
1. Re: Revised 2019 Academy report for your review and feedback

From: Mary Russell <peark02@outlook.com>

To: Joan Schwaba <JSchwaba@eatright.org>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Terri Raymond <tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Doris Acosta

<dacosta@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 16, 2019 21:40:37

Subject: Re: Revised 2019 Academy report for your review and feedback

Attachment: image002.jpg

Thank you very much Doris for revising the deck and accommodating all of the comments! I ran

through it quickly this evening and will focus much more deeply on it over the weekend. 

It looks very good. I believe it can easily be "edited" to accommodate the varying times allotted to

the Academy in Action presentation.  

Thanks Joan for posting on the portal!! 

M 
 
 

From: Joan Schwaba <JSchwaba@eatright.org>  

Sent: Wednesday, January 16, 2019 5:22 PM  

To: DMartin@Burke.k12.ga.us; peark02@outlook.com; Terri Raymond  

Cc: Patricia Babjak; Doris Acosta; Dante Turner  

Subject: RE: Revised 2019 Academy report for your review and feedback 

 

The updated Your Academy in Action presentation is now posted on the Board communications

platform. Please click here and enter your Academy website username and password to view the

deck. 

 

Joan

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

  

From: Doris Acosta  

Sent: Wednesday, January 16, 2019 3:28 PM 

 To: DMartin@Burke.k12.ga.us; peark02@outlook.com; Terri Raymond <tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante
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Turner <dturner@eatright.org> 

 Subject: RE: Revised 2019 Academy report for your review and feedback

 

 

Thank you very much, Donna. Truly appreciate all the feedback. Joan will be posting it to the BOD

portal soon.

 

Best regards,

 

Doris

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 16, 2019 3:15 PM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  I just took a quick look through the revised Academy updates and am so thrilled to see the

results.  You included 100% of my recommendations and the results are amazing.   Thank you so

much.  I will try and spend some more time on it as I know Terri and Mary will.  This may not be

the final version, but if you could send me this draft in a powerpoint format I would greatly

appreciate it.  You could post it on the portal and give us a link for now, if that is the easiest way to

do it, and we could download it from there.  Please give my sincerest thanks to your team for a job

well done.  Can't wait to give this presentation.  

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393
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fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Wednesday, January 16, 2019 11:03 AM 

 To: Donna Martin; peark02@outlook.com; Terri Raymond 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: RE: Revised 2019 Academy report for your review and feedback 

 

Hello everyone!

 

We truly appreciate all of the valuable feedback. Attached is the updated Your Academy in Action

presentation for your review and input. Please note, the Leadership Institute slide #12 will be

updated as soon as we have more information. We will also provide a current list of alliances for

slide #26 because there are too many to list on one slide.

 

 

Thanks, again and please let us know your thoughts. We look forward to hearing back from you

soon. 

Best regards,

 

Doris

 

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 09, 2019 9:07 AM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.  
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1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation?

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.  

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future. 

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  
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9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway
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Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 10:36 PM 

 To: peark02@outlook.com; Terri Raymond; Donna Martin 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Hi Mary,

 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too! 

 

 

Thanks, again!! 

 

 

Doris Acosta

 

Chief Communications Officer

 

Academy of Nutrition and Dietetics

 

312/899-4822

 

From: Mary Russell <peark02@outlook.com> 

 Sent: Tuesday, January 8, 2019 9:27 PM 

 To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris,

 

Many thanks to you and the team for creating this document. 
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Some thoughts below.

 

 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought).

 

 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed.

 

Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages?

 

 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead?

 

 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members

 

 

Super to have the student input!!

 

 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years? 

 

 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure.

 

 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it
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Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition?

 

 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!!

 

 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit?

 

 

May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made.

 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go.

 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state.

 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD.

 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members?

 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members? 

 

 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism?

 

 

Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite
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completely, and without rattling papers?

 

 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain.

 

 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members.

 

 

Mary

 

 

 

 

 

 

 

 

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 3:59 PM 

 To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.
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Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer

 

 

120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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2. Re: Revised 2019 Academy report for your review and feedback

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Joan Schwaba <JSchwaba@eatright.org>

Sent Date: Jan 16, 2019 19:21:52

Subject: Re: Revised 2019 Academy report for your review and feedback

Attachment: image002.jpg

Thanks Joan!  

 

Sent from my iPhone 
 
On Jan 16, 2019, at 6:22 PM, Joan Schwaba <JSchwaba@eatright.org> wrote:  
 

The updated Your Academy in Action presentation is now posted on the Board communications

platform. Please click here and enter your Academy website username and password to view the

deck. 

 

Joan

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

  

From: Doris Acosta  

Sent: Wednesday, January 16, 2019 3:28 PM 

 To: DMartin@Burke.k12.ga.us; peark02@outlook.com; Terri Raymond <tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: RE: Revised 2019 Academy report for your review and feedback

 

 

Thank you very much, Donna. Truly appreciate all the feedback. Joan will be posting it to the BOD

portal soon.

 

Best regards,

 

Doris

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 16, 2019 3:15 PM 
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 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  I just took a quick look through the revised Academy updates and am so thrilled to see the

results.  You included 100% of my recommendations and the results are amazing.   Thank you so

much.  I will try and spend some more time on it as I know Terri and Mary will.  This may not be

the final version, but if you could send me this draft in a powerpoint format I would greatly

appreciate it.  You could post it on the portal and give us a link for now, if that is the easiest way to

do it, and we could download it from there.  Please give my sincerest thanks to your team for a job

well done.  Can't wait to give this presentation.  

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Wednesday, January 16, 2019 11:03 AM 

 To: Donna Martin; peark02@outlook.com; Terri Raymond 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: RE: Revised 2019 Academy report for your review and feedback 

 

Hello everyone!

 

We truly appreciate all of the valuable feedback. Attached is the updated Your Academy in Action

presentation for your review and input. Please note, the Leadership Institute slide #12 will be
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updated as soon as we have more information. We will also provide a current list of alliances for

slide #26 because there are too many to list on one slide.

 

 

Thanks, again and please let us know your thoughts. We look forward to hearing back from you

soon. 

Best regards,

 

Doris

 

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 09, 2019 9:07 AM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.  

 

 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation?

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.  

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future. 
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4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  
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14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 10:36 PM 

 To: peark02@outlook.com; Terri Raymond; Donna Martin 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Hi Mary,

 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from
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Donna and Terri!, too! 

 

 

Thanks, again!! 

 

 

Doris Acosta

 

Chief Communications Officer

 

Academy of Nutrition and Dietetics

 

312/899-4822

 

From: Mary Russell <peark02@outlook.com> 

 Sent: Tuesday, January 8, 2019 9:27 PM 

 To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris,

 

Many thanks to you and the team for creating this document. 

 

Some thoughts below.

 

 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought).

 

 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed.

 

Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages?
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Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead?

 

 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members

 

 

Super to have the student input!!

 

 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years? 

 

 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure.

 

 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it

 

 

Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition?

 

 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!!

 

 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit?

 

 

May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made.

 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go.
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I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state.

 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD.

 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members?

 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members? 

 

 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism?

 

 

Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers?

 

 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain.

 

 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members.

 

 

Mary
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From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 3:59 PM 

 To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.

 

 

Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer

 

 

<image002.jpg>

 

120 S. Riverside Plaza, Suite 2190
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Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube

 

 

 

 

 

Page 20



3. RE: Revised 2019 Academy report for your review and feedback

From: Joan Schwaba <JSchwaba@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Terri Raymond

<tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Doris Acosta

<dacosta@eatright.org>, Dante Turner <dturner@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 16, 2019 18:22:13

Subject: RE: Revised 2019 Academy report for your review and feedback

Attachment: image002.jpg

The updated Your Academy in Action presentation is now posted on the Board communications

platform. Please click here and enter your Academy website username and password to view the

deck. 

 

Joan

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

  

From: Doris Acosta  

Sent: Wednesday, January 16, 2019 3:28 PM 

 To: DMartin@Burke.k12.ga.us; peark02@outlook.com; Terri Raymond <tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: RE: Revised 2019 Academy report for your review and feedback

 

 

Thank you very much, Donna. Truly appreciate all the feedback. Joan will be posting it to the BOD

portal soon.

 

Best regards,

 

Doris
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From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 16, 2019 3:15 PM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  I just took a quick look through the revised Academy updates and am so thrilled to see the

results.  You included 100% of my recommendations and the results are amazing.   Thank you so

much.  I will try and spend some more time on it as I know Terri and Mary will.  This may not be

the final version, but if you could send me this draft in a powerpoint format I would greatly

appreciate it.  You could post it on the portal and give us a link for now, if that is the easiest way to

do it, and we could download it from there.  Please give my sincerest thanks to your team for a job

well done.  Can't wait to give this presentation.  

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Wednesday, January 16, 2019 11:03 AM 

 To: Donna Martin; peark02@outlook.com; Terri Raymond 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: RE: Revised 2019 Academy report for your review and feedback 

 

Hello everyone!
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We truly appreciate all of the valuable feedback. Attached is the updated Your Academy in Action

presentation for your review and input. Please note, the Leadership Institute slide #12 will be

updated as soon as we have more information. We will also provide a current list of alliances for

slide #26 because there are too many to list on one slide.

 

 

Thanks, again and please let us know your thoughts. We look forward to hearing back from you

soon. 

Best regards,

 

Doris

 

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 09, 2019 9:07 AM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.  

 

 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation?

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.  

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to
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increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future. 

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  
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13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 10:36 PM 

 To: peark02@outlook.com; Terri Raymond; Donna Martin 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 
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Hi Mary,

 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too! 

 

 

Thanks, again!! 

 

 

Doris Acosta

 

Chief Communications Officer

 

Academy of Nutrition and Dietetics

 

312/899-4822

 

From: Mary Russell <peark02@outlook.com> 

 Sent: Tuesday, January 8, 2019 9:27 PM 

 To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris,

 

Many thanks to you and the team for creating this document. 

 

Some thoughts below.

 

 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought).

 

 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed.
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Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages?

 

 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead?

 

 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members

 

 

Super to have the student input!!

 

 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years? 

 

 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure.

 

 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it

 

 

Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition?

 

 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!!

 

 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit?
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May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made.

 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go.

 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state.

 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD.

 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members?

 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members? 

 

 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism?

 

 

Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers?

 

 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain.

 

 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members.

 

 

Mary
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From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 3:59 PM 

 To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.

 

 

Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer
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120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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4. RE: Revised 2019 Academy report for your review and feedback

From: Doris Acosta <dacosta@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Terri Raymond

<tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Dante Turner <dturner@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 16, 2019 16:27:48

Subject: RE: Revised 2019 Academy report for your review and feedback

Attachment: image002.jpg

Thank you very much, Donna. Truly appreciate all the feedback. Joan will be posting it to the BOD

portal soon.

 

Best regards,

 

Doris

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 16, 2019 3:15 PM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond

<tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  I just took a quick look through the revised Academy updates and am so thrilled to see the

results.  You included 100% of my recommendations and the results are amazing.   Thank you so

much.  I will try and spend some more time on it as I know Terri and Mary will.  This may not be

the final version, but if you could send me this draft in a powerpoint format I would greatly

appreciate it.  You could post it on the portal and give us a link for now, if that is the easiest way to

do it, and we could download it from there.  Please give my sincerest thanks to your team for a job

well done.  Can't wait to give this presentation.  

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND
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Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Wednesday, January 16, 2019 11:03 AM 

 To: Donna Martin; peark02@outlook.com; Terri Raymond 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: RE: Revised 2019 Academy report for your review and feedback 

 

Hello everyone!

 

We truly appreciate all of the valuable feedback. Attached is the updated Your Academy in Action

presentation for your review and input. Please note, the Leadership Institute slide #12 will be

updated as soon as we have more information. We will also provide a current list of alliances for

slide #26 because there are too many to list on one slide.

 

 

Thanks, again and please let us know your thoughts. We look forward to hearing back from you

soon. 

Best regards,

 

Doris

 

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 09, 2019 9:07 AM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond <

tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante
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Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.  

 

 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation?

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.  

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future. 

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic
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diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  
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Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 10:36 PM 

 To: peark02@outlook.com; Terri Raymond; Donna Martin 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Hi Mary,

 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too! 

 

 

Thanks, again!! 

 

 

Doris Acosta

 

Chief Communications Officer

 

Academy of Nutrition and Dietetics

 

312/899-4822

 

From: Mary Russell <peark02@outlook.com> 

 Sent: Tuesday, January 8, 2019 9:27 PM 
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 To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris,

 

Many thanks to you and the team for creating this document. 

 

Some thoughts below.

 

 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought).

 

 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed.

 

Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages?

 

 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead?

 

 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members

 

 

Super to have the student input!!

 

 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years? 
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Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure.

 

 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it

 

 

Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition?

 

 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!!

 

 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit?

 

 

May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made.

 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go.

 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state.

 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD.

 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members?

 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members? 
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Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism?

 

 

Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers?

 

 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain.

 

 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members.

 

 

Mary

 

 

 

 

 

 

 

 

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 3:59 PM 

 To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy
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·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.

 

 

Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer

 

 

120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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5. Re: Revised 2019 Academy report for your review and feedback

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Doris Acosta <dacosta@eatright.org>, peark02@outlook.com

<peark02@outlook.com>, Terri Raymond <tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Dante Turner <dturner@eatright.org>

Sent Date: Jan 16, 2019 16:15:20

Subject: Re: Revised 2019 Academy report for your review and feedback

Attachment: image001.jpg

Doris,  I just took a quick look through the revised Academy updates and am so thrilled to see the

results.  You included 100% of my recommendations and the results are amazing.   Thank you so

much.  I will try and spend some more time on it as I know Terri and Mary will.  This may not be

the final version, but if you could send me this draft in a powerpoint format I would greatly

appreciate it.  You could post it on the portal and give us a link for now, if that is the easiest way to

do it, and we could download it from there.  Please give my sincerest thanks to your team for a job

well done.  Can't wait to give this presentation.   

 
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org>  

Sent: Wednesday, January 16, 2019 11:03 AM  

To: Donna Martin; peark02@outlook.com; Terri Raymond  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  

Subject: RE: Revised 2019 Academy report for your review and feedback 
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Hello everyone!

 

We truly appreciate all of the valuable feedback. Attached is the updated Your Academy in Action

presentation for your review and input. Please note, the Leadership Institute slide #12 will be

updated as soon as we have more information. We will also provide a current list of alliances for

slide #26 because there are too many to list on one slide.

 

 

Thanks, again and please let us know your thoughts. We look forward to hearing back from you

soon. 

Best regards,

 

Doris

 

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 09, 2019 9:07 AM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond

<tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.  

 

 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation?

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.  

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have
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had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future. 

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the
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licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 10:36 PM 

 To: peark02@outlook.com; Terri Raymond; Donna Martin 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 
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Hi Mary,

 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too! 

 

 

Thanks, again!! 

 

 

Doris Acosta

 

Chief Communications Officer

 

Academy of Nutrition and Dietetics

 

312/899-4822

 

From: Mary Russell <peark02@outlook.com> 

 Sent: Tuesday, January 8, 2019 9:27 PM 

 To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris,

 

Many thanks to you and the team for creating this document. 

 

Some thoughts below.

 

 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought).

 

 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed.
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Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages?

 

 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead?

 

 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members

 

 

Super to have the student input!!

 

 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years? 

 

 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure.

 

 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it

 

 

Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition?

 

 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!!

 

 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit?
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May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made.

 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go.

 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state.

 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD.

 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members?

 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members? 

 

 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism?

 

 

Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers?

 

 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain.

 

 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members.

 

 

Mary
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From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 3:59 PM 

 To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.

 

 

Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer
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120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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6. RE: Revised 2019 Academy report for your review and feedback

From: Doris Acosta <dacosta@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Terri Raymond

<tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Dante Turner <dturner@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 16, 2019 11:04:55

Subject: RE: Revised 2019 Academy report for your review and feedback

Attachment: image001.jpg
Academy Report 2019 8 notes pdf.pdf

Hello everyone!

 

We truly appreciate all of the valuable feedback. Attached is the updated Your Academy in Action

presentation for your review and input. Please note, the Leadership Institute slide #12 will be

updated as soon as we have more information. We will also provide a current list of alliances for

slide #26 because there are too many to list on one slide.

 

 

Thanks, again and please let us know your thoughts. We look forward to hearing back from you

soon. 

Best regards,

 

Doris

 

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, January 09, 2019 9:07 AM 

 To: Doris Acosta <dacosta@eatright.org>; peark02@outlook.com; Terri Raymond

<tjraymond@aol.com> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Dante

Turner <dturner@eatright.org> 

 Subject: Re: Revised 2019 Academy report for your review and feedback

 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very
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• Thank you (to whoever did the introduction. Acknowledgements as needed.)


• Pleasure and a privilege to be here today. 


• Looking forward to talking with you about all the ways your Academy is in action to support 


you and our entire profession!







• Incredible and inspiring time:


• To be an Academy member


• To be a food and nutrition professional. 


• Our commitment is, as always:


• To help solve the greatest food and nutrition challenges of the day, through the 


transformational power of nutrition


• Use a science and evidence-based approach


• Create leaders in the global nutrition community. 







• I speak with many Academy groups and individuals


• Meetings like this


• More informal gatherings


• One-on-one conversations.


• Too often members and non-members are simply not aware of just how many Academy programs, 


products and services are available to us. 


• Will talk about many of them today. 


• To close the awareness gap:


• Series of messages to members called “Did You Know?” 


• “Did You Know?” appears approximately every six weeks


• On Academy’s website


• On social media channels


• List-servs


• Our member newsletter Eat Right Weekly.


• Each “Did You Know?” highlights a fact about the Academy. For example:


• “Did you know a major underpinning of the Academy’s Strategic Plan focus areas is to make 


a global impact on eliminating all forms of malnutrition?” Or…


• “Did you know the Academy is committed to telling your story to all possible audiences, 


promoting and branding members as the food and nutrition experts.” And…


• “Did you know Academy membership offers you more than $3m000 in savings and benefits 


you can’t get anywhere else.” 


• Each “Did You Know” message contains links for more information or a call to action. For example: 


• Visit the website


• Download an infographic


• Volunteer for a leadership position


• Support the Foundation.


• An important part of “Did You Know”:


• Encouraging members to share the information far and wide – with your friends, your 


colleagues and on social media.







• No one tells our story better than our members. 


• And I’m sure that is something you DID know!







• Did you know … To help us transform dietetics and health in the 21st century


• Academy offers tools and resources we will all need. 


• Resources, like our profession, are based on:


• Scientific research 


• Evidence-based approach to practice.


• Academy membership offers you more than $3,000 in savings and benefits


• Can’t get them anywhere else. 


• On eatrightPRO: comprehensive Member Benefits Guide


• Details dozens of benefits – available only to members – that come with your 


Academy dues.


• For example, did you know … membership includes access to 54 free CPEU 


opportunities annually in the Journal?


• Benefits Guide contains much more information.







• Being an Academy member has real value, and you don’t need to take my word for it. 


• On the screen are the words of just two Academy members – Amanda Gallaher and Ainsley 


Malone – describing why they are members.


• (Option to read full statements below. Otherwise skip the quotes.)


• Ainsley Malone:


• I maintain my Academy membership for three reasons: science, practice and 


leadership. The Academy offers resources and opportunities to advance and grow in 


all these areas which is difficult to obtain otherwise. From gaining clinical expertise 


to developing leadership skills, I’ve had great opportunities for professional growth 


as an Academy member. Practice resources, leadership development and advancing 


nutrition science would not be possible without membership in the Academy!


• Amanda Gallaher:


• I joined as a student after a friend and mentor recommended that I explore dietetic 


practice groups to learn more about different areas of nutrition. I continue because 


of the opportunities to develop leadership skills and strengthen the profession from 


the inside out. It's impossible to put a price tag on building leadership skills, 


developing lifelong friendships and learning how to advocate for a healthier future. 


Academy membership is an investment in my future, the future of our profession 


and the future of our country.


(Next part is optional. Go to next slide otherwise.)


• Would anyone here today like to briefly share why you are a member? 


(Call on one or more people as number of volunteers and/or time permits. After they’re 


finished…)


• Wonderful to hear, and thank you for sharing! 


(Option to comment further on something they said.)







• Membership has great value for students as well


• Through programs and services that develop, mentor and prepare students for future 


leadership roles


• In the Academy and in all areas of health care. 


• On the screen are the words of two student members, Rachel Macam and Justin Pascual.


• (Option to read them. Otherwise skip the quotes.)


• Rachel Macam


• I love the continuous updates on the latest nutrition news in SmartBrief. My favorite thing to 


read is Food & Nutrition Magazine, which provides relevant and consumer-friendly 


information about the latest trends and research. The Student Scoop is always full of relevant 


articles. I’ve learned so much about building relationships through the Nutrition Entrepreneurs 


DPG. I’ve become more adept at networking and understand why it is so important. It has 


been wonderful to hear the experiences and valuable advice of those who have come before 


me.


• Justin Pascual


• Among all the member benefits available, I feel the most important to me is the networking. 


This is powerful both for my professional and personal growth. As a member, Student Liaison 


and now At-Large Student Delegate, I've been put in front of some truly amazing people and I 


will continue to reach back to them for guidance as I progress onward. The Academy is a 


priceless tool for your career that will catalyze your success as a professional in nutrition and 


dietetics.


(Next part is optional. Go to next slide otherwise.)


• Are there any students who would like to share your experiences and reasons for being an Academy 


member?


(Call on one or more people as number of volunteers and/or time permits. After they’re finished…)


• Thank you as well for sharing. You are the ones who will lead our organization and profession for many 


years, and it’s great that you’re with us today.


(Option to comment further on something they said.)







• Did you know… about the Academy’s Compensation and Benefits Survey? 


• Begun in 2002


• Comprehensive survey of members and non-members alike


• In response to members’ requests for objective, reliable information


• Industry norms for pay and benefit levels. 


• Since 2005, survey conducted every other year.


• 2017 survey is available free to members on eatrightPRO. 


• Detailed article listing survey’s findings is in April 2018 Journal.







• Among many findings of the latest survey


• RDNs’ median annualized wages are just over $63,000 per year


• About $42,000 for NDTRs. 


• These figures are essentially the same as in 2015


• Primarily reflect the increasing numbers of younger practitioners


• For the first time, more than one-third of all nutrition and dietetics 


practitioners are 35 or younger.


• As in past surveys:


• Wages vary by position


• Increased education and job responsibility correlate strongly to increases in 


compensation


• Survey is one of a multitude of resources the Academy makes available to all of us to advance 


in our careers, increase our compensation


• Resources in online Career Toolbox include 


• Salary calculator


• Job postings


• Mentoring and career guidance opportunities


• Find an Expert referral service


• Information on advocacy efforts in Washington, D.C., and state capitols


• Much more.


• Academy believes there will be an increased demand for more RDNs and NDTRs in years to 


come


• Demand will increase…


• Job opportunities


• Salary negotiating power. 







• Did you know … Academy’s Dietetic Practice Groups are one of the best member benefits. 


• What are DPGs:


• Professional-interest groups


• Made up of Academy members who wish to connect with other members within 


their areas of interest or practice.


• I encourage every member I speak to, to join at least one DPG.


• I am a proud member of (fill in your number) DPGs: (list them.)


• In most recent Academy member Needs Assessment Survey


• Opportunity to join DPGs ranked number three among all possible member 


benefits.


• DPGs are a great entry way into leadership roles both professionally and within the 


Academy. 


• Many Academy Board members found our entry point as a volunteer leader through a role 


with a DPG. I did! (only say that if it’s true.)


• DPGs are led by member volunteers


• Positions ranging from first-time volunteers to veteran leaders


• There is a place for you!


• Through DPGs –


• Gain professional connections throughout the Academy and the profession


• Connect with mentors


• Take part in virtual and in-person leadership trainings 







• Number of DPGs has ranged from 20 to 29 groups annually since the 1970s.


• Right now there are 25 DPGs


• Total number of members who join DPGs remains strong at nearly 61,000


• Many thousands of members belonging to more than one. 


• Programs and services are customized in each group to meet its members’ needs.


• Virtual learning


• Toolkits


• Engaging websites


• Monthly peer-reviewed newsletters


• Educational symposiums


• Online discussion boards


• Robust profiles to connect peers


• Practice-specific guides


• Connections to industry


• And more. 


• In short: DPGs connect you to “others like me.”


• They support you on a day to day basis to be successful in your careers.







• Did you know… Academy’s revised Code of Ethics went into effect last June 1.


• Primary goal:


• “The protection of the individuals, groups, organizations, communities or 


populations with whom the practitioner works and interacts….”


• “Science-based decisions, derived from the best available research and 


evidence, are the underpinnings of ethical conduct and practice.” 


• Revised Code represents a collaboration:


• A committed Task Force


• A strong Ethics Committee


• Both groups were determined to laser focus on the need for:


• Civility


• Respect


• Support for the values of our profession. 







• Did you know … 


• For a number of years, Leadership Institute was one of the Academy’s most popular 


member benefits


• Annual event 


• Brought together hundreds of members


• Intensive immersion in styles and theories of leadership


• With practical applications in our everyday lives. 


• Rapidly became an indispensable way for members to realize their leadership potential.


• So successful: Some affiliates created their own leadership development programs. 


• Last October at FNCE, I was thrilled to announce:


• Academy is bringing back the Leadership Institute.


• One of our most popular Leadership Institute speakers: Simon T. Bailey


• A superb motivator who was our Closing Session keynote speaker at 


last year’s FNCE. 


• Hoping many of you will be able to consider attending the all-new Leadership Institute.


• Take advantage of this tremendous member benefit. 


• More information will be available soon!







• Did you know … about the global focus of the Academy’s new Strategic Plan? 


• We can gain much from expanding our reach across the globe.


• For example, increased opportunities in:


• Work


• Training


• Volunteering.


• Whether you …


• Become a trainer for a workshop


• Apply to become a fellow who works outside of the United States


• Take part in a research study with international sites


• Volunteer to work with international partners in food and nutrition efforts…


• You will be enriched by our global strategies. 







• Just a few ongoing international nutrition efforts being led by Academy fellows, members and 


staff:


• Our Nutrition Research Network and the Academy’s Foundation have been 


collaborating with the Wuqu’ Kawoq (pronounced “Woo-Koo Kah-WOKE”)/Maya 


Health Alliance


• A non-government organization serving rural communities in Guatemala


• Research project aimed at evaluating a family-based nutrition and garden 


intervention. 


• Woo-Koo Kah-WOKE has been working with Stephen Alajajian, the Foundation’s 


Applied Global Nutrition Research Fellow


• Working on gardening intervention and implementation research


• Hopes to begin the intervention early this year. 


• The Academy and the Foundation also collaborating with Guatemalan organizations 


and the Duke Center for International Development


• Mapping project aimed at evaluating nutrition interventions targeting 


chronic malnutrition. 


• Project disseminated at a launch event last November.


• Attendees included


• Academy and Headquarters Team members


• The Foundation’s Duke Center for International Development 


Malnutrition Fellow, Alice Figueroa


• Many local and national level stakeholders including 


government officials. 







• Did you know… Academy has led and currently chairs the nutrition workgroup for SNOMED


• An international, standardized, multilingual vocabulary of clinical terminology 


• Used by physicians, dietitians and other health care providers 


• For electronic exchange of clinical health information. 


• Based in England


• Used in more than 20 countries as the basis for electronic medical record terminology. 


• Important to include dietetics terminology


• Ensures dietitians worldwide are able to document their nutrition care in electronic 


medical records


• Academy’s Evidence Analysis Center has been collaborating with the National Kidney 


Foundation and the International Society of Renal Nutrition and Metabolism 


• Developing first global evidence-based nutrition practice guidelines for patients with 


chronic kidney disease. 


• Will be published in 2019. 


• Eight countries represented in the workgroup for these guidelines. 


• Academy convened an International Advisory Group last year


• Representing the Middle East, Europe, Asia and Australasia  — Australia, New 


Zealand and Papua New Guinea — and the International Confederation of Dietetic 


Associations


• Goal: Learn more about the needs and interests of dietetic associations 


around the world. 


• Information being used in a number of ways


• Development of a series of workshops to train dietitians globally on topics 


such as the Nutrition Care Process


• Outcomes data collection


• Evidence-based guidelines


• The Nutrition Focused Physical Exam.







• Nutrition interventions have been repeatedly shown to be effective – and cost-effective


• Improve health outcomes among malnourished patients


• Academy has made a significant commitment to eliminating all forms of malnutrition


• In this country and around the world. 


• Did you know … Malnutrition is a focus area of our Strategic Plan


• Involves numerous initiatives


• Including the Malnutrition Quality Improvement Initiative, or M-Q-i-i.


• To help RDNs working in the in-patient care setting, and with support from Abbott:


• We have partnered with Avalere Health to develop:


• Four electronic clinical quality measures


• Quality Improvement Toolkit.


• Toolkit was tested over a three-month implementation period in 2016


• Multisite demonstration and learning collaborative. 


• Findings suggest the toolkit helped hospitals achieve performance goals in 


nutrition care. 


• 2017 study:


• Optimizing nutrition care in hospitals could result in a


• 27-percent decrease in 30-day readmission rates 


• 2-day reduction in average length of stay for malnourished patients.


• Academy’s Research, International and Scientific Affairs team is conducting the Malnutrition 


Clinical Characteristics study, or MCC. 


• MCC will further confirm standardization of malnutrition care in adults and 


children


• Bring needed clarification of the definition of malnutrition


• Crucial for clinical coding documentation. 







• Research shows:


• Diagnosing hospital malnutrition leads to revenue.


• The University of Iowa Hospitals and Clinics enhanced its documentation 


mechanism:


• Allowed RDNs to identify the characteristics of malnutrition


• Made it easier for physicians, other primary care professionals to 


incorporate such documentation into their notes


• Satisfies coding and billing criteria for documenting 


malnutrition.


• During a four-month pilot:


• 42 percent of the 537 patients who were assessed were found to have some degree 


of malnutrition. 


• Patients identified as malnourished in the initial assessment gained the hospital…


• 172 length-of-stay days


• Increased revenue by $660,000. 


• But, because of missed clinical documentation opportunities…


• An additional 168 length-of-stay days and $625,000 in reimbursement 


were lost. 


• If all of the clinical documentation had been in place at time of discharge…


• Hospital would have realized a gain of 340 days 


• And been paid about 1.2 million dollars.


• Per patient:


• Equates to approximately $3,600… 







• Every time an RDN assessed a patient for malnutrition.







• Diversity: a strength of any society. 


• Academy is committed to strengthening the diversity of our profession


• Ethnicity


• Gender and gender identification


• Religion


• Age …


• and more.


• Did you know … July-August 2018 issue of Food & Nutrition Magazine contains an excellent article:


• “Doubling Down on Diversity: A Journey to a More Diverse Field.”


• Article describes how “the importance of increasing diversity in the nutrition and dietetics 


profession has been a topic of interest for the Academy since the early 1980s, when the first 


diversity/affirmative action plan was created.” 


• Academy resources aimed at diversifying the profession:


• Grants and awards


• Diversity Mentoring Toolkit


• Diversity Committee sponsors programs, establishes diversity liaisons.


• Diversify Dietetics, a group “dedicated to increasing ethnic and racial diversity in the 


profession,” uses social to reach underrepresented nutrition students. 


• MIGs provide communities for members that reflect the characteristics of the Academy’s 


membership and the communities they serve. 


• Academy has:


• An official diversity philosophy







• Cultural competency resources and mentoring programs


• A culturally diverse spokesperson program.


• This year, On the Shoulders of Giants” FNCE session will be on “Diversity, Inclusion 


and Cultural Competency”


• Plus a diversity and inclusion webinar for members.


• In ahort: Diversity and inclusion will be remain important part of all Academy initiatives.







• Did you know … Academy’s commitment to meeting the needs of diverse individuals 


extends to…


• Food & Nutrition Conference & Expo


• Other Academy meetings and events


• Examples:


• We and the FNCE convention centerensure all attendees are accommodated 


under the Americans with Disabilities Act. 


• If an attendee discloses a disability or ADA need, the Academy’s Lifelong 


Learning Team reaches out prior to the meeting


• Determine if the person may need assistance from the Academy


• Hotel accommodations


• Shuttle assistance between the hotel and the meeting venue


• Needs at the convention center. 


• The assistance may or may not be needed, but it is offered and 


available.


• Based in part on meeting attendees’ requests, our extensive commitment to disability 


compliance also includes…


• Designated seating for the visually impaired


• The ability for any attendee to have a medically designated assistant throughout 


the meeting


• Sign language interpreters at the FNCE Opening Session


• Use of mobile devices to use voice recognition software during sessions


• Devices for use for by hearing-impaired attendees, if requested.


• Academy and the Public Health/Community Nutrition DPG sponsor the Mother’s Room at 


FNCE.


• Offers a quiet, private and relaxing place for breast-feeding mothers to nurse 







their infants or pump breast milk. 


• Meeting and exceeding compliance standards is of the highest importance to the 


Academy. 







• Did you know…


• Academy does amazing work to publicize you – all RDNs, NDTRs, students alike – in the 


news media? 


• In past year, primarily through our unsurpassed media Spokesperson program, overseen by 


the Strategic Communications Team:


• Academy reached a cumulative audience of more than 20 billion


• Generated more than 20,000 media placements. 


• We obtain coverage of:


• Members


• Scientific research published in the Journal


• National Nutrition Month


• Kids Eat Right Month … and … 


• The importance of healthful nutrition for everyone. 


• The enormous amount of news coverage we create has a real impact on people’s lives.


• Option to read the following. Otherwise go to next slide)


• Academy Spokesperson Debbie Petitpain (pronounced “Petty-pane”), pictured on 


the screen, says a nurse who she works with at the Medical University of South 


Carolina read a media interview Debbie did on the topic of probiotics. 


• According to Debbie: “She told me how the information clarified her confusion 


between pre- and probiotics, and provided her with reputable resources to share 


with her patients who are always asking about these.”







• On screen: Chicago-based Spokesperson Jennifer Bruning.


• Hosts Academy’s daily Eating Right Minute segment


• On Chicago’s leading news radio station, WBBM


• She was recently approached by a couple


• They began asking her nutrition-related questions.


• As Jen puts it: 


• “It was so affirming to know that people are not just listening, but taking those 


words to heart. And on top of it, they asked their questions of an RDN to get an 


accurate answer. 


• I’ve never been more grateful to be an RDN, and to know that people really do 


listen when we make our messages known.”


• Media outreach: Yet another way Academy assists consumers, other health professionals in 


eating right!







• Let me emphasize:


• Best spokesperson for RDNs, the Academy and our members … is YOU!


• I strongly encourage you to work with your local news media, wherever you live. 


• Academy is here to help you. 


• Download our free member handbook, “Working with the Media,” from 


eatrightPRO. 


• Produced by the Academy’s Strategic Communications Team


• Has everything you need to establish productive, lasting relationships 


with the media in your area.


• Let everyone hear your story!







• Did you know … 


• Academy Spokespeople featured during the past year in consumer-education videos


• Videos are shown in:


• Hospitals


• Health clinics


• Retail stores


• Supermarkets


• Transportation hubs


• At trade shows


• On select media networks. 


• Some of the locations that show Academy’s videos:


• Target


• Meijer (pronounced “Meyer”) and …


• Sam’s Club stores and …


• General Motors dealerships. 


• Recent videos:


• Offer parents tips on eating as a family if your kids are picky eaters


• Eating right on a budget.


• Both videos are available on Academy’s public website.







• House of Delegates:


• Addresses critical issues


• Makes bold decisions impacting our profession.


• Did you know … 


• The House of Delegates was established in 1937


• Last fall, HOD held its 100th meeting.


• Board of Directors is very excited about work that’s now underway:


• To design the Academy’s future House of Delegates. 


• House Leadership Team, all delegates took a bold step about a year ago:


• To think about how to design an engaged House of Delegates


• That best supports and advances the Academy’s Strategic Plan. 


• I hope all of you have been providing input to your delegates as they tackle this important 


task.


• At last fall’s House meeting, with your input…


• Delegates identified some key features, noted on this slide, for the future HOD. 


• Your voices were clearly heard. 


• Environment in which our profession and organization operates is quickly changing. 


• Solving today’s unique problems will require a new way of working:


• Engaging new stakeholders


• Working globally


• Collaborating with different partners. 


• We have the perfect opportunity:


• Be creative


• Evolve our House of Delegates into whatever we can imagine 


• To help us achieve our vision and mission. 







• Team of 14 designers … 


• Working rapidly


• With due diligence


• Creating models of the future House of Delegates for us to consider. 


• You will have the opportunity, again, to provide input on these proposed models. 


• When called to do so, please respond. 


• Let’s be the architects of our future!







• Did you know… 


• Academy forms official alliances with dozens of organizations across the 


nutrition and health spectrum 


• Groups who share our goals and objectives 


• Alliance Program was designed to:


• Establish and maintain formalized strategic relationships 


• With organizations that…


• Advance the Strategic Plan


• The Academy


• Our members.


• Much more information on our alliances is available on eatrightPRO.


• Affiliates, DPGs and MIGs engage in informal networking…


• With organizations related to their special areas of interest 


• While not official Academy alliances, provide value to members.







• Including the Academy’s 39 Alliances, our program offers 107 formalized relationships.


• There are…


• 36 Dietetic Practice Group and Member Interest Group Networks


• 38 Policy Initiatives and Advocacy and Quality Management Alliances… and … 


• 3 Work Groups


• Relationships established through a comprehensive evaluation process


• Ensures they advance the Academy’s program of work and strategic direction.


• Alliances require…


• Annual evaluation


• Minimum two-year commitment 


• To best foster representation in key external organizations.


• Looking forward:


• Future partnerships will build upon the Academy’s capabilities on a global scale.  


• Forward your ideas for mutually beneficial collaborations and alliances.







• Each year, our Food & Nutrition Conference & Expo provides us with…
• Unequalled opportunities for continuing professional education
• Networking
• Access in the Expo Hall to the leading companies, organizations, products and 


services 
• Did you know…


• Attendance at FNCE 2018 in Washington, D.C. was more than 11,000
• The second-largest in 15 years


• 54 different countries were represented at FNCE
• One of the highest numbers ever


• 445 companies exhibited at FNCE
• Incliuding the….


• Member Product Marketplace and …
• Center for Career Opportunities 


• 115 companies made their FNCE debut this past year
• Exhibitors generated more than 1.9 million dollars for the Academy


• More than 4,000 pounds of food were donated to the Capitol Area Food Bank from the Expo 
Hall


• The equivalent of nearly 3,400 meals
• News media coverage of FNCE was outstanding – as usual


• 63 million media impressions
• More than 14,000 social media postings


• By more than 2,300 unique authors
• “Hashtag FNCE” trended nationally on October 21


• Foundation raised more than $330,000 at FNCE
• At Foundation Gala, awarded $14,450 in stipends to student members
• More than $5,700 donated to local food bank


• Please make plans now to join us at FNCE 2019, October 26 to 29 in Philadelphia.







• Public Policy Workshop held in connection with FNCE


• For the first time last year


• More than 1,400 registrants


• Largest PPW in Academy history


• 1,060 registrants were first-time attendees


• Representation of all 50 states, District of Columbia and Puerto Rico


• 284 students registered for PPW 2018


• Vast majority were first-time attendees


• PPW participants held more than 325 meetings with members of Congress and their 


staffs


• To advocate for our policy priorities.


• An inspiring experience, which I will never forget.







• Did you know … 


• Academy’s strategic plan contains three focus areas that our policy and advocacy 


framework works to achieve. 


• Focus areas are targeted to…


• Enhance members’ value in policy initiatives 


• Improve the nutritional health of Americans. 


• Focus areas are:


• Prevention and Well-being


• Health Care and Health Systems


• Food and Nutrition Safety and Security 


• A critically important area of the Academy’s work is:


• Achieving our public policy priorities 


• In Washington, D.C.,


• In state capitals around the country.


• There have been significant changes in the legislative and regulatory environments. 


• There is also uncertainty about the future direction of many of bills that authorize 


health care and nutrition services and programs.


• Our messaging and strategy for these priority areas is updated during times of change


• But our commitment to the mission and vision of the Academy 


• and to the policies that support them 


• Has not wavered.  







• Key steps you can take as an individual that will strengthen our collective voice:


• Respond to Action Alerts. 


• Quick and easy way you can inform your members of Congress about the 


importance of food and nutrition issues.


• Attend events in Washington, D.C., and back home.


• Quarterly advocacy days led by affiliate leaders


• These make certain that advocacy issues moving in Congress that affect 


us, our communities and our profession are heard by our leaders. 


• Work with your public policy panel to schedule an in-district advocacy 


day.  


• Members of Congress don’t care if you meet with them at home or in 


D.C., they just want to hear from you.


• Other in-district events are opportunities to talk with your elected 


officials


• Examples: town halls and forums . 


• You can request ANDPAC funds to attend candidate events


• Talk with your affiliate leaders.


• Become a trusted resource through in-person and online communication 


• Follow up after Hill visit


• Email staff with new report on your program


• Alert them to new health-related data. 


• Get to know your legislators and their staffers


• Work on building a connection with them 


• So they feel they can reach out to you for their needs on issues for which 


you share common ground.


• Use social media effectively.


• Follow members on Facebook, Twitter and Instagram


• Share posts to highlight the work that you do, or to have a public dialogue with a 







member. 


• Use social media to promote Academy and affiliate policy priorities


• Thank policymakers when they support our priorities.







• Did you know … Academy’s policy efforts include initiatives at the local, state and federal level.


• At the federal level:


• Focus is on making progress to enhance professional and reimbursement opportunities for members


• While improving the country’s health and nutrition landscape.


• Expanding coverage of nutrition services 


• Will create job opportunities for additional disease states and conditions


• Will ensure patient access to covered nutrition care when indicated.  


• Academy championed malnutrition during the combined FNCE/ PPW


• Met with more than 80 percent of congressional offices 


• Talked about the role our members play in preventing and treating 


malnutrition.


• Advocacy doesn’t stop with PPW. 


• We are meeting with congressional offices again, in the new Congress


• Asking for malnutrition to be addressed in health care regulations, legislation and policy.


• Federal programs ensure access to food and nutrition for those who are food insecure


• Examples of programs that address the nutrition needs across the lifecycle. include:


• School lunch program


• WIC,


• Home-delivered meal programs for seniors


• These programs are most effective when they are…


• Led by RDNs


• Based on scientific evidence. 


• Our advocacy makes clear the importance of nutrition standards


• And highlights the value of RDNs in …


• Program administration


• Evaluation


• Reporting.


• The link between food and agriculture is second nature to our profession


• But not always to others, including policy leaders







• Imperative that we make that connection them







• At the state level:


• In the process of expanding state advocacy


• 2020 promises to be exciting:


• Academy will roll out national goals for state advocacy. 


• Recently partnered with obesity organizations 


• Advocating for increased access to obesity care


• Including nutrition counseling.


• Experience and relationships we make will be useful as efforts continue with Medicaid 


nutrition coverage. 


• We have been integrating malnutrition into federal efforts


• Now we plan to do the same at that state level


• advocating for increased attention, awareness and resources for 


malnutrition. 


• Each affiliate – and all members – has an opportunity:


• Advance our profession by…


• Leading these efforts


• Building capacity


• Strengthening partnerships with key organizations and leaders who share our 


vision.







• Did you know … 47 states, Puerto Rico and the District of Columbia have statutory provisions 


to…


• Regulate the nutrition and dietetics profession


• And associated titles such as “dietitian” and “nutritionist”


• Academy is dedicated to protecting consumers from harm by unqualified individuals


• We work closely with affiliates


• We are making progress in…


• Maintaining existing licensure laws


• Enacting or strengthening laws in states that lack sufficient regulations to 


protect the public.


• Academy has developed new and convenient resources for RDNs with questions on…


• Licensure requirements


• Telehealth and interstate practice


• And updated state statuses for therapeutic diet ordering.  







• Many members seek privileges to order therapeutic diets in the hospital setting.


• Slide illustrates ouhow far we have come since 2014:


• States in green:


• No statutory or regulatory impediments to qualified RDNs seeking 


hospital privileges to order therapeutic diets.


• Yellow:


• States where there are not definitive impediments to obtaining privileges. 


• However, statutory or regulatory language leads us to recommend 


affiliates work with state regulators to see privileges for therapeutic diet.


• Red


• States with specific statutory or regulatory impediments


• Preclude RDNs from taking full advantage of opportunities presented by 


the Centers for Medicare and Medicaid Services’ revised rule.







• Did you know … 


• Strengthening the Academy’s political action committee ANDPAC is one of the most effective 


ways you can…


• Help elect and support pro-nutrition decision makers.  


• In past year through ANDPAC:


• Academy supported 112 candidates for national office. 


• We are non-partisan


• ANDPAC supports pro-nutrition candidates regardless of political party.


• On Academy’s website:


• Learn how ANDPAC donations support the Academy’s mission, vision, and public 


policy priorities.


• Find much more information


• And please make a donation to ANDPAC.


• Did you know… Your annual donation, no matter how big or small, is combined with thousands 


other members…


• Unified in support of the Academy and our Political Action Committee. 


• ANDPAC amplifies our message 


• and gives you a voice in support of the Academy’s policy initiatives.  


• ANDPAC truly gives us a seat at the table!







• Did you know… 


• The Academy’s corporate sponsorship program is …


• Well-managed


• Structured


• Equitable


• With each sponsorship level’s rights and benefits determined and monitored by 


the Academy. 


• Academy has stringent guidelines and regulations on who can be a sponsor 


• And we have an extensive, detailed review process on who can be a sponsor.


• All sponsor content is reviewed by RDNs on the Academy’s Nutrition 


Information Services the Research and Scientific Affairs teams.


• Ensures they strictly adhere to our policies, procedures and guidelines.


• A great deal of information on all aspects of sponsorship is available on the “Transparency” 


page of Academy’s website.







• Did you know…


• Foundation’s Second Century is a process:


• To engage internal and external stakeholders


• Cultivate new relationships


• Get the Foundation to a new vision, mission and strategic plan  


• The Second Century Campaign is making a tremendous impact within our profession:


• Empowering members to optimize global health with…


• Tools


• Research


• Model programs 


• These are addressing the greatest global food and nutrition challenges – now and in the future


• Your Second Century contributions help to fund projects that include: 


• Research and fellowships


• Adult and pediatric malnutrition


• To validate the Malnutrition Clinical Characteristics study I mentioned 


earlier


• A Transitions of Care Technical Implementation guide 


• To ensure patient’s nutrition intervention records are standardized 


nationwide according to proper guidelines 


• More than $2 million in support for international and domestic fellowships addressing issues 


like…


• Sustainable food systems


• Health informatics


• Malnutrition in Central America







• Collaboration with organizations around the world is key to this new strategy:


• Integrate research, professional development and practice 


• Stimulate innovation and discovery


• Make an impact across all food and nutritional health sectors


• Make progress toward global elimination of all forms of malnutrition. 







• The research and tools that are being developed within these efforts will empower us all:


• To be leaders in optimizing global health


• With your help, we can do even more


• Throughout the Academy, people are stepping up: 


• Members


• Leaders


• Students


• DPGs


• MIGs and …


• CDR


• All are showing their commitment to the Second Century Campaign and the projects I’ve 


highlighted.


• They realize the tremendous impact their gift makes…


• On our profession 


• On and the public‘s health 


• To date, raised more than $3.9 million dollars towards our $5 million dollar member goal. 


• Thanks to all who have contributed.


• We appreciate your investment in the future of our profession. 


• If you have yet to make a gift, please join me in doing so.


• Second Century efforts:  Something we can all be proud of and take part in.







• Before closing, I would like to focus for a moment:


• On strength and courage of Academy members


• Especially in the face of adversity.


• During and after recent natural disasters that have affected many parts of our country…


• Members exemplified courage, energy and commitment 


• They modeled for us opportunities to dive into adversity and offer help.


• Please keep in mind our members, students, colleagues, friends and family who live in those 


areas. 


• They battled adversity with strength and positivity during the most trying of times, and 


we salute them. 


• Did you know… Foundation’s Disaster Relief Fund…


• Supports the life-rebuilding efforts of members and other professionals and students 


who are affected by disasters. 


• Last year, thanks in large part to a generous donation of $100,000 from the Academy’s 


Board of Directors and individual members, the Foundation provided more than 


$105,000…


• To 77 credentialed practitioners and students affected by natural disasters. 


• Disaster Relief Fund is accepting applications now


• Through the Foundation’s website


• For those affected by recent disasters. 







• Strength. Courage. Diversity. Leadership. 


• A commitment to improving the nutrition and health of all people. 


• Transforming the world. 


• We have ambitious and strategic goals … and we have the qualities and the ability to achieve 


them, together. 


(PAUSE)


• Did you know… that it has been a pleasure speaking with you today! 


• Thank you very much, and I’ll be glad to answer any questions as time permits.
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similar to Mary's.  

 

 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation?

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.  

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future. 

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

Page 50



much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education
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789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 10:36 PM 

 To: peark02@outlook.com; Terri Raymond; Donna Martin 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Hi Mary,

 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too! 

 

 

Thanks, again!! 

 

 

Doris Acosta

 

Chief Communications Officer

 

Academy of Nutrition and Dietetics

 

312/899-4822

 

From: Mary Russell <peark02@outlook.com> 

 Sent: Tuesday, January 8, 2019 9:27 PM 

 To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris,
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Many thanks to you and the team for creating this document. 

 

Some thoughts below.

 

 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought).

 

 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed.

 

Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages?

 

 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead?

 

 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members

 

 

Super to have the student input!!

 

 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years? 

 

 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure.

 

 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it
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Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition?

 

 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!!

 

 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit?

 

 

May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made.

 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go.

 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state.

 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD.

 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members?

 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members? 

 

 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism?
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Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers?

 

 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain.

 

 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members.

 

 

Mary

 

 

 

 

 

 

 

 

 

From: Doris Acosta <dacosta@eatright.org> 

 Sent: Tuesday, January 8, 2019 3:59 PM 

 To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us 

 Cc: Patricia Babjak; Joan Schwaba; Dante Turner 

 Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action
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We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.

 

 

Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer

 

 

120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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7. Re: Revised 2019 Academy report for your review and feedback

From: Doris Acosta <dacosta@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Terri Raymond

<tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Dante Turner <dturner@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 09, 2019 12:22:24

Subject: Re: Revised 2019 Academy report for your review and feedback

Attachment: image003.jpg

Donna, 

Excellent feedback, thank you! We will adjust the slide deck to reflect your recommendations.  
 

In appreciation, 
 

Doris Acosta 

Chief Communications Officer 

Academy of Nutrition and Dietetics 

312/899-4822 

 

From: Donna Martin <dmartin@burke.k12.ga.us>  

Sent: Wednesday, January 9, 2019 9:06 AM  

To: Doris Acosta; peark02@outlook.com; Terri Raymond  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  

Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.   

 
 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation? 

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.   
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3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future.  

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much

better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.
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11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  

 

Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 
 
 
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND 

 

Director, School Nutrition Program 

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019
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From: Doris Acosta <dacosta@eatright.org>  

Sent: Tuesday, January 8, 2019 10:36 PM  

To: peark02@outlook.com; Terri Raymond; Donna Martin  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  

Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Hi Mary, 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too!  
 

Thanks, again!!  
 

Doris Acosta 

Chief Communications Officer 

Academy of Nutrition and Dietetics 

312/899-4822 

From: Mary Russell <peark02@outlook.com>  

Sent: Tuesday, January 8, 2019 9:27 PM  

To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  

Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris, 

Many thanks to you and the team for creating this document.  

Some thoughts below. 
 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought). 
 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed. 

Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages? 
 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead? 
 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are
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not members 
 

Super to have the student input!! 
 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years?  
 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure. 
 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it 
 

Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition? 
 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!! 
 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may

guide them that pursuit? 
 

May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made. 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go. 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state. 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD. 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members? 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members?  
 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism? 
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Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers? 
 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain. 
 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members. 
 

Mary 
 
 
 
 
 
 
 
 

From: Doris Acosta <dacosta@eatright.org>  

Sent: Tuesday, January 8, 2019 3:59 PM  

To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  

Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.
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Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer

 

 

120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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8. Re: Revised 2019 Academy report for your review and feedback

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Doris Acosta <dacosta@eatright.org>, peark02@outlook.com

<peark02@outlook.com>, Terri Raymond <tjraymond@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Dante Turner <dturner@eatright.org>

Sent Date: Jan 09, 2019 10:06:38

Subject: Re: Revised 2019 Academy report for your review and feedback

Attachment: image003.jpg

Doris,  This is a great start to what should be a great slide deck for all kinds of meetings where we

will be presenting this.  I like all of Mary's comments and have a few of my own.  Some are very

similar to Mary's.   

 
 

1.  Could you please list a couple of examples of the Did you Know topics we have covered that

we could use in the presentation? 

 

2.  Under the why be a member what students say I would change the bullet for Justin Pascual to

read The Academy is a priceless tool for your career that will catalyze your success as a

professional in nutrition and dietetics.   

 

3.  Under the findings of the Salary Survey I think it would be confusing for people who look at the

slide and don't listen carefully to understand what is meant by reflects increases in younger

members.  We might not want to put on the slide that these figures are essentially the same as

2015, but we might need to say that annualized wages are the same as 2015 because we have

had an increase in percentage of younger members in the workforce.  Not sure how to do that

though?  I also think we need to clarify that education and job responsibility relates strongly to

increases in compensation on the slide.  I also agree with Mary on putting the reference to the

continuing increase in need for RDN's and NDTR's  in the notes section, but I think we need to

word it more positively like increased demand for RDN's and NDTR's  in the future.  

 

4.  On the first MGii slide I think we need to add the statistic on there about 27% decrease in 30

day readmission rates and two day reduction in average length of stay.  That is powerful

information we don't want the audience to miss.  Some of them like to take pictures of the slides

and that would be helpful information for them to take back.  

 

5.  I know this is petty, but could you change the slide on Media Coverage to replace Debbie

Petipain talking about healthy and simple lunchbox options?  The SNS DPG is very sensitive

about us trying to encourage parents to pack their children lunch.  We advocate for eating school

lunch.  in the talking points we talk about pre-biotics and pro-biotics and this would be a much
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better example to give.   

 

6.  I had the same question about the alliance examples on the slide as Mary, but I would love a

list of Alliances for us to use as a reference as we talk about this important topic.  

 

7.  On the Consumer Protection slide we need a color code for the slide so we can talk about what

the colors mean on the slide.  I think the best state map to put on this slide would be therapeutic

diet orders.  We have discussed licensure a lot, but not diet order writing so much.   

 

8.  I was the one who asked to have the sponsorship information put into the presentation, but my

main focus on that was to get out to our members that we have a very rigorous process by which

potential sponsors have to go through to become a sponsor.  Our members still think Coca cola

and Pepsi are sponsors.  I would like the slide to reflect more that aspect of sponsorship.  Not so

much that once they are sponsors we regulate what they send out.  

 

9.  I have had several requests from members to have an update on the Second Century.  I don't

feel like the slide is an update.  It is just a synopsis of what the projects are.  What I think the

members want is what is going on with these projects?  Have they started?  Have we given out

any grants?  Information along those lines.  

 

10.  on the Where does my Contribution go slide I would put some of the projects we have started

funding.  The title does not go with the bullet points.

 

11.  I also like the tile Your Academy in Action.  

 

12.  I know this would be a ton of work to do, but it would be fantastic is we could have individual

information for each state we are going to give the presentation to which would list what the

licensure status was, diet ordering situation, telehealth and interstate practice regulations.  Just a

thought.  I just think the states so appreciate us personalizing it.  

 

13.  We don't mention anything about FNCE this year (numbers) or next year?  Maybe just a small

plug would be helpful.  

 

14.  On the Code of ethics slide we  should add  and support for the values of our profession.  Just

having values on the slide does not make much sense.  

 

15.  the Leadership institute will be a popular slide, but without much information I hate to even

mention it.  Do we have any idea of when it might happen? Who would be included? Who is

designing it?  Anything along those lines would be very helpful.   

 

16.  I think we need to mention in the talking points our successful PPW last year.  Remember the

three of us are not the only ones who will be using this slide deck.  
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Thanks for listening to my suggestions.  I am excited about the direction we are going with this.  

 
 
 
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND 

 

Director, School Nutrition Program 

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

Past President of the Academy of Nutrition and Dietetics 2018-2019

 

From: Doris Acosta <dacosta@eatright.org>  

Sent: Tuesday, January 8, 2019 10:36 PM  

To: peark02@outlook.com; Terri Raymond; Donna Martin  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  

Subject: Re: Revised 2019 Academy report for your review and feedback 

 

Hi Mary, 

Truly appreciate all of your great feedback. We willl update the presentation and work on fine

tuning the notes pages. I also like “Academy in Action” best. . Look forward to getting input from

Donna and Terri!, too!  
 

Thanks, again!!  
 

Doris Acosta 

Chief Communications Officer 

Academy of Nutrition and Dietetics 

312/899-4822 

From: Mary Russell <peark02@outlook.com>  

Sent: Tuesday, January 8, 2019 9:27 PM  

To: Doris Acosta; Terri Raymond; dmartin@burke.k12.ga.us  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  
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Subject: Re: Revised 2019 Academy report for your review and feedback 

 

HI Doris, 

Many thanks to you and the team for creating this document.  

Some thoughts below. 
 

Title:  like Your Academy in Action the best, or perhaps @ Your Academy in Action (which may be

a tad too "cutesy" on second thought). 
 

Notes: great detail, and quite long. I know that the info is there so we can customize, personalize,

etc. For me it would be very useful to have the notes as short bullets rather than complete

sentences. The scenarios of presentations vary a lot--sometimes the laptop is far away from the

podium, sometimes there is no podium, etc- so it is great to have the notes be short and succinct

so they could be on note cards if needed. 

Is there a way to separate the notes so we could put them on 3x5 cards (or etc) if we wanted to?

Other ideas for keeping track of the key messages? 
 

Member benefits slide-the Journal subscription price may not be the most crucial think to highlight-

-perhaps the value of its free CPE instead? 
 

Love the "why be a member" and slides--likely many in these audiences are members but these

slides can encourage them to recruit and also target those who may be teetering re renewal or are

not members 
 

Super to have the student input!! 
 

Like the comp slides. Is there a reference for the Academy's belief that there will be more need to

RDNs and NDTRs in coming years?  
 

Is there any "harder" data for the Leadership Institute? People at FNCE heard this message and

may crave a bit of an update. Good to mention it for sure. 
 

Like the international focus a lot--especially here would be great to bullet the talking points-a lot of

info to share (if time allows) and don't want to read it 
 

Like MQii--any value in mentioning the MCC study and the value that will bring to the definition of

malnutrition? 
 

D&I is so important--again, what is the best way to assure that we can cover the high points of the

detailed notes without reading them exactly? LOVE the accommodation side!! 
 

Spokesperson and media coverage is great to highlight--is there a place here for encouraging

people to consider a spokesperson or media role, and a referral to Academy programs that may
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guide them that pursuit? 
 

May need to update HoD slide pending outcome of discussion between now and time of

presentations--I am not convinced right now that there is a "bold step" being made. 

I would prefer if the Future of the HOD slide was stronger--but at the moment we cannot predict

how it will go. 

I LOVE Terri's comments on the plan to date. We cannot use these verbatim (at least not without

her permission) and they DO clearly state the goals and desired future state. 

First - Both our delegates and many members are excited and looking forward to the promised

changes from our HOD. 

Next - What three items will create the greatest impact for delegates and members? In what ways

do these changes improve communication, efficiency and effectiveness and long term success of

members?  and probably most importantly meet the suggestions and requests of delegates and

members? 

Last -  what is the "elevator speech/slogan we can use to sell these changes and drive support

from delegates and members?  
 

Alliances slide--what does the "I don't expect you to read all the names o the screen" refer to?

Maybe the slide and not the notes was edited? Would it help to highlight one or two as examples,

or would that be seen as favoritism? 
 

Really love the policy slides--lead, build, strengthen  and focus on consumer protection are super!!

 again, how do we best consolidate the notes so we can convert the details comfortably, quite

completely, and without rattling papers? 
 

Also love the "entry points to leadership" idea! Circles back to the member comments earlier about

the values they gain. 
 

Thanks for reading all of this, and for your hard work. I am really excited to get out and share this

great news with members and would be members. 
 

Mary 
 
 
 
 
 
 
 
 

From: Doris Acosta <dacosta@eatright.org>  

Sent: Tuesday, January 8, 2019 3:59 PM  

To: peark02@outlook.com; Terri Raymond; DMartin@Burke.k12.ga.us  

Cc: Patricia Babjak; Joan Schwaba; Dante Turner  
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Subject: Revised 2019 Academy report for your review and feedback 

 

Thank you for today’s call. As discussed, attached is the initial draft that captures all of the

information you indicated was important to include. In addition, here are a few recommendations

for the new name: 

·       Academy Happenings

 

·       Activities @ Your Academy

 

·       Academy Accomplishments

 

·       Your Academy in Action

 

 

We welcome your thoughts/recommendations/comments/ideas on the new name and the

presentation. Please review and provide your feedback and once we hear back from everyone, we

will modify it and send a link to download the PowerPoint.

 

 

Thank you very much and please let me know if you have any questions.

 

 

Best regards,

 

 

Doris Acosta

 

Chief Communications Officer

 

 

120 S. Riverside Plaza, Suite 2190

 

Chicago, Illinois 60606-6995

 

312/899-4822

 

800/877-1600, ext. 4822

 
www.eatright.org

 
Twitter |Facebook|LinkedIn | YouTube
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9. Daily Skimm: Fuller, go easy on the Pepsi

From: theSkimm <dailyskimm@morning7.theskimm.com>

To: dmartin@burke.k12.ga.us

Sent Date: Dec 20, 2018 06:21:11

Subject: Daily Skimm: Fuller, go easy on the Pepsi

Attachment:

Skimm'd while working after a holiday party...

DECEMBER 20, 2018

 
READ IN BROWSER

 

Skimm'd while working after a holiday party...

   QUOTE OF THE DAY   

"Hot Jafar" – The internet's new boyfriend after pics came out of the "Aladdin" live-action remake.

He's the Disney villain we deserve.

 

COMING TO AN END

 

The Story
 

The Trump admin is pulling all US forces out of Syria.

 

Take me back.
 

A few years back, the terror group ISIS gained ground in places like Iraq and Syria. There are a

few involved in the fight to stop them: the US, Turkey, Syrian rebels and Kurdish rebels, Russia,

Iran, and the Syrian gov. All working to get ISIS out of the region – but each side with a different

motive. See: this. ISIS has been losing ground. Now, we're here.

 

What's the latest?
 

Yesterday, President Trump said that ISIS has been defeated in Syria. So he's ordered the military

to get American forces out within the next 30 days. The admin says it's time to move on to the next

phase of the fight against ISIS and that it'll continue to work with allies to take down the group

"wherever it operates."

 

How are people reacting?
 

The announcement surprised pretty much everyone. Lawmakers – including some Republicans –

want more info on all this. Sen. Lindsey Graham (R-SC) said if former President Obama had done
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this "all of us would be going nuts." Some are worried about leaving Kurdish fighters (a US ally) in

a tough spot – and that it could maybe make it hard for the US to gain trust from others in the

future. The defense secretary is apparently concerned that this leaves Russia and Iran the major

power-players in the region. And others are worried that ISIS isn't totally defeated and could

regroup. But otherwise, good rollout.

 

theSkimm
 

This was one of Trump's campaign promises. Now that he's delivered on it, there's mounting

concern it will create more problems in an already strenuous area.

 

REPEAT AFTER ME...

 

What to say when you hear Facebook's getting sued over the Cambridge
Analytica scandal…
 

The DOJ isn't feeling the love either. Yesterday, a federal judge struck down DOJ policies around

claiming asylum. Reminder: people can claim asylum and get legal protection in the US if they're

facing or could face persecution back home for one of the following: their race, religion, nationality,

political opinion, or "membership in a particular social group." The last one typically includes

people who faced gang or domestic violence. But earlier this year, the DOJ said those types of

violence don't fit that category. Advocates said that changing the rule could affect thousands of

people trying to escape serious violence. Now a federal judge is stepping in, saying that the DOJ

can't make edits to immigration law – that's up to Congress. The DOJ said it's reviewing its

options.

 

What to say while turning up the thermostat in your apartment…
 

A little higher. Yesterday, the Fed raised interest rates for the fourth time this year. But before you

start freaking out about how that affects your credit card bill, it looks like there won't be as many

hikes next year. Here's the thing: hiking interest rates means the economy's doing really well. So

pumping the brakes on that isn't an immediate SOS. But it does mean that next year, the economy

is expected to grow at a slower pace. Meanwhile, Congress is also saying 'show me the money.'

Yesterday, the Senate approved a short-term spending bill that would fund the gov through

February. The bill doesn't include the $5 billion for the border wall President Trump was hoping for

– but this GoFundMe campaign could help him out. Now it's up to the House and Trump to give it

the OK by Friday night.

 

What people are still upset about…
 

The Catholic Church. Surprise. Illinois' attorney general released a report that said the state's

dioceses failed to report hundreds of priests and clergy members accused of sex abuse. This
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investigation started after the bombshell Pennsylvania grand jury report on sex abuse allegations

dropped earlier this year. Now, Illinois' AG is telling us what she found: almost 700 priests and

clergy members were accused of sex abuse there – but the dioceses have only named 185

publicly. She says the cases either haven't been investigated properly or at all by the church. Not

a good look. Neither is this: actress Eliza Dushku is accusing CBS of firing her after she

confronted a co-worker for allegedly harassing her. This comes days after a report came out about

a $9.5 million settlement she made with the network over all this.

 

What to say when you like your brownies as gooey as possible…
 

Heeey, batter batter. The MLB is letting players from Cuba join the league without having to

defect. Which they've had to do because of a US embargo. This comes after years of negotiating

to make it easier for these players to get into the MLB. The US gov still has to sign off on it – and if

it does, the deal will be in place through late 2021.

 

What to say when you hear everyone talking about Rachel McAdams' new
photoshoot…
 
These women deserve a magazine spread too.

 

What to say when you round up your Venmo payment…
 
Keep the change, ya filthy animal.

 

THING TO KNOW

 

SaaS

 

Pronounced like sass. But it's more nerd emoji than girl with hand out emoji. It stands for 'software

as a service' and it's a way of running your business from the cloud. When you use SaaS tools you

don't need email or spreadsheets to track sales and customer info. Feet on the ground… head in

the cloud.

 
 

PS: Want to get SaaS-y and organized? Salesforce can help. Read: they're the top customer

relationship management tool in the market.

 

SKIMM PICKS

 

For when you want to leave the holiday party early…

 

Peel out. Literally. Estée Lauder's new Perfectionist Pro Instant Resurfacing Peel will give your

face the perfect night in. It has the good kind of acid in it to make your skin feel baby soft. Get it
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here.*

 
 

For when you have no cash money left for last-minute presents…

 

Coal-blooded. Credible can get your finances back on track. They help you consolidate debt and

reduce interest rates with personal loan options. Santa's got a brand new (money) bag. Get yours

here.*

 
 

For when your friend posts a pic of her new engagement ring…

 

Shine bright like a (you know the rest). Get focused on planning with this company. They have

everything you need, including: invites, registry, custom websites, and more. Plus, Skimm'rs get

something off the price tag. Here you go.*

 

*PS This is a sponsored section.

 

SKIMM SHARE

 

ICYMI, college football bowl games are happening soon. And we've been celebrating all week by

giving you prizes just for downloading theSkimm App. Today, download our app and win $1,000

to use towards booking a trip to the game. Wings not included. And to yesterday's winner,

check your inbox. Questions? Answers.

 

* All you have to do is download theSkimm App, and start a free trial. That's it. 

 

* Already have the app? Already entered to win.

 

SKIMM BIRTHDAYS

 
* indicates Skimm'bassador. Go big.

 

Lundun McCall-Mazza CA, *Alexis Teixeira CT, *Brittney Francis OH, *Maureen Clark,

*Courtney Price TX, *Delaney Buenzli IL, *Devonne Etcheverry CA, *Erin Amstrup WA,

*Barbara Hultgren Fl, *Jenny Mobley IA, *Katy Schawe TX, *Keli Osborne NC, *Lauren

McShane GA, *Laurren Rehkop MO, *Jessa Lux MN, *Morgan Breck VA, *Nadia Mohanty UT,

*Sarah Puerini MA, *Raquel Meade CO, *Holly Rider, *Samantha Leenheer OH, Patti Berman

PA, Kristi Bielewicz AZ, Madison Bigham AL, Andrew Borer CA, Chris Cantwell IL,

Christopher Chilton Hickey MD, Kayin Denniston TN, Maddy Derse NY, Cynthia Foley MI,

Lauren Haley TX, Barbara Hedrick TX, Ashleigh Herrin MO, Irene John VA, Brittany Kirkland

NY, Geralyn Kowalski DE, Kylie LaFontaine MN, Jennifer Lever UK, Samantha Livingston

WY, Ali Luthman MA, Kathryn McKinley TN, Nicole Montegary NJ, Ayesha Murray MD, Eric
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Nelson MI, Andrea Shelton LA, Leslie Reed MN, Tori Rodrick NY, Christa Santulli NY, Dave

Skurky NC, Don Sluman CA, Lesley Spaeth OH, Caroline Steadman VA, Mark Sterling OR,

Charlotte Thornton TX, Lexi Tichenor WI, Cathy Trapani NJ, Elena Villa GA, Allie Voigt MN,

Shannon Weeks FL, Kayla Wilburn VA, Gregory William Hickey CT

 

Skimm'd something we missed?
skimmthis@theSkimm.com

 

Issues?
help@theSkimm.com

 

Copyright (c) 2018 theSkimm, All rights reserved. 

Our mailing address is:

 

theSkimm Inc. 50 West 23rd Street, Suite 5B

 

New York, NY, 10010, United States

 
Unsubscribe

 
Unsubscribe
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10.  THANK US LATER: join us this Cyber Week and save big! 

From: eBay <ebay@reply.ebay.com>

To: dmad_us_oblegm <dmartin@burke.k12.ga.us>

Sent Date: Nov 28, 2018 12:40:06

Subject:  THANK US LATER: join us this Cyber Week and save big! 

Attachment:

eBay Newsletter Treat yourself. eBay is a one-stop shop for all the things you love! 
View In Browser
Fashion · Home &Garden · Electronics · Motors · Daily Deals 
Don’t Miss These Shopping Events
See All 
 
Gifts of the Hour  

For him and her, under $199. 
 
Up to 50% Off Apple for Cyber Week  

Save on iPhones and more. 
 
Be the Life of the Party  

Up to 30% off Pioneer DJ and more. 
 
A Cozier, Comfier, Smarter Home  

Kick back and let the tech do the work. 

Popular Destinations 
Today's Top Deals
See All 
 
DJI Mavic Pro Drone with 4K HD...  

$599.99 

$799.00 · 24% OFF 

Almost Gone 
 
Clarks Guard Peak Boots-...  

$49.95 

$125.00 · 60% OFF 
 
Big Boss Air Fryer Healthy...  

$49.89 

$99.89 · 50% OFF 
 
Microsoft Xbox One S 1TB...  

$204.99 
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$299.99 · 31% OFF 
 
Kate Spade Laurel Way Winni...  

$74.99 

$84.99 · 11% OFF 
 
Hanging Chaise Lounger Chair...  

$124.99 

$134.99 · 7% OFF 
 
Apple MacBook Air Core i5...  

$299.99 

$1,099.99 · 72% OFF 
 
Lenovo Thinkpad E570 15.6''...  

$549.99 

$999.99 · 45% OFF 
 
Apple iPhone 7 Plus 32GB GSM...  

$309.99 

$799.99 · 61% OFF 

Almost Gone 
 
LG OLED65E8P 65'' 4K HDR Smart...  

$2,299.00 

$4,999.00 · 54% OFF 
 
Rolex GMT-Master Pepsi Auto...  

$12,555.00 

$13,950.00 · 10% OFF 
 
adidas Essentials Track Jacket...  

$21.99 

$50.00 · 56% OFF 

Did you find this email helpful? 
Learn more to protect yourself from spoof (fake) e-mails.  
 
eBay Inc. sent this e-mail to you at dmartin@burke.k12.ga.us because your Notification
Preferences indicate that you want to receive general email promotions.  
 
If you do not wish to receive further communications like this, please unsubscribe. Alternatively,
you can change your Notification Preferences in My eBay. Please note that it may take up to 10
days to process your request.  
 
Visit our Privacy Notice and User Agreement if you have any questions.  

Page 77



 
© 1995-2018 eBay Inc., 2145 Hamilton Avenue, San Jose, CA 95125. 

      

Page 78



•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

11. Collaborate With 150+ Microbiome Human Nutrition Experts

From: Alexander Puttick <info@hansonwade.com>

To: dmartin@burke.k12.ga.us

Sent Date: Sep 04, 2018 09:04:25

Subject: Collaborate With 150+ Microbiome Human Nutrition Experts

Attachment:

Email Newsletter Hi Donna,  

 

“As market trends continuously change, it is critical we understand the consumer’s needs.

The Microbiome Movement - Human Nutrition Summit provided insight to new clinical

science, probiotic applications and brand challenges. A great forum with industry leaders

to gain new perspectives.”
 
We know that networking opportunities are only as good as the people you’re networking with, and
therefore we're committed not just to bring anyone together, but to bring the right people
together. 
 
Part of the established Microbiome Movement,  The Microbiome Movement – Human Nutrition
Summit will once again gather a unique concentration of food and nutritional multinationals,
emerging start-ups, cutting-edge ingredient manufacturers and the wider research community to
help discover, develop and commercialize breakthrough nutritional interventions, based on novel
insights gathered from the gut microbiome.  
 
Curious to know who will be joining us this year? Just some of the companies already
registered include: 
  

Bill &Melinda Gates Foundation 

Biome Body 

Bloom Science 

Blue Prairie Brands 

Body + Eden 

Church &Dwight 

Danone 

DayTwo 

Deakin University 

DuPont Nutrition &Health 

Essential Formulas 

Evolve BioSystems 

FitBiomics 

GoodBelly 

Kaleido Biosciences 
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Kellogg 

Korea Food Research Institute 

Lallemand Health Solutions 

Microbiome Labs 

National Institute of Health Sciences 

Pepsi Co 

Procter &Gamble 

Quadram Institute Bioscience 

Seed, Inc. 

Seventure Partners 

Sun Genomics 

U.S. Department of Agriculture 

Viome 
Request the full attendee list or view the full program to see what will be discussed over this
year’s comprehensive three day agenda.  
 
I hope you’re able to join us this unique group of human nutrition experts. Simply register online
here.  
 
Kind regards,  
 
Alexander Puttick  
Program Director &Co-Founder  
The Microbiome Movement 
  
 
  
 
  
 
Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade
about this or other events please update your subscription preferences.  
View our full Privacy Policy.  
© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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12. Back to School promo - win $20,000

From: Moore, Sara {PBC} <Sara.Moore@pepsico.com>

To: dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>

Sent Date: Aug 22, 2018 14:12:47

Subject: Back to School promo - win $20,000

Attachment: image001.jpg
2018 BTS School Promotions (Menu Sweepstakes New User Promotion TC
Promotion)7.18.pdf
Rack It Smart Southeast.pdf
Coupon Portal - Quick Reference.pdf

Hey Donna,

 

 

I hope that back to school is going well for you!

 

I have sent this out in a mass email but I wanted to send these BTS promos again to you. 

The ones you’ll find attached are the Rack it Smart, Tortilla Chip Promo, New to You and the Tray

in Play sweepstakes. 

 

·         Rack it Smart – I bring a merchandising rack to you and a picture of how it should be

stocked. If the rack is maintained, the person who stocked it gets a prize!

 

                               If you are interested in a rack please email and I’ll send you a form!

 

 

·         Tortilla Chip Promotion – you can receive up to $2.00 off a case of qualifying products that

are on your menu. Ex: All Doritos flavors, Tostitos RF Crispy Rounds!

 

 

·         New To You Program – receive rebates off of products that are “new to you” aka products

you haven’t bought in the past 6 months!

 

 

·         Put your Tray in Play – if you menu select Frito-Lay products and submit your menu, the

first prize winner receives 20,000 dollars! Three second places winners with 2,000!

 

The items are Top N Go Tostitos Crispy Rounds and Top N Go Doritos Nacho Cheese, Bulk

Fritos, Bulk Crispy Rounds Tortilla chips. Visit everytrayinplay.com for more information!
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PEPSICO SUPPORTS YOUR 


PASSION TO PLEASE 


Programs that get you ready for back to school 
Inside you’ll find great savings on a selection of our most popular 


student-pleasing products. You’ll also find a way to put a smile on 


your own face—with the chance to win $20,000 for your school in 


our Put Your Tray in Play Menu Sweepstakes.


Back-to-School Promotions







Menu select Frito-Lay® products for your chance to win 


We’re pleased to introduce the Put Your Tray in Play Menu Sweepstakes, 
giving you the chance to win a $20,000 Grand Prize for your 


school, or one of three 2nd place prizes of $2,000 for your school!


The more you menu these five products, the better your chance to win. 
So Put Your Tray in Play.


Timing: September 4 – November 2, 2018


Submissions due by November 15, 2018


Visit EveryTrayInPlay.com for official 
rules and how to enter.


Menu Sweepstakes







SAVINGS FOR NEW USERS
Earn $1.00 per case on eligible products Timing: August 1 – October 31, 2018
Get ready for back to school with products that are sure 
to surprise and delight your students. See eligible products 
and additional requirements below.


Products must not have been purchased by DISTRICT in the 
6 months prior to the promotion start date.


Must submit rebate request by November 30, 2018.


GTIN Eligible Product Case Pack 
00028400666893 FUNYUNS® BAKED NOT FRIED ONION FLAVORED SNACKS 104 


00028400577663 FRITOS® REDUCED FAT ORIGINAL CORN CHIPS - BULK 8


00028400255660 SMARTFOOD DELIGHT® WHITE CHEDDAR POPCORN 72 


00028400661546 GRANDMA'S® WHOLE GRAIN RICH MINI CHOCOLATE CHIP COOKIES 80 


00028400363082 MUNCHIES® MUNCH MIX SNACK MIX 104 


10040822344705 SABRA® TACO HUMMUS 48


00028400121095 CHEETOS® BAKED WHOLE GRAIN RICH WHITE CHEDDAR CHEESE FLAVORED SNACKS - CRUNCHY 104 


00028400131360 CHEETOS® TRAX CRACKERS™ BAKED CHEESE FLAVORED SNACK CRACKERS 150 


10030000565862 QUAKER® CHEWY GRANOLA BAR COOKIES N CREAM 125


10030000565879 QUAKER® CHEWY GRANOLA BAR CHOCOLATE CHUNK 125


00028400251112 LAY'S® KETTLE COOKED 40% LESS FAT JALAPEÑO CHEDDAR FLAVORED POTATO CHIPS 64 


00028400251136 LAY'S® KETTLE COOKED 40% LESS FAT SEA SALT & VINEGAR FLAVORED POTATO CHIPS 64 


00028400095983 LAY'S® KETTLE COOKED 40% LESS FAT APPLEWOOD SMOKED BBQ FLAVORED POTATO CHIPS 64


00028400251150 LAY'S® KETTLE COOKED 40% LESS FAT ORIGINAL POTATO CHIPS 64 


10836093010520 IZZE® SPARKLING JUICE PEACH 24


10052000013594 PROPEL® WATERMELON 24


10052000041511 PROPEL® STRAWBERRY LEMONADE 24


00048500202081 TROPICANA® ORANGE JUICE 44


00048500202098 TROPICANA® APPLE JUICE 44


10048500202074 TROPICANA® STRAWBERRY KIWI 44


Talk to your Distributor or PepsiCo Sales Representative 
for more information and to get started.


New User Promotion







At PepsiCo, we share your passion to please those who 
count on you to provide flavorful meals every day. And 
we’re ready to help with back-to-school programs that 
create more savings and more smiles.


All snack and beverage related trademarks are owned by PepsiCo, Inc. and its affiliates. © 2018


OFFER THE TORTILLA CHIPS YOUR STUDENTS LOVE
August 15 – October 31, 2018 


Menu qualified Frito-Lay® products during the promotional period and earn the following rebates:
Must submit rebate request by December 31, 2018.


PRODUCT PEPSICO UPC REBATE PER CASE


TOSTITOS® REDUCED FAT CRISPY ROUND TORTILLA CHIPS - BULK 00028400623995 $0.50


TOSTITOS® BAKED SCOOPS!® TORTILLA CHIPS – BULK 00028400423915 $0.50


TOSTITOS® BAKED SCOOPS!® TORTILLA CHIPS – BULK MTN 00028400231930 $0.50


DORITOS® TOP N GO® REDUCED FAT NACHO CHEESE FLAVORED TORTILLA CHIPS 00028400660075 $1.00


TOSTITOS® TOP N GO® REDUCED FAT CRISPY ROUND TORTILLA CHIPS 00028400660068 $1.00


TOSTITOS® REDUCED FAT CRISPY ROUND TORTILLA CHIPS – .875 OZ. 00028400187923 $2.00


TOSTITOS® REDUCED FAT CRISPY ROUND TORTILLA CHIPS – 1.45 OZ. 00028400301039 $2.00


TOSTITOS® BAKED SCOOPS!® TORTILLA CHIPS - .875 OZ. 00028400425377 $2.00


DORITOS® REDUCED FAT NACHO CHEESE FLAVORED TORTILLA CHIPS 00028400317481 $2.00


DORITOS® REDUCED FAT COOL RANCH® FLAVORED TORTILLA CHIPS 00028400360968 $2.00


DORITOS® REDUCED FAT SPICY SWEET CHILI FLAVORED TORTILLA CHIPS 00028400490931 $2.00


DORITOS® REDUCED FAT FLAMAS® FLAVORED TORTILLA CHIPS 00028400628297 $2.00


DORITOS® REDUCED FAT WILD WHITE NACHO® FLAVORED TORTILLA CHIPS 00028400676090 $2.00


Talk to your Distributor or PepsiCo Sales Representative 
for more information and to get started.


Tortilla Chip Promotion





2018 BTS School Promotions (Menu Sweepstakes New User Promotion TC Promotion)7.18.pdf

2018 BTS School Promotions (Menu Sweepstakes New User Promotion TC Promotion)7.18.pdf




O�er recommended PepsiCo 
products that meet the USDA
Smart Snack guidelines.


Your PepsiCo Representative will
visit your participating schools to ensure all 
equipment and products are in place.


Once set, your rep will revisit your schools within
the next 45-90 days to check status.


If racks are set and maintained according to the recommendations,
the Cafeteria worker(s) who maintained the product and
equipment will be rewarded!  It’s that easy!


School Director must sign up and specify which schools will participate.


DETAILS


PRIZE!
Drawstring
Cooler Bag


Full of PepsiCo
Treats


TIMING
(Aug - Dec 2018)


© 2018 PepsiCo. Inc.


Drawstring Cooler Bag


While Supplies Last





Rack It Smart Southeast.pdf




 


 


https://couponportal.afsi.com / Contact Us 1-800-529-9624  


 


 
 


 


 
 
 
 
 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


Coupon Portal Quick Reference Guide 
 
 
 


 


Company Profile – Step 3 


After completing your Federal Tax ID modal, you will enter your Company 
Information. All fields in red are required fields and must be completed 
before saving.   
 


 


 


 


Note: If the Federal Tax ID entered has already been set by another user from your Company, the 


Company Information will populate and your accounts will be merged. 


 


Registration – Step 1 


 


Do I need a W-9? 


If your company is a: 


• Government Agency- you will not be required to upload 


a W-9. 


 


• Non-Government Agency - you will be required to 


upload a W-9 when your rebate submission(s) are equal 


to or greater than $600.00 in a calendar year. The system 


will prompt you to upload a W-9 during the submission 


process when you have met this threshold.   
 


 


 


Federal Tax ID – Step 2 


 


                                                  


• To register, simply click 
on the Register button on 
the login page. 


• Fill out the registration 
form and click the 
"Register" button. 


 
 


An email will be sent to the 
email address entered for 
verification.  
 
Go to the email and click on the 
link that is provided which will 


return you to the login page to 
enter your email address and 
password. 


Upon logging in, you will be 
prompted to complete the 


Federal Tax ID modal to 


begin the process of creating 
your company profile. Click 
Save after completing the 
following: 
 


• Government Agency 
• Federal Tax ID Type 
• Company Name* 
• Federal Tax ID Number* 


 
*The Company Name must match the 


information associated to the Federal 


Tax ID number. It may take up to 15 


min for verification. Click on the 


information icon for example Federal 


Tax ID formats. 


 







 


 


https://couponportal.afsi.com / Contact Us 1-800-529-9624  


 


 


 


 


 


 


 


 


Coupon Redemption – Step 1 


After your Company profile, has been saved and verified, you are ready to 
begin searching for your coupons. Go to the menu bar and click on Home. 


 
In the Coupon Redemption section, enter the coupon number and click 
search. Click on the coupon image to redeem the coupon.  
 


 


 


Claim Details 


Once you have submitted your claim, you can view the details by clicking on 
the Invoice hyperlink from the Home Dashboard grid.  
 
You will also receive status updates via email and you can enter disputes for 
a rejection through the comment tab on the claim. 


 


 
 


Coupon Redemption – Step 2 


Click on the Redeem button in the My Coupons grid to launch the Coupon 
Submission modal. Complete the following: 
 
1. Enter the ($) Amount Requested. For non-government agencies, if you 


have met the $600.00 threshold for claims you will be prompted to 


upload a W-9. 


2. Enter the Invoice Date Range. 


3. Select the panel where payment should be sent:  


a. Mail To (default) – pre-populated with your company address. 


b. Send Payment To – option to enter an alternate address. 


4. Click Next. 


 


 


 


5. Select a Submission Option: 


a. Online – click on the Browse button to upload your proof of 
performance.   Upon the successful load of the file, you will be 
provided an option to upload additional files.  
 


b. US Mail or Email – click on the Launch Form button. A 
submission form will generate to accompany your proof of 


purchases. This form is required for mailed in or emailed 
submissions. 





Coupon Portal - Quick Reference.pdf



All of these are so easy and the racks are proven to increase participation! Please let me know if I

can help you in any way  with these! It would be amazing if yall won the 20,000 dollars!

 

 

 

Thank you,

 

Sara Moore

 

PepsiCo Foodservice

 

Cell: (803) 673-7491
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13. S.C. district focuses on variety, scratch-made meals

From: SNA SmartBrief <sna@smartbrief.com>

To: dmartin@burke.k12.ga.us

Sent Date: Aug 17, 2018 11:15:07

Subject: S.C. district focuses on variety, scratch-made meals

Attachment:

SNA SmartBrief 

Ariz. district to offer free, healthy meals | S.C. district focuses on variety, scratch-made

meals | Conn. district to serve universal, free meals 
Created for dmartin@burke.k12.ga.us |  Web Version 

ADVERTISEMENT 

August 17, 2018 Daily news about school nutrition SIGN UP    FORWARD Top Story 
Ariz. district to offer free, healthy meals 

(Pixabay) 

Students at five schools in an Arizona district will receive free breakfasts and lunches this school

year through the Community Eligibility Provision. One school has a salad bar cart and a varied

menu of healthy options, including teriyaki dippers with brown rice and toasted turkey melt

sandwiches. 
Arizona Daily Sun (Flagstaff) (8/16)  
    

  
Build snacks with Jif® Peanut Butter 
When paired with fresh fruit or veggies, Jif® 1.1oz Creamy Peanut Butter Cups make snack time
more delicious. Try this smart way to spend your peanut Raw, Shelled Peanut Commodity
(110700). Get your free sample kit for student testing. View Terms &Conditions
ADVERTISEMENT School Update 
S.C. district focuses on variety, scratch-made meals 

Greenville County Schools in South Carolina is expanding its lunch menu to include items such as

Angus beef Philly cheesesteaks, scratch-made macaroni and cheese, gyoza and fresh-baked

rolls. Joe Urban, the school district's food and nutrition services director, says over the past five

years, they've focused on using fresh ingredients and incorporating different flavors and ethnic

dishes to encourage students to try new foods. 
The Greenville News (S.C.) (tiered subscription model) (8/16)  
    

Other News 

Conn. district to serve universal, free meals   The Day (New London, Conn.) (free registration)

(8/16)   

Mo. district bans fast food in its schools   WDAF-TV (Kansas City, Mo.) (8/16)   
Your partner in ordering online anytime 
PepsiCoPartners.com is here to revolutionize the way you shop and partner with PepsiCo. Online,
in moments, with suggestions, insights, info on the latest, and so much more. Home to our loved
and innovative brands—from Mtn Dew to Pure Leaf, Gatorade to everything Pepsi—this is your
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new gateway to all the incredible tastes and tools we have to share.ADVERTISEMENT Nutrition
&Wellness 
Report: Some children's breakfast foods contain cancer-linked glyphosate 

Thirty-one of 45 children's breakfast foods and cereals, such as granolas, oats and snack bars,

had levels of glyphosate, a weed-killing chemical associated with cancer, exceeding what some

consider to be safe levels for children, an Environmental Working Group report found. The report

also showed that only two products didn't contain glyphosate. 
CBS News (8/15)  
    
Trends &Research 
Sedentary behavior interruption tied to improved glucose metabolism in children 

Researchers found that children with overweight or obesity who engaged in brief periods of

moderate-intensity exercise had lower insulin secretion and insulin levels during the three-hour

oral glucose tolerance test and lower C-peptide levels than when they had uninterrupted sitting for

three hours. The findings, published in the journal Diabetes Care based on 35 children ages 7 to

11, revealed that interrupting sedentary behavior was not associated with a substantial increase in

energy intake. 
Healio (free registration)/Endocrine Today (8/16)  
    
Study looks at youth camp-related acute gastroenteritis outbreaks 

Researchers found that more than 50% of US states had acute gastroenteritis outbreaks among

children attending youth camps between 2009 and 2016, with 53% of outbreaks due to person-to-

person transmission. The findings in the Journal of the Pediatric Infectious Diseases Society also

showed that norovirus, salmonella and Shiga toxin-producing E. coli were the most prevalent

suspected or confirmed etiologies. 
Healio (free registration)/Infectious Diseases in Children (8/15)  
    
Policy Watch 
Bill would measure how tech affects children 

The US Congress is considering a measure that would fund research into how children are

affected by media and technology. The Children and Media Research Advancement Act, if

approved, would provide the National Institutes of Health with $95 million over five years to study

the effect of social media, television, video games, virtual and augmented reality and other media

on children's development. 
Education Week (tiered subscription model) (8/15)  
    
SNA News 
SNA certificate program: Professional growth is now more attainable! 

SNA's certificate program has expanded to four Levels! We have launched a new Level 2

certificate to bridge the large jump in training requirements between Level 1 and the old Level 2.

The goal of the new Level 2 is to provide members with a more realistic professional growth path.

Read more.
Learn more about SNA: Resources |  Publications |  Career &Ed |  Meetings  
Legislative Action |  Join SNA     Sometimes dreams are wiser than waking. Black Elk,  
medicine man and teacher 
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    Sign Up SmartBrief offers 200+ newsletters Advertise Learn more about the SmartBrief

audience Subscriber Tools: 
Manage Subscriptions 
Update Your Profile 
Unsubscribe 
Send Feedback 
Archive 
Search 

Contact Us: 

Advertising  -  Chris Warne 

P: 646.462.4647 

Editor  -  Melissa Greenwood 

Contributing Editor  -  Erin Cunningham 

Mailing Address:  

SmartBrief, Inc.®, 555 11th ST NW, Suite 600, Washington, DC 20004 

© 1999-2018 SmartBrief, Inc.®  

Privacy Policy (updated May 25, 2018) |  Legal Information 
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14. Amazing Back to School Promo

From: Moore, Sara {PBC} <Sara.Moore@pepsico.com>

To: Cheryl Bell <cbell@baker.k12.ga.us>, Susan Nelson

<susan.nelson@baldwin.k12.ga.us>, donna.mosely@bcsdk12.net

<donna.mosely@bcsdk12.net>, kelli_green@bleckley.k12.ga.us

<kelli_green@bleckley.k12.ga.us>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, kikerk@calhounschools.org

<kikerk@calhounschools.org>, kdennis@metter.org <kdennis@metter.org>,

dsuda@chattco.org <dsuda@chattco.org>, jwiggins@ccboe.net

<jwiggins@ccboe.net>, sondra.chancellor@crawfordschools.org

<sondra.chancellor@crawfordschools.org>, dbarrows@dodge.k12.ga.us

<dbarrows@dodge.k12.ga.us>, donna.clark@dooly.k12.ga.us

<donna.clark@dooly.k12.ga.us>, lisa.powell@dublincityschools.us

<lisa.powell@dublincityschools.us>, cchooks@emanuel.k12.ga.us

<cchooks@emanuel.k12.ga.us>, Betty Morrison

<bmorrison@glascock.k12.ga.us>, lingram@hancock.k12.ga.us

<lingram@hancock.k12.ga.us>, strozier-s@harris.k12.ga.us <strozier-

s@harris.k12.ga.us>, KOFF, LAUREN <LAUREN.KOFF@hcbe.net>,

wynns@jefferson.k12.ga.us <wynns@jefferson.k12.ga.us>,

dherrmann@jchs.com <dherrmann@jchs.com>,

redessa_crawford@johnson.k12.ga.us

<redessa_crawford@johnson.k12.ga.us>, Sharon Manley

<sharon.manley@lamar.k12.ga.us>, Donna Sapp <donnasapp@lcboe.net>,

klight@lcboe.us <klight@lcboe.us>, pcollins@macon.k12.ga.us

<pcollins@macon.k12.ga.us>, sfaulk@marion.k12.ga.us

<sfaulk@marion.k12.ga.us>, strongc@mcduffie.k12.ga.us

<strongc@mcduffie.k12.ga.us>, lisa.singley@mcschools.org

<lisa.singley@mcschools.org>, cparten@montgomery.k12.ga.us

<cparten@montgomery.k12.ga.us>, mckenzie.kelli.m@muscogee.k12.ga.us

<mckenzie.kelli.m@muscogee.k12.ga.us>, mgrant@peachschools.org

<mgrant@peachschools.org>, dcoats@pulaski.k12.ga.us

<dcoats@pulaski.k12.ga.us>, schleke@boe.richmond.k12.ga.us

<schleke@boe.richmond.k12.ga.us>, tjohnson@schley12.org

<tjohnson@schley12.org>, vtreddick@screven.k12.ga.us

<vtreddick@screven.k12.ga.us>, mhubbard@stewart.k12.ga.us

<mhubbard@stewart.k12.ga.us>, cclemons@sumterschools.org

<cclemons@sumterschools.org>, cmartin@taylor.k12.ga.us

<cmartin@taylor.k12.ga.us>, smartin@telfairschools.org

<smartin@telfairschools.org>, sdaniel@upson.k12.ga.us

<sdaniel@upson.k12.ga.us>, gayc@toombs.k12.ga.us

<gayc@toombs.k12.ga.us>, Sundra Stanley <sstanley@twiggs.k12.ga.us>,
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dparson@vidalia-city.k12.ga.us <dparson@vidalia-city.k12.ga.us>,

wcssnutrition@warren.k12.ga.us <wcssnutrition@warren.k12.ga.us>,

kyonchak@washington.k12.ga.us <kyonchak@washington.k12.ga.us>,

lwilburn@webster.k12.ga.us <lwilburn@webster.k12.ga.us>,

abarett@treutlen.k12.ga.us <abarett@treutlen.k12.ga.us>,

greg.wilcher@wheeler.k12.ga.us <greg.wilcher@wheeler.k12.ga.us>,

judy.brown@wilkinson.k12.ga.us <judy.brown@wilkinson.k12.ga.us>

Sent Date: May 30, 2018 11:36:38

Subject: Amazing Back to School Promo

Attachment: image001.jpg
BTS Tortilla Chip Menu Promo.pdf
Coupon Portal - Quick Reference.pdf

Hey y’all, 

 

I just got this back to school promo.

 

In my opinion, it is the best we have had in a while.

 

All of you already use these products and can earn up to $1000!

 

You do need to enroll on the portal if you have not.

 

I have attached detailed instructions.

 

If you have not used the Top N Go before, please consider it. The students LOVE it.

 

It will definitely increase participation the day it is on the menu.

 

I have a lot of recipe ideas I can send as well!

 

As you plan for Back To School, know that I would love to attend any back to school managers

meetings you schedule.

 

The end of July and beginning of August books fast, so please send me dates once you have

them.

 

 

 

Have a great summer!

 

 

Page 87


image001.jpg






BTS Tortilla Chip Menu Promo.pdf




 


 


https://couponportal.afsi.com / Contact Us 1-800-529-9624  


 


 
 


 


 
 
 
 
 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


Coupon Portal Quick Reference Guide 
 
 
 


 


Company Profile – Step 3 


After completing your Federal Tax ID modal, you will enter your Company 
Information. All fields in red are required fields and must be completed 
before saving.   
 


 


 


 


Note: If the Federal Tax ID entered has already been set by another user from your Company, the 


Company Information will populate and your accounts will be merged. 


 


Registration – Step 1 


 


Do I need a W-9? 


If your company is a: 


• Government Agency- you will not be required to upload 


a W-9. 


 


• Non-Government Agency - you will be required to 


upload a W-9 when your rebate submission(s) are equal 


to or greater than $600.00 in a calendar year. The system 


will prompt you to upload a W-9 during the submission 


process when you have met this threshold.   
 


 


 


Federal Tax ID – Step 2 


 


                                                  


• To register, simply click 
on the Register button on 
the login page. 


• Fill out the registration 
form and click the 
"Register" button. 


 
 


An email will be sent to the 
email address entered for 
verification.  
 
Go to the email and click on the 
link that is provided which will 


return you to the login page to 
enter your email address and 
password. 


Upon logging in, you will be 
prompted to complete the 


Federal Tax ID modal to 


begin the process of creating 
your company profile. Click 
Save after completing the 
following: 
 


• Government Agency 
• Federal Tax ID Type 
• Company Name* 
• Federal Tax ID Number* 


 
*The Company Name must match the 


information associated to the Federal 


Tax ID number. It may take up to 15 


min for verification. Click on the 


information icon for example Federal 


Tax ID formats. 


 







 


 


https://couponportal.afsi.com / Contact Us 1-800-529-9624  


 


 


 


 


 


 


 


 


Coupon Redemption – Step 1 


After your Company profile, has been saved and verified, you are ready to 
begin searching for your coupons. Go to the menu bar and click on Home. 


 
In the Coupon Redemption section, enter the coupon number and click 
search. Click on the coupon image to redeem the coupon.  
 


 


 


Claim Details 


Once you have submitted your claim, you can view the details by clicking on 
the Invoice hyperlink from the Home Dashboard grid.  
 
You will also receive status updates via email and you can enter disputes for 
a rejection through the comment tab on the claim. 


 


 
 


Coupon Redemption – Step 2 


Click on the Redeem button in the My Coupons grid to launch the Coupon 
Submission modal. Complete the following: 
 
1. Enter the ($) Amount Requested. For non-government agencies, if you 


have met the $600.00 threshold for claims you will be prompted to 


upload a W-9. 


2. Enter the Invoice Date Range. 


3. Select the panel where payment should be sent:  


a. Mail To (default) – pre-populated with your company address. 


b. Send Payment To – option to enter an alternate address. 


4. Click Next. 


 


 


 


5. Select a Submission Option: 


a. Online – click on the Browse button to upload your proof of 
performance.   Upon the successful load of the file, you will be 
provided an option to upload additional files.  
 


b. US Mail or Email – click on the Launch Form button. A 
submission form will generate to accompany your proof of 


purchases. This form is required for mailed in or emailed 
submissions. 





Coupon Portal - Quick Reference.pdf



Thank you,

 

Sara Moore

 

PepsiCo Foodservice

 

Cell: (803) 673-7491
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15. Summer Feeding Rebate

From: Moore, Sara {PBC} <Sara.Moore@pepsico.com>

To: Johnson, Cathy <JohnsCa@BOE.Richmond.k12.ga.us>, jwiggins@ccboe.net

<jwiggins@ccboe.net>, strongc@mcduffie.k12.ga.us

<strongc@mcduffie.k12.ga.us>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, cchooks@emanuel.k12.ga.us

<cchooks@emanuel.k12.ga.us>, kdennis@metter.org <kdennis@metter.org>,

kelli_green@bleckley.k12.ga.us <kelli_green@bleckley.k12.ga.us>,

dbarrows@dodge.k12.ga.us <dbarrows@dodge.k12.ga.us>,

gayc@toombs.k12.ga.us <gayc@toombs.k12.ga.us>,

abrahim@marriottbuckhead.com <abrahim@marriottbuckhead.com>,

dparson@vidalia-city.k12.ga.us <dparson@vidalia-city.k12.ga.us>,

wcssnutrition@warren.k12.ga.us <wcssnutrition@warren.k12.ga.us>,

kyonchak@washington.k12.ga.us <kyonchak@washington.k12.ga.us>,

greg.wilcher@wheeler.k12.ga.us <greg.wilcher@wheeler.k12.ga.us>,

judy.brown@wilkinson.k12.ga.us <judy.brown@wilkinson.k12.ga.us>,

wynns@jefferson.k12.ga.us <wynns@jefferson.k12.ga.us>,

dherrmann@jchs.com <dherrmann@jchs.com>,

redessa_crawford@johnson.k12.ga.us

<redessa_crawford@johnson.k12.ga.us>, klight@lcboe.us <klight@lcboe.us>,

lingram@hancock.k12.ga.us <lingram@hancock.k12.ga.us>, Betty Morrison

<bmorrison@glascock.k12.ga.us>

Sent Date: Apr 23, 2018 14:59:14

Subject: Summer Feeding Rebate

Attachment: image001.jpg
Summer Feeding Operator pre-book US Lexington 2018.final.pptx
K12inno- updated 3-20-18.pdf

Good afternoon!

 

 

Just a friendly reminder to send back your summer feeding rebate form!

 

I have attached the form here.

 

If you participate in summer feeding, please fill this out and send back to me…even if you have

already sent similar info to your distributor.

 

This is a rebate form that can earn you some money so don’t miss out.

 

I have also attached a sheet showing our new products for next year that has info on each product

in case you want to add them to your bids.
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Earn $2.00 PER CASE REBATE on qualified Frito-Lay Products

Earn $1.00 PER CASE REBATE on qualified Quaker Product



Must Pre-Book by May 18, 2018 

Product Must Ship during the 8 weeks of your summer program.  

Ship Timing: May 21 – August 17, 2018



CRITERIA:.

An operator must identify and purchase qualified product from an eligible Broadline Distributor – foodservice or vending See Product List Attached. An operator must purchase 80% of their pre-booked order (captured on the  attached form) to qualify for the rebate 

An operator will be paid on pre-booked cases of qualified product that ship during the promotion timing

Incentive cannot be combined with other incentive/rebate programs for same products; any account currently under contract or receiving rebates on one or more products below is not eligible to participate in this program









ELIGIBILITY

Must purchase through a eligible Broadline Foodservice Distributor

This is not available to operators on a national program. 

Minimum Rebate payout  $25 

Only available to Operators for deliveries from qualified distributors from May 21–  August 17, 2018



PAYMENT TIMING AND PROCESS

Customer must sign up at COUPONPORTAL.AFSI.COM and provide necessary tax information  prior to submission.

To submit your claim, go to COUPONPORTAL.AFSI.COM, enter Coupon Code 5803292

          and complete the form.

At the end of the promotion, upload Proof of purchase from  a eligible Foodservice distributor 

         AND copy of  the completed pre-book form in the  coupon portal  (Can also mail in proof of    

         performance)

Payments mailed directly to operator 6-8 weeks after claim submission

For submission assistance, contact  1-800-529-9624

Maximum payout: $1,000.00

Must submit rebate request by Sept 30, 2018



IRS REQUIREMENT ON COUPON SIGNUP

We are required by the IRS to report your rebate if it exceeds $600 in a calendar year.

To enable that reporting, have this information available to complete sign up.

	-Federal Tax ID

	-Current W-9 (Not applicable for Gov’t Agencies)

School District Name and Address  EXACTLY as registered with the IRS











©2018 Frito-Lay North America, Inc.







				List your committed cases in the columns below.  
Reminder:  You must take delivery of 80% of your pre-booked order to qualify for the rebate.  Delivery of the products must come from a foodservice distributor during the timeline listed below. 																		

		 
8 Weeks Only				Dist. 
Code #		Date 		Date 		Date 		Date 		Date 		Date 		Date 		Date 

				DORITOS® REDUCED FAT WHOLE GRAIN RICH NACHO CHEESE
Tortilla Chips
MFG # 28400317481 / OEG 1.5
72 bags/cs		5496982																

				DORITOS® REDUCED FAT WHOLE GRAIN RICH COOL RANCH®
Tortilla Chips
MFG # 28400360968 / OEG 1.5
72 bags/cs		354217																

				DORITOS® REDUCED FAT WHOLE GRAIN RICH SPICY SWEET CHILI Tortilla Chips 
MFG # 28400490931 / OEG 1.5
72 bags/cs		6754733																

				OVEN BAKED TOSTITOS® 
WHOLE GRAIN RICH SCOOPS!®
Tortilla Chips
MFG # 28400425377 / OEG 1.25
72 bags/cs		4853958																

				OVEN BAKED CHEETOS® 
Cheese Flavored Snacks
MFG # 28400629331 / OEG 1.25
104 bags/cs		5599983																

				OVEN BAKED RUFFLES® Ridged Potato Crisps Cheddar & Sour Cream Chips
MFG #28400568821  - 60 bags/cs		5585419																

				SunChips® WGR 
Harvest Cheddar
MFG # 28400111522 / OEG 1.25
104 bags/cs		5605472																

				SunChips® WGR Original*
MFG # 28400111515 / OEG 1.25
104 bags/cs		5605522																

				Grandma’s Mini Chocolate Chip Cookies		1453731																

																						

		TOTALS																				



Summer Feeding Program Name: _________________________________

City, State, Zip: ________________________________________________

Phone: ______________________Contact Name: ________________________________

Distributor Name: __________________________________________________________



Return to: Sara Moore         sara.moore@pepsico.com

















©2018 Frito-Lay North America, Inc.





*SunChips® Original - Confirm availability
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Summer Feeding Operator pre-book US Lexington 2018.final.pptx








Colleen Galvan 


colleen.galvan@pepsico.com 


847-767-0808  


IL Market 


Zenith Andrews 


zenith.andrews@pepsico.com 


608-422-2544 


WI Market 


LaWanda Burn 


lawanda.burns@pepsico.com 


314-495-8772  


©2018 PepsiCo, Inc. 





K12inno- updated 3-20-18.pdf



 

Let me know if you have any questions!

 

 

Thank you,

 

Sara Moore

 

PepsiCo Foodservice

 

Cell: (803) 673-7491
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16. Frito Lay K12 Summer feeding

From: Moore, Sara {PBC} <Sara.Moore@pepsico.com>

To: dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>

Sent Date: Mar 26, 2018 17:17:22

Subject: Frito Lay K12 Summer feeding

Attachment: image001.jpg
Summer Feeding Operator pre-book US Lexington 2018.final.pptx
2018 Menu Promo - Updated 2-15-18.pdf
2018 Innovation sample box letter Sara Moore.docx

Dear Foodservice Director/Manager,

 

 

I hope you’re having a good week so far. You should have received or will be receiving a sample

box from me.  It contains several new products that will be available August 1st. I wanted to go

ahead and pass along the 2018 innovation, the summer feeding pre-book rebate form, and a

promotion that can earn you money in the current school year. Please see the attached

documents, one explains the nutritionals for the samples in the box.

 

 

·        The summer feeding pre-book is due back by May 18th

 

·        The menu promo ends May 31st. It is my understanding you can use menus from earlier this

school year.

 

·        Feel free to reach out if you need merchandising racks for our products. 

 

Let me know if I can answer any questions you may have!

 

 

Thank you,

 

Sara Moore

 

PepsiCo Foodservice

 

Cell: (803) 673-7491
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Earn $2.00 PER CASE REBATE on qualified Frito-Lay Products

Earn $1.00 PER CASE REBATE on qualified Quaker Product



Must Pre-Book by May 18, 2018 

Product Must Ship during the 8 weeks of your summer program.  

Ship Timing: May 21 – August 17, 2018



CRITERIA:.

An operator must identify and purchase qualified product from an eligible Broadline Distributor – foodservice or vending See Product List Attached. An operator must purchase 80% of their pre-booked order (captured on the  attached form) to qualify for the rebate 

An operator will be paid on pre-booked cases of qualified product that ship during the promotion timing

Incentive cannot be combined with other incentive/rebate programs for same products; any account currently under contract or receiving rebates on one or more products below is not eligible to participate in this program









ELIGIBILITY

Must purchase through a eligible Broadline Foodservice Distributor

This is not available to operators on a national program. 

Minimum Rebate payout  $25 

Only available to Operators for deliveries from qualified distributors from May 21–  August 17, 2018



PAYMENT TIMING AND PROCESS

Customer must sign up at COUPONPORTAL.AFSI.COM and provide necessary tax information  prior to submission.

To submit your claim, go to COUPONPORTAL.AFSI.COM, enter Coupon Code 5803292

          and complete the form.

At the end of the promotion, upload Proof of purchase from  a eligible Foodservice distributor 

         AND copy of  the completed pre-book form in the  coupon portal  (Can also mail in proof of    

         performance)

Payments mailed directly to operator 6-8 weeks after claim submission

For submission assistance, contact  1-800-529-9624

Maximum payout: $1,000.00

Must submit rebate request by Sept 30, 2018



IRS REQUIREMENT ON COUPON SIGNUP

We are required by the IRS to report your rebate if it exceeds $600 in a calendar year.

To enable that reporting, have this information available to complete sign up.

	-Federal Tax ID

	-Current W-9 (Not applicable for Gov’t Agencies)

School District Name and Address  EXACTLY as registered with the IRS











©2018 Frito-Lay North America, Inc.







				List your committed cases in the columns below.  
Reminder:  You must take delivery of 80% of your pre-booked order to qualify for the rebate.  Delivery of the products must come from a foodservice distributor during the timeline listed below. 																		

		 
8 Weeks Only				Dist. 
Code #		Date 		Date 		Date 		Date 		Date 		Date 		Date 		Date 

				DORITOS® REDUCED FAT WHOLE GRAIN RICH NACHO CHEESE
Tortilla Chips
MFG # 28400317481 / OEG 1.5
72 bags/cs		5496982																

				DORITOS® REDUCED FAT WHOLE GRAIN RICH COOL RANCH®
Tortilla Chips
MFG # 28400360968 / OEG 1.5
72 bags/cs		354217																

				DORITOS® REDUCED FAT WHOLE GRAIN RICH SPICY SWEET CHILI Tortilla Chips 
MFG # 28400490931 / OEG 1.5
72 bags/cs		6754733																

				OVEN BAKED TOSTITOS® 
WHOLE GRAIN RICH SCOOPS!®
Tortilla Chips
MFG # 28400425377 / OEG 1.25
72 bags/cs		4853958																

				OVEN BAKED CHEETOS® 
Cheese Flavored Snacks
MFG # 28400629331 / OEG 1.25
104 bags/cs		5599983																

				OVEN BAKED RUFFLES® Ridged Potato Crisps Cheddar & Sour Cream Chips
MFG #28400568821  - 60 bags/cs		5585419																

				SunChips® WGR 
Harvest Cheddar
MFG # 28400111522 / OEG 1.25
104 bags/cs		5605472																

				SunChips® WGR Original*
MFG # 28400111515 / OEG 1.25
104 bags/cs		5605522																

				Grandma’s Mini Chocolate Chip Cookies		1453731																

																						

		TOTALS																				



Summer Feeding Program Name: _________________________________

City, State, Zip: ________________________________________________

Phone: ______________________Contact Name: ________________________________

Distributor Name: __________________________________________________________



Return to: Sara Moore         sara.moore@pepsico.com

















©2018 Frito-Lay North America, Inc.





*SunChips® Original - Confirm availability
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2018 Menu Promo - Updated 2-15-18.pdf


[image: ]Partner with PepsiCo to Support a Healthier Next Generation
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K-12 Innovation 

[image: ]Cheetos® Trax Crackers					Cheetos® Baked White CheddarApplication: A-la-carte/Tray

Case UPC: 12109

Case Pack: 104 bags

Unit Weight: .875 oz.

Grain Oz Eq: 1.25 oz. eq.

Available: August 2018

Application: A-la-carte/Tray

Case UPC: 13136

Case Pack: 150 bags

Unit Weight: .87 oz.

Grain Oz Eq: 1 oz. eq.

Available: August 2018













No added MSG | No artificial flavors or colors	No added MSG | No artificial flavors, colors, or preservatives



Quaker® Chewy Bars					Sabra® 2oz. Hummus TacoApplication: A-la-carte/Tray

Case UPC: 

     Chocolate Chunk: 56587

     Cookies N Cream: 56586

Case Pack: 125 bars

Unit Weight: Choc Chunk 1.47 oz, Cookies & Cream 1.31 oz.

Grain Oz Eq: 1 oz. eq.

Available: August 2018



[image: ]Application: A-la-carte/Tray

Case UPC: 34476

Case Pack: 48 units

Unit Weight: 2.1oz

USDA Eq: 1/8 cup Vegetable

      OR 1 oz. Meat/MA

Available: August 2018
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      Watermelon Propel- February 2017

      Tropicana 4.23oz- July 2017NEW!



      Peach IZZE- July 2017

      Strawberry Lemonade Propel- February 2018Ask Me About Our Frito Lay Summer Pre-Book and Rebate 








Things to note in your sample box: 

· The Chewy Bar included is the retail size. We do not have the Education size available for samples yet, but the flavor profile is the same. The Education size is packed 125/1.31oz. Cookies/Cream or 1.47oz. Choc Chunk to meet 1oz. grain equivalent.



· The Cheetos® Trax Crackers are currently in a plain white sample bag, actual graphic image shown above.



· If you would like to try samples of the Sabra Taco Hummus, please contact me to set up an appointment. They must stay refrigerated so I am unable to mail them.



· If you are interested in merchandising racks, please feel free to reach out to me and I can send you a merchandising guide! The racks are free and sent directly to the school via UPS.



Thank you, and please feel free to contact me with any questions. 

Sara Moore

Sara.moore@pepsico.com

Cell: 803-673-7491
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2018 Innovation sample box letter Sara Moore.docx



17. Golf Tournament Coming Soon

From: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

To: Aaron Newberry <Sealsn@comcast.net>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Barbara Swint <bandkswint@yahoo.com>,

Bethany Suddreth <bmotes14@gmail.com>, Bryn Hamilton

<bryn.hamilton4@va.gov>, Cheryl Gullickson <rcgullickson@gmail.com>,

Cindy Elia <Sewstudio2@gmail.com>, Cynthia Scott

<cinthianscott@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>,

Donna Martin <dpeel@burke.k12.ga.us>, Evelyn Brown

<ebrown106@bellsouth.net>, Jeanne Lee <jeanneblee28@gmail.com>, Jill

McCoy <jemfit@gmail.com>, Jill Price <jillpricesc@yahoo.com>, Judith Anglin

<janglin@augusta.edu>, Karen Cota <karen.w.cota@gmail.com>, Karen

Walters <karen.walters@va.gov>, Karen Wish <karen.wish@yahoo.com>,

Katie Metz <kmetz@augusta.edu>, Katie Metz <metzkatelyn11@gmail.com>,

Kelly Karpen <karpenkelly@gmail.com>, Kim Beavers

<nutriwellness4health@gmail.com>, Laura Obert <lanneobert@gmail.com>,

Leah Motes <leah.motes@fmc-na.com>, Margaret Ann Armstrong

<marmstrong1228@gmail.com>, Mary Lindfors <mary.lindfors@yahoo.com>,

Michele Donohoe <micheleann22@gmail.com>, Nellie Rovansek

<nell.rov@gmail.com>, Nicole Moore <nimoore@augusta.edu>, Patti Korwin

<korwinj@comcast.net>, Patty Huang <pattyhuang01@yahoo.com>, Ruth

Wilder <RuthWilder@uh.org>, Ruth Wilder <rwilder@g.clemson.edu>, Sally

Fisher <bobfisher09@comcast.net>, Sandra Menard

<lockkeeper18104@yahoo.com>, Sarah Deen <sdeen@augusta.edu>, Sarah

Glenny Schmidt <sglennyschmidt@gmail.com>, Sunitha Zechariah

<sunizech@hotmail.com>, Tracey Neely <traceyneely@comcast.net>,

Cathyrne Buice <SarahBuice@uh.org>, Deanna Shade

<deanna.shade@gmail.com>, Jo Kriikku <marlynjo@comcast.net>, Kristen

Middleton <krmiddleton1@gmail.com>, Lo Bannerman

<lcbannerman@gmail.com>, Lucie Kramer <Luciemag@gmail.com>, Nicole

Leblond <nleblond@augusta.edu>, Pam Brisky <pbrisky@augusta.edu>,

Rachel Johanek <rachel.johanek@gmail.com>, Sandra Loushine

<skloushine@gmail.com>, Sarah Tankersley <satankersley@augusta.edu>,

Sarah Tankersley <setankersley@gmail.com>, Sheri Loflin

<Sheri.Loflin@va.gov>, Alanna Fopiano <afopiano@augusta.edu>, Alanna

Fopiano <fopgal@gmail.com>, Alex Richardson

<alexmarierichardson@gmail.com>, Allie Teilhaber

<ateilhaber@augusta.edu>, Amanda Reiter <areiter@augusta.edu>, Amber

Fentress <afentress@augusta.edu>, Ashley Jones <eljones1@augusta.edu>,

Caelan McCann <cmccann@augusta.edu>, Caitlyn Oligvey
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•

•

•

•

<coligney@augusta.edu>, Catherine Mathews <camathews@augusta.edu>,

Christine Swearigen <cswearingen@augusta.edu>, Emelina Perez

<EMPEREZ@augusta.edu>, Gracie Barresi <GBARRESI@augusta.edu>,

Gracie Barresi <gracie.barresi@yahoo.com>, jacqueline Lambert

<jalambert@augusta.edu>, Julia goeckel <jgoeckel@augusta.edu>, Kelsey

Haymond <khaymond@augusta.edu>, Lianni Maldonado

<lmaldonado@augusta.edu>, Luuly <LUUNGUYEN@augusta.edu>, Luuly

<luuly94@uga.edu>, Meaghan Youngblood <youngbdm@hotmail.com>,

Natsumi Soto-Roman <natsumi.soto.roman@gmail.com>, Nicole Herring

<niherring@augusta.edu>, Rwilder@augusta.edu <Rwilder@augusta.edu>,

Sarah Boesch <sarah.boesch1@gmail.com>, Shainece Miller

<shamiller@augusta.edu>, Teresa Ziemba <tziemba@augusta.edu>, Victoria

Duplechain <vlduplechain@gmail.com>, jennpeters7@gmail.com

Sent Date: Mar 05, 2018 14:49:48

Subject: Golf Tournament Coming Soon

Attachment: 2018 PRIZE VOLUNTEER LIST.pdf
2018 Sponsor Golf Letter.doc
2018 Sponsor Receipt.doc
2018 Thank You.doc
2018+Golf+Flyer.pdf

 
 

 

Hi everyone! 

 

We are getting excited as we make preparations for our next successful ADDA Golf Tournament

- only 8 weeks away!  Each player will get to enjoy a hot Chick-Fil-A Chicken Biscuit compliments

of Grovetown Chick-Fil-A, as well as a delicious BBQ lunch.
 

   As many of you know, this is our annual fundraiser that allows ADDA to thrive as we continue to

support nutrition education and programs in our  

  community.   For our tournament to be a success- we need you!  We are guaranteed to have

another fantastic event,  if every member can provide at 

  least one contribution to our tournament  by:

finding a team of golfers (4 people/team- TIP: find one golf fanatic and they will find the other 3

-lol!) 

donating a door prize (see attached sheet for places already being visited and find a new

business to donate- or just purchase a gift card to donate) 

finding hole sponsor or sponsor a hole yourself (see form for details) 

coming out May 5th to help with the tournament (lots of fun!) 
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2018 PRIZE VOLUNTEER LIST  
(PREVIOUSLY DONATED IN 2017)  


 
  


Sponsor  2016 Prize  ADDA Contact  
Accent on Hair  4 $20 gift certificates   Jeanne Lee 
Alliance Hospice  Hole Sponsor  Rachel Johanek  
Andy Jordan’s Bike Shop Hat & Water Bottle   Lauren Belcher 
Anytime Fitness  2 certificates  Jo Kriikku  
Amici Hair Salon  Gift Card  Kim Beavers 
Augusta Greenjackets  4 tickets with goodies  Victoria/Abby/Kaelen 
Augusta Endodontic 
Center  


Premier Sponsor  Sandy Loushine  


Augusta Liquors  Premier Sponsor and 
Coozies  


Lauren Belcher 


Augusta Orthopedic & 
Sports Medicine 
Specialists  


Hole Sponsor  Kristen Middleton  


Blanchard and Calhoun  Hole Sponsor  Lucie Maguire Kramer  
Bonefish  5 Bang Bang Shrimp 


Cards  
 Jennifer Peters 


Brittingham Dentistry  Hole Sponsor  Kristen Middleton  
Buffalo Wild Wings  Sauce Pack   Jennifer Peters 
Butler  2 Gift Cards (Oil 


Changes & Tire 
Rotation)  


Kim Beavers 


California Dreaming  $25 Gift Card   Jennifer Peters 
Carrabbas  Gift Card   Jennifer Peters 
Cart Barn  $100 Gift Card  Sarah Tankersley  
Connestee Golf Club  4 Green Fees  Jo Kriikku  
Calvert’s  $40 sunset dinner  Sandy Loushine  







Chickfila (Mullins 
Crossing)  


Biscuits/Coffee Day Of  Sheri Loflin 


Columbia County 
Magazine  


Gift Basket  Sheri Loflin  


Dairy Counsel  Activity 
wheels/luggage straps 


Rachel Johanek  


DiChicko’s Café  1 gift card   Victoria/Abby/Kaelen 
DJ & Co  $100 Gift Card  Rachel Johanek  
Doubletree  One night stay   Sheri Loflin 
Fat Mans  1 $10 gift card  Nicole LeBlond  
Forest Hills Golf Course  8 greens fees   Sandy Menard? 
French Market Grille Wes 4 $15 gift certificates  Sandy Loushine  
GA Peanuts  150 bags of peanuts  Rachel Johanek  
Gerald Jones  100 pens/pads  Rachel Johanek  
HCCU  Hole Sponsor  Sheri Loflin/Karen Cota 
Honey Ham  1 $35 gift certificate 


(7#)  
Lo Bannerman  


JAG Store  Golf JAG Items   Rachel Johanek 
Jiffy Lube  2 Gift cards  Sheri Loflin 
Jones Creek Golf Course 2 green fees   Sandy Menard? 
Karen Wish Family  Hole Sponsor   Rachel Johanek 
Kamo Janitorial Supply  Janitorial Basket   Kim Beavers 
Longhorn Steakhouse  $25 Gift Card   Sheri Loflin 
Morrison  Shirts/Hats   Catherine  
Mount Vintage Golf Club  8 Green Fees   Karen Cota 
New York Butcher Shoppe$25 Gift Card  Sandy Loushine  
NEC  Premier Sponsor  Karen Cota 
NHC Healthcare  Hole Sponsor  Jo Kriikku  
Northside Package Shop 3 bottles of wine  Rachel Johanek  
Outback  2 $20 gift card   Jennifer Peters 







Panera Bread  $15 Gift Card   Pam Brisky 
Pepsi  Drinks the day of   Lauren 
Pointe South Golf Club  2 green fees   Lo Bannerman 
Powerserve International Hole Sponsor  Kim Beavers 
Publix  1 $25 gift card   Pam Brisky 
Red Lobster  4 $15 Gift Cards   Victoria/Abby/Kaelen 
River Club Golf Club  2 green fees   Sandy Menard? 
Savannah Dermatology  Skin Products   Jo Kriikku 
Savannah Lakes 4 Green Fees Jo Kriikku 
Sherry’s Nails  $40 GC for Manicure  Lo Bannerman  
Sodexo  Premier Sponsor   Pam Brisky 
Spa Deux/Jean Davis  $50 Gift Certificate  Sheri Loflin  
SRS Credit Union  6 golf umbrellas  Sarah Tankersley  
Sports Clips  22 hair cuts   Sheri Loflin 
Starbucks  $25 Gift Card   Pam Brisky 
Subway  $25 Gift Card   Pam Brisky 
T Bonz  2 $20 Gift Card   Victoria/Abby/Kaelen 
The Boll Weevil  2 gift cards 


cake/coffee  
 Victoria/Abby/Kaelen 


Tease Hair Salon  $100 Gift Card   Sandy Loushine 
Tisdale Law Firm  2 Hole Sponsors   Kristen Middleton 
Watanut  Gift Bag of Goodies   Jeanne Lee 
Wellness Nail Spa  $25 Gift Card   Sandy Loushine 
Nancy & John Whitley  Hole Sponsor   Jeanne Lee or Jo K. 
Windsor Jewelers  $825 mens watch  Kim Beavers 
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2017 PRIZE VOLUNTEER LIST  


 (NEW/“COLD” CONTACTS)  
Sponsor  ADDA Contact  
Oxygen Fitness  Deanna Shade  
Savannah River Site Christine Swearingen 
 New Life Kim Beavers 
CommuniGraphics Kim Beavers 
 World Of Beer  Victoria/Abby/Kaelen 
 Sparkle Car Wash Sheri Loflin 
 Advanced Auto Parts Sheri Loflin 
 Jason’s Deli Jo 
Stars and Strikes Victoria/Abby/Kaelen 
Mastermind Escape Victoria/Abby/Kaelen 
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    


 







Unsure if a we’ve tried (and failed) with a business? Feel free to sign up to 
contact on list above and we’ll let you know to not attempt if appropriate. Thanks!  





2018 PRIZE VOLUNTEER LIST.pdf
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Date:  1/01/2018  

Dear ________________,

This letter is to request a donation for our 25th Annual Augusta District Dietetic Association (ADDA) golf tournament to be held at Bartram Trail on Saturday, May 5, 2018. This tournament is the only fund raising event for the Augusta District Dietetic Association, which is a professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice and research.


Funds raised from this charity golf tournament will be used to support scholarships for dietetic interns and our association’s health promotion activities. The dietitians will not benefit individually but our collective efforts will impact the profession and public that we serve.


ADDA would appreciate a donation from company name at one of the following levels:


____ Premier Sponsorship $500 includes sponsorship of golf hole of choice, paid registration for a 4 member team, product placement and advertisement at the registration table and each team member will get a special gift.  NOTE:  Premier Sponsorships are limited.  


____ $150 sponsorship of a golf hole  


____ Door Prizes such as: Gift certificates, goods and services


____ Cash donation to purchase golf towels, golf balls, ball markers, and golf tees for the golfer’s packets (5) golf shirts or golf equipment.  

We know that the golfers who will play in the tournament are all potential customers. Your company will be recognized during the tournament awards ceremony and/or on the golf cart GPS.   We appreciate your support and will ensure that your business will receive recognition during our tournament.  For your records, our Tax I.D. number is 58-1957189.  Please make checks payable to ADDA and mail to the address below.

Sincerely, 


(ADDA member name and contact info)


Augusta District Dietetic Association

P.O. Box 622, Augusta, GA 30903


www.eatrightaugusta.org

2018 Sponsor Golf Letter.doc
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THANK YOU FOR BEING A SPONSOR/CONTRIBUTOR!


This year the tournament will be played on Saturday, May 5, 2018, at Bartram Trail Golf Course.  


The Augusta District Dietetic Association (ADDA) is a non-profit professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice, and research.


Your generous support in funds, goods, or services will enhance ADDA’s ability to promote optimal health through nutrition education in the CSRA.


You may sponsor one or more of the 18 holes for a minimum donation of $150/hole.  With this donation your company logo will be displayed on the course during the tournament.  Other donations are gratefully accepted and will be used as prizes.


Your donation is 100% tax deductible.  Our tax ID number is 58-1957189


Name of Business:   

Business Contact person: _____________________________________________

Donation(s) Received:


Tax value of gift: _________________


Prize(s):  _________________________________________________________


Gift certificate(s):  ________________________________________________   


Hole Sponsorship:  ____________________________________ ($150 minimum/hole)


Hole # preferred/assigned:  ______________

Check #:  __________ Date:  _________ YOUR COPY IS YOUR RECEIPT


PLEASE MAKE YOUR CHECK FOR HOLE SPONSOR MADE PAYABLE TO ‘ADDA’ AND SEND TO

ADDA c/o Rachel Johanek, Fundraising Committee



augustadietetics@gmail.com or rachel.johanek@gmail.com 

P.O. Box 622








Augusta, GA 30903

2018 Sponsor Receipt.doc
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Date: 


Sponsor/Donor’s name & address


Dear                            

Thank you for donating the _____________________ for our 25th annual ADDA golf tournament on May 5, 2018 at the Bartram Trails Golf Course.   


Your generous contribution was recognized during play and afterwards at the awards ceremony.  Thanks to your generosity, this fund-raising event was successful.   For your records, our Tax I.D. number is 58-1957189 for your 100% tax-deductible donation.

We appreciate your support of our annual charity golf tournament and we look forward to working with you in the future as the Augusta District Dietetic Association strives to meet our goal of providing scholarships to the dietetic interns and promoting nutrition throughout the CSRA.

Sincerely,


Rachel Johanek MS RD CSO LD


ADDA Golf Tournament Chairperson


[image: image1.jpg]2018 Thank You.doc




 


  


 


 


Saturday, May 5, 2018 
Bartram Trail Golf Course 


 


8:30 AM Shotgun Start 
7:30 AM Registration Begins, Lunch and Prizes afterwards 


 


The Augusta District Dietetic Association is an organization of Registered Dietitians committed to 
promoting optimal health through nutrition education in the CSRA.  


 
Please visit our website www.eatrightaugusta.org 


 
Registration Fee:  $75 per person, $300 per team  
                               (Bartram Trail Members - $70 per member) 
Includes: 
 18 fun-filled holes of golf including a certificate for 9 free holes to be played at a 


later date 
 BBQ Lunch 
 Chance to win great prizes 
 Captains Choice 
 
Complete registration information below and send to: 
    ADDA c/o Rachel Johanek, Fundraising Committee Chair 
    P.O. Box 622 
    Augusta, GA 30903 
    augustadietetics@gmail.com 
 
Make checks payable to:  Augusta District Dietetic Association 
 
Name:  ___________________________________________________________________ 
Address:  _________________________________________________________________ 
City, State, Zip:  ____________________________________________________________ 
Phone Number:  ____________________________________________________________ 
Email Address:  ____________________________________________________________ 
Other Team Members (4 members per team):    ________________________________  


                                                                              ________________________________ 


                                                  ________________________________ 


 
 



http://www.eatrightaugusta.org/

mailto:augustadietetics@gmail.com



2018+Golf+Flyer.pdf



PRIZES: Everyone who donates a prize for the tournament will be entered in a drawing to  WIN a

$50 GIFT CARD... the more prizes collected...the more chances to win! 
 

TEAMS: Our goal is to have 18 teams this year so we still need several more.  If you or someone

you know is interested in playing in the tournament, registration is easy....just see our website: 

www.eatrightaugusta.org under  Upcoming Meetings & Events If you have any questions,  OR just

print off several copies to hand out to friends you know that enjoy golf.  Checks can be mailed to

our PO Box shown on the attached flyer. 
 

  For questions you can email me at   sldawg0904@gmail.com (Sheri Loflin) or call/text my cell # 

706-825-9127. 

  

We are looking forward to another fantastic tournament… Thanks again for your continued

support!!

 

 

Sincerely,

 

Rachel Johanek, Jo Krikku, Karen Cota, Jennifer Peters &Sheri Loflin

(Augusta District Dietetic Association Golf Committee)
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18. Re: Post on FB called: Big news: I’m kissing my dietitian license goodbye

From: Patricia Babjak <PBABJAK@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Lucille Beseler

<lbeseler_fnc@bellsouth.net>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 25, 2018 12:22:32

Subject: Re: Post on FB called: Big news: I’m kissing my dietitian license goodbye

Attachment: image001.png
image002.png
image003.png
image004.png
image005.png
image006.png
image007.png
image008.png

The responses are very interesting . This is when Leah McGrath shines since she gets at the core

of why Cassie is really upset. 

Pat  

 

Patricia M. Babjak 

Chief Executive Officer 

Academy of Nutrition and Dietetics 

120 South Riverside Plaza, Suite 2190  

Chicago, Illinois 60606 

312-899-4856 |  pbabjak@eatright.org |  www.eatright.org
 
On Jan 25, 2018, at 11:18 AM, Patricia Babjak <PBABJAK@eatright.org> wrote:  
 

Doris, Chris and I have discussed Becky’s email. We all agree that a response from you other than

“thank you for your feedback” isn’t fitting since this individual, Cassie, was posting on a personal

Facebook page to which you are not privy. We also are not aware of the circumstances related to

the licensure board investigation. Any comments may be taken out of context and could potentially

pit us against a licensure board investigation and action. The Academy supports public protection

through CDR and licensure and yet Becky seems to sympathize with, if not support, Cassie’s

decision. See Doris’ intel below. 

 

Pat
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Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org 

 

+++++++++++++++++

 

 

From: Doris Acosta  

Sent: Thursday, January 25, 2018 10:34 AM 

 To: Patricia Babjak <PBABJAK@eatright.org> 

 Cc: Chris Reidy <CREIDY@eatright.org>; Jeanne Blankenship <JBlankenship@eatright.org> 

 Subject: Fw: Post on FB called: Big news: I’m kissing my dietitian license goodbye

 

 

Hi Pat, 

The post is getting some traction on Facebook ... 

From: Liz Spittler 

 Sent: Thursday, January 25, 2018 10:17 AM 

 To: Doris Acosta 

 Subject: Fwd: Post on FB called: Big news: I’m kissing my dietitian license goodbye 

 

The Facebook post has 51 shares and 112 comments. Here’s a link to it:

 
https://www.facebook.com/dietitiancassie/photos/a.275140859229761.62863.249290111814836/1
564485620295272/?type=3&theater

 
Dietitian Cassie

 
www.facebook.com

 

I’ve got a big announcement for 2018, one that might come as a shock but totally feels like it’s in

alignment with what I believe and what I stand for. I'M KISSING MY DIETITIAN LICENSE

GOODBYE....

 

 

 

I gather this has more to do with her state’s licensure rules than the Academy, but we are being

pulled in. Some comments you see below are in defense of the Academy/RDNs. There also are
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screenshots at the bottom (one of which calls out being a member of DFPI, who will undoubtedly

latch on to this) that are worth reading in context so I left them together. Finally, there’s a comment

from Leah regarding complaining about Cassie’s ethics:

 

 

 

Alissa Lorchick Good for you! As a dietitian who aligns with reality and science, not what “big

food” wants us to, I commend you! If only the organization would change their position...they

poison our reputation, unfortunately.

 

 

Ellen Shay Wow! Thank you for sharing your story. Wellness is more than nutrition. Big

Government can be problematic! I also hate the influence of big food industries. Consumers have

the right to clear and fair health advice, not big food/pharm backed government guidelines.

Wellness is more than nutrition. I am going to keep following you! Good luck and I love your

confidence!

 

 

Megan Barriger This is why as a fellow registered dietitian I do not belong to AND and will never

attend FNCE. Keep up your great work helping people meet their goals. <image001.png>

 

 

 

Krystal Scott This is the exact reason why I was hesitant to apply to an internship. I graduated

top of my class in dietetics but decided to go for masters in occupational therapy instead. I started

following you a couple years ago because your values and insight aligned with what I've learned

and believe as far as nutrition goes. I'm still super passionate about nutrition but Seeing your post

only makes me glad I didn't waste my time or money on an internship, going further in my

education for something I didn't agree with.

 

 

 
Dietitian Cassie That's a fair question! But, no. My scope of practice does not actually require
state licensure (and there are actually many people providing nutrition education who are not
LD’s.)

 

 

Andrew Hindmarch Good for you. 100% agree with your stance. It's not just USA though, it's also

UK, Australia, New Zealand, Canada... the list goes on.

 

 

Andrew Hindmarch Would this be the same Minnesota Board of Dietetics and Nutrition that says

you have to follow the guidelines of the Academy of Nutrition and Dietietics? I think the only
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surprise is that you stayed with them this long! https://nutritionfacts.org/.../academy-of-nutrition-

and.../

 

 

Carol Ann McGlynn Well done &congratulations. The world needs more people like you who are

not afraid to stand up for their values and what's best for people especially when these values fly

in the face of the global big food companies who act in the best interests of their shareholders

whilst pushing their heavily processed foods. Here's to breaking more rules!

 

 

Leslie Powell Schilling Lots of RDs feel this way - AND doesn't represent all of us... I agree it's

pretty embarrassing.

 

 
Dietitian Cassie Overall, they did not think I should be talking about thyroid, hormones,
supplements… or really anything other than just food. Problem is, you can’t get results unless you
look at the whole picture of health. That’s how we get the results we have.  
 Overall, I have been very confused throughout this whole process, and I am still not entirely sure
what dietitians are allowed to express, and what they are not, as those seemed to be moving goal
posts throughout this litigation process.

 

 

 

Leah McGrath @Meg - translation.... many people complained about her ethics and the things

she promoted. .... I know I did. e.g raw milk

 

 

Stephanie Scott Good for you Cassie, I'm so sorry to hear about how you were treated by AND.

As a fellow RD seeing clients reap the benefits of ancestral nutrition I share so much of your

frustration. I also remain confused about how the RD's running the Integrative and Functional

Nutrition Academy are not also under fire. (I believe one or both of the founders is on the AND

board? Could be mistaken...). Either way there are obviously a lot of fellow RD's and fans who are

supporting your decision and I applaud you for remaining true to yourself in the face of so much

controversy. I believe we will continue to see a paradigm shift in health care and those leading the

revolution will receive the recognition they deserve in time. You're fighting a good fight.

 

 

Jennifer Scheinman Beautifully written and as a fellow RD I can certainly relate to much of what

you said. I struggle each year that Academy dues are due as I hate putting money in Big Food's

pocket. I know so many RD's who feel similarly...how do we unite to effect positive change and

bridge the divide that runs within the profession?

 

Page 98



 

Marlene Hillyer First off, I’m also completely appalled by the influence of big food on our

profession. It’s embarrassing and seriously needs addressing which you’re helping it to get, so

thank you! But it’s the licensing board of your RD credential, not your LD, that accepts money and

is heavily influenced by big food companies like Pepsi, McDonalds, Nestle, etc. Giving up your LD

doesn’t make a stand against your moral objection to the Academy of Nutrition and Dietetics. If

that’s the reason you’re doing it, why then are you keeping your RD???
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++++++++++++++++++++++++++++++++++ 

  

-----Original Message----- 

 From: Becky Dorner [mailto:becky@beckydorner.com]  

Sent: Thursday, January 25, 2018 7:15 AM 

 To: Patricia Babjak <PBABJAK@eatright.org>; DMartin@Burke.k12.ga.us; peark02@outlook.com

; Lucille Beseler <lbeseler_fnc@bellsouth.net> 

 Subject: Post on FB called: Big news: I’m kissing my dietitian license goodbye
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Hope all is well with you! First, thank you for all you do to lead our profession. It can be

challenging, especially when people don’t keep up with current information and make their own

interpretations without having all the background details. I Wanted you to be aware of this. It is

being shared on groups in FB. This was posted on Dietitians in virtual practice:

 

 

Some of you may have seen this announcement by Dietitian Cassie and I think her situation points

to the potential of some big shifts and may be a foreshadowing of a growing divide in our

profession over the next 5-10 years as the landscape of both telehealth and functional nutrition

continues to grow and expand. 

 

So here is my question to this group - 

 

If you were running a thriving virtual practice and felt solid in your ethics in the information and

services your were providing and you were challenged by your state or even CDR to change your

business,  would you be willing to drop your license on either state or even national level? 

 

Knowing that if you bent to their decision that it would either 

 

A. cost you your business or B- significantly impact your income and way of life. 

 

And go! 

 

P.S. - Let's NOT turn this conversation into a discussion about Cassie and her practice as she is

not in this group and we do not know the full story.

 

 

From Dietitian Cassie:

 

 

I’ve got a big announcement for 2018, one that might come as a shock but totally feels like it’s in

alignment with what I believe and what I stand for.

 

 

I'M KISSING MY DIETITIAN LICENSE GOODBYE.

 

 

Here’s the full story:

 

 

Page 100



The day I earned my certification as a Licensed Dietitian was one of the most important days of

my career. I was SO proud: I’d studied hard, followed the rules, and earned the esteemed "L.D."

Becoming a dietitian took a lot of work. In my class, only 50% of the students passed their exams

and got an internship to become a dietitian. I was one of them. 

 

Which is why today is so important: I’ve made the decision to kiss that license goodbye. 

 

Why? I’ll tell you. 

 

I've shared for a while how I learned the hard way that the old "rules" about food and weight

loss—the very ones I was trained on as a dietitian—don’t work. They’re the rules that caused me

to gain 20+ pounds in dietitian school. Those rules also did nothing to protect my father, who I

thought was the picture of health, from emergency heart surgery. They’ve led our country to

become the sickest and most overweight we’ve ever been. And those rules have been the source

of so much pain for my clients, who come to me after being frustrated beyond measure that they

can’t lose weight, despite following every food and weight loss rule to a T.

 

 

Since hanging my shingle as a dietitian, my team and I have helped thousands of people lose

weight and keep it off. The results speak for themselves, and each year my business grows by at

least 30%.

 

 

Here’s the thing though…

 

 

The approaches that have worked for all of these people fly in the face of traditional dietitian

training. Yup—it’s only when we bucked those outdated rules that their weight fell off, and their

lives changed. 

 

But, the Minnesota Board of Dietetics and Nutrition didn’t like this. At all. 

 

The board said that they don’t agree with the principles and approach that I use. They don’t think I

should be talking about thyroid, hormones, supplements… or really anything other than food.

Problem is, you can’t get results unless you look at the whole picture of health. That’s why we do

it—and how we get the results we have. 

 

So here’s what happened:

 

 

The results I got for clients, in the end, didn’t matter. They wanted me to stick to "the rules." And

so I had a choice: I could change how and what I teach, or I could relinquish my license. 
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Now, this didn’t happen overnight. I fought this battle with the board for a while—five long years, to

be exact. We’re talking lawyers (and lawyer fees), court dates, mediation, negotiation,

interrogation… for five years! I fought because I’ve built my brand on the authority that I believed

my dietitian license gave me. I worked hard for those credentials, and for a while I wanted to keep

them. 

 

But in this process, I did some soul searching. I asked myself if I was going to keep fighting, or

simply let it go. The choice became clear. I’ve chosen the latter. Because in those still, quiet

moments, when I thought of surrendering this license, I experienced a newfound sense of peace

and lightness that warmed my heart and made me feel faithful, connected and authentic. This is

where I want to live and everything I do, and every decision that I make, I want to flow from this

space. The choice suddenly didn’t even feel like a choice, but more of a welcomed step toward

transcendence, and opening up to newer, greater opportunities. 

 

Even though this was not an easy decision (I call myself "Dietitian Cassie" for crying out loud!), in

the end, I had to ask myself, if that license stands for all of the things I don’t agree with, why would

I hang onto it? It’s not aligned with what I believe or how I run my business. It’s not aligned with

what I know works. 

 

When I told the board what I decided, they were shocked. They couldn’t believe I would give up

the credentials. They expected a longer battle. Nope. 

 

I’ve always held myself to the highest standards of service and care, and I wouldn’t want you to

settle for anything less. 

 

So here are the main reasons I’ve relinquished my license, and what I’ve learned in the process,

since there are things you can take away from my experience as you search for answers in your

own journey, too:

 

 

*REASON #1: I’d rather get results than follow rules.*

 

 

You know me—I hate rules for their own sake. Makes no sense to me. I believe more in results

than in what someone is paid to believe, and while I certainly wouldn’t be the professional I am

without my education (since it essentially taught me what not to do), what this license represents

doesn’t jive with what I believe and have seen to be true.

 

 

Sure, it’s impressive to have letters after your name, I get it—but if losing those little letters means

that I’m able to provide the support, insight, and advice I know works—without being at war with
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an organization and dragged into court by my peers—so be it. 

 

*REASON #2: I want to be free from any advice or education that’s brought to you by Big Food

influence. *

 

 

Imagine your doctor’s license to practice medicine was paid for by McDonald’s. Would you be

surprised if you got a prescription for a Big Mac? And yet that is exactly what is happening in the

world of nutrition. When I attended my first dietitian conference, I was shocked to see an entire

tent set up by Pepsi, who was sponsoring a calorie-counting campaign. 

 

I’m sorry, what? 

 

It’s true. As I’ve said many times before, the food industry does not have our best interests at

heart. We know this. They’re profit, not people, centered. 

 

One thing that doesn’t work in weight loss? Calorie counting. But have you ever wondered why

this myth persists? Because if we treat all calories as created equal, then it doesn’t actually matter

what you eat—and that means you can pretend you’re giving good, sound advice...while taking

sponsorship dollars from companies whose products you can "safely" consume as long as it

comes under your caloric limit (looking at you, Diet Pepsi). 

 

If we all recognize that the type of calorie, and not the sheer number, mattered, then no one could

possibly say that this snack or that soda "fits" into a healthy diet. And there goes that stream of

income. Calorie blindness happens for a reason: Because it keeps some organizations in

business. 

 

Likewise, much of the education for nutritionists and dietitians is similarly flawed. 

 

To this day, the very board that certifies dietitians is sponsored by Splenda, the Dairy Council,

sugar producers, a milk company and more. Dietitians need to complete 75 hours of continuing

education units (CEUs) every five years in order to maintain their credentials, and companies like

Coca-Cola, General Mills, and McDonald’s offer continuing education courses that are approved

by the board! Nonsense.

 

 

*REASON #3: I believe a certification is only worth keeping if it’s aligned with your values.*

 

 

Quite frankly, I’m relieved to finally get this weight off my shoulders. And the truth is I won't miss

that license because I never really felt aligned with it to begin with. The rules behind it attempted to

put me in the very box I’ve been telling you to break free from. I couldn’t do it anymore. 
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And, just sharing this with you, letting this go, and beginning a new chapter is incredibly freeing. I

feel more connected to myself, my heart and my calling than I ever have. The weight that’s been

lifted now allows me to put 100% of my time, focus, and energy into the practice that has proven

results, rather than fighting the system that does not. It feels so good and SO right.

 

 

So, how does this affect you? 

 

Honestly, it doesn’t. 

 

Apart from adjusting to the fact that I’ll be changing the name (to my actual name!) and updating

my social media handles and the website, this will not affect you. 

 

I still hold my credentials with the national Commission on Dietetic Registration (CDR). However, I

have made the decision to let go of my state license with the Minnesota Board of Dietetics and

Nutrition. 

 

And, frankly, this is really more a matter of branding for me; nothing will change in the way I

provide insight and support to you. None of our programs will change. Everything stays the same,

except for some exciting new branding changes that you’ll see happening moving forward. My

proven methodology remains what it is—rooted in science that has been proven time and again to

be transformational and super effective at helping thousands of people lose weight and keep it off. 

 

The reason I even felt compelled to tell you is because it was a big decision and one you should

know about since you’ve a loyal follower of mine!

 

 

I’m always telling you to question the old rules and to break any of them that don’t serve you.

Rules for rules’ sake are a waste of time. I’ve asked you to take risks and a leap of faith and

abandon old rules, old habits, old ways of doing, even when they were more comfy than effective

(read: not effective at all!). 

 

The way I see it, if I’m going to ask you to take that leap of faith, then I need to take one, too. I

need to break with the rules that no longer serve me—along with the ruling bodies that never

served me or you to begin with. 

 

So, today marks the beginning of a new, exciting era! I appreciate you for growing with me up to

this point, and am so excited to have you with me as we continue our growth together and take

everything to the next level. While change can be hard, it can also be really, really good.
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Here’s to starting 2018 fresh and free. And thanks, as always, for being so receptive, open, and

brave. 

 

Let’s go break some more rules while we’re at it! 

 

xo Cassie

 

 

Warmest regards,

 

 

Becky

 

 

Becky Dorner, RDN, LD, FAND

 

President, Becky Dorner &Associates, Inc.

 

Alumni, National Pressure Ulcer Advisory Panel www.beckydorner.com 
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19. Re: Post on FB called: Big news: I’m kissing my dietitian license goodbye

From: Patricia Babjak <PBABJAK@eatright.org>

To: Becky Dorner <becky@beckydorner.com>

Cc: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Lucille Beseler

<lbeseler_fnc@bellsouth.net>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 25, 2018 12:19:46

Subject: Re: Post on FB called: Big news: I’m kissing my dietitian license goodbye

Attachment:

Thank you for sharing, Becky. We have read through the posts and the variety of pro and con

responses are interesting. Leah McGrath's posting about what the licensure board was in fact

investigating sheds some light on Cassie's decision.  

Pat  

 

Patricia M. Babjak 

Chief Executive Officer 

Academy of Nutrition and Dietetics 

120 South Riverside Plaza, Suite 2190  

Chicago, Illinois 60606 

312-899-4856 |  pbabjak@eatright.org |  www.eatright.org
 
On Jan 25, 2018, at 7:15 AM, Becky Dorner <becky@beckydorner.com> wrote:  
 

Hope all is well with you! First, thank you for all you do to lead our profession. It can be

challenging, especially when people don’t keep up with current information and make their own

interpretations without having all the background details. I Wanted you to be aware of this. It is

being shared on groups in FB. This was posted on Dietitians in virtual practice:  

 

Some of you may have seen this announcement by Dietitian Cassie and I think her situation points

to the potential of some big shifts and may be a foreshadowing of a growing divide in our

profession over the next 5-10 years as the landscape of both telehealth and functional nutrition

continues to grow and expand.  

 

So here is my question to this group -  

 

If you were running a thriving virtual practice and felt solid in your ethics in the information and

services your were providing and you were challenged by your state or even CDR to change your

business,  would you be willing to drop your license on either state or even national level?  
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Knowing that if you bent to their decision that it would either  

 

A. cost you your business or B- significantly impact your income and way of life.  

 

And go!  

 

P.S. - Let's NOT turn this conversation into a discussion about Cassie and her practice as she is

not in this group and we do not know the full story.  

 

From Dietitian Cassie:  

 

I’ve got a big announcement for 2018, one that might come as a shock but totally feels like it’s in

alignment with what I believe and what I stand for.  

 

I'M KISSING MY DIETITIAN LICENSE GOODBYE.  

 

Here’s the full story:  

 

The day I earned my certification as a Licensed Dietitian was one of the most important days of

my career. I was SO proud: I’d studied hard, followed the rules, and earned the esteemed "L.D."

Becoming a dietitian took a lot of work. In my class, only 50% of the students passed their exams

and got an internship to become a dietitian. I was one of them.  

 

Which is why today is so important: I’ve made the decision to kiss that license goodbye.  

 

Why? I’ll tell you.  

 

I've shared for a while how I learned the hard way that the old "rules" about food and weight

loss—the very ones I was trained on as a dietitian—don’t work. They’re the rules that caused me

to gain 20+ pounds in dietitian school. Those rules also did nothing to protect my father, who I

thought was the picture of health, from emergency heart surgery. They’ve led our country to

become the sickest and most overweight we’ve ever been. And those rules have been the source

of so much pain for my clients, who come to me after being frustrated beyond measure that they

can’t lose weight, despite following every food and weight loss rule to a T.  

 

Since hanging my shingle as a dietitian, my team and I have helped thousands of people lose

weight and keep it off. The results speak for themselves, and each year my business grows by at

least 30%.  

 

Here’s the thing though…  

 

The approaches that have worked for all of these people fly in the face of traditional dietitian
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training. Yup—it’s only when we bucked those outdated rules that their weight fell off, and their

lives changed.  

 

But, the Minnesota Board of Dietetics and Nutrition didn’t like this. At all.  

 

The board said that they don’t agree with the principles and approach that I use. They don’t think I

should be talking about thyroid, hormones, supplements… or really anything other than food.

Problem is, you can’t get results unless you look at the whole picture of health. That’s why we do

it—and how we get the results we have.  

 

So here’s what happened:  

 

The results I got for clients, in the end, didn’t matter. They wanted me to stick to "the rules." And

so I had a choice: I could change how and what I teach, or I could relinquish my license.  

 

Now, this didn’t happen overnight. I fought this battle with the board for a while—five long years, to

be exact. We’re talking lawyers (and lawyer fees), court dates, mediation, negotiation,

interrogation… for five years! I fought because I’ve built my brand on the authority that I believed

my dietitian license gave me. I worked hard for those credentials, and for a while I wanted to keep

them.  

 

But in this process, I did some soul searching. I asked myself if I was going to keep fighting, or

simply let it go. The choice became clear. I’ve chosen the latter. Because in those still, quiet

moments, when I thought of surrendering this license, I experienced a newfound sense of peace

and lightness that warmed my heart and made me feel faithful, connected and authentic. This is

where I want to live and everything I do, and every decision that I make, I want to flow from this

space. The choice suddenly didn’t even feel like a choice, but more of a welcomed step toward

transcendence, and opening up to newer, greater opportunities.  

 

Even though this was not an easy decision (I call myself "Dietitian Cassie" for crying out loud!), in

the end, I had to ask myself, if that license stands for all of the things I don’t agree with, why would

I hang onto it? It’s not aligned with what I believe or how I run my business. It’s not aligned with

what I know works.  

 

When I told the board what I decided, they were shocked. They couldn’t believe I would give up

the credentials. They expected a longer battle. Nope.  

 

I’ve always held myself to the highest standards of service and care, and I wouldn’t want you to

settle for anything less.  

 

So here are the main reasons I’ve relinquished my license, and what I’ve learned in the process,

since there are things you can take away from my experience as you search for answers in your
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own journey, too:  

 

*REASON #1: I’d rather get results than follow rules.*  

 

You know me—I hate rules for their own sake. Makes no sense to me. I believe more in results

than in what someone is paid to believe, and while I certainly wouldn’t be the professional I am

without my education (since it essentially taught me what not to do), what this license represents

doesn’t jive with what I believe and have seen to be true.  

 

Sure, it’s impressive to have letters after your name, I get it—but if losing those little letters means

that I’m able to provide the support, insight, and advice I know works—without being at war with

an organization and dragged into court by my peers—so be it.  

 

*REASON #2: I want to be free from any advice or education that’s brought to you by Big Food

influence. *  

 

Imagine your doctor’s license to practice medicine was paid for by McDonald’s. Would you be

surprised if you got a prescription for a Big Mac? And yet that is exactly what is happening in the

world of nutrition. When I attended my first dietitian conference, I was shocked to see an entire

tent set up by Pepsi, who was sponsoring a calorie-counting campaign.  

 

I’m sorry, what?  

 

It’s true. As I’ve said many times before, the food industry does not have our best interests at

heart. We know this. They’re profit, not people, centered.  

 

One thing that doesn’t work in weight loss? Calorie counting. But have you ever wondered why

this myth persists? Because if we treat all calories as created equal, then it doesn’t actually matter

what you eat—and that means you can pretend you’re giving good, sound advice...while taking

sponsorship dollars from companies whose products you can "safely" consume as long as it

comes under your caloric limit (looking at you, Diet Pepsi).  

 

If we all recognize that the type of calorie, and not the sheer number, mattered, then no one could

possibly say that this snack or that soda "fits" into a healthy diet. And there goes that stream of

income. Calorie blindness happens for a reason: Because it keeps some organizations in

business.  

 

Likewise, much of the education for nutritionists and dietitians is similarly flawed.  

 

To this day, the very board that certifies dietitians is sponsored by Splenda, the Dairy Council,

sugar producers, a milk company and more. Dietitians need to complete 75 hours of continuing

education units (CEUs) every five years in order to maintain their credentials, and companies like
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Coca-Cola, General Mills, and McDonald’s offer continuing education courses that are approved

by the board! Nonsense.  

 

*REASON #3: I believe a certification is only worth keeping if it’s aligned with your values.*  

 

Quite frankly, I’m relieved to finally get this weight off my shoulders. And the truth is I won't miss

that license because I never really felt aligned with it to begin with. The rules behind it attempted to

put me in the very box I’ve been telling you to break free from. I couldn’t do it anymore.  

 

And, just sharing this with you, letting this go, and beginning a new chapter is incredibly freeing. I

feel more connected to myself, my heart and my calling than I ever have. The weight that’s been

lifted now allows me to put 100% of my time, focus, and energy into the practice that has proven

results, rather than fighting the system that does not. It feels so good and SO right.  

 

So, how does this affect you?  

 

Honestly, it doesn’t.  

 

Apart from adjusting to the fact that I’ll be changing the name (to my actual name!) and updating

my social media handles and the website, this will not affect you.  

 

I still hold my credentials with the national Commission on Dietetic Registration (CDR). However, I

have made the decision to let go of my state license with the Minnesota Board of Dietetics and

Nutrition.  

 

And, frankly, this is really more a matter of branding for me; nothing will change in the way I

provide insight and support to you. None of our programs will change. Everything stays the same,

except for some exciting new branding changes that you’ll see happening moving forward. My

proven methodology remains what it is—rooted in science that has been proven time and again to

be transformational and super effective at helping thousands of people lose weight and keep it off.  

 

The reason I even felt compelled to tell you is because it was a big decision and one you should

know about since you’ve a loyal follower of mine!  

 

I’m always telling you to question the old rules and to break any of them that don’t serve you.

Rules for rules’ sake are a waste of time. I’ve asked you to take risks and a leap of faith and

abandon old rules, old habits, old ways of doing, even when they were more comfy than effective

(read: not effective at all!).  

 

The way I see it, if I’m going to ask you to take that leap of faith, then I need to take one, too. I

need to break with the rules that no longer serve me—along with the ruling bodies that never

served me or you to begin with.  
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So, today marks the beginning of a new, exciting era! I appreciate you for growing with me up to

this point, and am so excited to have you with me as we continue our growth together and take

everything to the next level. While change can be hard, it can also be really, really good.  

 

Here’s to starting 2018 fresh and free. And thanks, as always, for being so receptive, open, and

brave.  

 

Let’s go break some more rules while we’re at it!  

 

xo Cassie  

 

Warmest regards,  

 

Becky  

 

Becky Dorner, RDN, LD, FAND  

President, Becky Dorner &Associates, Inc.  

Alumni, National Pressure Ulcer Advisory Panel  

www.beckydorner.com 
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20. RE: Post on FB called: Big news: I’m kissing my dietitian license goodbye

From: Patricia Babjak <PBABJAK@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>, Lucille Beseler

<lbeseler_fnc@bellsouth.net>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 25, 2018 12:19:38

Subject: RE: Post on FB called: Big news: I’m kissing my dietitian license goodbye

Attachment: image001.png
image002.png
image003.png
image004.png
image005.png
image006.png
image007.png
image008.png

Doris, Chris and I have discussed Becky’s email. We all agree that a response from you other than

“thank you for your feedback” isn’t fitting since this individual, Cassie, was posting on a personal

Facebook page to which you are not privy. We also are not aware of the circumstances related to

the licensure board investigation. Any comments may be taken out of context and could potentially

pit us against a licensure board investigation and action. The Academy supports public protection

through CDR and licensure and yet Becky seems to sympathize with, if not support, Cassie’s

decision. See Doris’ intel below. 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org 

 

+++++++++++++++++

 

 

From: Doris Acosta  

Sent: Thursday, January 25, 2018 10:34 AM 
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 To: Patricia Babjak <PBABJAK@eatright.org> 

 Cc: Chris Reidy <CREIDY@eatright.org>; Jeanne Blankenship <JBlankenship@eatright.org> 

 Subject: Fw: Post on FB called: Big news: I’m kissing my dietitian license goodbye

 

 

Hi Pat, 

The post is getting some traction on Facebook ... 

From: Liz Spittler 

 Sent: Thursday, January 25, 2018 10:17 AM 

 To: Doris Acosta 

 Subject: Fwd: Post on FB called: Big news: I’m kissing my dietitian license goodbye 

 

The Facebook post has 51 shares and 112 comments. Here’s a link to it:

 
https://www.facebook.com/dietitiancassie/photos/a.275140859229761.62863.249290111814836/1
564485620295272/?type=3&theater

 
Dietitian Cassie

 
www.facebook.com

 

I’ve got a big announcement for 2018, one that might come as a shock but totally feels like it’s in

alignment with what I believe and what I stand for. I'M KISSING MY DIETITIAN LICENSE

GOODBYE....

 

 

 

I gather this has more to do with her state’s licensure rules than the Academy, but we are being

pulled in. Some comments you see below are in defense of the Academy/RDNs. There also are

screenshots at the bottom (one of which calls out being a member of DFPI, who will undoubtedly

latch on to this) that are worth reading in context so I left them together. Finally, there’s a comment

from Leah regarding complaining about Cassie’s ethics:

 

 

 

Alissa Lorchick Good for you! As a dietitian who aligns with reality and science, not what “big

food” wants us to, I commend you! If only the organization would change their position...they

poison our reputation, unfortunately.

 

 

Ellen Shay Wow! Thank you for sharing your story. Wellness is more than nutrition. Big

Government can be problematic! I also hate the influence of big food industries. Consumers have

the right to clear and fair health advice, not big food/pharm backed government guidelines.
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Wellness is more than nutrition. I am going to keep following you! Good luck and I love your

confidence!

 

 

Megan Barriger This is why as a fellow registered dietitian I do not belong to AND and will never

attend FNCE. Keep up your great work helping people meet their goals. 

 

 

 

Krystal Scott This is the exact reason why I was hesitant to apply to an internship. I graduated

top of my class in dietetics but decided to go for masters in occupational therapy instead. I started

following you a couple years ago because your values and insight aligned with what I've learned

and believe as far as nutrition goes. I'm still super passionate about nutrition but Seeing your post

only makes me glad I didn't waste my time or money on an internship, going further in my

education for something I didn't agree with.

 

 

 
Dietitian Cassie That's a fair question! But, no. My scope of practice does not actually require
state licensure (and there are actually many people providing nutrition education who are not
LD’s.)

 

 

Andrew Hindmarch Good for you. 100% agree with your stance. It's not just USA though, it's also

UK, Australia, New Zealand, Canada... the list goes on.

 

 

Andrew Hindmarch Would this be the same Minnesota Board of Dietetics and Nutrition that says

you have to follow the guidelines of the Academy of Nutrition and Dietietics? I think the only

surprise is that you stayed with them this long! https://nutritionfacts.org/.../academy-of-nutrition-

and.../

 

 

Carol Ann McGlynn Well done &congratulations. The world needs more people like you who are

not afraid to stand up for their values and what's best for people especially when these values fly

in the face of the global big food companies who act in the best interests of their shareholders

whilst pushing their heavily processed foods. Here's to breaking more rules!

 

 

Leslie Powell Schilling Lots of RDs feel this way - AND doesn't represent all of us... I agree it's

pretty embarrassing.
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Dietitian Cassie Overall, they did not think I should be talking about thyroid, hormones,
supplements… or really anything other than just food. Problem is, you can’t get results unless you
look at the whole picture of health. That’s how we get the results we have.  
 Overall, I have been very confused throughout this whole process, and I am still not entirely sure
what dietitians are allowed to express, and what they are not, as those seemed to be moving goal
posts throughout this litigation process.

 

 

 

Leah McGrath @Meg - translation.... many people complained about her ethics and the things

she promoted. .... I know I did. e.g raw milk

 

 

Stephanie Scott Good for you Cassie, I'm so sorry to hear about how you were treated by AND.

As a fellow RD seeing clients reap the benefits of ancestral nutrition I share so much of your

frustration. I also remain confused about how the RD's running the Integrative and Functional

Nutrition Academy are not also under fire. (I believe one or both of the founders is on the AND

board? Could be mistaken...). Either way there are obviously a lot of fellow RD's and fans who are

supporting your decision and I applaud you for remaining true to yourself in the face of so much

controversy. I believe we will continue to see a paradigm shift in health care and those leading the

revolution will receive the recognition they deserve in time. You're fighting a good fight.

 

 

Jennifer Scheinman Beautifully written and as a fellow RD I can certainly relate to much of what

you said. I struggle each year that Academy dues are due as I hate putting money in Big Food's

pocket. I know so many RD's who feel similarly...how do we unite to effect positive change and

bridge the divide that runs within the profession?

 

 

Marlene Hillyer First off, I’m also completely appalled by the influence of big food on our

profession. It’s embarrassing and seriously needs addressing which you’re helping it to get, so

thank you! But it’s the licensing board of your RD credential, not your LD, that accepts money and

is heavily influenced by big food companies like Pepsi, McDonalds, Nestle, etc. Giving up your LD

doesn’t make a stand against your moral objection to the Academy of Nutrition and Dietetics. If

that’s the reason you’re doing it, why then are you keeping your RD???
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++++++++++++++++++++++++++++++++++ 

  

-----Original Message----- 

 From: Becky Dorner [mailto:becky@beckydorner.com]  

Sent: Thursday, January 25, 2018 7:15 AM 

 To: Patricia Babjak <PBABJAK@eatright.org>; DMartin@Burke.k12.ga.us;

peark02@outlook.com; Lucille Beseler <lbeseler_fnc@bellsouth.net> 

 Subject: Post on FB called: Big news: I’m kissing my dietitian license goodbye

 

 

Hope all is well with you! First, thank you for all you do to lead our profession. It can be

challenging, especially when people don’t keep up with current information and make their own

interpretations without having all the background details. I Wanted you to be aware of this. It is

being shared on groups in FB. This was posted on Dietitians in virtual practice:

 

 

Some of you may have seen this announcement by Dietitian Cassie and I think her situation points

to the potential of some big shifts and may be a foreshadowing of a growing divide in our

profession over the next 5-10 years as the landscape of both telehealth and functional nutrition

continues to grow and expand. 

 

So here is my question to this group - 

 

If you were running a thriving virtual practice and felt solid in your ethics in the information and

services your were providing and you were challenged by your state or even CDR to change your

business,  would you be willing to drop your license on either state or even national level? 

 

Knowing that if you bent to their decision that it would either 

 

A. cost you your business or B- significantly impact your income and way of life. 

 

And go! 

 

P.S. - Let's NOT turn this conversation into a discussion about Cassie and her practice as she is

not in this group and we do not know the full story.
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From Dietitian Cassie:

 

 

I’ve got a big announcement for 2018, one that might come as a shock but totally feels like it’s in

alignment with what I believe and what I stand for.

 

 

I'M KISSING MY DIETITIAN LICENSE GOODBYE.

 

 

Here’s the full story:

 

 

The day I earned my certification as a Licensed Dietitian was one of the most important days of

my career. I was SO proud: I’d studied hard, followed the rules, and earned the esteemed "L.D."

Becoming a dietitian took a lot of work. In my class, only 50% of the students passed their exams

and got an internship to become a dietitian. I was one of them. 

 

Which is why today is so important: I’ve made the decision to kiss that license goodbye. 

 

Why? I’ll tell you. 

 

I've shared for a while how I learned the hard way that the old "rules" about food and weight

loss—the very ones I was trained on as a dietitian—don’t work. They’re the rules that caused me

to gain 20+ pounds in dietitian school. Those rules also did nothing to protect my father, who I

thought was the picture of health, from emergency heart surgery. They’ve led our country to

become the sickest and most overweight we’ve ever been. And those rules have been the source

of so much pain for my clients, who come to me after being frustrated beyond measure that they

can’t lose weight, despite following every food and weight loss rule to a T.

 

 

Since hanging my shingle as a dietitian, my team and I have helped thousands of people lose

weight and keep it off. The results speak for themselves, and each year my business grows by at

least 30%.

 

 

Here’s the thing though…

 

 

The approaches that have worked for all of these people fly in the face of traditional dietitian

training. Yup—it’s only when we bucked those outdated rules that their weight fell off, and their
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lives changed. 

 

But, the Minnesota Board of Dietetics and Nutrition didn’t like this. At all. 

 

The board said that they don’t agree with the principles and approach that I use. They don’t think I

should be talking about thyroid, hormones, supplements… or really anything other than food.

Problem is, you can’t get results unless you look at the whole picture of health. That’s why we do

it—and how we get the results we have. 

 

So here’s what happened:

 

 

The results I got for clients, in the end, didn’t matter. They wanted me to stick to "the rules." And

so I had a choice: I could change how and what I teach, or I could relinquish my license. 

 

Now, this didn’t happen overnight. I fought this battle with the board for a while—five long years, to

be exact. We’re talking lawyers (and lawyer fees), court dates, mediation, negotiation,

interrogation… for five years! I fought because I’ve built my brand on the authority that I believed

my dietitian license gave me. I worked hard for those credentials, and for a while I wanted to keep

them. 

 

But in this process, I did some soul searching. I asked myself if I was going to keep fighting, or

simply let it go. The choice became clear. I’ve chosen the latter. Because in those still, quiet

moments, when I thought of surrendering this license, I experienced a newfound sense of peace

and lightness that warmed my heart and made me feel faithful, connected and authentic. This is

where I want to live and everything I do, and every decision that I make, I want to flow from this

space. The choice suddenly didn’t even feel like a choice, but more of a welcomed step toward

transcendence, and opening up to newer, greater opportunities. 

 

Even though this was not an easy decision (I call myself "Dietitian Cassie" for crying out loud!), in

the end, I had to ask myself, if that license stands for all of the things I don’t agree with, why would

I hang onto it? It’s not aligned with what I believe or how I run my business. It’s not aligned with

what I know works. 

 

When I told the board what I decided, they were shocked. They couldn’t believe I would give up

the credentials. They expected a longer battle. Nope. 

 

I’ve always held myself to the highest standards of service and care, and I wouldn’t want you to

settle for anything less. 

 

So here are the main reasons I’ve relinquished my license, and what I’ve learned in the process,

since there are things you can take away from my experience as you search for answers in your
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own journey, too:

 

 

*REASON #1: I’d rather get results than follow rules.*

 

 

You know me—I hate rules for their own sake. Makes no sense to me. I believe more in results

than in what someone is paid to believe, and while I certainly wouldn’t be the professional I am

without my education (since it essentially taught me what not to do), what this license represents

doesn’t jive with what I believe and have seen to be true.

 

 

Sure, it’s impressive to have letters after your name, I get it—but if losing those little letters means

that I’m able to provide the support, insight, and advice I know works—without being at war with

an organization and dragged into court by my peers—so be it. 

 

*REASON #2: I want to be free from any advice or education that’s brought to you by Big Food

influence. *

 

 

Imagine your doctor’s license to practice medicine was paid for by McDonald’s. Would you be

surprised if you got a prescription for a Big Mac? And yet that is exactly what is happening in the

world of nutrition. When I attended my first dietitian conference, I was shocked to see an entire

tent set up by Pepsi, who was sponsoring a calorie-counting campaign. 

 

I’m sorry, what? 

 

It’s true. As I’ve said many times before, the food industry does not have our best interests at

heart. We know this. They’re profit, not people, centered. 

 

One thing that doesn’t work in weight loss? Calorie counting. But have you ever wondered why

this myth persists? Because if we treat all calories as created equal, then it doesn’t actually matter

what you eat—and that means you can pretend you’re giving good, sound advice...while taking

sponsorship dollars from companies whose products you can "safely" consume as long as it

comes under your caloric limit (looking at you, Diet Pepsi). 

 

If we all recognize that the type of calorie, and not the sheer number, mattered, then no one could

possibly say that this snack or that soda "fits" into a healthy diet. And there goes that stream of

income. Calorie blindness happens for a reason: Because it keeps some organizations in

business. 
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Likewise, much of the education for nutritionists and dietitians is similarly flawed. 

 

To this day, the very board that certifies dietitians is sponsored by Splenda, the Dairy Council,

sugar producers, a milk company and more. Dietitians need to complete 75 hours of continuing

education units (CEUs) every five years in order to maintain their credentials, and companies like

Coca-Cola, General Mills, and McDonald’s offer continuing education courses that are approved

by the board! Nonsense.

 

 

*REASON #3: I believe a certification is only worth keeping if it’s aligned with your values.*

 

 

Quite frankly, I’m relieved to finally get this weight off my shoulders. And the truth is I won't miss

that license because I never really felt aligned with it to begin with. The rules behind it attempted to

put me in the very box I’ve been telling you to break free from. I couldn’t do it anymore. 

 

And, just sharing this with you, letting this go, and beginning a new chapter is incredibly freeing. I

feel more connected to myself, my heart and my calling than I ever have. The weight that’s been

lifted now allows me to put 100% of my time, focus, and energy into the practice that has proven

results, rather than fighting the system that does not. It feels so good and SO right.

 

 

So, how does this affect you? 

 

Honestly, it doesn’t. 

 

Apart from adjusting to the fact that I’ll be changing the name (to my actual name!) and updating

my social media handles and the website, this will not affect you. 

 

I still hold my credentials with the national Commission on Dietetic Registration (CDR). However, I

have made the decision to let go of my state license with the Minnesota Board of Dietetics and

Nutrition. 

 

And, frankly, this is really more a matter of branding for me; nothing will change in the way I

provide insight and support to you. None of our programs will change. Everything stays the same,

except for some exciting new branding changes that you’ll see happening moving forward. My

proven methodology remains what it is—rooted in science that has been proven time and again to

be transformational and super effective at helping thousands of people lose weight and keep it off. 

 

The reason I even felt compelled to tell you is because it was a big decision and one you should

know about since you’ve a loyal follower of mine!
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I’m always telling you to question the old rules and to break any of them that don’t serve you.

Rules for rules’ sake are a waste of time. I’ve asked you to take risks and a leap of faith and

abandon old rules, old habits, old ways of doing, even when they were more comfy than effective

(read: not effective at all!). 

 

The way I see it, if I’m going to ask you to take that leap of faith, then I need to take one, too. I

need to break with the rules that no longer serve me—along with the ruling bodies that never

served me or you to begin with. 

 

So, today marks the beginning of a new, exciting era! I appreciate you for growing with me up to

this point, and am so excited to have you with me as we continue our growth together and take

everything to the next level. While change can be hard, it can also be really, really good.

 

 

Here’s to starting 2018 fresh and free. And thanks, as always, for being so receptive, open, and

brave. 

 

Let’s go break some more rules while we’re at it! 

 

xo Cassie

 

 

Warmest regards,

 

 

Becky

 

 

Becky Dorner, RDN, LD, FAND

 

President, Becky Dorner &Associates, Inc.

 

Alumni, National Pressure Ulcer Advisory Panel www.beckydorner.com 
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21. Post on FB called: Big news: I’m kissing my dietitian license goodbye

From: Becky Dorner <becky@beckydorner.com>

To: Pat Babjak <PBABJAK@eatright.org>, Donna Martin

<DMartin@Burke.k12.ga.us>, Mary Russell <peark02@outlook.com>, Lucille

Beseler <lbeseler_fnc@bellsouth.net>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 25, 2018 08:16:08

Subject: Post on FB called: Big news: I’m kissing my dietitian license goodbye

Attachment:

Hope all is well with you! First, thank you for all you do to lead our profession. It can be

challenging, especially when people don’t keep up with current information and make their own

interpretations without having all the background details. I Wanted you to be aware of this. It is

being shared on groups in FB. This was posted on Dietitians in virtual practice:

 

Some of you may have seen this announcement by Dietitian Cassie and I think her situation points

to the potential of some big shifts and may be a foreshadowing of a growing divide in our

profession over the next 5-10 years as the landscape of both telehealth and functional nutrition

continues to grow and expand.

 

So here is my question to this group -

 

If you were running a thriving virtual practice and felt solid in your ethics in the information and

services your were providing and you were challenged by your state or even CDR to change your

business,  would you be willing to drop your license on either state or even national level?

 

Knowing that if you bent to their decision that it would either

 

A. cost you your business or B- significantly impact your income and way of life.

 

And go!

 

P.S. - Let's NOT turn this conversation into a discussion about Cassie and her practice as she is

not in this group and we do not know the full story.

 

From Dietitian Cassie:

 

I’ve got a big announcement for 2018, one that might come as a shock but totally feels like it’s in

alignment with what I believe and what I stand for.
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I'M KISSING MY DIETITIAN LICENSE GOODBYE.

 

Here’s the full story:

 

The day I earned my certification as a Licensed Dietitian was one of the most important days of

my career. I was SO proud: I’d studied hard, followed the rules, and earned the esteemed "L.D."

Becoming a dietitian took a lot of work. In my class, only 50% of the students passed their exams

and got an internship to become a dietitian. I was one of them.

 

Which is why today is so important: I’ve made the decision to kiss that license goodbye.

 

Why? I’ll tell you.

 

I've shared for a while how I learned the hard way that the old "rules" about food and weight

loss—the very ones I was trained on as a dietitian—don’t work. They’re the rules that caused me

to gain 20+ pounds in dietitian school. Those rules also did nothing to protect my father, who I

thought was the picture of health, from emergency heart surgery. They’ve led our country to

become the sickest and most overweight we’ve ever been. And those rules have been the source

of so much pain for my clients, who come to me after being frustrated beyond measure that they

can’t lose weight, despite following every food and weight loss rule to a T.

 

Since hanging my shingle as a dietitian, my team and I have helped thousands of people lose

weight and keep it off. The results speak for themselves, and each year my business grows by at

least 30%.

 

Here’s the thing though…

 

The approaches that have worked for all of these people fly in the face of traditional dietitian

training. Yup—it’s only when we bucked those outdated rules that their weight fell off, and their

lives changed.

 

But, the Minnesota Board of Dietetics and Nutrition didn’t like this. At all.

 

The board said that they don’t agree with the principles and approach that I use. They don’t think I

should be talking about thyroid, hormones, supplements… or really anything other than food.

Problem is, you can’t get results unless you look at the whole picture of health. That’s why we do

it—and how we get the results we have.

 

So here’s what happened:

 

The results I got for clients, in the end, didn’t matter. They wanted me to stick to "the rules." And

so I had a choice: I could change how and what I teach, or I could relinquish my license.
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Now, this didn’t happen overnight. I fought this battle with the board for a while—five long years, to

be exact. We’re talking lawyers (and lawyer fees), court dates, mediation, negotiation,

interrogation… for five years! I fought because I’ve built my brand on the authority that I believed

my dietitian license gave me. I worked hard for those credentials, and for a while I wanted to keep

them.

 

But in this process, I did some soul searching. I asked myself if I was going to keep fighting, or

simply let it go. The choice became clear. I’ve chosen the latter. Because in those still, quiet

moments, when I thought of surrendering this license, I experienced a newfound sense of peace

and lightness that warmed my heart and made me feel faithful, connected and authentic. This is

where I want to live and everything I do, and every decision that I make, I want to flow from this

space. The choice suddenly didn’t even feel like a choice, but more of a welcomed step toward

transcendence, and opening up to newer, greater opportunities.

 

Even though this was not an easy decision (I call myself "Dietitian Cassie" for crying out loud!), in

the end, I had to ask myself, if that license stands for all of the things I don’t agree with, why would

I hang onto it? It’s not aligned with what I believe or how I run my business. It’s not aligned with

what I know works.

 

When I told the board what I decided, they were shocked. They couldn’t believe I would give up

the credentials. They expected a longer battle. Nope.

 

I’ve always held myself to the highest standards of service and care, and I wouldn’t want you to

settle for anything less.

 

So here are the main reasons I’ve relinquished my license, and what I’ve learned in the process,

since there are things you can take away from my experience as you search for answers in your

own journey, too:

 

*REASON #1: I’d rather get results than follow rules.*

 

You know me—I hate rules for their own sake. Makes no sense to me. I believe more in results

than in what someone is paid to believe, and while I certainly wouldn’t be the professional I am

without my education (since it essentially taught me what not to do), what this license represents

doesn’t jive with what I believe and have seen to be true.

 

Sure, it’s impressive to have letters after your name, I get it—but if losing those little letters means

that I’m able to provide the support, insight, and advice I know works—without being at war with

an organization and dragged into court by my peers—so be it.

 

*REASON #2: I want to be free from any advice or education that’s brought to you by Big Food
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influence. *

 

Imagine your doctor’s license to practice medicine was paid for by McDonald’s. Would you be

surprised if you got a prescription for a Big Mac? And yet that is exactly what is happening in the

world of nutrition. When I attended my first dietitian conference, I was shocked to see an entire

tent set up by Pepsi, who was sponsoring a calorie-counting campaign.

 

I’m sorry, what?

 

It’s true. As I’ve said many times before, the food industry does not have our best interests at

heart. We know this. They’re profit, not people, centered.

 

One thing that doesn’t work in weight loss? Calorie counting. But have you ever wondered why

this myth persists? Because if we treat all calories as created equal, then it doesn’t actually matter

what you eat—and that means you can pretend you’re giving good, sound advice...while taking

sponsorship dollars from companies whose products you can "safely" consume as long as it

comes under your caloric limit (looking at you, Diet Pepsi).

 

If we all recognize that the type of calorie, and not the sheer number, mattered, then no one could

possibly say that this snack or that soda "fits" into a healthy diet. And there goes that stream of

income. Calorie blindness happens for a reason: Because it keeps some organizations in

business.

 

Likewise, much of the education for nutritionists and dietitians is similarly flawed.

 

To this day, the very board that certifies dietitians is sponsored by Splenda, the Dairy Council,

sugar producers, a milk company and more. Dietitians need to complete 75 hours of continuing

education units (CEUs) every five years in order to maintain their credentials, and companies like

Coca-Cola, General Mills, and McDonald’s offer continuing education courses that are approved

by the board! Nonsense.

 

*REASON #3: I believe a certification is only worth keeping if it’s aligned with your values.*

 

Quite frankly, I’m relieved to finally get this weight off my shoulders. And the truth is I won't miss

that license because I never really felt aligned with it to begin with. The rules behind it attempted to

put me in the very box I’ve been telling you to break free from. I couldn’t do it anymore.

 

And, just sharing this with you, letting this go, and beginning a new chapter is incredibly freeing. I

feel more connected to myself, my heart and my calling than I ever have. The weight that’s been

lifted now allows me to put 100% of my time, focus, and energy into the practice that has proven

results, rather than fighting the system that does not. It feels so good and SO right.
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So, how does this affect you?

 

Honestly, it doesn’t.

 

Apart from adjusting to the fact that I’ll be changing the name (to my actual name!) and updating

my social media handles and the website, this will not affect you.

 

I still hold my credentials with the national Commission on Dietetic Registration (CDR). However, I

have made the decision to let go of my state license with the Minnesota Board of Dietetics and

Nutrition.

 

And, frankly, this is really more a matter of branding for me; nothing will change in the way I

provide insight and support to you. None of our programs will change. Everything stays the same,

except for some exciting new branding changes that you’ll see happening moving forward. My

proven methodology remains what it is—rooted in science that has been proven time and again to

be transformational and super effective at helping thousands of people lose weight and keep it off.

 

The reason I even felt compelled to tell you is because it was a big decision and one you should

know about since you’ve a loyal follower of mine!

 

I’m always telling you to question the old rules and to break any of them that don’t serve you.

Rules for rules’ sake are a waste of time. I’ve asked you to take risks and a leap of faith and

abandon old rules, old habits, old ways of doing, even when they were more comfy than effective

(read: not effective at all!).

 

The way I see it, if I’m going to ask you to take that leap of faith, then I need to take one, too. I

need to break with the rules that no longer serve me—along with the ruling bodies that never

served me or you to begin with.

 

So, today marks the beginning of a new, exciting era! I appreciate you for growing with me up to

this point, and am so excited to have you with me as we continue our growth together and take

everything to the next level. While change can be hard, it can also be really, really good.

 

Here’s to starting 2018 fresh and free. And thanks, as always, for being so receptive, open, and

brave.

 

Let’s go break some more rules while we’re at it!

 

xo Cassie

 

Warmest regards,
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Becky

 

Becky Dorner, RDN, LD, FAND

President, Becky Dorner & Associates, Inc.

Alumni, National Pressure Ulcer Advisory Panel

www.beckydorner.com 
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22. Fwd: Message from KM_364e

From: Patricia Babjak <PBABJAK@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 02, 2018 15:21:51

Subject: Fwd: Message from KM_364e

Attachment:

The sage minds at the Academy have reviewed your email. Please forward the attachment to

Doris to check out if it's legit.  Thanks! 

Pat  

 

Patricia M. Babjak 

Chief Executive Officer 

Academy of Nutrition and Dietetics 

120 South Riverside Plaza, Suite 2190  

Chicago, Illinois 60606 

312-899-4856 |  pbabjak@eatright.org |  www.eatright.org
 
Begin forwarded message:  
 

From: Paul Mifsud <PMifsud@eatright.org>  

Date: January 2, 2018 at 1:52:12 PM CST  

To: Mary Beth Whalen <Mwhalen@eatright.org>  

Cc: Patricia Babjak <PBABJAK@eatright.org>, Joan Schwaba <JSchwaba@eatright.org>, Doris

Acosta <dacosta@eatright.org>, Dante Turner <dturner@eatright.org>  

Subject: RE: Message from KM_364e 

 

It could be.  I also know, last year, we had a lawsuit brought forward in Florida due to a FOIA!

 

 

P

 

 

From: Mary Beth Whalen  

Sent: Tuesday, January 02, 2018 1:41 PM 

 To: Paul Mifsud <PMifsud@eatright.org> 

 Cc: Patricia Babjak <PBABJAK@eatright.org>; Joan Schwaba <JSchwaba@eatright.org>; Doris

Acosta <dacosta@eatright.org>; Dante Turner <dturner@eatright.org> 

 Subject: Re: Message from KM_364e
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Didn’t this come up when Kay was on the board? It was a FOIA request that came to her because

of her role at Ohio State but since she was using her OSU address for the Academy all of that

communication was searchable. It was after that that she suggested All board members use an

alternative address.

 

Sent from my iPhone

 
 
On Jan 2, 2018, at 11:23 AM, Paul Mifsud <PMifsud@eatright.org> wrote:

 

Pat,

 

 

I have not.  Somewhere a while back, I think this came up.  It was a long time ago. For the life of

me, I can’t recall with whom?  It is one of the dangers of sending emails or correspondence to a

“governmental organization” like a school or university.  Anyone can make a “public records”

request under the Freedom of information Act.  I do think the rules are different in each state (but,

don’t quote me).   I would expect that Donna is working with her institution to answer this

correctly.  

 

I will see if I can find anything from the last time.  Even if I don’t, I will forward onto Paula to make

sure we get her take on it and provide guidance to our members, if we can.

 

 

If I am missing something, let me know.

 

 

Paul

 

 

From: Patricia Babjak  

Sent: Tuesday, January 02, 2018 12:38 PM 

 To: Joan Schwaba <JSchwaba@eatright.org>; Mary Beth Whalen <Mwhalen@eatright.org>;

Doris Acosta <dacosta@eatright.org>; Paul Mifsud <PMifsud@eatright.org> 

 Cc: Dante Turner <dturner@eatright.org> 

 Subject: Fwd: Message from KM_364e

 

 

Please see below. Has anyone else received a similar inquiry? Thanks!
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Pat 

  

Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org

 
 
Begin forwarded message:

 

From: Patricia Babjak <PBABJAK@eatright.org> 

 Date: January 2, 2018 at 12:36:17 PM CST 

 To: "DMartin@Burke.k12.ga.us" <DMartin@Burke.k12.ga.us> 

 Subject: Re: Message from KM_364e

 

Hi, Happy New Year! I'm asking around if anyone else received a similar request since I haven't

heard anything. I'll get back to you on it.

 

Pat 

  

Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org

 
 
On Jan 2, 2018, at 10:25 AM, Donna Martin <DMartin@burke.k12.ga.us> wrote:

 

Pat,  Happy New Year.  Just wanted to let you know that I got an open records request dating

back to 2013.  They specifically requested correspondence to or from me for the Academy,

Splenda, Heartland Food Products, Tate and Lyle, Abbott, Ingredion AND, Pepsi, Cocoa Cola and

the American Beverage Association.  I should not have any correspondence with any of these

companies with the exception of the Academy and possibly Abbott with Sue Finn.  Not particularly

worried about it, but wanted you to know.  Did anyone else get one of these?  Thanks! 

  

Donna S. Martin, EdS, RDN, LD, SNS, FAND 

 Director, School Nutrition Program 

 Burke County Board of Education 
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 789 Burke Veterans Parkway 

 Waynesboro, GA  30830 

 work - 706-554-5393 

 fax - 706-554-5655 

 President of the Academy of Nutrition and Dietetics 2017-2018 

  

________________________________________ 

 From: sys admin 

 Sent: Tuesday, January 2, 2018 12:27 PM 

 To: Donna Martin 

 Subject: Message from KM_364e 

  

Scanned from a Pollock Company device

 

<SKM_364e18010212270.pdf>
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23. Re: Message from KM_364e

From: Patricia Babjak <PBABJAK@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Jan 02, 2018 13:36:58

Subject: Re: Message from KM_364e

Attachment:

Hi, Happy New Year! I'm asking around if anyone else received a similar request since I haven't

heard anything. I'll get back to you on it. 

Pat  

 

Patricia M. Babjak 

Chief Executive Officer 

Academy of Nutrition and Dietetics 

120 South Riverside Plaza, Suite 2190  

Chicago, Illinois 60606 

312-899-4856 |  pbabjak@eatright.org |  www.eatright.org
 
On Jan 2, 2018, at 10:25 AM, Donna Martin <DMartin@burke.k12.ga.us> wrote:  
 

Pat,  Happy New Year.  Just wanted to let you know that I got an open records request dating

back to 2013.  They specifically requested correspondence to or from me for the Academy,

Splenda, Heartland Food Products, Tate and Lyle, Abbott, Ingredion AND, Pepsi, Cocoa Cola and

the American Beverage Association.  I should not have any correspondence with any of these

companies with the exception of the Academy and possibly Abbott with Sue Finn.  Not particularly

worried about it, but wanted you to know.  Did anyone else get one of these?  Thanks!  

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND  

Director, School Nutrition Program  

Burke County Board of Education  

789 Burke Veterans Parkway  

Waynesboro, GA  30830  

work - 706-554-5393  

fax - 706-554-5655  

President of the Academy of Nutrition and Dietetics 2017-2018  

 

________________________________________  

From: sys admin  

Sent: Tuesday, January 2, 2018 12:27 PM  

To: Donna Martin  
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Subject: Message from KM_364e  

 

Scanned from a Pollock Company device  

<SKM_364e18010212270.pdf> 
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24. Fw: Message from KM_364e

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Patricia Babjak <PBABJAK@eatright.org>

Sent Date: Jan 02, 2018 11:26:06

Subject: Fw: Message from KM_364e

Attachment: SKM_364e18010212270.pdf

Pat,  Happy New Year.  Just wanted to let you know that I got an open records request dating

back to 2013.  They specifically requested correspondence to or from me for the Academy,

Splenda, Heartland Food Products, Tate and Lyle, Abbott, Ingredion AND, Pepsi, Cocoa Cola and

the American Beverage Association.  I should not have any correspondence with any of these

companies with the exception of the Academy and possibly Abbott with Sue Finn.  Not particularly

worried about it, but wanted you to know.  Did anyone else get one of these?  Thanks!

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

Director, School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

work - 706-554-5393

fax - 706-554-5655

President of the Academy of Nutrition and Dietetics 2017-2018

 

________________________________________

From: sys admin

Sent: Tuesday, January 2, 2018 12:27 PM

To: Donna Martin

Subject: Message from KM_364e

 

Scanned from a Pollock Company device

Page 134










SKM_364e18010212270.pdf



25. Registration is closing tomorrow - Microbiome Human Nutrition Summit

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Nov 09, 2017 09:01:42

Subject: Registration is closing tomorrow - Microbiome Human Nutrition Summit

Attachment:

Microbiome Human Nutrition 

If you are having trouble viewing this email click here to see the online version 

FINAL PLACES REMAINING  

SECURE YOUR PLACE HERE 

Dear Donna, 

With over 120+ attendees registered to attend Microbiome Human Nutrition (November 15-

16), we will be closing the online registration tomorrow, Friday November 10th. If you want

to be a part of this foremost event to discuss how the human microbiome can be harnessed to

develop functional products that provide microbial-mediated health benefits, make sure you

register today and secure one of the last remaining delegate passes:
 
REGISTER ONLINE 

Snapshot of companies already registered to attend include:
 

Argonne National Laboratory, Arizona Nutritional Supplements LLC, Arizona State University,

Atlantia Food Clinical Trials, Beachbody, BGI Research, BioFortis, BiOWiSH Technologies,

Biozym Scientific GmbH, Brigham Young University, CadenaBio, Caelus Health BV, Case

Western Reserve University, Chobani LLC, Chr. Hansen A/S, Church &Dwight, Dalhousie

University, Danone, Deerland Enzymes Inc., Diversigen, DNA Genotek, DuPont Agriculture

&Nutrition, DuPont Nutrition &Health, Edge BioScience Communications, Evolve BioSystems Inc,

Fred Hutchinson Cancer Research Center (FHCRC), Frieslandcampina, Geisel School of

Medicine at Dartmouth, General Mills India Pvt Ltd, Glanbia, GoodBelly, Harris Freeman &Co. LP,

Harvard Business School, ImmuneBiotech AB, International Probiotics Association, Jennewein

Biotechnologie GmbH, Kaleido Biosciences Inc., Kellogg, Kibow Biotech Inc, Mead Johnson

Nutrition, MegaSporeBiotic by Physicians Exclusive, Mesa Community College, Microbiome

Insights, Microbiome Labs, Naturex, NBTY, Nestle, NIZO, PanTheryx Inc., Pepsi Co., Perrigo,

Pharmavite LLC, Q:Quest, Quadram Institute Bioscience, Scaled Microbiomics, Seres

Therapeutics, Sparrow Hospital, Systemic Formulas, Taiyo International Inc., The Broad Institute

of Harvard &MIT, United States Department of Agriculture, University of California, School of

Medicine, University of Illinois, Health Sciences, Washington State University, Winclove Probiotics

and many more... 
 

If you won't be able to register before tomorrow, please reply to this email and my colleague Adam

Haras-Gummer will be happy to help. If you're still unsure about the event, take a look at the

event guide here.
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I hope you can join us next week, 

  

Alex Puttick 

Microbiome Series Program Director 

Hanson Wade
 
JOIN MICROBIOME MOVEMENT AT www.microbiome-nutrition.com CONTACT: T: +44 (0)203
141 8700 / +1 212 537 5898 E: info@hansonwade.com © 2016 Hanson Wade Ltd. 

                              

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this topic, please update your subscription preferences.  

 

View our full Privacy Policy.  

 

© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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26. Donna, are you joining us this November? - Final places remaining for Microbiome Human

Nutrition Boston 2017

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 19, 2017 09:01:30

Subject: Donna, are you joining us this November? - Final places remaining for

Microbiome Human Nutrition Boston 2017

Attachment:

Microbiome Human Nutrition 

If you are having trouble viewing this email click here to see the online version 

FINAL PLACES REMAINING  

SECURE YOUR PLACE HERE 

Dear Donna, 

Microbiome Human Nutrition (November 15-16) is less than one month away and we only have

12 places remaining! Register now to join over 100+ attendees across industry, and be a part of

the foremost event to discuss how the human microbiome can be harnessed to develop functional

products that provide microbial-mediated health benefits:  
 
REGISTER ONLINE 

Snapshot of companies already registered to attend include: 
 

Argonne National Laboratory, Arizona Nutritional Supplements LLC, Arizona State University,

Atlantia Food Clinical Trials, Beachbody, BGI Research, BioFortis, BiOWiSH Technologies,

Biozym Scientific GmbH, Brigham Young University, CadenaBio, Caelus Health BV, Case

Western Reserve University, Chobani LLC, Chr. Hansen A/S, Church &Dwight, Dalhousie

University, Danone, Deerland Enzymes Inc., Diversigen, DNA Genotek, DuPont Agriculture

&Nutrition, DuPont Nutrition &Health, Edge BioScience Communications, Evolve BioSystems Inc,

Fred Hutchinson Cancer Research Center (FHCRC), Frieslandcampina, Geisel School of

Medicine at Dartmouth, General Mills India Pvt Ltd, Glanbia, GoodBelly, Harris Freeman &Co. LP,

Harvard Business School, ImmuneBiotech AB, International Probiotics Association, Jennewein

Biotechnologie GmbH, Kaleido Biosciences Inc., Kellogg, Kibow Biotech Inc, Mead Johnson

Nutrition, MegaSporeBiotic by Physicians Exclusive, Mesa Community College, Microbiome

Insights, Microbiome Labs, Naturex, NBTY, Nestle, NIZO, PanTheryx Inc., Pepsi Co., Perrigo,

Pharmavite LLC, Q:Quest, Quadram Institute Bioscience, Scaled Microbiomics, Seres

Therapeutics, Sparrow Hospital, Systemic Formulas, Taiyo International Inc., The Broad Institute

of Harvard &MIT, United States Department of Agriculture, University of California, School of

Medicine, University of Illinois, Health Sciences, Washington State University, Winclove Probiotics

and many more... 
 

I hope you can join us next month, 
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Alex Puttick 

Microbiome Series Program Director 

Hanson Wade
 
JOIN MICROBIOME MOVEMENT AT www.microbiome-nutrition.com CONTACT: T: +44 (0)203
141 8700 / +1 212 537 5898 E: info@hansonwade.com © 2016 Hanson Wade Ltd. 

                              

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this topic, please update your subscription preferences.  

 

View our full Privacy Policy.  

 

© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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27. Last chance | Microbiome Human Nutrition Summit, Boston 2017

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 03, 2017 09:00:39

Subject: Last chance | Microbiome Human Nutrition Summit, Boston 2017

Attachment:

Microbiome Human Nutrition 

Microbiome Human Nutrition Summit - If you are having trouble viewing this email click here to see

the online version 

Hello Donna, 

I just wanted to remind you that this is your last opportunity to save on delegate passes for the

Microbiome Human Nutrition Summit (Boston, MA | November 15-16 2017). Register before

Friday, 6th October to save: 
 
REGISTER ONLINE 

We're still more than 1 month away, but places are filling up quickly. Here is a snapshot of 100+

companies from the US, Sweden, the UK, France, China, Netherlands and many more, with

senior representatives already registered to attend:  
 

Argonne National Laboratory, Arizona Nutritional Supplements LLC, Atlantia Food Clinical Trials,

Beachbody, BGI Research, Bill &Melinda Gates Foundation, BioFortis, BiOWiSH Technologies,

CadenaBio, Caelus Health BV, Chr. Hansen A/S, Danone, DayTwo Ltd., Deerland Enzymes Inc.,

DuPont Nutrition &Health, Essential Formulas Inc., Evolve BioSystems Inc, Fred Hutchinson

Cancer Research Center, Frieslandcampina, Glanbia, GoodBelly, Harris Freeman &Co. LP,

ImmuneBiotech AB, International Probiotics Association, Kaleido Biosciences Inc., Kellogg Co.,

Mead Johnson Nutrition, Mesa Community College, Microbiome Insights, Naturex, Nestle, NIZO,

PanTheryx Inc.,Pepsi Co., Perrigo,Pharmavite LLC, Quadram Institute Bioscience, Scaled

Microbiomics, Seres Therapeutics, Taiyo International Inc., The Broad Institute of Harvard &MIT,

United States Department of Agriculture, University of California, Winclove Probiotics and many

more... 
 

If you'd like to find out more, please take a look at the online event guide here. If you have any

questions regarding event agenda, or registration, please reply to this email and we will in touch

with you shortly.  
 

I hope you can join us in November, to decide the future of human microbiome in nutrition. 

  

Alex Puttick 

Microbiome Series Program Director 

Hanson Wade
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www.microbiome-nutrition.com CONTACT: T: +44 (0)203 141 8700 / +1 212 537 5898 E:
info@hansonwade.com © 2016 Hanson Wade Ltd. 

                              

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this topic, please update your subscription preferences.  

 

View our full Privacy Policy.  
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28. Did you miss this?

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Sep 14, 2017 10:02:12

Subject: Did you miss this?

Attachment:

Microbiome Human Nutrition 

If you are having trouble viewing this email click here to see the online version 

EARLY BIRD EXPIRES TOMORROW 

Hi Donna, 

I just wanted to make sure you’d seen my note below. In case you didn’t see it - this is just a very

quick reminder that you only have until tomorrow to save up to $300 on your registration for the

Microbiome Human Nutrition Summit.  
SAVE $300 - REGISTER ONLINE 

                              

To register to attend online visit www.microbiome-nutrition.com/register/. Alternatively you can

reply to this email and our team will be in touch with you shortly. 
 

ADDITIONAL SAVINGS 

For an extra saving off your delegate pass, bring your team along! If you bring 2 or more

colleagues from Burke County Public Schools with you, you will receive 10-20% OFF each. Click

here to access a group booking form. 
 

I look forward to welcoming you in Boston!  
 

Kind regards, 

Alex 
 
 
SPEAKERS AGENDA ABOUT REGISTER 

From: Alex Puttick <alex.puttick@microbiome-nutrition.com> 

Sent: September 12 2017  

To: Donna Martin 

Subject: Last chance to save | Join 80+ top decision makers at Microbiome Human Nutrition 

Hi Donna, 

I'm just writing to let you know that this week is your final chance to  save $300 off your delegate

pass!  
 

Secure your place now to join 80+ top decision makers from companies including the likes of

Pepsi Co., Kellogg Co., DuPont Nutrition &Health, USDA and many more... To take part, you can

choose to:  
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1. Register to attend online at www.microbiome-nutrition.com/register/

2. Reply to this email and my colleague Adam Haras-Gummer can finalize your booking over the

phone or via email 
 
SAVE $300 - REGISTER ONLINE 

Who's attending?

Join the VPs, CEOs and Directors from companies that already registered to attend: 
 

Argonne National Laboratory 

Arizona Nutritional Supplements LLC 

Arizona State University 

Atlantia Food Clinical Trials 

Beachbody 

BGI Research 

Bill &Melinda Gates Foundation  

BioFortis 

BiOWiSH Technologies 

CadenaBio 

Caelus Health BV 

Chr. Hansen A/S 

Danone 

DayTwo Ltd. 

Diversigen 

DuPont Nutrition &Health  

Essential Formulas Inc. 

Evolve BioSystems Inc 

Fred Hutchinson Cancer Research Center (FHCRC) 

Frieslandcampina 

General Mills 

Glanbia 

GoodBelly 

Harris Freeman &Co. LP 

ImmuneBiotech AB 

International Probiotics Association 

Kaleido Biosciences Inc. 

Kellogg Co.  

Mead Johnson Nutrition 

Microbiome Labs 

Mesa Community College 

Microbiome Insights 

Naturex 

NBTY 
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Nestle  

and many more... 
 

...and that only takes us up to "N"! To find out who else is attending get in touch, by replying to

this email.

Will your company join the 80+ top executives at the Microbiome Movement in Nutrition

this year?
 

Now is the best time to decide. Will you be attending?
 

It only takes 5 minutes to secure your place online - Click Register now and you will be

redirected to our secure online registration system - RegOnline. Don't miss out on the chance to

collaborate with and learn from your peers. 
 

For an extra saving off your delegate pass, bring 3 or more colleagues from Burke County Public

Schools to receive 10-20% OFF each. Click here to access a group booking form 
 

I hope you can join the Microbiome Movement in Nutrition. 
 

Kind regards, 

Alex Puttick 

Microbiome Series Program Director  
 
EVENT GUIDE REGISTER ONLINE www.microbiome-nutrition.com CONTACT: T: +44 (0)203
141 8700 / +1 212 537 5898 E: info@hansonwade.com © 2016 Hanson Wade Ltd. Should you no
longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade about this
topic, please update your subscription preferences.  
 
View our full Privacy Policy.  
 
© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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29. Last chance to save | Join 80+ top decision makers at Microbiome Human Nutrition

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Sep 12, 2017 09:31:57

Subject: Last chance to save | Join 80+ top decision makers at Microbiome Human

Nutrition

Attachment:

Microbiome Human Nutrition 

If you are having trouble viewing this email click here to see the online version 

THIS WEEK ONLY SAVE $300 OFF SPEAKERS AGENDA ABOUT REGISTER 

Hi Donna, 

I'm just writing to let you know that this week is your final chance to  save $300 off your delegate

pass!  
 

Secure your place now to join 80+ top decision makers from companies including the likes of

Pepsi Co., Kellogg Co., DuPont Nutrition &Health, USDA and many more... To take part, you can

choose to:  

1. Register to attend online at www.microbiome-nutrition.com/register/

2. Reply to this email and my colleague Adam Haras-Gummer can finalize your booking over the

phone or via email 
 
SAVE $300 - REGISTER ONLINE 

Who's attending?

Join the VPs, CEOs and Directors from companies that already registered to attend: 
 

Argonne National Laboratory 

Arizona Nutritional Supplements LLC 

Arizona State University 

Atlantia Food Clinical Trials 

Beachbody 

BGI Research 

Bil-Jac 

Bill &Melinda Gates Foundation 

BioFortis 

BiOWiSH Technologies 

CadenaBio 

Caelus Health BV 

Chr. Hansen A/S 

Danone 

DayTwo Ltd. 
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Diversigen 

DuPont Nutrition &Health  

Essential Formulas Inc. 

Evolve BioSystems Inc 

Fred Hutchinson Cancer Research Center (FHCRC) 

Frieslandcampina 

General Mills 

Glanbia 

GoodBelly 

Harris Freeman &Co. LP 

ImmuneBiotech AB 

International Probiotics Association 

Kaleido Biosciences Inc. 

Kellogg Co.  

Mead Johnson Nutrition 

Microbiome Labs 

Mesa Community College 

Microbiome Insights 

Naturex 

NBTY 

Nestle  

and many more... 
 

...and that only takes us up to "N"! To find out who else is attending get in touch, by replying to

this email.

Will your company join the 80+ top executives at the Microbiome Movement in Nutrition

this year?
 

Now is the best time to decide. Will you be attending?
 

It only takes 5 minutes to secure your place online - Click Register now and you will be

redirected to our secure online registration system - RegOnline. Don't miss out on the chance to

collaborate with and learn from your peers. 
 

For an extra saving off your delegate pass, bring 3 or more colleagues from Burke County Public

Schools to receive 10-20% OFF each. Click here to access a group booking form 
 

I hope you can join the Microbiome Movement in Nutrition. 
 

Kind regards, 

Alex Puttick 

Microbiome Series Program Director  
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30. FNCE - President's Suite

From: Erin Cannon <ecannon@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>

Cc: Joan Schwaba <JSchwaba@eatright.org>

Sent Date: Aug 23, 2017 17:15:31

Subject: FNCE - President's Suite

Attachment: image003.jpg
Presidential Suite Guidelines.docx
Hyatt Regency Chicago - Wacker.PDF

Good Afternoon Donna,

 

 

Hope all is well!  I wanted to reach out to you to let you know that I will be setting up your

Presidential Suite at the Hyatt Regency Chicago, the FNCE Headquarter Hotel.  I will be your point

of contact for any needs at the headquarter hotel.  

 

Attached is our Presidential Suite Guidelines for you to review.  Please let me know if you have

any preferences.  I have also attached the catering menu from the Hyatt if you would like to hold

an event in your suite.  

 

Will you need any additional guest rooms for family or friends?  If so, please send me that

information as soon as possible.

 

 

I look forward to working with you and making your stay at the Hyatt Regency Chicago enjoyable!

 

 

Thank you,

 

 

Erin Cannon, CMP 

 Manager, Conference &Event Services 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606-6995 

 Phone 312/899-4862 

 Fax 312/899-0008 

 www.eatright.org

 
DONATE today in recognition of this major milestone and support our Second Century
Initiative!
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Academy of Nutrition and Dietetics - Food & Nutrition Conference & Expo™ 

President’s Suite Benefits & Guidelines

 

1. Accommodations at FNCE®

0. One (1) bedroom Suite over the duration of their stay for FNCE® 

0. [bookmark: _GoBack]One (1) standard hotel room (either 2 double beds or 1 king bed).  This room may be connected to the Suite, based on availability with the hotel.  The President will work with Academy Conference & Event Servicesto confirm dates and names for this room.

0. Additional guest rooms can be requested/arranged at the established FNCE® attendee rate, but are not paid by the Academy. 

 

1. FNCE® Hotel Suite Amenities

The Academy will stock the President’s Suite with the following items, and will be refreshed to par daily:

0. Food

0. (1) Small vegetable crudités plate with hummus dip 

0. (1) Small domestic cheese and crackers plate

0. (4) Granola Bars 

0. Beverages

0. (1) Regular size coffee pot in suite – stock with Starbucks coffee. Supplied with coffee, decaf, sugar, Equal and Splenda, non-dairy creamer, half & half and whole milk. 

0. (4) V8 Fruit Juices – Assorted 

0. (18) Assorted Regular, Diet and Caffeine Free Soft Drinks

0. (6) Sparkling Waters 

0. (6) Still Water 

0. (3) Bottles of Orange Juice 

0. (3) Bottles of Iced Tea 

0. (3) Club Sodas 

0. (2) Bottles house label Merlot/Pinot Grigio (President’s Preference)

0. (2) Bottles house label Cabernet Sauvignon 

0. (2) Bottles house label Chardonnay 

0. (6) Assorted Premium Beers 

0. (6) Assorted Domestic Beers 

 

1. Private Suite Event

The Academy will pay for one (1) private dinner or “reception” for the President’s guests/family in the Suite.  If you are interested in arranging a private event in your suite for your family and special guests, please contact Erin Cannon, CMP (ecannon@eatright.org) in Academy Meeting Services as she will need to coordinate that with you and the hotel.

 

1. Daily Room Charges

In addition to the above items, the President will be able to either order room service or charge hotel outlets (restaurants, coffee house, gift shop, etc) to the room at a maximum of $150 (inclusive of taxes and service charges) per day.  Anything over and above this limit is charged to the personal credit card on file.   



Presidential Suite Guidelines.docx




Hyatt Regency Chicago Fall/Winter


TASTE OF 


Fall/Winter
We are on a journey to deliver food that is thoughtfully sourced 


and carefully served. From fresh local ingredients that reflect the 


season and the local flavors.


It is what your guests deserve.


151 East Wacker Drive, Chicago, Illinois 60601
T: 312 565 1234
© 2017 Hyatt Corporation







GREAT LOCAL SOURCES 


Slagel Family Farm 
Fairbury, IL 
 
Slagel Family Farm is a family-run business since 1888 
that strives for quality rather than quantity. They supply 
the best USDA prime beef, poultry and game that is grain 
and grass fed with no added hormones, steroids or 
constant levels of antibiotics. 
 
Iowa Premium Beef 
Tama, Iowa 
 
Iowa Premium specializes in premium family farm-raised 
beef. Iowa Premium beef’s signature flavor is a result of 
the perfect combination of resources – rolling green 
pastures, abundant corn and dedicated family farmer-
feeders. Located in the heart of the Midwest, Iowa 
farmers have been devoted to raising cattle and growing 
food for generations. At Iowa Premium, they procure 
Angus cattle from these family farm-feeders as close to 
their Tama, 
Iowa, facility as possible.


ROBERT LANG, EXECUTIVE CHEF 


Having been with Hyatt Regency Chicago for 25 years, 
Chef Robert Lang knows the importance of providing the 
highest quality product that the market has to offer. Our 
emphasis these days is on finding local and regional 
sources so that the product is fresh and that helps us 
ensure that we adhere to the principals of the "Food, 
Thoughtfully Sourced and Carefully Served" mantra as a 
corporate philosophy.


CHEF & PARTNERS 


Hyatt Regency Chicago Fall/Winter


Fall/Winter Menus are valid from September 1st, 2015 to March 1st, 2016. 151 East Wacker Drive, Chicago, Illinois 60601
T: 312 565 1234
© 2017 Hyatt Corporation







FOOD. THOUGHTFULLY SOURCED. CAREFULLY 
SERVED 


Driven by 3 pillars: 
 
1 - focused on healthy people by offering portion control, 
balanced offerings and natural ingredients prepared with 
nutrient preserving cooking techniques.  
 
2 - focused on a healthy planet by implementing 
sustainable practices that will improve the long-term 
health of people and the planet.  
 
3 - intended to support healthy communities by sourcing 
from local suppliers as well as sharing knowledge and 
actively supporting farmers’ markets and other 
community events. 
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HYATT SIGNATURE CONTINENTAL BREAKFAST 
A great option for your on-the-go attendees. 


Seasonally Inspired Sliced Fruit 
Fresh Breakfast Bakeries (to include Gluten Free on 
Request) 
Selection of Chilled Juices 
Coffee, Decaffeinated Coffee and Tazo Tea Selection 


37.00 Per Guest


STAY FIT CONTINENTAL BREAKFAST 
A perfect choice to fuel up after a morning workout in our 
Fitness Center.


Seasonally Inspired Sliced Fruit  
Oat Bran and Citrus Muffins 
House-made Granola Bars  
Low-Fat Yogurt and Fruit Parfaits 
Selection of Chilled Juices 
Coffee, Decaffeinated Coffee and Tazo Tea Selection


41.00 Per Guest


ENHANCE YOUR BREAKFAST.... 
Add another element to your Continental Breakfast to 
start your meeting off on the right foot.


SKILLET STATION ENHANCEMENT  


Chicken Fajita Skillet - Scrambled Eggs, Potatoes, 
Chicken, Peppers, Onions, Cheese & Tomato Salsa 


11.00 Per Guest


EURO-STYLE ENHANCEMENT  


Prosciutto, Hard Salami, Turkey Ham, Brie, Swiss, 
Cornichons, Mustard, Butter, Freshly Baked Baguettes 
and Sliced Breads


15.00 Per Guest


SMOKED SALMON & LOX ENHANCEMENT  


To Include: Plain & Wheat Bagels, Cream Cheese, Sliced 
Tomatoes, Onions, Capers & Cucumber Slices 


16.00 Per Guest


*NOTE: 


Breakfast enhancements cannot be ordered without a 
Continental or Full Breakfast Buffet.
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Buttermilk Turnover with Chicken Sausage and Gravy 
or 
Individual Quiche with Sauteed Spinach and Swiss 
Cheese 
or 
Farmer's Market Wrap - Egg White Scramble and 
Seasonal Vegetable, Sun-Dried Tomato Wrap served 
with Cucumber Tomatillo Salsa  
or 
Green Eggs & Ham Wrap - Scrambled Eggs with 
Spinach, Ham & White Cheddar Cheese Wrapped in 
Spinach Tortilla with Chimmichurri 
or 
Bagel Sandwich with Maple Ham, Swiss Cheese and 
Fried Egg 


8.00 Per Guest


SUMMER FRUIT AND YOGURT PARFAIT 


7.00 Per Guest 


COLD CEREAL STATION ENHANCEMENT  


Fresh Berries, Bananas, 2% and Skim Milk 
8.00 Per Guest


STEEL CUT OATMEAL ENHANCEMENT  


Dried Seasonal Fruits, Fresh Seasonal Berries, Raw 
Almonds, Brown Sugar, Local Honey, 2% and Skim Milk


8.00 Per Guest


PLATED BREAKFAST 
ALL AMERICAN PLATED BREAKFAST 


Chilled Orange Juice 
Deb El Farms Cage Free Scrambled Eggs 
Served with Smoked Bacon, Breakfast Potatoes and 
Roasted Tomato 
Fresh Breakfast Bakeries 
Coffee, Decaffeinated Coffee and Tazo Herbal Tea


42.00 Per Guest


VANILLA CINNAMON FRESH TOAST 


Chilled Orange Juice, 
French Toast with Spiced Apple Compote and Maple 
Syrup 
Smoked Bacon 
Fresh Fruit Cup 
Coffee and Tea Selection 


42.00 Per Guest
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SOUTHERN STYLE GRITS  


Butter, Cheese and Brown Sugar  
8.00 Per Guest


VEGETARIAN FRITTATA (GLUTEN-FREE) PLATED 
BREAKFAST 


Chilled Orange Juice 
Fluffy Eggs Baked to Perfection with Seasonal Fresh 
Vegetables  
Breakfast Potatoes 
Roasted Seasonal Fruit 
Fresh Breakfast Bakeries 
Coffee, Decaffeinated Coffee and Tazo Herbal Tea


42.00 Per Guest
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RISE AND SHINE BREAKFAST BUFFET 
Enjoy your breakfast with the sunrise over Lake Michigan.


Seasonally Inspired Sliced Fruit 
Selection of Chilled Juices 
Fresh Breakfast Bakeries (gluten-free available upon 
request) 
Deb El Farms Cage Free Scrambled Eggs 
Smoked Bacon 
Country Style Sausage Patty 
Breakfast Potatoes 
Coffee, Decaffeinated Coffee and Tazo Tea Selection 


47.00 per guest, minimum 25 guests


MRS. O'LEARY'S BREAKFAST BUFFET 
Breakfast is the first meal taken after arising from a 
night's sleep in our Grand Beds. 


Seasonally Inspired Sliced Fruit 
Selection of Chilled Juices 
Fresh Breakfast Bakeries (gluten-free available upon 
request) 
Cold Cereal Station with Fresh Berries, Bananas, 2% and 
Skim Milk 
Deb El Farms Cage Free Scrambled Eggs 
Smoked Bacon and Kielbasa Sausage  
Seasonal Vegetable Potato Hash 
Coffee, Decaffeinated Coffee and Tazo Tea Selection 


52.00 per guest, minimum 25 guests


 
NOTE: 


Minimum of 25 Guests Required for Buffets and 
Enhancements.  
Add $3.00 per guest for smaller groups.


BREAKFAST BUFFET 


Hyatt Regency Chicago Fall/Winter


*Breakfast Buffets require a minimum of 25 guests. 
Add $3.00 per guest for smaller groups.


Prices are subject to 23% taxable Service Charge and Illinois Sales Tax. 
Fall/Winter Menus are valid from September 1st, 2016 to March 1st, 2017. 


151 East Wacker Drive, Chicago, Illinois 60601
T: 312 565 1234
© 2017 Hyatt Corporation







HALF DAY PACKAGE BREAK 
Served for up to 3 hours in the morning OR 3 hours in the 
afternoon.


Coffee, Decaffeinated Coffee, Tazo Teas, Soft Drinks  
 
Includes: 
Mid-Morning Snack - Whole Fruit and Homemade 
Granola Bars (50% of each based on guarantee) 
OR 
Afternoon Snack - Seasonal Fruit Croustade and Chicago 
Mix Cheddar and Caramel Popcorn  
(50% of each based on guarantee)


20.00 Per Guest


ALL DAY PACKAGE BREAK 
Served for up to 3 hours in the morning AND 3 hours in 
the afternoon


Coffee, Decaffeinated Coffee, Tazo Teas, Soft Drinks  
 
Includes: 
Strawberry Scones and Individual Bags of Trail Mix (50% 
of each based on guarantee) 
AND 
Afternoon Snack - Afternoon Snack - Chocolate Dipped 
Rice Krispy Treats and Veggie Chips with Dip  
(50% of each based on guarantee)


35.00 Per Guest


APPLE BREAK 
Enjoy a crisp Chicago day with these apple treats. 


Granny Smith Apple Wedges served with Side of Peanut 
Butter Dip and Caramel Dip  
Cheddar Cheese Cubes 
Country Apple Galette  
Dried Apple Chips 


19.00 Per Guest


MUNCHIE BREAK 
No double dipping allowed.


Three Dips to Include - Edamame, Black Bean, Roasted 
Butternut Squash and Honey 
Fresh Baguettes and Lavosh 
Mixed Root Vegetable Chips 
Carrot, Red Pepper and Jicama Sticks 


19.00 Per Guest


RE-ENERGIZE 
Fuel up with healthy energy to power through the rest of 
your day.


Whole Raw Almonds and Unsalted Peanuts  
Homemade Granola Bars 
Wisconsin Cheese Curds 
Naked Juices 


20.00 Per Guest


BREAK PACKAGES 
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HARVEST BREAK 
Indulge in these local harvest treats. 


Carrot Cup Cakes 
Cranberry Tartlets 
Roasted Pumpkin Seeds  
Sweet Potato Chips  


19.00 Per Guest


FOLLOW MY TRAIL 
Your guests can create their own treat by mixing these 
items: 


Walnuts, Pecans, Almonds, Pistachios, Chocolate Bits, 
M&M’s, Golden Raisins and Dried Cranberries 


17.00 Per Guest


NOTE: 


Break Packages require a minimum of 25 Guests.  
Food Packages served up to 1 Hour
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ASSORTED PEPSI SOFT DRINKS  


Regular, Diet and Decaffeinated and Sierra Mist Soft 
Drinks


6.00 Each


AQUAFINA STILL WATER AND BADOIT SPARKLING 
WATER  


6.00 Each 


SPECIALTY BEVERAGES AND ENERGY DRINKS 


Tazo Flavored Iced Teas 
Lemonade 
Starbuck's Frappuccino 
Red Bull 
(Choose up to 3 types, or a single type) 


8.00 Each


COFFEE, DECAFFEINATED COFFEE AND HERBAL 
TEA 


130.00 Per Gallon 


HOT CHOCOLATE, APPLE CIDER, LEMONADE AND 
ICED TEA 


130.00 Per Gallon 


ASSORTED ORGANIC ENERGY BARS 


Eat Natural, Kind Bars and Cliff Bars 
60.00 Per Dozen


FRESHLY BAKED COOKIES 


Chocolate Chunk, Maple Pecan,  
White Chocolate Macadamia Nut 


66.00 Per Dozen


PEACH BERRY CRUMBLE BAR  


66.00 Per Dozen 


CHOCOLATE FUDGE BROWNIES 


66.00 Per Dozen 


APPLE CRUMBLE CAKE 


66.00 Per Dozen 


ASSORTED CANDY BARS 


48.00 Per Dozen 


PIZZA STUFFED SOFT PRETZELS 


66.00 Per Dozen 


ASSORTED BAGS OF NUTS AND TRAIL MIX 


48.00 Per Dozen 


A LA CARTE 
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TODAY'S FRESH BAKERIES 


Assortment of your Favorite Bakeries - No Two days Alike 
(Gluten-free Selections available on request) 


62.00 Per Dozen


ASSORTED BAGELS WITH CREAM CHEESE 


62.00 Per Dozen 


SEASONALLY INSPIRED SLICED FRUIT 


12.00 Per Guest 


WHOLE MARKET SEASONAL FRUIT 


Ripest and Seasonally Available  
36.00 Per Dozen


HARD BOILED EGGS 


24.00 Per Dozen 


ASSORTED DRY SNACKS 


Individual Bags of Popcorn, Potato Chips and Pretzels  
48.00 Per Dozen


NOTE: 


Package Breaks require a minimum of 25 guests. 


A LA CARTE 
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Today's generation likes choice. Create a custom 
experience by designing a lunch menu with your 
attendees in mind.


FIRST COURSE 
Start your guests lunch with one of the following 
selections.


SELECT ONE 
• Crisp Vegetable Vermicelli, on Baby Iceberg, Cucumber 
Dill Ranch Dressing 
• Artisanal Lettuce with Roasted Root Vegetables, 
Cilantro Pepita Vinaigrette 
• Petit Greens with Roasted Fall Fruits, Zesty Orange 
Vinaigrette 
• Seasonal Chop Salad, Butternut squash, Edamame, 
Bean, Crisp Apples, Sun-dried Cranberry, White 
Balsamic Dressing 
• Butternut Squash Bisque 
• Winter Vegetable Minestrone


ENTRÉE SELECTIONS  


SELECT ONE 
CHICKEN 
• Pan Seared Chicken Medallion, On a Herbed Mashed 
Potatoes, Roasted Fall Vegetable, Natural Chicken O’jus 
-OR- 
• Roasted Chicken Breast, On a Mushroom, Parsley 
Bread Pudding, Roasted Seasonal Vegetables, 
Mushroom Demi Glaze 
59.00 Per Guest 
 
FISH 
• Seared Loch Duart Salmon, Potato Lentil Ragout, 
Roasted Seasonal Vegetables 
-OR- 
• Grilled Seasonal Fish, Acorn Squash Puree, Parsley 
Pewee Potato, Tomato Jam, Roasted Seasonal 
Vegetables 
59.00 Per Guest 
 
BEEF 
• Petit Grilled Black Angus Strip Steak, Roasted Idaho 
Potato Wedges, with Garlic and Herbs, Three pepper 
corn sauce, Roasted Seasonal Vegetables 
-OR- 
• Braised Short Ribs, Pesto Yukon Potato Puree, Red 
Wine Demi Glaze, Roasted Seasonal Vegetables 


PLATED LUNCHES 
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OUR CHEF RECOMMENDS 


Seasonal Chop Salad, Butternut squash, Edamame, 
Bean, Crisp Apples, Sundried Cranberry, White Balsamic 
Dressing 
Jumbo Prawns and Petit Strip Steak Au Gratin Potato, 
Roasted Seasonal Vegetable, Chimichuri, Demi Glaze 
Apple Cranberry Croustade with Cinnamon Streusel  
 


62.00 Per Guest


59.00 Per Guest 


DESSERT SELECTIONS  
End your lunch on a sweet note with one of the following


SELECT ONE 
• Chocolate Coffee Almond Cake, Chocolate Sauce, 
Berries  
• Coconut Cake, Mango Chutney, Rum Caramel  
• Creme Caramel with Roasted Apples and Candied 
Pecans 
• Triple Chocolate Mousse Cake, Chocolate Sauce, 
Sweet Cherry Sauce  
• Turtle Cheesecake, Bourbon Cranberry Sauce, 
Chocolate Flakes 


NOTE: 


All lunches include Bread Service, Coffee and Tea 
Selection.  
 


PLATED LUNCHES 
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DAILY MENU PRICING 
62.00 Per Guest on Designated Day 
72.00 Per Guest on All Other Days


FARMERS MARKET – MONDAY BUFFET 
Farmer's Markets are not only for the Summer. 


Chefs Seasonal Soup 
Kale Romaine Salad, Pickled Onions, Cranberries, 
Cabernet Sauvignon Vinaigrette  
Herb Rubbed Amish Turkey Breast with Apple Raisin 
Stuffing and Turkey Jus  
Seasonal Market Fish, Roasted Pumpkin, Pumpkin 
Cream Sauce, Pumpkin Seeds 
Succotash 
Roasted Vegetable Quinoa  
Apple Cranberry Croustade with Cinnamon Streusel  
 
62.00 Per Guest on Monday Only 
72.00 Per Guest on All Other Days 


RIVERWALK – THURSDAY BUFFET 
Take a stroll along Chicago’s Riverwalk after you enjoy 
your lunch. 


Chefs Seasonal Soup 
Roasted Seasonal Squash Salad with Greens, Crumbled 
Feta Cheese, Italian Parsley and Red Wine Vinaigrette  
Rosemary and Garlic Roasted Beef Sirloin with Port 
Wine Demi Glaze 
Fire Roasted Chicken  
Roasted Heirloom Carrots  
Roasted Wedge Potatoes with Fresh Thyme  
Chocolate Peanut Butter Caramel Crunch Bar with 
Chocolate Flakes 
 
62.00 Per Guest on Thursday Only 
72.00 Per Guest on All Other Days 


BUFFET LUNCHES 
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SWEET HOME CHICAGO BUFFET – TUESDAY & 
SATURDAY BUFFET 
Bringing the famed Taste of Chicago Festival to your 
event. 


Seasonal Chopped Salad with Corn, Fava Beans, 
Heirloom Carrot Coins, Tear Drop Tomatoes and Herb 
Vinaigrette  
Caesar Salad with Crostini, Shaved Parmesan Cheese 
Italian Beef with Grilled Peppers and Onions, Giardiniera, 
and Hoagie Rolls 
Chicken Vesuvio with Potatoes and Peas in Garlic Demi-
glace 
Penne Pasta with Sautéed Seasonal Mushrooms and 
Herbs in a Creamy Mushrooms Sauce 
Roasted Seasonal Vegetables  
Chicago’s own Vitners Potato Chips  
Eli's Cheesecake Squares with Whipped Cream and 
Toasted Coconut 
 
62.00 Per Guest on Tuesday & Saturday Only 
72.00 Per Guest on All Other Days 


PILSEN – FRIDAY BUFFET 
Mexican Roots run deep in Chicago with Pilsen being the 
heart and soul of the community.


Latin Caesar Salad with Queso Fresco, Roasted Red 
Pepper, Black Beans and Spicy Caesar Dressing 
Jicama Cilantro Mango Salad 
Fresh Fish with Roasted Poblano Salsa 
Oven Roasted Chipotle Chicken  
Three Cheese Mac ’n Cheese with Chilies  
Vera Cruz Vegetables 
Green Chile Corn Bread with Honey Butter 
Chocolate Tequila Lime Tart with Chile Threads 
 
62.00 Per Guest on Friday Only 
72.00 Per Guest on All Other Day 


BUFFET LUNCHES 
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COMFORT– WEDNESDAY & SUNDAY BUFFET 
Get cozy in Chicago with this comfy buffet.


Tomato Soup  
Traditional Waldorf Salad with Greens, Apples, Celery, 
Walnuts, Raisins and Lemon Mayonnaise Dressing  
Herbed Roasted Chicken Breast with Roasted Parsnips 
and Red Radishes 
Maple Glazed Salmon 
Sour Cream and Chive Smashed Potatoes  
Herbed Peas and Carrots 
Cornbread Muffins with Sweet Honey Butter 
Flourless Hazelnut Chocolate Bar with Toasted Chopped 
Hazelnut  
 
62.00 Per Guest on Wednesday & Sunday Only 
72.00 Per Guest on All Other Days 


STOCKYARD DELI BUFFET – AVAILABLE ALL DAYS 
Stack up with our Chicago Stockyard Deli Buffet. 


Iceberg Lettuces with Creamy Sexy Blue Cheese, 
Sundried Tomatoes, Crispy Onions and Creamy Ranch 
Dressing  
Baked Cauliflower Salad with Dates, Italian Parsley and 
Lemon Honey Vinaigrette  
Traditional Macaroni Salad 
Pickled Spears  
Peppercorn Crusted Sirloin of Beef  
Roasted Herb Crusted Turkey Breast  
Old Fashion Tuna Salad 
Wisconsin Cheddar and Muenster Cheeses 
Assorted Breads, Lettuce, Tomato and Onion 
Olive Oil Mayo and Dijon Mustard 
Chicago’s own Vitner's Potato Chips 
Oreo Crumble Bar 
 
62.00 Per Guest All Days  


NOTE: 


All lunches include Bread Service, Coffee and Tea 
Selection. 


BUFFET LUNCHES 
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Butler passed or displayed, these light bites are sure to 
please your guests' palate.


COOL SELECTIONS  


 
VEGETARIAN 
Vegetable California Roll with Fire Cracker Sauce  
Thai Spring Purse with Shoyu Sauce 
Tiny Tomato Caprese Skewer 
Herb Goat Cheese and Fig Chutney Bruschetta with 
Fresh Thyme  
 
SEAFOOD 
Blackened Ahi Tuna with Wasabi Aioli and Micro Cilantro  
Smoked Salmon and Fresh Dill in a Pastry Cup 
Bay Scallop Ceviche with Jalapeno Lime Citrus and 
Cilantro 
Shrimp BLT 
 
CHICKEN  
Ambrosia Chicken Salad in an Endive Leaf 
 
MEAT 
Beef Roulade with Cornichon and Green Onion  
Sliced Tenderloin on a Ficelle with Wasabi Mayo 
Antipasto Skewer with Provolone Cheese, Artichoke 
Heart, Hard Salami and Tomato


6.50 Per Piece


WARM SELECTIONS  


 
VEGETARIAN 
Fruit and Brie Croustade 
Truffle Mac n’ Cheese Bites 
Tuscan Ratatouille Tart 
Vegetable Samosa with Mint Yogurt Sauce  
Corn, Zucchini and Cheese Quesadilla 
 
SEAFOOD  
Lump Crab Cakes with Lobster Mayo 
Tiger Prawn Skewer with Chimichurri  
Coconut Shrimp with Apricot Dipping Sauce 
Shrimp Shu Mai 
 
CHICKEN 
Chicken Brochette with Red Chili Chimichurri  
Southwest Chicken Spring Roll with Green Salsa  
Honey Sriracha Chicken Meat Balls 
Chicken Potsticker with Ginger Soy Sauce  
 
MEAT 
Beef Souvlaki with Tatziki Sauce  
Bacon Wrapped Scallop 
Coconut Curry Beef in a Puff Pastry with Black Sesame 
Seeds 
Moroccan Cigar with Lamb and Beef, Spicy Plum 


HORS D’OEUVRES 
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Chutney 
Pigs in a Blanket with Garlic Aioli 


6.50 Per Piece


HORS D’OEUVRES 
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Create an environment for mixing, mingling and 
networking with some of the latest food trends.


SUSHI  


A variety of California Rolls paired with Nigiri Salmon, 
Shrimp and Tuna 
Soy Sauce, Pickled Ginger and Wasabi 
(100 pieces per display - Minimum 100 pieces) 


800.00 Per 100 Pieces


SHELLFISH BAR 


Elegant display of Jumbo Shrimp, Oysters on the Half 
Shell and Crab Claws on Ice 
Lemon Wedges, Cocktail, Remoulade and Tabasco 
Sauce 
(100 pieces per display - Minimum 100 pieces) 


800.00 Per 100 Pieces


ANTIPASTO AND ROASTED VEGETABLES 


Dry Italian Salami and Prosciutto  
Marinated Parmesan and Mozzarella Cheese  
Marinated Vegetables to include Roasted Peppers, 
Zucchini, Tomatoes, Asparagus, Artichokes and Assorted 
Olives 
(Minimum of 25 Guests Required)


18.00 Per Guest


GNOCCHI STATION *(PRE-MADE) 


Seasonal Squash Gnocchi in a Roasted Red Pepper 
Puree  
Herbed Gnocchi with Pesto Sauce and Italian Sausage  
Spinach Gnocchi with Garlic Olive Oil and Anchovy  
Focaccia, Olive Bread, Chili Flakes and Parmesan 
Cheese


22.00 Per Guest


BRUSCHETTA STATION 


Make your own open faced appetizer... 
 
AMERICAN 
Pulled Chicken, Buffalo Sauce, Bleu Cheese, Diced 
Celery with Toasted Bread Slices 
 
ITALIAN 
Diced Tomato, Diced Red Onion, Olive Oil, Garlic and 
Basil 
Sliced Buffalo Mozzarella, Crispy Prosciutto and Aged 
Balsamic Drizzle with Sliced Toasted Baguettes 
 
ASIAN 
Tuna Poke, Pineapple, Cilantro, Fresh Wasabi, Toasted 
Sesame Seeds and Crispy Wontons


25.00 Per Guest


PRESENTATION STATIONS 


Hyatt Regency Chicago Fall/Winter


Prices are subject to 23% taxable Service Charge and Illinois Sales Tax. 
Fall/Winter Menus are valid from September 1st, 2016 to March 1st, 2017. 


151 East Wacker Drive, Chicago, Illinois 60601
T: 312 565 1234
© 2017 Hyatt Corporation







CHEESE BLOCK 


Selection of Domestic and International Cheeses from 
our Local Cheese Monger 
Seasonal Jams, Sweet Quince Cake, Seasonal Dried 
Fruits and Marcona Almonds


18.00 Per Guest


SEASONAL CRUDITE 


Chef’s Selection of Seasonal Vegetables  
Pesto Hummus, Parmesan Spinach Dip and Ranch Dip 
Sesame Crackers and Wasa Crisps


14.00 Per Guest


PASTA STATION *(PRE-MADE)  


Rice Penne with Bolognese and Italian Parsley  
Whole Wheat Ziti with Clam and Mussel with Mixed 
Herbs  
Ricotta Stuffed Shells with Tomato Basil  
Focaccia, Olive Bread, Chili Flakes and Parmesan 
Cheese


20.00 Per Guest


CREATE YOUR OWN SALAD  


Romaine, Spinach Tomatoes, Cucumber, Kalamata 
Olives, Carrots, Garbanzo Beans, Artichoke Hearts, 
Assorted Peppers Chopped Egg, Chicken Breast and 
Baby Shrimp Feta, Bleu Cheese and Croutons 
Ranch, White Balsamic Dressing and Non-Fat Roasted 
Red Bell Pepper Dressing


18.00 Per Guest


SLIDERS, SLIDERS, SLIDERS  


Waygu Beef, Pulled BBQ Pork and Turkey Burgers 
Jalapeno Jack, Wisconsin Cheddar and Bleu Cheese 
Crispy Onion, Sliced Butter Pickles, Yellow Mustard, 
Ketchup, Jalapeno Mayonnaise, Relish, Bermuda Onions 
and Tomato 
Sweet Potato Chips 
Jicama Cilantro Slaw 
(One serving of each item per guest)


20.00 Per Guest


*STATION ATTENDANTS REQUIRED  


1 Station per 200 Guests 
$175.00 per attendant for up to three hours  


NOTE: 


Single Stations with may be purchased for an additional 
$6.00 per guest


PRESENTATION STATIONS 
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Experience Chicago Stockyards at its finest by 
customizing your carving stations.


BUILD YOUR OWN CARVING STATIONS 
SELECT YOUR PROTEIN, ONE SALAD, ONE WARM 
SIDE and TWO SAUCES 
All carving stations include an assortment of fresh rolls 
and butter


HERB ROASTED TURKEY BREAST*  


18.00 per guest, minimum 25 guests 


SMOKED VIRGINIA HAM * 


 
17.00 per guest, minimum 25 guests


EYE OF ROUND * 


21.00 per guest, minimum 25 guests 


OVEN ROASTED TENDERLOIN * 


26.00 per guest, minimum 25 guests 


SALADS (SELECT ONE)  


•Baked Cauliflower Salad with Dates, Italian Parsley and 
Lemon Honey Vinaigrette  
•Roasted Seasonal Squash, Raisins and Mint Leaves 
with Lemon Honey Vinaigrette  
•Roasted Beet Salad with Pumpkin Vinaigrette Dressing 
•Traditional Waldorf Salad with Greens, Apples, Celery, 
Walnuts, Raisins and Lemon Mayonnaise Dressing 
 
 


SIDES (SELECT ONE) 


• Cauliflower Mashed 
• Midwestern Succotash 
• Au Gratin Potatoes 
• Baked Mac 'N Cheese 


CARVING STATIONS 
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SAUCES (SELECT TWO) 


• Seasonal Stone Fruit Chutney 
• Assorted Mustards 
• Chimichurri 
• Peppercorn Sauce 
• Creamy Horse Radish 
• Rosemary Demi-Glace 
• Spicy Remoulade 


NOTE 


STATION ATTENDANT REQUIRED 
1 Station per 200 Guests 
$175.00 per attendant for up to three hours  
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Take your guests on a tour of the streets in Chicago's 
ethnic neighborhoods. Visit Italy, Germany and Mexico all 
in one night without leaving the hotel.


BUILD YOUR OWN "STREETS OF CHICAGO" 
RECEPTION 
Additional $15.00 Per Person if stations purchased 
individually. 


26TH STREET  
Take a trip south of the border.


Guacamole and Chips 
Three Cheese Quesadilla 
Shrimp Ceviche 
Taco Bar to include: Chicken Tinga and Barbacoa 
Queso Chihuahua, Salsa Rojo, Salsa Verde and Pico de 
Gallo  
Corn and Flour Tortillas 


25.00 Per Guest


CERMAK STREET 
Taste of Chinatown.


California Rolls with Shoyu Sauce 
Crispy Vegetable Spring Rolls with Sweet and Sour 
Sauce 
Vegetable Lo Mein 
Orange Peel Chicken Lightly Battered & Fried with 
Candied Orange Peel 
Wok Fried Kung Pao Beef with Peppers, Chili and 
Mushrooms 


30.00 Per Guest


HALSTED STREET 
Welcome to Greektown, Opa!


Roasted Eggplant with Garlic and Greek Chick Pea 
Spread  
Marinated Feta Cheese and Olives 
Sliced Greek Breads and Grilled Pita 
Dolmades stuffed with Meat & Rice with an Egg Lemon 
Sauce 
Spanakopita 
Baby Lamb Chops marinated with Lemon, Oregano and 
Olive Oil 
Chicken Shish Kebob 


30.00 Per Guest


RECEPTION PACKAGES 
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LINCOLN AVENUE 
Willkommen to Germany.


Creamy Cucumber Salad 
Brat Skewers on Sauerkraut  
Mini Beef Roulades filled with Onion, Pickle and Pork 
Belly 
Petit Chicken Schnitzel with Lemon and Lingonberries  
Potato Pancakes with Apple Sauce and Sour Cream 


25.00 Per Guest


TAYLOR STREET 
Chicago's own Little Italy.


Italian Cheeses, Prosciutto and Mortadella served with 
Lavosh and Jam 
Bruschetta with Bacalao, Olives, Tomatoes, Onions and 
Cilantro 
Arancini Stuffed with Oven Roasted Butternut Squash  
Chicken Tenders with a Cannellini Bean and Escarole 
Ragout 
Baked Ziti


25.00 Per Guest


RUSH STREET 
Enjoy a few items from some of Chicago's famed 
steakhouses.


Chicago Chop Salad 
Shrimp Cocktail Shooter 
Skewered Steak Tips with Creamy Horseradish  
Mini Baked Potato Bar with Whipped Butter, Sour Cream, 
Cheddar Cheese, Bacon and Chives  
Creamy Spinach Soufflé Bites


30.00 Per Guest


MICHIGAN AVENUE  
Sweet Endings. 


--Please Select 4 Desserts--  
Passion Tart with Passion Curd and Bruleed Sugar 
Chocolate Tart with Fudge Ganache and Dark Glaze 
Fruit Tart with Pistachio Cream and Mixed Berries 
Amber Praline Crunch with Salted Caramel, Caramel 
Mousseline & Streusel on a Lemon Madeline 
Mascarpone Cheesecake 
Chocolate Mousse Pyramids 
Vanille Financier 
Coffee Station with Coffee, Decaf, and Hot Tea served 
with  
Chocolate Shavings, Fresh Whipped Cream, Orange and 
Lemon Zest, Cinnamon Sticks and Chocolate Covered 
Espresso Beans 


25.00 Per Guest


RECEPTION PACKAGES 


Hyatt Regency Chicago Fall/Winter


Prices are subject to 23% taxable Service Charge and Illinois Sales Tax. 
Fall/Winter Menus are valid from September 1st, 2016 to March 1st, 2017. 


151 East Wacker Drive, Chicago, Illinois 60601
T: 312 565 1234
© 2017 Hyatt Corporation







PERSONAL PREFERENCE 
GUESTS CHOOSE THEIR OWN ENTREE in a banquet 
setting. Better than the standard dual-entree option. More 
elegant than the casual buffet. An option designed to 
satisfy individual tastes and preferences. 
 
1. The planner chooses the appetizer, salad and dessert 
in advance. 
 
2. A custom printed menu featuring up to four entree 
selections is provided for guests at each place setting. 
 
3. Specially trained servers take your guests' orders as 
they are seated. 


PLANNER'S CHOICE APPETIZER 


Caramelized Bay Scallops Sweet Corn Risotto 
 
Lump Crab Cake, Maryland Crab Cake, on Edamame  
Puree, Red Pepper Emusion, Corn Salsa 
 
Artichoke Watercress Bisque 
 
Lobster Bisque 


INDIVIDUAL GUESTS' CHOICE ENTREE 


Fresh Seasonal Fish, Spinach Arugula Grits Cake, 
Roasted Seasonal Vegetables, Roasted Tomatoes Basil 
Sauce 
 
Roasted Sage Chicken Breast with Crispy Prosciutto and 
Demi-Glace 
 
Black Angus Herbed Strip Steak, Three Peppercorn 
Sauce 
 
Grilled Filet Mignon with Bordelaise Sauce and 
Mushroom Compote 
 
Braised Short Rib with Roasted Cipollini Onions and 
Mushrooms, Red Wine Demi-Glace 
 
Spicy Charred Tomato and Artichoke Tart with Seasonal 
Vegetables and Roasted Pepper Sauce
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PLANNER'S CHOICE SALAD 


Seasonal Squash and Heirloom Tomato Salad with 
Farrow and Romano Cheese 
 
Burrata with Roasted Tomatoes and Purple Mache and 
Frisse Lettuce, Extra Virgin Olive Oil and Aged Balsamic 
Dressing 
 
Roasted Artichoke, On a Butternut Squash Puree, Artisan 
Lettuce, Champagne Vinaigrette 
 
Roasted Pickled Yellow and Red Beets, with Curly Frisse 
and Arugula, Shaved Feta Cheese, Cabernet Vinaigrette 
Dressing 


PLANNER'S CHOICE DESSERT 


Dessert Trio to include Miniature Fruit Tart, Opera Torte 
and Coconut Cream Pie 
 
Caramel Cremeux with Toasted Macadamia Nuts 
 
Hazelnut Fiancier with Roasted Pineapple, Streusel and 
Micro Celery  
 
Black Forest Tart with Dark Chocolate Ganache, 
Chocolate Shavings and Cherry Compote


106.00 Per Guest


NOTE 


Minimum of 50 Guests Required.  
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STARTERS  


SELECT ONE 
• Chicken Consomme Wonton Purses with Minced 
Chicken, Scallions, Carrot and Celery Brunoise 
 
• Mushroom Ravioli, White truffle Cream Sauce, Chevril 
and Black Trumpet 
 
• Fresh Shrimp, Vegetable Roll, Shiso, Shredded Daikon, 
Sweet Chili Sauce 
 
• Roasted Tomato Bisque with Gouda Panini 


ENTREES  


SELECT ONE 
DUO  
• Tournedo of Beef and Airline Chicken Breast, Potato 
Leek Tart, Mustard Seed Shallot Demi Glaze, Roasted 
Seasonal Vegetables 
-OR- 
• Short Rib of Beef and Loch Duart Salmon, Macaroni 
Bake, Roasted Fennel Pepper Confit, Roasted Seasonal 
Vegetables, Barolo Demi Glaze 
$96.00 Per Guest  
 
BEEF  
• Filet of Beef, Potato Mushroom Gratin, Roasted 
Seasonal Vegetables, Perigourdine Sauce 
-OR- 
• Black Angus Strip Steak, Baby Yukon Baked Potato 
with condiments, Roasted Seasonal Vegetables, 
Madagaskar Peppercorn Sauce 
$94.00 Per Guest  
 
FISH  
• Grilled Sustainable Catch, Braised Greens and Marble 
Potatoes, Roasted Seasonal Vegetables, Lobster Sauce 
$90.00 Per Guest  
 
CHICKEN  


PLATED DINNERS 
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SALADS 


SELECT ONE  
 
• Locally Green Mushroom Escabeche, with Baby 
Lettuce, Dark Balsamic Vinaigrette 
 
• Caesar Salad, with Parmesan Cheese, Roasted 
Tomatoes, House made Croutons, Baby Watercress, 
Caesar Dressing 
 
• Roasted Fruits, House made Bread Crisps, Baby 
Lettuce, Marcona Almonds and Manchego Cheese, 
Pomegranate Cranberry Vinaigrette 
 
• Organic Greens with Cherry Tomatoes, Snow Peas and 
Sweet Corn, Dark Balsamic Vinaigrette 


OUR CHEF RECOMMENDS 


Petite Greens with Pickled Root Vegetables  
Seared Scallops with Pumpkin Puree and Granny Smith 
Apple  
Mixed Grill of Lamb Chops and Beef Filet with Potato 
Tart, Haricot Vert with Shallot, Chimichurri 
Pear Tart with Cinnamon Ice Cream  


90.00 Per Guest


• Grilled Airline Chicken Breast, Pesto Boursin Mashed 
Potato, Roasted Seasonal Vegetables, Champagne 
Sauce 
-OR- 
• Seared Chicken Medallions, Artichoke Risotto, Roasted 
Seasonal Vegetables, Lemon Caper Sauce 
$88.00 Per Guest  
 
DESSERT  
SELECT ONE 
• Dessert trio – Raspberry White Chocolate Bar, 
Chocolate Swirl Bar, Ginger Pear Tart  
• Chocolate pot du Crème with Toasted Hazelnuts  
• Banana Cake with Cream Cheese, Salted Caramel, 
Black Walnuts  
• Dark Chocolate Mousse Tart, Berry Compote, 
Chocolate Sauce 


NOTE: 
All dinners include an Assortment of Bread, Coffee and 
Tea Service
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SECOND CITY THEATER DINNER BUFFET 
LIGHTS!


Artichoke and Avocado Spread with Homemade Pita 
Chips 
Heirloom Tomato Salad with Sweet Onions and Basil 
Midwest Farm Greens Tossed with Vegetable Julienne, 
Dark Balsamic Vinaigrette 
Wild Salmon Caponata 
Chicken and Beef Souvlakes Marinated with Lemon, 
Oregano and Garlic 
Sautéed Asparagus 
Seven Grain Rice Pilaf 
Cranberry Tarts 
Mango Caramel Cheesecake 


95.00 Per Guest


HARRIS THEATER DINNER BUFFET 
ACTION!


Roasted Seasonal Squash, Raisins and Mint Leaves with 
Lemon Honey Vinaigrette  
Roasted Beet Salad with Pumpkin Vinaigrette Dressing 
Roasted Redskin Potato Salad with Pancetta and Parsley 
Braised Waygu Beef Brisket in Natural Juices  
Chili Sugar Cured Arctic Char Grapefruit Salsa & Braised 
Swiss Chard 
Free Range Chicken Breast with Pearl Onions and Fresh 
Local Grown Mushrooms 
Roasted Root Vegetables with Honey & Marjoram  
Poached Pear in Natural Jus with Star Anise and 
Cinnamon 
Burnt Apple Croustade  


95.00 Per Guest


NOTE 


All dinners include an Assortment of Bread, Coffee and 
Tea Service
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GOODMAN THEATER DINNER BUFFET 
CAMERA!


Caprese Salad  
Orzo and Zucchini Salad  
Roasted Red Pepper Hummus, Pesto Hummus, Served 
with Fresh Pita and Bagel Chips 
Rosemary Crusted Strip Loin of Beef with Borolo Sauce  
Chicken Parmesan  
Roasted Fresh Seasonal Catch with Eggplant Tomato 
Fondue 
Barley Risotto with Crimini mushrooms 
Braised Rapini 
Cannoli 
Chocolate Panna Cotta with Espresso Sauce


95.00 Per Guest
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PERFECTLY PAIRED WINES FOR THE SEASON 


Cooler days and nights bring us a bounty of fresh 
offerings both in the garden and the kitchen. Roasted 
meats, intensely flavored fruits and vegetables are the 
inspiration for our seasonal menu. The flavors of autumn, 
pair perfectly with the wines from Lapostolle. 
 
The Marnier Lapostolle family, founders and owners of 
the world-renowned liqueur Grand Marnier, is famous for 
producing spirits and liqueurs, but the family has also 
been involved in winemaking for generations. In creating 
Lapostolle, the family has pursued the same 
uncompromising approach to quality that made Grand 
Marnier a global success. Its objective is as simple as it 
is ambitious: to create world-class wines using French 
expertise and the superb terroirs of Chile. The Lapostolle 
vineyards are 100% certified organic and 100% 
biodynamic to protect not only the purity of the fruit the 
wines and the environment. These wines express the fruit 
and freshness of Chile…enjoy! 


49.00


Expressive and intense with notes of pear, peach and fresh citrus 
aromas.


LAPOSTOLLE CASA, SAUVIGNON BLANC, 
RAPEL VALLEY, CHILE 


49.00


A medium body wine with juicy tannins and an expressive nose of 
full of fresh red fruit, plums and cherries. 


LAPOSTOLLE CASA, CABERNET SAUVIGNON, 
RAPEL VALLEY, CHILE


HYATT SIGNATURE WINE SERIES, CANVAS BY 
MICHAEL MONDAVI 


48.00
Creamy with aromas of lavender and hints of cinnamon, nutmeg 
and lemon cream.


PINOT GRIGIO, VENETO, ITALY


48.00
Freshness and richnesss of pure fruit woven beautifully with subtle 
toasty oak.


CHARDONNAY, CALIFORNIA


48.00
Aromas of vivid red fruit with hints of spice that complement the 
lithe texture.


PINOT NOIR, CALIFORNIA


48.00
Pure Merlot fruit and subtle toasty spice, combined with rich ripe 
tannins.


MERLOT, CALIFORNIA


48.00
Subtle hints of oak and spice married with lively tannins.
CABERNET SAUVIGNON, CALIFORNIA


SIGNATURE WINE SERIES 
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We offer wines by the family, the region and the vineyard 
to please the most refined tasters.


FAMILIES OF WINE 


 
 
ROBERT MONDAVI, Private Selection 
Chardonnay-49.00 
Pinot Grigio-49.00 
Cabernet Sauvignon-49.00 
 
 
CHATEAU STE. MICHELLE, Washington State 
Chardonnay-47.00 
Cabernet Sauvignon-49.00 
Merlot-49.00 
 
 
FRANCISCAN, Napa Valley 
Chardonnay-$54.00 
Merlot-$56.00 
 
RODNEY STRONG, Sonoma County 
Chardonnay, Chalk Hill-$52.00 
Cabernet Sauvignon-$54.00 
Pinot Noir, Russian River-$56.00 
 
 


UNIQUE AND SPECIAL WINES 


BV COASTAL ESTATES, Cabernet Sauvignon, 
California-$49.00 
 
CHALONE MONTEREY VINEYARDS, Chardonnay, 
Monterey County-$49.00 
 
THE SEEKER, Pinot Grigio, Veneto-$48.00 
 
MURPHY GOODE, "The Fume'", California-$48.00 
 
PASCUAL TOSO, Malbec, Argentina-$48.00 
 
SEVEN FALLS, Merlot, Washington State-$47.00 


RED AND WHITE WINES 
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SANFORD, Santa Barbara 
Flor de Camp Chardonnay-$55.00 
Pinor Noir-$58.00 
 
 
FERRARI CARANO, Sonoma 
Fume' Blanc-$55.00 
Cabernet Sauvignon-$58.00 


RED AND WHITE WINES 
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FEATURED SEASONAL COCKTAILS 


14.00
Don Julio Blanco tequila with fresh lime juice and grapefruit soda 
with a sprinkle of Ancho chili powder


SPICY PALOMA 


14.00
Tito’s Handmade vodka and fresh lime juice with agave nectar 
and ginger beer


MOCKINGBIRD GINGER 


BEST OF HYATT 


Mixology is the art of combining ingredients to deliver the 
perfect harmony of flavor in a drink. At Hyatt, we’ve 
combined exceptional ingredients and premium spirits for 
the ultimate experience in taste and balance. Enjoy.


BACARDI SUPERIOR RUM 


Before Don Facundo rewrote the script, white rums were 
harsh, crude and unrefined. In 1862 he created Bacardi 
Superior following 10 years of dedication to craft the 
perfect rum. 


14.00
Bacardi Superior rum and muddled blueberries with fresh mint and 
lemonade 


BLUEBERRY LEMONADE COOLER


14.00
Bacardi Superior rum, fresh lime juice and simple syrup with a 
dash of orange bitters


CITY PARK SWIZZLE


14.00
Bacardi Superior rum muddled with basil and agave nectar, 
topped with pineapple juice and a splash of soda water


PINEAPPLE BASIL COOLER


14.00
Bacardi Superior rum and raspberry puree with iced tea and 
lemonade


SWEET ARNOLD 


14.00
Bacardi Superior rum and grapefruit with fresh mint leaves and 
simple syrup


GRAPEFRUIT DELIGHT


HAND CRAFTED COCKTAILS 
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DON JULIO BLANCO TEQUILA 


Using the finest, 100% raw agave and a time honored 
distillation process, Don Julio Blanco is tequila in its 
truest form. Commonly referred to as "silver" tequila, its 
crisp agave flavor and hints of citrus make it an essential 
component to a variety of innovative drinks


14.00
Don Julio Blanco tequila, fresh lemon juice and agave nectar with 
a splash of soda water


DON COLLINS


14.00
Don Julio Blanco tequila and fresh lime juice with agave nectar 
and sage


SAGE MARGARITA


14.00
Don Julio Blanco tequila shaken with pink grapefruit juice, agave 
nectar and strawberry puree


PALOMA FRESCA


14.00
Don Julio Blanco tequila shaken with agave nectar and Angostura 
bitters then topped with Pascual Toso Sparkling Brut


THE DON'S MARTINI


14.00
Don Julio Blanco tequila with fresh lime juice and grapefruit soda 
with a sprinkle of Ancho chili powder


SPICY PALOMA


TITO'S HANDMADE VODKA 


Tito’s Handmade Vodka is designed to be savored by 
spirit connoisseurs and everyday drinkers alike. It is 
microdistilled in an old-fashioned pot still, just like fine 
single malt scotches and high-end French cognacs. 


14.00
Tito’s Handmade vodka with passion herbal infused iced tea 
TEATO'S PASSION


14.00
Tito’s Handmade vodka shaken with pineapple, fresh lime juice 
and agave nectar


TROPICAL SUNSET


14.00
Tito's Handmade vodka muddled with fresh lime, jalapenos and 
watermelon puree


WATERMELON JALAPENO COOLER


14.00
Tito’s Handmade vodka with pineapple, St-Germaine liqueur, 
fresh lime juice and agave nectar


ISLAND SPLASH


14.00
Tito’s Handmade vodka and fresh lime juice with agave nectar 
and ginger beer


MOCKINGBIRD GINGER


14.00
Tito’s Handmade vodka, muddled mint and strawberries with 
ginger beer


STRAWBERRY MULE


HAND CRAFTED COCKTAILS 
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CASH BARS 


Includes a Full Bar Setup. Drink price includes service 
charge and tax. 
 
Signature Brand Cocktails 11.00 
Premium Wines 10.00 
Domestic Beer 9.00 
Premium, Local Craft & Import Beer 10.00 
Soft Drinks and Bottled Waters 6.00 
 


HOST SPONSORED BAR PER DRINK 


Charges are based on the actual number of drinks 
consumed.  
Prices shown are Per Drink 
 
SIGNATURE Cocktails 11.00 
PREMIUM Cocktails 12.00 
Domestic Beer 8.00  
Premium, Local Craft & Import Beer 9.00 
Canvas Wines by Michael Mondavi 10.00 
Upgrade/Feature Wines 12.00 
Bottled Water 6.00 
Soft Drinks 5.50 
Specialty Cocktails 12.50 
Choose TWO: Cosmopolitan, Margarita, Mojito, Appletini 
or Chocolatini 


HYATT'S SIGNATURE WINES BY MICHAEL MONDAVI 


Chardonnay, Pinot Grigio, Cabernet Sauvignon, Pinot 
Noir and Merlot 


LABOR CHARGES 


Bartenders - $175.00 each for first 3 hours ($60.00 each 
additional hour) 
 
Cashiers - $150 each for first 3 hours ($45.00 each 
additional hour) 
 
Cocktail Servers - $150 each for first 3 hours ($30.00 
each additional hour) 


NOTE: 


CASH Bars require a Minimum of $500.00 per bar. 
 
We recommend 1 Bar for each 100 - 125 guests when 
Sponsored, and 1 Bar for each 150 - 200 guests for 
CASH Bars. 


BAR PACKAGES 
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HOST-SPONSORED BAR PER PERSON 


These packages include Full Bar Setups and are 
designed to assist your budget guidelines. The packages 
are charges are based on the guaranteed attendance or 
actual attendance, if higher. Prices shown are per guest. 
 
SIGNATURE BRANDS 
One Hour 22.00 per person  
Two Hour Bar 32.00 per person  
Three Hour Bar 41.00 per person 
Four Hour Bar 50.00 per person  
 
PREMIUM BRANDS 
One Hour 23.00 per person  
Two Hour Bar 34.00 per person  
Three Hour Bar 43.00 per person 
Four Hour Bar 52.00 per person 


BAR PACKAGES 
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Chef Lang and his team have created mouthwatering 
vegan, vegetarian and gluten free options to meet your 
attendees dietary preferences.


VEGAN SELECTIONS 


Lunch 
Vegan - Tofu Noodles with Summer Vegetables and 
Tomato Basil Confit 
Gluten-Free - Daily fresh Fish Selection, Potato Puree 
and Vegetable Ragout 
 
Dinner 
Vegan - Rice Penne with Local Mushrooms, Roasted 
Red Pepper Puree and Swiss Chard 
Gluten-Free - Roasted Amish Chicken Breast, Grilled 
Local Vegetables and Potato Basil Puree


LUNCH 


Monday 
Spicy Charred Tomato and Artichoke Tart with Seasonal 
Vegetables and Roasted Pepper Sauce


Tuesday 
Mascarpone Polenta with English Peas Swiss Chard and 
White Truffle Oil


Wednesday 
Roasted Vegetable Lasagna with Marinara Sauce


DINNER 


Monday 
Barley Risotto with French Horn Mushrooms and Roasted 
Butternut Squash


Tuesday 
Vegetable Casserole with Arugula and Peewee Potatoes


Wednesday 
Quinoa Pilaf with Root Vegetables and Locally Grown 
Mushrooms


Thursday 
Spicy Charred Tomato and Artichoke Tart with Seasonal 
Vegetables and Roasted Pepper Sauce


Friday 
Roasted Vegetable Lasagna with Marinara Sauce


Saturday 
Orecchiette Pasta with Caramelized Onions, Zucchini 
Blossoms and Heirloom Tomato


Sunday 
Carnaroli Risotto with Heirloom Carrots, Artichokes and 
Edammame


ALTERNATIVE OPTIONS 
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Thursday 
Red Lentil Vegetable Stew with Roesti Potatoes and 
Spicy Tofu


Friday 
Ratatouille Tart Seasonal Vegetables Spicy Tomato 
Sauce


Saturday 
Barley Pilaf Cooked in Vegetable Stock and Fire Roasted 
Vegetables


Sunday 
Whole Wheat Penne with Broccoli Rabe Roasted 
Pepper, Tomato and Garlic


 
VEGAN AND GLUTEN FREE SELECTIONS 


Lunch 
Vegan - Tofu Noodles with Summer Vegetables and 
Tomato Basil Confit 
 
Gluten-Free - Daily fresh Fish Selection, Potato Puree 
and Vegetable Ragout 
 
Dinner 
Vegan - Rice Penne with Local Mushrooms, Roasted 
Red Pepper Puree and Swiss Chard 
 
Gluten-Free - Roasted Amish Chicken Breast, Grilled 
Local Vegetables and Potato Basil Puree


ALTERNATIVE OPTIONS 
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31. AIND Members - Daily Digest

From: NoReply@Webauthor.com

To: DMartin@Burke.k12.ga.us

Sent Date: Aug 22, 2017 07:08:15

Subject: AIND Members - Daily Digest

Attachment:

Mail AIND Members: Daily Digest View Community  Message Board 
View Posts 

AHA Was Wrong in the 1960s and Is Still Wrong  

Heart disease is primarily caused by chronic inflammation, which is caused by excessive amounts

of omega-6 (unbalanced omega-6 to omega-339), dangerous trans fats, processed vegetable oils

and excessive sugar in the diet. Saturated fats, on the other hand, have been repeatedly

exonerated, with studies showing they do not contribute to heart disease and are in fact a very

important source of fuel for your body.  

 

Granted, it's tough to admit you've been wrong for 65-plus years. Such an admission can mar an

organization's reputation. But in trying to turn back the clock to 1960 and promote margarine and

vegetable oils over butter and coconut oil, the AHA is proving itself obsolete.  

 

This recommendation is, in my view, professionally irresponsible. It's completely irrational in the

face of modern nutritional science. With it, the AHA has painted itself into a corner from which it

cannot extract itself without turning the entire organization upside-down. As noted by Dave

Asprey, founder of Bulletproof.com,  

 

"The AHA campaign is backfiring because of the millions of people who already know that adding

undamaged saturated fats into their diets makes them feel better. They can feel the difference in

their energy, see it in the mirror, and measure it in their blood work …  

 

These anti-coconut oil AHA guidelines are an orchestrated PR campaign aimed at changing what

we eat to match what is in the interests of the AHA's corporate sponsors, regardless of what

recent research suggests.  

 

As the U.S. population gets more educated about the benefits of saturated fats and the harm

posed by processed seed and vegetable oils, processed food manufacturers are looking for ways

to trick us into eating the cheap, high profit, damaging 'food' they create and sell.  

 

That appears to be why they sponsor the [AHA]. These new recommendations are from an

industry special interest group that promotes low-fat, high-sugar diets that kill people and has the

audacity to label them as 'heart healthy.' In fact, the AHA executive leading the charge against

coconut oil is the same guy that used to run marketing for Kentucky Fried Chicken and other fast-
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food chains."  

Rita Batheja 

Coconut Oil Promotes Thyroid Health  

 

Part of coconut oil's health benefits also relate to its beneficial impact on your thyroid. Unlike many

other oils, coconut oil does not interfere with T4 to T3 conversion, and T4 must be converted to T3

in order to create the enzymes needed to convert fats to energy.  

 

Part of what makes processed vegetable oils so damaging to the thyroid is that they oxidize

quickly and become rancid, which prevents the fatty acids from being deposited into your cells,

thereby impairing the conversion of T4 to T3. This is symptomatic of hypothyroidism. Coconut oil is

a saturated fat and therefore very stable and not susceptible to oxidation.  

 

The fact that it doesn't go rancid helps boost your thyroid function. Eliminating processed

vegetable oils from your diet and replacing them with coconut oil can, over time, help rebuild cell

membranes in your liver (where much of the thyroid hormone conversion occurs) and increase

enzyme production. This will assist in promoting the conversion of T4 to T3 hormones.  

 

The most common fat in coconut oil is lauric acid, often considered a "miracle" fat because of its

unique health-promoting properties. Your body converts lauric acid into monolaurin, which has

antiviral, antibacterial and antiprotozoal properties. Thyroid problems can often be traced back to

chronic inflammation, which the lauric acid in coconut oil can help suppress. To obtain the full

range of coconut oil's health and weight loss benefits, I typically recommend 2 to 3 1/2

tablespoons per day for adults.  

 

That said, there is at least one instance where coconut oil is contraindicated due to its lauric acid

content. In his book, "The Plant Paradox: The Hidden Dangers in 'Healthy' Foods That Cause

Disease and Weight Gain," Dr. Steven Gundry explains how coconut oil may be problematic if you

have leaky gut, which is almost universal in individuals who are not paying attention to their lectin

intake.  

 

As it turns out, lipopolysaccharide (LPS), an endotoxin, attaches to lauric acid, facilitating its

transport past your gut lining into your blood stream. Interestingly, MCT oil does not do this. So, if

you have leaky gut, or unless you're healthy and eating a lectin-free diet, it may be best to avoid

coconut oil and use MCT oil instead. Caprylic acid would be best, but neither of these will allow

LPS to piggyback into your blood stream. You can learn more about lectins in my interview with

Gundry.  

Rita Batheja 

Science has revealed the low-fat diet to be corporate-promoted misinformation, yet the AHA keeps

insisting it's the heart-healthy choice. Why? As noted by cardiologist Dr. Barbara Roberts in an

article in The Daily Beast in 2014,30 "The quick answer: money, honey." Roberts points out that

one of the reasons the AHA clings to "recommendations that fly in the face of scientific evidence"
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is because of its ties to Big Food.  

 

One of its primary revenue streams is its Heart Check Food Certification Program.31 Foods

bearing this certification mark are supposed to make it easier for consumers to select products to

include in a heart-healthy diet. Companies pay about $700,000 annually for the right to use this

mark on their packaging.32 As of 2014, the AHA endorsed about 890 foods as heart-healthy,

including breads, cereals, pastas and pasta sauces, potatoes, egg substitutes, dried and canned

fruits and processed meats.33  

 

In other words, a whole bunch of stuff you really shouldn't eat if you care about your health in

general and your heart in particular is on the list. Processed meats, for example, have been

deemed so hazardous there's no safe limit.34 The AHA also endorses Subway sandwiches35 and

Cheerios,36 and is sponsored by a long list of drug companies.37 As noted by Roberts:38  

 

"Even more problematic are the foods containing added sugar … The AHA recommends that

women consume less than 6 teaspoons (100 calories) of sugar a day and less than 9 teaspoons

(150 calories) for men.  

 

Yet there are items that get the nod of approval from the Heart Check program despite being near

or at the sugar limit, like Bruce's Yams Candied Sweet Potatoes … Indeed, until 2010, the Heart

Check imprimatur was stamped on a drink called Chocolate Moose Attack, which contained more

sugar per ounce than regular Pepsi. And until [2014], Heart Check approved many foods with

trans fats …"  

Rita Batheja 

8/20/2017 Stop "Diabetes Walk &Exhibits" @ Cow Meadow Park- Freeport - Long Island - NY  

Sangeeta Shrivastava 

Please note that you must login to the portal in order to reply and/or to view any attachments to

any of these messages. Your notifications are set to Daily Digest, if you would like to receive these

notices in real-time, log into the portal and update your preferences under My Profile. 
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32. AIND Members - Daily Digest

From: NoReply@Webauthor.com

To: DMartin@Burke.k12.ga.us

Sent Date: Aug 21, 2017 07:21:32

Subject: AIND Members - Daily Digest

Attachment:

Mail AIND Members: Daily Digest View Community  Message Board 
View Posts 

AHA Was Wrong in the 1960s and Is Still Wrong  

Heart disease is primarily caused by chronic inflammation, which is caused by excessive amounts

of omega-6 (unbalanced omega-6 to omega-339), dangerous trans fats, processed vegetable oils

and excessive sugar in the diet. Saturated fats, on the other hand, have been repeatedly

exonerated, with studies showing they do not contribute to heart disease and are in fact a very

important source of fuel for your body.  

 

Granted, it's tough to admit you've been wrong for 65-plus years. Such an admission can mar an

organization's reputation. But in trying to turn back the clock to 1960 and promote margarine and

vegetable oils over butter and coconut oil, the AHA is proving itself obsolete.  

 

This recommendation is, in my view, professionally irresponsible. It's completely irrational in the

face of modern nutritional science. With it, the AHA has painted itself into a corner from which it

cannot extract itself without turning the entire organization upside-down. As noted by Dave

Asprey, founder of Bulletproof.com,  

 

"The AHA campaign is backfiring because of the millions of people who already know that adding

undamaged saturated fats into their diets makes them feel better. They can feel the difference in

their energy, see it in the mirror, and measure it in their blood work …  

 

These anti-coconut oil AHA guidelines are an orchestrated PR campaign aimed at changing what

we eat to match what is in the interests of the AHA's corporate sponsors, regardless of what

recent research suggests.  

 

As the U.S. population gets more educated about the benefits of saturated fats and the harm

posed by processed seed and vegetable oils, processed food manufacturers are looking for ways

to trick us into eating the cheap, high profit, damaging 'food' they create and sell.  

 

That appears to be why they sponsor the [AHA]. These new recommendations are from an

industry special interest group that promotes low-fat, high-sugar diets that kill people and has the

audacity to label them as 'heart healthy.' In fact, the AHA executive leading the charge against

coconut oil is the same guy that used to run marketing for Kentucky Fried Chicken and other fast-
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food chains."  

Rita Batheja 

"Shoutout Sunday"  

 

 

!!Shoutout Sunday!!  

Meet Dr Sudha Raj MS, PhD, RDN: AIND's first communication coordinator  

 

"Dr. Sudha Raj serves as the Director of Graduate Programs in the Nutrition Science and Dietetics

Program. Dr. Raj holds a B.Sc. degree in Nutrition and Dietetics from Madras University and M.Sc.

degree from Bombay University in India. She subsequently completed her M.S and PhD degrees

in Nutrition Science from Syracuse University. Dr. Raj is also a Fellow of the Academy of Nutrition

and Dietetics.  

Dr. Raj is interested in exploring the role of acculturative factors as they impact the health and

well-being of Asian Indian immigrants specifically from India. Since 1994, she has developed

dietetics related educational resources, written book chapters and given presentations highlighting

the unique Asian Indian culture, food habits and role of food as delineated in the traditional

medical system of Ayurveda. She was instrumental in developing and implementing one of the first

pilot studies to investigate dietary acculturation patterns in Asian Indian immigrants in the U.S.

Recently she was one of two academy members responsible for the inception of the Member

interest group for Asian Indians in Dietetics.  

Dr. Raj has been actively involved with the Academy of Nutrition and Dietetics. She has served as

Newsletter Editor, Chair for the Vegetarian Nutrition Dietetic Practice Group and Chair for the

Vegetarian Nutrition Evidence Analysis Group. She has also served as a committee member for

the development of Standards of Practice for the Dietitians in Integrative and Functional Medicine.

Dr. Raj’s research and curricular development interests extend into the areas of vegetarian

nutrition, integrative and functional nutrition and traditional food and medical systems such as

Ayurveda. She is currently involved in the development of a Certificate of Advance Studies in

Integrative and Functional Medicine at Syracuse University.  

Dr. Raj is also a Bharata Natyam dancer and teaches dance in the Syracuse area. She recently

celebrated 35 years of her dance school."  

Sangeeta Shrivastava 

Coconut Oil Promotes Thyroid Health  

 

Part of coconut oil's health benefits also relate to its beneficial impact on your thyroid. Unlike many

other oils, coconut oil does not interfere with T4 to T3 conversion, and T4 must be converted to T3

in order to create the enzymes needed to convert fats to energy.  

 

Part of what makes processed vegetable oils so damaging to the thyroid is that they oxidize

quickly and become rancid, which prevents the fatty acids from being deposited into your cells,

thereby impairing the conversion of T4 to T3. This is symptomatic of hypothyroidism. Coconut oil is

a saturated fat and therefore very stable and not susceptible to oxidation.  
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The fact that it doesn't go rancid helps boost your thyroid function. Eliminating processed

vegetable oils from your diet and replacing them with coconut oil can, over time, help rebuild cell

membranes in your liver (where much of the thyroid hormone conversion occurs) and increase

enzyme production. This will assist in promoting the conversion of T4 to T3 hormones.  

 

The most common fat in coconut oil is lauric acid, often considered a "miracle" fat because of its

unique health-promoting properties. Your body converts lauric acid into monolaurin, which has

antiviral, antibacterial and antiprotozoal properties. Thyroid problems can often be traced back to

chronic inflammation, which the lauric acid in coconut oil can help suppress. To obtain the full

range of coconut oil's health and weight loss benefits, I typically recommend 2 to 3 1/2

tablespoons per day for adults.  

 

That said, there is at least one instance where coconut oil is contraindicated due to its lauric acid

content. In his book, "The Plant Paradox: The Hidden Dangers in 'Healthy' Foods That Cause

Disease and Weight Gain," Dr. Steven Gundry explains how coconut oil may be problematic if you

have leaky gut, which is almost universal in individuals who are not paying attention to their lectin

intake.  

 

As it turns out, lipopolysaccharide (LPS), an endotoxin, attaches to lauric acid, facilitating its

transport past your gut lining into your blood stream. Interestingly, MCT oil does not do this. So, if

you have leaky gut, or unless you're healthy and eating a lectin-free diet, it may be best to avoid

coconut oil and use MCT oil instead. Caprylic acid would be best, but neither of these will allow

LPS to piggyback into your blood stream. You can learn more about lectins in my interview with

Gundry.  

Rita Batheja 

Science has revealed the low-fat diet to be corporate-promoted misinformation, yet the AHA keeps

insisting it's the heart-healthy choice. Why? As noted by cardiologist Dr. Barbara Roberts in an

article in The Daily Beast in 2014,30 "The quick answer: money, honey." Roberts points out that

one of the reasons the AHA clings to "recommendations that fly in the face of scientific evidence"

is because of its ties to Big Food.  

 

One of its primary revenue streams is its Heart Check Food Certification Program.31 Foods

bearing this certification mark are supposed to make it easier for consumers to select products to

include in a heart-healthy diet. Companies pay about $700,000 annually for the right to use this

mark on their packaging.32 As of 2014, the AHA endorsed about 890 foods as heart-healthy,

including breads, cereals, pastas and pasta sauces, potatoes, egg substitutes, dried and canned

fruits and processed meats.33  

 

In other words, a whole bunch of stuff you really shouldn't eat if you care about your health in

general and your heart in particular is on the list. Processed meats, for example, have been

deemed so hazardous there's no safe limit.34 The AHA also endorses Subway sandwiches35 and
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Cheerios,36 and is sponsored by a long list of drug companies.37 As noted by Roberts:38  

 

"Even more problematic are the foods containing added sugar … The AHA recommends that

women consume less than 6 teaspoons (100 calories) of sugar a day and less than 9 teaspoons

(150 calories) for men.  

 

Yet there are items that get the nod of approval from the Heart Check program despite being near

or at the sugar limit, like Bruce's Yams Candied Sweet Potatoes … Indeed, until 2010, the Heart

Check imprimatur was stamped on a drink called Chocolate Moose Attack, which contained more

sugar per ounce than regular Pepsi. And until [2014], Heart Check approved many foods with

trans fats …"  

Rita Batheja 

8/20/2017 Stop "Diabetes Walk &Exhibits" @ Cow Meadow Park- Freeport - Long Island - NY  

Sangeeta Shrivastava 

Please note that you must login to the portal in order to reply and/or to view any attachments to

any of these messages. Your notifications are set to Daily Digest, if you would like to receive these

notices in real-time, log into the portal and update your preferences under My Profile. 
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33. Your Ultimate Microbiome in Nutrition Networking Experience

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Aug 17, 2017 10:01:23

Subject: Your Ultimate Microbiome in Nutrition Networking Experience

Attachment:

Microbiome Human Nutrition 

If you are having trouble viewing this email click here to see the online version 

NETWORKING EXPERIENCE EVENT GUIDE REGISTER NOW 

Hi Donna, 

This November, over 100+ of your peers from the food industry will be converging at the inaugural

Microbiome Human Nutrition Summit - part of Hanson Wade’s global “Microbiome Movement

Series”. 
 

This concentration of experts from multinational food manufacturers, leading nutritional providers

and innovative biotechnology organizations in one place will give you a unique chance to network

with potential new partners whilst building on existing relationships. 
 
VIEW THE FULL EVENT GUIDE 

To ensure you have the best networking experience throughout the two days, when attending

Microbiome Human Nutrition you will benefit from:  

7+ Hours - dedicated to networking with the industry  

 

Speed Networking - designed to connect you with as many new contacts in a short space of

time. This will be one of the most valuable hours you’ll spend at the Microbiome Human Nutrition

meeting  

 

Have your say in the conversation - Through our interactive panel presentations across the two

days, help discuss the future of the human microbiome in nutrition, ask questions from the floor

and see what experts in the area have to say about that  

 

Snapshot of companies you’ll be meeting with that are already registered to attend:  
 

Bill &Melinda gates Foundation, BiOWISH Technologies, Cadena Bio, Caelus Health BV,

Danone, DayTwo Ltd, DuPont Nutrition &Health, Essential Formulas Inc, Evolve

Biosystems, General Mills, Glanbia, Kaleido Biosciences, Kellogg, Mead Johnson Nutrition,

Naturex, Nestle Health Science, Pepsi Co., Seventure Partners, Winclove Probiotics and

many more…
 
REGISTER NOW 
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To join the key industry leaders in human nutrition, attend the meeting by registering at:

www.microbiome-nutrition.com/register/  Alternatively, you can reply to this email and I will

be happy to help over the phone or email.  
 

I hope you can join us this November, 
 

Warm Regards, 
 

Alex 
 

Alex Puttick 

Microbiome Series Program Director  
 
EVENT GUIDE REGISTER NOW www.microbiome-nutrition.com CONTACT: T: +44 (0)203 141
8700 / +1 212 537 5898 E: info@hansonwade.com © 2016 Hanson Wade Ltd. 

                              

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this topic, please update your subscription preferences.  

 

View our full Privacy Policy.  

 

© 2016 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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34. Donna, discounted passes for Microbiome Human Nutrition expire this Friday!

From: Alex Puttick <Alex.Puttick@microbiome-nutrition.com>

To: dmartin@burke.k12.ga.us

Sent Date: Aug 07, 2017 11:12:46

Subject: Donna, discounted passes for Microbiome Human Nutrition expire this Friday!

Attachment:

Microbiome Human Nutrition 

If you are having trouble viewing this email click here to see the online version 

BOOK EARLY AND SAVE $500 OFF SPEAKERS AGENDA ABOUT REGISTER 

Hi Donna, 

I'm just writing to let you know that this week is your final chance to  save $500 off your delegate

pass!  Places are filling up quickly and there is a limited number of discounted passes available.

To secure your delegate pass, you can choose to:  

1. Register to attend online at www.microbiome-nutrition.com/register/

2. Reply to this email and my colleague James Woodcock can finalize your booking over the

phone or via email 
 
SAVE $500 - REGISTER NOW 

Who's attending?

With a growing list of confirmed attendees, this is your opportunity to join 70+ top executives

from the industry and be part of discussions about the future microbiome in nutrition. Here is a

snapshot of companies already registered to attend: 

Arizona Nutritional Supplements LLC 

Arizona State University 

Beachbody 

BioFortis 

CadenaBio 

Caelus Health BV 

DuPont Nutrition &Health 

Essential Formulas Inc. 

Kaleido Biosciences Inc. 

Kellogg Co. 

Naturex 

Pepsi Co. 

Pharmavite LLC 

Quadram Institute Bioscience 

Seventure Partners 

Systemic Formulas 

The Broad Institute of Harvard &MIT and more... 
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It only takes 5 minutes to secure your place online - Click Register now and you will be

redirected to our secure online registration system - RegOnline.  
 

For an extra saving off your delegate pass, bring 3 or more colleagues from Burke County Public

Schools to receive 10-20% OFF each. Click here to access a group booking form
 

I hope you can join the Microbiome Movement in Nutrition. 
 

Kind regards, 

Alex Puttick 

Microbiome Series Program Director  
 
EVENT GUIDE REGISTER NOW www.microbiome-nutrition.com CONTACT: T: +44 (0)203 141
8700 / +1 212 537 5898 E: info@hansonwade.com © 2016 Hanson Wade Ltd. 

                              

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this topic, please update your subscription preferences.  

 

View our full Privacy Policy.  

 

© 2016 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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35. TRY OUR DELICIOUS Fruit/No Sugar Added SMOOTHIES! Visit Barfresh at PepsiCo Booth

#1145 or Spaceman Booth #121

From: Hull, Jennifer {PBC} <Jennifer.Hull@pepsico.com>

To:

Cc: Chris Varon <cvaron@Barfresh.com>

Hidden

recipients:

dmartin@burke.k12.ga.us, dpeel@burke.k12.ga.us

Sent Date: Jul 06, 2017 18:30:25

Subject: TRY OUR DELICIOUS Fruit/No Sugar Added SMOOTHIES! Visit Barfresh at

PepsiCo Booth #1145 or Spaceman Booth #121

Attachment: image001.png
Barfresh Information Sheet.pdf

 

Dear SNA attendee, 

 

On behalf of Barfresh Smoothies, we are hoping to get the chance to meet you and introduce our

New Barfresh Smoothie products, on display at the PepsiCo booth #1145 during the 2017 SNA

Annual National Conference in Atlanta next week.  

 

We are very excited to sample our NEW and amazing smoothie product(s), with an 8oz portion

containing ½-1 cup real fruit, no sugar added, gluten free, no preservatives, and provided at an

affordable cost.  Our flavors include Mango Pineapple and two Strawberry Banana flavors, both

dairy (includes 4oz yogurt) and dairy free options.  Note our product is dispensed via Taylor,

Bunn/Granita, or Spaceman units.  We will also be sampling product at the Spaceman Booth

#1121. 

 

Your local Barfresh Representative, Chris Varon, is cc’d on this email and available to provide you

more information on our amazing school beverage solutions.  

Again, we hope to see you at the show and thank you in advance for considering our product for

your students and staff. 
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 Barfresh®


New!


Smoothies
Provides 1/2 - 1 cup of fruit
No sugar added
Gluten Free
Dairy & Dairy Free
Kosher Certified
Non GMO


Mango Pineapple 


Strawberry Banana


120-130 calories per 8 oz. serving


No Preservatives
USDA Compliant for Smart  Snack 
Beverages and Tray Menus
Meets “Buy American” Requirement


 


American Made


Real fruit


 


JUICE
 


BAR


Meets B
reakfa


st


Meal Pa
ttern 


Regula
tions*


 4 oz of yogurt + ½ cup of fruit 


= 8 oz smoothie


Grab & Go
Breakfa


st







Smoothies
 for Schools


New!


Mango Pineapple 


Strawberry Banana


Bulk Package Smoothies:: 4 -1 gallon containers


Mix 1:1 with Water


2-Year Shelf Life (Frozen Package)


Contact your Barfresh Business 
Development Manager by emailing  
orders@barfresh.com 
or call 888-328-6170


BARFRESH® smoothies provide kids 


1/2 - 1 cup of fruit 
in great flavors they love!


American Made


DISTRIBUTOR CODE


Mango
Pineapple
(Non-Dairy)
Ingredients:  Mango Puree from 
concentrate, Water, Pineapple 
Crush, Apple Juice Concentrate, 
Grape Juice Concentrate, 
Banana Puree, Natural Flavors, 
Citric Acid, Pectin, Xanthan Gum, 
Beta Carotene (Color).


Nutrition  Facts


100% JUICE & FRUIT
SMOOTHIES


130
Serving size               8oz


% Daily Value


Calories
Amount per serving


*Percent Daily Values are based on a 2,000 calorie
diet. Your daily values may be higher or lower
depending on your calorie needs.


Not a significant source of sat. fat, trans fat, 
cholesterol, vitamin D, iron, and calcium.


Total Fat  0g
Sodium 10mg
Total Carbohydrate  32g
   Total Sugars 27g
   Includes 0g Added Sugars


Protein  <1g


0%
0%


  11%


Dietary Fiber   2g 6%
Potassium 95mg 3%


Vitamin D 0%
Calcium
Iron


2%
2%


<1%


Vitamin C 25%
Vitamin A 25%


DISTRIBUTOR CODE


Strawberry 
Banana
(Non-Dairy)
Ingredients: Water, Strawberry 
Puree From Concentrate, 
Strawberry Puree, Banana 
Puree, White Grape Juice 
Concentrate, Pear Juice 
Concentrate, Erythritol, Xylitol, 
Tapioca Maltodextrin, Natural 
Flavors, Citric Acid, Pectin, Malic 
Acid, Xanthan Gum, Red Beet 
Juice Concentrate (color), Stevia 
Leaf Extract.


Real Fruit!


DISTRIBUTOR CODE


Strawberry 
Banana 
Yogurt*
Ingredients: Water, Strawberry
Puree, Banana Puree, Pear Juice
Concentrate, Skim Milk Powder, 
Apple Juice Concentrate, 
Strawberry Puree Concentrate, 
Erythritol, Xylitol, Natural 
Flavors, Citric Acid, Pectin, 
Xanthan Gum, Red Beet Juice 
Concentrate (color), Stevia Leaf 
Extract, Live Active Cultures.


Nutrition  Facts


120
Serving size               8oz


% Daily Value


Calories
Amount per serving


*Percent Daily Values are based on a 2,000 calorie
diet. Your daily values may be higher or lower
depending on your calorie needs.


Not a significant source of sat. fat, trans fat, 
cholesterol, and vitamin D.


Total Fat  0g
Sodium 60mg
Total Carbohydrate  28g
   Total Sugars 17g


Protein  4g


0%
3%


Calcium
Iron


14%
   2%


    9%


Dietary Fiber   1g 4%


Vitamin D   4%


   Includes 0g Added Sugars


Potassium 220mg 6%
8%


Vitamin C 25%


 4 oz of yogurt + ½ cup of fruit 


= 8 oz smoothie


Meets Breakfast
Meal Pattern 
Regulations*


Nutrition  Facts


100% JUICE & FRUIT
SMOOTHIES


120
Serving size               8oz


% Daily Value


Calories
Amount per serving


*Percent Daily Values are based on a 2,000 calorie
diet. Your daily values may be higher or lower
depending on your calorie needs.


Not a significant source of sat. fat, trans fat, 
cholesterol, vitamin D, and calcium.


Total Fat  0g
Sodium 10mg
Total Carbohydrate  29g
   Total Sugars 15g


Protein  <1g


0%
   0%


Iron   2%
Vitamin C 17%


    10%


Dietary Fiber   <1g 3%


Vitamin D   0%


   Includes 0g Added Sugars


Potassium 55mg 2%
1%


Calcium   2%


BUNN
Ultra-2 HP


FAST
SERVE


ANY
SIZE


TAYLOR
432


SPACEMAN
SM 6695H





Barfresh Information Sheet.pdf
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36. Meet the Top 500 chain restaurants

From: Your Winsight Team <admin@e.restaurantbusinessonline.com>

To: dmartin@burke.k12.ga.us

Sent Date: Jun 29, 2017 12:02:54

Subject: Meet the Top 500 chain restaurants

Attachment:

Winsight, LLC 

Motivate staff with new monetary incentives 
VIEW IN BROWSER Brought to you by: 
Restaurant Business  |  FoodService Director  |  CSP 
Products  |  Technomic  |  Winsight Events The Top 500 chain restaurants While 2016 was a
rough year for chain restaurants, more than half of the industry's $521.9 billion still comes from the
Top 500 chains. Here, we rank those concepts by U.S. systemwide sales and dive into
Technomic's Top 500 Chain Restaurant Report with insights from the wins and losses of these
giants. RESTAURANT BUSINESS The winner of CSP's annual mystery shop is … See who
ranked No. 1 and, in doing so, scored a record number of overall points in the survey, which
grades c-store chains on everything from the cleanliness of their fuel islands to the friendliness of
their store employees. CSP DAILY NEWS 20 c-store food-product manufacturers land on Fortune
500 For packaged-food manufacturers, Pepsi clocked in as the highest at 44. Who else made the
list? CONVENIENCE STORE PRODUCTS 

Be heard. Earn rewards. No cost to join.

 Meet Tesla's JB Straubel at FSTEC 2017 In his session titled "At the Forefront of Industrial

Innovation," JB Straubel—who oversees Tesla's commercial energy concerns as part of his

expanded role—will share new growth opportunities, exciting ventures and some of the company's

biggest challenges. Register at FSTEC.com. WINSIGHT EVENTS Motivate staff with new

monetary incentives See how operators are encouraging staff via fresh financial rewards.

FOODSERVICE DIRECTOR How consumers are redefining health in the beverage category

Clean labeling is undoubtedly a trend that's here to stay, and a number of beverage attributes are

enticing consumers to develop new definitions of health. See how functional benefits such as

antioxidants and additives such as probiotics are helping to shape the future of beverage product

portfolios. TECHNOMIC 
About Winsight CSP Winsight Events Products Restaurant Business Technomic FoodService
Director Unsubscribe 300 South Riverside Plaza Suite 1600  |  Chicago, IL 60606  |  312-876-
0004  Contact Us  |  © Winsight, LLC. 2017 
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37. RE: Season of change...

From: Geri Henchy <ghenchy@frac.org>

To: 'Mary Pat Raimondi' <mraimondi@eatright.org>, Lorelei DiSogra

<LDiSogra@unitedfresh.org>, Colin Schwartz <cschwartz@cspinet.org>,

Jessica Black <Jessica.Black@heart.org>, Kristy Anderson

<kristy.anderson@heart.org>, Douglas Greenaway <DouglasG@nwica.org>,

Robert Campbell <rcampbell@feedingamerica.org>, Ellen Teller

<teller.ellen@gmail.com>, Mollie Van Lieu <mvanlieu@pewtrusts.org>,

lmelcher@strength.org <lmelcher@strength.org>, Alexandra Lewin-Zwerdling

<lewin-zwerdling@ific.org>, Shelton, Lisa <Lisa.Shelton@mail.house.gov>,

Schneider, Jacqlyn (Agriculture) <Jacqlyn_Schneider@ag.senate.gov>, Baer,

Julian (Agriculture) <Julian_Baer@ag.senate.gov>,

jweidman@thefoodtrust.org <jweidman@thefoodtrust.org>, Gabriella Mora

<gmora@thefoodtrust.org>, Tracy Fox (FNPC)

<tracy@foodnutritionpolicy.com>, Matthew Marsom

<Matthew.Marsom@phi.org>, Meredith Ponder <mponder@nanasp.org>, Bob

Blancato (rblancato@matzblancato.com) <rblancato@matzblancato.com>,

Katie Brown <kbrown@eatright.org>, Kyle Kinner <kkinner@pewtrusts.org>,

Kathleen Fitzgerald <kathleenfitzgerald08@gmail.com>, Daniel - OSEC

Christenson (Dan.Christenson@pepsico.com)

<Dan.Christenson@pepsico.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Horton, Kelly <Kelly.Horton@effem.com>,

angie.tagtow@mac.com <angie.tagtow@mac.com>

Cc: JFolliard@eatright.org <JFolliard@eatright.org>

Sent Date: Jun 22, 2017 16:06:45

Subject: RE: Season of change...

Attachment: image001.jpg

I am sorry to see Jenn go.  She has always done a great job.   I know she will bring her leadership

and advocacy skills with her and create positive change in SD too. 

 

 

From: Mary Pat Raimondi [mailto:mraimondi@eatright.org]  

Sent: Wednesday, June 21, 2017 12:12 PM 

 To: Lorelei DiSogra; Colin Schwartz; Jessica Black; Kristy Anderson; Douglas Greenaway;

Robert Campbell; Geri Henchy; Ellen Teller; Mollie Van Lieu; lmelcher@strength.org; Alexandra

Lewin-Zwerdling; Shelton, Lisa; Schneider, Jacqlyn (Agriculture); Baer, Julian (Agriculture);

jweidman@thefoodtrust.org; Gabriella Mora; Tracy Fox (FNPC); Matthew Marsom; Meredith

Ponder; Bob Blancato (rblancato@matzblancato.com); Katie Brown; Kyle Kinner; Kathleen

Fitzgerald; Daniel - OSEC Christenson (Dan.Christenson@pepsico.com);

DMartin@Burke.k12.ga.us; Horton, Kelly; angie.tagtow@mac.com 
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 Subject: Season of change...

 

 

We are very aware that change seems to come in waves.  

 

Today I learned with mixed emotions that Jenn will be leaving her position next month.  Sad for so

many of us who appreciate her talents, expertise, and enthusiasm for life.  It is hard not to go on

Capitol Hill and have a member of Congress or staff member rave about Jenn!   

 

But exciting for her, as she and Pete head to the upper Midwest.  Pete has been offered a terrific

job at Augustana University in Sioux Falls, SD, a huge coup for the recently PhD graduate in

music.   Sioux Falls is a great town for so many reasons including the start to raising a family.

 

 

Jenn will be missed but will remain a life-long colleague and friend for all of us!   

 

Mary Pat

 

 

 

Mary Pat Raimondi, MS RDN 

Vice President, Strategic Policy and Partnerships

 

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW- Suite 460

 

Washington, DC 20036

 

phone: 312.899.1731 

fax: 202.775.8284

 
mraimondi@eatright.org

 
www.eatright.org
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38. Re: Season of change...

From: Tracy Fox (FNPC) <tracy@foodnutritionpolicy.com>

To: Mary Pat Raimondi <mraimondi@eatright.org>

Cc: Lorelei DiSogra <LDiSogra@unitedfresh.org>, Colin Schwartz

<cschwartz@cspinet.org>, Jessica Black <Jessica.Black@heart.org>, Kristy

Anderson <kristy.anderson@heart.org>, Douglas Greenaway

<DouglasG@nwica.org>, Robert Campbell <rcampbell@feedingamerica.org>,

Geri Henchy <GHenchy@frac.org>, Ellen Teller <teller.ellen@gmail.com>,

Mollie Van Lieu <mvanlieu@pewtrusts.org>, lmelcher@strength.org

<lmelcher@strength.org>, Alexandra Lewin-Zwerdling <lewin-

zwerdling@ific.org>, Shelton, Lisa <Lisa.Shelton@mail.house.gov>,

Schneider, Jacqlyn (Agriculture) <Jacqlyn_Schneider@ag.senate.gov>, Baer,

Julian (Agriculture) <Julian_Baer@ag.senate.gov>,

jweidman@thefoodtrust.org <jweidman@thefoodtrust.org>, Gabriella Mora

<gmora@thefoodtrust.org>, Matthew Marsom <Matthew.Marsom@phi.org>,

Meredith Ponder <mponder@nanasp.org>, Bob Blancato

(rblancato@matzblancato.com) <rblancato@matzblancato.com>, Katie Brown

<kbrown@eatright.org>, Kyle Kinner <kkinner@pewtrusts.org>, Kathleen

Fitzgerald <kathleenfitzgerald08@gmail.com>, Daniel - OSEC Christenson

(Dan.Christenson@pepsico.com) <Dan.Christenson@pepsico.com>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>, Horton, Kelly

<Kelly.Horton@effem.com>, angie.tagtow@mac.com

<angie.tagtow@mac.com>, Jennifer Folliard <JFolliard@eatright.org>, Tamar

Magarik Haro <tharo@aap.org>

Sent Date: Jun 21, 2017 13:09:56

Subject: Re: Season of change...

Attachment:

Wow wow wow. I was really excited when I saw Midwest. Though sd is a bit farther west then the

Midwest I live in but I'll take it! Congrats to jenn and Pete but what a gap to fill!  
 

Let me know when the farewell is!   

 

Sent from Tracy Fox's iPhone 
 
On Jun 21, 2017, at 12:15 PM, Mary Pat Raimondi <mraimondi@eatright.org> wrote:  
 

I forgot to include Jenn!!  

 

Mary Pat Raimondi, MS RDN 

Vice President,  
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Strategic Policy and Partnerships 

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW-  

Suite 460 

Washington, DC 20036 

phone: 312.899.1731 
mraimondi@eatright.org
www.eatright.org
 
On Jun 21, 2017, at 12:11 PM, Mary Pat Raimondi <mraimondi@eatright.org> wrote:  
 

We are very aware that change seems to come in waves.  

 

Today I learned with mixed emotions that Jenn will be leaving her position next month.  Sad for so

many of us who appreciate her talents, expertise, and enthusiasm for life.  It is hard not to go on

Capitol Hill and have a member of Congress or staff member rave about Jenn!   

 

But exciting for her, as she and Pete head to the upper Midwest.  Pete has been offered a terrific

job at Augustana University in Sioux Falls, SD, a huge coup for the recently PhD graduate in

music.   Sioux Falls is a great town for so many reasons including the start to raising a family.

 

 

Jenn will be missed but will remain a life-long colleague and friend for all of us!   

 

Mary Pat

 

 

<image003.jpg>

 

 

Mary Pat Raimondi, MS RDN 

Vice President, Strategic Policy and Partnerships

 

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW- Suite 460

 

Washington, DC 20036

 

phone: 312.899.1731 

fax: 202.775.8284

 
mraimondi@eatright.org
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39. Re: Season of change...

From: Mary Pat Raimondi <mraimondi@eatright.org>

To: Lorelei DiSogra <LDiSogra@unitedfresh.org>, Colin Schwartz

<cschwartz@cspinet.org>, Jessica Black <Jessica.Black@heart.org>, Kristy

Anderson <kristy.anderson@heart.org>, Douglas Greenaway

<DouglasG@nwica.org>, Robert Campbell <rcampbell@feedingamerica.org>,

Geri Henchy <GHenchy@frac.org>, Ellen Teller <teller.ellen@gmail.com>,

Mollie Van Lieu <mvanlieu@pewtrusts.org>, lmelcher@strength.org

<lmelcher@strength.org>, Alexandra Lewin-Zwerdling <lewin-

zwerdling@ific.org>, Shelton, Lisa <Lisa.Shelton@mail.house.gov>,

Schneider, Jacqlyn (Agriculture) <Jacqlyn_Schneider@ag.senate.gov>, Baer,

Julian (Agriculture) <Julian_Baer@ag.senate.gov>,

jweidman@thefoodtrust.org <jweidman@thefoodtrust.org>, Gabriella Mora

<gmora@thefoodtrust.org>, Tracy Fox (FNPC)

<tracy@foodnutritionpolicy.com>, Matthew Marsom

<Matthew.Marsom@phi.org>, Meredith Ponder <mponder@nanasp.org>, Bob

Blancato (rblancato@matzblancato.com) <rblancato@matzblancato.com>,

Katie Brown <kbrown@eatright.org>, Kyle Kinner <kkinner@pewtrusts.org>,

Kathleen Fitzgerald <kathleenfitzgerald08@gmail.com>, Daniel - OSEC

Christenson (Dan.Christenson@pepsico.com)

<Dan.Christenson@pepsico.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Horton, Kelly <Kelly.Horton@effem.com>,

angie.tagtow@mac.com <angie.tagtow@mac.com>, Jennifer Folliard

<JFolliard@eatright.org>, Tamar Magarik Haro <tharo@aap.org>

Sent Date: Jun 21, 2017 12:15:42

Subject: Re: Season of change...

Attachment: image003.jpg

I forgot to include Jenn!!  

 

Mary Pat Raimondi, MS RDN 

Vice President,  

Strategic Policy and Partnerships 

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW-  

Suite 460 

Washington, DC 20036 

phone: 312.899.1731 
mraimondi@eatright.org
www.eatright.org
 
On Jun 21, 2017, at 12:11 PM, Mary Pat Raimondi <mraimondi@eatright.org> wrote:  
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We are very aware that change seems to come in waves.  

 

Today I learned with mixed emotions that Jenn will be leaving her position next month.  Sad for so

many of us who appreciate her talents, expertise, and enthusiasm for life.  It is hard not to go on

Capitol Hill and have a member of Congress or staff member rave about Jenn!   

 

But exciting for her, as she and Pete head to the upper Midwest.  Pete has been offered a terrific

job at Augustana University in Sioux Falls, SD, a huge coup for the recently PhD graduate in

music.   Sioux Falls is a great town for so many reasons including the start to raising a family.

 

 

Jenn will be missed but will remain a life-long colleague and friend for all of us!   

 

Mary Pat

 

 

<image003.jpg>

 

 

Mary Pat Raimondi, MS RDN 

Vice President, Strategic Policy and Partnerships

 

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW- Suite 460

 

Washington, DC 20036

 

phone: 312.899.1731 

fax: 202.775.8284

 
mraimondi@eatright.org

 
www.eatright.org
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40. Season of change...

From: Mary Pat Raimondi <mraimondi@eatright.org>

To: Lorelei DiSogra <LDiSogra@unitedfresh.org>, Colin Schwartz

<cschwartz@cspinet.org>, Jessica Black <Jessica.Black@heart.org>, Kristy

Anderson <kristy.anderson@heart.org>, Douglas Greenaway

<DouglasG@nwica.org>, Robert Campbell <rcampbell@feedingamerica.org>,

Geri Henchy <GHenchy@frac.org>, Ellen Teller <teller.ellen@gmail.com>,

Mollie Van Lieu <mvanlieu@pewtrusts.org>, lmelcher@strength.org

<lmelcher@strength.org>, Alexandra Lewin-Zwerdling <lewin-

zwerdling@ific.org>, Shelton, Lisa <Lisa.Shelton@mail.house.gov>,

Schneider, Jacqlyn (Agriculture) <Jacqlyn_Schneider@ag.senate.gov>, Baer,

Julian (Agriculture) <Julian_Baer@ag.senate.gov>,

jweidman@thefoodtrust.org <jweidman@thefoodtrust.org>, Gabriella Mora

<gmora@thefoodtrust.org>, Tracy Fox (FNPC)

<tracy@foodnutritionpolicy.com>, Matthew Marsom

<Matthew.Marsom@phi.org>, Meredith Ponder <mponder@nanasp.org>, Bob

Blancato (rblancato@matzblancato.com) <rblancato@matzblancato.com>,

Katie Brown <kbrown@eatright.org>, Kyle Kinner <kkinner@pewtrusts.org>,

Kathleen Fitzgerald <kathleenfitzgerald08@gmail.com>, Daniel - OSEC

Christenson (Dan.Christenson@pepsico.com)

<Dan.Christenson@pepsico.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Horton, Kelly <Kelly.Horton@effem.com>,

angie.tagtow@mac.com <angie.tagtow@mac.com>

Sent Date: Jun 21, 2017 12:11:35

Subject: Season of change...

Attachment: image003.jpg

We are very aware that change seems to come in waves.  

 

Today I learned with mixed emotions that Jenn will be leaving her position next month.  Sad for so

many of us who appreciate her talents, expertise, and enthusiasm for life.  It is hard not to go on

Capitol Hill and have a member of Congress or staff member rave about Jenn!   

 

But exciting for her, as she and Pete head to the upper Midwest.  Pete has been offered a terrific

job at Augustana University in Sioux Falls, SD, a huge coup for the recently PhD graduate in

music.   Sioux Falls is a great town for so many reasons including the start to raising a family.

 

 

Jenn will be missed but will remain a life-long colleague and friend for all of us!   
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Mary Pat

 

 

 

Mary Pat Raimondi, MS RDN 

Vice President, Strategic Policy and Partnerships

 

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW- Suite 460

 

Washington, DC 20036

 

phone: 312.899.1731 

fax: 202.775.8284

 
mraimondi@eatright.org

 
www.eatright.org
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41. Introducing The Safe + Fair Food Company

From: The Safe + Fair Food Company <matt@safeandfair.com>

To: dmartin@burke.k12.ga.us

Sent Date: May 09, 2017 10:12:53

Subject: Introducing The Safe + Fair Food Company

Attachment:

Introducing The Safe + Fair Food Company 

Evolving to Serve You Better: 

 Introducing The Safe + Fair Food Company

 

Dear Food Service Professionals,  

  

Skeeter Snacks, LLC is now The Safe + Fair Food Company, LLC. We’ll still offer the familiar line

of nut-free food options you’ve come to rely on — and we’ll be developing new food allergy friendly

products under the Safe + Fair family of brands too.

 

Our name change is just one component of a company-wide evolution to pursue our vision: To

help families and communities cope with food allergies by creating food allergy friendly brands

with safe, fairly priced, and wholesome products that are delicious to everyone. 

  

In addition to making life with food allergies a little easier, The Safe + Fair Food Company will give

back.  3% of our proceeds will be donated to the Sean N. Parker Center for Allergy and Asthma

Research at Stanford University.  Through our exclusive partnership, we will support cutting-edge

research and stay up-to-date with each new development in food allergy protocols. 

 

To lead us in pursuit of our vision, we’ve got a new CEO in Will Holsworth. He brings a wealth of

world-class food industry experience to the table — gathered from his leadership roles at Pepsi,

Gatorade, Muscle Milk, and Sambazon — as well as a deep understanding of the profound issues

food-allergic families deal with every day. 

  

We look forward to the partnership ahead and will be announcing some exciting new products

soon!

 Matthew Blackmon 

The Safe + Fair Food Company 

Vice President, Food Service  

matt@safeandfair.com 

Knowledge is power.  That’s why 3% of Safe + Fair proceeds are donated to the Sean N.

Parker Center for Allergy and Asthma Research at Stanford University.
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1.

2.

3.

4.

5.

   How Schools Can Prepare For Food Allergies:

Did you know that 1 in every 13 kids — or on average, a child in every classroom in the USA —

faces the possibility of a life-threatening food allergic reaction? That's an estimate of 2 kids per

classroom. 3 

 

More than 15% of children with food allergies have had a reaction in food service settings — and

in 25% of cases at schools, kids experiencing anaphylaxis had no previous food allergy diagnosis.
3

  

The good news is that food service professionals can take the 5 key steps below to prepare for

and manage food allergies: 3 

Initiate. Download the FARE Food Allergy &Anaphylaxis Emergency Care Plan and provide this

critical document to parents for completion. 

Educate. Review each Emergency Care Plan with school staff to ensure all are informed and

prepared to respond.  Make sure staff are aware of the many different environments and people

each of these students comes into contact with during the day.  Parents should notify principals,

nurses, teachers, and cafeteria staff about their child’s food allergies and confirm that the

Emergency Care Plan for their child is understood.     

Train. Ensure that epinephrine is provided to the school nurse and that all staff members are

aware of how to access and properly use this device when necessary.  

Inform. Communicate with school parent associations to help drive advocacy and awareness. 

Repeat. School team members change over time.  Take these steps on a continuous basis to

guarantee that all staff are prepared and able to manage food allergies. 
 
 Many schools have chosen to further support students with food allergies.  Some have created
nut-free snack pantries, food allergy friendly tables, and have even established completely nut-free
locations in the cafeteria.   
  
When it comes to food allergies, expanding the corridor of safety for students is a smart move for
schools. Unfortunately, one in six children who have a food allergy will have a reaction at school 2

and teenagers and young adults with food allergies are at the highest risk of fatal food-induced
anaphylaxis. 1 
___________________________________________________  
 1Bock SA, Muñoz-Furlong A., Sampson H. Further fatalities caused by anaphylactic reactions to
food, 2001- 2006. J Allergy Clin Immunol. 2007; 119(4): 1016-8.  
2Centers for Disease Control and Prevention (CDC). Voluntary Guidelines for Managing Food
Allergies in Schools and Early Care and Education Programs. Washington, DC: US Department of
Health and Human Services; 2013.  
3Food Allergy Research &Education (FARE).  

External Reading: 
Managing Food Allergies in the Cafeteria

 
Undeclared Allergens a Leading Cause of Food Recalls in U.S.
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Honey Baked Thins Dippers:
 

We’re pleased to introduce a new, nut-free snack solution that meets a 1 oz. grain component and

Smart Snack compliant guidelines! These delicious, crunchy crackers offer clean label, natural

honey flavor with no artificial preservatives, high fructose corn syrup, or trans fats.

 

Pair Honey Baked Thins Dippers with any peanut butter alternative or yogurt to make a

wholesome snack during any day-part. The honey flavor makes it a perfect breakfast-in-the-

classroom option to drive student engagement. Transform your cafeteria with a grain component

that is completely nut-free. 

 

Just in time for the 2017-2018 school year, The Safe + Fair Food Company will partner with

WOWButter to provide a robust rebate offer when purchasing Honey Baked Thins Dippers and

WOWButter together. Please reach out to your broker or Safe + Fair Food Associate for more

information on this pairing offer.

 

Our Shortbread Cookies:
 
Leading the clean label movement, Minneapolis Public Schools looks to include clean label
products into their operation as frequently as possible. Our clean label shortbread mini-cookies,
with only four ingredients, gained instant interest and were ultimately utilized by Minneapolis
Public Schools.

 

 

For more information, contact us at foodservice@safeandfair.com or visit us at

www.safeandfair.com. Our mailing address is: 

318 W Adams  

Suite 700C  

Chicago, IL 60606  

 

Want to change how you receive these emails?  

You can update your preferences or unsubscribe from this list.  
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42. Re: NOURISH TO FLOURISH: Please try again to join SLACK channel to keep abreast of

Post-Summit Activity/Communications

From: Chip Goodman <chip@e-inteam.com>

To: Duguid, David <David.Duguid@dairy.org>

Cc: 'helene.clark@schwans.com' <helene.clark@schwans.com>,

'susan.loeper@sodexo.com' <susan.loeper@sodexo.com>,

'browe@schoolnutrition.org' <browe@schoolnutrition.org>,

'jennifer.armstrong@perdue.com' <jennifer.armstrong@perdue.com>,

'suzanne_mccarty@cargill.com' <suzanne_mccarty@cargill.com>,

'johnd@driftwooddairy.com' <johnd@driftwooddairy.com>, Hatch, Lisa - DMI

<Lisa.Hatch@dairy.org>, 'caroleerb@jtmfoodgroup.com'

<caroleerb@jtmfoodgroup.com>, 'josequinones@jtmfoodgroup.com'

<josequinones@jtmfoodgroup.com>, 'travismenard@jtmfoodgroup.com'

<travismenard@jtmfoodgroup.com>, Bambacht, Katie

<katie.bambacht@dairy.org>, 'sbrown@rich.com' <sbrown@rich.com>,

'bhfiese@illinois.edu' <bhfiese@illinois.edu>, Lee, Peggy

<Peggy.Lee@dairy.org>, Blake, Mark <Mark.Blake@dairy.org>, Dissinger,

Scott <Scott.Dissinger@dairy.org>, 'lesa.tieszen@genmills.com'

<lesa.tieszen@genmills.com>, 'ltrujillo@bvfoods.com'

<ltrujillo@bvfoods.com>, 'lhatch@strength.org' <lhatch@strength.org>, Kafer,

Karen <karen.kafer@genyouthnow.org>, 'mrosenberger@dallasisd.org'

<mrosenberger@dallasisd.org>, Ellis, Karen <kellis@mmseducation.com>,

Chmielewska, Katherine <Katherine.Chmielewska@dairy.org>,

'afinke@dccentralkitchen.org' <afinke@dccentralkitchen.org>, Leitner, Mark

<Mark.Leitner@dairy.org>, 'jpennington@accutemp.net'

<jpennington@accutemp.net>, Patey, Camellia <camellia.patey@dairy.org>,

'browe@schoolnutrition.org' <browe@schoolnutrition.org>, McCarty, Rusty

<rusty@customed.org>, 'jessica.welty@gorillakids.com'

<jessica.welty@gorillakids.com>, 'samantha.sullivan@gorillakids.com'

<samantha.sullivan@gorillakids.com>, 'clisberner@landolakes.com'

<clisberner@landolakes.com>, Naczi, Rick <rnaczi@milk4u.org>, Szymanski,

Molly <mszymanski@sedairy.org>, Pelzer, Molly

<mpelzer@midwestdairy.com>, St. John, Jaclyn

<jstjohn@idahodairycouncil.org>, 'cweekly@qcusd.org'

<cweekly@qcusd.org>, Plummer, Michelle

<plummer@winnersdrinkmilk.com>, Hawkins, Crista

<chawkins@odncouncil.org>, 'ktwilson369@hotmail.com'

<ktwilson369@hotmail.com>, Young, Shannan

<syoung@DairyCouncilofCA.org>, 'rktaylor@fcps.edu' <rktaylor@fcps.edu>,

'chinesnewell@sd25.org' <chinesnewell@sd25.org>, Konkle, Mike

<konklem@dairymax.org>, Kirchner, Alyson <KirchnerA@dairymax.org>,
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Wedd, June <June.Wedd@drink-milk.com>, 'michelecooper@floridamilk.com'

<michelecooper@floridamilk.com>, Brown, Katie <kbrown@eatright.org>,

'lindsay@lindsaygraham.org.uk' <lindsay@lindsaygraham.org.uk>, Toth,

Sharon <sharon@milkmeansmore.org>, Guyer, Anne

<anne@milkmeansmore.org>, 'dcarroll@prairiefarms.com'

<dcarroll@prairiefarms.com>, 'emullins@prairiefarms.com'

<emullins@prairiefarms.com>, 'mwren@prairiefarms.com'

<mwren@prairiefarms.com>, Burnett, Lisa <lburnett@newenglanddairy.com>,

Ryan, Dottie <dottie.ryan@dairy.org>, Thompson, Andrea

<athompson@milk4u.org>, 'mpoling1@greeleyschools.org'

<mpoling1@greeleyschools.org>, 'cecily.upton@foodcorps.org'

<cecily.upton@foodcorps.org>, 'alexelson23@gmail.com'

<alexelson23@gmail.com>, 'browe@schoolnutrition.org'

<browe@schoolnutrition.org>, Green, Randy <rgreen@watsongreenllc.com>,

'janpoppend@gmail.com' <janpoppend@gmail.com>, Jones, Amy -- MWM

Law <ajones@mwmlaw.com>, 'lindsay@lindsaygraham.org.uk'

<lindsay@lindsaygraham.org.uk>, 'arainvill@emich.edu'

<arainvill@emich.edu>, 'mvanlieu@pewtrusts.org'

<mvanlieu@pewtrusts.org>, 'diane.punziano@browardschools.com'

<diane.punziano@browardschools.com>, 'rosa@healthyschoolscampaign.org'

<rosa@healthyschoolscampaign.org>, 'jbatten@redgold.com'

<jbatten@redgold.com>, Poague, Amy <apoague@milkpep.org>,

'jmatthews@feedingamerica.org' <jmatthews@feedingamerica.org>,

'nicole.nicoloff@gfs.com' <nicole.nicoloff@gfs.com>,

'tatum@tatumwanco.com' <tatum@tatumwanco.com>,

'angela.manosky@usfoods.com' <angela.manosky@usfoods.com>,

'tbarchak@nea.org' <tbarchak@nea.org>, 'bleyes613@msn.com'

<bleyes613@msn.com>, 'jhewins@frac.org' <jhewins@frac.org>,

'tom.ferris@advancepierre.com' <tom.ferris@advancepierre.com>,

'cfitzsimons@frac.org' <cfitzsimons@frac.org>,

'scott.benne@advancepierre.com' <scott.benne@advancepierre.com>,

'cpodgurski@upstateniagara.com' <cpodgurski@upstateniagara.com>,

'katie.simmons@everpack.com' <katie.simmons@everpack.com>,

'dan@mcifoods.com' <dan@mcifoods.com>, 'chris@mcifoods.com'

<chris@mcifoods.com>, 'ann.pendleton@compass-usa.com'

<ann.pendleton@compass-usa.com>, Mendoza, Linda

<mendoza@eatsmart.org>, 'wesley_delbridge@yahoo.com'

<wesley_delbridge@yahoo.com>, French, Debra <french@eatsmart.org>,

'Jim.zimmer@dominos.com' <Jim.zimmer@dominos.com>,

'sean@goldstarfoods.com' <sean@goldstarfoods.com>, Kadison, Julia --

MilkPEP <jkadison@milkpep.org>, 'PLogan@DiversifiedFoods.com'

<PLogan@DiversifiedFoods.com>, Johnson, Patricia
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<pjohnson@dairycouncilofaz.org>, Anglin, Ryan <ranglin@centurytel.net>,

Marion, Christina Smith <Christina.Marion@dairy.org>, Seefeldt, Connie

<Seefeldtfarms@gmail.com>, Vander Eyk, Arlene <ajstalktime@aol.com>,

'Rhonda@sevenoks.com' <Rhonda@sevenoks.com>, Pierson, Tim

<tim@dairycouncilutnv.com>, 'cainsworth@portionpaccorp.com'

<cainsworth@portionpaccorp.com>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'freis@kisales.com' <freis@kisales.com>,

'jmurphy@upstateniagara.com' <jmurphy@upstateniagara.com>,

'slemay@isiamerica.com' <slemay@isiamerica.com>, 'jufarris@dallasisd.org'

<jufarris@dallasisd.org>, 'carolyn.broughton@gmail.com'

<carolyn.broughton@gmail.com>, 'kolsenwhisler@gmail.com'

<kolsenwhisler@gmail.com>, 'gabriella.danza@dannon.com'

<gabriella.danza@dannon.com>, Fitzgerald, Erin <Erin.Fitzgerald@dairy.org>,

'mprayor@schools.nyc.gov' <mprayor@schools.nyc.gov>,

'devkennedy@outlook.com' <devkennedy@outlook.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>, Baird,

Sarah <Sarah.Baird@dairy.org>, 'lafowler@cps.edu' <lafowler@cps.edu>,

'campbellm@eths.k12.il.us' <campbellm@eths.k12.il.us>,

'pmsalemi@cps.edu' <pmsalemi@cps.edu>, 'tkdeclemente@cps.edu'

<tkdeclemente@cps.edu>, 'ampolke@cps.edu' <ampolke@cps.edu>,

'klfox1@cps.edu' <klfox1@cps.edu>, 'jonashton@me.com'

<jonashton@me.com>, 'joe.green@npd.com' <joe.green@npd.com>,

Kaliappan, Siva <Siva.Kaliappan@dairy.org>,

'lbenavidez@bostonpublicschools.org'

<lbenavidez@bostonpublicschools.org>, 'dg@chefsbrigaid.com'

<dg@chefsbrigaid.com>, 'richard.hill@sodexo.com'

<richard.hill@sodexo.com>, 'tliquori@schoolfoodfocus.org'

<tliquori@schoolfoodfocus.org>, 'nyahiri.dozier@ocps.net'

<nyahiri.dozier@ocps.net>, 'Lknoll@yahoo.com' <Lknoll@yahoo.com>,

'mford@jjsnack.com' <mford@jjsnack.com>, 'dlc6@case.edu'

<dlc6@case.edu>, 'linda.vaccani@jmsmucker.com'

<linda.vaccani@jmsmucker.com>, 'kristen.kaszeta@wayne.edu'

<kristen.kaszeta@wayne.edu>, Nelson, Lori <lorin@floridamilk.com>,

'egoldstein@schools.nyc.gov' <egoldstein@schools.nyc.gov>,

'dbarrett3@schools.nyc.gov' <dbarrett3@schools.nyc.gov>,
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'sobrien@urbanschoolfoodalliance.org'

<sobrien@urbanschoolfoodalliance.org>, 'timikel.sharpe@lausd.net'

<timikel.sharpe@lausd.net>, 'jason@gorillakids.com'

<jason@gorillakids.com>, 'danielle@gorillakids.com'

<danielle@gorillakids.com>, 'el@eletchinger.com' <el@eletchinger.com>,

'kern@ingeniouscc.com' <kern@ingeniouscc.com>,

'elizabeth.vegas@healthiergeneration.org'

<elizabeth.vegas@healthiergeneration.org>, 'brummelerm@michigan.gov'

<brummelerm@michigan.gov>, 'mckinney-stewart@aramark.com' <mckinney-

stewart@aramark.com>, 'Matt@mbproducts.com' <Matt@mbproducts.com>,

'lakebranchdairy@gmail.com' <lakebranchdairy@gmail.com>, 'calmese-

keziah@aramark.com' <calmese-keziah@aramark.com>, 'rds@cbord.com'

<rds@cbord.com>, 'carol.chong@healthiergeneration.org'

<carol.chong@healthiergeneration.org>, 'jufarris@dallasisd.org'

<jufarris@dallasisd.org>, 'jkleen@oregonfoodbank.org'

<jkleen@oregonfoodbank.org>, 'jeff.jarchow@fosterfarms.com'

<jeff.jarchow@fosterfarms.com>, 'tim.jensen@fosterfarms.com'

<tim.jensen@fosterfarms.com>, Wilford, Laura <lwilford@wmmb.org>,

'Lawanda.Burns@pepsico.com' <Lawanda.Burns@pepsico.com>,

'rgmccoy@k12.wv.us' <rgmccoy@k12.wv.us>, 'pbfleischer@gmail.com'

<pbfleischer@gmail.com>, 'ggallucci@csa-NYC.org' <ggallucci@csa-

NYC.org>, 'mbecker9@schools.nyc.gov' <mbecker9@schools.nyc.gov>,

'young-ralph@aramark.com' <young-ralph@aramark.com>,

'lsantiago@esfoods.com' <lsantiago@esfoods.com>,

'anne.valik@healthiergeneration.org' <anne.valik@healthiergeneration.org>,

'rdeschak@schools.nyc.gov' <rdeschak@schools.nyc.gov>,

'powers@culinarynutritionassociates.com'

<powers@culinarynutritionassociates.com>, 'henner@msu.edu'

<henner@msu.edu>, 'mcoppotelli@archny.org' <mcoppotelli@archny.org>,

Dixon-Mays, Kimberly <Kimberly.dixon-mays@edelman.com>,

'mraimondi@eatright.org' <mraimondi@eatright.org>,

'byron.shefchik@delmonte.com' <byron.shefchik@delmonte.com>, Enslen,

Tracy <tracy.enslen@drink-milk.com>, 'maya.chatburn@cssiculinary.com'

<maya.chatburn@cssiculinary.com>, 'eddie.oliver@governor.virginia.gov'

<eddie.oliver@governor.virginia.gov>, 'Catharine.Kennedy@compass-

usa.com' <Catharine.Kennedy@compass-usa.com>,

'tina.bulle@conagrafoods.com' <tina.bulle@conagrafoods.com>,

'kmsmutch@gmail.com' <kmsmutch@gmail.com>, 'Micheline Herrera'

<mherrera@urbanschoolfoodalliance.org>, Adams, Doug -- Prime Consulting

Group Inc <doug@primeconsulting.biz>, 'adam.collins@mccain.com'

<adam.collins@mccain.com>, 'lg464@cornell.edu' <lg464@cornell.edu>,

'foodandbrandlab@cornell.edu' <foodandbrandlab@cornell.edu>,
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'ddishman@hilanddairy.com' <ddishman@hilanddairy.com>,

'turleymichael@yahoo.com' <turleymichael@yahoo.com>,

'terry.pallister@tetrapak.com' <terry.pallister@tetrapak.com>,

'pfelts@unifiedbrands.net' <pfelts@unifiedbrands.net>,

'savannah.pargas@darigold.com' <savannah.pargas@darigold.com>,

'StudentAmbassador@FUTP60.com' <StudentAmbassador@FUTP60.com>,

'rebecca.heagney@kemps.com' <rebecca.heagney@kemps.com>,

'chris.gretchko@tetrapak.com' <chris.gretchko@tetrapak.com>,

'patrice.puertollano@pgcps.org' <patrice.puertollano@pgcps.org>,

'jmoen@acosta.com' <jmoen@acosta.com>, Jason Jolly <Jason@e-

inteam.com>, Lentsch, Lucas <llentsch@midwestdairy.com>,

'pparham@dadeschools.net' <pparham@dadeschools.net>,

'StudenAmbassador@FUTP60.com' <StudenAmbassador@FUTP60.com>,

'jrowe@esfoods.com' <jrowe@esfoods.com>, 'mbromber@noblenetwork.org'

<mbromber@noblenetwork.org>, Skip Hardie <skip.hardie@gmail.com>,

'kim@thelaughingacademy.com' <kim@thelaughingacademy.com>,

'anogueira@id.iit.edu' <anogueira@id.iit.edu>, 'myan8@id.iit.edu'

<myan8@id.iit.edu>, 'tashakorinia@id.iit.edu' <tashakorinia@id.iit.edu>,

'kbavishi@id.iit.edu' <kbavishi@id.iit.edu>, 'lisa.radecki@id.iit.edu'

<lisa.radecki@id.iit.edu>, Tucker, Kristin

<ktucker@westerndairyassociation.org>, 'busche-kristin@aramark.com'

<busche-kristin@aramark.com>, 'Sejud.Betsy@chi.sysco.com'

<Sejud.Betsy@chi.sysco.com>, 'christine.meresse@freshfromflorida.com'

<christine.meresse@freshfromflorida.com>, 'weger-larry@aramark.com'

<weger-larry@aramark.com>, 'gdavis@esfoods.com' <gdavis@esfoods.com>,

Hoover, Jill <jill.hoover@ams.usda.gov>, 'delaina.dries@ams.usda.gov'

<delaina.dries@ams.usda.gov>, 'sbrown@vitamix.com'

<sbrown@vitamix.com>, 'siqi.zhang@id.iit.edu' <siqi.zhang@id.iit.edu>,

'kate.siskel@healthiergeneration.org' <kate.siskel@healthiergeneration.org>,

'sbrown@midwestdairy.org' <sbrown@midwestdairy.org>, Sachman, Sheryl

<sheryl@sachman.net>, 'schleke@boe.richmond.k12.ga.us'

<schleke@boe.richmond.k12.ga.us>, Balazs, Eva <ebalazs@mdvamilk.com>,

'mmonagan@nrdc.org' <mmonagan@nrdc.org>,

'leighakinnear@northwestern.edu' <leighakinnear@northwestern.edu>,

'suzanne.stluka@sdstate.edu' <suzanne.stluka@sdstate.edu>,

Mary.Begalle@sunopta.com <Mary.Begalle@sunopta.com>

Sent Date: May 02, 2017 15:20:45

Subject: Re: NOURISH TO FLOURISH: Please try again to join SLACK channel to

keep abreast of Post-Summit Activity/Communications

Attachment:
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David...

 
 

Can you enable this feature:

 
 

slackbot [12:02 PM]  

If you have any questions about *how to use Slack*, please ask me! I’ll do my best to help. 
 

inteam-chip [12:03 PM]  

Can I edit a message I posted? 
 

slackbot [12:03 PM]  

The ability to edit: It's a beautiful ~thig~ thing. 
 

And easy, too: To edit your most recent message, just press the *up arrow* (as long as editing has

been enabled by a Team Admin). 
 

To edit your older messages, hover over the message and click the *Show message actions* icon

(three dots) that shows up on the right. Then choose *Edit message*. 
 

On mobile, one long press on the message will give you options to do lots of things — including

edit! 
 
 

Chip Goodman

 

CEO

 

inTEAM 

Associates, LLC

 

Direct: (310) 980-2447 - Chip@e-inteam.com -  www.e-inteam.com

 

 

 

From: Duguid, David <David.Duguid@dairy.org>  

Sent: Tuesday, May 2, 2017 11:59:07 AM  

Cc: 'helene.clark@schwans.com'; 'susan.loeper@sodexo.com'; 'browe@schoolnutrition.org';

'jennifer.armstrong@perdue.com'; 'suzanne_mccarty@cargill.com'; 'johnd@driftwooddairy.com';

Duguid, David; Hatch, Lisa - DMI; 'caroleerb@jtmfoodgroup.com';

'josequinones@jtmfoodgroup.com'; 'travismenard@jtmfoodgroup.com'; Bambacht, Katie;

'sbrown@rich.com'; 'bhfiese@illinois.edu'; Lee, Peggy; Blake, Mark; Dissinger, Scott;

Page 180



'lesa.tieszen@genmills.com'; 'ltrujillo@bvfoods.com'; 'lhatch@strength.org'; Kafer, Karen;

'mrosenberger@dallasisd.org'; Ellis, Karen; Chmielewska, Katherine;

'afinke@dccentralkitchen.org'; Leitner, Mark; 'jpennington@accutemp.net'; Patey, Camellia;

'browe@schoolnutrition.org'; McCarty, Rusty; 'jessica.welty@gorillakids.com';

'samantha.sullivan@gorillakids.com'; 'clisberner@landolakes.com'; Naczi, Rick; Szymanski, Molly;

Pelzer, Molly; St. John, Jaclyn; 'cweekly@qcusd.org'; Plummer, Michelle; Hawkins, Crista;

'ktwilson369@hotmail.com'; Young, Shannan; 'rktaylor@fcps.edu'; 'chinesnewell@sd25.org';

Konkle, Mike; Kirchner, Alyson; Wedd, June; 'michelecooper@floridamilk.com'; Brown, Katie;

'lindsay@lindsaygraham.org.uk'; Toth, Sharon; Guyer, Anne; 'dcarroll@prairiefarms.com';

'emullins@prairiefarms.com'; 'mwren@prairiefarms.com'; Burnett, Lisa; Ryan, Dottie; Thompson,

Andrea; 'mpoling1@greeleyschools.org'; 'cecily.upton@foodcorps.org'; 'alexelson23@gmail.com';

'browe@schoolnutrition.org'; Green, Randy; 'janpoppend@gmail.com'; Jones, Amy -- MWM Law;

'lindsay@lindsayGraham.org.uk'; 'arainvill@emich.edu'; 'mvanlieu@pewtrusts.org';

'diane.punziano@browardschools.com'; 'rosa@healthyschoolscampaign.org';

'jbatten@redgold.com'; Poague, Amy; 'jmatthews@feedingamerica.org'; 'nicole.nicoloff@gfs.com';

'tatum@tatumwanco.com'; 'angela.manosky@usfoods.com'; 'tbarchak@nea.org';

'bleyes613@msn.com'; 'jhewins@frac.org'; 'tom.ferris@advancepierre.com';

'cfitzsimons@frac.org'; 'scott.benne@advancepierre.com'; 'cpodgurski@upstateniagara.com';

'katie.simmons@everpack.com'; 'dan@mcifoods.com'; 'chris@mcifoods.com';

'ann.pendleton@compass-usa.com'; Mendoza, Linda; 'wesley_delbridge@yahoo.com'; French,

Debra; 'Jim.zimmer@dominos.com'; 'sean@goldstarfoods.com'; Kadison, Julia -- MilkPEP;

'PLogan@DiversifiedFoods.com'; Johnson, Patricia; Anglin, Ryan; Marion, Christina Smith;

Seefeldt, Connie; Vander Eyk, Arlene; 'Rhonda@sevenoks.com'; Pierson, Tim;

'cainsworth@portionpaccorp.com'; 'dmartin@burke.k12.ga.us'; 'freis@kisales.com';

'jmurphy@upstateniagara.com'; 'slemay@isiamerica.com'; 'jufarris@dallasisd.org';

'carolyn.broughton@gmail.com'; 'kolsenwhisler@gmail.com'; 'gabriella.danza@dannon.com';

Fitzgerald, Erin; 'mprayor@schools.nyc.gov'; 'devkennedy@outlook.com'; StudentAmbassador;

StudentAmbassador; StudentAmbassador; StudentAmbassador; StudentAmbassador;

StudentAmbassador; StudentAmbassador; StudentAmbassador; Baird, Sarah;

'lafowler@cps.edu'; 'campbellm@eths.k12.il.us'; 'pmsalemi@cps.edu'; 'tkdeclemente@cps.edu';

'ampolke@cps.edu'; 'klfox1@cps.edu'; 'jonashton@me.com'; 'joe.green@npd.com'; Kaliappan,

Siva; 'lbenavidez@bostonpublicschools.org'; 'dg@chefsbrigaid.com'; 'richard.hill@sodexo.com';

'tliquori@schoolfoodfocus.org'; 'nyahiri.dozier@ocps.net'; 'Lknoll@yahoo.com';

'mford@jjsnack.com'; 'dlc6@case.edu'; 'linda.vaccani@jmsmucker.com';

'kristen.kaszeta@wayne.edu'; Nelson, Lori; 'egoldstein@schools.nyc.gov';

'dbarrett3@schools.nyc.gov'; 'sobrien@urbanschoolfoodalliance.org'; 'timikel.sharpe@lausd.net';

'jason@gorillakids.com'; 'danielle@gorillakids.com'; 'el@eletchinger.com';

'kern@ingeniouscc.com'; 'elizabeth.vegas@healthiergeneration.org';

'brummelerm@michigan.gov'; 'mckinney-stewart@aramark.com'; 'Matt@mbproducts.com';

'lakebranchdairy@gmail.com'; 'calmese-keziah@aramark.com'; 'rds@cbord.com';

'carol.chong@healthiergeneration.org'; 'jufarris@dallasisd.org'; 'jkleen@oregonfoodbank.org';

'jeff.jarchow@fosterfarms.com'; 'tim.jensen@fosterfarms.com'; Wilford, Laura;
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'Lawanda.Burns@pepsico.com'; 'rgmccoy@k12.wv.us'; 'pbfleischer@gmail.com'; 'ggallucci@csa-

NYC.org'; 'mbecker9@schools.nyc.gov'; 'young-ralph@aramark.com'; 'lsantiago@esfoods.com';

'anne.valik@healthiergeneration.org'; 'rdeschak@schools.nyc.gov';

'powers@culinarynutritionassociates.com'; 'henner@msu.edu'; 'mcoppotelli@archny.org'; Dixon-

Mays, Kimberly; 'mraimondi@eatright.org'; 'byron.shefchik@delmonte.com'; Enslen, Tracy;

'maya.chatburn@cssiculinary.com'; 'eddie.oliver@governor.virginia.gov';

'Catharine.Kennedy@compass-usa.com'; 'tina.bulle@conagrafoods.com';

'kmsmutch@gmail.com'; 'Micheline Herrera'; Adams, Doug -- Prime Consulting Group Inc;

'adam.collins@mccain.com'; 'lg464@cornell.edu'; 'foodandbrandlab@cornell.edu'; Chip Goodman;

'ddishman@hilanddairy.com'; 'turleymichael@yahoo.com'; 'terry.pallister@tetrapak.com';

'pfelts@unifiedbrands.net'; 'savannah.pargas@darigold.com';

'StudentAmbassador@FUTP60.com'; 'rebecca.heagney@kemps.com';

'chris.gretchko@tetrapak.com'; 'patrice.puertollano@pgcps.org'; 'jmoen@acosta.com'; Jason Jolly;

Lentsch, Lucas; 'pparham@dadeschools.net'; 'StudenAmbassador@FUTP60.com';

'jrowe@esfoods.com'; 'mbromber@noblenetwork.org'; Skip Hardie;

'kim@thelaughingacademy.com'; 'anogueira@id.iit.edu'; 'myan8@id.iit.edu';

'tashakorinia@id.iit.edu'; 'kbavishi@id.iit.edu'; 'lisa.radecki@id.iit.edu'; Tucker, Kristin; 'busche-

kristin@aramark.com'; 'Sejud.Betsy@chi.sysco.com'; 'christine.meresse@freshfromflorida.com';

'weger-larry@aramark.com'; 'gdavis@esfoods.com'; Hoover, Jill; 'delaina.dries@ams.usda.gov';

'sbrown@vitamix.com'; 'siqi.zhang@id.iit.edu'; 'kate.siskel@healthiergeneration.org';

'sbrown@midwestdairy.org'; Sachman, Sheryl; 'schleke@boe.richmond.k12.ga.us'; Balazs, Eva;

'mmonagan@nrdc.org'; 'leighakinnear@northwestern.edu'; 'suzanne.stluka@sdstate.edu';

Mary.Begalle@sunopta.com  

Subject: NOURISH TO FLOURISH: Please try again to join SLACK channel to keep abreast of

Post-Summit Activity/Communications 

 

Good afternoon School Meals Summit Attendees/Registrants:

 

 

A web portal (Slack) has been recently set-up as a “hub” for all of the activities, resources,

documents, etc. associated with the Summit. 

 

For the approximately 60 of you that have already registered … THANK YOU!

 

 

If you have not done so already … 

 

1.       Please register on “Slack” using the following link …

https://nourishtoflourish.slack.com/signup  

 

2. Once you have registered …
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a.       If you ARE currently on one of the 15 work groups, click on CHANNELS (along the upper

left hand side of the page) to be taken to a page that lists all of the individual work groups, select

the channel that corresponds to your work group and click the JOIN button at the bottom of the

page

 

b.       If you ARE NOT currently on a work group, click on CHANNELS (along the upper left hand

side of the page) to be taken to a page that lists all of the individual work groups, select the #open-

to-all-teams” channel and click the JOIN button at the bottom of the page. This channel is for

communications and resource sharing among ALL Summit attendees/registrants. 

 

Please let me know if you have any questions.

 

 

David

 

 

 

David Duguid

 

Vice President – Knowledge and Insights

 

Dairy Management Inc.

 

10255 West Higgins Road, Suite 900

 

Rosemont, Il 60018

 
David.Duguid@Dairy.org

 

P: 847.627.3312

 

C: 224.567.1622

 

 

 

 

David Duguid

 

Vice President – Knowledge and Insights
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Dairy Management Inc.

 

10255 West Higgins Road, Suite 900

 

Rosemont, Il 60018

 
David.Duguid@Dairy.org

 

P: 847.627.3312

 

C: 224.567.1622

 

 

Page 184



43. NOURISH TO FLOURISH: Please try again to join SLACK channel to keep abreast of Post-

Summit Activity/Communications

From: Duguid, David <David.Duguid@dairy.org>

To:

Cc: 'helene.clark@schwans.com' <helene.clark@schwans.com>,

'susan.loeper@sodexo.com' <susan.loeper@sodexo.com>,

'browe@schoolnutrition.org' <browe@schoolnutrition.org>,

'jennifer.armstrong@perdue.com' <jennifer.armstrong@perdue.com>,

'suzanne_mccarty@cargill.com' <suzanne_mccarty@cargill.com>,

'johnd@driftwooddairy.com' <johnd@driftwooddairy.com>, Duguid, David

<David.Duguid@dairy.org>, Hatch, Lisa - DMI <Lisa.Hatch@dairy.org>,

'caroleerb@jtmfoodgroup.com' <caroleerb@jtmfoodgroup.com>,

'josequinones@jtmfoodgroup.com' <josequinones@jtmfoodgroup.com>,

'travismenard@jtmfoodgroup.com' <travismenard@jtmfoodgroup.com>,

Bambacht, Katie <katie.bambacht@dairy.org>, 'sbrown@rich.com'

<sbrown@rich.com>, 'bhfiese@illinois.edu' <bhfiese@illinois.edu>, Lee,

Peggy <Peggy.Lee@dairy.org>, Blake, Mark <Mark.Blake@dairy.org>,

Dissinger, Scott <Scott.Dissinger@dairy.org>, 'lesa.tieszen@genmills.com'

<lesa.tieszen@genmills.com>, 'ltrujillo@bvfoods.com'

<ltrujillo@bvfoods.com>, 'lhatch@strength.org' <lhatch@strength.org>, Kafer,

Karen <karen.kafer@genyouthnow.org>, 'mrosenberger@dallasisd.org'

<mrosenberger@dallasisd.org>, Ellis, Karen <kellis@mmseducation.com>,

Chmielewska, Katherine <Katherine.Chmielewska@dairy.org>,

'afinke@dccentralkitchen.org' <afinke@dccentralkitchen.org>, Leitner, Mark

<Mark.Leitner@dairy.org>, 'jpennington@accutemp.net'

<jpennington@accutemp.net>, Patey, Camellia <camellia.patey@dairy.org>,

'browe@schoolnutrition.org' <browe@schoolnutrition.org>, McCarty, Rusty

<rusty@customed.org>, 'jessica.welty@gorillakids.com'

<jessica.welty@gorillakids.com>, 'samantha.sullivan@gorillakids.com'

<samantha.sullivan@gorillakids.com>, 'clisberner@landolakes.com'

<clisberner@landolakes.com>, Naczi, Rick <rnaczi@milk4u.org>, Szymanski,

Molly <mszymanski@sedairy.org>, Pelzer, Molly

<mpelzer@midwestdairy.com>, St. John, Jaclyn

<jstjohn@idahodairycouncil.org>, 'cweekly@qcusd.org'

<cweekly@qcusd.org>, Plummer, Michelle

<plummer@winnersdrinkmilk.com>, Hawkins, Crista

<chawkins@odncouncil.org>, 'ktwilson369@hotmail.com'

<ktwilson369@hotmail.com>, Young, Shannan

<syoung@DairyCouncilofCA.org>, 'rktaylor@fcps.edu' <rktaylor@fcps.edu>,

'chinesnewell@sd25.org' <chinesnewell@sd25.org>, Konkle, Mike

<konklem@dairymax.org>, Kirchner, Alyson <KirchnerA@dairymax.org>,

Page 185



Wedd, June <June.Wedd@drink-milk.com>, 'michelecooper@floridamilk.com'

<michelecooper@floridamilk.com>, Brown, Katie <kbrown@eatright.org>,

'lindsay@lindsaygraham.org.uk' <lindsay@lindsaygraham.org.uk>, Toth,

Sharon <sharon@milkmeansmore.org>, Guyer, Anne

<anne@milkmeansmore.org>, 'dcarroll@prairiefarms.com'

<dcarroll@prairiefarms.com>, 'emullins@prairiefarms.com'

<emullins@prairiefarms.com>, 'mwren@prairiefarms.com'

<mwren@prairiefarms.com>, Burnett, Lisa <lburnett@newenglanddairy.com>,

Ryan, Dottie <dottie.ryan@dairy.org>, Thompson, Andrea

<athompson@milk4u.org>, 'mpoling1@greeleyschools.org'

<mpoling1@greeleyschools.org>, 'cecily.upton@foodcorps.org'

<cecily.upton@foodcorps.org>, 'alexelson23@gmail.com'

<alexelson23@gmail.com>, 'browe@schoolnutrition.org'

<browe@schoolnutrition.org>, Green, Randy <rgreen@watsongreenllc.com>,

'janpoppend@gmail.com' <janpoppend@gmail.com>, Jones, Amy -- MWM

Law <ajones@mwmlaw.com>, 'lindsay@lindsayGraham.org.uk'

<lindsay@lindsayGraham.org.uk>, 'arainvill@emich.edu'

<arainvill@emich.edu>, 'mvanlieu@pewtrusts.org'

<mvanlieu@pewtrusts.org>, 'diane.punziano@browardschools.com'

<diane.punziano@browardschools.com>, 'rosa@healthyschoolscampaign.org'

<rosa@healthyschoolscampaign.org>, 'jbatten@redgold.com'

<jbatten@redgold.com>, Poague, Amy <apoague@milkpep.org>,

'jmatthews@feedingamerica.org' <jmatthews@feedingamerica.org>,

'nicole.nicoloff@gfs.com' <nicole.nicoloff@gfs.com>,

'tatum@tatumwanco.com' <tatum@tatumwanco.com>,

'angela.manosky@usfoods.com' <angela.manosky@usfoods.com>,

'tbarchak@nea.org' <tbarchak@nea.org>, 'bleyes613@msn.com'

<bleyes613@msn.com>, 'jhewins@frac.org' <jhewins@frac.org>,

'tom.ferris@advancepierre.com' <tom.ferris@advancepierre.com>,

'cfitzsimons@frac.org' <cfitzsimons@frac.org>,

'scott.benne@advancepierre.com' <scott.benne@advancepierre.com>,

'cpodgurski@upstateniagara.com' <cpodgurski@upstateniagara.com>,

'katie.simmons@everpack.com' <katie.simmons@everpack.com>,

'dan@mcifoods.com' <dan@mcifoods.com>, 'chris@mcifoods.com'

<chris@mcifoods.com>, 'ann.pendleton@compass-usa.com'

<ann.pendleton@compass-usa.com>, Mendoza, Linda

<mendoza@eatsmart.org>, 'wesley_delbridge@yahoo.com'

<wesley_delbridge@yahoo.com>, French, Debra <french@eatsmart.org>,

'Jim.zimmer@dominos.com' <Jim.zimmer@dominos.com>,

'sean@goldstarfoods.com' <sean@goldstarfoods.com>, Kadison, Julia --

MilkPEP <jkadison@milkpep.org>, 'PLogan@DiversifiedFoods.com'

<PLogan@DiversifiedFoods.com>, Johnson, Patricia
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<pjohnson@dairycouncilofaz.org>, Anglin, Ryan <ranglin@centurytel.net>,

Marion, Christina Smith <Christina.Marion@dairy.org>, Seefeldt, Connie

<Seefeldtfarms@gmail.com>, Vander Eyk, Arlene <ajstalktime@aol.com>,

'Rhonda@sevenoks.com' <Rhonda@sevenoks.com>, Pierson, Tim

<tim@dairycouncilutnv.com>, 'cainsworth@portionpaccorp.com'

<cainsworth@portionpaccorp.com>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'freis@kisales.com' <freis@kisales.com>,

'jmurphy@upstateniagara.com' <jmurphy@upstateniagara.com>,

'slemay@isiamerica.com' <slemay@isiamerica.com>, 'jufarris@dallasisd.org'

<jufarris@dallasisd.org>, 'carolyn.broughton@gmail.com'

<carolyn.broughton@gmail.com>, 'kolsenwhisler@gmail.com'

<kolsenwhisler@gmail.com>, 'gabriella.danza@dannon.com'

<gabriella.danza@dannon.com>, Fitzgerald, Erin <Erin.Fitzgerald@dairy.org>,

'mprayor@schools.nyc.gov' <mprayor@schools.nyc.gov>,

'devkennedy@outlook.com' <devkennedy@outlook.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>,

StudentAmbassador <Studentambassador@fueluptoplay60.com>, Baird,

Sarah <Sarah.Baird@dairy.org>, 'lafowler@cps.edu' <lafowler@cps.edu>,

'campbellm@eths.k12.il.us' <campbellm@eths.k12.il.us>,

'pmsalemi@cps.edu' <pmsalemi@cps.edu>, 'tkdeclemente@cps.edu'

<tkdeclemente@cps.edu>, 'ampolke@cps.edu' <ampolke@cps.edu>,

'klfox1@cps.edu' <klfox1@cps.edu>, 'jonashton@me.com'

<jonashton@me.com>, 'joe.green@npd.com' <joe.green@npd.com>,

Kaliappan, Siva <Siva.Kaliappan@dairy.org>,

'lbenavidez@bostonpublicschools.org'

<lbenavidez@bostonpublicschools.org>, 'dg@chefsbrigaid.com'

<dg@chefsbrigaid.com>, 'richard.hill@sodexo.com'

<richard.hill@sodexo.com>, 'tliquori@schoolfoodfocus.org'

<tliquori@schoolfoodfocus.org>, 'nyahiri.dozier@ocps.net'

<nyahiri.dozier@ocps.net>, 'Lknoll@yahoo.com' <Lknoll@yahoo.com>,

'mford@jjsnack.com' <mford@jjsnack.com>, 'dlc6@case.edu'

<dlc6@case.edu>, 'linda.vaccani@jmsmucker.com'

<linda.vaccani@jmsmucker.com>, 'kristen.kaszeta@wayne.edu'

<kristen.kaszeta@wayne.edu>, Nelson, Lori <lorin@floridamilk.com>,

'egoldstein@schools.nyc.gov' <egoldstein@schools.nyc.gov>,

'dbarrett3@schools.nyc.gov' <dbarrett3@schools.nyc.gov>,
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'sobrien@urbanschoolfoodalliance.org'

<sobrien@urbanschoolfoodalliance.org>, 'timikel.sharpe@lausd.net'

<timikel.sharpe@lausd.net>, 'jason@gorillakids.com'

<jason@gorillakids.com>, 'danielle@gorillakids.com'

<danielle@gorillakids.com>, 'el@eletchinger.com' <el@eletchinger.com>,

'kern@ingeniouscc.com' <kern@ingeniouscc.com>,

'elizabeth.vegas@healthiergeneration.org'

<elizabeth.vegas@healthiergeneration.org>, 'brummelerm@michigan.gov'

<brummelerm@michigan.gov>, 'mckinney-stewart@aramark.com' <mckinney-

stewart@aramark.com>, 'Matt@mbproducts.com' <Matt@mbproducts.com>,

'lakebranchdairy@gmail.com' <lakebranchdairy@gmail.com>, 'calmese-

keziah@aramark.com' <calmese-keziah@aramark.com>, 'rds@cbord.com'

<rds@cbord.com>, 'carol.chong@healthiergeneration.org'

<carol.chong@healthiergeneration.org>, 'jufarris@dallasisd.org'

<jufarris@dallasisd.org>, 'jkleen@oregonfoodbank.org'

<jkleen@oregonfoodbank.org>, 'jeff.jarchow@fosterfarms.com'

<jeff.jarchow@fosterfarms.com>, 'tim.jensen@fosterfarms.com'

<tim.jensen@fosterfarms.com>, Wilford, Laura <lwilford@wmmb.org>,

'Lawanda.Burns@pepsico.com' <Lawanda.Burns@pepsico.com>,

'rgmccoy@k12.wv.us' <rgmccoy@k12.wv.us>, 'pbfleischer@gmail.com'

<pbfleischer@gmail.com>, 'ggallucci@csa-NYC.org' <ggallucci@csa-

NYC.org>, 'mbecker9@schools.nyc.gov' <mbecker9@schools.nyc.gov>,

'young-ralph@aramark.com' <young-ralph@aramark.com>,

'lsantiago@esfoods.com' <lsantiago@esfoods.com>,

'anne.valik@healthiergeneration.org' <anne.valik@healthiergeneration.org>,

'rdeschak@schools.nyc.gov' <rdeschak@schools.nyc.gov>,

'powers@culinarynutritionassociates.com'

<powers@culinarynutritionassociates.com>, 'henner@msu.edu'

<henner@msu.edu>, 'mcoppotelli@archny.org' <mcoppotelli@archny.org>,

Dixon-Mays, Kimberly <Kimberly.dixon-mays@edelman.com>,

'mraimondi@eatright.org' <mraimondi@eatright.org>,

'byron.shefchik@delmonte.com' <byron.shefchik@delmonte.com>, Enslen,

Tracy <tracy.enslen@drink-milk.com>, 'maya.chatburn@cssiculinary.com'

<maya.chatburn@cssiculinary.com>, 'eddie.oliver@governor.virginia.gov'

<eddie.oliver@governor.virginia.gov>, 'Catharine.Kennedy@compass-

usa.com' <Catharine.Kennedy@compass-usa.com>,

'tina.bulle@conagrafoods.com' <tina.bulle@conagrafoods.com>,

'kmsmutch@gmail.com' <kmsmutch@gmail.com>, 'Micheline Herrera'

<mherrera@urbanschoolfoodalliance.org>, Adams, Doug -- Prime Consulting

Group Inc <doug@primeconsulting.biz>, 'adam.collins@mccain.com'

<adam.collins@mccain.com>, 'lg464@cornell.edu' <lg464@cornell.edu>,

'foodandbrandlab@cornell.edu' <foodandbrandlab@cornell.edu>, 'Chip@e-
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inteam.com' <Chip@e-inteam.com>, 'ddishman@hilanddairy.com'

<ddishman@hilanddairy.com>, 'turleymichael@yahoo.com'

<turleymichael@yahoo.com>, 'terry.pallister@tetrapak.com'

<terry.pallister@tetrapak.com>, 'pfelts@unifiedbrands.net'

<pfelts@unifiedbrands.net>, 'savannah.pargas@darigold.com'

<savannah.pargas@darigold.com>, 'StudentAmbassador@FUTP60.com'

<StudentAmbassador@FUTP60.com>, 'rebecca.heagney@kemps.com'

<rebecca.heagney@kemps.com>, 'chris.gretchko@tetrapak.com'

<chris.gretchko@tetrapak.com>, 'patrice.puertollano@pgcps.org'

<patrice.puertollano@pgcps.org>, 'jmoen@acosta.com'

<jmoen@acosta.com>, 'Jason@e-inteam.com' <Jason@e-inteam.com>,

Lentsch, Lucas <llentsch@midwestdairy.com>, 'pparham@dadeschools.net'

<pparham@dadeschools.net>, 'StudenAmbassador@FUTP60.com'

<StudenAmbassador@FUTP60.com>, 'jrowe@esfoods.com'

<jrowe@esfoods.com>, 'mbromber@noblenetwork.org'

<mbromber@noblenetwork.org>, Skip Hardie <skip.hardie@gmail.com>,

'kim@thelaughingacademy.com' <kim@thelaughingacademy.com>,

'anogueira@id.iit.edu' <anogueira@id.iit.edu>, 'myan8@id.iit.edu'

<myan8@id.iit.edu>, 'tashakorinia@id.iit.edu' <tashakorinia@id.iit.edu>,

'kbavishi@id.iit.edu' <kbavishi@id.iit.edu>, 'lisa.radecki@id.iit.edu'

<lisa.radecki@id.iit.edu>, Tucker, Kristin

<ktucker@westerndairyassociation.org>, 'busche-kristin@aramark.com'

<busche-kristin@aramark.com>, 'Sejud.Betsy@chi.sysco.com'

<Sejud.Betsy@chi.sysco.com>, 'christine.meresse@freshfromflorida.com'

<christine.meresse@freshfromflorida.com>, 'weger-larry@aramark.com'

<weger-larry@aramark.com>, 'gdavis@esfoods.com' <gdavis@esfoods.com>,

Hoover, Jill <jill.hoover@ams.usda.gov>, 'delaina.dries@ams.usda.gov'

<delaina.dries@ams.usda.gov>, 'sbrown@vitamix.com'

<sbrown@vitamix.com>, 'siqi.zhang@id.iit.edu' <siqi.zhang@id.iit.edu>,

'kate.siskel@healthiergeneration.org' <kate.siskel@healthiergeneration.org>,

'sbrown@midwestdairy.org' <sbrown@midwestdairy.org>, Sachman, Sheryl

<sheryl@sachman.net>, 'schleke@boe.richmond.k12.ga.us'

<schleke@boe.richmond.k12.ga.us>, Balazs, Eva <ebalazs@mdvamilk.com>,

'mmonagan@nrdc.org' <mmonagan@nrdc.org>,

'leighakinnear@northwestern.edu' <leighakinnear@northwestern.edu>,

'suzanne.stluka@sdstate.edu' <suzanne.stluka@sdstate.edu>,

Mary.Begalle@sunopta.com <Mary.Begalle@sunopta.com>

Sent Date: May 02, 2017 15:02:27

Subject: NOURISH TO FLOURISH: Please try again to join SLACK channel to keep

abreast of Post-Summit Activity/Communications

Attachment:
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Good afternoon School Meals Summit Attendees/Registrants:

 

 

A web portal (Slack) has been recently set-up as a “hub” for all of the activities, resources,

documents, etc. associated with the Summit. 

 

For the approximately 60 of you that have already registered … THANK YOU!

 

 

If you have not done so already … 

 

1.       Please register on “Slack” using the following link …

https://nourishtoflourish.slack.com/signup  

 

2. Once you have registered …

 

a.       If you ARE currently on one of the 15 work groups, click on CHANNELS (along the upper

left hand side of the page) to be taken to a page that lists all of the individual work groups, select

the channel that corresponds to your work group and click the JOIN button at the bottom of the

page

 

b.       If you ARE NOT currently on a work group, click on CHANNELS (along the upper left hand

side of the page) to be taken to a page that lists all of the individual work groups, select the #open-

to-all-teams” channel and click the JOIN button at the bottom of the page. This channel is for

communications and resource sharing among ALL Summit attendees/registrants. 

 

Please let me know if you have any questions.

 

 

David

 

 

 

David Duguid

 

Vice President – Knowledge and Insights

 

Dairy Management Inc.

 

10255 West Higgins Road, Suite 900
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Rosemont, Il 60018

 
David.Duguid@Dairy.org

 

P: 847.627.3312

 

C: 224.567.1622

 

 

 

 

David Duguid

 

Vice President – Knowledge and Insights

 

Dairy Management Inc.

 

10255 West Higgins Road, Suite 900

 

Rosemont, Il 60018

 
David.Duguid@Dairy.org

 

P: 847.627.3312

 

C: 224.567.1622
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44. Re: Food Research Collaborative -UK

From: gussch@aol.com

To: DMartin@burke.k12.ga.us

Sent Date: Apr 14, 2017 12:28:15

Subject: Re: Food Research Collaborative -UK

Attachment:

Donna,  
 

    Concur, I try to get to the UK a couple of times a year and catch up with  Professor Lang and his

encouragement of sustainable, healthy diets in the UK--as they develop and encourage relevant

nutrition innovations of interest to the Academy, will update at meetings--UK Healthy Start and esp

their laddered sugary drinks tax (the more sugar, the higher the tax) seems to be working. Coke

and Pepsi reducing their sugar content.  
 

   Gus 
 
 

-----Original Message-----  

From: Donna Martin <DMartin@burke.k12.ga.us>  

To: Gus Schumacher <gus@wholesomewave.org>; Katie Brown <kbrown@eatright.org>; Nicci

Brown <nbrown@eatright.org>  

Cc: Mary Pat Raimondi <mraimondi@eatright.org>  

Sent: Fri, Apr 14, 2017 11:37 am  

Subject: Re: Food Research Collaborative -UK  

 

Gus,  I am going to forward your email onto Katie Brown and Nicci Brown who are working with

the Foundation on our Second Century Projects.  I think this contact might be someone they could

put one of the teams who , so I don't think he would be a good fit there.  They will now best how to

utilize his skills.  Thanks for thinking of us!  
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND 

Director, School Nutrition Program 

Burke County Board of Education 

789 Burke Veterans Parkway 

Waynesboro, GA  30830 

work - 706-554-5393 

fax - 706-554-5655 

From: Gus Schumacher <gus@wholesomewave.org>  

Sent: Wednesday, April 12, 2017 6:10 AM  

To: Donna Martin  

Cc: Mary Pat Raimondi  
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Subject: Food Research Collaborative -UK 

 

Donna,  
 

  Good morning, last November, I was invited to speak  at Tim Lang's  UK Food Research

Collaborative on nutrition incentives and Veggie R/x programs.  
 

 Professor Tim Lang and his colleagues at City University of London continue to do terrific work

 policies to improve sustainable diets.  
 

   Wonder if the Academy might explore inviting Tim or one his colleagues to join us in June in

Chicago? 
 

   

 Gus 
 
 

Food Thinkers “How can we make progress on normalising Sustainable Diets?”
 

 

Speakers: Tim Lang, Professor of Food Policy, City, University of London; Tara Garnett, Director,

(FCRN) Food Climate Research Network and Modi Mwatsama, Director of Policy and Global

Health, UK Health Forum 

When: Wednesday 24 May 2017, 4pm – 6pm 

Where: A130, College Building, City University of London 
RSVP here

About the talk: 

This Food Thinkers seminar is an opportunity to discuss the issue of sustainable diets. This simple

phrase sometimes seems to cover a vast range of issues shaping how and what we eat, from the

environment to ethics, from the labour process to the content of foods. Three researchers will lead

off discussion: Dr Tara Garnett of Oxford University who set up the Food Climate Research

Network which has been a key global source of data and thinking over the last 11 years; Dr Modi

Mwatsama of the UK Health Forum, which has been preparing a new report on how Health

Sustainable Diets policy options in the UK; and Prof Tim Lang, of the Centre for Food Policy,

whose new book  Sustainable Diets (with Pamela Mason) offers an overview of the topic. 

About the Speakers: 

Tim Lang  

Tim Lang has been Professor of Food Policy at City University London’s Centre for Food Policy

since 2002. After a PhD in social psychology at Leeds University, he became a hill farmer in the

1970s which shifted his attention to food policy, where it has been ever since. For over 35 years,

he’s engaged in academic and public research and debate about its direction, locally to globally.

His abiding interest is how policy addresses the environment, health, social justice, and

citizens.He has been a consultant to the World Health Organisation (eg. auditing the Global Top
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25 Food Companies on food and health). He has been a special advisor to four House of

Commons Select Committee inquiries (food standards x 2, globalisation and obesity), and a

consultant on food security to the Royal Institute of International Affairs (Chatham House). He was

a Commissioner on the UK Government’s Sustainable Development Commission (2006-11),

reviewing progress on food sustainability. He was on the Council of Food Policy Advisors to the

Dept for Environment, Food &Rural Affairs (2008-10), and was appointed to the Mayor of London’s

Food Board in 2010 

Tara Garnett  

Tara Garnett initiated and runs the Food Climate Research Network (FCRN), based at the

Environmental Change Institute. 

Her work focuses on the contribution that the food system makes to greenhouse gas emissions

and the scope for emissions reduction, looking at the technological options, at what could be

achieved by changes in behaviour and how policies could help promote both these approaches.

She is particularly interested in the relationship between emissions reduction objectives and other

social and ethical concerns, particularly human health, livelihoods, and animal welfare. Much of

her focus is on livestock, since this represents a nodal point where many of these issues

converge. 

Tara is keen to collaborate through the FCRN with other organisations to undertake research,

organise events and build and extend interdisciplinary, intersectoral knowledge in this field. 
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45. Final Reminder TOS 2017 Grants Program: Call for Letters of Intent Closes This Friday!

From: The Obesity Society eNews <tos@multibriefs.com>

To: dmartin@burke.k12.ga.us

Sent Date: Apr 12, 2017 17:43:45

Subject: Final Reminder TOS 2017 Grants Program: Call for Letters of Intent Closes

This Friday!

Attachment:

The Obesity Society eNews This message was sent to dmartin@burke.k12.ga.us  

April 12, 2017    About  |   Membership  |   Meetings &Events  |   Education  

Advocacy  |   Publications  |   News  |   Resources  |   Support Subscribe  |   Archive  |   Advertise 

  Search Archive |  View Web Version |  Advertise   
 
Search Past Issues View Web Version Advertise 

  

 Monthly TOS Membership Issue 

 

Obesity Research Spotlight: Mitochondria Functional Quality in Metabolically Health and

Unhealthy Obese Contributed by Rod Velliquette, PhD  

Metabolically healthy and unhealthy obese (MHO and MUO, respectively) are terms used to

describe individuals that are obese by BMI standards but either healthy or unhealthy by metabolic

biomarkers standards. In the recent Obesity journal, Kavanagh K et al., reported their findings on

the metabolic health of subcutaneous adipose tissue from nonhuman primates that spontaneously

develop the MHO and MUO phenotypes. Researchers first classified the primate colony into four

categories, 1) metabolic healthy lean, 2) metabolic unhealthy lean, 3) MHO and 4) MUO. In a

subset of MHO and MUO primates, subcutaneous adipose tissue was collected and specific

proteins related to mitochondria functional quality were determined as well as macrophage

inflammatory status.  

 

The prevalence of MUO in this nonhuman primate colony was 31%, which is similar to what has

been reported for humans, and suggest these obesity phenotypes are conserved. In

subcutaneous adipose tissue from MUO, proteins related to mitochondria functional quality were

lower and presented a proinflammatory macrophage profile. This research suggests that local

subcutaneous adipose tissue mitochondria quality and inflammatory status could be a signature of

the MUO phenotype. In addition, there is also commentary on Kavanagh K et al. Read the full

article and commentary here.  

 

 

Advertisement  

New Job Opportunities Posted on TOS Job Board TOS  

Are you graduating soon or thinking about making a change in your career? Why not check out the
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TOS job board. Each week hospitals, universities and association from across the country post

openings. Job seekers also have the opportunity to provide a searchable resume for employers to

review, as well as ask an expert for additional feedback to help you ace the interview. Check out

this snapshot of what’s up this week. Apply for your next position here.  

 

 

TOS Fellow Spotlight: Interview with Juliana Cohen ScM, ScD, FTOS By: Rachel Goldman, PhD  

Fellowship is one of the highest honors The Obesity Society bestows. This week TOS Member

Spotlight features a conversation with TOS Fellow Juliana FW Cohen, ScM, ScD.  

 

Q: What is your full name, credentials, and title?  

A: Juliana FW Cohen, ScM, ScD, Assistant Professor in the Department of Health Sciences at

Merrimack College and Adjunct Assistant Professor in the Department of Nutrition at the Harvard

T.H. Chan School of Public Health  

 

Q: What is your primary research question or clinical field? 

A: My research focuses on policies and innovative strategies to increase the selection and

consumption of healthier foods among children in both school cafeteria and fast food restaurant

settings. Additionally, my research examines the impact of a healthier diet on children’s cognitive

functioning.  

 

Q: How long have you been in your career? 

A: I have been conducting research in these areas for over 10 years.  

 

Q: What excites you the most about your work? 

A: This field has the potential to improve the diets of millions of children daily.  

 

Q: What advice do you have to offer early career obesity professionals? 

A: Seek out additional “unofficial” mentors to help guide your research and career in your early

stages (this can be someone who you connect with at a TOS conference!). Continue reading…  

 

Trending Topics in TOS Connect TOS  

One popular question member services receives from new members is, “How can I engage more

with other TOS members?” One quick and easy way is through the Open Forum in TOS Connect.

The TOS Connect platform is an opportunity for all TOS members to engage, support and interact

with one another.  

 

When you see a Member Spotlight, reach out and congratulate that member! When someone from

your committee or section talks about an event or situation, show them support them by posting a

comment. As colleagues, ask questions, answer questions and encourage a discussion. TOS

Connect is a space where young investigators and retired professionals alike can have a voice. If

you want to ask a question or receive feedback from the general membership body, join the
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conversation here.  

 

 

 Ferretts Iron - Oral, Liquid &Chewable  

 

Are your patients looking for a better iron supplement? Need patient samples or more information

call 800-456-4138 or click here.   

Three Tips to Know Before Taking the ABOM Certification TOS  

Are you ready to be distinguished as a physician who has specialized knowledge in the field and

practice of obesity medicine? If you are ready to become that distinguished physician, then here

are a couple of useful tips before taking the ABOM Certification.  

 

Tip 1: Know the Material– As with any other examination, studying and reviewing material is

critically important towards success. Thankfully, the item fields and scoring guides for the

certification exam are available without charge on the public ABOM website. The materials are

here to assist, advance and encourage individual study as well as review course development.

Take a look at the suggested preparation and resource materials here.  

 

TIP 2: Attend the Review Course at ObesityWeek – During ObesityWeek, TOS offers a review

course for ABOM Certification participants wanting to further their education. As physicians, your

knowledge of obesity will be strengthened by interacting with other test takers and reviewing test

material in a group setting. You will be offered sample exam questions and didactic lectures in

addition to receiving a 100 page educational workbook, which will allow you to continue your

studies in the comfort of your own home. Participants in the TOS Review Course have a 90%

pass rate for the exam. Review the ObesityWeek ABOM Review Course information here and join

us in October!  

 

Tip 3: ObesityWeek attendees can use credits earned during ObesityWeek towards the ABOM

exam. View ABOM eligibility requirements here and additional resources here.  

 

*Pass rate percentage based on 500 interviews.  

 

Final Reminder TOS 2017 Grants Program: Call for Letters of Intent Closes This Friday! TOS  

The Obesity Society is pleased to announce the 2017 grants to be awarded this year. The grants

program demonstrates our commitment to promote, reward and encourage research in the field of

obesity.  

 

All applicants must be TOS members. An applicant cannot receive more than one award or

grant within a calendar year.  

 

Members of The Obesity Society are encouraged to apply by sending in their Letters of

Intent (LOI) by April 14, 2017 for the following grants:  
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Early Career Research Grant (ECRG) – The Early-Career Research program funds studies

proposed by new investigators who have completed their doctorate within the past 5 years with a

PhD or 8 years with an MD. One grant will be funded up to $25,000 for a 1-year pilot study.  

 

Early Career Grant Challenge (ECGC) – The winner receives a $25,000 research grant based on

presentation of a research idea during The Obesity Society’s Opening Session at ObesityWeek

2017. Four to five finalists will receive a $1,500 travel grant to attend ObesityWeek.  

 

Please click here for additional information and how to apply. If you have any questions, please

contact grantsandawards@obesity.org.  

 

 

 

Get More Involved with TOS — Volunteer for a Leadership Committee TOS  

Want to get more involved? Become a leader? Apply today to join a committee.  

 

TOS has a variety of committees that play an active role in assisting the Council to plan and

administer the programs and activities that are at the heart of The Society's mission. Committees

(standing and ad hoc) are responsible for studying issues, making recommendations, carrying out

liaison activities, and implementing specific short-term projects approved by the Council.  

 

Please note that committee seats necessitate a commitment to the cause of obesity and a

dedication to the work. For example, committees meet each year during the Annual Scientific

Meeting and committee members attend this meeting at their own expense. Acceptance of

committee appointment implies a commitment to attend these meetings. Committee terms are a

minimum of two years.  

 

All TOS members are eligible to serve as on committees, with a few exceptions. Members

interested in serving on a committee(s) may complete and submit the 2017 Committee Volunteer

Self-Nomination Form. Submit your completed form to governance@obesity.org by Friday, June 9,

2017. You will be asked to list your committee interests in order of priority.  

 

The Council urges interested members to volunteer. Your assistance in this effort to increase the

effectiveness and productivity of The Society's objective and goals is recognized and appreciated.  

 

The Call for Volunteers will remain open through Friday, June 9. Find out more about applying

online here.  

 

 

Reminder TOS Abstract Submission for ObesityWeek 2017 is Now Open!  

TOS  
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•

•

•

It’s time to put the finishing touches on your obesity research abstracts! TOS’s abstract

submission site for ObesityWeek 2017 opens on March 31. Don't miss your chance to present the

latest groundbreaking research on obesity prevention and treatment at TOS’s annual meeting –

ObesityWeek 2017 – at National Harbor, Maryland (Washington, DC metro area) Oct. 29 – Nov. 2.

Please note, the only opportunity to be considered for an Oral Abstract Presentation is

during this abstract call.  

 

Researchers who present abstracts during TOS's annual meeting at ObesityWeek have

increased: 

Visibility among leaders in the field. Countless experts – including basic scientists, practicing

physicians and surgeons, pharmaceutical researchers, public policy wonks and other

professionals – attend ObesityWeek to learn about the latest research in obesity treatment and

prevention.  

Global reach. Last year, ObesityWeek impressions – or the number of times a person was

reached with a message about ObesityWeek – rose to more than 7 billion. People read about

ObesityWeek in leading outlets including The Los Angeles Times, USA Today, TIME, NPR, AP,

Reuters, HealthDay, Huffington Post, as well as in leading health-related publications including

WedMD, MedPage Today, Medscape, Kaiser Health News, Healio/Endocrine Today and

HealthCentral.  

Networking with like-minded researchers. Forge new research collaborations. Uncover

pioneering scientific tools. Find a new job. ObesityWeek offers these and countless other

opportunities to gain the edge needed to advance your career in obesity.  

Abstract submission entries will close on April 23, 2017. Submit your abstract here, and stay up-to-

date on the latest ObesityWeek information here.  

Share this article:    

 

 

The Obesity Society Awards Program TOS  

Call for 2017 Awards Nominations  

 

The Obesity Society's awards program promotes, rewards, and encourages research in the field of

obesity. Awards reflecting different aspects or points in the careers of obesity researchers will be

presented at ObesityWeek 2017 in Washington, DC October 29-November 2, 2017.  

 

The Obesity Society encourages you to identify the talented and exceptional people in the field

who deserve to be recognized and awarded for their work.  

 

Nominations will be reviewed by The Obesity Society's Awards Committee and the winners will be

announced this summer.  

 

All award nominations must be received at the national office by Wednesday, May 10, 2017.
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Awards:  

Atkinson-Stern Public Service Award  

The George A. Bray Founders Award  

The George A. Bray Master’s Thesis &Doctoral Dissertation Awards  

The TOPS Research Achievement Award  

TOS Scientific Achievement Award  

The Friends of Albert (Mickey) Stunkard Lifetime Achievement Award  

Thomas A. Wadden Award for Distinguished Mentorship.  

 

For more information on how to apply and to read the awards descriptions click here.  

 

TOS eHealth/mHealth Reading Corner TOS  

Stay up-to-date on developments in the important field of obesity. This week's articles include:  

 

Farooq M, McCrory MA, Sazonov E. Reduction of energy intake using just-in-time feedback from a

wearable sensor system. Obesity. 2017:25:676-81.  

 

Goldstein CM, Thomas JG, Wing RR, Bond DS. Successful weight loss maintainers use health-

tracking smartphone applications more than a nationally-representative sample: comparison of the

National Weight Control Registry to Pew Tracking for Health. Obesity Science and Practice. 2017.  

 

Schippers M, Adam PCG, Smolenski DJ, Wong HTH, de Wit JBF. A meta-analysis of overall

effects of weight loss interventions delivered via mobile phones and effect size differences

according to delivery mode, personal contact, and intervention intensity and duration. Obesity

Reviews. 2017:1-10.  

 

 

  OBESITY IN THE NEWS  

Your spare tire is taking years off your life New York Post  

Maintaining a healthy weight can be tough for many of us. In fact, more than two-thirds of

American adults are overweight and one-third are obese, according to the Centers for Disease

Control and Prevention. But a new study suggests you may want to work harder to shed those few

extra pounds if you want to live a longer life.  READ MORE  

 

A bad Pepsi ad and the cost of obesity The Washington Post  

Can you use social justice to sell soda? Pepsi thought so and got smacked off the protest line. But

there’s more to this issue than a bad ad. The Vox Senior health correspondent Julia Belluz wrote

about the ad that raised quite a bit of rancor: Pepsi’s pulled protest ad is part of a long history of

big soda exploiting black and Latino youth.  READ MORE  

 

Obesity: Scientists say that relationships greatly affect weight and health University Herald  
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Whether people like it or not, the relationships they allow to form in their lives greatly affect their

weight and health. This has been proven by scientists from Harvard University issuing a warning

how one should be careful in choosing their friends. According to the National Institute of Diabetes

and Digestive and Kidney Diseases, one-third of adults in the United States are obese — that's

one in three adults.  READ MORE  

 

What works for treating overweight and obesity The Huffington Post  

This past week, the National Academies of Sciences, Engineering, and Medicine’s Health and

Medicine Division hosted two events in which I participated: (1) a full-afternoon discussion on

obesity prevention and management, (2) a full-day workshop on treating overweight and obesity.  

READ MORE  

 

Pets alter infants' microbiota to lower risk of allergies, obesity Medical News Today  

New research highlights the benefits of having pets around the house during childhood, after

finding that early-life exposure to furry animals may reduce the risk of developing allergies and

obesity. Led by researchers from the University of Alberta in Canada, the study found that children

exposed to dogs, cats, and other furry pets in early life — before birth and up to 3 months after —

experienced significant increases in two beneficial gut bacteria: Ruminococcus and Oscillospira.  

READ MORE  

 

 

 

The Obesity Society eNews Connect with TOS  

 

Recent Issues | Subscribe | Unsubscribe | Advertise | Web Version   

 

Rebecca Truxall, News Editor, The Obesity Society  |  Contribute News  

Tanesia Dwight, Membership and Marketing Coordinator, The Obesity Society  |  Contribute

News  

Colby Horton, Vice President of Publishing, 469-420-2601 |  Download media kit  

Hope Barton, Content Editor, 469-420-2680 | Contribute news  

 

The Obesity Society 

1110 Bonifant Street, Suite 500 | Silver Spring, MD 20910 | 301-563-6526 | Contact Us   

 

Disclaimer: eNews is a digest of the most important news selected for The Obesity Society from

thousands of sources by the editors of MultiBriefs, an independent organization that also manages

and sells advertising. The Obesity Society does not endorse any of the advertised products and

services. Opinions expressed in the articles are those of the author and not of The Obesity

Society.  

 

Learn how to add us to your safe sender list so our emails get to your inbox.  
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46. Nourish to Flourish: Thank You & Next Steps

From: Duguid, David <David.Duguid@dairy.org>

To: helene.clark@schwans.com <helene.clark@schwans.com>,

susan.loeper@sodexo.com <susan.loeper@sodexo.com>,

browe@schoolnutrition.org <browe@schoolnutrition.org>,

jennifer.armstrong@perdue.com <jennifer.armstrong@perdue.com>,

suzanne_mccarty@cargill.com <suzanne_mccarty@cargill.com>,

johnd@driftwooddairy.com <johnd@driftwooddairy.com>, Duguid, David

<David.Duguid@dairy.org>, Hatch, Lisa - DMI <Lisa.Hatch@dairy.org>,

caroleerb@jtmfoodgroup.com <caroleerb@jtmfoodgroup.com>,

josequinones@jtmfoodgroup.com <josequinones@jtmfoodgroup.com>,

travismenard@jtmfoodgroup.com <travismenard@jtmfoodgroup.com>,

Bambacht, Katie <katie.bambacht@dairy.org>, sbrown@rich.com

<sbrown@rich.com>, bhfiese@illinois.edu <bhfiese@illinois.edu>, Lee, Peggy

<Peggy.Lee@dairy.org>, Blake, Mark <Mark.Blake@dairy.org>, Dissinger,

Scott <Scott.Dissinger@dairy.org>, lesa.tieszen@genmills.com

<lesa.tieszen@genmills.com>, ltrujillo@bvfoods.com <ltrujillo@bvfoods.com>,

lhatch@strength.org <lhatch@strength.org>, Kafer, Karen

<karen.kafer@genyouthnow.org>, mrosenberger@dallasisd.org

<mrosenberger@dallasisd.org>, Ellis, Karen <kellis@mmseducation.com>,

Chmielewska, Katherine <Katherine.Chmielewska@dairy.org>,

afinke@dccentralkitchen.org <afinke@dccentralkitchen.org>, Leitner, Mark

<Mark.Leitner@dairy.org>, jpennington@accutemp.net

<jpennington@accutemp.net>, Patey, Camellia <camellia.patey@dairy.org>,

browe@schoolnutrition.org <browe@schoolnutrition.org>, McCarty, Rusty

<rusty@customed.org>, jessica.welty@gorillakids.com

<jessica.welty@gorillakids.com>, samantha.sullivan@gorillakids.com

<samantha.sullivan@gorillakids.com>, clisberner@landolakes.com

<clisberner@landolakes.com>, Naczi, Rick <rnaczi@milk4u.org>, Szymanski,

Molly <mszymanski@sedairy.org>, Pelzer, Molly

<mpelzer@midwestdairy.com>, St. John, Jaclyn

<jstjohn@idahodairycouncil.org>, cweekly@qcusd.org <cweekly@qcusd.org>,

Plummer, Michelle <plummer@winnersdrinkmilk.com>, Hawkins, Crista

<chawkins@odncouncil.org>, ktwilson369@hotmail.com

<ktwilson369@hotmail.com>, Young, Shannan

<syoung@DairyCouncilofCA.org>, rktaylor@fcps.edu <rktaylor@fcps.edu>,

chinesnewell@sd25.org <chinesnewell@sd25.org>, Konkle, Mike

<konklem@dairymax.org>, Kirchner, Alyson <KirchnerA@dairymax.org>,

Wedd, June <June.Wedd@drink-milk.com>, michelecooper@floridamilk.com

<michelecooper@floridamilk.com>, Brown, Katie <kbrown@eatright.org>,

lindsay@lindsaygraham.org.uk <lindsay@lindsaygraham.org.uk>, Toth,
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Sharon <sharon@milkmeansmore.org>, Guyer, Anne

<anne@milkmeansmore.org>, dcarroll@prairiefarms.com

<dcarroll@prairiefarms.com>, emullins@prairiefarms.com

<emullins@prairiefarms.com>, mwren@prairiefarms.com

<mwren@prairiefarms.com>, Burnett, Lisa <lburnett@newenglanddairy.com>,

Ryan, Dottie <dottie.ryan@dairy.org>, Thompson, Andrea

<athompson@milk4u.org>, mpoling1@greeleyschools.org

<mpoling1@greeleyschools.org>, cecily.upton@foodcorps.org

<cecily.upton@foodcorps.org>, alexelson23@gmail.com

<alexelson23@gmail.com>, browe@schoolnutrition.org

<browe@schoolnutrition.org>, Green, Randy <rgreen@watsongreenllc.com>,

janpoppend@gmail.com <janpoppend@gmail.com>, Jones, Amy -- MWM Law

<ajones@mwmlaw.com>, lindsay@lindsayGraham.org.uk

<lindsay@lindsayGraham.org.uk>, arainvill@emich.edu

<arainvill@emich.edu>, mvanlieu@pewtrusts.org <mvanlieu@pewtrusts.org>,

diane.punziano@browardschools.com

<diane.punziano@browardschools.com>, rosa@healthyschoolscampaign.org

<rosa@healthyschoolscampaign.org>, jbatten@redgold.com

<jbatten@redgold.com>, Poague, Amy <apoague@milkpep.org>,

jmatthews@feedingamerica.org <jmatthews@feedingamerica.org>,

nicole.nicoloff@gfs.com <nicole.nicoloff@gfs.com>, tatum@tatumwanco.com

<tatum@tatumwanco.com>, angela.manosky@usfoods.com

<angela.manosky@usfoods.com>, tbarchak@nea.org <tbarchak@nea.org>,

bleyes613@msn.com <bleyes613@msn.com>, jhewins@frac.org

<jhewins@frac.org>, tom.ferris@advancepierre.com

<tom.ferris@advancepierre.com>, cfitzsimons@frac.org

<cfitzsimons@frac.org>, scott.benne@advancepierre.com

<scott.benne@advancepierre.com>, cpodgurski@upstateniagara.com

<cpodgurski@upstateniagara.com>, katie.simmons@everpack.com

<katie.simmons@everpack.com>, dan@mcifoods.com <dan@mcifoods.com>,

chris@mcifoods.com <chris@mcifoods.com>, ann.pendleton@compass-

usa.com <ann.pendleton@compass-usa.com>, Mendoza, Linda

<mendoza@havemilk.org>, wesley_delbridge@yahoo.com

<wesley_delbridge@yahoo.com>, French, Debra <french@havemilk.com>,

Jim.zimmer@dominos.com <Jim.zimmer@dominos.com>,

sean@goldstarfoods.com <sean@goldstarfoods.com>, Kadison, Julia --

MilkPEP <jkadison@milkpep.org>, PLogan@DiversifiedFoods.com

<PLogan@DiversifiedFoods.com>, Johnson, Patricia

<pjohnson@dairycouncilofaz.org>, Anglin, Ryan <ranglin@centurytel.net>,

Marion, Christina Smith <Christina.Marion@dairy.org>, Seefeldt, Connie

<Seefeldtfarms@gmail.com>, Vander Eyk, Arlene <ajstalktime@aol.com>,

Rhonda@sevenoks.com <Rhonda@sevenoks.com>, Pierson, Tim
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<tim@dairycouncilutnv.com>, cainsworth@portionpaccorp.com

<cainsworth@portionpaccorp.com>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, freis@kisales.com <freis@kisales.com>,

jmurphy@upstateniagara.com <jmurphy@upstateniagara.com>,

slemay@isiamerica.com <slemay@isiamerica.com>, jufarris@dallasisd.org

<jufarris@dallasisd.org>, carolyn.broughton@gmail.com

<carolyn.broughton@gmail.com>, kolsenwhisler@gmail.com

<kolsenwhisler@gmail.com>, gabriella.danza@dannon.com

<gabriella.danza@dannon.com>, Fitzgerald, Erin <Erin.Fitzgerald@dairy.org>,

mprayor@schools.nyc.gov <mprayor@schools.nyc.gov>,

devkennedy@outlook.com <devkennedy@outlook.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, StudentAmbassador

<Studentambassador@fueluptoplay60.com>, Baird, Sarah

<Sarah.Baird@dairy.org>, lafowler@cps.edu <lafowler@cps.edu>,

campbellm@eths.k12.il.us <campbellm@eths.k12.il.us>, pmsalemi@cps.edu

<pmsalemi@cps.edu>, tkdeclemente@cps.edu <tkdeclemente@cps.edu>,

ampolke@cps.edu <ampolke@cps.edu>, klfox1@cps.edu <klfox1@cps.edu>,

jonashton@me.com <jonashton@me.com>, joe.green@npd.com

<joe.green@npd.com>, Kaliappan, Siva <Siva.Kaliappan@dairy.org>,

lbenavidez@bostonpublicschools.org <lbenavidez@bostonpublicschools.org>,

dg@chefsbrigaid.com <dg@chefsbrigaid.com>, richard.hill@sodexo.com

<richard.hill@sodexo.com>, tliquori@schoolfoodfocus.org

<tliquori@schoolfoodfocus.org>, nyahiri.dozier@ocps.net

<nyahiri.dozier@ocps.net>, Lknoll@yahoo.com <Lknoll@yahoo.com>,

mford@jjsnack.com <mford@jjsnack.com>, dlc6@case.edu

<dlc6@case.edu>, linda.vaccani@jmsmucker.com

<linda.vaccani@jmsmucker.com>, kristen.kaszeta@wayne.edu

<kristen.kaszeta@wayne.edu>, Nelson, Lori <lorin@floridamilk.com>,

egoldstein@schools.nyc.gov <egoldstein@schools.nyc.gov>,

dbarrett3@schools.nyc.gov <dbarrett3@schools.nyc.gov>,

sobrien@urbanschoolfoodalliance.org

<sobrien@urbanschoolfoodalliance.org>,

mherrera@urbanschoofoodalliance.ogr

<mherrera@urbanschoofoodalliance.ogr>, timikel.sharpe@lausd.net

<timikel.sharpe@lausd.net>, jason@gorillakids.com <jason@gorillakids.com>,

danielle@gorillakids.com <danielle@gorillakids.com>, el@eletchinger.com

Page 205



<el@eletchinger.com>, kern@ingeniouscc.com <kern@ingeniouscc.com>,

elizabeth.vegas@healthiergeneration.org

<elizabeth.vegas@healthiergeneration.org>, brummelerm@michigan.gov

<brummelerm@michigan.gov>, mckinney-stewart@aramark.com <mckinney-

stewart@aramark.com>, Matt@mbproducts.com <Matt@mbproducts.com>,

lakebranchdairy@gmail.com <lakebranchdairy@gmail.com>, calmese-

keziah@aramark.com <calmese-keziah@aramark.com>, rds@cbord.com

<rds@cbord.com>, carol.chong@healthiergeneration.org

<carol.chong@healthiergeneration.org>, jufarris@dallasisd.org

<jufarris@dallasisd.org>, suzane.stluka@sdstate.edu

<suzane.stluka@sdstate.edu>, jkleen@oregonfoodbank.org

<jkleen@oregonfoodbank.org>, jeff.jarchow@fosterfarms.com

<jeff.jarchow@fosterfarms.com>, tim.jensen@fosterfarms.com

<tim.jensen@fosterfarms.com>, Wilford, Laura <lwilford@wmmb.org>,

Lawanda.Burns@pepsico.com <Lawanda.Burns@pepsico.com>,

rgmccoy@k12.wv.us <rgmccoy@k12.wv.us>, pbfleischer@gmail.com

<pbfleischer@gmail.com>, ggallucci@csa-NYC.org <ggallucci@csa-

NYC.org>, mbecker9@schools.nyc.gov <mbecker9@schools.nyc.gov>,

young-ralph@aramark.com <young-ralph@aramark.com>,

lsantiago@esfoods.com <lsantiago@esfoods.com>,

anne.valik@healthiergeneration.org <anne.valik@healthiergeneration.org>,

rdeschak@schools.nyc.gov <rdeschak@schools.nyc.gov>,

powers@culinarynutritionassociates.com

<powers@culinarynutritionassociates.com>, henner@msu.edu

<henner@msu.edu>, mcoppotelli@archny.org <mcoppotelli@archny.org>,

Dixon-Mays, Kimberly <Kimberly.dixon-mays@edelman.com>,

mraimondi@eatright.org <mraimondi@eatright.org>,

byron.shefchik@delmonte.com <byron.shefchik@delmonte.com>, Enslen,

Tracy <tracy.enslen@drink-milk.com>, maya.chatburn@cssiculinary.com

<maya.chatburn@cssiculinary.com>, eddie.oliver@governor.virginia.gov

<eddie.oliver@governor.virginia.gov>, Catharine.Kennedy@compass-usa.com

<Catharine.Kennedy@compass-usa.com>, tina.bulle@conagrafoods.com

<tina.bulle@conagrafoods.com>, kmsmutch@gmail.com

<kmsmutch@gmail.com>, Adams, Doug -- Prime Consulting Group Inc

<doug@primeconsulting.biz>, rsaunders@idfa.org <rsaunders@idfa.org>,

adam.collins@mccain.com <adam.collins@mccain.com>, lg464@cornell.edu

<lg464@cornell.edu>, foodandbrandlab@cornell.edu

<foodandbrandlab@cornell.edu>, Chip@e-inteam.com <Chip@e-

inteam.com>, ddishman@hilanddairy.com <ddishman@hilanddairy.com>,

turleymichael@yahoo.com <turleymichael@yahoo.com>,

terry.pallister@tetrapak.com <terry.pallister@tetrapak.com>,

pfelts@unifiedbrands.net <pfelts@unifiedbrands.net>,
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savannah.pargas@darigold.com <savannah.pargas@darigold.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

StudentAmbassador@FUTP60.com <StudentAmbassador@FUTP60.com>,

rebecca.heagney@kemps.com <rebecca.heagney@kemps.com>,

chris.gretchko@tetrapak.com <chris.gretchko@tetrapak.com>,

patrice.puertollano@pgcps.org <patrice.puertollano@pgcps.org>,

jmoen@acosta.com <jmoen@acosta.com>, Jason@e-inteam.com

<Jason@e-inteam.com>, Lentsch, Lucas <llentsch@midwestdairy.com>,

dmbegalle@comcast.net <dmbegalle@comcast.net>,

pparham@dadeschools.net <pparham@dadeschools.net>,

StudenAmbassador@FUTP60.com <StudenAmbassador@FUTP60.com>,

jrowe@esfoods.com <jrowe@esfoods.com>, mbromber@noblenetwork.org

<mbromber@noblenetwork.org>, Skip Hardie <skip.hardie@gmail.com>,

kim@thelaughingacademy.com <kim@thelaughingacademy.com>,

anogueira@id.iit.edu <anogueira@id.iit.edu>, myan8@id.iit.edu

<myan8@id.iit.edu>, tashakorinia@id.iit.edu <tashakorinia@id.iit.edu>,

kbavishi@id.iit.edu <kbavishi@id.iit.edu>, lisa.radecki@id.iit.edu

<lisa.radecki@id.iit.edu>, Tucker, Kristin

<ktucker@westerndairyassociation.org>, busche-kristin@aramark.com

<busche-kristin@aramark.com>, Sejud.Betsy@chi.sysco.com

<Sejud.Betsy@chi.sysco.com>, christine.meresse@freshfromflorida.com

<christine.meresse@freshfromflorida.com>, weger-larry@aramark.com

<weger-larry@aramark.com>, gdavis@esfoods.com <gdavis@esfoods.com>,

Hoover, Jill <jill.hoover@ams.usda.gov>, delaina.dries@ams.usda.gov

<delaina.dries@ams.usda.gov>, sbrown@vitamix.com

<sbrown@vitamix.com>, siqi.zhang@id.iit.edu <siqi.zhang@id.iit.edu>,

kate.siskel@healthiergeneration.org <kate.siskel@healthiergeneration.org>,

sbrown@midwestdairy.org <sbrown@midwestdairy.org>, Sachman, Sheryl

<sheryl@sachman.net>, schleke@boe.richmond.k12.ga.us

<schleke@boe.richmond.k12.ga.us>, Balazs, Eva <ebalazs@mdvamilk.com>,

mmonagan@nrdc.org <mmonagan@nrdc.org>,

leighakinnear@northwestern.edu <leighakinnear@northwestern.edu>,

Demmer, Elieke <Elieke.Demmer@dairy.org>, apate216@uic.edu
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<apate216@uic.edu>, bhill@ergotron.com <bhill@ergotron.com>,

ksamp@aap.org <ksamp@aap.org>

Sent Date: Apr 06, 2017 16:07:22

Subject: Nourish to Flourish: Thank You & Next Steps

Attachment: Nourish to Flourish - School Meals Summit - Thank You Note.docx
Nourish to Flourish - Aspirational Statements  with How Might We Questions
4-6-17.pptx
Nourish to Flourish Illustrations.pdf
School Meals Summit registrants contact info.xlsx

Dear Nourish to Flourish participants:

 

 

Thank you very much for your attendance and participation at last week’s school meals summit.

From the numerous emails I have received it is clear to me that this was much more than just a

one-time meeting, but will serve as a launching-point to scale-up excellence in the school meals

experience that’s vital to fueling every child’s success. A small group has been busy mapping the

path forward in order to keep the momentum going and this email is the first step in that process. 

 

In this email you will find:

 

 

A link to a brief survey so you can provide feedback regarding the recently completed school

meals summit … Nourish to Flourish School Meals Summit Please complete the survey by

Sunday, April 9 

A thank you note from the Urban School Food Alliance and National Dairy Council leaders Eric

Goldstein and Jean Ragalie-Carr 

The Aspirational Statements from the 16 work-groups that were formed 

A digital version of the incredible visuals from our graphic illustrator Ryan Robinson 

A list of the summit participants and their contact info 

 

Additionally, we have already begun assembling the building blocks for our work. You may have

received (or will be receiving soon) an invitation to join a “slack” channel from Nourish to Flourish

attendee (and CEO of Gourmet Gorilla) Jason Weedon. He has created an online tool for us to

use collectively as we communicate information, compile and share documents and plan future

activities. Please sign-up when you receive the invitation.

 

 

Finally, I will be emailing a “doodle poll” to the project team leaders this week in order to find a

date and time for an introductory call to discuss and formulate a process for moving forward. We

are trying to move as quickly as we can while being thoughtful in our planning. We very much

appreciate your commitment, patience and suggestions moving forward. 
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Dear Nourish to Flourish School Meals Summit Attendee:



The Urban School Food Alliance (Alliance) and the National Dairy Council (NDC) would like to thank you very much for your participation at last week’s summit. 



I think you’ll agree that the passion and the commitment to driving change in the room was very apparent. We are very excited about the 16 work groups that were formed to take the best ideas advanced at this national summit forward to scale-up excellence in the school meals experience that’s vital to fueling every child’s success. 



We are now setting up a framework and process for moving these ideas forward and in the coming weeks are counting on your continued commitment to help. 



Sincerely,

[image: ]                       [image: ]



[bookmark: _GoBack]Eric Goldstein					Jean Ragalie-Carr, RDN, LDN, FAND

Chairman, Urban School Food Alliance	President, National Dairy Council
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Aspirational Statements











                                                                                            









Inspiring, engaging and empowering the nation’s future to make a difference to health and well-being

The voice of the nation’s young people is important to our nations future. c3 aims to ensure that this is heard and considered at every level of governance. To have a place at the round table of decision makers and policy. To ensure that this participation is taken seriously by our leadership. C3 represents the student and child at school and in the community. This is the voice of our future, the bright ideas and passion embodies fresh thinking and social care and responsibilities at every level. Without this voice our nation will not progress, to embrace and empower the student voice will contribute to improving our nations chances in becoming great in health and education.

CONCEPT – How might we elevate student voice and co-creation? Collaborative Co-Creation (C3). How to integrate student input on an ongoing basis. Students working with the School Community, Government & Industry. Student consulting group. 





Zero Waste for a Better School Place 

All schools drive progress and innovation to achieve zero landfill waste from school cafeterias by 2027. This is a collaborative initiative that includes all stakeholders in the supply chain, Green School movement, federal and private foundations; student involvement is an integral part of achieving and sustaining this goal. By eliminating landfill waste and making our cafeterias sustainable, we will enhance the school meal experience and create financial efficiencies. We believe small improvements in every school contribute to the overall health and sustainability of the planet. 

CONCEPT – How might we articulate our environmental and sustainability framework? Pledge to reduce food waste. Re-use options for food waste. Promote and implement FUTP 60 play on food waste and competition. Procurement and funding options.





Empowering Action Toward Student Success (EATSS)

Continuous, rigorous measurement and evaluation empower “Nourish to Flourish” projects, activities and ongoing programs by evaluating their effectiveness, efficiency and ability to generate positive outcomes.  The process of measurement utilizes metrics important to various audiences and facilitates the devotion of resources to successful endeavors as well as termination of those activities that do not fulfill their potential.  

Measurement is consistent and adaptable to fit the specific goals of each initiative.  Schools and other stakeholders are using the data they need to continuously improve student nutrition, health and well-being, in a culture of measurement and evaluation that Empowers Action Toward Student Success.

CONCEPT – How might we leverage measurement and evaluation via research & metrics? Goal is to use research and metrics to empower all of the initiatives. This team will be surveying each work stream team to determine what metrics are needed to track and report and will consult on how to accomplish. 





FOOD MATTERS

FOOD MATTERS creates excitement for students, their families, and the community around adopting a healthy lifestyle. Never before has this information lived in one interconnected ecosystem which houses content related nutrition, food origin, and student feedback. Information is pooled together to create a customizable and engaging experience for all. FOOD MATTERS facilitates conversation, drives excitement and improves participation in School Nutrition Programs.



CONCEPT – How might we leverage technology, social and digital to increase participation? Food matters ecosystem … data collection which is used for recipe and menu development and then forecasting. Portal for data collection and system to interconnect data sources and to push out to users. Also, included App for food ordering and rate ‘my plate’ rating system with rewards for students, information on food, survey & games. Benefits: speed, accuracy, information source.





Good Food

Recognizing that student achievement begins with good food and starts with knowledge, passion and commitment, we provide national accreditation and certification programs that lead to world class cohesive and consistent standards that have measurable impact metrics. The benefits of this program extend from the cafeteria to better education and understanding in classrooms to accomplish the true goal of school meals. 

CONCEPT – How might we provide the best food for school meals? Good food certification based on criteria phased over a 4-year period. Accreditation and training program supporting cooking (scratch +) in schools.





How might we elevate the Milk Experience:
Choose Milk, Choose Health!

Milk is the cornerstone to delivering a nutrient rich diet to improve the overall health of America’s students. The greater dairy community, farmers, processors, distributors and health thought leaders are committed to continually improving the experience that students have with milk.  We are elevating that experience in schools by: 

Locally building the relationships between students and dairy farmers and milk processors. Every student will have a deep appreciation and knowledge of the value of milk in their life.

Nationally improving the product to maximize student appeal, including fat content, flavoring, and nutritional profile. Improving the packaging creating containers that are easy to use, sustainable and with relevant kid appeal.

In every school building providing custom options for each student to enjoy the milk of their choice. We are adapting the latest technologies in refrigeration, dispensing and mixing of beverages.

We are encouraging policy makers to utilize a nutrient based costing model in decision making.

Through collaborative partnerships we are improving child nutrition by increasing the daily consumption of milk and the delivery of its nine essential nutrients!!  

CONCEPT – How might we improve the School Milk Experience?: Innovative single-serve milk package; graphics and container. Smart code to link to deeper info, temperature indicator “bar” and interactive package with games/challenges.  Merchandising unit (Milk Bar) with custom mixing, specialty coffee and smoothies.





Every Kid Eats
Change the culture/national narrative

People talk about school meals as a national treasure and the cornerstone of healthy children and a strong education. They recognize that nutritious school food helps ensure that all children are healthy, food secure, ready to learn, and successful. All stakeholders confidently use the right tools to convey the value of school meals. The general public and elected officials are knowledgeable about school meals and materially support continuous improvements and investments as a means of strengthening our nation. A tradition of annual celebrations reinforce that the best food in town is in your local schools.

CONCEPT – How might we change the culture and national narrative? How do we want America to “feel” about school meals? Inspired, optimistic, empowered. Generating momentum for the movement. Campaign: sponsorships, big bang events, social media. Four-week launch plan.





Education
Build deeply woven roots between education and school meals and school meals and education


The Nourish to Flourish in Schools Campaign is a national campaign that establishes schools as the epicenter of the culture of wellness radiating out into the community.

CONCEPT – How might we build the connection between school meals and education; integrating school meals into the school day? Systems change needed. Nutrition and education with USDA and DOE working together – locally, regionally and nationally. Nutrition Ed integrated into the classroom and creating a cafeteria experience with learning experiences – where your food comes from.





The National School Meals Program reimburses schools for every breakfast and lunch served to students at no cost. Reimbursements are adjusted regionally based on cost of living. School divisions will also receive reimbursement for meals provided at no cost to children 18 and under through afterschool and summer enrichment programs. The program authorizes grants to states to spur innovation in the areas of local food procurement, alternative breakfast delivery and nutrition education.

The National School Meals Program reduces food insecurity, enhances health, promotes the establishment of healthy habits, supports academic achievement, reduces disciplinary issues, tardiness and absenteeism. Without the stigma derived from means testing, meals become opportunities for the development of social cohesion in the school learning community. By eliminating hunger in the classroom, we enable our students to become better learners, preparing them to compete more effectively in the global economy and contribute to national security interests. By enhancing their long-term health outcomes and reducing obesity, health care savings are realized.

The elimination of application, certification, and verification reduces program costs, generating savings that can be used to improve meal quality. The end of unpaid meal charges frees administrators from the bill collector role and makes schools more welcoming to parents, increasing parental engagement.

Access Policy (#1)

CONCEPT – How might we simplify regulations and improve the quality of school meals? School meals (including breakfast, lunch, supper and summer feeding) free for all. Universal feeding. Incentives for local, nutrition education. Rebuild school meal regulations. Included list of benefits and comparison to other school offerings (curriculum) that are included at no cost to students.   





Access Policy: Healthy Students Coalition (#2)

The Nourish to Flourish Healthy Students Coalition is comprised of hundreds of organizations that are united to drive real and sustainable changes to school meal programs that are accessible to every student in America. The coalition will advocate for the simplification of burdensome federal and state laws, regulations and policies which are obstacles, costly and add no value to the original purpose of the Richard B. Russell National School Lunch Act to ensure that the country’s youth is well nourished, healthy, educated and prepared to enter the workforce and defend the country in times of crisis.


CONCEPT – How might we leverage partnerships and coalitions to engage and help us achieve our policy mission? 





Phoenix Rises
Increase the purchasing efficiency through widespread cooperation

Maximize the efficiencies in the procurement process by aligning stakeholders around the common application process, for the ultimate benefit of student health and performance resulting in profitable relationships with industry partners. 

CONCEPT – How might we increase purchasing efficiencies through widespread cooperation? Great Food. Less Costly. Increase purchasing efficiency through widespread cooperation and achievement of critical mass – schools, distributors, industry & government.





Guiding Principles

Aligned with the United Nations Sustainable Development Goals for 2030, the Nourish to Flourish manifesto has been accepted, embraced and signed by 100% of all school districts and stakeholders from families to the President of the United States of America.  It is an iconic vision and promise that unites all efforts and initiatives to ensure the success of America’s children through the development of healthy habits and the elimination of childhood hunger.

 

CONCEPT – How might we develop guiding principles for the future of our growing movement? Goal is to achieve alignment. Vision: Lifetime of healthy habits and an end to child hunger. All kids receive free meals. Principles: 1) Environment, 2) Tech & innovation, 3) Resources, 4) Food, 5) Education, 6) Students, 7) Experience, 8) Policy, 9) Self-organizing.





Symphony: The harmony between funding and school food innovation

Orchestrating diverse partners in an entrepreneurial environment to fund sustainable innovation that transforms food and nutrition, increases average daily participation(ADP), improves the school food experience and is integrated into educational pathway of students. We have created a vehicle for change and innovation within a school nutrition landscape engaging children at every stage of the process. As venture capital has developed new industries we are combining the funding, training, funds matching, metrics tracking and the ability to scale the small to BIG. Where business leaders meets school nutrition leaders to positively impact the wellness of our youth. Symphony is the gateway to bring the (global)community together and help the small make a big impact.

CONCEPT – How might we develop a venture capital fund to improve school meals? Kickstarter for school meals. Buy-a-meal. Fund student projects. Fund Cafes at school. Fund Summit work streams. This is viewed as a broader opportunity than the current Adventure Capital program.





SNBP

School Nutrition Best Practices (SNBP) is the premier resource for school nutrition professionals. A conduit to identify, validate, document, share, and apply resources and knowledge for success - enabling all students to have access to great food everyday.  

CONCEPT – How might we speed innovation through sharing of best practices? Guiding Principles – For Speeding awareness and adoption of Innovation and Best Practices:  Find. Validate. Document. Share. Apply.  Website - Bestpractices.com. Include global goals (United Nations site). Also discussed expert panel to review content prior to sharing back. 





Cafeteria Redesign

A fun and interactive space where the school community gathers for culinary excellence – darn good food. 



This place supports the mind, body and soul through exercising all components of healthy lifestyle choices.  It’s a customizable and adaptable space that fosters a sense of community and allows all to refuel and recharge. 

 

CONCEPT – How might we improve the dining experience? Cafeteria redesign with sound/music, ordering system, garden, chef interaction, windows to outside. Kids help in kitchen. Adjustable furniture, food lab, games. Want students to feel good to be there.





Post Summit Momentum: The Change Engine

The engine that sustains momentum, provides strategic vision and connects the community of Nourish to Flourish.



CONCEPT – How might we keep the momentum and manage post summit activations and progress? Manage the school meals ecosystem and trying to achieve synergies between the priority work groups. Track progress against milestones for each work stream. Agreed to suggest a follow-up summit (virtual or live) in one year as a way to motivate action. Discussed award/recognition system to incent progress and best practices in each work stream for best innovation and progress.
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Nourish to Flourish Illustrations.pdf


Attendees

		Order #		Order Date		Prefix		First Name		Last Name		Email		Cell Phone		Job Title		Company

		584715301		2017-01-10		Ms.		Helene		Clark		helene.clark@schwans.com		2089951423		Vice President, Sales Planning & K12		The Schwan Food Company, Inc.

		584754679		2017-01-10		Ms.		Susan		Loeper		susan.loeper@sodexo.com		6102171988		Senior Director, Organization Effectiveness		Sodexo

		584959870		2017-01-11		Dr.		Becky		Domokos-Bays		browe@schoolnutrition.org		2025715228		Director School Nutrition Programs		Loudoun County Schools

		584976745		2017-01-11		Ms.		Jennifer		Armstrong		jennifer.armstrong@perdue.com		410-251-7207		Director of Sales, Educaion Segment		Perdue Foods LLC

		584978008		2017-01-11		Mrs.		Suzanne		McCarty		suzanne_mccarty@cargill.com		9528470599		Director, Business Development K-12 and Government		Cargill

		585134596		2017-01-11		Mr.		John		Dolan		johnd@driftwooddairy.com		626-255-8387		Vice President		Driftwood Dairy

		585139101		2017-01-11				David		Duguid		david.duguid@dairy.org		224.567.1622		Vice President - Knowledge and Insights		national dairy council

		585223279		2017-01-11		Ms.		Lisa		Hatch		lisa.hatch@dairy.org		505-851-5662		VP, School Channel Sales & Business Development		DMI

		585332353		2017-01-12		Mrs.		Carole		Erb		caroleerb@jtmfoodgroup.com		513-604-6425		Director, Education Sales		JTM Provisions Co., Inc.

		585332353		2017-01-12		Mr.		Jose		Quinones		josequinones@jtmfoodgroup.com		305-793-7491		National School Business Development		JTM Provisions Co., Inc.

		585332353		2017-01-12		Mr.		Travis		Menard		travismenard@jtmfoodgroup.com		985-294-3600		Regional and Supper Program Manager		JTM Provisions Co., Inc.

		585526816		2017-01-12				Katie		Bambacht		katie.bambacht@dairy.org		812-343-6153		Director School Nutrition		National Dairy Council

		585845189		2017-01-13				Jean		Ragalie-Carr		carol.singerman@dairy.org		847-561-1195		EVP Dairy Health & Wellness		DMI

		585893312		2017-01-13				Shirley		Brown		sbrown@rich.com		559 281 8799		Director, Product Training K-12		Rich Products Corp

		586301402		2017-01-15		Dr.		Barbara		Fiese		bhfiese@illinois.edu		217-419-3333		Professor and Director		University of Illinois

		586539775		2017-01-16				Peggy		Lee		peggy.lee@dairy.org		757-692-1011		Vice President, Business Development		DMI

		586681560		2017-01-16		Mr.		Mark		Blake		mark.blake@dairy.org		6155005502		VP Business Development		DMI

		586708231		2017-01-16				Scott		Dissinger		scott.dissinger@dairy.org		614-565-9036		Senior Vice President		National Dairy Council

		586926695		2017-01-17		Mrs.		Lesa		Tieszen		lesa.tieszen@genmills.com		7637644129		Director, Channel Marketing & Industry Relations		General Mills

		587177320		2017-01-17		Ms.		Laura		Trujillo		ltrujillo@bvfoods.com		6263279871		President		Buena Vista Foods

		587430968		2017-01-18		Mrs.		Laura		Hatch		lhatch@strength.org		703-725-4860		Director, National Partnerships		Share Our Strength

		587468103		2017-01-18				Karen		Kafer		karen.kafer@genyouthnow.org		2024870347		SVP, Health Partnerships		NDC/GENYOUth

		587499089		2017-01-18		Mr.		Michael		Rosenberger		mrosenberger@dallasisd.org		214673-4288		Executive Director		Dallas ISD Food and CHild Nutrition Service

		587814722		2017-01-19				Karen		Ellis		kellis@mmseducation.com		609-731-6302		Principal		MMS Education

		587953115		2017-01-19		Mrs.		Katherine		Chmielewska		Katherine.Chmielewska@dairy.org		7734566220		Project coordinator		NDC

		587953245		2017-01-19		Mr.		Andy		Finke		afinke@dccentralkitchen.org		202 802 0628		Chief Operating Officer		DC Central Kitchen

		587954317		2017-01-19		Mr.		Mark		Leitner		Mark.Leitner@dairy.org		847 774-3852		Executive Vice President FUTP60		DMI

		589162881		2017-01-23		Mr.		John		Pennington		jpennington@accutemp.net		2603417726		VP, Sales and Marketing		AccuTemp Products, Inc.

		589690590		2017-01-24				Camellia		Patey		camellia.patey@dairy.org		8477742972		VP School Wellness Partnerships		National Dairy Council

		590512127		2017-01-26				Patricia		Montague		browe@schoolnutrition.org		571-274-9427		CEO		School Nutrition Association

		590613060		2017-01-26				Rusty		McCarty		rusty@customed.org		8563408729		Chief Experience Officer		CustomED

		590781541		2017-01-27		Ms.		Jessica		Welty		jessica.welty@gorillakids.com		5209552465		Operations Manager		Gourmet Gorilla

		590935036		2017-01-27				Samantha		Sullivan		samantha.sullivan@gorillakids.com		(616) 570-5988		Registered Dietitian		Gourmet Gorilla

		591142510		2017-01-28		Ms.		Cheryl		Isberner		clisberner@landolakes.com		6512701573		Sr. Marketing - Strategic Channels		Land O'Lakes, Inc.

		591968761		2017-01-31		Mr.		Rick		Naczi		rnaczi@milk4u.org		315-491-3928		CEO		American Dairy Association North East

		592047535		2017-01-31				Molly		Szymanski		mszymanski@sedairy.org		678-662-5324		Director of School Health and Wellness		SUDIA

		592049172		2017-01-31				Molly		Pelzer		mpelzer@midwestdairy.com		563-249-2701		SR VP Health and Wellness		Midwest Dairy Council

		592102632		2017-01-31		Mrs.		Jaclyn		St. John		jstjohn@idahodairycouncil.org		2082448976		Health and Wellness Manager		Idaho Dairy Council

		592482348		2017-02-01				Carol		Weekly		cweekly@qcusd.org		4802061543		Director of Child Nutrition		Queen Creek Unified School District

		592484526		2017-02-01				Michelle		Plummer		plummer@winnersdrinkmilk.com		3178423060		Food Service & Retail Manager		American Dairy Association Indiana

		592486068		2017-02-01				Crista		Hawkins		chawkins@odncouncil.org		9714090001		Director of School Programs		Oregon Dairy & Nutrition Council

		590169371		2017-01-25		Dr.		Katie		Wilson		ktwilson369@hotmail.com		608-792-7660		Child Nutrition		Consultant

		592930351		2017-02-02		Mrs.		Shannan		Young		syoung@dairycouncilofca.org		5305596747		Program Manager, Food Systems		Dairy Council of California

		593111661		2017-02-03				Rodney		Taylor		rktaylor@fcps.edu		9513771517		Director Food & Nutrition Services		Fairfax County Public Schools

		593112416		2017-02-03				Coletta		Hines Newell		chinesnewell@sd25.org		6306061736		Director of Food Services		Arlington Heights School District 25

		593116950		2017-02-03				Mike		Konkle		konklem@dairymax.org		9724396878		CEO		Dairy MAX

		593117545		2017-02-03				Alyson		Kirchner		kirchnera@dairymax.org		2813828544		SP Sales & School Marketing		Dairy MAX

		593118128		2017-02-03				June		Wedd		june.wedd@drink-milk.com		6145817687		VP School Wellness		American Dairy Association Mideast

		593119564		2017-02-03				Michele		Cooper		michelecooper@floridamilk.com		3213563885		CEO		Florida Dairy Farmers

		593180280		2017-02-03				Katie		Brown		kbrown@eatright.org		3128991779		Chief Global Nutrition Strategy Officer		Academy of Nutrition & Dietetics Foundation

		593863171		2017-02-06		Ms.		Lindsay		Graham		lindsay@lindsaygraham.org.uk		+44(0)7775592908		Child Food Policy Advisor		United Kingdom

		593879589		2017-02-06				Sharon		Toth		sharon@milkmeansmore.org		517-648-4008		CEO		United Dairy Industry of Michigan

		593881511		2017-02-06				Anne		Guyer		anne@milkmeansmore.org		517-243-3456		Executive Director of Nutrition Programs		United Dairy Industry of Michigan

		593928733		2017-02-06		Mr.		Doug		Carroll		dcarroll@prairiefarms.com		618-407-7578		Vice President of Sales		Prairie Farms Dairy, Inc.

		593929652		2017-02-06		Mr.		Ed		Mullins		emullins@prairiefarms.com		618-451-5600		CEO		Prairie Farms Dairy, Inc.

		593930577		2017-02-06		Mr.		Mike		Wren		mwren@prairiefarms.com		618-451-5600		Sales Manager		Prairie Farms Dairy, Inc.

		593962828		2017-02-06				Lisa		Burnett		lburnett@newenglanddairy.com		978-502-4226		VP, Health & Wellness Programs		NEDFC

		594006059		2017-02-06				Dorothy		Ryan		dottie.ryan@dairy.org		704-604-8706		VP, Fuel Up to Play 60		DMI

		594110642		2017-02-06				Andrea		Thompson		athompson@milk4u.org		315-254-3519		Sr. VP of Youth Programs		American Dairy Association North East

		594684359		2017-02-08				Matthew		Poling		mpoling1@greeleyschools.org		9703087157		Executive Chef		Weld County School District 6

		594700411		2017-02-08				Cecily		Upton		cecily.upton@foodcorps.org		6086580625		VP of Innovation and Strategic Partnerships		FoodCorps

		594711114		2017-02-08		Mr.		Alexander		Elson		alexelson23@gmail.com		630 881 6546		Director of Business Development		Revolution Foods

		594711573		2017-02-08		Dr.		Lynn		Harvey		browe@schoolnutrition.org		9196011405		Section Chief		NC Department of Public Instruction

		594811388		2017-02-08		Mr.		Randy		Green		rgreen@watsongreenllc.com		202-304-4880		Principal		Watson Green LLC

		594814313		2017-02-08		Ms.		Janet		Poppendieck		janpoppend@gmail.com		646.724.2712		Professor Emerita, Sociology		Hunter College, City University of New York

		594823495		2017-02-08				Amy		Jones		ajones@mwmlaw.com		2026317265		Attorney		McLeod, Watkinson & Miller

		595046922		2017-02-09				Peter		McGrath		lindsay@lindsayGraham.org.uk		+44 (0) 7740240570		Past Chair (LACA)/Strategic Lead Primaries		United Kingdom

		595089764		2017-02-09		Dr.		Alice Jo		Rainville		arainvill@emich.edu		7347519328		Professor of Nutrition and Dietetics		Eastern Michigan University

		595096343		2017-02-09				Mollie		Van Lieu		mvanlieu@pewtrusts.org		717-476-1283		Sr. Associate		The Pew Charitable Trusts

		595136703		2017-02-09		Mrs.		Diane		Punziano		diane.punziano@browardschools.com		9548032448		Assistant Director		Food and Nutrition Services

		595218998		2017-02-09		Mrs.		Rosa		Ramirez Richter		rosa@healthyschoolscampaign.org		7735075788		Director of Chicago Programs and Policy		Healthy Schools Campaign

		595238577		2017-02-09				Jodi		Batten		jbatten@redgold.com		512 6264980		National Sales & Marketing Manager: Education		Red Gold, LLC

		595242088		2017-02-09				Amy		Poague		apoague@milkpep.org		7032204668		Manager, Consumer Communications		MilkPEP

		595253942		2017-02-09		Mr.		Jerod		Matthews		jmatthews@feedingamerica.org		3123997077		Sr. National Accounts Manager, Product Sourcing		Feeding America

		595280241		2017-02-09		Miss		Nicole		Nicoloff		nicole.nicoloff@gfs.com		616-291-5819		Education Segment Manager		Gordon Food Service

		595459175		2017-02-10		Ms.		Tatum		Wan		tatum@tatumwanco.com		818.590.1530		Communications		Urban School Food Alliance

		595481291		2017-02-10		Mrs.		Angela		Manosky		angela.manosky@usfoods.com		248-535-8185		Manager - Menu Systems		US Foods

		595492589		2017-02-10		Mr.		Timothy		Barchak		tbarchak@nea.org		3029815880		Senior Policy Analyst		National Education Association

		595539858		2017-02-10		Ms.		Mary		Shelton-Kelley		bleyes613@msn.com		303-818-3457		Kitchen Satellite Lead		Boulder Valley School District

		595620550		2017-02-10				Jessie		Hewins		jhewins@frac.org		6508239967		Senior Policy Analyst		Food Research & Action Center

		595624861		2017-02-10		Mr.		Tom		Ferris		tom.ferris@advancepierre.com		704-779-2403		VP School Foodservice		AdvancePierre Foods

		595628522		2017-02-10		Ms.		Crystal		FitzSimons		cfitzsimons@frac.org		202-486-4064		Director		FRAC

		596206976		2017-02-13				Scott		Benne		scott.benne@advancepierre.com		67885250563		Vice President - Marketing		Advance Pierre Foods

		596214664		2017-02-13		Ms.		Carolyn		Podgurski		cpodgurski@upstateniagara.com		7167969256		Director Researsh and Development		Upstate Niagara Cooperative

		596257154		2017-02-13				Katie		Simmons		katie.simmons@everpack.com		901-494-5911		Marketing Manager		Evergreen Packaging

		596293815		2017-02-13		Mr.		Dan		Southard		dan@mcifoods.com		310-850-4716		President		Los Cabos Mexican Foods

		596293815		2017-02-13		Mr.		Chris		Hakmiller		chris@mcifoods.com		214-927-6297		Vice President of Sales & Marketing		Los Cabos Mexican Foods

		596651373		2017-02-14				Ann		Pendleton		ann.pendleton@compass-usa.com		630-849-7081		VP Marketing & Business Strategy		Compass Group - Chartwells K12

		596695552		2017-02-14				Linda		Mendoza		mendoza@eatsmart.org		4253272396		School Program Director		WA State Dairy Council

		596717317		2017-02-14				Wesley		Delbridge		wesley_delbridge@yahoo.com		4802925842		Director of Food & Nutrition		Chandler Unified School District

		596768640		2017-02-14				Debra		French		french@eatsmart.org		206-419-5482		Executive Director		Washington State Dairy Council

		596778604		2017-02-14		Mr.		James		Zimmer		Jim.zimmer@dominos.com		248-259-5959		Manager - Domino's Smart Slice		Domino's Pizza

		596787611		2017-02-14		Mr.		Sean		Leer		sean@goldstarfoods.com		562-508-6533		CEO		Gold Star Foods

		596967898		2017-02-15				Julia		Kadison		jkadison@milkpep.org		2025103556		CEO		MilkPEP

		597138167		2017-02-15		Ms.		Patricia		Logan		PLogan@DiversifiedFoods.com		734-536-7921		VP Foodservice Sales		Diversified Foods, Inc.

		597154949		2017-02-15		Mrs.		Patricia		Johnson		pjohnson@dcaz.org		4802529372		Director of Nutrition Services		Dairy Council of Arizona

		597382290		2017-02-16				Ryan		Anglin		ranglin@centurytel.net		479 640 1477		Dairyman		N D B

		597389894		2017-02-16		Mrs.		Christina		Smith Marion		Christina.Marion@dairy.org		512-773-2474		VP Communication & Marketing		DMI

		597891627		2017-02-17				Connie M.		Seefeldt		seefeldtfarms@gmail.com		715-938-0331		Dairy Farm owner		DMI/National Dairy Council VChair

		597952281		2017-02-17		Mrs.		Arlene		Vander Eyk		ajstalktime@aol.com		559-909-3647		Dairy Farmer		Robert VanderEyk and sons Dairy

		597957492		2017-02-17		Mr.		Rhonda		Ashkroft		Rhonda@sevenoks.com		219-363-7293		President		sevenOKs

		597964080		2017-02-17		Mr.		Tim		Pierson		tim@dairycouncilutnv.com		8018592837		Research and Business Development		Utah Dairy Commission

		597966853		2017-02-17		Mr.		Chuck		Ainsworth		cainsworth@portionpaccorp.com		3125101200		Division Manager		SFSPac Food Safety & Sanitation

		597967954		2017-02-17		Ms.		Donna		Martin		dmartin@burke.k12.ga.us		706-836-1331		SNP Director		Burke Co. Board of Education

		598133248		2017-02-18		Mrs.		Faraby		Reis		freis@kisales.com		3147133987		East Central Director of Education		KeyImpact Sales and Systems, Inc.

		598609124		2017-02-20		Mr.		James		Murphy		jmurphy@upstateniagara.com		716-628-6444		Chief Science Officer		Upstate Niagara Cooperative, Inc.

		598623808		2017-02-20				Stanya		LeMay		slemay@isiamerica.com		9205391877		National Brand Manager		Interior Systems Inc.

		598667969		2017-02-20				Julie		Farris		jufarris@dallasisd.org		469.994.5199		Director - Nutrition, Training, QA & Procurement		Dallas ISD

		598719226		2017-02-20				Carolyn		Broughton		carolyn.broughton@gmail.com		847.828.5072		Parent		Self-employed

		598720087		2017-02-20				Kristin		Olsen-Whisler		kolsenwhisler@gmail.com		773.255.7267		Parent		Self-employed

		598976090		2017-02-21				Gabriella		Danza		gabriella.danza@dannon.com		9178437167		Manager, Channel Marketing & Planning		The Dannon Company

		599089491		2017-02-21				Erin		Fitzgerald		erin.sexson@Dairy.org		224-639-05952		SVP Global Sustainability		Innovation Center for U.S. Dairy

		599098962		2017-02-21				Michael		Prayor		mprayor@schools.nyc.gov		929-271.3608		Superintendent		Brooklyn High School

		599140486		2017-02-21				Dev		Kennedy		devkennedy@outlook.com		847-962-9508		Parent		Self-employed

		599142849		2017-02-21				Grace				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599144931		2017-02-21				Jackson				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599145790		2017-02-21				Prescott				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599146721		2017-02-21				Avery				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599148251		2017-02-21				Anirudh				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599149003		2017-02-21				Brody				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599149679		2017-02-21				John				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599150404		2017-02-21				Abby				StudentAmbassador@FuelUpToPlay60.com				Student		School

		599191424		2017-02-21				Sarah		Baird		sarah.baird@dairy.org		773-412-6426		SVP, Youth Marketing and Program Development		DMI

		599403129		2017-02-22				Leslie		Fowler		lafowler@cps.edu		7732557629		Executive Director of Nutrition Support Services		Chicago Public Schools

		599404120		2017-02-22				Marcus		Campbell		campbellm@eths.k12.il.us		8477742972		Assistant Superintendent		Evanston/Skokie Combined School District

		599404882		2017-02-22				Philip		Salemi		pmsalemi@cps.edu		8477742972		Deputy Chief of Teaching & Learning		Chicago Public Schools

		599405890		2017-02-22				Tarrah		Declemente		tkdeclemente@cps.edu		8477742972		Office of Student Health & Wellness		Chicago Public Schools

		599407529		2017-02-22				Allison		Polke		ampolke@cps.edu		8477742972		Office of Student Health & Wellness		Chicago Public Schools

		599408659		2017-02-22		Dr.		Ken		Fox		klfox1@cps.edu		8477742972		Chief Health Officer		Chicago Public Schools

		599479573		2017-02-22		Mr.		Jon		Ashton		jonashton@me.com		4074142433		Contributing Editor Parade Magazine		AMG Parade

		599559752		2017-02-22		Mr.		Joe		Green		joe.green@npd.com		630-290-9371		Director, Product Management		The NPD Group

		599564938		2017-02-22		Mr.		Siva		Kaliappan		siva.kaliappan@dairy.org		972-249-5144		VP, Product Research		National Dairy Council

		599570030		2017-02-22				Laura		Benavidez		lbenavidez@bostonpublicschools.org		6177087657		Executive Director Food & Nutrition Services		Boston Public Schools

		599570623		2017-02-22				Dan		Giusti		dg@chefsbrigaid.com		2027740330		Founder		Brigaid

		599591472		2017-02-22				Richard		Hill		richard.hill@sodexo.com		2404471150		Senior Vice President of Marketing		Sodexo

		599593784		2017-02-22				Toni		Liquori		tliquori@schoolfoodfocus.org		646-234-8125		Executive Director		School Food Focus

		599597553		2017-02-22		Ms.		Ri		Dozier		nyahiri.dozier@ocps.net		407-766.3230		Field Manager		Orange County Public Schools

		599678354		2017-02-22				Laurie		Knoll		Lknoll@yahoo.com		630.779.2375		Parent		Self-employed

		599740332		2017-02-22		Ms.		Mimi		Ford		mford@jjsnack.com		8563831145		Vice President -Education Channel		J & J Snack Foods Corp

		599835960		2017-02-23				David		Cooperrider		dlc6@case.edu		440-364-5077		Professor		Case Western Reserve University

		599879637		2017-02-23				Linda		Vaccani		linda.vaccani@jmsmucker.com		330-265-6667		K-12 Schools, Sr. Analyst		The J.M. Smucker Company

		599907233		2017-02-23				Kristen		Kaszeta		kristen.kaszeta@wayne.edu		2487652721		Program Coordinator		Wayne State University

		599942001		2017-02-23		Miss		Lori		Nelson		lorin@floridamilk.com		3212439679		Nutrition Manager		Dairy Council of Florida

		600297536		2017-02-24				Eric		Goldstein		egoldstein@schools.nyc.gov		8477742972		CEO School Support Services		New York City Schools

		600298235		2017-02-24				Dennis		Barrett		dbarrett3@schools.nyc.gov		8477742972		Executive Director		New York City Schools

		600299689		2017-02-24				Stephen		O'Brien		sobrien@urbanschoolfoodalliance.org		8477742972		Director Food & Menu Management		New York City Schools

		600306584		2017-02-24				Micheline		Herrara		mherrera@urbanschoofoodalliance.ogr		8477742972		Project Analyst		New York City Schools

		600307556		2017-02-24				Timikel		Sharpe		timikel.sharpe@lausd.net		8477742972		Deputy Director		Los Angeles Unified School District

		600340909		2017-02-24		Mr.		Jason		Weedon		jason@gorillakids.com		3122965953		Co-Founder / CEO		Gourmet Gorilla Inc

		600340909		2017-02-24		Mrs.		Danielle		Hrzic		danielle@gorillakids.com		3123996676		Co-Founder / CFO		Gourmet Gorilla Inc

		600340909		2017-02-24		Ms.		Ellen		Letchinger		el@eletchinger.com		7736273385		New Business Development		Gourmet Gorilla Inc

		600439410		2017-02-24		Mr.		Kern		Halls		kern@ingeniouscc.com		407-765-3677		Chief Innovator		Ingenious Culinary Concepts

		600527532		2017-02-24				Elizabeth		Mitas		elizabeth.vegas@healthiergeneration.org		7738516036		Director		Alliance for a Healthier Generation

		600609141		2017-02-25				Melanie		Brummeler		brummelerm@michigan.gov		8109190621		Consultant Manager		Michigan Department of Education

		601137518		2017-02-27		Mr.		Stewart		McKinney		mckinney-stewart@aramark.com		214-882-7119		Vice President		Aramark

		601211467		2017-02-27		Mr.		Matthew		Taylor		Matt@mbproducts.com		8638608413		General Sales Manager		M&B Products

		601215266		2017-02-27		Mr.		Kevin		Moore		lakebranchdairy@gmail.com		863-781-9297		Owner		Lake Branch Dairy, Inc.

		601232067		2017-02-27		Ms.		Keziah		Calmese		calmese-keziah@aramark.com		3124155781		Regional Marketing Director		Aramark Education

		601254909		2017-02-27				Roy D		Santa Croce		rds@cbord.com		607-766-1055		Director Business Development		The CBORD Group Inc.

		601267975		2017-02-27		Ms.		Carol		Chong		carol.chong@healthiergeneration.org		3056070500		National Nutrition Advisor		Alliance for a Healthier Generation

		601281374		2017-02-27		Mrs.		Julie		Farris		jufarris@dallasisd.org		469-994-5199		Director		Dallas ISD

		601377635		2017-02-27				Suzanne		Stluka		suzane.stluka@sdstate.edu		6056950720		Food & Families Program Director		South Dakota State University Extension

		601381239		2017-02-27				Jeff		Kleen		jkleen@oregonfoodbank.org		5038417124		Public Policy Advocate		Oregon Food Bank

		601420501		2017-02-27		Mr.		Jeff		Jarchow		jeff.jarchow@fosterfarms.com		2096792849		Senior Marketing Manager		Foster Farms

		601420501		2017-02-27		Mr.		Tim		Jensen		tim.jensen@fosterfarms.com		612 991-5304		Regional Sales Manager		Foster Farms

		601537622		2017-02-28				Laura		Wilford		lwilford@wmmb.org		6085776840		Director		Wisconsin Dairy Council

		601611730		2017-02-28		Mrs.		LaWanda		Burns		Lawanda.Burns@pepsico.com		314-495-8772		Education Region Account Manager		PepsiCo Foodservice

		600308539		2017-02-24				Rhonda		McCoy		rgmccoy@k12.wv.us		3046348820		Food Service Director		Cabell County Board of Education

		601751200		2017-02-28				Peter		Fleischer		pbfleischer@gmail.com		9174434248		Consultant		Urban School Food Alliance

		601767227		2017-02-28				Gabriel		Gallucci		ggallucci@csa-NYC.org		7188773234		Assoc Director Government Affairs		CSA

		601854351		2017-02-28				Moshe		Becker		mbecker9@schools.nyc.gov		9149071372		Chief of Staff Office of School Support Services		New York City Schools

		602068972		2017-03-01		Mr.		Ralph		Young		young-ralph@aramark.com		8323474139		VP of Operational Excellences		Aramark

		602241226		2017-03-01				Luis		Santiago		lsantiago@esfoods.com		9318017919		VP Sales		E S Foods

		602268130		2017-03-01				Anne		Valik		anne.valik@healthiergeneration.org		2023453012		Manager, Business Sector Strategies		Alliance for a Healthier Generation

		602280078		2017-03-01				Deschak		Deschak		rdeschak@schools.nyc.gov		9179169587		Deputy CEO, Office School Support Services		NYC Department of Education

		602281910		2017-03-01				Catharine		Powers		powers@culinarynutritionassociates.com		3304165943		Chair		CIA Healthy Kids Collaborative

		602283839		2017-03-01				Becky		Henne		henner@msu.edu		5176671490		Associate Program Leader for SNAP-Ed		Michigan State University Extension

		602355075		2017-03-01				Michael		Coppotelli		mcoppotelli@archny.org		3477233145		Associate Superintendent of Schools		Archdiocese of NY

		602526423		2017-03-02		Ms.		Kimberly		Dixon-Mays		kimberly.dixon-mays@edelman.com		3128898580		VP, Planner		Edelman

		602549813		2017-03-02		Ms.		Mary Pat		Raimondi		mraimondi@eatright.org		2026041713		Vice President		Academy of Nutrition and Dietetics

		603027202		2017-03-03		Mr.		Byron		Shefchik		byron.shefchik@delmonte.com		479-445-9340		Marketing Director		Del Monte Foods

		603029874		2017-03-03				Tracy		Enslen		tracy.enslen@drink-milk.com		6143018536		VP. Business Development		American Dairy Assoc. Mideast

		603037114		2017-03-03		Ms.		Maya		Chatburn		maya.chatburn@cssiculinary.com		216-337-8836		Account Executive		CSSI Marketing+Culinary

		603171468		2017-03-03				Eddie		Oliver		eddie.oliver@governor.virginia.gov		7852207708		Chief of Staff to the First Lady		Commonwealth of Virginia

		603319777		2017-03-04				Catharine		Kennedy		Catharine.Kennedy@compass-usa.com		5018024400		Executive Area Chef for Arkansas		Compass Group USA - Chartwells K12

		603612502		2017-03-05		Mrs.		Tina		Bulle		tina.bulle@conagrafoods.com		9377269952		Director Category Marketing		Conagra Foodservice

		603632064		2017-03-05		Mrs.		Kymm		Mutch		kmsmutch@gmail.com		414-331-4412		VP Products and services		Food Service Management Solutions

		603711027		2017-03-05		Mr.		Doug		Adams		doug@primeconsulting.biz		8476824404		President		Prime Consulting Group

		603881593		2017-03-06				Ruth		Saunders		rsaunders@idfa.org		202.220.3553		VP of Policy and Legislative Affairs		IDFA

		603886919		2017-03-06		Mr.		Adam		Collins		adam.collins@mccain.com		919-622-0625		Director Non Commercial Sales Eastern US		McCain Foods USA

		603921959		2017-03-06		Ms.		Lauren		Gabuzzi		lg464@cornell.edu		847-404-0048		Program Coordinator for Chicago		Smarter Lunchrooms Movement, Cornell University

		603928185		2017-03-06		Mr.		Brian		Wansink		foodandbrandlab@cornell.edu		607-229-3896		Professor/Director		Cornell University, Food and Brand Lab

		603974307		2017-03-06		Mr.		Chip		Goodman		Chip@e-inteam.com		310-980-2447		CEO		inTEAM Associates, LLC

		604093606		2017-03-06				don		dishman		ddishman@hilanddairy.com		417 459 0229		National Account Analytis Manager		Hiland Dairy Foods

		604349379		2017-03-07		Mr.		Michael		Turley		turleymichael@yahoo.com		4794229381		President		Somma Foods

		604505747		2017-03-07		Mr.		Terry		Pallister		terry.pallister@tetrapak.com		9404532609		VP Contract Manufacturing		Tetra Pak Inc.

		604858017		2017-03-08		Mr.		Patrick		Felts		pfelts@unifiedbrands.net		601-559-8349		Business Development Manager		Unified Brands

		604915475		2017-03-08				Savannah		Pargas		savannah.pargas@darigold.com		206-595-0132		Marketing Specialist		Darigold

		604936891		2017-03-08				Rita				StudentAmbassador@FUTP60.com				Teacher		School

		604938471		2017-03-08				LaDainian				StudentAmbassador@FUTP60.com				Student		School

		604939360		2017-03-08				Tatyana				StudentAmbassador@FUTP60.com				Student		School

		604940862		2017-03-08				Brian				StudentAmbassador@FUTP60.com				Teacher		School

		604941619		2017-03-08				Tyrese				StudentAmbassador@FUTP60.com				Student		School

		604942301		2017-03-08				Josiah				StudentAmbassador@FUTP60.com				Student		School

		604943031		2017-03-08				Decari				StudentAmbassador@FUTP60.com				Student		School

		604944428		2017-03-08				Jonathan				StudentAmbassador@FUTP60.com				Teacher		School

		604945192		2017-03-08				Symphony				StudentAmbassador@FUTP60.com				Student		School

		604945924		2017-03-08				Uriel				StudentAmbassador@FUTP60.com				Student		School

		604950510		2017-03-08		Mr.		Shawn		Herzog		StudentAmbassador@FUTP60.com				Parent		Self-employed

		605160843		2017-03-09				Rebecca		Heagney		rebecca.heagney@kemps.com		612-804-3990		Marketing director		Kemps

		605279175		2017-03-09				Chris		Gretchko		chris.gretchko@tetrapak.com		9402059411		Vice President Marketing		Tetra Pak Inc.

		605286106		2017-03-09				Patrice		Puertollano		patrice.puertollano@pgcps.org		8582312562		Food and Nutrition Specialist		Prince George's County Public Schools

		605387794		2017-03-09		Mr.		Rock		Moen		jmoen@acosta.com		9728965284		SVP Education Sales		Acosta

		605530904		2017-03-09				Jason		Jolly		Jason@e-inteam.com		858-354-3067		COO		Choosi, a division of inTEAM Associates, LLC

		605731888		2017-03-10				Lucas		Lentsch		llentsch@midwestdairy.com		6512726675		CEO		Midwest Dairy

		605744050		2017-03-10				Mary		Begalle		dmbegalle@comcast.net		612-209-9643		Vice President		SunOpta

		605910083		2017-03-10				Penny		Parham		pparham@dadeschools.net		8477742972		Executive Director of Food & Nutrition		Miami-Dade County Public Schools

		604952067		2017-03-08				Deepa		Srinivasavaradan		StudenAmbassador@FUTP60.com				Parent		Self-employed

		606653346		2017-03-13				Jeff		Rowe		jrowe@esfoods.com		5165929755		COO		E S Foods

		606698009		2017-03-13		Ms.		Monica		Bromber		mbromber@noblenetwork.org		3125052113		Director of Dining Services		Noble Network of Charter Schools

		606743552		2017-03-13				Skip		Hardie		skip.hardie@gmail.com		607-2804347		Dairy Farmer		New York

		606745846		2017-03-13				Kim		Hiller		kim@thelaughingacademy.com		773-562-4684		Parent		Self-employed

		606759952		2017-03-13				Andre		Nogueira		anogueira@id.iit.edu				Graduate Student		Illinois Institute of Technology

		606761651		2017-03-13				Meng		Yan		myan8@id.iit.edu				Graduate Student		Illinois Institute of Technology

		606763837		2017-03-13				Sara		Tashakorinia		tashakorinia@id.iit.edu				Graduate Student		Illinois Institute of Technology

		606766248		2017-03-13				Ketshi		Bavishi		kbavishi@id.iit.edu				Graduate Student		Illinois Institute of Technology

		606767362		2017-03-13				Lisa		Radecki		lisa.radecki@id.iit.edu				Graduate Student		Illinois Institute of Technology

		606803574		2017-03-13				Kristin		Tucker		ktucker@westerndairyassociation.org		7204401021		Director of Education Programs and Outreach		Western Dairy Association

		607167991		2017-03-14				Kristin		Busche		busche-kristin@aramark.com		312-953-2846		Nutrition Director		Aramark at CPS

		607508775		2017-03-15		Mrs.		Betsy		Sejud		Sejud.Betsy@chi.sysco.com		847-795-2547		Account Executive, Healthcare		Sysco COrporation

		607518319		2017-03-15				Christine		Meresse		christine.meresse@freshfromflorida.com		8505457975		Assistant Director		Florida Dept of Agriculture & Consumer Services

		607555167		2017-03-15				Larry		Weger		weger-larry@aramark.com		612 968-2624		Vice President		Aramark Corp.

		607605559		2017-03-15				Gary		Davis		gdavis@esfoods.com		516 554 3616		CEO		ES Foods

		608250076		2017-03-16				Jill		Hoover		jill.hoover@ams.usda.gov		2023808711		Deputy Director		USDA AMS Dairy Promotion Program

		608435394		2017-03-17				Delaina		Dries		delaina.dries@ams.usda.gov				USDA		USDA

		608456549		2017-03-17		Ms.		Holly		Hacker		sbrown@vitamix.com		440-547-6670		Director of Direct Sales & Customer Experience		Vitamix

		606764903		2017-03-13				Siqi		Zhang		siqi.zhang@id.iit.edu				Graduate Student		Illinois Institute of Technology

		608618522		2017-03-17		Ms.		Kate		Siskel		kate.siskel@healthiergeneration.org		773-983-5283		Marketing & Communications Manager		Alliance for a Healthier Generation

		608639558		2017-03-17				Sandra		Brown		sbrown@midwestdairy.org		7735517524		Program Manager, Health & Wellness		Midwest Dairy Council

		609240504		2017-03-20		Ms.		Sheryl		Sachman		sheryl@sachman.net		847-997-0422		Consultant		National Dairy Council

		609405033		2017-03-20		Mrs.		Kelly		Schlein		schleke@boe.richmond.k12.ga.us		706-836-3494		Nutrition Services Director		Richmond County School District

		609766476		2017-03-21		Mrs.		Eva		Balazs		ebalazs@mdvamilk.com		716-238-6061		Director of Marketing		Maryland & Virginia Milk Producers Cooperative Association, Inc.

		609775234		2017-03-21				Margaret		Brown		mmonagan@nrdc.org		2403813539		Staff Attorney		Natural Resources Defense Council (NRDC)

		609853637		2017-03-21				Leigha		Kinnear		leighakinnear@northwestern.edu		8473613696		Director Curriculum Architecture		Northwestern University

		609872383		2017-03-21		Dr.		Elieke		Demmer		elieke.demmer@dairy.org		6504921140		Director, Nutrition Research		National Dairy Council

		610128120		2017-03-22				Aneesa		Patel		apate216@uic.edu		8472934856		Dietetic Intern		University of Illinois at Chicago

								Bob		Hill		bhill@ergotron.com		651.905.4894		Global Education Manager		Ergotron

								Kirstin 		Samp		ksamp@aap.org						American Academy of Pediatrics



mailto:bhill@ergotron.commailto:tashakorinia@id.iit.edumailto:llentsch@midwestdairy.commailto:Rhonda@sevenoks.commailto:pbfleischer@gmail.commailto:christine.meresse@freshfromflorida.commailto:ksamp@aap.org

School Meals Summit registrants contact info.xlsx



 

Sincerely,

 

 

David

 

 

David Duguid

 

Vice President – Knowledge and Insights

 

Dairy Management Inc.

 

10255 West Higgins Road, Suite 900

 

Rosemont, Il 60018

 
David.Duguid@Dairy.org

 

P: 847.627.3312

 

C: 224.567.1622
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47. Daily Skimm: There's something happening here

From: theSkimm <dailyskimm@morning7.theskimm.com>

To: dmartin@burke.k12.ga.us

Sent Date: Apr 06, 2017 06:26:16

Subject: Daily Skimm: There's something happening here

Attachment:

Is this email not displaying correctly? View it in your browser. SHARE THIS SHARE THIS Skimm

for April 6th Skimm’d on a train ride home QUOTE OF THE DAY 

“Clearly we missed the mark” - Pepsi after pulling that Kendall Jenner ad. ‘Mhmm’ said literally

everyone else.

 

Skimm This 

YOU CAN'T SIT WITH US
 

THE STORY
 

Yesterday, Steve Bannon, President Trump’s chief strategist, was kicked off the National Security

Council’s group text.

 

WHAT’S THAT?
 

A nonpartisan group of top US intelligence and military officials. Their job is to advise the president

 on everything from national security to foreign relations to military decisions - and to keep politics

out of it.

 

SO WHAT’S THE ISSUE?
 

When the Trump administration came to town, Bannon - a top political adviser - got a seat on that

council. Meanwhile, Trump told military and intelligence officials that they were no longer needed

at every meeting. This set off alarm bells on both sides of the aisle. Weeks later, National Security

Adviser Mike Flynn was forced out the door. Now, his replacement has forced Bannon out the

door.

 

HOW ARE PEOPLE TAKING IT?
 

Team Trump’s saying this is no big deal, and that Bannon was only on the council to keep an eye

on Flynn. So he’s not needed anymore. Critics say that Bannon never should have been there in

the first place.
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WHAT ELSE IS GOING ON?
 

Today, the Senate decides whether to approve Supreme Court nominee Neil Gorsuch. It will not

go well. Meanwhile, Trump will be at his Palm Beach, FL resort with Chinese President Xi Jinping.

 It won’t be all sun and games. Trump’s spent months criticizing China for its trade and North

Korea policies, and has said he thinks it’ll be a “very difficult” meeting.

 

theSKIMM
 

For months, the council that advises the president on national security has been playing musical

chairs. Now it looks like that’s changing for the better. Slow clap.

 

Skimm This 

REPEAT AFTER ME...
 

WHAT PEOPLE ARE WATCHING…
 

Syria. Yesterday, UN Ambassador Nikki Haley suggested the US may be open to military action in

the country. This comes as Syria enters year seven of a brutal civil war between President Assad

and rebel groups that want him gone. International leaders have said Assad needs to step down to

achieve peace in Syria. But recently, the Trump administration reversed years of US policy and

said the US is ‘meh’ on whether Assad stays or goes. The priority is fighting ISIS. Fast forward to

this week when a chemical weapons attack in Syria killed more than 70 people. It was the largest

attack since one in 2013 that killed more than 1,000 people. Both the 2013 attack and this recent

attack were blamed on Assad’s forces. Now, President Trump’s says he’s rethinking his “attitude

toward Syria and Assad.” He didn’t elaborate. But Haley - at an emergency UN meeting - said the

US might “take our own action” if the UN doesn’t do enough to stop Assad.

 

Skimm This 

WHAT TO SAY WHEN YOUR BOSS APPROVES THE PROJECT YOU’VE BEEN
WORKING ON FOR MONTHS…
 

Score. Yesterday, US Soccer shook on a new deal to give the US women’s national team better

pay and benefits. Last year, the US women’s team filed a complaint against US Soccer for

seriously shortchanging them compared to the men’s team. To be clear, the US women’s team

crushes world soccer. They’re the defending World Cup champs. The men’s team…not so much.

Now, the ladies have a deal. They’ll get a major salary bump, bigger bonuses, and better travel

and maternity benefits. Bending it like Beckham all the way to the bank.

 

Skimm This 

WHAT TO SAY TO YOUR FRIEND WHO ORDERS A HALF SALAD HALF
SANDWICH FOR LUNCH EVERY DAY...
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Chew on this. Yesterday, the company that owns Krispy Kreme dropped $7.5 billion to bring more

carbs under its roof with Panera Bread. That’s one of the biggest US restaurant deals ever. The

company - German investment firm JAB - has been on a highly caffeinated buying spree in recent

years. It’s also picked up Keurig Green Mountain, Caribou Coffee, and Stumptown. Now it’s

apparently ready to dig into lunch. Meanwhile, Panera’s been king of the restaurant world and

sales have been on a one-way ride uptown for years. Panera’s CEO says the deal means it can

invest in fancy things like ordering from your iPhone. Breaking bread and taking digits.

 

Skimm This 

SKIMM MONEY
 
Pay yourself first: Your new golden rule. Make sure a cut of every paycheck goes straight to your
retirement or savings account and does not pass go. Pay yourself first and you might just retire
like a boss later. Psst...here are some other budgeting ideas.

 

SKIMM GIFT
 

You need those pickup truck, dirt road, night sky vibes in your life. We’ve got VIP passes to the

Stagecoach country music festival - including a meet-and-greet with Elle King. Airfare and hotel

are taken care of. Giddy up and enter here.

 

SKIMM SHARE
 

Skimm A just took a trip down to college memory lane. Share theSkimm with your fav college

roommate.

 

SKIMM BIRTHDAYS
 
* indicates Skimm’bassador. Break out the bubbly.

 

Rebecca Kaden (San Francisco, CA); Rob Sullivan (Chatham, NJ); Maria Maio (New York, NY);

*Allie Hill (Seattle, WA); *Kaimana Bingham (Honolulu, HI); *Liz Stark (Beachwood, OH);

*Allison Alexander (Denison, TX); *Melissa Miklos (Costa Mesa, CA); *Melissa Robinson

(Costa Mesa, CA); *Elise Benham (Charlotte, NC); *Braden Shaffer (College Station, TX); *Kat

Judd (Salt Lake City, UT); *Taylor Troyan (Hamden, CT); *Daryl Weinhoff (Sydney, New South

Wales); *Fatima Lalani (Miami, FL); *Kacey Schreiber (Marshall, MI); *Jeanette Rouisse

(Atlanta, GA); *Megan Mills (Chicago, IL); *Andra Bitter (Monteview, ID); *Elizabeth Sicard

(Baton Rouge, LA); *Laurie Sonia; *Sarah Fazendin (Denver, CO); *Shelby Hauge; *Megan

Piepkorn (St. Paul, MN); *Jordyn McClain (Minneapolis, MN); *Jennifer Nelson (Monroe, NC);

Gray Huffard (New York, NY); Mike Bisesti (Potomac, MD); Megan Mines (Denver, CO);

Allison Hill; Amanda Skrzypchak (Denver, CO); Cortney Jodoin (Weymouth, MA); Wanda

DeBella (Somerset, NJ); Sarah Ogden (New York, NY); Sofia Torra (San Diego, CA); Kyle
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Rutledge (Houston, TX); Candace Cameron Bure (Los Angeles, CA); Lori Moss (New York,

NY); Alli Fassett (Chicago, IL); Sheila Otwe (Alexandria, VA); Molly Santa Cruz (Birmingham,

AL); Jonny Wax (New York, NY); Michele Van Son (Winter Park, FL); Roni Blaustein

(Edgemont, NY); Lindsay Ray (El Dorado Hills, CA); Nan Krushinski (Pittsburgh, PA); Kipp

Corbus (Cincinnati, OH); Laura Johnson (Concord, MA); Pierre Coker (New York, NY); Dixon

O’Donnell (Norfolk, VA); Elizabeth Roberts (Easthampton, MA); Tanya Bienstock; Roxanne

Tury (Greensboro, NC); Siobhan Peterson (Aberdeen, WA); Sonya Myers (Virginia Beach, VA);

Libby Wall (Block Island, RI); Keiren Baliban (Chicago, IL); Addison Cole (Dallas, TX); Jennifer

Christie (Minneapolis, MN); Page Simpson (Jacksonville, FL); Virginia McPherson (Abilene,

TX); Kate Wolfe (Cary, NC); April Ball (San Francisco, CA); Damien Golden (Bethany Beach,

DE); Cara Lidrbauch (Cleveland, OH); Emma Shebest (Potomac, MD); Melanie Miksis

(Wakefield, MA); Krista Owens (Plano,TX); Shelby Sackett (Saint Paul, MN); Carlie Thompson

(San Francisco, CA); Lauren Faust (Minneapolis, MN); Jessi McPherrin (Philadelphia, PA);

Marissa Ellin (Atlanta, GA); Olga Handal (Plano, TX); Gail Braun (Troy, MI); Elizabeth Hegarty

(Washington, DC); Taylor Sherman (Chicago, IL); Kate Cunningham (West Des Moines, IA);

Amanda Freeman (Fresno, CA); Jamie Kronfeld (New York, NY); Felicia Palmer (Los Angeles,

CA); Elisha Greenwald (Queens, NY); Jeanette Gerger (Chicago, IL); Alyse Weaver

(Philadelphia, PA); Karina Diaz (King City, CA); Molly O’Connell (Long Island, NY); Nina Friend

(Chicago, IL); Sami Hall (Independence, MO); Stephanie Nelson (Washington, DC)

 Skimm'd something we missed?  

 

Email SkimmThis@theSkimm.com • Read in browser » SHARE &FOLLOW US Facebook Twitter

Medium Instagram Snapchat Copyright © 2017 theSkimm, All rights reserved. Our mailing

address is:  

theSkimm Inc.  

49 W 23rd Street, 10th Floor  

New York, NY, 10010, United States Update Profile 

Unsubscribe 
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48. summer feeding

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: lingram@hancock.k12.ga.us <lingram@hancock.k12.ga.us>, light@lcboe.us

<light@lcboe.us>, strongc@mcduffie.k12.ga.us

<strongc@mcduffie.k12.ga.us>, wcss@warren.k12.ga.us

<wcss@warren.k12.ga.us>, bmorrison@glascock.k12.ga.us

<bmorrison@glascock.k12.ga.us>, schleke@boe.richmond.k12.ga.us

<schleke@boe.richmond.k12.ga.us>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, wynns@jefferson.k12.ga.us

<wynns@jefferson.k12.ga.us>, kyonchak@washington.k12.ga.us

<kyonchak@washington.k12.ga.us>, judy.brown@wilkinson.k12.ga.us

<judy.brown@wilkinson.k12.ga.us>, kelli_green@bleckley.k12.ga.us

<kelli_green@bleckley.k12.ga.us>, dbarrows@dodge.k12.ga.us

<dbarrows@dodge.k12.ga.us>, smartin@telfairschools.org

<smartin@telfairschools.org>, greg.wilcher@wheeler.k12.ga.us

<greg.wilcher@wheeler.k12.ga.us>, cparten@montgomery.k12.ga.us

<cparten@montgomery.k12.ga.us>, gayc@toombs.k12.ga.us

<gayc@toombs.k12.ga.us>, robinwaters@tattnall.k12.ga.us

<robinwaters@tattnall.k12.ga.us>, cchooks@emanuel.k12.ga.us

<cchooks@emanuel.k12.ga.us>, dherrmann@jchs.com

<dherrmann@jchs.com>, abarrett@treutlen.k12.ga.us

<abarrett@treutlen.k12.ga.us>, jwiggins@ccboe.net <jwiggins@ccboe.net>,

vtreddick@screven.k12.ga.us <vtreddick@screven.k12.ga.us>,

bellt@pike.k12.ga.us <bellt@pike.k12.ga.us>,

sharon.manley@lamar.k12.ga.us <sharon.manley@lamar.k12.ga.us>, layson-

p@harris.k12.ga.us <layson-p@harris.k12.ga.us>

Sent Date: Mar 09, 2017 09:06:59

Subject: summer feeding

Attachment: image001.png
Summer Feeding Operator pre-book 2017.final.pptx

Hello Again

 

 

I have attached the summer feeding pre-book.

 

If your district does summer feeding please fill out and send back to me.

 

As you know, we discontinue many school specific items over the summer so these are the only

ones we have.
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Earn $2.00 PER CASE REBATE on qualified Frito-Lay Products

Earn $1.00 PER CASE REBATE on qualified Quaker Product



Must Pre-Book by May 15, 2017 

Product Must Ship during the 8 weeks of your summer program.  

Ship Timing: June 1 – August 15, 2017

CRITERIA:

An operator must identify and purchase qualified product from an eligible Broadline Distributor – foodservice or vending 

An operator must purchase 80% of the pre-book order to qualify for the rebate

An operator will be paid on pre-booked cases of qualified product that ship during the promotion timing

Proof of Purchase must be submitted with this form no later than September 30, 2017

Incentive cannot be combined with other incentive/rebate programs for same products; any account currently under contract or receiving rebates on one or more products below is not eligible to participate in this program









ELIGIBILITY

Must purchase through a qualified FS Distributor

Minimum Rebate payout  $25 

This is not available to customers on a national program.

Only available to  K-12 School Operators for deliveries from qualified distributors from June 1 –  August 15, 2017



PAYMENT TIMING AND PROCESS

Customer must sign up at COUPONPORTAL.AFSI.COM and provide tax information (W-9) prior to submission.

To submit your claim, go to COUPONPORTAL.AFSI.COM, enter Coupon Code 5746856  and complete the form.

At the end of the promotion, upload Proof of purchase from  a qualified Foodservice distributor 

         AND copy of  the completed pre-book form in the  coupon portal  (Can also mail in proof of    

         performance)

Payments mailed directly to operator 6-8 weeks after claim submission

For submission assistance, contact  1-800-529-9624

Maximum payout: $1,000.00

Must submit rebate request by Sept 30, 2017



IRS REQUIREMENT ON COUPON SIGNUP

We are required by the IRS to report your rebate if it exceeds $600 in a calendar year.

To enable that reporting, have this information available to complete sign up.

	-Federal Tax ID

	-Current W-9

School District Name and Address  EXACTLY as registered with the IRS















				List your committed cases in the columns below.  
Reminder:  You must take delivery of 80% of your pre-booked order to qualify for the rebate.  Delivery of the products must come from a foodservice distributor during the timeline listed below. 																		

		 
8 Weeks Only				Dist. 
Code #		Date 		Date 		Date 		Date 		Date 		Date 		Date 		Date 

				DORITOS® REDUCED FAT WHOLE GRAIN RICH NACHO CHEESE
Tortilla Chips
MFG # 28400317481 / OEG 1.5
72 bags/cs																		

				DORITOS® REDUCED FAT WHOLE GRAIN RICH COOL RANCH®
Tortilla Chips
MFG # 28400360968 / OEG 1.5
72 bags/cs																		

				DORITOS® REDUCED FAT WHOLE GRAIN RICH SPICY SWEET CHILI Tortilla Chips 
MFG # 28400490931 / OEG 1.5
72 bags/cs																		

				OVEN BAKED TOSTITOS® 
WHOLE GRAIN RICH SCOOPS!®
Tortilla Chips
MFG # 28400425377 / OEG 1.25
72 bags/cs																		

				OVEN BAKED CHEETOS® 
Cheese Flavored Snacks
MFG # 28400629331 / OEG 1.25
104 bags/cs																		

				OVEN BAKED RUFFLES® Ridged Potato Crisps Cheddar & Sour Cream Chips
MFG #28400568821  - 60 bags/cs																		

				SunChips® WGR 
Harvest Cheddar
MFG # 28400111522 / OEG 1.25
104 bags/cs																		

				SunChips® WGR Original*
MFG # 28400111515 / OEG 1.25
104 bags/cs																		

				Rold Gold Tiny Twists
MFG #28400324304 / OEG 1.5
88 bags/cs																		

																						

		TOTALS																				





Summer Feeding Program Name: _________________________________

City, State, Zip: ________________________________________________

Phone: ______________________Contact Name: ________________________________

Distributor Name: __________________________________________________________



Return to: EDM NAME, EDM Email, EDM Fax



















©2017 Frito-Lay North America, Inc.





*SunChips® Original - Confirm availability







QUAKER Maple Brown Sugar 

Chewy Bars

MFG # 10030000314415	 / 1 OEG

125 bar/case
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Summer Feeding Operator pre-book 2017.final.pptx



 

We use these pre-book forms to know how many cases to produce in the summer.

 

 

Thanks so much.

 

Susan

 

 

 

From: Wickizer, Susan {FLNA}  

Sent: Thursday, March 02, 2017 2:27 PM 

 To: lingram@hancock.k12.ga.us; light@lcboe.us; strongc@mcduffie.k12.ga.us;

wcss@warren.k12.ga.us; 'bmorrison@glascock.k12.ga.us'; schleke@boe.richmond.k12.ga.us;

'dmartin@burke.k12.ga.us'; wynns@jefferson.k12.ga.us; kyonchak@washington.k12.ga.us;

judy.brown@wilkinson.k12.ga.us; kelli_green@bleckley.k12.ga.us; 'dbarrows@dodge.k12.ga.us';

smartin@telfairschools.org; greg.wilcher@wheeler.k12.ga.us; cparten@montgomery.k12.ga.us;

gayc@toombs.k12.ga.us; robinwaters@tattnall.k12.ga.us; cchooks@emanuel.k12.ga.us;

'dherrmann@jchs.com'; abarrett@treutlen.k12.ga.us; jwiggins@ccboe.net;

vtreddick@screven.k12.ga.us; 'bellt@pike.k12.ga.us'; sharon.manley@lamar.k12.ga.us; layson-

p@harris.k12.ga.us 

 Subject: RE: new products and promotions

 

 

Hey there.

 

I recently sent out some sample boxes of our new products.

 

You should have received them a week or two ago.

 

If you did not, please send me you address and I will send again.

 

I have attached the nutrition info for all the new products too.

 

Thanks

 

Susan 

 

 

From: Wickizer, Susan {FLNA}  

Sent: Thursday, February 02, 2017 12:28 PM 

 To: 'lingram@hancock.k12.ga.us'; 'light@lcboe.us'; 'strongc@mcduffie.k12.ga.us';
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'wcss@warren.k12.ga.us'; 'bmorrison@glascock.k12.ga.us'; 'schleke@boe.richmond.k12.ga.us';

'dmartin@burke.k12.ga.us'; 'wynns@jefferson.k12.ga.us'; 'kyonchak@washington.k12.ga.us';

'judy.brown@wilkinson.k12.ga.us'; 'kelli_green@bleckley.k12.ga.us';

'dbarrows@dodge.k12.ga.us'; 'smartin@telfairschools.org'; 'greg.wilcher@wheeler.k12.ga.us';

cparten@montgomery.k12.ga.us; 'gayc@toombs.k12.ga.us'; 'robinwaters@tattnall.k12.ga.us';

'cchooks@emanuel.k12.ga.us'; 'dherrmann@jchs.com'; 'abarrett@treutlen.k12.ga.us';

'jwiggins@ccboe.net'; 'vtreddick@screven.k12.ga.us'; 'bellt@pike.k12.ga.us';

'sharon.manley@lamar.k12.ga.us'; 'layson-p@harris.k12.ga.us' 

 Subject: new products and promotions

 

 

Hello All

 

I am Susan Wickizer with PepsiCo (Frito Lay, Gatorade, Quaker Oats, Tropicana, Naked Juice,

Izze, Sabra).  I have worked with many of you over the years.  Last year you may have had

someone different call on you or maybe no one at all contact you.  Going forward, I will be your

contact!   I am super excited to be working with those of you I have worked with before and

meeting those whom I have never met!

 

We have more new products for next school year than we have ever had before-I am not

joking.  I have attached a flyer showing all of them. Let me know if you want samples and once I

get them, I will send some to you.  Also, let me know if you want detailed nutrition info on any of

them.

 

I have also attached the best second semester promo we have ever had.  You can get paid for

using products you already use….and for trying some new ones.  Please let me know if you

want to participate!

 

We also have a fun recipe contest.  It is an easy way for you to win kitchen equipment.  That flyer

is also attached.

 

Please let me know how I can help you.  I would love to meet with you, attend a manager meeting,

send free chip racks to help grow you’re a la carte sales, etc.

 

Please do not reply to all if you respond.

 

   Susan

 

 

 

Susan Wickizer Blank/GA Market Development Manager/423-838-2003
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49. new products and promotions

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: lingram@hancock.k12.ga.us <lingram@hancock.k12.ga.us>, light@lcboe.us

<light@lcboe.us>, strongc@mcduffie.k12.ga.us

<strongc@mcduffie.k12.ga.us>, wcss@warren.k12.ga.us

<wcss@warren.k12.ga.us>, 'bmorrison@glascock.k12.ga.us'

<bmorrison@glascock.k12.ga.us>, schleke@boe.richmond.k12.ga.us

<schleke@boe.richmond.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, wynns@jefferson.k12.ga.us

<wynns@jefferson.k12.ga.us>, kyonchak@washington.k12.ga.us

<kyonchak@washington.k12.ga.us>, judy.brown@wilkinson.k12.ga.us

<judy.brown@wilkinson.k12.ga.us>, kelli_green@bleckley.k12.ga.us

<kelli_green@bleckley.k12.ga.us>, 'dbarrows@dodge.k12.ga.us'

<dbarrows@dodge.k12.ga.us>, smartin@telfairschools.org

<smartin@telfairschools.org>, greg.wilcher@wheeler.k12.ga.us

<greg.wilcher@wheeler.k12.ga.us>, cparten@montgomery.k12.ga.us

<cparten@montgomery.k12.ga.us>, gayc@toombs.k12.ga.us

<gayc@toombs.k12.ga.us>, robinwaters@tattnall.k12.ga.us

<robinwaters@tattnall.k12.ga.us>, cchooks@emanuel.k12.ga.us

<cchooks@emanuel.k12.ga.us>, 'dherrmann@jchs.com'

<dherrmann@jchs.com>, abarrett@treutlen.k12.ga.us

<abarrett@treutlen.k12.ga.us>, jwiggins@ccboe.net <jwiggins@ccboe.net>,

vtreddick@screven.k12.ga.us <vtreddick@screven.k12.ga.us>,

'bellt@pike.k12.ga.us' <bellt@pike.k12.ga.us>,

sharon.manley@lamar.k12.ga.us <sharon.manley@lamar.k12.ga.us>, layson-

p@harris.k12.ga.us <layson-p@harris.k12.ga.us>

Sent Date: Feb 02, 2017 12:29:14

Subject: new products and promotions

Attachment: image001.png
PepsiCo New K-12 Products -1-30-17.pptx
Menu Promo schools Jan. vFinal.pdf
Recipe contest sell sheet 2017.pptx

Hello All

 

I am Susan Wickizer with PepsiCo (Frito Lay, Gatorade, Quaker Oats, Tropicana, Naked Juice,

Izze, Sabra).  I have worked with many of you over the years.  Last year you may have had

someone different call on you or maybe no one at all contact you.  Going forward, I will be your

contact!   I am super excited to be working with those of you I have worked with before and

meeting those whom I have never met!
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Whole Grain Rich 

Smart Snack    1 OEG  

Case Pack: 80/1.22oz

MFG #66154 

Whole Grain Rich & Baked
Smart Snack    1 OEG  
Case Pack:  104/.875oz
MFG#  36308 (no code change)

Whole Grain Rich & Baked
Smart Snack    1 OEG  

Case Pack:  104/.75oz
MFG# 66689

MUNCHIES® Snack Mix
Quaker Kids Mix Rebranded

 

GRANDMA’s® 

Chocolate Chip Cookies 

FUNYUNS® 



TOP-N-GO Menu  Solutions

Whole Grain Rich
Meets 2oz grain equivalents



Doritos® Reduced Fat 
Nacho Cheese Top N Go  

Case Pack: 21/1.4oz 

MFG #66007

Tostitos® Reduced Fat 

Crispy Rounds Top N Go  Case Pack: 21/1.4oz 

MFG #66006





New K-12 Products from PepsiCo
Available August 2017



















100% Juice Boxes

Available June 1st  

Just in time for Summer feeding!

 

2

Case Pack: 44ct / 4.23oz

Orange MFG# 20208,

Apple MFG # 20209

 Strawberry Kiwi MFG #20207





Chewy Square Shape Bar with 
 Apple Caramel Filling

Smart Snack    Meets 1 OEG 

Case Pack:40 /1.4oz    
MFG# 56111  





QUAKER CHEWY® SNACKWICH Apple Caramel Flavor

Available September 2017



SABRA  CLASSIC HUMMUS

Available Now!

2oz Individual Portions  
Case Pack: 48/2oz  cups

Meets  1 oz. Meat Alternate

MFG#  01111 



Smart Snack Compliant Middle & High School



Case Pack: 24 /8.4oz

MFG# 01053 


New Watermelon Flavor

Available  NOW!!



NEW! Sparkling Peach

Available Aug 2017 





Case Pack:24/16.9oz

MFG# 01358

Smart Snack Compliant High School



New K-12 Products From PepsiCo

Smart Snack Compliant

ALL GRADE LEVELS! 
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PepsiCo New K-12 Products -1-30-17.pptx






Menu Promo schools Jan. vFinal.pdf


K-12 School
Recipe Contest

Do you menu any creative recipes using Frito-Lay® or Quaker® products? Have a good idea of a fun recipe using a PepsiCo® product?  



Submit your Recipe today 

for a chance to win BIG!



Timing: January 1 – March 15, 2017



1st Place: $2,000
Central Restaurant Gift Certificate   

  2nd Place: $1,000	3rd Place: $500      4th & 5th Place: $250

Central Restaurant Gift Certificate   

Central Restaurant has a wide selection of cafeteria supply products.  (from utensils/tray to equipment)

(visit: www.CentralRestaurant.com) 

Contest Details :



Submission:	 Send a completed template to the following Email address:                

                          PFSK12directorsconnection@pepsico.com

	 *May submit multiple Entries 

Template: 	Use the attached Spreadsheet or submit your own form with the same information.    

                         (missing data could result in disqualification)



Judging: 	Judging will be based on 4 Categories: 

	Taste (50%): 		Recipe is kid friendly (taste and likeability)

	

	Meeting USDA Guidelines (30%): 	Recipe must meet USDA requirements for Calories, Calories 				from Sat Fat, and Sodium requirements that can be easily 				incorporated into a weekly average	

	

	Simple Ingredients (10%):	Ensure that ingredients are simple, meet USDA standards, 				include a USDA Compliant PepsiCo Product, and are easy to 				purchase.  Must be equal or less than 10 ingredients 			

	Easy Directions (10%):	Directions are clear and easy to follow		





Top 10 Recipes will be chosen by PepsiCo.  

Each of the Top 10 Recipes will be cooked and judged  by PepsiCo at the Frito-Lay Plano culinary facility.  

		Winners:   Announced May 15, 2017











K-12 School
Recipe Contest
Submission Form

District/School:* 



Address/City/State/Zip:*                                                     





Director Name:* 		     Phone#: *

           

Recipe:* 			      Serving Size:*  1 or 100

















		Ingredients (Share measurement) * Don’t forget the PepsiCo compliant Product		

		1.  Ex: 1.5 oz of tomato sauce		8.

		2.  ex:  2oz of Tostitos WGR		9.

		3.		10.

		4.		

		5.		

		6.		

		7.		



ABC District/ Piccola High School 

123 Cafeteria Way  Lunchville, WI   98765

Mrs Katy Lovechild

777-234-5678

Crazy Taco-citos

		Directions  *

		1. 

		2. 

		3. 

		4. 

		5. 

		6. 

		7. 

		Other Optional  Notes for the Recipes: 

		Examples: Total Calories;  Total Sodium: 

.





		Recipe meets the following 
(fill in all that apply): *

		XXXX 
Meat/MA

		XXX Cups 
of Vegetables

		XXX oz 
Grain Equivalent

		XXX Cups 
of Fruit 



* Required Field
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Recipe contest sell sheet 2017.pptx



We have more new products for next school year than we have ever had before-I am not

joking.  I have attached a flyer showing all of them. Let me know if you want samples and once I

get them, I will send some to you.  Also, let me know if you want detailed nutrition info on any of

them.

 

I have also attached the best second semester promo we have ever had.  You can get paid for

using products you already use….and for trying some new ones.  Please let me know if you

want to participate!

 

We also have a fun recipe contest.  It is an easy way for you to win kitchen equipment.  That flyer

is also attached.

 

Please let me know how I can help you.  I would love to meet with you, attend a manager meeting,

send free chip racks to help grow you’re a la carte sales, etc.

 

Please do not reply to all if you respond.

 

   Susan

 

 

 

Susan Wickizer Blank/GA Market Development Manager/423-838-2003
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50. Reminder: 1/12 Nutrition Impact Summit Initiative Project Webinar Update

From: Nicci Brown <nbrown@eatright.org>

To: queenalike@gmail.com <queenalike@gmail.com>, datwood@merid.org

<datwood@merid.org>, connie.avramis@unilever.com

<connie.avramis@unilever.com>, Patricia Babjak <PBABJAK@eatright.org>,

Douglas.Balentine@fda.hhs.gov <Douglas.Balentine@fda.hhs.gov>,

bertha.stanley@fda.hhs.gov <bertha.stanley@fda.hhs.gov>,

Hope.Barkoukis@case.edu <Hope.Barkoukis@case.edu>,

traceybatesrd@gmail.com <traceybatesrd@gmail.com>,

lbeseler_fnc@bellsouth.net <lbeseler_fnc@bellsouth.net>,

rblancato@matzblancato.com <rblancato@matzblancato.com>,

jenny.bogard@healthiergeneration.org

<jenny.bogard@healthiergeneration.org>, marglobogle@yahoo.com

<marglobogle@yahoo.com>, don.bradley@duke.edu

<don.bradley@duke.edu>, brantley.susan@gmail.com

<brantley.susan@gmail.com>, Kim.Brooks@effem.com

<Kim.Brooks@effem.com>, vbrown@rwjf.org <vbrown@rwjf.org>,

billy.z.brown@gmail.com <billy.z.brown@gmail.com>,

alison.g.m.brown@gmail.com <alison.g.m.brown@gmail.com>,

Alison.brown@tufts.edu <Alison.brown@tufts.edu>, Katie Brown

<kbrown@eatright.org>, vbudinich@ashoka.org <vbudinich@ashoka.org>,

Sara.Burnett@panerabread.com <Sara.Burnett@panerabread.com>, Susan

Burns <Sburns@eatright.org>, ccalice@ift.org <ccalice@ift.org>,

eileenmcameron@gmail.com <eileenmcameron@gmail.com>,

carrpd@miamioh.edu <carrpd@miamioh.edu>, stella.cash@sparrow.org

<stella.cash@sparrow.org>, cheng.feon@gmail.com

<cheng.feon@gmail.com>, c.christie@unf.edu <c.christie@unf.edu>,

nevacoch@aol.com <nevacoch@aol.com>, kevin.concannon@osec.usda.gov

<kevin.concannon@osec.usda.gov>, evelyncrayton64@gmail.com

<evelyncrayton64@gmail.com>, jessie@gardensforhealth.org

<jessie@gardensforhealth.org>, lcubillos@foodminds.com

<lcubillos@foodminds.com>, jojo@nutritioned.com <jojo@nutritioned.com>,

adelooy@plymouth.ac.uk <adelooy@plymouth.ac.uk>,

wesley_delbridge@yahoo.com <wesley_delbridge@yahoo.com>,

jdoddrd@aol.com <jdoddrd@aol.com>, jdonzeblack@gmail.com

<jdonzeblack@gmail.com>, keliot@slu.edu <keliot@slu.edu>,

Tatyana.elkour@gmail.com <Tatyana.elkour@gmail.com>,

escottstumps@ecu.edu <escottstumps@ecu.edu>, linda.farr@me.com

<linda.farr@me.com>, DeniceFerkoAdams@gmail.com

<DeniceFerkoAdams@gmail.com>, smfinn171@gmail.com

<smfinn171@gmail.com>, susan.finn@outlook.com
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<susan.finn@outlook.com>, Erin FItzgerald <erin.sexson@dairy.org>,

Michael.fleming@antidotecme.com <Michael.fleming@antidotecme.com>,

eflint@kwiktrip.com <eflint@kwiktrip.com>, Marshall.Fong@fmc.com

<Marshall.Fong@fmc.com>, tracy@foodnutritionpolicy.com

<tracy@foodnutritionpolicy.com>, mgarner@ua.edu <mgarner@ua.edu>,

marcierdn@gmail.com <marcierdn@gmail.com>,

constancegeiger@cgeiger.net <constancegeiger@cgeiger.net>,

janice@gardensforhealth.org <janice@gardensforhealth.org>,

egolan@oce.usda.gov <egolan@oce.usda.gov>, lauraromig@gmail.com

<lauraromig@gmail.com>, Mary Gregoire <mgregoire@eatright.org>,

David.Grotto@kellogg.com <David.Grotto@kellogg.com>, dgunders@nrdc.org

<dgunders@nrdc.org>, cggunder@illinois.edu <cggunder@illinois.edu>,

bfy2@cdc.gov <bfy2@cdc.gov>, dgustafson@ilsi.org <dgustafson@ilsi.org>,

khamilton@feedingamerica.org <khamilton@feedingamerica.org>,

tharlan@tulane.edu <tharlan@tulane.edu>, amie.heap@abbott.com

<amie.heap@abbott.com>, amanda.s.hege@gmail.com

<amanda.s.hege@gmail.com>, Mary.Hennigan@crs.org

<Mary.Hennigan@crs.org>, lhilmi@coregroupdc.org

<lhilmi@coregroupdc.org>, Jennifer Horton <Jhorton@eatright.org>,

kate_houston@cargill.com <kate_houston@cargill.com>,

yaqutullah@gmail.com <yaqutullah@gmail.com>, bivens@ncats.net

<bivens@ncats.net>, reemjabr@alum.syracuse.edu

<reemjabr@alum.syracuse.edu>, eliza.jones@zipongo.com

<eliza.jones@zipongo.com>, kolasaka@ecu.edu <kolasaka@ecu.edu>,

elliekrieger.connect@gmail.com <elliekrieger.connect@gmail.com>,

rlangholz@cox.net <rlangholz@cox.net>, rlangholz@sbcglobal.net

<rlangholz@sbcglobal.net>, valerie.lawson@ymca.net

<valerie.lawson@ymca.net>, tle@underarmour.com <tle@underarmour.com>,

jim.lee@altarum.org <jim.lee@altarum.org>, ylehmann@thefoodtrust.org

<ylehmann@thefoodtrust.org>, catherine.lewenberg@cvshealth.com

<catherine.lewenberg@cvshealth.com>, Suzanne.lindsay-

Walker@kroger.Com <Suzanne.lindsay-Walker@kroger.Com>,

michele.d.lites@kp.org <michele.d.lites@kp.org>, Daun Longshore

<DLongshore@eatright.org>, jlovejoy@arivale.com <jlovejoy@arivale.com>,

sitoyaj@hotmail.com <sitoyaj@hotmail.com>, fitfoodpro@gmail.com

<fitfoodpro@gmail.com>, Matthew.Marsom@phi.org

<Matthew.Marsom@phi.org>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, mattes@purdue.edu <mattes@purdue.edu>,

brett@katefarms.com <brett@katefarms.com>, smcneill@beef.org

<smcneill@beef.org>, Paul Mifsud <PMifsud@eatright.org>,

miles081@umn.edu <miles081@umn.edu>, gregory.miller@dairy.org

<gregory.miller@dairy.org>, steve.miranda44@gmail.com
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<steve.miranda44@gmail.com>, Kelly_C._Miterko@who.eop.gov

<Kelly_C._Miterko@who.eop.gov>, tmoran@jhmi.edu <tmoran@jhmi.edu>,

audreymorgan.dtr@gmail.com <audreymorgan.dtr@gmail.com>,

sara.muschkin@gmail.com <sara.muschkin@gmail.com>,

amy@farmersdaughterconsulting.com

<amy@farmersdaughterconsulting.com>, mneuhous@fredhutch.org

<mneuhous@fredhutch.org>, Amanda Nieh <amanda.nieh@dairy.org>,

Luciana.Nunez@danone.com <Luciana.Nunez@danone.com>,

eonuoha@tbh.org <eonuoha@tbh.org>, marianne.oshea@pepsico.com

<marianne.oshea@pepsico.com>, Erin.Ostlund@target.com

<Erin.Ostlund@target.com>, jmpace16@gmail.com <jmpace16@gmail.com>,

crystal.feda@gmail.com <crystal.feda@gmail.com>,

melissa.pflugh@gmail.com <melissa.pflugh@gmail.com>,

epivonka@pbhfoundation.org <epivonka@pbhfoundation.org>,

Chloe.Plummer@promedica.org <Chloe.Plummer@promedica.org>,

diannepolly@gmail.com <diannepolly@gmail.com>,

margaret.powers@parknicollet.com <margaret.powers@parknicollet.com>,

powers@culinarynutritionassociates.com

<powers@culinarynutritionassociates.com>, joanne.ragalie@dairy.org

<joanne.ragalie@dairy.org>, jean.ragalie-carr@dairy.org <jean.ragalie-

carr@dairy.org>, Mary Pat Raimondi <mraimondi@eatright.org>,

tlk3@case.edu <tlk3@case.edu>, rangecamille@gmail.com

<rangecamille@gmail.com>, tjraymond@aol.com <tjraymond@aol.com>,

chrivera@feedingamerica.org <chrivera@feedingamerica.org>,

susanro@baylorhealth.edu <susanro@baylorhealth.edu>,

jrodrigu@comcast.net <jrodrigu@comcast.net>, lhr@alum.mit.edu

<lhr@alum.mit.edu>, srudy@ghfp.net <srudy@ghfp.net>,

kari.ryan@abbott.com <kari.ryan@abbott.com>, margie.saidel@compass-

usa.com <margie.saidel@compass-usa.com>, ksauer@ksu.edu

<ksauer@ksu.edu>, marlene.schmidt@us.nestle.com

<marlene.schmidt@us.nestle.com>, Marsha Schofield

<mschofield@eatright.org>, gus@wholesomewave.org

<gus@wholesomewave.org>, sharon.schwartz@sodexo.com

<sharon.schwartz@sodexo.com>, ellen.shanley@uconn.edu

<ellen.shanley@uconn.edu>, spiker@jhu.edu <spiker@jhu.edu>, Alison

Steiber <ASteiber@eatright.org>, miltonstokes@gmail.com

<miltonstokes@gmail.com>, carolinesusie04@gmail.com

<carolinesusie04@gmail.com>, lauri.symonds@mjn.com

<lauri.symonds@mjn.com>, angie.tagtow@mac.com

<angie.tagtow@mac.com>, atalhami@dccentralkitchen.org

<atalhami@dccentralkitchen.org>, tallk13@students.ecu.edu

<tallk13@students.ecu.edu>, ctarantino@ift.org <ctarantino@ift.org>,
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hktrueblood@hotmail.com <hktrueblood@hotmail.com>,

cecily.upton@foodcorps.org <cecily.upton@foodcorps.org>,

chrisvogliano@gmail.com <chrisvogliano@gmail.com>,

eward@ix.netcom.com <eward@ix.netcom.com>, Mary Beth Whalen

<Mwhalen@eatright.org>, kathywilsongoldrd@gmail.com

<kathywilsongoldrd@gmail.com>, anne@amwolf.com <anne@amwolf.com>,

Kay_Wolf@Columbus.rr.com <Kay_Wolf@Columbus.rr.com>,

myadrick@computrition.com <myadrick@computrition.com>,

eyjimenez@unm.edu <eyjimenez@unm.edu>,

patricia_zecca@campbellsoup.com <patricia_zecca@campbellsoup.com>,

kzelman@webmd.net <kzelman@webmd.net>,

alinazolotareva@aerofarms.com <alinazolotareva@aerofarms.com>, Paul

Slomski <pslomski@eatright.org>, Amy Biedenharn

<ABiedenharn@eatright.org>, Lilliane Smothers <LSmothers@eatright.org>,

msedge@smithedge.com <msedge@smithedge.com>, Cloutier, Renee

<Renee.Cloutier@Sparrow.Org>, cindy_henry@cox.net

<cindy_henry@cox.net>, Doris Acosta <dacosta@eatright.org>, Mackenzie

Allen <mallen@eatright.org>, Jeanne Blankenship

<JBlankenship@eatright.org>, Diane Enos <denos@eatright.org>,

rebecca@whalenconsulting.us <rebecca@whalenconsulting.us>, Beth

Labrador <BLabrador@eatright.org>, Ellie Moss <ellie@whalenconsulting.us>,

Chris Reidy <CREIDY@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Barbara Visocan <BVISOCAN@eatright.org>,

john whalen <john@whalenconsulting.us>, Mary C. Wolski

<MWolski@eatright.org>, kdotson@tulane.edu <kdotson@tulane.edu>,

Michelle Kuppich <mkuppich@eatright.org>, shellen.goltz@pepsico.com

<shellen.goltz@pepsico.com>, aidouge@gmail.com <aidouge@gmail.com>,

lhb7@cdc.gov <lhb7@cdc.gov>, Robinson Ahmed, Shannon

(CDC/ONDIEH/NCCDPHP) <kbx4@cdc.gov>, Mickey.Rubin@dairy.org

<Mickey.Rubin@dairy.org>, Kristina Stravinskaite

<kstravinskaite@mail.bradley.edu>

Cc: Amy Myrdal Miller, MS, RDN, FAND <amy.myrdal@comcast.net>,

hdb@case.edu <hdb@case.edu>, Garner, Margaret

<MGarner@cchs.ua.edu>, Bonny McColl <bmccoll@ift.org>, Juliette M. Fry

<jfry@ift.org>, Rae Ulrich <rulrich@ift.org>, Robert Langholz

<RobertLangholz@goalltech.com>, Roberts, Susan

<Susan.Roberts@BSWHealth.org>, Dave Stangis

<dave_stangis@campbellsoup.com>

Sent Date: Jan 12, 2017 11:49:59

Subject: Reminder: 1/12 Nutrition Impact Summit Initiative Project Webinar Update

Attachment: ATT90252 1.jpg
Agenda_Nutrition Impact Summit Initiative Project Update_01 12
17_FINAL.docx
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Nutrition Impact Summit: Initiative Project Webinar Update

Thursday, January 12, 11:00 a.m. – 1:00 p.m. CT



		Item

		Speaker

		Time



		Welcome

		Lucille Beseler, MS, RDN, LDN, CDE, FAND

		11:00 – 11:03 a.m. CT



		Introduction/Overview

		Katie Brown, EdD, RDN, LD

		11:03 – 11:05 a.m. CT



		Project Updates:

		

		11:05 a.m. – 12:44 p.m. CT

8 minutes each:

-5 minutes –- update

-4 minutes – feedback/suggestions



		Center for Nutrition in Population Health

		Don Bradley, MD, MHS-CL

		11:05 – 11:14 a.m. CT



		EatTheTruth.org

		Jacqueline B. Marcus, MS, RDN, LDN, CNS, FADA, FAND

		11:14 – 11:23 a.m. CT



		Interdisciplinary Certificate of Training in Community Nutrition Systems

		Kevin Sauer, PhD, RDN, LD

		11:23 – 11:32 a.m. CT



		LEAN

		Camille Range

		11:32 – 11:41 a.m. CT



		Healthy Schools, Healthy Communities: Activating Nutrition and Wellness to Create a Culture of Health

		Tracey Bates, MPH, RDN, LDN, FAND

		11:41 – 11:50 a.m. CT



		Preserving Credibility and Integrity in Nutrition and Health Research

		Ellie Moss

		[bookmark: _GoBack]11:50 a.m. – 11:59 a.m. CT



		Sustainable Food Systems Certificate of Training Program

		Susan Finn, PhD, RDN

		11:59 a.m. – 12:08 p.m. CT



		Global Nutrition Collaborative

		Sylvia Escott-Stump, MA, RDN, LDN

		12:08 – 12:17 p.m. CT



		$1 Trillion Dollar Impact Investment Fund

		Erin Fitzgerald Sexson

		12:17 – 12:26 p.m. CT



		Team Resilient

		Marie Spiker, MSPH, RD

		12:26 – 12:35 p.m. CT



		Lifestyle First

		Anne Wolf, MS, RDN

		12:35 – 12:44 p.m. CT



		Next Steps

		Katie Brown, EdD, RDN, LD

		12:44 – 12:47 p.m.  CT



		Questions

		Katie Brown, EdD, RDN, LD

		12:47 – 12:57 p.m. CT



		Closing/Thank You

		Lucille Beseler, MS, RDN, LDN, CDE, FAND

		12:57 – 1:00 p.m.  CT
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•

•

•

•

•

Hi everyone, 

 

We are looking forward to the webinar shortly! In order to sync your audio with the WebEx, please

follow the below steps: 

In WebEx, click “I will call in.” 

After you have dialed the phone number and entered the conference code, you will be entered

into the conference. No sound/tone will be heard when you enter/exit the call. 

Once in the conference, enter the third number – this is your unique number that starts and

ends with the # sign. 

 

Once on the call, we will mute everyone and unmute as needed for questions/comments. To do

this yourself: 

Mute: *6 

Unmute: #6 

 

The final agenda is also attached. A recording of the webinar will be shared later today or

tomorrow for those who cannot join. 

 

 

Thanks! 

Nicci 

 

*** 

 

Greetings and Happy 2017! 

 

Don’t forget to join next week’s Nutrition Impact Summit webinar to hear how the innovation

projects have progressed since the Summit. This will be the final opportunity to share your

feedback and to suggest potential collaborators to help ensure the success of these initiatives

before the detailed concept notes for each project are presented to the Academy and Foundation

Boards of Directors in mid-February. 

 

The webinar is scheduled for next Thursday, January 12, from 11 a.m. to 1 p.m. Central

Time. 

 

 Please find the webinar login information below. If you have any questions or encounter

difficulties with the invitation, please email me at nbrown@eatright.org. 

 

Nutrition Impact Summit Innovation Project UpdateThursday, January 12, 2017 11 a.m. | Central

Standard Time (Chicago, GMT-06:00) | 2 hours 
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Meeting password: impact 

 
Add to Calendar 

 

When it's time, join the meeting. 

 

   Join by phone Call-in toll-free number: 1-866-477-4564 (US) Show global numbers Conference

Code: 930 108 7059 

 

We hope you can join us! 

 

Yours in health, 

--Nicci 

 

---

Nicci Brown, MS, RDN, CD

Project Manager  |  Second Century Initiatives

Academy of Nutrition and Dietetics Foundation

120 South Riverside Plaza, Suite 2190 

Chicago, Illinois 60606-6995 

P: 312-899-1748  |  E: nbrown@eatright.org 
www.eatright.org |  www.eatrightPRO.org |  www.eatright.org/foundation

@NicciBrownRD
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51. Reminder: 1/12 Nutrition Impact Summit Initiative Project Webinar Update

From: Nicci Brown <nbrown@eatright.org>

To: queenalike@gmail.com <queenalike@gmail.com>, datwood@merid.org

<datwood@merid.org>, connie.avramis@unilever.com

<connie.avramis@unilever.com>, Patricia Babjak <PBABJAK@eatright.org>,

Douglas.Balentine@fda.hhs.gov <Douglas.Balentine@fda.hhs.gov>,

bertha.stanley@fda.hhs.gov <bertha.stanley@fda.hhs.gov>,

Hope.Barkoukis@case.edu <Hope.Barkoukis@case.edu>,

traceybatesrd@gmail.com <traceybatesrd@gmail.com>,

lbeseler_fnc@bellsouth.net <lbeseler_fnc@bellsouth.net>,

rblancato@matzblancato.com <rblancato@matzblancato.com>,

jenny.bogard@healthiergeneration.org

<jenny.bogard@healthiergeneration.org>, marglobogle@yahoo.com

<marglobogle@yahoo.com>, don.bradley@duke.edu

<don.bradley@duke.edu>, brantley.susan@gmail.com

<brantley.susan@gmail.com>, Kim.Brooks@effem.com

<Kim.Brooks@effem.com>, vbrown@rwjf.org <vbrown@rwjf.org>,

billy.z.brown@gmail.com <billy.z.brown@gmail.com>,

alison.g.m.brown@gmail.com <alison.g.m.brown@gmail.com>,

Alison.brown@tufts.edu <Alison.brown@tufts.edu>, Katie Brown

<kbrown@eatright.org>, vbudinich@ashoka.org <vbudinich@ashoka.org>,

Sara.Burnett@panerabread.com <Sara.Burnett@panerabread.com>, Susan

Burns <Sburns@eatright.org>, ccalice@ift.org <ccalice@ift.org>,

eileenmcameron@gmail.com <eileenmcameron@gmail.com>,

carrpd@miamioh.edu <carrpd@miamioh.edu>, stella.cash@sparrow.org

<stella.cash@sparrow.org>, cheng.feon@gmail.com

<cheng.feon@gmail.com>, c.christie@unf.edu <c.christie@unf.edu>,

nevacoch@aol.com <nevacoch@aol.com>, kevin.concannon@osec.usda.gov

<kevin.concannon@osec.usda.gov>, evelyncrayton64@gmail.com

<evelyncrayton64@gmail.com>, jessie@gardensforhealth.org

<jessie@gardensforhealth.org>, lcubillos@foodminds.com

<lcubillos@foodminds.com>, jojo@nutritioned.com <jojo@nutritioned.com>,

adelooy@plymouth.ac.uk <adelooy@plymouth.ac.uk>,

wesley_delbridge@yahoo.com <wesley_delbridge@yahoo.com>,

jdoddrd@aol.com <jdoddrd@aol.com>, jdonzeblack@gmail.com

<jdonzeblack@gmail.com>, keliot@slu.edu <keliot@slu.edu>,

Tatyana.elkour@gmail.com <Tatyana.elkour@gmail.com>,

escottstumps@ecu.edu <escottstumps@ecu.edu>, linda.farr@me.com

<linda.farr@me.com>, DeniceFerkoAdams@gmail.com

<DeniceFerkoAdams@gmail.com>, smfinn171@gmail.com

<smfinn171@gmail.com>, susan.finn@outlook.com
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<susan.finn@outlook.com>, Erin FItzgerald <erin.sexson@dairy.org>,

Michael.fleming@antidotecme.com <Michael.fleming@antidotecme.com>,

eflint@kwiktrip.com <eflint@kwiktrip.com>, Marshall.Fong@fmc.com

<Marshall.Fong@fmc.com>, tracy@foodnutritionpolicy.com

<tracy@foodnutritionpolicy.com>, mgarner@ua.edu <mgarner@ua.edu>,

marcierdn@gmail.com <marcierdn@gmail.com>,

constancegeiger@cgeiger.net <constancegeiger@cgeiger.net>,

janice@gardensforhealth.org <janice@gardensforhealth.org>,

egolan@oce.usda.gov <egolan@oce.usda.gov>, lauraromig@gmail.com

<lauraromig@gmail.com>, Mary Gregoire <mgregoire@eatright.org>,

David.Grotto@kellogg.com <David.Grotto@kellogg.com>, dgunders@nrdc.org

<dgunders@nrdc.org>, cggunder@illinois.edu <cggunder@illinois.edu>,

bfy2@cdc.gov <bfy2@cdc.gov>, dgustafson@ilsi.org <dgustafson@ilsi.org>,

khamilton@feedingamerica.org <khamilton@feedingamerica.org>,

tharlan@tulane.edu <tharlan@tulane.edu>, amie.heap@abbott.com

<amie.heap@abbott.com>, amanda.s.hege@gmail.com

<amanda.s.hege@gmail.com>, Mary.Hennigan@crs.org

<Mary.Hennigan@crs.org>, lhilmi@coregroupdc.org

<lhilmi@coregroupdc.org>, Jennifer Horton <Jhorton@eatright.org>,

kate_houston@cargill.com <kate_houston@cargill.com>,

yaqutullah@gmail.com <yaqutullah@gmail.com>, bivens@ncats.net

<bivens@ncats.net>, reemjabr@alum.syracuse.edu

<reemjabr@alum.syracuse.edu>, eliza.jones@zipongo.com

<eliza.jones@zipongo.com>, kolasaka@ecu.edu <kolasaka@ecu.edu>,

elliekrieger.connect@gmail.com <elliekrieger.connect@gmail.com>,

rlangholz@cox.net <rlangholz@cox.net>, rlangholz@sbcglobal.net

<rlangholz@sbcglobal.net>, valerie.lawson@ymca.net

<valerie.lawson@ymca.net>, tle@underarmour.com <tle@underarmour.com>,

jim.lee@altarum.org <jim.lee@altarum.org>, ylehmann@thefoodtrust.org

<ylehmann@thefoodtrust.org>, catherine.lewenberg@cvshealth.com

<catherine.lewenberg@cvshealth.com>, Suzanne.lindsay-

Walker@kroger.Com <Suzanne.lindsay-Walker@kroger.Com>,

michele.d.lites@kp.org <michele.d.lites@kp.org>, Daun Longshore

<DLongshore@eatright.org>, jlovejoy@arivale.com <jlovejoy@arivale.com>,

sitoyaj@hotmail.com <sitoyaj@hotmail.com>, fitfoodpro@gmail.com

<fitfoodpro@gmail.com>, Matthew.Marsom@phi.org

<Matthew.Marsom@phi.org>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, mattes@purdue.edu <mattes@purdue.edu>,

brett@katefarms.com <brett@katefarms.com>, smcneill@beef.org

<smcneill@beef.org>, Paul Mifsud <PMifsud@eatright.org>,

miles081@umn.edu <miles081@umn.edu>, gregory.miller@dairy.org

<gregory.miller@dairy.org>, steve.miranda44@gmail.com
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<steve.miranda44@gmail.com>, Kelly_C._Miterko@who.eop.gov

<Kelly_C._Miterko@who.eop.gov>, tmoran@jhmi.edu <tmoran@jhmi.edu>,

audreymorgan.dtr@gmail.com <audreymorgan.dtr@gmail.com>,

sara.muschkin@gmail.com <sara.muschkin@gmail.com>,

amy@farmersdaughterconsulting.com

<amy@farmersdaughterconsulting.com>, mneuhous@fredhutch.org

<mneuhous@fredhutch.org>, Amanda Nieh <amanda.nieh@dairy.org>,

Luciana.Nunez@danone.com <Luciana.Nunez@danone.com>,

eonuoha@tbh.org <eonuoha@tbh.org>, marianne.oshea@pepsico.com

<marianne.oshea@pepsico.com>, Erin.Ostlund@target.com

<Erin.Ostlund@target.com>, jmpace16@gmail.com <jmpace16@gmail.com>,

crystal.feda@gmail.com <crystal.feda@gmail.com>,

melissa.pflugh@gmail.com <melissa.pflugh@gmail.com>,

epivonka@pbhfoundation.org <epivonka@pbhfoundation.org>,

Chloe.Plummer@promedica.org <Chloe.Plummer@promedica.org>,

diannepolly@gmail.com <diannepolly@gmail.com>,

margaret.powers@parknicollet.com <margaret.powers@parknicollet.com>,

powers@culinarynutritionassociates.com

<powers@culinarynutritionassociates.com>, joanne.ragalie@dairy.org

<joanne.ragalie@dairy.org>, jean.ragalie-carr@dairy.org <jean.ragalie-

carr@dairy.org>, Mary Pat Raimondi <mraimondi@eatright.org>,

tlk3@case.edu <tlk3@case.edu>, rangecamille@gmail.com

<rangecamille@gmail.com>, tjraymond@aol.com <tjraymond@aol.com>,

chrivera@feedingamerica.org <chrivera@feedingamerica.org>,

susanro@baylorhealth.edu <susanro@baylorhealth.edu>,

jrodrigu@comcast.net <jrodrigu@comcast.net>, lhr@alum.mit.edu

<lhr@alum.mit.edu>, srudy@ghfp.net <srudy@ghfp.net>,

kari.ryan@abbott.com <kari.ryan@abbott.com>, margie.saidel@compass-

usa.com <margie.saidel@compass-usa.com>, ksauer@ksu.edu

<ksauer@ksu.edu>, marlene.schmidt@us.nestle.com

<marlene.schmidt@us.nestle.com>, Marsha Schofield

<mschofield@eatright.org>, gus@wholesomewave.org

<gus@wholesomewave.org>, sharon.schwartz@sodexo.com

<sharon.schwartz@sodexo.com>, ellen.shanley@uconn.edu

<ellen.shanley@uconn.edu>, spiker@jhu.edu <spiker@jhu.edu>, Alison

Steiber <ASteiber@eatright.org>, miltonstokes@gmail.com

<miltonstokes@gmail.com>, carolinesusie04@gmail.com

<carolinesusie04@gmail.com>, lauri.symonds@mjn.com

<lauri.symonds@mjn.com>, angie.tagtow@mac.com

<angie.tagtow@mac.com>, atalhami@dccentralkitchen.org

<atalhami@dccentralkitchen.org>, tallk13@students.ecu.edu

<tallk13@students.ecu.edu>, ctarantino@ift.org <ctarantino@ift.org>,
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hktrueblood@hotmail.com <hktrueblood@hotmail.com>,

cecily.upton@foodcorps.org <cecily.upton@foodcorps.org>,

chrisvogliano@gmail.com <chrisvogliano@gmail.com>,

eward@ix.netcom.com <eward@ix.netcom.com>, Mary Beth Whalen

<Mwhalen@eatright.org>, kathywilsongoldrd@gmail.com

<kathywilsongoldrd@gmail.com>, anne@amwolf.com <anne@amwolf.com>,

Kay_Wolf@Columbus.rr.com <Kay_Wolf@Columbus.rr.com>,

myadrick@computrition.com <myadrick@computrition.com>,

eyjimenez@unm.edu <eyjimenez@unm.edu>,

patricia_zecca@campbellsoup.com <patricia_zecca@campbellsoup.com>,

kzelman@webmd.net <kzelman@webmd.net>,

alinazolotareva@aerofarms.com <alinazolotareva@aerofarms.com>, Paul

Slomski <pslomski@eatright.org>, Amy Biedenharn

<ABiedenharn@eatright.org>, Lilliane Smothers <LSmothers@eatright.org>,

msedge@smithedge.com <msedge@smithedge.com>, Cloutier, Renee

<Renee.Cloutier@Sparrow.Org>, cindy_henry@cox.net

<cindy_henry@cox.net>, Doris Acosta <dacosta@eatright.org>, Mackenzie

Allen <mallen@eatright.org>, Jeanne Blankenship

<JBlankenship@eatright.org>, Diane Enos <denos@eatright.org>,

rebecca@whalenconsulting.us <rebecca@whalenconsulting.us>, Beth

Labrador <BLabrador@eatright.org>, Ellie Moss <ellie@whalenconsulting.us>,

Chris Reidy <CREIDY@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Barbara Visocan <BVISOCAN@eatright.org>,

john whalen <john@whalenconsulting.us>, Mary C. Wolski

<MWolski@eatright.org>, kdotson@tulane.edu <kdotson@tulane.edu>,

Michelle Kuppich <mkuppich@eatright.org>, shellen.goltz@pepsico.com

<shellen.goltz@pepsico.com>, aidouge@gmail.com <aidouge@gmail.com>,

lhb7@cdc.gov <lhb7@cdc.gov>, Robinson Ahmed, Shannon

(CDC/ONDIEH/NCCDPHP) <kbx4@cdc.gov>

Sent Date: Jan 05, 2017 18:38:31

Subject: Reminder: 1/12 Nutrition Impact Summit Initiative Project Webinar Update

Attachment: ATT68744 1.jpg

Greetings and Happy 2017! 

 

Don’t forget to join next week’s Nutrition Impact Summit webinar to hear how the innovation

projects have progressed since the Summit. This will be the final opportunity to share your

feedback and to suggest potential collaborators to help ensure the success of these initiatives

before the detailed concept notes for each project are presented to the Academy and Foundation

Boards of Directors in mid-February. 
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The webinar is scheduled for next Thursday, January 12, from 11 a.m. to 1 p.m. Central

Time. 

 

 Please find the webinar login information below. If you have any questions or encounter

difficulties with the invitation, please email me at nbrown@eatright.org. 

 

Nutrition Impact Summit Innovation Project UpdateThursday, January 12, 2017 11 a.m. | Central

Standard Time (Chicago, GMT-06:00) | 2 hours 

 

Meeting password: impact 

 
Add to Calendar 

 

When it's time, join the meeting. 

 

   Join by phone Call-in toll-free number: 1-866-477-4564 (US) Show global numbers Conference

Code: 930 108 7059 

 

We hope you can join us! 

 

Yours in health, 

--Nicci 

 

---

Nicci Brown, MS, RDN, CD

Project Manager  |  Second Century Initiatives

Academy of Nutrition and Dietetics Foundation

120 South Riverside Plaza, Suite 2190 

Chicago, Illinois 60606-6995 

P: 312-899-1748  |  E: nbrown@eatright.org 
www.eatright.org |  www.eatrightPRO.org |  www.eatright.org/foundation

@NicciBrownRD
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52. Just Picked: Weekly News from United Fresh

From: United Fresh <unitedfresh@multibriefs.com>

To: dmartin@burke.k12.ga.us

Sent Date: Dec 20, 2016 11:29:04

Subject: Just Picked: Weekly News from United Fresh

Attachment:

What's Fresh This message was sent to dmartin@burke.k12.ga.us  

December 20, 2016  

   Home  |   About Us  |   Events and Programs  |   Membership  |   Advocacy  |   Foundation 

Subscribe  |   Archive  

  Search Archive |  View Web Version |  Advertise   
 
Search Archive View Web Version Advertise 

  

 

 

INSIDE UNITED FRESH  

United Fresh Retains Senior Technology Adviser United Fresh  

United Fresh is pleased to announce that Nathan Dorn has joined the association team as Senior

Technology Adviser to help build its education and trade show technology platform, supporting the

new United FreshTEC Conference &Expo, June 13-15, 2017 in Chicago. Dorn will share his

expertise in robotics, engineering, mechanical harvesting and other technology applications

gained from years of experience with the Reiter Affiliated Companies, Gallo Family Vineyards, and

the Pepsi Bottling Group.  READ MORE  

 

RETAIL &FOODSERVICE  

Ten Facts About The Retail Produce Manager Awards The Packer  

You probably know the deadline is coming soon for the United Fresh Retail Produce Manager

Awards. (Hint: It's Jan. 6). You also probably know that winners and their corporate managers

receive a complimentary trip to the United Fresh show. You might even know that five winners are

chosen for cash prizes each year at a fancy dinner. But the program is so much more for a

produce manager — and you.  READ MORE  

 

United Fresh Foodservice Award: Recognizing The Best Of The Best For 10 Years Running The

Produce News  

For 10 years, the United Fresh Produce Excellence in Foodservice Awards Program, sponsored

by PRO*ACT LLC, has shined a spotlight on chefs and foodservice operations for their innovative

efforts in using fresh fruits and vegetables on their menus. Nominations will remain open for the

2017 awards until Jan. 15, 2017. Winners will be honored guests of the 2017 United Fresh Show

in Chicago and will be recognized during the Retail Foodservice Celebration Dinner on June 15.  
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READ MORE  

 

.  SPONSOR SPOTLIGHT   

How Retailers Can Fight Holiday Season Hackers InformationWeek  

The holidays are here and while it brings out the shoppers, it also brings out the crooks. Big

money will change hands. Based on early estimates from the National Retail Federation, the trade

group expects retail sales excluding gas, autos and restaurants in November and December to

increase 3.6 percent to $655.8 billion. That's significantly higher than the 10-year average of 2.5

percent and above the seven-year average of 3.4 percent since the economy began recovering

from the Great Recession in 2009. And there's even more good news for retailers. Ruston Miles,

founder and chief innovation officer at Bluefin Payment Systems, says with more retailers using

EMV chip cards at their point-of-sale (POS) terminals, the chances for counterfeit cards to get by

cashiers has diminished.  READ MORE  

 

 

MARKETING AND MERCHANDISING  

Branding From Why The Huffington Post  

The cultural context of business has changed and today, people believe their lives have an impact

and hold their brands to this higher bar. Customers, employees and forward-thinking investors no

longer see meaning as just nice to have, but now gravitate toward businesses and organizations

that deliver it. This shift in belief calls for a wide range of disciplines such as marketing, design,

engineering and production, to collaborate in generating purposeful value.  READ MORE  

 

Neustar Launches Data Directory To Help Brands Create More Valuable Connected Customer

Experiences Business Wire  

Neustar, Inc. (NYSE: NSR), a trusted, neutral provider of real-time information services, today

announced new enhancements to PlatformOne™, an award-winning identity data management

platform (IDMP), with the release of its Data Directory. The brand-new Neustar Data Directory will

help marketers create and optimize custom audiences; activate them consistently across

programmatic, omnichannel marketing campaigns; and provide deeper insights into how

marketing fuels return on investment (ROI).  READ MORE  

 

Eight Online Marketing Tips For The Holidays Forbes  

It's that time of year again. For millions of consumers, this is peak spending season; you'll be

buying gifts, making food, and taking time off work to relax with your friends and loved ones. For

marketers, this is crunch time — your chance to end the year with a bang and send your

company's sales firmly into the black. Holiday spending this year is already off to a booming start,

with $9.36 billion in sales over Thanksgiving weekend — a 16 percent increase over last year —

so how can your company position itself to earn a piece of that pie? Try implementing these

marketing tips for extra visibility during the holidays.  READ MORE  

 

CMO Council Says Data Will Drive Customer Experience In 2017 Media Daily News  
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Some 43 percent of marketers say they find it difficult to aggregate and centralize data in order to

gain a clear view of the customer, although 44 percent acknowledge that digital and data have

become inextricably linked.  READ MORE  

 

 

FOOD SAFETY &TECHNOLOGY  

An (Edible) Solution To Extend Produce's Shelf Life The New York Times  

What if a Florida tomato could be left on the vine long enough to turn red and fully develop its

flavor — and still be ripe and juicy when it arrived at a grocery store in New York days later? That

is precisely the promise of a start-up here in Southern California, Apeel Sciences, that aims to

make obsolete the gas, wax and other tricks growers use to keep fruits and vegetables fresh over

time.  READ MORE  

 

Genetically Engineered Pink Pineapple Is Safe To Sell, FDA Says NBC News  

A strain of pineapple genetically engineered to be pink instead of yellow got the go-ahead from the

U.S. Food and Drug Administration on Wednesday. The pink pineapple, made by Del Monte Fresh

Produce, simply has some genes toned down to keep the flesh of the fruit pinker and sweeter, the

FDA said. "(Del Monte) submitted information to the agency to demonstrate that the pink flesh

pineapple is as safe and nutritious as its conventional counterparts," the FDA said.  READ MORE  

 

 

SUPPLY CHAIN LOGISTICS  

Future Of Work: Four Supply Chain Careers For 2025 Forbes  

100 years ago, nearly 40 percent of all U.S. jobs were in agriculture. Today, the figure is 2 percent.

The same dynamic happened in manufacturing, which in the 1950s dominated work, but since

then has receded as a mass employer. Technology made it happen then, and technology shows

no evidence of slowing down now. What lies ahead for work, and how will supply chain careers

evolve in the next decade?  READ MORE  

 

How Supply Chain Analytics Can Help Drive Data-Driven Decisions Modern Materials Handling  

Whether selling to businesses or consumers, producers and distributors are under relentless

pressure to keep costs down, deliver goods quickly, efficiently, and accurately, and to anticipate

trends and disruptions. Supply chain managers need hard data, the tools and expertise to sort

through the information, and solutions that are purpose-built to use these facts to solve their

specific business problems.  READ MORE  

 

 

GOVERNMENT RELATIONS  

He Grew Up Hungry. Now He Wants To Revolutionize School Lunch. The Washington Post  

School cafeterias often draw on less-than-pleasing stereotypes, with many thinking back to the

days of servers in hairnets peddling unappetizing slop to lines of disappointed schoolchildren.

Rodney Taylor, Fairfax County Public Schools' food services director, sees something entirely
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different. In his ideal school cafeteria, children would have options much like they would in a mall

food court.  READ MORE  

 

 

UNITED FRESH START FOUNDATION  

Invest in Children ... Make A Gift To The United Fresh Start Foundation United Fresh Start

Foundation  

By increasing children's access to fresh produce form an early age, and helping children form

healthy eating habits that last into adulthood, we can ensure a new generation is Growing Up

Fresh! Please consider making a tax deductible donation before end of the year. To learn more

about the Foundation and to make a gift please visit UnitedFreshStart.org.  

 

United Fresh Start Foundation Brings Tour De Fresh Riders Face To Face With Sacramento-Area

Schools AndNowUKnow  

In the produce industry, it's not every day you get to see the real impact of the year's hard work on

the children we aim to serve. So, when the United Fresh Start Foundation invited some of the

supporters of this year's Tour de Fresh to see firsthand the effects of their 300-mile bike ride and

the Let's Move Salad Bars to Schools initiative, it's not surprising that several jumped at the

chance.  READ MORE  

 

Kansas Students Developing An Appetite For Healthier School Meals KCUR  

School lunch has long been a target of jokes. Those jokes turned to complaints from students and

parents alike in 2012 when new congressionally mandated nutrition standards took effect. Since it

was established 70 years ago, the national school lunch program has required the federally

assisted meals to be nutritionally balanced. The revisions that went into effect in 2012 were the

first major changes in 15 years. Based on recommendations from the Institute of Medicine and the

2010 Dietary Guidelines for Americans, they were intended to help stem the growing problem of

childhood obesity.  READ MORE  

 

California School District Honored For Health Programs The Press Enterprise  

Nine schools in the Alvord Unified School District have been recognized for successful health

programs. The schools received America's Healthiest Schools awards from the Alliance for a

Healthier Generation, founded by the American Heart Association and the Clinton Foundation to

help kids to develop lifelong healthy habits. Kaiser Permanente Southern California is a partner in

the program and also honored the schools.  READ MORE  

 

 

 

What's Fresh? Connect with United Fresh  

 

Recent Issues | Subscribe | Unsubscribe | Advertise | Web Version   
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MultiView 

Colby Horton, Executive Vice President of Publishing, 469.420.2601  

Brie Ragland, Senior Editor, 469.420.2639  
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From: Academy's Knowledge Center   <knowledge@eatright.org>

To: Donna S Martin RDN LD SNS EDS FAND <DMartin@burke.k12.ga.us>

Sent Date: Nov 23, 2016 10:49:29

Subject: Daily News & Journal Review: Wednesday, November 23, 2016

Attachment:

Daily News 

 From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

 Please note that some publications may require registration or a subscription to online content.

 

The Daily News will not be published November 24 &25, 2016. 

 Happy Thanksgiving 

How to Prepare That Holiday Turkey Safely 

 USDA offers advice for avoiding foodborne illness 

 https://medlineplus.gov/news/fullstory_162173.html 

 Related Resource: Food Safety 

 https://www.foodsafety.gov/keep/types/turkey/

 

Alarming disparities in health outcomes could be prevented by breastfeeding 

 https://www.sciencedaily.com/releases/2016/11/161122131934.htm 

 Source: Journal of Pediatrics 

 http://www.jpeds.com/article/S0022-3476(16)31096-4/abstract 

 Related Resource: Promoting and Supporting Breastfeeding 

 http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-

papers/promoting-and-supporting-breastfeeding

 

Americans are eating more fish, but still not enough 

 http://www.usatoday.com/story/life/2016/11/20/fish-consumption-diet-nutrition/93792688/

 

Fruits, Veggies May Stave Off Kidney Function Decline 

 Study in black community finds less functional decline with access to healthy foods

(Presented at the American Society of nephrologys Kidney Week) 

 http://www.medpagetoday.com/MeetingCoverage/ASN/61641

 

In a California Valley, Healthy Food Everywhere but on the Table 

 http://www.nytimes.com/2016/11/23/us/in-a-california-valley-healthy-food-everywhere-but-on-the-

table.html
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Six culinary and cultural trends changing the shape of Thanksgiving in 2016 

 http://www.foodnavigator-usa.com/Markets/Six-culinary-and-cultural-trends-changing-the-shape-

of-Thanksgiving

 

How Many Calories Americans Will Eat on Thanksgiving 

 http://abcnews.go.com/Health/calories-americans-eat-

thanksgiving/story?id=43690796&cid=clicksource_4380645_6_film_strip_icymi_hed

 

Jennifer Gibson's cool sports job: Chicago Bears sports science coordinator and dietitian 

 http://www.espn.com/espnw/voices/article/18084206/jennifer-gibson-cool-sports-job-chicago-

bears-sports-science-coordinator-dietitian

 

For a healthy diet, be choosy about your cheese 

 https://www.washingtonpost.com/e812732a-a75a-11e6-ba59-a7d93165c6d4_story.html

 

Consumers seek low-sugar claims, but remain confused and distrustful of nutrition

labeling 

 http://www.foodnavigator-usa.com/Manufacturers/Consumer-s-seek-low-sugar-claims-but-

distrust-labeling

 

Slow Start for Soda Industrys Push to Cut Calories 

 Coke, Pepsi push more water and low-calorie drinks, but drop in diet soda consumption

and rise of energy drinks offset benefit 

 http://www.wsj.com/articles/slow-start-for-soda-industrys-push-to-cut-calories-1479837601

 

New Pop sets itself apart in crowded TRE popcorn category by offering the first skinless

option 

 http://www.foodnavigator-usa.com/Manufacturers/New-Pop-sets-itself-apart-in-crowded-RTE-

popcorn-category-by-offering-first-skinless-option

 

Heinz issues gravy recall days before Thanksgiving 

 http://www.foxnews.com/health/2016/11/23/heinz-issues-gravy-recall-days-before-

thanksgiving.html 

 Source: FDA -Recalls, Market Withdrawals, &Safety Alerts 

 http://www.fda.gov/Safety/Recalls/default.htm

 

MedlinePlus: Latest Health News 

 -Food Allergies Among Kids Vary by Race: Study 

 Researchers find blacks and Hispanics more likely to be allergic to corn and shellfish, for instance 

 -These Medicines Often Send Americans to ERs 

 CDC cites blood thinners, antibiotics, diabetes drugs for nearly half of adverse drug-related
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 -Fewer Americans Suffering From Dementia, Study Finds 

 Rates have dropped over last decade, and better education might be one reason why 

 -TV Snack Ads Make Preschoolers Snack More: Study 

 This happened even with kids who weren't hungry, researchers found 

 https://medlineplus.gov/healthnews.html

 

Journal Review

 

Journal of the Academy of Nutrition and Dietetics, December 2016 

 http://www.andjrnl.org/current 

 -Presidents Page: The Academys Millennial Generation 

 -Evaluating Human Resource and Financial Management Responsibilities of Clinical Nutrition

Managers 

 -Position of the Academy of Nutrition and Dietetics: Vegetarian Diets 

 -The Commission on Dietetic Registration: Ahead of the Trends for a Competent 21st Century

Workforce 

 -Question of the Month: What Strategies do Registered Dietitian Nutritionists Use to Assess a

Patients/Clients Weight Loss Readiness?

 

Clinical Nutrition, November 11-19, 2016, Online First 

 http://www.sciencedirect.com/science/journal/aip/02615614 

 -Spinal Muscular Atrophy, types I and II: What are the differences in body composition and resting

energy expenditure? 

 -Towards a multidisciplinary approach to understand and manage obesity and related diseases 

 -Adherence to healthy lifestyle factors and risk of death in men with diabetes mellitus: The

Physicians' Health Study

 

Critical Reviews in Food Science and Nutrition, November 22, 2016 

 http://www.tandfonline.com/action/showAxaArticles?journalCode=bfsn20 

 -The Therapeutic Potential of Plant Flavonoids on Rheumatoid Arthritis 

 -Cucurmin; Anticancer and Antitumor Perspectives  A Comprehensive Review

 

European Journal of Nutrition, November 17, 2016, Online First 

 http://link.springer.com/journal/394/onlineFirst/page/1 

 -Coffee and oxidative stress: a human intervention study

 

Food Quality and Preference, December 2016 

 http://www.sciencedirect.com/science/journal/09503293/54 

 -Fruit and vegetable intake and dietary variety in adult picky eaters 

 -Is cake more appealing in the afternoon? Time of day is associated with control over automatic

positive responses to unhealthy food 
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 -The blender effect: Physical state of food influences healthiness perceptions and consumption

decisions

 

Health Education &Behavior, November 18, 2016, Online First 

 http://heb.sagepub.com/content/early/recent 

 -Pairing Animal Cartoon Characters With Produce Stimulates Selection Among Child Zoo Visitors 

 -Utilizing Talking Circles as a Means of Gathering American Indian Stories for Developing a

Nutrition and Physical Activity Curriculum

 

Journal of Diabetes Science and Technology, November 14-20, 2016, Online First 

 http://dst.sagepub.com/content/early/recent 

 -Accurate Carbohydrate Counting Is an Important Determinant of Postprandial Glycemia in

Children and Adolescents With Type 1 Diabetes on Insulin Pump Therapy 

 -Impact of Xylose on Glucose-Dehydrogenase-Based Blood Glucose Meters for Patient Self-

Testing

 

Journal of Nutrition, November 2016 

 http://jn.nutrition.org/content/current 

 -Egg Consumption Increases Vitamin E Absorption from Co-Consumed Raw Mixed Vegetables in

Healthy Young Men 

 -Flavanone Intake Is Inversely Associated with Risk of Incident Ischemic Stroke in the Reasons

for Geographic and Racial Differences in Stroke (REGARDS) Study 

 -A Whole-Grain Diet Reduces Cardiovascular Risk Factors in Overweight and Obese Adults: A

Randomized Controlled Trial 

 -Maternal Dietary Patterns during Pregnancy Are Associated with Child Growth in the First 3

Years of Life

 

Journal of Parenteral &Enteral Nutrition, November 22, 2016, Online First 

 http://pen.sagepub.com/content/early/recent 

 -Independence From Parenteral Nutrition and Intravenous Fluid Support During Treatment With

Teduglutide Among Patients With Intestinal Failure Associated With Short Bowel Syndrome

 

Public Health Nutrition, November 21, 2016, Online First 

 https://www.cambridge.org/core/journals/public-health-nutrition/firstview   

-Latino mothers beliefs about child weight and family health

 

Quote of the Week

 

I am grateful for what I am and have. My thanksgiving is perpetual. 

 -Henry David Thoreau
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54. Daily News: Tuesday, November 1, 2016

From: Academy's Knowledge Center   <knowledge@eatright.org>

To: Donna S Martin RDN LD SNS EDS FAND <DMartin@burke.k12.ga.us>

Sent Date: Nov 01, 2016 12:32:21

Subject: Daily News: Tuesday, November 1, 2016

Attachment:

Daily News 

 From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

 Please note that some publications may require registration or a subscription to online content.

 

Americans Blame Obesity on Willpower, Despite Evidence Its Genetic 

 http://www.nytimes.com/2016/11/01/health/americans-obesity-willpower-genetics-study.html 

 Source: American Society for Metabolic and Bariatric Surgery (ASMBS) and NORC at the

University of Chicago 

 http://www.norc.org/Research/Projects/Pages/the-asmbsnorc-obesity-poll.aspx

 

Does 'Good' Cholesterol Matter in Heart Disease Risk? 

 Lifestyle appears more important than the HDL number, study suggests 

 https://consumer.healthday.com/vitamins-and-nutrition-information-27/high-cholesterol-health-

news-359/does-good-cholesterol-matter-in-heart-disease-risk-716361.html 

 Source: Journal of the American College of Cardiology 

 http://www.sciencedirect.com/science/article/pii/S0735109716351579

 

Do Candy and Soda Makers Belong at a Dietitians' Conference? 

 http://www.nytimes.com/aponline/2016/10/31/us/ap-us-food-industry-dietitians.html

 

Studies Linked to Soda Industry Mask Health Risks 

 http://www.nytimes.com/2016/11/01/well/eat/studies-linked-to-soda-industry-mask-health-

risks.html 

 Source: Annals of Internal Medicine 

 http://annals.org/aim/article/2578450/do-sugar-sweetened-beverages-cause-obesity-diabetes-

industry-manufacture-scientific

 

Looking For a Healthy Snack? Try Reaching for a Bag of Bugs 

 Some insects pack more nutrients than beef, according to new research 

 http://www.wsj.com/articles/looking-for-a-healthy-snack-try-a-buffalo-worm-1477577346 

 Related article: Pepsi CEO names the snack food of the future: bugs 
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 http://www.cnbc.com/2016/10/28/pepsi-ceo-names-the-snack-food-of-the-future-bugs.html 

 Related Resource: Food &Nutrition Magazine 

 http://www.foodandnutrition.org/Stone-Soup/August-2016/Eating-Bugs-and-the-Future-of-

Nutrition/

 

Comments in FDA docket reveals consumers shifting perceptions of healthy 

 (deadline for submitting comments is January 26, 2017) 

 http://www.foodnavigator-usa.com/Regulation/Consumers-tell-the-FDA-what-they-think-healthy-

means

 

A New Death Toll for Smoking 

 http://www.nytimes.com/2016/11/01/health/smoking-deaths-cancer.html 

 Source: JAMA Internal Medicine 

 http://jamanetwork.com/journals/jamainternalmedicine/article-abstract/2571615

 

Sugar is sneaking up on chemical preservatives and chemicals as most troublesome

ingredient, Civic Science finds   

http://www.foodnavigator-usa.com/Manufacturers/Sugar-sneaking-up-on-chemicals-as-most-

troublesome-CivicScience-says

 

Here's how much Halloween candy you can eat before it kills you 

 http://www.usatoday.com/story/news/nation-now/2016/10/31/how-much-halloween-candy-can-

you-eat-before-kills-you/93091726/

 

USDA Approves Genetically Engineered Potatoes 

 http://www.nbcnews.com/health/health-news/gm-potatoes-get-usda-ok-n675856

 

Academy does not have editorial or other control over the contents of the 

 referenced Web sites, is not responsible for the opinions expressed by the authors of

listed articles and does not endorse any product or service.

 

To unsubscribe from the Daily News send an email to knowledge@eatright.org 

 In the subject line type unsubscribe.

 

COPYRIGHT 2016 Academy of Nutrition and Dietetics
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Advertisement  

 

 

 

Countdown to ObesityWeek 2016 – See you in New Orleans! Letter from the President  

Dear Colleagues,  

 

Each year the annual conference of The Obesity Society gets bigger and better, and this year’s

conference is exceptional. By bringing together world-renowned experts, this event presents a

unique opportunity to weave together the diverse communities working to advance the research,

treatment and prevention of obesity. Our interdisciplinary focus on both science and treatment sets

this meeting apart, and it benefits our expected more than 5,000 attendees who will learn about

innovative research, treatment breakthroughs and public policy all in one place. With more than

1,500 cutting-edge scientific presentations, compelling key lectures, networking events and more, I

know you will return home enriched and invigorated to continue your important work.  

 

ObesityWeek offers the unique ability to engage in discussions across the full scope of

translational obesity science. Attendees can learn about cutting-edge obesity science all the way

from bench to animal models to human studies. I hope you’ll take advantage of this one-of-a-kind

opportunity to engage in discussions among the basic scientists, neuroscientists, behaviorists,

clinicians, epidemiologists, policymakers and more in attendance.  

 

The incredible learning opportunities presented through scientific sessions, forums, lectures and

presentations is thanks to the hard work of our dedicated Annual Program committee. In particular,

I want to express my gratitude to Corby Martin, PhD, FTOS (Chair) and Jeffrey M. Zigman, MD,

PhD, FTOS (Co-Chair) for their leadership. The subcommittees for our six tracks have ensured

that the material presented at the meeting is the highest-quality science, and I thank them

Page 243



•

•

•

•

sincerely. In addition, a big thank you to TOS staff and volunteers who have worked extremely

hard this past year to ensure the high-quality and value of this meeting for all our participants.  

 

Read more in Dr. Gordon-Larsen’s full ObesityWeek Welcome Letter here.  

 

 

Advertisement  

Embrace the 'Take 5' challenge during National Obesity Care Week TOS  

Health professionals can gain tips and tools to help patients struggling with obesity by participating

in the “Take 5” challenge during National Obesity Care Week (NOCW) Oct. 30 – Nov. 5. The

“Take 5” program provides resources to address obesity including key reasons to discuss weight;

starter questions to engage in productive patient conversations; and ICD-10 codes and referral

options for obesity specialists.  

 

There will be opportunities to “Take 5” during TOS ObesityWeek in New Orleans Nov. 1 - 4, with

which NOCW coincides. As leaders in the effort to treat and prevent obesity, it is important for

ObesityWeek participants to “Take 5” and use it as an opportunity to talk with colleagues back

home about the importance of talking to patients about obesity and its health impact. The

challenge builds on idea of taking five, by calling on health professionals to: 

Take 5 minutes to learn how to talk about obesity with patients  

Ask 5 questions to start a conversation  

Know 5 reasons to address obesity  

Engage in 5 conversations to inspire action  

Learn more, and download the Take 5 handout crammed with helpful info on how to talk with

patients about obesity. Once you “Take 5,” share your #Take5ForObesity experience with National

Obesity Care Week through Facebook, Twitter or LinkedIn.  

 

National Obesity Care Week is the only public awareness week dedicated to the disease of

obesity, and was founded by a coalition of health groups, including The Obesity Society (TOS).

This is the second annual NOCW, which was created to ignite a national movement to ensure

those affected by the disease of obesity receive compassionate, patient-centric, and

comprehensive care.  

 

Celebrate leaders making a difference in obesity research, treatment and policy at ObesityWeek 

TOS  

 

TOS President Dr. Gordon-Larsen Honors Sen. Cassidy, MD Each year, The Obesity Society

chooses from among the best and brightest making a difference in obesity research, treatment

and policy to honor at its meeting. This year, our award winners truly shine bright. Please join us to

honor both long-standing and emerging TOS leaders whose work is making an impact in a wide

arena from basic science to clinical research to policy development. All ObesityWeek attendees

are encouraged to attend all TOS Award sessions, which include: 
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TOS Opening Session on Tuesday, Nov. 1 from 4:45 - 6:45pm CT.  

TOS Awards session on Thursday, Nov. 3 from 10:30 am - Noon  

Ethan Sims Finalists Presentations and Awards session on Friday, Nov. 4 from 1:30 – 3:45pm CT 

 

We are particularly excited to share with you TOS Presidential Medals of Distinction award

winners. This award was established in 2014, and the TOS president handpicks these award

winners for their distinguished service to TOS, advocacy for persons with obesity and work on

breakthrough discoveries or treatments for the disease. This year, TOS President Dr. Gordon-

Larsen will honor three people for their leadership in pushing forward policy measures to expand

patient access to care for obesity treatments.  

 

Two U.S. Senators will be honored for their leadership and support for the Treat and Reduce

Obesity Act. U.S. Senators Bill Cassidy, MD (Louisiana) and Thomas Carper (Delaware) are two

champions for this legislation, which will provide meaningful tools to treat and reduce obesity by

improving Medicare patients’ access to obesity screening and counseling services, and to

prescription drugs for chronic weight management. This is a truly impressive, bipartisan effort to

improve the care of people with obesity.  

 

Joseph Nadglowski, President and CEO of the Obesity Action Coalition, will also receive this

prestigious Medal for leading the charge to advocate for better treatment, access to care and

better health for persons with obesity. Mr. Nadglowski has transformed advocacy by giving

patients with obesity power, voice and visibility. Read more about TOS awards recipients here.  

 

 

 

Learn how to get the most out of scientific meetings TOS  

The Obesity Society’s Early Career Member Committee is pleased to announce its new webinar:

How to Get the Most Out of Scientific Meetings. Being a successful scholar requires building a

strong reputation as well as developing meaningful collaborations, both within and across

disciplines. This timely webinar, now available right before ObesityWeek, covers a range of topics,

including: 

Redefining and refining your personal objectives in attending scientific meetings  

Why personal relationships count  

How to talk to anyone about anything  

Dos and don’ts to get the most out of scientific meetings  

Following up and keeping in touch  

Dr. Arya M. Sharma, MD/PhD, FRCPC shares his insights in this webinar. He is a professor and

chair of obesity research and management at the University of Alberta. He is also the medical

director of the Edmonton Regional Weight Wise Program, the scientific director of the Canadian

Obesity Network and President of the Canadian Association of Bariatric Physicians and Surgeons.

His research focuses on an evidence-based approach to managing patients with obesity.  
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PhRMA foundation announces 2017 funding opportunities TOS  

The PhRMA Foundation has millions of dollars to award to its 2017 grants and fellowships, and

encourages premier young scientists who are eligible to apply. The PhRMA Foundation has a 50-

year history of supporting and rewarding innovative researchers. Join this prestigious group in

escalating research and innovation in pharmaceutical science.  

 

2017 PhRMA Foundation brochures for the following programs are now available. Program links

and deadline dates are as follows:  

 

Clinical Pharmacology, Feb. 1, 2017 

Health Outcomes, Feb. 1, 2017 

Translational Medicine &Therapeutics, Feb. 1, 2017 

 

Find out more information about their programs here or contact them at foundation@phrma.org.  

 

 

  SPONSORED CONTENTAdvertisement Promoted by 

How we can help your patients overcome obesity &reclaim their passion for life.  

Wow! A delicious shake that replaces one full meal, that’s THE ART OF NUTRITION.  

Our food science chefs are always cooking up new and delicious menu items for your patients.  

Need an array of products for your VLCD Plan? We got you covered.  

Keep it simple with Starter Kits. Take all the guesswork out of starting a new patient on your diet

plan.  

  

Become a TOS Fellow TOS  

Have you made significant contributions to the field of obesity? Apply to be a TOS Fellow.

Fellowship is one of the highest honors bestowed by TOS and sets you apart by acknowledging

your high-level contributions to the field of obesity research, treatment and/or prevention. Fellows

can hold office, vote for officers and make constitutional changes. Fellows have a special private

community in TOS Connect and have a private lounge at ObesityWeek. As a Fellow, you have

earned the right to include FTOS among your credentials to let your colleagues know that you are

an esteemed member of the leading scientific society dedicated to the study of obesity. If you are

interested in learning more about the requirements for becoming a senior Fellow of The Obesity

Society, please apply online here.  

 

New virtual issue highlights gut microbiota research in Obesity TOS  

The gut and its microbes are integral to our health, as a growing body of literature has made clear.

Recently these findings have been extended to gut microbiota’s effects on obesity and type 2

diabetes. Studies published in Obesity have helped untangle the complex relationships that lead to

dysbiosis-associated metabolic complications, shedding light on potential factors such as diet

composition, antibiotics/probiotics, gut permeability and inflammation. To highlight the latest

clinical and basic science research on this hot topic, the editors of Obesity have handpicked 12
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recent articles for a new virtual issue titled “Gut Check: Microbiota, Diet and Obesity.”  

 

In addition, we also invite you to read and share “Obesity’s Top Cited,” a special collection of

articles making an impact in the global fight against obesity. Both virtual issues are free for a

limited time so be sure to download these Obesity articles today!  

 

 

 Ferretts Iron - Oral, Liquid &Chewable  

 

Are your patients looking for a better iron supplement? Need patient samples or more information

call 800-456-4138 or click here.   

New transdisciplinary training opportunity in energetics and cancer TOS  

Funded by the National Cancer Institute and led by Yale University’s Melinda Irwin, MD, with a

Senior Advisory Board and expert faculty from across the country, this program will build capacity

in transdisciplinary research in energetics and cancer that is designed specifically for post-doctoral

and early career investigators. This 5-day, in-residence Workshop will be offered annually and will

place emphasis on developing and applying TD competencies focused on energetics (i.e., obesity,

diet and exercise) and cancer. Faculty span an array of professional disciplines, from basic

scientists to clinicians to behavioral and population scientists. Formal didactic learning will be

integrated with one-on-one dialog and small group discussions to enable fellows to learn from

each other and from faculty and to develop a TD network.  

 

The inaugural course will be held June 18-23, 2017, at Water’s Edge Resort, Westbrook,

Connecticut. Costs will be covered (excluding ground transportation). Applications are due Jan. 2,

2017. Find out more here.  

 

 

  OBESITY IN THE NEWS  

ObesityWeek 2016 to Probe Medical, Surgical Weight Loss Medscape  

ObesityWeek 2016, this year's joint annual scientific meeting of the American Society for

Metabolic and Bariatric Surgery and the Obesity Society, will showcase research ranging from the

weight-loss expectations of bariatric-surgery patients to how appetite "reset" may explain weight-

loss plateaus. The more than 5,000 attendees expected in New Orleans will be able to choose

from more than 1,200 research abstracts (in posters and talks) as well as many sessions providing

in-depth, broader insight into challenging aspects of treating patients with obesity.  READ MORE  

 

6 things to look for at ObesityWeek 2016 ConscienHealth  

ObesityWeek 2016 in New Orleans is barely a week away. ASMBS and the Obesity Society have

wedged an incredible wealth of new information into this short week. Sorting through the options is

already a challenge and program information just keeps coming. More than a thousand research

abstracts will be presented.  READ MORE  
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ObesityWeek 2016 is here! A look at what to expect Connect Magazine  

More than 5,000 surgeons, doctors, integrated health professionals, scientists, policymakers and

other experts on obesity will gather in the Big Easy during the first week of November for

ObesityWeek 2016. The American Society for Metabolic and Bariatric Surgery and The Obesity

Society have again joined forces to focus the world on the basic science, clinical application and

prevention and treatment of obesity.  READ MORE  

 

Obesity Care Week is coming up New Jersey Herald (Opinion)  

To increase awareness of obesity as a disease that requires a respectful, thoughtful and

comprehensive approach to treatment, the week of Oct. 30 to Nov. 5 has been designated

National Obesity Care Week. Educational materials can be found at www.obesitycareweek.org.

Drawing attention to obesity as a disease may change how the public and medical community see

people who are overweight or obese.  READ MORE  

 

GP referral to weight-loss program is effective, acceptable and takes 30 seconds University of

Oxford  

Tackling obesity by offering the opportunity to attend a weight loss program during a routine

consultation is effective, welcomed by patients and takes 30 seconds of physicians' time,

according to a new randomized trial of over 1,800 people published in The Lancet. The findings

should provide reassurance to doctors who rarely talk to patients about their weight for fear of

causing offense, lack of time or belief that such interventions are ineffective. The authors say the

low cost intervention should be considered as the first point of call for GPs in treating obesity.  

READ MORE  

 

Vitamins and supplements are doing more damage than we think Business Week  

Supplements, particularly herbal supplements, are generally seen as safe ways to potentially help

our bodies and fight disease. But as a new study makes clear, not all supplements are safe, and

consumers need to know that some can do serious damage.  READ MORE  

 

With weight bias prominent, National Obesity Care Week challenges healthcare providers to take

action KFBB-TV  

Obesity, a serious disease associated with more than 20 related conditions, including diabetes

and cancer, is often overlooked in the healthcare field. Recent research shows that patients with

excess weight have a 70 percent chance of encountering weight bias from a healthcare

professional. Additionally, most healthcare professionals have not been trained to have

discussions on weight and health.ii Working to bridge this gap, partners of National Obesity Care

Week, the only public awareness week dedicated to the disease of obesity, have designed a new

initiative that enables HCPs to better understand why and how to engage with patients to discuss

their weight.  READ MORE  

 

ObesityWeek: The latest on surgical obesity care ConscienHealth  

The world’s leading experts in surgical obesity care will be presenting the latest advances in
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surgical obesity care at ObesityWeek in New Orleans. Already one of the most potent tools for

treating obesity, surgery is evolving into a critical tool for putting type 2 diabetes into remission.

With broader indications for surgery, research on metabolic and bariatric surgery is focusing on

refinements, safety and quality to ensure better outcomes.  READ MORE  

 

Preventive medicine: Dietitians and the power of unity New Haven Register (Opinion)  

Dr. David Katz writes: "I was honored to take the stage recently at FNCE 2016 (the annual

meeting of the Academy of Nutrition and Dietetics, for those who don’t know the lingo) in Boston

with Dr. Walter Willett of Harvard, and Kathleen Zelman of WebMD, our session moderator. Dr.

Willett provided a thoroughly evidence-based review of the fundamentals of healthful, sustainable

eating, reprising the themes laid out at the Common Ground Conference a year ago, also in

Boston, and sponsored by Oldways – and updating the case with studies published since. I

followed with a discussion of how we can be so prone to perpetual, pseudo-confusion in the first

place when the relevant evidence is so abundant and so clear."  READ MORE  

 

Coke and Pepsi are finally ditching sugar Yahoo News  

This past week we learned that PepsiCo is finally turning against sugar. But the soda giant's

sudden interest in nutrition is not as unexpected as it seems. Recently, PepsiCo announced that

by 2025, two thirds of its drinks will have 100 calories or fewer from added sugar, per 12 oz

serving. Currently, these types if sugary beverages make up 40 percent of PepsiCo's drinks.  

READ MORE  
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56. K-12 Recipe Ideas

From: Spencer, Melanie {PBC} <Melanie.Spencer@pepsico.com>

To: Abdul Lindsay (abdul_lindsay@putnam.k12.ga.us)

<abdul_lindsay@putnam.k12.ga.us>, Alecia Barrett

(abarrett@treutlen.k12.ga.us) <abarrett@treutlen.k12.ga.us>, Betty Morrison -

Glascock County Public School (bmorrison@glascock.k12.ga.us)

<bmorrison@glascock.k12.ga.us>, Carla Martin (cmartin@taylor.k12.ga.us)

<cmartin@taylor.k12.ga.us>, Catherine Parten

(cparten@montgomery.k12.ga.us) <cparten@montgomery.k12.ga.us>,

Chandra Hooks (cchooks@emanuel.k12.ga.us)

<cchooks@emanuel.k12.ga.us>, Courtney Gay (gayc@toombs.k12.ga.us)

<gayc@toombs.k12.ga.us>, Debra Herrmann (dherrmann@jchs.com)

<dherrmann@jchs.com>, Dena Barrows (DBarrows@dodge.k12.ga.us)

<DBarrows@dodge.k12.ga.us>, Denise Parson (dparson@vidalia-

city.k12.ga.us) <dparson@vidalia-city.k12.ga.us>, Donna Coats

(dcoats@pulaski.k12.ga.us) <dcoats@pulaski.k12.ga.us>, Donna Martin

(dmartin@burke.k12.ga.us) <dmartin@burke.k12.ga.us>, Donna Mosely

(donna.mosely@bcsdk12.net) <donna.mosely@bcsdk12.net>, Donna Sapp

(donnasapp@lcboe.net) <donnasapp@lcboe.net>, Donna Vella

(vella.donna@newton.k12.ga.us) <vella.donna@newton.k12.ga.us>, Echo

Kronberg (egarner@chattco.org) <egarner@chattco.org>, Felicia Holman

(fholman@jasper.k12.ga.us) <fholman@jasper.k12.ga.us>, Gregory Wilcher

(greg.wilcher@wheeler.k12.ga.us) <greg.wilcher@wheeler.k12.ga.us>, Joyce

Campbell (campbellj@stewart.k12.ga.us) <campbellj@stewart.k12.ga.us>,

Judith Brown (judy.brown@wilkinson.k12.ga.us)

<judy.brown@wilkinson.k12.ga.us>, Karen Yonchak

(kyonchak@washington.k12.ga.us) <kyonchak@washington.k12.ga.us>,

Kathy Peavy (kpeavy@bleckley.k12.ga.us) <kpeavy@bleckley.k12.ga.us>,

Kerri Dennis (kdennis@metter.org) <kdennis@metter.org>, Kim Johnson

(kim.johnson@morgan.k12.ga.us) <kim.johnson@morgan.k12.ga.us>, Laura

Youmans (laura.youmans@gscs.org) <laura.youmans@gscs.org>, Lauren

Weyand <lauren.weyand@bcsdk12.net>, Linton Ingram

(lingram@hancock.k12.ga.us) <lingram@hancock.k12.ga.us>, Lisa Bryant

(lisa.bryant@dooly.k12.ga.us) <lisa.bryant@dooly.k12.ga.us>, Lisa Singley

(lisa.singley@mcschools.org) <lisa.singley@mcschools.org>, Lorna Wilburn

(lwilburn@webster.k12.ga.us) <lwilburn@webster.k12.ga.us>, Margaret

McKinnes (margaret.mckinnes@socialcircleschools.org)

<margaret.mckinnes@socialcircleschools.org>, Martha Harvey

(mharvey@sumterschools.org) <mharvey@sumterschools.org>, Matoshia

Grant (mgrant@peachschools.org) <mgrant@peachschools.org>, Megan

Blanchard (mblanchard@bullochschools.org)
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<mblanchard@bullochschools.org>, Meredith Potter

(meredith.potter@hcbe.net) <meredith.potter@hcbe.net>, Nicole James

(jamesn@bcssk12.org) <jamesn@bcssk12.org>, Patricia Collins

(pcollins@macon.k12.ga.us) <pcollins@macon.k12.ga.us>, Peggy Lawrence

(plawrence@rockdale.k12.ga.us) <plawrence@rockdale.k12.ga.us>, Phoebe

Layson (layson-p@harris.k12.ga.us) <layson-p@harris.k12.ga.us>, Redessa

Crawford (redessa_crawford@johnson.k12.ga.us)

<redessa_crawford@johnson.k12.ga.us>, Roslyn Bell

(rbell@taliaferro.k12.ga.us) <rbell@taliaferro.k12.ga.us>, Roslyn Foster

(rfoster@jones.k12.ga.us) <rfoster@jones.k12.ga.us>, Sandra Hudson

(sandra.hudson@mcssga.org) <sandra.hudson@mcssga.org>, Scott

Richardson (wcss@warren.k12.ga.us) <wcss@warren.k12.ga.us>, Shelley

Daniel (sdaniel@upson.k12.ga.us) <sdaniel@upson.k12.ga.us>, Shirley

Martin (smartin@telfairschools.org) <smartin@telfairschools.org>, Sondra

Chancellor (sondra.chancellor@crawfordschools.org)

<sondra.chancellor@crawfordschools.org>, Sonya Faulk

(sfaulk@marion.k12.ga.us) <sfaulk@marion.k12.ga.us>, Stephanie Wynn

(wynns@jefferson.k12.ga.us) <wynns@jefferson.k12.ga.us>, Sundra Stanley

(sstanley@twiggs.k12.ga.us) <sstanley@twiggs.k12.ga.us>, Susan Nelson

(susan.nelson@baldwin.k12.ga.us) <susan.nelson@baldwin.k12.ga.us>,

Tammy Bell (bellt@pike.k12.ga.us) <bellt@pike.k12.ga.us>, Terry Dixon

(terry.dixon@dublincityschools.us) <terry.dixon@dublincityschools.us>,

Thelma Blount (tblount@talbot.k12.ga.us) <tblount@talbot.k12.ga.us>, Tiffany

Lawrence (lawrence.tiffany.l@muscogee.k12.ga.us)

<lawrence.tiffany.l@muscogee.k12.ga.us>, Tracey Johnson

(tjohnson@schleyk12.org) <tjohnson@schleyk12.org>, Vicki Reddick

(vtreddick@screven.k12.ga.us) <vtreddick@screven.k12.ga.us>

Sent Date: Oct 24, 2016 10:54:47

Subject: K-12 Recipe Ideas
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Good morning,

 

 

I hope the school year is going wonderfully thus far!

 

 

Attached to this email are two documents:
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K-12 Recipe Ideas from PepsiCo 







INGREDIENTS FOR 100 SERVINGS: 


 
• 12 lbs. + 8 oz. USDA diced, cooked, frozen chicken – thawed 


• 3 Quarts + 3½  c. BBQ sauce 


• 3 Quarts + 1/8 c. chicken stock, unsalted 


• 3 Quarts + ½ c. USDA carrots, frozen, sliced cooked, drained 


• 3 Quarts + ½ c. USDA canned diced tomatoes  


• ½ c. tomato paste 


• 3 gal. + 2 c. each:  shredded cabbage and diced tomatoes  


• 100 – 1 oz. bags RF Doritos® Nacho Cheese Tortilla chips  


BBQ Chicken Nachos 


Each Serving Provides:  


 


2 oz. Meat/MA 


1 1/4 c Vegetables 


1.5 oz. eq. Grains 


Directions: 
1.   In a pot add chicken, BBQ sauce, chicken stock, and tomatoes 


2.   Crust carrots and add to meat mixture.  Allow the mixture to thicken.  


3. Serve in the bag or with a bag of RF Doritos® Nacho Cheese  Tortilla    


    Chips on the side.   
4.  To serve in the bag, open a bag of RF Doritos® Nacho Cheese  


     Tortilla Chips and ¾ c. chicken mixture into the bag.   
5.  Add ½ c. shredded cabbage and ½ c. crushed tomatoes  







Crazy Taco 
 


Directions: 
1.  Heat turkey taco filling with pinto beans in large pot.   


2.  Open 1 bag of RF Doritos® Nacho Cheese Tortilla Chips.   


3. Place taco/bean mixture on top of chips. Top with cheese,   


    lettuce, tomatoes, and sour cream.   


INGREDIENTS FOR 100 SERVINGS: 


 


• 10. 75 lbs. USDA Turkey Taco Filling  (100119) 


• 3 Gal + 2 c. USDA canned low sodium Pinto beans (100362)    


• 6 lbs. + 4 oz. RF Sour Cream  


• 1 ½ Gal + 1 c. diced tomatoes  


• 6 lbs. + 4 oz. USDA RF Cheddar Cheese, shredded (100012)  


•  3 Gal. + 2 c. shredded Romaine  


• 100 – 1 oz. bag RF Doritos® Nacho Cheese Tortilla Chips  


 


Each Serving Provides:  


 


2 oz. Meat/MA 


1 c. Vegetables 


1.5 oz. eq. Grains 


Nutrition Facts 


1 Serving:


3/4 c. turkey taco f illing + pinto beans, 1/8 


c. RF sour cream, 1/8 c. RF shredded 


cheese, 1/2 c. Romaine, 1/4 c. chopped 


tomatoes and 1 -1oz. bag RF Nacho 


Cheese Doritos(R)    


Calories  461


Calories from Fat 182


Total Fat 20g


    Saturated Fat 7g


    Trans Fat 0g


Cholesterol 50mg


Sodium 698mg


Total Carbohydrates 45g


    Dietary Fiber 9g


Protein 26g


Vitamin A 56%DV


Vitamin C 14%DV


Calcium 36% DV


Iron 14% DV







        Pulled BBQ Pork Chili 


Frito®  Pie   


Directions: 


1. Layer plate with RF Fritos®, lettuce and tomatoes 


2. Scoop BBQ Pulled pork on top of layered items 


3. Scoop chili on top of BBQ pulled pork 


4. Layer on top, corn, jalapenos, cheddar cheese, salsa and sour cream  


 


 


Each Serving Provides:  


 


3 oz.  Meat/MA 


1 5/8 c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


• 8 lbs. + 12 oz. RF WG Fritos (30103)   


• 12 Gal + 2 Qts. shredded romaine lettuce  


• 1 Gal + 2 Qts + 1 c. chopped tomatoes 


• 12 lbs. + 8 oz. pulled BBQ pulled pork  


• 25 lbs. JTM RF Chili with beans (CP 579)  


• 12  lbs. + 8 oz. USDA frozen corn (100348)  


• 6 lbs. + 4 oz. sliced jalapenos 


• 6 lbs. + 4 oz. USDA shredded yellow Cheese (100012)  


• 6 lbs. + 4 oz. USDA Salsa (110186) 


• 1 oz. light sour cream  


•  8 lb. + 12 oz. RF Fritos®  (30103)  


 


Nutrition Facts 


2 c. Romaine + 6 oz. chili and pork + 5 oz. 


vegetables (corn, salsa, tomatoes) + 1 


oz. cheese + 1 oz. sour cream, + 1.4 oz. 


RF Fritos 


Calories  613


Calories from Fat 220


Total Fat 24g


    Saturated Fat 9g


    Trans Fat 0g


Cholesterol 67mg


Sodium 1328mg 


Total Carbohydrates 71g


    Dietary Fiber 12g


Protein 32g


2016 Recipe Contest Winner 







        Fritos® Mac Attack   


Each Serving Provides:  


 


1.5 oz. Meat/MA 


¼ c. Vegetables  


1.25 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


• 1 gal. cooked USDA WGR Macaroni (110501)   


 


• 10 lbs. USDA American Processed Cheese (100017) 


 


• 2 Qts. 2% milk 


 


• 1 gal + 2 Qts. + 1 c. cooked broccoli cut into ½” pieces (110282) 


 


• 20 oz. RF Fritos® (57766)  


 


• 1 tsp. EACH:  garlic powder, ground mustard and salt 


 


• 2 tsp. Black pepper  


Nutrition Facts 


3/4 c. serving 


Calories  346


Calories from Fat 147


Total Fat 16g


    Saturated Fat 9g


    Trans Fat 0g


Cholesterol 45mg


Sodium 755mg 


Total Carbohydrates 33g


    Dietary Fiber 3g


Protein 17g


2016 Recipe Contest Winner 


Directions: 


1. Preheat oven to 350 degrees 


2. Cook pasta according to directions.  Drain.   


3. Cut cheese into cubes.  Add cheese and milk to a hotel pan and bake 


at 350 degrees for 10 minutes. 


4. Chop broccoli into ½ “ florets and steam for 5 minutes 


5. Mix the cheese and milk together.  Add spices and combine with pasta 


and broccoli. 


6. Bake in oven for 10 minutes.  


7. Crush RF Fritos®  and sprinkle on top and pasta mixture.  Bake for an 


       additional 5 minutes.  







        Mac & Cheese Crunch Wrap 


with RF Fritos®   


Directions: 


1. Lay tortillas out on the counter.  


2. Heat up Mac & Cheese 


3. Top the tortilla with Mac & Cheese, top with Ham & Cheddar Cheese,  


       then to with RF Fritos®. 


4.   Fold one portion of the tortilla up to the middle of the shell and continue  


      until it is closed.   The tortilla should be circular in shape when finished. 


5.   Grill the wrap on a panini press at 325 degrees for 2-3 minutes or until  


      crispy and hot inside.  The wrap can also be heated in the over but don’t  


      over cook to avoid drying out the tortilla.       


 


 


Each Serving Provides:  


 


4 oz. Meat/MA 


4.25 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 18.75 lbs. Land O’ Lakes RF Fat/RF sodium WGR Mac & Cheese 


 


• 6 lbs. + 4 oz. sliced ham – diced 


 


• 12 lbs. + 8 oz. USDA RF Shredded Yellow Cheese (100012) 


 


• 100 – 10” WG Flour Tortilla  


 


• 6 lbs. + 4 oz. RF Fritos® (30103)  


 


Nutrition Facts 


1 Wrap 


Calories  671


Calories from Fat 251


Total Fat 28g


    Saturated Fat 12g


    Trans Fat 0g


Cholesterol 56mg


Sodium 1791mg 


Total Carbohydrates 70g


    Dietary Fiber 7g


Protein 37g


2016 Recipe Contest Winner 







        Fajita chicken salad with 


rf fritos®      


Directions: 
 


1. Portion 1 cup Salad mix in black bowl.  


2. Place corn and black beans in center of salad 


3. Add remaining ingredients around the salsa cup 


Each Serving Provides:  


2.5 oz. Meat/MA 


1 c Vegetables 


1 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


• 6 Gal + 1 Qt. Salad Mix 


 


• 21 lbs. + 4 oz. USDA Fajita Chicken Strips (100117)  


 


• 1 Gal + 2 Qts. + 1 c. EACH :  Corn and Black Beans 


 


• 3 lbs. + 2 oz. USDA Shredded yellow cheese 


 


• 5 lbs.  RF Fritos®  Corn Chips 


 


• 3 Qts. + ½ c. RF Ranch Dressing  


 


Nutrition Facts 


2 c. Salad Mixture 


Calories  448


Calories from Fat 161


Total Fat 18g


    Saturated Fat 5g


    Trans Fat 0g


Cholesterol 93mg


Sodium 1216mg


Total Carbohydrates 44g


    Dietary Fiber 8g


Protein 31g


2016 Recipe Contest Winner 







INGREDIENTS FOR 100 SERVINGS: 


 


• 8.75 - 16 oz. bags RF Fritos® (57766)  


• 6.25 lbs. RF USDA shredded cheddar cheese (100012)   


• 1 ½ Gal + 1 c. chopped tomatoes AND shredded 


      Romaine  


• 7  1/3  – 5 lb. cans RF Chili with Beans  (CP 579)  


• 1 case USDA low sodium Pinto Beans (100365) 


• ½ c. + 1 tsp EACH:  chili powder, garlic powder 


      and cumin for pinto bean seasoning      


 


Fritos® chili pie (2 Grain) 


w/ reduced fat fritos® 


Directions: 
1. Heat canned chili.    


2. Measure 1 c. RF Fritos® into boat, cup or tray.   


3. Scoop 1 c. chili on top   
4. Top with 1 oz. RF Cheddar Cheese.    


5. Top with tomatoes and lettuce or serve on the side. 
6. Serve with ½ c. Seasoned Pinto Beans    


      (Optional – serve with chopped onions)  


Each Serving Provides:  


 


2.5 oz. Meat/MA 


1.125 c. Vegetables 


2 oz. eq. Grains 


Nutrition Facts 


1 Serving:


1.4 oz. RF Fritos + 3/4 c. RF Chili w ith 


Beans + 1 oz. RF Cheese + 1/4 c. 


chopped tomatoes + 1/4 c. lettuce    


Calories  574


Calories from Fat 177


Total Fat 20g


    Saturated Fat 7g


    Trans Fat 0g


Cholesterol 47mg


Sodium 812mg


Total Carbohydrates 70g


    Dietary Fiber 14g


Protein 32g


Vitamin A 57%DV


Vitamin C 43%DV


Calcium 41% DV


Iron 30% DV







INGREDIENTS FOR 100 SERVINGS: 


 


• 5 - 16 oz. bags RF Fritos® (57766)  


• 6.25 lbs. RF USDA shredded cheddar cheese (100012)   


• 1 ½ Gal + 1 c. chopped tomatoes AND shredded 


      Romaine  


• 7  1/3  – 5 lb. cans RF Chili with Beans  (CP 579)  


• 1 case USDA low sodium Pinto Beans (100365) 


• ½ c. + 1 tsp EACH:  chili powder, garlic powder 


      and cumin for pinto bean seasoning      


 


Each Serving Provides:  


 


2.5 oz. Meat/MA 


1.125 c.  Vegetables 


1 oz. eq. Grains 


Nutrition Facts 


1 Serving:


.8 oz. RF Fritos + 3/4 c. RF Chili w ith 


Beans + 1 oz. RF Cheese + 1/4 c. 


chopped tomatoes + 1/4 c. lettuce    


Calories  497


Calories from Fat 147


Total Fat 16g


    Saturated Fat 6g


    Trans Fat 0g


Cholesterol 47mg


Sodium 723mg


Total Carbohydrates 59g


    Dietary Fiber 13g


Protein 31g


Vitamin A 60%DV


Vitamin C 43%DV


Calcium 40% DV


Iron 31% DV


Directions: 
1. Heat canned chili.   


2. Measure 1/2 c. RF Fritos® into boat, cup or tray.   


3. Scoop 1 c. chili on Top   


4. Top with 1 oz. RF Cheddar Cheese.    


5. Top with tomatoes and lettuce or serve on the side.   


6. Serve with ½ c. Seasoned Pinto Beans   


(Optional – serve with chopped onions)  


Fritos® chili pie (1 Grain) 


w/ reduced fat fritos® 







Fritos® Taco salad 


INGREDIENTS FOR 100 SERVINGS: 


 
• 12 lbs. + 8 oz. USDA Fine Ground Beef  
• 3 lbs. + 2 oz. USDA RF Shredded Cheddar Cheese      
• 7 #10 cans USDA Black Beans 
• 5 -16 oz. bags  RF Fritos®    
• 3 Qts. + ½ c. Light Mayonnaise   
• 12 ½ c. Pace Taco Sauce  
• 12 ½ Gal Chopped Iceberg Lettuce 
• 1 ½ Gal. chopped tomatoes  
• 1 Qt. +7/8 c. low sodium ketchup 
• 4 Tbsp. + 1/2 tsp. EACH:  oregano and chili powder 
• 3 ¼ tsp. black pepper  


Each Serving Provides:  


 


2 oz. Meat/MA 


1 ¾ c. Vegetables 


1 oz. eq. Grains 


Directions: 
1. Brown Ground beef.   
2. Add ketchup and seasonings and black beans.   


3. Heat thoroughly.  


4. With a whisk, mix light mayonnaise and taco sauce together.  
5. Combine lettuce and tomatoes. 


6. Top lettuce mixture with beef mixture.   


7. Top with cheese and RF Fritos®.    


8. Serve with dressing mixture of mayonnaise and taco sauce on the side.  


Nutrition Facts 


3/4 c. meat/bean mixture + 2 c. lettuce + 


1/4 c. tomatoes + 1/2 oz. cheese, 1/2 c. 


RF Fritos and 2 oz. salad dressing (mayo 


+ taco sauce


Calories  544


Calories from Fat 242


Total Fat 27g


    Saturated Fat 7g


    Trans Fat 0g


Cholesterol 47mg


Sodium 780mg


Total Carbohydrates 52g


    Dietary Fiber 12g


Protein 26g







Red Beans & Rice with  


RF Fritos®  


Directions: 
1. Cook brown rice according to directions. 


2. Slice turkey sausage into ¼” slices.  Sauté in a large skillet for about 2 


minutes.  
3. Add chopped onions and bell pepper to skillet.  Sauté in tender.  


4. Add drained kidney beans, canned tomatoes with juice, and chicken broth. 


5. Add seasonings.  Heat thoroughly.  Serve on top of ½ c. cooked brown rice.   


6. Top mixture with .8 oz. RF Fritos®.   


Each Serving Provides:  


 


2 oz. Meat/MA 


7/8 c. Vegetables 


1 oz. eq. Grains 


Nutrition Facts 


1 Serving:


1/2 c. cooked brow n rice + 3/4 c. bean 


and sausage mixture + .8 oz. RF Fritos  


Calories  422


Calories from Fat 100


Total Fat 10g


    Saturated Fat 2g


    Trans Fat 0g


Cholesterol 35mg


Sodium 1018mg


Total Carbohydrates 63g


    Dietary Fiber 10g


Protein 20g


Vitamin A 11%DV


Vitamin C 45%DV


Calcium 9% DV


Iron 27% DV


INGREDIENTS FOR 100 SERVING: 


• 2 Gal. + 1 Qts.  + 1 ½ c. canned USDA kidney beans, drained   


• 12.5 lbs. Turkey Sausage      


• 3 Qts + ½ cup Chopped onions  


• 3 Qts. + 1 pt. + 1 cup chopped green pepper  


• 6 lbs. + 4 oz. dry (1/2 c. cooked) USDA quick cooking brown rice  


• 17 lbs. + 8 oz. reduced sodium chicken broth 


• 1 Gal. + 2 Qts. + 1 c. USDA diced tomatoes  


• 1 Tbsp. + 2 tsp. each:  basil, black pepper, thyme 


• 3 Tbsp. + 1 tsp. cayenne pepper  


• 2 ½ tsp. garlic powder  


• 6- 16 oz. bags RF Fritos   


 







Frito® Burrito 
 


Directions: 
1. Mix Turkey Taco Filling, refried beans and salsa together.      


   Heat thoroughly.     
2. Heat tortillas by steaming, grilling, or microwaving (see  


   manufacturer’s directions).    
3. Place ~ 2/3 c. of taco filling mixture onto a tortilla.    


4. Place ½ oz. cheese and .8 oz. RF Fritos®  on top of tortilla.    


5. Fold up bottom of tortilla and roll the tortilla, pressing 


   mixture as it is rolled.  
6. Serve with additional salsa if desired.  


 


INGREDIENTS FOR 100 SERVINGS: 


 


• 21.5 lbs. USDA Turkey Taco filling (100119)  


• 3 lbs. + 2 oz. USDA RF Shredded Cheddar Cheese (100012)     


• 25 c. USDA Refried Beans ( 100362)    


• 12 ½ c. USDA Salsa  (110186) 


• 5 -16 oz. bags  RF Fritos®   


• 100– 10” WG Flour Tortilla   


 


Each Serving Provides:  


 


2 ½ oz.   Meat/MA 


3/8 c. Vegetables 


3.25 oz. eq. Grains 


Nutrition Facts 


1 Serving:


1- 10" WG Flour tortilla + 2/3 c. f illing:


(3.4 oz. turkey taco f illing + .5 oz. cheese 


+ 1/8 c. refried beans + 1/8 c. salsa) + .8 


oz. RF Fritos®     


Calories  575


Calories from Fat 204


Total Fat 23g


    Saturated Fat 6g


    Trans Fat 0g


Cholesterol 55mg


Sodium 858mg


Total Carbohydrates 61g


    Dietary Fiber 10g


Protein 30g


Vitamin A 5%DV


Vitamin C 10%DV


Calcium 36% DV


Iron 30% DV







ChiCken n’ SpiCe 
 


Directions: 
1. Heat Soup and Sour Cream.   
2. Add Chicken and Salsa Verde.   
3. Heat  thoroughly.  
4. Portion 1.4 oz. RF Fritos® onto tray or boat.   


5. Top with Chicken mixture, lettuce and tomatoes.  


6. Prepare seasoned pinto beans by adding chili powder, cumin    


   and garlic powder to canned pinto beans.  
7. Heat thoroughly & Serve beans on the side. 


INGREDIENTS FOR 100 SERVINGS: 


 


• 2 – 50 oz. cans Campbell’s Cream of Chicken Soup 


• 3 lbs. + 2 oz. RF Sour Cream     


• 12 lbs. + 8 oz. USDA diced chicken (100101)   


• 12 ½ c. Salsa Verde or USDA Salsa ( 110186)   


• 8 ¾ - 16 oz. bags RF Fritos®    


• 1 ½ Gal.  + 1 c. diced tomatoes 


• 1 ½ Gal. + 1 c. Shredded Romaine   


• 5 ½ #10 cans USDA canned pinto beans (100365) 


• ½ c. each:  cumin, chili powder and  


       garlic powder  


 


Each Serving Provides:  


 


2 oz. Meat/MA 


1 c. Vegetables 


2 oz. eq. Grains 


Nutrition Facts 


1 Serving:


1/2 c. chicken mixture (2 oz. diced 


chicken + 1/2 oz. sour cream + 1 oz. 


Salsa verde + 1 oz. soup) + 1/4 c. 


chopped tomatoes + 1/4 c. chopped 


romaine + 1.4 oz. RF Fritos + 1/2 c. 


seasoned pinto beans     


Calories  482


Calories from Fat 137


Total Fat 15g


    Saturated Fat 4g


    Trans Fat 0g


Cholesterol 59mg


Sodium 859mg


Total Carbohydrates 59g


    Dietary Fiber 13g


Protein 30g


Vitamin A 32%DV


Vitamin C 20%DV


Calcium 11% DV


Iron 25% DV







Taco pizza 
 


INGREDIENTS FOR 100 SERVINGS: 


 


• 6 lbs. + 4 oz. USDA Beef Crumbles  (100134) 


• 6 ¼ - 1 oz. packages Taco Seasoning Mix    


• 3 Qts. + ½ c. (12 ½ c.) water 


• 1 ½ Gal. + 1 c. chopped fresh tomatoes  


• 1 ½ Gal. + 1 c. chopped Romaine lettuce   


• 2 #10 cans USDA canned refried beans (100362)   


• 6 lbs. + 4 oz. USDA RF Cheddar Cheese, shredded (100012)  


• 3 Qts. + ½ c. USDA Salsa (110186)   


• 12 ½ Pizza Crusts WGR – Rich’s 16” 


• 3 -16 oz. bags + 2 oz. crushed Oven Baked Tostitos Scoops 


    (42391) 


Each Serving Provides:  


 


2 oz. Meat/MA 


¾ c Vegetables 


2.75 oz. eq. Grains 


Nutrition Facts 


1 Serving:


1/8th pizza  


Calories  455


Calories from Fat 140


Total Fat 16g


    Saturated Fat 6g


    Trans Fat 0g


Cholesterol 46mg


Sodium 690mg


Total Carbohydrates 53g


    Dietary Fiber 9g


Protein 26g


Vitamin A 16% DV


Vitamin C 20% DV


Calcium 30% DV


Iron 17% DVDirections: 
1. Heat thawed beef crumbles, taco seasoning mix and water. 


2. Bring to a boil and simmer according to directions on seasoning packet.   


3.  Spread refried beans on pizza crust.   


4. Top with beef mixture and cheese.   


5. Bake in Convection oven at 375 degrees for 6-9 minutes.  


6. Allow pizza to set for 3-4 minutes.  


7. Top with chopped tomatoes, lettuce, salsa and coarsely crushed Oven     


    Baked Tostitos® Scoops®  







Pizza Scoopin’ 
 


Directions: 


1. Thaw Sweet Potatoes.  Mash sweet potatoes and mix 


with  spaghetti  sauce and Italian  


      turkey crumbles in a stock pot.  Heat thoroughly.   


2. Scoop  ½ c . mixture onto  tray or boat.  Serve  


      with ¼ c. fresh tomatoes, ¼ c. shredded Romaine,  


      ¼ c. shredded mozzarella cheese  


       and 1 bag (.875 oz.) Oven Baked Tostitos®  Scoops.  


 


 


INGREDIENTS FOR 100 SERVINGS: 


 


• 25 c. USDA low sodium Spaghetti Sauce (11077)  


• 3 lbs. + 2 oz. USDA mozzarella cheese, part skim,  


      shredded (100021)   


• 7.2 lbs. Jennie O Italian Turkey Crumbles  (6402-40) 


• 3 Qts. + 1 c. frozen mashed USDA NAS sweet potatoes , 


       thawed  (100354)      


• 1 ½ Gal + 1 c. fresh tomatoes, chopped 


• 1 ½ Gal. + 1 c. shredded Romaine lettuce 


• 100 - .875 oz. bag Oven Baked Tostitos®  Scoops (42537) 


 


Each Serving Provides:  


 


2 oz. Meat/MA 


3/4 c. Vegetables 


1.25 oz. eq. Grains 


Nutrition Facts 


1 Serving:


1/2 c. Spaghetti sauce, sw eet potato and 


turkey crumbles + 1/4 c. tomatoes, 1/4 c. 


Romaine, 1-.875 oz. bag Oven Baked 


Tostitos(r) Scoops     


Calories  385


Calories from Fat 146


Total Fat 16g


    Saturated Fat 6g


    Trans Fat 0g


Cholesterol 60mg


Sodium 519mg


Total Carbohydrates 35g


    Dietary Fiber 4g


Protein 24g


Vitamin A 90%


Vitamin C 18%


Calcium 26%


Iron 13%







                     Chicken Teriyaki Nachos  


Directions: 


1. In a pot, add chicken, soy sauce, vinegar, sugar, ginger, garlic, pepper 


and corn starch.  Heat mixture over medium heat until the chicken 


reaches and internal temperature of 165 degrees and the sauce 


thickens.    


2. Top WG Tostitos®  with the seasoned chicken, Asian slaw, and 


sesame seeds (optional).        


Each Serving Provides:  


 


2 oz. Meat/MA 


1 c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 8-16 oz. bags + 12 oz. WG Tostitos®  (62399) 


• 12 lbs. + 8 oz. USDA Diced Chicken (100101)  


• 1 Qt. + 2 pt. + ¼ c. EACH:  low sodium soy sauce AND vinegar 


• 6 lbs. + 4 oz. sugar 


• ¼ c. + ½ tsp. EACH:  garlic powder, ground ginger, 


     black pepper  


• 1 c. + 2 Tbsp. + 2 ¾ tsp. corn starch  


• ¼ c. + ½ tsp. sesame seeds (optional) 


•  5 gal. + 1 Qt. + 3 ½ c. slaw mix 


• Asian Salad Dressing:   


• 2 Qts. 1 ¼ c. + 2 Tbsp. light mayonnaise 


• 1 cup + 2 tsp. EACH vinegar, reduced sodium 


      soy sauce, sugar and water  


 







         buffalo chicken Nachos  


Directions: 


1. In mixing bowl, add chicken, cream cheese, yogurt, water, and buffalo 


sauce.  Heat mixture over medium heat or in the oven covered until 


the mixture reaches an internal temperature of 165 degrees.   


2. Top WG Tostitos®  with the warm chicken mixture.  Top the mixture 


with the mozzarella cheese, celery, carrots, tomatoes, and drizzle with 


the ranch dressing.      


 


Each Serving Provides:  


 


2 oz. Meat/MA 


3/8 c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 9 lbs. 6 oz. USDA diced chicken (100101)  


• 6 lbs. 4 oz. RF Cream Cheese  


• 6 lbs. 4 oz. RF Sour Cream 


• 34 oz. + 2 tsp. Buffalo Sauce  


• 3 Qts + ½ c. Water 


• 3 lbs. 2 oz. USDA shredded Mozzarella (100021)  


• 3 Qts. + ½ c. diced celery 


• 3 Qts. + ½ c. diced carrots 


• 3 Qts. + ½ c. diced tomatoes 


• 1 Qt. + 1 pt. + ¼ c. RF Ranch Salad Dressing 


• 8 -16 oz. bags + 12 oz. Whole Grain Tostitos®  (62399) 


 


Nutrition Facts 


1 Serving:


1.4 oz. WG Tostitos + ~ 1 c. chicken 


Mixture (w ith vegetables) and Ranch 


Dressing 


Calories  473


Calories from Fat 212


Total Fat 24g


    Saturated Fat 8g


    Trans Fat 0g


Cholesterol 76mg


Sodium 892mg


Total Carbohydrates 39g


    Dietary Fiber 4g


Protein 24g







          


Caribbean chicken Nachos  


Directions: 


1. In pot, add chicken, pineapple juice, BBQ Sauce, and corn starch.  


Heat mixture over medium heat until the chicken reaches an internal 


temperature of 165 degree and the sauce thickens.  


2. Top WG Tostitos®  with the chicken mixture, cheese, red peppers, 


mango, and cilantro (optional).   


 


Each Serving Provides:  


 


2 oz. Meat/MA 


3/8 c. Vegetables 


1/8 c. Fruit  


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 1.4 oz. WG Tostitos®   


• 9 lbs. + 6 oz. USDA diced chicken (100101) 


• 1 Gal. + 1 pts. + ¾ c. Pineapple juice 


• 2 Gal. + 1 pt. + ¾ c BBQ sauce 


• 2 c. + 4 tsp. corn starch 


• 3 lbs. 2 oz.  USDA RF Cheddar cheese ( XXXX) 


• 1 Gal. + 2 Qts. + 1 c. diced red bell peppers 


• 3 Qts. + ½ c. diced green bell peppers 


• 3 Qts. + ½ c. diced mango (canned or frozen) OR  


      diced pineapple 


• 1 c. + 2 tsp. chopped cilantro (optional)  


 


Nutrition Facts 


1 Serving:


1.4 oz. WG Tostitos + ~ 3/4 c. chicken 


mixture  


Calories  441


Calories from Fat 118


Total Fat 13g


    Saturated Fat 3g


    Trans Fat 0g


Cholesterol 48g


Sodium 709mg


Total Carbohydrates 62g


    Dietary Fiber 4g


Protein 22g







         Italian chicken Nachos  


Directions:  


1. In small pot, add chicken, oil, Italian Seasoning, and half amount of 


Italian dressing. Heat mixture oven medium heat until the chicken 


reaches an internal temperature of 165 degrees.    


2. Top WG Tostitos®  with the warm seasoned chicken, tomatoes, 


cucumbers, onion, olives, shredded mozzarella, and remaining Italian 


dressing. 


 


Each Serving Provides:  


 


2 oz. Meat/MA 


3/8 c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


• 8-16 oz. bags + 12 oz. WG Tostitos®   


• 12 lbs. + 8 oz. USDA diced chicken (100101)  


• 1 c. + 2 tsp. Olive or soybean oil   


• 3 c. + 2 Tbsp. Italian Seasoning (no salt) 


• 3 Qts. + ½ c. Italian Dressing (divided use) 


• 1  Qt. + 1 Pt. + ¼ c. Water 


• 3 Qts. + ½ c. diced tomatoes 


• 3 Qts. + ½ c. diced  cucumbers 


• 3 Qts. + ½ c. diced red onions 


• 1 Qt. + 1 Pt. + ¼ c. sliced black olives (optional) 


• 3 lbs. + 2 oz. USDA shredded mozzarella (100021) 


 


 


Nutrition Facts 


1 Serving:


1.4 oz. WG Tostitos + ~ 3/4 c. chicken 


Mixture  and 1 Tbsp. Ranch Dressing 


Calories  431


Calories from Fat 196


Total Fat 22g


    Saturated Fat 4.5g


    Trans Fat 0g


Cholesterol 67mg


Sodium 359mg


Total Carbohydrates 37g


    Dietary Fiber 4g


Protein 25g







        Sriracha BBQ Beef  Nachos  


Directions: 


  


1. In pot, add cooked beef,  BBQ sauce, Sriracha sauce, tomatoes, and 


carrots.    Heat mixture over medium heat until the chicken reaches an 


internal temperature of 165 degrees and the sauce thickens.  


2. Top WG Tostitos®  with the BBQ Beef mixture, Asian slaw, and 


sesame seeds. 


Each Serving Provides:  


 


2 oz. Meat/MA 


1 ¼ c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 8 – 16 oz. bags + 12 oz. WG Tostitos®   


• 12 lbs. 8 oz. USDA ground beef crumbles (110085) 


• 3 Qts. + ½ c. BBQ Sauce 


• 3 cups + 2 Tbsp. Sriracha sauce 


• 3 Qts. + ½ c. EACH:  USDA canned diced tomatoes (100329)  


      AND USDA frozen cooked carrots (110480) 


•  ½ c. + 1 tsp. sesame seeds (optional)  


• 6 Gal. + 1 Qt. Slaw mix  


• Asian Salad Dressing:   


• 2 Qts. + 1 1/4 c. + 2 Tbsp. light mayo  


• 1 c. + 2 tsp. vinegar   


• 1 pt. + 1 Tbsp. + 1 tsp. reduced sodium soy sauce  


• 1 c. + 2 tsp. sugar 


• 1 c. + 2 tsp. water 


 


1 Serving:


~1/2 c. Sriracha Beef mixture + 1 c. 


Asian Slaw  + 1.4 oz. WG Tostitos  


Calories  500


Calories from Fat 203


Total Fat 23g


    Saturated Fat 5g


    Trans Fat 0g


Cholesterol 55mg


Sodium 857mg


Total Carbohydrates 54mg


    Dietary Fiber 5g


Protein 21g







        Cheeseburger Nachos  


Directions: 


1.  In pot, add cooked beef, tomatoes, mustard, ketchup, garlic, onion, 


pepper, and water.  Heat mixture over medium heat until the chicken 


reaches an internal temperature of 165 degrees and the sauce 


thickens.  


2. Top WG Tostitos®  with the Cheeseburger Beef mixture, cheddar 


cheese, shredded lettuce and dill pickle relish.      


 


 


Each Serving Provides:  


 


2 oz. Meat/MA 


3/8 c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 9 lbs. + 6 oz. USDA cooked ground beef crumbles (110085) 


• 1 Gal. + 1 Pt. + ¾ c. USDA canned diced tomatoes, 


     drained (100329) 


• 1 Pt. + 1 Tbsp. + 1 tsp. tsp. EACH:  yellow prepared mustard  


      ketchup, and dill pickle relish  


• ½ c. + 1 tsp. garlic powder 


• 1 Qt. + 1 Pt. + ¼ c. chopped onion (optional) 


• ¼ c. + ½ tsp. black pepper 


• 3 Qts. + ½ c. water 


• 3 Gal + 1 Pts. Iceberg Lettuce 


• 3 lbs. + 2 oz. USDA shredded yellow cheddar cheese  


      (100012) 


• 1.4 oz. WG Tostitos®   


 


1 Serving:


~1/2 c. Cheeseburger Nacho mixture + 


1/2 c. lettuce + 1/2 oz. cheese + 1.4 


oz. WG Tostitos  


Calories  385


Calories from Fat 176


Total Fat     19g 


    Saturated Fat 5g


    Trans Fat 0g


Cholesterol 46mg


Sodium 424mg


Total Carbohydrates 36mg


    Dietary Fiber 4g


Protein 19g







Frito-Lay® Flamin’ hot pork 


Shaker Salad 


INGREDIENTS FOR 100 SERVING: 


• 12 lbs. + 8 oz. Roasted Pork 


• 100 bags  (.875 oz.) bag Oven Baked Flamin’ Hot Cheetos®  


• 9 Gal + 1 Qt. + 1 pt. chopped Romaine 


• 6 lbs. + 4 oz. USDA Shredded yellow cheese ( 100012) 


• 400 grape tomatoes 


• 3 Qts. + ½ c. EACH:  shredded red cabbage AND  


      shredded carrots 


• 1 Gal + 2 Qts. + 1 c. EACH: cucumbers cut in half AND  


      Green pepper slices 


• 1 Gal + 2 Qts. + 1 c. Strawberry Craisins 


• 1 Gal. + 2 Qts. + 1 c. RF Ranch Dressing  


2016 Recipe Contest Winner 


Directions: 


1.  Cook pork according to package instructions or until internal temperature 


      reaches 155 degrees for at least 15 seconds. 


2.   Cool pork in ace bath or cooler using SOP for cooling until internal 


       temperature reaches 41 degrees F or below.   


3.    Wash tomatoes, peppers and cucumbers under running cold water for 20 seconds. 


4.   Cut cucumbers into half-moon shapes.  Cut green bell pepper into strips. 


5.   Place 10 salad containers on full sheet tray.   


6.   Place 1.5 c. chopped romaine into each container.  


7. Garnish with 4 grape tomatoes, 1/4 c. bell pepper, ¼ c. cucumbers, 2 Tbsp. shredded 


      carrots, 2 Tbsp. shredded red cabbage, 2 Tbsp. shredded cheese and ¼ c. craisins. 


8.   Portion 2 oz. pork in middle of salad.  


9.   Place ranch dressing cups in salad container and close.  


10. Serve with 1 bag (.875 oz.) Oven Baked Flamin’ Hot Cheetos®   


 


Nutrition Facts 


2 c. Salad Mixture 


Calories  556


Calories from Fat 214


Total Fat 24g


    Saturated Fat 6g 


    Trans Fat 0g 


Cholesterol 64mg 


Sodium 1032mg


Total Carbohydrates 65g


    Dietary Fiber 7g


Protein 24g


Each Serving Provides:  


2.5 oz. Meat/MA 


1.75 c. Vegetables 


½ c. Fruit  


1.25 oz. eq. Grains 







Hummus Quesadilla 


Directions: 
1. Cook brown rice according to directions with seasonings. 


2. Combine hummus and pinto beans.    


3. Layer half of the tortilla with hummus mixture, rice and cheese.    


4. Fold and press or grill until hot.  


5. Combine salsa, fresh cilantro and sour cream.     


6. Cut quesadilla and serve with creamy salsa.    


Each Serving Provides:  


 


1.5 oz. Meat/MA 


1/4 c. Vegetables 


2 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 
• 1 Gal + 2 Qts. + 1c. USDA canned pinto beans (100365)   


• 6 lbs. + 4 oz. USDA RF shredded yellow cheese (100012)   


• ½ c. + 1 tsp. chopped cilantro   


• 100- 6” Whole grain tortillas  


• 6 lbs. + 4 oz. USDA quick cooking brown rice (100500)   


• 6.25 oz. Sabra®  Roasted Red Pepper Hummus    


• 1 Qt. + 2 Tbsp. = 2 tsp. USDA Salsa (110186)  


• 1 Qt. + 2 Tbsp. + 2 tsp. RF sour cream  


• 1 Tbsp. = 3/16 tsp. each:  chili powder and cumin      


• 2 1/16 tsp. each:  garlic powder and paprika   


        


Nutrition Facts 


1 Serving:


1/- 6" w hole grain tortilla + ~ 1 c. 


hummus, rice and bean mixture + 1 oz. 


cheese +  4 tsp. sour cream and salsa 


mixture  


Calories  473


Calories from Fat 216


Total Fat 24g


    Saturated Fat 7g


    Trans Fat 0g


Cholesterol 19mg


Sodium 778mg


Total Carbohydrates 43g


    Dietary Fiber 7g


Protein 21g


Vitamin A 12%DV


Vitamin C 2%DV


Calcium 42% DV


Iron 23% DV







Hummus pizza bread 


Directions: 
1. Thaw sausage.   


2. Cut Hoagie roll in half and place with the interior facing up.     


3. Spread 1/8 c. hummus on each side.      


4. Cover with 1/8 c. mozzarella cheese and sprinkle with oregano.  


5. Bake at 350 degrees for 5-8 minutes until top of cheese is toasted.       


6. Serve with spaghetti sauce.      


Each Serving Provides:  


 


2 oz. Meat/MA 


3/8 c. Vegetables 


1 oz. eq. Grains 


INGREDIENTS FOR 100 SERVING: 


 


• 6 lbs. + 4 oz. USDA shredded mozzarella cheese (100021) 


• 50 1 oz. whole wheat Hoagie rolls  


• 6 lb. + 4 oz. precooked sausage crumbles 


• 6 lbs. + 4 oz. Sabra®  Classic Hummus  


• 1 Gal + 2 Qt. + 1 c. USDA Spaghetti Sauce  (100336) 


• 1 c. + 2 tsp. dried oregano  


Nutrition Facts 


1 Serving:


1/2  of a 6" w hole w heat hogie roll + 1/8 


c. Hummus, 1 oz. turkey crumbles + 1 oz. 


mozzarella + 1/4 c. spaghetti sauce 


Calories  309


Calories from Fat 135


Total Fat 15g


    Saturated Fat 6g


    Trans Fat 0g


Cholesterol 38mg


Sodium 613mg


Total Carbohydrates 25g


    Dietary Fiber 3g


Protein 19g


Vitamin A 7%DV


Vitamin C 4%DV


Calcium 29% DV


Iron 14% DV
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School Equipment Order Form

Reason for Order (i.e.) New School, New serving line, Replacement, etc. _______________________

School District______________________ Complete School Name___________________

# of Students? ________  A La Carte? (Y/N)  _____  PepsiCo Beverages? (Y/N) ________

Full Address____________________________________________________________

Manager’s Name__________________________ Phone No._______________________





















3 Tier Gravity Feed

20Hx11Wx14D

Big Grab Capacity: 42

Turbo Counter Top

22Hx24Wx12D

Big Grab Capacity: 90

Floor Front End Merchandiser

50-1/4Hx26-1/8Wx15D

Big Grab Capacity: 150

Gatorade Countertop     Barrel                 

Gatorade Rolling Floor Barrel 

		Estimated $20.00 profit per fill

		Estimated $360 profit per Semester



*Calculations based on Suggested Retail Price of $0.75 per bag with estimated average unit cost of $0.27, and 18 week Semester.

		Estimated $43.00 profit per fill

		Estimated $774 profit per Semester



		Estimated $72.00 profit per fill

		Estimated $1,296 profit per Semester



23” diameter, 36” high

16-1/2” diameter, 10” high



*













Schools-Equipment Order Form PEPSICO .ppt



1.       Delicious recipe ideas

 

2.       Equipment brochure

 

 

Please reach out to me with questions and if you need equipment, simply complete the attached

form and email it back to me.

 

 

 

Kind regards,

 

 

Melanie Spencer | Market Development Manager

 

PepsiCo Foodservice | Atlanta, GA | Cell: 302-607-8139
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57. Meet PepsiCo's nutrition and culinary team and sample new products at FNCE=?UTF-

8?B?wq4=?= Booth

From: PepsiCo Nutrition Science <lvandrie@apcoworldwide.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 14, 2016 09:02:06

Subject: Meet PepsiCo's nutrition and culinary team and sample new products at

FNCE=?UTF-8?B?wq4=?= Booth

Attachment:

Download Document

It's a fact: people don't mind scrolling to read an email, as long as it's relevant and interesting.

Make sure your message follows through on the promise in your subject line, and use several

short paragraphs if you have a lot to say. When in doubt, challenge yourself to write less and add

links that support your topic.  
   

PepsiCo | 700 Anderson Hill Road, Purchase, NY 10577 Unsubscribe dmartin@burke.k12.ga.us 

Update Profile | About our service provider Sent by lvandrie@apcoworldwide.com in collaboration

with Try it free today 
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58. Re: Purchased BESELER/LUCILLE 09-20-2016 Dallas/Ft Worth TX AA

From: Donna Martin <DMartin@burke.k12.ga.us>

To: lbeseler fnc <lbeseler_fnc@bellsouth.net>

Sent Date: Sep 18, 2016 16:03:56

Subject: Re: Purchased BESELER/LUCILLE 09-20-2016 Dallas/Ft Worth TX AA

Attachment:

I did get nervous for sure, but decided I would just have to live with it.  Glad I was wrong.  No CEO

eval stuff.  Just listening to Cathy tell us about us turning down Pepsi! 

 
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: lbeseler fnc <lbeseler_fnc@bellsouth.net>  

Sent: Sunday, September 18, 2016 3:57 PM  

To: Donna Martin  

Subject: Re: Purchased BESELER/LUCILLE 09-20-2016 Dallas/Ft Worth TX AA 

 

DID you get yourself all nervous!? I do that all the time and give myself heart palpitations!! :) 

I will see you at the hotel then.  

We do not have to review the CEO evaluation again DO WE??? 

Cathy will give a report in executive session and I will ask Pat if she has anything she would like to

discuss!  

Of all the summit invitees I cant believe we forgot Disney! I should of thought of them!  

I am doing all my homework.  I think I am okay with it all.  

Lucille 

 

Lucille Beseler MS,RDN,LDN,CDE, FAND 

 President-Family Nutrition Center of South Florida 
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President Academy of Nutrition and Dietetics 2016-2017

www.nutritionandfamily.com 

5350 W. Hillsboro Blvd. #105  

Coconut Creek, Fl. 33073  

954-360-7883  

fax:954-360-7884 

   
 
 
 

From: Donna Martin <DMartin@burke.k12.ga.us>  

To: "Wolf, Kay" <wolf.4@osu.edu>; Lucille Beseler <lbeseler_fnc@bellsouth.net>  

Sent: Sunday, September 18, 2016 3:51 PM  

Subject: Re: Purchased BESELER/LUCILLE 09-20-2016 Dallas/Ft Worth TX AA  
 

Never mind. just realized the board meeting is 1 pm, but the summit is noon.  I will be there in time

for Executive session on Tuesday.   
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND 

Director, School Nutrition Program 

Burke County Board of Education 

789 Burke Veterans Parkway 

Waynesboro, GA  30830 

work - 706-554-5393 

fax - 706-554-5655 

From: Wolf, Kay <wolf.4@osu.edu>  

Sent: Sunday, September 18, 2016 3:44 PM  

To: Donna Martin  

Subject: Automatic reply: Purchased BESELER/LUCILLE 09-20-2016 Dallas/Ft Worth TX AA 

 

Thank you for your e-mail.  I will be out of the office through September 26.   If you need

immediate assistance, please contact Jan Neiger at Neiger.4@osu.edu.  

 

Kay  
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59. Back to School Rebate EXTENSION

From: Spencer, Melanie {PBC} <Melanie.Spencer@pepsico.com>

To: Abdul Lindsay (abdul_lindsay@putnam.k12.ga.us)

<abdul_lindsay@putnam.k12.ga.us>, Alecia Barrett

(abarrett@treutlen.k12.ga.us) <abarrett@treutlen.k12.ga.us>, Betty Morrison -

Glascock County Public School (bmorrison@glascock.k12.ga.us)

<bmorrison@glascock.k12.ga.us>, Carla Martin (cmartin@taylor.k12.ga.us)

<cmartin@taylor.k12.ga.us>, Catherine Parten

(cparten@montgomery.k12.ga.us) <cparten@montgomery.k12.ga.us>,

Chandra Hooks (cchooks@emanuel.k12.ga.us)

<cchooks@emanuel.k12.ga.us>, Courtney Gay (gayc@toombs.k12.ga.us)

<gayc@toombs.k12.ga.us>, Debra Herrmann (dherrmann@jchs.com)

<dherrmann@jchs.com>, Dena Barrows (DBarrows@dodge.k12.ga.us)

<DBarrows@dodge.k12.ga.us>, Denise Parson (dparson@vidalia-

city.k12.ga.us) <dparson@vidalia-city.k12.ga.us>, Donna Coats

(dcoats@pulaski.k12.ga.us) <dcoats@pulaski.k12.ga.us>, Donna Martin

(dmartin@burke.k12.ga.us) <dmartin@burke.k12.ga.us>, Donna Mosely

(donna.mosely@bcsdk12.net) <donna.mosely@bcsdk12.net>, Donna Sapp

(donnasapp@lcboe.net) <donnasapp@lcboe.net>, Donna Vella

(vella.donna@newton.k12.ga.us) <vella.donna@newton.k12.ga.us>, Echo

Kronberg (egarner@chattco.org) <egarner@chattco.org>, Felicia Holman

(fholman@jasper.k12.ga.us) <fholman@jasper.k12.ga.us>, Gregory Wilcher

(greg.wilcher@wheeler.k12.ga.us) <greg.wilcher@wheeler.k12.ga.us>, Joyce

Campbell (campbellj@stewart.k12.ga.us) <campbellj@stewart.k12.ga.us>,

Judith Brown (judy.brown@wilkinson.k12.ga.us)

<judy.brown@wilkinson.k12.ga.us>, Karen Yonchak

(kyonchak@washington.k12.ga.us) <kyonchak@washington.k12.ga.us>,

Kathy Peavy (kpeavy@bleckley.k12.ga.us) <kpeavy@bleckley.k12.ga.us>,

Kerri Dennis (kdennis@metter.org) <kdennis@metter.org>, Kim Johnson

(kim.johnson@morgan.k12.ga.us) <kim.johnson@morgan.k12.ga.us>, Laura

Youmans (laura.youmans@gscs.org) <laura.youmans@gscs.org>, Lauren

Weyand <lauren.weyand@bcsdk12.net>, Linton Ingram

(lingram@hancock.k12.ga.us) <lingram@hancock.k12.ga.us>, Lisa Bryant

(lisa.bryant@dooly.k12.ga.us) <lisa.bryant@dooly.k12.ga.us>, Lisa Singley

(lisa.singley@mcschools.org) <lisa.singley@mcschools.org>, Lorna Wilburn

(lwilburn@webster.k12.ga.us) <lwilburn@webster.k12.ga.us>, Margaret

McKinnes (margaret.mckinnes@socialcircleschools.org)

<margaret.mckinnes@socialcircleschools.org>, Martha Harvey

(mharvey@sumterschools.org) <mharvey@sumterschools.org>, Matoshia

Grant (mgrant@peachschools.org) <mgrant@peachschools.org>, Megan

Blanchard (mblanchard@bullochschools.org)
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<mblanchard@bullochschools.org>, Meredith Potter

(meredith.potter@hcbe.net) <meredith.potter@hcbe.net>, Nicole James

(jamesn@bcssk12.org) <jamesn@bcssk12.org>, Patricia Collins

(pcollins@macon.k12.ga.us) <pcollins@macon.k12.ga.us>, Peggy Lawrence

(plawrence@rockdale.k12.ga.us) <plawrence@rockdale.k12.ga.us>, Phoebe

Layson (layson-p@harris.k12.ga.us) <layson-p@harris.k12.ga.us>, Redessa

Crawford (redessa_crawford@johnson.k12.ga.us)

<redessa_crawford@johnson.k12.ga.us>, Roslyn Bell

(rbell@taliaferro.k12.ga.us) <rbell@taliaferro.k12.ga.us>, Roslyn Foster

(rfoster@jones.k12.ga.us) <rfoster@jones.k12.ga.us>, Sandra Hudson

(sandra.hudson@mcssga.org) <sandra.hudson@mcssga.org>, Scott

Richardson (wcss@warren.k12.ga.us) <wcss@warren.k12.ga.us>, Shelley

Daniel (sdaniel@upson.k12.ga.us) <sdaniel@upson.k12.ga.us>, Shirley

Martin (smartin@telfairschools.org) <smartin@telfairschools.org>, Sondra

Chancellor (sondra.chancellor@crawfordschools.org)

<sondra.chancellor@crawfordschools.org>, Sonya Faulk

(sfaulk@marion.k12.ga.us) <sfaulk@marion.k12.ga.us>, Stephanie Wynn

(wynns@jefferson.k12.ga.us) <wynns@jefferson.k12.ga.us>, Sundra Stanley

(sstanley@twiggs.k12.ga.us) <sstanley@twiggs.k12.ga.us>, Susan Nelson

(susan.nelson@baldwin.k12.ga.us) <susan.nelson@baldwin.k12.ga.us>,

Tammy Bell (bellt@pike.k12.ga.us) <bellt@pike.k12.ga.us>, Terry Dixon

(terry.dixon@dublincityschools.us) <terry.dixon@dublincityschools.us>,

Thelma Blount (tblount@talbot.k12.ga.us) <tblount@talbot.k12.ga.us>, Tiffany

Lawrence (lawrence.tiffany.l@muscogee.k12.ga.us)

<lawrence.tiffany.l@muscogee.k12.ga.us>, Tracey Johnson

(tjohnson@schleyk12.org) <tjohnson@schleyk12.org>, Vicki Reddick

(vtreddick@screven.k12.ga.us) <vtreddick@screven.k12.ga.us>

Sent Date: Aug 24, 2016 11:56:22

Subject: Back to School Rebate EXTENSION

Attachment: image001.jpg
image002.jpg
2016 BTS Rebate Through Oct 21st.pptx
Schools-Equipment Order Form PEPSICO .ppt

Hello all, 

 

I hope Back To School has been as uneventful as possible!

 

 

I have attached a Back to School rebate that has been EXTENDED through October 21st.
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$3.00/CS

$3.00/CS

$3.00/CS

RF DORITOS®

Flamas

Baked CHEETOS®

Regular

Baked CHEETOS®

Flamin’ Hot

SMARTFOOD®

Sea Salted Caramel

DISTRICT: ____________________________________________________________________

DISTRICT DIRECTOR/CONTACT: _________________________________________________



ADDRESS: ____________________________________________________________________



CITY, STATE, ZIP: ______________________________________________________________



PHONE/FAX/E-MAIL: ____________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: ______________________________


SIGNATURE/DATE: _____________________________________________________________

National Accounts (i.e. those managed by Aramark, Compass and Sodexo) are NOT eligible for this promotion. No deductions off invoice price. 

PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the FS Director of the participating district. 

District must purchase from an eligible Foodservice Broad line Distributor. All trademarks are owned by Frito-Lay North America, Inc. ©2015.

©2016 PepsiCo, Inc.

INSERT CONTACT INFORMATION HERE

$3.00/CS

To receive payment,  you must: 

Fully complete this form and the Pre-book form (pages 1 & 2)

Attach proof of purchase from an authorized foodservice broad line distributor  (invoice, tracking reports, etc.).  Proof of performance must be for time period of August 1 2016 to October 21, 2016 ONLY.

Submit completed forms and proof of performance by December 16, 2016 to your PepsiCo Sales Rep or mail to the address below.

 

Please Note:  

Payment will be in form of a check issued within 45 days after completed forms and Proof of Performance is received by December 16, 2016. 



Checks will only be issued for rebate payments of $25 or more (i.e. $25 minimum for payout).







Submit this Form and all Supporting Paperwork to: 

PepsiCo Food Service

2016 K-12 School News Rebate

7701 Legacy Drive, Mail Drop 3C-263

Plano, TX  75024         

		Plant – Distributor 
Notification Purposes				

		Sku		Cases per 
Week		1st Order 
Date

		OB Cheetos Crunchy				

		OB Cheetos FH				

		RF Doritos Flanas				

		SR Delight SSC				









1





										

		Qualified
Products 		Pack Size
MFG # 		Rebate/Case		Total # of Cases		Total 
Rebate

		Oven Baked Cheetos WGR Crunchy      		104/.875oz
MFG# 62933		$3.00				

		Oven Baked Cheetos WGR Flamin Hot		104/.875oz
MFG# 62984		$3.00
				

		Reduced Fat Doritos Flamas 		72/1oz
MFG# 62829		$3.00				

		Smartfood Delight Sea Salted Caramel		72/.5oz
MFG#  61654		$3.00
				

				TOTALS						



GRAND TOTAL: 







		Plant – Distributor  Notification Info
												

		Order Information						Estimated Cases Per Week						

		District/
School		Distributor
		1st Order 
Date		OB Cheetos Crunchy		OB Cheetos FH		RF Doritos Flanas		SF Delight SSC

		Ex. DeKalb Public Schools		US Foods Atlanta		7/18		15		15		15		15
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2016 BTS Rebate Through Oct 21st.pptx




School Equipment Order Form

Reason for Order (i.e.) New School, New serving line, Replacement, etc. _______________________

School District______________________ Complete School Name___________________

# of Students? ________  A La Carte? (Y/N)  _____  PepsiCo Beverages? (Y/N) ________

Full Address____________________________________________________________

Manager’s Name__________________________ Phone No._______________________





















3 Tier Gravity Feed

20Hx11Wx14D

Big Grab Capacity: 42

Turbo Counter Top

22Hx24Wx12D

Big Grab Capacity: 90

Floor Front End Merchandiser

50-1/4Hx26-1/8Wx15D

Big Grab Capacity: 150

Gatorade Countertop     Barrel                 

Gatorade Rolling Floor Barrel 

		Estimated $20.00 profit per fill

		Estimated $360 profit per Semester



*Calculations based on Suggested Retail Price of $0.75 per bag with estimated average unit cost of $0.27, and 18 week Semester.

		Estimated $43.00 profit per fill

		Estimated $774 profit per Semester



		Estimated $72.00 profit per fill

		Estimated $1,296 profit per Semester



23” diameter, 36” high

16-1/2” diameter, 10” high



*













Schools-Equipment Order Form PEPSICO .ppt



It has 4 products on it:

 

1.       Reduced Fat Doritos Flamas

 

2.       Whole Grain Baked Cheetos

 

3.       Whole Grain Baked Cheetos Flamin Hot

 

4.       Smartfood Sea Salted Caramel Popcorn

 

 

The rebate is $3 per case so it is a great deal.

 

 

If you aren’t already using these, almost all distributors are stocking all of these. I can work with

you and your distributor to make sure they stock it.

 

 

If you want to participate, fill out Page 1 of the form and send it back to me.

 

 

I also attached the equipment order form in case you have any schools that need new or

additional racks.

 

 

Kind regards,

 

 

Melanie Spencer | Market Development Manager

 

PepsiCo Foodservice | Atlanta, GA | Cell: 302-607-8139
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60. RE: 

From: Tonya Beasley-Blocker <tblocker@evans.k12.ga.us>

To: Donna Martin <DMartin@burke.k12.ga.us>

Sent Date: Jul 27, 2016 15:31:51

Subject: RE: 

Attachment: image001.png
image002.jpg
image004.jpg
image005.jpg

But…you will come out smelling like a rose.  It will all work out!  Go get a Pepsi or something and

some chocolate. J

 

 

 

Tonya Beasley-Blocker

 

Evans County School Nutrition Director

 

613 West Main Street

 

Claxton, GA  30417

 

Phone:   912.739.3544 ext 230

 

Fax:        912.739.2492

 
tblocker@evans.k12.ga.us

 
www.evans.k12.ga.us

 

 

 

This institution is an equal opportunity provider.

 

 

        

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, July 27, 2016 3:24 PM 

 To: Tonya Beasley-Blocker <tblocker@evans.k12.ga.us> 

 Subject: Re: 
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Yikes!!!  My day has been so bad today that I could walk out at any moment.  People quitting, new

Farm to School person who does not know what she is doing, small equipment orders all wrong.  I

could go on and on.  

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Tonya Beasley-Blocker <tblocker@evans.k12.ga.us> 

 Sent: Wednesday, July 27, 2016 3:20 PM 

 To: Donna Martin 

 Subject: RE: 

 

Oh I know.  They are trying to take my bookkeeper ½ time from me and I am just comparing what

others do in state. 

 

 

Tonya Beasley-Blocker

 

Evans County School Nutrition Director

 

613 West Main Street

 

Claxton, GA  30417

 

Phone:   912.739.3544 ext 230

 

Fax:        912.739.2492

 
tblocker@evans.k12.ga.us
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www.evans.k12.ga.us

 

 

 

This institution is an equal opportunity provider.

 

 

        

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Wednesday, July 27, 2016 3:20 PM 

 To: Tonya Beasley-Blocker <tblocker@evans.k12.ga.us> 

 Subject: Re: 

 

No, but she was hired because of our Early Head Start Program.  She does Wellness/ Farm to

School and Early Head Start.  She is 240.  

Keep in mind we do Early Head Start School, Supper, huge summer feeding and Fresh Fruit and

Vegetable Grant in 3 schools.   Supper and summer feeding are more work than all my other

programs. 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Tonya Beasley-Blocker <tblocker@evans.k12.ga.us> 

 Sent: Wednesday, July 27, 2016 3:15 PM 

 To: Donna Martin 

 Subject: 

 

Last question today…I promise….
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Your farm to school girl…is she in this count?  

 

 

Tonya Beasley-Blocker

 

Evans County School Nutrition Director

 

613 West Main Street

 

Claxton, GA  30417

 

Phone:   912.739.3544 ext 230

 

Fax:        912.739.2492

 
tblocker@evans.k12.ga.us

 
www.evans.k12.ga.us

 

 

 

This institution is an equal opportunity provider.
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61. K-12 Menu Promotion

From: Spencer, Melanie {PBC} <Melanie.Spencer@pepsico.com>

To: Abdul Lindsay (abdul_lindsay@putnam.k12.ga.us)

<abdul_lindsay@putnam.k12.ga.us>, Alecia Barrett

(abarrett@treutlen.k12.ga.us) <abarrett@treutlen.k12.ga.us>, Betty Morrison -

Glascock County Public School (bmorrison@glascock.k12.ga.us)

<bmorrison@glascock.k12.ga.us>, Carla Martin (cmartin@taylor.k12.ga.us)

<cmartin@taylor.k12.ga.us>, Catherine Parten

(cparten@montgomery.k12.ga.us) <cparten@montgomery.k12.ga.us>,

Chandra Hooks (cchooks@emanuel.k12.ga.us)

<cchooks@emanuel.k12.ga.us>, Courtney Gay (gayc@toombs.k12.ga.us)

<gayc@toombs.k12.ga.us>, Debra Herrmann (dherrmann@jchs.com)

<dherrmann@jchs.com>, Dena Barrows (DBarrows@dodge.k12.ga.us)

<DBarrows@dodge.k12.ga.us>, Denise Parson (dparson@vidalia-

city.k12.ga.us) <dparson@vidalia-city.k12.ga.us>, Donna Coats

(dcoats@pulaski.k12.ga.us) <dcoats@pulaski.k12.ga.us>, Donna Martin

(dmartin@burke.k12.ga.us) <dmartin@burke.k12.ga.us>, Donna Mosely

(donna.mosely@bcsdk12.net) <donna.mosely@bcsdk12.net>, Donna Sapp

(donnasapp@lcboe.net) <donnasapp@lcboe.net>, Echo Kronberg

(egarner@chattco.org) <egarner@chattco.org>, Felicia Holman

(fholman@jasper.k12.ga.us) <fholman@jasper.k12.ga.us>, Gregory Wilcher

(greg.wilcher@wheeler.k12.ga.us) <greg.wilcher@wheeler.k12.ga.us>, Joyce

Campbell (campbellj@stewart.k12.ga.us) <campbellj@stewart.k12.ga.us>,

Judith Brown (judy.brown@wilkinson.k12.ga.us)

<judy.brown@wilkinson.k12.ga.us>, Karen Yonchak

(kyonchak@washington.k12.ga.us) <kyonchak@washington.k12.ga.us>,

Kathy Peavy (kpeavy@bleckley.k12.ga.us) <kpeavy@bleckley.k12.ga.us>,

Kerri Dennis (kdennis@metter.org) <kdennis@metter.org>, Kim Johnson

(kim.johnson@morgan.k12.ga.us) <kim.johnson@morgan.k12.ga.us>, Laura

Youmans (laura.youmans@gscs.org) <laura.youmans@gscs.org>, Lauren

Weyand <lauren.weyand@bcsdk12.net>, Linton Ingram

(lingram@hancock.k12.ga.us) <lingram@hancock.k12.ga.us>, Lisa Bryant

(lisa.bryant@dooly.k12.ga.us) <lisa.bryant@dooly.k12.ga.us>, Lisa Singley

(lisa.singley@mcschools.org) <lisa.singley@mcschools.org>, Lorna Wilburn

(lwilburn@webster.k12.ga.us) <lwilburn@webster.k12.ga.us>, Margaret

McKinnes (margaret.mckinnes@socialcircleschools.org)

<margaret.mckinnes@socialcircleschools.org>, Martha Harvey

(mharvey@sumterschools.org) <mharvey@sumterschools.org>, Matoshia

Grant (mgrant@peachschools.org) <mgrant@peachschools.org>, Megan

Blanchard (mblanchard@bullochschools.org)

<mblanchard@bullochschools.org>, Meredith Potter
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(meredith.potter@hcbe.net) <meredith.potter@hcbe.net>, Nicole James

(jamesn@bcssk12.org) <jamesn@bcssk12.org>, Patricia Collins

(pcollins@macon.k12.ga.us) <pcollins@macon.k12.ga.us>, Peggy Lawrence

(plawrence@rockdale.k12.ga.us) <plawrence@rockdale.k12.ga.us>, Phoebe

Layson (layson-p@harris.k12.ga.us) <layson-p@harris.k12.ga.us>, Redessa

Crawford (redessa_crawford@johnson.k12.ga.us)

<redessa_crawford@johnson.k12.ga.us>, Roslyn Bell

(rbell@taliaferro.k12.ga.us) <rbell@taliaferro.k12.ga.us>, Roslyn Foster

(rfoster@jones.k12.ga.us) <rfoster@jones.k12.ga.us>, Sandra Hudson

(sandra.hudson@mcssga.org) <sandra.hudson@mcssga.org>, Scott

Richardson (wcss@warren.k12.ga.us) <wcss@warren.k12.ga.us>, Shelley

Daniel (sdaniel@upson.k12.ga.us) <sdaniel@upson.k12.ga.us>, Shirley

Martin (smartin@telfairschools.org) <smartin@telfairschools.org>, Sondra

Chancellor (sondra.chancellor@crawfordschools.org)

<sondra.chancellor@crawfordschools.org>, Sonya Faulk

(sfaulk@marion.k12.ga.us) <sfaulk@marion.k12.ga.us>, Stephanie Wynn

(wynns@jefferson.k12.ga.us) <wynns@jefferson.k12.ga.us>, Sundra Stanley

(sstanley@twiggs.k12.ga.us) <sstanley@twiggs.k12.ga.us>, Susan Nelson

(susan.nelson@baldwin.k12.ga.us) <susan.nelson@baldwin.k12.ga.us>,

Tammy Bell (bellt@pike.k12.ga.us) <bellt@pike.k12.ga.us>, Terry Dixon

(terry.dixon@dublincityschools.us) <terry.dixon@dublincityschools.us>,

Thelma Blount (tblount@talbot.k12.ga.us) <tblount@talbot.k12.ga.us>, Tiffany

Lawrence (lawrence.tiffany.l@muscogee.k12.ga.us)

<lawrence.tiffany.l@muscogee.k12.ga.us>, Tracey Johnson

(tjohnson@schleyk12.org) <tjohnson@schleyk12.org>, Vicki Reddick

(vtreddick@screven.k12.ga.us) <vtreddick@screven.k12.ga.us>

Sent Date: Jul 18, 2016 10:05:02

Subject: K-12 Menu Promotion

Attachment: image001.jpg
image002.jpg
MenuPromo2016 -25K.PDF
MenuPromo2016 25K-50K.PDF
MenuPromo2016 50K+.pdf

Happy Monday everyone,

 

 

The K-12 Menu Promotion is finally ready to go!

 

 

There are 3 versions of the promo—each is a different color and will vary slightly to correspond

with the district enrollment size, as the payout is greater for larger districts. I have attached all

three versions of the promo for your convenience.
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MenuPromo2016 -25K.PDF










MenuPromo2016 25K-50K.PDF










MenuPromo2016 50K+.pdf



 

 

We are paying out the district based on: 

1) # of products menued in the district and 

2) frequency of menuing.  

Finally, there is a bonus raffle to win a digital menu package.  The more products and the more

often you menu, the more entries you will receive.

 

 

Points to remember:

 

1)     We are not paying out by school building nor by age group. This incentive will pay out if at

least 50% of the district is participating.

 

2)     Earnings by product: The ultimate goal is to gain new menus, but we also don’t want to lose

any either.  We want to optimize the payout with new menus. 

How does this work: 

Example: If Banana Elem School menus WGR Tostitos and Apple Middle School menus WGR

Fritos, that’s 2 products for the district.

 

If another school menus RF Doritos in October, the district will hit their 3 products. 

 

 

Please let me know if you have any questions and have a great week!

 

 

Kind regards,

 

 

Melanie Spencer | Market Development Manager

 

PepsiCo Foodservice | Atlanta, GA | Cell: 302-607-8139
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62. Back To School Meetings/Chip Racks

From: Spencer, Melanie {PBC} <Melanie.Spencer@pepsico.com>

To: Abdul Lindsay (abdul_lindsay@putnam.k12.ga.us)

<abdul_lindsay@putnam.k12.ga.us>, Alecia Barrett

(abarrett@treutlen.k12.ga.us) <abarrett@treutlen.k12.ga.us>, Betty Morrison

(bmorrision@glascock.k12.ga.us) <bmorrision@glascock.k12.ga.us>, Carla

Martin (cmartin@taylor.k12.ga.us) <cmartin@taylor.k12.ga.us>, Catherine

Parten (cparten@montgomery.k12.ga.us) <cparten@montgomery.k12.ga.us>,

Courtney Gay (gayc@toombs.k12.ga.us) <gayc@toombs.k12.ga.us>, Debra

Herrmann (dherrmann@jchs.com) <dherrmann@jchs.com>, Dena Barrows

(DBarrows@dodge.k12.ga.us) <DBarrows@dodge.k12.ga.us>, Denise

Parsons (dparsons@vidalia-city.k12.ga.us) <dparsons@vidalia-

city.k12.ga.us>, Diane Feagle (diane.feagle@morgan.k12.ga.us)

<diane.feagle@morgan.k12.ga.us>, Donna Coats (dcoats@pulaski.k12.ga.us)

<dcoats@pulaski.k12.ga.us>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Donna Mosely (donna.mosely@bcsdk12.net)

<donna.mosely@bcsdk12.net>, Donna Sapp (donnasapp@lcboe.net)

<donnasapp@lcboe.net>, Echo Kronberg (egarner@chattco.org)

<egarner@chattco.org>, Felicia Holman (fholman@jasper.k12.ga.us)

<fholman@jasper.k12.ga.us>, Gregory Wilcher

(greg.wilcher@wheeler.k12.ga.us) <greg.wilcher@wheeler.k12.ga.us>, Joyce

Campbell (campbellj@stewart.k12.ga.us) <campbellj@stewart.k12.ga.us>,

Judith Brown (judy.brown@wilkinson.k12.ga.us)

<judy.brown@wilkinson.k12.ga.us>, Karen Yonchak

(kyonchak@washington.k12.ga.us) <kyonchak@washington.k12.ga.us>,

Kathy Hood (khood@emanuel.k12.ga.us) <khood@emanuel.k12.ga.us>,

Kathy Peavy (kpeavy@bleckley.k12.ga.us) <kpeavy@bleckley.k12.ga.us>,

Kerri Dennis (kdennis@metter.org) <kdennis@metter.org>, Laura Youmans

(laura.youmans@gscs.org) <laura.youmans@gscs.org>, Lauren Weyand

<lauren.weyand@bcsdk12.net>, Linton Ingram (lingram@hancock.k12.ga.us)

<lingram@hancock.k12.ga.us>, Lisa Bryant (lisa.bryant@dooly.k12.ga.us)

<lisa.bryant@dooly.k12.ga.us>, Lisa Singley (lisa.singley@mcschools.org)

<lisa.singley@mcschools.org>, Lorna Wilburn (lwilburn@webster.k12.ga.us)

<lwilburn@webster.k12.ga.us>, Margaret McKinnes

(margaret.mckinnes@socialcircleschools.org)

<margaret.mckinnes@socialcircleschools.org>, Martha Harvey

(mharvey@sumterschools.org) <mharvey@sumterschools.org>, Matoshia

Grant (mgrant@peachschools.org) <mgrant@peachschools.org>, Megan

Blanchard (mblanchard@bullochschools.org)

<mblanchard@bullochschools.org>, Meredith Potter

(meredith.potter@hcbe.net) <meredith.potter@hcbe.net>, Nicole James
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(jamesn@bcssk12.org) <jamesn@bcssk12.org>, Patricia Collins

(pcollins@macon.k12.ga.us) <pcollins@macon.k12.ga.us>, Peggy Lawrence

(plawrence@rockdale.k12.ga.us) <plawrence@rockdale.k12.ga.us>, Phoebe

Layson (layson-p@harris.k12.ga.us) <layson-p@harris.k12.ga.us>, Redessa

Crawford (redessa_crawford@johnson.k12.ga.us)

<redessa_crawford@johnson.k12.ga.us>, Roslyn Bell

(rbell@taliaferro.k12.ga.us) <rbell@taliaferro.k12.ga.us>, Roslyn Foster

(rfoster@jones.k12.ga.us) <rfoster@jones.k12.ga.us>, Sandra Hudson

(sandra.hudson@mcssga.org) <sandra.hudson@mcssga.org>, Scott

Richardson (wcss@warren.k12.ga.us) <wcss@warren.k12.ga.us>, Shelley

Daniel (sdaniel@upson.k12.ga.us) <sdaniel@upson.k12.ga.us>, Shirley

Martin (smartin@telfairschools.com) <smartin@telfairschools.com>, Sondra

Chancellor (sondra.chancellor@crawfordschools.org)

<sondra.chancellor@crawfordschools.org>, Sonya Faulk

(sfaulk@marion.k12.ga.us) <sfaulk@marion.k12.ga.us>, Stephanie Wynn

(wynns@jefferson.k12.ga.us) <wynns@jefferson.k12.ga.us>, Sundra Stanley

(sstanley@twiggs.k12.ga.us) <sstanley@twiggs.k12.ga.us>, Susan Nelson

(susan.nelson@baldwin.k12.ga.us) <susan.nelson@baldwin.k12.ga.us>,

Tammy Bell (bellt@pike.k12.ga.us) <bellt@pike.k12.ga.us>, Terry Dixon

(terry.dixon@dublincityschools.us) <terry.dixon@dublincityschools.us>,

Thelma Blount (tblount@talbot.k12.ga.us) <tblount@talbot.k12.ga.us>, Tiffany

Lawrence (lawrence.tiffany.l@muscogee.k12.ga.us)

<lawrence.tiffany.l@muscogee.k12.ga.us>, Tracey Johnson

(tjohnson@schleyk12.org) <tjohnson@schleyk12.org>, Vicki Reddick

(vtreddick@screven.k12.ga.us) <vtreddick@screven.k12.ga.us>

Sent Date: Jul 13, 2016 08:36:08

Subject: Back To School Meetings/Chip Racks

Attachment: image001.jpg
image002.jpg
Equipment Brochure 2016.pdf

Hello all—

 

 

I hope you are each having a great summer. I am already getting requests to come to back to

school manager meetings to provide snacks/show what is new on your bid and see which schools

need new chip racks or ice barrels (I attached the flyer).

 

 

Please let me know if you would like me to attend one of your back to school or manager

meetings.
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G U I D E


MERCHANDISING







CURVE SELECT


SUNBURST


BISTRO


CAFÉ PERFORMANCE


TURBO


*Large Single Serve


FLOOR ($62.03)
50 1/4" H x 38 1/8" W x 15" D (LSS CAP. 240)


ALSO AVAILABLE IN
18 1/8" W ($40.76) (LSS CAP. 150) & 16 1/8" W ($47.97) (LSS CAP. 120)


UNDER COUNTER ($49.69)
36" H X 38 1/8" W x  15" D (LSS CAP. 120)


COUNTER TOP ($34.35)
22" H x 36" W x 12" D (LSS CAP. 144)


ALSO AVAILABLE IN
24" W ($27.63) (LSS CAP. 90) & 18" W ($25.63) (LSS CAP. 75)


TOPPER ($19.60)
50 1/4" H X 38 1/4" W x  15" D (LSS CAP. 96)


ALSO AVAILABLE IN 24" W ($16.79) (LSS CAP. 60)


FLOOR ($82.56)
66 1/2" H x 24 1/4" W x 14" D


(LSS CAP. 210)
ALSO AVAILABLE IN 31" W ($66.50)


(LSS CAP. 288)


COUNTER TOP ($18.07)
20" H x 24 1/4" W x 14" D


(LSS CAP. 70)


TRAY ($10.27)
5 3/4" H x 21 3/8" W x 10 1/8" D


(LSS CAP. 20)


FLOOR ($135.00)
57" H x 30" W x 17" D
(LSS* CAPACITY 252)


UNDER COUNTER ($70.00)
25" H X 28 23/32" W x  10 7/8" D


(LSS CAP. 126)


COUNTER TOP ($55.00)
24 1/8" H X 24 1/2" W x  24" D


(LSS CAP. 60)


FLOOR ($77.74)
57" H x 29" W x 16 1/2" D


(LSS CAP. 180)


UNDER COUNTER ($50.00)
29 1/4" H x 34 1/2" W x  10 11/16" D


(LSS CAP. 90)


COUNTER TOP ($27.00)
24 1/2" H x 24 1/8" W x  13 3/8" D


(LSS CAP. 60)


2 SIDED COUNTER TOP ($50.43)
24" H X 26" W x 12 1/2" D


(LSS CAP. 100)


FLOOR ($54.04)
67" H x 24 1/2" W x 13" D


(LSS CAP. 216)


COUNTER TOP ($26.85)
28 1/2" H x 24 3/16" W x  11 15/16" D


(LSS CAP. 75)


37" H
w/ casters


MERCHANDISING SOLUTIONS







PRODUCT • PLACEMENT
PRESENTATION • PROMOTION


CRACKER JACK®’D


CLIP


COMPACT DISPLAYS


ASSORTED


BASKET


COMPACT SELECT DISPLAY ($83.92)
 44" H x 17" W x 16" D


(LSS CAP. 72 / XL CAP. 40)


ADD-ON OPTION:
CRACKER JACK®’D PEG


HOLDER KIT ($35.95)
(CAP. 64 Bags)


CRACKER JACK®’D
COUNTERTOP


SPINNER ($33.00)
 26" H x 12" W x 12" D


(CAP. 48 Bags)


CURVE SELECT
WITH


CRACKER JACK®’D
PEG HOLDER KIT ($19.80)
 24 1/8" H X 24 1/2" W x  24" D


(CAP. 72 Bags)


2 HIGH BASKET ($23.63)
29" H x 14" W x  13" D


(LSS CAP. 30)


3 HIGH BASKET ($42.97)
38" H x 14" W x 14" D


(LSS CAP. 45)


THREE STRAND
COUNTER RACK ($9.63)


25 5/8" H x 13" W x 8 1/8" D
(LSS CAP. 36)


SPINNER TREE ($30.55)
26" H x 12" W x 12" D


(LSS CAP. 42)


COLLAPSIBLE SPINNER
FLOOR RACK ($49.00)


57" H x 15" D
(LSS CAP. 60)


SINGLE STRAND
STRIP ($16.42)


32" H (LSS CAP. 12) 


2 SHELF 
STACKABLE ($18.53)
16 3/4" H x 24" W x 13" D


(LSS CAP. 50)


GRAVITY FEED 
3 SHELF ($14.10)
20" H x 11" W x 14" D


(LSS CAP. 42)


SADDLEBACK 
COOLER RACK ($47.29)
20" to 40" W, Baskets 22" W


(LSS CAP. 128)


TOP N GO 
COUNTER TOP ($40.75)
29 3/4" H x 10 1/4" W x 21" D


(CAP. 32)


SPICE UP YOUR DAY
SPINNER ($47.75)


54" H x 18" W
(CAP. 125)







THANK YOU FOR SERVING PEPSICO PRODUCTS!


All ™ and ® are trademarks owned and used by PepsiCo, Inc. and its subsidiaries and affiliates. ©2015 Sabra Dipping Company LLC


PEPSICO BEVERAGES


QUAKER®


SABRA


TROPICANA® ICE BARREL* ($49.50)
35 1/2" H x 23" DIA


(Also Avaialble for IZZE Beverages)


G ICE BARREL ($35.00)
35 1/2" H x 23" DIA


TROPICANA® GALVANIZED TUB* ($17.25)
7 3/4" H x 13" W x 23" L


(Also Available for IZZE Beverages)


GATORADE®


COUNTER TOP COOLER ($43.30)
 10" H x 16 1/2" DIA


IZZE® COUNTER TOP COOLER (PRE-PAID)
 10" H x 16 1/2" DIA


(CAP. 32/12oz Cans, 24/12oz Bottles, 16/20oz Bottles)
Available Colors: Blackberry & Clementine


*Limited quantities available, contact your PepsiCo equipment specialist


TROPICANA®


COUNTER TOP COOLER ($15.75)
8 1/2" H BACK x  7 1/2" FRONT x


21 1/4" W x 15 3/4" D


COUNTER TOP 
ICE BIN (PRE-PAID)


10 7/8" H x 14 3/8" W x  20 1/8" L
(CAP. 12 Sabra Grab-N-Go)


SABRA GLIDES
(PRE-PAID)


1/3" H x 4" W x 4" D
(CAP. 21 Sabra Grab-N-Go)


QUAKER® EXPRESS
SPINNER ($26.49)
21 3/4" H x 21 3/4" DIA


(CAP. 36 Express/RTE Bowls)


QUAKER® SINGLE SERVE
HOTEL RACK (PRE-PAID)
20 1/4" H x 5 1/4" W x 16 3/4" D


(CAP. 6 Express/RTE Bowls)


QUAKER®


BREAKFAST 
STATION
($116.45)


24" H x 22" W x 11" D


QUAKER® BAR
MERCHANDISER 


($34.39)
17 1/2" H x 12" W x 12" D


(CAP. 54 Bars)


QUAKER® 


EXPRESS 
COUNTER TOP 


($14.47)
15 3/4" H x 21 3/4" D


(CAP. 24 Express Bowls)


QUAKER® REAL 
MEDLEY’S RACK 


($30.25)
28" H x 8 1/2" W x 17 3/8" D (CAP. 24 Cups)


QUAKER® 


HOTEL WATER URN 
(PRE-PAID)


19" H x 11" W x 11" D









Equipment Brochure 2016.pdf



 

Kind regards,

 

 

Melanie Spencer | Market Development Manager

 

PepsiCo Foodservice | Atlanta, GA | Cell: 302-607-8139
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63. RE: RWJF Project: Advisory Committee Invitation

From: Patricia Babjak <PBABJAK@eatright.org>

To: Lucille Beseler <lbeseler_fnc@bellsouth.net>

Cc: evelyncrayton64 <evelyncrayton64@gmail.com>, craytef@aces.edu

<craytef@aces.edu>, craytef@charter.net <craytef@charter.net>,

connors@ohsu.edu <connors@ohsu.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>

Sent Date: May 10, 2016 18:51:36

Subject: RE: RWJF Project: Advisory Committee Invitation

Attachment: image003.jpg

You are the right person for this group, so thank you! I’m noticing a trend that we are fast

becoming the only nutrition organization being asked to be at the table for deliberations, a great

trend! This is one example; another is the invitation the Academy received from the Clinton Health

Matters Initiative to serve as the nutrition content experts for its new College Health Program. We

reached out to Margaret Garner to serve as our representative, but she was not able to accept.

We then offered it to Connie Diekman who was thrilled to serve. Last week Evelyn represented the

Academy at the roundtable on food, nutrition and health, organized by the Institute of Food

Technologists and supported by the Charles Valentine Riley Memorial Foundation. Participants

included leaders from food, nutrition and health organizations, academia and other stakeholders.

Evelyn discussed the critical need for a unifying message and contributed ideas and insights on

moving forward toward a common goal. 

 

 

Best regards, 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org | www.eatrightPRO.org | www.eatrightSTORE.org
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From: Lucille Beseler [mailto:lbeseler_fnc@bellsouth.net]  

Sent: Monday, May 09, 2016 3:55 PM 

 To: Patricia Babjak <PBABJAK@eatright.org> 

 Cc: evelyncrayton64 <evelyncrayton64@gmail.com>; connors@ohsu.edu;

DMartin@Burke.k12.ga.us; craytef@aces.edu 

 Subject: Re: RWJF Project: Advisory Committee Invitation

 

 

Hi Pat

 

I am happy to do so. This is a great project - I have taught dental students in the past and found

they are very enthusiastic about advising families on healthy eating. I have worked with in a

craniofacial team for many years again interfacing with dentists, orthodontists and oral surgeons. 

 

I would be comfortable in this toke. Thanks. Lucille 

 

Lucille Beseler MS, RDN, LDN,CDE

 

President Family Nutrition Center of S. Florida 

 

President elect Academy of Nutrition &Dietetics 2015-2016

 

Office # 954-360-7883

 

Sent from my iPhone  

 
 
On May 9, 2016, at 3:33 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

 

Hi,

 

 

I received an invitation from Robert Wood Johnson Foundation (see below) to join its advisory

committee on the “Engaging Oral Health Professionals in Efforts to Reduce Childhood Obesity.” It

is a collaborative project with the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. It is great the Academy was selected to

represent childhood obesity. 

 

Regardless of RWJF goal #1, I recommend we need to be a part of this advisory group. I would

suggest Lucille take my place because of her expertise in children’s nutrition. Should you agree,

we need to share our involvement with the Sponsorship Committee when Pepsi comes up for
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renewal.

 

 

Best regards,

 

Pat 

 Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org

 
<image001.png>

 

 

 

 

From: kholt@ncemch.org [mailto:kholt@ncemch.org] On Behalf Of Katrina Holt 

 Sent: Monday, May 09, 2016 10:49 AM 

 To: Patricia Babjak <PBABJAK@eatright.org> 

 Subject: Re: RWJF Project: Advisory Committee Invitation

 

 

Dear Pat,

 

 

I apologize that the e-mail message I recently sent you included an incorrect e-mail address for

Beth Lowe. Her correct e-mail address is eal38@georgetown.edu. 

 

We look forward to hearing from you!

 

 

Sincerely,

 

Katrina Holt

 

 

On Mon, May 9, 2016 at 10:10 AM, Katrina Holt <kholt@georgetown.edu> wrote:

 

Dear Pat, 
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I hope that all is well with you! 

  

I’m writing to invite you to become a part of an important new Robert Wood Johnson Foundation

(RWJF) project—Engaging Oral Health Professionals in Efforts to Reduce Childhood

Obesity—by joining the project’s virtual advisory committee. The project is being spearheaded by

a collaboration consisting of the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. 

  

A series of background papers designed to examine the state of the science related to preventing

childhood obesity (children under age 12) and reducing the consumption of sugar-sweetened

beverages among children has been commissioned. The findings from reviews of the scientific

research and national surveys of oral health professionals will be shared during a national

conference of stakeholders—a wide array of professionals—to refine evidence-based

recommendations and strategies that oral health professionals, oral-health-related organizations,

and others can employ to prevent childhood obesity. An invitation to the conference was sent to

your organization. If you did not receive the invitation, please let me know. For more information

about the conference, visit http://www.oralhealth4healthyfutures.org. 

  

The project aligns with two RWJF goals: (1) to eliminate young children’s consumption of

sugar-sweetened beverages and (2) to ensure that children enter kindergarten at a healthy

weight. 

  

We understand that you are involved in many activities and your time is limited. For this reason, all

advisory committee business will be conducted electronically. In other words, there will be no

scheduled conference calls or meetings. When there is a topic to discuss or for which committee

members’ feedback is needed, the “conversations” will take place via e-mail or another convenient

electronic method. This will allow discussion to take place in the most efficient manner possible

and will enable everyone to take part in the discussion at a convenient time. 

  

We hope that you will join this exciting project’s virtual advisory committee and contribute to

enabling children to live longer, healthier lives. 

  

To let us know whether you or another representative from the Academy of Nutrition and

Dietetics are interested in being part of the committee, please contact Beth Lowe at

eal38@gmail.com. For planning purposes, we would appreciate hearing about your decision by

May 20. 

  

Thank you so much for considering our request. 

  

With warm regards, 

 Katrina 
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Katrina Holt 

 Director 

 National Maternal and Child Oral Health Resource Center

 

E-mail: kholt@georgetown.edu

 

Phone: (202) 784-9551
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64. Re: RWJF Project: Advisory Committee Invitation

From: Lucille Beseler <lbeseler_fnc@bellsouth.net>

To: Patricia Babjak <PBABJAK@eatright.org>

Cc: evelyncrayton64 <evelyncrayton64@gmail.com>, connors@ohsu.edu

<connors@ohsu.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, craytef@aces.edu <craytef@aces.edu>

Sent Date: May 09, 2016 16:59:11

Subject: Re: RWJF Project: Advisory Committee Invitation

Attachment:

Hi Pat 

I am happy to do so. This is a great project - I have taught dental students in the past and found

they are very enthusiastic about advising families on healthy eating. I have worked with in a

craniofacial team for many years again interfacing with dentists, orthodontists and oral surgeons.  

I would be comfortable in this toke. Thanks. Lucille   

 

Lucille Beseler MS, RDN, LDN,CDE 

President Family Nutrition Center of S. Florida  

President elect Academy of Nutrition &Dietetics 2015-2016 

Office # 954-360-7883 

Sent from my iPhone  
 
 
On May 9, 2016, at 3:33 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:  
 

Hi,

 

 

I received an invitation from Robert Wood Johnson Foundation (see below) to join its advisory

committee on the “Engaging Oral Health Professionals in Efforts to Reduce Childhood Obesity.” It

is a collaborative project with the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. It is great the Academy was selected to

represent childhood obesity. 

 

Regardless of RWJF goal #1, I recommend we need to be a part of this advisory group. I would

suggest Lucille take my place because of her expertise in children’s nutrition. Should you agree,

we need to share our involvement with the Sponsorship Committee when Pepsi comes up for

renewal.
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Best regards,

 

Pat 

 Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org

 
<image001.png>

 

 

 

 

From: kholt@ncemch.org [mailto:kholt@ncemch.org] On Behalf Of Katrina Holt 

 Sent: Monday, May 09, 2016 10:49 AM 

 To: Patricia Babjak <PBABJAK@eatright.org> 

 Subject: Re: RWJF Project: Advisory Committee Invitation

 

 

Dear Pat,

 

 

I apologize that the e-mail message I recently sent you included an incorrect e-mail address for

Beth Lowe. Her correct e-mail address is eal38@georgetown.edu. 

 

We look forward to hearing from you!

 

 

Sincerely,

 

Katrina Holt

 

 

On Mon, May 9, 2016 at 10:10 AM, Katrina Holt <kholt@georgetown.edu> wrote:

 

Dear Pat, 

  

I hope that all is well with you! 

  

I’m writing to invite you to become a part of an important new Robert Wood Johnson Foundation
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(RWJF) project—Engaging Oral Health Professionals in Efforts to Reduce Childhood

Obesity—by joining the project’s virtual advisory committee. The project is being spearheaded by

a collaboration consisting of the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. 

  

A series of background papers designed to examine the state of the science related to preventing

childhood obesity (children under age 12) and reducing the consumption of sugar-sweetened

beverages among children has been commissioned. The findings from reviews of the scientific

research and national surveys of oral health professionals will be shared during a national

conference of stakeholders—a wide array of professionals—to refine evidence-based

recommendations and strategies that oral health professionals, oral-health-related organizations,

and others can employ to prevent childhood obesity. An invitation to the conference was sent to

your organization. If you did not receive the invitation, please let me know. For more information

about the conference, visit http://www.oralhealth4healthyfutures.org. 

  

The project aligns with two RWJF goals: (1) to eliminate young children’s consumption of

sugar-sweetened beverages and (2) to ensure that children enter kindergarten at a healthy

weight. 

  

We understand that you are involved in many activities and your time is limited. For this reason, all

advisory committee business will be conducted electronically. In other words, there will be no

scheduled conference calls or meetings. When there is a topic to discuss or for which committee

members’ feedback is needed, the “conversations” will take place via e-mail or another convenient

electronic method. This will allow discussion to take place in the most efficient manner possible

and will enable everyone to take part in the discussion at a convenient time. 

  

We hope that you will join this exciting project’s virtual advisory committee and contribute to

enabling children to live longer, healthier lives. 

  

To let us know whether you or another representative from the Academy of Nutrition and

Dietetics are interested in being part of the committee, please contact Beth Lowe at

eal38@gmail.com. For planning purposes, we would appreciate hearing about your decision by

May 20. 

  

Thank you so much for considering our request. 

  

With warm regards, 

 Katrina 

  

Katrina Holt 

 Director 

Page 277



 National Maternal and Child Oral Health Resource Center

 

E-mail: kholt@georgetown.edu

 

Phone: (202) 784-9551
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65. Re: RWJF Project: Advisory Committee Invitation

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Patricia Babjak <PBABJAK@eatright.org>, 'evelyncrayton64'

<evelyncrayton64@gmail.com>, 'connors@ohsu.edu' <connors@ohsu.edu>,

'Lucille Beseler' <lbeseler_fnc@bellsouth.net>, 'craytef@aces.edu'

<craytef@aces.edu>

Sent Date: May 09, 2016 15:52:27

Subject: Re: RWJF Project: Advisory Committee Invitation

Attachment: image001.png

Lucille would be perfect as her practice deals so much with children.  

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Patricia Babjak <PBABJAK@eatright.org>  

Sent: Monday, May 9, 2016 3:33 PM  

To: 'evelyncrayton64'; 'connors@ohsu.edu'; 'Lucille Beseler'; Donna Martin; 'craytef@aces.edu'  

Subject: RWJF Project: Advisory Committee Invitation 

 

Hi,

 

 

I received an invitation from Robert Wood Johnson Foundation (see below) to join its advisory

committee on the “Engaging Oral Health Professionals in Efforts to Reduce Childhood Obesity.” It

is a collaborative project with the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. It is great the Academy was selected to

represent childhood obesity. 
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Regardless of RWJF goal #1, I recommend we need to be a part of this advisory group. I would

suggest Lucille take my place because of her expertise in children’s nutrition. Should you agree,

we need to share our involvement with the Sponsorship Committee when Pepsi comes up for

renewal.

 

 

Best regards,

 

Pat 

 Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org

 

 

 

 

From: kholt@ncemch.org [mailto:kholt@ncemch.org] On Behalf Of Katrina Holt 

 Sent: Monday, May 09, 2016 10:49 AM 

 To: Patricia Babjak <PBABJAK@eatright.org> 

 Subject: Re: RWJF Project: Advisory Committee Invitation

 

 

Dear Pat,

 

 

I apologize that the e-mail message I recently sent you included an incorrect e-mail address for

Beth Lowe. Her correct e-mail address is eal38@georgetown.edu. 

 

We look forward to hearing from you!

 

 

Sincerely,

 

Katrina Holt

 

 

On Mon, May 9, 2016 at 10:10 AM, Katrina Holt <kholt@georgetown.edu> wrote:
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Dear Pat, 

  

I hope that all is well with you! 

  

I’m writing to invite you to become a part of an important new Robert Wood Johnson Foundation

(RWJF) project—Engaging Oral Health Professionals in Efforts to Reduce Childhood

Obesity—by joining the project’s virtual advisory committee. The project is being spearheaded by

a collaboration consisting of the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. 

  

A series of background papers designed to examine the state of the science related to preventing

childhood obesity (children under age 12) and reducing the consumption of sugar-sweetened

beverages among children has been commissioned. The findings from reviews of the scientific

research and national surveys of oral health professionals will be shared during a national

conference of stakeholders—a wide array of professionals—to refine evidence-based

recommendations and strategies that oral health professionals, oral-health-related organizations,

and others can employ to prevent childhood obesity. An invitation to the conference was sent to

your organization. If you did not receive the invitation, please let me know. For more information

about the conference, visit http://www.oralhealth4healthyfutures.org. 

  

The project aligns with two RWJF goals: (1) to eliminate young children’s consumption of

sugar-sweetened beverages and (2) to ensure that children enter kindergarten at a healthy

weight. 

  

We understand that you are involved in many activities and your time is limited. For this reason, all

advisory committee business will be conducted electronically. In other words, there will be no

scheduled conference calls or meetings. When there is a topic to discuss or for which committee

members’ feedback is needed, the “conversations” will take place via e-mail or another convenient

electronic method. This will allow discussion to take place in the most efficient manner possible

and will enable everyone to take part in the discussion at a convenient time. 

  

We hope that you will join this exciting project’s virtual advisory committee and contribute to

enabling children to live longer, healthier lives. 

  

To let us know whether you or another representative from the Academy of Nutrition and

Dietetics are interested in being part of the committee, please contact Beth Lowe at

eal38@gmail.com. For planning purposes, we would appreciate hearing about your decision by

May 20. 

  

Thank you so much for considering our request. 
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With warm regards, 

 Katrina 

  

Katrina Holt 

 Director 

 National Maternal and Child Oral Health Resource Center

 

E-mail: kholt@georgetown.edu

 

Phone: (202) 784-9551
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66. Re: RWJF Project: Advisory Committee Invitation

From: Evelyn Crayton <evelyncrayton64@gmail.com>

To: Patricia Babjak <PBABJAK@eatright.org>

Cc: connors@ohsu.edu <connors@ohsu.edu>, Lucille Beseler

<lbeseler_fnc@bellsouth.net>, DMartin@Burke.k12.ga.us

<DMartin@burke.k12.ga.us>, craytef@aces.edu <craytef@aces.edu>

Sent Date: May 09, 2016 15:45:51

Subject: Re: RWJF Project: Advisory Committee Invitation

Attachment: image001.png

This sounds like a great opportunity for our incoming President.  I agree with you.  

 

On Monday, May 9, 2016, Patricia Babjak <PBABJAK@eatright.org> wrote:  

Hi,

 

 

I received an invitation from Robert Wood Johnson Foundation (see below) to join its advisory

committee on the “Engaging Oral Health Professionals in Efforts to Reduce Childhood Obesity.” It

is a collaborative project with the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. It is great the Academy was selected to

represent childhood obesity. 

 

Regardless of RWJF goal #1, I recommend we need to be a part of this advisory group. I would

suggest Lucille take my place because of her expertise in children’s nutrition. Should you agree,

we need to share our involvement with the Sponsorship Committee when Pepsi comes up for

renewal.

 

 

Best regards,

 

Pat 

 Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org
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From: kholt@ncemch.org [mailto:kholt@ncemch.org] On Behalf Of Katrina Holt 

 Sent: Monday, May 09, 2016 10:49 AM 

 To: Patricia Babjak <PBABJAK@eatright.org> 

 Subject: Re: RWJF Project: Advisory Committee Invitation

 

 

Dear Pat,

 

 

I apologize that the e-mail message I recently sent you included an incorrect e-mail address for

Beth Lowe. Her correct e-mail address is eal38@georgetown.edu. 

 

We look forward to hearing from you!

 

 

Sincerely,

 

Katrina Holt

 

 

On Mon, May 9, 2016 at 10:10 AM, Katrina Holt <kholt@georgetown.edu> wrote:

 

Dear Pat, 

  

I hope that all is well with you! 

  

I’m writing to invite you to become a part of an important new Robert Wood Johnson Foundation

(RWJF) project—Engaging Oral Health Professionals in Efforts to Reduce Childhood

Obesity—by joining the project’s virtual advisory committee. The project is being spearheaded by

a collaboration consisting of the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. 

  

A series of background papers designed to examine the state of the science related to preventing

childhood obesity (children under age 12) and reducing the consumption of sugar-sweetened

beverages among children has been commissioned. The findings from reviews of the scientific

research and national surveys of oral health professionals will be shared during a national

conference of stakeholders—a wide array of professionals—to refine evidence-based

recommendations and strategies that oral health professionals, oral-health-related organizations,

and others can employ to prevent childhood obesity. An invitation to the conference was sent to
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your organization. If you did not receive the invitation, please let me know. For more information

about the conference, visit http://www.oralhealth4healthyfutures.org. 

  

The project aligns with two RWJF goals: (1) to eliminate young children’s consumption of

sugar-sweetened beverages and (2) to ensure that children enter kindergarten at a healthy

weight. 

  

We understand that you are involved in many activities and your time is limited. For this reason, all

advisory committee business will be conducted electronically. In other words, there will be no

scheduled conference calls or meetings. When there is a topic to discuss or for which committee

members’ feedback is needed, the “conversations” will take place via e-mail or another convenient

electronic method. This will allow discussion to take place in the most efficient manner possible

and will enable everyone to take part in the discussion at a convenient time. 

  

We hope that you will join this exciting project’s virtual advisory committee and contribute to

enabling children to live longer, healthier lives. 

  

To let us know whether you or another representative from the Academy of Nutrition and

Dietetics are interested in being part of the committee, please contact Beth Lowe at

eal38@gmail.com. For planning purposes, we would appreciate hearing about your decision by

May 20. 

  

Thank you so much for considering our request. 

  

With warm regards, 

 Katrina 

  

Katrina Holt 

 Director 

 National Maternal and Child Oral Health Resource Center

 

E-mail: kholt@georgetown.edu

 

Phone: (202) 784-9551
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67. RWJF Project: Advisory Committee Invitation

From: Patricia Babjak <PBABJAK@eatright.org>

To: 'evelyncrayton64' <evelyncrayton64@gmail.com>, 'connors@ohsu.edu'

<connors@ohsu.edu>, 'Lucille Beseler' <lbeseler_fnc@bellsouth.net>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>, 'craytef@aces.edu'

<craytef@aces.edu>

Sent Date: May 09, 2016 15:37:44

Subject: RWJF Project: Advisory Committee Invitation

Attachment: image001.png

Hi,

 

 

I received an invitation from Robert Wood Johnson Foundation (see below) to join its advisory

committee on the “Engaging Oral Health Professionals in Efforts to Reduce Childhood Obesity.” It

is a collaborative project with the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. It is great the Academy was selected to

represent childhood obesity. 

 

Regardless of RWJF goal #1, I recommend we need to be a part of this advisory group. I would

suggest Lucille take my place because of her expertise in children’s nutrition. Should you agree,

we need to share our involvement with the Sponsorship Committee when Pepsi comes up for

renewal.

 

 

Best regards,

 

Pat 

 Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org

 

 

 

 

From: kholt@ncemch.org [mailto:kholt@ncemch.org] On Behalf Of Katrina Holt 

 Sent: Monday, May 09, 2016 10:49 AM 
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 To: Patricia Babjak <PBABJAK@eatright.org> 

 Subject: Re: RWJF Project: Advisory Committee Invitation

 

 

Dear Pat,

 

 

I apologize that the e-mail message I recently sent you included an incorrect e-mail address for

Beth Lowe. Her correct e-mail address is eal38@georgetown.edu. 

 

We look forward to hearing from you!

 

 

Sincerely,

 

Katrina Holt

 

 

On Mon, May 9, 2016 at 10:10 AM, Katrina Holt <kholt@georgetown.edu> wrote:

 

Dear Pat, 

  

I hope that all is well with you! 

  

I’m writing to invite you to become a part of an important new Robert Wood Johnson Foundation

(RWJF) project—Engaging Oral Health Professionals in Efforts to Reduce Childhood

Obesity—by joining the project’s virtual advisory committee. The project is being spearheaded by

a collaboration consisting of the National Maternal and Child Oral Health Resource Center, the

American Academy of Pediatric Dentistry, the American Dental Association, the American Dental

Hygienists’ Association, and the Santa Fe Group. 

  

A series of background papers designed to examine the state of the science related to preventing

childhood obesity (children under age 12) and reducing the consumption of sugar-sweetened

beverages among children has been commissioned. The findings from reviews of the scientific

research and national surveys of oral health professionals will be shared during a national

conference of stakeholders—a wide array of professionals—to refine evidence-based

recommendations and strategies that oral health professionals, oral-health-related organizations,

and others can employ to prevent childhood obesity. An invitation to the conference was sent to

your organization. If you did not receive the invitation, please let me know. For more information

about the conference, visit http://www.oralhealth4healthyfutures.org. 

  

The project aligns with two RWJF goals: (1) to eliminate young children’s consumption of
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sugar-sweetened beverages and (2) to ensure that children enter kindergarten at a healthy

weight. 

  

We understand that you are involved in many activities and your time is limited. For this reason, all

advisory committee business will be conducted electronically. In other words, there will be no

scheduled conference calls or meetings. When there is a topic to discuss or for which committee

members’ feedback is needed, the “conversations” will take place via e-mail or another convenient

electronic method. This will allow discussion to take place in the most efficient manner possible

and will enable everyone to take part in the discussion at a convenient time. 

  

We hope that you will join this exciting project’s virtual advisory committee and contribute to

enabling children to live longer, healthier lives. 

  

To let us know whether you or another representative from the Academy of Nutrition and

Dietetics are interested in being part of the committee, please contact Beth Lowe at

eal38@gmail.com. For planning purposes, we would appreciate hearing about your decision by

May 20. 

  

Thank you so much for considering our request. 

  

With warm regards, 

 Katrina 

  

Katrina Holt 

 Director 

 National Maternal and Child Oral Health Resource Center

 

E-mail: kholt@georgetown.edu

 

Phone: (202) 784-9551
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68. summer feeding

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: susan.nelson@baldwin.k12.ga.us <susan.nelson@baldwin.k12.ga.us>,

donna.mosley@bcsdk.net <donna.mosley@bcsdk.net>,

kpeavy@bleckley.k12.ga.us <kpeavy@bleckley.k12.ga.us>,

mblanchard@bullochschools.org <mblanchard@bullochschools.org>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

jamesn@bcssk12.org <jamesn@bcssk12.org>, kdennis@metter.org

<kdennis@metter.org>, 'egarner@chattco.org' <egarner@chattco.org>,

sandra.chancellor@crawfordschools.org

<sandra.chancellor@crawfordschools.org>, 'dbarrows@dodge.k12.ga.us'

<dbarrows@dodge.k12.ga.us>, lisa.bryant@dooly.k12.ga.us

<lisa.bryant@dooly.k12.ga.us>, terry.dixon@dublincityschools.us

<terry.dixon@dublincityschools.us>, khood@emanuel.k12.ga.us

<khood@emanuel.k12.ga.us>, 'bmorrison@glascock.k12.ga.us'

<bmorrison@glascock.k12.ga.us>, bmorris@glascock.k12.ga.us

<bmorris@glascock.k12.ga.us>, lingram@hancock.k12.ga.us

<lingram@hancock.k12.ga.us>, layson-p@harris.k12.ga.us <layson-

p@harris.k12.ga.us>, 'dherrmann@jchs.com' <dherrmann@jchs.com>,

redessa_crawford@johnson.k12.ga.us

<redessa_crawford@johnson.k12.ga.us>, rfoster@jones.k12.ga.us

<rfoster@jones.k12.ga.us>, 'dparsons@vidalia-city.k12.ga.us'

<dparsons@vidalia-city.k12.ga.us>, wcss@warren.k12.ga.us

<wcss@warren.k12.ga.us>, kyonchak@washington.k12.ga.us

<kyonchak@washington.k12.ga.us>, lwilbur@webster.k12.ga.us

<lwilbur@webster.k12.ga.us>, judy.brown@wilkinson.k12.ga.us

<judy.brown@wilkinson.k12.ga.us>

Sent Date: Apr 01, 2016 13:59:19

Subject: summer feeding

Attachment: image001.png
Summer Feeding Operator Rebate 2016_final2.pptx

All

 

I have attached the summer feeding pre-book and promotion.

 

Remember that we usually quit making most of our “school” chips in the summer since school is

out, but we will be producing the items on this form.

 

We have two more flavors available this summer than we had last summer!
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Earn $2.00 PER CASE REBATE ALLOWANCE 

on all pre-booked  Qualified FRITO-LAY products.

Must Pre-Book by April 29, 2016   

Product Must Ship during the 8 weeks of your summer program.  



CRITERIA:

An operator must identify and purchase qualified product from an eligible Broadline Distributor – foodservice or vending 

An operator must purchase 80% of the pre-book order to qualify for the rebate

An operator will be paid on pre-booked cases of qualified product that ship during the promotion timing

Proof of Purchase must be submitted with this form no later than September 30, 2016

A 5 case minimum purchase required to qualify for rebate

Incentive cannot be combined with other incentive/rebate programs for same products; any account currently under contract or receiving rebates on one or more products below is not eligible to participate in this program









SUMMER FEEDING PROGRAM NAME: _____________________________________________________

CONTACT NAME: ___________________________________________________________



ADDRESS: ____________________________________________________________________________



CITY, STATE, ZIP: _______________________________________________________________________



PHONE/FAX/E-MAIL: ___________________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: _______________________________________


SIGNATURE/DATE: ____________________________________________________________________



Region:

To receive payment*, please submit a copy of this form along with proof of purchase (invoice, etc.) to: 

 

PepsiCo Foodservice – TS Admin. 

Attn: Summer Opportunities – Summer k12 Meals Coupon  

 7701 Legacy Drive

Mail Stop 3C-302



Plano, Contact your Local PepsiCo Representative with any questions.X75024





Program rebates will be paid out via a Rebate Check 45 days after Proof of Purchase has been properly submitted and received by September 30, 2016. 5 case minimum for payout. No deductions off invoice price. PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the SUMMER FEEDING PROGRAM. Must purchase from an eligible Foodservice Broadline Distributor. Customer will be paid on pre-booked cases that shipped during promotion timing.  







All trademarks are owned by Frito-Lay North America, Inc. ©2016.                                            











Last Pre-book week for OB Cheetos July 11-15



				List your committed cases in the columns below.  
Reminder:  You must take delivery of 80% of your pre-booked order to qualify for the rebate.  Delivery of the products must come from a foodservice distributor during the timeline listed below. 																		

		 
8 Weeks Only				Dist. 
Code #		Date 		Date 		Date 		Date 		Date 		Date 		Date 		Date 

				DORITOS® REDUCED FAT WHOLE GRAIN RICH NACHO CHEESE
Tortilla Chips
MFG # 31748 / OEG 1.5
72 bags/cs																		

				DORITOS® REDUCED FAT WHOLE GRAIN RICH COOL RANCH®
Tortilla Chips
MFG # 36096 / OEG 1.5
72 bags/cs																		

				DORITOS® REDUCED FAT WHOLE GRAIN RICH SPICY SWEET CHILI
Tortilla Chips 
MFG # 49093 / OEG 1.5
72 bags/cs																		

				OVEN BAKED TOSTITOS® 
WHOLE GRAIN RICH SCOOPS!®
Tortilla Chips
MFG # 42537 / OEG 1.25
72 bags/cs																		

				OVEN BAKED CHEETOS® 
Cheese Flavored Snacks
MFG # 21642 / OEG 1.25
104 bags/cs																		

				OVEN BAKED RUFFLES® Ridged Potato Crisps Cheddar & Sour Cream Chips
MFG #56882  - 60 bags/cs																		

				SunChips® WGR 
Harvest Cheddar
MFG # 11152 / OEG 1.25
104 bags/cs																		

				SunChips® WGR Original*
MFG # 11151 / OEG 1.25
104 bags/cs																		

		TOTALS																				



Summer Feeding Program Name: _________________________________

City, State, Zip: ________________________________________________

Phone: ______________________Contact Name: ________________________________

Distributor Name: __________________________________________________________



Return to: EDM NAME, EDM Email, EDM Fax



















©2016 Frito-Lay North America, Inc.





*SunChips® Original - Confirm availability with your PepsiCo Rep













Earn $2.00 PER CASE REBATE ALLOWANCE 

On Quaker® Chewy Bar Maple Brown Sugar  

(Must Pre-Book by April 29, 2016)

Product Must Ship during the 8 weeks of your summer program.  



CRITERIA:

An operator must identify and purchase qualified product from an eligible Broadline Distributor – foodservice or vending 

An operator must purchase 80% of the pre-book order to qualify for the rebate

An operator will be paid on pre-booked cases of qualified product that ship during the promotion timing

Proof of Purchase must be submitted with this form no later than September 30, 2016

A 5 case minimum purchase required to qualify for rebate

Incentive cannot be combined with other incentive/rebate programs for same product; any account currently under contract or receiving rebates on one or more products below is not eligible to participate in this program













SUMMER FEEDING PROGRAM NAME: _____________________________________________________

CONTACT NAME: ___________________________________________________________



ADDRESS: ____________________________________________________________________________



CITY, STATE, ZIP: _______________________________________________________________________



PHONE/FAX/E-MAIL: ___________________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: _______________________________________


SIGNATURE/DATE: ____________________________________________________________________



Region:

To receive payment*, please submit a copy of this form along with proof of purchase (invoice, etc.) to: 

 

PepsiCo Foodservice – TS Admin. 

Attn: Summer Opportunities – Summer k12 Meals Coupon  

 7701 Legacy Drive

Mail Stop 3C-302



Plano, Contact your Local PepsiCo Representative with any questions.X75024





Program rebates will be paid out via a Rebate Check 45 days after Proof of Purchase has been properly submitted and received by September 30, 2016. 5 case minimum for payout. No deductions off invoice price. PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the SUMMER FEEDING PROGRAM. Must purchase from an eligible Foodservice Broadline Distributor. Customer will be paid on pre-booked cases that shipped during promotion timing.  







All trademarks are owned by Frito-Lay North America, Inc. ©2016.                                            









				List your committed cases in the columns below.  
Reminder:  You must take delivery of 80% of your pre-booked order to qualify for the rebate.  Delivery of the products must come from a foodservice distributor during the timeline listed below. 																		

		 
8 Weeks Only				Dist. 
Code #		Date 		Date 		Date 		Date 		Date 		Date 		Date 		Date 

		QUAKER Maple Brown Sugar 
Chewy Bars
MFG # 31441 / 1 OEG
 
																				

		TOTAL 																				



Summer Feeding Program Name: _________________________________

City, State, Zip: ________________________________________________

Phone: ______________________Contact Name: ________________________________

Distributor Name: __________________________________________________________



Return to: EDM NAME, EDM Email, EDM Fax



©2016 Frito-Lay North America, Inc.
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Summer Feeding Operator Rebate 2016_final2.pptx



 

You get $2 off per case, but only if you pre-book.

 

Filling out this pre-book is very important so we can produce enough chips at the plant and so your

distributor will have enough in stock.

 

Don’t forget to fill in the dates that you will want the chips…each district is different so that is why

we leave it blank so you can fill it in.

 

Please fill this out and get it back to me at your earliest convenience.

 

 

Susan

 

 

 

 

Susan Wickizer Blank/GA Market Development Manager/423-838-2003
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69. Re: AND President Elect Questions

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Sandra Wyers <sandra.wyers@sshainc-houston.com>

Sent Date: Feb 18, 2016 19:38:49

Subject: Re: AND President Elect Questions

Attachment:

Sandy,  Another good question. The current SATF committee has completed its charge and will

not be in existence in its current state. A new sponsorship advisory task force will be appointed by

the BOD to work on testing the new guidelines as part of the pilot program for the revised

guidelines. I am not sure how the task force members will be selected, but if I am elected I will be

happy to put your name forward for consideration if you are interested.   

 

Sent from my iPhone 
 
On Feb 18, 2016, at 5:17 PM, Sandra Wyers <sandra.wyers@sshainc-houston.com> wrote:  
 

Hi Ms. Martin:

 

 

Thank you for your quick follow-up replies to my questions. How do I find out who is on the

Sponsorship Advisory Task Force and how does one get chosen to be on the SATF?

 

 

Thank you,

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057
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Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Monday, February 15, 2016 5:58 AM 

 To: Sandra Wyers 

 Subject: Re: AND President Elect Questions

 

 

Sandy, I had the privilege to be on the Board throughout all the discussions on sponsorships and I

support sponsorships.   It has been great to see how the Academy tackled this very sensitive issue

with a lot of input from individuals, affiliate members, DPG’s, MIG’s, the HOD, the Foundation

Board of Directors, and the members of the Sponsorship Advisory Task Force.  After reviewing the

SATF’s recommendations the BOD voted to implement a one year pilot program that would

include appointing a sponsorship committee, to review national-level sponsor opportunities and to

develop assessment tools that will support the sponsorship process.  I think some very important

recommendations came out of this comprehensive look at sponsorship such as:

 

 

1. The Academy will not endorse any company, brand or company products, nor will the

Academy’s name or logo appear on any product. 

2. All aspects of the sponsorship (such as research, consumer messaging or professional

education for members) align with the Academy’s Scientific Integrity Principles and these
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principles give us a strong guide for determining whether this sponsorship is a good fit for us.  

3. The sponsor’s product portfolio, vision and mission are broadly aligned with the Academy’s

Vision: Optimizing health through food and nutrition and with our position papers.  

What I think is so important to remember about sponsorships is that we have such a huge

opportunity to influence the sponsor to more closely align their portfolio with our mission and

vision.  We are seeing such a huge increase in the number of RDN’s being employed by the major

corporations and we are seeing the tremendous impact they are having on making changes in the

corporation’s products.  Take for example the big strides that McDonalds has made offering milk,

yogurt and fruit with their happy meals.  I feel confident these new guidelines will allow for more

transparency and ultimately result in better decisions being made.  Since I am currently still on the

board, I support all decisions that the board of directors have made to move this issue forward and

to keep moving the profession of dietetics in the right direction that supports our vision and

mission.  

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Sandra Wyers <sandra.wyers@sshainc-houston.com> 

 Sent: Friday, February 12, 2016 6:04 PM 

 To: Donna Martin 

 Subject: RE: AND President Elect Questions 

 

Ms. Martin:

 

 

Thank you for your timely response! While I appreciate and wholeheartedly agree with your points

below, I did not see any response to the question about your thoughts on the ideals and concerns

voiced by the organization “Dietitians for Professional Integrity,” as they’re concerns are also my

concerns. Please review their FAQs page and let me know your thoughts (

http://integritydietitians.org/about-us/faq). Please see the links of the corporate sponsorship issues

below that the Academy has faced and how consequently that has damaged our reputations as
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health professionals. For many years I refused to renew my membership to the Academy (formerly

ADA) because of this. Since my move out of clinical and into outpatient prevention I have since

become a member once again because there are such tremendous resources available to use

and expand professional knowledge. However, I am still very concerned about the A.N.D. and

their corporate sponsorship relations.

 

 
http://abcnews.go.com/Health/kraft-singles-1st-food-allowed-display-kids-eat/story?id=29616537

 
http://blog.fooducate.com/2014/05/14/mcdonalds-loves-dietitians-so-much/

 
http://articles.chicagotribune.com/2013-06-17/features/chi-food-policy-dietetic-association-should-
not-take-money-from-mcdonalds-cocacola-pepsi-and-other-junk-20130617_1_petition-mcdonald-
dietitian

 
http://www.npr.org/sections/thesalt/2014/05/14/312460302/how-food-companies-court-nutrition-
educators-with-junk-food

 

 

 

Thank you,

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services
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LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Friday, February 12, 2016 2:54 PM 

 To: Sandra Wyers 

 Subject: Re: AND President Elect Questions

 

 

Sandy,  Thanks so much for reaching out to me with questions about the professions visibility,

image and reputation.  As a candidate for the position of President-elect of the Academy I

definitely am concerned about all of these issues.  One thing I would suggest you consider doing

is to go back and listen to the president-elect candidates forum if you have not listened to it.  I am

including the link here.  I think it will help you with what both are positions are on a lot of timely

subjects.  http://www.eatrightpro.org/resource/leadership/nominations-and-elections/elections-

process/candidate-forum-president-elect

 

1. My vision for dietetics as President would be to make the public aware that health is the true

wealth.  Without health we have nothing.  I love this Margaret Mead quote: “Never doubt that a

small group of thoughtful committed citizens can change the world.  Indeed it is the only thing that

ever has.”  We are that small group of committed citizens that can change the landscape of health

through nutrition.  We need to build a culture of health to enable our nation’s diverse society to

lead healthier lives now and for generations to come.  

My second vision is that food is medicine.  I love when physicians give prescriptions for food

like fresh fruits and vegetables, instead of a prescription for medicine . This program was piloted in

Augusta where I live.  In my district, we have starting offering farmer’s markets in the school once

a month to encourage the parents and staff to eat a healthier, more sustainable diet.  United

Healthcare is piloting a health savings card, which helps members save money when they
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purchase healthy foods at the grocery store.  Wouldn’t it be wonderful if when you bought healthy

food with SNAP you doubled the dollars you get to spend?  Which would be similar to what is

being done at farmer’s markets like the one we have at our schools where their SNAP dollars are

doubled.    

 

My third vision is to see our members actively involved in every aspect of the food chain so that

we can halt the devastating effects that greater urbanization and poor environmental stewardship

has had on our food and agriculture systems. I believe that everybody has the right to eat right

and as dietitians we need to get more involved in improving food systems to ensure that we have

a more sustainable diet that will be able to feed our growing population.   Farm to  table is a great

tool to help save our environment and improving the sustainability of our agricultural system. With

that in mind, Academy members are also the perfect people to deal with the 30 to 40% of lost or

wasted food that we are now learning how to reclaim.  

I would also love to see every member be engaged in advocacy and public policy because it is

essential for adequate funding for reimbursement and full funding for food and nutrition programs

like WIC, School Nutrition and SNAP.  

 

2.  In terms of increasing reimbursement through Medicare/Medicaid I think the Academy is

already working very diligently in this area.  Marsha Schofield heads up this area and she is one of

our most capable employees.  Right now we only have MNT for diabetes and renal disease and

you have to be a Medicare provider before you can bill for reimbursement. The main thing we

need to do is to make sure we are documenting how what we do helps save money and improve

patient outcomes.  Bills like the Treat and Reduce Obesity Act would help get us the medical

reimbursement through Medicare we need for treating obesity. That is why our public policy office

in DC is so important.   

The Academy has a toolkit called “Integrating the Registered Dietitian into Primary Care:

Comprehensive Primary Care Initiative that will help dietitians interested in getting MNT. The

Academy also offers a “Business of MNT Boot Camp,” The two-day train-the-trainer program

focused on the business aspects of providing medical nutrition therapy services under changing

health-care delivery and payment models. Many of these new health care delivery models require

primary care practices to meet new conditions to be eligible for payment for patient care.

Registered dietitians are in a very unique position because we have the skill sets to provide the

services for many of these new requirements.  New areas like Comprehensive Care Initiative

(CPCI), Patient Centered Medical Home (PCMH), Accountable Care Organization (ACO), and the

Affordable Care Act (ACA). We need to help the RD to be able to provide services in each of these

models, also with strategies for marketing RD services and negotiating payment, insurance basics,

tips for credentialing, and that there are resources available to them to help them learn more.   

3.  My thoughts on the biggest areas of concern facing dietitians are the following:

 

I see big areas of encroachment and competition for our jobs coming in the areas of wellness,

health promotion and disease prevention.  There has been an explosion of nutrition- related

credentials popping up with very few regulatory standards to combat them.  Credentials like
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Certified Nutritionist ,Certified Clinical Nutritionist , Certified Sports Nutritionist. With the advent of

the Internet everyone now thinks they have all the nutrition advice they need at their fingertips.  I

think there is a lot we can do to stop the competition, and just recently Dawn Jackson Blatner did

just that when she won the “My diet is better than your diet” competition.  There is no better way to

show what we can do than to beat out all the competition who didn’t have any real credentials and

do it on national TV!

 

Continuing efforts to strengthen licensure would help with these bogus credentials.  I also think

we desperately need to  increase the ethnic diversity of Academy.  Community health workers

and other lay educators are taking away our jobs because we do not have the diversity to meet the

increasing demands of a more ethnically diverse population that by 2044 will be 50% minorities.

We need to be able to illustrate the cost effectiveness of what we do for patient outcomes,

resulting in reduced hospital stays and reduced readmissions. Let’s get all our members collecting

data that supports that our interventions decrease costs and help justify our positions. Everyone

should be practicing using evidence based guidelines that we have developed and studied.  

The new area of personalized nutrition and nutritional genomics has and the possibility that it

could of motivating individuals to want to make positive food choices to a greater degree than

populations based dietary recommendations.  

We need to be more involved in the Patient Centered medial home movement and tele-

dietetics.  This is the way of the future and we need to make sure we are on that bus before it

leaves the station.

 

Are we training our future dietitians to be able to play in the new fields of agriculture and food

systems, food insecurity, farm to table, policy change and health promotion.

 

Are our dietetic students being trained in computer programming skills so they can help with the

development of apps and, programs, 3D printers and robots that would help the profession

and the public. 

Dietitians need to shift their duties to the higher level skills and services that cannot be

automated or programmed to be done by a computer.  For example, dietitians need to be using

motivational interviewing to work with patients to change their eating habits.  

We are going to need more dietitians.  So, I would love to see all Academy members be a

preceptor to help train the future members of our profession. The profession is continuing to

age with the median age of our members being 49 years old and 35% are 55 or older.   This is

going to be a serious issue.  

The first thing we need to make sure that all employers realize what a benefit it is to have

students in their facilities.  Students can help stretch a dietitian’s time and allow them to do more

with less.  They help keep the dietitian on their toes and current with what is the latest information

being taught in schools.  It is a big help when you are trying to recruit staff to your facility if they

have already rotated there.  Studies show that patients receive a higher quality of care when

dietitians are preceptors. 
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RDN’s also need them to understand the benefits they receive from being a preceptor.  One of

the most important is the personal satisfaction experienced in mentoring students. Students can

provide assistance with job responsibilities and additional duties.  For example, students can be

asked to develop educational materials, analyze menus or teach classes that staff might not have

the extra time to complete.  Student presence and questions stimulate and intellectually challenge

staff.  They bring fresh ideas and up-to-date information.  For example, many facilities have

received assistance from interns with implementing the Nutrition Care Process. 

We need to be giving incentives to preceptors like continuing education credits through intern

seminars, helping them purchase education materials, providing them a stipend to attend an

educational meeting.  

We also need to change the regulations so we can allow international preceptors.  We would

have to do some more work to make sure they have the same standards of practice that we have,

but I think it is very doable.  

I recognize that one of the greatest challenges in the 21st century is to sustainably feed the

growing world population in a manner that respects the earth’s environment and limited resources.

Malnutrition exists in some form in every country in the world—undernutrition, micronutrient

malnutrition, and/or overweight and obesity, and RDNs need to be leading nutrition and agriculture

interventions that promote sustainable agriculture while improving global health.

 

 

I think we can do a lot to expand the what areas we are working in and, as President, I would

make sure our members got the necessary training in these areas so they can be successful in

pursuing these future avenues of work.  

I hope this helps with your questions and if I am elected President-elect I would love for you to

continue to reach out to me with your questions and concerns!

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655
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From: Sandra Wyers <sandra.wyers@sshainc-houston.com> 

 Sent: Friday, February 12, 2016 11:28 AM 

 To: Donna Martin 

 Subject: AND President Elect Questions 

 

Hi Ms. Martin:

 

As a licensed health professional concerned about our professions image and public reputation,

what are your thoughts about the ideals and concerns voiced by the organization “Dietitians for

Professional Integrity” (http://integritydietitians.org/)? Do you have any specific plans or ideas to

improve our professions visibility, public image and reputation as the nations trusted nutrition

experts? Also, do you have any specific plans about how to increase reimbursement for our

services from insurance companies and Medicare/Medicaid? What do you see are the 5 biggest

barriers facing our profession today and in the next 5-10 years, and how would you help in

overcoming them?

 

Thank you,

 

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services
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LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.
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70. RE: AND President Elect Questions

From: Sandra Wyers <sandra.wyers@sshainc-houston.com>

To: Donna Martin <DMartin@burke.k12.ga.us>

Sent Date: Feb 18, 2016 17:17:16

Subject: RE: AND President Elect Questions

Attachment:

Hi Ms. Martin:

 

 

Thank you for your quick follow-up replies to my questions. How do I find out who is on the

Sponsorship Advisory Task Force and how does one get chosen to be on the SATF?

 

 

Thank you,

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt
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CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Monday, February 15, 2016 5:58 AM 

 To: Sandra Wyers 

 Subject: Re: AND President Elect Questions

 

 

Sandy, I had the privilege to be on the Board throughout all the discussions on sponsorships and I

support sponsorships.   It has been great to see how the Academy tackled this very sensitive issue

with a lot of input from individuals, affiliate members, DPG’s, MIG’s, the HOD, the Foundation

Board of Directors, and the members of the Sponsorship Advisory Task Force.  After reviewing the

SATF’s recommendations the BOD voted to implement a one year pilot program that would

include appointing a sponsorship committee, to review national-level sponsor opportunities and to

develop assessment tools that will support the sponsorship process.  I think some very important

recommendations came out of this comprehensive look at sponsorship such as:

 

 

1. The Academy will not endorse any company, brand or company products, nor will the

Academy’s name or logo appear on any product. 

2. All aspects of the sponsorship (such as research, consumer messaging or professional

education for members) align with the Academy’s Scientific Integrity Principles and these

principles give us a strong guide for determining whether this sponsorship is a good fit for us.  

3. The sponsor’s product portfolio, vision and mission are broadly aligned with the Academy’s

Vision: Optimizing health through food and nutrition and with our position papers.  

What I think is so important to remember about sponsorships is that we have such a huge

opportunity to influence the sponsor to more closely align their portfolio with our mission and

vision.  We are seeing such a huge increase in the number of RDN’s being employed by the major

corporations and we are seeing the tremendous impact they are having on making changes in the

corporation’s products.  Take for example the big strides that McDonalds has made offering milk,

yogurt and fruit with their happy meals.  I feel confident these new guidelines will allow for more
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transparency and ultimately result in better decisions being made.  Since I am currently still on the

board, I support all decisions that the board of directors have made to move this issue forward and

to keep moving the profession of dietetics in the right direction that supports our vision and

mission.  

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Sandra Wyers <sandra.wyers@sshainc-houston.com> 

 Sent: Friday, February 12, 2016 6:04 PM 

 To: Donna Martin 

 Subject: RE: AND President Elect Questions 

 

Ms. Martin:

 

 

Thank you for your timely response! While I appreciate and wholeheartedly agree with your points

below, I did not see any response to the question about your thoughts on the ideals and concerns

voiced by the organization “Dietitians for Professional Integrity,” as they’re concerns are also my

concerns. Please review their FAQs page and let me know your thoughts (

http://integritydietitians.org/about-us/faq). Please see the links of the corporate sponsorship issues

below that the Academy has faced and how consequently that has damaged our reputations as

health professionals. For many years I refused to renew my membership to the Academy (formerly

ADA) because of this. Since my move out of clinical and into outpatient prevention I have since

become a member once again because there are such tremendous resources available to use

and expand professional knowledge. However, I am still very concerned about the A.N.D. and

their corporate sponsorship relations.

 

 
http://abcnews.go.com/Health/kraft-singles-1st-food-allowed-display-kids-eat/story?id=29616537
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http://blog.fooducate.com/2014/05/14/mcdonalds-loves-dietitians-so-much/

 
http://articles.chicagotribune.com/2013-06-17/features/chi-food-policy-dietetic-association-should-
not-take-money-from-mcdonalds-cocacola-pepsi-and-other-junk-20130617_1_petition-mcdonald-
dietitian

 
http://www.npr.org/sections/thesalt/2014/05/14/312460302/how-food-companies-court-nutrition-
educators-with-junk-food

 

 

 

Thank you,

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is
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prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Friday, February 12, 2016 2:54 PM 

 To: Sandra Wyers 

 Subject: Re: AND President Elect Questions

 

 

Sandy,  Thanks so much for reaching out to me with questions about the professions visibility,

image and reputation.  As a candidate for the position of President-elect of the Academy I

definitely am concerned about all of these issues.  One thing I would suggest you consider doing

is to go back and listen to the president-elect candidates forum if you have not listened to it.  I am

including the link here.  I think it will help you with what both are positions are on a lot of timely

subjects.  http://www.eatrightpro.org/resource/leadership/nominations-and-elections/elections-

process/candidate-forum-president-elect

 

1. My vision for dietetics as President would be to make the public aware that health is the true

wealth.  Without health we have nothing.  I love this Margaret Mead quote: “Never doubt that a

small group of thoughtful committed citizens can change the world.  Indeed it is the only thing that

ever has.”  We are that small group of committed citizens that can change the landscape of health

through nutrition.  We need to build a culture of health to enable our nation’s diverse society to

lead healthier lives now and for generations to come.  

My second vision is that food is medicine.  I love when physicians give prescriptions for food

like fresh fruits and vegetables, instead of a prescription for medicine . This program was piloted in

Augusta where I live.  In my district, we have starting offering farmer’s markets in the school once

a month to encourage the parents and staff to eat a healthier, more sustainable diet.  United

Healthcare is piloting a health savings card, which helps members save money when they

purchase healthy foods at the grocery store.  Wouldn’t it be wonderful if when you bought healthy

food with SNAP you doubled the dollars you get to spend?  Which would be similar to what is

being done at farmer’s markets like the one we have at our schools where their SNAP dollars are

doubled.    

 

My third vision is to see our members actively involved in every aspect of the food chain so that

we can halt the devastating effects that greater urbanization and poor environmental stewardship

has had on our food and agriculture systems. I believe that everybody has the right to eat right

and as dietitians we need to get more involved in improving food systems to ensure that we have

Page 305



a more sustainable diet that will be able to feed our growing population.   Farm to  table is a great

tool to help save our environment and improving the sustainability of our agricultural system. With

that in mind, Academy members are also the perfect people to deal with the 30 to 40% of lost or

wasted food that we are now learning how to reclaim.  

I would also love to see every member be engaged in advocacy and public policy because it is

essential for adequate funding for reimbursement and full funding for food and nutrition programs

like WIC, School Nutrition and SNAP.  

 

2.  In terms of increasing reimbursement through Medicare/Medicaid I think the Academy is

already working very diligently in this area.  Marsha Schofield heads up this area and she is one of

our most capable employees.  Right now we only have MNT for diabetes and renal disease and

you have to be a Medicare provider before you can bill for reimbursement. The main thing we

need to do is to make sure we are documenting how what we do helps save money and improve

patient outcomes.  Bills like the Treat and Reduce Obesity Act would help get us the medical

reimbursement through Medicare we need for treating obesity. That is why our public policy office

in DC is so important.   

The Academy has a toolkit called “Integrating the Registered Dietitian into Primary Care:

Comprehensive Primary Care Initiative that will help dietitians interested in getting MNT. The

Academy also offers a “Business of MNT Boot Camp,” The two-day train-the-trainer program

focused on the business aspects of providing medical nutrition therapy services under changing

health-care delivery and payment models. Many of these new health care delivery models require

primary care practices to meet new conditions to be eligible for payment for patient care.

Registered dietitians are in a very unique position because we have the skill sets to provide the

services for many of these new requirements.  New areas like Comprehensive Care Initiative

(CPCI), Patient Centered Medical Home (PCMH), Accountable Care Organization (ACO), and the

Affordable Care Act (ACA). We need to help the RD to be able to provide services in each of these

models, also with strategies for marketing RD services and negotiating payment, insurance basics,

tips for credentialing, and that there are resources available to them to help them learn more.   

3.  My thoughts on the biggest areas of concern facing dietitians are the following:

 

I see big areas of encroachment and competition for our jobs coming in the areas of wellness,

health promotion and disease prevention.  There has been an explosion of nutrition- related

credentials popping up with very few regulatory standards to combat them.  Credentials like

Certified Nutritionist ,Certified Clinical Nutritionist , Certified Sports Nutritionist. With the advent of

the Internet everyone now thinks they have all the nutrition advice they need at their fingertips.  I

think there is a lot we can do to stop the competition, and just recently Dawn Jackson Blatner did

just that when she won the “My diet is better than your diet” competition.  There is no better way to

show what we can do than to beat out all the competition who didn’t have any real credentials and

do it on national TV!

 

Continuing efforts to strengthen licensure would help with these bogus credentials.  I also think

we desperately need to  increase the ethnic diversity of Academy.  Community health workers
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and other lay educators are taking away our jobs because we do not have the diversity to meet the

increasing demands of a more ethnically diverse population that by 2044 will be 50% minorities.

We need to be able to illustrate the cost effectiveness of what we do for patient outcomes,

resulting in reduced hospital stays and reduced readmissions. Let’s get all our members collecting

data that supports that our interventions decrease costs and help justify our positions. Everyone

should be practicing using evidence based guidelines that we have developed and studied.  

The new area of personalized nutrition and nutritional genomics has and the possibility that it

could of motivating individuals to want to make positive food choices to a greater degree than

populations based dietary recommendations.  

We need to be more involved in the Patient Centered medial home movement and tele-

dietetics.  This is the way of the future and we need to make sure we are on that bus before it

leaves the station.

 

Are we training our future dietitians to be able to play in the new fields of agriculture and food

systems, food insecurity, farm to table, policy change and health promotion.

 

Are our dietetic students being trained in computer programming skills so they can help with the

development of apps and, programs, 3D printers and robots that would help the profession

and the public. 

Dietitians need to shift their duties to the higher level skills and services that cannot be

automated or programmed to be done by a computer.  For example, dietitians need to be using

motivational interviewing to work with patients to change their eating habits.  

We are going to need more dietitians.  So, I would love to see all Academy members be a

preceptor to help train the future members of our profession. The profession is continuing to

age with the median age of our members being 49 years old and 35% are 55 or older.   This is

going to be a serious issue.  

The first thing we need to make sure that all employers realize what a benefit it is to have

students in their facilities.  Students can help stretch a dietitian’s time and allow them to do more

with less.  They help keep the dietitian on their toes and current with what is the latest information

being taught in schools.  It is a big help when you are trying to recruit staff to your facility if they

have already rotated there.  Studies show that patients receive a higher quality of care when

dietitians are preceptors. 

RDN’s also need them to understand the benefits they receive from being a preceptor.  One of

the most important is the personal satisfaction experienced in mentoring students. Students can

provide assistance with job responsibilities and additional duties.  For example, students can be

asked to develop educational materials, analyze menus or teach classes that staff might not have

the extra time to complete.  Student presence and questions stimulate and intellectually challenge

staff.  They bring fresh ideas and up-to-date information.  For example, many facilities have

received assistance from interns with implementing the Nutrition Care Process. 

We need to be giving incentives to preceptors like continuing education credits through intern

seminars, helping them purchase education materials, providing them a stipend to attend an

educational meeting.  
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We also need to change the regulations so we can allow international preceptors.  We would

have to do some more work to make sure they have the same standards of practice that we have,

but I think it is very doable.  

I recognize that one of the greatest challenges in the 21st century is to sustainably feed the

growing world population in a manner that respects the earth’s environment and limited resources.

Malnutrition exists in some form in every country in the world—undernutrition, micronutrient

malnutrition, and/or overweight and obesity, and RDNs need to be leading nutrition and agriculture

interventions that promote sustainable agriculture while improving global health.

 

 

I think we can do a lot to expand the what areas we are working in and, as President, I would

make sure our members got the necessary training in these areas so they can be successful in

pursuing these future avenues of work.  

I hope this helps with your questions and if I am elected President-elect I would love for you to

continue to reach out to me with your questions and concerns!

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Sandra Wyers <sandra.wyers@sshainc-houston.com> 

 Sent: Friday, February 12, 2016 11:28 AM 

 To: Donna Martin 

 Subject: AND President Elect Questions 

 

Hi Ms. Martin:

 

As a licensed health professional concerned about our professions image and public reputation,

what are your thoughts about the ideals and concerns voiced by the organization “Dietitians for

Professional Integrity” (http://integritydietitians.org/)? Do you have any specific plans or ideas to
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improve our professions visibility, public image and reputation as the nations trusted nutrition

experts? Also, do you have any specific plans about how to increase reimbursement for our

services from insurance companies and Medicare/Medicaid? What do you see are the 5 biggest

barriers facing our profession today and in the next 5-10 years, and how would you help in

overcoming them?

 

Thank you,

 

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have
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received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.
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71. Re: AND President Elect Questions

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Sandra Wyers <sandra.wyers@sshainc-houston.com>

Sent Date: Feb 15, 2016 06:57:54

Subject: Re: AND President Elect Questions

Attachment:

Sandy, I had the privilege to be on the Board throughout all the discussions on sponsorships and I

support sponsorships.   It has been great to see how the Academy tackled this very sensitive issue

with a lot of input from individuals, affiliate members, DPG’s, MIG’s, the HOD, the Foundation

Board of Directors, and the members of the Sponsorship Advisory Task Force.  After reviewing the

SATF’s recommendations the BOD voted to implement a one year pilot program that would

include appointing a sponsorship committee, to review national-level sponsor opportunities and to

develop assessment tools that will support the sponsorship process.  I think some very important

recommendations came out of this comprehensive look at sponsorship such as:

 

 

1. The Academy will not endorse any company, brand or company products, nor will the

Academy’s name or logo appear on any product. 

2. All aspects of the sponsorship (such as research, consumer messaging or professional

education for members) align with the Academy’s Scientific Integrity Principles and these

principles give us a strong guide for determining whether this sponsorship is a good fit for us.  

3. The sponsor’s product portfolio, vision and mission are broadly aligned with the Academy’s

Vision: Optimizing health through food and nutrition and with our position papers.  

What I think is so important to remember about sponsorships is that we have such a huge

opportunity to influence the sponsor to more closely align their portfolio with our mission and

vision.  We are seeing such a huge increase in the number of RDN’s being employed by the major

corporations and we are seeing the tremendous impact they are having on making changes in the

corporation’s products.  Take for example the big strides that McDonalds has made offering milk,

yogurt and fruit with their happy meals.  I feel confident these new guidelines will allow for more

transparency and ultimately result in better decisions being made.  Since I am currently still on the

board, I support all decisions that the board of directors have made to move this issue forward and

to keep moving the profession of dietetics in the right direction that supports our vision and

mission.  

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education
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789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Sandra Wyers <sandra.wyers@sshainc-houston.com>  

Sent: Friday, February 12, 2016 6:04 PM  

To: Donna Martin  

Subject: RE: AND President Elect Questions 

 

Ms. Martin:

 

 

Thank you for your timely response! While I appreciate and wholeheartedly agree with your points

below, I did not see any response to the question about your thoughts on the ideals and concerns

voiced by the organization “Dietitians for Professional Integrity,” as they’re concerns are also my

concerns. Please review their FAQs page and let me know your thoughts (

http://integritydietitians.org/about-us/faq). Please see the links of the corporate sponsorship issues

below that the Academy has faced and how consequently that has damaged our reputations as

health professionals. For many years I refused to renew my membership to the Academy (formerly

ADA) because of this. Since my move out of clinical and into outpatient prevention I have since

become a member once again because there are such tremendous resources available to use

and expand professional knowledge. However, I am still very concerned about the A.N.D. and

their corporate sponsorship relations.

 

 
http://abcnews.go.com/Health/kraft-singles-1st-food-allowed-display-kids-eat/story?id=29616537

 
http://blog.fooducate.com/2014/05/14/mcdonalds-loves-dietitians-so-much/

 
http://articles.chicagotribune.com/2013-06-17/features/chi-food-policy-dietetic-association-should-
not-take-money-from-mcdonalds-cocacola-pepsi-and-other-junk-20130617_1_petition-mcdonald-
dietitian

 
http://www.npr.org/sections/thesalt/2014/05/14/312460302/how-food-companies-court-nutrition-
educators-with-junk-food
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Thank you,

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Friday, February 12, 2016 2:54 PM 

 To: Sandra Wyers 
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 Subject: Re: AND President Elect Questions

 

 

Sandy,  Thanks so much for reaching out to me with questions about the professions visibility,

image and reputation.  As a candidate for the position of President-elect of the Academy I

definitely am concerned about all of these issues.  One thing I would suggest you consider doing

is to go back and listen to the president-elect candidates forum if you have not listened to it.  I am

including the link here.  I think it will help you with what both are positions are on a lot of timely

subjects.  http://www.eatrightpro.org/resource/leadership/nominations-and-elections/elections-

process/candidate-forum-president-elect

 

1. My vision for dietetics as President would be to make the public aware that health is the true

wealth.  Without health we have nothing.  I love this Margaret Mead quote: “Never doubt that a

small group of thoughtful committed citizens can change the world.  Indeed it is the only thing that

ever has.”  We are that small group of committed citizens that can change the landscape of health

through nutrition.  We need to build a culture of health to enable our nation’s diverse society to

lead healthier lives now and for generations to come.  

My second vision is that food is medicine.  I love when physicians give prescriptions for food

like fresh fruits and vegetables, instead of a prescription for medicine . This program was piloted in

Augusta where I live.  In my district, we have starting offering farmer’s markets in the school once

a month to encourage the parents and staff to eat a healthier, more sustainable diet.  United

Healthcare is piloting a health savings card, which helps members save money when they

purchase healthy foods at the grocery store.  Wouldn’t it be wonderful if when you bought healthy

food with SNAP you doubled the dollars you get to spend?  Which would be similar to what is

being done at farmer’s markets like the one we have at our schools where their SNAP dollars are

doubled.    

 

My third vision is to see our members actively involved in every aspect of the food chain so that

we can halt the devastating effects that greater urbanization and poor environmental stewardship

has had on our food and agriculture systems. I believe that everybody has the right to eat right

and as dietitians we need to get more involved in improving food systems to ensure that we have

a more sustainable diet that will be able to feed our growing population.   Farm to  table is a great

tool to help save our environment and improving the sustainability of our agricultural system. With

that in mind, Academy members are also the perfect people to deal with the 30 to 40% of lost or

wasted food that we are now learning how to reclaim.  

I would also love to see every member be engaged in advocacy and public policy because it is

essential for adequate funding for reimbursement and full funding for food and nutrition programs

like WIC, School Nutrition and SNAP.  

 

2.  In terms of increasing reimbursement through Medicare/Medicaid I think the Academy is

already working very diligently in this area.  Marsha Schofield heads up this area and she is one of

our most capable employees.  Right now we only have MNT for diabetes and renal disease and
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you have to be a Medicare provider before you can bill for reimbursement. The main thing we

need to do is to make sure we are documenting how what we do helps save money and improve

patient outcomes.  Bills like the Treat and Reduce Obesity Act would help get us the medical

reimbursement through Medicare we need for treating obesity. That is why our public policy office

in DC is so important.   

The Academy has a toolkit called “Integrating the Registered Dietitian into Primary Care:

Comprehensive Primary Care Initiative that will help dietitians interested in getting MNT. The

Academy also offers a “Business of MNT Boot Camp,” The two-day train-the-trainer program

focused on the business aspects of providing medical nutrition therapy services under changing

health-care delivery and payment models. Many of these new health care delivery models require

primary care practices to meet new conditions to be eligible for payment for patient care.

Registered dietitians are in a very unique position because we have the skill sets to provide the

services for many of these new requirements.  New areas like Comprehensive Care Initiative

(CPCI), Patient Centered Medical Home (PCMH), Accountable Care Organization (ACO), and the

Affordable Care Act (ACA). We need to help the RD to be able to provide services in each of these

models, also with strategies for marketing RD services and negotiating payment, insurance basics,

tips for credentialing, and that there are resources available to them to help them learn more.   

3.  My thoughts on the biggest areas of concern facing dietitians are the following:

 

I see big areas of encroachment and competition for our jobs coming in the areas of wellness,

health promotion and disease prevention.  There has been an explosion of nutrition- related

credentials popping up with very few regulatory standards to combat them.  Credentials like

Certified Nutritionist ,Certified Clinical Nutritionist , Certified Sports Nutritionist. With the advent of

the Internet everyone now thinks they have all the nutrition advice they need at their fingertips.  I

think there is a lot we can do to stop the competition, and just recently Dawn Jackson Blatner did

just that when she won the “My diet is better than your diet” competition.  There is no better way to

show what we can do than to beat out all the competition who didn’t have any real credentials and

do it on national TV!

 

Continuing efforts to strengthen licensure would help with these bogus credentials.  I also think

we desperately need to  increase the ethnic diversity of Academy.  Community health workers

and other lay educators are taking away our jobs because we do not have the diversity to meet the

increasing demands of a more ethnically diverse population that by 2044 will be 50% minorities.

We need to be able to illustrate the cost effectiveness of what we do for patient outcomes,

resulting in reduced hospital stays and reduced readmissions. Let’s get all our members collecting

data that supports that our interventions decrease costs and help justify our positions. Everyone

should be practicing using evidence based guidelines that we have developed and studied.  

The new area of personalized nutrition and nutritional genomics has and the possibility that it

could of motivating individuals to want to make positive food choices to a greater degree than

populations based dietary recommendations.  

We need to be more involved in the Patient Centered medial home movement and tele-

dietetics.  This is the way of the future and we need to make sure we are on that bus before it
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leaves the station.

 

Are we training our future dietitians to be able to play in the new fields of agriculture and food

systems, food insecurity, farm to table, policy change and health promotion.

 

Are our dietetic students being trained in computer programming skills so they can help with the

development of apps and, programs, 3D printers and robots that would help the profession

and the public. 

Dietitians need to shift their duties to the higher level skills and services that cannot be

automated or programmed to be done by a computer.  For example, dietitians need to be using

motivational interviewing to work with patients to change their eating habits.  

We are going to need more dietitians.  So, I would love to see all Academy members be a

preceptor to help train the future members of our profession. The profession is continuing to

age with the median age of our members being 49 years old and 35% are 55 or older.   This is

going to be a serious issue.  

The first thing we need to make sure that all employers realize what a benefit it is to have

students in their facilities.  Students can help stretch a dietitian’s time and allow them to do more

with less.  They help keep the dietitian on their toes and current with what is the latest information

being taught in schools.  It is a big help when you are trying to recruit staff to your facility if they

have already rotated there.  Studies show that patients receive a higher quality of care when

dietitians are preceptors. 

RDN’s also need them to understand the benefits they receive from being a preceptor.  One of

the most important is the personal satisfaction experienced in mentoring students. Students can

provide assistance with job responsibilities and additional duties.  For example, students can be

asked to develop educational materials, analyze menus or teach classes that staff might not have

the extra time to complete.  Student presence and questions stimulate and intellectually challenge

staff.  They bring fresh ideas and up-to-date information.  For example, many facilities have

received assistance from interns with implementing the Nutrition Care Process. 

We need to be giving incentives to preceptors like continuing education credits through intern

seminars, helping them purchase education materials, providing them a stipend to attend an

educational meeting.  

We also need to change the regulations so we can allow international preceptors.  We would

have to do some more work to make sure they have the same standards of practice that we have,

but I think it is very doable.  

I recognize that one of the greatest challenges in the 21st century is to sustainably feed the

growing world population in a manner that respects the earth’s environment and limited resources.

Malnutrition exists in some form in every country in the world—undernutrition, micronutrient

malnutrition, and/or overweight and obesity, and RDNs need to be leading nutrition and agriculture

interventions that promote sustainable agriculture while improving global health.
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I think we can do a lot to expand the what areas we are working in and, as President, I would

make sure our members got the necessary training in these areas so they can be successful in

pursuing these future avenues of work.  

I hope this helps with your questions and if I am elected President-elect I would love for you to

continue to reach out to me with your questions and concerns!

 

 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Sandra Wyers <sandra.wyers@sshainc-houston.com> 

 Sent: Friday, February 12, 2016 11:28 AM 

 To: Donna Martin 

 Subject: AND President Elect Questions 

 

Hi Ms. Martin:

 

As a licensed health professional concerned about our professions image and public reputation,

what are your thoughts about the ideals and concerns voiced by the organization “Dietitians for

Professional Integrity” (http://integritydietitians.org/)? Do you have any specific plans or ideas to

improve our professions visibility, public image and reputation as the nations trusted nutrition

experts? Also, do you have any specific plans about how to increase reimbursement for our

services from insurance companies and Medicare/Medicaid? What do you see are the 5 biggest

barriers facing our profession today and in the next 5-10 years, and how would you help in

overcoming them?

 

Thank you,
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Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.
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72. RE: AND President Elect Questions

From: Sandra Wyers <sandra.wyers@sshainc-houston.com>

To: Donna Martin <DMartin@burke.k12.ga.us>

Sent Date: Feb 12, 2016 18:07:56

Subject: RE: AND President Elect Questions

Attachment:

Ms. Martin:

 

 

Thank you for your timely response! While I appreciate and wholeheartedly agree with your points

below, I did not see any response to the question about your thoughts on the ideals and concerns

voiced by the organization “Dietitians for Professional Integrity,” as they’re concerns are also my

concerns. Please review their FAQs page and let me know your thoughts (

http://integritydietitians.org/about-us/faq). Please see the links of the corporate sponsorship issues

below that the Academy has faced and how consequently that has damaged our reputations as

health professionals. For many years I refused to renew my membership to the Academy (formerly

ADA) because of this. Since my move out of clinical and into outpatient prevention I have since

become a member once again because there are such tremendous resources available to use

and expand professional knowledge. However, I am still very concerned about the A.N.D. and

their corporate sponsorship relations.

 

 
http://abcnews.go.com/Health/kraft-singles-1st-food-allowed-display-kids-eat/story?id=29616537

 
http://blog.fooducate.com/2014/05/14/mcdonalds-loves-dietitians-so-much/

 
http://articles.chicagotribune.com/2013-06-17/features/chi-food-policy-dietetic-association-should-
not-take-money-from-mcdonalds-cocacola-pepsi-and-other-junk-20130617_1_petition-mcdonald-
dietitian

 
http://www.npr.org/sections/thesalt/2014/05/14/312460302/how-food-companies-court-nutrition-
educators-with-junk-food

 

 

 

Thank you,

 

 

Sandy R. Wyers, MS, RD
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Nutrition Therapy &Wellness Counseling

 

Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.

 

 

From: Donna Martin [mailto:DMartin@burke.k12.ga.us]  

Sent: Friday, February 12, 2016 2:54 PM 

 To: Sandra Wyers 

 Subject: Re: AND President Elect Questions

 

 

Sandy,  Thanks so much for reaching out to me with questions about the professions visibility,

image and reputation.  As a candidate for the position of President-elect of the Academy I
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definitely am concerned about all of these issues.  One thing I would suggest you consider doing

is to go back and listen to the president-elect candidates forum if you have not listened to it.  I am

including the link here.  I think it will help you with what both are positions are on a lot of timely

subjects.  http://www.eatrightpro.org/resource/leadership/nominations-and-elections/elections-

process/candidate-forum-president-elect

 

1. My vision for dietetics as President would be to make the public aware that health is the true

wealth.  Without health we have nothing.  I love this Margaret Mead quote: “Never doubt that a

small group of thoughtful committed citizens can change the world.  Indeed it is the only thing that

ever has.”  We are that small group of committed citizens that can change the landscape of health

through nutrition.  We need to build a culture of health to enable our nation’s diverse society to

lead healthier lives now and for generations to come.  

My second vision is that food is medicine.  I love when physicians give prescriptions for food

like fresh fruits and vegetables, instead of a prescription for medicine . This program was piloted in

Augusta where I live.  In my district, we have starting offering farmer’s markets in the school once

a month to encourage the parents and staff to eat a healthier, more sustainable diet.  United

Healthcare is piloting a health savings card, which helps members save money when they

purchase healthy foods at the grocery store.  Wouldn’t it be wonderful if when you bought healthy

food with SNAP you doubled the dollars you get to spend?  Which would be similar to what is

being done at farmer’s markets like the one we have at our schools where their SNAP dollars are

doubled.    

 

My third vision is to see our members actively involved in every aspect of the food chain so that

we can halt the devastating effects that greater urbanization and poor environmental stewardship

has had on our food and agriculture systems. I believe that everybody has the right to eat right

and as dietitians we need to get more involved in improving food systems to ensure that we have

a more sustainable diet that will be able to feed our growing population.   Farm to  table is a great

tool to help save our environment and improving the sustainability of our agricultural system. With

that in mind, Academy members are also the perfect people to deal with the 30 to 40% of lost or

wasted food that we are now learning how to reclaim.  

I would also love to see every member be engaged in advocacy and public policy because it is

essential for adequate funding for reimbursement and full funding for food and nutrition programs

like WIC, School Nutrition and SNAP.  

 

2.  In terms of increasing reimbursement through Medicare/Medicaid I think the Academy is

already working very diligently in this area.  Marsha Schofield heads up this area and she is one of

our most capable employees.  Right now we only have MNT for diabetes and renal disease and

you have to be a Medicare provider before you can bill for reimbursement. The main thing we

need to do is to make sure we are documenting how what we do helps save money and improve

patient outcomes.  Bills like the Treat and Reduce Obesity Act would help get us the medical

reimbursement through Medicare we need for treating obesity. That is why our public policy office

in DC is so important.   
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The Academy has a toolkit called “Integrating the Registered Dietitian into Primary Care:

Comprehensive Primary Care Initiative that will help dietitians interested in getting MNT. The

Academy also offers a “Business of MNT Boot Camp,” The two-day train-the-trainer program

focused on the business aspects of providing medical nutrition therapy services under changing

health-care delivery and payment models. Many of these new health care delivery models require

primary care practices to meet new conditions to be eligible for payment for patient care.

Registered dietitians are in a very unique position because we have the skill sets to provide the

services for many of these new requirements.  New areas like Comprehensive Care Initiative

(CPCI), Patient Centered Medical Home (PCMH), Accountable Care Organization (ACO), and the

Affordable Care Act (ACA). We need to help the RD to be able to provide services in each of these

models, also with strategies for marketing RD services and negotiating payment, insurance basics,

tips for credentialing, and that there are resources available to them to help them learn more.   

3.  My thoughts on the biggest areas of concern facing dietitians are the following:

 

I see big areas of encroachment and competition for our jobs coming in the areas of wellness,

health promotion and disease prevention.  There has been an explosion of nutrition- related

credentials popping up with very few regulatory standards to combat them.  Credentials like

Certified Nutritionist ,Certified Clinical Nutritionist , Certified Sports Nutritionist. With the advent of

the Internet everyone now thinks they have all the nutrition advice they need at their fingertips.  I

think there is a lot we can do to stop the competition, and just recently Dawn Jackson Blatner did

just that when she won the “My diet is better than your diet” competition.  There is no better way to

show what we can do than to beat out all the competition who didn’t have any real credentials and

do it on national TV!

 

Continuing efforts to strengthen licensure would help with these bogus credentials.  I also think

we desperately need to  increase the ethnic diversity of Academy.  Community health workers

and other lay educators are taking away our jobs because we do not have the diversity to meet the

increasing demands of a more ethnically diverse population that by 2044 will be 50% minorities.

We need to be able to illustrate the cost effectiveness of what we do for patient outcomes,

resulting in reduced hospital stays and reduced readmissions. Let’s get all our members collecting

data that supports that our interventions decrease costs and help justify our positions. Everyone

should be practicing using evidence based guidelines that we have developed and studied.  

The new area of personalized nutrition and nutritional genomics has and the possibility that it

could of motivating individuals to want to make positive food choices to a greater degree than

populations based dietary recommendations.  

We need to be more involved in the Patient Centered medial home movement and tele-

dietetics.  This is the way of the future and we need to make sure we are on that bus before it

leaves the station.

 

Are we training our future dietitians to be able to play in the new fields of agriculture and food

systems, food insecurity, farm to table, policy change and health promotion.
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Are our dietetic students being trained in computer programming skills so they can help with the

development of apps and, programs, 3D printers and robots that would help the profession

and the public. 

Dietitians need to shift their duties to the higher level skills and services that cannot be

automated or programmed to be done by a computer.  For example, dietitians need to be using

motivational interviewing to work with patients to change their eating habits.  

We are going to need more dietitians.  So, I would love to see all Academy members be a

preceptor to help train the future members of our profession. The profession is continuing to

age with the median age of our members being 49 years old and 35% are 55 or older.   This is

going to be a serious issue.  

The first thing we need to make sure that all employers realize what a benefit it is to have

students in their facilities.  Students can help stretch a dietitian’s time and allow them to do more

with less.  They help keep the dietitian on their toes and current with what is the latest information

being taught in schools.  It is a big help when you are trying to recruit staff to your facility if they

have already rotated there.  Studies show that patients receive a higher quality of care when

dietitians are preceptors. 

RDN’s also need them to understand the benefits they receive from being a preceptor.  One of

the most important is the personal satisfaction experienced in mentoring students. Students can

provide assistance with job responsibilities and additional duties.  For example, students can be

asked to develop educational materials, analyze menus or teach classes that staff might not have

the extra time to complete.  Student presence and questions stimulate and intellectually challenge

staff.  They bring fresh ideas and up-to-date information.  For example, many facilities have

received assistance from interns with implementing the Nutrition Care Process. 

We need to be giving incentives to preceptors like continuing education credits through intern

seminars, helping them purchase education materials, providing them a stipend to attend an

educational meeting.  

We also need to change the regulations so we can allow international preceptors.  We would

have to do some more work to make sure they have the same standards of practice that we have,

but I think it is very doable.  

I recognize that one of the greatest challenges in the 21st century is to sustainably feed the

growing world population in a manner that respects the earth’s environment and limited resources.

Malnutrition exists in some form in every country in the world—undernutrition, micronutrient

malnutrition, and/or overweight and obesity, and RDNs need to be leading nutrition and agriculture

interventions that promote sustainable agriculture while improving global health.

 

 

I think we can do a lot to expand the what areas we are working in and, as President, I would

make sure our members got the necessary training in these areas so they can be successful in

pursuing these future avenues of work.  

I hope this helps with your questions and if I am elected President-elect I would love for you to

continue to reach out to me with your questions and concerns!
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Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

From: Sandra Wyers <sandra.wyers@sshainc-houston.com> 

 Sent: Friday, February 12, 2016 11:28 AM 

 To: Donna Martin 

 Subject: AND President Elect Questions 

 

Hi Ms. Martin:

 

As a licensed health professional concerned about our professions image and public reputation,

what are your thoughts about the ideals and concerns voiced by the organization “Dietitians for

Professional Integrity” (http://integritydietitians.org/)? Do you have any specific plans or ideas to

improve our professions visibility, public image and reputation as the nations trusted nutrition

experts? Also, do you have any specific plans about how to increase reimbursement for our

services from insurance companies and Medicare/Medicaid? What do you see are the 5 biggest

barriers facing our profession today and in the next 5-10 years, and how would you help in

overcoming them?

 

Thank you,

 

 

 

Sandy R. Wyers, MS, RD

 

Nutrition Therapy &Wellness Counseling
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Bariatric &Corporate Wellness Program Coordinator

 

Surgery Specialty Hospitals of America

 

4301 Vista Rd

 

Pasadena, TX 77504

 

Office: 713-378-3057

 

Fax: 713-944-0381

 

Email: sandra.wyers@surgeryspecialty.com

 

Website: http://ssha.us.com/services

 

LinkedIn: https://www.linkedin.com/in/srwmnt

 

 

CONFIDENTIALITY STATEMENT

 

This electronic message and the documents accompanying this transmission may contain

confidential health information that is legally privileged.  This information is intended only for the

use of the individual or entity named above.  The authorized recipient of this information is

prohibited from disclosing this information to any other party unless required to do so by law or

regulation and is required  to destroy the information after its stated need has been fulfilled.  If you

are not the intended recipient, you are hereby notified that any disclosure, copying, distribution, or

action taken in reliance on the contents of these documents is strictly prohibited.  If you have

received this information in error, please notify the sender immediately and arrange for the return

or destruction of these documents.
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73. US FOODS BID SALES MANAGER AT COLUMBIA 

From: Payne, Melissa <Melissa.Payne@usfoods.com>

To: ANDREA DUNCAN <ADUNCAN@richlandone.org>, Andrye'l Walker

(andryel.walker@richlandone.org) <andryel.walker@richlandone.org>, Belinda

DeBerry <bdeberry@gilbertfoods.com>, Madden, Benjamin

<BMadden@ed.sc.gov>, bid.southeast@asmwaypoint.com

<bid.southeast@asmwaypoint.com>,  (BidKelloggs@kellogg.com)

<BidKelloggs@kellogg.com>, Bob Abrams <BobAbrams@hopcobroker.com>,

(beugenio@kisales.com) <beugenio@kisales.com>, BRIAN TUCK

(Brian.Tuck@gapac.com) <Brian.Tuck@gapac.com>, Brian Wolverton

(brianw@cool-tropics.com) <brianw@cool-tropics.com>, Carol

<carol@integrity-foods.com>, Chip Conner <chip@suncupjuice.com>,

CHRISTY ROGERS (c.rogers@cohenfoods.com)

<c.rogers@cohenfoods.com>, dhemby@tastybrandsk12.com

<dhemby@tastybrandsk12.com>, ERIC LONGSHORE

(elongshore@acosta.com) <elongshore@acosta.com>,

(bids@hopcobroker.com) <bids@hopcobroker.com>,  (jdodge@kisales.com)

<jdodge@kisales.com>, Jennifer.harrison@genmills.com

<Jennifer.harrison@genmills.com>, Jim Albergotti

<Jim.Albergotti@ASMWaypoint.com>, Jim Stahl <Jim.Stahl@schwans.com>,

John Boone - Cohen E-mail <j.boone@cohenfoods.com>, Jonathan Smoak

<Jonathan.Smoak@ASMWaypoint.com>,  (jasmo@appleandeve.com)

<jasmo@appleandeve.com>, KAREN JACKSON

<kajackson@richlandone.org>, KEITH RINGER

(executdir@scpurchasingalliance.org) <executdir@scpurchasingalliance.org>,

Keith Whipple <kwhipple@coregroupsales.com>, KEN WOODBURN

(KWOODBURN@ACOSTA.COM) <KWOODBURN@ACOSTA.COM>, Kerri

{FLNA} Fairey <Kerri.Fairey@fritolay.com>,  (sebids@kisales.com)

<sebids@kisales.com>, Kevin Ros (kevinros@pmgwins.com)

<kevinros@pmgwins.com>, Kimberly Kinsaul

<Kimberly.Kinsaul@savannah.chatham.k12.ga.us>, KRISTINE KINNINGER

(Kristine.Kinninger@conagrafoods.com)

<Kristine.Kinninger@conagrafoods.com>, Leslie Pannenbacker

<lesliep@pmgwins.com>, Linda Benyo

<linda.benyo@asianfoodsolutions.com>, Megan Teates

<meganteates@pmgwins.com>,  (bidsupport@pmgwins.com)

<bidsupport@pmgwins.com>, Patrick Walker <patrickwalker@juicealive.net>,

Ray Bullock (RBullock@acosta.com) <RBullock@acosta.com>, RAY

BULLOCK (jbullock@acosta.com) <jbullock@acosta.com>, Bowens-

Seabrook, Juanita <JBowens@ed.sc.gov>, Robert L. Parker Jr.

(rparker@bcswan.net) <rparker@bcswan.net>, Ron Petty
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(ron.petty@kqf.com) <ron.petty@kqf.com>, RUTH ANN TOXIE

(Rtoxie@coregroupsales.com) <Rtoxie@coregroupsales.com>, Sherry

Crawley (SCrawley@tastyblend.com) <SCrawley@tastyblend.com>,

(Stacey.cosentino@pepsico.com) <Stacey.cosentino@pepsico.com>,

(sthomas@gilbertfoods.com) <sthomas@gilbertfoods.com>,

Tara.ingalls@asmwaypoint.com <Tara.ingalls@asmwaypoint.com>, Tracy

Dixon (Tracy.dixon@richlandone.org) <Tracy.dixon@richlandone.org>, Walter

cAUDLE (WCAUDLE@ED.SC.GOV) <WCAUDLE@ED.SC.GOV>, Wendy

Justus <WJustus@cfsauer.com>, WENDY SAVERANCE

(WENDY@INTEGRITY-FOODS.COM) <WENDY@INTEGRITY-

FOODS.COM>, will sumter (WILLIAM.SUMTER@kellogg.com)

<WILLIAM.SUMTER@kellogg.com>,  (Yvette.David@Kellogg.com)

<Yvette.David@Kellogg.com>, Kim Murrill <K_Murrill@Cohenfoods.com>,

(aconnelly@saludaschools.org) <aconnelly@saludaschools.org>,

(CStorey@acpsd.net) <CStorey@acpsd.net>,

(granche@hampton2.k12.sc.us) <granche@hampton2.k12.sc.us>,

(kingp@dillon.k12.sc.us) <kingp@dillon.k12.sc.us>, Angela Robinson

(Angela.robinson@ocsd4sc.net) <Angela.robinson@ocsd4sc.net>, Ann

Agnew (AAGNEW@bamberg1.net) <AAGNEW@bamberg1.net>, Annie

Taylor <ataylor@clar1.k12.sc.us>, Brown Deonna <brownd@wlgos.sc.gov>,

Carolyn Barnes (cbarnes@newberry.k12.sc.us)

<cbarnes@newberry.k12.sc.us>, Charlene Jordan (CJordan@gcsd.k12.sc.us)

<CJordan@gcsd.k12.sc.us>, DAWN BAILEY (baileyd@dillon.k12.sc.us)

<baileyd@dillon.k12.sc.us>, Deborah Filomarino

(dfilomarino@dorchester2.k12.sc.us) <dfilomarino@dorchester2.k12.sc.us>,

Debra Hoffman <dhoffman@lexington4.net>, Dee Cook

(Dee.Cook@sumterschools.net) <Dee.Cook@sumterschools.net>, Deidre

Yonce <DYonce@lexington1.net>, Don Navorska

<dnavorska@florence3.k12.sc.us>, DONNIE CHAVIS

<DONNIE.CHAVIS@fsd1.org>, Doris Grant (dgrant@ccpsonline.net)

<dgrant@ccpsonline.net>, Eartha Atterberry (eatterberry@bamberg2.org)

<eatterberry@bamberg2.org>, ejohnson@williston.k12.sc.us

<ejohnson@williston.k12.sc.us>, ELLEN FITCH

(efitch@mail.colleton.k12.sc.us) <efitch@mail.colleton.k12.sc.us>, Evon

Williams <Ewilliams@marlboro.k12.sc.us>, Gayle M. Brown

<Gayle.Brown@ocsd5.net>, Geraldine Morris

<morrisg@mccormick.k12.sc.us>, Heather Stone

<HStone@horrycountyschools.net>, Jack Johnson

(jjohnson@barnwell45.k12.sc.us) <jjohnson@barnwell45.k12.sc.us>, Jackie

Harris (jacqueline.harris@ocsd5.net) <jacqueline.harris@ocsd5.net>, Jan

Knox <jknox@gcsd.k12.sc.us>, Janice Benbow (jbenbow@fairfield.k12.sc.us)

<jbenbow@fairfield.k12.sc.us>, Jeannie Carmichael
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<jcarmich@flo5.k12.sc.us>, Joan Walker (jwalker@greenwood52.org)

<jwalker@greenwood52.org>, Johnnis  Tanner <jptanner99@yahoo.com>,

Karen M Taylor <Taylork@bcsdschools.net>, Karen Threatt

<kthreatt@bamberg1.net>, Kim Johnson (kjohnson@horrycountyschools.net)

<kjohnson@horrycountyschools.net>, Laura Farmer

(LFARMER@horrycountyschools.net) <LFARMER@horrycountyschools.net>,

LEIGH reynolds (Leigh.Catoe@kcsdschools.net)

<Leigh.Catoe@kcsdschools.net>, Leon S. Williams

<Leon.Williams@sumterschools.net>, Linda Fairchild

(fairchildl@bcsdschools.net) <fairchildl@bcsdschools.net>, Lisa Eklund

<leklund@riverviewcharterschool.org>, Lora Beth Rucker

<LRucker@lexington4.net>, Lydia Breland <lbreland@jcsd.net>, Mary

Graham (mgraham@csd2.org) <mgraham@csd2.org>, MELISSA JACKSON

(MKJACKSON@EDGEFIELD.K12.SC.US)

<MKJACKSON@EDGEFIELD.K12.SC.US>, MICELLE GASKINS

<MGASKINS@FLORENCE3.K12.SC.US>, MINNIE BROWN

(MINNIE.BROWN@DELAHOWE.K12.SC.US)

<MINNIE.BROWN@DELAHOWE.K12.SC.US>, Misha Lawyer

<misha.lawyer@kcsdschools.net>, Mitsy Foxworth

(MFOXWORTH@WCSD.K12.SC.US) <MFOXWORTH@WCSD.K12.SC.US>,

Moreen B. Joseph (josephm@orangeburg3.onmicrosoft.com)

<josephm@orangeburg3.onmicrosoft.com>, Mozelle Murdaugh

<mwmurdaugh@hampton1.k12.sc.us>, Nicole Giles (ngiles@wcsd.k12.sc.us)

<ngiles@wcsd.k12.sc.us>, Pam Vaughn

(pamela.vaughan@darlington.k12.sc.us)

<pamela.vaughan@darlington.k12.sc.us>, Pat Carter

<Pcarter@lexington1.net>, Patricia Truett <ptruett@dd4.k12.sc.us>, Rebecca

Kenner (rkenner@colleton.k12.sc.us) <rkenner@colleton.k12.sc.us>, Rene

Sturgeon (rene.sturgeon@darlington.k12.sc.us)

<rene.sturgeon@darlington.k12.sc.us>, Sandy Wallace

<Swallace@marlboro.k12.sc.us>, Sharon Mann (smann@gwd51.org)

<smann@gwd51.org>, Shirley Joe <Joes@lee.k12.sc.us>, Teresa Zorn

(tzorn@barnwell45.k12.sc.us) <tzorn@barnwell45.k12.sc.us>, Terri Freeman

<TFREEMAN@gcsd.k12.sc.us>, Theresa Rogers

<Theresa@mail.dillon3.k12.sc.us>, Tuesday Johnson

<johnsont@acs.k12.sc.us>, Vicki Livingston

<vlivingston@newberry.k12.sc.us>, WANDA ROBINSON

(WROBINSON@FAIRFIELD.K12.SC.US)

<WROBINSON@FAIRFIELD.K12.SC.US>, Whittaker Williams

(wwilliams@ccpsonline.net) <wwilliams@ccpsonline.net>, Debbie Joye

(joyed@anderson1.k12.sc.us) <joyed@anderson1.k12.sc.us>, Jenaffer Pitt

<JenafferPitt@pickens.k12.sc.us>, Sally Nicholson
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<SallyNicholson@pickens.k12.sc.us>, Sharon Hunt

(sharonhunt@anderson5.net) <sharonhunt@anderson5.net>,

tbedenba@lexrich5.org <tbedenba@lexrich5.org>, Travis Fisher

(tfisher@spart6.org) <tfisher@spart6.org>, WALTER CAMPBELL

<WALTER_CAMPBELL@charleston.k12.sc.us>,

(jeremy_tunstill@charleston.k12.sc.us)

<jeremy_tunstill@charleston.k12.sc.us>, AMANDA REID

<amanda_reid@charleston.k12.sc.us>, ANGELA MCLAUGHLIN

<angela_mclaughlin@charleston.k12.sc.us>, Frank Manigault

(frank.manigault@charleston.k12.sc.us)

<frank.manigault@charleston.k12.sc.us>, SARAH BATES

<sarah_bates@charleston.k12.sc.us>,

suzanne_cottingham@charleston.k12.sc.us

<suzanne_cottingham@charleston.k12.sc.us>,

(bmorrison@glascock.k12.ga.us) <bmorrison@glascock.k12.ga.us>,

(gayc@toombs.k12.ga.us) <gayc@toombs.k12.ga.us>,

(jzeagler@screven.k12.ga.us) <jzeagler@screven.k12.ga.us>,

(kdennis@metter.org) <kdennis@metter.org>,

(kim.dupree@wheeler.k12.ga.us) <kim.dupree@wheeler.k12.ga.us>,

(motond@mcduffie.k12.ga.us) <motond@mcduffie.k12.ga.us>,

(sharper@hancock.k12.ga.us) <sharper@hancock.k12.ga.us>, Carol Knight

<cellis@bryan.k12.ga.us>, Cathy Johnson <cjohnson@lcboe.us>, Charlene

Phillips <CPhillips@bryan.k12.ga.us>, Daphne Callison

<dcalliso@burke.k12.ga.us>, Debra Herman (DHERRMANN@JCHS.COM)

<DHERRMANN@JCHS.COM>, Dena Barrows

<dbarrows@dodge.k12.ga.us>, Denise Parson (dparson@vidalia-

city.k12.ga.us) <dparson@vidalia-city.k12.ga.us>, Donna Martin

<Dmartin@Burke.k12.ga.us>, Donna Sapp <donnasapp@LCBOE.NET>,

Jessica O'Leary (joleary@effingham.k12.ga.us)

<joleary@effingham.k12.ga.us>, Lisa Leone <lleone@bulloch.k12.ga.us>,

MEGAN BLANCHARD (mblanchard@bulloch.k12.ga.us)

<mblanchard@bulloch.k12.ga.us>, Pam Todd (ptodd@metter.org)

<ptodd@metter.org>, Redessa Crawford

<redessa_crawford@johnson.k12.ga.us>, Reida Ferrell

<FerrellR@mcduffie.k12.ga.us>, Rhonda Cooper

<rcooper@pierce.k12.ga.us>, RINDY TRAPNELL

<RTrapnell@wayne.k12.ga.us>, Shirley Martin <smartin@telfair.k12.ga.us>,

STEPHANIE FOX (sfox@long.k12.ga.us) <sfox@long.k12.ga.us>, Tonya

Beasley <Tbeasley@Evans.k12.ga.us>

Cc: Pegues, Alyce <Alyce.Pegues@usfoods.com>, Kinard, Michael

<Michael.Kinard@usfoods.com>, Parks, Dana <Dana.Parks@usfoods.com>,

Russell, Steve <Steve.Russell@usfoods.com>
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Hidden

recipients:

dmartin@burke.k12.ga.us, DCallison@burke.k12.ga.us

Sent Date: Feb 12, 2016 10:58:14

Subject: US FOODS BID SALES MANAGER AT COLUMBIA 

Attachment: Organizational Announcement - Pegues.pdf

Good Morning,

 

Please see the attached letter as we will soon be welcoming Alyce Pegues into the department at

US Foods Columbia as the Bid Sales Manager. Alyce brings a wealth of knowledge and great

Customer Service Management skills to our School Bid Sales Team.

We are looking very forward to having her on board. Once we have her official start date as she

transitions into our department we will update you with her contact information. 

 

Thank you 

 

Melissa H Payne

US Foods

Director, Business Development For Schools-Southeast Region

( Columbia, FT Mill, Raleigh Distribution Centers)

120 Longs Pond Road , Lexington, SC 29072  

 M 803.727.3398 
melissa.payne@usfoods.com  
 
 

 

 

This email message and any attachments are for the sole use of the intended recipient(s) and may

contain information that is proprietary to US Foods, Inc. and/or its subsidiaries or otherwise

confidential or legally privileged. If you have received this message in error, please notify the

sender by reply, and delete all copies of this message and any attachments. If you are the

intended recipient you may use the information contained in this message and any files attached

to this message only as authorized by US Foods, Inc. Files attached to this message may only be

transmitted using secure systems and appropriate means of encryption, and must be secured

using the same level password and security protection with which the file was provided to you. Any

unauthorized use, dissemination or disclosure of this message or its attachments is strictly

prohibited.
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Dear Colleagues:


I am pleased to announce that Alyce Pegues has accepted the position of Manager,
School Bid Sales for the South Carolina Area.


Alyce has made many valuable contributions during her career with US Foods, and
held a variety of leadership positions in the division and company. Most recently she
has led the newly formed Sales Coordinator department as Sales Coordination
Manager. Alyce will remain in her current role while we find and train a replacement.


Alyce returned to the Division in the Customer Service Manager Role. Prior to
moving into a corporate position in Government & Military she was responsible for
the School Bid and Government & Military departments for the Columbia division.
Alyce will report directly to me.


Please join me in congratulating Alyce and wishing her well in her new position.


Melissa Payne
Director, Business Development for Schools-Southeast Region


2.10.2016





Organizational Announcement - Pegues.pdf



74. FW: Help - surprise

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: Donna Martin (dmartin@burke.k12.ga.us) <dmartin@burke.k12.ga.us>,

'Marcia' <mlsdls8@aol.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

'Mary Begalle' <Mary.Begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Nov 30, 2015 11:17:24

Subject: FW: Help - surprise

Attachment:

Sent on behalf of Past President Anne Gennings

 

 

From: abgennings@aol.com [mailto:abgennings@aol.com]  

Sent: Friday, November 27, 2015 10:18 AM 

 To: Hedrick, Janet <jhedrick@schoolnutrition.org> 

 Subject: Fwd: Help - surprise

 

 
abgennings@aol.com

 

                        A SURPRISE

 

The Accutemp employees are having a surprise luncheon for their company President,

Scott Swogger on Tuesday, December 1st, which is "Giving Tuesday".

 

They are having a "Recognition Wall" which will have brief sentences about Scott's

involvement and commitment to the SNF as Foundation

 

Chair the past three years.

 

Would you please answer this question - "When I think of Scott's contribution to the SNF, I

think of ......"

 

Please email your quote to cspringer@accutemp.net by 4:00 PM Monday, November 30th.

 

In addition, if you would like to join me in contributing to SNF in Scott's honor, please send

your donation to SNF.
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AND - remember this is a surprise.

 

    Thank you,

 

    Anne

 

If you don't get your quote in to Cindy before the Tuesday luncheon, send it anyway and she will

keep adding to the wall!!

 

 

Giving Tuesday is December 1, 2015 – Make a contribution

https://donatenow.networkforgood.org/SNF and tell others why you support the School Nutrition

Foundation!  
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75. SNF Board Election Results

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <Mary.Begalle@schwans.com>, 'Ronnei Jean'

<jean.ronnei@spps.org>, 'Sandy Ford' <fords@manateeschools.net>, 'Scott

Swogger' <SSwogger@accutemp.net>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>

Sent Date: Aug 18, 2015 14:04:05

Subject: SNF Board Election Results

Attachment: image001.jpg
Composition of SNF Board  August 1 2015.docx

The purpose of this email is to inform you of the results of the SNF Board elections and reason for

the delay in announcing the results of the election.  During the election, I received an inquiry from

a Board member about the process for board nominations and questioned whether we should step

back and reevaluate.  I was on vacation after ANC and responded that I would look into it when I

returned. 

 

When I got back in the office, I reviewed the ballots received (5 from 8 voting members) and did a

preliminary review of Roberts Rules of Order pertaining to elections.  Per my review of Roberts

Rules I found that elections cannot be halted once underway, and that given a majority had

submitted a ballot, the results were valid.   I then emailed SNA’s legal counsel, Peter Spanos, and

asked him to provide his legal opinion.  Peter confirmed my findings; you can read his e-mail

below.  

 

And so the results for the open SNF Board positions are as follows:

 

 

SN Operator Position

 

Gay Anderson, Brandon Valley School District in South Dakota

 

 

At Large Positions

 

Chuck Ainsworth, Division Manager, SFSPAC Food Service Sanitation
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COMPOSITION OF THE SNF BOARD OF DIRECTORS –  8/1/2015 

		

		MEMBERS

		SNA BOD

		PERSON TO FILL THE POSITION 

		RATIONALE

		OFFICER ELIGIBILITY

		TERM START DATE

		TERM END DATE

		TERMS



		1. 

		Past President of SNA (Other than the two most recent)

		

		Sandra Ford

		Trained; knowledgeable; continuity; SNA/SNF synergy 

		· 

		8/1/2013

1st Term

		7/31/2016

		3 YEARS



		2. 

		SNA Secretary/Treasurer2

		· 

		Linda Eichenberger

		Serve as SNA and SNF Treasurer; common practice for Assoc. Foundations

		X

		8/1/2015

		7/31/2016

		SNA TERM





		3. 

		SNA Professional Development (currently Education) Chair 2,3

		· 

		Kathy Burrill

		Education/Professional Development is major focus of SNF

		· 

		8/1/2015

		7/31/2017

		SNA TERM



		4. 

		SNA Nutrition and Research (currently Research) Chair2,3

		· 

		Beth Egan

		Research is major focus of SNF

		· 

		8/1/2015

		7/31/2017

		SNA TERM



		5. 

		Industry (Food or Non-Food)

		

		Scott Swogger

		Industry members bring different perspective 

		· 

		8/1/2013 2nd Term

		7/31/2016

		3 YEARS



		6. 

		Industry (Food or Non-Food)

		

		Mary Begalle

		Industry members bring different perspective 

		· 

		8/1/2013

2nd Term 

		7/31/2016

		3 YEARS 



		7. 

		SNA Practitioner/Operator

		

		Gay Anderson

		Additional School Nutrition practitioner/operator

		· 

		8/1/2015

1st Term

		7/31/2018

		3 YEARS



		8. 

		At-large member

		

		Chuck Ainsworth

		

		· 

		8/1/2015

1st Term

		7/31/2018

		3 YEARS



		9. 

		At-large member

		

		Jim Clough

		

		· 

		8/1/2015

1st Term

		7/31/2018

		3 YEARS



		10. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		11. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		12. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		13. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		14. 

		SNA CEO/SNF Exec. Dir.2

		· 

		Patti Montague

		SNA/SNF synergy; non-voting member of SNF Board

		X

		

		

		EX-OFFICIO NON-VOTING













image1.jpeg



Composition of SNF Board  August 1 2015.docx



 

Jim Clough, President, Advance Pierre Foods

 

 

 

Attached is the 2015-16 SNF Board of Directors roster.  I have called Donna and Marcia, who

were on the ballot, and let them know the election results.  Today and tomorrow, I will be calling

the successful and other unsuccessful candidates.

 

 

We now need to elect a chair and a vice chair which will be done by the new 2015-16 Board.  Per

the SNF Bylaws, “a director must have served at least on  (1) year on the SNF Board before being

eligible for nomination for the position of Chair. “    Some of the returning Board members have

expressed an interest in serving as chair.  I have been asked about the time commitment required

and so we will be adding that information to the chair position job description and sending that out

to the interested Board members later this week and then will be sending out a mail ballot early

next week.  

 

To those of you going off the Board, thank you for your service and support, and we hope you

continue to be a supporter of the Foundation in the years ahead.

 

 

Please let me know if you have any questions.

 

 

From: Spanos, Peter [mailto:PSpanos@btlaw.com]  

Sent: Wednesday, August 05, 2015 3:51 PM 

 To: Montague, Patricia 

 Subject: RE: Mail Ballot members final

 

 

Patti:   Per your request, I have reviewed your e-mail and the attached documents.  

 

Based on this information, in my opinion there are no valid grounds for challenging the SNF Board

of Directors election that was held between July 15 and July 22.  In addition, the election complied

with all applicable provisions of the SNF Bylaws.  Accordingly, the election should stand and

cannot be recalled or invalidated.

 

 

The grounds for challenging an election such as this are very limited.  The election may be

challenged only for fraud, ineligibility of a person or persons to hold the particular office, for

miscounting or other irregularities in the ballots, or for failure to follow the specific rules of elections
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in the organization’s bylaws.  None of these grounds are supported by the facts as summarized by

you.  There is no suggestion of any fraud.  The persons elected apparently met the applicable

minimum criteria for service on the Board of Directors.  It also appears that you have re-examined

the ballots and determined that each ballot was validly cast and readable.  You have verified the

count of the votes.  

 

As you point out, there are essentially no provisions in the SNF Bylaws governing how elections

must be conducted.  In particular, there is no requirement in the Bylaws for any background

investigation, nominating committee approval, discussion of the candidates, interviews of the

candidates, documentation requirements, or any other kind of “vetting” of the candidates. 

Therefore, the election cannot be challenged for failure to “vet” or discuss the candidates.  There

is no requirement in the Bylaws that the candidates be “vetted” or discussed in any way.  Although

persons concerned about the election may have sincere and legitimate beliefs that candidates for

the SNF Board should be more thoroughly “vetted,” the fact remains that a non-existent

requirement cannot be invoked or enforced to set aside this election.  Whether the Bylaws or other

governing documents should be revised to include more “vetting” requirements, such as a

nominating committee, is a question that must addressed as a matter of future policy, not

retroactively.  

 

In addition, it appears that the question about “vetting” of the candidates was not raised until after

the candidates were selected and the election was underway.  Accordingly, the concern was

untimely as to adopting additional rules that would apply to this particular election.

 

 

Please note that Roberts Rules of Order (and other similar parliamentary guides) does not require

“vetting” of candidates for any election.  The Rules allow organizations to adopt such procedures,

including the use of nominating committees and specific qualifications for holding offices, but that

is left to the organization’s discretion.  Please also note that in elections of any kind (public or

private), it can be said often that better candidates are needed.  If elections could be challenged

on this basis then few elections would be valid.

 

 

The count of the votes also does not support setting aside the election.  The SNF Bylaws do

contain different and inconsistent quorum requirements for filling vacancies on the Board.  Article

IV-A requires only a “majority vote” but Article IV-G requires a two-thirds vote to fill “vacancies.” 

However, the applicable language for this election is the last sentence of Article IV- A, which

states:  “Any vacancy occurring in the Board of Directors, or any directorship to be filled by reason

of an increase in the number of directors, shall be filled by a vote of a majority of the members of

the Board of Directors.”  In this case, under Article IV-A, a majority of members of the Board of

Directors constitutes a quorum for the election of the directors.  Article IV-H states that “the

affirmative vote of a majority of the directors present in any meeting at which a quorum exists shall

be the action of the Board of Directors.”  The vote is sufficient because it complies with both of
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these provisions of the Bylaws.

 

 

Please let me know if you would like to discuss this issue or if any other questions are raised

about the election.  

 

Best wishes,

 

 

Peter

 

 

Peter R. Spanos | Partner

 

  Barnes &Thornburg LLP

 

  3475 Piedmont Road, NE, Suite 1700, Atlanta, GA  30305

 

  Direct: 404-264-4045 | Fax: 404-264-4033

 

  pspanos@btlaw.com

 

 

 

    Atlanta | Chicago | Delaware | Indiana | Los Angeles | Michigan | Minneapolis | Ohio |

Washington D.C.
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76. Sponsorship Impact

From: Patricia Babjak <PBABJAK@eatright.org>

To: 'Evelyn Crayton' <craytef@charter.net>, craytef@aces.edu

<craytef@aces.edu>, 'Lucille Beseler' <lbeseler_fnc@bellsouth.net>, 'Sonja

Connor' <connors@ohsu.edu>, 'Wolf, Kay' <wolf.4@osu.edu>, 'Margaret

Garner' <MGarner@cchs.ua.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, ''Aida Miles-school' <miles081@umn.edu>,

'Linda Farr' <linda.farr@me.com>, 'Elise Smith' <easaden@aol.com>, 'Denice

Ferko-Adams' <denice@healthfirstonline.net>, 'michelelites@sbcglobal.net'

<michelelites@sbcglobal.net>, 'Michele.D.Lites@kp.org'

<Michele.D.Lites@kp.org>, 'Tracey Bates' <Tracey.Bates@dpi.nc.gov>,

''Catherine Christie' <c.christie@unf.edu>, 'Tracey Bates'

<traceybatesrd@gmail.com>, 'Tammy.randall@case.edu'

<Tammy.randall@case.edu>, dwheller@mindspring.com

<dwheller@mindspring.com>, 'Don Bradley, M.D.' <don.bradley@duke.edu>,

'Steven A. Miranda' <sam387@cornell.edu>, 'jean.ragalie-carr@rosedmi.com'

<jean.ragalie-carr@rosedmi.com>, 'hoboisit@gmail.com'

<hoboisit@gmail.com>

Cc: Alison Steiber <ASteiber@eatright.org>, Barbara Visocan

<BVISOCAN@eatright.org>, Diane Enos <denos@eatright.org>, Doris Acosta

<dacosta@eatright.org>, Harold Holler <HHOLLER@eatright.org>, Jeanne

Blankenship <JBlankenship@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>, Mary Beth Whalen <Mwhalen@eatright.org>,

Mary Pat Raimondi <mraimondi@eatright.org>, Paul Mifsud

<PMifsud@eatright.org>, Jennifer Horton <Jhorton@eatright.org>

Sent Date: Aug 10, 2015 14:01:34

Subject: Sponsorship Impact

Attachment: image003.jpg
image005.jpg
Academy Impact Report.pdf
Academy Foundation Impact.pdf

The Sponsorship Advisory Task Force continues its dialogue on Academy guidelines for working

with industry.  During the course of the conversations they requested and were provided top-line

numbers regarding the impact on membership that could occur as a result of any increase in dues

needed to offset a reduction or elimination of sponsorship support.  We do not believe a top-line

number tells the whole story and so, in addition to the baseline information that was provided, the

accounting and membership teams have worked to develop the attached comprehensive

projection of a sponsorship reduction/elimination impact.  The report includes various sponsorship

program adjustment scenarios.  
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Academy of Nutrition and Dietetics  
Industry Impact Report 
 
The question of how to replace revenue generated by elimination of the Academy’s sponsorship 
program is difficult to quantify, since there are many factors to consider.  
 
On the surface, eliminating a revenue stream and replacing lost income by increasing membership dues 
would seem like a simple mathematical equation. For example, if the current $1.3M in sponsorship 
revenue was eliminated and replaced by an increase in membership dues, the calculation would be 
$1,300,000/75,708 total FY15 year-ending members = $17.17 increase in membership dues per 
member. Unfortunately, determining the actual pricing impact is more complicated. 
 
First and foremost, one has to consider the various membership categories. Today, those categories are: 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The differentiation between the membership dues rates is designed to accommodate those individuals 
whom the Member Value Committee (currently known as a Member Services Advisory Committee) 
determined to be price-sensitive. The Member Value Committee recognized that it takes a minimum of 
five years of participation to fully understand and appreciate the value proposition that is associated 


with professional association membership. Therefore, in FY2012, the Academy implemented a Career 
Starter Dues Program, offering reduced dues rates for members in their first five years of Active 
membership eligibility. Career Starter dues are tiered, increasing incrementally each year, for up to five 
years, to give new Active members time to get established in the profession and learn about the 
benefits of belonging to the Academy before becoming full dues-paying members.  
 
In addition, Student and Retired category members, each of whom may have limited income, also enjoy 
reduced membership dues rates. The impact of increasing dues on these adjusted categories should be 
considered. We would not want an “average” increase applied across all dues categories because it may 
result in undesired outcomes in a particular group. For example, increasing Student membership from 
$50 to $67 (34.0%) might result in more students deciding to forego membership. This would be 
extremely counterproductive, since students are the future of the Academy.  
 


   
Current FY16 


Dues 
 
 
Active (full Pay)   $ 234 


Active Career Starter:    


  First Year  70 


  Second Year  106 


  Third Year  140 


  Fourth Year  176 


  Fifth Year  211 


Retired   117 


Student   50 
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The Active Career Starter and Retired dues rates are defined as a percentage of the full Active dues rate 
(from 30% to 90%). Therefore, increasing the Active category dues rate by $17.17 would result in a 
fraction of this amount for the Career Starter and Retired categories. For example, an increase of $17.17 
in Active dues would result in an $8.59 increase in Retired dues (50%). This would not be enough to 
recover the elimination of sponsorship revenue.  


Those who are retired may need additional incentives to retain their membership. Conversely, a small 
dues increase could easily cause a retired member to not renew his or her membership. As membership 
ages and approaches retirement, the impact of a dues increase on retirees could grow significantly. 


In addition to finding the right balance among membership rates, understanding the price sensitivity of 
members is critical. In FY2002 and FY2003, the last time the Academy raised rates beyond inflation, over 
a two-year period, 7% of Academy members dropped their memberships. Even though we cannot know 
how people will react in the future, a safe assumption would be to expect a similar outcome if dues are 
increased to accommodate loss of sponsorship. Based upon current membership projections, this would 
equate to the loss of 5,323 members. The Academy’s 2012 Needs Satisfaction Survey also indicated that 
the cost of membership was the reason why 77% of respondents did not renew their membership, or 
chose not to join. This may be due to the average household income of Academy members not 
increasing at a rate equal to inflation.  


Data from the Academy’s Reader Survey show that, from 2005 to 2014, adjusted to inflation, the 
average household income of Academy members should have increased from $97,600 to $118,865 
annually, yet it stands at only $98,500. Additionally, benchmarking with like associations shows the 
Academy ranks high in comparative cost of membership dues vs. median annual income: RDNs already 
spend 0.377% of their median income on Academy membership dues, while medical assistants spend 
0.317%; occupational therapists spend 0.298%; diabetes educators spend 0.254%; and family physicians 
spend 0.239%. Given this information, increasing the cost of membership significantly may increase the 
number of members who drop their membership. 
 
Decreases in membership, predicted to occur subsequent to a hypothetical dues increase due to 
corporate sponsorship elimination, would need to be recovered by a second potential increase in 
membership dues, thereby exacerbating the problem. This “cascading effect” of membership dues 
increases becomes even more concerning when we consider the potential impact on other revenue 
streams of the Academy, Foundation, ANDPAC and/or DPGs and MIGs. In most cases, members have a 
certain amount of discretionary funds they are able to allocate toward their professional needs. If the 
Academy increases membership dues dramatically, it would be safe to assume that other areas of the 
Academy might suffer. A member who experiences a large membership dues increase might think twice 
before contributing to the ANDPAC or Foundation, or, they may choose to drop their membership in a 
DPG or MIG.  


It is logical to assume there could also be a reduction in the purchase of books, professional resources, 
CPE programs/products, or FNCE attendance.  


Finally, it is important to define “sponsorship” when determining the impact on membership. The 
Academy does have a formal corporate sponsorship program. However, some members may believe 
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this term applies to other areas of the Academy supported by corporate funding. For example, if a 
company’s sponsorship is eliminated, would it still be allowed to exhibit at FNCE? Or potentially 
advertise in the Journal or Food & Nutrition Magazine? Conversely, corporations that are not allowed to 
sponsor with the Academy may no longer wish to exhibit at FNCE or advertise, regardless of the 
Academy’s final decision associated with these areas. Elimination of revenue for each of these areas 
would have additional impact on a dues increase. Therefore, the following analysis looks at three 
different scenarios: 


1. Elimination of Academy sponsorship 
2. Elimination of Academy sponsorship and FNCE exhibits 
3. Elimination of Academy sponsorship, FNCE exhibits and advertising 


 
1. Elimination of Academy Sponsorship 


If the decision was made to eliminate the current corporate sponsorship program, it would take time to 
implement. However, assuming it could be implemented in FY17, the impact in Year 1 and Year 2 
following elimination can be seen below. Membership dues would increase from 13.8% for Students to 
21.4% for First Year Active members over two years. This assumes a 3% reduction in membership in Year 
1 and an additional 4% reduction in membership in Year 2, representing a 7% total overall reduction in 
membership. 


 


        


   


Current FY17 
Proposed dues 


Year 1 Year 2 Dollar change Percent 
change 


        


Active (full Pay)   $ 234.0   $ 268   $ 282   $ 48.0  20.5% 


Active Career Starter      


 First Year  70 80 85 15 21.4% 


 
Second 
Year 106 121 127 21 19.8% 


 Third Year 140 161 169 29 20.7% 


 Fourth Year 176 201 211 35 19.9% 


 Fifth Year 211 241 254 43 20.4% 


Retired   117 134 142 25 21.4% 


Student   58 66 66 8 13.8% 
 
Again, the information above isolates only the impact from the loss of the sponsorship revenue. It does 
not take into account the impact of lost revenue across other areas addressed above. 
 


2.  Elimination of Sponsorship and FNCE Exhibits 
Similar to option 1, the reduction in membership in this example has been held constant at a 3% 
reduction in Year 1 and an additional 4% reduction in Year 2, representing a 7% total overall reduction. It 
is possible, and probable, that the loss of membership would be greater, since membership dues rates 
also would be higher in this scenario. Future changes are difficult to quantify without additional 
information. However, we do have the data from the last time membership dues increased beyond 
inflation. Therefore, we will continue to use those numbers for comparison.  
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Eliminating both sponsorship and FNCE exhibit revenue would have a significant impact on membership 
dues, with increases ranging from 39.6% to 41.4%. This would be appropriate, since we are replacing 
approximately $3.2M in revenue. 


   


Current FY17 
Proposed dues 


Year 1 Year 2 Dollar change Percent 
change 


        


Active (full Pay)   $ 234.0   $ 312   $ 328   $ 94.0  40.2% 


Active Career Starter      


 First Year   70   94   98   28  40.0% 


 
Second 
Year  106   140   148   42  39.6% 


 Third Year  140   187   197   57  40.7% 


 Fourth Year  176   234   246   70  39.8% 


 Fifth Year  211   281   295   84  39.8% 


Retired    117   156   164   47  40.2% 


Student    58   78   82   24  41.4% 
 
In a survey of members who attend FNCE, the exhibit floor is rated as one of the top reasons for 
attendance. Even though it has not been factored into this analysis, consideration would have to be 
given to the impact on FNCE attendance if exhibits, and their correlating revenue, were eliminated. 
 


3. Elimination of Sponsorship, FNCE Exhibits and Advertising 
Finally, we look at the impact of reduced advertising revenues from the Journal and Food & Nutrition 
Magazine on membership dues rates. Again, we hold the reduction in membership constant at 3% 
reduction in Year 1 and 4% reduction in Year 2, representing a 7% total reduction. As shown below, 
needed increases in membership dues to replace this lost revenue now range from 42.5% to 50%.  


        


   


FY17 Proposed 
dues 


Year 1 Year 2 Dollar change Percent 
change 


        


Active (full Pay)   $ 234   $ 320   $ 336   $ 102  43.6% 


Active Career Starter      


 First Year  70 96 100 30 42.9% 


 
Second 
Year 106 144 151 45 42.5% 


 Third Year 140 192 201 61 43.6% 


 Fourth Year 176 240 252 76 43.2% 


 Fifth Year 211 288 302 91 43.1% 


Retired   117 160 168 51 43.6% 


Student   58 80 87 29 50.0% 
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Other Considerations 
As mentioned above, the impact of eliminating sponsorship revenue cascades throughout the Academy 
to other areas of the business such as DPGs, MIGs, Foundation and ANDPAC. If sponsorship were 
eliminated or reduced, and membership dues were increased, further consideration should be given to 
the impact on other areas. 
 
If dues are increased, would a member choose to not renew a DPG or MIG during the renewal process? 
Academy data indicate members with one or more DPG/MIG memberships renew their Academy 
membership at a rate 20% higher than those without a DPG/MIG membership. This has been steadily 
increasing since FY2005. Therefore, retaining DPG/MIG membership is critical to the long-term success 
of the Academy. 
 
As we dig deeper into sponsorship and corporate funding, we must consider the direct impact on 
DPGs/MIGs. In FY2015, approximately 36.1% of DPGs/MIGs’ funding came from corporations. If 
sponsorship and/or corporate funding were eliminated, an unintended consequence could be a 
necessary increase in dues for DPGs/MIGs. This could further accelerate members eliminating 
DPGs/MIGs memberships or dropping their Academy (and DPG/MIG memberships) altogether. 
 
Another area of consideration is Research. Currently, the Academy and Foundation perform research 
that may be funded, either in part or in whole, by corporations. The research outcomes are critical to 
the profession. If corporate funding were to be eliminated, how would research be funded? Would we 
see the innovation that research provides without corporate funding? The Evidence Analysis Library 
(EAL), rated in the 2012 Needs Survey as one of the most valuable member benefits, was funded 
through corporate grants. Would the EAL have been developed had it not been funded by corporations? 
Innovation is much more difficult without specific funding. One could argue that the increase in 
memberships could support research. However, meeting short-term financial concerns often comes at 
the expense of long-term investment.  
  
A segment of practitioners do not join/rejoin the Academy because they disagree with the Academy’s 
policies, including corporate sponsorship. Approximately 2 to 4% (most recent Needs Satisfaction Survey 
and Exit Surveys) of members who did not renew or state they will not join the Academy indicated that 
their reason is Academy sponsorship. It is important to note members much more frequently cite other 
reasons for dropping membership or not joining. The number-one reason is the cost of Academy dues. 
Conversely, a contingent of membership works with, or for, corporations. Elimination of sponsorship or 
corporate funding may have the effect of alienating these members, resulting in additional dropped 
memberships. 
 
Finally, we have not addressed the potential for structurally changing the operations of the business. 
This, too, would need to be considered and may reduce the impact of an increase in membership dues. 
However, the Academy would have to be careful not to reduce member benefits while increasing dues 
and negatively impacting the perceived value members have of the Academy. This could further 
accelerate lost membership. 
 
Conclusion 
In conclusion, the issue of replacing sponsorship revenue with increased membership dues is complex 
and needs to be evaluated carefully before moving forward. The potential financial impact across the 
Academy and related organizations would be large and requires a balanced approach to achieve an 
acceptable outcome for the long-term viability of the Academy and the profession. 
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Academy of Nutrition and Dietetics Foundation  
Industry Foundation Support  
 


Fundraising - Industry Revenue  
 


Snap shot of last 7 years 
Percentage (average) of total donations 
 


 
 


Total dollar amount (2009 – 2015): $15,000,000* 


 Amount of total dollars that are FNCE sponsorship which offset operations:$1,100,000 


 Amount of remaining total dollars that offset operations (10%): $1,390,000 
 


* Figure does not represent additional $2 million paid out directly from General Mills Foundation for 
Champions Program between 2009 and 2012. 
 


Grant making – Industry Funded 
 


Industry supported funds provided to members during the past 7 years 
Total: $6,150,000 
 


 
 
 


60.55%


$590,000.00
$18,000.00


$220,000.00


$90,000.00


$4,500,000.00


$172,000.00 $557,000.00


Scholarships


Awards


Research grants


Fellowships


Champions Program


Kids Eat Right and Future of Food mini
grants


Stipends for public nutrition
education programs







Charity Navigator 
 


The Academy of Nutrition and Dietetics Foundation has received the coveted 
four star rating on Charity Navigator based on how funds are used and 
disclosure practices.  Charity Navigator is an independent American 
nonprofit corporation that evaluates charities in the United States.  Its stated 
goal is "to advance a more efficient and responsive philanthropic 


marketplace in which givers and the charities they support work in tandem to overcome our nation’s 
and the world’s most persistent challenges". 
 
Narrative of Public Education Programs 
Kids Eat Right 
The Kids Eat Right campaign (www.kidseatright) was launched to support public education projects and 
programs that address the national health concern of obesity among our children. Kids Eat Right 
positions Academy members as the nutrition messenger to both consumer and professional audiences 
and gives Academy members the opportunity to directly impact the health of children today.  The 
campaign encompasses many elements that provide grant opportunities for Academy members to 
implement proven programs in their communities by becoming campaign volunteers.   


 Nearly $175,000 in mini-grants awarded to ~ 850 members to provide nutrition education 
programs, reaching ~ 58,000 kids and adults both nationally and internationally.   


 9 toolkits with 33 unique healthy eating presentations for kids and adults developed and 
available as a FREE download for members 


 
Champions for Healthy Kids  
The Foundation and General Mills Foundation have partnered on the Champions Program since 
2001.  This program supports innovative projects or programs that promote healthy lifestyles for 
children and their families through better nutrition and increased physical activity.  Each program is 
required to have a Registered Dietitian as part of the project team.   


 50 grants/year for $10,00 - $500,000 each year 


 RDN required as part of each program 


 $1,000,000 awarded in 2014 and 2015 


 $6,500,000 in total grants 
 
Energy Balance for Kids 
School based program led by RDN Nutrition Coaches and Recess Coaches to promote nutrition, physical 
activity and energy balance knowledge leading to behavior change in kids  


 Partnership of Academy Foundation & Playworks.  $3,500,000 in funding from the Healthy 
Weight Commitment Foundation 


 Evaluated in three communities from 2008-2013 


 30 paid RDN coaches in schools reaching more than170,000 kids with healthy eating/physical 
activity policies implemented in schools 


 Two manuscripts (one published, one accepted) 
 
RD Parent Empowerment Program 
RDNs in schools and community settings to empower parents to improve family eating and physical 
activity habits through four interactive workshops 


 Academy Foundation and Healthy Children Healthy Futures collaboration.  Nearly $700,000 in 
funding from Met Life Foundation 


 Evaluated in seven communities between 2012-2013 


 Statistically significant improvements in parents’ reported healthy family behaviors 


 Manuscript published in JAND (December 2014) 


 Materials available to all KER members to download in English, Spanish, and Chinese 



http://www.kidseatright/





 
Future of Food 
The Future of Food Initiative is positioned to increase access to adequate amounts of healthy foods for 
all Americans and decrease food insecurity in the U.S. These efforts will address global food and 
nutrition security as well as consumers’ growing interest in a healthy food supply.  


 Academy, National Dairy Council and Feeding America partnership 


 32 Affiliate Presentations “Changing the Way We Look at Agriculture” 


 4-part CPEU webinar series,  
“US Farming” 


 Smart Choices for a Healthy Planet toolkit & mini-grants, funding by Elanco 
 
Home Food Safety 


 $250,000 in funding in 5 years as part of student scholarship program 


 Over 586 million media impressions in Fiscal Year 2014  


 Won 2013 ASAE Gold Circle Award, 2014 Association TRENDS All Media Award and 2015 AVA 
Digital Award 


 
GENIE 
Online checklist and resource for nutrition practitioners to use in planning or improving nutrition 
education programs 


 Nine categories and thirty five quality criteria to include in an effective nutrition education 
program 


 Manuscript published in JAND (January 2015) 
 
DANEH 
Validated checklist for nutrition practitioners to aid in creating effective nutrition education handouts 


 Manuscript published in JAND (article in press March 2015) 
  







Industry Donors are included in Eat Right Weekly and on the website as part of the Academy/Foundation 


Annual Report and Foundation Donor Report and are listed in JAND and the Gala Program Book.   


Industry Donors (FY09-FY15) 


Abbott Laboratories 
AJINOMOTO     
Alliance for Potato Research and Education  
Almond Board of California  
American Council for Fitness and Nutrition  
American Egg Board 
American Society for Parenteral and Enteral Nutrition 
Annex Nutruition Services  
ARAMARK 
Association of Nutrition and Foodservice Professionals 
A-Stamp Industries LLC 
Bank of America 
Becky Dorner & Associates  
Beverage Institute for Health and Wellness 
Bobs Red Mill 
Campbell Soup  
Cargill Inc 
Chartwells School Dining Services  
Child Development Institute  
CMGRP, INC 
Coca-Cola USA  
Colgate Palmolive Company  
Computrition Inc  
ConAgra Foods 
COROWISE/TRUIVA 
Dairy Management Inc/National Dairy Council 
Dannon 
Denice Ferko-Adams & Associates 
Dietary Directions Inc  
DPI Specialty Foods Mid Atlantic inc  
Ecolab Inc 
Edelman Public Relations Worldwide  
Egg Corp 
Egg Nutrition 
Elanco 
Elliott Consulting Inc  
Elsevier Science USA  
Feeding America  
Fidelity Charitable Gift Fund 
Flaherty Thomas & Robyn 
Food Marketing Institute 
Food Minds LLC  
Friendship Village 
General Mills 
General Mills Foundation 
Georgia Pecan Commission 
Giant Eagle Inc. 
GlaxoSmithKline 
Golin Harris 







Greater Boston Convention and Visitors Bureau  
Grocery Manufacturers Association 
GSK  
Hardaway Concrete 
HASS Avocado Board  
Healthy Weight Commitment Foundation  
HERSHEY 
Hillshire Brands 
IFIC 
IFIC Foundation 
ILSI North America  
Intertl Diabetes 
Iowa Department of Education  
Jane Conley & Associates 
Janus Capital Group 
Jim Harrison Gallery 
Jim Harrison Studio Inc.  
Johns Hopkins Univ  
Kellogg Co 
Ketchum INC  
KIDDERBROOK 
Kraft Foods 
LA SUTHERLAND 
Lippincott Williams & Wilkins  
Livliga 
Market Strategies Inc. 
Mars Inc  
Marsh Affinity - Seabury & Smith  
Masterfoods 
McCormick & Company 
McNeil Nutritionals LLC 
Mead Johnson Nutrition 
Merisant  
MetLife Foundation 
Monsanto Company  
Morrison Management Specialists Inc.  
Mushroom Council 
National Cattlemen's Beef Assn  
National Pork Producers Council 
Natl Cattlemen’s Beef Association 
National Chicken Council 
National Turkey Federation 
Nature Made Vitamins 
Nestle 
Network for Good  
NEWTRITIOUS 
Nutrition Associates Inc  
Nutrition Services Unlimited  
ParaPRO LLC  
PepsiCo North America  
Pharmative 
Pollock Communications 
Porter Novelli 







Prometheus Lab  
PureVia 
Sara Lee Corporation  
Savory Palate Inc  
School Nutrt Srv 
SCS Nutrition Consulting LLC 
Share Our Strength  
Shasta Sales Inc  
Sodexho Inc & Affiliates 
SOYJOY 
Sunsweet Growers 
The Dannon Company  
The Lubrizol Foundation  
The Matthew and Roberta Jenkins Family Foundation 
The National Bank Of South Carolina 
Unilever  
US Foodservice 
USB Financial Services Inc  
Walgreens  
Walk The Talk America Inc  
Walmart 
Walmart Stores Inc.  
Wellmark Foundation 
WellPoint Health Network Inc 
Western Pistachio Association  
Wolf Rinke and Assoc 
 


  







Industry Scholarship, Award and Grant Recipients (FY09-FY15) 


Award Type First Last  Amount  Fund Award date 


Scholarship  Cristin Stokes  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Ashley Dashevsky  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Ashley Smith  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Sara Farnan Colleary  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Brittani Padellford  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Kate Balestracci  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Jessica Dominoski  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Robert Hodges  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Sarah Berdoza  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Tamara Ward  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/20/2007 


Scholarship  Lucy Messerschmidt  $         2,000.00  Ecolab Scholarship 5/28/2008 


Scholarship  Heather Hutchins-Wiese  $         4,500.00  Colgate Palmolive 6/12/2008 


Scholarship  Amy Branham  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Judith Kennedy  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Erika Deshmukh  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Britni Sullivan  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Natalie Peterson  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Tina Carlucci  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Diana Wright  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Amanda Switalski  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Lisa Liang  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/12/2008 


Scholarship  Kathleen Malone Kimmich  $         1,000.00  
1K40 Kellogg Child 
Nutrition Scholarship 6/18/2008 


Scholarship  Emily Harrison  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/18/2008 


Scholarship  Kimberly Atwood  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/18/2008 


Scholarship  Emily Carlson  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/18/2008 


Scholarship  Nicole Erickson  $         1,000.00  Bank of America 6/18/2008 


Scholarship  Jamie Halcom  $         1,000.00  Bank of America 6/18/2008 


Scholarship  Julia Yuskavage  $         1,000.00  Bank of America 6/18/2008 


Scholarship  Michelle Lesher  $             500.00  
Distilled Spirits Council 
Scholarship 6/18/2008 







Scholarship  Beth Freedman  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Ashley Smith  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Amanda Haehl  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Jillian Backscheider  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Jessica Doorn  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Suzanne Stluka  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Roxana Begum  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Katie Sipe  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Amanda Duncan  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Laura Biesadecki  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Nicole Gumpf  $         2,000.00  Ecolab Scholarship 6/18/2008 


Scholarship  Robert Hodges  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/18/2008 


Scholarship  Lisa Braden  $             750.00  


3C08 Campbell Soup 
Company Corporate 
Scholarship 6/19/2008 


Scholarship  Sarah Jones  $             500.00  
3G18 General Mills in 
Recog of WIC 6/19/2008 


Scholarship  Charmine Surratt  $         1,000.00  
ConAgra Foods 
Scholarship 6/19/2008 


Scholarship  Julie Wagner  $         1,000.00  
ConAgra Foods 
Scholarship 6/19/2008 


Scholarship  Ryah Nabielski  $         1,000.00  
ConAgra Foods 
Scholarship 6/19/2008 


Scholarship  Emily Brinkman  $         1,000.00  
ConAgra Foods 
Scholarship 6/19/2008 


Scholarship  Suzanne McKay  $         1,000.00  
Kellogg's Child Nutrition 
Scholarship 6/19/2008 


Award Gail  Rampersaud  $         1,000.00  
Abbott Nutrition Award 
in Women’s Health 6/1/2009 


Research Grant Debra Blair  $         5,000.00  Abbott Nutrition Award 6/1/2009 


Research Grant Jane Ziegle  $       15,000.00  


Colgate Palmolive 
Fellowship in Nutrition, 
Oral Health/Dental 
Education 6/1/2009 


Research Grant Maria  Duarte Gardea  $         5,000.00  
McCormick Science 
Institute Research Award 6/1/2009 


Research Grant Yolanda  Konopken  $         5,000.00  


PepsiCo Healthy Lifestyle 
Innovation Research 
Grant 6/1/2009 


Research Grant Alison  Steiber   $       55,000.00  Abbott Renal Grant  6/1/2009 


Scholarship  Laurie Tucker  $         4,500.00  Colgate Palmolive 6/2/2009 


Scholarship  Nicole Stendell-Hollis  $         1,000.00  Bank of America 6/10/2009 


Scholarship  Amy Jellison  $         1,000.00  Bank of America 6/10/2009 


Scholarship  Cecelia Pompeii  $         1,000.00  Bank of America 6/10/2009 


Scholarship  Allison Rueff  $         1,000.00  
ConAgra Foods 
Scholarship 6/10/2009 


Scholarship  Angel Hebert  $         1,000.00  
ConAgra Foods 
Scholarship 6/10/2009 


Scholarship  Kristi Veltkamp  $         1,000.00  
ConAgra Foods 
Scholarship 6/10/2009 







Scholarship  Jennifer Nelson  $         1,000.00  
ConAgra Foods 
Scholarship 6/10/2009 


Scholarship  Danielle Fournet  $         1,000.00  
Kellogg's Child Nutrition 
Scholarship 6/10/2009 


Scholarship  Nicole Hunter  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Michelle Wrobel  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Meg Bruening  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Rachael Cowherd  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Ashlyn Capps  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Erika Deshmukh  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Katharine Ferguson  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Grishelda Lacanlale  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Gwenda Hill  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Emily Parker  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/11/2009 


Scholarship  Jennifer Herrera  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 5/26/2010 


Scholarship  Valerie Hafer  $         1,500.00  Bank of America 5/26/2010 


Scholarship  Lindsey Toth  $         1,500.00  Bank of America 5/26/2010 


Scholarship  Monique Richard  $         1,500.00  Bank of America 5/26/2010 


Scholarship  Erica Giovinazzo  $         4,500.00  Colgate Palmolive 5/26/2010 


Scholarship  Estrella Atkinson  $         1,000.00  
ConAgra Foods 
Scholarship 5/26/2010 


Scholarship  Kathryn Giudice  $         1,000.00  
Kellogg's Child Nutrition 
Scholarship 5/26/2010 


Scholarship  Adriane Ackroyd  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Andrea Bortnik  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Allison Appletoft  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Jessica Auchenbach  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Bethany Squillante  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Rebecca Miller  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Lori Bechard  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Laura Romig  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Scholarship  Olivia Munger  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 5/26/2010 


Award Mara Vitolins  $         1,000.00  
Abbott Nutrition Award 
in Women's Health 6/1/2010 


Research Grant Naomi  Trostler  $       15,000.00  
Colgate Palmolive 
Fellowship in Nutrition, 6/1/2010 







Oral Health/Dental 
Education 


Research Grant Sara Sweitzer  $         5,000.00  Pepsi Co 6/1/2010 


Research Grant Sara  Sweitzer  $         5,000.00  


PepsiCo Healthy Lifestyle 
Innovation Research 
Grant 6/1/2010 


Scholarship  Vanessa Perez  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/18/2010 


Scholarship  
Allison  


Appletoft  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Andrea  


Bortnik  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Andrea  


Ficarra  $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Erin  


Gager  $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Courtney  


Lee  $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Marina  


Vineis   $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Emily  


Ford   $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Shelley  


Marcus  $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Laura  


Greenhow  $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Lauren  


Kort   $         1,125.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Stephanie  


Harshman  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Amanda 


 Henderson  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Ana  


Hernandez  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Patrick 


 Johnson  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  
Thony 


 Tran  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2011 


Scholarship  Julianne Williams  $         1,500.00  
1K40 Kellogg Child 
Nutrition Scholarship 6/1/2011 


Scholarship  Lindsey Carter  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Wesley Daniels  $             750.00  


3C08 Campbell Soup 
Company Corporate 
Scholarship 6/1/2011 


Scholarship  Andrea Hacker  $             500.00  
3G18 General Mills in 
Recog of WIC 6/1/2011 


Scholarship  Jennifer Cantwell Wood  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/1/2011 


Scholarship  Josianne Cadieux  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/1/2011 


Scholarship  Emily Pomykala  $         5,000.00  Colgate Palmolive 6/1/2011 


Scholarship  Kelly Wilson  $         4,000.00  
ConAgra Foods 
Scholarship 6/1/2011 


Scholarship  Lindsey Carter  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 







Scholarship  Sheri Glazier  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Ilisa Nussbaum  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Jessica Manning  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Jessica Lowe  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Kara Hoerr  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Brooke Helms  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Barbara Dutra  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Anna Binder  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Scholarship  Sarah Bailey  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2011 


Award Cynthia  Thomson  $         1,000.00  
Abbott Nutrition Award 
in Women’s Health 6/1/2011 


Research Grant Mona  Soucy  $         5,000.00  Abbott Nutrition Award 6/1/2011 


Research Grant Anna  Arthur  $       15,000.00  


Colgate Palmolive 
Fellowship in Nutrition, 
Oral Health/Dental 
Education 6/1/2011 


Research Grant Jo  Chezem  $         5,000.00  
McCormick Science 
Institute Research Award 6/1/2011 


Scholarship  
Andrea  


Bortnik  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Michele  


Fonke Ndete  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Melissa  


Macher   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Anna  


Saunders   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Mac  


Marsh  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Roudabak  


Mahjoob  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Eric Paul  


Meredith  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Justine  


Myers  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Shayna  


Smith  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  
Catherine  


Wickham   $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2012 


Scholarship  Kristine Sullivan  $         1,500.00  
1K40 Kellogg Child 
Nutrition Scholarship 6/1/2012 


Scholarship  Tara Conlon  $             750.00  


3C08 Campbell Soup 
Company Corporate 
Scholarship 6/1/2012 


Scholarship  Annette Besnilian  $             500.00  
3G18 General Mills in 
Recog of WIC 6/1/2012 


Scholarship  Megan LeClair  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/1/2012 







Scholarship  Lyndsey Herdzina-Huss  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/1/2012 


Scholarship  Andrea Sorvillo  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Abbie Gellman  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Christine Garner  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Kelly Wagner  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Kimberly Arnold  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Estrella Atkinson  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Shelby Sackett  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Stephanie Rink  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Morgan Haygood  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Scholarship  Krista Viau  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/1/2012 


Award Sue A.  Shapses  $         1,000.00  
Abbott Nutrition Award 
in Women's Health 6/1/2012 


Research Grant Elizabeth J.  Sussman  $         5,000.00  Abbott Nutrition Award 6/1/2012 


Research Grant Rebecca A.  Brody  $       15,000.00  


Colgate Palmolive 
Fellowship in Nutrition, 
Oral Health/Dental 
Education 6/1/2012 


Research Grant Mary-Jon  Ludy  $         5,000.00  
McCormick Science 
Institute Research Award 6/1/2012 


Research Grant Pamela C.  Towery  $         5,000.00  


PepsiCo Healthy 
Lifestyles Innovation 
Research Grant 6/1/2012 


Scholarship  
Osvaldo  


Alvarado  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Deidra  


Carter  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Kacey  


Conyers   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Ann  


Kronebusch  $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Nathalie  


Corres  $         1,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Alexa  


Essenfeld   $         1,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Mary  


Tursi  $         1,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Sarah  


Dahlman  $         1,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Wendolin  


Elrod  $         1,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Carrie  


Stanage  $         1,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Michele  


Fonke  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 







Scholarship  
Katie  


Henkel  $             900.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Brittany 


 Hoffman  $             900.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Ariel  


Levitt  $             900.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Rachel  


McBride   $             900.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Ashley  


Sorrentino  $             900.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Hillary  


Markey  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Monique  


Richard  $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  
Courtney  


McKinney  $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2013 


Scholarship  Jenica Abram  $         1,000.00  
ConAgra Foods 
Scholarship 6/1/2013 


Fellowship Jenica Abram  $       45,000.00  


ConAgra Foods 
Foundation Nutrition 
Education Research 
Fellowship 6/1/2013 


Research Grant Jacob Taylor   $         5,000.00  Abbott Nutrition Award 6/1/2013 


Research Grant Terezie  Tolar Mosby   $       15,000.00  


Colgate Palmolive 
Fellowship in Nutrition, 
Oral Health/Dental 
Education 6/1/2013 


Research Grant Margaret Slavin  $         5,000.00  
McCormick Science 
Institute Research Award 6/1/2013 


Research grant Elizabeth Anderson  $         5,000.00  


PepsiCo Healthy 
Lifestyles Innovation 
Research Grant 6/1/2013 


Scholarship  Julie Moreschi  $         1,500.00  
1K40 Kellogg Child 
Nutrition Scholarship 6/5/2013 


Scholarship  Christine Williams  $             750.00  


3C08 Campbell Soup 
Company Corporate 
Scholarship 6/5/2013 


Scholarship  Kelly Wagner  $             500.00  
3G18 General Mills in 
Recog of WIC 6/5/2013 


Scholarship  Nancy Guardino  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/5/2013 


Scholarship  Karen Radek  $         1,000.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/5/2013 


Scholarship  Christine Dugan  $         4,000.00  
ConAgra Foods 
Scholarship 6/5/2013 


Scholarship  Nova Elwood  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Margaret Able Grubic  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Megan Longobardi  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Daniel Andras  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Emily Minakin  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Katelyn Snow  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 







Scholarship  Ilona Martin  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Christine Kearney  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  Erin Hinga  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/5/2013 


Scholarship  
Charzynski Jillian 


 $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Lord Brittany 


 $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Aguirre Christine 


 $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Parent Emily 


 $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Burke 
Jennifer 


 $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Collins Katelyn  


 $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Hale Jeff 


 $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Bowers Sharon 


 $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Coglianese Victoria 


 $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Adase 


Carrie   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Fleming  


Amanda   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Guajardo Andrea del 


Socorro  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  
Tedone Michael  


 $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Christopher Chau  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Taylor Booher  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Becky Woodhouse   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Alyssa  Lynott   $         2,250.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Catherine Eitel  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Sheryl Akagi  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Maria Cecilia Pfund   $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Ashley  Francis  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Amanda  Brooks   $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Scholarship  Karen Abbe Leibowitz  $         4,500.00  
ConAgra Home Food 
Safety Scholarship 5/31/2014 


Award Jay  Kandiah  $         1,000.00  
Abbott Nutrition Award 
in Women's Health 6/1/2014 


Fellowship Lindsey Field  $       45,000.00  


Abbott Nutrition 
Malnutrition Research 
Fellow 6/1/2014 







Research Grant Heidi Ganzer  $       15,000.00  


Colgate Palmolive 
Fellowship in Nutrition, 
Oral Health/Dental 
Education 6/1/2014 


Research Grant Nicolle Fernandes  $         5,000.00  
McCormick Science 
Institute Research Award 6/1/2014 


Research Grant Cathereine Coccia  $         5,000.00  


PepsiCo Healthy 
Lifestyles Innovation 
Research Grant 6/1/2014 


Award Louise  Merriman  $         1,400.00  
Abbott Nutrition Alliance 
Award 6/1/2014 


Award Wendy Phillips  $         1,400.00  
Abbott Nutrition Alliance 
Award 6/1/2014 


Award Terese  Scollard  $         1,400.00  
Abbott Nutrition Alliance 
Award 6/1/2014 


Award Amanda Stommes  $         1,400.00  
Abbott Nutrition Alliance 
Award 6/1/2014 


Scholarship  Brooke Nissim-Sabat  $         1,500.00  
1K40 Kellogg Child 
Nutrition Scholarship 6/16/2014 


Scholarship  Laura Croteau  $             500.00  


3C08 Campbell Soup 
Company Corporate 
Scholarship 6/16/2014 


Scholarship  Katherine Getts  $             500.00  
3G18 General Mills in 
Recog of WIC 6/16/2014 


Scholarship  Jennifer Brown  $         2,500.00  
3G25 Gerber Endow in 
Pediatric Nutrition 6/16/2014 


Scholarship  Hannah Bills  $         3,000.00  Colgate Palmolive 6/16/2014 


Scholarship  Jennifer Hildner  $         4,000.00  
ConAgra Foods 
Scholarship 6/16/2014 


Scholarship  Tiffany Epperson  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Candace Bell  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Kelsie Andrews  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Kate Abel  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Kiersten Waineo  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Meagan Parzych  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Olivia Parvinazar  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Melissa Newmaster  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Scholarship  Nicole  Hillegonds  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 6/16/2014 


Award Nicole Erickson  $         1,400.00  
Abbott Nutrition Alliance 
Award 5/31/2015 


Award Laura Kerns  $         1,400.00  
Abbott Nutrition Alliance 
Award 5/31/2015 


Award Jyoti Benjamin  $         1,400.00  
Abbott Nutrition Alliance 
Award 5/31/2015 


Award Angelica Gronke  $         1,400.00  
Abbott Nutrition Alliance 
Award 5/31/2015 


Award Sharon 
Nickols-
Richardson  $         1,000.00  


Abbott Nutrition Award 
for Women's Health  5/31/2015 







Scholarship   Amy  Zhong  $             700.00  
Campbell Soup Company 
Scholarship 8/1/2015 


Scholarship  Samantha   Romeo  $         3,000.00  Colgate Scholarship 8/1/2015 


Scholarship  
Valerie  Darcey  


 $         4,000.00  
Conagra Foods 
Scholarship  8/1/2015 


Scholarship   Alana  Jones  $             500.00  
General Mills Scholarship 
(in Recognition of WIC)  8/1/2015 


Scholarship  Shannon  Smith  $         3,000.00  


Gerber Endowment in 
Pediatric Nutrition 
Scholarship 8/1/2015 


Scholarship  Deborah  Salvatore  $         2,000.00  
Kellogg Child Nutrition 
Graduate Scholarship 8/1/2015 


Scholarship  Lauren  Flowers   $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Kristina  Halverson  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Lauren  Kirk  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Allison  Doriot  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Lynette  Becker  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Elena  Santiago  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Tory  Dixon   $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Courthney  Ross  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Cassandra  Christopher  $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


Scholarship  Crystal  Longo Savov   $         3,000.00  
Mead Johnson Nutrition 
Scholarship Fund 8/1/2015 


    $     916,900.00    
 





Academy Foundation Impact.pdf



What is not reflected in this report is the impact on innovation.  Signature programs such as the

National Spokesperson Program, the Evidence Analysis Library, ANDHI, Home Food Safety, the

recently developed Nutrition Focused Physical Exam course, etc. would not have been possible

without industry support.  Additional innovation and philanthropy that has its roots in the

Foundation such as Kids Eat Right, the scholarship program (launched with a direct mail

campaign to industry funders spearheaded by then President, Colonel Katherine E. Manchester),

Champions Grant program (entering its 11th year with over $6.5 million in support) would never

have come to fruition if we had to rely solely on the generosity of our members above and beyond

dues payments.  The Foundation is taking its own look at industry support for innovation and a

draft of its work-in-progress is also shared for your reference.  Kathy, please share these with the

task force.

 

 

I hope you find the information valuable as the important dialogue continues.

 

 

Best regards,

 

 

Patricia M. Babjak

 

Chief Executive Officer

 

120 S. Riverside Plaza, Suite 2000

 

Chicago, Illinois 60606-6995

 

312/899-4856

 
pbabjak@eatright.org  | www.eatright.org

 
Twitter | Facebook| LinkedIn | YouTube
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77. June Financial Reports

From: Williams, Kim <KWILLIAMS@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Jean Ronnei <jean.ronnei@spps.org>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>, Sandra

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Aug 04, 2015 11:45:03

Subject: June Financial Reports

Attachment: SNF June Financials BOD.pdf

Good Morning,

 

 

Attached please find the June 2015 financial reports for the School Nutrition Foundation.  Sorry

this is arriving so late, but with ANC and vacation schedules we have finally finalized the report. 

Please note the July report will not be distributed until mid- October and will be part of the fiscal

year end audit report.  The year-end audit for SNF is scheduled to begin on Monday September

14.  

 

If you have any questions, please do not hesitate to email or give me a call.

 

 

Thank you,

 

 

Kim

 

 

 

Kimberley Williams-Jones

 

SVP, Finance &IT

 

School Nutrition Association

 

Phone: (301) 686-3100 xt. 136
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MEMORANDUM 


TO:  SNF Board of Directors 


CC:  Patti Montague, Executive Director 


FROM: Kim Williams, SVP Finance & Technology 


SUBJECT: June Financial Statements 


DATE:  July 29, 2015 


Attached are the financial statements for month ending June 30, 2015.  At the end of June, the 
Operating Revenue for SNF totaled $619,308 which is down $86,720 or approximately 12%.  
The total Operating Expenses of $630,017 are also down in comparison to last year by $40,639 
or approximately 6%.   


  Jun-15 Jun-14 Difference


Revenues $619,308 $706,028 ($86,720)


Expenses $630,017 $670,656 ($40,639)
   Total Operating Fund 
Revenue/(Loss) 


($10,709) $35,372 ($46,081)


Net Gain/(Loss) on Investments ($87,187) $160,902 ($248,089)


   Total Net Operating Fund 
Revenue/(Loss) 


($97,896) $196,274 ($294,170)


Many of the program areas for SNF have decreases in revenue and expenses due to decreased 
program funding.  However, at the end of this month, the following program areas experienced 
increases in revenue or expenses over the previous year:   


o Interest revenue from IIU totals $134,727; this is a $51,086 increase. 


o Increased activity on the Wal-Mart grant has increased revenue and expenses 
by $22,361. 


o Scholarship expenses are more than last year by $26,994.  This is mainly due 
to the approved board action of providing additional funding to support 
Professional Growth Scholarships. 


o Hero Celebration expenses were more than last year by $5,937. 


Total Net Operating Fund Loss 


After deducting a net loss of $87,187 in the value of SNF investments which is down $248,089 
from the previous year, the overall Total Net Operating Fund totals a loss of $97,896 which is 
$294,170 less than last June.  The main cause for the decrease is due to the decreased market 
value of SNF investments.     


If you have any questions concerning any of the enclosed materials, please give me a call at your 
convenience at ext. 136 or kwilliams@schoolnutrition.org.  







SCHOOL NUTRITION FOUNDATION
STATEMENT OF FINANCIAL POSITION


June 30, 2015


DIFFERENCE
2014-15 2013-14 YTD to LY


ASSETS


Current Assets
   Cash and Cash Equivalents $3,419,705 $2,555,227 $864,479
   Certificates of Deposit 500,297 300,000 200,297
   Accounts Receivable 0 774,350 (774,350)
   Accrued Interest 390 139 251
   Prepaid Expenses 1,208 0 1,208


      Total Current Assets 3,921,601 3,629,715 291,886


Investments
   Invest in Us 2,662,973 2,756,195 (93,221)
   Special Named Fund 109,342 73,402 35,940


     Total Investments 2,772,315 2,829,597 (57,282)


Pledges Receivable 41,534 75,380 (33,846)


Property and Equipment
   Furniture and Fixtures 14,223 13,609 614
   Accumulated Depreciation (13,814) (13,609) (205)


      Total Property and Equipment 409 0 409


TOTAL ASSETS $6,735,859 $6,534,692 $201,167


LIABILITIES AND NET ASSETS


Current Liabilities
   Deferred Revenue 0 8,350 (8,350)
   Deferred Revenue-Walmart 372,633 295,715 76,918
   Due to/(from) SNA 41,214 14,233 26,980
   Other Current Liabilities 81,555 62,953 18,602
   Walmart Grant Payable 2,501,154 2,268,684 232,470


      Total Liabilities 2,996,555 2,649,935 346,620


Net Assets
   Begining Balance 3,837,200 3,688,482 148,719
   Current Change in Net Assets (97,897) 196,275 (294,172)


      Total Net Assets 3,739,304 3,884,757 (145,453)


TOTAL LIABILITIES AND NET ASSETS $6,735,859 $6,534,692 $201,167







SCHOOL NUTRITION FOUNDATION
STATEMENT OF ACTIVITIES


SUMMARY
For the Eleven Months Ended June 30, 2015


CUR PERIOD YTD ANNUAL REMAINING LAST YEAR DIFFERENCE
ACTIVITY ACTUAL BUDGET BALANCE YTD ACTUAL YTD TO LY


REVENUES


General Fund $6,660 $130,838 $148,500 $17,662 $136,585 ($5,747)
Hero Celebration 0 162,491 265,800 103,309 199,403 (36,912)
IIU Endowment 8,374 134,727 90,000 (44,727) 83,641 51,086
National Dairy Council 0 15,100 0 (15,100) 58,237 (43,137)
Scholarships 2,802 51,274 45,000 (6,274) 69,145 (17,871)
Wal-Mart -Breakfast in the Classroom 17,603 116,528 208,900 92,372 94,167 22,361
Webinar Wednesday 0 8,350 0 (8,350) 64,850 (56,500)
New Projects 0 0 125,000 125,000 0 0


  TOTAL REVENUES $35,439 $619,308 $883,200 $263,892 $706,028 ($86,720)


EXPENSES


General Fund 24,582 210,209 206,150 (4,059) 226,456 (16,247)
Hero Celebration 81 103,373 131,000 27,627 97,436 5,937
IIU Endowment 4,097 100,078 128,900 28,822 131,272 (31,194)
National Dairy Council 0 5,240 0 (5,240) 32,546 (27,306)
Scholarships 13,205 94,044 49,000 (45,044) 67,050 26,994
Wal-Mart -Breakfast in the Classroom 17,603 116,528 208,900 92,372 94,167 22,361
Webinar Wednesday 0 545 0 (545) 21,729 (21,184)
New Projects 0 0 106,200 106,200 0 0


  TOTAL EXPENSES $59,568 $630,017 $830,150 $200,133 $670,656 ($40,639)


  OPERATING REVENUE/(LOSS) ($24,129) ($10,709) $53,050 $63,759 $35,372 ($46,081)


Realized gains/(losses) on investments 0 129,994 0 (129,994) 48,859 81,135
Unrealized gains/(losses) on investments (51,305) (217,181) 0 217,181 112,043 (329,224)


  NET CHANGE ON INVESTMENTS (51,305) (87,187) 0 87,187 160,902 (248,089)


TEMPORARILY RESTRICTED FUNDS


TOTAL NET REVENUE/(LOSS) ($75,434) ($97,896) $53,050 $150,946 $196,274 ($294,170)





		June 2015

		SNF Statement Of Financial Position - June

		STATEMENT OF ACTIVITY-June



SNF June Financials BOD.pdf



Fax: (301) 686-3115

 
www.schoolnutrition.org

 

 

**********************************************************************

 

One Stop Shopping Never Looked Better!

 

Tap into the incredible network of School Nutrition Association through the SN Marketplace. SN

Marketplace is the premier search tool for school nutrition professionals. Find all the products and

services you need, within the network of the association you trust.  Start your search today at 

http://www.snmarketplace.com/

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

**********************************************************************

 

P please don't print this e-mail unless you really need to.
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78. Mail Ballot members final

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'jean.ronnei@spps.org'

<jean.ronnei@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Marcia'

<mlsdls8@aol.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jul 15, 2015 11:05:21

Subject: Mail Ballot members final

Attachment: Mail Ballot members final.docx

Good morning! Attached is the ballot for the election of board members for the School Nutrition

Foundation. 

 

Please complete your ballot and return to Deborah Van Balen by the close of business on

Wednesday, July 22, 2015. 

 

If the election should result in a tie between two or more candidates, a subsequent ballot will be

issued with the names of those candidates who are tied. This re-balloting process will continue

until a candidate has been selected for each position.  

 

If you have any questions, just let me know.

 

 

Cordially,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation
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SNF Board of Directors



Election of members of the SNF Board of Directors: 

A. One (1) SNA PRACTITIONER/OPERATOR – SNA Member currently serving one or more schools or school districts

B. Two (2) AT-LARGE MEMBERS – SNA Member – operator or industry 



· SNA PRACTITIONER/OPERATOR: Please vote for ONE of the nominees below. 

I cast my one (1) vote for: 

		[bookmark: OLE_LINK1][bookmark: OLE_LINK2]

		Gay Anderson, SNS	

		Brandon Valley 49–2 (Brandon, SD)



		

		Mark Chavez

		Santa Ana United School District, CA



		

		Donna Martin, RDN, SNS

		Waynesboro (Burke County), GA









· AT-LARGE: Please vote for TWO of the nominees below. 



I cast my two (2) votes for: 



		[bookmark: OLE_LINK3]

		Chuck Ainsworth

Division Manager

		SFSPac Food Service Sanitation 	

Brandon, MS	



		

		Gertrude Applebaum

		Gertrude Applebaum Associates	

Elkins Park, PA



		

		Mike Burke, SNS

K-12 Ambassador

		ITW/FEG – Vulcan

Kansas City, MO



		

		Jim Clough, SNS

President

		AdvancePierre Foods			

Blue Ash, OH



		

		[bookmark: OLE_LINK4][bookmark: OLE_LINK5]Marilyn Hurt, SNS	

		Retired – Dakota, MN	



		

		Karen Johnson, SNS	

		Retired – Yuma, AZ





		

		Peggy Lee, SNS

VP, Business Development

		[bookmark: OLE_LINK6]National Dairy Council

Chesapeake, VA 



		

		Marcia Smith, PhD, SNS

		Retired – Winter Haven, FL





    

_______________________________________________________________ ___ 

(Name – Please Print)







___     _____________________________________________________________ 

(Signature)







_____________        __________________________________________________ 

(Date)







Please return the ballot to Deborah Van Balen via email at dvanbalen@schoolnutrition.org by Close of Business on 

Wednesday, July 22, 2015.





1



image1.jpeg



Mail Ballot members final.docx



120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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79. SNF Board Election - Update

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'jean.ronnei@spps.org'

<jean.ronnei@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jul 08, 2015 17:51:15

Subject: SNF Board Election - Update

Attachment:

Good afternoon,

 

 

I want to let you know that the SNF Board Election Ballot has been delayed as we contacted all

nominees to ask if they were willing to have their names on the ballot. That process ended this

morning. The ballot is ready, pending the final review of Patti Montague. Patti is currently tied up

with SNA Board meetings, House of Delegates, and ANC.  I will keep you updated, but I imagine

we will not send out the ballot before the end of the week or possibly early next week.  Thank you

for your patience.

 

 

We received a number of nominees for the open positions and nominees have been flattered to be

nominated. There are 4 candidates for the ONE practitioner and there are eight candidates for the

TWO at-large positions.

 

 

Cordially,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development
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School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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80. Re: Good news!

From: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>

Cc: Scott Swogger <SSwogger@accutemp.net>, Donna Martin

<dmartin@burke.k12.ga.us>, Sandra Ford <fords@manateeschools.net>,

Marcia <mlsdls8@aol.com>, JEAN.RONNEI@spps.org

<JEAN.RONNEI@spps.org>, Mary Begalle <Mary.Begalle@schwans.com>,

Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>, Gary Vonck

<gvonck@kisales.com>, Pat McCoy <Pat.McCoy@advancepierre.com>,

Chuck Ainsworth <cainsworth@portionpaccorp.com>, Jill Conklin

<jill.conklin@saltblock8.com>, Ford, Mimi <MFord@jjsnack.com>, Jean Harris

<maryjean@bellsouth.net>, Isberner, Cheryl <CLIsberner@landolakes.com>,

Jackson, J.J. <jjjackson@winstonind.com>, Wilson, Matthew

<MWilson@rich.com>, Tom Ferris <Tom.Ferris@advancepierre.com>,

Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>

Sent Date: Jul 02, 2015 17:11:55

Subject: Re: Good news!

Attachment:

Great job!  Thanks for the wonderful news!!  

 

Sent from my iPhone 
 
On Jul 2, 2015, at 3:52 PM, Hedrick, Janet <jhedrick@schoolnutrition.org> wrote:  
 

I wanted to let members of the SNF Board and members of the Celebration Corporate Committee

that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will

be the Premier Sponsor again in 2016 at the $50,000 level!

 

 

We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors

in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to

sponsor the event. 

 

If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott

Benne, and Tom Ferris, know how much we appreciate their leadership again this year! 

 

Have a safe and enjoyable 4th of July weekend!

 

 

Cordially,
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Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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81. Re: Good news!

From: Mary Begalle <Mary.Begalle@schwans.com>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>

Cc: Scott Swogger <SSwogger@accutemp.net>, Donna Martin

<dmartin@burke.k12.ga.us>, Sandra Ford <fords@manateeschools.net>,

Marcia <mlsdls8@aol.com>, Bauscher, Julia O

<julia.bauscher@jefferson.kyschools.us>, JEAN.RONNEI@spps.org

<JEAN.RONNEI@spps.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, XT:KeyImpact - Gary Vonck

<gvonck@kisales.com>, Pat McCoy <Pat.McCoy@advancepierre.com>,

Chuck Ainsworth <cainsworth@portionpaccorp.com>, Jill Conklin

<jill.conklin@saltblock8.com>, Ford, Mimi <MFord@jjsnack.com>, Jean Harris

<maryjean@bellsouth.net>, Isberner, Cheryl <CLIsberner@landolakes.com>,

Jackson, J.J. <jjjackson@winstonind.com>, Wilson, Matthew

<MWilson@rich.com>, Tom Ferris <Tom.Ferris@advancepierre.com>,

Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>

Sent Date: Jul 02, 2015 17:07:37

Subject: Re: Good news!

Attachment:

Many thanks to APF!  

 

Sent from my iPhone 
 
On Jul 2, 2015, at 2:52 PM, Hedrick, Janet <jhedrick@schoolnutrition.org> wrote:  
 

I wanted to let members of the SNF Board and members of the Celebration Corporate Committee

that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will

be the Premier Sponsor again in 2016 at the $50,000 level!

 

 

We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors

in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to

sponsor the event. 

 

If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott

Benne, and Tom Ferris, know how much we appreciate their leadership again this year! 

 

Have a safe and enjoyable 4th of July weekend!
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Cordially,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate

 

 
 
 
This entire email message (including all forwards and replies) and any attachments are for the
sole use of the intended recipient(s) and may contain proprietary, confidential, trade secret, work-
product, attorney-client or privileged information. Any unauthorized review, use, disclosure or
distribution is prohibited and may be a violation of law. If you are not the intended recipient, please
contact the sender by reply email and destroy all copies of the original message.  
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82. RE: Good news!

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>, 'Scott Swogger'

<SSwogger@accutemp.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Sandra Ford' <fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>,

'Bauscher, Julia O' <julia.bauscher@jefferson.kyschools.us>,

'JEAN.RONNEI@spps.org' <JEAN.RONNEI@spps.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, Gary Vonck <gvonck@kisales.com>, 'Pat

McCoy' <Pat.McCoy@advancepierre.com>, 'Chuck Ainsworth'

<cainsworth@portionpaccorp.com>, 'Jill Conklin'

<jill.conklin@saltblock8.com>, 'Ford, Mimi' <MFord@jjsnack.com>, 'Jean

Harris' <maryjean@bellsouth.net>, 'Isberner, Cheryl'

<CLIsberner@landolakes.com>, 'Jackson, J.J.' <jjjackson@winstonind.com>,

'Wilson, Matthew' <MWilson@rich.com>

Cc: 'Tom Ferris' <Tom.Ferris@advancepierre.com>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jul 02, 2015 16:19:43

Subject: RE: Good news!

Attachment:

Wow – yes, that is great news!!

 

From: Hedrick, Janet [mailto:jhedrick@schoolnutrition.org]  

Sent: Thursday, July 02, 2015 3:53 PM 

To: 'Scott Swogger'; 'Donna Martin'; 'Sandra Ford'; 'Marcia'; 'Bauscher, Julia O';

'JEAN.RONNEI@spps.org'; 'Mary Begalle'; Childers, Ami N {FLNA}; Gary Vonck; 'Pat McCoy';

'Chuck Ainsworth'; 'Jill Conklin'; 'Ford, Mimi'; 'Jean Harris'; 'Isberner, Cheryl'; 'Jackson, J.J.';

'Wilson, Matthew' 

Cc: 'Tom Ferris'; Carrigan, Sherry 

Subject: Good news!

 

I wanted to let members of the SNF Board and members of the Celebration Corporate Committee

that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will

be the Premier Sponsor again in 2016 at the $50,000 level!

 

We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors

in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to

sponsor the event. 

 

If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott

Benne, and Tom Ferris, know how much we appreciate their leadership again this year! 
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Have a safe and enjoyable 4th of July weekend!

 

Cordially,

 

Janet

Janet L. Hedrick

Director of Development

School Nutrition Foundation

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3081

Phone:  301-686-3100, ext 181

Toll-Free: 800-877-8822, ext 181

Fax:  301-686-3115
www.schoolnutrition.org

 

Giving is easy –www.schoolnutrition.org/snfdonate
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83. Re: Good news!

From: Marcia <mlsdls8@aol.com>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>

Cc: Scott Swogger <SSwogger@accutemp.net>, Donna Martin

<dmartin@burke.k12.ga.us>, Sandra Ford <fords@manateeschools.net>,

Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>,

JEAN.RONNEI@spps.org <JEAN.RONNEI@spps.org>, Mary Begalle

<Mary.Begalle@schwans.com>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Gary Vonck <gvonck@kisales.com>, Pat

McCoy <Pat.McCoy@advancepierre.com>, Chuck Ainsworth

<cainsworth@portionpaccorp.com>, Jill Conklin <jill.conklin@saltblock8.com>,

Ford, Mimi <MFord@jjsnack.com>, Jean Harris <maryjean@bellsouth.net>,

Isberner, Cheryl <CLIsberner@landolakes.com>, Jackson, J.J.

<jjjackson@winstonind.com>, Wilson, Matthew <MWilson@rich.com>, Tom

Ferris <Tom.Ferris@advancepierre.com>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jul 02, 2015 16:16:33

Subject: Re: Good news!

Attachment:

Thanks for sharing the great news.  

Marcia  

 

Sent from my iPad 
 
On Jul 2, 2015, at 3:52 PM, Hedrick, Janet <jhedrick@schoolnutrition.org> wrote:  
 

I wanted to let members of the SNF Board and members of the Celebration Corporate Committee

that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will

be the Premier Sponsor again in 2016 at the $50,000 level!

 

 

We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors

in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to

sponsor the event. 

 

If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott

Benne, and Tom Ferris, know how much we appreciate their leadership again this year! 

 

Have a safe and enjoyable 4th of July weekend!
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Cordially,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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84. Re: Good news!

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Pat McCoy'

<Pat.McCoy@advancepierre.com>, 'Marcia' <mlsdls8@aol.com>, 'JeanHarris'

<maryjean@bellsouth.net>, Julia O' 'Bauscher

<julia.bauscher@jefferson.kyschools.us>, Mimi' 'Ford <MFord@jjsnack.com>,

Gary Vonck <gvonck@kisales.com>, Cheryl' 'Isberner

<CLIsberner@landolakes.com>, 'Sandra Ford' <fords@manateeschools.net>,

Ami N {FLNA}' 'Childers <Ami.N.Childers@pepsico.com>, 'ChuckAinsworth'

<cainsworth@portionpaccorp.com>, Matthew' 'Wilson <MWilson@rich.com>,

'Jill Conklin' <jill.conklin@saltblock8.com>, Janet Hedrick

<jhedrick@schoolnutrition.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>,

'JEAN.RONNEI@spps.org'<JEAN.RONNEI@spps.org>, J.J.' 'Jackson

<jjjackson@winstonind.com>

Cc: 'Tom Ferris' <Tom.Ferris@advancepierre.com>, Sherry Carrigan

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jul 02, 2015 15:54:49

Subject: Re: Good news!

Attachment: TEXT.htm

Congratulations!  Very exciting indeed!

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Hedrick, Janet" <jhedrick@schoolnutrition.org> 7/2/2015 3:52 PM >>>

 

I wanted to let members of the SNF Board and members of the Celebration Corporate Committee

that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will
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Congratulations!  Very exciting indeed!

 


Donna S. Martin, EdS, RDN, LD, SNS, FAND
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Hedrick, Janet" <jhedrick@schoolnutrition.org> 7/2/2015 3:52 PM >>>



I wanted to let members of the SNF Board and members of the Celebration Corporate Committee that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will be the Premier Sponsor again in 2016 at the $50,000 level!


 


We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to sponsor the event. 


 


If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott Benne, and Tom Ferris, know how much we appreciate their leadership again this year! 


 


Have a safe and enjoyable 4th of July weekend!


 


Cordially,


 


Janet


Janet L. Hedrick


Director of Development


School Nutrition Foundation


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3081


Phone:  301-686-3100, ext 181


Toll-Free: 800-877-8822, ext 181


Fax:  301-686-3115


www.schoolnutrition.org


 


Giving is easy –www.schoolnutrition.org/snfdonate


 


TEXT.htm



be the Premier Sponsor again in 2016 at the $50,000 level!

 

We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors

in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to

sponsor the event.

 

If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott

Benne, and Tom Ferris, know how much we appreciate their leadership again this year!

 

Have a safe and enjoyable 4th of July weekend!

 

Cordially,

 

Janet

Janet L. Hedrick

Director of Development

School Nutrition Foundation

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3081

Phone:  301-686-3100, ext 181

Toll-Free: 800-877-8822, ext 181

Fax:  301-686-3115

www.schoolnutrition.org

 

Giving is easy -www.schoolnutrition.org/snfdonate
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85. Good news!

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, Gary Vonck

<gvonck@kisales.com>, 'Pat McCoy' <Pat.McCoy@advancepierre.com>,

'Chuck Ainsworth' <cainsworth@portionpaccorp.com>, 'Jill Conklin'

<jill.conklin@saltblock8.com>, 'Ford, Mimi' <MFord@jjsnack.com>, 'Jean

Harris' <maryjean@bellsouth.net>, 'Isberner, Cheryl'

<CLIsberner@landolakes.com>, 'Jackson, J.J.' <jjjackson@winstonind.com>,

'Wilson, Matthew' <MWilson@rich.com>

Cc: 'Tom Ferris' <Tom.Ferris@advancepierre.com>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jul 02, 2015 15:52:38

Subject: Good news!

Attachment:

I wanted to let members of the SNF Board and members of the Celebration Corporate Committee

that we are off to a great start for the 2016 Celebration. We learned today that AdvancePierre will

be the Premier Sponsor again in 2016 at the $50,000 level!

 

 

We will be talking to other potential sponsors at ANC and hope to get others on board as sponsors

in the coming weeks. The leadership of AdvancePierre will certainly be a catalyst for others to

sponsor the event. 

 

If you are attending ANC, please let the folks at AdvancePierre, especially Jim Clough, Scott

Benne, and Tom Ferris, know how much we appreciate their leadership again this year! 

 

Have a safe and enjoyable 4th of July weekend!

 

 

Cordially,

 

 

Janet
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Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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86. RE: back to school promotion-last reminder

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'Andrea Thomas (athomas@habershamschools.com)'

<athomas@habershamschools.com>, 'Amy.Lambert@Cobbk12.org'

<Amy.Lambert@Cobbk12.org>, 'amanda ridley

(amanda.ridley@murray.k12.ga.us)' <amanda.ridley@murray.k12.ga.us>,

'arowland@white.k12.ga.us' <arowland@white.k12.ga.us>, 'Allen, Blaine

(blaine.allen@docoschools.org)' <blaine.allen@docoschools.org>,

'abarrett@treutlen.net' <abarrett@treutlen.net>,

'athomas@habersham.k12.ga.us' <athomas@habersham.k12.ga.us>,

'bridgett.cross@carrollcountyschools.com'

<bridgett.cross@carrollcountyschools.com>, 'Brown, Kantrell

(Kantrell.Brown@henry.k12.ga.us)' <Kantrell.Brown@henry.k12.ga.us>,

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'

<PBlakeney@BARTOW.K12.GA.US>, 'Cleta Long (Cleta.Long@bcsdk12.net)'

<Cleta.Long@bcsdk12.net>, 'Cown, Trae (trae.cown@hallco.org)'

<trae.cown@hallco.org>, 'Culver, Cindy (cculver@marietta-city.k12.ga.us)'

<cculver@marietta-city.k12.ga.us>, 'Nixon, Cathe'

<cathe.nixon@cowetaschools.net>, 'dcarver@floydboe.net'

<dcarver@floydboe.net>, 'Diane Feagle' <diane.feagle@morgan.k12.ga.us>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'dmorris@jackson.k12.ga.us' <dmorris@jackson.k12.ga.us>,

'dcoats@pulaski.k12.ga.us' <dcoats@pulaski.k12.ga.us>, 'Gillette, Justin'

<Justin.Gillette@sodexo.com>, 'Hill, Tiffany (Tiffany.Hill@sodexo.com)'

<Tiffany.Hill@sodexo.com>, ingrid.farahdel@clayton.k12.ga.us

<ingrid.farahdel@clayton.k12.ga.us>, Jackie Grover

<jackie.grover@heard.k12.ga.us>, 'Kokeeta Wilder

(wilder.kokeeta@mail.fcboe.org)' <wilder.kokeeta@mail.fcboe.org>,

'kmcburnett@polk.k12.ga.us' <kmcburnett@polk.k12.ga.us>, 'Kehinde

Bodunrin (Operations) (kehinde_r_bodunrin@dekalbschoolsga.org)'

<kehinde_r_bodunrin@dekalbschoolsga.org>, 'kikerk@calhounschools.org'

<kikerk@calhounschools.org>, 'keidson@thomas.k12.ga.us'

<keidson@thomas.k12.ga.us>, ''kmathis@paulding.k12.ga.us'

(kmathis@paulding.k12.ga.us)' <kmathis@paulding.k12.ga.us>, 'Brown,

Kantrell (Kantrell.Brown@henry.k12.ga.us)'

<Kantrell.Brown@henry.k12.ga.us>, 'kpeavy@bleckley.k12.ga.us'

<kpeavy@bleckley.k12.ga.us>, 'Jenkins, Patricia

(JenkiPa@BOE.Richmond.k12.ga.us)' <JenkiPa@BOE.Richmond.k12.ga.us>,

Jackie Grover <jackie.grover@heard.k12.ga.us>, lleggett@crispschools.org

<lleggett@crispschools.org>, 'ldeen@ware.k12.ga.us'

<ldeen@ware.k12.ga.us>, 'layson-p@harris.k12.ga.us' <layson-
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p@harris.k12.ga.us>, 'laura.lynn@brantley.k12.ga.us'

<laura.lynn@brantley.k12.ga.us>, ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'

<linda.azain@stephenscountyschools.org>, ''Linda Waters'

(linda.waters@gilmerschools.com)' <linda.waters@gilmerschools.com>,

'LIBBY PETERS (libbypeters@lowndes.k12.ga.us)'

<libbypeters@lowndes.k12.ga.us>, 'laura.youmans@gscs.org'

<laura.youmans@gscs.org>, Megan Gower

(megan.gower@bufordcityschools.org)

<megan.gower@bufordcityschools.org>, marian freeman

<marian.freeman@carrollcountyschools.com>, 'm.barrett@grady.k12.ga.us'

<m.barrett@grady.k12.ga.us>, Onetha Bonaparte

(Onetha.Bonaparte@sccpss.com) <Onetha.Bonaparte@sccpss.com>,

'Pamela LeFrois (pamela.lefrois@barrow.k12.ga.us)'

<pamela.lefrois@barrow.k12.ga.us>, 'rcooper@pierce.k12.ga.us'

<rcooper@pierce.k12.ga.us>, 'rkellam@telfairschools.org'

<rkellam@telfairschools.org>, 'redessa_crawford@johnson.k12.ga.us'

<redessa_crawford@johnson.k12.ga.us>, 'sfox@long.k12.ga.us'

<sfox@long.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, 'Susan Elsner (selsner@oconeeschools.org)'

<selsner@oconeeschools.org>, 'sheila.cooper@coffee.k12.ga.us'

<sheila.cooper@coffee.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, 'Shelley Daniel (sdaniel@upson.k12.ga.us)'

<sdaniel@upson.k12.ga.us>, 'Stacey Morgan (smorgan@banks.k12.ga.us)'

<smorgan@banks.k12.ga.us>, 'Tonya Beasley-Blocker

(tblocker@evans.k12.ga.us)' <tblocker@evans.k12.ga.us>,

'tmorris@cartersville.k12.ga.us' <tmorris@cartersville.k12.ga.us>,

'vanessa.hayes@tiftschools.com' <vanessa.hayes@tiftschools.com>,

'woodhams@tcity.org' <woodhams@tcity.org>, 'Yu, Victor

(YuVi@BOE.Richmond.k12.ga.us)' <YuVi@BOE.Richmond.k12.ga.us>

Sent Date: Jul 01, 2015 13:13:52

Subject: RE: back to school promotion-last reminder

Attachment: 2015 BTSprebook editedCATOv1 .pptx

Hello All

 

 

Just a reminder that the Back To School promotion needs to be returned to me ASAP if you want

to participate.
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$3.00/CS

$1.00/CS

$3.00/CS

$1.00/CS

$3.00/CS

$3.00/CS

$1.00/CS

$1.00/CS

Oven Baked Ruffles®

Cheddar Sour Cream

# 56882

Bulk Reduced

Fat Fritos®

# 57766

SunChips® Snack Mix 

(2 Varieties)

Naked® Juice 10oz

Blue Machine 

# 01017

Quaker Snack Mix Whole Grain

# 36308

Cheetos RF Whole Grain Rich Puffs

# 21910

NEW

G2 Lem Lime

# 12463

Naked Juice Strawberry Banana

# 63395

To receive payment,  you must: 

Fully complete this form and the Pre-book form (pages 1 & 2)

Attach proof of purchase from an authorized foodservice broad line distributor  (invoice, tracking reports, etc.).  Proof of performance must be for time period of <INSERT START DATE> to <INSERT END DATE> ONLY.

Submit completed forms and proof of performance by November 20, 2015 to your PepsiCo Sales Rep or mail to the address below.

 

Please Note:  

Payment will be for the lesser of the Pre-Booked cases listed below or the cases delivered in the designated timeframe.

Payment will be in form of a check issued within 45 days after completed forms and Proof of Performance is received by November 20, 2015. 

Checks will only be issued for rebate payments of $25 or more (i.e. $25 minimum for payout).







DISTRICT: ____________________________________________________________________

DISTRICT DIRECTOR/CONTACT: _________________________________________________



ADDRESS: ____________________________________________________________________



CITY, STATE, ZIP: ______________________________________________________________



PHONE/FAX/E-MAIL: ____________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: ______________________________


SIGNATURE/DATE: _____________________________________________________________

National Accounts (i.e. those managed by Aramark, Compass and Sodexo) are NOT eligible for this promotion. No deductions off invoice price. 

PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the FS Director of the participating district. 

District must purchase from an eligible Foodservice Broad line Distributor. All trademarks are owned by Frito-Lay North America, Inc. ©2015.

©2015 PepsiCo, Inc.

For more information, please contact Susan Wickizer Blank: 

M: 423-838-2003 E:  susan.wickizer@pepsico.com







OEG 1

OEG 1

Harvest Cheddar

# 30820

OEG 1.25

Garden Salsa

# 30821









				Please insert dates to reflect your 
School District’s start date & First 4 weekly orders.
(Cases Per Week )										

				Pack Size
MFG # 		Rebate/Case		Week 1
________		Week 2
________
		Week 3
_________		Week 4 ________

		Oven Baked Ruffles® Cheddar Sour Cream		60/.8oz
MFG# 44549		$3.00								

		BULK Fritos® Reduced Fat Chips WGR		8/16oz
MFG# 18793		$1.00
								

		SunMix® Harvest Cheddar		104/1oz
MFG# 11152		$3.00								

		SunMix® Garden Salsa 		104/1oz
MFG#  30821		$3.00
								

		NAKED JUICE® Blue Machine		12/10oz
MFG # 01017		$1.00								

		Quaker® Kids MIx		104 / .875oz
# 36308		$3.00								

		Cheetos® Reduced Fat Puffs, Cheddar		72 / .7oz
MFG # 21910		$3.00								

		Gatorade® G2 Lemon-Lime		24/12oz
# 12463		$1.00								

		NAKED JUICE®   Strawberry Banana		12/10oz
# 63395		$1.00								

		TOTALS												



GRAND TOTAL: 
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2015 BTSprebook editedCATOv1 .pptx



Happy 4th of July!

 

Susan

 

 

From: Wickizer, Susan {FLNA}  

Sent: Thursday, June 18, 2015 8:50 AM 

 To: 'Andrea Thomas (athomas@habershamschools.com)'; 'Amy.Lambert@Cobbk12.org';

'amanda ridley (amanda.ridley@murray.k12.ga.us)'; 'Angie Brown

(angie_brown@whitfield.k12.ga.us)'; 'arowland@white.k12.ga.us'; 'Allen, Blaine

(blaine.allen@docoschools.org)'; 'Perkins, Andrea (APerkins@forsyth.k12.ga.us)';

'abarrett@treutlen.net'; 'athomas@habersham.k12.ga.us';

'bridgett.cross@carrollcountyschools.com'; 'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)';

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'; 'Cleta Long (Cleta.Long@bcsdk12.net)';

'Cown, Trae (trae.cown@hallco.org)'; 'Culver, Cindy (cculver@marietta-city.k12.ga.us)'; Nixon,

Cathe; 'dcarver@floydboe.net'; Diane Feagle; 'Danielle Freeman

(Danielle.Freeman@douglas.k12.ga.us)'; 'dmartin@burke.k12.ga.us';

'dmorris@jackson.k12.ga.us'; Donna Vella; 'dcoats@pulaski.k12.ga.us';

'emily.hanlin@douglas.k12.ga.us'; 'Farmer, Paula P. (farmerp@clarke.k12.ga.us)'; Gillette, Justin;

'Hill, Tiffany (Tiffany.Hill@sodexo.com)'; 'ingrid.farahdel@clayton.k12.ga.us'; 'Jackie Grover';

'Kokeeta Wilder (wilder.kokeeta@mail.fcboe.org)'; 'kmcburnett@polk.k12.ga.us'; 'Kehinde

Bodunrin (Operations) (kehinde_r_bodunrin@dekalbschoolsga.org)'; 'kikerk@calhounschools.org';

'keidson@thomas.k12.ga.us'; ''kmathis@paulding.k12.ga.us' (kmathis@paulding.k12.ga.us)';

'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)'; 'Karen Mecyssine';

'kpeavy@bleckley.k12.ga.us'; 'Jenkins, Patricia (JenkiPa@BOE.Richmond.k12.ga.us)'; 'Jackie

Grover'; 'Linda Dittrich (Linda.Dittrich@cherokee.k12.ga.us)'; 'Lauren.Koff@hcbe.net';

'lleggett@crispschools.org'; 'ldeen@ware.k12.ga.us'; 'layson-p@harris.k12.ga.us';

'laura.lynn@brantley.k12.ga.us'; Lynnsey Goddard

(lgoddard@studentsrockdalek12ga.onmicrosoft.com); ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'; ''Linda Waters' (linda.waters@gilmerschools.com)';

Lew, Leslie A; 'LIBBY PETERS (libbypeters@lowndes.k12.ga.us)'; 'laura.youmans@gscs.org';

'Megan Gower (megan.gower@bufordcityschools.org)'; 'marian freeman';

'm.barrett@grady.k12.ga.us'; 'Onetha Bonaparte (Onetha.Bonaparte@sccpss.com)'; 'Peggy

Lawrence - CO'; 'Pamela LeFrois (pamela.lefrois@barrow.k12.ga.us)';

'rcooper@pierce.k12.ga.us'; 'rkellam@telfairschools.org'; 'redessa_crawford@johnson.k12.ga.us';

'sfox@long.k12.ga.us'; 'sharper@hancock.k12.ga.us'; Susan Elsner

(selsner@oconeeschools.org); 'sharon.manley@lamar.k12.ga.us';

'sheila.cooper@coffee.k12.ga.us'; 'sharper@hancock.k12.ga.us'; 'Shelley Daniel

(sdaniel@upson.k12.ga.us)'; Stacey Morgan (smorgan@banks.k12.ga.us);

'thaw@fultonschools.org'; 'Tonya Beasley-Blocker (tblocker@evans.k12.ga.us)';

'tmorris@cartersville.k12.ga.us'; 'vanessa.hayes@tiftschools.com';

'wimberly.brackett@dalton.k12.ga.us'; 'woodhams@tcity.org'; 'Yu, Victor
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(YuVi@BOE.Richmond.k12.ga.us)' 

 Subject: back to school promotion

 

 

Hello All

 

 

It seems like school just ended and summer feeding just started, but here I am sending you a

Back To School promotion.

 

Please take a look at the attachment….some of the rebates are $3 per case!

 

Please send it back to me by June 30.  

If you are interested in some of these products, but they weren’t on your bid we can work with your

distributor to get bid pricing.

 

 

I attached a fun recipe idea for the new reduced fat Fritos too.

 

 

I would love to attend any of your back to school manager meetings!

 

Also, if you need help increasing you’re a la carte sales, I will gladly visit your schools to make

sure the racks are stocked properly with the right products in the right places.

 

 

I am here to help you.   Let me know what I can do.

 

 

Take care.

 

Susan  
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87. Assistance at SNF Booth at ANC

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: Scott Swogger <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Mary Begalle' <Mary.Begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>

Sent Date: Jun 29, 2015 15:54:11

Subject: Assistance at SNF Booth at ANC

Attachment: SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2015 ANC.docx

Good afternoon,

 

 

I look forward to seeing in SLC at ANC! 

We need your help again this year at the SNF Booth! Please consider volunteering at the SNF

Booth during ANC. 

You would welcome those who stop by and provide them with information – you would assist them

in making a contribution to the Annual Fund for 2015. I’m hoping to have two people at the booth

so that you can work as a team. (If you know of somebody that you’d like to invite to volunteer with

you, that’s wonderful!) We will provide you with the information that you need and probably either I

or Edna Lowder will check by on a regular basis.

 

Attached is the schedule for the booth – I hope you will consider helping in this way! Thanks!

 

 Safe travels,

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2015 ANC

		Friday 7/10/15



		TIME

		NAME

		CELL PHONE

		EMAIL



		8 AM – 4:30 PM

		SNA BOARD MEETING



		12 NOON – 1 PM

		1. 

		

		



		

		2. 

		

		



		1 PM – 2 PM

		1. 

		

		



		

		2. 

		

		



		2 PM – 3 PM

		1. 

		

		



		

		2. 

		

		



		3 PM – 4 PM

		1.

		

		



		

		2.

		

		



		 4 PM – 5 PM

		1.

		

		



		

		2.

		

		



		5 PM – 6 PM

		1. 

		

		



		

		2. 

		

		







		Saturday 7/11/15 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 4:00 PM

		1. 

		

		



		

		2. 

		

		



		4 PM – 5 PM

		1. 

		

		



		

		2. 

		

		







		Sunday 7/12/15 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:00 PM – 2:00 PM     RICHARD B. RUSSELL LEADERSHIP SERIES



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:30 PM – 5:30 PM     GENERAL SESSION 1



		3:00 PM – 4:00 PM

		1. 

		

		



		

		2. 

		

		



		4 PM – 5 PM

		1. 

		

		



		

		2. 

		

		












		Monday 7/13/15 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 8:30 AM

		1. 

		

		



		

		2. 

		

		



		8:30 AM – 9:30 AM

		1. 

		

		



		

		2.

		

		



		9:30 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 11:30 AM

		1. 

		

		



		

		2. 

		

		



		11:30 AM – 12:30 PM

		1. Paul Becker

		314-775-1241

		pbecker@fz.k12.mo.us 



		

		2. 

		

		



		12 NOON – 2:45 PM PAST PRESIDENTS LUNCH



		12:30 PM – 1:30 PM

		1. Christina Uticone

		315.651.0499

		c.e.uticone@gmail.com



		

		2. 

		

		



		1:30 PM –2:30 PM

		1. 

		

		



		

		2. 

		

		



		2:30 PM – 4:00 PM

		1. 

		

		



		

		2. 

		

		
















		Tuesday 7/14/15 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 8:30 AM

		1. 

		

		



		

		2. 

		

		



		8:30 AM – 9:30 AM

		1.

		

		



		

		2. 

		

		



		9:30 AM – 10:30 AM

		1. Christina Uticone

		315.651.0499

		c.e.uticone@gmail.com



		

		2.

		

		



		10:30 AM – 11:30 AM

		1.

		

		



		

		2.

		

		



		11:30 AM - 12:30 PM 

		1.

		

		



		

		2.

		

		



		12:30 PM – 1:30 PM

		1.

		

		



		

		2.

		

		



		1:30 PM – 2:30 PM 

		1. 

		

		



		

		2. 

		

		



		2:30 PM  – 3:30 PM

		1. 

		

		



		

		2. 

		

		



		3:30 PM – 5:00 PM

		GENERAL SESSION 2



		3:30 PM – 5:00 PM

		1. 

		

		



		

		2. 

		

		












		Wednesday 7/15/15 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 8:30 AM

		1. 

		

		



		

		2. 

		

		



		8:30 AM – 10:00 AM

		GENERAL SESSION 3



		8:30 AM – 9:30 AM

		1. 

		

		



		

		2. 

		

		



		9:30 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		3. 

		

		



		

		4. 

		

		





Potential volunteers:

· Chef Robert Rusan

· Christina Uticone

· SNF Board Members

· 2014 and 2015 Annual Fund Donors

· School Nutrition Heroes

· Past Presidents



SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2015 ANC.docx



Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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88. Reminder - Nominations for the Board of Directors for SNF

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: Scott Swogger <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Jun 29, 2015 15:39:42

Subject: Reminder - Nominations for the Board of Directors for SNF

Attachment: CALL FOR NOMINATIONS June 2015.docx

Good afternoon,

 

 

Tomorrow, June 30, is the deadline for nominations for the Board of Directors of SNF. 

 

Please send your nominations to me by the end of the day tomorrow. 

 

Thanks,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181
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CALL FOR NOMINATIONS

BOARD OF DIRECTORS                                                                                                                                                         OF THE SCHOOL NUTRITION FOUNDATION

Please return your nominations for the SNF Board of Directors to Janet Hedrick at jhedrick@schoolnutrition.org no later than Tuesday, June 30.

A. SNA PRACTITIONER/OPERATOR – 1 TO BE ELECTED

(SNA Member currently serving one or more schools or school districts) 

NOMINEES:	NAME				SCHOOL DISTRICT/COMPANY		SNA MEMBER

1. Donna Martin, RDN, SNS 	Waynesboro (Burke County), GA	YES

2. _______________________	___________________________	YES

3. _______________________	___________________________	YES

B. AT-LARGE MEMBERS – 2 TO BE ELECTED

(SNA operator or industry members)

NOMINEES:	NAME				SCHOOL DISTRICT/COMPANY		SNA MEMBER

1. Marcia Smith, PhD, SNS 		Retired – Winter Haven, FL		YES

2. _______________________	___________________________	YES

3. _______________________	___________________________	YES

4. _______________________	___________________________	YES

5. _______________________	___________________________	YES

6. _______________________	___________________________	YES

image1.jpeg
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Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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89. May 2015 Financial Reports

From: Williams, Kim <KWILLIAMS@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Jean Ronnei <jean.ronnei@spps.org>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>, Sandra

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Jun 25, 2015 12:22:19

Subject: May 2015 Financial Reports

Attachment: SNF May Financials BOD.pdf

Good Afternoon,

 

 

Attached please find the SNF financial reports for the month of May.  Please let me know if you

have any questions. 

 

 

Thank you,

 

 

Kim

 

 

 

Kimberley Williams-Jones

 

SVP, Finance &IT

 

School Nutrition Association

 

Phone: (301) 686-3100 xt. 136

 

Fax: (301) 686-3115

 
www.schoolnutrition.org
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MEMORANDUM 


TO:  SNF Board of Directors 


CC:  Patti Montague, Executive Director 


FROM: Kim Williams, SVP Finance & Technology 


SUBJECT: May Financial Statements 


DATE:  June 18, 2015 


Attached are the financial statements for the month ending May 31, 2015.  At the end of May, 
the Operating Revenue for SNF totaled $583,869 which is down $53,957 or 8.5%.  The 
Operating Expenses of $570,450 are also down in comparison to last year by $61,429 or 
approximately 10%.   


  May-15 May-14 Difference
Revenues $583,869 $637,826  ($53,957)
Expenses $570,451 $632,080  ($61,629)
   Total Operating Fund Revenue $13,418 $5,746  $7,672 
Net Gain/(Loss) on Investments ($35,883) $140,576  ($176,459)
   Total Net Operating Fund Revenue/(Loss) ($22,465) $146,322  ($168,787)


Although revenue is down, SNF has experienced a net gain from Operations totaling $13,418, 
which is greater than last year by $7,672 or approximately 134%.  The decrease in expenses is a 
main factor for the net increase in operations, however, the interest revenue from IIU and the 
Wal-Mart grant revenue increased over last May and are playing a role in offsetting the 
decreases in program revenue.   


o Interest revenue from IIU totals $126,353; this is a $50,352 increase. 


o Increased activity on the Wal-Mart grant has increased revenue over last May 
by $11,850. 


Scholarships revenue is showing an increase of $29,671 over last year and this is due to a timing 
difference of when the scholarship funders were billed.  This year the billing occurred earlier 
than last year and the revenue will “catch up” and there will no longer be this difference.  


Total Net Operating Fund Revenue 


After deducting a net loss of $35,883 in the value of SNF investments which is down $176,459 
from the previous year, the overall Total Net Operating Fund totals a loss of $22,465 which is 
$168,787 less than last May.  The main cause for the decrease in the Total Net Operating Fund is 
due to the decreased market value of the investments.    Accounting standards require 
investments be recorded at cost value (purchase price) and each month adjustments be made for 
the fluctuations in market value.  The investments are still owned by SNF and there is not an 
actual monetary loss or gain until the investment is sold.   


 
If you have any questions concerning any of the enclosed materials, please give me a call at your 
convenience at ext. 136 or kwilliams@schoolnutrition.org.  







SCHOOL NUTRITION FOUNDATION
STATEMENT OF FINANCIAL POSITION


May 31, 2015


DIFFERENCE
2014-15 2013-14 YTD to LY


ASSETS


Current Assets
   Cash and Cash Equivalents $3,490,683 $2,593,556 $897,127
   Certificates of Deposit 500,314 300,000 200,314
   Accounts Receivable 0 8,350 (8,350)
   Accrued Interest 1,422 283 1,139
   Prepaid Expenses 1,208 0 1,208


      Total Current Assets 3,993,626 2,902,188 1,091,438


Investments
   Invest in Us 2,709,984 2,732,350 (22,366)
   Special Named Fund 109,180 73,274 35,906


     Total Investments 2,819,164 2,805,624 13,541


Pledges Receivable 52,760 46,647 6,113


Property and Equipment
   Furniture and Fixtures 14,223 13,609 614
   Accumulated Depreciation (13,814) (13,609) (205)


      Total Property and Equipment 409 0 409


TOTAL ASSETS $6,865,960 $5,754,459 $1,111,501


LIABILITIES AND NET ASSETS


Current Liabilities
   Deferred Revenue 0 8,350 (8,350)
   Deferred Revenue-Walmart 390,236 302,807 87,429
   Due to/(from) SNA (17,007) 24,455 (41,462)
   Other Current Liabilities 79,305 68,036 11,269
   Walmart Grant Payable 2,598,690 1,516,007 1,082,683


      Total Liabilities 3,051,224 1,919,655 1,131,569


Net Assets
   Begining Balance 3,837,200 3,688,482 148,719
   Current Change in Net Assets (22,464) 146,323 (168,787)


      Total Net Assets 3,814,736 3,834,804 (20,068)


TOTAL LIABILITIES AND NET ASSETS $6,865,960 $5,754,459 $1,111,501







SCHOOL NUTRITION FOUNDATION
STATEMENT OF ACTIVITIES


SUMMARY
For the Ten Months Ended May 31, 2015


CUR PERIOD YTD ANNUAL REMAINING LAST YEAR DIFFERENCE
ACTIVITY ACTUAL BUDGET BALANCE YTD ACTUAL YTD TO LY


REVENUES


General Fund $1,845 $124,178 $148,500 $24,322 $133,459 ($9,281)
Hero Celebration 0 162,491 265,800 103,309 199,403 (36,912)
IIU Endowment 3,359 126,353 90,000 (36,353) 76,001 50,352
National Dairy Council 0 15,100 0 (15,100) 58,237 (43,137)
Scholarships 2,512 48,472 45,000 (3,472) 18,801 29,671
Wal-Mart -Breakfast in the Classroom 12,161 98,925 208,900 109,975 87,075 11,850
Webinar Wednesday 0 8,350 0 (8,350) 64,850 (56,500)
New Projects 0 0 125,000 125,000 0 0


  TOTAL REVENUES $19,877 $583,869 $883,200 $299,331 $637,826 ($53,957)


EXPENSES


General Fund 21,116 185,628 206,150 20,522 201,951 (16,323)
Hero Celebration 2,118 103,292 131,000 27,708 97,335 5,957
IIU Endowment 7 95,982 128,900 32,918 127,150 (31,168)
National Dairy Council 0 5,240 0 (5,240) 30,546 (25,306)
Scholarships 58,563 80,839 49,000 (31,839) 66,294 14,545
Wal-Mart -Breakfast in the Classroom 12,161 98,925 208,900 109,975 87,075 11,850
Webinar Wednesday 0 545 0 (545) 21,729 (21,184)
New Projects 0 0 106,200 106,200 0 0


  TOTAL EXPENSES $93,965 $570,451 $830,150 $259,699 $632,080 ($61,629)


  OPERATING REVENUE/(LOSS) ($74,088) $13,418 $53,050 $39,632 $5,746 $7,672


Realized gains/(losses) on investments 0 129,994 0 (129,994) 48,859 81,135
Unrealized gains/(losses) on investments (1,654) (165,877) 0 165,877 91,717 (257,594)


  NET CHANGE ON INVESTMENTS (1,654) (35,883) 0 35,883 140,576 (176,459)


TEMPORARILY RESTRICTED FUNDS


TOTAL NET REVENUE/(LOSS) ($75,742) ($22,465) $53,050 $75,515 $146,322 ($168,787)





SNF May Financials BOD.pdf



**********************************************************************

 

One Stop Shopping Never Looked Better!

 

Tap into the incredible network of School Nutrition Association through the SN Marketplace. SN

Marketplace is the premier search tool for school nutrition professionals. Find all the products and

services you need, within the network of the association you trust.  Start your search today at 

http://www.snmarketplace.com/

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

**********************************************************************

 

P please don't print this e-mail unless you really need to.
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90. ANC STATE PHOTO SCHEDULES 

From: Payne, Melissa <Melissa.Payne@usfoods.com>

To: Reynolds, Casey <Casey.Reynolds@usfoods.com>, RAY BULLOCK

(jbullock@acosta.com) <jbullock@acosta.com>, Greg Frey

<GFrey@acosta.com>, 'Christy Rogers' <C.Rogers@cohenfoods.com>,

J.Boone@CohenFoods.com <J.Boone@CohenFoods.com>,

S.Crawley@CohenFoods.com <S.Crawley@CohenFoods.com>, 'Ula

Kalinowski' <ula@nardonebros.com>,

(Stephanie.johnson@advancepierre.com)

<Stephanie.johnson@advancepierre.com>, Megan Teates

<meganteates@pmgwins.com>, Leslie Pannenbacker

<lesliep@pmgwins.com>, Robin Chriscoe <robinchriscoe@pmgwins.com>,

Rick Carter <rickcarter@pmgwins.com>, Frances Meena

<francesmeena@pmgwins.com>, Keith Whipple

<KeithWhipple@hopcobroker.com>, Ashley Ellington

<AshleyEllington@hopcobroker.com>, Bob Abrams

<BobAbrams@hopcobroker.com>, Tricia Ivey <tivey@kisales.com>, Chip

Conner <chip@suncupjuice.com>, Scott Carawan

(scott.carawan@mccain.com) <scott.carawan@mccain.com>, Mike Spencer

<mike.spencer@jtmfoodgroup.com>, 'Jeff Flynn' <Jeff@mealsplus.com>,

Ginny Spencer <GSpencer@esfoods.com>, Wendy Saverance

<wendy@integrity-foods.com>, Mark <mark@integrity-foods.com>, Penny

Fine <pfine@gilbertfoods.com>, Susan Thomas

<sthomas@gilbertfoods.com>, Regina Price

<Regina.Price@ASMWaypoint.com>, Jonathan Smoak

<Jonathan.Smoak@ASMWaypoint.com>, 'Wanda McDowell'

<wanda.mcdowell@superbakery.com>, 'Linda Benyo'

<Linda.Benyo@asianfoodsolutions.com>, Steve Shockley

<SteveShockley@proviewfoods.com>, Frank E. Samuelson

(Frank.Samuelson@perdue.com) <Frank.Samuelson@perdue.com>, Madden,

Benjamin <BMadden@ed.sc.gov>, Brittany Kepple

(Brittany.Kepple@ARYZTA.com) <Brittany.Kepple@ARYZTA.com>, Char

Kluvers <char.kluvers@saralee.com>, David Thomas (david@integrity-

foods.com) <david@integrity-foods.com>, Diane Gillie <DGILLIE@ed.sc.gov>,

dhemby@tastybrandsk12.com <dhemby@tastybrandsk12.com>, ERIC

LONGSHORE (elongshore@acosta.com) <elongshore@acosta.com>, Jack

Crawford (Jack.Crawford@pilgrims.com) <Jack.Crawford@pilgrims.com>,

(jdodge@kisales.com) <jdodge@kisales.com>,

Jennifer.harrison@genmills.com <Jennifer.harrison@genmills.com>, Julie

Brigham <JBrigham@acosta.com>, Kristin C. Dukes

<k.dukes@cohenfoods.com>,  (Stacey.cosentino@pepsico.com)
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<Stacey.cosentino@pepsico.com>, Walter cAUDLE

(WCAUDLE@ED.SC.GOV) <WCAUDLE@ED.SC.GOV>, Wanda Knight

<wknight@laurens55.k12.sc.us>, Wendy Justus <WJustus@cfsauer.com>,

will sumter (WILLIAM.SUMTER@kellogg.com)

<WILLIAM.SUMTER@kellogg.com>, Jacobs, Cindy

<CindyJacobs@lcsd56.org>, snasc <snasc@bellsouth.net>,

(aconnelly@saludaschools.org) <aconnelly@saludaschools.org>,

(CStorey@acpsd.net) <CStorey@acpsd.net>,

(granche@hampton2.k12.sc.us) <granche@hampton2.k12.sc.us>,

(kingp@dillon.k12.sc.us) <kingp@dillon.k12.sc.us>,

(schavis@williston.k12.sc.us) <schavis@williston.k12.sc.us>,

(tperry@bamberg2.k12.sc.us) <tperry@bamberg2.k12.sc.us>, Angela

Robinson (Angela.robinson@ocsd4sc.net) <Angela.robinson@ocsd4sc.net>,

Ann Agnew (AAGNEW@bamberg1.net) <AAGNEW@bamberg1.net>, Annie

Taylor <ataylor@clar1.k12.sc.us>, Brown Deonna <brownd@wlgos.sc.gov>,

Carolyn Barnes (cbarnes@newberry.k12.sc.us)

<cbarnes@newberry.k12.sc.us>, Charlene Jordan (CJordan@gcsd.k12.sc.us)

<CJordan@gcsd.k12.sc.us>, DAWN BAILEY (baileyd@dillon.k12.sc.us)

<baileyd@dillon.k12.sc.us>, Debra Hoffman <dhoffman@lexington4.net>, Dee

Cook (Dee.Cook@sumterschools.net) <Dee.Cook@sumterschools.net>,

Deidre Yonce <DYonce@lexington1.net>, Don Navorska

<dnavorska@florence3.k12.sc.us>, DONNIE CHAVIS

<DONNIE.CHAVIS@fsd1.org>, Doris Grant (dgrant@ccpsonline.net)

<dgrant@ccpsonline.net>, ELLEN FITCH (efitch@mail.colleton.k12.sc.us)

<efitch@mail.colleton.k12.sc.us>, Evon Williams

<Ewilliams@marlboro.k12.sc.us>, Gayle M. Brown

<Gayle.Brown@ocsd5.net>, Geraldine Morris

<morrisg@mccormick.k12.sc.us>, Heather Stone

<HStone@horrycountyschools.net>, Jack Johnson

(jjohnson@barnwell45.k12.sc.us) <jjohnson@barnwell45.k12.sc.us>, Jackie

Harris (jacqueline.harris@ocsd5.net) <jacqueline.harris@ocsd5.net>, Jan

Knox <jknox@gcsd.k12.sc.us>, Janice Benbow (jbenbow@fairfield.k12.sc.us)

<jbenbow@fairfield.k12.sc.us>, Jeannie Carmichael

<jcarmich@flo5.k12.sc.us>, Joan Walker (jwalker@greenwood52.org)

<jwalker@greenwood52.org>, Johnnis  Tanner <jptanner99@yahoo.com>,

Karen M Taylor <Taylork@bcsdschools.net>, Karen Threatt

<kthreatt@bamberg1.net>, Kim Johnson (kjohnson@horrycountyschools.net)

<kjohnson@horrycountyschools.net>, kringer@lexington1. net

(kringer@lexington1.net) <kringer@lexington1.net>, Laura Farmer

(LFARMER@horrycountyschools.net) <LFARMER@horrycountyschools.net>,

LEIGH reynolds (Leigh.Catoe@kcsdschools.net)

<Leigh.Catoe@kcsdschools.net>, Leon S. Williams
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<Leon.Williams@sumterschools.net>, Linda Fairchild

(fairchildl@bcsdschools.net) <fairchildl@bcsdschools.net>, Lisa Eklund

<leklund@riverviewcharterschool.org>, Lora Beth Rucker

<LRucker@lexington4.net>, Lydia Breland <lbreland@jcsd.net>, Mary

Graham (mgraham@csd2.org) <mgraham@csd2.org>, MELISSA JACKSON

(MKJACKSON@EDGEFIELD.K12.SC.US)

<MKJACKSON@EDGEFIELD.K12.SC.US>, MICELLE GASKINS

<MGASKINS@FLORENCE3.K12.SC.US>, MINNIE BROWN

(MINNIE.BROWN@DELAHOWE.K12.SC.US)

<MINNIE.BROWN@DELAHOWE.K12.SC.US>, Misha Lawyer

<misha.lawyer@kcsdschools.net>, Mitsy Foxworth

(MFOXWORTH@WCSD.K12.SC.US) <MFOXWORTH@WCSD.K12.SC.US>,

Moreen B. Joseph (josephm@orangeburg3.onmicrosoft.com)

<josephm@orangeburg3.onmicrosoft.com>, Mozelle Murdaugh

<mwmurdaugh@hampton1.k12.sc.us>, Nicole Giles (ngiles@wcsd.k12.sc.us)

<ngiles@wcsd.k12.sc.us>, Pam Vaughn

(pamela.vaughan@darlington.k12.sc.us)

<pamela.vaughan@darlington.k12.sc.us>, Pat Carter

<Pcarter@lexington1.net>, Patricia Truett <ptruett@dd4.k12.sc.us>, Ray

Bahadori (abahadori@dorchester2.k12.sc.us)

<abahadori@dorchester2.k12.sc.us>, Rebecca Kenner

<RKenner@lexington1.net>, Rene Sturgeon

(rene.sturgeon@darlington.k12.sc.us) <rene.sturgeon@darlington.k12.sc.us>,

Sandy Wallace <Swallace@marlboro.k12.sc.us>, Sharon Mann

(smann@gwd51.org) <smann@gwd51.org>, Shirley Joe

<Joes@lee.k12.sc.us>, Teresa Zorn (tzorn@barnwell45.k12.sc.us)

<tzorn@barnwell45.k12.sc.us>, Terri Freeman

<TFREEMAN@gcsd.k12.sc.us>, Theresa Rogers

<Theresa@mail.dillon3.k12.sc.us>, Tuesday Johnson

<johnsont@acs.k12.sc.us>, Vicki Livingston

<vlivingston@newberry.k12.sc.us>, WANDA ROBINSON

(WROBINSON@FAIRFIELD.K12.SC.US)

<WROBINSON@FAIRFIELD.K12.SC.US>, Whittaker Williams

(wwilliams@ccpsonline.net) <wwilliams@ccpsonline.net>,

(bmorrison@glascock.k12.ga.us) <bmorrison@glascock.k12.ga.us>,

(gayc@toombs.k12.ga.us) <gayc@toombs.k12.ga.us>,

(jzeagler@screven.k12.ga.us) <jzeagler@screven.k12.ga.us>,

(kdennis@metter.org) <kdennis@metter.org>,

(kim.dupree@wheeler.k12.ga.us) <kim.dupree@wheeler.k12.ga.us>,

(motond@mcduffie.k12.ga.us) <motond@mcduffie.k12.ga.us>,

(sharper@hancock.k12.ga.us) <sharper@hancock.k12.ga.us>, Carol Knight

<cellis@bryan.k12.ga.us>, Cathy Johnson <cjohnson@lcboe.us>, Charlene
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Phillips <CPhillips@bryan.k12.ga.us>, Daphne Callison

<dcalliso@burke.k12.ga.us>, Debra Herman (DHERRMANN@JCHS.COM)

<DHERRMANN@JCHS.COM>, Dena Barrows

<dbarrows@dodge.k12.ga.us>, Denise Parson (dparson@vidalia-

city.k12.ga.us) <dparson@vidalia-city.k12.ga.us>, Donna Martin

<Dmartin@Burke.k12.ga.us>, Donna Sapp <donnasapp@LCBOE.NET>,

Jessica O'Leary (joleary@effingham.k12.ga.us)

<joleary@effingham.k12.ga.us>, Lisa Leone <lleone@bulloch.k12.ga.us>,

MEGAN BLANCHARD (mblanchard@bulloch.k12.ga.us)

<mblanchard@bulloch.k12.ga.us>, Pam Todd (ptodd@metter.org)

<ptodd@metter.org>, Redessa Crawford

<redessa_crawford@johnson.k12.ga.us>, Reida Ferrell

<FerrellR@mcduffie.k12.ga.us>, Rhonda Cooper

<rcooper@pierce.k12.ga.us>, RINDY TRAPNELL

<RTrapnell@wayne.k12.ga.us>, Shirley Martin <smartin@telfair.k12.ga.us>,

STEPHANIE FOX (sfox@long.k12.ga.us) <sfox@long.k12.ga.us>, Tonya

Beasley <Tbeasley@Evans.k12.ga.us>,

(LYDIA.MARTIN@SAVANNAH.CHATHAM.K12.GA.US)

<LYDIA.MARTIN@SAVANNAH.CHATHAM.K12.GA.US>, Kimberly Kinsaul

<Kimberly.Kinsaul@savannah.chatham.k12.ga.us>, Onetha Bonaparte

<Onetha.Bonaparte@savannah.chatham.k12.ga.us>, Parks, Dana

<Dana.Parks@usfoods.com>, Bridget Campbell

<bcampbell@richlandone.org>, DENNISE TOWNSEND

(DTOWNSEND@richlandone.org) <DTOWNSEND@richlandone.org>,

IMOGENE CLARKE <ICLARKE@richlandone.org>, JOHNNIE MAE BUTLER

<JOHBUTLER@richlandone.org>, KAREN JACKSON

<kajackson@richlandone.org>, MARSHA TAYLOR

<marshataylor@richlandone.org>, Tracy Dixon <tdixon@richlandone.org>,

Erin Briggs <ebriggs@lexrich5.org>, Faircloth, Andy

<AndyFaircloth@anderson5.net>, Jenaffer Pitt

<JenafferPitt@pickens.k12.sc.us>, Junkins, Shannon

<ShannonJunkins@anderson5.net>, Sally Nicholson

<SallyNicholson@pickens.k12.sc.us>, Sharon Hunt

(sharonhunt@anderson5.net) <sharonhunt@anderson5.net>,

tbedenba@lexrich5.org <tbedenba@lexrich5.org>, Travis Fisher

(tfisher@spart6.org) <tfisher@spart6.org>, WALTER CAMPBELL

<WALTER_CAMPBELL@charleston.k12.sc.us>,

(jeremy_tunstill@charleston.k12.sc.us)

<jeremy_tunstill@charleston.k12.sc.us>,  (kevin_earle@charleston.k12.sc.us)

<kevin_earle@charleston.k12.sc.us>, AMANDA REID

<amanda_reid@charleston.k12.sc.us>, ANGELA MCLAUGHLIN

<angela_mclaughlin@charleston.k12.sc.us>, Frank Manigault
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(frank.manigault@charleston.k12.sc.us)

<frank.manigault@charleston.k12.sc.us>, SARAH BATES

<sarah_bates@charleston.k12.sc.us>,

suzanne_cottingham@charleston.k12.sc.us

<suzanne_cottingham@charleston.k12.sc.us>

Sent Date: Jun 25, 2015 10:19:41

Subject: ANC STATE PHOTO SCHEDULES 

Attachment:

Photo Sessions for State Delegations at ANC Salt Lake City 

Next month at ANC, take advantage of so many state members being in one place by

gathering together for a state delegation photo.

 

Room  260AB

 

Monday 1:00 PM = North Carolina

Monday 1:30 PM= Georgia

Tuesday 10:00 AM= South Carolina
 
 

 

Melissa H Payne

US Foods

Director, Business Development For Schools-Southeast Region 

120 Longs Pond Road , Lexington, SC 29072  

 M 803.727.3398 
melissa.payne@usfoods.com  
 
US Foods  
KEEPING KITCHENS COOKING™ 

 

This email message and any attachments are for the sole use of the intended recipient(s) and may

contain information that is proprietary to US Foods, Inc. and/or its subsidiaries or otherwise

confidential or legally privileged. If you have received this message in error, please notify the

sender by reply, and delete all copies of this message and any attachments. If you are the

intended recipient you may use the information contained in this message and any files attached

to this message only as authorized by US Foods, Inc. Files attached to this message may only be

transmitted using secure systems and appropriate means of encryption, and must be secured

using the same level password and security protection with which the file was provided to you. Any

unauthorized use, dissemination or disclosure of this message or its attachments is strictly

prohibited.
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91. Updated SNF Board List

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: Scott Swogger <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jun 24, 2015 16:04:54

Subject: Updated SNF Board List

Attachment: Board list - updated June 2015.docx

Good afternoon,

 

 

The SNF Board list in your board packet for the June 18 meeting contained some incorrect

information. The corrected version is attached. 

 

Please replace the list in your Board book with this one. 

 

Thanks, 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081
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School Nutrition Foundation

Board of Directors

120 Waterfront Street, Suite 300, National Harbor, MD 20745

301 – 686 – 3100                   https://schoolnutrition.org/snf/ 



		Name

		Title & Board Position

		Term Start Date

		Term End Date

		Length of Term

		Notes



		Scott Swogger (Chair)Assistant: Cindy

260.493.0415 x3318



8415 N Clinton Park

Fort Wayne, IN 46825

sswogger@accutemp.net

260.493.0415 x3305

		President & CEO

AccuTemp Products, Inc.

School Nutrition Industry Member

		8/1/2013

		7/31/2016

		3 year

		Second Term



		Donna Martin (Vice Chair), EdS, RD, LD, SNS

789 Burke Veterans Pkwy

Waynesboro, GA 30830

dmartin@burke.k12.ga.us

706.554.5393

		Director, School Nutrition Programs

Burke County School District

SNA Operator/Practitioner

		9/26/2011

		7/31/2014

		3 year

		Completed first term on 7/31/2014



		Mary Begalle, PhD, SNS

8500 Normandale Lake Blvd.

Suite 2000

Bloomington, MN 55437

Mary.begalle@schwans.com

612.209.9643 Mobile; 952.841.4623 Office

		Sr. Director of Industry Relations

Schwan's Food Service, Inc.

School Nutrition Industry Member

		8/1/2013

		7/31/2016

		3 year

		Second term



		Ami Childers

4170 Ashford Dunwood Rd, Ste. 300

Atlanta, GA 30319

Ami.n.childers@pepsico.com

404.497.8607

		Sales & Development Training Manager

PepsiCo Foodservice 

Member

		8/1/2012

		7/31/2015

		3 year

		First term



		Sandy Ford, SNS (Treasurer)

8385 47th St Circle East

Palmetto, FL 34221

fords@manateeschools.net

941.751.6550 x2130

		Chief Support Services Officer

Manatee County School District



		8/1/2013

		7/31/2016

		3 year

		First term;  served 1 year (2012-13) as SNA president 



		Marcia Smith, PhD, RD, SNS

410 Flagler Road

Winter Haven, FL 33884-1024

Mlsdls8@aol.com

[bookmark: _GoBack]863.324.1408

		Retired

Food Service Director

Polk County School District (FL)

Member

		8/1/2012

		7/31/2015

		3 year

		First term



		Julia O. Bauscher, SNS

3001 Crittenden Drive

Louisville, KY 40209

julia.bauscher@jefferson.kyschools.us 

502.485.3186

		Food Service Director

Jefferson County Public Schools (KY)

SNA President

		8/1/2014

		7/31/2015

		SNA term – 1 year

		Ex-officio



		Jean Ronnei, SNS

360 Colborne Street

Saint Paul, MN 55102

JEAN.RONNEI@spps.org 

651.603.4958

		Chief Operations Officer 

St. Paul Public Schools

SNA President-Elect



		8/1/2014

		7/31/2015

		SNA term – 1 year

		Ex-officio



		Patti Montague, CAE

pmontague@schoolnutrition.org

		Executive Director

		Ex Officio

		

		

		



		Sherry Carrigan, CAE

scarrigan@schoolnutrition.org 

		Staff Advisor/Staff Vice President of Business Development & Meetings

		

		

		

		



		Janet Hedrick

jhedrick@schoolnutrition.org 

		Staff Advisor/Director of Development

		

		

		

		







6/24/2015

Board list - updated June 2015.docx



Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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92. Board Nominations

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: Scott Swogger <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jun 24, 2015 15:44:09

Subject: Board Nominations

Attachment: Nomination timeline.docx
CALL FOR NOMINATIONS June 2015.docx
BOARD PROFILE and notes.pdf
Composition of SNF Board  Approved 6-18-15.docx
Responsibilities of the School Nutrition Foundation Board of Directors -
Approved 6-18-15.docx

Good afternoon,

 

 

Attached is the Nominations Form for the School Nutrition Foundation Board of Directors. Also

attached are the timeline for the nominations process, the composite profile of the current SNF

Board and notes about the composite profile, and the recently approved composition and

responsibilities of the SNF Board.  

 

The following link will take you to the list of persons who have contributed to the 2015 Annual

Fund. https://schoolnutrition.org/SNF/ReportOnGiving/ListOfDonors/#byfund 

 

Please do not limit your thinking to those who have given, as a relatively small number of SNA

members are currently supporting the Foundation. Many members remain unaware of what the

Foundation does – If you know of persons who you feel would be good members of the SNF

Board, please nominate them even if they do not currently have a history of giving. As one of the

responsibilities of the SNF Board is making a personal contribution, those nominated will be made

aware of that responsibility before they agree to serve on the Foundation Board. 

 

If you have any questions, please let me know.

 

 

Cordially,
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SCHOOL NUTRITION FOUNDATION

BOARD OF DIRECTORS NOMINATIONS PROCESS FOR 2015 

· June 24 – June 30, 2015: Call for Nominations – Members of the current Foundation Board make recommendations for Board members

· July 6 – 20, 2015: Vote by mail ballot for members of the Foundation Board of Directors

*TUESDAY, JULY 21, 2015: 

· Announcement of the results of the election of members of the Foundation Board of Directors

· Call for nominations for Chair and Vice Chair of the Foundation Board of Directors

· July 21 – 27, 2015: Call for nominations for Chair and Vice Chair of the Foundation Board of Directors for terms of one year – August 1, 2015 – July 31, 2016 – Members of the current Foundation Board make recommendations for Chair and Vice Chair

· July 28 – 30, 2015: Vote by mail ballot for Chair and Vice Chair of the Foundation Board of Directors

*FRIDAY, JULY 31:

· Announcement of the results of the election of Chair and Vice Chair of the Foundation Board of Directors

*AUGUST 1, 2015: 

· [bookmark: _GoBack]Those elected or re-elected as members of the Foundation Board of Directors begin their respective terms of office

· Those elected as Chair and Vice Chair begin their term of office
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Nomination timeline.docx
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CALL FOR NOMINATIONS

BOARD OF DIRECTORS                                                                                                                                                         OF THE SCHOOL NUTRITION FOUNDATION

Please return your nominations for the SNF Board of Directors to Janet Hedrick at jhedrick@schoolnutrition.org no later than Tuesday, June 30.

A. SNA PRACTITIONER/OPERATOR – 1 TO BE ELECTED

(SNA Member currently serving one or more schools or school districts) 

NOMINEES:	NAME				SCHOOL DISTRICT/COMPANY		SNA MEMBER

1. Donna Martin, RDN, SNS 	Waynesboro (Burke County), GA	YES

2. _______________________	___________________________	YES

3. _______________________	___________________________	YES

B. AT-LARGE MEMBERS – 2 TO BE ELECTED

(SNA operator or industry members)

NOMINEES:	NAME				SCHOOL DISTRICT/COMPANY		SNA MEMBER

1. Marcia Smith, PhD, SNS 		Retired – Winter Haven, FL		YES

2. _______________________	___________________________	YES

3. _______________________	___________________________	YES

4. _______________________	___________________________	YES

5. _______________________	___________________________	YES

6. _______________________	___________________________	YES
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CALL FOR NOMINATIONS June 2015.docx




 


2014 – 15 FOUNDATION BOARD PROFILE 


Area of expertise/ Professional skills  Race/Ethnic Background 


Administration 5  Asian   


Business/corporate    African American 1 


Equipment 2  Hispanic/Latino  


Food Industry 3  Native American  


Other 1  Caucasian 7 


Education    Other  


Elem/Middle School 3  Geographical Region 


High School 3  Mideast  


School District 6  Midwest 3 


Higher Education 1  Northeast  


Financial/financial planning 
 


 Northwest  


Accounting 3  Southeast 5 


Banking/trusts 
 


 Southwest  


Investments 1  West  


Government 1  Skill Set for Fundraising 


Healthcare 3  Current giving 6 


Law 1  Access to others 3 


Marketing 3  Fund-raising experience 2 


Non-Profit Management 
 


 Willingness to identify prospects 5 


Public Relations 3  Willingness to open doors 3 


Real Estate 1  Willingness to thank donors 7 


School Nutrition Professional 
 


 Willingness to cultivate prospects 4 


Retired 1  Willingness to solicit prospects 1 


Active 5  SNA Involvement 


Major City Director 3  Member of SNA - Less than 5 years  


State Agency 1  Member of SNA - 5-10 years 2 


Strategic Planning 4  Member of SNA - 11-20 years 1 


Age  Member of SNA - 20+ years 5 


Under 35    Current SNA Board member 2 


From 36 to 50 1  Past SNA Board member 3 


From 50 to 65 7  Past SNA President 2 


From 66 to 75    Gender 


76 or older    Male 1 


  Female 7 


  


 
 







 
 


CURRENT FOUNDATION BOARD PROFILE: 


The Board profile was completed in Fall 2014 and is reflective of the current eight members of the SNF 


Board.  


Please note the following: 


 Age – The one person who is in the 36 -50 age range is leaving the Board at the end of July. 


 Race/Ethnic Background – The one person who is African American is leaving the Board at the 


end of July. 


 Geographical Region – The Board is currently composed of individuals from Midwest and 


Southeast. None of the other five regions are represented.  


 Skill Set for Fundraising – Only one person currently on the Board is willing to solicit potential 


donors; only two have any fundraising experience; and only three indicate access to others and 


willingness to open doors 


 Gender – SNF Board is predominantly female 


 





BOARD PROFILE and notes.pdf
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COMPOSITION OF THE SNF BOARD OF DIRECTORS – TO BEGIN 8/1/2015 [Approved 6/18/2015]

		

		MEMBERS

		SNA BOD

		PERSON TO FILL THE POSITION 

		RATIONALE

		OFFICER ELIGIBILITY

		TERM START DATE

		TERM END DATE

		TERMS



		1. 

		Past President of SNA (Other than the two most recent)

		

		Sandra Ford

		Trained; knowledgeable; continuity; SNA/SNF synergy 

		· 

		8/1/2013

1st Term

		7/31/2016

		3 YEARS



		2. 

		SNA Secretary/Treasurer2

		· 

		Linda Eichenberger

		Serve as SNA and SNF Treasurer; common practice for Assoc. Foundations

		X

		8/1/2015

		7/31/2016

		SNA TERM





		3. 

		SNA Professional Development (currently Education) Chair 2,3

		· 

		Kathy Burrill

		Education/Professional Development is major focus of SNF

		· 

		8/1/2015

		7/31/2017

		SNA TERM



		4. 

		SNA Nutrition and Research (currently Research) Chair2,3

		· 

		Beth Egan

		Research is major focus of SNF

		· 

		8/1/2015

		7/31/2017

		SNA TERM



		5. 

		Industry (Food or Non-Food)

		

		Scott Swogger

		Industry members bring different perspective 

		· 

		8/1/2013 2nd Term

		7/31/2016

		3 YEARS



		6. 

		Industry (Food or Non-Food)

		

		Mary Begalle

		Industry members bring different perspective 

		· 

		8/1/2013

2nd Term 

		7/31/2016

		3 YEARS 



		7. 

		SNA Practitioner/Operator

		

		OPEN

		Additional School Nutrition practitioner/operator

		· 

		8/1/2015



		7/31/2018

		3 YEARS



		8. 

		At-large member1

		

		OPEN

		

		· 

		8/1/2015



		7/31/2018

		3 YEARS



		9. 

		At-large member1

		

		OPEN

		

		· 

		8/1/2015



		7/31/2018

		3 YEARS



		10. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		11. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		12. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		13. 

		At-large member1

		

		TBD

		Perspective from outside SNA

		· 

		

		

		3 YEARS



		14. 

		SNA CEO/SNF Exec. Dir.2

		· 

		Patti Montague

		SNA/SNF synergy; non-voting member of SNF Board

		X

		

		

		EX-OFFICIO NON-VOTING







1Two – six at-large members to provide perspectives from outside SNA.

2Ex-officio members of SNF Board; 4 ex-officio members; 3 would be voting members on the SNF Board; The four ex-officio members serve on the SNA Board; if the proposed governance structure is approved, that number of SNA Board members on the SNF Board would decrease to two in 2017 when the Chair of Professional Development Committee and the Chair of the Nutrition and Research Committee would no longer serve on the SNA Board. (Note: Representative of the SNF Board will be an ex-officio, non-voting member on SNA Board)

 3Education (and Professional Development) is a key area for future funding for the Foundation; the proposed governance structure would move the Chair of the Professional Development Committee off the SNA Board; the change would not occur until the end of Kathy Burrill’s term in 2017.

 3Research is a key area for future funding for the Foundation; the proposed governance structure would merge the Nutrition and Research Committees and would move the Committee Chair off the SNA Board; the change would not occur until the end of Beth Egan’s term in 2017 

4 NOTE: Previously recommended to have 2 SNA practitioners serve on the SNF Board. (With secretary/treasurer and chairs of professional development and nutrition and research committees and two SNA practitioners, total number of practitioners/operators on SNF Board would be a total of five; if past president on SNF Board is practitioner/operator, total would be six. Practitioners would comprise 38 – 46% of the Foundation Board.) Having one designated SNA practitioner on the SNF Board would provide an additional spot for an at-large member from outside SNA and would provide the opportunity to bring another person onto the Board who could actively participate in fundraising. 
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Composition of SNF Board  Approved 6-18-15.docx
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Responsibilities of the School Nutrition Foundation (SNF) Board of Directors:

1. Provide strategic direction for SNF.

2. Comply with fiduciary obligations of duty of care, loyalty, and obedience.

3. Oversee SNF’s business and financial affairs.

4. Make a personal annual gift commensurate with a leadership position.

5. Understand the fundraising program and strategies for the School Nutrition Foundation.

6. Ensure adequate support and resources are available for fundraising.

7. Help identify and cultivate prospective donors for SNF. 

8. When appropriate, ask for contributions to the School Nutrition Foundation.

9. Provide stewardship by helping to thank donors to SNF and communicating with donors on the important work of SNF. 

10. Support the fundraising activities for the School Nutrition Foundation by attending and bringing prospects and friends to SNF events. 

11. Perform all duties entrusted to officers and directors of the corporation.



[bookmark: _GoBack]APPROVED BY SCHOOL NUTRITION FOUNDATION BOARD OF DIRECTORS 6/18/2015
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Responsibilities of the School Nutrition Foundation Board of Directors - Approved 6-18-15.docx

Responsibilities of the School Nutrition Foundation Board of Directors - Approved 6-18-15.docx



 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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93. RE: back to school promotion

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'Andrea Thomas (athomas@habershamschools.com)'

<athomas@habershamschools.com>, 'Amy.Lambert@Cobbk12.org'

<Amy.Lambert@Cobbk12.org>, 'amanda ridley

(amanda.ridley@murray.k12.ga.us)' <amanda.ridley@murray.k12.ga.us>,

'Angie Brown (angie_brown@whitfield.k12.ga.us)'

<angie_brown@whitfield.k12.ga.us>, 'arowland@white.k12.ga.us'

<arowland@white.k12.ga.us>, 'Allen, Blaine (blaine.allen@docoschools.org)'

<blaine.allen@docoschools.org>, 'abarrett@treutlen.net'

<abarrett@treutlen.net>, 'athomas@habersham.k12.ga.us'

<athomas@habersham.k12.ga.us>, 'bridgett.cross@carrollcountyschools.com'

<bridgett.cross@carrollcountyschools.com>, 'Brown, Kantrell

(Kantrell.Brown@henry.k12.ga.us)' <Kantrell.Brown@henry.k12.ga.us>,

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'

<PBlakeney@BARTOW.K12.GA.US>, 'Cleta Long (Cleta.Long@bcsdk12.net)'

<Cleta.Long@bcsdk12.net>, 'Cown, Trae (trae.cown@hallco.org)'

<trae.cown@hallco.org>, 'Culver, Cindy (cculver@marietta-city.k12.ga.us)'

<cculver@marietta-city.k12.ga.us>, 'Nixon, Cathe'

<cathe.nixon@cowetaschools.net>, 'dcarver@floydboe.net'

<dcarver@floydboe.net>, 'Diane Feagle' <diane.feagle@morgan.k12.ga.us>,

'Danielle Freeman (Danielle.Freeman@douglas.k12.ga.us)'

<Danielle.Freeman@douglas.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'dmorris@jackson.k12.ga.us'

<dmorris@jackson.k12.ga.us>, 'Donna Vella'

<vella.donna@newton.k12.ga.us>, 'dcoats@pulaski.k12.ga.us'

<dcoats@pulaski.k12.ga.us>, 'emily.hanlin@douglas.k12.ga.us'

<emily.hanlin@douglas.k12.ga.us>, 'Farmer, Paula P.

(farmerp@clarke.k12.ga.us)' <farmerp@clarke.k12.ga.us>, 'Gillette, Justin'

<Justin.Gillette@sodexo.com>, 'Hill, Tiffany (Tiffany.Hill@sodexo.com)'

<Tiffany.Hill@sodexo.com>, ingrid.farahdel@clayton.k12.ga.us

<ingrid.farahdel@clayton.k12.ga.us>, Jackie Grover

<jackie.grover@heard.k12.ga.us>, 'Kokeeta Wilder

(wilder.kokeeta@mail.fcboe.org)' <wilder.kokeeta@mail.fcboe.org>,

'kmcburnett@polk.k12.ga.us' <kmcburnett@polk.k12.ga.us>, 'Kehinde

Bodunrin (Operations) (kehinde_r_bodunrin@dekalbschoolsga.org)'

<kehinde_r_bodunrin@dekalbschoolsga.org>, 'kikerk@calhounschools.org'

<kikerk@calhounschools.org>, 'keidson@thomas.k12.ga.us'

<keidson@thomas.k12.ga.us>, ''kmathis@paulding.k12.ga.us'

(kmathis@paulding.k12.ga.us)' <kmathis@paulding.k12.ga.us>, 'Brown,

Kantrell (Kantrell.Brown@henry.k12.ga.us)'
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<Kantrell.Brown@henry.k12.ga.us>, 'kpeavy@bleckley.k12.ga.us'

<kpeavy@bleckley.k12.ga.us>, 'Jenkins, Patricia

(JenkiPa@BOE.Richmond.k12.ga.us)' <JenkiPa@BOE.Richmond.k12.ga.us>,

Jackie Grover <jackie.grover@heard.k12.ga.us>, 'Lauren.Koff@hcbe.net'

<Lauren.Koff@hcbe.net>, lleggett@crispschools.org

<lleggett@crispschools.org>, 'ldeen@ware.k12.ga.us'

<ldeen@ware.k12.ga.us>, 'layson-p@harris.k12.ga.us' <layson-

p@harris.k12.ga.us>, 'laura.lynn@brantley.k12.ga.us'

<laura.lynn@brantley.k12.ga.us>, Lynnsey Goddard

(lgoddard@studentsrockdalek12ga.onmicrosoft.com)

<lgoddard@studentsrockdalek12ga.onmicrosoft.com>, ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'

<linda.azain@stephenscountyschools.org>, ''Linda Waters'

(linda.waters@gilmerschools.com)' <linda.waters@gilmerschools.com>, 'Lew,

Leslie A' <Lew@fultonschools.org>, 'LIBBY PETERS

(libbypeters@lowndes.k12.ga.us)' <libbypeters@lowndes.k12.ga.us>,

'laura.youmans@gscs.org' <laura.youmans@gscs.org>, Megan Gower

(megan.gower@bufordcityschools.org)

<megan.gower@bufordcityschools.org>, marian freeman

<marian.freeman@carrollcountyschools.com>, 'm.barrett@grady.k12.ga.us'

<m.barrett@grady.k12.ga.us>, 'Onetha Bonaparte

(Onetha.Bonaparte@sccpss.com)' <Onetha.Bonaparte@sccpss.com>, Peggy

Lawrence - CO <PLawrence@rockdale.k12.ga.us>, 'Pamela LeFrois

(pamela.lefrois@barrow.k12.ga.us)' <pamela.lefrois@barrow.k12.ga.us>,

'rcooper@pierce.k12.ga.us' <rcooper@pierce.k12.ga.us>,

'rkellam@telfairschools.org' <rkellam@telfairschools.org>,

'redessa_crawford@johnson.k12.ga.us'

<redessa_crawford@johnson.k12.ga.us>, 'sfox@long.k12.ga.us'

<sfox@long.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, Susan Elsner (selsner@oconeeschools.org)

<selsner@oconeeschools.org>, 'sharon.manley@lamar.k12.ga.us'

<sharon.manley@lamar.k12.ga.us>, 'sheila.cooper@coffee.k12.ga.us'

<sheila.cooper@coffee.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, 'Shelley Daniel (sdaniel@upson.k12.ga.us)'

<sdaniel@upson.k12.ga.us>, Stacey Morgan (smorgan@banks.k12.ga.us)

<smorgan@banks.k12.ga.us>, 'thaw@fultonschools.org'

<thaw@fultonschools.org>, Tonya Beasley-Blocker

(tblocker@evans.k12.ga.us) <tblocker@evans.k12.ga.us>,

'tmorris@cartersville.k12.ga.us' <tmorris@cartersville.k12.ga.us>,

'vanessa.hayes@tiftschools.com' <vanessa.hayes@tiftschools.com>,

'woodhams@tcity.org' <woodhams@tcity.org>, 'Yu, Victor

(YuVi@BOE.Richmond.k12.ga.us)' <YuVi@BOE.Richmond.k12.ga.us>
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Sent Date: Jun 24, 2015 10:34:38

Subject: RE: back to school promotion

Attachment:

Just a reminder about the pre-book promotion.

 

There could be a lot of money in rebates here!

 

Susan

 

 

From: Wickizer, Susan {FLNA}  

Sent: Thursday, June 18, 2015 8:50 AM 

 To: 'Andrea Thomas (athomas@habershamschools.com)'; 'Amy.Lambert@Cobbk12.org';

'amanda ridley (amanda.ridley@murray.k12.ga.us)'; 'Angie Brown

(angie_brown@whitfield.k12.ga.us)'; 'arowland@white.k12.ga.us'; 'Allen, Blaine

(blaine.allen@docoschools.org)'; 'Perkins, Andrea (APerkins@forsyth.k12.ga.us)';

'abarrett@treutlen.net'; 'athomas@habersham.k12.ga.us';

'bridgett.cross@carrollcountyschools.com'; 'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)';

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'; 'Cleta Long (Cleta.Long@bcsdk12.net)';

'Cown, Trae (trae.cown@hallco.org)'; 'Culver, Cindy (cculver@marietta-city.k12.ga.us)'; Nixon,

Cathe; 'dcarver@floydboe.net'; Diane Feagle; 'Danielle Freeman

(Danielle.Freeman@douglas.k12.ga.us)'; 'dmartin@burke.k12.ga.us';

'dmorris@jackson.k12.ga.us'; Donna Vella; 'dcoats@pulaski.k12.ga.us';

'emily.hanlin@douglas.k12.ga.us'; 'Farmer, Paula P. (farmerp@clarke.k12.ga.us)'; Gillette, Justin;

'Hill, Tiffany (Tiffany.Hill@sodexo.com)'; 'ingrid.farahdel@clayton.k12.ga.us'; 'Jackie Grover';

'Kokeeta Wilder (wilder.kokeeta@mail.fcboe.org)'; 'kmcburnett@polk.k12.ga.us'; 'Kehinde

Bodunrin (Operations) (kehinde_r_bodunrin@dekalbschoolsga.org)'; 'kikerk@calhounschools.org';

'keidson@thomas.k12.ga.us'; ''kmathis@paulding.k12.ga.us' (kmathis@paulding.k12.ga.us)';

'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)'; 'Karen Mecyssine';

'kpeavy@bleckley.k12.ga.us'; 'Jenkins, Patricia (JenkiPa@BOE.Richmond.k12.ga.us)'; 'Jackie

Grover'; 'Linda Dittrich (Linda.Dittrich@cherokee.k12.ga.us)'; 'Lauren.Koff@hcbe.net';

'lleggett@crispschools.org'; 'ldeen@ware.k12.ga.us'; 'layson-p@harris.k12.ga.us';

'laura.lynn@brantley.k12.ga.us'; Lynnsey Goddard

(lgoddard@studentsrockdalek12ga.onmicrosoft.com); ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'; ''Linda Waters' (linda.waters@gilmerschools.com)';

Lew, Leslie A; 'LIBBY PETERS (libbypeters@lowndes.k12.ga.us)'; 'laura.youmans@gscs.org';

'Megan Gower (megan.gower@bufordcityschools.org)'; 'marian freeman';

'm.barrett@grady.k12.ga.us'; 'Onetha Bonaparte (Onetha.Bonaparte@sccpss.com)'; 'Peggy

Lawrence - CO'; 'Pamela LeFrois (pamela.lefrois@barrow.k12.ga.us)';

'rcooper@pierce.k12.ga.us'; 'rkellam@telfairschools.org'; 'redessa_crawford@johnson.k12.ga.us';

'sfox@long.k12.ga.us'; 'sharper@hancock.k12.ga.us'; Susan Elsner
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(selsner@oconeeschools.org); 'sharon.manley@lamar.k12.ga.us';

'sheila.cooper@coffee.k12.ga.us'; 'sharper@hancock.k12.ga.us'; 'Shelley Daniel

(sdaniel@upson.k12.ga.us)'; Stacey Morgan (smorgan@banks.k12.ga.us);

'thaw@fultonschools.org'; 'Tonya Beasley-Blocker (tblocker@evans.k12.ga.us)';

'tmorris@cartersville.k12.ga.us'; 'vanessa.hayes@tiftschools.com';

'wimberly.brackett@dalton.k12.ga.us'; 'woodhams@tcity.org'; 'Yu, Victor

(YuVi@BOE.Richmond.k12.ga.us)' 

 Subject: back to school promotion

 

 

Hello All

 

 

It seems like school just ended and summer feeding just started, but here I am sending you a

Back To School promotion.

 

Please take a look at the attachment….some of the rebates are $3 per case!

 

Please send it back to me by June 30.  

If you are interested in some of these products, but they weren’t on your bid we can work with your

distributor to get bid pricing.

 

 

I attached a fun recipe idea for the new reduced fat Fritos too.

 

 

I would love to attend any of your back to school manager meetings!

 

Also, if you need help increasing you’re a la carte sales, I will gladly visit your schools to make

sure the racks are stocked properly with the right products in the right places.

 

 

I am here to help you.   Let me know what I can do.

 

 

Take care.

 

Susan  
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94. RE: SNF Nominations

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Mary Begalle' <Mary.Begalle@schwans.com>, Scott Swogger

<SSwogger@accutemp.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jun 22, 2015 17:26:15

Subject: RE: SNF Nominations

Attachment:

Hi Mary,

 

 

We missed you. Glad it was vacation and not work that interfered J! 

 

Julia will be able to bring you up-to-date – 

 

Looking forward to seeing you at ANC.

 

 

Janet

 

 

From: Mary Begalle [mailto:Mary.Begalle@schwans.com]  

Sent: Monday, June 22, 2015 5:14 PM 

 To: Hedrick, Janet; Scott Swogger; 'Donna Martin'; 'Childers, Ami N {FLNA}'; 'Sandra Ford';

'Marcia'; 'Bauscher, Julia O'; 'JEAN.RONNEI@spps.org' 

 Cc: Montague, Patricia; Carrigan, Sherry 

 Subject: RE: SNF Nominations

 

 

Thanks Janet. So sorry I had to miss the board meeting. I was on vacation last week with no

availability to attend. I am at TASN this week and hope to connect with Julia for an update.

 

 

Mary Begalle, PhD, RDN, SNS
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952-841-4623 office

 

612-209-9643 mobile

 

507-537-5329 fax

 
mary.begalle@schwans.com 

 

From: Hedrick, Janet [mailto:jhedrick@schoolnutrition.org]  

Sent: Monday, June 22, 2015 3:41 PM 

 To: Scott Swogger; 'Donna Martin'; Mary Begalle; 'Childers, Ami N {FLNA}'; 'Sandra Ford';

'Marcia'; 'Bauscher, Julia O'; 'JEAN.RONNEI@spps.org' 

 Cc: Montague, Patricia; Carrigan, Sherry 

 Subject: SNF Nominations

 

 

Good afternoon,

 

 

We are updating the giving lists online so that you have the most current information on giving to

review as you identify candidates for the SNF Board. The process should be completed tomorrow

and we will forward the nominations form, the current board’s composite profile, and the link to the

names of donors at that time.

 

 

Thanks,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300
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National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate

 

 

 
 
This entire email message (including all forwards and replies) and any attachments are for the
sole use of the intended recipient(s) and may contain proprietary, confidential, trade secret, work-
product, attorney-client or privileged information. Any unauthorized review, use, disclosure or
distribution is prohibited and may be a violation of law. If you are not the intended recipient, please
contact the sender by reply email and destroy all copies of the original message.
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95. RE: SNF Nominations

From: Mary Begalle <Mary.Begalle@schwans.com>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>, Scott Swogger

<SSwogger@accutemp.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jun 22, 2015 17:14:16

Subject: RE: SNF Nominations

Attachment:

Thanks Janet. So sorry I had to miss the board meeting. I was on vacation last week with no

availability to attend. I am at TASN this week and hope to connect with Julia for an update.

 

 

Mary Begalle, PhD, RDN, SNS

 

952-841-4623 office

 

612-209-9643 mobile

 

507-537-5329 fax

 

mary.begalle@schwans.com 

 

From: Hedrick, Janet [mailto:jhedrick@schoolnutrition.org]  

Sent: Monday, June 22, 2015 3:41 PM 

 To: Scott Swogger; 'Donna Martin'; Mary Begalle; 'Childers, Ami N {FLNA}'; 'Sandra Ford';

'Marcia'; 'Bauscher, Julia O'; 'JEAN.RONNEI@spps.org' 

 Cc: Montague, Patricia; Carrigan, Sherry 

 Subject: SNF Nominations

 

 

Good afternoon,

 

 

We are updating the giving lists online so that you have the most current information on giving to

review as you identify candidates for the SNF Board. The process should be completed tomorrow
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and we will forward the nominations form, the current board’s composite profile, and the link to the

names of donors at that time.

 

 

Thanks,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate

 

 
 
 
This entire email message (including all forwards and replies) and any attachments are for the
sole use of the intended recipient(s) and may contain proprietary, confidential, trade secret, work-
product, attorney-client or privileged information. Any unauthorized review, use, disclosure or
distribution is prohibited and may be a violation of law. If you are not the intended recipient, please
contact the sender by reply email and destroy all copies of the original message.  
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96. SNF Nominations

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: Scott Swogger <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jun 22, 2015 16:41:17

Subject: SNF Nominations

Attachment:

Good afternoon,

 

 

We are updating the giving lists online so that you have the most current information on giving to

review as you identify candidates for the SNF Board. The process should be completed tomorrow

and we will forward the nominations form, the current board’s composite profile, and the link to the

names of donors at that time.

 

 

Thanks,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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97. back to school promotion

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'Andrea Thomas (athomas@habershamschools.com)'

<athomas@habershamschools.com>, 'Amy.Lambert@Cobbk12.org'

<Amy.Lambert@Cobbk12.org>, 'amanda ridley

(amanda.ridley@murray.k12.ga.us)' <amanda.ridley@murray.k12.ga.us>,

'Angie Brown (angie_brown@whitfield.k12.ga.us)'

<angie_brown@whitfield.k12.ga.us>, 'arowland@white.k12.ga.us'

<arowland@white.k12.ga.us>, 'Allen, Blaine (blaine.allen@docoschools.org)'

<blaine.allen@docoschools.org>, 'Perkins, Andrea

(APerkins@forsyth.k12.ga.us)' <APerkins@forsyth.k12.ga.us>,

'abarrett@treutlen.net' <abarrett@treutlen.net>,

'athomas@habersham.k12.ga.us' <athomas@habersham.k12.ga.us>,

'bridgett.cross@carrollcountyschools.com'

<bridgett.cross@carrollcountyschools.com>, 'Brown, Kantrell

(Kantrell.Brown@henry.k12.ga.us)' <Kantrell.Brown@henry.k12.ga.us>,

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'

<PBlakeney@BARTOW.K12.GA.US>, 'Cleta Long (Cleta.Long@bcsdk12.net)'

<Cleta.Long@bcsdk12.net>, 'Cown, Trae (trae.cown@hallco.org)'

<trae.cown@hallco.org>, 'Culver, Cindy (cculver@marietta-city.k12.ga.us)'

<cculver@marietta-city.k12.ga.us>, Nixon, Cathe

<cathe.nixon@cowetaschools.net>, 'dcarver@floydboe.net'

<dcarver@floydboe.net>, Diane Feagle <diane.feagle@morgan.k12.ga.us>,

'Danielle Freeman (Danielle.Freeman@douglas.k12.ga.us)'

<Danielle.Freeman@douglas.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'dmorris@jackson.k12.ga.us'

<dmorris@jackson.k12.ga.us>, Donna Vella

<vella.donna@newton.k12.ga.us>, 'dcoats@pulaski.k12.ga.us'

<dcoats@pulaski.k12.ga.us>, 'emily.hanlin@douglas.k12.ga.us'

<emily.hanlin@douglas.k12.ga.us>, 'Farmer, Paula P.

(farmerp@clarke.k12.ga.us)' <farmerp@clarke.k12.ga.us>, Gillette, Justin

<Justin.Gillette@sodexo.com>, 'Hill, Tiffany (Tiffany.Hill@sodexo.com)'

<Tiffany.Hill@sodexo.com>, ingrid.farahdel@clayton.k12.ga.us

<ingrid.farahdel@clayton.k12.ga.us>, Jackie Grover

<jackie.grover@heard.k12.ga.us>, 'Kokeeta Wilder

(wilder.kokeeta@mail.fcboe.org)' <wilder.kokeeta@mail.fcboe.org>,

'kmcburnett@polk.k12.ga.us' <kmcburnett@polk.k12.ga.us>, 'Kehinde

Bodunrin (Operations) (kehinde_r_bodunrin@dekalbschoolsga.org)'

<kehinde_r_bodunrin@dekalbschoolsga.org>, 'kikerk@calhounschools.org'

<kikerk@calhounschools.org>, 'keidson@thomas.k12.ga.us'

<keidson@thomas.k12.ga.us>, ''kmathis@paulding.k12.ga.us'
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(kmathis@paulding.k12.ga.us)' <kmathis@paulding.k12.ga.us>, 'Brown,

Kantrell (Kantrell.Brown@henry.k12.ga.us)'

<Kantrell.Brown@henry.k12.ga.us>, Karen Mecyssine

<Karen.Mecyssine@dalton.k12.ga.us>, 'kpeavy@bleckley.k12.ga.us'

<kpeavy@bleckley.k12.ga.us>, 'Jenkins, Patricia

(JenkiPa@BOE.Richmond.k12.ga.us)' <JenkiPa@BOE.Richmond.k12.ga.us>,

Jackie Grover <jackie.grover@heard.k12.ga.us>, 'Linda Dittrich

(Linda.Dittrich@cherokee.k12.ga.us)' <Linda.Dittrich@cherokee.k12.ga.us>,

'Lauren.Koff@hcbe.net' <Lauren.Koff@hcbe.net>, lleggett@crispschools.org

<lleggett@crispschools.org>, 'ldeen@ware.k12.ga.us'

<ldeen@ware.k12.ga.us>, 'layson-p@harris.k12.ga.us' <layson-

p@harris.k12.ga.us>, 'laura.lynn@brantley.k12.ga.us'

<laura.lynn@brantley.k12.ga.us>, Lynnsey Goddard

(lgoddard@studentsrockdalek12ga.onmicrosoft.com)

<lgoddard@studentsrockdalek12ga.onmicrosoft.com>, ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'

<linda.azain@stephenscountyschools.org>, ''Linda Waters'

(linda.waters@gilmerschools.com)' <linda.waters@gilmerschools.com>, Lew,

Leslie A <Lew@fultonschools.org>, 'LIBBY PETERS

(libbypeters@lowndes.k12.ga.us)' <libbypeters@lowndes.k12.ga.us>,

'laura.youmans@gscs.org' <laura.youmans@gscs.org>, 'Megan Gower

(megan.gower@bufordcityschools.org)'

<megan.gower@bufordcityschools.org>, marian freeman

<marian.freeman@carrollcountyschools.com>, 'm.barrett@grady.k12.ga.us'

<m.barrett@grady.k12.ga.us>, 'Onetha Bonaparte

(Onetha.Bonaparte@sccpss.com)' <Onetha.Bonaparte@sccpss.com>, Peggy

Lawrence - CO <PLawrence@rockdale.k12.ga.us>, 'Pamela LeFrois

(pamela.lefrois@barrow.k12.ga.us)' <pamela.lefrois@barrow.k12.ga.us>,

'rcooper@pierce.k12.ga.us' <rcooper@pierce.k12.ga.us>,

'rkellam@telfairschools.org' <rkellam@telfairschools.org>,

'redessa_crawford@johnson.k12.ga.us'

<redessa_crawford@johnson.k12.ga.us>, 'sfox@long.k12.ga.us'

<sfox@long.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, Susan Elsner (selsner@oconeeschools.org)

<selsner@oconeeschools.org>, 'sharon.manley@lamar.k12.ga.us'

<sharon.manley@lamar.k12.ga.us>, 'sheila.cooper@coffee.k12.ga.us'

<sheila.cooper@coffee.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, 'Shelley Daniel (sdaniel@upson.k12.ga.us)'

<sdaniel@upson.k12.ga.us>, Stacey Morgan (smorgan@banks.k12.ga.us)

<smorgan@banks.k12.ga.us>, 'thaw@fultonschools.org'

<thaw@fultonschools.org>, 'Tonya Beasley-Blocker

(tblocker@evans.k12.ga.us)' <tblocker@evans.k12.ga.us>,
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'tmorris@cartersville.k12.ga.us' <tmorris@cartersville.k12.ga.us>,

'vanessa.hayes@tiftschools.com' <vanessa.hayes@tiftschools.com>,

'wimberly.brackett@dalton.k12.ga.us' <wimberly.brackett@dalton.k12.ga.us>,

'woodhams@tcity.org' <woodhams@tcity.org>, 'Yu, Victor

(YuVi@BOE.Richmond.k12.ga.us)' <YuVi@BOE.Richmond.k12.ga.us>

Sent Date: Jun 18, 2015 08:50:26

Subject: back to school promotion

Attachment: 2015 BTSprebook editedCATOv1 .pptx
RF Fritos cards JR 5-12-15 (1).pptx

Hello All

 

 

It seems like school just ended and summer feeding just started, but here I am sending you a

Back To School promotion.

 

Please take a look at the attachment….some of the rebates are $3 per case!

 

Please send it back to me by June 30.  

If you are interested in some of these products, but they weren’t on your bid we can work with your

distributor to get bid pricing.

 

 

I attached a fun recipe idea for the new reduced fat Fritos too.

 

 

I would love to attend any of your back to school manager meetings!

 

Also, if you need help increasing you’re a la carte sales, I will gladly visit your schools to make

sure the racks are stocked properly with the right products in the right places.

 

 

I am here to help you.   Let me know what I can do.

 

 

Take care.

 

Susan  
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$3.00/CS

$1.00/CS

$3.00/CS

$1.00/CS

$3.00/CS

$3.00/CS

$1.00/CS

$1.00/CS

Oven Baked Ruffles®

Cheddar Sour Cream

# 56882

Bulk Reduced

Fat Fritos®

# 57766

SunChips® Snack Mix 

(2 Varieties)

Naked® Juice 10oz

Blue Machine 

# 01017

Quaker Snack Mix Whole Grain

# 36308

Cheetos RF Whole Grain Rich Puffs

# 21910

NEW

G2 Lem Lime

# 12463

Naked Juice Strawberry Banana

# 63395

To receive payment,  you must: 

Fully complete this form and the Pre-book form (pages 1 & 2)

Attach proof of purchase from an authorized foodservice broad line distributor  (invoice, tracking reports, etc.).  Proof of performance must be for time period of <INSERT START DATE> to <INSERT END DATE> ONLY.

Submit completed forms and proof of performance by November 20, 2015 to your PepsiCo Sales Rep or mail to the address below.

 

Please Note:  

Payment will be for the lesser of the Pre-Booked cases listed below or the cases delivered in the designated timeframe.

Payment will be in form of a check issued within 45 days after completed forms and Proof of Performance is received by November 20, 2015. 

Checks will only be issued for rebate payments of $25 or more (i.e. $25 minimum for payout).







DISTRICT: ____________________________________________________________________

DISTRICT DIRECTOR/CONTACT: _________________________________________________



ADDRESS: ____________________________________________________________________



CITY, STATE, ZIP: ______________________________________________________________



PHONE/FAX/E-MAIL: ____________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: ______________________________


SIGNATURE/DATE: _____________________________________________________________

National Accounts (i.e. those managed by Aramark, Compass and Sodexo) are NOT eligible for this promotion. No deductions off invoice price. 

PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the FS Director of the participating district. 

District must purchase from an eligible Foodservice Broad line Distributor. All trademarks are owned by Frito-Lay North America, Inc. ©2015.

©2015 PepsiCo, Inc.

For more information, please contact Cathy McKnight: 

M: 305-951-8272, E: catherine.mcknight@pepsico.com 







OEG 1

OEG 1

Harvest Cheddar

# 30820

OEG 1.25

Garden Salsa

# 30821









				Please insert dates to reflect your 
School District’s start date & First 4 weekly orders.
(Cases Per Week )										

				Pack Size
MFG # 		Rebate/Case		Week 1
________		Week 2
________
		Week 3
_________		Week 4 ________

		Oven Baked Ruffles® Cheddar Sour Cream		60/.8oz
MFG# 44549		$3.00								

		BULK Fritos® Reduced Fat Chips WGR		8/16oz
MFG# 18793		$1.00
								

		SunMix® Harvest Cheddar		104/1oz
MFG# 11152		$3.00								

		SunMix® Garden Salsa 		104/1oz
MFG#  30821		$3.00
								

		NAKED JUICE® Blue Machine		12/10oz
MFG # 01017		$1.00								

		Quaker® Kids MIx		104 / .875oz
# 36308		$3.00								

		Cheetos® Reduced Fat Puffs, Cheddar		72 / .7oz
MFG # 21910		$3.00								

		Gatorade® G2 Lemon-Lime		24/12oz
# 12463		$1.00								

		NAKED JUICE®   Strawberry Banana		12/10oz
# 63395		$1.00								

		TOTALS												



GRAND TOTAL: 
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Fritos® Chili Pie

w/ RF Fritos® (2 Grain) 

WHAT YOU’LL NEED FOR 100 SERVINGS:

8.75 - 16 oz. bags RF Fritos

6.25 lbs. RF USDA shredded cheddar cheese 

1 ½ Gal + 1 c. EACH:  chopped tomatoes AND shredded Romaine 

7  1/3  – 5 lb. cans  (36.58 lbs.) JTM RF Chili w/ Beans 

1 case (6 #10 cans ) USDA low sodium Pinto Beans

½ c. + 1 tsp EACH:  chili powder, garlic powder

      and cumin (for pinto bean seasoning)     

WHAT YOU’LL NEED FOR 1 SERVING:

1.4  oz. RF Fritos® (1 c.)

1 oz. USDA RF Cheddar Cheese 

¼ c. EACH:  chopped tomatoes AND shredded Romaine

6 oz. (3/4 c.)  RF Chili with Beans 

½ c. seasoned Pinto Beans 

¼ tsp. EACH:  chili powder, garlic powder

      and cumin (for pinto bean seasoning) 

DIRECTIONS:

Heat canned chili.     

Measure 1 c. RF Fritos using standard measuring cup (or 2 #8 scoops) into boat , 

        cup or tray.  Scoop ¾ c. chili on top.  Top with 1 oz.  RF Cheddar Cheese.   

3.    Top with tomatoes and lettuce or serve on the side.  

Serve with ½ c. Seasoned Pinto Beans



   Optional – serve with chopped onions 









ORDERING SPECS:

RF Fritos® (57766) 

JTM RF Chili w/ Beans – CP 579  (6-5Lb. cans/case) 

USDA RF shredded cheddar cheese (100012)

USDA low sodium canned Pinto Beans (100365)   



5/12/15











WHAT YOU’LL NEED FOR 100 SERVINGS:

5-16 oz. bags RF Fritos

6.25 lbs. RF USDA shredded cheddar cheese 

1 ½ Gal + 1 c. EACH:  chopped tomatoes AND 

      shredded Romaine 

7  1/3  – 5 lb. cans  (36.58 lbs.) RF Chili w/ beans 

1 case ( 6 #10 cans) USDA low sodium Pinto Beans 

½ c. + 1 tsp. EACH:  chili powder, garlic powder

     and cumin  (for seasoning pinto beans)     

WHAT YOU’LL NEED FOR 1 SERVING:

.8 oz. RF Fritos® (1/2 c.)

1 oz. USDA RF Cheddar Cheese 

¼ c. EACH:  chopped tomatoes and shredded Romaine 

6 oz. (3/4 c.)  RF Chili with Beans  

½ c. seasoned Pinto Beans

¼ tsp each:  chili powder, garlic powder 

     and cumin (for seasoning pinto beans)  

DIRECTIONS:

Heat canned chili 

Measure ½ c. RF Fritos using standard measuring cup ( or a #6 scoop- almost full) 

        into boat , cup or tray.  Scoop ¾ c. chili on top.  Top with 1 oz. RF Cheddar Cheese.   

3.    Top with tomatoes and lettuce or serve on the side.  

Serve with ½ c. Seasoned Pinto Beans

 

Optional – serve with chopped onions 









ORDERING SPECS:

RF Fritos® (57766) 

JTM RF Chili w/ Beans – CP 579  (6-5Lb. cans/case) 

USDA RF shredded cheddar cheese (100012)

USDA low sodium canned Pinto Beans (100365)   



Fritos® Chili Pie

w/ RF Fritos® (1 Grain) 



5/12/15















WHAT YOU’LL NEED FOR 1 SERVING:

3.44 oz. USDA Turkey Taco filling 

½ oz. USDA RF Shredded Cheddar Cheese    

¼ c. USDA Refried Beans

1/8 c. USDA Salsa

.8 oz. RF Fritos  

1 – 10” WG Flour Tortilla  



DIRECTIONS:

Mix Turkey Taco Filling, refried beans and salsa together.  Heat thoroughly.    

Heat tortillas by steaming, grilling, or microwaving (see manufacturer’s directions).   

Place ~ 2/3 c. of taco filling mixture onto a tortilla.   Place ½ oz. cheese and .8 oz. 

        RF Fritos on top of  filling .    Fold up bottom of tortilla and roll the tortilla, pressing

        mixture as it is rolled. Serve with additional Salsa if desired. 



  SERVING OPTIONS:  

Serve  turkey taco mixture, cheese, RF Fritos and tortilla separately or on tray.

     Students can roll their own burrito.  





ORDERING SPECS:

USDA turkey taco filling (100119)

USDA  RF shredded cheddar cheese (100012)

USDA low sodium refried beans (100362)  

USDA Salsa, low sodium pouch  ( 110186)   

Mission Hearty Grains 10” flour tortillas ( 33825) 

RF Fritos (57766)  

WHAT YOU’LL NEED FOR 100 SERVING:

21.5 lbs. USDA Turkey Taco filling 

3 lbs. + 2 oz. USDA RF Shredded Cheddar Cheese

1 1/3 #10 cans  USDA Refried Beans   

3 Qts. + ½ c. USDA Salsa  

5 -16 oz. bags  RF Fritos  

100– 10” WG Flour Tortilla  



Fritos® Burrito



5/12/15













DIRECTIONS:

Brown Ground beef.  Add ketchup and seasoning.  Bring to a boil.  Reduce heat, 

        cover and simmer for 10 minutes.  Add black beans and heat thoroughly. 

2.    With a whisk, mix light mayonnaise and taco sauce together.  

3.    Combine lettuce and tomatoes.

4.    Top lettuce mixture with beef mixture.  Top with cheese and RF Fritos.   

5.    Serve with dressing mixture of mayonnaise and taco sauce on the side. 

 

  OPTIONS:  

Serve with USDA Salsa (110185) 



WHAT YOU’LL NEED FOR 100 SERVINGS:

12 lbs. + 8 oz. USDA Fine Ground Beef 

3 lbs. + 2 oz. USDA RF Shredded Cheddar Cheese     

7 #10 cans USDA Black Beans

5 -16 oz. bags  RF Fritos  

3 Qts. + ½ c. Light Mayonnaise  

12 ½ c. Pace Taco Sauce 

12 ½ Gal Chopped Iceberg Lettuce

1 ½ Gal. chopped tomatoes 

1 Qt. +7/8 c. low sodium ketchup

2 c. +1 Tbsp. oregano

4 Tbs. +1/2 tsp. chili powder

6 ¼ tsp. black pepper 



5/12/15

WHAT YOU’LL NEED FOR 1 SERVING:

2 oz.  USDA Fine Ground Beef

½ oz. USDA RF Shredded Cheddar Cheese     

½ c. USDA Black Beans

.8 oz. (1/2 c.)  RF Fritos  

2 Tbsp.  Light Mayonnaise  

2 Tbsp. Pace Taco Sauce 

2 c. Chopped Iceberg Lettuce

¼ c. chopped tomatoes 

2 3/8 tsp. low sodium ketchup

1 tsp. oregano

1/8 tsp. chili powder

1/16 tsp. black pepper 



ORDERING SPECS:

USDA Ground Beef (100158)

USDA RF Shredded Cheese  (100012) 

USDA low sodium Black Beans ( 100359) 

RF Fritos (57766)  

Kraft Light Mayonnaise (43010) 

Pace Taco Sauce (15070) 

Durkee Chili Powder (54160)

Taco Salad

w/ RF Fritos®









image2.emf

Each Serving Provides:


2.5 oz. Meat/MA: 


         3/4 c. RF Chili w/ Beans = 1.5 oz. M/MA


          1 oz. R F Cheddar Cheese 


1.125 c. Vegetables:


     3/8 c. red/orange - chopped tomatoes + chili 


     5/8 c. legumes - 1/2 c. pinto beans + chili 


     1/8 c. green - 1/4 c. Romaine    


2 oz. eq. Grains


     1.4 oz. RF Fritos® 
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Nutrition Facts 


1 Serving:


1.4 oz. RF Fritos + 3/4 c. RF Chili with 


Beans + 1 oz. RF Cheese + 1/4 c. 


chopped tomatoes + 1/4 c. lettuce    





Calories  574


Calories from Fat177


Total Fat20g


    Saturated Fat7g


    Trans Fat0g


Cholesterol47mg


Sodium812mg


Total Carbohydrates70g


    Dietary Fiber14g


Protein32g
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Each Serving Provides:


2.5 oz. Meat/MA: 


         3/4 c. RF Chili w/ Beans = 1.5 oz. M/MA


          1 oz. R F Cheddar Cheese 


1.125 c. Vegetables:


     3/8 c. red/orange - chopped tomatoes + chili 


     5/8 c. legumes - 1/2 c. pinto beans + chili 


     1/8 c. green - 1/4 c. Romaine    


1 oz. eq. Grains


     .8 oz. RF Fritos® 
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Nutrition Facts 


1 Serving:


.8 oz. RF Fritos + 3/4 c. RF Chili with 


Beans + 1 oz. RF Cheese + 1/4 c. 


chopped tomatoes + 1/4 c. lettuce    





Calories  497


Calories from Fat147


Total Fat16g


    Saturated Fat6g


    Trans Fat0g


Cholesterol47mg


Sodium723mg


Total Carbohydrates59g


    Dietary Fiber13g


Protein31g
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Each Serving Provides:


2 1/2  oz. Meat/MA: 


         3.4 oz. Turkey Taco Filling = 2 oz. M/MA 


         .5 oz. shredded cheddar cheese   


3/8 c. Vegetables:


     1/4 c. pinto beans  


     1/8 red - tomatoes 


3.0 oz. eq. Grains


     2.0 oz. eq. Grain - WG 10" tortilla 


     1.0 oz. eq. Grain - .8 oz. RF Fritos® 
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Nutrition Facts 


1 Serving:


1- 10" WG Flour tortilla + 2/3 c. filling:


(3.4 oz. turkey taco filling + .5 oz. cheese 


+ 1/8 c. refried beans + 1/8 c. salsa) + .8 


oz. RF Fritos®     





Calories  575


Calories from Fat204


Total Fat23g


    Saturated Fat6g


    Trans Fat0g


Cholesterol55mg


Sodium858mg


Total Carbohydrates61g


    Dietary Fiber10g


Protein30g
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Nutrition Facts 


3/4 c. meat/bean mixture + 2 c. lettuce + 


1/4 c. tomatoes + 1/2 oz. cheese, 1/2 c. 


RF Fritos and 2 oz. salad dressing (mayo 


+ taco sauce


Calories  544


Calories from Fat242


Total Fat27g


    Saturated Fat7g


    Trans Fat0g


Cholesterol47mg


Sodium780mg


Total Carbohydrates52g


    Dietary Fiber12g


Protein26g




image9.emf

Each Serving Provides:


2 oz. Meat/MA: 


         2  oz. Ground Beef 


            (= 1 1/2  oz. M/MA) +


            1/2 oz. RF Cheese 


1 3/4 c. Vegetables:


     1/2 c. legumes - black beans 


     1 c. Other (2 c. Iceburg 


     1/4 c. Red - tomatoes 


1 oz. eq. Grains


     .8 oz. eq. RF Fritos® 
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98. Re-election

From: Scott Swogger <SSwogger@accutemp.net>

To: Childers, Ami N ' <Ami.N.Childers@pepsico.com>, Marcia

<mlsdls8@aol.com>

Cc: dmartin@burke.k12.ga.us

Sent Date: Jun 15, 2015 17:00:06

Subject: Re-election

Attachment:

Good afternoon,

 

At the SNF Board meeting on Thursday, June 18, we will be calling for nominations for three board

of directors positions, including one practitioner/operator and two at-large positions. As you serve

in one of those positions and are eligible to serve a second three-year term, I would like for you to

indicate if you would like for your name to appear on the ballot. Please let me know by tomorrow,

June 13 if possible, if you want to be considered for a second term. (Please copy Janet Hedrick

jhedrick@schoolnutrition.org on your response to me. ) Thank you for your service to the

Foundation and I look forward to hearing from you about running for re-election to the Foundation

Board. 

 

(Donna….I think you already agreed during our most recent task force conference call.)

 

Best regards,

Scott
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99. SNF Board of Directors Meeting Materials

From: Lowder, Edna <elowder@schoolnutrition.org>

To: 'mlsdls8@aol.com' <mlsdls8@aol.com>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'jean.ronnei@spps.org'

<jean.ronnei@spps.org>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'sswogger@accutemp.net'

<sswogger@accutemp.net>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, 'scarrigan@shoolnutrition.org'

<scarrigan@shoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jun 12, 2015 12:13:42

Subject: SNF Board of Directors Meeting Materials

Attachment: Electronic June 18 2015 SNF Board Book.pdf

Good Afternoon:

 

 

Attached are the materials for the SNF Board Meeting on June 18. Not included is the proposed

budget for 2015-16 which is being reviewed. The proposed budget will be sent to you early next

week.

 

 

Edna Lowder

 

Development Coordinator 

 School Nutrition Association 

120 Waterfront Street 

 National Harbor, MD 20745

 

Suite 300 

 (301) 686-3100 Phone 

 (301) 686-3115 Fax

 
elowder@schoolnutrition.org
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Board of Directors 
Meeting 


 


 
 


June 18, 2015 







 


 


 


 


 


 


 


Call to Order 







 
School Nutrition Foundation  


 
Board of Directors Meeting 


June 18, 2015 
 


Roll Call 
 
Position on Board Present Absent 
Officers 


Scott Swogger, Chair   


Donna Martin, Vice Chair   


Sandra Ford, Treasurer   


Members 
Marcia Smith   


Julia Bauscher   


Jean Ronnei   


Mary Begalle   


Ami Childers   


Executive Director 
Patti Montague   


   
 







 


Board of Directors Meeting Agenda 


GoToMeeting Conference Call 


Thursday, June 18, 2015 


2:00 PM – 4:00 PM (EDT) 
 


2:00 PM 


I. Call to Order       Scott Swogger  


A. Roll Call/Attendance     Scott Swogger 


B. Adoption of the Agenda     Scott Swogger 


C. Confidentiality Proceedings Statement    Scott Swogger 


D. Antitrust Statement     Scott Swogger 


2:15 PM 


II. Review and Adjustment of Strategic Plan    


A. SNA Strategic Plan      Jean Ronnei 


B. Updated SNF Strategic Plan    Patti Montague 


2:40 PM 


III. Policy Determination 


A. Operational 


1) FY 2015-16 Invest In Us Distribution (A)  Sandra Ford 


2) Realignment Task Force    Patti Montague 


 Responsibilities of SNF Board Member (A) 


 Composition of SNF Board of Directors (A) 


 Next steps: 


o Bylaws 


o Policies and Procedures 


3) Nominations and elections for 2015-16  Scott Swogger 


 Process and Timeline: 


o Nominations for Board members by June 30 


o Nominations for Officers for 2015-16 by June 30 


o Vote by Mail Ballot: July 6 – 20 


o August 1: New members and officers begin term 


4) BoardPaq (A)     Patti Montague 


 


FOR ACTION 







3:15 PM 


IV. Routine Board Business 


A. Financial Reports     Sandra Ford and 


1) FY 2014-15 Year to Date   Kim Williams 


2) FY 2015-16 Budget    


3) Investment Report 


B. Development Plan 2015 – 2017 (A)   Janet Hedrick 


1) 2016 Celebration of School Nutrition Heroes (A) 


2) Donor Breakfast at 2016 ANC (A) 


3) School Nutrition Legacy Circle 


C. SNF Funding Update 


1) Breakfast in the Classroom 


 Walmart Cycle 3 Grant  


 Walmart Cycle 4 Proposal    


2) Scholarships 


3) Diabetes Charities of America 


4) Josephine Martin National Policy Fellowship 


D. Evaluation of Board Meeting    Scott Swogger 


E. Consent Agenda (A)     Scott Swogger 


1) Minutes of the October 28 – 29, 2014 Board meeting 







 


 


 


 


 


 


 


Review and 
Adjustment of 
Strategic Plan 
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SNA Strategic Plan  
2015-16 Annual Plan  


 


Vision: 


Be the authority and resource for school nutrition programs. 


Mission: 


SNA is the national organization of school nutrition professionals committed to advancing the quality 
of school meal programs through education and advocacy. 


Values: 


• Collaboration, Relationship Building and Teamwork 
• Caring Commitment and Service 
• Lifelong Wellness and Healthy Lifestyles 
• Passion for Lifelong Learning and Professional Development 
• Integrity and Ethics 


 
 
The SNA Strategic Plan includes our four priority goals and short and longer term objectives. Each year 
the annual plan of work focused on priority objectives and strategies that are critical for SNA in the 
coming year. Tactics and implementation to achieve the objectives and strategies will be developed by 
SNA Headquarters staff. Quarterly updates and progress reports will be shared with the SNA 
membership as implementation of the strategic plan moves forward. 
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1. Professional Development Goal 
School nutrition professionals will have the necessary knowledge, skills and expertise 
to administer, manage and deliver healthy school meal programs. 
 
Objective: 
 


1. Increase SNA expertise and capacity in professional development programs for adult learners. 
2. Increase availability of training/educational opportunities related to business operations of 


school nutrition programs.  
3. Increase the availability of resources and opportunities to enable members to meet the new 


federal Professional Standards. 
4. Increase the value of SNA membership for school nutrition directors and their staff through 


education and professional development. 
5. Increase funding for education and professional development programs. 


 
Priority Objective  
Increase the availability of resources and opportunities to enable members to meet the new federal 
Professional Standards. 
 
Strategies: 
Develop and implement a comprehensive professional development plan that focuses on: 


• Professional Standards 
• Educational components of other strategic priorities (i.e. training associated with advocacy efforts) 
• SNA Certificate and Credentialing Programs 
• Leadership development and mentoring 
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2. Advocacy and Public Image 
Policy makers, school officials, and parents will rely on SNA as the authority for 
designing and funding school meal programs. 
 
 
Objectives: 


1. Increase the recognition of school nutrition programs as integral in the education process. 
2. Increase policy makers’ understanding of the business of operating school nutrition programs. 
3. Increase allocation of financial and staff resources toward advocacy (lobbying and public 


relations). 
4. Increase the number of SNA members trained in advocacy. 
5. Increase SNA’s leadership role in the next Child Nutrition Reauthorization. 


 
 
Priority Objectives  
 
Objective 1:  
Increase SNA’s leadership role in the next Child Nutrition Reauthorization. 
 
Strategies: 


• Identify, develop and recommend  modifications in key areas of the Healthy, Hunger-Free Kids 
Act and other important priorities for consideration with federal officials and allied 
organizations to be addressed during Child Nutrition Reauthorization  


• Update and continue implementation of 3-year legislative plan, with emphasis on: 
o Strategic partners 
o Effective utilization of grass roots advocacy  


Objective 2:  
Increase allocation of financial and staff resources toward advocacy (lobbying and public relations) 
 
Strategies: 


• Develop and implement a comprehensive PR plan, including identification of target audience(s) 
and clear objectives and measurable outcomes 
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3. Community  
School nutrition programs nationwide will be strengthened through collaboration with 
members, state affiliates, industry and allied partners 
 
 
Objectives 


1. Increase School District Owned Memberships and increase membership retention. 
2. Increase engagement in each membership segment. 
3. Remove barriers to participation in SNA activities by anyone interested in school nutrition. 
4. Enhance the SNA and state affiliate partnership to align efforts to achieve SNA strategic goals. 
5. Increase strategic collaboration with industry and allied partners. 


 
 
Priority Objectives  
 
Objective 1: 
Enhance SNA and state affiliate partnerships to align efforts to achieve SNA strategic goals. 
 
Strategies: 


• Develop and seek acceptance of a state affiliation agreement outlining how SNA and state 
affiliates will support each other 


• Review and recommend policy regarding state-only membership 


Objective #2: 
Increase strategic collaborations with industry and allied partners.  
 
Strategies: 


• Continue to broaden strategic relationships with allied partners 
• Develop an ethics policy for SNA members and their industry partners 
• Identify and broaden strategic alliances with industry partners 
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 Priority Objectives  
4. Infrastructure 
SNA will have a financially sustainable funding model with a nimble governance 
structure and headquarters staff organization that is aligned with the strategic plan 
and reflects contemporary association business practices. 
 
Objectives 
 


1. Increase the effectiveness and efficiency of decision making and work systems. 
2. Increase the synergy of SNA and SNF. 
3. Increase recruitment and development of future SNA leaders. 
4. Increase funding and resources to high priorities of the strategic plan. 


 
Priority Objectives  
 
Objective 1:   
Increase recruitment and development of future SNA leaders.  
 
Strategies: 


• Review, enhance and promote the steps to leadership in SNA in order to recruit future leaders 
• Enhance and promote volunteer opportunities for all member segments, by identifying and 


removing barriers and highlighting the rewards of volunteerism  


 
Objective #2 
Increase funding and resources to high priorities of the strategic plan.   
 
Strategies: 


• Review and reallocate available financial and human resources to meet the 2015-2016 
priorities, including sun-setting of programs as appropriate 


• Identify potential sources for new revenue 


 
 







6/11/2015


1.  Identify 2-3 key partners and 
explore collaborative initiatives 
Expand SNF’s partner base
Leverage the power of collaboration to 
benefit the school nutrition community


2. Develop joint programming related 
to school nutrition programs


SNF Board Patti Montague; 
Janet Hedrick; 
SNA Senior Staff


Staff and budget 
to implement and 
coordinate 
programs


Continued identification 
of projects for which 
SNF will seek funding  
DATE: ONGOING


Projects are being identified; 
details and budgets to be 
defined 


2014-15 SNF Strategic Plan - Update for 2015-16


                                                     
STRATEGY


KEY MILESTONES/ 
TARGET DATES STATUS


SNF Board Patti Montague; 
Janet Hedrick; 
SNA Senior Staff


SNA Strategic Plan and 
subsequent plans of 
action; Development of 
priority initiatives for 
SNA; opening doors for 
initial conversations         
DATE: ONGOING


Pillar I:  Collaboration:  Collaboration with allied organizations creates opportunities to expand the reach of 
school nutrition.


OVERSIGHT/   
REVIEW


REQUIRED 
RESOURCES


MEMBERS/STAFF 
TASKED WITH 
IMPLEMENTING


Continue to explore possible 
partnerships; Initial calls with 
the Academy of Nutrition and 
Dietetics, ConAgra 
Foundation, and Kellogg 
Company Foundation; 
Meetings with Kellogg 
Company and with Share Our 
Strength; continued 
communication 







6/11/2015


                                                     
STRATEGY


KEY MILESTONES/ 
TARGET DATES STATUS


   
  


  


    
   


   
   


    
          


 


Pillar I:  Collaboration:  Collaboration with allied organizations creates opportunities to expand the reach of 
school nutrition.


OVERSIGHT/   
REVIEW


REQUIRED 
RESOURCES


MEMBERS/STAFF 
TASKED WITH 
IMPLEMENTING


    
    


     
  


   
  
   
     
  


 


3. Review SNF’s governance 
structure to ensure the makeup of 
the board will enable the 
organization to grow


SNF Board Patti Montague; 
Janet Hedrick; SNF 
Realignment Task 
Force 


Task Force report to 
SNA in December 
2014; Task Force 
phone conferences to 
review governance 
structure


Recommendations to be 
presented to SNF Board by 
Task Force on 6/18/2015


4. Work more closely with SNA’s 
Board to further school nutrition 
initiatives 


SNF Board Patti Montague/ 
Scott Swogger


DATE: ONGOING Review of by-laws to enhance 
collaboration is in progress. 
Policies and procedures to be 
revised following approval of 
revised bylaws. 
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1. Working with SNA to identify and 
prioritize educational needs and 
programming
Provide funding for relevant and useful 
educational programming to school nutrition 
professionals
Strengthen and expand opportunities for 
professionals to pursue their educational 
goals


SNF Board Janet Hedrick, Sherry 
Carrigan, Jen Lewi,  
Sharon Kulesz


SNA Staff and 
Budget to develop 
and implement 
programs


Identifying the  
programs and 
developing case 
for support for 
those programs 
DATE: ONGOING


SNA is discussing its 
role in supplying 
education to  meet 
professional 
standards. This 
discussion will 
determine SNA's 
educational program 
in the future. SNA and 
SNF are continuing to 
working together to 
identify meaningful 
educational programs 
and possible funding  
sources.


2014-15 SNF Strategic Plan


STRATEGY


KEY 
MILESTONES STATUSOVERSIGHT/   


REVIEW


MEMBERS/STAFF 
TASKED WITH 
IMPLEMENTING


REQUIRED 
RESOURCES


Pillar II: Education:  Education is the cornerstone of a professional and well trained work force.  SNF is a 
destination for school nutrition scholarships and grants for professionals seeking educational opportunities 
to expand their knowledge in the field.
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STRATEGY


KEY 
MILESTONES STATUSOVERSIGHT/   


REVIEW


MEMBERS/STAFF 
TASKED WITH 
IMPLEMENTING


REQUIRED 
RESOURCES


Pillar II: Education:  Education is the cornerstone of a professional and well trained work force.  SNF is a 
destination for school nutrition scholarships and grants for professionals seeking educational opportunities 
to expand their knowledge in the field.


2. Expand current scholarship offerings SNF Board Janet Hedrick, Sherry 
Carrigan


Identifying 
potential donors 
for scholarships; 
creating 
endowment funds 
to support 
scholarships 
DATE: ONGOING


Planned giving 
program which is 
being implemented in 
2015 will encourage 
endowment support 
for scholarships; initial 
discussion with State 
Associations about 
establishing 
Endowment Funds 
with SNF to fund 
scholarships for 
members in their 
respective States. 
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1. Establish and define the 
responsibilities and purpose of a 
development committee
Increase and diversify funding 


2.  SNF seeks funding from new 
partners to monetize current and 
future work 


SNF Board Janet Hedrick; SNA 
Senior Staff; SNF 
Board


SNF Staff and 
Budget


Identifying potential 
donors with interest in 
school nutrition 
programs; Inspiring 
potential donors to 
invest in SNF and thus 
in SNA members.  
DATE: ONGOING


Ongoing review of 
potential funding 
sources; increasing 
involvement of SNA 
membership in 
contributing to SNF; long-
term funding strategies 
in the development plan. 


2014-15 SNF Strategic Plan


OVERSIGHT/   
REVIEW


MEMBERS/STAFF 
TASKED WITH 
IMPLEMENTING


REQUIRED 
RESOURCES


Pillar III:  Funding: A constant and sustainable funding stream ensures that SNF will continue to offer 
relevant and innovative programming to the school nutrition community.


STRATEGY


KEY MILESTONES STATUS


SNF Board Janet Hedrick; Several 
SNF Board Members 
and other supporters


Volunteers 
willing to assist 
with fundraising 
activities


The  "development" 
function is included in  
the responsibilities of 
SNF Board members 
to be reviewed DATE: 
6/18/2015  


 "Development Plan" to 
guide SNF in increasing 
funding from more 
diverse sources; 
Development Plan to be 
reviewed and approved  
DATE: 6/18/2015 
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1. Create funding opportunities and 
partnerships with members of the school 
nutrition community to encourage 
research and innovation


Develop, grow and promote innovation


2.  Utilize the SNA Research Committee 
to establish and implement a research 
agenda


SNF Board Janet Hedrick; SNA 
Senior Staff; SNA 
Research Committee


Staff and budget to 
implement projects 
and to disburse 
findings


Identifying research 
and innovation 
opportunities; 
Development of 
research plan to be 
updated annually. 
Identify university 
partners with whom 
to collaborate on 
research projects. 


Potential research 
projects identified in 
October 2014. 


2014-15 SNF Strategic Plan


OVERSIGHT/   
REVIEW


MEMBERS/STAFF 
TASKED WITH 
IMPLEMENTING


REQUIRED 
RESOURCES


Pillar IV:  Innovation: Encouraging and supporting research and innovation in the implementation of school 
nutrition programs.


STRATEGY


KEY MILESTONES STATUS


SNF Board Janet Hedrick; SNA 
Senior Staff; SNA 
Research Committee


Staff and budget to 
implement projects 
and to disburse 
findings


Identifying research 
and innovation 
opportunities. 
DATE: ONGOING


Research Committee 
continues to identify 
research topics. 







 


 


 


 


 


 


 


Policy 
Determination 







BOARD OF DIRECTORS ACTION ITEM 
 


 
TOPIC:  DATE:   


FY 2015 – 16 Invest In Us Distribution 6/10/15 


RECOMMENDED ACTION:  Approve the Distribution of Invest In Us funds in 2015-16 at the 
____% level as recommended by the Finance Committee of the SNF Board.  
 
 
BACKGROUND INFORMATION:   
From SNF Investment Policy (approved October 2014): As part of SNF’s budget approval process, the Board will establish an 
annual, which will define the annual payout percentage for the Endowment. The Spending Rule will be calculated as a 
percentage of the average total market value of the Endowment for the trailing three years as of the end of the most recent 
calendar year.  The Spending Rule will take into account projections for: 
 


 Total return on the portfolio (including dividends, interest income, realized and unrealized gains/losses, 
investment expenses and fees) 


 Anticipated cash flows into or out of the portfolio based on budgeted forecasts 
 Estimated rate of inflation 


 
The Spending Rule, anticipated inflation, and investment expenses will determine the annual Target Investment Return for 
the Endowment.  SNF recognizes that from time to time annual investment returns may fall short of the target investment 
return in effect.  The Spending Rule for the Endowment will be not more than 4% of the average market value of the 
Endowment over the trailing three years.   
 
1. Has this subject appeared in previous Board Minutes?  X Yes    No 


          Annual Action Item 
 
2. Does this action align with SNF’s Strategic Plan?    Yes   No    X NA 
       If yes, how does it align with SNF’s Strategic Plan? 
 
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 
Bylaws/Standing Rules X Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents?  Yes  X No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes, this year’s budget, X next year’s budget,   beyond next year. 
 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 







NEW REVENUE PROJECTIONS: 
 


TOTAL ESTIMATED COST:    
 
 
IMPLEMENTATION DATE:    
8/1/15 
 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION:  
Complies with the purposes for which the funds for the Invest In Us Endowment were secured. 


EXISTING POLICY/PRACTICE: 
Board approves distribution annually. 


   
FORM SUBMITTED BY:   Sandra Ford, Treasurer 


 
DATE: 6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
 
 
 







2015 - 16 Invest In Us Distribution - Action Item 6/18/2015


Award amount to be determined by SNF Board 


Month 2012 2013 2014


January 2,557,302.00 2,637,686.00    2,668,334.00    


February 2,618,572.00 2,648,327.00    2,712,067.00    


March 2,614,858.00 2,638,537.00    2,710,013.00    


April 2,561,082.00 2,683,773.00    2,715,287.00    


May 2,485,349.00 2,633,747.00    2,725,402.00    


June 2,534,550.00 2,570,867.00    2,748,880.00    


July 2,573,696.00 2,636,481.00    2,720,576.00    


August 2,547,261.00 2,602,222.00    2,766,587.00    


September 2,582,565.00 2,622,599.00    2,711,924.00    


October 2,588,907.00 2,685,413.00    2,718,599.00    


November 2,574,741.00 2,679,467.00    2,738,975.00    


December 2,586,618.00 2,696,163.00    2,683,898.00    


Yearly Average 2,568,791.75$   2,644,606.83$  2,718,378.50$  


Source:  RBC statements


Prepared 5/7/14


 


Percentage for FY 2015-2016


36 month rolling average (Jan 2012 - December 2014) 2,635,247.78$   


Less SNF fee (.75%) 19,764.36$        


total 2,615,483.42$   


5.00% 130,774.17$      


4.50% 117,696.75$      


4.00% 104,619.34$      


3.50% 91,541.92$        


3.00% 78,464.50$        


2.50% 65,387.09$        


2.00% 52,309.67$        


Invest in Us previous distribution history


FY 2014-2015 3.5% 90,840.51$       


FY 2013-2014 3.5% 92,703.46$       


FY 2012-2013 5.0% 131,876.92$     


FY 2011-2012 4.0% 107,551.25$     







BOARD OF DIRECTORS ACTION ITEM 
 


 
TOPIC:  DATE:   


Responsibilities of SNF Board Members 6/10/15 


RECOMMENDED ACTION:  Approve the Responsibilities of SNF Board Members recommended 
by the Realignment Task Force and included in the Board materials provided for the 6/18/15 
Board meeting. 
 
BACKGROUND INFORMATION:   
In October 2014, the SNF Board approved the creation of a Task Force to work on the SNF Governance 
Structure to ensure that the makeup of the board will enable SNF to grow. The first step in this process 
was to review and revise the responsibilities of the SNF board members to include more specific 
activities to enable SNF to grow.  
 
1. Has this subject appeared in previous Board Minutes?  X Yes    No 


Responsibilities of board members were discussed at the SNF Board meeting in October 2014. 
 
2. Does this action align with SNF’s Strategic Plan?   X Yes   No     NA 


If yes, how does it align with SNF’s Strategic Plan? The Strategic Plan includes “Review SNF’s 
governance structure to ensure the makeup of the board will enable the organization to 
grow.” The revision of the responsibilities is the first step in that process. 


  
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 


X Bylaws/Standing Rules  Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents? X Yes   No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes, this year’s budget,  next year’s budget, X beyond next year. (Board members will be 
more actively involved in fundraising to increase revenue. 


 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 


NEW REVENUE PROJECTIONS: 
NA 


TOTAL ESTIMATED COST:    
NA 
 







IMPLEMENTATION DATE:    
Immediately 
 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 
Establishes and defines the responsibilities of the Board of Directors so members understand fiduciary 
responsibilities. 
EXISTING POLICY/PRACTICE: 
Board approves all governance policies and procedures. 
 
   
FORM SUBMITTED BY:  Scott Swogger, Chair 


 
DATE: 6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
 
 
 







 


 


Responsibilities of the School Nutrition Foundation (SNF) Board of Directors: 


1. Provide strategic direction for SNF. 


2. Comply with fiduciary obligations of duty of care, loyalty, and obedience. 


3. Oversee SNF’s business and financial affairs. 


4. Make a personal annual gift commensurate with a leadership position. 


5. Understand the fundraising program and strategies for the School Nutrition 
Foundation. 


6. Ensure adequate support and resources are available for fundraising. 


7. Help identify and cultivate prospective donors for SNF.  


8. When appropriate, ask for contributions to the School Nutrition Foundation. 


9. Provide stewardship by helping to thank donors to SNF and communicating 
with donors on the important work of SNF.  


10. Support the fundraising activities for the School Nutrition Foundation by 
attending and bringing prospects and friends to SNF events.  


11. Perform all duties entrusted to officers and directors of the corporation. 


 







BOARD OF DIRECTORS ACTION ITEM 
 


 
TOPIC:  DATE:   


Composition of SNF Board 6/10/15 


RECOMMENDED ACTION:  Approve the Composition of SNF Board recommended by the 
Realignment Task Force  
 
BACKGROUND INFORMATION:   
In October 2014, the SNF Board approved the creation of a Task Force to work on the SNF Governance 
Structure to ensure that the makeup of the board will enable SNF to grow. One step in this process was 
to review and revise the composition of the SNF board to enhance the board’s ability to conduct 
fundraising activities to enable SNF to grow.  
 
1. Has this subject appeared in previous Board Minutes?  X Yes    No 


The Board has reviewed the composition of the current Board and the composition of the board was 
discussed at the SNF Board meeting in October 2014. 


 
2. Does this action align with SNF’s Strategic Plan?   X Yes   No     NA 


If yes, how does it align with SNF’s Strategic Plan? The Strategic Plan includes “Review SNF’s 
governance structure to ensure the makeup of the board will enable the organization to 
grow.” The revision of the composition is the one of the steps in that process. 


  
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 


X Bylaws/Standing Rules  Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents? X Yes   No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes, this year’s budget,  next year’s budget, X beyond next year. (Board members will be 
more actively involved in fundraising to increase revenue.) 


 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 


NEW REVENUE PROJECTIONS: 
NA 


TOTAL ESTIMATED COST:    
NA 
 







IMPLEMENTATION DATE:    
8/1/15 and over the next two – three years. 
 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 
Changes Board make up; includes SNA chairs for education and research, two key areas for SNF; 
brings outside perspective and fundraising capacity to the Board  
EXISTING POLICY/PRACTICE: 
Board approves all changes to the bylaws, including Board membership criteria.  
 
   
FORM SUBMITTED BY:  Scott Swogger, Chair 


 
DATE: 6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
 
 
 







 


PROPOSED COMPOSITION OF THE SNF BOARD OF DIRECTORS – TO BEGIN 8/1/2015 [Revised 6/9/15] 
 MEMBERS SNA 


BOD 
PERSON TO 
FILL THE 
POSITION  


RATIONALE OFFICER 
ELIGIBILITY 


TERM 
START 
DATE 


TERM 
END 
DATE 


TERMS 


1.  Past President of SNA (Other 
than the two most recent) 


 Sandra Ford Trained; knowledgeable; 
continuity; SNA/SNF synergy  


  8/1/2013 
1st Term 


7/31/2016 3 YEARS 


2.  SNA Secretary/Treasurer2   Linda 
Eichenberger 


Serve as SNA and SNF 
Treasurer; common practice 
for Assoc. Foundations 


X 8/1/2015 7/31/2016 SNA TERM 
 


3.  SNA Professional 
Development (currently 
Education) Chair 2,3 


  Kathy Burrill Education/Professional 
Development is major focus 
of SNF 


  8/1/2015 7/31/2017 SNA TERM 


4.  SNA Nutrition and Research 
(currently Research) Chair2,3 


  Beth Egan Research is major focus of 
SNF 


  8/1/2015 7/31/2017 SNA TERM 


5.  Industry (Food or Non-Food)  Scott Swogger Industry members bring 
different perspective  


  8/1/2013 
2nd Term 


7/31/2016 3 YEARS 


6.  Industry (Food or Non-Food)  Mary Begalle Industry members bring 
different perspective  


  8/1/2013 
2nd Term  


7/31/2016 3 YEARS  


7.  SNA Practitioner/Operator  OPEN Additional School Nutrition 
practitioner/operator 


  8/1/2015 
 


7/31/2018 3 YEARS 


8.  At-large member1  OPEN    8/1/2015 
 


7/31/2018 3 YEARS 


9.  At-large member1  OPEN    8/1/2015 
 


7/31/2018 3 YEARS 


10.  At-large member1  TBD Perspective from outside 
SNA 


    3 YEARS 







11.  At-large member1  TBD Perspective from outside 
SNA 


    3 YEARS 


12.  At-large member1  TBD Perspective from outside 
SNA 


    3 YEARS 


13.  At-large member1  TBD Perspective from outside 
SNA 


    3 YEARS 


14.  SNA CEO/SNF Exec. Dir.2   Patti 
Montague 


SNA/SNF synergy; non-
voting member of SNF 
Board 


X   EX-OFFICIO 
NON-


VOTING 
 
1Two – six at-large members to provide perspectives from outside SNA. 
2Ex-officio members of SNF Board; 4 ex-officio members; 3 would be voting members on the SNF Board; The four ex-officio 
members serve on the SNA Board; if the proposed governance structure is approved, that number of SNA Board members on 
the SNF Board would decrease to two in 2017 when the Chair of Professional Development Committee and the Chair of the 
Nutrition and Research Committee would no longer serve on the SNA Board. (Note: Representative of the SNF Board will be an 
ex-officio, non-voting member on SNA Board) 
 3Education (and Professional Development) is a key area for future funding for the Foundation; the proposed governance 
structure would move the Chair of the Professional Development Committee off the SNA Board; the change would not occur 
until the end of Kathy Burrill’s term in 2017. 
 3Research is a key area for future funding for the Foundation; the proposed governance structure would merge the Nutrition 
and Research Committees and would move the Committee Chair off the SNA Board; the change would not occur until the end 
of Beth Egan’s term in 2017  
4 NOTE: Previously recommended to have 2 SNA practitioners serve on the SNF Board. (With secretary/treasurer and chairs of 
professional development and nutrition and research committees and two SNA practitioners, total number of 
practitioners/operators on SNF Board would be a total of five; if past president on SNF Board is practitioner/operator, total 
would be six. Practitioners would comprise 38 – 46% of the Foundation Board.) Having one designated SNA practitioner on the 
SNF Board would provide an additional spot for an at-large member from outside SNA and would provide the opportunity to 
bring another person onto the Board who could actively participate in fundraising.  







Composition of Boards of Directors of Action for Healthy Kids, the Academy of Nutrition and Dietetics Academy, and FRAC 
From Websites in May 2015 


Board Composition Action for Healthy Kids Academy of Nutrition 
and Dietetics Academy 


Food Research and 
Action Center (FRAC) 


M.D. 4  1 
R.D. 21 72  
Corporate 41  1 
Law/consulting firms 4 32 8 
Non-profit   1 
Other 1 2 5 
TOTAL 13 10 16 
1Two corporate RDs 
2Two RDs in consulting firms 
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Composition of Boards of Directors 
 
Action for Healthy Kids  
Board of Directors (5/19/2015) 


• David Satcher, M.D., Ph.D. Founding Chair and Emeritus Director 
Director, The Satcher Health Leadership Institute and Center of Excellence on Health Disparities 
Poussaint-Satcher-Cosby Chair in Mental Health 
Morehouse School of Medicine 
16th United States Surgeon General 


• Reginald L. Washington, M.D. Chair 
Chief Medical Officer, Rocky Mountain Hospital for Children, Denver 


• Jean Ragalie-Carr, R.D. Secretary and Treasurer 
President, Dairy Health and Wellness 
National Dairy Council 


• Rich Abend 
Managing Director, Scout Wellness 


• Julie Bosley 
Director, Corporate Social Responsibility 
Kellogg Company 


• Anastasia Fischer, MD, FACSM 
Clinical Assistant Professor of Pediatrics, The Ohio State University College of Medicine 


• Tori Kaplan 
Assistant Vice President, Corporate Social Responsibility  
CSX Corporation 


• Ann W. Marchetti, M.S. 
Principal, AW Marchetti Consulting 


• Martin (Jay) J. McHale, Jr. 
President, US Equity Services, Computershare 


• Indra Mehrotra, MS, RD 
Director of Scientific and Regulatory Affairs, Cargill Inc. 


• Robert Murray, M.D. 
Professor, Ohio State University School of Medicine/Department of Pediatrics 


• Julie O'Donnell Allen 
Counsel, Sidley Austin, LLP  


• Judith C. Young, Ph.D. 
Physical Education and Activity Consultant 


Academy of Nutrition and Dietetics Foundation 
Board of Directors (5/19/2015) 


• Terri Raymond, MA, RDN, CD, FAND Chair 
Consultant, Mercer Island, Washington 


• Jean Ragalie-Carr, RDN Chair-Elect 
President, Dairy Health and Wellness 
National Dairy Council 
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• Kathleen W. McClusky, MS, RDN, FAND Past Chair 
Winter Springs, Florida 


• Donna S. Martin, EdS, RDN, LD, SNS Financial Officer 
Director of the Burke County (GA) school nutrition program 
Waynesboro, Georgia 


• Constance J. Geiger, PhD, RD, CD Director-At-Large 
President of Geiger & Associates, LLC 
Research Associate Professor, Division of Foods and Nutrition, University of Utah 
Rosemont, Illinois 


• Eileen T. Kennedy, DSc, RD Director-At-Large 
Dean, Gerald J. and Dorothy R. Friedman School of Nutrition Science and Policy, Tufts University 
Great Falls, Virginia 


• Mary Christ-Erwin Public Member 
Porter Novelli (Consultants) Food, Beverage & Nutrition Practice 
Washington, D.C. 


• Carl Barnes Young Member 
Food inspection specialist in the United States Army Reserve  
Past president, San Diego State University, Student Nutrition Organization 
San Antonio, Texas 


• Patricia M. Babjak, MLS Academy Chief Executive Officer 


• Evelyn F Crayton, EdD, RDN, LD President-Elect 
Extension assistant director, Alabama Cooperative Extension System  
Professor, College of Human Sciences' Department of Nutrition, Dietetics and Hospitality, Auburn University, 
Montgomery, Alabama 


Food Research and Action Center (FRAC) 
Board of Directors (5/19/2015) 


• Dan Glickman Chair 
Bipartisan Policy Center 
Served as Secretary of Agriculture in Clinton Administration 


• George L. Blackburn, M.D., Ph.D. 
Associate Professor of Nutrition and Associate Director of Nutrition, Division of Nutrition, Harvard Medical School 
Chief of the Nutritional/Metabolism Laboratory and Director of Center for the Study of Nutrition Medicine, Beth Israel 
Deaconess Medical Center, Boston, MA 


• Dave Carlin 
Akin Gump Strauss Hauer & Feld, LLC (Law firm - Focuses on public law and policy) 
Served as assistant secretary for congressional relations at USDA; Managed Office of Congressional and Intergovernmental 
Relations, and served as primary liaison between USDA and both Congress and the White House Office of Legislative Affairs 


• Carolyn C. Cavicchio 
Director, Strategy & Partnerships, ChangeLabs 
Served as Director of Stakeholder Engagement for the Western Union Foundation 
Served as Deputy Director of the Twin Towers Fund—the charity established by Mayor Giuliani to serve the families of the 
rescue workers killed in the attacks of 9/11 


• Dagmar Farr 
Senior Vice President, Member Services of the Food Marketing Institute 


• Molly Fogarty 
Head of Government Relations & Public Affairs for Nestlé  



http://frac.org/about/board-of-directors/#dg

http://frac.org/about/board-of-directors/#gb

http://frac.org/about/board-of-directors/#dc

http://frac.org/about/board-of-directors/#cc

http://frac.org/about/board-of-directors/#df

http://frac.org/about/board-of-directors/#fog
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• Alison Goldberg 
Coordinates Wealth for the Common Good, a network of business leaders and wealthy individuals that support progressive tax 
policies 


• Louise Hilsen 
Kelley Drye & Warren LLP, Senior Government Relations Advisor 
Previously served as Vice President of Government Relations for Nestlé USA  


• Marshall L. Matz  
Principal at Olsson Frank Weeda Terman Bode Matz P.C. 


• Matthew E. Melmed 
Executive Director, Zero To Three, a nonprofit organization that promotes the health and development of infants and toddlers 


• Ronald F. Pollack 
Founding Executive Director Families USA Foundation, the national organization for health care consumers 
Served as the Founding Executive Director of FRAC 


• Norman Rosenberg 
Rosenberg Consulting, LLC, a private consulting practice that assists non-profit organizations in strengthening their senior 
leadership teams, development and communications programs 
Previously served as CEO of three national public interest organizations: Bazelon Center for Mental Health Law, New Israel Fund, 
Parents’ Action for Children 


• Alan J. Stone 
Attorney/Writer/Consultant 
Currently a consultant to the President of Harvard; previously served as Vice President for Government, Community and Public 
Affairs at Harvard; previously served as senior adviser and speechwriter for political and civic organizations, including his work 
as a speechwriter for President Clinton during his campaign and in the White House 


• James D. Weill 
FRAC President 


• Judith H. Whittlesey 
Executive Vice President of Susan Davis International (SDI), a communications, government relations and public affairs firm 


• Alicin Williamson 
Principal at the Raben Group, a lobbying, political counseling, and communications firm. 


 


 
 


 


 
 
 
 


 
 



http://frac.org/about/board-of-directors/#ag

http://frac.org/about/board-of-directors/#lh

http://frac.org/about/board-of-directors/#mm2

http://frac.org/about/board-of-directors/#mm

http://frac.org/about/board-of-directors/#rp

http://frac.org/about/board-of-directors/#nr

http://frac.org/about/board-of-directors/#as

http://frac.org/about/board-of-directors/#jw

http://frac.org/about/board-of-directors/#jw

http://frac.org/about/board-of-directors/#aw





BOARD OF DIRECTORS ACTION ITEM 
 


 


TOPIC:  DATE:   


BoardPaq 6/10/15 


RECOMMENDED ACTION:  Approve a subscription to BoardPaq for SNF Board to provide 
paperless Board meetings and ongoing communications. 


BACKGROUND INFORMATION:   


BoardPaq provides an effective communications pathway for members of Boards of Directors. The 
communication is paperless and is done via iPads and web applications. All meeting details and 
materials can be made available via BoardPaq and polls, discussions and other communications can be 
done in real time without the use of paper. The site is password controlled and secure. Discussions can 
be private with restricted access when needed.  
 


 
1. Has this subject appeared in previous Board Minutes?   Yes   X No 


The Board has reviewed the composition of the current Board and the composition of the board was 
discussed at the SNF Board meeting in October 2014. 


 
2. Does this action align with SNF’s Strategic Plan?    Yes   No     NA 


If yes, how does it align with SNF’s Strategic Plan?  
  
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 


 Bylaws/Standing Rules  Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents?  Yes   No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes,   this year’s budget, X next year’s budget, X beyond next year. (Expense, but also cost-
savings.) 


 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 


NEW REVENUE PROJECTIONS: 


Cost savings include reduction of the time and expense of preparing Board packets (staff costs; paper and 
toner; distribution of packets).  


TOTAL ESTIMATED COST:    


$1300 approximately 







IMPLEMENTATION DATE:    


August 2015 


RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 


Facilitates effective and efficient communication with and among SNF board members  


EXISTING POLICY/PRACTICE: 


Board approves all new funding requests and initiatives. 
 


   
FORM SUBMITTED BY:  


 - 


 
DATE: 


6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 


The form should include critical information on the rationale or fact base for the proposed action, ideas for 


implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  


 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 


 
 
 







 


 


 


 


 


 


 


Routine Board 
Business 







 
 


MEMORANDUM 
TO:  SNF Board of Directors 


CC:  Patti Montague, Executive Director 


FROM: Kim Williams, SVP Finance & Technology 


SUBJECT: April Financial Statements 


DATE:  May 14, 2015 


Attached are the financial statements for the month ending April 30, 2015.  To date, both 
revenue and expense line items continue to be down for the Foundation due to decreases in 
program funding.  At the end of April, the Operating Fund Revenue for SNF totaled $563,992 
which is down $42,623 or approximately 7% and YTD operating expenses totaled $476,485, this 
is a decrease of $61,429 or approximately 11%.   


  Apr-15 Apr-14 Difference
Revenues $563,992 $606,615  ($42,623)
Expenses $476,485 $537,914  ($61,429)
   Total Operating Fund Revenue $87,507 $68,701  $18,806 
Net Gain/(Loss) on Investments ($34,229) $110,408  ($144,637)
   Total Net Operating Fund Revenue $53,278 $179,109  ($125,831)


One area of increased revenue helping to offset revenue decreases is the interest revenue 
received from the Invest In Us endowment.  To date, the amount received totals $122,994 which 
is $50,490 more than last April and $32,994 over the annual budget.    


Included in this monthly report is the final tally from the 2015 Hero Celebration.  The final 
revenue from the Hero Celebration totaled $162,491 and the expenses were $101,174 for a total 
net gain of $61,317.  The overall net from this event is down $38,251 or approximately 38% 
from the previous year.  


Total Net Operating Fund Revenue 
To date the Total Net Operating Fund totals a gain of $87,507 which is $18,806 more than last 
April.  This amount includes a net loss of $34,229 in the value of SNF investments which is 
down $144,637 from the previous year and the main cause for the significant decrease in the 
Total Net Operating Fund. 


 
If you have any questions concerning any of the enclosed materials, please give me a call at your 
convenience at ext. 136 or kwilliams@schoolnutrition.org.  







SCHOOL NUTRITION FOUNDATION
STATEMENT OF FINANCIAL POSITION


April 30, 2015


DIFFERENCE
2014-15 2013-14 YTD to LY


ASSETS


Current Assets
   Cash and Cash Equivalents $3,639,551 $2,680,444 $959,107
   Certificates of Deposit 500,346 300,000 200,346
   Accounts Receivable 0 13,350 (13,350)
   Accrued Interest 1,296 593 703
   Prepaid Expenses 1,208 0 1,208


      Total Current Assets 4,142,401 2,994,387 1,148,015


Investments
   Invest in Us 2,708,280 2,722,153 (13,873)
   Special Named Fund 83,277 72,882 10,395


     Total Investments 2,791,557 2,795,035 (3,478)


Pledges Receivable 58,840 46,330 12,510


Property and Equipment
   Furniture and Fixtures 14,223 13,609 614
   Accumulated Depreciation (13,814) (13,609) (205)


      Total Property and Equipment 409 0 409


TOTAL ASSETS $6,993,208 $5,835,751 $1,157,456


LIABILITIES AND NET ASSETS


Current Liabilities
   Deferred Revenue 0 8,350 (8,350)
   Deferred Revenue-Walmart 402,397 307,593 94,804
   Due to/(from) SNA 73,660 113,773 (40,114)
   Other Current Liabilities 22,402 22,458 (56)
   Walmart Grant Payable 2,604,271 1,515,986 1,088,285


      Total Liabilities 3,102,729 1,968,159 1,134,570


Net Assets
   Begining Balance 3,837,200 3,688,482 148,719
   Current Change in Net Assets 53,278 179,110 (125,832)


      Total Net Assets 3,890,479 3,867,592 22,887


TOTAL LIABILITIES AND NET ASSETS $6,993,208 $5,835,751 $1,157,456







SCHOOL NUTRITION FOUNDATION
STATEMENT OF ACTIVITIES


SUMMARY
For the Nine Months Ended April 30, 2015


CUR PERIOD YTD ANNUAL REMAINING LAST YEAR DIFFERENCE
ACTIVITY ACTUAL BUDGET BALANCE YTD ACTUAL YTD TO LY


REVENUES


General Fund $8,102 $122,333 $148,500 $26,167 $122,231 $102
Hero Celebration 0 162,491 265,800 103,309 197,903 (35,412)
IIU Endowment 3,774 122,994 90,000 (32,994) 72,504 50,490
National Dairy Council 0 15,100 0 (15,100) 58,237 (43,137)
Scholarships 397 45,960 45,000 (960) 8,601 37,359
Wal-Mart -Breakfast in the Classroom 15,360 86,764 208,900 122,136 82,289 4,475
Webinar Wednesday 0 8,350 0 (8,350) 64,850 (56,500)
New Projects 0 0 125,000 125,000 0 0


  TOTAL REVENUES $27,633 $563,992 $883,200 $319,208 $606,615 ($42,623)


EXPENSES


General Fund 17,374 164,511 206,150 41,639 177,068 (12,557)
Hero Celebration 49,802 101,174 131,000 29,826 98,335 2,839
IIU Endowment 27,897 95,974 128,900 32,926 122,147 (26,173)
National Dairy Council 0 5,240 0 (5,240) 30,546 (25,306)
Scholarships 5,693 22,277 49,000 26,723 5,800 16,477
Wal-Mart -Breakfast in the Classroom 15,360 86,764 208,900 122,136 82,289 4,475
Webinar Wednesday 0 545 0 (545) 21,729 (21,184)
New Projects 0 0 106,200 106,200 0 0


  TOTAL EXPENSES $116,126 $476,485 $830,150 $353,665 $537,914 ($61,429)


  OPERATING REVENUE/(LOSS) ($88,493) $87,507 $53,050 ($34,457) $68,701 $18,806


Realized gains/(losses) on investments 0 129,994 0 (129,994) 47,297 82,697
Unrealized gains/(losses) on investments 30,866 (164,223) 0 164,223 63,111 (227,334)


  NET CHANGE ON INVESTMENTS 30,866 (34,229) 0 34,229 110,408 (144,637)


TEMPORARILY RESTRICTED FUNDS


TOTAL NET REVENUE/(LOSS) ($57,627) $53,278 $53,050 ($228) $179,109 ($125,831)
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Laurel A. Kent, Senior Vice President 
Michael Aylward, First Vice Pres. 
Matthew Lanham, Sr. Vice President 
RBC Wealth Management 
2010 Corporate Ridge Rd #900 
McLean, VA 22102 
703-342-1190 Phone 
703-821-8139 Fax 
www.rbcwmfa.com/laurel.kent 


 
 
 
April 14, 2015 
 
Patricia Montague 
School Nutrition Foundation 
120 Waterfront Street, Suite 300 
National Harbor, MD 20745 
 
Dear Patti, 
 
Here are the reports for the 1st quarter.  The portfolios are managed on discretion. 
 
312-20645 – Invest in US Endowment 
 
Performance a/o 3/31/2015:   Account  Benchmark   
 
Quarter         1.62%      1.87% 
Year to date         1.62%      1.87%       
One year         3.14%                 5.78%       
Three year         6.17%      6.69%  
Five year         6.37%      7.44%       
Since Inception (1/22/10)       7.14%      7.81%       
 
 
In 2010 the Investment Policy Statement was amended to provide for a spending policy, 
with the maximum distribution at 4% based on a 3-year rolling average balance.  The 
Board agreed to a 4% spending policy for the 2014/2015 fiscal year and the payments 
were spread out to occur on a quarterly basis.  We have included the cash flow needs 
through the end of the year for the 2014/2015 in our analysis.  
 
At the end of March, there was $222,400 in cash.   We transferred $22,710.13 to SunTrust 
in January and rebalanced the portfolio..   
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The allocation on March 31was as follows: 
 


Asset Class Actual Tactical 
Target 


Large Cap 16% 16% 
Mid Cap 0% 4% 
Small Cap 1% 1% 
International Equity 15% 15% 
Non-Traditional 10% 10% 
Core Bonds 35% 35% 
High Yield Bonds 7% 7% 
International Bonds 8% 8% 
Cash 8% 6% 
            Total  100% 100% 


 
The missing Mid Cap position and excess cash positions were corrected on April 13. 
 
Current SNF Invest in US Endowment Investment Policy Statement parameters are as 
follows: 
 


Asset Class Minimum 
Weight 


Target Weight Maximum 
Weight 


Large Cap Equity 8% 15% 20% 
Mid Cap Equity 0% 4% 9% 
Small Cap 0% 4% 9% 
International Equity 7% 9% 18% 
  32%  
    
Non-traditional 0% 10% 15% 
    
U. S. Core Bonds 35% 45% 55% 
High Yield Bonds 0% 5% 10% 
International Bonds 0% 5% 10% 
Cash 0% 3% 7% 
  58%  
  100%  
 
Thoughts and Observations 
 
You will notice when you compare the March 31, 2015 RBC Statement that it differs from 
the information in the Portfolio Performance Summary.  When we rebalanced the portfolio 
in January, the Vanguard Mid Cap Index fund was not purchased as it should have been.  
We discovered the issue as we were preparing this report.  We have since corrected this 
by purchasing the Vanguard Mid Cap Index as of January 15, 2015, when it should have 
been purchased originally.  In essence, there was no adverse impact to SNF. 
 
It appears to us that the US Equity market is fairly valued at this point.  The market has 
been in a trading range for the past several months, with no indication as to whether it will 
break out to the upside or the downside. 
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Franklin Total Return, a core bond fund, continues to be classified as a High Yield fund. By 
mandate, the portfolio can have a maximum of 20% in high yield bonds, so we continue to 
place it in the core bond category for allocation purposes. 
 
312-20220 – Operating Account 
 
The account cash balance is $253,800.  There are five $100,000 CDs in the account.  The 
next CD is scheduled to mature in June, 2015.   
 
312-78226 – SNF Special Named Fund 
 
This account was established in 2011 and the Nancy Curry Fund and Kathleen Stitt Fund 
were transferred into it.  The Sandy Brooker funds are still in the SNF bank account.  We 
received $25,000 for the Russell Grant and understand that we need to keep $5,000 to 
$7,000 available for speaker costs. 
 
Performance a/o 3/31/2015:   Account  Benchmark  
Quarter         2.43%    1.82% 
Year to date         2.43%    1.82%       
One year                       4,52%     5.47%      
Three year         5.92%     7.52% 
Since Inception (10/4/10)          4.95%    7.95%     
 
Current allocation is as follows: 
  


Asset Class Actual 
 


Tactical Target 


Large Cap 19% 19% 
Mid Cap 6% 6% 
Small Cap 6% 6% 
International Equity 12% 12% 
Core Bonds 34% 35% 
High Yield Bonds 9% 9% 
International Bonds 9% 9% 
Cash 5% 7% 
            Total 100% 100% 


 
As new endowments/contributions in excess of $25,000 are made to the foundation, they 
will be added here and consolidated for better efficiency in the investment process.   
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Current SNF Special Named Fund Investment Policy Statement parameters are as 
follows: 
 
 
 


Asset Class Minimum 
Weight 


Target Weight Maximum 
Weight 


Large Cap Equity 8% 17% 20% 
Mid Cap Equity 2% 6% 9% 
Small Cap 0% 6% 9% 
International Equity 7% 10% 18% 
  39%  
    
U. S. Core Bonds 35% 46% 55% 
High Yield Bonds 0% 6% 10% 
International Bonds 0% 7% 10% 
Cash 0% 2% 7% 
  61%  
  100%  
 
Thoughts and Observations 
 
We have not made any changes to this account. 
 
Market Commentary: 
 
We are including a copy of Global Insight - the global strategy report for RBC Wealth 
Management.  
 
Sincerely, 
 
 
 
Laurel A. Kent       
Senior Vice President, Wealth Management    
Financial Advisor, Consulting Group      
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Disclosures 
 
RBC Wealth Management, a division of RBC Capital Markets Corporation, Member NYSE/FINRA/SIPC. 
Not FDIC Insured * No Bank Guarantee * May Lose Value 
 
Penalties may apply to early withdrawals. Fair market value of CD’s when sold may be worth more or less than 
face value. FDIC insured up to $100,000.00 per depositor. 
 
RBC Wealth Management is not a Tax Advisor. All decisions regarding the tax implications of your 
investments should be made in connection with your independent tax advisor. 
 
RBC Wealth Management restricts access to information about you to those employees and authorized agents 
who need to know that information in order to provide products or services to you. We maintain physical, 
electronic and procedural safeguards that comply with federal standards to maintain the confidentiality of your 
information. For additional information, please feel free to call your RBC Wealth Management Financial 
Consultant, who will be more than happy to assist you. 
  


Investing in high yield bonds can involve significant credit risk, default risk and price volatility and may not be 
suitable for all investors. Payment of interest and principal is not assured, therefore, when appropriate, these 
bonds should only comprise a modest portion of your portfolio. 
 
Some funds invest in the securities of international countries, which may involve different risks than U.S. 
investments. Some of these additional risks include political and economic instability, currency fluctuation, 
foreign taxation and different accounting methods. 
 
Investors should consider the investment objectives, risks, and charges and expenses of a fund carefully 
before investing. Prospectuses containing this and other information about the fund are available by contacting 
your RBC Wealth Management Financial Consultant. Please read the prospectus carefully before investing to 
make sure that the fund is appropriate for your goals and risk tolerance. Historical fund performance does not 
guarantee the same results in the future. Principal value, share prices and investment returns fluctuate with 
market conditions. Your investment may be worth more or less than your original cost when you redeem your 
shares. 
 
This report is provided as a service from your Financial Advisor.  It is not, and should not be construed as, a 
substitute for your RBC Wealth Management account statements and confirmations.  Security valuations have 
been obtained from reliable sources but do not represent guaranteed bids, offers or markets for the securities 
represented.    If you find discrepancies in this report, please contact your Financial Advisor or the Branch 
Director. 







Portfolio Performance Summary
Period Ending March 31, 2015


SCHOOL NUTRITION FOUNDATION
120 WATERFRONT STREET
NATIONAL HARBOR, MD, 20745
USA


Date Run: 4/5/2015
Account #: xxxx0220


Financial Advisor
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RBC WEALTH MANAGEMENT
2010 CORPORATE RIDGE RD


SUITE 900
MCLEAN VA 22102


© 2015 RBC Wealth Management, a division of RBC Capital Markets, LLC, Member NYSE/FINRA, SIPC.


Securities offered through RBC Wealth Management. RBC Wealth Management is not affiliated with Morningstar.



kwilliams

Text Box

OPERATING



kwilliams

Rectangle







Prepared on: 4/5/2015


Account: xxxx0220 Page 2 of 4


Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.
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As of March 31, 2015 Primary Benchmark
No Benchmark


Account: xxxx0220 Page 3 of 4


 Asset Allocation  Portfolio Growth


Asset Class Portfolio %


Cash 28.61
US Equities 0.00
International Equities 0.00
Fixed Income 71.39
Other 0.00


Portfolio Market Value Net Investment Market Value (USD)


10 11 12 13 14 15


760,000


515,000


270,000


QTD YTD 1-Yr 3-Yr 5-Yr 10-Yr Since Perf Start
12/31/2009


Portfolio Return (%) 0.17 0.17 0.28 0.13 0.08 — 0.07


..............................................................................................................................................................................................................................................................................................................................................................................
Portfolio Changes
Beginning Value (USD) 753,244.14 753,244.14 732,023.14 691,541.36 439,729.84 — 0.00
Net Cash Flow (USD) 0.00 0.00 20,749.40 60,695.56 312,393.24 — 752,113.43
Investment G/L plus Income (USD) 1,074.48 1,074.48 1,546.08 2,081.70 2,195.54 — 2,205.19
Ending Value (USD) 754,318.62 754,318.62 754,318.62 754,318.62 754,318.62 — 754,318.62







Prepared on: 4/5/2015


Account: xxxx0220 Page 4 of 4


Reference Guide


Asset Class Descriptions
Asset allocation reports give an indication of market exposure, which
may include an illustration of underlying holdings within investment
companies and not actual individual holdings.


Report Options


Report Selection
Portfolio Performance Summary
Asset Allocation One to Many







Portfolio Holdings
Period Ending March 31, 2015
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Securities offered through RBC Wealth Management. RBC Wealth Management is not affiliated with Morningstar.
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio
Cash, Money Markets and Bank Deposits — 253,751.62 253,751.62 0.00 0.00 33.64
PRIME MONEY MARKET FUND
RBC RESERVE CLASS
Ticker: TRMXX, CUSIP: 74926P720


253,751.6200 — — — 1.00 253,751.62 1.00 253,751.62 0.00 — 33.64


 
US Taxable Fixed Income 1,019.18 500,346.40 500,567.00 220.60 3,200.00 66.36
ALLY BK MIDVALE UTAH
C/D FDIC INS TO LIMITS
CUSIP: 02006LEU3
Coupon: 0.350
Maturity Date: 11/30/2015


100,000.0000 N/A/N/A 116.99 5/23/2014 100.00 100,000.00 100.03 100,032.00 32.00 350.00 13.26


 
ALLY BK MIDVALE UTAH CD 0.7
C/D FDIC INS TO LIMITS
CUSIP: 02006LGY3
Coupon: 0.700
Maturity Date: 2/29/2016


100,000.0000 N/A/N/A 59.45 8/21/2014 100.00 100,000.00 100.12 100,117.00 117.00 700.00 13.27


 
COLE TAYLOR BK CHICAGO IL CD
C/D FDIC INS TO LIMITS
CUSIP: 193296C73
Coupon: 0.450
Maturity Date: 6/26/2015


100,000.0000 N/A/N/A 342.74 6/30/2014 100.00 100,000.00 100.00 100,000.00 0.00 450.00 13.26


 
GE CAP BK RETAIL
C/D FDIC INS TO LIMITS
CUSIP: 36830TFD3
Coupon: 0.650
Maturity Date: 6/6/2016


100,000.0000 N/A/N/A 206.58 12/1/2014 100.00 100,000.00 100.02 100,015.00 15.00 650.00 13.26


 
GOLDMAN SACHS BK USA NY
C/D FDIC INS TO LIMITS
CUSIP: 38143A2M6
Coupon: 1.050
Maturity Date: 12/19/2016


100,000.0000 N/A/N/A 293.42 3/9/2015 100.35 100,346.40 100.40 100,403.00 56.60 1,050.00 13.31
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio


Securities Held Here Total 1,019.18 754,098.02 754,318.62 220.60 3,200.00 100.00


 The actual income received may be lower or higher than the estimated amount. Future income payments are subject to change. Does not include interest earned from the RBC Wealth Management Money Market Fund Cash Sweep Options, RBC Bank Deposit Program, RBC Branch Sweep Program or
Credit Interest Program.
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Reference Guide


Asset Class Descriptions
Asset allocation reports give an indication of market exposure, which
may include an illustration of underlying holdings within investment
companies and not actual individual holdings.


Cash, Money Markets and Bank Deposits
Investments of high liquidity and safety with a known market value and
a very short-term maturity. For investment companies with underlying
holdings (e.g., mutual funds, ETFs) the Morningstar methodology is used
to determine the Cash, Money Markets and Bank Deposits asset class.


US Taxable Fixed Income
Investments in the debt securities (bonds) of U.S. corporations and other
U.S. fixed income issuers. Debt securities are an obligation issued by a
borrower that requires them to make payments to the lender (investor).
These payments can be interest, principal or both and can be according to
a fixed or variable interest rate. The income from these bonds is subject
to taxation.


Fixed Income Analysis
Weighted Average Coupon
The average rate of interest payable per annum, weighted by the amount
of each bond's principal.


Weighted Average Maturity
The average time it takes for securities in a portfolio to mature, weighted
by the holding quantities. This calculation looks at only the stated final
maturity of each bond and doesn't take into consideration call features or
current levels of interest rates. Typically, a WAM will indicate the greater
possibility of portfolio price volatility.


Weighted Average Purchase Yield
The average of projected yields for fixed income securities at the time of
purchase weighted by percentage of the total fixed income value of your
portfolio. Only those fixed income securities with a purchase yield will
be included in the calculation of this statistic.


Maturity Distribution Chart
Maturity Distribution Chart reflects the dollar value of Fixed Income
securities, distributed over time, based on effective maturity. Effective
maturity is the date to which a bond is priced taking into effect embedded
options (call or pay-down features). Call or average life dates are
substituted for maturity dates on bonds priced to a call for portfolio
average calculations.


Credit Quality Ratings
Bonds are evaluated for credit risk based on the financial performance
of the issuer, both past and present. This Portfolio Review utilizes
both Moody's ratings and Standard & Poor's ratings. Investment Grade
bonds are those bonds whose risk of defaulting on the interest and
principal payments is unlikely based on evaluating the issuer's current
and projected financial performance. Bonds rated below Investment
Grade, sometimes referred to as "High Yield Bonds", are from issuers
whose current financial position is either speculative or uncertain in their
ability to make principal and interest payments.


Credit Ratings - by Moody's/Standard & Poor's
Non-Rated
NR/WR Not being rated by the rating agencies; does not


necessarily reflect credit worthiness
Investment Grade
Aaa/AAA Highest possible rating; principal and interest


payments are considered very secure. Includes
Moody’s rating #Aaa.


Aa1 to Aa3/AA+
to AA


High quality; differs from highest rating only in
the degree of protection provided to bondholders.
Includes Moody’s ratings P-1, MIG1, VMIG1 and S&P
ratings A-1+, A-1 and SP-1+.


A1 to A3/A+ to
A-


Good ability to pay principal and interest; more
susceptible to adverse effects due to changing
conditions. Includes Moody’s ratings MIG2 and
VMIG2 and S&P rating SP-1.


Baa1 to Baa3/
BBB+ to BBB-


Adequate ability to pay principal and interest; more
susceptible to adverse effects due to changing
conditions. Includes Moody’s ratings P-2, VMIG3,
MIG3 and P-3 and S&P ratings A-2, A-3 and SP-2.


Speculative Grade
Ba1 to Ba3/BB+
to BB-


Faces ongoing uncertainties or exposure to adverse
business, financial or economic conditions


Ba to B3/B+ to B- Great vulnerability to default, but currently meeting
debt service. Includes Moody’s ratings NP and SG
and S&P rating SP-3.


Caa to C/CCC to
C


Currently identifiable risk or default (For Moody's,
may already be in default)


Report Options


Report Selection
Portfolio Holdings
Amortization & Accretion On
Tax Lots Consolidated
Custody Held Here
Cost Reinvest Cost
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.
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 Asset Allocation  Portfolio Growth


Asset Class Portfolio %


Cash 4.29
US Equities 21.52
International Equities 18.11
Fixed Income 53.08
Other 3.00


Portfolio Market Value Net Investment Market Value (USD)


10 11 12 13 14 15


3.00M


2.30M


1.60M


QTD YTD 1-Yr 3-Yr 5-Yr 10-Yr Since Perf Start
1/31/2010


Portfolio Return (%) 1.62 1.62 3.14 6.17 6.37 — 7.14
xxxx0645 Primary Blended Benchmark (%) 1.87 1.87 5.78 6.69 7.44 6.48 7.81


..............................................................................................................................................................................................................................................................................................................................................................................
Portfolio Changes
Beginning Value (USD) 2,683,898.02 2,683,898.02 2,710,012.73 2,614,557.73 2,919,122.10 — 0.00
Net Cash Flow (USD) -22,710.13 -22,710.13 -89,345.52 -384,650.94 -1,042,891.72 — 1,741,800.66
Investment G/L plus Income (USD) 43,241.06 43,241.06 83,761.74 474,522.16 828,198.57 — 962,628.29
Ending Value (USD) 2,704,428.95 2,704,428.95 2,704,428.95 2,704,428.95 2,704,428.95 — 2,704,428.95


 For a detailed explanation of the indices, as selected by your Financial Advisor, please refer to the Reference Guide section of this report.
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Reference Guide


Benchmark Indices


Blended Benchmarks


xxxx0645 Primary Blended Benchmark %
Barclays Gbl Agg Ex USD TR USD 5.00
Barclays US Agg Bond TR USD 45.00
Barclays US HY Interm TR USD 5.00
BofAML US Treasury Bill 3 Mon TR USD 3.00
S&P 500 TR USD 15.00
S&P MidCap 400 TR 4.00
S&P SmallCap 600 TR USD 4.00
Barclays US Treasury 7-10 Yr TR USD 10.00
MSCI EAFE NR USD 9.00


Barclays Gbl Agg Ex USD TR USD
The BarCap Global Aggregate Index provides a broad-based measure
of the global investment grade fixed-rate debt markets. The Global
Aggregate Index contains three major components: the U.S. Aggregate
(USD 300mn), the Pan-European Aggregate (EUR 300mn), and the Asian-
Pacific Aggregate Index (JPY 35bn).


Barclays US Agg Bond TR USD
This index is composed of the BarCap Government/Credit Index, the
Mortgage-Backed Securities Index, and the Asset-Backed Securities
Index. The returns we publish for the index are total returns, which
include reinvestment of dividends.


Barclays US HY Interm TR USD
The BarCap U.S. Corporate High-Yield Intermediate Index measures the
market of USD-denominated, non-investment grade, fixed-rate, taxable
corporate bonds with maturities generally in the 1-10 year range.
Securities are classified as high yield if the middle rating of Moody??,
Fitch, and S&P is Ba1/BB+/BB+ or below.


Barclays US Treasury 7-10 Yr TR USD
Barclays Capital 7-10 Year U.S. Treasury Bond Represents all publicly-
issued, fixed-rate, non-convertible, U.S. dollar denominated, investment-
grade rated U.S. Treasury securities that have a remaining maturity
between 7 and 10 years with $250 million or more in outstanding face
value. Market capitalization-weighted.


BofAML US Treasury Bill 3 Mon TR USD
This index is an unmanaged market index of U.S. Treasury securities
maturing in 90 days that assumes reinvestment of all income.


MSCI EAFE NR USD
MSCI EAFE (Europe, Australasia and Far East) Represents stock market
indices from 21 developed countries outside of North America (Australia,
Austria, Belgium, Denmark, Finland, France, Germany, Greece, Hong
Kong, Ireland, Italy, Japan, the Netherlands, New Zealand, Norway,
Portugal, Singapore, Spain, Sweden, Switzerland and the United
Kingdom). The benchmark is often used as a measure of common
stock performance in developed countries around the world, excluding
Canada and the United States. Free float-adjusted, market capitalization-
weighted. Net total return indices reinvest dividends after the deduction
of withholding taxes, using a tax rate applicable to non-resident
institutional investors who do not benefit from double taxation treaties.


S&P 500 TR USD
A market capitalization-weighted index of 500 widely held stocks often
used as a proxy for the stock market. TR (Total Return) indexes include
daily reinvestment of dividends.


S&P MidCap 400 TR
This index is comprised of stocks in the middle-capitalization range,
and includes approximately 10% of the capitalization of U.S. equity
securities. TR (Total Return) indexes include daily reinvestment of
dividends.


S&P SmallCap 600 TR USD
This small cap index consists of 600 domestic stocks chosen for market
size, liquidity, and industry group representation. TR (Total Return)
indexes include daily reinvestment of dividends.


Asset Class Descriptions
Asset allocation reports give an indication of market exposure, which
may include an illustration of underlying holdings within investment
companies and not actual individual holdings.


Report Options


Report Selection
Portfolio Performance Summary
Asset Allocation One to One
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.


Mutual Fund Pre-inception Returns
The analysis in the Fund Performance report may be based, in part, on
adjusted historical returns for periods prior to the fund's actual inception.
These calculated returns reflect the historical performance of the oldest
share class of the fund, adjusted to reflect the fees and expenses of this
share class. When pre-inception data are presented in the report, the
mutual fund returns will appear in italics.


While the inclusion of pre-inception data provides valuable insight into
the probable long-term behavior of newer share classes of a fund,
investors should be aware that an adjusted historical return can only
provide an approximation of that behavior. For example, the fee structure
of a retail share class will vary from that of an institutional share class, as
retail shares tend to have higher operating expenses and sales charges.
These adjusted historical returns are not actual returns. Calculation
methodologies utilized by Morningstar may differ from those applied by
other entities, including the fund itself.
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Name Ticker QTD % YTD % 1-Yr % 3-Yr % 5-Yr % 10-Yr % Since Fund Inception % Fund Inception Date


US OE Nontraditional Bond
PRUDENTIAL INVT PORTFOLIOS 9 ABSOLUTE RETURN BD FD CL Z PADZX 0.69 0.69 1.64 2.94 — — 2.51 3/30/2011


BofAML�USD�LIBOR�3�Mon�CM 0.06 0.06 0.23 0.31 0.33 1.96 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE High Yield Bond
JPMORGAN TR II HIGH YIELD FD SELECT CL OHYFX 2.33 2.33 2.31 7.01 7.76 7.66 7.06 11/13/1998


BofAML�US�HY�Master�II�TR�USD 2.54 2.54 2.05 7.47 8.41 8.04 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Foreign Large Growth
EUROPACIFIC GROWTH FD SHS CL F-2 AEPFX 5.95 5.95 2.69 9.85 7.01 7.50 4.79 8/1/2008


MSCI�ACWI�Ex�USA�Growth�NR�USD 4.79 4.79 1.71 7.15 5.75 5.95 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE World Allocation
BLACKROCK GLOBAL ALLOCATION FD INC INSTL CL MALOX 2.77 2.77 4.34 7.10 6.80 7.44 10.50 2/3/1989
GOLDMAN SACHS TR SATELLITE STRATEGIES IR GXSTX 2.49 2.49 0.18 4.29 5.70 — 1.13 11/30/2007


Morningstar�Global�Allocation�TR 1.73 1.73 3.50 7.68 7.37 6.62 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Multisector Bond
PIONEER STRATEGIC INCOME FUND CL Y STRYX 1.35 1.35 3.49 5.08 6.10 6.75 6.94 9/9/2004


Barclays�US�Universal�TR�USD 1.73 1.73 5.33 3.50 4.75 5.15 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Preferred Stock
PRINCIPAL FDS INC PFD SECS FD CL P PPSPX 3.14 3.14 9.33 8.91 9.04 6.61 8.21 9/27/2010


BofAML�Preferred�Stock�Fixed�Rate�TR�USD 3.38 3.38 10.81 6.96 7.92 3.25 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Small Blend
VANGUARD INDEX TR VANGUARD SM CAP INDEX ADMIRAL VSMAX 4.81 4.81 9.83 17.59 15.82 10.07 9.51 11/13/2000


Russell�2000�TR�USD 4.32 4.32 8.21 16.28 14.57 8.82 — —


.............................................................................................................................................................................................................................................................................................................................................................................
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Name Ticker QTD % YTD % 1-Yr % 3-Yr % 5-Yr % 10-Yr % Since Fund Inception % Fund Inception Date


US OE Large Blend
VANGUARD INDEX TR VANGUARD 500 INDEX FD ADMIRAL VFIAX 0.94 0.94 12.69 16.08 14.43 8.00 5.02 11/13/2000


Russell�1000�TR�USD 1.59 1.59 12.73 16.46 14.73 8.34 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Intermediate-Term Bond
FRANKLIN INVS SECS TR TOTAL RETURN FUND ADVISOR CL FBDAX 1.57 1.57 5.62 4.32 5.57 5.38 5.83 8/3/1998
WESTERN ASSET CORE PLUS BOND FD CLASS I WACPX 2.19 2.19 7.06 4.94 6.20 6.11 6.58 7/8/1998


Barclays�US�Agg�Bond�TR�USD 1.61 1.61 5.72 3.11 4.41 4.93 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE World Bond
TEMPLETON GLOBAL BOND FUND ADVISOR CL TGBAX 0.22 0.22 1.29 4.24 4.74 7.88 7.77 12/31/1996
LEGG MASON GLOBAL ASSET MGMT BW GLOBAL OPPRTY BD FD CL I GOBIX -0.53 -0.53 1.26 3.57 6.42 — 9.52 3/19/2009


Citi�WGBI�NonUSD�USD -4.36 -4.36 -9.82 -3.32 0.38 2.51 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Bank Loan
HARTFORD FLOATING RATE FUND CL I HFLIX 2.05 2.05 1.06 4.17 4.88 — 3.83 8/31/2006


S&P/LSTA�Leveraged�Loan�TR 2.13 2.13 2.53 4.91 5.06 4.98 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Diversified Emerging Mkts
OPPENHEIMER DEVELOPING MKTS FDS CL Y ODVYX -1.28 -1.28 -4.12 2.63 4.77 11.26 9.89 9/7/2005


MSCI�EM�NR�USD 2.24 2.24 0.44 0.31 1.75 8.48 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Market Neutral
GABELLI INV FDS INC ABC FD ADVISOR CL SHS GADVX 0.80 0.80 1.49 2.71 3.21 4.17 2.86 5/1/2007


USTREAS�T-Bill�Auction�Ave�3�Mon 0.00 0.00 0.02 0.06 0.07 1.44 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Foreign Large Blend
VANGUARD DEVELOPED MARKETS INDEX FUND ADMIRAL VTMGX 5.56 5.56 -0.89 8.94 6.18 5.11 4.03 8/17/1999


MSCI�ACWI�Ex�USA�NR�USD 3.49 3.49 -1.01 6.41 4.82 5.46 — —


.............................................................................................................................................................................................................................................................................................................................................................................
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Name Ticker QTD % YTD % 1-Yr % 3-Yr % 5-Yr % 10-Yr % Since Fund Inception % Fund Inception Date


US OE Large Value
WASHINGTON MUT INVS FD INC CL F-2 SHS WMFFX 0.30 0.30 9.63 15.61 14.31 7.65 9.40 8/5/2008


Russell�1000�Value�TR�USD -0.72 -0.72 9.33 16.45 13.76 7.21 — —


 The performance figures provided have been obtained from sources we believe to be reliable, but cannot be guaranteed as to accuracy and do not purport to be complete. They do not reflect the actual performance of your account. These figures represent past performance and do not guarantee
future results. Mutual fund returns appearing in italics are based, in part, on adjusted historical returns for periods prior to the fund's actual inception. See disclosure report for more information. For a detailed explanation of the indices, as selected by Morningstar, please refer to the Reference Guide
section of this report.
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Reference Guide


Benchmark Indices


Barclays US Agg Bond TR USD
This index is composed of the BarCap Government/Credit Index, the
Mortgage-Backed Securities Index, and the Asset-Backed Securities
Index. The returns we publish for the index are total returns, which
include reinvestment of dividends.


Barclays US Universal TR USD
BarCap U.S. Universal Bond Index: The U.S. Universal Index mirrors the
increasingly popular "Core Plus" choice set used by many U.S.-dollar
investors. It is the union of the U.S. Aggregate Index, the U.S. High
Yield Corporate Index, the 144A Index, the Eurodollar Index, the Emerging
Markets Index, the non-ERISA portion of the CMBS Index, and the CMBS
High Yield Index. Municipal debt, private placements, and non-dollar-
denominated issues are excluded from the Universal Index.


BofAML Preferred Stock Fixed Rate TR USD
Bank of America Merrill Lynch Fixed Rate Preferred Stock Contains
investment-grade fixed-rate preferred securities issued in the U.S.
market. Securities must be issued in $25, $50, or $100 par/liquidation
increments, must have a fixed coupon or dividend schedule and must
have a minimum outstanding face value of $100 million. $1000 par
securities that are DRD eligible with outstanding face value of at least
$250 million qualify for inclusion. Fixed-to-floating rate securities qualify
if they are callable within the fixed rate period and are at least one year
from the last call prior to the date of the floating-rate transition.


BofAML US HY Master II TR USD
The US High Yield Master II Index tracks the performance of below
investment grade US dollar-denominated corporate bonds publicly issued
in the US domestic market. "Yankee" bonds are included in the Index
provided the issuer is domiciled in a country having an investment grade
foreign currency long-term debt rating. 144a issues are not included in
the index until they are exchanged for registered securities. Qualifying
bonds must have at least one year remaining term to maturity, a fixed
coupon schedule and a minimum amount outstanding of USD 100 million.


Citi WGBI NonUSD USD
A market-capitalization weighted index consisting of the government
bond markets of the following countries: Australia, Austria, Belgium,
Canada, Denmark, Finland, France, Germany, Italy, Japan, Netherlands,
Spain, Sweden, Switzerland, and United Kingdom. Country eligibility is
determined based upon market capitalization and investability criteria.
The index includes all fixed-rate bonds with a remaining maturity of one
year or longer and with amounts outstanding of at least the equivalent
of US$25 million. Government securities typically exclude floating or
variable rate bonds.


MSCI ACWI Ex USA Growth NR USD
MSCI All Country World Ex-USA Growth Contains those securities in the
MSCI All Country World ex USA Index with an above-average growth
orientation - based on eight different variables - compared to their
counterparts in the MSCI All Country World ex USA Value Index. The
benchmark is often used as a measure of common stock performance in
both developed and emerging countries around the world, excluding the
United States. Free float-adjusted, market capitalization-weighted. Net
total return indices reinvest dividends after the deduction of withholding
taxes, using (for international indices) a tax rate applicable to non-
resident institutional investors who do not benefit from double taxation
treaties.


MSCI ACWI Ex USA NR USD
MSCI All Country World Ex-USA Represents stock market indices from
22 developed and 24 emerging countries. The benchmark is often used
as a measure of common stock performance in both developed and
emerging countries around the world, excluding the United States. Free
float-adjusted, market capitalization-weighted. Net total return indices
reinvest dividends after the deduction of withholding taxes, using a tax
rate applicable to non-resident institutional investors who do not benefit
from double taxation treaties.


MSCI EM NR USD
MSCI Emerging Markets Represents stock market indices from 24
emerging countries (Argentina, Brazil, Chile, China, Colombia, Czech
Republic, Egypt, Hungary, India, Indonesia, Israel, Korea, Malaysia,
Mexico, Morocco, Pakistan, Peru, Philippines, Poland, Russia, South
Africa, Taiwan, Thailand and Turkey). Securities in closed markets and
those shares in otherwise free markets that are not purchasable by
foreigners are excluded. The benchmark is often used as a measure of
common stock performance in emerging countries around the world. Free
float-adjusted, market capitalization-weighted.


Russell 1000 TR USD
Consists of the 1000 largest companies within the Russell 3000 index,
which represents approximately 98% of the investable US equity market.
Also known as the Market-Oriented Index, because it represents the
group of stocks from which most active money managers choose.


Russell 1000 Value TR USD
Tracks the companies within the Russell 1000 with lower price-to-book
ratios and lower forecasted growth values.


Russell 2000 TR USD
Consists of the 2000 smallest companies in the Russell 3000 Index.


S&P/LSTA Leveraged Loan TR
Standard and Poor''s / LSTA Leveraged Loan Represents the performance
of the U.S. leveraged loan market. Constituent securities must be senior
secured, U.S. dollar denominated, have a minimum initial term of one
year, minimum initial spread of LIBOR + 125 basis points, and outstanding
face value of $50 million or greater. Market capitalization-weighted.
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio
Cash, Money Markets and Bank Deposits — 222,400.63 223,466.98 0.00 0.00 8.29
CASH 1,066.3500 — — — — — — 1,066.35 — — 0.04
 
PRIME MONEY MARKET FUND
RBC RESERVE CLASS
Ticker: TRMXX, CUSIP: 74926P720


222,400.6300 — — — 1.00 222,400.63 1.00 222,400.63 0.00 — 8.25


 
US Large Cap Value Equities — 121,839.54 218,097.69 96,258.15 4,379.04 8.09
WASHINGTON MUT INVS FD INC
CL F-2 SHS
Ticker: WMFFX, CUSIP: 939330825


5,340.2960 — — 10/22/2008 22.82 121,839.54 40.84 218,097.69 96,258.15 4,379.04 8.09


 
US Large Cap Core Equities — 212,098.98 219,428.26 7,329.28 4,280.18 8.14
VANGUARD INDEX TR
VANGUARD 500 INDEX FD ADMIRAL
Ticker: VFIAX, CUSIP: 922908710


1,150.5860 — — 8/21/2014 184.34 212,098.98 190.71 219,428.26 7,329.28 4,280.18 8.14


 
US Small Cap Core Equities — 26,717.00 29,001.21 2,284.21 406.30 1.08
VANGUARD INDEX TR
VANGUARD SM CAP INDEX ADMIRAL
Ticker: VSMAX, CUSIP: 922908686


495.4930 — — 1/15/2015 53.92 26,717.00 58.53 29,001.21 2,284.21 406.30 1.08


 
International Equities — 463,041.37 505,112.80 42,071.43 12,605.70 18.73
BLACKROCK GLOBAL ALLOCATION
FD INC INSTL CL
Ticker: MALOX, CUSIP: 09251T509


5,427.3740 — — 1/15/2015 19.69 106,865.00 20.42 110,826.98 3,961.98 2,876.51 4.11


 
EUROPACIFIC GROWTH FD
SHS CL F-2
Ticker: AEPFX, CUSIP: 29875E100


2,863.3700 — — 12/17/2007 36.09 103,351.37 49.82 142,653.09 39,301.72 2,262.06 5.29


 
GOLDMAN SACHS TR
SATELLITE STRATEGIES IR
Ticker: GXSTX, CUSIP: 38145N683


10,107.0620 — — 1/15/2015 7.93 80,149.00 8.00 80,856.50 707.50 2,526.77 3.00
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio
VANGUARD DEVELOPED MARKETS
INDEX FUND ADMIRAL
Ticker: VTMGX, CUSIP: 921943809


13,352.3250 — — 8/21/2014 12.93 172,676.00 12.79 170,776.24 -1,899.76 4,940.36 6.33


 
Emerging Markets Equities — 80,149.00 80,451.19 302.19 511.39 2.98
OPPENHEIMER DEVELOPING MKTS
FDS CL Y
Ticker: ODVYX, CUSIP: 683974505


2,324.5070 — — 1/15/2015 34.48 80,149.00 34.61 80,451.19 302.19 511.39 2.98


 
US Taxable Fixed Income — 430,710.99 428,352.57 -2,358.42 13,275.06 15.89
PRUDENTIAL INVT PORTFOLIOS 9
ABSOLUTE RETURN BD FD CL Z
Ticker: PADZX, CUSIP: 74441J829


22,001.9800 — — 2/25/2014 9.86 216,981.99 9.73 214,079.27 -2,902.73 6,380.57 7.94


 
WESTERN ASSET CORE PLUS BOND
FD CLASS I
Ticker: WACPX, CUSIP: 957663503


18,143.3790 — — 1/15/2015 11.78 213,729.00 11.81 214,273.31 544.31 6,894.48 7.95


 
US High Yield Fixed Income — 681,664.89 700,121.37 18,456.48 26,754.54 25.97
FRANKLIN INVS SECS TR
TOTAL RETURN FUND ADVISOR CL
Ticker: FBDAX, CUSIP: 353612849


21,121.9680 — — 10/23/2008 9.51 200,772.89 10.20 215,444.07 14,671.18 4,224.39 7.99


 
HARTFORD FLOATING RATE
FUND CL I
Ticker: HFLIX, CUSIP: 416649804


9,265.7800 — — 1/15/2015 8.65 80,149.00 8.75 81,075.58 926.58 3,521.00 3.01


 
JPMORGAN TR II
HIGH YIELD FD SELECT CL
Ticker: OHYFX, CUSIP: 4812C0803


14,079.7100 — — 1/15/2015 7.59 106,865.00 7.67 107,991.38 1,126.38 5,913.48 4.01


 
PIONEER STRATEGIC INCOME
FUND CL Y
Ticker: STRYX, CUSIP: 723884409


19,918.8260 — — 1/15/2015 10.73 213,729.00 10.77 214,525.76 796.76 8,963.47 7.96
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio
PRINCIPAL FDS INC
PFD SECS FD CL P
Ticker: PPSPX, CUSIP: 74255L787


7,796.5950 — — 1/15/2015 10.28 80,149.00 10.40 81,084.59 935.59 4,132.20 3.01


 
International Fixed Income — 221,443.62 211,094.30 -10,349.32 12,074.13 7.83
LEGG MASON GLOBAL ASSET MGMT
BW GLOBAL OPPRTY BD FD CL I
Ticker: GOBIX, CUSIP: 524686334


9,697.3680 — — 1/15/2015 11.02 106,865.00 10.79 104,634.60 -2,230.40 4,654.74 3.88


 
TEMPLETON GLOBAL BOND FUND
ADVISOR CL
Ticker: TGBAX, CUSIP: 880208400


8,627.2040 — — 11/23/2010 13.28 114,578.62 12.34 106,459.70 -8,118.92 7,419.40 3.95


 
Other — 79,434.79 81,139.67 1,704.88 0.00 3.01
GABELLI INV FDS INC
ABC FD ADVISOR CL SHS
Ticker: GADVX, CUSIP: 36239V207


8,009.8390 — — 11/23/2010 9.92 79,434.79 10.13 81,139.67 1,704.88 0.00 3.01


 


Securities Held Here Total 0.00 2,539,500.80 2,696,266.03 155,698.88 74,286.34 100.00


 The actual income received may be lower or higher than the estimated amount. Future income payments are subject to change. Does not include interest earned from the RBC Wealth Management Money Market Fund Cash Sweep Options, RBC Bank Deposit Program, RBC Branch Sweep Program or
Credit Interest Program.
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Reference Guide


Asset Class Descriptions
Asset allocation reports give an indication of market exposure, which
may include an illustration of underlying holdings within investment
companies and not actual individual holdings.


Cash, Money Markets and Bank Deposits
Investments of high liquidity and safety with a known market value and
a very short-term maturity. For investment companies with underlying
holdings (e.g., mutual funds, ETFs) the Morningstar methodology is used
to determine the Cash, Money Markets and Bank Deposits asset class.


Emerging Markets Equities
Investments in securities of companies domiciled in developing
(emerging) countries outside of the United States.


International Equities
Investments in securities of companies domiciled in developed countries
outside of the United States.


International Fixed Income
Investments in the debt securities (bonds) of non-U.S. corporations and
other non-U.S. fixed income issuers. Debt securities are an obligation
issued by a borrower that requires them to make payments to the lender
(investor). These payments can be interest, principal or both and can be
according to a fixed or variable interest rate. The income from these
bonds is subject to taxation.


Other
Investments in securities that do not fit into any of the defined categories.


US High Yield Fixed Income
Investments in U.S. high-yield fixed income securities. These are
generally taxable bonds that are either unrated or rated by a major agency
such as Standard & Poor's or Moody's with a rating below investment
grade (below BBB/Baa3).


US Large Cap Core Equities
Investments in the stocks of the largest U.S. companies by market
capitalization. "Core" stocks possess characteristics of both "Value" and
"Growth" stocks.


US Large Cap Value Equities
Investments in the stocks of the largest U.S. companies by market
capitalization. "Value" is defined generally based on low price-to-book
valuations.


US Small Cap Core Equities
Investments in the stocks of U.S. companies with small market
capitalization. "Core" stocks possess characteristics of both "Value" and
"Growth" stocks.


US Tax Exempt High Yield Fixed Income
Investments in U.S. high-income tax-exempt securities. These are
generally tax-exempt bonds that are either unrated or rated by a major
agency such as Standard & Poor's or Moody's with a below investment
grade rating (below BBB/Baa3) .


US Taxable Fixed Income
Investments in the debt securities (bonds) of U.S. corporations and other
U.S. fixed income issuers. Debt securities are an obligation issued by a
borrower that requires them to make payments to the lender (investor).
These payments can be interest, principal or both and can be according to
a fixed or variable interest rate. The income from these bonds is subject
to taxation.


Fixed Income Analysis
Weighted Average Coupon
The average rate of interest payable per annum, weighted by the amount
of each bond's principal.


Weighted Average Maturity
The average time it takes for securities in a portfolio to mature, weighted
by the holding quantities. This calculation looks at only the stated final
maturity of each bond and doesn't take into consideration call features or
current levels of interest rates. Typically, a WAM will indicate the greater
possibility of portfolio price volatility.


Weighted Average Purchase Yield
The average of projected yields for fixed income securities at the time of
purchase weighted by percentage of the total fixed income value of your
portfolio. Only those fixed income securities with a purchase yield will
be included in the calculation of this statistic.


Maturity Distribution Chart
Maturity Distribution Chart reflects the dollar value of Fixed Income
securities, distributed over time, based on effective maturity. Effective
maturity is the date to which a bond is priced taking into effect embedded
options (call or pay-down features). Call or average life dates are
substituted for maturity dates on bonds priced to a call for portfolio
average calculations.


Credit Quality Ratings
Bonds are evaluated for credit risk based on the financial performance
of the issuer, both past and present. This Portfolio Review utilizes
both Moody's ratings and Standard & Poor's ratings. Investment Grade
bonds are those bonds whose risk of defaulting on the interest and
principal payments is unlikely based on evaluating the issuer's current
and projected financial performance. Bonds rated below Investment
Grade, sometimes referred to as "High Yield Bonds", are from issuers
whose current financial position is either speculative or uncertain in their
ability to make principal and interest payments.


Credit Ratings - by Moody's/Standard & Poor's
Non-Rated
NR/WR Not being rated by the rating agencies; does not


necessarily reflect credit worthiness
Investment Grade
Aaa/AAA Highest possible rating; principal and interest


payments are considered very secure. Includes
Moody’s rating #Aaa.


Aa1 to Aa3/AA+
to AA


High quality; differs from highest rating only in
the degree of protection provided to bondholders.
Includes Moody’s ratings P-1, MIG1, VMIG1 and S&P
ratings A-1+, A-1 and SP-1+.


A1 to A3/A+ to
A-


Good ability to pay principal and interest; more
susceptible to adverse effects due to changing
conditions. Includes Moody’s ratings MIG2 and
VMIG2 and S&P rating SP-1.


Baa1 to Baa3/
BBB+ to BBB-


Adequate ability to pay principal and interest; more
susceptible to adverse effects due to changing
conditions. Includes Moody’s ratings P-2, VMIG3,
MIG3 and P-3 and S&P ratings A-2, A-3 and SP-2.


Speculative Grade
Ba1 to Ba3/BB+
to BB-


Faces ongoing uncertainties or exposure to adverse
business, financial or economic conditions


Ba to B3/B+ to B- Great vulnerability to default, but currently meeting
debt service. Includes Moody’s ratings NP and SG
and S&P rating SP-3.
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Caa to C/CCC to
C


Currently identifiable risk or default (For Moody's,
may already be in default)


Report Options


Report Selection
Portfolio Holdings
Amortization & Accretion On
Tax Lots Consolidated
Custody Held Here
Cost Reinvest Cost
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.
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 Asset Allocation  Portfolio Growth


Asset Class Portfolio %


Cash 11.30
US Equities 29.39
International Equities 13.67
Fixed Income 44.40
Other 1.24


Portfolio Market Value Net Investment Market Value (USD)


10 11 12 13 14 15


84,000


61,000


38,000


QTD YTD 1-Yr 3-Yr 5-Yr 10-Yr Since Perf Start
9/30/2010


Portfolio Return (%) 2.43 2.43 4.52 5.92 — — 4.95
xxxx8226 Primary Blended Benchmark (%) 1.82 1.82 5.47 7.52 8.01 6.77 7.95


..............................................................................................................................................................................................................................................................................................................................................................................
Portfolio Changes
Beginning Value (USD) 81,022.35 81,022.35 79,403.64 69,842.17 — — 0.00
Net Cash Flow (USD) 0.00 0.00 0.00 0.00 — — 66,281.55
Investment G/L plus Income (USD) 1,968.61 1,968.61 3,587.31 13,148.78 — — 16,709.40
Ending Value (USD) 82,990.95 82,990.95 82,990.95 82,990.95 — — 82,990.95


 For a detailed explanation of the indices, as selected by your Financial Advisor, please refer to the Reference Guide section of this report.
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Reference Guide


Benchmark Indices


Blended Benchmarks


xxxx8226 Primary Blended Benchmark %
Barclays Gbl Agg Ex USD TR USD 7.00
Barclays US Agg Bond TR USD 46.00
Barclays US HY Interm TR USD 6.00
BofAML US Treasury Bill 3 Mon TR USD 2.00
MSCI EAFE GR USD 10.00
S&P 500 TR USD 17.00
S&P MidCap 400 TR 6.00
S&P SmallCap 600 TR USD 6.00


Barclays Gbl Agg Ex USD TR USD
The BarCap Global Aggregate Index provides a broad-based measure
of the global investment grade fixed-rate debt markets. The Global
Aggregate Index contains three major components: the U.S. Aggregate
(USD 300mn), the Pan-European Aggregate (EUR 300mn), and the Asian-
Pacific Aggregate Index (JPY 35bn).


Barclays US Agg Bond TR USD
This index is composed of the BarCap Government/Credit Index, the
Mortgage-Backed Securities Index, and the Asset-Backed Securities
Index. The returns we publish for the index are total returns, which
include reinvestment of dividends.


Barclays US HY Interm TR USD
The BarCap U.S. Corporate High-Yield Intermediate Index measures the
market of USD-denominated, non-investment grade, fixed-rate, taxable
corporate bonds with maturities generally in the 1-10 year range.
Securities are classified as high yield if the middle rating of Moody??,
Fitch, and S&P is Ba1/BB+/BB+ or below.


BofAML US Treasury Bill 3 Mon TR USD
This index is an unmanaged market index of U.S. Treasury securities
maturing in 90 days that assumes reinvestment of all income.


MSCI EAFE GR USD
The MSCI EAFE® Index (Europe, Australasia, Far East) is a free
float-adjusted market capitalization index that is designed to measure
developed market equity performance, excluding the US & Canada.
As of May 2005 the MSCI EAFE Index consisted of the following 21
developed market country indices: Australia, Austria, Belgium, Denmark,
Finland, France, Germany, Greece, Hong Kong, Ireland, Italy, Japan,
the Netherlands, New Zealand, Norway, Portugal, Singapore, Spain,
Sweden, Switzerland and the United Kingdom.


S&P 500 TR USD
A market capitalization-weighted index of 500 widely held stocks often
used as a proxy for the stock market. TR (Total Return) indexes include
daily reinvestment of dividends.


S&P MidCap 400 TR
This index is comprised of stocks in the middle-capitalization range,
and includes approximately 10% of the capitalization of U.S. equity
securities. TR (Total Return) indexes include daily reinvestment of
dividends.


S&P SmallCap 600 TR USD
This small cap index consists of 600 domestic stocks chosen for market
size, liquidity, and industry group representation. TR (Total Return)
indexes include daily reinvestment of dividends.


Asset Class Descriptions
Asset allocation reports give an indication of market exposure, which
may include an illustration of underlying holdings within investment
companies and not actual individual holdings.


Report Options


Report Selection
Portfolio Performance Summary
Asset Allocation One to Many
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.


Mutual Fund Pre-inception Returns
The analysis in the Fund Performance report may be based, in part, on
adjusted historical returns for periods prior to the fund's actual inception.
These calculated returns reflect the historical performance of the oldest
share class of the fund, adjusted to reflect the fees and expenses of this
share class. When pre-inception data are presented in the report, the
mutual fund returns will appear in italics.


While the inclusion of pre-inception data provides valuable insight into
the probable long-term behavior of newer share classes of a fund,
investors should be aware that an adjusted historical return can only
provide an approximation of that behavior. For example, the fee structure
of a retail share class will vary from that of an institutional share class, as
retail shares tend to have higher operating expenses and sales charges.
These adjusted historical returns are not actual returns. Calculation
methodologies utilized by Morningstar may differ from those applied by
other entities, including the fund itself.







Prepared on: 4/5/2015


Fund Performance
.............................................................................................................................................................................................................................................................................................................................................................................


As of March 31, 2015


Account: xxxx8226 Page 3 of 5


 


Name Ticker QTD % YTD % 1-Yr % 3-Yr % 5-Yr % 10-Yr % Since Fund Inception % Fund Inception Date


US OE Large Value
CULLEN HIGH DIVID EQUITY FD CL I CHDVX -2.51 -2.51 6.67 12.60 11.93 7.26 7.35 10/7/2004


Russell�1000�Value�TR�USD -0.72 -0.72 9.33 16.45 13.76 7.21 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Multisector Bond
PIONEER STRATEGIC INCOME FUND CL Y STRYX 1.35 1.35 3.49 5.08 6.10 6.75 6.94 9/9/2004


Barclays�US�Universal�TR�USD 1.73 1.73 5.33 3.50 4.75 5.15 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE High Yield Bond
JPMORGAN TR II HIGH YIELD FD SELECT CL OHYFX 2.33 2.33 2.31 7.01 7.76 7.66 7.06 11/13/1998


BofAML�US�HY�Master�II�TR�USD 2.54 2.54 2.05 7.47 8.41 8.04 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Nontraditional Bond
PRUDENTIAL INVT PORTFOLIOS 9 ABSOLUTE RETURN BD FD CL Z PADZX 0.69 0.69 1.64 2.94 — — 2.51 3/30/2011


BofAML�USD�LIBOR�3�Mon�CM 0.06 0.06 0.23 0.31 0.33 1.96 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Intermediate-Term Bond
WESTERN ASSET CORE PLUS BOND FD CLASS I WACPX 2.19 2.19 7.06 4.94 6.20 6.11 6.58 7/8/1998
FRANKLIN INVS SECS TR TOTAL RETURN FUND ADVISOR CL FBDAX 1.57 1.57 5.62 4.32 5.57 5.38 5.83 8/3/1998


Barclays�US�Agg�Bond�TR�USD 1.61 1.61 5.72 3.11 4.41 4.93 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Large Blend
VANGUARD 500 INDEX FUND INVESTOR SHARES VFINX 0.91 0.91 12.56 15.95 14.30 7.89 11.06 8/31/1976


Russell�1000�TR�USD 1.59 1.59 12.73 16.46 14.73 8.34 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Diversified Emerging Mkts
OPPENHEIMER DEVELOPING MKTS FDS CL Y ODVYX -1.28 -1.28 -4.12 2.63 4.77 11.26 9.89 9/7/2005


MSCI�EM�NR�USD 2.24 2.24 0.44 0.31 1.75 8.48 — —


.............................................................................................................................................................................................................................................................................................................................................................................
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Name Ticker QTD % YTD % 1-Yr % 3-Yr % 5-Yr % 10-Yr % Since Fund Inception % Fund Inception Date


US OE Mid-Cap Blend
VANGUARD INDEX TR MID-CAP INDEX FD ADMIRAL SHS VIMAX 4.28 4.28 14.87 17.94 16.08 9.98 10.60 11/12/2001


Russell�Mid�Cap�TR�USD 3.95 3.95 13.68 18.11 16.16 10.02 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Small Blend
VANGUARD INDEX TR VANGUARD SM CAP INDEX ADMIRAL VSMAX 4.81 4.81 9.83 17.59 15.82 10.07 9.51 11/13/2000


Russell�2000�TR�USD 4.32 4.32 8.21 16.28 14.57 8.82 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE World Bond
TEMPLETON GLOBAL BOND FUND ADVISOR CL TGBAX 0.22 0.22 1.29 4.24 4.74 7.88 7.77 12/31/1996


Citi�WGBI�NonUSD�USD -4.36 -4.36 -9.82 -3.32 0.38 2.51 — —


.............................................................................................................................................................................................................................................................................................................................................................................
US OE Foreign Large Blend
VANGUARD DEVELOPED MARKETS INDEX FUND ADMIRAL VTMGX 5.56 5.56 -0.89 8.94 6.18 5.11 4.03 8/17/1999


MSCI�ACWI�Ex�USA�NR�USD 3.49 3.49 -1.01 6.41 4.82 5.46 — —


 The performance figures provided have been obtained from sources we believe to be reliable, but cannot be guaranteed as to accuracy and do not purport to be complete. They do not reflect the actual performance of your account. These figures represent past performance and do not guarantee
future results. Mutual fund returns appearing in italics are based, in part, on adjusted historical returns for periods prior to the fund's actual inception. See disclosure report for more information. For a detailed explanation of the indices, as selected by Morningstar, please refer to the Reference Guide
section of this report.
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Reference Guide


Benchmark Indices


Barclays US Agg Bond TR USD
This index is composed of the BarCap Government/Credit Index, the
Mortgage-Backed Securities Index, and the Asset-Backed Securities
Index. The returns we publish for the index are total returns, which
include reinvestment of dividends.


Barclays US Universal TR USD
BarCap U.S. Universal Bond Index: The U.S. Universal Index mirrors the
increasingly popular "Core Plus" choice set used by many U.S.-dollar
investors. It is the union of the U.S. Aggregate Index, the U.S. High
Yield Corporate Index, the 144A Index, the Eurodollar Index, the Emerging
Markets Index, the non-ERISA portion of the CMBS Index, and the CMBS
High Yield Index. Municipal debt, private placements, and non-dollar-
denominated issues are excluded from the Universal Index.


BofAML US HY Master II TR USD
The US High Yield Master II Index tracks the performance of below
investment grade US dollar-denominated corporate bonds publicly issued
in the US domestic market. "Yankee" bonds are included in the Index
provided the issuer is domiciled in a country having an investment grade
foreign currency long-term debt rating. 144a issues are not included in
the index until they are exchanged for registered securities. Qualifying
bonds must have at least one year remaining term to maturity, a fixed
coupon schedule and a minimum amount outstanding of USD 100 million.


Citi WGBI NonUSD USD
A market-capitalization weighted index consisting of the government
bond markets of the following countries: Australia, Austria, Belgium,
Canada, Denmark, Finland, France, Germany, Italy, Japan, Netherlands,
Spain, Sweden, Switzerland, and United Kingdom. Country eligibility is
determined based upon market capitalization and investability criteria.
The index includes all fixed-rate bonds with a remaining maturity of one
year or longer and with amounts outstanding of at least the equivalent
of US$25 million. Government securities typically exclude floating or
variable rate bonds.


MSCI ACWI Ex USA NR USD
MSCI All Country World Ex-USA Represents stock market indices from
22 developed and 24 emerging countries. The benchmark is often used
as a measure of common stock performance in both developed and
emerging countries around the world, excluding the United States. Free
float-adjusted, market capitalization-weighted. Net total return indices
reinvest dividends after the deduction of withholding taxes, using a tax
rate applicable to non-resident institutional investors who do not benefit
from double taxation treaties.


MSCI EM NR USD
MSCI Emerging Markets Represents stock market indices from 24
emerging countries (Argentina, Brazil, Chile, China, Colombia, Czech
Republic, Egypt, Hungary, India, Indonesia, Israel, Korea, Malaysia,
Mexico, Morocco, Pakistan, Peru, Philippines, Poland, Russia, South
Africa, Taiwan, Thailand and Turkey). Securities in closed markets and
those shares in otherwise free markets that are not purchasable by
foreigners are excluded. The benchmark is often used as a measure of
common stock performance in emerging countries around the world. Free
float-adjusted, market capitalization-weighted.


Russell 1000 TR USD
Consists of the 1000 largest companies within the Russell 3000 index,
which represents approximately 98% of the investable US equity market.
Also known as the Market-Oriented Index, because it represents the
group of stocks from which most active money managers choose.


Russell 1000 Value TR USD
Tracks the companies within the Russell 1000 with lower price-to-book
ratios and lower forecasted growth values.


Russell 2000 TR USD
Consists of the 2000 smallest companies in the Russell 3000 Index.


Russell Mid Cap TR USD
Measures the performance of the 800 smallest companies in the Russell
1000 Index, which represent approximately 25% of the total market
capitalization of the Russell 1000 Index.
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Disclosure


Service
This consolidated report is for informational purposes only, and may
contain assets held outside of RBC Wealth Management. This report
is not a substitute for account statements, confirmations and source
documents provided by firms holding your assets.


This consolidated report contains information and security valuations
which have been obtained from sources we believe to be reliable, but
cannot be guaranteed as to accuracy and do not purport to be complete.
Assets held outside of RBC Wealth Management, and included in the
consolidated report, contain unverified information, may not be covered
by SIPC, and may be outside of your Financial Advisor’s area of expertise.
A CMO’s yield and average life will fluctuate depending on the actual
rate at which mortgage holders prepay the mortgages underlying the
CMO and changes in current interest rates. For the most updated account
information, please contact the customer service department of the firm
holding your assets. If you find discrepancies in this report, please consult
your Financial Advisor or Branch Director.


Performance Calculations
The performance data quoted represents past performance and should
not be considered indicative of future results. Performance figures are
calculated using the Daily Valuation Time-Weighted Rates of Return
method and are annualized for returns greater than one year. Based
on the availability of data, historical performance may include returns
calculated monthly using the Modified Dietz time-weighted return
method. Where applicable, returns will reflect the reinvestment of
dividends and capital gains. Performance reporting includes foreign
reclaimable tax withholdings and is reported as income in income
reporting and cash flow analysis. Reclaimable income may be recaptured
with your year-end tax filing. Performance returns either include, or are
net of, investment advisory program and other applicable fees, depending
on the specific elections made for the account. For those accounts
that have elected to have fees invoiced, performance returns will be
shown gross of all applicable fees. This Consolidated Portfolio Review
may include closed portfolio performance data. Due to rounding, certain


components may report percentages greater than or less than 100%.
Calculations are supplied by Morningstar.


The dates used to calculate performance in this report may be different
from the inception date(s) for your account(s). Returns shown may vary
depending on the date(s) selected by your Financial Advisor. If you have
questions regarding the time periods used in this report, please contact
your Financial Advisor or Branch Manager.


Asset Classification Methodology
Morningstar asset classification methodology is used for reporting, with
the exception of securities not covered by Morningstar or individual
fixed income holdings. Securities not covered by Morningstar and fixed
income holdings are classified according to RBC Wealth Management
asset classification methodology. The default methodology employed by
RBC is a “one-to-many” allocation whereby some securities (e.g., mutual
funds) are mapped to more than one asset class based on the underlying
holdings. Please refer to the Reference Guide, Report Options, to view
the report selection(s).


Benchmark Returns
Benchmark returns are provided by Morningstar and may or may not be
adjusted to reflect ongoing expenses such as sales charges. Investor’s
portfolios may differ significantly from the securities in the benchmark.
Annual Investment Goal benchmarks are a fixed annual rate benchmark
while Performance Adjusted benchmarks are a standard market index
plus a fixed annual rate. Not all benchmarks are priced daily; however,
benchmark information contained in the reports reflects the most current
price information as provided by the vendor. Returns for blended
benchmarks are calculated by applying user-supplied weightings to each
benchmark's returns every month. Trailing returns are calculated by
geometrically linking these weighted-average monthly returns. Blended
benchmark returns thus assume monthly rebalancing. Although used
as benchmarks for informational purposes, individual benchmarks are
not available for direct investment. For a detailed explanation of the
benchmarks referenced, please refer to the Reference Guide section of
this report.


Tax Advice
RBC Wealth Management does not provide tax or legal advice. All
decisions regarding the tax or legal implications of your investments
should be made in connection with your independent tax or legal advisor.
This report does not constitute a replacement for your 1099 Form or your
RBC Wealth Management statement.


Cost Basis
If you did not purchase the securities represented in this report at RBC
Wealth Management, the "cost basis" was provided by you and we have
not verified this figure. Due to the complexity of calculating cost basis
when multiple lots of a security are purchased, your report may reflect
the average cost basis for multiple purchases (especially in the case of
mutual fund transactions). To determine the actual cost basis for tax
reporting purposes, please consult with your tax advisor.


Estimated Income
The Estimated Annualized Income (EAI) for certain securities could
include a return of principal or capital gains, in which case EAI depicted
on reports would be overstated. EAI is only an estimate of income
generated by the investment; the actual income may be higher or lower.
In the event the investment matures, is sold or called, the full EAI may
not be realized. EAI may also include income generated by securities not
held at RBC Wealth Management, LLC.


Accrued Interest
Accrued interest for fixed income securities that is explicitly displayed
or included in calculated values (e.g., total portfolio value, rate of return)
may include pending coupon payments. Pending coupons may include
return of principal in addition to fully accrued interest.
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio
Cash, Money Markets and Bank Deposits — 3,482.50 3,509.46 0.00 0.00 4.23
CASH 26.9600 — — — — — — 26.96 — — 0.03
 
US GOVT MONEY MARKET FUND
RBC RESERVE CLASS
Ticker: TURXX, CUSIP: 74926P662


3,482.5000 — — — 1.00 3,482.50 1.00 3,482.50 0.00 — 4.20


 
US Large Cap Value Equities — 7,299.00 7,175.51 -123.49 183.11 8.65
CULLEN HIGH DIVID EQUITY
FD CL I
Ticker: CHDVX, CUSIP: 230001406


425.8460 — — 1/15/2015 17.14 7,299.00 16.85 7,175.51 -123.49 183.11 8.65


 
US Large Cap Core Equities — 8,110.01 8,410.31 300.30 154.35 10.13
VANGUARD 500 INDEX FUND
INVESTOR SHARES
Ticker: VFINX, CUSIP: 922908108


44.1000 — — 1/15/2015 183.90 8,110.01 190.71 8,410.31 300.30 154.35 10.13


 
US Mid Cap Core Equities — 4,866.00 5,236.06 370.06 64.68 6.31
VANGUARD INDEX TR
MID-CAP INDEX FD ADMIRAL SHS
Ticker: VIMAX, CUSIP: 922908645


32.8300 — — 1/15/2015 148.22 4,866.00 159.49 5,236.06 370.06 64.68 6.31


 
US Small Cap Core Equities — 4,866.00 5,282.04 416.04 74.00 6.36
VANGUARD INDEX TR
VANGUARD SM CAP INDEX ADMIRAL
Ticker: VSMAX, CUSIP: 922908686


90.2450 — — 1/15/2015 53.92 4,866.00 58.53 5,282.04 416.04 74.00 6.36


 
International Equities — 7,273.07 6,941.99 -331.08 200.82 8.36
VANGUARD DEVELOPED MARKETS
INDEX FUND ADMIRAL
Ticker: VTMGX, CUSIP: 921943809


542.7670 — — 8/21/2014 13.40 7,273.07 12.79 6,941.99 -331.08 200.82 8.36


 
Emerging Markets Equities — 3,244.00 3,256.25 12.25 20.70 3.92
OPPENHEIMER DEVELOPING MKTS
FDS CL Y
Ticker: ODVYX, CUSIP: 683974505


94.0840 — — 1/15/2015 34.48 3,244.00 34.61 3,256.25 12.25 20.70 3.92
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Accrued Unrealized Est. Annual % of
Securities Held Here Quantity Moody's/S&P Income (USD) Purchase Date Unit Cost (USD) Net Cost (USD) Market Price (USD) Market Value (USD) G/L (USD) Income (USD) Portfolio
 
US Taxable Fixed Income — 14,598.00 14,661.89 63.89 454.35 17.67
PRUDENTIAL INVT PORTFOLIOS 9
ABSOLUTE RETURN BD FD CL Z
Ticker: PADZX, CUSIP: 74441J829


754.8090 — — 1/15/2015 9.67 7,299.00 9.73 7,344.29 45.29 218.89 8.85


 
WESTERN ASSET CORE PLUS BOND
FD CLASS I
Ticker: WACPX, CUSIP: 957663503


619.6100 — — 1/15/2015 11.78 7,299.00 11.81 7,317.59 18.59 235.45 8.82


 
US High Yield Fixed Income — 21,544.73 21,245.62 -299.11 820.54 25.60
FRANKLIN INVS SECS TR
TOTAL RETURN FUND ADVISOR CL
Ticker: FBDAX, CUSIP: 353612849


720.5330 — — 1/15/2015 10.13 7,299.00 10.20 7,349.44 50.44 144.11 8.86


 
JPMORGAN TR II
HIGH YIELD FD SELECT CL
Ticker: OHYFX, CUSIP: 4812C0803


962.7110 — — 12/3/2010 8.06 7,757.73 7.67 7,383.99 -373.73 404.34 8.90


 
PIONEER STRATEGIC INCOME
FUND CL Y
Ticker: STRYX, CUSIP: 723884409


604.6600 — — 1/15/2015 10.73 6,488.00 10.77 6,512.19 24.19 272.10 7.85


 
International Fixed Income — 7,844.60 7,271.84 -572.76 506.79 8.76
TEMPLETON GLOBAL BOND FUND
ADVISOR CL
Ticker: TGBAX, CUSIP: 880208400


589.2900 — — 12/3/2010 13.31 7,844.60 12.34 7,271.84 -572.76 506.79 8.76


 


Securities Held Here Total 0.00 83,127.91 82,990.95 -163.92 2,479.34 100.00


 The actual income received may be lower or higher than the estimated amount. Future income payments are subject to change. Does not include interest earned from the RBC Wealth Management Money Market Fund Cash Sweep Options, RBC Bank Deposit Program, RBC Branch Sweep Program or
Credit Interest Program.
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Reference Guide


Asset Class Descriptions
Asset allocation reports give an indication of market exposure, which
may include an illustration of underlying holdings within investment
companies and not actual individual holdings.


Cash, Money Markets and Bank Deposits
Investments of high liquidity and safety with a known market value and
a very short-term maturity. For investment companies with underlying
holdings (e.g., mutual funds, ETFs) the Morningstar methodology is used
to determine the Cash, Money Markets and Bank Deposits asset class.


Emerging Markets Equities
Investments in securities of companies domiciled in developing
(emerging) countries outside of the United States.


International Equities
Investments in securities of companies domiciled in developed countries
outside of the United States.


International Fixed Income
Investments in the debt securities (bonds) of non-U.S. corporations and
other non-U.S. fixed income issuers. Debt securities are an obligation
issued by a borrower that requires them to make payments to the lender
(investor). These payments can be interest, principal or both and can be
according to a fixed or variable interest rate. The income from these
bonds is subject to taxation.


US High Yield Fixed Income
Investments in U.S. high-yield fixed income securities. These are
generally taxable bonds that are either unrated or rated by a major agency
such as Standard & Poor's or Moody's with a rating below investment
grade (below BBB/Baa3).


US Large Cap Core Equities
Investments in the stocks of the largest U.S. companies by market
capitalization. "Core" stocks possess characteristics of both "Value" and
"Growth" stocks.


US Large Cap Value Equities
Investments in the stocks of the largest U.S. companies by market
capitalization. "Value" is defined generally based on low price-to-book
valuations.


US Mid Cap Core Equities
Investments in the stocks of U.S. companies with medium-sized market
capitalization. "Core" stocks possess characteristics of both "Value" and
"Growth" stocks.


US Small Cap Core Equities
Investments in the stocks of U.S. companies with small market
capitalization. "Core" stocks possess characteristics of both "Value" and
"Growth" stocks.


US Taxable Fixed Income
Investments in the debt securities (bonds) of U.S. corporations and other
U.S. fixed income issuers. Debt securities are an obligation issued by a
borrower that requires them to make payments to the lender (investor).
These payments can be interest, principal or both and can be according to
a fixed or variable interest rate. The income from these bonds is subject
to taxation.


Fixed Income Analysis
Weighted Average Coupon
The average rate of interest payable per annum, weighted by the amount
of each bond's principal.


Weighted Average Maturity
The average time it takes for securities in a portfolio to mature, weighted
by the holding quantities. This calculation looks at only the stated final
maturity of each bond and doesn't take into consideration call features or
current levels of interest rates. Typically, a WAM will indicate the greater
possibility of portfolio price volatility.


Weighted Average Purchase Yield
The average of projected yields for fixed income securities at the time of
purchase weighted by percentage of the total fixed income value of your
portfolio. Only those fixed income securities with a purchase yield will
be included in the calculation of this statistic.


Maturity Distribution Chart
Maturity Distribution Chart reflects the dollar value of Fixed Income
securities, distributed over time, based on effective maturity. Effective
maturity is the date to which a bond is priced taking into effect embedded
options (call or pay-down features). Call or average life dates are


substituted for maturity dates on bonds priced to a call for portfolio
average calculations.


Credit Quality Ratings
Bonds are evaluated for credit risk based on the financial performance
of the issuer, both past and present. This Portfolio Review utilizes
both Moody's ratings and Standard & Poor's ratings. Investment Grade
bonds are those bonds whose risk of defaulting on the interest and
principal payments is unlikely based on evaluating the issuer's current
and projected financial performance. Bonds rated below Investment
Grade, sometimes referred to as "High Yield Bonds", are from issuers
whose current financial position is either speculative or uncertain in their
ability to make principal and interest payments.


Credit Ratings - by Moody's/Standard & Poor's
Non-Rated
NR/WR Not being rated by the rating agencies; does not


necessarily reflect credit worthiness
Investment Grade
Aaa/AAA Highest possible rating; principal and interest


payments are considered very secure. Includes
Moody’s rating #Aaa.


Aa1 to Aa3/AA+
to AA


High quality; differs from highest rating only in
the degree of protection provided to bondholders.
Includes Moody’s ratings P-1, MIG1, VMIG1 and S&P
ratings A-1+, A-1 and SP-1+.


A1 to A3/A+ to
A-


Good ability to pay principal and interest; more
susceptible to adverse effects due to changing
conditions. Includes Moody’s ratings MIG2 and
VMIG2 and S&P rating SP-1.


Baa1 to Baa3/
BBB+ to BBB-


Adequate ability to pay principal and interest; more
susceptible to adverse effects due to changing
conditions. Includes Moody’s ratings P-2, VMIG3,
MIG3 and P-3 and S&P ratings A-2, A-3 and SP-2.


Speculative Grade
Ba1 to Ba3/BB+
to BB-


Faces ongoing uncertainties or exposure to adverse
business, financial or economic conditions


Ba to B3/B+ to B- Great vulnerability to default, but currently meeting
debt service. Includes Moody’s ratings NP and SG
and S&P rating SP-3.


Caa to C/CCC to
C


Currently identifiable risk or default (For Moody's,
may already be in default)


Report Options


Report Selection
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Portfolio Holdings
Amortization & Accretion On
Tax Lots Consolidated
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Cost Reinvest Cost
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4  U.S. Shale Oil: The New GlObal SwiNG PrOdUcer


U.S. shale oil is no longer just the new kid on the block. As the source 
of nearly all new oil produced globally, it’s a force to be reckoned with 
and is reshaping the oil market. 


8  U.S. debT bUrdeN


For decades many have predicted a debt “tsunami” was about to wash 
over the U.S. spelling doom for the economy. Now add the potentially 
enormous deficits facing Social Security and Medicare. While 
daunting, we believe the U.S. has the means to face the challenges 
head-on.
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The key piece of the puzzle for most equity markets is the transition 
of the U.S. economy to a self-sustaining recovery underpinned by 
an increasingly confident American consumer. We see signs the U.S. 
expansion has further to run, and therefore, we remain constructive 
toward major markets.


13  GlObal Fixed iNcOme: cONNecTiNG The dOTS
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rate volatility.
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 Global Asset 
 Class View


rbc’S iNveSTmeNT STaNce


Views Explanation  
(+/=/–) represents the Global Portfolio Advisory Committee’s (GPAC) view over a 12-month investment 
time horizon.  


+ Positive implies the potential for better-than-average performance for the asset class or for the region 
relative to other asset classes or regions.


= In-line implies the potential for average performance for the asset class or for the region relative to 
other asset classes or regions.


– Negative implies the potential for below-average performance for the asset class or for the region 
relative to other asset classes or regions.


Global Asset Views


Source - RBC Wealth Management


Asset 
Class


View


—       =       +
Equities


Fixed 
Income


See “Views Explanation” below for details


Expect below 
average  


performance


Expect above 
average  
performance


equities – average PerforMance =
�� Divergent currency movements and earnings trends, along with commodity 


crosswinds, are pushing equity markets on different paths. Europe, China, and 


Japan are running at full speed while the U.S. and Canada are lagging behind. 


�� Valuations remain supportive in select European sectors and Asian markets. 


They could rise if Europe’s economy continues to gain traction and China 


delivers additional stimulus. U.S. valuations have become somewhat stretched 


in the past six months, but they are not so high as to warrant reducing 


exposure. The U.S. is in the midst of a secular (long-term) bull market, which is 


usually accompanied by above-average valuations. The S&P 500 could regain 


momentum as earnings estimates stabilize.


�� Our long-term outlook for global equities remains constructive. Investors 


should maintain their targeted, full allocation.


fixed incoMe – Below-average PerforMance –
�� The Federal Reserve remains on track to start slowly and gradually raising 


interest rates sometime this year while other major central banks will likely 


keep policies highly accommodative. 


�� Investors should prepare for heightened volatility at times, especially at the 


short end of the yield curve, as the U.S. rate normalization process begins. 


Current market conditions are such that extending duration can help protect 


portfolios against market volatility even if short-term bonds sell off. 


�� We continue to anticipate coupon-like returns this year, not a repeat of 2014’s 


strong performance. We recommend diversifying fixed income holdings across 


sectors, and selectively adding credit exposure.
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U.S. Shale Oil:
The New GlObal SwiNG PrOdUcer


Over the past decade, U.S. shale oil has become an important swing 
factor in the global supply equation. Recently, falling crude prices 
have prompted a precipitous decline in drilling activity in these plays. 
Despite this, production has continued to rise. A declining rig count is 
only the start of a supply response. The eventual impact on production 
will likely be measured in quarters not months.  


 Focus 
 Article


 Mark allen
 Toronto, Canada
 mark.d.allen@rbc.com 


Growth from U.S. oil shale has been responsible for nearly all of the new oil 
produced globally since 2008. The widespread use of hydraulic fracking technology 
to extract oil has been so successful, that over the past decade, U.S. oil imports have 
been cut by half to 6 million barrels per day (bbl/day) in 2014.


The dramatic increase in activity has been at least partially responsible for the 
collapse in oil prices. Further, the unique characteristics of unconventional U.S. oil 
shales complicate the expectation that a drop in rig count will translate into a drop in 
production.  


u.s. land rig count


The halving of oil prices has led producers to significantly reduce capital 
expenditures. RBC Capital Markets expects spending budgets to fall about 35%–40% 
in 2015 for independent exploration and production (E&P) companies, with some 
having dropped by over 60% already. 


 Janelle nelson
 Minneapolis, United States
 janelle.nelson@rbc.com 


RBC Capital Markets, LLC


U.S. Exploration & Production: Established and Emerging Oil Plays


RBC Capital Markets
Source: RBC Capital Markets Estimates, EIA, and USGS.


Source - RBC Capital Markets, company reports, FactSet
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U.S. 
Shale Oil


U.S. Land Rig Count for Drilling Oil
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Source - Baker Hughes; data through 3/13/15


As in prior oil 
routs, rig activity is 
collapsing.


In general, larger international oil companies have lowered spending budgets by a 
more modest 10%–30%. The lion’s share of this expenditure decline is tied to lower 
drilling and completion activity, but a drilling cost deflation of about 20%–30% by 
vendors is also a contributor. 


Producer objectives have broadly shifted from a growth-orientated focus to a mantra 
of “living within cash-flow means.” For highly leveraged producers, maintaining or 
increasing output has become important just to make interest payments in the face 
of lower prices and hence cash flows.


The active rig count for U.S. onshore oil drilling has dropped by 43% from its recent 
peak, with activity in major shale oil plays down 45% in the Bakken (Williston Basin), 
37% in the Eagle Ford, and 42% in the Permian Basin. 


The response in rig activity is in line with the reactions observed during prior oil 
routs. 


The Baker Hughes oil rig count declined 56% from peak to trough from September 
2008 to June 2009, 35% from September 2001 to April 2002, and 57% from April 1998 
to April 1999. In the current downdraft, RBC Capital Markets expects the active rig 
count to drop about 50% from peak to trough. 


u.s. shale oil econoMics


Each shale region exhibits variability in well productivity and efficiency. 


We expect drilling activity to center on the core areas of each play that typically 
provide the best economics. We expect the Permian, which has the best economics, 
to generate the most growth, followed by the Eagle Ford, and finally the Bakken, 
where we see production growth levelling out. Total U.S. oil production should 
increase by 900,000 bbl/d in 2015, mostly from oil shales. 


Unlike conventional wells, which when shut-in require significant stimulation for 
restart, the nature of shale production allows wells to be more easily shut-in and 
restarted. Weather, flooding, or other environmental concerns have “trained” firms to 
start and stop production repeatedly over the life of a well. Shale wells typically have 
adequate pressure due to the recent nature of their development, allowing a more 
rapid restart. 


Producer objectives 
have broadly 


shifted from a 
growth-orientated 
focus to a mantra 


of “living within 
cash-flow means.” 
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U.S. 
Shale Oil


Partial development can also add flexibility, with some producers choosing to carry 
on drilling but holding back on completion (fracking). As of year-end 2014, RBC 
Capital Markets estimates there were approximately 4,200 horizontal wells in the 
Bakken, Eagle Ford, Niobrara, and Permian that were drilled but not yet completed.   


u.s. shale oil Production trends


Total U.S. oil production (including condensate, excluding other natural gas liquids) 
hit record levels in 2014, averaging 8.7 million bbl/d, up 1.1 million bbl/d. Despite 
the sharp decline in the rig count, RBC Capital Markets forecasts production to grow 
in 2015 by 0.9 million bbl/d and a further 0.3 million bbl/d in 2016. The continued 
growth stems from a combination of factors:  


�� Development of the core, or most profitable, regions of the various shale plays


�� Greater productivity per dollar deployed, as drilling costs fall  


�� Hedge protection of near-term cash flows (about 40%–45% for E&Ps, on average) 


�� The incentive for debt-laden companies to produce more just to remain solvent


�� A shadow inventory of some 4,200 wells awaiting tie-in


unique characteristics of the MaJor shale Plays


Bakken Three Forks shale


Located in the Williston Basin primarily in North Dakota, Montana, and 
Saskatchewan, the Bakken Shale is a hybrid unconventional play with reserves 
estimated by the U.S. Geological Survey at 3.65 billion barrels. The region is defined 
by a wide disparity of break-evens. This variability has caused operators to “core-up” 
production as low commodity prices persist. 


The basin is characterized by a few large players, but also a broader group of smaller 
companies with concentrated acreage. Prior to the oil price collapse, Bakken 
production was predicted by our research source to exceed 2 million bbl/d by mid-
to-late 2017. With no productivity improvement, production should flatten in 2015.   


Despite the sharp 
decline in the rig 


count, RBC Capital 
Markets forecasts 


production to grow 
in 2015 ...


U.S. Shale Oil Break-Even Economics


Note: Miss. represents Mississippian and TMS represents Tuscaloosa Marine Shale; Price required for 15% IRR 
Source - RBC Capital Markets estimates


$/bbl (WTI)


Marginal  
Economics


12-Month Strip
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U.S. 
Shale Oil


With U.S. oil 
production likely 


to grow in the near 
term, we believe 


the timing of any 
bottoming in 


crude prices will 
remain difficult to 


predict.


Permian Basin


Located in West Texas and parts of southeastern New Mexico, the Permian, which 
contains an estimated 30 billion barrels of oil, has been actively drilled since 1925. It 
returned to prominence in 2012 as horizontally drilled wells started to fully exploit 
the region’s potential. 


Despite the decline in the rig count, production, which has risen 60% over the past 12 
months, will likely continue growing in 2015. This growth will be driven by a backlog 
of 1,100 wells in the focus area, as well as continued productivity gains. 


eagle Ford


The region, which extends from South Central Texas into northern Mexico, has 
produced nearly 1.1 billion barrels of oil and 4.6 trillion cubic feet (tcf) of natural gas 
since it was discovered in 2009. Recent data appears to suggest a flattening of the 
production trend, which should then decline beginning in Q3 2015. 


Similar to the Bakken, the core region continues to demonstrate among the highest 
internal rates of return in the shale industry, which could be further enhanced with 
services cost deflation. Our research sources estimate that about one-third of Eagle 
Ford production is “uneconomic” at $50/bbl WTI, even assuming 20% cost deflation, 
and about one-quarter may be uneconomic at $60/bbl WTI. 


iMPlications for gloBal oil Price trends 
The key characteristics of U.S. shale oil are its flexibility with respect to drilling 
activity, shut-in potential, and sharp production declines. This flexibility has made 
U.S. shale oil a significant swing producer in the global oil market. 


RBC Capital Markets believes it may be well into H2 2015 before oil prices find any 
degree of equilibrium, forecasting WTI at $41.50/bbl for Q2, $55.31 for Q3, and $70.16 
for Q4. With U.S. oil production likely to grow in the near term, we believe the timing 
of any bottoming in crude prices will remain difficult to predict.
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Focus 
Article


U.S. debT bUrdeN


U.S. debt has spiraled seemingly out of control over the past three 
decades. Furthermore, when we read about the potential deficits 
facing Social Security and Medicare, figures reach as high as $150T. The 
challenges are daunting, but we believe the U.S. has the means and 
will to take action. While the timing is not yet urgent, the sooner these 
issues are faced, the easier the economy can absorb them.


Following is an executive summary of a special report, U.S. Debt 
Burden. Please find the full report here.


We recently published a Global Insight Special Report that looks at the current state of 
affairs in the U.S. from a balance sheet perspective and the perspective of unfunded 
future liabilities. Some of the key takeaways are:


 Matt Barasch
 Toronto, Canada
 matt.barasch@rbc.com 


�� Taken together, the combined 
debt of consumers, 
corporations, and all levels 
of government is a breath-
takingly large number.


�� However, asset levels are even 
higher, with net national assets 
(assets minus liabilities) in 
excess of $80T.


�� Off-balance sheet assets such as 
government lands and mineral 
rights could easily double the 
net national asset figure.


�� Social Security and Medicare 
present significant challenges; however, even small changes to things such as 
eligibility requirements or in the case of Medicare, health care cost inflation, can 
have a significant impact on the magnitude of future liabilities.


�� Deficits have come down sharply in the past few years; however, aging baby 
boomers and potentially rising interest rates will likely push deficits higher absent 
further belt tightening.


�� A stronger economy may be the best medicine as economic growth and job creation 
act to lower deficits as a percentage of GDP, lower overall debt relative to the size 
of the economy, and position consumers and businesses to better handle their 
obligations.


�� The issues the U.S. faces are large; however, its enormous base of wealth gives it the 
time and resources to deal with the challenges before it. 


�� Further, the sensitivity of future entitlement costs to even small changes to 
eligibility requirements, tax rates, the rate of inflation of health care costs, not to 
mention the strength of the economy can have a significant impact on the overall 
debt load and the manageability of future liabilities. 


Assets Are Far in Excess of Liabilities


Source - Fed Flow of Funds Report - December 2014, Institute for Energy Research, 
RBC Dominion Securities Inc.


U.S. Balance Sheet


$0 $25 $50 $75 $100


Federal Government
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(in Trillions of USD)



https://www.rbcinsight.com/WM/Share/ResearchViewer/?SSS_521CEC04A02040115ADB785AE5E46B14
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ON balaNce GeTTiNG beTTer
In what has become a highly 
unsynchronized world, there are several 
factors at play that are setting the 
landscape for most equity markets. 


world’s Best custoMer  
in great shaPe


The first and most important factor is 
the transition of the U.S. economy to 
a self-sustaining expansion which, in 
our opinion, has been in place since 
early last year. West Coast port strikes, 
severe weather, and the collapse of oil 
prices are all taking a toll. But the main 
underpinning to the economic outlook, 
the American consumer, is employed, 
confident, and in the best financial 
shape in many years. CEO confidence is 
elevated. The banking system is sound 
and increasingly interested in making 
loans to credit-worthy borrowers.


The U.S., by far the world’s largest 
economy, imports nearly $3T of goods 
and services each year. That total is 
growing despite the 50% (by volume) 
drop in oil imports over the past 
decade (see article on page 4). Growing 
American demand is of considerable 
benefit to Canada and Mexico, to China 
and the rest of Asia, and, to a lesser 
extent, Europe.


energy recovery not yet in sight


Despite much lower prices, world oil 
production continues to rise, suggesting 
a weak price regime may be with us for 
some time. Many producing countries 
finance their fiscal budgets with oil 
revenues while production growth in 
Russia, Brazil, and the U.S. shale plays 
has been financed to a great degree by 
debt, which needs to be serviced. While 
production will eventually decline in 
the wake of sharp reductions in drilling 
activity, it will likely take some time for 
surpluses to clear and the market to 
reach balance.


 Global 
 Equity


 JiM allworth
 Vancouver, Canada
 jim.allworth@rbc.com 


Source - RBC Wealth Management; see “Views Explanation” on page 3  
for details.


On balance, falling energy prices are net 
stimulative for many economies—the 
U.S., China, Japan, Europe, and India 
among them—acting as a de facto 
tax cut for consumers while lowering 
costs for most businesses and subsidy 
burdens for governments. 


china slowdown  
has further to run


Meanwhile, the ongoing unwinding 
of imbalances in China’s economy is 
taking longer than anyone, including 
the Chinese, anticipated. Although 
the government has embarked on a 
programme of monetary easing, any 
growth response from the economy 
is likely a year or more away. This will 
keep pressure on industrial commodity 
prices and a lid on global inflation rates.


euroPe’s outlook is iMProving


Regional activity indexes (PMIs) have 
been ticking higher for a number of 
months (although not for every country), 
inducing forecasters to raise their 2015 
and 2016 GDP estimates. Tellingly, 
Ireland and Spain have been among the 
best-performing national economies. 
Confirmation that things are improving 
and at the same time a powerful reason 
to be more optimistic is the fact that 
eurozone banks’ loans to the private 
sector have grown four months running 
after contracting for two full years. 


Equity Views


Region Current


Global =
United States =
Canada =
Continental Europe =
United Kingdom –
Asia (ex Japan) +
Japan +
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 Equity


regional highlights


united states


�� The U.S. market has traded sideways 
since October as crude oil collapsed, 
the dollar surged, and economic 
momentum eased. Over the same 
interval, 2015 earnings estimates 
declined sharply due mostly to oil’s 
impact on the energy sector and 
dollar headwinds. Even though the 
market has barely budged since 
then, the S&P 500’s forward price-
to-earnings (P/E) ratio increased 
to 17.1x from 14.6x based on 2015 
consensus estimates. That’s not 


Consensus S&P 500 Earnings Growth Forecast by Date (y/y)


11.5% 12.4%


5.3%
8.1%


-2.9%


1.7%


Q1 2015 Full-Year 2015


Oct 1, 2014 Jan 1, 2015 Mar 31 2015


Source - RBC Wealth Management, Thomson Reuters I/B/E/S


Q1 estimate in 
negative territory; 
full-year barely 
positive.


European politics, however, is 
becoming more fractious and risky. In 
Britain, the May general election looks 
to be an electoral jump ball with the 
probabilities favouring no clear winner 
and maybe no clear coalition. An in/
out referendum on European Union 
membership, as promised by U.K. 
Prime Minister David Cameron, may 
well be the result, which we believe 
would be bad news for what has been 
the region’s strongest economy.


Meanwhile, negotiations between 
Greece and its eurozone partners 
appear headed for another make-or-
break moment this month.


equity investors  
are focused elsewhere


The U.S. equity market has been able 
to set a series of new all-time highs in 
response to a solid economic/earnings 
outlook. Valuations are no longer 
cheap but remain reasonable, in our 
view. European and British markets 
have also posted new all-time highs, 
while China and Japan have set new 
multiyear marks.


Even the Canadian market is within a 
few percentage points of an all-time 
high, despite a 25% slump in the 
important oil and gas index, as well 
as a 10% sympathetic pullback for the 
heavyweight bank sector.  


In our judgment, a positive outlook 
for major equity markets hinges on a 
continuation of confidence the U.S. 
economic expansion has further to 
run. We think it does. As port strikes 
and winter weather are left behind, 
we expect the American consumer 
will more confidently embrace 
employment gains, wage growth, 
and cheap gasoline. Government is 
no longer a fiscal drag and corporate 
capital spending is already growing 
faster than the overall economy. 
Tight money—when credit becomes 
too expensive and hard to get—will 
eventually be the condition that 
changes this constructive outlook. We 
see no sign of it arriving any time soon.


kelly Bogdanov
 San Francisco, United States
 kelly.bogdanov@rbc.com 


 Mark allen
 Toronto, Canada
 mark.d.allen@rbc.com 


frédérique carrier
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 frederique.carrier@rbc.com 


 Jay roBerts
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 Global 
 Equity


overly expensive, but at that level, 
probabilities favor only mid-single- 
digit annual returns.


�� The market’s P/E could rise a bit 
further because multinationals 
are still vulnerable to downward 
earnings revisions related to the 
strong dollar during the Q1 reporting 
season. However, we expect S&P 
500 estimates to begin to stabilize 
thereafter. Domestic economic growth 
should pick up this quarter, Europe’s 
improved economy should support 
multinationals’ profits, and the dollar’s 
rally could moderate, especially since 
the Fed seems inclined to hike rates 
slowly. If this occurs, more robust high 
single-digit or better returns could be 
in the offing for the year.


canada


�� We maintain our market weight 
exposure to Canadian equities; 
however, we will consider a shift to 
underweight in the coming months 
should certain factors not fall into 
place. These include a steeper yield 
curve, definitive signs that oil and 
other commodities have bottomed, 
and indications that global growth (ex-
U.S.) has begun to improve. 


�� Financials and commodities account 
for about 70% of the Canadian index. 
For Canadian banks, the TSX subindex 


has declined by about 10% since its 
peak last fall and short interest on 
the stocks has risen since December. 
Despite this selling pressure, 
valuations remain well above the 
lows of recent years and in line with 
long-term averages. The banks are 
likely to be macro-driven in the short 
term hinging on: (1) the shape of 
the yield curve; (2) mortgage growth 
trends with house prices moderating 
in many cities; and (3) the impact 
of lower oil prices on economic 
activity and credit trends in Western 
Canada. Life insurance companies 
need higher rates to drive profitable 
growth. 


�� As for the commodity complex, 
the sharp decline in oil prices 
has transitioned to a period of 
stabilization with WTI prices 
oscillating in the mid-$40s to mid-
$50s per barrel since the start of the 
year. Lower oil prices have prompted 
a precipitous decline in drilling 
activity in the U.S., which has been 
the engine for global supply growth. 
However, U.S. oil production is still 
expanding and the rebalancing 
process will likely take time. Metals 
prices, such as gold, copper, and iron 
ore, have generally been soft with 
limited visibility on catalysts to take 
them higher.


S&P/TSX Bank Subindex


2200
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Source - RBC Wealth Management, Bloomberg, data from 1/1/14 – 3/31/15


Slowdown in 
western Canada 
weighs on 
Canadian bank 
shares.
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Year-to-Date Returns for Major Equity Indices
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Source - RBC Wealth Management, Thomson ONE


European returns 
in local currencies 
have been eroded 
by dollar strength.


continental euroPe & u.k.
�� European markets extended their 


gains in local currency terms, 
buoyed by the start of the ECB’s QE 
programme and superior earnings 
momentum in the region thanks to a 
weaker currency. 


�� Favouring exporters and dollar 
earners worked well with many of 
these stocks driving performance. 
However, in the short term, given 
the speed of the euro devaluation, 
we would expect these stocks to 
consolidate. We would also suggest 
long-term investors add selectively to 
lower-valued companies exposed to 
the burgeoning recovery in Europe. 


�� In the U.K., the FTSE 100 reached 
an all-time high thanks to the 
strong economic recovery and 
comparatively attractive yield this 
market offers. With the looming 
general election bringing an 
unprecedented level of uncertainty, 
we would reduce positions in 
politically sensitive sectors, such as 
utilities and banks. 


asia


�� The MSCI Asia ex-Japan Index rallied 
further in March and is up close 
to 8% in 2015. The bull market in 


Chinese stocks, which constitute 
approximately one-quarter of the 
index, has contributed, as have 
lower energy prices. The Shanghai 
Composite rose 11% in March, 
reaching pre-global financial 
crisis levels for the first time. 
Chinese equities have benefited 
from a number of supportive 
policy measures since summer 
2014. In March, the government 
announced a new debt-swap plan, 
designed to restructure the way 
local governments raise funds. The 
initiative should reduce financing 
risks and costs. It is the first step 
in addressing a situation that has 
concerned investors for a number of 
years. 


�� Japan’s TOPIX Index continued its 
run in March, reaching a new cycle-
high. The index remains well below 
its highest level of 2007 despite a 
similar level of index earnings. A 
surprising element of this year’s 
rally has been the stability of the 
yen, which is a good sign, in our 
view. However, with the index rising 
for nine consecutive weeks from 
mid-January onwards, we would be 
cautious tactically. Longer-term, we 
maintain our overweight position. 
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cONNecTiNG The dOTS


Investors could be leaving 
their portfolios unnecessarily 
vulnerable to interest rate 
volatility by maintaining too short 
a duration profile. Cautious rate 
hikes in the U.S., which seem 
inevitable given the Federal 
Reserve’s most recent “dot plot,” 
concurrent with looser policy 
in other countries has set a 
backdrop in which short-term 
bonds are vulnerable to a sell-off, 
while longer-dated bonds remain 
well anchored.


We find the 8- to 10-year maturity 
range to be the most attractive in the 
U.S. A number of fundamental drivers, 
from uninspiring global growth 
to demographics and geopolitical 
concerns, could work to keep yields 
well supported at current levels. We 
remain selective in the BBB-rated part 
of the investment grade market and 
the high-yield market.


Canada represents an interesting 
juxtaposition to the U.S., given the 
latter is its largest trading partner. The 
market is pricing in another interest 
rate cut by the Bank of Canada as the 
negative effects of lower oil prices 
work through the economy. We see 
pockets of value in the preferred share 
market and encourage investors to be 
opportunistic.


A recent widening in European credit 
spreads presents an interesting buying 
opportunity from our perspective. 
Quantitative easing by the European 
Central Bank (ECB) provides a 
powerful impetus for spread tightening 
in corporates and for peripheral 
government issuers versus core 
European issuers. 


Sovereign Yield Curves


Source - RBC Wealth Management, Bloomberg
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 Global 
 Fixed Income


*1-yr base lending rate for working capital, PBoC  
Source - RBC Investment Strategy Committee, 
RBC Capital Markets, Global Portfolio Advisory 
Committee (GPAC), Consensus Economics
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regional highlights


united states


�� Forward guidance provided by the 
Federal Reserve at its March policy 
meeting laid the groundwork for a hike 
in the benchmark federal funds rate at 
some point in 2015.  The earliest a rate 
hike will occur is likely June, although 
a growing consensus believes the 
central bank will wait until September. 
The Fed’s own forecast of the future 
fed funds rate (via the “dot plot”) 
suggests a slow, gradual tightening 
cycle is on the horizon.  


�� Renewed volatility in oil prices and the 
outcome of the Federal Open Market 
Committee meeting have affected 
credit spreads. Energy-related issues 
have moved toward their one-year 
wide levels, while lower Treasury yields 
have nearly all sector spreads trading 
outside of their one-year averages. 
This creates the opportunity for future 
spread tightening, but we prefer to 
remain patient and maintain our 
selective focus on BBB and high-yield 
credits. 


�� We feel investors should position 
portfolios in 8–10 year maturities. 
It is our expectation the next Fed 
tightening cycle is likely to produce 
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a flatter yield curve as short yields 
move toward well-anchored long-
term yields. In past cycles, 8–10 year 
maturities have been less vulnerable 
than short maturities to Fed-induced 
price volatility, providing investors a 
better way to play defense and benefit 
from higher yields.  


canada


��  An additional rate cut continues to 
be priced into yield levels as investors 
brace for weaker economic data. 


�� We continue to monitor emerging 
market and high yield energy bonds. 
Both markets have rising leverage, a 
strengthening U.S. dollar, and falling 
oil prices working against them. 
The effect of a strong U.S. dollar has 
compounded problems caused by 
steadily rising corporate leverage. 


�� We believe the rate-reset portion of 
the preferred share market presents 
a unique spectrum of opportunities. 
New issues are coming with higher 
spreads vs. their peers and, thus, 
are less likely to see the volatility 
experienced in the lower reset spread 
issues. Conversely, certain discounted 
rate-resets are presenting acceptable 
yield levels and upside potential if 
rates move higher. Investors should be 
wary when looking at low reset spread 
issues that are coming up for extension 
as the current rate environment could 
see them trade even lower.


continental euroPe & u.k.
�� While the Greek debt crisis remains 


a significant threat, the market 
has shown little concerns around 
contagion to other peripheral 
countries or other disorderly side 
effects. We continue to see the ECB 
actions and recent QE program as the 
main drivers over the coming months, 
which should benefit longer duration 
and peripheral issuers the most.


�� The U.K. budget was somewhat 
bond-friendly. It indicated bond 
issuance would be lower due to 
some one-time items, such as the 
sale of the government’s remaining 
stake in Lloyds Banking Group. 
The Bank of England’s more dovish 
communication, coupled with sharply 
lower inflation numbers, is likely to 
keep a lid on any sell-off in the Gilts 
market over the coming months. We 
retain our view that the intermediate 
maturity space is the most attractive 
part of the curve.


�� Corporate spreads have widened over 
Q1 due to heavy new issuance, which 
has in part been fuelled by a significant 
increase of North American corporates 
tapping the European market. We see 
this widening as a new opportunity 
to enter the market as fundamentals 
around corporate bonds have become 
more constructive. Finally, the ECB’s 
QE should have a positive impetus on 
corporate spreads.


Source - RBC Wealth Management, Bloomberg
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opportunity.
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2015E 2016E


Oil (WTI $/bbl) 53.00 77.00


Natural Gas ($/mmBtu) 3.25 4.00


Gold ($/oz) 1,250 1,300


Copper ($/lb) 2.75 3.00


Corn ($/bu) 3.98 4.19


Wheat ($/bu) 5.45 5.87


Source - RBC Capital Markets forecasts (oil, natural 
gas, gold, and copper), Bloomberg consensus 
forecasts (corn and wheat).


 Commodities 


Commodity Forecasts


gold


�� A sharp increase in the U.S. dollar has 
put pressure on gold prices.


�� Demand drivers remain mixed, while 
supply in 2014 was near the record 
levels of 2013.


�� Gold has traded in the range of about 
$1,150–$1,400/oz for roughly two 
years. Lacking catalysts, this sideways 
pattern may well continue near term.


�� Commercial hedgers have begun to 
increase their long positions.


�� From a technical perspective, 
$1,132–$1,138/oz is the next support 
level, then $1,060/oz.


coPPer 
�� RBC Capital Markets forecasts a 


surplus in 2015 followed by a deficit 
in 2016. Weak construction activity in 
China and declining cost prospects 
(lower diesel prices and weaker 
producing country currencies versus 
the U.S. dollar) may continue to exert 
pressure on copper prices. 


oil 
�� The active rig count for U.S. onshore 


oil drilling has dropped by 43% from 
its recent peak. 


Source - EIA, RBC Wealth Management; data from 9/24/82 – 3/20/15
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Storage capacity 
is getting tighter 
as oil stocks 
build.


�� This immediate investment response 
is a positive and necessary step in 
rebalancing the global oil market, 
in our view. However, it will take 
time before lower drilling activity 
translates into less production. 
Production growth continues from 
the major U.S. shale plays as legacy 
drilling is brought on stream and 
new drilling in the best-quality rock 
continues.


�� Seemingly unrelenting supply 
growth has contributed to U.S. 
crude oil inventories reaching new 
multi-decade highs. On a days-of-
supply basis, U.S. crude stocks have 
ballooned to levels last witnessed 
in the 1980s. This inventory surge is 
prompting concerns over available 
crude storage capacity.


�� Of particular focus in the current 
market is the inventory accumulation 
at Cushing, Oklahoma, the delivery 
point for contracts linked to the WTI 
benchmark. A crude glut at Cushing 
can have an outsized impact on near-
term prices. 


�� Prices in the short term will likely be 
driven by catalysts such as talks with 
Iran, any reaction from OPEC, storage 
capacity concerns, and other supply-
side wild cards like Libya and Iraq.
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u.s. dollar  
�� U.S. economic data missed 


consensus forecasts in March. This 
raised expectations for a slightly more 
dovish Fed and pushed the greenback 
lower as a consequence.


�� But given the data was temporarily 
impacted by unseasonably cold 
weather and a West Coast port strike, 
we expect recent dollar weakness 
to reverse as the likely Fed rate hike 
approaches. However, gains should 
be more moderate given the extended 
rally seen since mid-2014. 


euro  
�� In contrast to the U.S., data from 


the euro area has exceeded market 
expectations so far in 2015, and flows 
into European equities have buoyed 
sentiment for the single currency.


�� However, this may not be enough 
to halt the slide in the euro, at least 
through the summer, or until the 
Greek fiscal crisis fades. This is 
because low interest rates in Europe 
are less dependent on economic 
progress and more dependent on low 
inflation, which looks set to persist. 
And institutional funds flowing into 
Europe are increasingly currency-
hedged and therefore unlikely to 
provide support for the euro. 


canadian dollar 
�� In our view, the sell-off in the 


Canadian dollar against the U.S. 
dollar has further to run. 


�� The dramatic fall in oil prices since 
mid-2014 has the potential to 
increase capital expenditure cuts 
(see chart), which would provide a 
major headwind to economic growth. 
This in turn is likely to extend the 
monetary policy divergence between 
Canada and the U.S., and put further 
pressure on the loonie.


JaPanese yen 
�� The yen has traded in a narrow band 


of 117–122 against the dollar since 
November 2014, frustrating the 
currency bears who had expected 
continued yen weakness as the Bank 
of Japan expanded its balance sheet.


�� However, we still expect longer-term 
investment flows out of Japan will 
serve to make the yen one of the 
weakest developed-nation currencies 
by the end of the year. This may be 
compounded by dollar bulls looking 
to express their views via a more 
vulnerable currency than the euro, 
and we think the recently stable yen 
may provide a good funding currency.


Currency 
Pair


Current 
Rate


Forecast 
Mar 2016 Change*


USD Index 98.36 95.63 -3%


CAD/USD 0.79 0.76 -4%


USD/CAD 1.27 1.32 4%


EUR/USD 1.07 1.15 7%


GBP/USD 1.48 1.47 -1%


USD/CHF 0.97 0.98 1%


USD/JPY 120.13 129.00 7%


AUD/USD 0.76 0.71 -7%


NZD/USD 0.75 0.63 -16%


EUR/JPY 128.91 148.35 15%


EUR/GBP 0.72 0.78 8%


EUR/CHF 1.04 1.13 8%


Emerging Currencies


USD/CNY 6.20 6.80 10%


USD/INR 62.50 66.00 6%


USD/SGD 1.37 1.47 7%


USD/TRY 2.60 2.85 10%


USD/PLN 3.80 3.40 -10%


USD/MXN 15.26 14.25 -7%


USD/BRL 3.20 3.60 13%


* Defined as the implied appreciation or 
depreciation of the first currency in the pair quote. 
Examples of how to interpret data found on page 18. 
Source - RBC Capital Markets, Bloomberg


Currency Forecasts


 Currencies 
 


Source - RBC Wealth Management, RBC Capital Markets, Bank of Canada, Economywatch.com;  
data through 12/31/14
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Declines in resource-
related capital 
expenditures in 
Canada are likely to 
continue in 2015, in 
our view. This may 
negatively impact 
both the Canadian 
economy and its 
currency. 
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Canada — Energy Weakness
�� After strong Q3, growth weakened in Q4 as oil troubles 


hit employment and confidence. RBC Canadian PMI 
has fallen 4 mos. running to Mar. Now below 50. New 
orders off highs.


��  Mfg. unfilled orders still elevated and rising. Housing 
construction steady. Energy capital spending plans 
down sharply. 


Eurozone — Improving
��  Q4 the 6th successive quarter of positive growth, 


improved on Q3. Spain leading. Germany, Netherlands, 
Ireland solid. France, Italy lagging. Bank private sector 
lending up 4 mos. running after 2-year decline. 


��  Region’s PMI jumped in March, suggesting improvement 
for 2015 led by services. Germany and Spain positive, 
France, Italy still soft. Russia, Greece weighing on outlook.


United Kingdom — Solid
��  Q4 GDP up (8th in a row) but softer than expected. 


Services strong, construction and business capex 
weak. Unemployment lowest since Aug. 2008. PMI 
up again in Mar., suggesting good start to 2015. New 
orders and export orders both higher.


��  Growth pace sustainable for 2015, but potentially 
vulnerable to parliamentary elections in May.


China — Stabilising
��  Q4 GDP at 7.3%, slightly better than expected. 


Manufacturing PMI back above 50, but weak LEIs 
confidence suggests slowdown not over. New orders 
have weakened. Exports and imports weaker again.


��  Loan growth still running faster than GDP growth. 
House prices and construction weaker on balance, car 
sales strong. Government has cut rates twice since 
November, more to come. 


Japan — Volatile
��  GDP growth rate rebounded in Q4. Leading indicators, 


new orders, corporate earnings, and business 
confidence all better.


��  Consumer confident but not yet spending, wages 
growing. Falling oil prices putting inflation targets in 
jeopardy.


United States — Solid Growth
�� Q4 growth revised down to 2.2%, due to a smaller inventory 


build. Consumer spending up 4.3%. Q1 growth dealing with 
weather, port strike. Small business plans to hire more & 
raise pay. Leading indicators, confidence elevated. 


�� ISM mfg. output up in March, still above the 50 expansion/
contraction boundary. Unemployment claims near 14-yr low. 
2.3% more jobs in last 12 months. 
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Index (local currency) Level 1 Month YTD 12 Months 


S&P 500 2,067.89 -1.7% 0.4% 10.4%


Dow Industrials (DJIA) 17,776.12 -2.0% -0.3% 8.0%


NASDAQ 4,900.89 -1.3% 3.5% 16.7%


Russell 2000 1,252.77 1.6% 4.0% 6.8%


S&P/TSX Comp 14,902.44 -2.2% 1.8% 4.0%


FTSE All Share 3,663.58 -2.2% 3.7% 3.0%


STOXX Europe 600 397.30 1.3% 16.0% 18.8%


German DAX 11,966.17 5.0% 22.0% 25.2%


Hang Seng 24,900.89 0.3% 5.5% 12.4%


Shanghai Comp 3,747.90 13.2% 15.9% 84.3%


Nikkei 225 19,206.99 2.2% 10.1% 29.5%


India Sensex 27,957.49 -4.3% 1.7% 24.9%


Singapore Straits Times 3,447.01 1.3% 2.4% 8.1%


Brazil Ibovespa 51,150.16 -0.8% 2.3% 1.5%


Mexican Bolsa IPC 43,724.78 -1.1% 1.3% 8.1%
 Bond Yields 3/31/15 12/31/14 3/31/14 12-mo. Chg


US 2-Yr Tsy 0.555% 0.618% 0.418% 0.14%


US 10-Yr Tsy 1.923% 1.993% 2.718% -0.79%


Canada 2-Yr 0.506% 0.472% 1.068% -0.56%


Canada 10-Yr 1.357% 1.301% 2.458% -1.10%


UK 2-Yr 0.423% 0.434% 0.710% -0.29%


UK 10-Yr 1.576% 1.796% 2.736% -1.16%


Germany 2-Yr -0.252% -0.227% 0.159% -0.41%


Germany 10-Yr 0.180% 0.328% 1.566% -1.39%
 Commodities (USD) Price 1 Month YTD 12 Months


Gold (spot $/oz) 1,183.68 -2.4% -0.1% -7.8%


Silver (spot $/oz) 16.66 0.4% 6.1% -15.7%


Copper ($/metric ton) 6,064.50 2.4% -4.8% -8.8%


Uranium ($/lb) 39.50 7.5% -1.3% 13.8%


Oil (WTI spot/bbl) 47.60 -4.3% -10.6% -53.1%


Oil (Brent spot/bbl) 55.11 -11.9% -3.9% -48.9%


Natural Gas ($/mmBtu) 2.64 -3.4% -8.6% -39.6%


Agriculture Index 293.50 -4.3% -9.0% -28.3%
 Currencies Rate 1 Month YTD 12 Months


US Dollar Index 98.36 3.2% 9.0% 22.8%


CAD/USD 0.79 -1.4% -8.4% -12.9%


USD/CAD 1.27 1.4% 9.2% 14.8%


EUR/USD 1.07 -4.2% -11.3% -22.1%


GBP/USD 1.48 -4.0% -4.9% -11.1%


AUD/USD 0.76 -2.6% -6.9% -17.9%


USD/CHF 0.97 1.9% -2.2% 10.0%


USD/JPY 120.13 0.4% 0.3% 16.4%


EUR/JPY 128.91 -3.8% -11.0% -9.3%


EUR/GBP 0.72 -0.1% -6.7% -12.4%


EUR/CHF 1.04 -2.3% -13.2% -14.3%


USD/SGD 1.37 0.7% 3.5% 9.1%


USD/CNY 6.20 -1.1% -0.1% -0.3%


USD/BRL 3.20 12.5% 20.3% 40.7%


Equity returns do not include dividends, 
except for the German DAX. Equity 
performance and bond yields in local 
currencies. U.S. Dollar Index measures USD 
vs. six major currencies. Currency rates 
reflect market convention (CAD/USD is 
the exception). Currency returns quoted in 
terms of the first currency in each pairing. 
Examples of how to interpret currency data: 
CAD/USD 0.79 means 1 Canadian dollar 
will buy 0.79 U.S. dollar. CAD/USD -12.9% 
return means the Canadian dollar has fallen 
12.9% vs. the U.S. dollar during the past 12 
months. USD/JPY 120.13 means 1 U.S. dollar 
will buy 120.13 yen. USD/JPY 16.4% return 
means the U.S. dollar has risen 16.4% vs. 
the yen during the past 12 months.


Source - RBC Wealth Management, RBC 
Capital Markets, Bloomberg; data through 
3/31/15. 


 Market 
 Scorecard


May election 
pressures pound.


Europe, China, and 
Japan outpacing 
others so far this 
year.


German yields near 
record low levels.


Crude oil off the 
bottom but remains 
depressed.


Corruption 
concerns hit Brazil.
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BOARD OF DIRECTORS ACTION ITEM 
 


 
TOPIC:  DATE:   


Development Plan 2015 - 2017 6/10/15 


RECOMMENDED ACTION:  Approve the Development Plan included in the Board materials 
provided for the 6/18/15 Board meeting. 
 
BACKGROUND INFORMATION:   
Beginning in 2014, the Director of Development has created a Development Plan and has shared that 
plan with the Executive director of the foundation for review and input. The plan provides goals and 
strategies for the development/fundraising activities and provides projections for revenue. The 
Development Plan is updated periodically to reflect actual activity and any modification in planned 
activity.   
 
1. Has this subject appeared in previous Board Minutes?  X Yes    No 


The Board has reviewed the Development Plan at all of its meetings beginning in June 2014.  
 
2. Does this action align with SNF’s Strategic Plan?   X Yes   No     NA 


If yes, how does it align with SNF’s Strategic Plan? The Strategic Plan Pillar III: Funding: A 
constant and sustainable funding stream ensures that SNF will continue to offer relevant and 
innovative programming to the school nutrition community”  


  
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 
 Bylaws/Standing Rules  Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents?  Yes  X No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes, this year’s budget, X next year’s budget, X beyond next year. (Revenue will increase 
with the implementation of the strategies in the Development Plan. ) 


 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 


NEW REVENUE PROJECTIONS: 
NA 


TOTAL ESTIMATED COST:    
NA 
 







IMPLEMENTATION DATE:    
Immediately 
 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 
Increase in revenue to cover operations of the Foundation and to fund programs.  


EXISTING POLICY/PRACTICE: 
 
Board approves Annual Development Plan  
   
FORM SUBMITTED BY:   - 


 
DATE: 6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
 
 
 







DEVELOPMENT PLAN 2015 – 2017 
Updated June 2015 


1 
6/12/2015 


Goal: 


 Enhance the philanthropic support of the School Nutrition Foundation (SNF) to provide education, research and scholarship 
for SNA members. 


Objectives: 


 By 2017, increase giving to the School Nutrition Foundation to yield net revenue of $100,000. (Budgeted net revenue for 
2014 – 2015:  $26,150; However, two net revenue items will be significantly less than budgeted. Celebration budgeted to net 
$134,800; actual is $60,000. New projects budgeted to net $18,800 in 2014-15, but new projects are still being developed.)  


 By 2017, secure at least $50,000 (or at least 50% of net revenue) in net unrestricted revenue. 


 By 2017, the active donors will number at least 400.  
o 1/1/2014 – 12/31/2014: Approximately 223 donors (88 Patrons and 135 others).  
o 400 donors would be 79% increase over the number of donors in 2014. 


 


 2015 2016 2017 


A. ANNUAL GIVING  


[GIFTS OF LESS THAN $10,000] 


 Increase size of average gift to 
SNF 


 Increase number of donors to 
SNF 


 Expand the donor base within 
SNA membership 


 Expand the donor base beyond 
members of SNA 


Develop and implement a 
multi-channel campaign for 
contributions to the Annual 
Fund.  


 Promote online giving 
ONGOING 


 Identify and implement 
strategies for donor 
renewal and upgrade 
ONGOING 


Based on the evaluation of 
the 2015 annual giving 
strategies, develop and 
implement a multi-channel 
campaign for annual giving for 
2016.  


 Promote online giving 
ONGOING 


 Continue to identify and 
implement strategies: 


o For donor renewal 
and upgrade 


o For donor 
acquisition to build 
the donor base 


o For reactivation of 
lapsed donors 


Based on the evaluation of the 
2016 annual giving strategies, 
develop and implement a multi-
channel campaign for annual 
giving for 2017.  


 Promote online giving 
ONGOING 


 Continue to identify and 
implement strategies: 


o For donor renewal 
and upgrade 


o For donor 
acquisition to build 
the donor base 


o For reactivation of 
lapsed donors 
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 2015 2016 2017 


ANNUAL GIVING 
(Continued) 


 


Develop and implement a 
plan to encourage state 
competition for highest 
percentage participation by 
members in the respective 
state. IN PROGRESS 


 Develop and post on 
SNA and SNF websites 
resources for States for 
promoting the Annual 
Fund Development: 
COMPLETED 
Posting: IN PROGRESS 


 Create national, regional, 
and/or state committees 
for annual giving 


 Encourage competition 
between regions and/or 
states for highest average 
gift and other appropriate 
measures 


 


Increase the number of SNA 
members actively involved in 
the Annual Fund committees. 


 Review and revise the 
“Annual Fund” campaign to 
encourage SNA members to 
support SNF. 


 Consider new name for 
campaign  COMPLETED 


  


 Develop a comprehensive 
donor relations plan, 
including 
acknowledgement, 
recognition, and 
stewardship. IN PROGRESS 


 


 


Review and revise, as needed, 
the comprehensive donor 
relations plan. 


Review and revise, as needed, 
the comprehensive donor 
relations plan. 
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 2015 2016 2017 


ANNUAL GIVING 
(Continued) 
 


Enhance the engagement of 
donors through giving 
circles using appropriate 
recognition and 
stewardship. 


 Create giving circles at 
$50, $100, and $250 
levels COMPLETED 


 Select appropriate 
names for each giving 
circle COMPLETED 


 Design “benefits” for 
each giving circle IN 
PROGRESS 


 Promote the giving 
circles IN PROGRESS 


Promote annual gifts of 
$1,000 or more. 


 Create giving circle for 
gifts of $1,000 and above 
COMPLETED 


 Select appropriate name 
for giving circle for gifts of 
$1,000 and above 
COMPLETED 


 Design “benefits” for 
giving circle for gifts of 
$1,000 and above IN 
PROGRESS 


 Promote the giving circle 
for gifts of $1,000 and 
above 


 


 
Use all giving circles to 
encourage increased giving. 
IN PROGRESS 


Continue to promote 
increased annual giving 
through giving circles. 


Continue to promote increased 
annual giving through giving 
circles. 


 
Develop a comprehensive 
donor relations plan, 
including 
acknowledgement, 
recognition, and 
stewardship. IN PROGRESS 


 


 


Review and revise, as needed, 
the comprehensive donor 
relations plan. 


Review and revise, as needed, 
the comprehensive donor 
relations plan. 
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 2015 2016 2017 


ANNUAL GIVING 
(Continued) 
 


Promote giving to the 
Annual Fund at all SNA 
Conferences. IN PROGRESS 


 Donate to SNF included 
on ANC On-The-Go App 
COMPLETED 


 Giving by mobile phone 
available during ANC 
COMPLETED 


 Post names of those 
supporting annual fund 
at ANC; update as gifts 
are made IN PROGRESS 


 Provide ribbons for ANC 
nametags and buttons 
for those who have 
supported the Annual 
Fund IN PROGRESS 


Continue to promote giving to 
the Annual Fund at all SNA 
Conferences. 
 Donor breakfast (PENDING 


FUNDING) 


Continue to promote giving to 
the Annual Fund at all SNA 
Conferences. 


 
Encourage ANC exhibitors 
to consider promotions to 
encourage traffic at their 
booths that would benefit 
the Foundation. IN 
PROGRESS 


 
 


 
Solicit ANC exhibitors who 
have not supported the 
Foundation in the past. IN 
PROGRESS 
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 2015 2016 2017 


ANNUAL GIVING 
(Continued) 
 


Secure a challenge gift to 
match all new gifts (and/or 
increases) to SNF to be 
used in last three months of 
2015. IN PROGRESS – 
IDENTIFYING POTENTIAL 
DONORS 


Secure a challenge grant for 
new and increased gifts 
and/or for new and increased 
gifts by a specific group of 
donors, i.e. SNA members in a 
specific state. 


 


 
Develop and promote 
opportunity for SNA 
members and others to 
create fundraising pages for 
the 2015 Annual Fund. 
Development: COMPLETED 
Promotion: IN PROGRESS 


  


 
Solicit past (before 2014) 
scholarship recipients to 
encourage them to “pay it 
forward” by supporting the 
Annual Fund. IN PROGRESS 


 
 


 
Personally deliver “Friends 
of the Foundation” signs to 
Patrons and other 
corporate donors who are 
exhibiting at ANC. SIGNS 
ORDERED 
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 2015 2016 2017 


ANNUAL GIVING 
(Continued) 
 


Develop a year-end strategy 
for giving to include a series 
of at least five e-
solicitations between 
Thanksgiving and December 
31, 2015. 


 


Develop a year-end strategy 
for giving and implement 
between Thanksgiving and 
December 31, 2016. 


Develop a year-end strategy for 
giving and implement between 
Thanksgiving and December 31, 
2017. 


 Promote Giving Tuesday on 
12/1/15 as focal point for 
launch of year-end giving.  
BEGINNING OCTOBER 2015 


Continue to promote Giving 
Tuesday. 


Continue to promote Giving 
Tuesday. 


  Define the criteria for 
identifying annual giving 
donors who should be moved 
to the major giving and/or 
planned giving prospect 
pools. 


Continue to identify 
membership/annual giving 
donors who should be moved 
to the major giving and/or 
planned giving prospect pools.  


  Develop a plan for 
encouraging members of the 
SNA and SNF Boards to make 
an annual gift.  


 Identify various ways that 
Board members can 
support SNF  


 Consider a peer-to-peer 
solicitation effort for 
board giving 
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B. MAJOR GIVING  


[GIFTS OF $10,000 AND ABOVE] 
 Begin to create a focused 


major gifts program. 
 Secure program grants from 


corporate foundations and 
other foundations. 


Identify priority funding 
opportunities for major 
gifts.   IN PROGRESS 
 Funding opportunities 


may include existing 
and/or new programs 
that support the 
strategic plan of SNA 


  


 
Develop a plan for 
contacting corporate 
foundations and private 
foundations that have 
potential for supporting 
SNF. IN PROGRESS 
 Differentiate from 


corporate marketing 
dollars and 
“sponsorship” 


  


 
Submit at least five 
proposals for funding 
requests of $50,000 and 
above before December 31, 
2015. IN PROGRESS 


Submit at least ten proposals 
for funding requests of 
$50,000 and above in 2016. 


Submit at least ten proposals 
for funding requests of $50,000 
and above in 2017.  
 


 
 Develop and implement plan 


for major giving to include 
identification, cultivation, 
solicitation, and stewardship 
of gifts of $10,000 and above. 


Review and revise, as needed, 
plan for major giving to  include 
identification, cultivation, 
solicitation, and stewardship of 
gifts of $10,000 and above. 







DEVELOPMENT PLAN 2015 – 2017 
Updated June 2015 


8 
6/12/2015 


 2015 2016 2017 


MAJOR GIVING  
(Continued) 


  Conduct face-to-face 
meetings with potential major 
donors. 


Conduct face-to-face meetings 
with potential major donors. 


 
 Develop and implement 


individual strategies for those 
donors identified with high 
capacity/wealth.  


Continue to develop and 
implement individual strategies 
for those donors identified with 
high capacity/wealth.   


 
 Educate and involve SNF 


Board members in the major 
giving identification and 
cultivation processes. 


Continue to expand 
involvement of SNA and SNF 
Board members in 
identification, cultivation, and 
stewardship of major donors. 


 
  Expand prospect research 


function to support major 
giving program. 


 
  Conduct activities during 


conferences and at other times 
for prospects with high-level 
capacity to connect more 
closely to SNA and SNF. 


C. PLANNED GIVING  
 Develop a comprehensive 


planned giving program 


Promote The School 
Nutrition Legacy Circle.  IN 
PROGRESS 
 Develop process for 


responding to those 
making inquiries and 
making intents known 
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 2015 2016 2017 


PLANNED GIVING  
(Continued) 


Establish goals for The 
School Nutrition Legacy 
Circle: 
 Number of inquiries 


 Number of new intents 


  


 
Promote planned giving to 
SNF and SNA Boards:  


 Identify and recognize 
SNF Board members 
who have made intents 
known 


 Invite others on SNA 
and SNF Boards to 
become “charter” 
member  


  


 
Include check-off box on 
Annual Fund pledge form to 
request information on 
School Nutrition Legacy 
Circle. COMPLETED 


  


 
Determine how to track 
inquiries and commitments. 
IN PROGRESS 


  


 
Develop 3-year marketing 
plan for promotion of 
School Nutrition Legacy 
Circle. IN PROGRESS 


Develop materials on planned 
giving to support endowment. 
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PLANNED GIVING  
(Continued) 


Develop guidelines and 
policies for gift planning. 


 Enhance the planned giving/gift 
planning program by using a 
planned giving software/ 
marketing provider, such as 
Crescendo or Stelter. 


 
Communicate with the SNA 
Past Presidents about The 
School Nutrition Legacy 
Circle. 


 Send letters from SNF 
Planned Giving Co-
chairs COMPLETED 


 Conduct personal 
follow-up with SNA Past 
Presidents IN 
PROGRESS 


  


 
 


 
Develop a mailing list for 
planned giving.  


 Include those who have 
been SNA members for 20 
years or more 


 Include SNA and SNF past 
and current Board members 


 Develop a quarterly mailing 
schedule 


 Review options on 
brochures; consider 
postcards also  
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PLANNED GIVING  
(Continued) 


 Launch a bequest campaign.   


 Materials from the 
provider (above) will be 
used to promote the 
campaign 


 Board members, SNA 
members (current and 
past), donors, and 
volunteers will be 
encouraged to include SNF 
in their wills 


 Campaign will include 
mailings, small group 
sessions, and one-on-one 
meetings 


 Information on giving 
through wills will be 
included in SNA 
publications, including 
School Nutrition magazine, 
etc. 


 Special articles and 
profiles of those making 
bequests will be 
highlighted through all 
media channels  


 Bequest messages will be 
included in annual giving 
and other appeals 
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PLANNED GIVING  
(Continued) 


  Get testimonials from planned 
giving donors (Video and print 
format) to include in various 
publications and online. 


 
  Use social media consistently to 


promote planned giving. 


 
  Implement a phone/mail 


program to identify those high 
wealth individuals with interest 
in being contacted to learn 
more about the giving 
opportunities at SNF. 


 
 Plan first recognition event 


for The School Nutrition 
Legacy Circle: 


 Consider having during 
ANC or other meeting that 
many members already 
attend   


 Identify gift item for 
members of The School 
Nutrition Legacy Circle 


 Consider other gifts for 
subsequent years – 
depending on numbers 
required for minimum 
orders 
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D. OTHER – COMMUNICATION 
AND MARKETING 


Provide e-newsletters 
annually from Foundation 
(Foundation Focus).  
 Spring issue distributed 


on 4/28/2015; available 
on SNA and SNF 
websites; posted on SNF 
Facebook COMPLETED 


 Subsequent issues: Fall 
2015 (September); 
Winter 2016 (January) 


Continue to provide three e-
newsletters annually from 
Foundation (Foundation 
Focus).  
 


Continue to provide three e-
newsletters annually from 
Foundation (Foundation Focus).  
 


  Work with communications 
to enhance SNF website. 
ONGOING  


Continue to enhance the SNF 
website. 


Continue to enhance the SNF 
website. 


  Develop a “thank you” video 
with children participating to 
use online and at meetings. 


 


 Schedule feature articles, 
ads, etc. in School Nutrition 
magazine and on SNA 
website. ONGOING 
(Feature in April 2015; 
Coverage of Celebration in 
May 2015; plan for 2015-16 
in progress) 


 


 


Continue to feature articles, 
ads, etc. in School Nutrition 
magazine and on SNA 
website. 


Continue to feature articles, 
ads, etc. in School Nutrition 
magazine and on SNA website. 
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COMMUNICATION AND 
MARKETING  
(Continued) 


Develop a donor touch-
point management 
program with specific 
strategies for 
communication with and 
engagement of donors; 
integrate into electronic 
communications and 
marketing. IN PROGRESS 


Continue to refine  and 
update the donor touch-point 
management program to 
include specific touches by 
area of interest and/or 
potential giving level. 


 Add special 
communication, such as a 
quarterly letter, from SNA 
CEO and/or SNA President 
on a periodic basis 


Continue to refine and update 
the donor touch-point 
management program with 
specific strategies for 
communication with and 
engagement of donors. 


 Begin planning for a School 
Nutrition Hero Celebration 
during LAC 2016. IN 
PROGRESS 


 Survey on 2015 Event 
and Preliminary budget 
and timeline for 2016 
event to be reviewed by 
SNF Board on 6/18/15 


Conduct School Nutrition 
Hero Celebration during LAC 
2016. 


 Evaluate the event and 
determine if event should 
be continued in 2017 


 Begin planning for School 
Nutrition Hero Celebration 
during LAC 2017 


 


Conduct School Nutrition Hero 
Celebration during LAC 2017. 


 Evaluate the event and 
determine if event should 
be continued in 2018 


 Begin planning for School 
Nutrition Hero Celebration 
during LAC 2018 


 


 Develop series of video 
pieces of SNA members 
saying “Why I Support the 
SNF Annual Fund.” 
IN PROGRESS (To be video-
taped at ANC) 
 


Continue to have SNA 
members telling others “Why 
I Support the SNF Annual 
Fund.” 
 


Continue to have SNA members 
telling others “Why I Support 
the SNF Annual Fund.” 
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COMMUNICATION AND 
MARKETING  
(Continued) 


Invite SNA members to 
share their day-to-day 
stories that can be used to 
communicate the impact of 
the School Nutrition 
Professional for use in 
fundraising for SNF. IN 
PROGRESS (To be video-
taped at ANC) 


Continue to invite SNA 
members to share their day-
to-day stories that can be 
used to communicate the 
impact of the School Nutrition 
Professional for use in 
fundraising for SNF. 
 


Continue to invite SNA 
members to share their day-to-
day stories that can be used to 
communicate the impact of the 
School Nutrition Professional 
for use in fundraising for SNF. 
 


 SNF Annual Report is 
included with SNA Annual 
Report for 2014-15. 
(Without list of donors) 


Develop a “Report on Giving” 
for 2015: 


 Include list of donors 
 Highlight projects 


supported by SNF 


 Possibly included with 
SNA Annual Report for 
2015-16 


Develop a “Report on Giving” 
for 2016: 


 Include list of donors 


 Highlight projects 
supported by SNF 


 Possibly included with SNA 
Annual Report for 2016-17 


 







BOARD OF DIRECTORS ACTION ITEM 
 


 
TOPIC:  DATE:   


2016 Celebration of School Nutrition Heroes 6/10/15 


RECOMMENDED ACTION: Approve the plans to conduct the third annual Celebration of School 
Nutrition Heroes at LAC on Monday, February 29, 2016   
 
 
BACKGROUND INFORMATION:   
Beginning in 2014, SNF has conducted two Celebrations to recognize School Nutrition Heroes and to 
raise unrestricted revenue for SNF. The event in 2014 netted $100,000 and the 2015 event netted 
$60,000. The surveys completed by corporate sponsors and by attendees of the 2015 event were 
positive about the event and indicated an interest in SNF continuing the event.  
 
 
 
1. Has this subject appeared in previous Board Minutes?  X Yes    No 


Both the 2014 and 2015 Celebration events have been approved by the SNF Board and the Board 
has received updates on the events as they were planned and conducted.  


 
2. Does this action align with SNF’s Strategic Plan?   X Yes   No     NA 


If yes, how does it align with SNF’s Strategic Plan? The Strategic Plan Pillar III: Funding: A 
constant and sustainable funding stream ensures that SNF will continue to offer relevant and 
innovative programming to the school nutrition community”  


  
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 
 Bylaws/Standing Rules  Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents?  Yes   No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes, this year’s budget, X next year’s budget,  beyond next year. 
 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 


NEW REVENUE PROJECTIONS: 
Gross Revenue: $165,000; Net Revenue: $56,000 







TOTAL ESTIMATED COST:    
Expenses: $109,000  
 
IMPLEMENTATION DATE:    
Immediately  
 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 
Results in revenue to cover operations of the Foundation and to fund programs.  


EXISTING POLICY/PRACTICE: 
Board approves plans to hold event annually.  


   
FORM SUBMITTED BY:   - 


 
DATE: 6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
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BACKGROUND 
 
SNF’s 2015 Celebration of School Nutrition heroes was held on Monday, March 2, 2015 during 
SNA’s Legislative Action Conference.  This report summarizes the financial information and 
feedback collected via a post-event evaluation survey of sponsors and attendees. 
 
FINANCIAL SUMMARY 
 


 2014 2015 Variance 


Revenue $181,345.00 $162,491.00 ($18,854.00) 


Expenses $80,255.19 $103,177.47 $22,922.28 


Net Revenue $101,089.81 $59,313.53 ($41,776.28) 


 
 
EVENT EVALUATION 
 
Methodology 
 
Two evaluation surveys were created, one for sponsors and a separate evaluation for 
attendees.  Evaluation questions were developed to address satisfaction with various aspects of 
the event. 
 
The evaluations were conducted online using SurveyMonkey.com and sent via email to those 
that had attended or sponsored the event.   
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Demographics 
 
Corporate Sponsor Respondents 
 
A total of 17 corporate sponsors responded to the evaluation resulting in a response rate of 
28%. 
 
Key Demographics of this group: 


 Most of the corporate sponsors that responded were an event sponsor (premier, leader, 


champion or supporter).  About one-third had purchased table(s) or one or more seat to 


the event.   


 Most of the respondents’ companies (78%) were sponsors in the past.   


 Just over half (55%) attended in 2014.  An additional 17% indicated that others from 


their company attended in 2014. 


 About two-thirds (65%) of corporate sponsor respondents used the event to entertain 


clients and/or potential clients. 


 


Sponsor Type Percentage (n) 


Premier Sponsor 16% (3) 


Leader Sponsor 32% (6) 


Champion Sponsor 5% (1) 


Supporter Sponsor 16% (3 


Purchased table(s) 16% (3) 


Bought one or more seats 21% (4) 
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Attendee Respondents 
A total of 76 attendees completed the evaluation resulting in a response rate of 52%. 
 
Key Demographics of this group: 


 Most of the attendees that responded were SNA Foodservice members (61%). 


 59% of responding attendees were attending this event for the first time. 


 The most common ways tickets were paid for was by a company (other than the one the 


respondent works for) or by a state association; or the attendee received a  


complimentary ticket. 


 Being invited or through the LAC registration materials were the most common ways 


responding attendees heard about the event. 


 


Attendee Type Percentage (n) 


SNA Industry Member 10%  (8) 


SNA Foodservice member 61% (46) 


SNA State Agency member 1% (1) 


Retired Foodservice member 1% (1) 


Guest of SNA Industry 14% (11) 


Guest of Attendee (other than industry 3% (2) 


2015 Hero 5% (4) 


2014 Hero 3% (2) 


SNA Board Member 13% (10) 


SNF Member 1% (1) 


SNA Staff Member 5% (4) 


Other 4% (3) 
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Overall Rating 
 
Three separate questions were asked that provide information on the event overall.  The 
responses to these separate questions provide consistent insights.   
 


 A large percentage of both corporate sponsor respondents and attendee respondents 


were satisfied with the event.   


 A similarly large percentage rated the event as being “good” or “very good.”    Over half 


of corporate sponsors indicated that the event was either “somewhat better’ or “a great 


deal better” than expected.  


 Just over one-quarter of attendee respondents indicated that the event was either 


“somewhat better” or “a great deal better” than expected.  A relatively small number 


indicated that the event was “somewhat worse” than expected. 


 


Overall Rating Corporate Attendee 


Overall Satisfaction 94% Satisfied (35% Extremely Sat) 
4.3 out of 5 weighted average 


86% Satisfied (49% Extremely Sat) 
4.3 out of 5 weighted average  


Overall Rating 94% Good (47% Very Good) 
4.4 out of 5 weighted average 


90% Good (55% Very Good) 
4.4 out of 5 weighted average 


Expectations 56% indicated better than 
expected (28% a great deal 
better); 6% somewhat worse  


29% indicated better than 
expected (25% a great deal 
better); 11% somewhat worse 


Overall Satisfaction:  % Satisfied is combined average of those rating “Somewhat Satisfied” and “Extremely 
Satisfied”; weighted average based on 5 point scale (5 = Extremely Satidfied; 4 = Somewhat Satisfied; 3 = 
Neither; 2 = Somewhat Dissatisfied; 1 = Extremely Dissatisfied 
Overall Rating:  % Good is combined average of those rating “Very  Good” and “Good”; weighted average based 
on 5-point scale (5 = Very Good; 4 = Good; 3 = Average; 2=Poor; 1 = Very Poor) 
Expectations:  Remaining percent of respondents indicated “about what was expected” 
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Event Elements 
 
Sponsors and attendees rated specific elements of the event.  A large majority rated each of the 
event elements as being either “good” or “very good.”  Food was the only event element where 
less than three-quarters of corporate sponsor respondents rated it as either “good” or “very 
good.”  Some open-ended comments were provided about the food and the buffet format 
which can help to understand the rating.  There were reoccurring comments about 
difficulties/dislike of the buffet serving format and that the groups at the end did not have 
enough food. 
 


Event Element Corporate (n = 17) Attendees (n = 72) 


 % Good (% 
Very Good) 


Weighted 
Average 


% Good (% 
Very Good) 


Weighted 
Average 


Publicity 88% (24%) 4.1 77% (33%) 4.1 


Written Program 94% (47%) 4.4 94% (51%) 4.5 


Venue 88% (41%) 4.3 94% (63%) 4.6 


Food 71% (12%) 3.8 81% (46%) 4.2 


Staff 100% (71%) 4.7 93% (68%) 4.6 


Communications of 
Proceeds of Event 


82% (29%) 4.1 79% (32%) 4.1 


% Good is combined percentage of respondents indicating “Very Good” and “Good” 
Weighted average is based on a 5-point scale (5 = Very Good; 4 = Good; 3 = Average; 2=Poor; 
1 = Very Poor) 


 
Length of Program 
 
A large majority of respondents (73% of corporate sponsors and 94% of attendees) indicated 
that the length of the program was just about right.  Of those that did not, more felt it was too 
long than too short.  This was mainly indicated by corporate sponsors. 
 
Organization 
 
Nearly all respondents thought that the event was extremely or very organized. 
 
Reasons for Supporting 
 
Corporate sponsors provide open-ended comments on the most important reason for 
supporting the 2015 Celebration of School Nutrition Heroes.  The list of comments is included 
at the end of the summary.  Reoccurring themes of these comments related to supporting 
SNA/SNF and those working in school nutrition. 
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Likes & Dislikes 
 
Respondents had the opportunity to provide open-ended comments related to their likes and 
dislikes of the 2015 Celebration.  The complete list of comments is included at the end of the 
summary.  The following were reoccurring themes of aspects of the event that they liked: 


 Hearing the stories of the heroes; videos; interviews (37 comments from attendees; 7 


comments from Corporate sponsors) 


 The program (6 comments from attendees; 2 from Corporate sponsors) 


 The food (7 comments from attendees) 


The following were reoccurring themes of aspects of the event that they disliked: 


 Nothing (16 comments from attendees; 2 from Corporate sponsors) 


 Cost (4 comments from attendees; 2 from Corporate sponsors) 


 Beverage service (5 comments from attendees; 1 from Corporate sponsors) 


 Food (9 comments from attendees; 2 from Corporate sponsors) 


 Heroes Presentation (16 comments from attendees) 


 Higher Attendance (2 comments from attendees; 1 from Corporate sponsor) 


 
2016 Sponsorship & Attendance 
 
Sponsorship 
Corporate sponsors were asked how likely it is that their company would sponsor next year 
across two different scenarios.  If sponsorship fees remain the same, 9 of 15 indicated they are 
likely to sponsor again.  However, if fees are increased slightly, the number drops to 6 with 6 
fewer sponsors being extremely likely to sponsor and two indicated that it is unlikely they 
would sponsor. 
 
Likelihood of company sponsoring the 2016 Celebration of School Nutrition Heroes 


 Extremely 


Likely 


Likely Neutral Unlikely Extremely 


Unlikely 


N/A Weighted 


Average 


If 


sponsorship 


fees remain 


the same 


46.7% 


7 


13.3% 


2 


20.0% 


3 


0.0% 


0 


0.0% 


0 


20.0% 


3 


4.33  


Total: 15 


If 


sponsorship 


fees are 


increased 


slightly 


7.14% 


1 


35.7% 


5 


21.4% 


3 


14.3% 


2 


0.0% 


0 


21.4% 


3 


3.45 


Total: 14 
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60% indicate that their level of sponsorship for next year would be the same as this year.  


Sponsor Level for 2015 Percentage (n) 


Same as 2015 60% (9) 


Higher level 7% (1) 


Lower level  7% (1) 


More likely a table 7% (1) 


More likely several seats 7% (1) 


 
September through November is the best time to contact 5 of the respondents about 
sponsoring in 2016.  Four indicated June through August. 
 
2016 Attendance 
Attendees were asked how likely it is that they would attend next year’s event across four 
different scenarios.  The highest likelihood of responding attendees to attend next year is if 
they are a guest of industry (46% being “extremely likely” and 28% being “likely” to attend).    
The lowest likelihood was if they needed to purchase a ticket (5% being “extremely likely” and 
27% being “likely” to attend). 
 
Likelihood of attending the 2016 Celebration of School Nutrition Heroes 


 Extremely 


Likely 


Likely Neutral Unlikely Extremely 


Unlikely 


N/A Weighted 


Average 


If I attend 


LAC  


33.3% 


23 


34.8% 


24 


20.3% 


14 


5.8% 


4 


4.4% 


3 


1.5% 


1 


3.88 


Total: 69 


If I need to 


purchase a 


ticket 


4.7% 


3 


26.6% 


17 


25.0% 


16 


15.6% 


10 


23.4% 


15 


4.7% 


3 


2.72 


Total: 64 


If I am a 


guest of 


industry 


46.2% 


30 


27.7% 


18 


12.3% 


8 


3.1% 


2 


0.0% 


0 


10.8% 


7 


4.31 


Total: 65 


If my 


company 


sponsors the 


event or 


purchases 


tickets 


31.2% 


19 


13.1% 


8 


8.2% 


5 


1.6% 


1 


4.9% 


3 


41.0% 


25 


4.08 


Total: 61 
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COMMENTS 
 
Corporate Sponsors:  What do you consider the most important reason for supporting 


the 2015 Celebration of School Nutrition Heroes? 


To honor the heroes Leadership role in Child Nutrition 


Investing in our members who are on the line The heroes deserve it 


To support the Foundation Partnership with the School Nutrition 


Association 


To support the wonderful programs of SNA 


and to honor the passionate man and women 


who are a part of the program 


Aligns with our companies values and 


industry leadership position that supports the 


hard work that operators do 


Right thing to do, another chance to network In support of the Heroes being honored 


It’s truly what “we” as an organization are 


about and it needs to be celebrated 


Giving back and honoring those who go 


beyond the call outside of the normal duties 


Educational opportunities for members  


 
Corporate Sponsors:  What did you like about the 2015 Celebration? 


Thought it was great; we need to do a better 


job of getting the word out why tickets cost 


what they do. This seemed to be the biggest 


“hang up” that folks were expressing to me 


anyway. Over all I thought it was a great 


night shared by all!  


Great chance to interact with operators in a 


smaller environment. Right amount of time 


for dinner; not too drawn out. 


The stories. Hearing the heroes’ stories. 


Well run event and it honored some really 


great people in our business. 


That they provided ample time to honor each 


award recipient. 


Overall program content. The passion and emotion!! 


Introducing the heroes and hearing their 


stories. 


Better videos, powerful stories. 


Hearing about the heroes recognized and their 


stories. 


Recognizing the hard, unique work child 


nutrition professionals do. 


 
Corporate Sponsors:  What did you dislike about the 2015 Celebration? 


The cost was very expensive. Nothing. Nice event.  


Waiting for food, not enough food or enough 


selection of healthy choices. 


Difficulty in balancing jars of food on plates 


from the buffet line; could some items (breads 


and salads) have been pre-plated at the tables? 


Need more folks to attend. I wish it were more affordable for more 


customers to attend. 


You need more bars and bartenders for that 


many people when they first arrive; lines 


were long. 


Microphones on Gary Vonck and Pat McCoy 


were not good; could not hear them clearly. 


There was nothing I disliked. Might have considered amping up the room 


décor just a bit. Still felt like a hotel ballroom.  


Nothing. It is awesome.  
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Attendees:  What did you like about the 2015 Celebration? 


Comment 
Category 


Comment 


Hearing the 
stories of 
the heroes; 
videos, 
interviews 
(37 
comments) 


 Recognition of donors was done with class. 


 Neat idea. The first two heroes did not have a wow factor. 


 This was awesome, really touching. 


 I liked the hero presentations – the winners are very humble. 


 Recognition of School Nutrition individuals for their work outside of food service. 


 It was very classy and recognized heroes in our industry who normally would 


never get the recognition they so rightly deserve. 


 It was so inspirational to see those everyday unsung heroes getting recognized. 


 Everything. The stories and the comradery. 


 The winners. Amazing people and I left feeling proud that our industry is full of 


such caring, loving people 


 Nice to see us honor and recognize our own. 


 It was a lovely evening. Loved all the hero stories.  


 The feeling you get knowing how much these heroes give. 


 The best part was watching the videos and hearing their stories. 


 The people honored seemed very committed to the wonderful things they are 


doing for others. It was nice that they were honored. 


 I like that it brings attention to individuals who might otherwise not be known 


of. 


 The emotion it generated for hose in our industry that are sometimes 


overlooked. 


 The program focuses on the personal side of SN heroes rather than their 


cafeteria work.  


 Love seeing SN professionals honored – not only for their work, but for their 


contributions to the community.  


 Well deserving individuals being recognized was a very good feeling. 


 The build-up and stories which go with each of the heroes. 


The Program 
(6 
comments) 


 I thought the program went off without any glitches. The guest hosts did an 


exceptional job. 


 Program moved along and held people’s attention.  


 Program was right length and ran well. 


The Food (7 
comments) 


 


 The food was great. 


 The food had good flavor 
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Other (11 
comments) 


 Venue and the company. 


 The ability to socialize with peers. 


 Very happy to see how organized and marketed it was.  


 The facility, decorations, food and speakers. 


 Food, venue, videos, and program. 


 The videos, the emcees, the celebration. 


 The industry member who shared his story as the introduction. 


 Everything . 


 Almost everything. 


 Great to celebrate success; especially since LAC was all negative! 


 It was an intimate evening. I did not want to attend initially because I was 


thinking it would be like the Gala, but it was MUCH better! 


 


Attendees:  What did you dislike about the 2015 Celebration? 


Comment 
Category 


Comment 


Nothing (16 
comments) 


 Everything was so nice. The meal was delicious! 


 


Cost (4 
comments) 


 The food and the cash bar were very expensive. 


 I enjoyed the event, but it was not what I had expected. I have attended other 


fundraisers similar to this for different organizations and was a little surprised 


at the ticket cost for what was actually provided. I had expected a plated 


dinner – not that the stations were terrible, just unexpected – drinks were not 


included (and were pricey). There was not wine on the tables, etc. If I had 


never been to a similar function in the past I may not have been as 


disappointed. I have just been to nicer events for $150/ticket.  


Beverage 
Service (5 
comments) 


 Would like to be able to use a credit card and get a receipt for beverages. 


 The inconvenience of purchasing individual drink tickets. 


 I wish I had known that people bring in their own wine for their tables. 


 Needed additional bars. Could not get program started for all the folks standing 


in line at the bar. 


The Food (9 
comments) 


 Food was an insult to people that are in the food business. 


 For this formal event I would prefer a served meal not the buffet. Or a mix – 


served meal with dessert and coffee buffet. 


 Buffet, not sit-down dinner; too slow; needed more lines. 


 Food could have been better. 


 My table was last to the serving lines and some of the food choices were not 


available. However, I had plenty to eat and the food was very tasty.  


 Would have preferred a sit-down dinner. Not much table talk time or eating 


time before program started.  
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 Need to keep working on the food situation and how that’s organized to make 


the process as quick and seamless as possible for all attending. 


 The time for the meal, the way the meal was served (because of the timing 


mainly) and my seating location made it difficult to see the presentation. I was 


front and side most tables.  


Heroes/Program 
(16 comments) 


 Heroes should have walked the red carpet again.  


 When Heroes were announced at the beginning of the event, they should have 


walked all the way up to the front of the stage so everyone could see and cheer 


for them. The first Hero that came in the room went straight to her table in the 


back before we could see her.  


 That someone from the State did not escort the recipient in when they were 


announced. And that we were not made to stand up.  


 As a Hero I was not in the room for the beginning of the meal or introductions 


and missed seeing friends. I would suggest not introducing Heroes until the 


beginning of program or from their seats. I was asked to sit with a sponsor and 


then the table was shuffled so I didn’t end up with the sponsor and would have 


preferred to sit with friends instead.  


 The heroes look uncomfortable sitting at the stage and did not say anything. 


 I don’t like the idea of the Heroes sitting on the stage. They should go back to 


their tables. 


 Awkward to have heroes all sit on stage and distribute awards at the end. 


 Not sure that the “award” was equal to the situation. What they received as 


tokens of their accomplishment seemed “small.” 


 I wish the videos were a little longer.  


 The videos were great. But the conversations on stage seemed a bit forced.  


 Heroes’ stories could have been told in a bit more personal and touching way. 


 I just liked the 2014 Celebration better. It spoke to school nutrition much 


better and was more touching and purposeful. 


 The presentations weren’t as well done as last year.  


 The heroes should be managers not directors. 


 Thought the front line staff were truly the heroes – not that the others didn’t 


have a great story – something warm about front line staff going above and 


beyond.  


 More information to our membership on how to apply to be a Nutrition Hero.  


Higher 
Attendance (2 
comments) 


 It would have been nice for more people to attend. 


 Wish there had been more in attendance. The room was large for the number 


of tables.  


Other (3 
comments) 


 The background music made it hard to hear the presentations.  


 The only negative thing was the weather – made it difficult for some to get 


there. 
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 I think you need to allow more time to mingle and network after the program. 


We were being pushed out of the room as soon as the program ended. It would 


have been nice to encourage guests to stay. Maybe have a social hour for 


everyone to have drinks and appetizers then move into dinner and program? 


Just a thought.  


 







SNF Celebration of School Nutrition Heroes 6/11/2015


Monday, February 29, 2016
Marriott Marquis


Preliminary Budget


Description Actual 2015
Budget 2016 


(Based on 300)


Variance: Actual 
2015 and Budget 


2016 Comments
Expenses


Dinner cost 37,489.84$                       37,500.00$                   10.16$                                  125.00$                     Per person/2016
Tasting 90.00$                               85.00$                           (5.00)$                                   125.00$                     Per person/2015
Beverages 5,261.50$                         5,000.00$                     (261.50)$                              
Bartender &  Cashier Fee 900.00$                             900.00$                         -$                                      


VIP reception for 80 people 2,354.70$                         2,500.00$                     145.30$                               
Appetizers 1,473.12$                 2015
Beverages 485.58$                     2015
Butler Service 396.00$                     2015


Signage
AV 928.18$                             250.00$                         (678.18)$                              SNIC A-V promotion  - $852.73
Photographer 175.00$                             175.00$                         -$                                      
Table/room décor -$                                   1,500.00$                     1,500.00$                            
Office Supplies 26.00$                               50.00$                           24.00$                                  
Name cards
Postage - Solicitation
Printing - Save the Date 575.57$                             500.00$                         (75.57)$                                
Postage -  Save the Date 387.30$                             350.00$                         (37.30)$                                
Printing - Invitations 2,015.00$                         2,000.00$                     (15.00)$                                
Postage - Invitation 752.72$                             750.00$                         (2.72)$                                   


Red carpet -$                                   
Step and Repeat 393.13$                             400.00$                         6.87$                                    







SNF Celebration of School Nutrition Heroes 6/11/2015


Monday, February 29, 2016
Marriott Marquis


Preliminary Budget


Description Actual 2015
Budget 2016 


(Based on 300)


Variance: Actual 
2015 and Budget 


2016 Comments
Expenses (Continued)
Gobos -$                                      
AV in ballroom 440.00$                             440.00$                         -$                                      


Awards 302.00$                             151.00$                         (151.00)$                              50 medals ordered
Engraving of medals 200.00$                         
Videos -$                                   2,500.00$                     2,500.00$                            Not billed in 2015
Photos and Photo albums 228.16$                             200.00$                         (28.16)$                                


Program book 606.85$                             600.00$                         (6.85)$                                   
Page in School Nutrition 2,000.00$                         2,000.00$                     -$                                      
Other postage 41.05$                               50.00$                           8.95$                                    


Heroes - Travel* 2,885.00$                         3,250.00$                     365.00$                               
Airfare Airfare
Hotel Per diem/Misc
Per diem/baggage/misc Hotel


Staff 34,869.00$                       33,000.00$                   (1,869.00)$                           
Staff  (in-kind) -$                                      
Overhead 8,656.00$                         8,700.00$                     44.00$                                  
Bank/Credit Card Charges 1,800.47$                         1,800.00$                     (0.47)$                                   


Expenses Total 103,177.47$       104,851.00$    1,673.53$             







SNF Celebration of School Nutrition Heroes 6/11/2015


Monday, February 29, 2016
Marriott Marquis


Preliminary Budget


Revenue


Description Actual 2015
Budget 2016 


(Based on 300)


Variance: Actual 
2015 and Budget 


2016 Comments
Expenses (Continued)


Sponsors
$50,000 - PREMIER 35,000.00$                       35,000.00$                   -$                                      
$25,000 level -$                                   -$                                      
$10,000 level 55,000.00$                       60,000.00$                   5,000.00$                            
$5,000 level 15,000.00$                       15,000.00$                   -$                                      
Red carpet sponsor -$                                   -$                                      
$3,000 level 18,000.00$                       15,000.00$                   (3,000.00)$                           
Tables (10 seats) $2,500 12,500.00$                       12,500.00$                   -$                                      
Tables (10 seats) $1,500 4,500.00$                         6,000.00$                     1,500.00$                            
Individual tickets ($250 each) 8,250.00$                         7,500.00$                     (750.00)$                              
Individual tickets ($150 each) 6,150.00$                         6,000.00$                     (150.00)$                              
TOTAL SEATS -$                                      


154,400.00$                     157,000.00$                 2,600.00$                            
-$                                      


Donations 2,360.00$                         3,000.00$                     640.00$                               
Tributes -$                                   -$                                      
Pre-paid beverages 5,731.00$                5,000.00$             (731.00)$                    


Revenue Total 162,491.00$           165,000.00$        2,509.00$                  


Net Revenue 59,313.53$              60,149.00$          835.47$                      







1 
 


 


2016 Celebration of School Nutrition Heroes 
You are cordially invited to join the School Nutrition Foundation in celebrating the accomplishments 
of School Nutrition Heroes who have gone above and beyond expectations and have exemplified the 


dedication and commitment of school nutrition professionals across the nation.  


Through this event, the School Nutrition Foundation continues its efforts to provide funding for 
education, research and scholarships for SNA members as they build and maintain strong school 


nutrition programs.  


Sponsorship Opportunities for 2016 
Premier (Only 1 available)                   $50,000 


• Two tables for your special guests, VIP seating, and invitations for all of your guests to 
the Exclusive VIP Reception (Reception for Premier and Benefactors Sponsors only) 


• On stage recognition at the event and the opportunity for brief remarks 
• High visibility at the event through extensive on-site signage and with a large prominent 


visual display of your company logo. 
• Company logo on *Save the Date cards and the *invitation  (*Commitment must be 


made no later than September 15, 2015 to be included on the Save the Date card; by 
November 15, 2015 to be included on invitation)  


• Company name included in promotional materials for the event  
• Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 
• Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 


National Conference in 2016 (*Commitment must be made no later than November 15, 
2015 to receive recognition at SNIC) 


• Recognition in School Nutrition Magazine (One full-page)  
• Opportunity to participate on the selection committee to determine the School 


Nutrition Heroes to be recognized at the event  
• Opportunity to purchase drink tickets and bottles of wine in advance of event 
• Recognition during Foundation update at a General Session at ANC in 2016  
• Inside front cover in event program book 
• Prominent listing of company and link on SNF webpage for a 12-month period 
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Benefactor (Only 4 available)                              $ 25,000 
• One table for your special guests, VIP seating, and invitations for all of your guests to the 


Exclusive VIP Reception (Reception for Premier and Benefactors Sponsors only) 
• On stage recognition at the event 
• High visibility at the event through extensive on-site signage  
• Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 
• Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 


National Conference in 2016 (*Commitment must be made no later than November 15, 
2015 to receive recognition at SNIC) 


• Recognition in School Nutrition Magazine 
• Opportunity to purchase drink tickets and bottles of wine in advance of event 
• One full page in event program book 
• Prominent listing of company and link on SNF webpage for a 12-month period 


 
Leader (Unlimited)                              $10,000 


• One table for your special guests and VIP seating 
• On stage recognition at the event 
• High visibility at the event through extensive on-site signage  
• Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 
• Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 


National Conference in 2016 (*Commitment must be made no later than November 15, 
2015 to receive recognition at SNIC) 


• Recognition in School Nutrition Magazine 
• Opportunity to purchase drink tickets and bottles of wine in advance of event 
• Half page in event program book 
• Prominent listing of company and link on SNF webpage for a 12-month period 


 
Champion (Unlimited)                                                          $5,000 


• Five seats for your special guests  
• High visibility at the event through extensive on-site signage  
• Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 
• Recognition in School Nutrition Magazine 
• Opportunity to purchase drink tickets and bottles of wine in advance of event 
• Quarter page in event program book 
• Company listing on SNF webpage for a 12-month period 


 
Supporter (Unlimited)                                                 $3,000 


• Three seats at the event 
• High visibility at the event through extensive on-site signage  
• Recognition on signage throughout SNA’s Legislative Action Conference(LAC) 
• Recognition in School Nutrition Magazine 
• Listing in event program book 
• Company listing on SNF webpage for a 12-month period 
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Other Opportunities: 


• Tables (of 10 seats) 
o School Nutrition Professionals - $1,500 
o Industry Members - $2,500 


 
• Individual tickets: 


o School Nutrition Professionals - $150 
o Industry Members - $250 


 
• Recognition in event program book: 


o Full-page  $2,500 
o Half-page  $1,500 
o Quarter-page  $750 
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2016 SCHOOL NUTRITION HERO 
NOMINATION CRITERIA 


 


You are invited to help identify the five School Nutrition Heroes to be recognized in 2016. 


We know that in every school nutrition program across America the people involved are passionate and some go 
far above and beyond their daily job responsibilities in service to children. But we need you to bring to our 
attention those who have done—or are currently doing—truly extraordinary things in their school, community, 
and/or association. 


Help us tell the stories of school nutrition heroes and shine a much-deserved spotlight on the extraordinary efforts 
of ordinary SNA members.  


Following are a few thoughts to get you started: 


• Someone who is making or has made a difference in the lives of students and families. 
• Someone who is applying or has applied their skills in their local community to help feed others. 
• Someone who is or was instrumental to the success of a specific cause or important event. 
• Someone who is making or has made a difference in the lives of coworkers, employees and peers in 


school nutrition. 
• Someone who is using or has used knowledge, skills and abilities they acquired through participation and 


involvement in SNA and SNF programs and initiatives to benefit others in their school, school district, 
and/or community and beyond.  
 


Got someone in mind? The process is simple: 
In 500 words or less, answer these three questions about the nominee. 


1) Why should your nominee be recognized as a School Nutrition Hero? 


2) What are specific examples of the impact the nominee has had on the lives of others in his/her school, 
community, and/or association? 


3) How has the nominee applied skills he/she has learned through SNA/SNF involvement in making a 
difference?  


Nominations for 2016 may be submitted by any member of SNA.  Nominators may submit only one 
nomination for consideration.  


To be eligible to win this award, the nominee must be a current SNA member throughout the entire 
nomination process. The person nominating the hero must also be a current SNA member.  







BOARD OF DIRECTORS ACTION ITEM 
 


 
TOPIC:   DATE:   


Donor Breakfast at 2016 ANC 6/10/15 


RECOMMENDED ACTION:  Approve the proposed Donor Breakfast at 2016 ANC (Pending 
funding becomes available) 
 
 
BACKGROUND INFORMATION:   
See concept paper included in the Board materials provided for the 6/18/15 Board meeting. 
 
 
 
 
 
1. Has this subject appeared in previous Board Minutes?   Yes   X No 
 
2. Does this action align with SNF’s Strategic Plan?   X Yes   No     NA 


If yes, how does it align with SNF’s Strategic Plan? The Strategic Plan Pillar III: Funding: A 
constant and sustainable funding stream ensures that SNF will continue to offer relevant and 
innovative programming to the school nutrition community”  
While the donor breakfast may not contribute directly to revenue, acknowledgement and recognition is a key 
strategy in retaining and in increasing the support of donors.  


  
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 
 Bylaws/Standing Rules  Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents?  Yes   No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?    X Yes   No 


If yes, this year’s budget, X next year’s budget, X beyond next year (if event is continued) 
NOTE: Event is contingent on funding being available.  


 
6. If new product or service is new revenue projections and total estimated costs for proposed new 


product or service attached with this proposed action?     Yes  No      X NA 
 


NEW REVENUE PROJECTIONS: 
Unknown; objective of event is to retain donors from year to year and to increase giving amounts by 
those donors. 
 







TOTAL ESTIMATED COST:    
$5,000 - $8,000 (for 150 attendees) PENDING FUNDING AVAILABILITY 
 
IMPLEMENTATION DATE:    
2016 ANC (Planning to begin when and if funding becomes available)  
 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 
While the donor breakfast may not contribute directly to revenue, acknowledgement and recognition is a 
key strategy in retaining the support of donors and in increasing the contributions given to an 
organization. Having a donor breakfast at an Association’s annual conference to acknowledge and 
recognize the affiliated Foundation’s donors is a common practice among Association Foundations. 
EXISTING POLICY/PRACTICE: 
Board approves all new initiatives. 
 
   
FORM SUBMITTED BY:   - 


 
DATE: 6/10/2015 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
 
 
 







SCHOOL NUTRITION FOUNDATION 


Concept Paper 


Donor Breakfast at 2016 ANC in San Antonio 


Background: Acknowledgement and recognition are important components of donor retention and 
donor upgrade. The idea of a possible reception at ANC (or another conference) for donors to the 
Annual Fund has been considered, but no appropriate time was available and so many other activities 
are planned in the evenings during ANC and other conferences.  


At the 2015 National Conference for the Association Foundation Group (AFG) on May 7, a number of 
association foundations mentioned the donor breakfast at their annual conferences. Apparently 
Association Foundations have found the “Donor Breakfast” to be the opportunity to thank and recognize 
those who support the respective Foundations.  


A Donor Breakfast could fill the need for a venue for recognition of SNA members and others who 
support the School Nutrition Foundation.  


What:   Donor Breakfast at ANC in San Antonio in 2016 
  
When:  Wednesday, July 13, 2016 
  In conference convention center (TBD) 
  Proposed time: 6:30 – 8:00 AM (7:00 – 8:30 AM if General Session could begin at 9 AM) 


Before closing general session (8:30 – 10:00 AM) with SNF Update 
 
Invited:  Annual donors in 2015 (All SNA and SNF Board members should be 2015 donors) 
  Annual donors in 2016 (through July 12) 
  Members of the School Nutrition Legacy Circle 


Sponsors of Celebration 2016 
Heroes from 2016 Celebration 


  Patrons 
  Others making significant gifts: Schwan’s, PepsiCo, Winston, Baxter, etc. 
  Scholarship recipients for 2016 – 17 (Named in May 2016) 
 
Program: Jean Ronnei:  Welcome and Thank You 


• Opening remarks 
• Recognition of “Winning States” – those in each of the three divisions who had the 


highest percentage participation in 2015 – drawings for reserved seating for 
entertainment event that evening 


• Recognition of those who had personal fundraising pages 
• Introduction  of 2016 Heroes and recognition of 2016 Celebration Sponsors 
• Introduction of 2016-17 Scholarship recipients and recognition of those providing 


scholarships 
• Recognition of patrons 
• Recognition of School Nutrition Legacy Circle 
• Wrap up and Call to Action for 2016 







 
Following the program, the attendees will go to the Closing General Session and will sit 
in a reserved area of the room.  The donors would be asked to stand during the SNF 
Update during the session.  


 
Next steps: 


• Key individuals will review and will give feedback.  
• Concept will be presented to CEO and others to determine the feasibility of 


scheduling the breakfast at ANC in 2016.  
• Donor Breakfast will be marketed to potential donors at ANC 2015 


 
Potential Financial Implications: 


Based on 150 attendees:  Full breakfast – $ 8,000 ($40/person; 8% tax and 22% gratuity) 
     Continental –  $ 5,500 ($27/person; 8% tax and 22% gratuity) 
  


Propose to include in 2015-16 Budget for Fundraising to be offset by fundraising revenue. 
 
 
   
 







 
 
 


SNF Funding Update 
June 2015 


 
1) “Breakfast in the Classroom”  


Walmart Foundation Cycle 3 Grant 


• The School Nutrition Foundation continues to co-manage the Partners for Breakfast in the Classroom grant 
from the Walmart Foundation along with Food Research and Action Center (FRAC), National Education 
Association (NEA) Healthy Futures, and National Association of Elementary School Principals Foundation.   


• The School Nutrition Foundation is in Cycle 3 of grant funding.  Cycle 1 began in 2010 with 5 districts, Cycle 2 
began in 2012 and provided funds to 10 districts.  Cycle 3 shifted to a state approach engaging more deeply 
with each national organization’s state counterpart to promote the grant opportunity, identify eligible 
districts, and conduct outreach to recruit districts to apply.  


• The application process for Cycle 3 was a self-assessment with technical support, compared to previous cycles 
which had a consultant travel to the districts and conduct the assessment.   


• The program is focused on 7 states: Pennsylvania, Virginia, Arizona, Alabama, Kansas, Indiana, and Georgia.  
See the attached grid for the status of awards.  Districts in several states are still being actively recruited.   


• The project is beginning a webinar series and is drafting scripts for a video series to provide tools to directors 
looking to explore Breakfast in the Classroom.  The webinars and videos are designed to assist grant recipients 
as well as SNA members at-large who are interested in BIC. The topics are: Stakeholder Engagement; BIC 
Delivery Options and Counting and Claiming Students; Equipment Options; and Can My Program Be Fiscally 
Solvent with Breakfast in the Classroom? The first webinar is scheduled for June 17th.  


• Beyond Breakfast blog and PBIC’s social media presence is active and promoting alternative breakfast models.   


Walmart Foundation Cycle 4 Proposal 


• The Partners for Breakfast in the Classroom are meeting the week of June 15 to discuss submitting a proposal 
for funding for an additional two years, which would be Cycle 4, to continue to increase participation in the 
School Breakfast Program. The proposal will be submitted in fall 2015 for funding in 2016 and 2017.  
 


2) Scholarships 


In 2015, the School Nutrition Foundation has awarded the following scholarships: 


• Professional Development Educational Scholarships for 2015-16 


o 43 SNA members received scholarships totaling $57,500 
o Scholarships funded by Schwan’s Food Service ($25,000), 2014 SNF Annual Fund ($25,000), restricted 


annual giving and restricted special funds 
o Individuals received total scholarship awards in varying amounts from $5,000 - $250 


 







• ANC First-Timer Scholarships 
o 20 SNA members received scholarship of $500 each to reduce costs associated with attending ANC 


for the first time 
o Scholarships funded by PepsiCo Foodservice 
o Candidates for these scholarships are nominated by their directors 


• Josephine Martin National Policy Fellowship  
o The third recipient of the Josephine Martin National Policy Fellow, Julie Martin from Louisville, KY, 


attended the 2015 Legislative Action Conference and her expenses, totaling $1,700, were covered by 
the fellowship. (The recipient of the fellowship is attending LAC for the first time.)  


• Equipment Grants 
o An equipment grant from Baxter Manufacturing of one Mini Rotating Rack Convection Oven, plus a 


scholarship of $500 for a representative of the winning school district to attend ANC, was awarded to 
Grand Island Public Schools in Grand Island, NE. 


o An equipment grant from Winston Industries of ten pieces of equipment, including Holding Cabinets, 
Holding Drawers, and Thermalizers, was awarded to Henry County School District in Ridgeway, VA. 
 


3) Diabetes Charities of America 


The School Nutrition Foundation was invited to apply to join Diabetes Charities of America, 
http://www.diabetescharitiesofamerica.org/, the nonprofit national federation of nonprofit organizations 
working to prevent, treat and cure diabetes and related diseases. Diabetes Charities of America participates in 
the combined Federal Campaign (CFC), which is a 50-year-old nationwide workplace giving campaign that 
reaches all U.S. federal, military and postal workers.  


Diabetes Charities of America includes some of the nation's leading nonprofits working to prevent, treat and 
cure diabetes and is the first and only federation in CFC focused exclusively on diabetes. Nearly one million 
generous people donate nearly $250 million during the CFC campaign each year. Health, medical and disease-
related charities are among the top beneficiaries of the CFC campaign.  


The School Nutrition Foundation will have its name before a new group of potential donors through the 
Combined Federal Campaign.  


The only fee for participation in the Diabetes Charities of America is a percentage of the designated pledges. 
The percentage is capped at 6% for the 2015 CFC. Depending on actual expenses, the fee may be less. There 
are no additional fees (e.g., membership processing fees, or charges). All fiscal sponsorship, strategic 
positioning, marketing and admissions is included in the federation fee.   


[NOTE: The fee is 0% for the 2014 CFC. Because of private gifts and donations raised by the Diabetes Charities 
of America federation itself, Diabetes Charities of America is a 100% pass-through entity for the 2014 
campaign. The federation will also be making additional unrestricted donations to member charities.]   


The 25-word description for the School Nutrition Foundation in the materials for CFC is: We help prevent 
diabetes among school children by educating school nutrition professionals to prepare healthy meals and to 
build the foundation for lifelong healthy choices.   


4) Josephine Martin National Policy Fellowship 


Since January 1, the Josephine Martin National Policy Fellowship Fund has received funds totaling 
more than $5,600 from: 


• Tribute gifts in honor of Dr. Martin receiving the Gertrude Applebaum Lifetime Achievement Award at the 
FAME Dinner and in honor of Dr. Martin’s birthday in February 


• Gifts in Memory of Thelma Becker 
• Gifts in Memory of Jane Wynn – At the request of Jane Wynn (Over $3,800) 



http://www.diabetescharitiesofamerica.org/





Partners for Breakfast in the Classroom
Funding Status of Cycle 3 - As of June 10, 2015
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Erie PA                249,333.00 4208 13 Y Y
Franklin City PS VA                  34,840.95 242 5 Y Y (Might apply for 2 more schools) 
Gadsen AZ                126,640.58 2968 8 Y Y
Saddle Mountain AZ                    6,871.20 185 1 Y Y
Clarke AL                161,331.15 934 6 Y Y
Sumter AL                  21,890.00 95 1 Y Y
Dallas AL                  26,785.06 1607 5 Y Y
NE KS Schools KS                  10,940.81 118 1 In discussion Not yet
LaFayette Schools IN                  33,452.78 594 2 In discussion Not yet
NEOP IN                  19,482.10 152 1 In discussion Not yet
Houston GA                750,000.00 3885 17 In discussion Not yet
Butts GA                    5,081.75 352 1 In discussion Not yet


           1,446,649.38 15340 61


Still Coming State # of Schools


New Castle IN 1 school
Cycle 3 Service 
Goal 25000


St. Joseph's IN 1 school Potential Service 15340
Crisp GA 1 school # to reach goal 9660
Bibb GA ?
Liberty GA 13 schools


Total to Spend       2,621,380.72 
Total Allocated       1,697,782.55 


Total Left           923,598.17 







 
 


Board Meeting Evaluation 


October 28-29, 2014 


 


Please rate each item, using the scoring scheme below.  Your comments should apply to the 


board meeting itself. 


 


Definitely true   5  Somewhat false  2 


Somewhat true  4  Definitely false  1 


Neither true or false  3  Don’t know/can’t answer 0 


 


 


 


FOCUS 


We conducted the meeting with an emphasis on outward vision, rather than 


internal preoccupation 
4- 5s 


1-3 


We focused on strategic leadership 
4-5s 


1-4 


We focused on the future, rather than the past or the present 
4-5s 


1-4 


 


RESPECT 


We made collective rather than individual decisions 
4-5s 


1-4 


We encouraged diversity of viewpoints 5-5s 


We were sensitive to our members’ needs 5-5s 


We gave adequate emphasis to the ethics of each issue 5-5s 


 


INFORMATION 


We had the right information to make wise decisions 5-5s 


We acknowledged those times when we lacked information or knowledge, 


and made plans to get what we need 
4-5s 


1-4 


We used the presence of staff appropriately 5-5s 


 


AGENDA 


The agenda was structured in a way that enhanced our ability to focus 


strategically. 5-5s 


We spent the right amount of time on most issues 
3-5s 


2-4s 


 


Comments: Appreciated the great reports/updates; great discussion on action items; proud to be a 


part of a very productive meeting. 


On the focus # 3 – must consider past and present to move forward effectively 







 
 


Board Meeting Evaluation 
June 18, 2015 


 
Please rate each item, using the scoring scheme below.  Your comments should apply to the 
board meeting itself. 
 
Definitely true   5  Somewhat false  2 
Somewhat true  4  Definitely false  1 
Neither true or false  3  Don’t know/can’t answer 0 
 
 


 
FOCUS 


We conducted the meeting with an emphasis on outward vision, rather than 
internal preoccupation  
We focused on strategic leadership  
We focused on the future, rather than the past or the present  


 
RESPECT 


We made collective rather than individual decisions  
We encouraged diversity of viewpoints  
We were sensitive to our members’ needs  
We gave adequate emphasis to the ethics of each issue  


 
INFORMATION 


We had the right information to make wise decisions  
We acknowledged those times when we lacked information or knowledge, 
and made plans to get what we need  
We used the presence of staff appropriately  


 
AGENDA 


The agenda was structured in a way that enhanced our ability to focus 
strategically.  
We spent the right amount of time on most issues  
 
Comments: 







 
 
 
 
 


School Nutrition Foundation 
Board of Directors Meeting 


Tuesday, October 28 - Wednesday, October 29, 2014 
Renaissance Arlington 
Crystal City, Virginia 


 
 DRAFT Minutes 


 
Members 
Scott Swogger, Chair 
Donna Martin, Vice Chair 
Sandy Ford, Treasurer 
Julia Bauscher 
Mary Begalle 
Jean Ronnei 
Marcia Smith 
 
Ex Officio 
Patti Montague, Executive Director 
 
 


SNF Staff: 
Janet Hedrick, SNF Development Director 
Deborah Van Balen, Executive Assistant 
Kim Williams, SNA Controller/SVP 
 
Guests: 
Nat Bartholomew, CliftonLarsonAllen LLP 
Laurie Kent, RBC Wealth Management 
William Lowery 
 
Not present: 
Ami Childers 


NEXT MEETING 
To Be Determined 


CALL TO ORDER 
Chair Scott Swogger called the meeting to order at 1:10 PM on October 28, 2014 and declared a 
quorum.  


To begin the meeting, Scott Swogger shared the Confidentiality Proceedings Statement and the 
Antitrust Statement with the Board.  


ACTIONS APPROVED 
• To approve the agenda as amended 
• To approve the June 4, 2014 Board minutes as amended 
• To approve the Auditor’s Report 
• To approve the FY 2014-15 Budget 
• To approve supporting the following SNA Resolution: 


o Whereas, the SNF was formed to support the education and research needs of SNA, and 
o Whereas, SNA is in need of funds to further initiatives in education and member and 


industry research, and 
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o Whereas, as a 501(c) 3 organization, SNF can receive tax deductible donations, 
therefore 


o Be It Resolved that the SNA Board agrees to support the SNF Board in efforts to 
restructure so that its major focus is on fundraising for SNA, and further, 


o Resolved that Bylaws and Policies be amended so that: 
• SNF Chair serves as an ex officio (voting) on the SNA Board; 
• SNF Board members roles and responsibilities are clearly defined and include 


fundraising experience, expertise and willingness to ask for money; 
• SNF Policies and Procedures are clearly defined; 
• There is a specific SNF Board recruitment plan; 
• Industry representation on SNF Board is continued; 
• SNF board includes a School Nutrition Practitioner. 


o Resolved that SNF create a task force to undertake the appropriate review of all of the 
above and report progress to the SNA Board by December 31, 2014. 


• To approve the appointment of a Task Force on the Resolution requirements and to approve 
the following members of the Task Force: 
o Scott Swogger, Sandra Ford, Donna Martin 


• To approve the changes in the SNF Investment Policy 
• To approve the School Nutrition Legacy Circle 
• To approve the creation of the Planned Giving Committee and the naming of Marcia Smith 


and Sandra Ford as co-chairs of the Committee  
• To approve Sheila Parisien as at-large member of the Scholarship Committee  
• To approve the allocation of $25,000 from unrestricted reserve funds for Scholarship for 


SNA members in 2015-16 
 
FINANCIAL REPORTS  
Auditor’s Report  
Nat Bartholomew of CliftonLarsonAllen, LLP gave the audit report. He met with the audit 
committee just prior to the board meeting to review the audit and audit process. He reported to 
the Board that SNF has a healthy bottom line and significant investments. He noted that the 
unrestricted reserve funds are two times as large as the annual budget, which puts SNF in a 
strong financial position. SNF received a clean opinion from the auditors. In addition, the 
internal controls and required disclosure letter were also deemed clean by the auditors.  


FY 2014-15 Budget                  
Treasurer Sandra Ford and SNA Controller and Staff Vice President Kim Williams reviewed the 
FY 2013-14 Year End Report and presented the FY 2014-15 Budget for approval. The Budget 
was approved and Kim Williams reviewed the year to date report with the board.   


DISCUSSION OF STRATEGIC (MEGA) ISSUE 
Scott Swogger reviewed the steps and the outcomes of the Mega Issue discussion on “How do 
we maximize the relationship between SNA and SNF to better align the work of both 
organizations with the new strategic plan?” This topic emerged from the SNA Strategic Planning 
Process and the discussion began in April 2014 with the review of the Mega Discussion 
Background Paper.  
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William Lowery, PhD, a consultant with vast experience and knowledge in board development 
and strategic advancement planning, led the SNF Board in a conversation on “The SNF Board’s 
Goal and How to Get There – How Best to Serve SNA.” The conversation began with a review 
of the responsibilities of the SNF Board as stated in the “SNF Policies and Procedures,” dated 
September 2, 2009. The discussion included who the board is, what experience the board brings, 
and how the board determines its success. The composite profile that identified the demographics 
and skill sets of the current SNF Board members was reviewed. The composite was derived from 
the surveys completed by board members.  


The sources of philanthropic funding and the percentages from each source were noted, with the 
fact that over 70% of the giving in the United States comes from individuals being highlighted. 
The dialogue included what the board wants to accomplish, what the board wants to raise money 
for, and how soon the board wants to raise that money. The afternoon concluded with a review of 
the board’s composition and the responsibilities of the board members both individually and 
collectively.  


At 5:25 PM, the meeting was recessed. 


CALL TO ORDER 
Chair Scott Swogger reconvened the meeting on the morning of October 29 at 8:30 AM.    
 
POLICY DETERMINATION  
Operational 
Report on Investments 
Laurie Kent from RBC Wealth Management reviewed with the SNF Board the Investment 
Report for the 3rd Quarter (as of 9/30/14), including reports on the Operating Fund, the Invest In 
Us Fund, and the Special Named Fund.  


Investment Policy 
Patti Montague reviewed the proposed changes to the SNF Investment Policy that were 
requested at the prior SNF Board meeting. She noted that the recent changes to the SNA 
Investment Policy were used to guide the process and that Laurie Kent reviewed the proposed 
investment policies and agrees that the proposed changes will facilitate the investment of SNF 
Funds. The changes in the SNF Investment Policy were approved. 


SNF Strategic Plan 
Patti Montague provided an update on the SNF Strategic Plan and emphasized that the 
development plan is structured to work in conjunction with the SNF Strategic Plan.  


Development Plan  
SNF Development Director Janet Hedrick provided an update on the Foundation’s fundraising 
activities. She shared the Development Plan and highlighted the parts of the plan that has been 
completed since the board meeting in June and the work that is in progress.  


Giving Tuesday 
Background information on Giving Tuesday was provided and the plan for SNF to use Giving 
Tuesday as the launch for the year-end Annual Fund campaign was reviewed by SNF 
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Development Director Janet Hedrick. One of the aspects of Giving Tuesday is an “unselfie,” a 
photo in which the person communicates why he/she supports a nonprofit organization. An 
“unselfie” of the SNF Board was taken to kick off the campaign.   


2015 Celebration of School Nutrition Heroes  
SNF Development Director Janet Hedrick provided an update on the 2015 Celebration of School 
Nutrition Heroes to be held during SNA’s Legislative Action Conference in March. She 
reviewed the ambitious goals that have been established for the event and explained that the 
event would need a Premier Sponsor at $50,000 and four Benefactors at $25,000 each. She 
reported that 28 nominations have been received for the five heroes that will be selected in 
November. She also reported on the Celebration Corporate Committee (previously named the 
Development Committee) noting that 88 potential sponsors have been assigned to the members 
of the committee. As of October 21, two sponsorship commitments, one for $5,000 and one for 
$10,000 had been made.  


School Nutrition Legacy Circle  
Development Director Janet Hedrick presented information on establishing a recognition 
program for those who make provisions for SNF in their wills, retirement plans, and insurance 
policies or through other estate plans. The creation of the School Nutrition Legacy Circle was 
approved by the Board. 


Planned Giving Committee 
Development Director Janet Hedrick presented the purpose and the responsibilities of a Planned 
Giving Committee. The committee was approved with committee members serving staggered 
terms of one to three years. Marcia Smith and Sandy Ford were approved as co-chairs of the 
Planned Giving Committee.    


Committee Membership 
The membership of the Scholarship Committee, the Development Committee (to become the 
Celebration Corporate Committee), and the School Nutrition Heroes Selection Committee were 
approved.  


Allocation of Unrestricted Funds 
A recommendation was made that SNF allocate $25,000 from unrestricted reserve funds for 
educational scholarships for SNA members in 2015-16. The rationale for the recommendation 
included the increase in giving for the Annual Fund Campaign in 2013-14, the need to show that 
giving by SNA members makes a difference and goes beyond covering the operating expenses of 
SNF, and the availability of funds in the unrestricted reserve funds of SNF. The allocation was 
approved.  


Cycle 3 Walmart Project 
Executive Director Patti Montague provided an update on the Cycle 3 Walmart Project for 
Breakfast in the classroom. Summit meetings are being held in the seven states where Cycle 3 
funding will be used to increase breakfast participation. The states are Alabama, Arizona, 
Pennsylvania, Virginia, Georgia, Indiana and Kansas. The meetings are an opportunity to inform 
eligible school districts about the project and the support that is available for them to create 
Breakfast in the Classroom Programs. 


ADJOURNMENT 
There being no further business, the meeting was adjourned at 11:27 AM. 
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100. SNF 990 Tax Filing

From: Williams, Kim <KWILLIAMS@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Jean Ronnei <jean.ronnei@spps.org>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>, Sandra

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Jun 10, 2015 11:00:20

Subject: SNF 990 Tax Filing

Attachment: SNFs 990.pdf

Good Morning,

 

 

Attached is the 990 tax filing for SNF for fiscal year 2013-14.  We will be filing the report late

afternoon on Friday June 12th.  If you have any questions on any of the line items, please email or

give me a call.

 

 

 

 

Thank you,

 

 

Kim

 

 

 

Kimberley Williams-Jones

 

SVP, Finance &IT

 

School Nutrition Association

 

Phone: (301) 686-3100 xt. 136

 

Fax: (301) 686-3115
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MEMORANDUM 
 


To:  SNF Board of Directors      


Cc:  Patti Montague, Executive Director 


From:  Kimberley Williams, SVP Finance & Technology 


Date:  June 9, 2015 


RE:  990 Federal Tax Form for FY 2013-14 
              


Attached is a copy of SNF’s 990 Federal Tax Form for FY 2013-14 based on the audit 
you approved back in the fall.  The Internal Revenue Service (IRS) redesigned the 
annual 990 Federal Tax Form for nonprofits a few years back in order to enhance the 
transparency of an exempt organization’s mission and activities and to also promote 
compliance with applicable tax laws. Needless to say, it is very comprehensive and time 
consuming to complete. 
 
The form 990 is a public disclosure document that many, can and may use as a tool to 
evaluate the efficiency, effectiveness, and merits of SNF.  In the past, we have received 
calls with questions from information found on SNA and SNF’s 990s.  
 
The following is a highlight of important sections to assist in your review of SNF’s 990 
tax filing:  
 
 Header Section -Line G 


SNF’s gross receipts are being reported as $1,763,191; this amount is a 
calculated field derived from total reported revenue plus the cost basis of SNF’s 
unrestricted investments.  Total revenue was $691,837 and cost basis of 
investments was $991,726.  These two line items can be found on page 9 of the 
report which is Part VIII Lines 7b and 12.   
 


 Part I – Summary 
It’s the introductory section which provides a snapshot of SNF’s mission, 
governance, and key financial and operational information. 


 
 Part III – Statement of Program Service Accomplishments 


A detailed description of SNF’s major program services along with the revenue 
and expenses related for these programs. 
 


 Part IV – Checklist of Required Schedules 
In this section the IRS asks yes and no questions which determine whether a 
particular schedule(s) must be completed.  
 


 Part V – Statements Regarding Other IRS Filings and Tax Compliance:  







This section acts as a checklist of other IRS non-profit tax compliance issues that 
are not necessarily related to the Form 990, however, these questions will 
prompt if additional tax forms need to be filed.   


 Part VI – Governance, Management and Disclosure 
This particular section asks questions about the governing body and 
management policies as well as how an organization promotes transparency to 
members and donors.  
 
Within the policy section it states that the information to be disclosed is not 
required by the IRS, however, the IRS is alerting the tax-exempt community that 
it considers such policies and procedures important for tax compliance.   
 
The IRS wants to know whether our organization has a conflict of interest policy, 
a whistle blower policy, and a document retention/destruction policy.  The answer 
to all of these questions is YES.  They also inquire about the independence of 
the board; the authority of members to elect the governing body and approve 
board decisions and whether the board and board committees keep minutes. 
 


 Part VII– Compensation of Officers and Key Personnel 
A major focus when the 990 form was redesigned involved the disclosure of 
compensation and benefits provided to directors, officers, and key employees of 
the organization. The information reported for SNF on the 2013-14 form is for the 
Executive Director.   
 
Please note that former Foundation Director, Julie Abrera’s compensation is 
included on this return because this section is based on 2013 calendar year W-2 
data even though this form is for the period of August 1, 2013 thru July 31, 2014.   
 


 
The remaining sections of the 990 Form are details of SNF’s revenue and expenses for 
the year as well as additional schedules and notes that were derived from the yes and 
no questions in Part IV and other items throughout the return. 
 
SNF’s 990 were prepared by our audit firm, CliftonLarsonAllen, LLP, which Patti and I 
have thoroughly reviewed and provided corrections.  In addition, I will set up a time for 
Patti and I to review with Treasurer, Sandra Ford.   
 
No action is required by you other than reviewing than this document.  There is actually 
a question on the form asking if the Board has reviewed before filing. If you have 
questions on any of the information, please feel free to call me at extension 136 or email 
me kwilliams@schoolnutrition.org.  Once you have reviewed, if you can please discard 
of it in a confidential manner.  We will be filing this Friday, June 12, 2015.    
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CLIFTONLARSONALLEN LLP
4250 N. FAIRFAX DRIVE, SUITE 1020
ARLINGTON, VA 22203


SCHOOL NUTRITION FOUNDATION
120 WATERFRONT STREET, NO. 300
NATIONAL HARBOR, MD 20745
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Caution:  Forms printed from within Adobe Acrobat products may not meet IRS or state taxing agency
specifications.  When using Acrobat 5.x products, uncheck the "Shrink oversized pages to paper size" and
uncheck the "Expand small pages to paper size" options, in the Adobe "Print" dialog.  When using Acrobat
6.x and later products versions, select "None" in the "Page Scaling" selection box in the Adobe "Print" dialog.


CLIENT'S COPY
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SCHOOL NUTRITION FOUNDATION
120 WATERFRONT STREET NO. 300
NATIONAL HARBOR, MD  20745


SCHOOL NUTRITION FOUNDATION:


ENCLOSED IS THE 2013 EXEMPT ORGANIZATION RETURN, AS
FOLLOWS...


2013 FORM 990


PLEASE REFER TO THE ATTACHED FILING INSTRUCTIONS FOR SPECIFIC
GUIDANCE ON EXECUTING THE RETURN(S).


FOR PUBLIC INSPECTION PURPOSES, ORGANIZATIONS ARE REQUIRED TO
PROVIDE A COPY OF THEIR ANNUAL RETURNS (FORM 990) FOR THE
LAST THREE YEARS AND THEIR EXEMPTION APPLICATION (FORM 1023
OR 1024) TO ANYONE WHO REQUESTS THEM. YOU MUST PROVIDE THE
ENTIRE 990, 990-T, IF APPLICABLE, AND ALL FILED SCHEDULES.
HOWEVER, THE NAMES AND ADDRESSES OF THE DONORS MAY BE OMITTED
FROM THE PUBLIC INSPECTION COPY OF SCHEDULE B. FOR YOUR
CONVENIENCE, WE HAVE ENCLOSED A PUBLIC INSPECTION COPY OF
YOUR RETURN. PLEASE SIGN THIS COPY AND RETAIN FOR YOUR
RECORDS.


IN ADDITION, COPIES OF YOUR RETURNS, BOTH CLIENT AND PUBLIC
INSPECTION, WILL BE PROVIDED ELECTRONICALLY.


THE COPIES STAMPED "CLIENT COPY" ARE TO BE RETAINED FOR YOUR
FILES. BEFORE SIGNING THE RETURNS, REVIEW THEM CAREFULLY TO
ASSURE THERE ARE NO OMISSIONS OR MISSTATEMENTS. IF NECESSARY,
TO HAVE EVIDENCE OF TIMELY FILING, WE SUGGEST THE RETURNS BE
MAILED BY CERTIFIED MAIL, RETURN RECEIPT REQUESTED.
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EACH ORIGINAL SHOULD BE DATED, SIGNED AND FILED IN ACCORDANCE
WITH THE FILING INSTRUCTIONS.  THE COPY SHOULD BE RETAINED
FOR YOUR FILES.


SINCERELY,


CLIFTONLARSONALLEN LLP
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~~~~~~~~~~~~~~~~~


FOR THE YEAR ENDING


Prepared for


Prepared by


Amount due
or refund


Make check
payable to


Mail tax return
and check (if
applicable) to


Return must be
mailed on
or before


Special
Instructions


TAX RETURN FILING INSTRUCTIONS


FORM 990


JULY 31, 2014


SCHOOL NUTRITION FOUNDATION
120 WATERFRONT STREET NO. 300
NATIONAL HARBOR, MD  20745


CLIFTONLARSONALLEN LLP
4250 N. FAIRFAX DRIVE, SUITE 1020
ARLINGTON, VA 22203
571-227-9500


NOT APPLICABLE


NOT APPLICABLE


NOT APPLICABLE


NOT APPLICABLE


THIS RETURN HAS QUALIFIED FOR ELECTRONIC FILING.  AFTER YOU
HAVE REVIEWED THE RETURN FOR COMPLETENESS AND ACCURACY,
PLEASE SIGN, DATE AND RETURN FORM 8879-EO TO OUR OFFICE.  WE
WILL TRANSMIT THE RETURN ELECTRONICALLY TO THE IRS AND NO
FURTHER ACTION IS REQUIRED.  RETURN FORM 8879-EO TO US BY JUNE
15, 2015.


PLEASE RETURN THE SIGNED FORM 8879-EO TO OUR OFFICE VIA EMAIL
TO WDCEFILE@CLIFTONLARSONALLEN.COM OR FAX AT (571) 227-9552.
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OMB No. 1545-1878


Form


For calendar year 2013, or fiscal year beginning , 2013, and ending ,20


Department of the Treasury
Internal Revenue Service


323051
10-01-13


Employer identification number


Enter five numbers, but
do not enter all zeros


ERO firm name


do not enter all zeros


|  Do not send to the IRS. Keep for your records.


|  Information about Form 8879-EO and its instructions is at 


1a, 2a, 3a, 4a, 5a, 1b, 2b, 3b, 4b,  5b,
Do not 


1a


2a


3a


4a


5a


| b Total revenue, 1b


2b


3b


4b


5b


| b Total revenue, 


| b Total tax 


| b Tax based on investment income 


| b Balance Due 


(a) (b) (c)


Officer's PIN: check one box only


ERO's EFIN/PIN. 


Pub. 4163, 


For Paperwork Reduction Act Notice, see instructions.


e-file 


Name of exempt organization


Name and title of officer


~~~


~~~~~~~~


Officer's signature  | Date  |


ERO's signature  | Date  |


Form (2013)


 (Whole Dollars Only)


Check the box for the return for which you are using this Form 8879-EO and enter the applicable amount, if any, from the return. If you check the box
on line or below, and the amount on that line for the return being filed with this form was blank, then leave line or
whichever is applicable, blank (do not enter -0-). But, if you entered -0- on the return, then enter -0- on the applicable line below. complete more
than 1 line in Part I.


Form 990 check here


Form 990-EZ check here


Form 1120-POL check here


if any (Form 990, Part VIII, column (A), line 12)~~~~~~~


if any (Form 990-EZ, line 9) ~~~~~~~~~~~~~~


(Form 1120-POL, line 22) ~~~~~~~~~~~~~~~~


Form 990-PF check here


Form 8868 check here


(Form 990-PF, Part VI, line 5)


(Form 8868, Part I, line 3c or Part II, line 8c)


Under penalties of perjury, I declare that I am an officer of the above organization and that I have examined a copy of the organization's 2013
electronic return and accompanying schedules and statements and to the best of my knowledge and belief, they are true, correct, and complete. I
further declare that the amount in Part I above is the amount shown on the copy of the organization's electronic return. I consent to allow my
intermediate service provider, transmitter, or electronic return originator (ERO) to send the organization's return to the IRS and to receive from the IRS


an acknowledgement of receipt or reason for rejection of the transmission, the reason for any delay in processing the return or refund, and 
the date of any refund. If applicable, I authorize the U.S. Treasury and its designated Financial Agent to initiate an electronic funds withdrawal (direct
debit) entry to the financial institution account indicated in the tax preparation software for payment of the organization's federal taxes owed on this
return, and the financial institution to debit the entry to this account. To revoke a payment, I must contact the U.S. Treasury Financial Agent at
1-888-353-4537 no later than 2 business days prior to the payment (settlement) date. I also authorize the financial institutions involved in the
processing of the electronic payment of taxes to receive confidential information necessary to answer inquiries and resolve issues related to the
payment. I have selected a personal identification number (PIN) as my signature for the organization's electronic return and, if applicable, the
organization's consent to electronic funds withdrawal.


I authorize to enter my PIN


as my signature on the organization's tax year 2013 electronically filed return. If I have indicated within this return that a copy of the return
is being filed with a state agency(ies) regulating charities as part of the IRS Fed/State program, I also authorize the aforementioned ERO to
enter my PIN on the return's disclosure consent screen.


As an officer of the organization, I will enter my PIN as my signature on the organization's tax year 2013 electronically filed return. If I have
indicated within this return that a copy of the return is being filed with a state agency(ies) regulating charities as part of the IRS Fed/State
program, I will enter my PIN on the return's disclosure consent screen.


Enter your six-digit electronic filing identification


number (EFIN) followed by your five-digit self-selected PIN.


I certify that the above numeric entry is my PIN, which is my signature on the 2013 electronically filed return for the organization indicated above. I
confirm that I am submitting this return in accordance with the requirements of Modernized e-File (MeF) Information for Authorized IRS


Providers for Business Returns.


LHA


www.irs.gov/form8879eo.


Part I Type of Return and Return Information 


Part II Declaration and Signature Authorization of Officer


Part III Certification and Authentication


ERO Must Retain This Form - See Instructions
Do Not Submit This Form To the IRS Unless Requested To Do So


8879-EO 


IRS e-file Signature Authorization
for an Exempt Organization8879-EO


2013


 
 


 
 


 


 


 


***** THIS IS NOT A FILEABLE COPY *****


AUG 1 JUL 31 14


SCHOOL NUTRITION FOUNDATION 84-6039412


PATRICIA MONTAGUE
EXECUTIVE DIRECTOR


X 691,837.


X CLIFTONLARSONALLEN LLP 20745


***** THIS IS NOT A FILEABLE COPY ***


54263942639
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Are all subordinates included? 
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|  Do not enter Social Security numbers on this form as it may be made public.


Beginning of Current Year


Paid


Preparer


Use Only


Under section 501(c), 527, or 4947(a)(1) of the Internal Revenue Code (except private foundations)


Open to Public 
Inspection|  Information about Form 990 and its instructions is at 


A For the 2013 calendar year, or tax year beginning and ending


B C D Employer identification number
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End of Year
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Sign


Here


Yes No


For Paperwork Reduction Act Notice, see the separate instructions.  


(or P.O. box if mail is not delivered to street address) Room/suite


)501(c)(3) 501(c) ( (insert no.) 4947(a)(1) or 527


 |Corporation Trust Association OtherForm of organization: Year of formation: State of legal domicile:


 |


 |
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Under penalties of perjury, I declare that I have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is


true, correct, and complete. Declaration of preparer (other than officer) is based on all information of which preparer has any knowledge.


Signature of officer Date


Type or print name and title


Date PTINPrint/Type preparer's name Preparer's signature


Firm's name Firm's EIN


Firm's address


Phone no.


 


Form


Name of organization


Doing Business As


Number and street Telephone number


City or town, state or province, country, and ZIP or foreign postal code


Is this a group return 


for subordinates?Name and address of principal officer: ~~


If "No," attach a list. (see instructions)


Group exemption number  |


Tax-exempt status:


Briefly describe the organization's mission or most significant activities:


Check this box if the organization discontinued its operations or disposed of more than 25% of its net assets.


Number of voting members of the governing body (Part VI, line 1a)


Number of independent voting members of the governing body (Part VI, line 1b)


Total number of individuals employed in calendar year 2013 (Part V, line 2a)


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Total number of volunteers (estimate if necessary)


Total unrelated business revenue from Part VIII, column (C), line 12


Net unrelated business taxable income from Form 990-T, line 34


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


����������������������


Contributions and grants (Part VIII, line 1h) ~~~~~~~~~~~~~~~~~~~~~


Program service revenue (Part VIII, line 2g) ~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~Investment income (Part VIII, column (A), lines 3, 4, and 7d)


Other revenue (Part VIII, column (A), lines 5, 6d, 8c, 9c, 10c, and 11e) ~~~~~~~~


Total revenue - add lines 8 through 11 (must equal Part VIII, column (A), line 12) ���


Grants and similar amounts paid (Part IX, column (A), lines 1-3)


Benefits paid to or for members (Part IX, column (A), line 4)


Salaries, other compensation, employee benefits (Part IX, column (A), lines 5-10)


~~~~~~~~~~~


~~~~~~~~~~~~~


~~~


Professional fundraising fees (Part IX, column (A), line 11e)


Total fundraising expenses (Part IX, column (D), line 25)


~~~~~~~~~~~~~~


Other expenses (Part IX, column (A), lines 11a-11d, 11f-24e)


Total expenses. Add lines 13-17 (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 18 from line 12


~~~~~~~~~~~~~


~~~~~~~


����������������


Total assets (Part X, line 16)


Total liabilities (Part X, line 26)


Net assets or fund balances. Subtract line 21 from line 20


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~


��������������


May the IRS discuss this return with the preparer shown above? (see instructions) ���������������������


LHA Form (2013)


www.irs.gov/form990.


Part I Summary


Signature BlockPart II
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Return of Organization Exempt From Income Tax990 2013
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999


AUG 1, 2013 JUL 31, 2014


SCHOOL NUTRITION FOUNDATION
84-6039412


120 WATERFRONT STREET 300 301-686-3100
1,763,191.


NATIONAL HARBOR, MD  20745
PATRICIA MONTAGUE X


120 WATERFRONT ST, NATIONAL HARBOR, MD  2074
X


SCHOOLNUTRITION.ORG/SNF
X 1964 VA


THE FOUNDATION FOCUSES ON
PROFESSIONAL DEVELOPMENT OF SCHOOL FOOD SERVICE PERSONNEL.


9
9
0


40
0.
0.


678,531. 497,213.
98,995. 110,865.


129,996. 144,223.
8,150. -60,464.


915,672. 691,837.
475,522. 150,953.


0. 0.
230,968. 182,538.


0. 0.
0.


347,529. 284,624.
1,054,019. 618,115.
-138,347. 73,722.


6,818,981. 6,483,034.
3,130,498. 2,645,833.
3,688,483. 3,837,201.


PATRICIA MONTAGUE, EXECUTIVE DIRECTOR


DAVID TRIMNER P00444822
CLIFTONLARSONALLEN LLP 41-0746749
4250 N. FAIRFAX DRIVE, SUITE 1020
ARLINGTON, VA 22203 571-227-9500


X
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1
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Yes No


Yes No


4a


4b


4c


4d


4e


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part III ����������������������������


Briefly describe the organization's mission:


Did the organization undertake any significant program services during the year which were not listed on


the prior Form 990 or 990-EZ?


If "Yes," describe these new services on Schedule O.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization cease conducting, or make significant changes in how it conducts, any program services?


If "Yes," describe these changes on Schedule O.


~~~~~~


Describe the organization's program service accomplishments for each of its three largest program services, as measured by expenses.


Section 501(c)(3) and 501(c)(4) organizations are required to report the amount of grants and allocations to others, the total expenses, and


revenue, if any, for each program service reported.


( ) ( ) ( )


( ) ( ) ( )


( ) ( ) ( )


Other program services (Describe in Schedule O.)


( ) ( )


Total program service expenses |


Form (2013)


2
Statement of Program Service AccomplishmentsPart III


990


 


   


   


SCHOOL NUTRITION FOUNDATION 84-6039412


X


THE FOUNDATION FOCUSES ON PROFESSIONAL DEVELOPMENT OF SCHOOL FOOD
SERVICE PERSONNEL, SCHOOL NUTRITION RESEARCH AND PUBLIC INFORMATION
ABOUT SCHOOL NUTRITION AND SCHOOL FOOD SERVICES.


X


X


131,272. 92,703. 20,015.
INVEST IN US - THIS ENDOWED FUND CREATED IN 1993 PROVIDES A RELIABLE
SOURCE OF INCOME TO HELP FUND SPECIAL PUBLIC EDUCATION AND AWARENESS
EFFORTS TARGETING ALL THOSE WHO INFLUENCE THE EATING HABITS OF CHILDREN
AS WELL AS THE CHILDREN THEMSELVES.


45,768. 40,250. 8,000.
SCHWAN'S SCHOLARSHIP - FUNDED BY SCHWAN'S FOODSERVICE, THIS SCHOLARSHIP
PROGRAM PROVIDES INDIVIDUAL SCHOLARSHIPS TO ACTIVE SCHOOL NUTRITION
ASSOCATION MEMBERS TO PURSUE SCHOOL FOODSERVICES RELATED COURSEWORK AT
THE COLLEGE/VOCATIONAL LEVEL.


110,416. 110,416.
WAL-MART FOUNDATION- THE GOAL OF THE PROGRAM IS TO INCREASE UNIVERSAL
IN CLASSROOM BREAKFAST PARTICIPATION AT THIRTEEN PILOT SCHOOL DISTRICT
SITES NATIONWIDE.  THE GRANT WILL BE SPENT TO SUPPORT SNF'S PROGRAM
RELATED TO EXPANDING THIS BREAKFAST PROGRAM AND TO FUND A REGRANT POOL
FOR THE FIVE PILOT DISTRICTS. THE REGRANT POOL WILL BE USED TO SUPPORT
INFRASTRUCTURE AND EQUIPMENT NEEDS TO INCREASE THE UNVIERSAL IN THE
CLASSROOM BREAKFAST PROGRAM.


79,544. 18,000. 82,850.
367,000.


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Yes No


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


1


2


3


4


5


6


7


8


9


10


Section 501(c)(3) organizations.


a


b


c


d


e


f


a


b


11a


11b


11c


11d


11e


11f


12a


12b


13


14a


14b


15


16


17


18


19


20a


20b


a


b


a


b


If "Yes," complete Schedule A
Schedule B, Schedule of Contributors


If "Yes," complete Schedule C, Part I


If "Yes," complete Schedule C, Part II


If "Yes," complete Schedule C, Part III


If "Yes," complete Schedule D, Part I


If "Yes," complete Schedule D, Part II
If "Yes," complete


Schedule D, Part III


If "Yes," complete Schedule D, Part IV


If "Yes," complete Schedule D, Part V


If "Yes," complete Schedule D,
Part VI


If "Yes," complete Schedule D, Part VII


If "Yes," complete Schedule D, Part VIII


If "Yes," complete Schedule D, Part IX
If "Yes," complete Schedule D, Part X


If "Yes," complete Schedule D, Part X
If "Yes," complete


Schedule D, Parts XI and XII


If "Yes," and if the organization answered "No" to line 12a, then completing Schedule D, Parts XI and XII is optional
If "Yes," complete Schedule E


If "Yes," complete Schedule F, Parts I and IV


If "Yes," complete Schedule F, Parts II and IV


If "Yes," complete Schedule F, Parts III and IV


If "Yes," complete Schedule G, Part I


If "Yes," complete Schedule G, Part II
If "Yes,"


complete Schedule G, Part III
If "Yes," complete Schedule H


Form 990 (2013) Page 


Is the organization described in section 501(c)(3) or 4947(a)(1) (other than a private foundation)?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization required to complete ?


Did the organization engage in direct or indirect political campaign activities on behalf of or in opposition to candidates for


public office? 


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


 Did the organization engage in lobbying activities, or have a section 501(h) election in effect


during the tax year? 


Is the organization a section 501(c)(4), 501(c)(5), or 501(c)(6) organization that receives membership dues, assessments, or


similar amounts as defined in Revenue Procedure 98-19? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


Did the organization maintain any donor advised funds or any similar funds or accounts for which donors have the right to


provide advice on the distribution or investment of amounts in such funds or accounts? 


Did the organization receive or hold a conservation easement, including easements to preserve open space,


the environment, historic land areas, or historic structures? 


Did the organization maintain collections of works of art, historical treasures, or other similar assets? 


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount in Part X, line 21, for escrow or custodial account liability; serve as a custodian for


amounts not listed in Part X; or provide credit counseling, debt management, credit repair, or debt negotiation services?


Did the organization, directly or through a related organization, hold assets in temporarily restricted endowments, permanent


endowments, or quasi-endowments? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~


If the organization's answer to any of the following questions is "Yes," then complete Schedule D, Parts VI, VII, VIII, IX, or X


as applicable.


Did the organization report an amount for land, buildings, and equipment in Part X, line 10? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for investments - other securities in Part X, line 12 that is 5% or more of its total


assets reported in Part X, line 16? 


Did the organization report an amount for investments - program related in Part X, line 13 that is 5% or more of its total


assets reported in Part X, line 16? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for other assets in Part X, line 15 that is 5% or more of its total assets reported in


Part X, line 16? 


Did the organization report an amount for other liabilities in Part X, line 25? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization's separate or consolidated financial statements for the tax year include a footnote that addresses


the organization's liability for uncertain tax positions under FIN 48 (ASC 740)? 


Did the organization obtain separate, independent audited financial statements for the tax year? 


~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization included in consolidated, independent audited financial statements for the tax year?


~~~~~


Is the organization a school described in section 170(b)(1)(A)(ii)? 


Did the organization maintain an office, employees, or agents outside of the United States?


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Did the organization have aggregate revenues or expenses of more than $10,000 from grantmaking, fundraising, business,


investment, and program service activities outside the United States, or aggregate foreign investments valued at $100,000


or more? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report on Part IX, column (A), line 3, more than $5,000 of grants or other assistance to or for any


foreign organization? 


Did the organization report on Part IX, column (A), line 3, more than $5,000 of aggregate grants or other assistance to 


or for foreign individuals? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report a total of more than $15,000 of expenses for professional fundraising services on Part IX,


column (A), lines 6 and 11e? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 total of fundraising event gross income and contributions on Part VIII, lines


1c and 8a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 of gross income from gaming activities on Part VIII, line 9a? 


Did the organization operate one or more hospital facilities? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


If "Yes" to line 20a, did the organization attach a copy of its audited financial statements to this return? ����������


Form  (2013)


3
Part IV Checklist of Required Schedules
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SCHOOL NUTRITION FOUNDATION 84-6039412
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X
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X


X
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X
X


X


X


X
X
X
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X


X


X


X


X
X
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Yes No


21


22


23


24


25


26


27


28


29


30


31


32


33


34


35


36


37


38


21


22


23


24a


24b


24c


24d


25a


25b


26


27


28a


28b


28c


29


30


31


32


33


34


35a


35b


36


37


38


a


b


c


d


a


b


Section 501(c)(3) and 501(c)(4) organizations. 


a


b


c


a


b


Section 501(c)(3) organizations. 


Note. 


(continued)


If "Yes," complete Schedule I, Parts I and II


If "Yes," complete Schedule I, Parts I and III


If "Yes," complete
Schedule J


If "Yes," answer lines 24b through 24d and complete
Schedule K. If "No", go to line 25a


If "Yes," complete Schedule L, Part I


If "Yes," complete
Schedule L, Part I


If "Yes," complete Schedule L, Part III


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule L, Part IV


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule M


If "Yes," complete Schedule M


If "Yes," complete Schedule N, Part I
If "Yes," complete


Schedule N, Part II


If "Yes," complete Schedule R, Part I
If "Yes," complete Schedule R, Part II, III, or IV, and 


Part V, line 1


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part VI


Form 990 (2013) Page 


Did the organization report more than $5,000 of grants or other assistance to any domestic organization or


government on Part IX, column (A), line 1? ~~~~~~~~~~~~~~~~~~


Did the organization report more than $5,000 of grants or other assistance to individuals in the United States on Part IX,


column (A), line 2? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization answer "Yes" to Part VII, Section A, line 3, 4, or 5 about compensation of the organization's current


and former officers, directors, trustees, key employees, and highest compensated employees? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a tax-exempt bond issue with an outstanding principal amount of more than $100,000 as of the


last day of the year, that was issued after December 31, 2002? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest any proceeds of tax-exempt bonds beyond a temporary period exception?


Did the organization maintain an escrow account other than a refunding escrow at any time during the year to defease


any tax-exempt bonds?


Did the organization act as an "on behalf of" issuer for bonds outstanding at any time during the year?


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


Did the organization engage in an excess benefit transaction with a


disqualified person during the year? 


Is the organization aware that it engaged in an excess benefit transaction with a disqualified person in a prior year, and


that the transaction has not been reported on any of the organization's prior Forms 990 or 990-EZ? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report any amount on Part X, line 5, 6, or 22 for receivables from or payables to any current or


former officers, directors, trustees, key employees, highest compensated employees, or disqualified persons? If so,


complete Schedule L, Part II ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization provide a grant or other assistance to an officer, director, trustee, key employee, substantial


contributor or employee thereof, a grant selection committee member, or to a 35% controlled entity or family member


of any of these persons? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization a party to a business transaction with one of the following parties (see Schedule L, Part IV


instructions for applicable filing thresholds, conditions, and exceptions):


A current or former officer, director, trustee, or key employee? ~~~~~~~~~~~


A family member of a current or former officer, director, trustee, or key employee? 


An entity of which a current or former officer, director, trustee, or key employee (or a family member thereof) was an officer,


director, trustee, or direct or indirect owner? 


~~


~~~~~~~~~~~~~~~~~~~~~


Did the organization receive more than $25,000 in non-cash contributions? 


Did the organization receive contributions of art, historical treasures, or other similar assets, or qualified conservation


contributions? 


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization liquidate, terminate, or dissolve and cease operations?


Did the organization sell, exchange, dispose of, or transfer more than 25% of its net assets? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization own 100% of an entity disregarded as separate from the organization under Regulations


sections 301.7701-2 and 301.7701-3? 


Was the organization related to any tax-exempt or taxable entity? 


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a controlled entity within the meaning of section 512(b)(13)?


If "Yes" to line 35a, did the organization receive any payment from or engage in any transaction with a controlled entity


within the meaning of section 512(b)(13)? 


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Did the organization make any transfers to an exempt non-charitable related organization?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization conduct more than 5% of its activities through an entity that is not a related organization


and that is treated as a partnership for federal income tax purposes? ~~~~~~~~


Did the organization complete Schedule O and provide explanations in Schedule O for Part VI, lines 11b and 19?


All Form 990 filers are required to complete Schedule O �������������������������������


Form  (2013)
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Part IV Checklist of Required Schedules
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Sponsoring organizations maintaining donor advised funds and section 509(a)(3) supporting organizations. 


 


Yes No


1


2


3


4


5


6


7


a


b


c


1a


1b


1c


a


b


2a


Note. 


2b


3a


3b


4a


5a


5b


5c


6a


6b


7a


7b


7c


7e


7f


7g


7h


8


9a


9b


a


b


a


b


a


b


c


a


b


Organizations that may receive deductible contributions under section 170(c).


a


b


c


d


e


f


g


h


7d


8


9


10


11


12


13


14


Sponsoring organizations maintaining donor advised funds.


a


b


Section 501(c)(7) organizations. 


a


b


10a


10b


Section 501(c)(12) organizations. 


a


b


11a


11b


a


b


Section 4947(a)(1) non-exempt charitable trusts. 12a


12b


Section 501(c)(29) qualified nonprofit health insurance issuers.


Note.


a


b


c


a


b


13a


13b


13c


14a


14b


e-file


If "No," to line 3b, provide an explanation in Schedule O


If "No," provide an explanation in Schedule O


Did the organization receive a payment in excess of $75 made partly as a contribution and partly for goods and services provided to the payor?


Did the supporting


organization, or a donor advised fund maintained by a sponsoring organization, have excess business holdings at any time during the year?


Form  (2013)


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part V ���������������������������


Enter the number reported in Box 3 of Form 1096. Enter -0- if not applicable ~~~~~~~~~~~


Enter the number of Forms W-2G included in line 1a. Enter -0- if not applicable ~~~~~~~~~~


Did the organization comply with backup withholding rules for reportable payments to vendors and reportable gaming


(gambling) winnings to prize winners? �������������������������������������������


Enter the number of employees reported on Form W-3, Transmittal of Wage and Tax Statements,


filed for the calendar year ending with or within the year covered by this return ~~~~~~~~~~


If at least one is reported on line 2a, did the organization file all required federal employment tax returns?


If the sum of lines 1a and 2a is greater than 250, you may be required to  (see instructions)


~~~~~~~~~~


~~~~~~~~~~~


Did the organization have unrelated business gross income of $1,000 or more during the year?


If "Yes," has it filed a Form 990-T for this year? 


~~~~~~~~~~~~~~


~~~~~~~~~~


At any time during the calendar year, did the organization have an interest in, or a signature or other authority over, a


financial account in a foreign country (such as a bank account, securities account, or other financial account)?~~~~~~~


If "Yes," enter the name of the foreign country:


See instructions for filing requirements for Form TD F 90-22.1, Report of Foreign Bank and Financial Accounts.


Was the organization a party to a prohibited tax shelter transaction at any time during the tax year?


Did any taxable party notify the organization that it was or is a party to a prohibited tax shelter transaction?


~~~~~~~~~~~~


~~~~~~~~~


If "Yes," to line 5a or 5b, did the organization file Form 8886-T? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Does the organization have annual gross receipts that are normally greater than $100,000, and did the organization solicit


any contributions that were not tax deductible as charitable contributions?


If "Yes," did the organization include with every solicitation an express statement that such contributions or gifts


were not tax deductible?


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization notify the donor of the value of the goods or services provided?


Did the organization sell, exchange, or otherwise dispose of tangible personal property for which it was required


to file Form 8282?


~~~~~~~~~~~~~~~


����������������������������������������������������


If "Yes," indicate the number of Forms 8282 filed during the year


Did the organization receive any funds, directly or indirectly, to pay premiums on a personal benefit contract?


~~~~~~~~~~~~~~~~


~~~~~~~


~~~~~~~~~Did the organization, during the year, pay premiums, directly or indirectly, on a personal benefit contract?


If the organization received a contribution of qualified intellectual property, did the organization file Form 8899 as required?


If the organization received a contribution of cars, boats, airplanes, or other vehicles, did the organization file a Form 1098-C?


~


Did the organization make any taxable distributions under section 4966?


Did the organization make a distribution to a donor, donor advisor, or related person?


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Enter:


Initiation fees and capital contributions included on Part VIII, line 12


Gross receipts, included on Form 990, Part VIII, line 12, for public use of club facilities


~~~~~~~~~~~~~~~


~~~~~~


Enter:


Gross income from members or shareholders


Gross income from other sources (Do not net amounts due or paid to other sources against


amounts due or received from them.)


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization filing Form 990 in lieu of Form 1041?


If "Yes," enter the amount of tax-exempt interest received or accrued during the year ������


Is the organization licensed to issue qualified health plans in more than one state?


 See the instructions for additional information the organization must report on Schedule O.


~~~~~~~~~~~~~~~~~~~~~


Enter the amount of reserves the organization is required to maintain by the states in which the


organization is licensed to issue qualified health plans


Enter the amount of reserves on hand


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization receive any payments for indoor tanning services during the tax year?


If "Yes," has it filed a Form 720 to report these payments? 


~~~~~~~~~~~~~~~~


����������


5
Part V Statements Regarding Other IRS Filings and Tax Compliance


990


 


J


SCHOOL NUTRITION FOUNDATION 84-6039412


9
0


0


X


X


X
X


X


X


X


X
X


X
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Yes No


1a


1b


1


2


3


4


5


6


7


8


9


a


b


2


3


4


5


6


7a


7b


8a


8b


9


a


b


a


b


Yes No


10


11


a


b


10a


10b


11a


12a


12b


12c


13


14


15a


15b


16a


16b


a


b


12a


b


c


13


14


15


a


b


16a


b


17


18


19


20


For each "Yes" response to lines 2 through 7b below, and for a "No" response
to line 8a, 8b, or 10b below, describe the circumstances, processes, or changes in Schedule O. See instructions.


If "Yes," provide the names and addresses in Schedule O
(This Section B requests information about policies not required by the Internal Revenue Code.)


If "No," go to line 13


If "Yes," describe
in Schedule O how this was done


 (explain in Schedule O)


If there are material differences in voting rights among members of the governing body, or if the governing


body delegated broad authority to an executive committee or similar committee, explain in Schedule O.


Did the organization contemporaneously document the meetings held or written actions undertaken during the year by the following:


Were officers, directors, or trustees, and key employees required to disclose annually interests that could give rise to conflicts?


Form  (2013)


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line  in this Part VI ���������������������������


Enter the number of voting members of the governing body at the end of the tax year


Enter the number of voting members included in line 1a, above, who are independent


~~~~~~


~~~~~~


Did any officer, director, trustee, or key employee have a family relationship or a business relationship with any other


officer, director, trustee, or key employee? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization delegate control over management duties customarily performed by or under the direct supervision


of officers, directors, or trustees, or key employees to a management company or other person? ~~~~~~~~~~~~~~


Did the organization make any significant changes to its governing documents since the prior Form 990 was filed?


Did the organization become aware during the year of a significant diversion of the organization's assets?


Did the organization have members or stockholders?


~~~~~


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have members, stockholders, or other persons who had the power to elect or appoint one or


more members of the governing body?


Are any governance decisions of the organization reserved to (or subject to approval by) members, stockholders, or


persons other than the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


The governing body?


Each committee with authority to act on behalf of the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Is there any officer, director, trustee, or key employee listed in Part VII, Section A, who cannot be reached at the


organization's mailing address? �����������������


Did the organization have local chapters, branches, or affiliates?


If "Yes," did the organization have written policies and procedures governing the activities of such chapters, affiliates,


and branches to ensure their operations are consistent with the organization's exempt purposes?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Has the organization provided a complete copy of this Form 990 to all members of its governing body before filing the form?


Describe in Schedule O the process, if any, used by the organization to review this Form 990.


Did the organization have a written conflict of interest policy? ~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization regularly and consistently monitor and enforce compliance with the policy? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a written whistleblower policy?


Did the organization have a written document retention and destruction policy?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


Did the process for determining compensation of the following persons include a review and approval by independent


persons, comparability data, and contemporaneous substantiation of the deliberation and decision?


The organization's CEO, Executive Director, or top management official


Other officers or key employees of the organization


If "Yes" to line 15a or 15b, describe the process in Schedule O (see instructions).


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest in, contribute assets to, or participate in a joint venture or similar arrangement with a


taxable entity during the year? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization follow a written policy or procedure requiring the organization to evaluate its participation


in joint venture arrangements under applicable federal tax law, and take steps to safeguard the organization's


exempt status with respect to such arrangements? ������������������������������������


List the states with which a copy of this Form 990 is required to be filed 


Section 6104 requires an organization to make its Forms 1023 (or 1024 if applicable), 990, and 990-T (Section 501(c)(3)s only) available


for public inspection. Indicate how you made these available. Check all that apply.


Own website Another's website Upon request Other


Describe in Schedule O whether (and if so, how), the organization made its governing documents, conflict of interest policy, and financial


statements available to the public during the tax year.


State the name, physical address, and telephone number of the person who possesses the books and records of the organization: |


6
Part VI Governance, Management, and Disclosure 


Section A. Governing Body and Management


Section B. Policies 


Section C. Disclosure


990


 


J


       


SCHOOL NUTRITION FOUNDATION 84-6039412


X


9


9


X


X
X
X
X


X


X


X
X


X


X


X


X
X


X
X
X


X
X


X


NONE


X


PATRICIA MONTAGUE - 301-686-3100
120 WATERFRONT STREET, NATIONAL HARBOR, MD  20745
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(do not check more than one
box, unless person is both an
officer and a director/trustee)


332007  10-29-13


 current


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees


1a  


current 


current 


former 


former directors or trustees 


(A) (B) (C) (D) (E) (F)


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part VII ���������������������������


Complete this table for all persons required to be listed. Report compensation for the calendar year ending with or within the organization's tax year.


¥ List all of the organization's officers, directors, trustees (whether individuals or organizations), regardless of amount of compensation.
Enter -0- in columns (D), (E), and (F) if no compensation was paid.


¥ List all of the organization's key employees, if any. See instructions for definition of "key employee."
¥ List the organization's five  highest compensated employees (other than an officer, director, trustee, or key employee) who received report-


able compensation (Box 5 of Form W-2 and/or Box 7 of Form 1099-MISC) of more than $100,000 from the organization and any related organizations.


¥ List all of the organization's officers, key employees, and highest compensated employees who received more than $100,000 of
reportable compensation from the organization and any related organizations.


¥ List all of the organization's that received, in the capacity as a former director or trustee of the organization,
more than $10,000 of reportable compensation from the organization and any related organizations.


List persons in the following order: individual trustees or directors; institutional trustees; officers; key employees; highest compensated employees; 
and former such persons.


Check this box if neither the organization nor any related organization compensated any current officer, director, or trustee.


PositionName and Title Average 
hours per


week 
(list any


hours for
related


organizations
below
line)


Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


Form (2013)


7
Part VII Compensation of Officers, Directors, Trustees, Key Employees, Highest Compensated


Employees, and Independent Contractors


990


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


(1)  SCOTT SWOGGER 3.00
CHAIR X X 0. 0. 0.
(2)  DONNA MARTIN 2.00
VICE CHAIR X X 0. 0. 0.
(3)  SANDRA FORD 2.00
TREASURER X X 0. 0. 0.
(4)  MARY BEGALLE 2.00
DIRECTOR X 0. 0. 0.
(5)  AMI CHILDERS 2.00
DIRECTOR X X 0. 0. 0.
(6)  CONSTANCE MUELLER 2.00
DIRECTOR X 0. 0. 0.
(7)  LEAH SCHMIDT 2.00
DIRECTOR X 0. 0. 0.
(8)  MARCIA SMITH 2.00
DIRECTOR X 0. 0. 0.
(9)  JANET HEDRICK 37.50
DIRECTOR OF DEVELOPMENT X 0. 0. 0.
(10) JULIA BAUSCHER 2.00
DIRECTOR X 0. 0. 0.
(11) PATRICIA MONTAGUE 3.00
EXECUTIVE DIRECTOR 37.50 X 0. 294,061. 34,168.
(12) JULIE ABRERA 0.00
FOUNDATION DIRECTOR X 102,447. 0. 18,697.


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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(do not check more than one
box, unless person is both an
officer and a director/trustee)


332008
10-29-13


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees 


(B) (C)(A) (D) (E) (F)


1b


c


d


Sub-total


Total from continuation sheets to Part VII, Section A


Total (add lines 1b and 1c)


2


Yes No


3


4


5


former 


3


4


5


Section B. Independent Contractors


1


(A) (B) (C)


2


(continued)


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such person


Page Form 990 (2013)


PositionAverage 
hours per


week
(list any


hours for
related


organizations
below
line)


Name and title Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


~~~~~~~~~~ |


������������������������ |


Total number of individuals (including but not limited to those listed above) who received more than $100,000 of reportable


compensation from the organization |


Did the organization list any officer, director, or trustee, key employee, or highest compensated employee on


line 1a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For any individual listed on line 1a, is the sum of reportable compensation and other compensation from the organization


and related organizations greater than $150,000? ~~~~~~~~~~~~~


Did any person listed on line 1a receive or accrue compensation from any unrelated organization or individual for services


rendered to the organization? ������������������������


Complete this table for your five highest compensated independent contractors that received more than $100,000 of compensation from 


the organization. Report compensation for the calendar year ending with or within the organization's tax year.


Name and business address Description of services Compensation


Total number of independent contractors (including but not limited to those listed above) who received more than


$100,000 of compensation from the organization |


Form  (2013)


8
Part VII


990


SCHOOL NUTRITION FOUNDATION 84-6039412


102,447. 294,061. 52,865.
0. 0. 0.


102,447. 294,061. 52,865.


1


X


X


X


NONE


0


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Noncash contributions included in lines 1a-1f: $


332009
10-29-13


Total revenue. 


 


(A) (B) (C) (D)


1 a


b


c


d


e


f


g


h


1


1


1


1


1


1


a


b


c


d


e


f


C
o


n
tr


ib
u


ti
o


n
s


, 
G


if
ts


, 
G


ra
n


ts
a


n
d


 O
th


e
r 


S
im


il
a


r 
A


m
o


u
n


ts


Total. 


Business Code


a


b


c


d


e


f


g


2


P
ro


g
ra


m
 S


e
rv


ic
e


R
e


ve
n


u
e


Total. 


3


4


5


6 a


b


c


d


a


b


c


d


7


a


b


c


8


a


b


9 a


b


c


a


b


10 a


b


c


a


b


Business Code


11 a


b


c


d


e Total. 


O
th


e
r 


R
e


ve
n


u
e


12


Revenue excluded
from tax under


sections
512 - 514


All other contributions, gifts, grants, and


similar amounts not included above


See instructions.


Form  (2013)


Page Form 990 (2013)


Check if Schedule O contains a response or note to any line in this Part VIII �������������������������


Total revenue Related or
exempt function


revenue


Unrelated
business
revenue


Federated campaigns


Membership dues


~~~~~~


~~~~~~~~


Fundraising events


Related organizations


~~~~~~~~


~~~~~~


Government grants (contributions)


~~


Add lines 1a-1f ����������������� |


All other program service revenue ~~~~~


Add lines 2a-2f ����������������� |


Investment income (including dividends, interest, and


other similar amounts)


Income from investment of tax-exempt bond proceeds


~~~~~~~~~~~~~~~~~ |


|


Royalties ����������������������� |


(i) Real (ii) Personal


Gross rents


Less: rental expenses


Rental income or (loss)


Net rental income or (loss)


~~~~~~~


~~~


~~


�������������� |


Gross amount from sales of


assets other than inventory


(i) Securities (ii) Other


Less: cost or other basis


and sales expenses


Gain or (loss)


~~~


~~~~~~~


Net gain or (loss) ������������������� |


Gross income from fundraising events (not


including $ of


contributions reported on line 1c). See


Part IV, line 18 ~~~~~~~~~~~~~


Less: direct expenses~~~~~~~~~~


Net income or (loss) from fundraising events ����� |


Gross income from gaming activities. See


Part IV, line 19 ~~~~~~~~~~~~~


Less: direct expenses


Net income or (loss) from gaming activities


~~~~~~~~~


������ |


Gross sales of inventory, less returns


and allowances ~~~~~~~~~~~~~


Less: cost of goods sold


Net income or (loss) from sales of inventory


~~~~~~~~


������ |


Miscellaneous Revenue


All other revenue ~~~~~~~~~~~~~


Add lines 11a-11d ~~~~~~~~~~~~~~~ |


|�������������


9
Part VIII Statement of Revenue


990


 


SCHOOL NUTRITION FOUNDATION 84-6039412


162,181.


335,032.


497,213.


WEBINAR INCOME 900099 69,850. 69,850.
PROJECT MANAGEMENT FEES 900099 41,015. 41,015.


110,865.


95,364. 95,364.


1,040,585.


991,726.
48,859.


48,859. 48,859.


162,181.


19,164.
79,628.


-60,464. -60,464.


691,837. 110,865. 0. 83,759.


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
 9







D
R


A
FT


Check here if following SOP 98-2 (ASC 958-720)


332010  10-29-13


Total functional expenses. 


Joint costs.


 


(A) (B) (C) (D)


1


2


3


4


5


6


7


8


9


10


11


a


b


c


d


e


f


g


12


13


14


15


16


17


18


19


20


21


22


23


24


a


b


c


d


e


25


26


Section 501(c)(3) and 501(c)(4) organizations must complete all columns. All other organizations must complete column (A).


Grants and other assistance to governments and 


organizations in the United States. See Part IV, line 21


Compensation not included above, to disqualified 


persons (as defined under section 4958(f)(1)) and 


persons described in section 4958(c)(3)(B)


Pension plan accruals and contributions (include


section 401(k) and 403(b) employer contributions)


Professional fundraising services. See Part IV, line 17


(If line 11g amount exceeds 10% of line 25,


column (A) amount, list line 11g expenses on Sch O.)


Other expenses. Itemize expenses not covered 
above. (List miscellaneous expenses in line 24e. If line
24e amount exceeds 10% of line 25, column (A)
amount, list line 24e expenses on Schedule O.)


Add lines 1 through 24e


 Complete this line only if the organization


reported in column (B) joint costs from a combined


educational campaign and fundraising solicitation.


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part IX ��������������������������


Total expenses Program service
expenses


Management and
general expenses


Fundraising
expenses


Grants and other assistance to individuals in


the United States. See Part IV, line 22 ~~~


Grants and other assistance to governments,


organizations, and individuals outside the


United States. See Part IV, lines 15 and 16 ~


Benefits paid to or for members ~~~~~~~


Compensation of current officers, directors,


trustees, and key employees ~~~~~~~~


~~~


Other salaries and wages ~~~~~~~~~~


Other employee benefits ~~~~~~~~~~


Payroll taxes ~~~~~~~~~~~~~~~~


Fees for services (non-employees):


Management


Legal


Accounting


Lobbying


~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Investment management fees


Other. 


~~~~~~~~


Advertising and promotion


Office expenses


Information technology


Royalties


~~~~~~~~~


~~~~~~~~~~~~~~~


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Occupancy ~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~Travel


Payments of travel or entertainment expenses


for any federal, state, or local public officials


Conferences, conventions, and meetings ~~


Interest


Payments to affiliates


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~


Depreciation, depletion, and amortization


Insurance


~~


~~~~~~~~~~~~~~~~~


~~


All other expenses


|


Form (2013)


Do not include amounts reported on lines 6b,
7b, 8b, 9b, and 10b of Part VIII.


10
Part IX Statement of Functional Expenses


990


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


X


92,703. 92,703.


58,250. 58,250.


81,766. 29,273. 52,493.


47,852. 21,533. 26,319.
36,548. 36,548.


2,977. 2,977.
2,115. 2,115.


11,280. 11,280.


1,800. 1,800.
20,995. 20,995.


36,155. 36,155.


140,391. 53,257. 87,134.
343. 343.


14,883. 1,910. 12,973.
17,835. 8,427. 9,408.


32,879. 32,879.
23,587. 7,958. 15,629.


1,625. 1,625.


203. 203.
2,975. 2,975.


FRINGE ALLOCATION -9,047. 15,551. -24,598.


618,115. 367,000. 251,115. 0.


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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(A) (B)


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


27


28


29


30


31


32


33


34


1


2


3


4


5


6


7


8


9


10c


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


a


b


10a


10b


A
s


s
e


ts


Total assets. 


L
ia


b
il


it
ie


s


Total liabilities. 


Organizations that follow SFAS 117 (ASC 958), check here and


complete lines 27 through 29, and lines 33 and 34.


27


28


29


Organizations that do not follow SFAS 117 (ASC 958), check here


and complete lines 30 through 34.


30


31


32


33


34


N
e


t 
A


s
s


e
ts


 o
r 


F
u


n
d


 B
a


la
n


c
e


s


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part X �����������������������������


Beginning of year End of year


Cash - non-interest-bearing


Savings and temporary cash investments


Pledges and grants receivable, net


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


Accounts receivable, net ~~~~~~~~~~~~~~~~~~~~~~~~~~


Loans and other receivables from current and former officers, directors,


trustees, key employees, and highest compensated employees. Complete


Part II of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Loans and other receivables from other disqualified persons (as defined under


section 4958(f)(1)), persons described in section 4958(c)(3)(B), and contributing


employers and sponsoring organizations of section 501(c)(9) voluntary


employees' beneficiary organizations (see instr). Complete Part II of Sch L ~~


Notes and loans receivable, net


Inventories for sale or use


Prepaid expenses and deferred charges


~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Land, buildings, and equipment: cost or other


basis. Complete Part VI of Schedule D


Less: accumulated depreciation


~~~


~~~~~~


Investments - publicly traded securities


Investments - other securities. See Part IV, line 11


Investments - program-related. See Part IV, line 11


Intangible assets


~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other assets. See Part IV, line 11 ~~~~~~~~~~~~~~~~~~~~~~


Add lines 1 through 15 (must equal line 34) ����������


Accounts payable and accrued expenses


Grants payable


Deferred revenue


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Tax-exempt bond liabilities


Escrow or custodial account liability. Complete Part IV of Schedule D


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~


Loans and other payables to current and former officers, directors, trustees,


key employees, highest compensated employees, and disqualified persons.


Complete Part II of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~


Secured mortgages and notes payable to unrelated third parties ~~~~~~


Unsecured notes and loans payable to unrelated third parties ~~~~~~~~


Other liabilities (including federal income tax, payables to related third


parties, and other liabilities not included on lines 17-24). Complete Part X of


Schedule D ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines 17 through 25 ������������������


|


Unrestricted net assets


Temporarily restricted net assets


Permanently restricted net assets


~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


|


Capital stock or trust principal, or current funds


Paid-in or capital surplus, or land, building, or equipment fund


Retained earnings, endowment, accumulated income, or other funds


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~


Total net assets or fund balances ~~~~~~~~~~~~~~~~~~~~~~


Total liabilities and net assets/fund balances ����������������


Form (2013)


11
Balance SheetPart X


990


 


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


3,954,657. 3,491,203.


30,330. 77,946.
120,479. 13,377.


1,558.


13,609.
13,609. 202. 0.


2,711,755. 2,900,508.


6,818,981. 6,483,034.
11,353. 2,064.


2,981,231. 2,584,974.
30,000. 8,350.


107,914. 50,445.
3,130,498. 2,645,833.


X


1,062,193. 1,126,474.
150,381. 234,818.


2,475,909. 2,475,909.


3,688,483. 3,837,201.
6,818,981. 6,483,034.
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1


2


3


4


5


6


7


8


9


10


1


2


3


4


5


6


7


8


9


10


Yes No


1


2


3


a


b


c


2a


2b


2c


a


b


3a


3b


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part XI ���������������������������


Total revenue (must equal Part VIII, column (A), line 12)


Total expenses (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 2 from line 1


Net assets or fund balances at beginning of year (must equal Part X, line 33, column (A))


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Net unrealized gains (losses) on investments


Donated services and use of facilities


Investment expenses


Prior period adjustments


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other changes in net assets or fund balances (explain in Schedule O)


Net assets or fund balances at end of year. Combine lines 3 through 9 (must equal Part X, line 33,


column (B))


~~~~~~~~~~~~~~~~~~~


�����������������������������������������������


Check if Schedule O contains a response or note to any line in this Part XII ���������������������������


Accounting method used to prepare the Form 990: Cash Accrual Other


If the organization changed its method of accounting from a prior year or checked "Other," explain in Schedule O.


Were the organization's financial statements compiled or reviewed by an independent accountant? ~~~~~~~~~~~~


If "Yes," check a box below to indicate whether the financial statements for the year were compiled or reviewed on a


separate basis, consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


Were the organization's financial statements audited by an independent accountant? ~~~~~~~~~~~~~~~~~~~


If "Yes," check a box below to indicate whether the financial statements for the year were audited on a separate basis,


consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


If "Yes" to line 2a or 2b, does the organization have a committee that assumes responsibility for oversight of the audit,


review, or compilation of its financial statements and selection of an independent accountant?~~~~~~~~~~~~~~~


If the organization changed either its oversight process or selection process during the tax year, explain in Schedule O.


As a result of a federal award, was the organization required to undergo an audit or audits as set forth in the Single Audit 


Act and OMB Circular A-133? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization undergo the required audit or audits? If the organization did not undergo the required audit


or audits, explain why in Schedule O and describe any steps taken to undergo such audits ����������������


Form (2013)


12
Part XI Reconciliation of Net Assets


Part XII Financial Statements and Reporting


990


 


 


     


     


     


SCHOOL NUTRITION FOUNDATION 84-6039412


691,837.
618,115.
73,722.


3,688,483.
74,996.


0.


3,837,201.


X


X


X


X


X


X


X


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


332021
09-25-13


Information about Schedule A (Form 990 or 990-EZ) and its instructions is at 


(iii) 


(see instructions)


(iv)
(i) 


(v) 


(i) 


(vi) 


(i) 


(i) (ii) (vii) 


(Form 990 or 990-EZ)
Complete if the organization is a section 501(c)(3) organization or a section


4947(a)(1) nonexempt charitable trust.
| Attach to Form 990 or Form 990-EZ. 


| 


Open to Public
Inspection


Name of the organization Employer identification number


1


2


3


4


5


6


7


8


9


10


11


section 170(b)(1)(A)(i).


section 170(b)(1)(A)(ii).


section 170(b)(1)(A)(iii).


section 170(b)(1)(A)(iii).


section 170(b)(1)(A)(iv). 


section 170(b)(1)(A)(v).


section 170(b)(1)(A)(vi).


section 170(b)(1)(A)(vi).


 section 509(a)(2).


section 509(a)(4).


section 509(a)(3).


a b c d


e


f


g


h


(i)


(ii)


(iii)


Yes No


11g(i)


11g(ii)


11g(iii)


Yes No Yes No Yes No


Total


For Paperwork Reduction Act Notice, see the Instructions for


Form 990 or 990-EZ.


Schedule A (Form 990 or 990-EZ) 2013


Type of organization 
(described on lines 1-9 
above or IRC section


)


 Is the organization
in col. listed in your
governing document?


Did you notify the
organization in col.


of your support?


Is the
organization in col.


organized in the
U.S.?


Name of supported
organization


EIN Amount of monetary
support


(All organizations must complete this part.) See instructions.


The organization is not a private foundation because it is: (For lines 1 through 11, check only one box.)


A church, convention of churches, or association of churches described in 


A school described in  (Attach Schedule E.)


A hospital or a cooperative hospital service organization described in 


A medical research organization operated in conjunction with a hospital described in  Enter the hospital's name,


city, and state:


An organization operated for the benefit of a college or university owned or operated by a governmental unit described in


 (Complete Part II.)


A federal, state, or local government or governmental unit described in 


An organization that normally receives a substantial part of its support from a governmental unit or from the general public described in 


 (Complete Part II.)


A community trust described in  (Complete Part II.)


An organization that normally receives: (1) more than 33 1/3% of its support from contributions, membership fees, and gross receipts from 


activities related to its exempt functions - subject to certain exceptions, and (2) no more than 33 1/3% of its support from gross investment 


income and unrelated business taxable income (less section 511 tax) from businesses acquired by the organization after June 30, 1975. 


See  (Complete Part III.)


An organization organized and operated exclusively to test for public safety. See 


An organization organized and operated exclusively for the benefit of, to perform the functions of, or to carry out the purposes of one or 


more publicly supported organizations described in section 509(a)(1) or section 509(a)(2). See  Check the box that


describes the type of supporting organization and complete lines 11e through 11h.


Type I Type II Type III - Functionally integrated Type III - Non-functionally integrated


By checking this box, I certify that the organization is not controlled directly or indirectly by one or more disqualified persons other than 


foundation managers and other than one or more publicly supported organizations described in section 509(a)(1) or section 509(a)(2).


If the organization received a written determination from the IRS that it is a Type I, Type II, or Type III 


supporting organization, check this box


Since August 17, 2006, has the organization accepted any gift or contribution from any of the following persons?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


A person who directly or indirectly controls, either alone or together with persons described in (ii) and (iii) below,


the governing body of the supported organization?


A family member of a person described in (i) above?


A 35% controlled entity of a person described in (i) or (ii) above?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~


Provide the following information about the supported organization(s).


LHA 


www.irs.gov/form990.


SCHEDULE A


Part I Reason for Public Charity Status 


Public Charity Status and Public Support 2013


 
 
 
 


 


 
 


 
 


 
 


       
 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


X
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Subtract line 5 from line 4.


332022
09-25-13


Calendar year (or fiscal year beginning in) 


Calendar year (or fiscal year beginning in) |


2


(a) (b) (c) (d) (e) (f) 


1


2


3


4


5


Total.


6 Public support. 


(a) (b) (c) (d) (e) (f) 


7


8


9


10


11


12


13


Total support. 


12


First five years. 


stop here


14


15


14


15


16


17


18


a


b


a


b


33 1/3% support test - 2013.  


stop here. 


33 1/3% support test - 2012.  


stop here. 


10% -facts-and-circumstances test - 2013.  


stop here. 


10% -facts-and-circumstances test - 2012.  


stop here. 


Private foundation. 


Schedule A (Form 990 or 990-EZ) 2013


|


Add lines 7 through 10


Schedule A (Form 990 or 990-EZ) 2013 Page 


(Complete only if you checked the box on line 5, 7, or 8 of Part I or if the organization failed to qualify under Part III. If the organization


fails to qualify under the tests listed below, please complete Part III.)


2009 2010 2011 2012 2013 Total


Gifts, grants, contributions, and


membership fees received. (Do not


include any "unusual grants.") ~~


Tax revenues levied for the organ-


ization's benefit and either paid to 


or expended on its behalf ~~~~


The value of services or facilities


furnished by a governmental unit to 


the organization without charge ~


 Add lines 1 through 3 ~~~


The portion of total contributions


by each person (other than a


governmental unit or publicly


supported organization) included


on line 1 that exceeds 2% of the


amount shown on line 11,


column (f) ~~~~~~~~~~~~


2009 2010 2011 2012 2013 Total


Amounts from line 4 ~~~~~~~


Gross income from interest, 


dividends, payments received on 


securities loans, rents, royalties 


and income from similar sources ~


Net income from unrelated business


activities, whether or not the


business is regularly carried on ~


Other income. Do not include gain


or loss from the sale of capital


assets (Explain in Part IV.) ~~~~


Gross receipts from related activities, etc. (see instructions) ~~~~~~~~~~~~~~~~~~~~~~~


If the Form 990 is for the organization's first, second, third, fourth, or fifth tax year as a section 501(c)(3)


organization, check this box and ��������������������������������������������� |


~~~~~~~~~~~~Public support percentage for 2013 (line 6, column (f) divided by line 11, column (f))


Public support percentage from 2012 Schedule A, Part II, line 14


%


%~~~~~~~~~~~~~~~~~~~~~


If the organization did not check the box on line 13, and line 14 is 33 1/3% or more, check this box and


The organization qualifies as a publicly supported organization ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization did not check a box on line 13 or 16a, and line 15 is 33 1/3% or more, check this box


and The organization qualifies as a publicly supported organization ~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization did not check a box on line 13, 16a, or 16b, and line 14 is 10% or more,


and if the organization meets the "facts-and-circumstances" test, check this box and Explain in Part IV how the organization


meets the "facts-and-circumstances" test. The organization qualifies as a publicly supported organization ~~~~~~~~~~~~~~~ |


If the organization did not check a box on line 13, 16a, 16b, or 17a, and line 15 is 10% or


more, and if the organization meets the "facts-and-circumstances" test, check this box and Explain in Part IV how the


organization meets the "facts-and-circumstances" test. The organization qualifies as a publicly supported organization ~~~~~~~~ |


If the organization did not check a box on line 13, 16a, 16b, 17a, or 17b, check this box and see instructions ��� |


Part II Support Schedule for Organizations Described in Sections 170(b)(1)(A)(iv) and 170(b)(1)(A)(vi)


Section A. Public Support


Section B. Total Support


Section C. Computation of Public Support Percentage
 


 


 


 


 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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(Subtract line 7c from line 6.)


Amounts included on lines 2 and 3 received


from other than disqualified persons that


exceed the greater of $5,000 or 1% of the


amount on line 13 for the year


(Add lines 9, 10c, 11, and 12.)


332023  09-25-13


Calendar year (or fiscal year beginning in) |


Calendar year (or fiscal year beginning in) |


Total support. 


3


(a) (b) (c) (d) (e) (f) 


1


2


3


4


5


6


7


Total.


a


b


c


8 Public support 


(a) (b) (c) (d) (e) (f) 


9


10a


b


c
11


12


13


14 First five years. 


stop here


15


16


15


16


17


18


19


20


2013 


2012


17


18


a


b


33 1/3% support tests - 2013.  


stop here.


33 1/3% support tests - 2012.  


stop here.


Private foundation. 


Schedule A (Form 990 or 990-EZ) 2013


Unrelated business taxable income


(less section 511 taxes) from businesses


acquired after June 30, 1975


Schedule A (Form 990 or 990-EZ) 2013 Page 


(Complete only if you checked the box on line 9 of Part I or if the organization failed to qualify under Part II. If the organization fails to


qualify under the tests listed below, please complete Part II.) 


2009 2010 2011 2012 2013 Total


Gifts, grants, contributions, and


membership fees received. (Do not 


include any "unusual grants.") ~~


Gross receipts from admissions,
merchandise sold or services per-
formed, or facilities furnished in
any activity that is related to the
organization's tax-exempt purpose


Gross receipts from activities that


are not an unrelated trade or bus-


iness under section 513 ~~~~~


Tax revenues levied for the organ-


ization's benefit and either paid to 


or expended on its behalf ~~~~


The value of services or facilities


furnished by a governmental unit to


the organization without charge ~


~~~ Add lines 1 through 5


Amounts included on lines 1, 2, and


3 received from disqualified persons


~~~~~~


Add lines 7a and 7b ~~~~~~~


2009 2010 2011 2012 2013 Total


Amounts from line 6 ~~~~~~~
Gross income from interest, 
dividends, payments received on 
securities loans, rents, royalties 
and income from similar sources ~


~~~~


Add lines 10a and 10b ~~~~~~
Net income from unrelated business
activities not included in line 10b, 
whether or not the business is 
regularly carried on ~~~~~~~
Other income. Do not include gain
or loss from the sale of capital
assets (Explain in Part IV.) ~~~~


If the Form 990 is for the organization's first, second, third, fourth, or fifth tax year as a section 501(c)(3) organization,


check this box and ���������������������������������������������������� |


Public support percentage for 2013 (line 8, column (f) divided by line 13, column (f))


Public support percentage from 2012 Schedule A, Part III, line 15


~~~~~~~~~~~~ %


%��������������������


Investment income percentage for (line 10c, column (f) divided by line 13, column (f))


Investment income percentage from  Schedule A, Part III, line 17


~~~~~~~~ %


%~~~~~~~~~~~~~~~~~~


If the organization did not check the box on line 14, and line 15 is more than 33 1/3%, and line 17 is not


more than 33 1/3%, check this box and   The organization qualifies as a publicly supported organization ~~~~~~~~~~ |


If the organization did not check a box on line 14 or line 19a, and line 16 is more than 33 1/3%, and


line 18 is not more than 33 1/3%, check this box and   The organization qualifies as a publicly supported organization~~~~ |


If the organization did not check a box on line 14, 19a, or 19b, check this box and see instructions �������� |


Part III Support Schedule for Organizations Described in Section 509(a)(2) 


Section A. Public Support


Section B. Total Support


Section C. Computation of Public Support Percentage


Section D. Computation of Investment Income Percentage


 


 


 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


799,748. 1,574,449. 1,324,481. 675,213. 497,213. 4,871,104.


110,865. 110,865.


799,748. 1,574,449. 1,324,481. 675,213. 608,078. 4,981,969.


323,926. 231,831. 184,149. 122,536. 58,237. 920,679.


0.
323,926. 231,831. 184,149. 122,536. 58,237. 920,679.


4,061,290.


799,748. 1,574,449. 1,324,481. 675,213. 608,078. 4,981,969.


317,015. 335,344. 95,465. 104,451. 95,364. 947,639.


317,015. 335,344. 95,465. 104,451. 95,364. 947,639.


1,040. 1,040.
1,116,763. 1,909,793. 1,419,946. 780,704. 703,442. 5,930,648.


68.48
66.23


15.98
14.21


X


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
 15







D
R


A
FT


332024  09-25-13


4


Schedule A (Form 990 or 990-EZ) 2013


Schedule A (Form 990 or 990-EZ) 2013 Page 


Provide the explanations required by Part II, line 10; Part II, line 17a or 17b; and Part III, line 12.


Also complete this part for any additional information. (See instructions).


Part IV Supplemental Information. 


SCHOOL NUTRITION FOUNDATION 84-6039412


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Payer's Name
2009


Amount
2010


Amount
2011


Amount
2012


Amount
2013


Amount


Total to Schedule A,
Part III, Line 7a ~~~~~~~~~~~


**  Do Not File  **
***  Not Open to Public Inspection  ***


Payments from Disqualified Persons
Included on Part III, Line 7aSchedule A 2013


SCHOOL NUTRITION FOUNDATION 84-6039412


NATIONAL DAIRY
COUNCIL 323,926. 231,831. 184,149. 122,536. 58,237.


323,926. 231,831. 184,149. 122,536. 58,237.
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Department of the Treasury
Internal Revenue Service


323451
10-24-13


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(Form 990, 990-EZ,
or 990-PF)


|  Attach to Form 990, Form 990-EZ, or Form 990-PF.
|  Information about Schedule B (Form 990, 990-EZ, or 990-PF) and


its instructions is at .


Name of the organization Employer identification number


Organization type


Filers of: Section:


 not


 General Rule  Special Rule.


Note. 


General Rule


Special Rules


(1) (2) 


General Rule 


Caution.


 must


For Paperwork Reduction Act Notice, see the Instructions for Form 990, 990-EZ, or 990-PF.


exclusively 


exclusively
 exclusively


nonexclusively


(check one):


Form 990 or 990-EZ 501(c)( ) (enter number) organization


4947(a)(1) nonexempt charitable trust  treated as a private foundation


527 political organization


Form 990-PF 501(c)(3) exempt private foundation


4947(a)(1) nonexempt charitable trust treated as a private foundation


501(c)(3) taxable private foundation


Check if your organization is covered by the  or a


Only a section 501(c)(7), (8), or (10) organization can check boxes for both the General Rule and a Special Rule. See instructions.


For an organization filing Form 990, 990-EZ, or 990-PF that received, during the year, $5,000 or more (in money or property) from any one


contributor. Complete Parts I and II.


For a section 501(c)(3) organization filing Form 990 or 990-EZ that met the 33 1/3% support test of the regulations under sections


509(a)(1) and 170(b)(1)(A)(vi) and received from any one contributor, during the year, a contribution of the greater of $5,000 or 2%


of the amount on (i) Form 990, Part VIII, line 1h, or (ii) Form 990-EZ, line 1. Complete Parts I and II.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


total contributions of more than $1,000 for use for religious, charitable, scientific, literary, or educational purposes, or


the prevention of cruelty to children or animals. Complete Parts I, II, and III.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


contributions for use  for religious, charitable, etc., purposes, but these contributions did not total to more than $1,000.


If this box is checked, enter here the total contributions that were received during the year for an  religious, charitable, etc.,


purpose. Do not complete any of the parts unless the applies to this organization because it received 


religious, charitable, etc., contributions of $5,000 or more during the year ~~~~~~~~~~~~~~~~~ | $


An organization that is not covered by the General Rule and/or the Special Rules does not file Schedule B (Form 990, 990-EZ, or 990-PF),


but it  answer "No" on Part IV, line 2, of its Form 990; or check the box on line H of its Form 990-EZ or on its Form 990-PF, Part I, line 2, to


certify that it does not meet the filing requirements of Schedule B (Form 990, 990-EZ, or 990-PF).


LHA


www.irs.gov/form990


Schedule B Schedule of Contributors


2013


 


 


 


 


 


 


 


 


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


X 3


X
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


1 DAIRY MANAGEMENT INC. X


10255 WEST HIGGINS RD. SUITE 900 58,237.


DES PLAINES, IL 60018


2 WAL-MART FOUNDATION X


702 SW 8TH ST 110,416.


BENTONVILLE, AR 72716


3 WINSTON INDUSTRIES X


2345 CARTON DR 5,000.


LOUISVILLE, KY 40299


4 SCHWAN'S FOOD SERVICE X


115 W. COLLEGE DR 52,000.


MARSHALL, MN 56258


5 GEORGIA SCHOOL NUTRITION FOUNDATION X


2372 MAIN ST. 11,500.


TUCKER, GA 30084


6 PEPSICO FOODSERVICE X


7701 LEGACY DR 16,000.


PLANO, TX 75024
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


7 KEYIMPACT SALES & SYSTEMS X


901 BUSSE RD 5,000.


ELK GROVE VILLAGE, IL 60007


8 TYSON FOODS X


2200 DON TYSON PKWY 25,000.


SPRINGDALE, AR 72762


9 LAND O'LAKES DAIRY FOODS X


PO BOX 64101 10,000.


ST. PAUL, MN 55164


10 MOTT'S NORTH AMERICA X


14 HIGH RIDGE RD 10,000.


STAMFORD, CT 06905


11 SCHOOL NUTRITION ASSOCIATION X


120 WATERFRONT ST. SUITE 300 10,000.


OXON HILL, MD 20745


12 ACCUTEMP PRODUCTS, INC. X


8415 N. CLINTON PARK DR 10,000.


FT. WAYNE, IN 46825


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


13 DUKE MANUFACTURING X


2305 N. BROADWAY 7,500.


ST. LOUIS, MO 63102


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part II if additional space is needed.


$


$


$


$


$


$


3


Part II Noncash Property


SCHOOL NUTRITION FOUNDATION 84-6039412
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 (Enter this information once.)


323454  10-24-13


Name of organization Employer identification number


religious, charitable, etc., individual contributions to section 501(c)(7), (8), or (10) organizations that total more than $1,000 for the
year.  (a)  (e) and 


$1,000 or less 


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


  
 


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


exclusively 
Complete columns through the following line entry. For organizations completing Part III, enter


the total of religious, charitable, etc., contributions of for the year.


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


| $


Use duplicate copies of Part III if additional space is needed.


Exclusively


4


Part III


SCHOOL NUTRITION FOUNDATION 84-6039412
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OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


332051
09-25-13


Held at the End of the Tax Year


(Form 990) | Complete if the organization answered "Yes," to Form 990,
Part IV, line 6, 7, 8, 9, 10, 11a, 11b, 11c, 11d, 11e, 11f, 12a, or 12b.


| Attach to Form 990.
| Information about Schedule D (Form 990) and its instructions is at 


Open to Public
Inspection


Name of the organization Employer identification number


(a) (b) 


1


2


3


4


5


6


Yes No


Yes No


1


2


3


4


5


6


7


8


9


a


b


c


d


2a


2b


2c


2d


Yes No


Yes No


1


2


a


b


(i)


(ii)


a


b


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule D (Form 990) 2013


Complete if the


organization answered "Yes" to Form 990, Part IV, line 6.


Donor advised funds Funds and other accounts


Total number at end of year


Aggregate contributions to (during year)


Aggregate grants from (during year)


Aggregate value at end of year


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


~~~~~~~~~~~~~


Did the organization inform all donors and donor advisors in writing that the assets held in donor advised funds


are the organization's property, subject to the organization's exclusive legal control?~~~~~~~~~~~~~~~~~~


Did the organization inform all grantees, donors, and donor advisors in writing that grant funds can be used only


for charitable purposes and not for the benefit of the donor or donor advisor, or for any other purpose conferring


impermissible private benefit? ��������������������������������������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 7.


Purpose(s) of conservation easements held by the organization (check all that apply).


Preservation of land for public use (e.g., recreation or education)


Protection of natural habitat


Preservation of open space


Preservation of an historically important land area


Preservation of a certified historic structure


Complete lines 2a through 2d if the organization held a qualified conservation contribution in the form of a conservation easement on the last


day of the tax year.


Total number of conservation easements


Total acreage restricted by conservation easements


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements on a certified historic structure included in (a)


Number of conservation easements included in (c) acquired after 8/17/06, and not on a historic structure


listed in the National Register


~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements modified, transferred, released, extinguished, or terminated by the organization during the tax


year |


Number of states where property subject to conservation easement is located |


Does the organization have a written policy regarding the periodic monitoring, inspection, handling of


violations, and enforcement of the conservation easements it holds? ~~~~~~~~~~~~~~~~~~~~~~~~~


Staff and volunteer hours devoted to monitoring, inspecting, and enforcing conservation easements during the year |


Amount of expenses incurred in monitoring, inspecting, and enforcing conservation easements during the year | $


Does each conservation easement reported on line 2(d) above satisfy the requirements of section 170(h)(4)(B)(i)


and section 170(h)(4)(B)(ii)? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


In Part XIII, describe how the organization reports conservation easements in its revenue and expense statement, and balance sheet, and


include, if applicable, the text of the footnote to the organization's financial statements that describes the organization's accounting for


conservation easements.


Complete if the organization answered "Yes" to Form 990, Part IV, line 8.


If the organization elected, as permitted under SFAS 116 (ASC 958), not to report in its revenue statement and balance sheet works of art,


historical treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide, in Part XIII,


the text of the footnote to its financial statements that describes these items.


If the organization elected, as permitted under SFAS 116 (ASC 958), to report in its revenue statement and balance sheet works of art, historical


treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide the following amounts


relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization received or held works of art, historical treasures, or other similar assets for financial gain, provide


the following amounts required to be reported under SFAS 116 (ASC 958) relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


LHA


www.irs.gov/form990.


Part I Organizations Maintaining Donor Advised Funds or Other Similar Funds or Accounts. 


Part II Conservation Easements. 


Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets.


SCHEDULE D Supplemental Financial Statements 2013


   


   


   
   
 


   


   


SCHOOL NUTRITION FOUNDATION 84-6039412
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332052
09-25-13


3


4


5


a


b


c


d


e


Yes No


1


2


a


b


c


d


e


f


a


b


Yes No


1c


1d


1e


1f


Yes No


(a) (b) (c) (d) (e) 


1


2


3


4


a


b


c


d


e


f


g


a


b


c


a


b


Yes No


(i)


(ii)


3a(i)


3a(ii)


3b


(a) (b) (c) (d) 


1a


b


c


d


e


Total. 


Schedule D (Form 990) 2013


(continued)


(Column (d) must equal Form 990, Part X, column (B), line 10(c).)


Two years back Three years back Four years back


Schedule D (Form 990) 2013 Page 


Using the organization's acquisition, accession, and other records, check any of the following that are a significant use of its collection items


(check all that apply):


Public exhibition


Scholarly research


Preservation for future generations


Loan or exchange programs


Other


Provide a description of the organization's collections and explain how they further the organization's exempt purpose in Part XIII.


During the year, did the organization solicit or receive donations of art, historical treasures, or other similar assets


to be sold to raise funds rather than to be maintained as part of the organization's collection? ������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 9, or
reported an amount on Form 990, Part X, line 21.


Is the organization an agent, trustee, custodian or other intermediary for contributions or other assets not included


on Form 990, Part X?


If "Yes," explain the arrangement in Part XIII and complete the following table:


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amount


Beginning balance


Additions during the year


Distributions during the year


Ending balance


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization include an amount on Form 990, Part X, line 21?


If "Yes," explain the arrangement in Part XIII. Check here if the explanation has been provided in Part XIII


~~~~~~~~~~~~~~~~~~~~~~~~~


�������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 10.


Current year Prior year


Beginning of year balance


Contributions


Net investment earnings, gains, and losses


Grants or scholarships


~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~


Other expenditures for facilities


and programs


Administrative expenses


End of year balance


~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


Provide the estimated percentage of the current year end balance (line 1g, column (a)) held as:


Board designated or quasi-endowment


Permanent endowment


Temporarily restricted endowment


The percentages in lines 2a, 2b, and 2c should equal 100%.


| %


| %


| %


Are there endowment funds not in the possession of the organization that are held and administered for the organization


by:


unrelated organizations


related organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes" to 3a(ii), are the related organizations listed as required on Schedule R?


Describe in Part XIII the intended uses of the organization's endowment funds.


~~~~~~~~~~~~~~~~~~~~~~


Complete if the organization answered "Yes" to Form 990, Part IV, line 11a. See Form 990, Part X, line 10.


Description of property Cost or other
basis (investment)


Cost or other
basis (other)


Accumulated
depreciation


Book value


Land


Buildings


Leasehold improvements


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Equipment


Other


~~~~~~~~~~~~~~~~~


��������������������


Add lines 1a through 1e. |������������


2
Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets 


Part IV Escrow and Custodial Arrangements. 


Part V Endowment Funds. 


Part VI Land, Buildings, and Equipment.


   
   
 


   


   


   
 


SCHOOL NUTRITION FOUNDATION 84-6039412


2,390,962. 2,590,626. 2,613,184. 2,631,514. 2,608,563.
50,651. 45,473.


212,981. 230,192. 72,068. 332,782. 315,459.
-92,703.


178,125. 145,277. 396,585. 165,328.
-38,569. 251,731. 127,180.


2,472,671. 2,390,962. 2,590,626. 2,613,184. 2,631,514.


.00
100.00


X
X


13,609. 13,609. 0.


0.
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332053
09-25-13


Total. 


Total. 


(a) (b) (c) 


(a) (b) (c) 


(a) (b) 


Total. 


(a) (b) 1.


Total. 


2.


Schedule D (Form 990) 2013


(Column (b) must equal Form 990, Part X, col. (B) line 15.)


(Column (b) must equal Form 990, Part X, col. (B) line 25.)


Description of security or category 


(Col. (b) must equal Form 990, Part X, col. (B) line 12.) |


(Col. (b) must equal Form 990, Part X, col. (B) line 13.) |


Schedule D (Form 990) 2013 Page 


Complete if the organization answered "Yes" to Form 990, Part IV, line 11b. See Form 990, Part X, line 12.


Book value Method of valuation: Cost or end-of-year market value


(1)


(2)


(3)


Financial derivatives


Closely-held equity interests


Other


~~~~~~~~~~~~~~~


~~~~~~~~~~~


(A)


(B)


(C)


(D)


(E)


(F)


(G)


(H)


Complete if the organization answered "Yes" to Form 990, Part IV, line 11c. See Form 990, Part X, line 13.
Description of investment Book value Method of valuation: Cost or end-of-year market value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


Complete if the organization answered "Yes" to Form 990, Part IV, line 11d. See Form 990, Part X, line 15.


Description Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


���������������������������� |


Complete if the organization answered "Yes" to Form 990, Part IV, line 11e or 11f. See Form 990, Part X, line 25.


Description of liability Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


Federal income taxes


����� |


Liability for uncertain tax positions. In Part XIII, provide the text of the footnote to the organization's financial statements that reports the


organization's liability for uncertain tax positions under FIN 48 (ASC 740). Check here if the text of the footnote has been provided in Part XIII


3
Part VII Investments - Other Securities.


Part VIII Investments - Program Related.


Part IX Other Assets.


Part X Other Liabilities.


 


SCHOOL NUTRITION FOUNDATION 84-6039412


DUE TO SCHOOL NUTRITION
ASSOCIATION 50,445.


50,445.


X
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1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d 2e


32e 1


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d


2e 1


2e


3


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


Schedule D (Form 990) 2013


(This must equal Form 990, Part I, line 12.)


(This must equal Form 990, Part I, line 18.)


Schedule D (Form 990) 2013 Page 


Complete if the organization answered "Yes" to Form 990, Part IV, line 12a.


Total revenue, gains, and other support per audited financial statements


Amounts included on line 1 but not on Form 990, Part VIII, line 12:


~~~~~~~~~~~~~~~~~~~


Net unrealized gains on investments


Donated services and use of facilities


Recoveries of prior year grants


Other (Describe in Part XIII.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Subtract line from line ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part VIII, line 12, but not on line 1:


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIII.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total revenue. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


�����������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 12a.


Total expenses and losses per audited financial statements


Amounts included on line 1 but not on Form 990, Part IX, line 25:


~~~~~~~~~~~~~~~~~~~~~~~~~~


Donated services and use of facilities


Prior year adjustments


Other losses


Other (Describe in Part XIII.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through 


Subtract line from line 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part IX, line 25, but not on line 1:


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIII.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total expenses. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


����������������


Provide the descriptions required for Part II, lines 3, 5, and 9; Part III, lines 1a and 4; Part IV, lines 1b and 2b; Part V, line 4; Part X, line 2; Part XI,


lines 2d and 4b; and Part XII, lines 2d and 4b. Also complete this part to provide any additional information.


4
Part XI Reconciliation of Revenue per Audited Financial Statements With Revenue per Return.


Part XII Reconciliation of Expenses per Audited Financial Statements With Expenses per Return.


Part XIII Supplemental Information.


SCHOOL NUTRITION FOUNDATION 84-6039412


864,519.


74,996.
18,058.


79,628.
172,682.
691,837.


0.
691,837.


715,801.


18,058.


79,628.
97,686.
618,115.


0.
618,115.


PART V, LINE 4:


EXPLANATION: THE INVEST IN US CAMPAIGN WAS DESIGNED TO SUPPORT SNA'S


PUBLIC AWARENESS PROGRAM AND WAS OFFICIALLY LAUNCHED IN 1994-95.   SNA


CONTINUES TO USE THE INCOME GENERATED BY THE ENDOWMENT TO SUPPORT ITS


PUBLIC AWARENESS EFFORTS TODAY, AND THE PRINCIPAL SHOULD CONTINUE FOR


MANY, MANY YEARS IN THE FUTURE TO HELP RAISE THE PUBLIC'S UNDERSTANDING OF


SCHOOL NUTRITION PROGRAMS AND THEIR VALUE TO STUDENTS' HEALTH AND


EDUCATION.


PART X, LINE 2:


EXPLANATION: THE FOUNDATION IS EXEMPT FROM THE PAYMENT OF INCOME TAXES ON


ITS EXEMPT ACTIVITIES UNDER SECTION 501(C)(3) OF THE INTERNAL REVENUE


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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5


Schedule D (Form 990) 2013


(continued)
Schedule D (Form 990) 2013 Page 
Part XIII Supplemental Information 


SCHOOL NUTRITION FOUNDATION 84-6039412


CODE. THE FOUNDATION CURRENTLY HAS NO UNRELATED BUSINESS INCOME. THE


FOUNDATION'S INCOME TAX RETURNS ARE SUBJECT TO REVIEW AND EXAMINATION BY


FEDERAL AND STATE AUTHORITIES. THE FOUNDATION IS NOT AWARE OF ANY


ACTIVITIES THAT WOULD JEOPARDIZE ITS TAX EXEMPT STATUS. THE TAX RETURNS


FOR THE FISCAL YEARS ENDED 2010 THROUGH 2012 ARE OPEN TO EXAMINATION BY


FEDERAL AND STATE AUTHORITIES.


PART XI, LINE 2D - OTHER ADJUSTMENTS:


SPECIAL REVENUE EVENT REPORTED NET OF EXPENSES                      79,628.


PART XII, LINE 2D - OTHER ADJUSTMENTS:


SPECIAL REVENUE EVENT REPORTED NET OF EXPENSES                      79,628.


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Did
fundraiser


have custody
or control of


contributions?


332081
09-12-13


 Information about Schedule G (Form 990 or 990-EZ) and its instructions is at


(Form 990 or 990-EZ)
Complete if the organization answered "Yes" to Form 990, Part IV, lines 17, 18, or 19, or if the


organization entered more than $15,000 on Form 990-EZ, line 6a.
| Attach to Form 990 or Form 990-EZ. Open To Public


Inspection| 
Employer identification number


1


a


b


c


d


a


b


e


f


g


2


Yes No


(i) 
(ii) 


(iii) 
(iv) 


(v) 


(i)


(vi) 


Yes No


Total


3


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule G (Form 990 or 990-EZ) 2013


Name of the organization


Complete if the organization answered "Yes" to Form 990, Part IV, line 17. Form 990-EZ filers are not
required to complete this part.


Indicate whether the organization raised funds through any of the following activities. Check all that apply.


Mail solicitations


Internet and email solicitations


Phone solicitations


In-person solicitations


Solicitation of non-government grants


Solicitation of government grants


Special fundraising events


Did the organization have a written or oral agreement with any individual (including officers, directors, trustees or


key employees listed in Form 990, Part VII) or entity in connection with professional fundraising services?


If "Yes," list the ten highest paid individuals or entities (fundraisers) pursuant to agreements under which the fundraiser is to be


compensated at least $5,000 by the organization.


Name and address of individual
or entity (fundraiser)


Activity
Gross receipts


from activity


Amount paid
to (or retained by)


fundraiser
listed in col. 


Amount paid
to (or retained by)


organization


�������������������������������������� |


List all states in which the organization is registered or licensed to solicit contributions or has been notified it is exempt from registration
or licensing.


LHA


 www.irs.gov/form 990.


SCHEDULE G
Supplemental Information Regarding Fundraising or Gaming Activities


Fundraising Activities. Part I


2013


   
   
   
 


   


SCHOOL NUTRITION FOUNDATION 84-6039412


X


X
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2


(d) 


(a) 


(c)


(a) (b) (c) 


1


2


3


4


5


6


7


8


9


10


11


(a) 
(b) 


(c) 
(d) 


(a) (c)


1


2


3


4


5


6


7


8


Yes Yes Yes


No No No


9


10


a


b


Yes No


a


b


Yes No


Schedule G (Form 990 or 990-EZ) 2013


Pull tabs/instant
bingo/progressive bingo


Schedule G (Form 990 or 990-EZ) 2013 Page 
Complete if the organization answered "Yes" to Form 990, Part IV, line 18, or reported more than $15,000


of fundraising event contributions and gross income on Form 990-EZ, lines 1 and 6b. List events with gross receipts greater than $5,000.


Total events


(add col. through


col. )


R
e


ve
n


u
e


Event #1 Event #2 Other events


(event type) (event type) (total number)


Gross receipts


Less: Contributions


~~~~~~~~~~~~~~


~~~~~~~~~~~


Gross income (line 1 minus line 2)


D
ir


e
c


t 
E


xp
e


n
se


s


����


Cash prizes


Noncash prizes


~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Rent/facility costs ~~~~~~~~~~~~


Food and beverages


Entertainment


~~~~~~~~~~


~~~~~~~~~~~~~~


Other direct expenses ~~~~~~~~~~


Direct expense summary. Add lines 4 through 9 in column (d)


Net income summary. Subtract line 10 from line 3, column (d)


~~~~~~~~~~~~~~~~~~~~~~~~ |


������������������������ |
Complete if the organization answered "Yes" to Form 990, Part IV, line 19, or reported more than


$15,000 on Form 990-EZ, line 6a.


R
e


ve
n


u
e Bingo Other gaming


Total gaming (add
col. through col. )


D
ir


e
c


t 
E


xp
e


n
se


s


Gross revenue ��������������


Cash prizes


Noncash prizes


~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Rent/facility costs


Other direct expenses


~~~~~~~~~~~~


����������


% % %


Volunteer labor ~~~~~~~~~~~~~


Direct expense summary. Add lines 2 through 5 in column (d)


Net gaming income summary. Subtract line 7 from line 1, column (d)


~~~~~~~~~~~~~~~~~~~~~~~~ |


��������������������� |


Enter the state(s) in which the organization operates gaming activities:


Is the organization licensed to operate gaming activities in each of these states?


If "No," explain:


~~~~~~~~~~~~~~~~~~~~


Were any of the organization's gaming licenses revoked, suspended or terminated during the tax year?


If "Yes," explain:


~~~~~~~~~


Part II Fundraising Events.


Part III Gaming.


     
     


   


   


SCHOOL NUTRITION FOUNDATION 84-6039412


NONE50TH
ANNIVERSARY


181,345. 181,345.


162,181. 162,181.


19,164. 19,164.


32,360. 32,360.


47,268. 47,268.
79,628.
-60,464.
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3


11


12


13


14


15


Yes No


Yes No


a


b


13a


13b


Yes Noa


b


c


16


17


a


b


Yes No


Supplemental Information. 


Schedule G (Form 990 or 990-EZ) 2013


Schedule G (Form 990 or 990-EZ) 2013 Page 


Does the organization operate gaming activities with nonmembers?


Is the organization a grantor, beneficiary or trustee of a trust or a member of a partnership or other entity formed


to administer charitable gaming?


~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Indicate the percentage of gaming activity operated in:


The organization's facility


An outside facility


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ %


%~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the name and address of the person who prepares the organization's gaming/special events books and records:


Name  |


Address  |


Does the organization have a contract with a third party from whom the organization receives gaming revenue?


If "Yes," enter the amount of gaming revenue received by the organization  |


~~~~~~


$ and the amount


of gaming revenue retained by the third party  | $ .


If "Yes," enter name and address of the third party:


Name  |


Address  |


Gaming manager information:


Name  |


Gaming manager compensation  |


Description of services provided  |


$


Director/officer Employee Independent contractor


Mandatory distributions:


Is the organization required under state law to make charitable distributions from the gaming proceeds to


retain the state gaming license? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the amount of distributions required under state law to be distributed to other exempt organizations or spent in the


organization's own exempt activities during the tax year  | $


Provide the explanations required by Part I, line 2b, columns (iii) and (v), and Part III, lines 9, 9b, 10b, 15b,


15c, 16, and 17b, as applicable. Also complete this part to provide any additional information (see instructions).


Part IV


   


   


   


     


   


SCHOOL NUTRITION FOUNDATION 84-6039412
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SCHEDULE I
(Form 990)


Complete if the organization answered "Yes" to Form 990, Part IV, line 21 or 22.


| Attach to Form 990.


| Information about Schedule I (Form 990) and its instructions is at 


Open to Public
Inspection


Employer identification number


General Information on Grants and AssistancePart I


1


2


Yes No


Part II Grants and Other Assistance to Governments and Organizations in the United States. 


(f) 1 (a) (b) (c) (d) (e) (g) (h) 


2


3


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule I (Form 990) (2013)


Name of the organization


Does the organization maintain records to substantiate the amount of the grants or assistance, the grantees' eligibility for the grants or assistance, and the selection 


criteria used to award the grants or assistance? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Describe in Part IV the organization's procedures for monitoring the use of grant funds in the United States.


Complete if the organization answered "Yes" to Form 990, Part IV, line 21, for any


recipient that received more than $5,000. Part II can be duplicated if additional space is needed.
Method of


valuation (book,
FMV, appraisal,


other)


Name and address of organization
or government


EIN IRC section
if applicable


Amount of
cash grant


Amount of
non-cash


assistance


Description of
non-cash assistance


Purpose of grant
or assistance


Enter total number of section 501(c)(3) and government organizations listed in the line 1 table


Enter total number of other organizations listed in the line 1 table


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


�������������������������������������������������� |


LHA


www.irs.gov/form990.


Grants and Other Assistance to Organizations,
Governments, and Individuals in the United States 2013


SCHOOL NUTRITION FOUNDATION 84-6039412


X


SCHOOL NUTRITION ASSOCIATION
120 WATERFRONT STREET, SUITE 300
NATIONAL HARBOR, MD 20745 84-0445578 501 (C) 4 92,703. 0. ENDOWMENT PR GRANT
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2
Part III Grants and Other Assistance to Individuals in the United States. 


(e) (a) (b) (c) (d) (f) 


Part IV Supplemental Information. 


Schedule I (Form 990) (2013)


Schedule I (Form 990) (2013) Page 
Complete if the organization answered "Yes" to Form 990, Part IV, line 22.


Part III can be duplicated if additional space is needed.


Method of valuation
(book, FMV, appraisal, other)


Type of grant or assistance Number of
recipients


Amount of
cash grant


Amount of non-
cash assistance


Description of non-cash assistance


Provide the information required in Part I, line 2, Part III, column (b), and any other additional information.


SCHOOL NUTRITION FOUNDATION 84-6039412


ANC SCHOLARSHIP 20 10,000. 0.


SANDI BROOKER 2 2,000. 0.


KATHLEEN STITT SCHOLARSHIP 1 500. 0.


NANCY CURRY SCHOLARSHIP 1 500. 0.


PROFESSIONAL GROWTH SCHOLARSHIP 2 5,000. 0.


PART III LINE 1


EXPLANATION: ANC SCHOLARSHIP - THIS SCHOLARSHIP IS OFFERED TO SNA


MEMBERS WHO WOULD LIKE TO ATTEND ANC FOR THE FIRST TIME. THE MULTIPLE


$500 SCHOLARSHIPS ALLOW MORE SNA MEMBERS TO TAKE PART IN ANC AND BE


MORE ACTIVE IN SNA. APPLICANTS MUST BE FROM THE EMPLOYEE OR MANAGER


CATEGORY AND BE NOMINATED BY THEIR DISTRICT DIRECTOR WHO MUST ALSO BE


ATTENDING ANC. AWARDS ARE MADE ON A FIRST COME, FIRST SERVED BASIS.


PART III LINE 2
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2


Part III Continuation of Grants and Other Assistance to Individuals in the United States 


(a) (b) (c) (d) (e) (f)


Schedule I (Form 990)


Schedule I (Form 990) Page 


(Schedule I (Form 990), Part III.)


 Type of grant or assistance  Number of
recipients


 Amount of
cash grant


 Amount of non-
cash assistance


 Method of 
valuation (book, FMV, 


appraisal, other)


 Description of non-cash assistance


SCHOOL NUTRITION FOUNDATION 84-6039412


SCHWAN'S FOOD SERVICE SCHOLARSHIP 30. 40,250. 0.
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Schedule I (Form 990)


Schedule I (Form 990) Page 


Part IV Supplemental Information


SCHOOL NUTRITION FOUNDATION 84-6039412


EXPLANATION: KATHLEEN STITT SCHOLARSHIP - THE AWARD IS PRESENTED TO


SELECT GRADUATE STUDENTS OR FACULTY MEMBERS PARTICIPATING IN THE CHILD


NUTRITION SHOWCASE AT ANC.  THE AWARD IS USED TO HELP DEFRAY THE TRAVEL


EXPENSES TO ATTEND THE ANC.


PART III LINE 3


EXPLANATION: NANCY CURRY SCHOLARSHIP - THIS SCHOLARSHIP IS FOR SNA


MEMBERS EMPLYED IN SCHOOL FOODSERVICE AND ENROLLED IN UNDERGRADUATE OR


GRADUATED STUDY AT A VOCATIONAL/TECHNICAL INSTITUTION, COMMUNITY


COLLEGE, COLLEGE, OR UNIVERSITY IN THE UNITED STATES.  APPLICANTS ARE


EVALUATED ON THE FOLLOWING CRITERIA: CAREER GOALS, ACADEMIC


ACHIEVEMENT, EMPLOYMENT HISTORY, AND RECOMMENDATIONS.


PART III LINE 4


EXPLANATION: PROFSSIONAL GROWTH SCHOLARSHIP - THIS SCHOLARSHIP IS FOR


ACTIVE SNA MEMBERS EMPLOYED IN SCHOOL FOODSERVICE AND ENROLLED IN


UNDERGRADUATE OR GRADUATE STUDY AT A VOCATIONAL/TECHNICAL INSTITUTION,


COMUNITY COLLEGE, COLLEGE, OR UNIVERSITY.  APPLICANTS ARE EVALUATED ON


THE FOLLOWING CRITERIA: CAREER GOALS, ACADEMIC ACHIEVEMENT, EMPLOYMENT


HISTORY, AND RECOMMENDATIONS.


PART III LINE 5


EXPLANATION: SCHWAN'S FOOD SERVICE SCHOLARSHIP - THIS SCHOLARSHIP IS


AVAILABLE TO SNA MEMBERS WHO PURSUE EDUCATION IN A FOODSERVICE RELATED


FIELD AND EXPRESS A DESIRE TO MAKE SCHOOL FOODSERVICE A CAREER.  THIS


SCHOLARSHIP, UP TO $2,500, IS OPEN TO STUDENTS IN A TWO OR FOUR YEAR


PROGRAM AS WELL AS TECHNICAL INSTITUTE ENROLLEMENT.  APPLICANTS ARE


EVALUATED ON THE FOLLOWING CRITERIA:  CAREER GOALS, ACADEMIC


09570610 137216 064-12655000  2013.05090 SCHOOL NUTRITION FOUNDATION 064-0831
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Schedule I (Form 990)


Schedule I (Form 990) Page 


Part IV Supplemental Information


SCHOOL NUTRITION FOUNDATION 84-6039412


ACHIEVEMENT, EMPLOYMENT HISTORY, AND RECOMMENDATIONS.
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For certain Officers, Directors, Trustees, Key Employees, and Highest
Compensated Employees


Complete if the organization answered "Yes" on Form 990, Part IV, line 23.
Open to Public


Inspection
Attach to Form 990. See separate instructions.


| Information about Schedule J (Form 990) and its instructions is at 
Employer identification number


Yes No


1a


b


1b


2


2


3


4


a


b


c


4a


4b


4c


Only section 501(c)(3) and 501(c)(4) organizations must complete lines 5-9.


5


5a


5b


6a


6b


7


8


9


a


b


6


a


b


7


8


9


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule J (Form 990) 2013


|
| |


Name of the organization


Check the appropriate box(es) if the organization provided any of the following to or for a person listed in Form 990,


Part VII, Section A, line 1a. Complete Part III to provide any relevant information regarding these items.


First-class or charter travel


Travel for companions


Housing allowance or residence for personal use


Payments for business use of personal residence


Tax indemnification and gross-up payments


Discretionary spending account


Health or social club dues or initiation fees


Personal services (e.g., maid, chauffeur, chef)


If any of the boxes on line 1a are checked, did the organization follow a written policy regarding payment or


reimbursement or provision of all of the expenses described above? If "No," complete Part III to explain~~~~~~~~~~~


Did the organization require substantiation prior to reimbursing or allowing expenses incurred by all directors,


trustees, and officers, including the CEO/Executive Director, regarding the items checked in line 1a? ~~~~~~~~~~~~


Indicate which, if any, of the following the filing organization used to establish the compensation of the organization's


CEO/Executive Director. Check all that apply. Do not check any boxes for methods used by a related organization to


establish compensation of the CEO/Executive Director, but explain in Part III.


Compensation committee


Independent compensation consultant


Form 990 of other organizations


Written employment contract


Compensation survey or study


Approval by the board or compensation committee


During the year, did any person listed in Form 990, Part VII, Section A, line 1a, with respect to the filing


organization or a related organization:


Receive a severance payment or change-of-control payment?


Participate in, or receive payment from, a supplemental nonqualified retirement plan?


Participate in, or receive payment from, an equity-based compensation arrangement?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


If "Yes" to any of lines 4a-c, list the persons and provide the applicable amounts for each item in Part III.


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization pay or accrue any compensation


contingent on the revenues of:


The organization?


Any related organization?


If "Yes" to line 5a or 5b, describe in Part III.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization pay or accrue any compensation


contingent on the net earnings of:


The organization?


Any related organization?


If "Yes" to line 6a or 6b, describe in Part III.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization provide any non-fixed payments


not described in lines 5 and 6? If "Yes," describe in Part III


Were any amounts reported in Form 990, Part VII, paid or accrued pursuant to a contract that was subject to the


initial contract exception described in Regulations section 53.4958-4(a)(3)? If "Yes," describe in Part III


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


If "Yes" to line 8, did the organization also follow the rebuttable presumption procedure described in


Regulations section 53.4958-6(c)? ���������������������������������������������


LHA


www.irs.gov/form990.


SCHEDULE J
(Form 990)


Part I Questions Regarding Compensation


Compensation Information


2013


 
 
 
 


 
 
 
 


 
 
 


 
 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


X
X
X


X
X


X
X


X


X
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2


Part II Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees. 


Note. 


(B) (C)  (D)  (E)  (F) 


(i) (ii) (iii) 
(A) 


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


Schedule J (Form 990) 2013


Schedule J (Form 990) 2013 Page 


Use duplicate copies if additional space is needed.


For each individual whose compensation must be reported in Schedule J, report compensation from the organization on row (i) and from related organizations, described in the instructions, on row (ii).
Do not list any individuals that are not listed on Form 990, Part VII.


The sum of columns (B)(i)-(iii) for each listed individual must equal the total amount of Form 990, Part VII, Section A, line 1a, applicable column (D) and (E) amounts for that individual.


Breakdown of W-2 and/or 1099-MISC compensation Retirement and
other deferred
compensation


Nontaxable
benefits


Total of columns
(B)(i)-(D)


Compensation
reported as deferred


in prior Form 990Base
compensation


Bonus &
incentive


compensation


Other
reportable


compensation


Name and Title


SCHOOL NUTRITION FOUNDATION 84-6039412


(1)  PATRICIA MONTAGUE 0. 0. 0. 0. 0. 0. 0.
EXECUTIVE DIRECTOR 275,984. 17,556. 521. 18,131. 16,037. 328,229. 0.
(2)  JULIE ABRERA 102,447. 0. 0. 6,659. 12,038. 121,144. 0.
FOUNDATION DIRECTOR 0. 0. 0. 0. 0. 0. 0.
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Part III Supplemental Information


Schedule J (Form 990) 2013


Schedule J (Form 990) 2013 Page 


Provide the information, explanation, or descriptions required for Part I, lines 1a, 1b, 3, 4a, 4b, 4c, 5a, 5b, 6a, 6b, 7, and 8, and for Part II. Also complete this part for any additional information. 


SCHOOL NUTRITION FOUNDATION 84-6039412
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Information about Schedule O (Form 990 or 990-EZ) and its instructions is at 


Complete to provide information for responses to specific questions on
Form 990 or 990-EZ or to provide any additional information.


| Attach to Form 990 or 990-EZ.
| 


(Form 990 or 990-EZ)


Open to Public
Inspection


Employer identification number


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule O (Form 990 or 990-EZ) (2013)


Name of the organization


LHA


www.irs.gov/form990.


SCHEDULE O Supplemental Information to Form 990 or 990-EZ 2013


SCHOOL NUTRITION FOUNDATION 84-6039412


FORM 990, PART III, LINE 3, CHANGES IN PROGRAM SERVICES:


EXPLANATION: WEBINARS WERE MOVED TO SNA. NDC REDUCED MOST OF ITS


FUNDING.


FORM 990, PART III, LINE 4D, OTHER PROGRAM SERVICES:


ANC FIRST TIMER SCHOLARSHIP- THIS SCHOLARSHIP IS OFFERED TO SNA


MEMEBERS WHO WOULD LIKE TO ATTEND ANC FOR THE FIRST TIME.  THE MULITPLE


$500 SCHOLARSHIPS ALLOW MORE SNA MEMBERS TO TAKE PART IN ANC AND BE


MORE ACTIVE IN SNA.  APPLICANTS MUST BE FROM THE EMPLOYEE OR MANAGER


CATEGORY AND BE NOMINATED BY THE DISTRICT DIRECTOR WHO MUST ALSO BE


ATTENDING ANC.  AWARDS ARE MADE ON A FIRST COME, FIRST SERVED BASIS.


EXPENSES $ 11,303.   INCLUDING GRANTS OF $ 10,000.   REVENUE $ 3,000.


SPECIAL NAMED FUNDS- THIS FUND PROVIDES ACADEMIC SCHOLARSHIP SUPPORT


AND FUNDING FOR LEADERSHIP DEVELOPMENT PROGRAMS FOR CHILD NUTRITION


PROFESSIONALS.  FUNDING FOR THE SPECIAL NAMED FUND IS PROVIDED BY


INDIVIDUALS, INDUSTRY AND FRIENDS OF THE SCHOOL NUTRITION FOUNDATION.


EXPENSES $ 3,859.   INCLUDING GRANTS OF $ 3,000.   REVENUE $ 0.


J. MARTIN ENDOWMENT FUND- THE PURPOSE OF THE FUND IS TO SUPPORT THE


DEVELOPMENT OF LEADERSHIP AND ADVOCACY SKILLS OF SCHOOL NUTRITION


ASSOCIATION MEMBERS BY PROVIDING FUNDS FOR SNA MEMBERS TO ATTEND THE


ANNUAL LEGISLATIVE ACTION CONFERENCE (LAC).


EXPENSES $ 1,914.   INCLUDING GRANTS OF $ 0.   REVENUE $ 0.


PROFESSIONAL GROWTH SCHOLARSHIP- THIS SCHOLARSHIP IS FOR ACTIVE SNA
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Employer identification number


Schedule O (Form 990 or 990-EZ) (2013)


Schedule O (Form 990 or 990-EZ) (2013) Page 


Name of the organization
SCHOOL NUTRITION FOUNDATION 84-6039412


MEMBERS EMPLOYED IN SCHOOL FOODSERVICE AND ENROLLED IN UNDERGRADUATE OR


GRADUATE STUDY AT A VOCATION/TECHNICAL INSTITUTION, COMMUNITY COLLEGE,


COLLEGE, OR UNIVERSITY.


EXPENSES $ 5,865.   INCLUDING GRANTS OF $ 5,000.   REVENUE $ 0.


NDC BUILDING A BETTER BREAKFAST - TO PROVIDE THE FRAMEWORK AND NETWORK


TO HELP THE CN COMMUNITY CONNECT MORE EASILY AND QUICKLY AROUND


BREAKFAST.  THE PEER ADVISORY GROUP IS A PLACE FOR SNA MEMBERS TO SHARE


IDEAS, BEST PRACTICES AND STRATEGIES AROUND BREAKFAST AS WELLS AS OFFER


EDUCATIONAL OPPORTUNITIES AND INCREASING PARTICIPATION.  IN ADDITION,


SNF WILL COMPLETE TWO CASE STUDIES DETAILING THE SUCCESSFUL MODELS OF


BREAKFAST IN THE CLASSROOM IN MEMPHIS CITY SCHOOLS AND THE DALLAS


INDEPENDENT SCHOOL DISTRICT.


EXPENSES $ 33,545.   INCLUDING GRANTS OF $ 0.   REVENUE $ 0.


WEBINARS- THE WEBINARS PROVIDE AN E-LEARNING ENVIRONMENT IN A 75 MINUTE


FORMAT TO SNA MEMBERS AND THE SCHOOL NUTRITION COMMUNITY ON REALTED


TOPICS OF INTEREST AND IMPORTANCE FOR CONTINUING EDUCATION CREDIT.


THESE WEBINARS ALLOW REGISTRANTS TO PARTICIPATE IN AN AUDIO/WEB


CONFERENCE.  THE MODERATED PANEL CONSISTS OF THREE TO FOUR SUBJECT


MATTER EXPERTS WHO HAVE A 10 TO 15 MINUTE TIME FRAME TO MAKE THEIR


PRESENTATION ACCOMPANIED BY VISUALS.


EXPENSES $ 21,742.   INCLUDING GRANTS OF $ 0.   REVENUE $ 69,850.


OTHER GRANTS


EXPENSES $ 1,316.   INCLUDING GRANTS OF $ 0.   REVENUE $ 10,000.


FORM 990, PART VI, SECTION B, LINE 11:
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Employer identification number


Schedule O (Form 990 or 990-EZ) (2013)


Schedule O (Form 990 or 990-EZ) (2013) Page 


Name of the organization
SCHOOL NUTRITION FOUNDATION 84-6039412


EXPLANATION: THE FORM 990 IS PRESENTED ELECTRONICALLY TO THE BOD PRIOR TO


FILING.  THERE WILL BE A TWO WEEK PERIOD FOR THE BOD TO REVIEW AND ANY


QUESTIONS THAT ARISE WILL BE DIRECTED TO SNA CONTROLLER FOR CLARIFICATION.


FORM 990, PART VI, SECTION B, LINE 12C:


EXPLANATION: CONFLICT OF INTEREST STATEMENTS ARE COMPLETED BY THE SCHOOL


NUTRITION FOUNDATION DIRECTORS ANNUALLY.


FORM 990, PART VI, SECTION B, LINE 15:


EXPLANATION: PERFORMANCE AND MERIT REVIEWS ARE PERFORMED ANNUALLY AND


EMPLOYEES ARE ELIGIBLE FOR A MERIT BASED SALARY INCREASE.  MARKET SURVEY


REVIEWS ARE USED TO ESTABLISH REASONABLE, COMPARABLE SALARIES AND


PERIODICALLY A COMPENSATION CONSULTANT IS USED TO REVIEW INDIVIDUAL


SALARIES AGAINST THE MARKET.


FORM 990, PART VI, SECTION C, LINE 19:


EXPLANATION: GOVERNING DOCUMENTS, CONFLICT OF INTEREST POLICY, AND


FINANCIAL STATEMENTS ARE AVAILABLE UPON REQUEST.


FORM 990, PART IX, LINE 11G, OTHER FEES:


CONSULTING:


PROGRAM SERVICE EXPENSES                                            53,257.


MANAGEMENT AND GENERAL EXPENSES                                      1,809.


FUNDRAISING EXPENSES                                                     0.


TOTAL EXPENSES                                                      55,066.


SNA CONTRACT SERVICES:


PROGRAM SERVICE EXPENSES                                                 0.
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332212
09-04-13


2


Employer identification number


Schedule O (Form 990 or 990-EZ) (2013)


Schedule O (Form 990 or 990-EZ) (2013) Page 


Name of the organization
SCHOOL NUTRITION FOUNDATION 84-6039412


MANAGEMENT AND GENERAL EXPENSES                                     85,325.


FUNDRAISING EXPENSES                                                     0.


TOTAL EXPENSES                                                      85,325.


TOTAL OTHER FEES ON FORM 990, PART IX, LINE 11G, COL A             140,391.


FORM 990, PART XII, LINE 2C:


EXPLANATION: NO CHANGE.
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File by the


due date for


filing your


return. See


instructions.


323842
12-31-13


2


 Additional (Not Automatic) 3-Month Extension, complete only Part II


Note. 


 Automatic 3-Month Extension, complete only Part I


Enter filer's identifying number, see instructions


Type or


print


Application


Is For


Return


Code


Application


Is For


Return


Code


STOP! Do not complete Part II if you were not already granted an automatic 3-month extension on a previously filed Form 8868.


4


5


6


7


8a


b


c


8a $


$


$


8b


Balance due.


8c


8868


Under penalties of perjury, I declare that I have examined this form, including accompanying schedules and statements, and to the best of my knowledge and belief,
it is true, correct, and complete, and that I am authorized to prepare this form.


Signature  | Title  | Date  |


Form 8868 (Rev. 1-2014) Page 


¥  If you are filing for an  and check this box ~~~~~~~~~~ |


Only complete Part II if you have already been granted an automatic 3-month extension on a previously filed Form 8868.


¥  If you are filing for an   (on page 1).


Name of exempt organization or other filer, see instructions. Employer identification number (EIN) or


Number, street, and room or suite no. If a P.O. box, see instructions.


City, town or post office, state, and ZIP code. For a foreign address, see instructions.


Social security number (SSN)


Enter the Return code for the return that this application is for (file a separate application for each return) ~~~~~~~~~~~~~~~~~


Form 990 or Form 990-EZ


Form 990-BL


Form 4720 (individual)


Form 990-PF


01


02


03


04


05


06


Form 1041-A 08


09


10


11


12


Form 4720 (other than individual)


Form 5227


Form 6069


Form 8870


Form 990-T (sec. 401(a) or 408(a) trust)


Form 990-T (trust other than above)


¥ The books are in the care of |


Telephone No. | Fax No. |


¥ If the organization does not have an office or place of business in the United States, check this box~~~~~~~~~~~~~~~~ |


¥ If this is for a Group Return, enter the organization's four digit Group Exemption Number (GEN) . If this is for the whole group, check this


|box  | . If it is for part of the group, check this box and attach a list with the names and EINs of all members the extension is for.


I request an additional 3-month extension of time until .


For calendar year , or other tax year beginning , and ending .


If the tax year entered in line 5 is for less than 12 months, check reason: Initial return Final return


Change in accounting period


State in detail why you need the extension


If this application is for Forms 990-BL, 990-PF, 990-T, 4720, or 6069, enter the tentative tax, less any


nonrefundable credits. See instructions.


If this application is for Forms 990-PF, 990-T, 4720, or 6069, enter any refundable credits and estimated


tax payments made. Include any prior year overpayment allowed as a credit and any amount paid


 previously with Form 8868.


 Subtract line 8b from line 8a. Include your payment with this form, if required, by using


EFTPS (Electronic Federal Tax Payment System). See instructions.


Form  (Rev. 1-2014)


Part II Additional (Not Automatic) 3-Month Extension of Time. 


Signature and Verification must be completed for Part II only.


Only file the original (no copies needed).


 


 


   


   
 


X


SCHOOL NUTRITION FOUNDATION 84-6039412


120 WATERFRONT STREET, NO. 300


NATIONAL HARBOR, MD  20745


0 1


PATRICIA MONTAGUE
120 WATERFRONT STREET - NATIONAL HARBOR, MD 20745


301-686-3100


JUNE 15, 2015
AUG 1, 2013 JUL 31, 2014


ADDITIONAL TIME IS REQUIRED TO ACCUMULATE THE NECESSARY INFORMATION TO
FILE A COMPLETE AND ACCURATE RETURN.


0.


0.


0.


CPA
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www.schoolnutrition.org

 

 

**********************************************************************

 

Register for the school nutrition event of the year! SNA’s Annual National Conference in

Salt Lake City – July 12-15, 2015.  Visit www.schoolnutrition.org/ANC for more information.

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

**********************************************************************

 

P please don't print this e-mail unless you really need to.
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101. SNF Board of Directors Conference Call

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Jean Ronnei'

<jean.ronnei@spps.org>, 'Sandra Ford' <fords@manateeschools.net>, 'Donna

Martin' <dmartin@burke.k12.ga.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>

Sent Date: Jun 01, 2015 17:15:47

Subject: SNF Board of Directors Conference Call

Attachment:

Hello Everyone:

 

 

Here is the call information for the SNF Board of Directors conference call meeting on June 18,

2015 from 2:00 PM to 4:00 PM, Eastern Time.  I will also send a calendar request.

 

 

1.  Please join the SNF Board of Directors conference call meeting.

 
https://global.gotomeeting.com/join/913934861

 

 

2.  Use your microphone and speakers (VoIP) - a headset is recommended.  Or, call in using your

telephone.

 

 

Dial +1 (571) 317-3112

 

Access Code: 913-934-861

 

Audio PIN: Shown after joining the meeting

 

 

Meeting ID: 913-934-861
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GoToMeeting® 

Online Meetings Made Easy®

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Register for the school nutrition event of the year! Over 90 education session, the largest exhibit

floor in school nutrition and 10 amazing pre-cons. SNA's Annual National Conference in Salt Lake

City is July 12-15, 2015. www.schoolnutrition.org/ANC

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation
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www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

From: Balla, Deborah  

Sent: Wednesday, May 20, 2015 4:17 PM 

 To: 'Scott Swogger'; Marcia Smith; 'ami.n.childers@pepsico.com'; 'Mary Begalle'; 'Julia

Bauscher'; 'Jean Ronnei'; 'Sandra Ford'; 'Donna Martin' 

 Cc: Montague, Patricia; Hedrick, Janet; Carrigan, Sherry 

 Subject: SNF Board of Directors Conference Call

 

 

Hello Everyone:

 

 

It seems that we can get a Board majority for the call on Thursday, June 18, 2015 from 2:00 PM –

4:00 PM.  Please mark your calendars – I will send out more detailed call information in the near

future.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114
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Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Register for the school nutrition event of the year! Over 90 education session, the largest exhibit

floor in school nutrition and 10 amazing pre-cons. SNA's Annual National Conference in Salt Lake

City is July 12-15, 2015. www.schoolnutrition.org/ANC

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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102. April 2015 SNF Financial Reports

From: Williams, Kim <KWILLIAMS@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Jean Ronnei <jean.ronnei@spps.org>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>, Sandra

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: May 21, 2015 15:25:03

Subject: April 2015 SNF Financial Reports

Attachment: SNF April Financials BOD.pdf

Good Afternoon All,

 

 

Attached, please find the SNF financial reports for the month of April.  Please email me or give me

a call if you have any questions.

 

 

Thank you,

 

 

Kim

 

 

 

Kimberley Williams-Jones

 

SVP, Finance &IT

 

School Nutrition Association

 

Phone: (301) 686-3100 xt. 136

 

Fax: (301) 686-3115

 
www.schoolnutrition.org
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MEMORANDUM 


TO:  SNF Board of Directors 


CC:  Patti Montague, Executive Director 


FROM: Kim Williams, SVP Finance & Technology 


SUBJECT: April Financial Statements 


DATE:  May 14, 2015 


Attached are the financial statements for the month ending April 30, 2015.  To date, both 
revenue and expense line items continue to be down for the Foundation due to decreases in 
program funding.  At the end of April, the Operating Fund Revenue for SNF totaled $563,992 
which is down $42,623 or approximately 7% and YTD operating expenses totaled $476,485, this 
is a decrease of $61,429 or approximately 11%.   


  Apr-15 Apr-14 Difference


Revenues $563,992 $606,615  ($42,623)


Expenses $476,485 $537,914  ($61,429)


   Total Operating Fund Revenue $87,507 $68,701  $18,806 


Net Gain/(Loss) on Investments ($34,229) $110,408  ($144,637)


   Total Net Operating Fund Revenue $53,278 $179,109  ($125,831)


One area of increased revenue helping to offset revenue decreases is the interest revenue 
received from the Invest In Us endowment.  To date, the amount received totals $122,994 which 
is $50,490 more than last April and $32,994 over the annual budget.    


Included in this monthly report is the final tally from the 2015 Hero Celebration.  The final 
revenue from the Hero Celebration totaled $162,491 and the expenses were $101,174 for a total 
net gain of $61,317.  The overall net from this event is down $38,251 or approximately 38% 
from the previous year.  


Total Net Operating Fund Revenue 


To date the Total Net Operating Fund totals a gain of $87,507 which is $18,806 more than last 
April.  This amount includes a net loss of $34,229 in the value of SNF investments which is 
down $144,637 from the previous year and the main cause for the significant decrease in the 
Total Net Operating Fund. 


 
If you have any questions concerning any of the enclosed materials, please give me a call at your 
convenience at ext. 136 or kwilliams@schoolnutrition.org.  







SCHOOL NUTRITION FOUNDATION
STATEMENT OF FINANCIAL POSITION


April 30, 2015


DIFFERENCE
2014-15 2013-14 YTD to LY


ASSETS


Current Assets
   Cash and Cash Equivalents $3,639,551 $2,680,444 $959,107
   Certificates of Deposit 500,346 300,000 200,346
   Accounts Receivable 0 13,350 (13,350)
   Accrued Interest 1,296 593 703
   Prepaid Expenses 1,208 0 1,208


      Total Current Assets 4,142,401 2,994,387 1,148,015


Investments
   Invest in Us 2,708,280 2,722,153 (13,873)
   Special Named Fund 83,277 72,882 10,395


     Total Investments 2,791,557 2,795,035 (3,478)


Pledges Receivable 58,840 46,330 12,510


Property and Equipment
   Furniture and Fixtures 14,223 13,609 614
   Accumulated Depreciation (13,814) (13,609) (205)


      Total Property and Equipment 409 0 409


TOTAL ASSETS $6,993,208 $5,835,751 $1,157,456


LIABILITIES AND NET ASSETS


Current Liabilities
   Deferred Revenue 0 8,350 (8,350)
   Deferred Revenue-Walmart 402,397 307,593 94,804
   Due to/(from) SNA 73,660 113,773 (40,114)
   Other Current Liabilities 22,402 22,458 (56)
   Walmart Grant Payable 2,604,271 1,515,986 1,088,285


      Total Liabilities 3,102,729 1,968,159 1,134,570


Net Assets
   Begining Balance 3,837,200 3,688,482 148,719
   Current Change in Net Assets 53,278 179,110 (125,832)


      Total Net Assets 3,890,479 3,867,592 22,887


TOTAL LIABILITIES AND NET ASSETS $6,993,208 $5,835,751 $1,157,456







SCHOOL NUTRITION FOUNDATION
STATEMENT OF ACTIVITIES


SUMMARY
For the Nine Months Ended April 30, 2015


CUR PERIOD YTD ANNUAL REMAINING LAST YEAR DIFFERENCE
ACTIVITY ACTUAL BUDGET BALANCE YTD ACTUAL YTD TO LY


REVENUES


General Fund $8,102 $122,333 $148,500 $26,167 $122,231 $102
Hero Celebration 0 162,491 265,800 103,309 197,903 (35,412)
IIU Endowment 3,774 122,994 90,000 (32,994) 72,504 50,490
National Dairy Council 0 15,100 0 (15,100) 58,237 (43,137)
Scholarships 397 45,960 45,000 (960) 8,601 37,359
Wal-Mart -Breakfast in the Classroom 15,360 86,764 208,900 122,136 82,289 4,475
Webinar Wednesday 0 8,350 0 (8,350) 64,850 (56,500)
New Projects 0 0 125,000 125,000 0 0


  TOTAL REVENUES $27,633 $563,992 $883,200 $319,208 $606,615 ($42,623)


EXPENSES


General Fund 17,374 164,511 206,150 41,639 177,068 (12,557)
Hero Celebration 49,802 101,174 131,000 29,826 98,335 2,839
IIU Endowment 27,897 95,974 128,900 32,926 122,147 (26,173)
National Dairy Council 0 5,240 0 (5,240) 30,546 (25,306)
Scholarships 5,693 22,277 49,000 26,723 5,800 16,477
Wal-Mart -Breakfast in the Classroom 15,360 86,764 208,900 122,136 82,289 4,475
Webinar Wednesday 0 545 0 (545) 21,729 (21,184)
New Projects 0 0 106,200 106,200 0 0


  TOTAL EXPENSES $116,126 $476,485 $830,150 $353,665 $537,914 ($61,429)


  OPERATING REVENUE/(LOSS) ($88,493) $87,507 $53,050 ($34,457) $68,701 $18,806


Realized gains/(losses) on investments 0 129,994 0 (129,994) 47,297 82,697
Unrealized gains/(losses) on investments 30,866 (164,223) 0 164,223 63,111 (227,334)


  NET CHANGE ON INVESTMENTS 30,866 (34,229) 0 34,229 110,408 (144,637)


TEMPORARILY RESTRICTED FUNDS


TOTAL NET REVENUE/(LOSS) ($57,627) $53,278 $53,050 ($228) $179,109 ($125,831)





SNF April Financials BOD.pdf



**********************************************************************

 

Register for the school nutrition event of the year! SNA’s Annual National Conference in

Salt Lake City – July 12-15, 2015.  Visit www.schoolnutriton.org/ANC for more information.

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

**********************************************************************

 

P please don't print this e-mail unless you really need to.

 

 

Page 400



103. SNF Board of Directors Conference Call

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Jean Ronnei'

<jean.ronnei@spps.org>, 'Sandra Ford' <fords@manateeschools.net>, 'Donna

Martin' <dmartin@burke.k12.ga.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: May 20, 2015 16:17:04

Subject: SNF Board of Directors Conference Call

Attachment:

Hello Everyone:

 

 

It seems that we can get a Board majority for the call on Thursday, June 18, 2015 from 2:00 PM –

4:00 PM.  Please mark your calendars – I will send out more detailed call information in the near

future.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

Page 401



National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Register for the school nutrition event of the year! Over 90 education session, the largest exhibit

floor in school nutrition and 10 amazing pre-cons. SNA's Annual National Conference in Salt Lake

City is July 12-15, 2015. www.schoolnutrition.org/ANC

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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104. Re: Foundation Message to members 3-16-15

From: Comcast <sandralgill@comcast.net>

To: McClusky, Kathy <KathyMcClusky@IamMorrison.com>

Cc: Don Bradley, M.D. <don.bradley@duke.edu>, Sonja Connor

<connors@ohsu.edu>, Elise Smith <easaden@aol.com>, Aida Miles

<miles081@umn.edu>, Marcia Kyle <bkyle@roadrunner.com>, Katie Brown

<kbrown@eatright.org>, Tracey Bates <traceybatesrd@gmail.com>, Patricia

Babjak <PBABJAK@eatright.org>, Evelyn Crayton <craytef@charter.net>,

Evelyn Crayton <craytef@aces.edu>, Glenna McCollum

<glenna@glennamccollum.com>, DMartin@Burke.k12.ga.us

<DMartin@burke.k12.ga.us>, Wolf, Kay <wolf.4@osu.edu>, Mary Russell

<peark02@outlook.com>, Nancy Lewis <Nancylewis1000@gmail.com>,

Denice Ferko-Adams <denice@healthfirstonline.net>, Catherine Christie

<c.christie@unf.edu>, Margaret Garner <mgarner@cchs.ua.edu>, Tracey

Bates <tracey.bates@dpi.nc.gov>, Diane Heller <dwheller@mindspring.com>,

jean.ragalie-carr@rosedmi.com <jean.ragalie-carr@rosedmi.com>,

constancegeiger@cgeiger.net <constancegeiger@cgeiger.net>,

eileen.kennedy@tufts.edu <eileen.kennedy@tufts.edu>,

carl@learntoeatright.com <carl@learntoeatright.com>, Mary.christ-

erwin@porternovelli.com <Mary.christ-erwin@porternovelli.com>, Mary Beth

Whalen <Mwhalen@eatright.org>, Terri J. Raymond <tjraymond@aol.com>

Sent Date: May 18, 2015 17:36:03

Subject: Re: Foundation Message to members 3-16-15

Attachment:

Indeed thanks I will join call tomorrow Thurs with my ears open and mouth shut as my mother

taught me in first grade...I thank all of you for exceptional respect and courage in what must feel

so very draining.  I remain hopeful for discourse tomorrow 

Sandra  

 

Sent from my iPhone 
 
On Mar 17, 2015, at 9:49 PM, McClusky, Kathy <KathyMcClusky@IamMorrison.com> wrote:  
 

Don, your comments are perfect.  Thanks.

 
 

From: Don Bradley, M.D. [mailto:don.bradley@duke.edu]  

Sent: Tuesday, March 17, 2015 12:35 PM 

 To: 'Sonja Connor'; McClusky, Kathy 

 Cc: Elise Smith; Aida Miles; Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Evelyn

Crayton; Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell;
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Nancy Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane

Heller; Sandra Gill; jean.ragalie-carr@rosedmi.com; constancegeiger@cgeiger.net;

eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-erwin@porternovelli.com; Mary

Beth Whalen; Terri J. Raymond 

 Subject: RE: Foundation Message to members 3-16-15

 

 

All,

 

I’ve followed the prolific email trail regarding the “Kraft crunch” [my term] over the last week or so.  

As a public member of the Board, I wonder how clients/patients/consumers view the addition of

the AND logo on Kraft singles.  Do they believe the logo represents an endorsement? Do they

care? Does it alter a consumer’s view of the Academy or RDs/DTRs credibility?  They may, they

may not.

 

 

I frequently tell my story about taking Lisa Hark, the RD who starred in the US version of the TV

show, “Honey, we’re killing the kids” (You can Google it)  to dinner prior to a speaking engagement

for a “State of Preventive Health Summit”. My concern was that I would need to order sprouts,

lettuce, yogurt, and tofu for dinner (kale wasn’t in fashion then) to keep from being derided by this

apparent food police. Her most recent episode called for junk food-eating 8 and 11 year olds to

immediately switch to Brussel sprouts and asparagus.   I made sure she ordered first, and to my

relief, she selected lamb chops with mint jelly, a baked potato with sour cream and butter, a salad,

and a dessert.  When I asked her how her dinner selection fit with her TV show, she replied, “It’s

all about moderation.”  My respect for this dietician rose exponentially.

 

My point here is that at least this consumer looks for nutritionists to provide practical advice on

how real people in the real world can eat a healthy diet.

 

 

That said, I don’t have Kraft singles in my refrigerator (I prefer real cheese), but I certainly don’t

condemn those who do, especially those who have kids (Aren’t you relieved, Aida?)

 

 

I’m not surprised by “journalists” misrepresenting facts in a story to make a personal point.  It’s

disappointing, but not surprising, and I would have expected better from the New York Times.

 

 

I’m also not surprised that a segment of nutritionists/AND members are upset- no, outraged- that

this action by the AND organization that represents them (and by extension their professional

identity) has besmirched them by working with a corporate giant.  We had this discussion at the

Board meeting, and the topic was at least peripherally presented at FNCE.
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So fine, let’s talk about it [again].  I absolutely agree that we need to listen to AND members

carefully and authentically. We also need to understand what proportion of the membership they

represent, and how rigorous our dietary standards and principles should be.

 

 

More importantly, let’s think through how our customers view this event.  Some damage has been

done by a careless [being kind] reporter, but I doubt it will be the end of the world.  

On the other hand, there may be consumers out there like me who are glad that nutritionists aren’t

riding around on their high horses, demanding that we all eat high-priced, organically-farmed, free

range, humanely produced goat or sheep cheese.

 

 

Finally, I would like for us to consider as AND Board members  our duty to protect the brand AND

our fiduciary duty to keep the Academy and the Foundation viable.  We can “repeal the seal”,

though at this point I don’t expect complaining members to be happy.  We also need to think

through what backing out of Kraft support for the Foundation will do to future opportunities for

external support.

 

 

Could we have planned better for this support deal?  Maybe.

 

 

Could we have anticipated a NYT reporter presenting such an inaccurate representation? 

Probably not, unless you’re a cynic like me.

 

 

Let’s talk about it with our members.  Let’s work to get an accurate representation of the

relationship with Kraft out in the media.  Let’s see what our customers think and whether they

care.  But let’s avoid knee-jerk reactions. 

 

To quote an RD I respect, “It’s all about the moderation.”

 

 

Don

 

 

Don W Bradley, MD, MHS-CL

 

Department of Community and Family Medicine
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Associate Consulting Professor

 

Senior Advisor Practical Playbook

 

DUMC 2914

 

Durham NC 27710

 

Hanes House 336

 

919-681-3184

 
don.bradley@duke.edu

 

 

From: Sonja Connor [mailto:connors@ohsu.edu]  

Sent: Tuesday, March 17, 2015 10:06 AM 

 To: McClusky, Kathy 

 Cc: Elise Smith; Aida Miles; Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Evelyn

Crayton; Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell;

Nancy Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane

Heller; Don Bradley, M.D.; Sandra Gill; jean.ragalie-carr@rosedmi.com;

constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-

erwin@porternovelli.com; Mary Beth Whalen; Terri J. Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

I agree.  Thanks Aida and Elise.  Am thinking the Board may need to talk.  I will be in touch.

 

 

Sonja  

  

Sent from my iPhone

 
 
On Mar 17, 2015, at 6:54 AM, McClusky, Kathy <KathyMcClusky@IamMorrison.com> wrote:

 

Aida and Elise…I had these same conversations (well, not word for word, but “essentially the

same”) with several people yesterday.  Very well stated and well summarized.
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From: Elise Smith [mailto:easaden@aol.com]  

Sent: Tuesday, March 17, 2015 9:20 AM 

 To: Aida Miles 

 Cc: Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Sonja Connor; Evelyn Crayton;

Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell; Nancy

Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane Heller;

Don Bradley; Sandra Gill; jean.ragalie-carr@rosedmi.com; McClusky, Kathy;

constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-

erwin@porternovelli.com; Mary Beth Whalen; Terri J. Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

Well said Aida.  I agree with all she has said. We need to step back and wait for the conversation.

We need to truly listen to the involved member and stop telling ourselves that it is a small minority.

At this time I would encourage the Foundation to rethink the Monsanto decision.

 

 

Elise 

  

Sent from my iPad

 
 
On Mar 17, 2015, at 7:58 AM, Aida Miles <miles081@umn.edu> wrote:

 

Respectfully, I agree with Marcy and Tracey that if there is time, the content edits might help.

 

 

I am at NDEP 1. Thank YOU Pat, because up to the 11th hour she was supporting me and

helping me be ready for the BOD presentation and Q and A.  I felt that I had what I needed to

address questions. This was on Sunday and Pat and her team were working ALL WEEKEND on

this.  I am so grateful to Pat and our amazing staff!

 

 

The only questions I received during the Q a A were about this (NOT my presentation).  Many had

not heard anything (they were traveling to NDEP when this "broke"), but many had and the anger

in the room was evident. I was able to remind them that I was a human being and that I respected

them, and needed them to respect me.  They didn't crucify me and have been very polite since

then.  But I have heard of nothing else during personal interactions and I am glad they feel free to

talk through it and express how they feel.
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Everyone here and many people who are now emailing have already heard that it is not a seal, not

endorsement.  For them, it DOESN'T MATTER, it is about public perception, and they still see it as

"Why Kraft, Why singles."  To the best of my ability I have clarified that, without them feeling any

better about it, but they have listened politely and I have also been all ears.  People want to be

heard and my duty is to hear them out.  

 

Another issue is that they do not understand WHY this was done before the HOD spring meeting. 

In their eyes, that is disrespectful.  I have also explained that this process had been in the works

with the Foundation for a LONG time and that our timelines are different.  This also is not

encountered with any positive feedback.

 

 

A few people heard Sonja at FNCE and the assurance she gave members that we HEAR them

and that she had appointed a task force to look at sponsorship.  They want to know WHY this

happened before the task force deliberated AFTER the HOD meeting.  Telling them that the

Foundation's timeline and discussions had been going on for over a year and that the release is

unrelated, has also not produced peace or satisfaction.

 

 

There are 2 delegates here, who each haver received over 100 personal emails from members

complaining.  I imagine most are identical, yet they still are concerned and handling it very

maturely and diplomatically, I am proud of them and all our delegates.

 

 

Dear Board, I think this has moved from educating the members and being appaled that

they would believe the NYT, to an issue of great dissatisfaction with corporate

sponsorship, a very sensitive issue and one that we know members are sensitive about,

some super sensitive.

 

 

I realize I am in California, the land of fresh and un-processed.  I may the the only one here adding

Splenda to my coffee, eating a processed bar as a snack, and drinking Diet Pepsi.  I know I am in

a sensitive environment.  But I do believe this issue touched a RAW nerve with MANY members

who consider spnsorship as the area they resent the most about membership.

 

 

Lets keep that in mind.  Lets respect and hear them out.  They don't want or deserve a pat on the

head.  And plese, let's not announce Monsanto any time soon.

 

 

Respectfully and from my heart,
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Aida

 

 

A note of humor- someone asked me if it was in my refrigerator (expecting a "no!"), and was taken

aback when I said YES, and I explained why I have singles and ff-singles always in my fridge -

singles melts GREAT in grits and I married a Georgia boy, and I have eaten FF singles since they

came out... eons ago, I have high cholesterol and I like them.

 

 
 

Aida Miles, MMSc, RDN, LD, FAND

 
Director, Coordinated MPH Nutrition - U of Minnesota, School of Public Health - 1300 S 2nd St.
Suite 300, Minneapolis, MN 55454

 

V.Mail: 612-625-5865.  email (preferred): miles081@umn.edu - 

 
Academy of Nutrition &Dietetics - Speaker Elect, House of Delegates - Member, Board of
Directors -  Advisor, Pediatric Nutrition Practice Group 

 

 

On Tue, Mar 17, 2015 at 5:44 AM, Marcia Kyle <bkyle@roadrunner.com> wrote:

 

Dear Tracey and BOD,

 

If not too late to make changes, I agree with the suggestions proposed by Tracey especially the

changes in the last three paragraphs.

 

Marcy

 
 

From: Tracey Bates [mailto:traceybatesrd@gmail.com]  

Sent: Monday, March 16, 2015 11:32 PM 

 To: Patricia Babjak 

 Cc: connors@ohsu.edu; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; Wolf, Kay; peark02@outlook.com; Elise Smith; Aida Miles;

Nancylewis1000@gmail.com; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey

Bates; dwheller@mindspring.com; Marcia Kyle; Don Bradley; Sandra Gill; jean.ragalie-

carr@rosedmi.com; McClusky, Kathy; constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu;

carl@learntoeatright.com; Mary.christ-erwin@porternovelli.com; Mary Beth Whalen; Terri J.

Raymond 

 Subject: Re: Foundation Message to members 3-16-15
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Please see attached some suggested edits for consideration and explanations. Reviewing emails

received and comments posted on social media and understanding concerns that have been

expressed, I would suggest additional care in how some statements are worded and the

information and feelings conveyed.

 

Healthy regards,

 
 

Tracey Bates, MPH, RDN, LDN, FAND

 

Nutrition Consultant

 

Board Member and House of Delegates Director - Academy of Nutrition and Dietetics

 
traceybatesrd@gmail.com

 

 

On Mon, Mar 16, 2015 at 6:22 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

 

Attached is a draft message we are sending to our members reflecting the issues raised in emails

and social media related to the Kraft education initiative as soon as we receive approval from

Terri. We will be posting it to the eatrightPRO landing page, all listservs, including those of

committees and task forces.  A link to this communication will also appear in this week’s Eat Right

Weekly.

 

 

Best regards,

 

Pat

 

<image001.jpg>

 

Patricia M. Babjak

 

Chief Executive Officer

 

<image002.jpg>

 

120 S. Riverside Plaza, Suite 2000

Page 410



 

Chicago, Illinois 60606-6995

 
312/899-4856

 
pbabjak@eatright.org  | www.eatright.org

 
Twitter | Facebook| LinkedIn | YouTube

 

 

 

 

 

This email is subject to certain disclaimers, which may be reviewed via the following link.

http://compass-usa.com/Pages/Disclaimer.aspx. 

This email is subject to certain disclaimers, which may be reviewed via the following link.

http://compass-usa.com/Pages/Disclaimer.aspx. 
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105. RE: Some Sad News

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Balla, Deborah <DBALLA@schoolnutrition.org>, Marcia Smith

<mlsdls8@aol.com>, 'Sandra Ford' <fords@manateeschools.net>, 'Julia

Bauscher' <julia.bauscher@jefferson.kyschools.us>, 'Jean Ronnei'

<jean.ronnei@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Donna Martin' <dmartin@burke.k12.ga.us>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: May 14, 2015 14:23:50

Subject: RE: Some Sad News

Attachment:

So Sorry to hear it….thanks for letting us know.

 

From: Balla, Deborah [mailto:DBALLA@schoolnutrition.org]  

Sent: Thursday, May 14, 2015 12:55 PM 

To: Marcia Smith; 'Sandra Ford'; Childers, Ami N {FLNA}; 'Julia Bauscher'; 'Jean Ronnei'; 'Mary

Begalle'; 'Donna Martin' 

Cc: Carrigan, Sherry; Hedrick, Janet; Montague, Patricia 

Subject: Some Sad News

 

Hi Everyone:

 

Patti asked that I send you some news.  Scott’s mother passed away on Mother’s Day.  We will

send a donation to SNF in honor of his mother.  Patti will see Scott in Chicago at the National

Restaurant Show this weekend and early next week.

 

In case you want to send a card here is Scott’s address.

 

Scott Swogger

8415 N Clinton Park

Fort Wayne, IN 46825

 

 

Deborah

 

Deborah Van Balen

Executive Assistant
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School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115
www.schoolnutrition.org

 

Register for the school nutrition event of the year! Over 90 education session, the largest exhibit

floor in school nutrition and 10 amazing pre-cons. SNA's Annual National Conference in Salt Lake

City is July 12-15, 2015. www.schoolnutrition.org/ANC

 

Connect with SNA on Facebook, LinkedIn and Twitter
https://www.facebook.com/SchoolNutritionAssociation
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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106. Foundation Focus on SNF Facebook

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Mary Begalle' <Mary.Begalle@schwans.com>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>, 'Childers, Ami N ''

<Ami.N.Childers@pepsico.com>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Marcia' <mlsdls8@aol.com>, Montague,

Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>

Sent Date: May 14, 2015 13:02:44

Subject: Foundation Focus on SNF Facebook

Attachment:

https://www.facebook.com/105222571894/posts/10152688938031895 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org
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Giving is easy –www.schoolnutrition.org/snfdonate
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107. Some Sad News

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: Marcia Smith <mlsdls8@aol.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Jean Ronnei'

<jean.ronnei@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Donna Martin' <dmartin@burke.k12.ga.us>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: May 14, 2015 12:55:08

Subject: Some Sad News

Attachment:

Hi Everyone:

 

 

Patti asked that I send you some news.  Scott’s mother passed away on Mother’s Day.  We will

send a donation to SNF in honor of his mother.  Patti will see Scott in Chicago at the National

Restaurant Show this weekend and early next week.

 

 

In case you want to send a card here is Scott’s address.

 

 

Scott Swogger

 

8415 N Clinton Park

 

Fort Wayne, IN 46825

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant
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School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Register for the school nutrition event of the year! Over 90 education session, the largest exhibit

floor in school nutrition and 10 amazing pre-cons. SNA's Annual National Conference in Salt Lake

City is July 12-15, 2015. www.schoolnutrition.org/ANC

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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108. Hot This Week

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: May 08, 2015 13:23:22

Subject: Hot This Week

Attachment:

Groupon Occasion View All Deals GA Aesthetic Med Spa Laser Hair-Removal Laser system

wipes skin canvases clean of unwanted hair during a series of sessions $594 $79 View Deal 

Empire Autosports Interior and Exterior Detailing Technicians vacuum, shampoo, and wipe down

your car’s interior before hand washing... $100 $45 View Deal Hillbrook Family Medicine B-12

Lipotropic Injections Lipotropic B-12 works in conjunction with exercise to help burn calories more

efficiently $50 $25 View Deal Dancing Dogs Power Yoga Yoga Classes Specializing in the

practice of Baptiste Power Vinyasa yoga, the studio offers a full power yoga schedule with classes

7... $119 $49 View Deal GA Aesthetic Med Spa Laser Skin-Tightening Treatments Laser system

helps tighten up the skin on the face, creating a firmer, more... $558 $129 View Deal Hungry

Howie's Pizza Meal Signature flavored-crust pizzas offer a choice of eight doughy foundations,

complemented by cheesy bread and Pepsi products $30.78 $15 View Deal North Georgia Canopy

Tours Zipline Tour Soar down up to 12 ziplines, traverse sky bridges, and hike along nature trails;

includes a commemorative t-shirt $109 $55 View Deal Finch &Fifth New American Cuisine and

Drinks Entrees such as duck confit and kale-squash sandwiches, artisan meats and cheeses,

and... $20 $12 View Deal Wedges &Woods 45-Minute Golf Lessons Students learn to

demonstrate efficiency, simplicity, and consistency with the golf swing through instructor’s camera-

aided... $85 $39 View Deal Magnolia Plantation &Gardens Plantation Admission and Tours Visit

the splendid gardens of a plantation founded more than 300 years ago, then see... $30 $24 View

Deal Adventures Unlimited Half-Day Whitewater-Rafting Trip Beginner and experienced rafters

navigate Class III and IV rapids in 14 ft. self-bailing... $59.95 $29 View Deal Vertex Body Sciences

Three-Day Juice and Food Cleanse Juices, protein shakes, snacks, and supplements fortify

customers and may help to detox... $209 $59 View Deal Harbour House Crabs Co. Maryland Blue

Crabs Order steamed Maryland blue crab, jumbo shrimp, or dinners for two online; overnight

shipping available $50 $25 View Deal Georgia Aesthetic Med Spa - Augusta Facial Treatments

Facial treatments renew and revive facial skin for a more youthful appearance $279 $75 View

Deal Blue Heron Adventure at Whitewater Express Blue Heron Express Pass Ziplines stretch

1,200 feet across a whitewater canyon, reaching speeds of up to 40 mph; aerial course with rope

bridges and... $99 $49 View Deal View All Deals   Get Inspired  Browse More Deals by Category 

Need help? Have feedback? Feel free to contact us To feature your business on Groupon, get

started at GrouponWorks. You are receiving this email because dmartin@burke.k12.ga.us is

signed up to receive Groupon communications. To adjust how often you receive future Groupon

Occasion emails, including unsubscribing, click here. Delivered by Groupon Inc. 600 W. Chicago

Avenue, Suite 400 Chicago, IL, 60654, USA 
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109. Maryland comments on sponsorship

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: May 01, 2015 17:07:10

Subject: Maryland comments on sponsorship

Attachment:

Mail 2014-2015 House of Delegates - Maryland comments on sponsorship View Post  Message I

apologize for the length. Here are the approx 36 responses from Maryland members: 

How do we evolve our existing sponsorship
program to further the mission, vision and goals
of the Academy while safeguarding the
Academy's reputation and integrity?
 Very carefully.  

Choose our sponsors very carefully. It may help to choose sponsors that support all realms of a

healthy life style, like a sports equipment company. Would a company that makes a healthier

version of processed food be a possibility, like Paul Newman's or Amy's. Certainly companies that

sell medical supplements like Abbott or Carnation (Instant Breakfast) would be better than soda

companies  

The only way to evolve the program is to eliminate it. AND's reputation and integrity has been

damaged and can only be repaired with elimination of sponsorship. I would gladly pay a higher

membership fee to do this. I feel it is not in line with my goals to be unbiased toward any products.

Other groups do this. Look at Consumers Union and the Center for the Science in the Public

Interest. They both offer expert opinions in their respective fields without the use of corporate

sponsorship. I consider them the authorities on their subjects. I want AND to be that authority to

represent us as nutrition professionals.  

What would happen if the Academy stopped sponsorships? If current sponsors are kept consider

promoting the positive products  

Only work with sponsors who make and sell food that we would recommend to our patients.  

The academy must carefully chose what companies and/or products they should allow

sponsorship.  

Make sure to have a panel of RDs that represent us review before taking action  

Continue to maintain high standards set and to be set, including the future mission, vision and

goals of the Academy.  

make it transparent and ensure everyone that the sponsor is not influencing the science.  

Stick with the science.  

Can not be done.  

Probably need to stay with clinical nutrition Products to safe guard our reputation. Otherwise, there

will be issues. I DO have another out of the Box idea- see question 8 ;)  

Tighten rules on who can sponsor AND. At present, allowing companies such as Coke, Pepsi, and

Mars to sponsor the Academy erodes AND's and RDN's brand as unbiased nutrition professionals.
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Regardless of the intent, partnering with Coke, Pepsi and Mars, who have a poor reputation in

relation to health and nutrition, needs to stop. These companies who produce junkfood and sugar

sweetened beverages should not be allowed to partner with AND. They tarnish our image and

create the appearance of influence. Honestly, as an RDN, I am wary of the nutrition information

that the Academy produces due to the partnerships with Coke, Pepsi, Mars etc.  

Work with companies that have strong nutritional ethics  

Choosing to partner only with companies that share our values and goals.  

AND should not be accepting sponsorships from any food or commodity company, period.  

Give 'em the facts.  

I don't think it can be done. Partnering with food companies is a mistake and it undermines our

credibility  

We need to eliminate all involvement with accepting sponsorship with food and beverage

companies.  

Have a clear understanding that they're role is limited. Provide blinded outlets of information, in

which the identity of the sponsor can be withheld in certain circumstances to avoid bias. Make

sure the Academy's agenda is always clearly indicated before the known agenda of the sponsors.  

make the relationship more known to RDs  

I really have no opinion on this  

Look at how the DPG groups are doing it - to get potential ideas, e.g. Woman's Health DPG.  

1.No sponsor whose sales are 1/4 or more products whose content or manufacturing method we

cannot endorse without qualifications ("an occasional small serving," "all foods fit" or other such

equivocations 2)No sponsor who limits our activities against products that negatively affect

nutritional or environmental or economic health (sugar-free beverages, CAFOs, ruination of small

farms in developing nations)  

Only align with sponsors that have health in mind - corporations whol promote junk and healthy

food do not really have the health of the nation in mind - they want to make a profit. There are

companies that only want to promote health and their food that they sell is line with that.  

You have told us that the corporate sponsors help advertise us as the nutrition experts. How does

sponsoring AND benefit our corporate sponsors? This is an important question to answer.

Recommendations for safeguarding the Academy's reputation and integrity? Be more democratice

and transparent - who are the funders, what are they funding, and what are the direct benefits to

members? Create a member oversight committee. Broadcast meetings that allow for member

participation via webinar. It really feels like the great Oz.  

We need to be selective about who we allow sponsorship from. It should be from those whose

values and integrity promote and provide the same healthy food ideals that the Academy should

be promoting and providing. The Academy cannot be in a "do as I say, not as I do" attitude. This

means that some who want to sponsor us may need to be turned down. It is hard to turn down

money, but that may be the only way to keep the integrity and reputation of the Academy with out

sacrificing it.  

Listen to members concerns and be in dialogue with HEN DPG and Dietitians for Professional

Integrity.  

This has been a challenge for years -- finding the balance. Clear ethical statements in contractual
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arrangements for sponsors &AND/ANDF to follow.  

The Academy is losing its reputation by allowing sponsorship to continue as it stands. While it may

not view its programs as endorsements, the food industry positions these as such and the media

clearly sees sponsorships as endorsements as well. The sponsorship program should be ended. 

Have you, your students, or your affiliate or DPG
been impacted by sponsorship? If so, please
give specific examples.
 No.  

MAND was supporting a bill in the Maryland State Legislature that would only allow in Children's

Meals Low fat milk or bottled water. Soda or other sweetened drinks were available, but would

cost extra. I was asked to write a letter to the editor in support of this bill and bring up how Pepsi or

Coca-Cola were not there to promote their bottled waters, concerned that would get less soda

sales. I knew I could not write a letter of that kind as a representative of MAND and the Academy,

since they are sponsors. It is embarrassing not to be able to take the soda companies to task.  

I have been affected to the point that I no longer want to be an AND member. I am not renewing

my membership this year and don't plan to renew until the corporate sponsorship program is

eliminated.  

None that I am aware  

I've heard a lot of negative comments about RD's in general since AND has worked with some

food companies which are not seem as healthful by the public.  

Consumers are asking what is in Kraft cheese product as compared to real cheese and Why

would the Academy promote such a product?.  

Yes and it has allowed me to represent sponsors I feel happy about  

NA  

many of my continuing ed credits are from sponsored webinars/events  

Sponsorship leads to many speakers giving disclamers at meetings/conferences.  

Kraft issue was felt by individual RDNs and the AFFILIATE in MD but we stood behind our

Academy and actively communicated with Academy Media Manager for direction and guidance on

affiliate communications on social media.  

Each time a negative news story is produced about our junkfood corporate sponsors and AND, I

feel very embarrassed and hope that my collegues and clients do not learn of it. I feel less

confident about being an RDN and feel that RDN's suffer negative PR each time a story comes

out.  

Mainly from peers in the hospital joking about a nutrition association being sponsered by

McDonalds, Coke, etc..  

No  

Yes. Over the past couple years, but in the past several months in particular, my credentials as an

RDN have been questioned by potential clients because RDNs are seen as promoting junk food

because of ANDs well known ties to industry. I am a private practice RDN so this directly impacts

my ability to make a living.  

No  

Yes, credibility suffers. And the latest debacle using KER logo with Kraft cost me patients. New
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patients cancelled appointments as they view we are endorsing and promoting processed foods.  

At this current time, I am unaware of the potential impact sponsorship has had. I'm sure at FNCE

and annual state academy meetings, I've been exposed to the branding aspect of sponsorship.

But I am unsure of the extent the sponsorship may have had on my decision making.  

no  

I am sure I have but can't give you examples  

Several of my internship graduates were very embarrassed by the recent Kraft cheese food

sponsorship blunder.  

The Academy is so little-known (except by those who monitor national news) that I as a retired RD

am little affected. I can only imagine, and flinch, when I think of what recent debacles have done to

our image in Congress. How much more we might be respected there, and by the public, if we

dared to take controversial or anti-big business stands when our professional knowledge and

ethics demanded it. Then we might truly be the leading food and nutrition professionals.  

I am not sure what this question means however I can tell you that by the Academy being

broadcast as a trade group, our reputation has been damaged.  

Yes. The DPG that I'm a member of, (Pediatric) is sponsored by a formula company. Regardless

of what's said in the newsletters, there are big ads for the formula company, and this educates our

members that infant formula is normal, which it is not. It is an artificial product that is made to

imitate human milk, which in most cases is plentiful. We, the experts in nutrition, need to teach our

own colleagues and future colleages about the mechanics and management of breastfeeding, so

that when something is not working right, we fix the breastfeeding, not substitute the alternative.

However, this cannot and will not happen when we partner with the groups that profit from the less

healthy, artificial alternative. Yes, our colleagues also need to learn about these products, as they

have their place, but today we are trained just like formula companies--to give lip service and say

breast is best, then turn around and prescribe formula at any bump in the road, implying that it is

just as good (which it is not if you look at scientific evidence).  

I avoid seeking out continuing education credits from large food companies.  

n/a  

Yes. A hospital I worked at would not allow dietitians to attend many FNCE events due to

corporate sponsorship which was against hospital regulations. 

In your view, what are the PROS of corporate
sponsorship (if any)? Please give specific
examples.
 Receive funding.  

Decreases the cost of membership. If we had sponsors we believed in, we could become good

partners encouraging public policy or research, etc.  

I don't see any pros for this program. There are now other viable means for people to become

nutritional professionals without using AND accredited affiliates. Why give them a chance to take

over as the authority of nutrition? They can enter the arena as unbiased without any financial ties

to corporations and take over. Where will AND be then? What will that do to the RD credential?

We may be working our way out of viable jobs that can be taken over by other non-RD credentials.
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Education of the public about the range of products of each sponsor. All foods fit but in moderation

only  

Ability to fund events for RD's.  

Working with companies which provide a mission to provide nutritious and healthy foods and

products to consumers.  

Benefit could be recognition of the Academy as a reliable source of nutrition.information and used

for in service employee training which could also impact nutrition in their home..  

sponsorship allows us as RDs to reach more people at little or no out of pocket cost- sponsors

often provide food at public events which can help with attendance or grants to support students in

research when funding can be difficult to acquire. They sponsor webinars to disseminate

information.  

Outreach  

RDs are losing their creditiability with corporate sponsorship  

Pros= revenue to promote ourselves to media and to the public so as to drive consumers to RDNs

for their nutrition education needs. We need $ to STRATEGiCALLY advertise our credential and

professional organizations directly to consumers with TV ads , billboards in busy traffic, adds in

Parent and other Trendy magazines- perhaps in TOP SELLING Summer, Halloween and

Christmas issues only  

I would rather pay increased due than have corporate sponsorship from companies that produce

junkfood and sweetened beverages.  

Funding; ways to reach a large audience  

Financial, sponsorship of AND programs  

There are no pros.  

Reputable and clout.  

Money  

There are no PROS!  

Pros would include being able to identify with a corporate sponsor outside of the Academy. This

helps to build a stronger industrial network as well as help the public see which outside sources

are support (to some extent) by the Academy.  

While we get money from sponsors- I am not sure if it is worth it sometimes in terms of the loss of

public credibility.  

What PRO is there except the money we receive from sponsors for allowing them to use our name

to promote their product? We should sell our name only to those who can truly "partner" with us to

promote good nutrition and food, environmental and economic sustainability.  

could be a "win" for both if the right values are aligned.  

Everyone has a place at the table, including corporate sponsors. It's not an either or type-of-thing,

it's about being transparent and representing the membership. Members must be heard and not

told what is happening. PROs of corporate sponsorship include having money for scholarships,

nice looking website and conference, and perspective from the business side of nutrition. It is so

important to understand the business perspective. They need to be partners in solving many

nutrition-related problems.  

The pros are money. It is nice to have the financial support. It also can be a great way to market
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our name and good nutrition ideas (but it has to be coupled with a corporate sponsor that truly

exibits what we stand for).  

Funds to underwrite programs. 

In your view, what are the CONS of corporate
sponsorship (if any)? Please give specific
examples.
 The AND will appear to endorse, promote or be in favor of a company's product(s), and the public

will therefore assume that the products must be nutritious.  

I think it effects what we see at FNCE. For instance in Philadelphia last time there was a

presentation on a sugar substitute without any comparison to other products. You got CPE's for it,

but it was a paid advertisement. It is embarrassing to walk around with a tote bag that has those

sponsors who promote high sugar foods or very highly processed foods.  

I only see negatives in sponsorship. It creates a sense of endorsement for products, bias for

products of sponsors and creates a negative image for RD's as the authority on nutrition.  

Being associated with foods not considered healthy by nany  

Negative publicity for RD's Seems hypocritical to our overall message  

Having the media and the public determine that the Academy is promoting certain products.  

Representing corporate that body of members don't agree with  

Misinterpretation of the Academy's nutrition standards.and recommendations.  

people automatically assume the sponsor will influence behavior/attitudes, bias  

Potential for miscommunication  

Corporate sponsorship creates greed and does not agree with evidenced based practice.  

The only con is the negative PR impact potential, as we have seen. PERCEPTION is REAL to

those who have an opinion.  

Corporated sponsorship, particularly from companies that produce junkfood and sweetened

beverages, can create bias and/or the appearance of bias in everything AND does- evidence

analysis library, NCM, respond to health issues, in the press.  

Having sponsorship from large companies, the public automatically assume that means the AND

supports their most unhealthy products,  

Conflicts of interest The appearance of having been influenced for marketing purposes  

Perception of RDNs as promoting junk food. Perception of AND as being pro-industry instead of

pro-nutrition. Lessens the influence of RDNs with consumers.  

What's their agenda.  

We lose credibility  

It does not matter that the AND says on paper they are NOT endorsing any foods. Placing a logo,

having companies at state, national meetings is perceived as endorsement to the public. It's is no

different that other symbols, such as the Good Housekeeping Seal. AND needs to understand it is

public perception, not what the AND intentions are.  

The cons is potential product limitation. While the sponsors chosen are highly credible, it's

possible that nutrition professionals may unintentionally default to using, recommending,

promotings products of the sponsors without conducting a thorough search of similar products that

could benefit their patient/client, for example.  
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Corporate sponsorship reduces the ability of the Academy to be perceived by the public (and

many of its own members) as a neutral, credible third party, i.e. as a non-biased source of

evidence-based scientific information.  

The risk of compromising our message and our ethics, as has been amply shown.  

makes dietitians look bad/stupid when companies that do not have the health of the nation in mind

and then we are given a bag with their logo on it making it like we promote that product - example:

coke cola, proceessed cheese by Kraft, etc.  

Pushing the corporate agenda ahead of the Academy's agenda. It is a struggle to get paid and to

be reimbursed for nutrition services. This situation discredits our profession in the eyes of the

public, other health professionals, and elected officials which directly impacts the ability to be

reimbursed for services, be included in legislation that would cover nutrition services. We are

working against ourselves.  

It suggests that we sponsor or stand behind that product. It makes that product look like it is a

good, healthy, recommended product. You can say that sponsorship does not mean that, and it

might not mean that to the Academy leadership, but the perception to the members and to the

general public is that this is a product the Academy backs. Communication is very tricky. It's not

about what you say you are communicating, it's about how the person receiving the

communication takes it. You need to make sure that the message you send is received in the way

that you intended. That doesn't happen with t he current level of corporate sponsorship, especially

shown by the recent Kraft sponsorship.  

One of the primary negatives is that the public opinion of RDs is impacted by what looks like a

close relationship between large food companies and professionals. There is also a concern about

corporate sponsors providing continuing education credits and whether this presents biased

information. The public has become much more aware of these issues and as a result, the trust of

our profession is at risk.  

Look at what we are in now! Sponsors can be perceived as "assuming" roles of dictating AND

policy.  

I understand that the history of the organization included sponsorship and know that it seems

appealing in terms of reaching the public with a nutrition message, but in practice, this is not

possible and is not happening. Many young RDs do not trust the Academy and have not even

joined as members, citing specifically corporate sponsorship as a reason. Also, with the recent

Kraft sponsorship, the media and public are now wary of the Academy as well. 

Other comments/specific suggestions for the
Academy?
 Be very, very, very careful with whom it partners with, because the public is watching and will

make assumptions and form opinions based on those relationships. Our integrity or reputation

must not be compromised under any circumstances. It is better to err on the side of caution and

lose a sponsor than chose the wrong one and lose the public's trust.  

It certainly would curtail some of the Academy's services without sponsors. That is sad but I

accept that. It is just that we cannot accept sponsors that make it appear we have sold our soul.

Promote fruits and vegetables on one hand and promote foods and drinks that promote obesity on

the other.  
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Eliminate any sponsorship. Period.  

Perhaps there could be a section on the website for comments about possible sponsorship and

ask for member comments. Keep the members informed about the board decisions.  

Continue to update current science of nutrition,. maintain high standards, educate members and

public.  

The Academy should have notified members that the Kraft sponsorship with Kids Eat Right prior to

the recent public attention, they only seemed to react after the negative publicity.  

It is already embarassing to see this issue with AND and the kids endorsement of the product.  

my husband is a MD and I see ALL the medical sponsors and ALL the $ given their many

specialized annual meetings. MDs have large amounts of $ to lobby and promote themselves with

the 1000s of equipment and medicine products that are used in medical care of patients. RDNs,

on the other hand have food which is an emotional land mine for so many splinter food

consumers. Maybe the Academy should look at individual food equipment Corporate companies to

start relationships for advertising with like Tupperware, Glad Storage products, Cling Wrap,

Renolds Aluminum Foil, Pottery Barn ( decorative and trendy plates, cups, forks, and table service

designware), Crate and Barrel ( also beautiful trendy kitchen table items ). Perhaps Dr Katz can

sponsor RDNs this year at our annual meeting to promote his NuVal food labeling and to counter

his negative Linked In message about our Academy. Put his $ where his mouth is! Give us

another sponsorship option besides big food companies! These big MD personalities have the

ability to reach down and pull us up as partners in promoting sound nutrition to the masses.

Finally, we should invest in a FULL Page NY Times PAID AD to say we heard the public on this

issue, give us some other advertising options that can help us spread our messages of sound

nutrition. PAY for TOP marketing firm to craft this message. The PR potential profits are

enormous. RDNs have FINALLY been put on National News with this controversy and we have

the Nation's attention for a response that markets our profession. Maybe get Dr. Katz to stand

behind us with a comment promoting the good RDNs do each day. NY Times is preferred media

for maximum impact.  

If we are trying to improve the brand of RDN's why would we partner with Coke, Pepsi, and Mars?

It honestly makes very little sense except for increasing income. To many, RDN's are seen as

'brought' by big food, agriculture, and the chemical and pesticide industry. Let's make a clean

break from companies harming the health of our nation and become more creative on strategies to

increase funds for the Academy. On the one hand, I am proud to be an RDN, but on the other,

extremely embarrassed by our partnerships and the fear that more of the public will find out. I am

truly concerned for the health of our profession if these partnerships continue.  

none  

Stop all sponshipships ASAP!!  

None.  

Stop all corporate sponsorships. If the American College of Nutrition can do it. so can the AND!  

The Academy must find persons to serve on its committees who have the ability to both "think

outside the box" and demonstrate strong strategic skills to clearly identify and avoid potential

unintended consequences to prevent future PR blunders like "KidsEatright" and Kraft Cheese

food. It is truly a sad day when the Academy president has to send out two separate apologies
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within 2 weeks for Academy blunders. The Academy must become more effective at engaging and

including the general membership in decisions that affect them or run risk of losing more

members. Transparency also remains an issue.  

Instead of bemoaning the risk of losing (a mere) 10% of our budget, draw up a set of ethical

guidelines for choosing sponsors (without benefit of a paid consultant) and compensate for the

remaining loss by reducing expenditures and raising dues. Surely AND could have a division that

creates our own educational materials. One way to save money might be to return FNCE to the

Annual Meeting of the Academy of N&D instead of a huge showpiece trying to impress the outside

world.  

Help Americans get away from processed foods - Americans including dietitians think we are too

busy to fix healthy foods to eat - we need to help people change that mindset.  

Transparency and member participation.  

It is time that we practice what we preach, in all aspects, including the messaging we're giving to

both our colleagues (by sponsorship at meetings and of our mailings) and by sponsorship or

products that send messages to the public. I also would like to see my colleagues/future

colleagues learning more in their didactic and hand-on programs about breastfeeding. We've

given away that expertise largely to nurses and others. We are the experts in nutrition. That's the

best nutrition at the very earliest stage and we should be right in there with that. Unfortunately I

haven't seen the national or my state level Academies take that view--it seems they both turn

away breastfeeding and don't consider it of value as I've noted through applications submitted for

research, awards, and presentations at meetings.  

The latest issue with Kraft Singles really highlights the deeper issues. It is very bothersome that

the Academy does not call the seal an endorsement, yet that is precisely how it looks to the public.

Endorsements are not allowable per contract according to the Academy, but that is not what the

public sees. The public sees a stamp of approval from RDs everywhere on a processed food

product. I do appreciate the increase in communication related to this issue. I have often

wondered if the Academy is aware of how many dietitians have not renewed their membership

over the years as a result of the corporate sponsorship concerns.  

  

Berit Christensen 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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110. Mega Issue Response on Academy Sponsorship from the Kansas Dietetic Association

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 29, 2015 18:29:13

Subject: Mega Issue Response on Academy Sponsorship from the Kansas Dietetic

Association

Attachment:

Mail 2014-2015 House of Delegates - Mega Issue Response on Academy Sponsorship from the

Kansas Dietetic Association View Post  Message  
 
Deborah Canter House of Delegates – Spring 2015 
Kansas Dietetic Association feedback on Mega Issues 
Deborah D. Canter, PhD, RD, LD, FAND 
  
From March 30, 2015 until April 28, 2015, a survey was distributed to Kansas Dietetic Association
members to ascertain member input on the two mega issues identified as topics for the mid-year
HOD meeting on May 2-3, 2015.  Subsequently, HOD leadership decided to postpone the
discussion on the malnutrition mega issue.  Thus, the results of the survey on that topic will be
shared at a later date.  Below is a summary of the comments on the mega issue of Academy
sponsorship.   
  
The survey was distributed via the Kansas Dietetic Association listserv to 818 listserv members.  
Forty-seven members responded or 5.75%.  
  
Six statements about Academy sponsorships were posed to KDA members.  These practitioners
indicated that: 

57.9% strongly agreed or agreed that Academy sponsorship helps support the work and

educational initiatives of the organization and its members. 

48.65% strongly agreed or agreed that after reviewing the HOD Sponsorship Fact Sheet, they

had a better understanding of the Academy sponsorship process. 

55.26% strongly agreed or agreed that they appreciated the educational information provided by

Academy sponsors. 

81.08% strongly agreed or agreed that the Academy should examine its sponsorship process. 

73.68% strongly agreed or agreed that the Academy should consider individual brands within a

company’s portfolio when reviewing sponsorship. 

81.58% strongly agreed or agreed that the Academy should have specific nutrition “guardrails” for

products under consideration for sponsorship. 

  

Following are comments from KDA members: 

While corporate sponsorship does support our work as RDs from a financial standpoint, I feel this

financial backing could be provided by a more ethical means. I would gladly pay a slightly higher

fee in order to keep corporate sponsors out of the Academy. Also, while I do like some of the
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materials provided by our corporate sponsors, I hesitate to use many of them due to their often

highly biased nature. Academy sponsorship is NOT a member benefit as it has been presented.

In fact, it is enough cause to consider termination of membership. 

As an intern, I am already fighting for respect from other health-related students (nursing, PT,

etc.) in treating patients during my clinical rotations. Other students (not members of the

Academy) find it very challenging to trust my knowledge and training from an organization

sponsored by Coca-Cola and PepsiCo. These partnerships are lowing the value of the RDN

credential in other people's eyes. I am working so hard to become a nutrition expert, and to have

people undermine RDNs and say not to trust RDNs is harming the credential and is really

harming our future profession. 

It may seem like the sponsorship is a good idea and we (AND) may know the goals of the

sponsorship, but we must always think about how it looks to the public who only sees the

connection between AND and the corporation like Pepsi. Consumers are led to believe that is an

endorsement of products or perceives this as a conflict of interest and therefore believes the

Academy and its members are not credible. 

When we are trying to have people eat better, I believe we shouldn't have sponsors that sell or

promote soda pop even if it is the diet version. It isn't a natural food and if it is diet pop, then it has

chemical sweeteners in it. 

I understand the importance and value of Academy sponsorships and think RDs are perfectly

capable of forming their own opinions regarding products and related research. However, the

public's perception of Academy sponsorships isn't something that can be overlooked. I personally

think these sponsorships can be a great opportunity to show that we're working with companies to

improve the nutrition of their products, to promote a balanced lifestyle, or to endorse certain

product lines within their brand. However, it doesn't seem that the Academy has properly

capitalized on this opportunity and people tend to just assume that their sponsorship means that

the Academy and all RDs are promoting "unhealthy" products. 

The Academy should not endorse or sponsor any products. I understand how partnerships can

help further the mission, but in no way should a product carry "a seal of approval" such as in the

Kraft cheese debacle. 

The Academy should decline sponsorship by organizations whose portfolios include products that

harm health - i.e. tobacco products, electronic cigarettes, and food products that are

predominantly of low nutrient value (sugar-sweetened beverages). I would further advise the

Academy to develop review criteria for organizations, commodity associations and others whose

work promotes the promulgation of unhealthy, heavily- processed foods that are known to

contribute to poor health. 

The public perceives an endorsement of a product if an Academy campaign logo is on it whether

or not that is true. While all foods can fit, we tread a fine line when brands come into the mix. I

once attended a conference on building a healthy community sponsored by the CDC and Pepsi. It

sends a mixed message. 

Don't assume the public will take things the way you think they will. 

Allowing sponsorship from any food-related corporations gives the appearance the Academy is

endorsing the products of that corporation. I do not think ANY sponsorship from related
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companies should be accepted. 

Consider other organizations which have tight guardrails they've learned to use. The Veterans

Administration, political candidates, CMS, etc., have defined monetary limits. We have destroyed

our professional credibility with the recent snafu. Membership will decline. 

I have mixed feelings about these questions. I can see both good aspects and negative issues to

sponsorships. 

I see an illustration of the problem on the final page of the AND defense outlining ConAgra and

Home Food Safety: Most food poisoning, I believe, happens in commercially-prepared foods. In

2015 in the real world, most Americans do not cook from scratch. By highlighting home food

preparation, consumers are intimidated from preparing their own food, and therefore trust

processed food more highly. That benefits ConAgra. The consumer, not so much. 

Having worked for a professional membership organization in the past, I completely understand

the need for corporate sponsorship which funds many important programs and initiatives.

However, I think that missteps where taken in allowing Kids Eat Right logo to be used on Kraft

Singles. I think that the bad press received in mainstream media severely damaged the image of

RDs and RDNs and the Academy in general simply because it looked like a product

endorsement. I appreciate the fact that Academy leadership is attempting to remedy this

situation. I think that there must be a way for industry and the Academy to work together in a

different way in which it does not seem to be that products are receiving an endorsement. 

I don't want us to go down the path of labeling foods as good or bad. 

Given recent events in the arena of sponsorship within AND, I feel very strongly that the process

should be examined and made more transparent (not only for dues-paying members, but also for

the public). I had not considered nutrition "guardrails" as proposed by the last question, but I

appreciate that this would be an example of a possible addition to the process that would help

protect the reputation of the Academy as well as its members. I personally don't feel that the

endorsement or perceived endorsement through partnerships is helpful to the public's opinion of

the dietetics profession, but I do understand that sponsorships are helpful from a financial

standpoint. Given that they may be helpful and/or necessary for certain Academy programs

(ANDF, grants, etc.) I absolutely feel that sponsorships should be more carefully considered and

ensured to align with the values of not only the Academy as a whole, but also represent the

voices of its members. 

  

The question was posed, “Are you aware of the Kids Eat Right / Kraft educational initiative? 

78.95% of respondents were familiar with the initiative 

21.05% of respondents were NOT familiar with the initiative 

Nine statements were posed to KDA members which were specific to the Kids Eat Right/Kraft

initiative.  A summary of their responses indicated that: 

76.67% strongly agreed or agreed that the use of the Kids Eat Right logo implies endorsement. 

70% strongly disagreed or disagreed that the use of the Kids Eat Right logo does not imply

endorsement. 

70% strongly agreed or agreed that the initiative was a surprise to them. 
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86.67% strongly disagreed or disagreed that the selection of Kraft Singles as the first product to

have the Kids Eat Right logo was a good one. 

86.20% strongly disagreed or disagreed that members received adequate information on this

initiative prior to its announcement. 

73.33% strongly agreed or agreed that the Kids Eat Right / Kraft situation may affect how others

view my personal integrity as a dietitian, dietetic technician and/or nutrition professional. 

83.34% strongly agreed or agreed that the Kids Eat Right / Kraft situation may affect how others

view the integrity of ALL dietitians, dietetic technicians, and/or nutrition professionals. 

53.33% strongly agreed or agreed that the Academy should terminate the relationship with Kids

Eat Right / Kraft as soon as possible. 

73.33% strongly agreed or agreed that the Academy should strengthen its focus on

communicating the rationale related to why we’re working with Kraft. 

Following are comments from KDA members: 

I cannot begin to explain the embarrassment I felt after reading about this issue not in an

Academy announcement to the members, but on the news as our profession was being ridiculed.

While I am incredibly uncomfortable with Academy sponsorship as a whole, the Kraft situation

crossed a major line. Due to the fact that AND did not consider their membership in this decision

nor the continued complaints with corporate sponsorship, I feel no loyalty to this organization as I

feel they have no loyalty to me as a member. 

This partnership has already led to people to not trust RDNs. The Academy should not be

affiliated with any company that produces junk food. Just because "everything in moderation" can

be fit into a healthy diet/lifestyle, doesn't mean we have to be affiliated with them. 

I think that if the Academy wants to promote a high calcium food, they should promote milk,

yogurt, or other whole foods (as most of the RDs I know would do). Kraft Singles aren't exactly a

health food but they have their place and we can't just eliminate all foods that aren't 100%

healthy, whole foods. However, I also don't think we need to put the Academy logo (which

appears as if it's a "stamp of approval") on processed food products either. 

The Academy has for years sought to become "the" voice for nutrition with its members viewed as

nutrition professionals. If our Academy's endorsement can be purchased this easily by large food

manufacturers, we are not putting members in a particularly credible position, nor are we

providing responsible messaging to the consumer. It might be within the realm of credibility for the

Academy to work with a manufacturer on a nutrition education campaign, strategies to increase

the healthfulness of feeding programs or etc., but to label specific food items in a way that so

blatantly implies Academy endorsement seems detrimental to the aims of the Academy and its

members. Think of the dramatic contribution of dietary sodium to premature cardiovascular

disease (number one cause of death in the US!) and the concentrated sodium content of

processed cheese products. Yikes! What message are we providing to the public by endorsing

Kraft singles for children! 

The use of logos on any products should be prohibited. 

For the most part, I do not think the general public was even aware of this issue with Kraft

Singles. Fact is they could have picked much worse items! 
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I tend to get a lot of emails every day. I don't always read through things the Academy sends. So I

don't know if members received adequate information prior to the announcement. 

Stop the Kraft initiative. Adopt stringent guidelines approved by membership. 

Communication is important, but not of the type the HOD Fact sheet provides. There is not

enough communication about whether or not the logo implies endorsement. It is not clear so I can

neither agree nor disagree. Collaboration with corporate business is important to achieve healthy

outcomes, but it can be done without endorsement of products that are questionable and any

endorsement should be clearly identified. 

One of my sisters pointed out this debacle initially to me. My sister was appalled. I was horrified

and embarrassed. On a scale of 1 (disregarding) to 10 (diligent), I think I'm a 4 or 5 in keeping up

with dietetics information, but I was blindsided by this one. Ugh. 

My previous comments likely suffice on this topic, so I will just add that in general, I feel that the

Academy made a very poor decision in not only the selection of a Kraft cheese product, but also

the communication with RDs/RDNs and the public after the fact. I am fearful of the damage done

to the dietetics professions, in that other health professionals may no longer view dietitians as

having the best training and understanding of evidence based practices and the public becoming

more apprehensive of the dietetics profession. I feel that this may prompt both groups to seek

nutrition advice from elsewhere, and it goes without saying that this is not the direction we should

be moving in. 

Demographics of respondents:  

           Age 

Under 25     5.26% 

25 to 45     34.21% 

46 to 65     55.26% 

Over 65      5.26% 

Practice Area 

Community/public health            44.44% 

Clinical                                        25.00% 

Foodservice management            8.33% 

Consulting                                     8.33% 

Education                                    8.33% 

Business/industry                          2.78% 

Private practice                             2.78% 

Other  

1 intern 

1 unemployed 

1 public advocacy 
 
Deborah Canter 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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111. Food and Culinary Professionals DPG survey response to mega issues

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 29, 2015 18:25:50

Subject: Food and Culinary Professionals DPG survey response to mega issues

Attachment:

Mail 2014-2015 House of Delegates - Mega Issue Response on Academy Sponsorship from the

Kansas Dietetic Association View Post  Message House of Delegates – Spring 2015 

Kansas Dietetic Association feedback on Mega Issues 

Deborah D. Canter, PhD, RD, LD, FAND 

  

From March 30, 2015 until April 28, 2015, a survey was distributed to Kansas Dietetic Association

members to ascertain member input on the two mega issues identified as topics for the mid-year

HOD meeting on May 2-3, 2015.  Subsequently, HOD leadership decided to postpone the

discussion on the malnutrition mega issue.  Thus, the results of the survey on that topic will be

shared at a later date.  Below is a summary of the comments on the mega issue of Academy

sponsorship.   

  

The survey was distributed via the Kansas Dietetic Association listserv to 818 listserv members.  

Forty-seven members responded or 5.75%.  

  

Six statements about Academy sponsorships were posed to KDA members.  These practitioners

indicated that: 

57.9% strongly agreed or agreed that Academy sponsorship helps support the work and

educational initiatives of the organization and its members. 

48.65% strongly agreed or agreed that after reviewing the HOD Sponsorship Fact Sheet, they

had a better understanding of the Academy sponsorship process. 

55.26% strongly agreed or agreed that they appreciated the educational information provided by

Academy sponsors. 

81.08% strongly agreed or agreed that the Academy should examine its sponsorship process. 

73.68% strongly agreed or agreed that the Academy should consider individual brands within a

company’s portfolio when reviewing sponsorship. 

81.58% strongly agreed or agreed that the Academy should have specific nutrition “guardrails” for

products under consideration for sponsorship. 

  

Following are comments from KDA members: 

While corporate sponsorship does support our work as RDs from a financial standpoint, I feel this

financial backing could be provided by a more ethical means. I would gladly pay a slightly higher

fee in order to keep corporate sponsors out of the Academy. Also, while I do like some of the

materials provided by our corporate sponsors, I hesitate to use many of them due to their often
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highly biased nature. Academy sponsorship is NOT a member benefit as it has been presented.

In fact, it is enough cause to consider termination of membership. 

As an intern, I am already fighting for respect from other health-related students (nursing, PT,

etc.) in treating patients during my clinical rotations. Other students (not members of the

Academy) find it very challenging to trust my knowledge and training from an organization

sponsored by Coca-Cola and PepsiCo. These partnerships are lowing the value of the RDN

credential in other people's eyes. I am working so hard to become a nutrition expert, and to have

people undermine RDNs and say not to trust RDNs is harming the credential and is really

harming our future profession. 

It may seem like the sponsorship is a good idea and we (AND) may know the goals of the

sponsorship, but we must always think about how it looks to the public who only sees the

connection between AND and the corporation like Pepsi. Consumers are led to believe that is an

endorsement of products or perceives this as a conflict of interest and therefore believes the

Academy and its members are not credible. 

When we are trying to have people eat better, I believe we shouldn't have sponsors that sell or

promote soda pop even if it is the diet version. It isn't a natural food and if it is diet pop, then it has

chemical sweeteners in it. 

I understand the importance and value of Academy sponsorships and think RDs are perfectly

capable of forming their own opinions regarding products and related research. However, the

public's perception of Academy sponsorships isn't something that can be overlooked. I personally

think these sponsorships can be a great opportunity to show that we're working with companies to

improve the nutrition of their products, to promote a balanced lifestyle, or to endorse certain

product lines within their brand. However, it doesn't seem that the Academy has properly

capitalized on this opportunity and people tend to just assume that their sponsorship means that

the Academy and all RDs are promoting "unhealthy" products. 

The Academy should not endorse or sponsor any products. I understand how partnerships can

help further the mission, but in no way should a product carry "a seal of approval" such as in the

Kraft cheese debacle. 

The Academy should decline sponsorship by organizations whose portfolios include products that

harm health - i.e. tobacco products, electronic cigarettes, and food products that are

predominantly of low nutrient value (sugar-sweetened beverages). I would further advise the

Academy to develop review criteria for organizations, commodity associations and others whose

work promotes the promulgation of unhealthy, heavily- processed foods that are known to

contribute to poor health. 

The public perceives an endorsement of a product if an Academy campaign logo is on it whether

or not that is true. While all foods can fit, we tread a fine line when brands come into the mix. I

once attended a conference on building a healthy community sponsored by the CDC and Pepsi. It

sends a mixed message. 

Don't assume the public will take things the way you think they will. 

Allowing sponsorship from any food-related corporations gives the appearance the Academy is

endorsing the products of that corporation. I do not think ANY sponsorship from related

companies should be accepted. 
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Consider other organizations which have tight guardrails they've learned to use. The Veterans

Administration, political candidates, CMS, etc., have defined monetary limits. We have destroyed

our professional credibility with the recent snafu. Membership will decline. 

I have mixed feelings about these questions. I can see both good aspects and negative issues to

sponsorships. 

I see an illustration of the problem on the final page of the AND defense outlining ConAgra and

Home Food Safety: Most food poisoning, I believe, happens in commercially-prepared foods. In

2015 in the real world, most Americans do not cook from scratch. By highlighting home food

preparation, consumers are intimidated from preparing their own food, and therefore trust

processed food more highly. That benefits ConAgra. The consumer, not so much. 

Having worked for a professional membership organization in the past, I completely understand

the need for corporate sponsorship which funds many important programs and initiatives.

However, I think that missteps where taken in allowing Kids Eat Right logo to be used on Kraft

Singles. I think that the bad press received in mainstream media severely damaged the image of

RDs and RDNs and the Academy in general simply because it looked like a product

endorsement. I appreciate the fact that Academy leadership is attempting to remedy this

situation. I think that there must be a way for industry and the Academy to work together in a

different way in which it does not seem to be that products are receiving an endorsement. 

I don't want us to go down the path of labeling foods as good or bad. 

Given recent events in the arena of sponsorship within AND, I feel very strongly that the process

should be examined and made more transparent (not only for dues-paying members, but also for

the public). I had not considered nutrition "guardrails" as proposed by the last question, but I

appreciate that this would be an example of a possible addition to the process that would help

protect the reputation of the Academy as well as its members. I personally don't feel that the

endorsement or perceived endorsement through partnerships is helpful to the public's opinion of

the dietetics profession, but I do understand that sponsorships are helpful from a financial

standpoint. Given that they may be helpful and/or necessary for certain Academy programs

(ANDF, grants, etc.) I absolutely feel that sponsorships should be more carefully considered and

ensured to align with the values of not only the Academy as a whole, but also represent the

voices of its members. 

  

The question was posed, “Are you aware of the Kids Eat Right / Kraft educational initiative? 

78.95% of respondents were familiar with the initiative 

21.05% of respondents were NOT familiar with the initiative 

Nine statements were posed to KDA members which were specific to the Kids Eat Right/Kraft

initiative.  A summary of their responses indicated that: 

76.67% strongly agreed or agreed that the use of the Kids Eat Right logo implies endorsement. 

70% strongly disagreed or disagreed that the use of the Kids Eat Right logo does not imply

endorsement. 

70% strongly agreed or agreed that the initiative was a surprise to them. 

86.67% strongly disagreed or disagreed that the selection of Kraft Singles as the first product to

have the Kids Eat Right logo was a good one. 
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86.20% strongly disagreed or disagreed that members received adequate information on this

initiative prior to its announcement. 

73.33% strongly agreed or agreed that the Kids Eat Right / Kraft situation may affect how others

view my personal integrity as a dietitian, dietetic technician and/or nutrition professional. 

83.34% strongly agreed or agreed that the Kids Eat Right / Kraft situation may affect how others

view the integrity of ALL dietitians, dietetic technicians, and/or nutrition professionals. 

53.33% strongly agreed or agreed that the Academy should terminate the relationship with Kids

Eat Right / Kraft as soon as possible. 

73.33% strongly agreed or agreed that the Academy should strengthen its focus on

communicating the rationale related to why we’re working with Kraft. 

Following are comments from KDA members: 

I cannot begin to explain the embarrassment I felt after reading about this issue not in an

Academy announcement to the members, but on the news as our profession was being ridiculed.

While I am incredibly uncomfortable with Academy sponsorship as a whole, the Kraft situation

crossed a major line. Due to the fact that AND did not consider their membership in this decision

nor the continued complaints with corporate sponsorship, I feel no loyalty to this organization as I

feel they have no loyalty to me as a member. 

This partnership has already led to people to not trust RDNs. The Academy should not be

affiliated with any company that produces junk food. Just because "everything in moderation" can

be fit into a healthy diet/lifestyle, doesn't mean we have to be affiliated with them. 

I think that if the Academy wants to promote a high calcium food, they should promote milk,

yogurt, or other whole foods (as most of the RDs I know would do). Kraft Singles aren't exactly a

health food but they have their place and we can't just eliminate all foods that aren't 100%

healthy, whole foods. However, I also don't think we need to put the Academy logo (which

appears as if it's a "stamp of approval") on processed food products either. 

The Academy has for years sought to become "the" voice for nutrition with its members viewed as

nutrition professionals. If our Academy's endorsement can be purchased this easily by large food

manufacturers, we are not putting members in a particularly credible position, nor are we

providing responsible messaging to the consumer. It might be within the realm of credibility for the

Academy to work with a manufacturer on a nutrition education campaign, strategies to increase

the healthfulness of feeding programs or etc., but to label specific food items in a way that so

blatantly implies Academy endorsement seems detrimental to the aims of the Academy and its

members. Think of the dramatic contribution of dietary sodium to premature cardiovascular

disease (number one cause of death in the US!) and the concentrated sodium content of

processed cheese products. Yikes! What message are we providing to the public by endorsing

Kraft singles for children! 

The use of logos on any products should be prohibited. 

For the most part, I do not think the general public was even aware of this issue with Kraft

Singles. Fact is they could have picked much worse items! 

I tend to get a lot of emails every day. I don't always read through things the Academy sends. So I

don't know if members received adequate information prior to the announcement. 
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Stop the Kraft initiative. Adopt stringent guidelines approved by membership. 

Communication is important, but not of the type the HOD Fact sheet provides. There is not

enough communication about whether or not the logo implies endorsement. It is not clear so I can

neither agree nor disagree. Collaboration with corporate business is important to achieve healthy

outcomes, but it can be done without endorsement of products that are questionable and any

endorsement should be clearly identified. 

One of my sisters pointed out this debacle initially to me. My sister was appalled. I was horrified

and embarrassed. On a scale of 1 (disregarding) to 10 (diligent), I think I'm a 4 or 5 in keeping up

with dietetics information, but I was blindsided by this one. Ugh. 

My previous comments likely suffice on this topic, so I will just add that in general, I feel that the

Academy made a very poor decision in not only the selection of a Kraft cheese product, but also

the communication with RDs/RDNs and the public after the fact. I am fearful of the damage done

to the dietetics professions, in that other health professionals may no longer view dietitians as

having the best training and understanding of evidence based practices and the public becoming

more apprehensive of the dietetics profession. I feel that this may prompt both groups to seek

nutrition advice from elsewhere, and it goes without saying that this is not the direction we should

be moving in. 

Demographics of respondents:  

           Age 

Under 25     5.26% 

25 to 45     34.21% 

46 to 65     55.26% 

Over 65      5.26% 

Practice Area 

Community/public health            44.44% 

Clinical                                        25.00% 

Foodservice management            8.33% 

Consulting                                     8.33% 

Education                                    8.33% 

Business/industry                          2.78% 

Private practice                             2.78% 

Other  

1 intern 

1 unemployed 

1 public advocacy 
 
Deborah Canter 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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112. Food and Culinary Professionals DPG survey response to mega issues

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 29, 2015 18:20:23

Subject: Food and Culinary Professionals DPG survey response to mega issues

Attachment:

Mail 2014-2015 House of Delegates - Mega Issue Response on Academy Sponsorship from the

Kansas Dietetic Association View Post  Message House of Delegates – Spring 2015 

Kansas Dietetic Association Feedback on Mega Issue - Academy Sponsorship 

Deborah D. Canter, PhD, RD, LD, FAND 

  

From March 30, 2015 until April 28, 2015, a survey was distributed to Kansas Dietetic Association

members to ascertain member input on the two mega issues identified as topics for the mid-year

HOD meeting on May 2-3, 2015.  Subsequently, HOD leadership decided to postpone the

discussion on the malnutrition mega issue.  Thus, the results of the survey on that topic will be

shared at a later date.  Below is a summary of the comments on the mega issue of Academy

sponsorship.   

  

The survey was distributed via the Kansas Dietetic Association listserv to 818 listserv members.  

Forty-seven members responded or 5.75%.  

  

Six statements about Academy sponsorships were posed to KDA members.  These practitioners

indicated that: 

57.9% strongly agreed or agreed that Academy sponsorship helps support the work and

educational initiatives of the organization and its members. 

48.65% strongly agreed or agreed that after reviewing the HOD Sponsorship Fact Sheet, they

had a better understanding of the Academy sponsorship process. 

55.26% strongly agreed or agreed that they appreciated the educational information provided by

Academy sponsors. 

81.08% strongly agreed or agreed that the Academy should examine its sponsorship process. 

73.68% strongly agreed or agreed that the Academy should consider individual brands within a

company’s portfolio when reviewing sponsorship. 

81.58% strongly agreed or agreed that the Academy should have specific nutrition “guardrails” for

products under consideration for sponsorship. 

Following are comments from KDA members: 

While corporate sponsorship does support our work as RDs from a financial standpoint, I feel this

financial backing could be provided by a more ethical means. I would gladly pay a slightly higher

fee in order to keep corporate sponsors out of the Academy. Also, while I do like some of the

materials provided by our corporate sponsors, I hesitate to use many of them due to their often

highly biased nature. Academy sponsorship is NOT a member benefit as it has been presented.
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In fact, it is enough cause to consider termination of membership 

As an intern, I am already fighting for respect from other health-related students (nursing, PT,

etc.) in treating patients during my clinical rotations. Other students (not members of the

Academy) find it very challenging to trust my knowledge and training from an organization

sponsored by Coca-Cola and PepsiCo. These partnerships are lowing the value of the RDN

credential in other people's eyes. I am working so hard to become a nutrition expert, and to have

people undermine RDNs and say not to trust RDNs is harming the credential and is really

harming our future profession. 

It may seem like the sponsorship is a good idea and we (AND) may know the goals of the

sponsorship, but we must always think about how it looks to the public who only sees the

connection between AND and the corporation like Pepsi. Consumers are led to believe that is an

endorsement of products or perceives this as a conflict of interest and therefore believes the

Academy and its members are not credible. 

When we are trying to have people eat better, I believe we shouldn't have sponsors that sell or

promote soda pop even if it is the diet version. It isn't a natural food and if it is diet pop, then it has

chemical sweeteners in it. 

I understand the importance and value of Academy sponsorships and think RDs are perfectly

capable of forming their own opinions regarding products and related research. However, the

public's perception of Academy sponsorships isn't something that can be overlooked. I personally

think these sponsorships can be a great opportunity to show that we're working with companies to

improve the nutrition of their products, to promote a balanced lifestyle, or to endorse certain

product lines within their brand. However, it doesn't seem that the Academy has properly

capitalized on this opportunity and people tend to just assume that their sponsorship means that

the Academy and all RDs are promoting "unhealthy" products. 

The Academy should not endorse or sponsor any products. I understand how partnerships can

help further the mission, but in no way should a product carry "a seal of approval" such as in the

Kraft cheese debacle. 

The Academy should decline sponsorship by organizations whose portfolios include products that

harm health - i.e. tobacco products, electronic cigarettes, and food products that are

predominantly of low nutrient value (sugar-sweetened beverages). I would further advise the

Academy to develop review criteria for organizations, commodity associations and others whose

work promotes the promulgation of unhealthy, heavily- processed foods that are known to

contribute to poor health. 

The public perceives an endorsement of a product if an Academy campaign logo is on it whether

or not that is true. While all foods can fit, we tread a fine line when brands come into the mix. I

once attended a conference on building a healthy community sponsored by the CDC and Pepsi. It

sends a mixed message. 

Don't assume the public will take things the way you think they will. 

Allowing sponsorship from any food-related corporations gives the appearance the Academy is

endorsing the products of that corporation. I do not think ANY sponsorship from related

companies should be accepted. 
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Consider other organizations which have tight guardrails they've learned to use. The Veterans

Administration, political candidates, CMS, etc., have defined monetary limits. We have destroyed

our professional credibility with the recent snafu. Membership will decline. 

I have mixed feelings about these questions. I can see both good aspects and negative issues to

sponsorships. 

I see an illustration of the problem on the final page of the AND defense outlining ConAgra and

Home Food Safety: Most food poisoning, I believe, happens in commercially-prepared foods. In

2015 in the real world, most Americans do not cook from scratch. By highlighting home food

preparation, consumers are intimidated from preparing their own food, and therefore trust

processed food more highly. That benefits ConAgra. The consumer, not so much. 

Having worked for a professional membership organization in the past, I completely understand

the need for corporate sponsorship which funds many important programs and initiatives.

However, I think that missteps where taken in allowing Kids Eat Right logo to be used on Kraft

Singles. I think that the bad press received in mainstream media severely damaged the image of

RDs and RDNs and the Academy in general simply because it looked like a product

endorsement. I appreciate the fact that Academy leadership is attempting to remedy this

situation. I think that there must be a way for industry and the Academy to work together in a

different way in which it does not seem to be that products are receiving an endorsement. 

I don't want us to go down the path of labeling foods as good or bad. 

Given recent events in the arena of sponsorship within AND, I feel very strongly that the process

should be examined and made more transparent (not only for dues-paying members, but also for

the public). I had not considered nutrition "guardrails" as proposed by the last question, but I

appreciate that this would be an example of a possible addition to the process that would help

protect the reputation of the Academy as well as its members. I personally don't feel that the

endorsement or perceived endorsement through partnerships is helpful to the public's opinion of

the dietetics profession, but I do understand that sponsorships are helpful from a financial

standpoint. Given that they may be helpful and/or necessary for certain Academy programs

(ANDF, grants, etc.) I absolutely feel that sponsorships should be more carefully considered and

ensured to align with the values of not only the Academy as a whole, but also represent the

voices of its members. 

  

The question was posed, “Are you aware of the Kids Eat Right / Kraft educational initiative? 

78.95% of respondents were familiar with the initiative 

21.05% of respondents were NOT familiar with the initiative 

Nine statements were posed to KDA members which were specific to the Kids Eat Right/Kraft

initiative.  A summary of their responses indicated that: 

76.67% strongly agreed or agreed that the use of the Kids Eat Right logo implies endorsement. 

70% strongly disagreed or disagreed that the use of the Kids Eat Right logo does not imply

endorsement. 

70% strongly agreed or agreed that the initiative was a surprise to them. 

86.67% strongly disagreed or disagreed that the selection of Kraft Singles as the first product to

have the Kids Eat Right logo was a good one. 
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86.20% strongly disagreed or disagreed that members received adequate information on this

initiative prior to its announcement. 

73.33% strongly agreed or agreed that the Kids Eat Right / Kraft situation may affect how others

view my personal integrity as a dietitian, dietetic technician and/or nutrition professional. 

83.34% strongly agreed or agreed that the Kids Eat Right / Kraft situation may affect how others

view the integrity of ALL dietitians, dietetic technicians, and/or nutrition professionals. 

53.33% strongly agreed or agreed that the Academy should terminate the relationship with Kids

Eat Right / Kraft as soon as possible. 

73.33% strongly agreed or agreed that the Academy should strengthen its focus on

communicating the rationale related to why we’re working with Kraft. 

Following are comments from KDA members: 

I cannot begin to explain the embarrassment I felt after reading about this issue not in an

Academy announcement to the members, but on the news as our profession was being ridiculed.

While I am incredibly uncomfortable with Academy sponsorship as a whole, the Kraft situation

crossed a major line. Due to the fact that AND did not consider their membership in this decision

nor the continued complaints with corporate sponsorship, I feel no loyalty to this organization as I

feel they have no loyalty to me as a member. 

This partnership has already led to people to not trust RDNs. The Academy should not be

affiliated with any company that produces junk food. Just because "everything in moderation" can

be fit into a healthy diet/lifestyle, doesn't mean we have to be affiliated with them. 

I think that if the Academy wants to promote a high calcium food, they should promote milk,

yogurt, or other whole foods (as most of the RDs I know would do). Kraft Singles aren't exactly a

health food but they have their place and we can't just eliminate all foods that aren't 100%

healthy, whole foods. However, I also don't think we need to put the Academy logo (which

appears as if it's a "stamp of approval") on processed food products either. 

The Academy has for years sought to become "the" voice for nutrition with its members viewed as

nutrition professionals. If our Academy's endorsement can be purchased this easily by large food

manufacturers, we are not putting members in a particularly credible position, nor are we

providing responsible messaging to the consumer. It might be within the realm of credibility for the

Academy to work with a manufacturer on a nutrition education campaign, strategies to increase

the healthfulness of feeding programs or etc., but to label specific food items in a way that so

blatantly implies Academy endorsement seems detrimental to the aims of the Academy and its

members. Think of the dramatic contribution of dietary sodium to premature cardiovascular

disease (number one cause of death in the US!) and the concentrated sodium content of

processed cheese products. Yikes! What message are we providing to the public by endorsing

Kraft singles for children! 

The use of logos on any products should be prohibited. 

For the most part, I do not think the general public was even aware of this issue with Kraft

Singles. Fact is they could have picked much worse items! 

I tend to get a lot of emails every day. I don't always read through things the Academy sends. So I

don't know if members received adequate information prior to the announcement. 
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Stop the Kraft initiative. Adopt stringent guidelines approved by membership. 

Communication is important, but not of the type the HOD Fact sheet provides. There is not

enough communication about whether or not the logo implies endorsement. It is not clear so I can

neither agree nor disagree. Collaboration with corporate business is important to achieve healthy

outcomes, but it can be done without endorsement of products that are questionable and any

endorsement should be clearly identified. 

One of my sisters pointed out this debacle initially to me. My sister was appalled. I was horrified

and embarrassed. On a scale of 1 (disregarding) to 10 (diligent), I think I'm a 4 or 5 in keeping up

with dietetics information, but I was blindsided by this one. Ugh. 

My previous comments likely suffice on this topic, so I will just add that in general, I feel that the

Academy made a very poor decision in not only the selection of a Kraft cheese product, but also

the communication with RDs/RDNs and the public after the fact. I am fearful of the damage done

to the dietetics professions, in that other health professionals may no longer view dietitians as

having the best training and understanding of evidence based practices and the public becoming

more apprehensive of the dietetics profession. I feel that this may prompt both groups to seek

nutrition advice from elsewhere, and it goes without saying that this is not the direction we should

be moving in. 

Demographics of respondents:  

           Age 

Under 25     5.26% 

25 to 45     34.21% 

46 to 65     55.26% 

Over 65      5.26% 

Practice Area 

Community/public health            44.44% 

Clinical                                         25.00% 

Foodservice management             8.33% 

Consulting                                     8.33% 

Education                                    8.33% 

Business/industry                          2.78% 

Private practice                             2.78% 

Other  

1 intern 

1 unemployed 

1 public advocacy 
 
Deborah Canter 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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113. RE: chip suggestion for the end of the year

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'amanda ridley (amanda.ridley@murray.k12.ga.us)'

<amanda.ridley@murray.k12.ga.us>, 'Amy.Lambert@Cobbk12.org'

<Amy.Lambert@Cobbk12.org>, 'arowland@white.k12.ga.us'

<arowland@white.k12.ga.us>, 'Angie Brown

(angie_brown@whitfield.k12.ga.us)' <angie_brown@whitfield.k12.ga.us>,

'Andrea Thomas (athomas@habershamschools.com)'

<athomas@habershamschools.com>, 'Allen, Blaine

(blaine.allen@docoschools.org)' <blaine.allen@docoschools.org>, 'Perkins,

Andrea (APerkins@forsyth.k12.ga.us)' <APerkins@forsyth.k12.ga.us>,

'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)'

<Kantrell.Brown@henry.k12.ga.us>,

'bridgett.cross@carrollcountyschools.com'

<bridgett.cross@carrollcountyschools.com>, 'Cown, Trae

(trae.cown@hallco.org)' <trae.cown@hallco.org>,

'ccale@effingham.k12.ga.us' <ccale@effingham.k12.ga.us>, 'Culver, Cindy

(cculver@marietta-city.k12.ga.us)' <cculver@marietta-city.k12.ga.us>, 'Cleta

Long (clong@bibb.k12.ga.us)' <clong@bibb.k12.ga.us>, 'Nixon, Cathe'

<cathe.nixon@cowetaschools.net>, 'Diane Feagle'

<diane.feagle@morgan.k12.ga.us>, 'Debra Williams (dwilliams@floydboe.net)'

<dwilliams@floydboe.net>, 'dcarver@floydboe.net' <dcarver@floydboe.net>,

'Bennett, Deborah (DEBORAH.BENNETT@hcbe.net)'

<DEBORAH.BENNETT@hcbe.net>, 'Danielle Freeman

(Danielle.Freeman@douglas.k12.ga.us)'

<Danielle.Freeman@douglas.k12.ga.us>, 'dmorris@jackson.k12.ga.us'

<dmorris@jackson.k12.ga.us>, Dawn Lewis (dawn.lewis@glynn.k12.ga.us)

<dawn.lewis@glynn.k12.ga.us>, 'Donna Vella'

<vella.donna@newton.k12.ga.us>, 'dcoats@pulaski.k12.ga.us'

<dcoats@pulaski.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'dmosely@bibb.k12.ga.us'

<dmosely@bibb.k12.ga.us>, 'emily.hanlin@douglas.k12.ga.us'

<emily.hanlin@douglas.k12.ga.us>, 'Farmer, Paula P.

(farmerp@clarke.k12.ga.us)' <farmerp@clarke.k12.ga.us>, 'Boone, Gwenda'

<gwenda.boone@cowetaschools.net>, 'Hill, Tiffany

(Tiffany.Hill@sodexo.com)' <Tiffany.Hill@sodexo.com>,

ingrid.farahdel@clayton.k12.ga.us <ingrid.farahdel@clayton.k12.ga.us>,

'Jenkins, Patricia (JenkiPa@BOE.Richmond.k12.ga.us)'

<JenkiPa@BOE.Richmond.k12.ga.us>, 'kmcburnett@polk.k12.ga.us'

<kmcburnett@polk.k12.ga.us>, 'kikerk@calhounschools.org'

<kikerk@calhounschools.org>, 'keidson@thomas.k12.ga.us'
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<keidson@thomas.k12.ga.us>, 'katheryn.banks@walton.k12.ga.us'

<katheryn.banks@walton.k12.ga.us>, ''kmathis@paulding.k12.ga.us'

(kmathis@paulding.k12.ga.us)' <kmathis@paulding.k12.ga.us>, 'Kokeeta

Wilder (wilder.kokeeta@mail.fcboe.org)' <wilder.kokeeta@mail.fcboe.org>,

'kpeavy@bleckley.k12.ga.us' <kpeavy@bleckley.k12.ga.us>, 'Linda Dittrich

(Linda.Dittrich@cherokee.k12.ga.us)' <Linda.Dittrich@cherokee.k12.ga.us>,

'Lauren.Koff@hcbe.net' <Lauren.Koff@hcbe.net>, layson-p@harris.k12.ga.us

<layson-p@harris.k12.ga.us>, lleggett@crispschools.org

<lleggett@crispschools.org>, lleggett@crispschools.org

<lleggett@crispschools.org>, ldeen@ware.k12.ga.us

<ldeen@ware.k12.ga.us>, 'laura.lynn@brantley.k12.ga.us'

<laura.lynn@brantley.k12.ga.us>, ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'

<linda.azain@stephenscountyschools.org>, Lynnsey Goddard

(lgoddard@studentsrockdalek12ga.onmicrosoft.com)

<lgoddard@studentsrockdalek12ga.onmicrosoft.com>,

'Lauren.Koff@hcbe.net' <Lauren.Koff@hcbe.net>, m.barrett@grady.k12.ga.us

<m.barrett@grady.k12.ga.us>, marian freeman

<marian.freeman@carrollcountyschools.com>, Megan Gower

(megan.gower@bufordcityschools.org)

<megan.gower@bufordcityschools.org>, 'POTTER, MEREDITH'

<MEREDITH.POTTER@hcbe.net>, 'Pamela LeFrois

(pamela.lefrois@barrow.k12.ga.us)' <pamela.lefrois@barrow.k12.ga.us>,

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'

<PBlakeney@BARTOW.K12.GA.US>, 'rcooper@pierce.k12.ga.us'

<rcooper@pierce.k12.ga.us>, 'rkellam@telfairschools.org'

<rkellam@telfairschools.org>, 'redessa_crawford@johnson.k12.ga.us'

<redessa_crawford@johnson.k12.ga.us>, 'sfox@long.k12.ga.us'

<sfox@long.k12.ga.us>, 'sharper@hancock.k12.ga.us'

<sharper@hancock.k12.ga.us>, 'Susan Elsner (selsner@oconeeschools.org)'

<selsner@oconeeschools.org>, sharon.manley@lamar.k12.ga.us

<sharon.manley@lamar.k12.ga.us>, sheila.cooper@coffee.k12.ga.us

<sheila.cooper@coffee.k12.ga.us>, 'Susan Smith-Tate (ssmith-

tate@ucschools.org)' <ssmith-tate@ucschools.org>, 'Shelley Daniel

(sdaniel@upson.k12.ga.us)' <sdaniel@upson.k12.ga.us>,

'tmorris@cartersville.k12.ga.us' <tmorris@cartersville.k12.ga.us>, Tonya

Beasley-Blocker (tblocker@evans.k12.ga.us) <tblocker@evans.k12.ga.us>,

vanessa.hayes@tiftschools.com <vanessa.hayes@tiftschools.com>,

wimberly.brackett@dalton.k12.ga.us <wimberly.brackett@dalton.k12.ga.us>

Sent Date: Apr 28, 2015 10:23:12

Subject: RE: chip suggestion for the end of the year

Attachment: image001.png
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Just a reminder…order early, order extra, order something besides reduced fat Doritos.

The plant can’t keep up and we cut every distributor this week.

I want you all to know this is a Frito Lay issue, not a distributor issue.

We are building another line which we alleviate this problem for back to school, but that sure

doesn’t help today!

 

I can’t tell you how much I appreciate your patience.

Susan

 

Susan Wickizer Blank
Susan.wickizer@pepsico.com

423-838-2003 cell

423-517-8618 office

 

 

 

From: Wickizer, Susan {FLNA}  

Sent: Tuesday, April 21, 2015 8:08 AM 

To: 'amanda ridley (amanda.ridley@murray.k12.ga.us)'; 'Amy.Lambert@Cobbk12.org';

'arowland@white.k12.ga.us'; 'Angie Brown (angie_brown@whitfield.k12.ga.us)'; 'Andrea Thomas

(athomas@habershamschools.com)'; 'Allen, Blaine (blaine.allen@docoschools.org)'; 'Perkins,

Andrea (APerkins@forsyth.k12.ga.us)'; 'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)';

'bridgett.cross@carrollcountyschools.com'; 'Cown, Trae (trae.cown@hallco.org)';

'ccale@effingham.k12.ga.us'; 'Culver, Cindy (cculver@marietta-city.k12.ga.us)'; 'Cleta Long

(clong@bibb.k12.ga.us)'; 'Nixon, Cathe'; 'Diane Feagle'; 'Debra Williams

(dwilliams@floydboe.net)'; 'dcarver@floydboe.net'; 'Bennett, Deborah

(DEBORAH.BENNETT@hcbe.net)'; 'Danielle Freeman (Danielle.Freeman@douglas.k12.ga.us)';

'dmorris@jackson.k12.ga.us'; Dawn Lewis (dawn.lewis@glynn.k12.ga.us); 'Donna Vella';

dcoats@pulaski.k12.ga.us; 'dmartin@burke.k12.ga.us'; 'dmosely@bibb.k12.ga.us';

'emily.hanlin@douglas.k12.ga.us'; 'Farmer, Paula P. (farmerp@clarke.k12.ga.us)'; 'Boone,

Gwenda'; 'Hill, Tiffany (Tiffany.Hill@sodexo.com)'; 'ingrid.farahdel@clayton.k12.ga.us'; 'Jenkins,

Patricia (JenkiPa@BOE.Richmond.k12.ga.us)'; 'kmcburnett@polk.k12.ga.us';

'kikerk@calhounschools.org'; 'keidson@thomas.k12.ga.us'; 'katheryn.banks@walton.k12.ga.us';

''kmathis@paulding.k12.ga.us' (kmathis@paulding.k12.ga.us)'; 'Kokeeta Wilder

(wilder.kokeeta@mail.fcboe.org)'; 'kpeavy@bleckley.k12.ga.us'; 'Linda Dittrich

(Linda.Dittrich@cherokee.k12.ga.us)'; 'Lauren.Koff@hcbe.net'; layson-p@harris.k12.ga.us;

'lleggett@crispschools.org'; 'lleggett@crispschools.org'; ldeen@ware.k12.ga.us;

'laura.lynn@brantley.k12.ga.us'; ''Azain, Linda' (linda.azain@stephenscountyschools.org)';

Lynnsey Goddard (lgoddard@studentsrockdalek12ga.onmicrosoft.com); 'Lauren.Koff@hcbe.net';

m.barrett@grady.k12.ga.us; 'marian freeman'; Megan Gower

(megan.gower@bufordcityschools.org); 'POTTER, MEREDITH'; 'Pamela LeFrois

(pamela.lefrois@barrow.k12.ga.us)'; 'Peggy Lawrence - CO'; 'Blakeney, Pam
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(PBlakeney@BARTOW.K12.GA.US)'; 'rcooper@pierce.k12.ga.us'; 'rkellam@telfairschools.org';

'redessa_crawford@johnson.k12.ga.us'; 'sfox@long.k12.ga.us'; 'sharper@hancock.k12.ga.us';

Susan Elsner (selsner@oconeeschools.org); sharon.manley@lamar.k12.ga.us;

sheila.cooper@coffee.k12.ga.us; 'Susan Smith-Tate (ssmith-tate@ucschools.org)'; 'Shelley Daniel

(sdaniel@upson.k12.ga.us)'; 'tmorris@cartersville.k12.ga.us'; Tonya Beasley-Blocker

(tblocker@evans.k12.ga.us); vanessa.hayes@tiftschools.com;

wimberly.brackett@dalton.k12.ga.us 

Subject: chip suggestion for the end of the year

 

All

 

The end of the school year is always a busy time for chip sales due to field trips, sack lunches and

field days.

All three flavors of reduced fat Doritos will continue to be shorted to some degree.

I am suggesting that you let your managers know this so they can order a different chip if they

want to.

I also suggest ordering at least a week  earlier than they need the chips so they can re-order if

they are shorted.

The dates will definitely be fresh because we are shipping them out the day after we make them in

most cases. 

We do not want to upset staff and students with no chips.

I have attached a listing of all the chips that meet the USDA Smart Snack guidelines in case you

want to order more of a variety of chips.

 

Thanks so much for your help with this.

The plant is building another line, so we should be good to go for back to school.  Thank

goodness!

 

Susan 

 

 

Susan Wickizer Blank
Susan.wickizer@pepsico.com

423-838-2003 cell

423-517-8618 office

 

 

 

Page 446



114. Annual ' It of Lose It' Time

From: Jim Dillingham <JimD+venducation.com@mnb.email>

To: DMartin@Burke.K12.ga.us

Sent Date: Apr 28, 2015 08:15:00

Subject: Annual ' It of Lose It' Time

Attachment:

Send to a Friend  
Old Budget Out  
New  Budget In  
  
Use It or Lose It  
Doesn't Everything Seem To Have An Expiration Code 
Tick Tock Tick Tock.... freshness codes, Printer cartridges, vacations, our children's youth and
innocence, each day's fading vitality... everything is limited and when its gone, its gone.   
  
This has been an exceptionally challenging year in school Food Services. Meal sales have
plummeted. Food Costs have risen. Smart Snack rules have school food suppliers scrambling.
Many more School Food Service programs have deficits. Benefits costs are prompting Boards to
consider outsourcing. What do we think the 2015-16 budget is going to look like?  Let's get
positive.  
  
If you happen to have budget funds you need to use or lose, why not use it for a guaranteed
income generator... unattended retailing by harnessing available technology and school resources.
Why shouldn't School Food Services be selling the same healthy, wholesome, fresh made food,
snacks and beverages the student will be buying long after scholastic sessions have ended?!! If
you invest any available end of year budget dollars into POS interfaced school vending kiosks you
will reap a profit harvest that is often being defaulted to the more expensive and less nutritious
local C-stores, fast food shops and the campus Coke/Pepsi vending machines.  
  
If your Athletic Dept. would like a higher protein and caloric content in the afternoon school kiosk
menu you can always program those selections to only be available for sale beginning at 30
minutes after the last class has ended, while all the Smart Snack compliant selections can be
purchased with cash or a POS account balance 24-7.  
  
No Budget Funds Left... No Problem 
We also offer an in-house municipal leasing option so there is no deposit and you get an annual
lease cancellation privilege since municipalities are not allowed to commit to expenses beyond
their publicly approved budget period.  You can start earning new dollars immediately without
investment. We turn that budget lemon into lemonade for you.   
Benefits??? 
Besides the necessary benefit of a lot more needed money for school Food Services, there are
many other real benefits realized from adding POS integrated self-op school vending kiosks.
  Your student body, particularly the exceptional achievers participating in all those after school
activities, will enjoy access to fresh made, wholesome foods while safe on campus. Parents get to
audit their child's snacking habits through their lunch account funding, without having to provide
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that anonymous cash for that after school snacking.   
  
In fact Vend-ucation has had direct inquiries from a number of school Principals looking for ways
to provide healthy fuel for all those extra achievers in the after school programs. This is the nature
of synergy... that magical exponential value achieved when a number of components are
harmoniously blended.   
  
How Much Money??? 
I have been promoting self-op school vending for over 25 years, beginning with Northeast
Metropolitan Regional Technical High School in January of 1990, when I was stunned at the $150
in sales per day from just one snack vending machine. School vending has changed immensely
over that 25 years. But in that time our youth have developed a preference for purchasing through
technology. Students like to do business with computers and machines.  
  
We see annual school vending sales per student ranging from a low of about $25 per student
annually up to over $90. Yes, that's a big spread, but there are a number of reasons for that.
These reasons include menu variety, vending accessibility, multiple payment avenues (cash,
cashless, rewards), after school participation, community activities, financial demographics and
how often the vending kiosks are restocked. The really good news is... even the lowest self-op
school vending income is at least 5 times more than the small commissions provided by
outsourced vending service companies like Coke, Pepsi and XYZ Vending Co. Self-op vending
converts the massive operating expenses of an outsourced vending company into school profits.
You don't need to pay for offsite warehousing, route trucks or personnel with all that expensive
'windshield' time, sales staff, fuel, income taxes and owner's profits.  You don't have to wait until
the school vending machines are empty in order to refill them, in order to be profitable.  The lowest
income level from self-op school vending always exceeds the small commissions from outsourced
vending services by at least 500%, without exception.   
IF YOU WANT TO USE YOUR SOON TO DISAPPEAR BUDGET DOLLARS TO GENERATE
NEW PROFITS...  
  

CALL US OR EMAIL US  

  

(800) 633-1200  

  

jimd@venducation.com   

Vend-ucation  •  123 Stark Hwy So  •  Dunbarton, NH 03046  

http://www.venducation.com Subscribe  •  Unsubscribe  •  Preferences  •  Send to a Friend  • 

Report Spam Powered by MyNewsletterBuilder 
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115. Student member comments: Corporate Sponsorship and Malnutrition

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 23, 2015 18:44:43

Subject: Student member comments: Corporate Sponsorship and Malnutrition

Attachment:

Mail 2014-2015 House of Delegates - Student member comments: Corporate Sponsorship and

Malnutrition View Post  Message 

Hello all, I tried to post this earlier and it never saved or sent for some reason! Below is

student/recent graduate feedback about our topics. Unfortunately, it was a challenge to get

student feedback on BOTH topics; many students who contacted me or the ones who

replied to my outreach emails only provided their feedback on corporate sponsorship. I too

received a lot of the copy and pasted letter that was floating around, but below I've

included original comments. Thanks! -Rachel Cassinat, At-Large Student Delegate  

 

Corporate sponsorship:  

 

"I think it is a shame that the first product to use the Kids Eat Right seal happened to be one that

 isn't actually healthy. Despite this, I think there is a lot of opportunity for corporate sponsorship.

Like all big organizations I am sure one of the focuses of the Academy is making money or having

sponsors, and corporate sponsorship may be a potential avenue to team up with organizations we

actually support. (Dr. Murray is always talking about how Academy events are sponsored by

organizations like Coke or Pepsi). Sponsoring products could also be a great way for us to

legitimately back up healthy products. For instance, when Shoprite Dieticians put their "seal of

approval" on various products throughout the store. I am sure a lot of people will be turned off by

the idea completely after the beginnings with Kraft, but I think there are still a lot of things to be

considered, and this mistake should be used a learning opportunity on how to handle corporate

sponsorship in a better way, perhaps so the Academy has more input before a "seal" is used."  

 

"I saw it and it really looks like AND is giving Kraft American cheese product a "healthy" label.

Even though I know they said it means that Kraft is a supporter of kids eating right, that is NOT the

message that is portrayed, especially now that the media has a hold of it. I saw an article titled

"75,000 Dietitians Now Recommend Kids Eat American Cheese." That is what everyone will think,

whether that was the intent or not. I feel it was a major marketing error and wasn't thought out

super well. I like the idea of companies sponsoring the Kids Eat Right, but feel the Academy

should be selective in which companies sport the logo. And at this point, I wonder if there's been

too much damage done to the logo to get some consumers to take it seriously."  

 

"Just a few thoughts from UW-Stout students. I have gotten some very negative feedback from not

only the members of our Student Dietetic Association, but from community members. I found the
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recent actions of the Academy with Kraft to be unprofessional and an insult to our profession. I do

not think it is a good message to be sent that our approval and opinions can be bought out by big

food companies. I am finding it harder to trust the Academy's research as big food and beverage

companies sponsor and pay for them. I understand that we need sponsors and money to come

from somewhere, but the longer that we continue to let these companies use our name and

sponsorship to push their own agendas, the more we become the problem and no longer the

solution to the obesity crisis. Lastly; the Academy's email to the membership was not helpful at all.

It confused members and did not give any clarity to the situation. I think that the Academy needs

to be honest and admit to their members what they are using Kraft's money for and how much our

"approval" is worth. Also something to mention; I participated in the Minnesota AND Day at the

capitol and this recent controversy got used by politicians as an excuse not to listen to what we

had to say. Sorry about the lengthy email! I myself have been receiving a ton of emails from our

members."  

 

"As far as the Academy's Corporate Sponsorship Program, I have mixed feelings. Again, I have

looked into this issue a whole lot, but can respond from what I have read. First off I want to say

that I think it's GREAT that the Academy was able to partner with another corporation in order to

create awareness of the Academy in hopes of increasing consumer's awareness and nutritional

knowledge, as provided though resources such as kidseatright.org. However, I think people

misunderstood this partnership as a promotion from the Academy saying that Kraft Singles were a

nutritional food source. And its true (to my knowledge) that Kraft Singles contain milk and calcium,

etc., but they are not (or are not perceived as) the best milk source to consume. I think this is

getting a lot of publicity because it is the first time the Academy has partnered with a food product

(to my knowledge) and this is an odd first choice. If the Academy had partnered with another food

product or another brand that was perceived generally as more healthy and less processed, I think

the turn out would have been better received. All in all, if the Academy's goal was to promote their

resources and not the product, there should have been a better distinction. If Kraft claims this was

a product promotion, and the Academy intended it as a way to promote nutrition, better

communication and intentions between the companies probably should be discussed. All that

aside, I love the fact that the Academy is putting their name out there to increase the awareness of

health, especially in kids! And in the end, publicity- good or bad- is still publicity, and I hope people

look into nutrition and can see the Academy's intentions. Thanks for your work as a Student

Delegate. I appreciate the fact that you want feedback from the Student Liaisons and care about

our responses. I appreciate you giving us the opportunity to give our opinions on these matters!

The main thing I have to say is that I do not know much about the Academy Corporate

Sponsorship Program at all. I think one thing the Academy could do a better job with is getting that

information out to its student members, and making it something we actually want to pay attention

to. I know talking to just a few of the other dietetics majors at my school that they feel the same

way. Many people see the Academy as a means to help them get internships, and I think that is in

part due to the fact that students do not play a large role within the decision making of the

academy, especially when it comes to information flow. "  
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"I am a first year Nutrition/Dietetics student at the University of Michigan's School of Public Health.

And as a first time member of the Academy of Nutrition and Dietetics, I would like to express to

you my concerns about the latest Kids Eat Right nutrition seal on Kraft Singles. As Student

Delegate for the AND, I'm sure you have been receiving emails on this issue frequently, so I will

keep mine brief. First, I'd like to say that it is a little embarrassing to be a part of a national nutrition

organization that endorses a "cheese-like substance." Even more so as it is the FIRST product

with the Kids Eat Right logo. This is a deceiving message to parents and kids who look at labels

and logos to decide what is "healthy." Secondly, AND's affiliation with Kraft Singles harms the

integrity of Academy members and our profession as a whole. I believe that dieticians are

beginning to make a break through in our nation's health status by woking with communities and in

other non-traditional settings. This logo makes all of our efforts ambiguous. Lastly, I want to make

the point that nutrition is about so much more than nutrients. Where those nutrients come from,

how foods are grown and processed, how products are packaged -  it all impacts health. And Kraft

Singles are not an ideal vehicle for nutrient intake. I want to represent an organization that I am

proud to be a part of. I do not want my credentials to be questioned when I have them. And I know

I am not the only student who feels this way. I hope this ideas are shared with your colleagues at

the AND House of Delegates meeting." 
 
"I'm an undergraduate in the DPD program at Cornell University. Thank you for asking for students
to voice their opinions in anticipation of the HOD meeting. I have been against AND's current
sponsorship model for a while now, and I am glad that the seal on Kraft Singles has brought so
much attention to this issue. In my view, it is impossible for the Academy to promote the best
evidence-based nutrition and dietetics practice with health as its goal while being primarily
financially supported by corporations whose goal is to increase return on investments. The
Academy claims that sponsors don't have undue influence on its activities, but it seems highly
unlikely to me that any sponsor would continue giving financial support if the Academy ever took a
position that clearly conflicted with the sponsor's bottom line. Furthermore, it totally discredits the
Academy and its members to be partnered with the companies that produce many of the products
that are the most closely linked with the obesity epidemic. Whether or not the Academy is
technically endorsing particular products, these sponsorships give the public the impression that
this organization of dietitians could potentially prioritize corporate interests over public health. Take
this whole Kraft scandal, for instance--AND claims that the seal is meant to be an advertisement
for Kids Eat Right, yet Kraft paid to be able to use it. There are seemingly no criteria to meet to be
allowed to bear the Kids Eat Right seal, which further discredits AND's commitment to evidence-
based nutrition. In terms of public relations, these sponsorships only seem to be benefiting the
sponsors who can claim they are partnering with health professionals to promote better nutrition,
and more and more this practice is coming to light as a corrupt marketing tactic. I personally would
not mind paying higher dues if it meant that the Academy's activities did not depend on corporate
dollars, and there are organizations of health professionals who have completely eliminated
corporate sponsorships and still have reasonable dues, like the American Public Health
Association."  
 
"I am very passionate about healthy food, healthy food in schools, and healthy food systems. I
have volunteered in several capacities within my local community as we strive to develop a
healthy, regional, sustainable food system. I have been considering future second career
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options, looking at all possibilities, with one option dedicating myself to becoming a
Registered Dietitian. However, after learning about the recent financial alliance between
Kraft and the professional association for dietitians, which has essentially "endorsed" a
food-like product sold by Kraft, I will no longer consider that career choice because of the
obvious misalignment of the actions of the dietetics professional association with the
values I hold to achieve these urgent and necessary goals. From the work experiences I have
already had, I can see many other ways to apply my passions, education, and skills to achieve
these needed outcomes. In fact, I suspect that these other efforts and professionals who are
striving for healthy food to nourish healthy communities will be viewed with more integrity and trust
than that of Registered Dietitians after this grave judgement error on the part of their professional
association. Thank you for listening and taking my view forward at your upcoming meeting for the
House of Delegates."  
 
"I'm writing as a dietetic intern and an active member of AND, DIFM, DBC, and NOBIDAN.  As a
future RDN, I am disappointed by the Academy's decision to partner, collaborate, or endorse -- or
however you would like to label it -- with Kraft. Specifically, the poor decision to place a label on a
"cheese food product." As a steward of good nutrition, this is not only appalling, but confusing to
consumers and colleagues. Dialogue to form such a partnership should have included active
members of the Academy as it affects our profession. I implore you to reconsider your choice and
work with the tens of thousands of dietitians who have a stake in this issue and in this organization
to reach a more favorable option. There is tremendous groundswell in light of the Academy's
actions to make this right and protect the integrity of the profession." 
 
"Thank you for representing members at the upcoming House of Delegate meeting. I am a
doctoral student in Public Health Nutrition at the Harvard T.C. Chan School of Public Health. As a
childhood obesity researcher and advocate for health I believe it is unacceptable that my
professional organization be involved in any activities which distract from our primary purpose,
which is to promote evidence-based guidelines for healthy eating. I think focusing on the verbage
of "endorsement" vs collaboration with respect to the Kraft story misses the bigger underlying
problem and the reason that so many people are so upset by this. I know that industry is an
important part of large-scale public health changes, but the AND must be above reproach when it
comes to the way in which we engage with for-profit entities. Although the New York Times article
may have inaccurately portrayed some events that took place, the fact is that our professional
name is appearing on a processed food product. Partnering in this way, even if for the purpose of
promoting our website, is likely not consistent with the values of our members. Although my
credentials and experience as an RDN are an asset, many of my colleagues in nutrition research
at top level institutions (who conduct the very research that RDNs across the country are diligently
conveying to patients) privately share that they perceive the dietetic field as awash in controversy.
Many questioned the integrity of my entire profession, pointing to corporate sponsorship we
engage in and wondering where our healthy messaging comes from. I am not agreeing with all of
these claims, but I do think that recent press about AND (both now and in the past year) have
been creating a stronger drumbeat of concern. A quick Google search of the AND in the news
even prior to the Kraft story yields hundreds of unflattering articles. Anecdotally, many of my
colleagues are letting their memberships lapse due to conflict of interest issues like this. As of now
there are 
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 2,600 RDN's who have signed a petition asking for more transparency from the Academy in

response to the Kraft collaboration and 

 12,000 followers of  Dietitians for Professional Integrity, a group calling for an end to food industry

influence. As an RDN and future professor who will be teaching dietetics, I have a strong stake in

seeing the Academy and my profession succeed. I am concerned the Academy is going to have a

very serious problem with enrollment, retention, and cohesion if there isn't more transparency with

members. I would like to recommend a healthy first step forward in the form of a survey of

members to assess attitudes and values, publish these findings, and respond with changes if

necessary. I would be happy to be part of such an effort."  

 

"Let my start by saying thank you for being involved in AND.  I have been a Registered Dietitian

since December of 1990.  I grew to love Nutrition by learning about food.  I teach an introductory

nutrition class at a community college in my hometown, Gallatin, TN.  People here have known me

for 42 years.  Tennesseans are not known for healthy habits.  MANY take my class because they

HAVE to take it.  Fifteen weeks later, they leave the class enlightened.  One of my favorite student

evaluation quotes is, "This should be a gen-ed class."   I am on the front lines teaching people of

all ages and walks of life about nutrition.  That is why I am writing you today.  I am concerned

about the direction AND is taking my life's work." 

 

"First, I want to express my strong disappointment in the Academy Foundation’s decision to put

the first-ever Kid Eat Right seal on packages of Kraft Singles. Despite the Academy's insistence

that this seal is not an endorsement or a seal of approval, both dietitians and  the public perceive

it as such . I believe that the reason the House of Delegates is addressing Corporate Sponsorship

at the spring meeting is precisely because many members feel our reputation is eroding in the

eyes of the public and other health professionals as a result of partnerships with Coca-Cola,

PepsiCo, General Mills, and Kellogg's. 

This latest development, while specific to the Academy Foundation, is another problematic conflict

of interest that highlights the need to make serious reforms. This dependence on controversial

corporate partnerships is compromising our ability to promote nutrition and is a betrayal to our

hard earned credential. 

 

'Food Babe' was just lauded by  TIME for her huge sphere of influence.  On Facebook, 937,646

people follow her.  Her one post about KidsEatRight and Kraft Cheese food slices has been

shared over 1000 times in the last few days.  AND's actions in the last few days have done more

to promote her than the Registered Dietitians who pay dues to AND.  AND's actions make people

run to her.  

Be aware that Kids Eat Right has 73,006 following on Facebook.  

AND has 37,405 people following it.  

Ellie Krieger has 52,000 people following her.  

Joy Bauer has 100,662 people following her.  

Food Babe has 937,646 people following her.  
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I believe If we want to be regarded as THE nutrition experts, we need to raise the bar and remain

independent from food industry influence. It is time for the Academy to honestly and deliberately

address the concerns of dietitians, through real tangible action, not regurgitated old positions and

supporting the status quo. For years, the Academy has said it is listening to its members on this

issue, but it is is hard to believe that when the Academy's actions continue to prove otherwise. I

urge the House of Delegates to take a stand once and for all on behalf of the profession we all

love. It is time for the Academy leadership to push for a new paradigm of fundraising that does not

compromise our professional image nor ask professionals to uncomfortably defend the Academy."
 
"My initial reactions to the recent news of the partnership between Kid’s Eat Right and Kraft foods
were feelings of embarrassment. I have worked so hard to become a dietitian, but I saw comments
like "This is why we shouldn't trust what the Academy has to say" and "No wonder people don't
listen to RDs." As I read the negative headlines, I felt the value of my new credential decreasing
before my eyes. This is probably the most public incident like this, but I wish I could say it were the
only one. It's unfortunately not. I want the RD credential to be well-trusted and meaningful to the
public, but I believe that maintaining the Academy’s current Corporate Sponsorship Program, as it
is, makes it difficult to achieve these goals.  
  
I feel a strong commitment to the Academy, something that has increased during my time as a
member of the Academy’s Student Advisory Committee. I want to help make the Academy the
best it can be because it is an organization that I care deeply about. Because of this, I would like
to see better alignment of our corporate sponsors and partners with the mission and vision of the
Academy. I have seen other organizations do this successfully such as the American Public
Health Association, and I believe AND can do it too. Here are some specific examples of ways we
could do this: 

Create more stringent guidelines for the types of sponsors/partners we choose  

Eliminate sponsors/partners that lobby against the nutrition policies and initiatives that we support 

Select sponsors/partners that create products that RDs would recommend as healthy to their

clients and communities 

Avoid sponsors/partners that sell foods that are not recommended by RDs 

Only form partnerships that support RDs as nutrition experts 

Place limitations on the sponsorship of continuing education and education sessions 

Apply nutrition criteria to the food products offered at the Food and Nutrition Expo so that the

products advertised are healthier 

I also support increased transparency of sponsorship practices and soliciting more input in a non-

biased way from members about the Academy’s Corporate Sponsorship Program and tentative

partnerships. I would like to see more decisions made directly by the elected leaders such as

members of the House of Delegates. Many members feel like their voices aren't being heard.

Finally, I would be okay with paying more for my membership and having a more conservative

FNCE if it meant being more selective about sponsors and partners to make sure they align with

the Academy’s mission and vision." 

 

 

Page 454



Malnutrition: 
 
"I love that one of your topics is malnutrition, because my ultimate goal as a future dietitian is to do
mission work in developing countries where undernutrition is a major issue! It's something I'm
pretty passionate about and I think it's great that it's a topic for discussion and look forward to
hearing about that. For my own opinions on the matter, I think it's crazy that with as much food as
our earth produces, not everyone is well fed or nourished. I think the problem of malnutrition,
specifically under nutrition, both here and abroad (but especially abroad) stems from the even
bigger issue of poverty. I think addressing poverty is essential with discussing malnutrition."  
 
A"s far as the topic of malnutrition in our country, it is not a topic I have spent a lot of time
studying. It think it's something that's often overlooked, since America's obesity epidemic has
grown over the last few decades. However I know it still is a problem. Sometimes I think people
forget that malnutrition is a broad term, and covers lots of different degrees of malnutrition and not
just those who are severely malnourished. A think one place we see malnourishment is in children
who don't have access to much food at home, and are rely solely on school lunches for their
dietary intake. I believe breakfast programs in several schools have helped increase the amount of
food available through the school lunch program, and I know schools are seeing their beneficial
effects."  
 
"As far as malnutrition goes, I think one of the main problems is the lack of awareness of it,
especially in the United States. I know that many people live by the mindset that the United States
is a great place to live and no one who lives in this country has any issues, especially with
malnutrition. I think that when people are asked about malnutrition, their minds immediately go to
Africa and areas of great poverty, not to people who might only live a few miles from them. I think
one goal of dietitians (and the Academy) should be to focus consumers attention on the problems
that the U.S. faces with malnutrition (not to the exclusion of other countries that have the same
problem). If people were to have the opportunity to see what it is like firsthand, then a great step
would be taken to help combat the problem and more people might be willing to do something to
fix the problem."  
 
"I think it would be great if the the Academy could point to more best practices for use in settings
outside hospitals and other clinical settings. This could be a toolkit with simple screening tools,
advice about how to talk about malnutrition in the community, and guidance about where to refer
various at-risk populations in different settings.I think the Academy could do more to promote the
tools that already exist to RDs who aren't in clinical settings. I've heard a lot of past discussion
about RDs learning how to do more thorough nutrition-focused physical assessments to look for
malnutrition. I think a lot of RDs aren't comfortable with this because it isn't always part of formal
training. I think it would be helpful for this to be part of classroom curriculum and dietetic
internships."  
Rachel Cassinat 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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116. More NDEP corporate sponsorship feedback

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 22, 2015 21:53:00

Subject: More NDEP corporate sponsorship feedback

Attachment:

Mail 2014-2015 House of Delegates - More NDEP corporate sponsorship feedback View Post  

Message MORE FEEDBACK on Corporate Sponsorship from NDEP  

 

1.  Fellow PhD nutrition researchers who are non - RDs emailed me asking how the Academy

justified the Kids Eat Right seal. They perceived it as promoting a highly processed product,

something they do not see as fitting into the concept of promoting a healthy diet. Based on the

comments made by  

 

my colleagues it sullied our reputation. Though I have no bias for or against the Kraft cheese

slices nutritionally, nor many of the corporate sponsored products, it is the perception that is the

problem. I know we can use the financial support but if we ruin our reputation as providers of

unbiased evidence based nutrition information we have caused irreparable harm. The Academy

members individually and collectively have worked too hard to risk the loss.  

  

2.  I have been a member of ADA/The Academy for decades.  My input about implied

endorsements via use of Academy logos follows.   

First, I am not mollified by the Academy’s protest that using the logo was not intended to imply

endorsement. It is naïve to state that use of a logo does not imply endorsement—of course it

does.  Perception is everything.  And this is why Kraft put it on their product.  The fact sheet on the

Academy’s Sponsorship Program is pretty vague and gives us no information about the criteria for

use on specific attributes of foods/products.   

 

Secondly, I do not know any dietitian who would recommend singles cheese food/product as a

good source of calcium. On so many levels would we not promote a highly processed food-like

product such as singles.   

 

Thirdly, I understand that the Academy relies on financial sponsorship by food companies.  And I

fully support continuing to pursue partnerships between the profession and food industry. We are

not enemies, nor should we be—we need to be working with industry to get healthier food

accessible to consumers. The key is in developing more rigorous polices about what we will

implicitly endorse through use of our logos, and name.   

 

The sponsorship program is all fine and well. It’s the use of our logo on specific products that

needs rigorous review and stringent criteria.  Otherwise we will be the butt of late night TV jokes
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again and again.  

 

The Academy can be a powerful change agent in getting food producers and processors to

develop and market healthier food options, and I believe we should use the power of the Academy

to do just that  

 

3.  While I recognize the Academy's need for funding, I am very concerned about the perception

the public has. I really would love to see dietitians become primary care providers alongside PAs

and NPs, and that will require that we be taken seriously. So I ask, will we be taken seriously if it

looks like we are being paid to recommend foods from certain companies? I know the damage that

has already been done by Morgan Spurlock's "Don't Eat This Book" where he basically says we as

RDs have sold our souls to the Devil. Is that how we want the public to view us? I, for one, would

prefer NOT.  

  

Have you, your students, or your affiliate or DPG been impacted by sponsorship? 

 

1. We have all been impacted as we have to respond to questions about this practice and its not

really something we feel we can defend. My students have talked about it and we discuss the pros

and cons of this type of issue. I guess it is a teachable moment.  

 

2. – I am retired, so no impact to my current students – However, I know many members and

some former students who have resigned membership in the Academy both recently, and over the

past several years because of this issue.  

 

How do you view corporate sponsorship (identity pros and cons)? 

 

1.  The obvious pro is the money.  If we chose to promote foods that everyone could agree are

extremely healthy, like organic blueberries or kale, perhaps the pro might be that the weight of our

organization's "recognition" of the food would help boost consumption.  Regardless, I do not think

that the organization should accept money for this "recognition" or "endorsement".     Now....the

cons!  I don't feel like we will be respected as unbiased sources of information if we promote items

that may be reasonably healthy but are processed and/or our organization is being paid money for

the collaboration.  I would like to limit our relationship with food companies to the exhibit hall and

advertisements in publications directed to members. I'm fine with Coke and other less healthy

products being promoted there because I assume all dietitians have the ability to discern the place

that those foods play in the overall diet of individuals.  I really don't like having food corporations

sponsoring educational sessions at FNCE. I have no faith that the content of the session is

unbiased if a company is the sponsor.  If that means I have to pay more to attend, that's okay with

me.  

 

If we are going to allow sponsorship, we need a very clear set of guidelines. I believe HEN has a

set of guidelines for their practice group and SNEB may as well.  
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2.  – I view corporate sponsorship to anything except direct contributions to scholarships, as being

offensive and negative.  For at least the last decade I have refused to carry the ADA/Academy

issued tote bags during FNCE.  It is distressing to me to have those bags list McD’s, Coke, Pepsi,

etc. on the same bag as the eatrght.org logo.  I try to carry a bag with no corporate logo to hold my

FNCE-related materials.  

  

One of my former students posted the following re the topic of sponsorship on Facebook last

week, “I'm wishing that I were in one of NH 's dietetics seminars where we talked about

controversial topics like this while sitting and facing each other  

  

 

Submitted by:  

Ruth Johnston, MS, RD, LD  

NDEP Delegate  

Ruth Johnston 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 

Page 458



117. FW: Foundation Focus: News from the School Nutrition Foundation - Spring 2015

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Bauscher, Julia O' <julia.bauscher@jefferson.kyschools.us>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Marcia' <mlsdls8@aol.com>, Montague,

Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>, Lowder, Edna

<elowder@schoolnutrition.org>, Eckman, Julie

<JECKMAN@schoolnutrition.org>

Sent Date: Apr 17, 2015 12:23:02

Subject: FW: Foundation Focus: News from the School Nutrition Foundation - Spring

2015

Attachment:

Dear SNF Board Members: 

 

The Spring 2015 Foundation Focus is ready to be distributed. (See below.)We are developing a

comprehensive emailing list to reach a broader audience beyond our current and past donors. We

will send it to all SNA members, including Industry members. If you have names of persons who

would not be on those two lists, please send the name and email to Edna Lowder at

elowder@schoolnutrition.org and she will include on our compiled emailing list. 

 

Thanks,

 

 

Janet

 

 

From: School Nutrition Foundation [mailto:webmaster@schoolnutrition.org]  

Sent: Thursday, April 16, 2015 10:05 AM 

 To: Hedrick, Janet 

 Subject: Foundation Focus: News from the School Nutrition Foundation - Spring 2015

 

 

A Message from Your Foundation Chairman 

 Over 250 SNA members and guests attended the 2015 Celebration of School Nutrition Heroes on

Monday, March 2. The event, which began in 2014 as part of the 50th Anniversary of the School

Nutrition Foundation, featured the honoring of five extraordinary school nutrition professionals who
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are making a difference in their schools, school districts and communities. Click here to learn

about the heroes and to see the videos that were shared at the Celebration.  

 

We want to thank the sponsors of the 2015 Celebration. A special word of appreciation goes to

AdvancePierre Foods for taking the lead as Premier Sponsor. Click here to see the list of

sponsors. The numbers are not final, but we estimate net income from the Celebration will exceed

$45,000.  

 

Save the date—Monday, February 29, 2016—for the 2016 Celebration of School Nutrition Heroes,

which will be held during SNA’s Legislative Action Conference (LAC) in Washington, D.C.  

 

Begin thinking about the SNA members who go above and beyond their responsibilities to make a

difference in the lives of others. Plan on nominating one of them as a 2016 School Nutrition Hero.

The call for nominations will go out in late summer.  

 

Sincerely, 

 Scott Swogger 

 Chairman, School Nutrition Foundation 
 
SUPPORT THE FOUNDATION'S 
 ANNUAL FUND 

SNF CALENDAR 

 July 12-15, 2015 

 Annual National Conference 

 Salt Lake City, Utah  

 

December 1, 2015 

 Giving Tuesday  

 

February 29, 2016 

 Celebration of School Nutrition Heroes 

 Washington, D.C. 

JOIN US ONLINE 

 Donate to the Foundation 

 Annual Fund 

 Report on Giving 

 SNF Scholarships 
    

News &Updates

 

Annual Fund 2014 

 In December, the 2014 Annual Fund closed after an exciting 50th Anniversary year for the

Foundation. As the Foundation celebrated its five decades of work to enhance the school nutrition
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profession through education and professional development, research, and scholarships, SNA

members joined in support of the Annual Fund in record numbers. Not only were the total dollars

increased, but the number of SNA members who gave grew, as many made personal

contributions to the Annual Fund for the first time. For a list of supporters, click here. 

Giving Tuesday 2014 

 Thanksgiving is the day set aside for counting our blessings. The next day is Black Friday and the

following Monday is Cyber Monday, both of which focus on shopping. Now, on the first Tuesday

after Thanksgiving, we celebrate the joy of giving. On December 2, 2014, Giving Tuesday

provided an opportunity for SNA members to give and to tell others why they supported the School

Nutrition Foundation. The day was the capstone for a year of giving at new levels. To learn more,

click here. 

Annual Fund 2015 

 The 2015 Annual Fund will feature a new dimension this year—competition between states for the

title of “Giving Champion” by having the highest percentage participation in the Individual Giving

Campaign. Any individual who makes a contribution of $10 or more for the 2015 Annual Fund will

be counted as participating. Three winners will be named, one from each of the SNA member

divisions. Those who contributed to the Annual Fund in the winning state will be entered in a

drawing for two reserved seats for the entertainment event at the Annual National Conference

(ANC) in 2016. To learn more, click here. 

Scholarships for 2015-16 

 Members of SNA have been applying for educational scholarships and equipment grants. As the

application period for each type of scholarship closes, the School Nutrition Foundation Scholarship

Committee reviews the submitted materials, including the answers to essay questions on how the

scholarship will assist them in their position. By early May, those receiving scholarships will be

notified. To learn more about scholarships, click here. 

New SNF Annual Fund Scholarship 

 The School Nutrition Foundation has designated that the donations from SNA members to the

2014 Annual Fund be used for educational scholarships for 2015-16. Multiple scholarships of up to

$2,500 each will be awarded to SNA members this year. A total of $25,000, representing the total

donated by SNA members in 2014, is available for funding these new scholarships. 

Article in School Nutrition magazine 

 The April 2015 issue of School Nutrition magazine includes an article on ways to give, highlighting

the potential for income tax savings. In addition, the importance of individual giving is explained,

noting a study that indicates 72% of all philanthropic support comes from individuals. Information

on the School Nutrition Legacy Circle accompanies the “Foundation Fundamentals” article. 

School Nutrition Legacy Circle 

 The School Nutrition Legacy Circle is a recognition program for those who have made a provision

for the School Nutrition Foundation in their will, through a retirement plan or insurance policy, or

through another type of gift plan. Foundation Board members Marcia Smith, PhD, SNS, and

Sandra Ford, SNS, both of whom are SNA Past Presidents, are co-chairing the Planned Giving

Committee. To learn more, click here.
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Lifetime Achievement Award for Josephine Martin 

 Congratulations to Dr. Josephine Martin, who received the 2015 Gertrude Applebaum Lifetime

Achievement Award at the Foodservice Achievement Management Excellence (FAME) Dinner at

the School Nutrition Industry Conference (SNIC) in January. A mini-campaign garnered the

support of a number of individuals, who made contributions to the Josephine Martin National

Policy Fellowship Fund in honor of Dr. Martin for receiving the award and for her birthday in

February. 

2015 Josephine Martin National Policy Fellow 

 Julie Martin, a school and community services manager with Jefferson County (Ky.) Public

Schools, was selected as the winner of the Josephine Martin National Policy Fellowship for 2015.

The fellowship enables an SNA member to attend the Legislative Action Conference (LAC) in

Washington, D.C. Martin, who is the third recipient of the fellowship, traveled to the nation’s capital

in February to participate in the 43rd LAC. 

Announcements &Reminders

 

Celebration of School Nutrition Heroes 

 If you took photos at the 2015 Celebration of School Nutrition Heroes, please send them to Janet

Hedrick, SNF Director of Development, at jhedrick@schoolnutrition.org. To see photos from the

event, click here.

 

In Memory of Thelma Becker 

 We were saddened to learn that SNA Past President Thelma Becker passed away in February.

Our sympathy goes out to her family and friends. A number of Past Presidents made contributions

to the School Nutrition Foundation in memory of Thelma, who served as SNA President in 1986-

87. To make a gift in memory of Thelma Becker, click here.

 

2015 Annual Fund 

 Please consider participating in the 2015 Annual Fund today. The dollars raised through the

Annual Fund are used to support SNA and its members by providing education and professional

development, research, and scholarships. The theme for the SNA member campaign is “Lighting

the Way,” as the Annual Fund lights the way to education and professional development, research

to validate best practices, and scholarships for members to continue their education.  

 

As an SNA member, you can help your state become the “Giving Champion” for 2015, but more

importantly, you can make a difference in the lives of your colleagues and in the lives of the

children whose lives they touch each day. GIVE TODAY! 

Online/Recurring Giving 

 When you make an online contribution to the School Nutrition Foundation, you will have the

option of a one-time gift or a recurring gift. Making a monthly gift is easy and may make it possible

for you to give more than you can with a one-time gift. Consider the convenience of a monthly gift

when you make your contribution. Click here to make your contribution.

Page 462



 

Annual National Conference 

 The School Nutrition Foundation will have a booth in the SNA Marketplace (near SNA Member

Services Booth) at the Annual National Conference (ANC) in Salt Lake in July. During ANC,

attendees will be encouraged to stop by and make contributions to the 2015 Annual Fund. Would

you be willing to help for a couple of hours? You would have the opportunity to ask your friends to

join you in participating in the "Individual Giving Campaign: Lighting the Way.” You can encourage

SNA members in your state to get on board. If you are interested in helping, please contact Janet

Hedrick at jhedrick@schoolnutrition.org. 

Did You Know? 

 72% of all philanthropic giving in the United States came from individual donors in 2013. If you

add bequests, which also come from individuals, that total rises to 80%. 

  

In 2013, individual giving increased by 4.2% while giving by corporations declined 1.9%. 

Foundation Focus is an e-newsletter designed especially for those who support the School

Nutrition Foundation, providing them with the latest Foundation news and happenings. This

quarterly e-newsletter delivers top headlines, special announcements, important dates and

deadlines. 

To unsubscribe from this mailing list please e-mail webmaster@schoolnutrition.org or simply click

here.

 

School Nutrition Foundation | 120 Waterfront St, Suite 300 | National Harbor, MD 20745 

 Tel (301) 686-3100 | Fax (301) 686-3115 | E-mail snf@schoolnutrition.org
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118. Feedback from Oregon Academy Nutrition and Dietetic (OAND) members

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 17, 2015 02:45:37

Subject: Feedback from Oregon Academy Nutrition and Dietetic (OAND) members

Attachment:

Mail 2014-2015 House of Delegates - Feedback from Oregon Academy Nutrition and Dietetic

(OAND) members View Post  Message House of Delegates (HOD) – Spring 2015  

Kimra Hawk, RD, LD  

Oregon Academy Nutrition and Dietetics  Mega Issues Survey  

 

Between March 26 and April 9th, Oregon Academy Nutrition and Dietetics (OAND) launched a

seven question survey regarding members’ opinions about the two mega issues to be discussed in

the HOD session on May 2-3, 2015.  The mega issues identified by the HOD Leadership Team

are:  Malnutrition and Sponsorships.  Five of the questions on the OAND survey were specifically

focused on the two mega issues, and an additional two questions were included to collect

demographic datat about the OAND members responding to the survey.  

A total of 62 OAND members completed part or all of the survey.  

Mega Issue One - Malnutrition: 

When asked about their experience working in malnutrition and dietetics, a majority (66%)

reported that they had some type of work experience in malnutrition.   One person reported that

because of documentation of malnutrition they realized a 1.8 Million increase in reimbursement for

their hospital last fiscal year.    

An open-ended question was asked about how the Academy can best empower leaders in the

management of malnutrition, including identification, diagnosis and intervention.  OAND members

are very passionate about this topic with 73% offering comments, below are a few: 

Post information on the Nutrition Care Manual website. The dietitians continually use the site and

so do nurses and doctors.       

Training on the identifying and diagnosing process including hands on training for the physical

exam component. Education on the benefits in terms of revenue and better outcomes for the

patient.   (Training was listed repeatedly)  

Better documentation when charting. We identify the pieces that would lead to a diagnosis of

malnutrition, but speaking for myself, I do not write "malnutrition" as much as I should.   

Provide clear, evidenced based guidelines to use when diagnosing malnutrition.               

I believe that it is important to have a consistent definition of "malnutrition," and how to identify

this. This needs to incorporate the opinions of RDs, physicians, and other healthcare

professionals so that, at the very least, our starting point is the same.            

I believe dietitians need to take a more active role in local community assessments.        

Communication with other disciplines. Quality studies of how RDN intervention impacts

management of malnutrition.      
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The clear definition of malnutrition was a great first step. Now please further our knowledge in

physical assessment of malnutrition and treatment of deficiencies. Some of us have been in the

field long enough to have not learned these skills, and we don't work by MD's who will prescribe

the repletion dose of vits/mins for us.    

We are aggressively focusing on the ASPEN criteria for diagnosing malnutrition and familiarizing

dietetic students with billing codes/rationale for catching all to which it applies.  There seems to

be a lack of evidence for identifying mild malnutrition.  The hand strength criteria is also one not

widely conducted.  We could use more evidence based indicators/ways to measure mild and

moderate malnutrition.  Students also struggle with the subjectivity of mild, moderate, severe

somatic store assessments.  Advanced practitioners seem to have seen the range of malnutrition

enough that they are more comfortable assigning these labels with confidence.     

In Oregon, there is a movement to add a food security screening question in primary care and

clinic settings (Oregon Food Bank developed I believe).  It is a first step in identifying malnutrition

in the community settings but there are lots of ""next steps"" to develop the diagnosis and

intervention component at the community level. With health care reform and CCO's developing

strategies (in partnership with community-based organizations/clinics etc)  to bring more ""clinical-

like"" nutrition interventions to community-based settings RDNs need to be involved in developing

dx and intervention strategies."   

Our necessity and value must be recognized by physicians and other health care providers as the

experts.  We need to find our voice, our confidence is making ourselves visible among the

multidisciplinary teams.   At our hospital, we participate in daily rounding with the team so we are

visible and heard.   Help with language and most effective articulation of our points would be a

way to support and empower RDNs.         

Encourage regulatory agencies to recognize that RDs have the training and ability to identify

malnutrition, and encourage EHR companies to provide standardized ways for RDs and

independent providers to chart malnutrition using out of the box structured data.      

Our necessity and value must be recognized  by physicians and other health care providers as

the experts.  We need to find our voice,  our confidence is making ourselves visible among the

multidisciplinary teams.   At our hospital,  we participate in daily rounding  with the team so we

are visible and heard.   Help with language and most effective articulation  of our points would be

a way to support and empower RDNs.        

working with hospital coders to streamline identification and reimbursement; their references do

not link to our definition of malnutrition"           

I work in a PACE clinic (Program for All Inclusive Care for the Elderly), which provides primary

care to frail elderly. Our group readily uses the ASPEN/Academy malnutrition diagnostic criteria in

our everyday work to identify our participants that meet criteria for malnutrition. We have

permission to add it to the Problem/Diagnosis List and notify PCP -- they remove if they

disagree.  What really increased our ability to document malnutrition diagnosis, however, was

receiving hands on training r/t Nutrition Focused Physical Exam. This has led to increased

reimbursement to our program, and I believe this is part of the reason we were able to reduce our

census to FTE ratio from 350 participants: 1 FT RD to 300:1 FTE.  I think the NFPE trainings that

the Academy is just starting to market will go a long way to help add value not only to RDN
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practice, but also reimbursement returns which elevates our standing in healthcare.        

RDNs need to empower themselves to be experts and leaders in the management of

malnutrition. They should seek out opportunities to learn. The Academy can support these efforts

by providing learning opportunities that provide CE credit. Also, COLLABORATE with other

professionals MD,PA, NP, RN, PT, Social Worker, Home Health etc.        

Mega Issue Two - Sponsorships: 

A series of statements were presented to OAND members about sponsorships.  Below is a

summary of their responses: 

Nearly 51% strongly agree or agree that sponsorships support the work of the Academy.  

Nearly all (94%) strongly agreed or agreed the Academy should examine the existing sponsorship

policy.  

82% strongly agreed or agreed the Academy should consider individual brands within a

company’s product portfolio when considering sponsorships.  

82% strongly agreed or agreed that there should be specific nutrition “guardrails” for products

when considering product sponsorships.  

After reviewing the HOD sponsorship Fact Sheet  53% felt they had a better understanding of the

Academy sponsorship process.  

Almost all (98%) felt the Academy should be transparent with members regarding the vetting

process for sponsorships.  

Only 32% feel the Academy should not accept sponsorships from any organization.  

OAND members were asked specifically about the Kids Eat Right/Kraft education initiative: 

10% responding felt they received adequate information on this initiative prior to its

announcement.  

Eighty-eight (88%) of OAND members responding to the survey stated they were aware of the

Kids Eat Right/Kraft education initiative.  

100% felt that the KER logo on the Kraft Singles implies endorsement, while the remaining

respondents felt that it didn’t imply endorsement or were neutral about the statement.  

Eighty-six percent (86%) of dietitians felt that the KER/Kraft initiative may have a negative impact

of how others view their credibility as a dietetic professional or the credibility of other dietetic

professionals in general.  

68% believe the Academy should terminate the relationship with Kraft/KER as soon as possible.  

Below are comments from OAND members: 

No additional rationale will help justify how ridiculous and a poor decision it was to form

collaboration with a company like Kraft foods.                                                                            

It is annoying that the Academy keeps repeating the same line about how the KER logo on Kraft

foods is not an intended endorsement. It doesn't matter what is "intended." The only thing that

matters is that it is perceived as an endorsement.                                                                             

I am a supporter of the whole food (which this product does not comply) plant based (which dairy

is not included) lifestyle for disease prevention and management. With all the research today, I

am extremely disappointed that the Academy does not take a stronger stance in support of the

whole food plant based lifestyle and instead, allows itself to be manipulated by funding and

political interests.                                                                            
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Even if the members are aware of why this partnership took place, the public will still be

confused. As a group of professionals who educate individuals on how confusing food labels can

be, we know that our organization should not be contributing to the problem of making healthy

food choices.                                                                        

Just let the membership know what is going on in some specifics.  Make common sense choices

about relationships with the food industry.  Many of these large companies have some healthful

foods and many we would like to avoid.  It doesn't need to be all or nothing but association with a

product does imply endorsement even if not formally agreed upon on

paper.                                                

I'm not sure how or why the processed cheese was selected to have the logo but it was not a

good choice.  I am not sure how to respond to the question about terminating the relationship

since I dont really have a clear idea of what the "relationship" involves beyond the package logo

and ed materials on the web site.  How many professionals and or consumers have looked at the

KER ed materials - I think the logo on cheese portion of the agreement should be seriously

reconsidered - that is what has raised concern among members, media and

public.                                

I'm not sure the relationship needs to be terminated but redefined.   What we are willing to

compromise in terms of our message about what is considered healthy food must be clearly

defined and have it resolved this line cannot be crossed. Clearly Kraft Singles do not fit most

RDNs’ description of healthy food.   If we cannot identify a product within a sponsor’s line that has

a clear representation, then perhaps we terminate that relationship.  I would think Kraft would be

interested in working with the Academy to develop an acceptable Kids Eat Right  food,  not

RDNs  lowering their standards for money.                                                                       

There is so much false information out there regarding nutrition that RDNs and DTRs work every

day to overcome in their profession, AND made a mockery of RDN's and DTRs everywhere with

this initiative.                                                                       

The public perception of RDNs because of the attention is negative and perception is reality and

continues forever in the current media environment whether it is true or

not.                                        

I am not a supporter of our organization creating a brand/logo.  Whatever its intention, it will be

viewed as an endorsement or viewed in the wrong manner.  The Academy needs to recognize

that while the intention may have been good, there were unintended consequences of this

decision.  I specifically have an on-going conversation with my community about cheese -

specifically that they do not feel that American cheese is a food, that it is a healthy choice and not

real.  When I chose to purchase and menu it for their children, they (and their children) were

outraged.  I felt comfortable then using my credential as a RDN to back my argument.  But with

the media attention regarding the Academy and Kraft, I feel that my credibility is on the line, that

my thoughts are not evidence based but

"purchased."                                                                            

Because RDNs claim to be "the nutrition experts," we really have to avoid endorsements of

brands and commodity groups, focusing instead on big picture concepts (MNT, food security and

meal management skills) supported by a science base vs
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fads.                                                                      

The decision to sell the KER logo to Kraft was terribly misguided and seemingly made behind

closed doors. It may have irreparably damaged our reputations as RDs. I am shocked, saddened,

and outraged that AND would betray it's members this

way.                                                                   

It appears to be damage control and weaken our credibility. Especially in view of the local and

national movements to have whole foods, minimally processed, be the direction of our food

system, to link with a highly processed food is very

confusing....                                                                         

"When the Kraft 'debacle' hit the media, I was actually at the Oregon State Capitol for RD

legislative day. Luckily I didn't get any questions there, but the Food Service Director at work

emailed me about it.  Bestowing the first seal on a ""cheese"" product really was a bad choice. As

an RDN and a mom, I am constantly working to promote the intake of whole/real/food-in-its-

natural state and minimize/decrease the intake of processed foods, and American Cheese is

about as far from real/unprocessed as you can get. 

About two years ago now, I was at a presentation by a psychiatrist who was largely speaking to a

room full of social workers and she veered quite significantly into nutrition, speaking about

Weston Price, SAD (Standard American Diet), and promoting a paleo/ketogenic type eating

pattern. She pulled up a slide directly commenting about the Academy and the corporate

sponsorships from Coca Cola and Pepsi, and how interesting it was that nutrition experts took

money from these companies. Quite embarrassing for me to listen to, as at the time I really didn't

know about the corporate sponsorships."                                                                            

Demographic information (age) was collected from respondents.  Forty-three (43%) were over 46

years of age; 53% were 25 to 45 years of age; only 1 was under the age of 25.  

OAND member respondents to this survey have a wide range of work focuses.  The strongest

responses as either a primary or secondary area of work focus included:  Clinical,

Community/Public Health and Private practice/outpatient clinical.  

  

Kimra Hawk 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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119. Sponsorship Responses from the District of Columbia

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Apr 03, 2015 19:36:43

Subject: Sponsorship Responses from the District of Columbia

Attachment:

Mail 2014-2015 House of Delegates - Sponsorship Responses from the District of Columbia View

Post  Message The following comments were shared by District of Columbia members. The

dashes (or line) indicates comments from another person.  

  

I'm not against corporate funding, sponsorships, and partnerships. However, when I saw this logo

I thought it was an endorsement. On the front of package it looks like "eat right" (translate good

choice, smart choice etc.) of course what would consumers think? The back is clearer

acknowledging support of KER.  

  

I have heard people say this was the "foundation" and not the Academy (and therefore not

accountable to members).  

  

This issue for me has nothing to do with the product. A life value of mine is respecting individual

choices and preferences and no moral judgment of food. (I may differ with many on that -- we

don't all have to have the same philosophy.)  

  

The press release did nothing for me. I still have questions:  

  

1. Why is the website up with no content? That is an absolute failure!  

  

2. Who benefits from this and how?  

  

3. Why was the membership not consulted, or at least informed of the plans? Did they not care

about our thoughts, feelings and views? When I heard the news, I assumed I was "out of the loop"

and membership knew this was happening. But from everyone I spoke with, members did not

know. (Is that true?)  

  

4. I understand the goal was to drive awareness of calcium and nutrient inadequate intake in kids

and drive traffic to the website. However, was branding a package the best use of funds to achieve

this? The academy takes volunteers for KER, why not fund production of in store KER branded

materials, work with supermarket RDs and KER RD volunteers to educate the community - food

demos, tours, q/a etc. Fine to allow sponsor logos at the event, or even include recipes using

sponsor products, sponsors offering coupons at store events. Sponsors could fun a cool education

app to use and brand KER. Or on another track, fun an unbranded KER marketing campaign on
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social media, print, and broadcast. Lots of options. My point is, even if they want to say, "it's not an

endorsement" which it is absolutely a perceived endorsement, I don't believe that this business

decision was the best one to accomplish the stated goals. If it's not the best why are we doing it?  

  

5. Why front and back of packaging if you must do both? Why brand with a logo, why not say on

the back "Free healthy recipes for kids at URL..."  

  

6. They say there is "more to come" - if what does come represents useful education then it begs

the question what is the value of the package labeling? I don't buy driving traffic to website. That

goal can be accomplished without labeling. 

 ------------------------ 

  

I am an RD member of the academy. But in total disagreement with the endorsement of products

like Kraft' singles, there is a petition on Change.org. I am sharing for those that agree with many of

us about repealing this type of business practices inside the Academy. 

 ------------------------ 

  

This letter is in response to the core question due to be discussed on May 3:  

  

"How do we evolve our existing sponsorship program to further the mission, vision, and goals of

the Academy while safeguarding the Academy's reputation and integrity?"  

  

First, I want to express my strong disappointment in the Academy Foundation’s decision to put the

first-ever Kid Eat Right seal on packages of Kraft Singles. Despite the Academy's insistence that

this seal is not an endorsement or a seal of approval, both dietitians and the public perceive it as

such.  

  

I believe that the reason the House of Delegates is addressing Corporate Sponsorship at the

spring meeting is precisely because many members feel our reputation is eroding in the eyes of

the public and other health professionals as a result of partnerships with Coca-Cola, PepsiCo,

General Mills, and Kellogg's.  

  

This latest development, while specific to the Academy Foundation, is another problematic conflict

of interest that highlights the need to make serious reforms. This dependence on controversial

corporate partnerships is compromising our ability to promote nutrition and is a betrayal to our

hard earned credential.  

  

I believe if we want to be regarded as THE nutrition experts, we need to raise the bar and remain

independent from food industry influence. It is time for the Academy to honestly and deliberately

address the concerns of dietitians, through real tangible action, not regurgitated old positions and

supporting the status quo.  
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For years, the Academy has said it is listening to its members on this issue, but it is hard to believe

that when the Academy's actions continue to prove otherwise.  

I urge the House of Delegates to take a stand once and for all on behalf of the profession we all

love. It is time for the Academy leadership to push for a new paradigm of fundraising that does not

compromise our professional image nor ask professionals to uncomfortably defend the Academy. 

 ------------------------ 

  

Regarding the Change.org petition: 

  

I was disappointed myself when I learned about the "seal for sale" as I call it, but I kept feeling that

what's been talked about on the various listserves I read isn't getting to the crux of the issue. THIS

DOES. It's not about the sponsorship itself or the partner they chose as their first. It's about  my

 member organization who I have long felt doesn't actually represent  me - a non-clinical, second-

career dietitian with more experience in the business world than in the health field. We need a

leadership who really leads and represents us…not hides behind after-the-fact press releases or

boring videos supposedly announcing this partnership that I stopped watching because I'm too

busy and it wasn't getting to the point so I lost interest. I've also tried taking their surveys but

they're so poorly written and not written to RDs who don't counsel patients directly.  

  

My public comment on the Change.org petition: 

  

I am a dietitian who works with industry, and I respect others who do the same as well as those

who feel there should be a divide. To me, this issue isn't about cheese or Kraft or any corporation,

really. It's about a member organization that went rogue and abused its power in representing its

75,000+ members. The fact that we had to learn about this new on-package label in a New York

Times piece, that it wasn't in the Academy daily news even though it's very much the subject of

conversation among RDs - it's disappointing at minimum and damaging at its worst. The Academy

supposedly acknowledges and supports that the field of dietetics is changing and evolving -

beyond the lab-coat clinical and foodservice. But the Academy leadership needs to get with it too

and have a heck of a lot more business savvy.  

 

I frankly don't care what other organizations are doing for front-of-package labeling programs.

When an RD accepts money to blog for Coca Cola, that's her decision and her reputation, and I

firmly disagree with others who think it's a mark on the industry but when a member association

allows its logo to be used on food packaging, that's the entire membership association's

reputation. While I may think Dr. Oz is a cuckoo, I don't think all MDs are shills. But if the American

Medical Association (or AMA Foundation) began putting its logo on things without consulting its

members, then we have a problem. Same thing here.  

 ------------------------  

  

Not financially -- I have been emotionally hurt by public discord assuming Academy = all RDs and

negative press, negativity about RD credential from food and health influencers.  
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I support sponsorship, including Coke, Pepsi, and General Mills. It is necessary. However, the

academy should proactively recruit sponsorship from more healthy brands and slide a scale of

fees to make it reasonable for smaller companies. In addition, the academy should set parameters

around what gets featured in the sponsorship, e.g., Quaker Oats is owned by Pepsi and a better

alignment than many other Pepsi products. Sabra hummus is Pepsi -- matching that with

Academy. The Academy should stop any future plans for seals of any kind on any product

because it is not an effective way to educate consumers and it implies an endorsement. The

academy should be transparent and disclose what the sponsorships are funding specifically. It

should be public so there is nothing to criticize. 

 ------------------------ 

  

Consumers are not going to know or care what the difference is between "supporter" and

"endorsement."  They will see a seal or logo and think "hey, dietitians or health care providers

think this is a healthy product, super!" This is a wonderful example of how a large organization (i.e.

the Academy) can do things without even considering the voice of so many of its members.  I have

nothing against AND, but I feel this happens too often with large organizations taking it upon

themselves at the higher-up levels before running things down to us at "lower ranks" for lack of

better words.  The media can then blow it out of proportion with all "75,000 dietitians"

recommending something we didn't even have a say in, plus Jon Stewart throwing his comical but

incorrect analogy in the mix.   

  

This is my two cents, and apologies for the tangent, but all of this to say that this petition is

IMPORTANT if we want our voice HEARD and changes to be made WITHIN the Academy.  I

know they emailed out an "apology" letter last night saying they were "working on fixing this" and

trying to "retract" the article from the NY Times, but what's done is done, and things like this need

to NOT happen in the first place. 

  ------------------------ 

  

I strongly request that great effort be made to separate the two topics during this meeting:

“endorsements” vs. “sponsorship.” I fully recognize that this latest blunder (for lack of a better

word) opens the door to conversations about AND corporate sponsorship policies and that are

great—we should encourage open discussions on this. However, I do fear that this incident will be

used as “evidence” to negatively impact future sponsorship policies and the financial stability of

AND. We have an endorsement policy in place and IMO; this was a breach of that policy. Call it

technical or just perceived—either way it’s received as an endorsement by the public and our

Foundation leaders should have had the foresight to understand this would occur. For the record, I

personally don’t support the KER, AND or any AND-affiliated program logo on any food product,

packaged baby carrots or Kraft Singles. But hey, my opinion was never consulted and perhaps as

the Foundation they don’t need member approval for such arrangements—you would know best.  

  

Thanks for hearing me out. My answers are below.  
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Academy Corporate Sponsorship Program 

  

1. Have you, your students, or DCMADA been impacted by the academy's corporate

sponsorship? Only positively.  

  

2. How do you view corporate sponsorship (identify pros and cons)? I view our corporate

sponsorship as positive.   

  

Pros: AND members benefits from the funding, research, information, communications, and

employment opportunities afforded RDs from food industry. There are many brilliant minds (RDs,

in fact) that work within industry who speak/engage at our meetings. These perspectives are

invaluable to learning and AND members would get limited exposure to them should corporate

sponsorships be eliminated.  

  

Cons: Public perception. A loud AND-member minority is attempting to bring public attention to

AND corporate sponsorship. Their goal is to negatively effect public perception of AND and our

sponsors. While the tactics used are certainly debatable, I believe the campaign is working.

Perception is reality.  

  

For those that view AND sponsorship negatively, I say this: As trained professionals, we are

taught to think critically and independently and pass judgment based on evidence. We should be

smart enough to understand the difference between commercialism and scientific evidence.  

 ------------------------  

 

No need to repeat what has already been stated so well: bottom line is that I agree with the

positions I have read from DCMADA members. Troublesome to me that many large organizations

- at the top level - proceed with authority to "speak" for their members, who assume decisions are

always made in their best interest, silently and blindly following the party line. Am thrilled to see

the power and passion voiced in opposition around 'sealed' slices of cheese! The Kraft debacle

may also allow members to re-visit corporate sponsorship in general, and of industries that

dietitians may have issues with = Coca Cola and PepsiCo. We have long championed being the

voice of foods and nutrition, and personally, I rejoice seeing advertisements touting avocados and

walnuts while I cringe with the association with sugar-laden beverages. Big business = big bucks

from donors. I believe when the dust settles, Jon Stewart would be likely to read a follow-up story

on his program that sets the record straight. 

 ------------------------ 

  

In response to the A.N.D sponsorship policies I must add my name to the many looking for

transparency on the mentioned policies, therefore  

  

"I am participating in the #RepealTheSeal campaign to show my disagreement with the
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Academy’s recent decision to allow the Kids Eat Right logo onto food packaging. I invite my fellow

colleagues and bloggers who share this opinion, or who support this campaign, to also post this

open letter on their own blog, to sign the petition at  change.org and/or to use #RepealTheSeal

hashtag via social media.  

  

Dietitians and Academy members still have more questions than answers. As the word about the

Change.org petition spreads, we continue to wait for a swift and appropriate response from the

Academy leadership. As Geagan says, "Our feeling was that going public with our petition to the

Academy was the only way we could effect REAL change."  

  

I agree wholeheartedly that placing a logo on a package – any package, in my opinion (yes, I'd

feel the same if this was a brand of carrots or edamame) – implies an endorsement, which is

problematic if the Academy and its members are to maintain their credibility and public trust.  

I signed the petition to #RepealTheSeal because I support transparency, and I would like to see

more effective solutions for the goals of the Kids Eat Right program that does not involve  placing

logos on products. I encourage anyone who cares about our issue to sign the petition and make

your voice heard. 

 ------------------------  

  

It really does not matter whether it is an endorsement; the PUBLIC perception is that we endorsed

fake food! How will we EVER establish ourselves as THE nutrition expert if we continue to partner

with big food? We have just indirectly lent Food Babe and other non-credentialed “nutritionists”

credibility while losing it for our entire, educated profession!  

  

-No one knows or cares that the Foundation is separate from AND. They (foundation, AND) are

still towing the party line as we are being bashed by all credible media outlets! AND MUST DO

SOMETHING TO ATTEMPT TO REPAIR OUR COLLECTIVE REPUTATION - I SUGGEST A PR

CAMPAIGN AND SOME RECANT OF THE KER SEAL!  

  

I have been an active member in the Academy throughout my entire career and have always tried

to work within the system. It has become apparent that those of us who want change are not

getting the support of the Academy and that is why there are various groups, within our

association, who have set out to so without their blessing. 

 ------------------------  

  

First, I want to express my strong disappointment in the Academy foundation decision to put the

first ever kids eat Right seal on packages of Kraft singles. Despite the academy's insistence that

this is not an endorsement or seal of approval, both dietitians and the public perceive it as such.  

  

I believe that the reason the House of Delegates (HOD) is addressing corporate sponsorship at

the Spring meeting is precisely because many members, like me, feel our reputation is eroding in

the eyes of the public and other health professionals as a result of the partnership with coca Cola,
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PepsiCo, General Mills and Kellogg’s.  

  

This latest development, while specific to the academy foundation, is another problematic conflict

of interest that highlights the need to make serious reforms. This dependence on controversial

corporate partnerships is compromising our ability to promote nutrition and is a betrayal to our

hard earned credential.  

  

I believe if we want to be regarded as the nutrition experts we are, we need to raise the bar and

remain independent from food industry influence. It is time for the Academy to honestly and

deliberately address the concerns of dietitians through real, tangible action, not regurgitated old

positions and supporting the status quo.  

  

I urge the HOD to take a stand once and for all on behalf of the profession we all love. It is time for

the Academy leadership to push for a new paradigm of fundraising that does not compromise our

professional image, nor ask professionals to uncomfortable defend and support the academy.  

  

Katrina Holt 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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120. Comments from Florida

From: NoReply@webauthor.com

To: dmartin@burke.K12.ga.us

Sent Date: Mar 27, 2015 00:34:25

Subject: Comments from Florida

Attachment:

Mail 2014-2015 House of Delegates - RE: KER View Post  Message I agree both issues are highly

pertinent and deserve time and attention!  The sponsorship/KER issue is more controversial, so it

is recieving more attention currently.  I am trying to take advantage of my members' interest in

sponsorship to gain feedback on malnutrition by using a survey which includes questions related

to both issues.  

 

So far, I've received 6 unsolicited emails from members (between 3/13 and 3/18) concerning

displeasure with the KER logo on Kraft singles.  In addition, 16 RD/RDNs have completed the

survey monkey questionnaire addressing both sponsorship/KER logo and malnutrition. While the

majority of respondants (75%, n=12) expressed being terribly upset or upset with the KER logo on

Kraft Singles, 18.75% (n=2) were or ok or neutral with the logo being displayed and one (6.25%)

was very pleased with the logo. Many members suggested that lack of coordiated care between

health professions is a barrier to assessing and treating malnutrition.  

  

A. Responses to Survey Monkey Questionnaire: Spring 2015 HOD: Malnutrition &Academy

Sponsorship (survey is still open) (N=16)   

Q1: Did you know 30-50% of adult hospital patients are likely malnourished but only 3.2% of

patients are discharged with a medical diagnosis of malnutrition? (Note a medical

diagnosis by an MD, OD, PA, etc. is needed along with reference to a care of plan to qualify

for CMS reimbursement for malnutrition). 

Yes – 50% (n=8) 

No – 50% (n=8) 

Q2 Do you or your facility use a validated tool (Mini Nutritional Assessment-Short Form,

Malnutrition Universal Screening Tool, Nutrition Risk Classification, etc.) to screen for

malnutrition? 

Yes – 40% (6) 

No – 26.6% (4) 

I don't know – 6.67% (1) 

Not applicable to my practice area 26.6% (4) 

Q3 Studies have found that early assessment and treatment by a dietitian can lead to

reduce length of stay in the hospital setting and cost savings.  What barriers do you

experience in assessing and treating malnutrition? (Select all that apply.) 

Insufficient personnel 18.75% (3) 
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Lack of resources 0% (0) 

Lack of appropriate triggers to indicate need for RD assessment 31.25% (5) 

Lack of expertise (ex. Personnel need training on malnutrition characteristics or need training to

use Nutrition Focused Physical Examination) 25% (4) 

Lack of coordinated care between health professionals 43.75% (7) 

Not applicable to my practice area 43.75% (7) 

Other (please specify) 12.5% (2) 

Q4 What is your experience with malnutrition in your practice area? Please also provide

any additional comment on malnutrition.  

(Answered: 9; Skipped: 7) 

Not applicable 

We are diagnosing using the most current criteria and now able to order supplements/tube

feeding. We have also worked with coders to encourage physicians to document malnutrition. 

Not applicable to my practice area. 

Familiar with (great) work of Clinical Staff at WVUH. 

I regularly code patients as malnourished in the hospital setting in order to try and get additional

reimbursement from insurance companies for care.   

Indirect - staff RDs do a fabulous job with reimbursement for diagnosed malnutriton. Its the more

subtle malnutrtion that I worry about   

I work dialysis and we use Malnutrition Inflammation Score Once a year six months after the

patient's annual screening and in addition we use SGA screening as well. In our monthly charting

we also can do the SGA screening if we see a weight loss, etc. 

Very little in my current practice area, but very experienced with this when I worked in clinical

dietetics. 

Malnutrition is common. I am currently trying to convince our corporation to replace our current

nutrition risk screen with the MST. There is resistance to this right now, as the initiative is

"nutrition-based" and not "nursing-based." 

Q5 What could the Academy of Nutrition and Dietetics or WVAND do to assist you in

identifying, assessing, planning care for and receiving reimbursement for malnutrition?  

           (Answered: 8, Skipped: 8) 

Provide additional information on reimbursement to support the importance of RDs and possibly

increase pay. CPEUs that discuss and provide hands on learning concerning the physical

assessment to diagnose malnutrition. 

N/A 

Provide how to’s. 

Guide on how to set up a malnutrition program within a hospital. 

Continue researching improved outcomes/cost saving for institutions that implement universal

malnutriton intervention 

For hospital dietitians, do not allow dietitians to be spread so thin. because of the turnover in the

hospital I don't believe a dietitian should have more than 50 patients a day. I don't know how

many patient a physician hospitalist has, but a dietitian should have no more than they have. 
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Highlight collaboration with all disciplines involved, especially nursing organizations to drive this

change to use a validated tool. 

Q6 What positive and negative consequences do you associate with the Academy

Sponsorship Program?  

(Answered: 11; Skipped: 5)  

Benefits: 

Financial assistance for grants, research, educational speakers, promoting education messages 

unsure 

Unsure of details of sponsorship program. 

Money to do programming 

None 

Allow for the Academy to exist 

None 

opportunity to influence industry practices 

Education hours, net working, providing research and resources. 

Collaboration with the goal of improvement of the food environment 

money 

Negatives: 

Partnerships with corporations which members and the public view as misaligned with Academy

goals and proper nutrition deteriorate the reputation of the Academy and disenfranchise dietitians. 

perpetuating the "good" and "bad" food mentality rather than a balanced diet 

Unable to answer 

Misrepresentation of my values. We need to be partnering with people because it's right and not

to make a buck. Let's put our label on farmers markets and kale. Not cheese "food" 

Support of foods with no nutritional benefits. Horrible publicity. Supporting foods that don't

optimize the nation’s health nor provide practical solutions to the science. 

Degrades/harms our authority as lead nutrition experts, creates a corporate environment where it

appears we are more likely to recommend processed/sponsored foods 

Associated with companies I would not consider healthy. 

looks like an endorsement, dilutes our credibility 

focuses on things like RD needs a masters degrees to practice when most who have them don't

have a nutrition masters. Spread out too much e.g. food service verses clinical 

There are many. Associating ourselves with large food corporations sends the wrong message to

the public that we agree with food industry platforms. Though many food companies are showing

a small effort in creating healthy products, that is not their main objective and not their bottom

line. Many companies that have sponsored the academy continue to market unhealthy and

detrimental products to the public, and have no intention of scaling back. No matter what the

Academy says, the public, as well as other organizations, see our alliance with these companies

as support of ALL of their products and initiatives, and it also creates the atmosphere that we are

influenced by their marketing and research. regardless of whether that is true or not, we cannot

have this public perception. It damages our perceived credibility. 
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veiled activity, conflicts of interest, negative public opinion about conflicts of interest 

Q7 Which best describes how you feel about the Foundation's new partnership with Kraft

which includes the Kids Eat Right Logo on KRAFT Singles packages (identifying the brand

as a proud supporter of Kids Eat Right)?  

Terribly upset – 50% (8) 

Upset – 25% (4) 

Okay or neutral – 18.75% (3) 

Pleased – 0% 

Very pleased – 6.25% (1) 

I am unaware of this new... – 0%  

  

Q8 The Academy Foundation sees its partnership with Kraft as an opportunity to raise

awareness of the importance of vitamin D and calcium in children's diets.  This

collaboration is not intended to constitute any endorsement or to be a nutritional seal of

approval. Do you think consumers will interpret the Kids Eat Right logo on Kraft Singles (or

other products) as an endorsement/seal of nutritional approval?  

Yes – 75% (12) 

No – 12.5% (2) 

Maybe – 6.25% (1) 

Other (please specify) -6.25% (1) -I don't have a problem with kids eating cheese  

  

Q9 Please provide any additional comments about the Academy Sponsorship Program or

your response to the Kids Eat Right Logo on 2% and Regular Kraft Singles packages.  

(Answered: 10; Skipped: 6) 

Entering into a partnership should be carefully considered and researched. Were focus groups

completed to assess how members and the public would react to the KER Logo on Kraft Singles?

Were other food items explored? Potentially members and the public would have responded

more favorable if a message on the package included something about vitamin D or Calcium and

if the package didn't say "pasteurized processed cheese product." 

I feel that the public will see this as an opportunity to undermine RDs and our expertise. 

There has been controversy for at least a decade about the Academy's sponsorship. The

delegates asked for input then, and ignored it. Time to act on membership's opinion. 

I have no problem raising awareness of the importance of vitamin D and calcium in children's

diets. However, I do have a problem using the Kids Right Logo. In the eyes of the consumer this

automatically means - this is product is okay for children to eat. I believe there could be other

ways. Also, I am sure Kraft knew this would be perceived by consumers as positive and approved

and increase sales. Even the world news made mention that it was no way an endorsement but

very confusing for the public. 

It's ridiculous and makes me ashamed to be a part of such an organization. As a student about to

enter the professional world, I will be looking for alternatives to spread my nutrition knowledge

rather than be affiliated with AND. 
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Kids Eat Right Logo needs to come off. No one should be able to pay us to put a logo on a

product. There are other ways to increase people coming to the eat right kids website and getting

information from RDs then a logo on a processed food product that should be eaten minimally

and occasionally. 

Completely misguided...if it looks like a duck, quacks like a duck, walks like a duck don't try to

convince people its a swan 

So many years eggs were vilified. Since I was with a major cholesterol study involving seven

states while I was up in ND in the 80's I baulked at the restriction of eggs and never restricted my

patient's from eating eggs. Restricting eggs I believe did more harm than good, even in the

general population. It was never research based. So until you show me why the Regular Kraft

Singles are bad when children need fat for brain growth. So I ask the dietitian who are outraged

to reevaluate and don't go there with me. Just as natural cholesterol in food is needed for brain

function in the young and elderly. I don't mean the type that is made in the body. I mean dietary

cholesterol. The fat in milk is natural and not man made. Just as coconut milk fat is natural and

the bonds break easier. Unlike man made hydrogenated fats. Children need to move rather than

restrict their intake. They also need to do exercise a lot. It is the parents responsibility to provide

the food and then allow the child to choose from the selections provided and the selections

should be from a wide variety of food group sources. Cheese and milk being one of them (skim is

not good for children until they are older, transition them to skim after brains have fully

developed). I always said to parents if they are in a lot of sports then don't get too worried until

they stop. Then transition them after they stop the sports activities. That was always part of my

teaching when I did work with children. I don't believe transitioning children prior to 25 years old is

necessary if they are extremely active. Too many dietitians have eating bias's and they translate

those to their patient populations. In my college CUP class alone 50% were ether anorexic or

bulimic. Out of the 20 of us there 15 with eating disorders. And they didn't believe what they were

going to have to teach. I used to ask them why they were there. They said to help themselves. If

that is still true with the numbers that enter the profession then we have a problem in our

profession. Not the cheese. The over reaction to the cheese is biased based, I believe. I don't like

the Academy paring with anyone, but reality is we are a money based society and exposure is

extremely important. I am more upset with these supplement companies like juice plus and other

supplements for weight loss etc. I believe you should eat whole foods and exercise, included in

that is eating cheese. If a child chooses 2% cheese verses potato chips great. Or if the child

chooses corn chips from the health food section such as Garden of Eatin and then eats Kraft

cheese with it then great. Better than a candy bar. How about some Pistachios. Better than eating

chicken nuggets from a fast food place. How about Kraft Singles on a salad or even on a

sandwich. It's better than Kraft Lunchables. I am going to ignore the uprising against Kraft and the

Academy. Because it is better than Pepsi and Coke and the Academy. I know I am long winded,

but I would rather the kids eat the singles then eat many of the the things they do eat. Instead of

going against it work on good recipe or food combos with the singles. So that you can get the

better foods into them. Kraft singles and celery sticks, wrap Kraft singles around mini carrot sticks

like pigs in a blanket. Apple slices and Kraft singles. Cucumbers and Kraft singles. Get them to

eat veggies. 
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I am terribly disappointed with this recent venture. There are many other ways the academy can

raise awareness about the importance of Vitamin D and Calcium for children! This product is not

representative of what RDs recommend for their patients (as it is highly processed), nor should

we allow Kraft to pay us to use our logo (I know that was not the intention, but in reality, that is

what has happened here). No matter what we say the intention of this was, public perception is

important. They see this as an endorsement of this product and an alignment with Kraft (who

manufactures many products of extremely poor nutritional quality). We have been made a

mockery in the news media, and, I am afraid, almost rightly so. There are companies out there,

though maybe not with the money that Kraft has, that are seriously interested in the health of the

public and produce high quality products. Sponsorship should weigh heavy on our minds, and the

Academy needs to be very careful who they align themselves with. This particular venture WILL

affect our credibility with the public, though I am sure you would like to think it will not. I have

dedicated over 20 years to the Academy and served on our affiliate board in multiple positions,

including president. I defend our positions every day. I defend our credibility, knowledge,

expertise, and excellence in serving the public. I am so proud of my affiliate members, and I want

them to receive the respect and reverence they deserve, without having to answer to these poor

decisions that have been made above our heads. I have made my position very clear to my

employer (who is the Health Promotions Director of our state employee insurance program)

regarding this issue. She asked me why the Academy would do this, and felt that you all did not

consider the ramifications of these actions. I would have to say I agree. Please listen to your

members and do NOT put our logo out for sale, especially not for questionable products. This

should never have been an issue, because someone should have seen the repercussions

coming. Thank you. 

How could the logo mean anything but approval? People don't usually put their name on

something unless they approve of it. This decision happened behind closed doors and affects all

of us. I do not think processed cheese should be a daily food choice "approved" by an

organization who is supposed to represent my credential. As fellow educated nutrition experts, I'm

sure they understand the consequences of choosing such foods frequently, as well as the

implication of endorsing such items. They could have chosen a more benign food. 

  

 I received 6 unsolicited emails from members between 3/13 and 3/18 concerning displeasure with

the KER logo on Kraft singles.  In addition, 16 RD/RDNs have completes a survey monkey

questionnaire addressing both Sponsorship/KER Logo and Malnutrition.  

  

B. Unsolicited email samples: 

Member 1: 

Dear Jana,  

Thank you for representing WVAND members at the upcoming House of Delegate meeting.  

Late last week I updated my bio for participating on a veteran farming panel in my community.  I

took a moment to consider if the RDN credential would be an asset or a liability with this event’s

target audience, and it is because of the Academy’s ongoing ties with corporate food companies,

including this most recent Kids Eat Right action.   
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When I noted that the HOD was going to discuss the Academy’s sponsorship in the spring

meeting, I thought the Academy was truly starting to listen and respond to its members, I had a

renewed faith that change was on the way.   

I am disappointed in the Academy Foundation’s decision to put the first-ever Kid Eat Right seal on

packages of Kraft Singles. Dietitians and the public do perceive it as an endorsement.  

Corporate sponsorship casts a negative light on our hard earned RDN credentials and is

professionally embarrassing to me.  

This latest development, while specific to the Academy Foundation, is another problematic conflict

of interest that highlights the need to make serious reforms. This dependence on controversial

corporate partnerships is compromising our ability to promote nutrition and is a betrayal to our

hard earned credential.  

I believe If we want to be regarded as THE nutrition experts, we need to raise the bar and remain

independent from food industry influence. It is time for the Academy to honestly and deliberately

address the concerns of dietitians, through real tangible action, not regurgitated old positions and

supporting the status quo.  

Please ask the House of Delegates to insist that the Academy leadership re-evaluate expenses,

income, and fundraising and adopt a new financial model that does not compromise our

professional image nor ask us to uncomfortably defend the Academy.  

Sincerely,  

  

Barbara E. Hartman, MS, RD, LD  

Chief, Nutrition and Food Service  

VA Medical Center  

Martinsburg, West Virginia  

  

Member 2: 

Jana, this is a reprint of a letter written by a Dietitians for Professional Integrity Member.  I

understand AND's sponsorship policy is once again up for discussion.  I felt the same many years

ago when Sharon Maynard was delegate and this topic was up for discussion.  I'm so

embarrassed by AND's sponsorship of non healthy food products.  Thanks for pursuing our

mission:  

"Dear Academy Delegate,  

Thank you for representing members at the upcoming House of Delegate meeting. This letter is in

response to the core question due to be discussed on May 3:  

"How do we evolve our existing sponsorship program to further the mission, vision and goals of

the Academy while safeguarding the Academy's reputation and integrity?"  

First, I want to express my strong disappointment in the Academy Foundation’s decision to put the

first-ever Kid Eat Right seal on packages of Kraft Singles. Despite the Academy's insistence that

this seal is not an endorsement or a seal of approval, both dietitians and the public perceive it as

such.  

I believe that the reason the House of Delegates is addressing Corporate Sponsorship at the

spring meeting is precisely because many members feel our reputation is eroding in the eyes of

Page 482



the public and other health professionals as a result of partnerships with Coca-Cola, PepsiCo,

General Mills, and Kellogg's.  

This latest development, while specific to the Academy Foundation, is another problematic conflict

of interest that highlights the need to make serious reforms. This dependence on controversial

corporate partnerships is compromising our ability to promote nutrition and is a betrayal to our

hard earned credential.  

I believe If we want to be regarded as THE nutrition experts, we need to raise the bar and remain

independent from food industry influence. It is time for the Academy to honestly and deliberately

address the concerns of dietitians, through real tangible action, not regurgitated old positions and

supporting the status quo.  

For years, the Academy has said it is listening to its members on this issue, but it is is hard to

believe that when the Academy's actions continue to prove otherwise.  

I urge the House of Delegates to take a stand once and for all on behalf of the profession we all

love. It is time for the Academy leadership to push for a new paradigm of fundraising that does not

compromise our professional image nor ask professionals to uncomfortably defend the Academy.  

Sincerely,  

Cynthia Gay, RD, LD  

40 Year Member of the Academy  

 

Member 3: 

Dear Ms. Hovland  

Thank you for representing WV Dietitians at the upcoming House of Delegate meeting. This letter

is in response to the core question due to be discussed on May 3:  

"How do we evolve our existing sponsorship program to further the mission, vision and goals of

the Academy while safeguarding the Academy's reputation and integrity?"  

First, I want to express my strong disappointment in the Academy Foundation’s decision to put the

first-ever Kid Eat Right seal on packages of Kraft Singles. Despite the Academy's insistence that

this seal is not an endorsement or a seal of approval, many dietitians, physicians and the public

perceive it as such. This is a critical issue in our state. I work in Pediatric Nutrition. The challenges

of educating our WV families on healthful food choices are many.  Misleading labeling will only

complicate the task and confuse our families, especially those with limited resources or literacy

levels.   

I believe that the reason the House of Delegates is addressing Corporate Sponsorship at the

spring meeting is precisely because many members feel our reputation is eroding in the eyes of

the public and other health professionals as a result of partnerships with Coca-Cola, PepsiCo,

General Mills, and Kellogg's.  

This latest development, while specific to the Academy Foundation, is another problematic conflict

of interest that highlights the need to make serious reforms. This dependence on controversial

corporate partnerships is compromising our ability to promote nutrition and is a betrayal to our

hard earned credential.  

I believe If we want to be regarded as THE nutrition experts, we need to raise the bar and remain

independent from food industry influence. It is time for the Academy to honestly and deliberately
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address the concerns of dietitians, through real tangible action, not regurgitated old positions and

supporting the status quo.  

For years, the Academy has said it is listening to its members on this issue, but it is is hard to

believe that when the Academy's actions continue to prove otherwise.  

I urge the House of Delegates to take a stand once and for all on behalf of the profession we all

love. It is time for the Academy leadership to push for a new paradigm of fundraising that does not

compromise our professional image nor ask professionals to uncomfortably defend the Academy.  

Sincerely,  

Kelly Loomis, MS, RD, LD, CDE  

  

Jana hovland 

Your notifications are set to Real-Time, if you would like to change this, log into the portal and

update your preferences under My Profile. 
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121. Replacement Member on Scholarship Committee 

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Jean Ronnei' <jean.ronnei@spps.org>,

'ami.n.childers@pepsico.com' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Sanders, Sara

<ssanders@schoolnutrition.org>

Sent Date: Mar 20, 2015 15:38:22

Subject: Replacement Member on Scholarship Committee 

Attachment: Action Item - Replacement Member to Scholarship Committee.docx
SNF Scholarship Committee Replacement Member Ballot.docx

Hello Everyone:

 

 

I am attaching an Action Item and Mail Ballot for a replacement member to the Scholarship

Committee.  Previously you approved Donna Roy being added to the Committee but she had to

decline her appointment.  The new ballot is for Peggy Eller to be appointed.

 

 

Please return the ballot to me by Noon on Tuesday, March 24, 2015,

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association
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BOARD OF DIRECTORS ACTION ITEM





		TOPIC: SNF Scholarship Committee Replacement Member

		[bookmark: _GoBack]DATE: 3/20/2015



		

		



		RECOMMENDED ACTION:  To approve the addition of Peggy Eller to the SNF Scholarship Committee to replace Donna Roy who could not participate on the committee.  





		BACKGROUND INFORMATION:  Donna Roy was approved previously to serve on the Scholarship Committee but had to decline the appointment. 







1. Has this subject appeared in previous Board Minutes?				 Yes		 No

       If yes, give Board meeting date and provide copy of previous reference.



2. Does this action align with SNF’s Strategic Plan?			 Yes		 No		 NA

       If yes, how does it align with SNF’s Strategic Plan?

	

3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible)

 Bylaws     Policy and Procedures      Strategic Plan

Article IV, Sections N and P, page 7

Will passing this motion require a change to any of the above documents?	 Yes		 No

	.

4. Is this action item controversial in any way?				 Yes		 No

If yes, to whom potentially?  

	

5. If this action passes, will it impact SNA’s financials? 					 Yes		 No

If yes, this year’s budget,  next year’s budget,   beyond next year.



6. If new product or service is new revenue projections and total estimated costs for proposed new product or service attached with this proposed action?		 Yes		 No	     NA



		NEW REVENUE PROJECTIONS: NA



		 





		TOTAL ESTIMATED COST:   NA



		





		IMPLEMENTATION DATE:   March 17, 2015



		



		RATIONALE/BENEFIT TO SNA MEMBERS OF PROPOSED ACTION: 



		Less demand on the current members of the Scholarship Committee.



		EXISTING POLICY/PRACTICE:



		The SNF Board of Directors approves all committee members and expansion of committees.  



		  

FORM SUBMITTED BY: 

		Scott Swogger, Chair



		

DATE:

		03/20/2015



		

ACTION TAKEN:

 Approve

 Disapprove

 Table, Until ____________

 Withdraw

 Abstain, By _____________



		

MOTION MADE BY: Scott Swogger



SECONDED BY:______________________________









		

RATIONALE FOR DISAPPROVE/WITHDRAW:



		









The form should include critical information on the rationale or fact base for the proposed action, ideas for implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget. 
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Action Item - Replacement Member to Scholarship Committee.docx
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SNF Board of Directors



Scholarship Committee Member



Please choose only one option below





I cast my vote to APPROVE Peggy Eller as a member of the SNF Scholarship Committee.



I cast my vote AGAINST Peggy Eller as a member of the SNF Scholarship Committee.



I cast my vote to hold a CONFERENCE CALL to discuss the addition of Peggy Eller as a member of the SNF Scholarship Committee.









    

______________________________________________________ ___ (Signature)



____________________________________________________(Printed Name)



_____________        ____________________________________________ (Date)







[bookmark: _GoBack]Please return the ballot to Deborah Van Balen via email at dvanbalen@schoolnutrition.org by Noon, Eastern Time on Tuesday, March 24, 2015.
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SNF Scholarship Committee Replacement Member Ballot.docx



120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Now more than ever, your voice is critical as we begin 2015 Child Nutrition Reauthorization!

There's no better time or place to make a difference than at LAC. Click here for more

information. 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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122. February 2015 Financial Statements

From: Williams, Kim <KWILLIAMS@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Jean Ronnei <jean.ronnei@spps.org>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>, Sandra

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Sent Date: Mar 18, 2015 13:05:29

Subject: February 2015 Financial Statements

Attachment: SNF February Financials.pdf

Good Afternoon All,

 

 

Attached please find the February 2015 financial statements for SNF.  After reviewing, if you have

any questions, please do not hesitate to email or give me a call.  Enjoy your Wednesday!

 

 

Thank you,

 

 

Kim

 

 

 

Kimberley Williams-Jones

 

Controller

 

School Nutrition Association

 

Phone: (301) 686-3100 xt. 136

 

Fax: (301) 686-3115

 
www.schoolnutrition.org

 

 

**********************************************************************
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MEMORANDUM 
TO:  SNF Board of Directors 


CC:  Patti Montague, Executive Director 


FROM: Kim Williams, Controller 


SUBJECT: February 2015 Financial Statements 


DATE:  March 17, 2015 


Attached are the financial statements for the month ending February 28, 2015.  To date, both 
revenue and expense line items continue to be down for the Foundation due to decreases in 
program funding.  At the end of February, the Operating Fund Revenue for SNF totaled 
$471,963 which is down $70,545 or approximately 13% and YTD operating expenses totaled 
$318,084, this is a decrease of $59,544 or approximately 16%.   


  Feb-15 Feb-14 Difference 
Revenues $471,963  $542,508  ($70,545) 
Expenses $318,084  $377,628  ($59,544) 
   Total Operating Fund Revenue $153,879  $164,880  ($11,001) 
Net Gain/(Loss) on Investments ($44,074) $111,370  ($155,444) 
   Total Net Operating Fund Revenue $109,805  $276,250  ($166,445) 


One area of increased revenue that is offsetting the decrease in program funding is the interest 
revenue received from the Invest In Us endowment.  To date, the amount received totals 
$112,543 which is $48,799 over last February and $22,543 over the annual budget.    


For the last five months of this fiscal year, the remaining budgeted revenue and expenses will be 
associated with scholarships, general operations and the final calculation of the Hero 
Celebration. 


Total Net Operating Fund Revenue 
To date the Total Net Operating Fund totals a gain of $109,805 which is $166,445 less than last 
February.  This amount includes a net loss of $44,074 in the value of SNF investments which is 
down $155,444 from the previous year and is the main cause for the significant decrease in the 
overall net.   


 
If you have any questions concerning any of the enclosed materials, please give me a call at your 
convenience at ext. 136 or kwilliams@schoolnutrition.org.  







SCHOOL NUTRITION FOUNDATION
STATEMENT OF FINANCIAL POSITION


February 28, 2015


DIFFERENCE
2014-15 2013-14 YTD to LY


ASSETS


Current Assets
   Cash and Cash Equivalents $3,675,002 $1,785,386 $1,889,615
   Certificates of Deposit 500,000 300,000 200,000
   Accounts Receivable 0 870,200 (870,200)
   Accrued Interest 1,199 406 792


      Total Current Assets 4,176,200 2,955,993 1,220,208


Investments
   Invest in Us 2,714,799 2,718,457 (3,658)
   Special Named Fund 83,075 72,716 10,359


     Total Investments 2,797,874 2,791,173 6,701


Pledges Receivable 95,597 82,339 13,258


Property and Equipment
   Furniture and Fixtures 14,223 13,609 614
   Accumulated Depreciation (13,814) (13,609) (205)


      Total Property and Equipment 409 0 409


TOTAL ASSETS $7,070,081 $5,829,505 $1,240,576


LIABILITIES AND NET ASSETS


Current Liabilities
   Accounts Payable $4,270 $0 $4,270
   Deferred Revenue 0 16,700 (16,700)
   Deferred Revenue-Walmart 431,640 317,835 113,804
   Due to/(from) SNA 49,683 (5,299) 54,982
   Other Current Liabilities 23,152 19,585 3,566
   Walmart Grant Payable 2,614,333 1,515,951 1,098,382


      Total Liabilities 3,123,077 1,864,773 1,258,304


Net Assets
   Begining Balance 3,837,200 3,688,482 148,719
   Current Change in Net Assets 109,803 276,250 (166,446)


      Total Net Assets 3,947,004 3,964,732 (17,728)


TOTAL LIABILITIES AND NET ASSETS $7,070,081 $5,829,505 $1,240,576







SCHOOL NUTRITION FOUNDATION
STATEMENT OF ACTIVITIES


SUMMARY
For the Seven Months Ended February 28, 2015


CUR PERIOD YTD ANNUAL REMAINING LAST YEAR DIFFERENCE
ACTIVITY ACTUAL BUDGET BALANCE YTD ACTUAL YTD TO LY


REVENUES


General Fund $356 $108,170 $148,500 $40,330 $116,972 ($8,802)
Hero Celebration 30,622 160,272 265,800 105,528 171,993 (11,721)
IIU Endowment 3,350 112,543 90,000 (22,543) 63,744 48,799
National Dairy Council 0 15,100 0 (15,100) 58,237 (43,137)
Scholarships 1,585 10,007 45,000 34,993 8,015 1,992
Wal-Mart -Breakfast in the Classroom 13,136 57,521 208,900 151,379 72,047 (14,526)
Webinar Wednesday 0 8,350 0 (8,350) 51,500 (43,150)
New Projects 0 0 125,000 125,000 0 0


  TOTAL REVENUES $49,049 $471,963 $883,200 $411,237 $542,508 ($70,545)


EXPENSES


General Fund 7,954 134,657 206,150 71,493 136,886 (2,229)
Hero Celebration 13,401 42,939 131,000 88,061 22,569 20,370
IIU Endowment 0 63,971 128,900 64,929 94,869 (30,898)
National Dairy Council 0 5,240 0 (5,240) 28,306 (23,066)
Scholarships 3,220 13,211 49,000 35,789 4,758 8,453
Wal-Mart -Breakfast in the Classroom 13,136 57,521 208,900 151,379 72,047 (14,526)
Webinar Wednesday 0 545 0 (545) 18,193 (17,648)
New Projects 0 0 106,200 106,200 0 0


  TOTAL EXPENSES $37,711 $318,084 $830,150 $512,066 $377,628 ($59,544)


  OPERATING REVENUE/(LOSS) $11,338 $153,879 $53,050 ($100,829) $164,880 ($11,001)


Realized gains/(losses) on investments 0 129,994 0 (129,994) 47,297 82,697
Unrealized gains/(losses) on investments 55,736 (174,068) 0 174,068 64,073 (238,141)


  NET CHANGE ON INVESTMENTS 55,736 (44,074) 0 44,074 111,370 (155,444)


TEMPORARILY RESTRICTED FUNDS


TOTAL NET REVENUE/(LOSS) $67,074 $109,805 $53,050 ($56,755) $276,250 ($166,445)





		February 2015

		SNF BALANCE SHEET

		STATEMENT OF ACTIVITY



SNF February Financials.pdf



 

Register for the school nutrition event of the year! SNA’s Annual National Conference in

Salt Lake City – July 12-15, 2015.  Visit www.schoolnutriton.org/ANC for more information.

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

**********************************************************************

 

P please don't print this e-mail unless you really need to.
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123. RE: Foundation Message to members 3-16-15

From: McClusky, Kathy <KathyMcClusky@IamMorrison.com>

To: Don Bradley, M.D. <don.bradley@duke.edu>, 'Sonja Connor'

<connors@ohsu.edu>

Cc: Elise Smith <easaden@aol.com>, Aida Miles <miles081@umn.edu>, Marcia

Kyle <bkyle@roadrunner.com>, Katie Brown <kbrown@eatright.org>, Tracey

Bates <traceybatesrd@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@charter.net>, Evelyn

Crayton <craytef@aces.edu>, Glenna McCollum

<glenna@glennamccollum.com>, DMartin@Burke.k12.ga.us

<DMartin@burke.k12.ga.us>, Wolf, Kay <wolf.4@osu.edu>, Mary Russell

<peark02@outlook.com>, Nancy Lewis <Nancylewis1000@gmail.com>,

Denice Ferko-Adams <denice@healthfirstonline.net>, Catherine Christie

<c.christie@unf.edu>, Margaret Garner <mgarner@cchs.ua.edu>, Tracey

Bates <tracey.bates@dpi.nc.gov>, Diane Heller <dwheller@mindspring.com>,

Sandra Gill <sandralgill@comcast.net>, jean.ragalie-carr@rosedmi.com

<jean.ragalie-carr@rosedmi.com>, constancegeiger@cgeiger.net

<constancegeiger@cgeiger.net>, eileen.kennedy@tufts.edu

<eileen.kennedy@tufts.edu>, carl@learntoeatright.com

<carl@learntoeatright.com>, Mary.christ-erwin@porternovelli.com

<Mary.christ-erwin@porternovelli.com>, Mary Beth Whalen

<Mwhalen@eatright.org>, Terri J. Raymond <tjraymond@aol.com>

Sent Date: Mar 17, 2015 21:49:58

Subject: RE: Foundation Message to members 3-16-15

Attachment:

Don, your comments are perfect.  Thanks.

 
 

From: Don Bradley, M.D. [mailto:don.bradley@duke.edu]  

Sent: Tuesday, March 17, 2015 12:35 PM 

 To: 'Sonja Connor'; McClusky, Kathy 

 Cc: Elise Smith; Aida Miles; Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Evelyn

Crayton; Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell;

Nancy Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane

Heller; Sandra Gill; jean.ragalie-carr@rosedmi.com; constancegeiger@cgeiger.net;

eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-erwin@porternovelli.com; Mary

Beth Whalen; Terri J. Raymond 

 Subject: RE: Foundation Message to members 3-16-15
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All,

 

I’ve followed the prolific email trail regarding the “Kraft crunch” [my term] over the last week or so.  

As a public member of the Board, I wonder how clients/patients/consumers view the addition of

the AND logo on Kraft singles.  Do they believe the logo represents an endorsement? Do they

care? Does it alter a consumer’s view of the Academy or RDs/DTRs credibility?  They may, they

may not.

 

 

I frequently tell my story about taking Lisa Hark, the RD who starred in the US version of the TV

show, “Honey, we’re killing the kids” (You can Google it)  to dinner prior to a speaking engagement

for a “State of Preventive Health Summit”. My concern was that I would need to order sprouts,

lettuce, yogurt, and tofu for dinner (kale wasn’t in fashion then) to keep from being derided by this

apparent food police. Her most recent episode called for junk food-eating 8 and 11 year olds to

immediately switch to Brussel sprouts and asparagus.   I made sure she ordered first, and to my

relief, she selected lamb chops with mint jelly, a baked potato with sour cream and butter, a salad,

and a dessert.  When I asked her how her dinner selection fit with her TV show, she replied, “It’s

all about moderation.”  My respect for this dietician rose exponentially.

 

My point here is that at least this consumer looks for nutritionists to provide practical advice on

how real people in the real world can eat a healthy diet.

 

 

That said, I don’t have Kraft singles in my refrigerator (I prefer real cheese), but I certainly don’t

condemn those who do, especially those who have kids (Aren’t you relieved, Aida?)

 

 

I’m not surprised by “journalists” misrepresenting facts in a story to make a personal point.  It’s

disappointing, but not surprising, and I would have expected better from the New York Times.

 

 

I’m also not surprised that a segment of nutritionists/AND members are upset- no, outraged- that

this action by the AND organization that represents them (and by extension their professional

identity) has besmirched them by working with a corporate giant.  We had this discussion at the

Board meeting, and the topic was at least peripherally presented at FNCE.

 

 

So fine, let’s talk about it [again].  I absolutely agree that we need to listen to AND members

carefully and authentically. We also need to understand what proportion of the membership they

represent, and how rigorous our dietary standards and principles should be.
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More importantly, let’s think through how our customers view this event.  Some damage has been

done by a careless [being kind] reporter, but I doubt it will be the end of the world.  

On the other hand, there may be consumers out there like me who are glad that nutritionists aren’t

riding around on their high horses, demanding that we all eat high-priced, organically-farmed, free

range, humanely produced goat or sheep cheese.

 

 

Finally, I would like for us to consider as AND Board members  our duty to protect the brand AND

our fiduciary duty to keep the Academy and the Foundation viable.  We can “repeal the seal”,

though at this point I don’t expect complaining members to be happy.  We also need to think

through what backing out of Kraft support for the Foundation will do to future opportunities for

external support.

 

 

Could we have planned better for this support deal?  Maybe.

 

 

Could we have anticipated a NYT reporter presenting such an inaccurate representation? 

Probably not, unless you’re a cynic like me.

 

 

Let’s talk about it with our members.  Let’s work to get an accurate representation of the

relationship with Kraft out in the media.  Let’s see what our customers think and whether they

care.  But let’s avoid knee-jerk reactions. 

 

To quote an RD I respect, “It’s all about the moderation.”

 

 

Don

 

 

Don W Bradley, MD, MHS-CL

 

Department of Community and Family Medicine

 

Associate Consulting Professor

 

Senior Advisor Practical Playbook
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DUMC 2914

 

Durham NC 27710

 

Hanes House 336

 

919-681-3184

 
don.bradley@duke.edu

 

 

From: Sonja Connor [mailto:connors@ohsu.edu]  

Sent: Tuesday, March 17, 2015 10:06 AM 

 To: McClusky, Kathy 

 Cc: Elise Smith; Aida Miles; Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Evelyn

Crayton; Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell;

Nancy Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane

Heller; Don Bradley, M.D.; Sandra Gill; jean.ragalie-carr@rosedmi.com;

constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-

erwin@porternovelli.com; Mary Beth Whalen; Terri J. Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

I agree.  Thanks Aida and Elise.  Am thinking the Board may need to talk.  I will be in touch.

 

 

Sonja  

  

Sent from my iPhone

 
 
On Mar 17, 2015, at 6:54 AM, McClusky, Kathy <KathyMcClusky@IamMorrison.com> wrote:

 

Aida and Elise…I had these same conversations (well, not word for word, but “essentially the

same”) with several people yesterday.  Very well stated and well summarized.

 

 

From: Elise Smith [mailto:easaden@aol.com]  

Sent: Tuesday, March 17, 2015 9:20 AM 

 To: Aida Miles 

 Cc: Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Sonja Connor; Evelyn Crayton;

Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell; Nancy

Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane Heller;
Page 492



Don Bradley; Sandra Gill; jean.ragalie-carr@rosedmi.com; McClusky, Kathy;

constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-

erwin@porternovelli.com; Mary Beth Whalen; Terri J. Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

Well said Aida.  I agree with all she has said. We need to step back and wait for the conversation.

We need to truly listen to the involved member and stop telling ourselves that it is a small minority.

At this time I would encourage the Foundation to rethink the Monsanto decision.

 

 

Elise 

  

Sent from my iPad

 
 
On Mar 17, 2015, at 7:58 AM, Aida Miles <miles081@umn.edu> wrote:

 

Respectfully, I agree with Marcy and Tracey that if there is time, the content edits might help.

 

 

I am at NDEP 1. Thank YOU Pat, because up to the 11th hour she was supporting me and

helping me be ready for the BOD presentation and Q and A.  I felt that I had what I needed to

address questions. This was on Sunday and Pat and her team were working ALL WEEKEND on

this.  I am so grateful to Pat and our amazing staff!

 

 

The only questions I received during the Q a A were about this (NOT my presentation).  Many had

not heard anything (they were traveling to NDEP when this "broke"), but many had and the anger

in the room was evident. I was able to remind them that I was a human being and that I respected

them, and needed them to respect me.  They didn't crucify me and have been very polite since

then.  But I have heard of nothing else during personal interactions and I am glad they feel free to

talk through it and express how they feel.

 

 

Everyone here and many people who are now emailing have already heard that it is not a seal, not

endorsement.  For them, it DOESN'T MATTER, it is about public perception, and they still see it as

"Why Kraft, Why singles."  To the best of my ability I have clarified that, without them feeling any

better about it, but they have listened politely and I have also been all ears.  People want to be

heard and my duty is to hear them out.  
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Another issue is that they do not understand WHY this was done before the HOD spring meeting. 

In their eyes, that is disrespectful.  I have also explained that this process had been in the works

with the Foundation for a LONG time and that our timelines are different.  This also is not

encountered with any positive feedback.

 

 

A few people heard Sonja at FNCE and the assurance she gave members that we HEAR them

and that she had appointed a task force to look at sponsorship.  They want to know WHY this

happened before the task force deliberated AFTER the HOD meeting.  Telling them that the

Foundation's timeline and discussions had been going on for over a year and that the release is

unrelated, has also not produced peace or satisfaction.

 

 

There are 2 delegates here, who each haver received over 100 personal emails from members

complaining.  I imagine most are identical, yet they still are concerned and handling it very

maturely and diplomatically, I am proud of them and all our delegates.

 

 

Dear Board, I think this has moved from educating the members and being appaled that

they would believe the NYT, to an issue of great dissatisfaction with corporate

sponsorship, a very sensitive issue and one that we know members are sensitive about,

some super sensitive.

 

 

I realize I am in California, the land of fresh and un-processed.  I may the the only one here adding

Splenda to my coffee, eating a processed bar as a snack, and drinking Diet Pepsi.  I know I am in

a sensitive environment.  But I do believe this issue touched a RAW nerve with MANY members

who consider spnsorship as the area they resent the most about membership.

 

 

Lets keep that in mind.  Lets respect and hear them out.  They don't want or deserve a pat on the

head.  And plese, let's not announce Monsanto any time soon.

 

 

Respectfully and from my heart,

 

Aida

 

 

A note of humor- someone asked me if it was in my refrigerator (expecting a "no!"), and was taken

aback when I said YES, and I explained why I have singles and ff-singles always in my fridge -

singles melts GREAT in grits and I married a Georgia boy, and I have eaten FF singles since they
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came out... eons ago, I have high cholesterol and I like them.

 

 
 

Aida Miles, MMSc, RDN, LD, FAND

 
Director, Coordinated MPH Nutrition - U of Minnesota, School of Public Health - 1300 S 2nd St.
Suite 300, Minneapolis, MN 55454

 

V.Mail: 612-625-5865.  email (preferred): miles081@umn.edu - 

 
Academy of Nutrition &Dietetics - Speaker Elect, House of Delegates - Member, Board of
Directors -  Advisor, Pediatric Nutrition Practice Group 

 

 

On Tue, Mar 17, 2015 at 5:44 AM, Marcia Kyle <bkyle@roadrunner.com> wrote:

 

Dear Tracey and BOD,

 

If not too late to make changes, I agree with the suggestions proposed by Tracey especially the

changes in the last three paragraphs.

 

Marcy

 
 

From: Tracey Bates [mailto:traceybatesrd@gmail.com]  

Sent: Monday, March 16, 2015 11:32 PM 

 To: Patricia Babjak 

 Cc: connors@ohsu.edu; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; Wolf, Kay; peark02@outlook.com; Elise Smith; Aida Miles;

Nancylewis1000@gmail.com; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey

Bates; dwheller@mindspring.com; Marcia Kyle; Don Bradley; Sandra Gill; jean.ragalie-

carr@rosedmi.com; McClusky, Kathy; constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu;

carl@learntoeatright.com; Mary.christ-erwin@porternovelli.com; Mary Beth Whalen; Terri J.

Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

Please see attached some suggested edits for consideration and explanations. Reviewing emails

received and comments posted on social media and understanding concerns that have been

expressed, I would suggest additional care in how some statements are worded and the

information and feelings conveyed.
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Healthy regards,

 
 

Tracey Bates, MPH, RDN, LDN, FAND

 

Nutrition Consultant

 

Board Member and House of Delegates Director - Academy of Nutrition and Dietetics

 
traceybatesrd@gmail.com

 

 

On Mon, Mar 16, 2015 at 6:22 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

 

Attached is a draft message we are sending to our members reflecting the issues raised in emails

and social media related to the Kraft education initiative as soon as we receive approval from

Terri. We will be posting it to the eatrightPRO landing page, all listservs, including those of

committees and task forces.  A link to this communication will also appear in this week’s Eat Right

Weekly.

 

 

Best regards,

 

Pat

 

<image001.jpg>

 

Patricia M. Babjak

 

Chief Executive Officer

 

<image002.jpg>

 

120 S. Riverside Plaza, Suite 2000

 

Chicago, Illinois 60606-6995

 
312/899-4856

 
pbabjak@eatright.org  | www.eatright.org
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Twitter | Facebook| LinkedIn | YouTube

 

 

 

 

 

This email is subject to certain disclaimers, which may be reviewed via the following link.

http://compass-usa.com/Pages/Disclaimer.aspx. 

This email is subject to certain disclaimers, which may be reviewed via the following link.

http://compass-usa.com/Pages/Disclaimer.aspx.
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124. RE: Foundation Message to members 3-16-15

From: Don Bradley, M.D. <don.bradley@duke.edu>

To: 'Sonja Connor' <connors@ohsu.edu>, McClusky, Kathy

<KathyMcClusky@IamMorrison.com>

Cc: Elise Smith <easaden@aol.com>, Aida Miles <miles081@umn.edu>, Marcia

Kyle <bkyle@roadrunner.com>, Katie Brown <kbrown@eatright.org>, Tracey

Bates <traceybatesrd@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@charter.net>, Evelyn

Crayton <craytef@aces.edu>, Glenna McCollum

<glenna@glennamccollum.com>, DMartin@Burke.k12.ga.us

<DMartin@burke.k12.ga.us>, Wolf, Kay <wolf.4@osu.edu>, Mary Russell

<peark02@outlook.com>, Nancy Lewis <Nancylewis1000@gmail.com>,

Denice Ferko-Adams <denice@healthfirstonline.net>, Catherine Christie

<c.christie@unf.edu>, Margaret Garner <mgarner@cchs.ua.edu>, Tracey

Bates <tracey.bates@dpi.nc.gov>, Diane Heller <dwheller@mindspring.com>,

Sandra Gill <sandralgill@comcast.net>, jean.ragalie-carr@rosedmi.com

<jean.ragalie-carr@rosedmi.com>, constancegeiger@cgeiger.net

<constancegeiger@cgeiger.net>, eileen.kennedy@tufts.edu

<eileen.kennedy@tufts.edu>, carl@learntoeatright.com

<carl@learntoeatright.com>, Mary.christ-erwin@porternovelli.com

<Mary.christ-erwin@porternovelli.com>, Mary Beth Whalen

<Mwhalen@eatright.org>, Terri J. Raymond <tjraymond@aol.com>

Sent Date: Mar 17, 2015 12:35:06

Subject: RE: Foundation Message to members 3-16-15

Attachment:

All,

 

I’ve followed the prolific email trail regarding the “Kraft crunch” [my term] over the last week or so.  

As a public member of the Board, I wonder how clients/patients/consumers view the addition of

the AND logo on Kraft singles.  Do they believe the logo represents an endorsement? Do they

care? Does it alter a consumer’s view of the Academy or RDs/DTRs credibility?  They may, they

may not.

 

 

I frequently tell my story about taking Lisa Hark, the RD who starred in the US version of the TV

show, “Honey, we’re killing the kids” (You can Google it)  to dinner prior to a speaking engagement

for a “State of Preventive Health Summit”. My concern was that I would need to order sprouts,

lettuce, yogurt, and tofu for dinner (kale wasn’t in fashion then) to keep from being derided by this

apparent food police. Her most recent episode called for junk food-eating 8 and 11 year olds to

immediately switch to Brussel sprouts and asparagus.   I made sure she ordered first, and to my
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relief, she selected lamb chops with mint jelly, a baked potato with sour cream and butter, a salad,

and a dessert.  When I asked her how her dinner selection fit with her TV show, she replied, “It’s

all about moderation.”  My respect for this dietician rose exponentially.

 

My point here is that at least this consumer looks for nutritionists to provide practical advice on

how real people in the real world can eat a healthy diet.

 

 

That said, I don’t have Kraft singles in my refrigerator (I prefer real cheese), but I certainly don’t

condemn those who do, especially those who have kids (Aren’t you relieved, Aida?)

 

 

I’m not surprised by “journalists” misrepresenting facts in a story to make a personal point.  It’s

disappointing, but not surprising, and I would have expected better from the New York Times.

 

 

I’m also not surprised that a segment of nutritionists/AND members are upset- no, outraged- that

this action by the AND organization that represents them (and by extension their professional

identity) has besmirched them by working with a corporate giant.  We had this discussion at the

Board meeting, and the topic was at least peripherally presented at FNCE.

 

 

So fine, let’s talk about it [again].  I absolutely agree that we need to listen to AND members

carefully and authentically. We also need to understand what proportion of the membership they

represent, and how rigorous our dietary standards and principles should be.

 

 

More importantly, let’s think through how our customers view this event.  Some damage has been

done by a careless [being kind] reporter, but I doubt it will be the end of the world.  

On the other hand, there may be consumers out there like me who are glad that nutritionists aren’t

riding around on their high horses, demanding that we all eat high-priced, organically-farmed, free

range, humanely produced goat or sheep cheese.

 

 

Finally, I would like for us to consider as AND Board members  our duty to protect the brand AND

our fiduciary duty to keep the Academy and the Foundation viable.  We can “repeal the seal”,

though at this point I don’t expect complaining members to be happy.  We also need to think

through what backing out of Kraft support for the Foundation will do to future opportunities for

external support.
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Could we have planned better for this support deal?  Maybe.

 

 

Could we have anticipated a NYT reporter presenting such an inaccurate representation? 

Probably not, unless you’re a cynic like me.

 

 

Let’s talk about it with our members.  Let’s work to get an accurate representation of the

relationship with Kraft out in the media.  Let’s see what our customers think and whether they

care.  But let’s avoid knee-jerk reactions. 

 

To quote an RD I respect, “It’s all about the moderation.”

 

 

Don

 

 

Don W Bradley, MD, MHS-CL

 

Department of Community and Family Medicine

 

Associate Consulting Professor

 

Senior Advisor Practical Playbook

 

DUMC 2914

 

Durham NC 27710

 

Hanes House 336

 

919-681-3184

 
don.bradley@duke.edu

 

 

From: Sonja Connor [mailto:connors@ohsu.edu]  

Sent: Tuesday, March 17, 2015 10:06 AM 

 To: McClusky, Kathy 

 Cc: Elise Smith; Aida Miles; Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Evelyn

Crayton; Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell;

Nancy Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane
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Heller; Don Bradley, M.D.; Sandra Gill; jean.ragalie-carr@rosedmi.com;

constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-

erwin@porternovelli.com; Mary Beth Whalen; Terri J. Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

I agree.  Thanks Aida and Elise.  Am thinking the Board may need to talk.  I will be in touch.

 

 

Sonja  

  

Sent from my iPhone

 
 
On Mar 17, 2015, at 6:54 AM, McClusky, Kathy <KathyMcClusky@IamMorrison.com> wrote:

 

Aida and Elise…I had these same conversations (well, not word for word, but “essentially the

same”) with several people yesterday.  Very well stated and well summarized.

 
 

From: Elise Smith [mailto:easaden@aol.com]  

Sent: Tuesday, March 17, 2015 9:20 AM 

 To: Aida Miles 

 Cc: Marcia Kyle; Katie Brown; Tracey Bates; Patricia Babjak; Sonja Connor; Evelyn Crayton;

Evelyn Crayton; Glenna McCollum; DMartin@Burke.k12.ga.us; Wolf, Kay; Mary Russell; Nancy

Lewis; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey Bates; Diane Heller;

Don Bradley; Sandra Gill; jean.ragalie-carr@rosedmi.com; McClusky, Kathy;

constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu; carl@learntoeatright.com; Mary.christ-

erwin@porternovelli.com; Mary Beth Whalen; Terri J. Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

Well said Aida.  I agree with all she has said. We need to step back and wait for the conversation.

We need to truly listen to the involved member and stop telling ourselves that it is a small minority.

At this time I would encourage the Foundation to rethink the Monsanto decision.

 

 

Elise 

  

Sent from my iPad

 
 
On Mar 17, 2015, at 7:58 AM, Aida Miles <miles081@umn.edu> wrote:
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Respectfully, I agree with Marcy and Tracey that if there is time, the content edits might help.

 

 

I am at NDEP 1. Thank YOU Pat, because up to the 11th hour she was supporting me and

helping me be ready for the BOD presentation and Q and A.  I felt that I had what I needed to

address questions. This was on Sunday and Pat and her team were working ALL WEEKEND on

this.  I am so grateful to Pat and our amazing staff!

 

 

The only questions I received during the Q a A were about this (NOT my presentation).  Many had

not heard anything (they were traveling to NDEP when this "broke"), but many had and the anger

in the room was evident. I was able to remind them that I was a human being and that I respected

them, and needed them to respect me.  They didn't crucify me and have been very polite since

then.  But I have heard of nothing else during personal interactions and I am glad they feel free to

talk through it and express how they feel.

 

 

Everyone here and many people who are now emailing have already heard that it is not a seal, not

endorsement.  For them, it DOESN'T MATTER, it is about public perception, and they still see it as

"Why Kraft, Why singles."  To the best of my ability I have clarified that, without them feeling any

better about it, but they have listened politely and I have also been all ears.  People want to be

heard and my duty is to hear them out.  

 

Another issue is that they do not understand WHY this was done before the HOD spring meeting. 

In their eyes, that is disrespectful.  I have also explained that this process had been in the works

with the Foundation for a LONG time and that our timelines are different.  This also is not

encountered with any positive feedback.

 

 

A few people heard Sonja at FNCE and the assurance she gave members that we HEAR them

and that she had appointed a task force to look at sponsorship.  They want to know WHY this

happened before the task force deliberated AFTER the HOD meeting.  Telling them that the

Foundation's timeline and discussions had been going on for over a year and that the release is

unrelated, has also not produced peace or satisfaction.

 

 

There are 2 delegates here, who each haver received over 100 personal emails from members

complaining.  I imagine most are identical, yet they still are concerned and handling it very

maturely and diplomatically, I am proud of them and all our delegates.
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Dear Board, I think this has moved from educating the members and being appaled that

they would believe the NYT, to an issue of great dissatisfaction with corporate

sponsorship, a very sensitive issue and one that we know members are sensitive about,

some super sensitive.

 

 

I realize I am in California, the land of fresh and un-processed.  I may the the only one here adding

Splenda to my coffee, eating a processed bar as a snack, and drinking Diet Pepsi.  I know I am in

a sensitive environment.  But I do believe this issue touched a RAW nerve with MANY members

who consider spnsorship as the area they resent the most about membership.

 

 

Lets keep that in mind.  Lets respect and hear them out.  They don't want or deserve a pat on the

head.  And plese, let's not announce Monsanto any time soon.

 

 

Respectfully and from my heart,

 

Aida

 

 

A note of humor- someone asked me if it was in my refrigerator (expecting a "no!"), and was taken

aback when I said YES, and I explained why I have singles and ff-singles always in my fridge -

singles melts GREAT in grits and I married a Georgia boy, and I have eaten FF singles since they

came out... eons ago, I have high cholesterol and I like them.

 

 
 

Aida Miles, MMSc, RDN, LD, FAND

 
Director, Coordinated MPH Nutrition - U of Minnesota, School of Public Health - 1300 S 2nd St.
Suite 300, Minneapolis, MN 55454

 

V.Mail: 612-625-5865.  email (preferred): miles081@umn.edu - 

 
Academy of Nutrition &Dietetics - Speaker Elect, House of Delegates - Member, Board of
Directors -  Advisor, Pediatric Nutrition Practice Group 

 

 

On Tue, Mar 17, 2015 at 5:44 AM, Marcia Kyle <bkyle@roadrunner.com> wrote:

 

Page 503



Dear Tracey and BOD,

 

If not too late to make changes, I agree with the suggestions proposed by Tracey especially the

changes in the last three paragraphs.

 

Marcy

 
 

From: Tracey Bates [mailto:traceybatesrd@gmail.com]  

Sent: Monday, March 16, 2015 11:32 PM 

 To: Patricia Babjak 

 Cc: connors@ohsu.edu; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; Wolf, Kay; peark02@outlook.com; Elise Smith; Aida Miles;

Nancylewis1000@gmail.com; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey

Bates; dwheller@mindspring.com; Marcia Kyle; Don Bradley; Sandra Gill; jean.ragalie-

carr@rosedmi.com; McClusky, Kathy; constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu;

carl@learntoeatright.com; Mary.christ-erwin@porternovelli.com; Mary Beth Whalen; Terri J.

Raymond 

 Subject: Re: Foundation Message to members 3-16-15

 

 

Please see attached some suggested edits for consideration and explanations. Reviewing emails

received and comments posted on social media and understanding concerns that have been

expressed, I would suggest additional care in how some statements are worded and the

information and feelings conveyed.

 

Healthy regards,

 
 

Tracey Bates, MPH, RDN, LDN, FAND

 

Nutrition Consultant

 

Board Member and House of Delegates Director - Academy of Nutrition and Dietetics

 
traceybatesrd@gmail.com

 

 

On Mon, Mar 16, 2015 at 6:22 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

 

Attached is a draft message we are sending to our members reflecting the issues raised in emails

and social media related to the Kraft education initiative as soon as we receive approval from

Terri. We will be posting it to the eatrightPRO landing page, all listservs, including those of
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committees and task forces.  A link to this communication will also appear in this week’s Eat Right

Weekly.

 

 

Best regards,

 

Pat

 

<image001.jpg>

 

Patricia M. Babjak

 

Chief Executive Officer

 

<image002.jpg>

 

120 S. Riverside Plaza, Suite 2000

 

Chicago, Illinois 60606-6995

 
312/899-4856

 
pbabjak@eatright.org  | www.eatright.org

 
Twitter | Facebook| LinkedIn | YouTube

 

 

 

 

 

This email is subject to certain disclaimers, which may be reviewed via the following link.

http://compass-usa.com/Pages/Disclaimer.aspx. 
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125. Re: Foundation Message to members 3-16-15

From: Aida Miles <miles081@umn.edu>

To: Marcia Kyle <bkyle@roadrunner.com>, Katie Brown <kbrown@eatright.org>

Cc: Tracey Bates <traceybatesrd@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Sonja Connor <connors@ohsu.edu>, Evelyn

Crayton <craytef@charter.net>, Evelyn Crayton <craytef@aces.edu>, Glenna

McCollum <glenna@glennamccollum.com>, DMartin@Burke.k12.ga.us

<DMartin@burke.k12.ga.us>, Wolf, Kay <wolf.4@osu.edu>, Mary Russell

<peark02@outlook.com>, Elise Smith <easaden@aol.com>, Nancy Lewis

<Nancylewis1000@gmail.com>, Denice Ferko-Adams

<denice@healthfirstonline.net>, Catherine Christie <c.christie@unf.edu>,

Margaret Garner <mgarner@cchs.ua.edu>, Tracey Bates

<tracey.bates@dpi.nc.gov>, Diane Heller <dwheller@mindspring.com>, Don

Bradley <don.bradley@duke.edu>, Sandra Gill <sandralgill@comcast.net>,

jean.ragalie-carr@rosedmi.com, McClusky, Kathy

<KathyMcClusky@iammorrison.com>, constancegeiger@cgeiger.net,

eileen.kennedy@tufts.edu, carl@learntoeatright.com, Mary.christ-

erwin@porternovelli.com, Mary Beth Whalen <Mwhalen@eatright.org>, Terri

J. Raymond <tjraymond@aol.com>

Sent Date: Mar 17, 2015 08:58:20

Subject: Re: Foundation Message to members 3-16-15

Attachment: image002.jpg
image001.jpg

Respectfully, I agree with Marcy and Tracey that if there is time, the content edits might help. 
 

I am at NDEP 1. Thank YOU Pat, because up to the 11th hour she was supporting me and

helping me be ready for the BOD presentation and Q and A.  I felt that I had what I needed to

address questions. This was on Sunday and Pat and her team were working ALL WEEKEND on

this.  I am so grateful to Pat and our amazing staff! 
 

The only questions I received during the Q a A were about this (NOT my presentation).  Many had

not heard anything (they were traveling to NDEP when this "broke"), but many had and the anger

in the room was evident. I was able to remind them that I was a human being and that I respected

them, and needed them to respect me.  They didn't crucify me and have been very polite since

then.  But I have heard of nothing else during personal interactions and I am glad they feel free to

talk through it and express how they feel. 
 

Everyone here and many people who are now emailing have already heard that it is not a seal, not

endorsement.  For them, it DOESN'T MATTER, it is about public perception, and they still see it as

"Why Kraft, Why singles."  To the best of my ability I have clarified that, without them feeling any

better about it, but they have listened politely and I have also been all ears.  People want to be
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heard and my duty is to hear them out.  
 

Another issue is that they do not understand WHY this was done before the HOD spring meeting. 

In their eyes, that is disrespectful.  I have also explained that this process had been in the works

with the Foundation for a LONG time and that our timelines are different.  This also is not

encountered with any positive feedback. 
 

A few people heard Sonja at FNCE and the assurance she gave members that we HEAR them

and that she had appointed a task force to look at sponsorship.  They want to know WHY this

happened before the task force deliberated AFTER the HOD meeting.  Telling them that the

Foundation's timeline and discussions had been going on for over a year and that the release is

unrelated, has also not produced peace or satisfaction. 
 

There are 2 delegates here, who each haver received over 100 personal emails from members

complaining.  I imagine most are identical, yet they still are concerned and handling it very

maturely and diplomatically, I am proud of them and all our delegates.  
 

Dear Board, I think this has moved from educating the members and being appaled that

they would believe the NYT, to an issue of great dissatisfaction with corporate

sponsorship, a very sensitive issue and one that we know members are sensitive about,

some super sensitive.
 

I realize I am in California, the land of fresh and un-processed.  I may the the only one here adding

Splenda to my coffee, eating a processed bar as a snack, and drinking Diet Pepsi.  I know I am in

a sensitive environment.  But I do believe this issue touched a RAW nerve with MANY members

who consider spnsorship as the area they resent the most about membership. 
 

Lets keep that in mind.  Lets respect and hear them out.  They don't want or deserve a pat on the

head.  And plese, let's not announce Monsanto any time soon. 
 

Respectfully and from my heart, 

Aida 
 

A note of humor- someone asked me if it was in my refrigerator (expecting a "no!"), and was taken

aback when I said YES, and I explained why I have singles and ff-singles always in my fridge -

singles melts GREAT in grits and I married a Georgia boy, and I have eaten FF singles since they

came out... eons ago, I have high cholesterol and I like them. 
 
 

Aida Miles, MMSc, RDN, LD, FAND
Director, Coordinated MPH Nutrition - U of Minnesota, School of Public Health - 1300 S 2nd St.
Suite 300, Minneapolis, MN 55454

V.Mail: 612-625-5865.  email (preferred): miles081@umn.edu - 
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Academy of Nutrition &Dietetics - Speaker Elect, House of Delegates - Member, Board of
Directors -  Advisor, Pediatric Nutrition Practice Group 
 

On Tue, Mar 17, 2015 at 5:44 AM, Marcia Kyle <bkyle@roadrunner.com> wrote:  

Dear Tracey and BOD,

If not too late to make changes, I agree with the suggestions proposed by Tracey especially the

changes in the last three paragraphs.

Marcy
 

From: Tracey Bates [mailto:traceybatesrd@gmail.com]  

Sent: Monday, March 16, 2015 11:32 PM 

To: Patricia Babjak 

Cc: connors@ohsu.edu; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; Wolf, Kay; peark02@outlook.com; Elise Smith; Aida Miles;

Nancylewis1000@gmail.com; Denice Ferko-Adams; Catherine Christie; Margaret Garner; Tracey

Bates; dwheller@mindspring.com; Marcia Kyle; Don Bradley; Sandra Gill; jean.ragalie-

carr@rosedmi.com; McClusky, Kathy; constancegeiger@cgeiger.net; eileen.kennedy@tufts.edu;

carl@learntoeatright.com; Mary.christ-erwin@porternovelli.com; Mary Beth Whalen; Terri J.

Raymond 

Subject: Re: Foundation Message to members 3-16-15

 

Please see attached some suggested edits for consideration and explanations. Reviewing emails

received and comments posted on social media and understanding concerns that have been

expressed, I would suggest additional care in how some statements are worded and the

information and feelings conveyed.

Healthy regards,
 

Tracey Bates, MPH, RDN, LDN, FAND

Nutrition Consultant

Board Member and House of Delegates Director - Academy of Nutrition and Dietetics
traceybatesrd@gmail.com

 

On Mon, Mar 16, 2015 at 6:22 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

Attached is a draft message we are sending to our members reflecting the issues raised in emails

and social media related to the Kraft education initiative as soon as we receive approval from

Terri. We will be posting it to the eatrightPRO landing page, all listservs, including those of

committees and task forces.  A link to this communication will also appear in this week’s Eat Right

Weekly.

 

Best regards,

Pat

Patricia M. Babjak
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Chief Executive Officer

120 S. Riverside Plaza, Suite 2000

Chicago, Illinois 60606-6995
312/899-4856
pbabjak@eatright.org  | www.eatright.org
Twitter | Facebook| LinkedIn | YouTube
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126. Save Room for Taste of Groupon—EXTRA 20% OFF INSIDE >

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: Mar 05, 2015 13:05:01

Subject: Save Room for Taste of Groupon—EXTRA 20% OFF INSIDE >

Attachment:

Groupon Occasion Visit Taste of Groupon Hungry Howie's Pizza Meal Signature flavored-crust

pizzas offer a choice of eight doughy foundations, complemented by cheesy bread and Pepsi

products $30.78 $14 View Deal Ovation Brands Five Groupons, Five Buffets Buffet restaurant

options include Old Country Buffet’s all-you-can-eat smorgasbord... $50 $30 View Deal Great

American Cookies Cookie Cake Chefs at the Entrepreneur magazine–lauded bakery craft cookie

cakes from a generations-old recipe and decorate them... $27.99 $14 View Deal Young's Seafood

Fish and Chips Young’s Seafood is locally owned and operated, serving traditional southern

seafood dishes and some of the best... $20 $12 View Deal My Friend's Place Sandwiches,

Salads, and Soups Made-to-order salads, wraps, and sandwiches like chicken salad with chopped

apples,... $20 $11 View Deal Hamilton Beach Eclectrics Metal Stand Mixer Hamilton Beach Stand

Mixer Whisk egg whites into light meringues or mix thick doughs and batters with this powerful...

$304.75 $189.99 View Deal The Acorn Restaurant At Red Oak Manor American Food Hot

breakfasts, deli-style sandwiches, and fried fish served inside a manor that dates back to 1880

$20 $10 View Deal Paris Vacation with Airfare and Culinary Experiences Paris Vacation with

Airfare Attend a cooking class, sample six different French wines, and set your own itinerary on...

$2697 $1699 View Deal The Essex Resort &Spa Culinary Vermont Resort Award-winning hotel

and French culinary school with spa and elegant restaurant; located near Burlington and Lake

Champlain $171 $99 View Deal Surrey Tavern Admission and Drinks Tavern hosts numerous

bands on a ground-level stage while bartenders pour beer, shots, and well drinks $30 $15 View

Deal Zorba's Island Bar Restaurant Greek Cuisine and Drinks Spanakopita, gyros platters, and

pizzas made with freshly kneaded dough; game room, full bar, and patio for outdoor dining $24

$15 View Deal Nespresso Espresso Machine and Optional Milk Frother Nespresso Espresso

Machine Pop a capsule into these espresso machines and sip espresso, cappuccino, and lattes

while... $429.99 $199.99 View Deal Central Italian Culinary Tour Culinary Tour in Central Italy

Learn to hand make pasta with truffles and pair it with wine on this Italy tour, which... $3598 $1898

View Deal Buca di Beppo Half Off at Buca di Beppo Family-sized dishes from Italy combine into a

uniquely American cuisine including Cheesy Bread Florentine, Veal Parmigiana,... $20 $10 View

Deal View All Deals   Get Inspired  Browse More Deals by Category Need help? Have feedback?

Feel free to contact us To feature your business on Groupon, get started at GrouponWorks. You

are receiving this email because dmartin@burke.k12.ga.us is signed up to receive Groupon

communications. To adjust how often you receive future Groupon Occasion emails, including

unsubscribing, click here. Delivered by Groupon Inc. 600 W. Chicago Avenue, Suite 400 Chicago,

IL, 60654, USA 
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127. summer feeding rebate

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, Yu, Victor

(YuVi@BOE.Richmond.k12.ga.us) <YuVi@BOE.Richmond.k12.ga.us>,

rcooper@pierce.k12.ga.us <rcooper@pierce.k12.ga.us>,

yetunde.alade@clayton.k12.ga.us <yetunde.alade@clayton.k12.ga.us>

Sent Date: Mar 04, 2015 09:12:52

Subject: summer feeding rebate

Attachment: image001.png
Summer Feeding 3 pages not 4Rebate 2015_final.pptx

Hello All 

 

I have attached a summer feeding rebate from Frito Lay.

We have 7 products this year that have a $2 per case rebate if you pre-book them.

If you are interested, please fill out the form and return it to me.

 

Thanks so much.

Susan

 

Susan Wickizer Blank
Susan.wickizer@pepsico.com

423-838-2003 cell

423-517-8618 office
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Earn $2.00 PER CASE REBATE ALLOWANCE 

on all pre-booked  Qualified FRITO-LAY products.  (the Summer 7) 

Must Pre-Book by April 17, 2015   

Product Must Ship during the 8 weeks of your summer program.  



CRITERIA:

An operator must identify and purchase qualified product from an eligible Broadline Distributor – foodservice or vending 

An operator must purchase 80% of the pre-book order to qualify for the rebate

An operator will be paid on pre-booked cases of qualified product that ship during the promotion timing

Proof of Purchase must be submitted with this form no later than September 20, 2015

A 5 case minimum purchase required to qualify for rebate









SUMMER FEEDING PROGRAM NAME: _____________________________________________________

CONTACT NAME: ___________________________________________________________



ADDRESS: ____________________________________________________________________________



CITY, STATE, ZIP: _______________________________________________________________________



PHONE/FAX/E-MAIL: ___________________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: _______________________________________


SIGNATURE/DATE: ____________________________________________________________________



Region:

To receive payment*, please submit a copy of this form along with proof of purchase (invoice, etc.) to: 

 

PepsiCo Foodservice – TS Admin. 

Attn: Summer Opportunities – Summer k12 Meals Coupon  

 7701 Legacy Drive

Mail Stop 3C-302

Plano, TX 75024



Program rebates will be paid out via a Rebate Check 45 days after Proof of Purchase has been properly submitted and received by September 20, 2015. 5 case minimum for payout. No deductions off invoice price. PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the SUMMER FEEDING PROGRAM. Must purchase from an eligible Foodservice Broadline Distributor. Customer will be paid on pre-booked cases that shipped during promotion timing.  







All trademarks are owned by Frito-Lay North America, Inc. ©2015.                                            







				List your committed cases in the columns below.  
Reminder:  You must take delivery of 80% of your pre-booked order to qualify for the rebate.  Delivery of the products must come from a foodservice distributor during the timeline listed below. 																		

		 
8 Weeks Only				Dist. 
Code #		Date 		Date 		Date 		Date 		Date 		Date 		Date 		Date 

				DORITOS® REDUCED FAT WHOLE GRAIN RICH NACHO CHEESE
Tortilla Chips
MFG # 31748 / OEG 1.5																		

				DORITOS® REDUCED FAT WHOLE GRAIN RICH COOL RANCH®
Tortilla Chips
MFG # 36096 / OEG 1.5																		

				DORITOS® REDUCED FAT WHOLE GRAIN RICH SPICY SWEET CHILI
Tortilla Chips 
MFG # 49093 / OEG 1.5
																		

				OVEN BAKED TOSTITOS® 
WHOLE GRAIN RICH SCOOPS!®
Tortilla Chips
MFG # 42537 / OEG 1.25																		

				OVEN BAKED CHEETOS® 
Cheese Flavored Snacks
MFG # 21642 / OEG 1.25
																		

				OVEN BAKED RUFFLES® Ridged Potato Crisps Cheddar & Sour Cream Chips
MFG # 44549 
																		

				QUAKER Maple Brown Sugar Chewy Bars
MFG # 31441 / OEG 1
																		

				TOTALS 																		



Summer Feeding Program Name: _________________________________

City, State, Zip: ________________________________________________

Phone: ______________________Contact Name: ________________________________

Distributor Name: __________________________________________________________



Return to: Susan Wickizer Blank @ susan.wickizer@pepsico.com



















©2015 Frito-Lay North America, Inc.
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128. VIP Reception on Monday, March 2

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Mary Begalle' <Mary.Begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'Marcia' <mlsdls8@aol.com>

Cc: Lowder, Edna <elowder@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Feb 23, 2015 12:15:30

Subject: VIP Reception on Monday, March 2

Attachment: 2015 VIP Reception Invitation.docx

Members of the Foundation Board are invited to attend the VIP Reception being held on Monday,

March 2, prior to the Celebration of School Nutrition Heroes. See attached invitation. I hope you

will be able to join us.

 

 

Cordially,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181
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You Are Invited to the VIP Reception for the

2015 Celebration of 

School Nutrition Heroes



Monday, March 2, 2015

6:00 PM

Salons H and J

Lower Level, JW Marriott



Invitees Include: 

· Premier Sponsor for the 2015 Celebration of School Nutrition Heroes – AdvancePierre Foods 

· Members of the School Nutrition Foundation (SNF) Board

· Members of the School Nutrition Foundation (SNF) Celebration Corporate Committee

· Members of the School Nutrition Association (SNA) Executive Committee

· 2015 School Nutrition Heroes and guest 

· 2014 School Nutrition Heroes and guest (Sandi Kramer and Karen Watson)







[image: ]
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2015 VIP Reception Invitation.docx



Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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129. FW: Summary from Network for Good - Online giving

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Scott Swogger'

<sswogger@accutemp.net>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <Mary.Begalle@schwans.com>, 'Ronnei Jean'

<jean.ronnei@spps.org>, 'Sandy Ford' <fords@manateeschools.net>

Sent Date: Feb 03, 2015 16:29:53

Subject: FW: Summary from Network for Good - Online giving

Attachment: image003.png

 

 

From: Hedrick, Janet  

Sent: Tuesday, February 03, 2015 11:41 AM 

 To: Williams, Kim 

 Cc: Carrigan, Sherry; Montague, Patricia; Etrata, Rebecca; Lowder, Edna 

 Subject: Summary from Network for Good - Online giving

 

 

Summary for Online giving: 

 

May 2014 – January 2015:  

 

89 contributions totaling $6,441.70

 

 

Includes one gift of $100.80 from Network for Good – Matching gift for Giving Tuesday

 

 

Average gift = $72.38

 

 

Fees paid by donors: $165.62

 

 

Fees paid by SNF: $24.60
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Peak in July – ANC/ Peak in December – Giving Tuesday and Year-end Giving

 

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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130. Special Days promotion

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: Andrea Thomas (athomas@habershamschools.com)

<athomas@habershamschools.com>, 'Amy.Lambert@Cobbk12.org'

<Amy.Lambert@Cobbk12.org>, 'amanda ridley

(amanda.ridley@murray.k12.ga.us)' <amanda.ridley@murray.k12.ga.us>,

'ajohns@atkinson.k12.ga.us' <ajohns@atkinson.k12.ga.us>, 'Perkins, Andrea

(APerkins@forsyth.k12.ga.us)' <APerkins@forsyth.k12.ga.us>, 'Bridgette

Matthews (bmatthew@elbert.k12.ga.us)' <bmatthew@elbert.k12.ga.us>,

'Brown, Kantrell (Kantrell.Brown@henry.k12.ga.us)'

<Kantrell.Brown@henry.k12.ga.us>, 'Blakeney, Pam

(PBlakeney@BARTOW.K12.GA.US)' <PBlakeney@BARTOW.K12.GA.US>,

Beth Thompson <beththompson@pickenscountyschools.org>, 'BOE: Starr,

Jeanne (Jeanne.Starr@baldwin.k12.ga.us)'

<Jeanne.Starr@baldwin.k12.ga.us>, 'Cown, Trae (trae.cown@hallco.org)'

<trae.cown@hallco.org>, 'cbarnes@effingham.k12.ga.us'

<cbarnes@effingham.k12.ga.us>, ''Candice Sisson'

(CSisson@fannin.k12.ga.us)' <CSisson@fannin.k12.ga.us>,

'cdean@rabun.k12.ga.us' <cdean@rabun.k12.ga.us>, 'Cleta Long

(clong@bibb.k12.ga.us)' <clong@bibb.k12.ga.us>, Nixon, Cathe

<cathe.nixon@cowetaschools.net>, 'dmorris@jackson.k12.ga.us'

<dmorris@jackson.k12.ga.us>, 'donnasapp@lcboe.net'

<donnasapp@lcboe.net>, 'dcarver@floydboe.net' <dcarver@floydboe.net>,

'Danielle Freeman (Danielle.Freeman@douglas.k12.ga.us)'

<Danielle.Freeman@douglas.k12.ga.us>, Donna Vella

<vella.donna@newton.k12.ga.us>, 'Dawn Lewis

(Dawn.Lewis@coffee.k12.ga.us)' <Dawn.Lewis@coffee.k12.ga.us>,

'ddean@charlton.k12.ga.us' <ddean@charlton.k12.ga.us>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'dmosely@bibb.k12.ga.us' <dmosely@bibb.k12.ga.us>,

'emily.hanlin@douglas.k12.ga.us' <emily.hanlin@douglas.k12.ga.us>,

'erica.pinkney@appling.k12.ga.us' <erica.pinkney@appling.k12.ga.us>,

'House, Emily (Emily.House@gcssk12.net)' <Emily.House@gcssk12.net>,

'Farmer, Paula P. (farmerp@clarke.k12.ga.us)' <farmerp@clarke.k12.ga.us>,

Fields, Tara (tara.fields@hallco.org) <tara.fields@hallco.org>, Gillette, Justin

<Justin.Gillette@sodexo.com>, 'ingrid.farahdel@clayton.k12.ga.us'

<ingrid.farahdel@clayton.k12.ga.us>, ''ipugh@oglethorpe.k12.ga.us'

(ipugh@oglethorpe.k12.ga.us)' <ipugh@oglethorpe.k12.ga.us>, Ingall, Tina

<TIngall@marietta-city.k12.ga.us>, 'Jenkins, Patricia

(JenkiPa@BOE.Richmond.k12.ga.us)' <JenkiPa@BOE.Richmond.k12.ga.us>,

'BOE: Starr, Jeanne (Jeanne.Starr@baldwin.k12.ga.us)'
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<Jeanne.Starr@baldwin.k12.ga.us>, 'Keshia Williams

(keshia.williams@haralson.k12.ga.us)' <keshia.williams@haralson.k12.ga.us>,

'Karen_Hallford@Gwinnett.k12.ga.us' <Karen_Hallford@Gwinnett.k12.ga.us>,

'kpeavy@bleckley.k12.ga.us' <kpeavy@bleckley.k12.ga.us>, 'KEHINDE R.

BODUNRIN (KEHINDE_R_BODUNRIN@fc.dekalb.k12.ga.us)'

<KEHINDE_R_BODUNRIN@fc.dekalb.k12.ga.us>,

''kmathis@paulding.k12.ga.us' (kmathis@paulding.k12.ga.us)'

<kmathis@paulding.k12.ga.us>, 'Linda Dittrich

(Linda.Dittrich@cherokee.k12.ga.us)' <Linda.Dittrich@cherokee.k12.ga.us>,

'lisa.singley@monroe.k12.ga.us' <lisa.singley@monroe.k12.ga.us>,

Lydia.Martin@sccpss.com <Lydia.Martin@sccpss.com>, Lew, Leslie A

<Lew@fultonschools.org>, 'Lauren.Koff@hcbe.net' <Lauren.Koff@hcbe.net>,

'LIBBY PETERS (libbypeters@lowndes.k12.ga.us)'

<libbypeters@lowndes.k12.ga.us>, ''Azain, Linda'

(linda.azain@stephenscountyschools.org)'

<linda.azain@stephenscountyschools.org>, 'linda.holland@dalton.k12.ga.us'

<linda.holland@dalton.k12.ga.us>, ''Linda Waters'

(linda.waters@gilmerschools.com)' <linda.waters@gilmerschools.com>,

POTTER, MEREDITH <MEREDITH.POTTER@hcbe.net>, Nixon, Cathe

<cathe.nixon@cowetaschools.net>, 'Pamela LeFrois

(pamela.lefrois@barrow.k12.ga.us)' <pamela.lefrois@barrow.k12.ga.us>,

'Rachel Nix (rachel.nix@banks.k12.ga.us)' <rachel.nix@banks.k12.ga.us>,

'Shelley Daniel (sdaniel@upson.k12.ga.us)' <sdaniel@upson.k12.ga.us>,

'smorgan@banks.k12.ga.us' <smorgan@banks.k12.ga.us>, 'Tina Hudson

(thudson@elbert.k12.ga.us)' <thudson@elbert.k12.ga.us>, 'Cown, Trae

(trae.cown@hallco.org)' <trae.cown@hallco.org>,

'tmorris@cartersville.k12.ga.us' <tmorris@cartersville.k12.ga.us>, Donna Vella

<vella.donna@newton.k12.ga.us>, 'Kokeeta Wilder

(wilder.kokeeta@mail.fcboe.org)' <wilder.kokeeta@mail.fcboe.org>,

lgoddard@rockdale.k12.ga.us <lgoddard@rockdale.k12.ga.us>,

plawrence@rockdale.k12.ga.us <plawrence@rockdale.k12.ga.us>,

marian.freeman@carrollcountyschools.com

<marian.freeman@carrollcountyschools.com>,

'bridgett.cross@carrollcountyschools.com'

<bridgett.cross@carrollcountyschools.com>,

megan.gower@bufordcityschools.org <megan.gower@bufordcityschools.org>,

'laura.lynn@brantley.k12.ga.us' <laura.lynn@brantley.k12.ga.us>,

linette.dodson@carrolltoncityschools.org

<linette.dodson@carrolltoncityschools.org>, lleggett@crispschools.org

<lleggett@crispschools.org>

Sent Date: Jan 13, 2015 12:50:19

Subject: Special Days promotion
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Attachment: image001.png
Special days Incentive.pptx

Celebrate Valentine’s Day with 

Rold Gold Heartzels

January 26th – February 28

&

Have Menu Fun on Earth Day on April 22nd with

Sunchips Mix

March 25th-April 30

Heartzels &Sunchips Mix have a $2 Rebate per case during the promotion time frame.

Please let me know by January 23th if planning a Menu for Heartzels &

March 22nd for Sunchips Mix to ensure product availability.

*Attached are promotion details

 

Thank you, 

Susan

 

 

Susan Wickizer Blank
Susan.wickizer@pepsico.com

423-838-2003 cell

423-517-8618 office
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February: 



Description	Case UPC	Case Pack	

Rold Gold® Heartzels®	000-28400-31801-3	104/1.0 oz	



April:



Description	Case UPC	Case Pack	

SunChips® Snack Mix Harvest Cheddar	000-28400-30820-5 	104/0.875 oz	

SunChips® Snack Mix Garden Salsa	000-28400-30821-2 	104/0.875 oz	

Qualified Products











PROGRAM REQUIREMENTS TO QUALIFY FOR CASE REBATE:

Receive $ 2.00 off per case for ROLD GOLD Heartzels on purchases made January 26 – February 27, 2015.

Receive $2.00 off per case for Sun Chips Snack Mix (Harvest Cheddar & Garden Salsa)  on purchases made March 25 – April 30, 2015.

Product must be purchased from an authorized Foodservice Distributor; and proof of purchase from the foodservice distributor must be included with rebate request form. 

Please allow 4-6 weeks for payment after receipt & verification of claim. No deductions off invoice price.

This coupon is only available to K12 School Districts 

Contracted Accounts are not eligible for the program.

Requests must be postmarked by May 30, 2015.





Rebate Coupon

PAYMENT REQUEST FORM

ATTACH COPY OF FOODSERVICE INVOICE



School District:  _____________________________________

	



Address: ____________________________________________



City, State, Zip: _______________________________________




Contact Name & Phone Number:  ________________________


Foodservice Distributor:  _______________________________



Payout:            Rold Gold Heartzels:                  ______ x $2.00 = $________

	             SunChips Snack Mix (HC/GS):   ______ x $2.00 = $________

					                              TOTAL:    $________

Submit this page along with 

Proof of Purchase to:



PepsiCo Foodservice 

Special Days Promotion

 7701 Legacy Drive

Mail Stop 3C-302

Plano, TX 75024



K12 Schools Coupon

 All trademarks are owned by PepsiCo, Inc., its affiliates or subsidiaries. © 2015 

QUALIFIED PRODUCTS



January 26 – February 27, 2015 



Description	         	Case UPC		Case Pack	

Rold Gold® Heartzels®		000-28400-31801-3		104/1.0 oz	





March 26 – April 30, 2015



Description	Case UPC	      Case Pack	

SunChips® Snack Mix Harvest Cheddar	000-28400-30820-5 	       104/0.875 oz	

SunChips® Snack Mix Garden Salsa	000-28400-30821-2 	       104/0.875 oz	
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131. White House selects new executive director for Let’s Move!

From: FSD Update <admin@e.fsdmag.com>

To: dmartin@burke.k12.ga.us

Sent Date: Jan 12, 2015 08:00:41

Subject: White House selects new executive director for Let’s Move!

Attachment:

Foodservice Director Update 

Va. schools may transfer foodservice employees to Sodexo payroll VIEW IN BROWSER 

Foodservice Ideas &Innovation November 12, 2014 ADVERTISEMENT FoodService Director |

FSD Update White House selects new executive director for Let’s Move! INDUSTRY NEWS

Debra Eschmeyer will also take on role of senior policy advisor for nutrition policy for the Obama

Administration. Va. schools may transfer foodservice employees to Sodexo payroll

INDUSTRY NEWS Sodexo could provide benefits to workers the school can't due to budgetary

restraints. Sterling College ranks 1st in healthy, fair and sustainable foodservice INDUSTRY

NEWS 76% of the college's food is local, sustainable, humane and fair-trade. 
ADVERTISEMENT Optional add-ons make up 76% of GVSU meal plans sold in 2014
INDUSTRY NEWS The university says Aramark dining and Pepsi are popular with students.
Award-winning Keller accepts position at Gonzaga University PEOPLE IN FOODSERVICE
Nancy Keller nee Levandowski, Iowa State University’s NACUFS-award-winning former
foodservice director and a 2011 FoodService Director FSD of the Month, has moved to Gonzaga
University as resident district manager, employed by Sodexo. The Big Picture: Are food trucks
the wheel deal? RESEARCH Food trucks have been slow to catch on in non-commercial
foodservice, according to The Big Picture research. Butternut Squash Risotto RECIPEDIA Get
away from ordinary sides with this creamy butternut squash risotto. It will stand out at any holiday
meal or as a hearty vegetarian dish. FSD of the Month nomination PEOPLE IN FOODSERVICE
Have a standout director who you think should be featured in FoodService Director? Every month,
FSD honors a dedicated professional who is demonstrating best practices in foodservice
management and operation. Send in your nominations and your director could be featured in the
pages of FSD. 

FEATURED RECIPE SPONSORED BY  

Bacon &Egg Brussels Sprout Salad Rethink Brussels sprouts with this flavorful salad. The

sweet potatoes balance the Brussels sprouts, the bacon adds a smoky, salty flair, and the

poached egg adds the perfect finishing touch. Great Food. SafeEggs™. Get the recipe at

SafeEggs.com/baconeggs. 
Subscribe | Unsubscribe | Add to Safe Sender List 
  
© 2015 CSP Business Media LLC 
 1 Tower Lane, Suite 2000, Oakbrook Terrace, IL 60181  
 
FoodService Director Magazine | About Us | Contact Us | Advertise

  

– Online Subscription Assistance: Phil Sedelnik, psedelnik@cspnet.com 
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– Advertising Inquires: Nick Hayman (630) 528-9224, nhayman@cspnet.com 

 

To view our Privacy Policy, click here  

 

All of the releases provided are protected by copyright and other applicable laws, treaties,

conventions. All reproduction, other than for an individual user's reference, is prohibited without

prior written consent. 
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132. Golf Donations

From: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

To: Aaron Newberry <aaron.newberry@dbhdd.ga.gov>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Amanda Hubbard <abhende89@gmail.com>,

Amy Culberson <amyhdietitian@gmail.com>, Amy Fedewa

<fedewa.amy@gmail.com>, Angela Hilton <angienewton88@hotmail.com>,

Anna Phillips <annacphillips@yahoo.com>, Ashley Rainwater

<anmclane@gmail.com>, Barbara Swint <bandkswint@yahoo.com>, Brianna

Dumas <bdumas57187@gmail.com>, Cathyrne Buice <sbuice@uh.org>,

Cheryl Gullickson <rcgullickson@gmail.com>, Christopher Nesbitt

<Nchris974@gmail.com>, Cindy Elia <keepingfoodsafe@yahoo.com>,

Cynthia Wallerich <cswallerich@gmail.com>, Deanna Shade

<deanna.shade@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>,

Elizabeth Murray <emurray@gru.edu>, Esther Hatzigeorgiou

<hatzi@comcast.net>, Evelyn Brown <ebrown106@bellsouth.net>, Frances

Wilkinson <fcwilkinson1@comcast.net>, Hope Luka <hopeluka@uh.org>,

Jeanne Lee <jlee@uh.org>, Jessica Holland Johnson

<jholla146@yahoo.com>, Jill McCoy <jemfit@gmail.com>, Jill Price

<jillpricesc@yahoo.com>, Jo Kriikku <marlynjo@comcast.net>, Karen Cota

<karen.cota@va.gov>, Karen Walters <karen.walters@va.gov>, Kathy

Belinski <belinka@boe.richmond.k12.ga.us>, Katie Metz

<metzkatelyn11@gmail.com>, Katrina Waters <kewaters1102@gmail.com>,

Keith Ward <keith.ward@dbhdd.ga.gov>, Kim Beavers

<augustakim@comcast.net>, Kristina Fauser <kristinafauser@gmail.com>,

Lauren Belcher <ldbel23@gmail.com>, Leah Driver

<leahdriverrdn@gmail.com>, Leah Motes <philmotes@aol.com>, Mary

Sullivan <laimom@live.com>, Michele Donohoe <micheleann22@gmail.com>,

Nancy Walters <ngwaltrdld@aol.com>, Nicole Moore <nimoore@gru.edu>,

Pam Brisky <pbrisky@gru.edu>, Patricia Skolnik <plouise829@yahoo.com>,

Patty Huang <pattyhuang01@yahoo.com>, Rachel Johanek

<rachel.johanek@gmail.com>, Rebekah Fortney <rlfortney1@gmail.com>,

Regina Hilton <regina.a.hilton@gmail.com>, Rosanne Gschwendner

<dr_food06@msn.com>, Sally Fisher <bobfisher09@comcast.net>, Sandra

Loushine <skloushine@yahoo.com>, Sandra Menard

<lockkeeper18104@yahoo.com>, Sarah Glenny Schmidt

<sglennyschmidt@gmail.com>, Sarah Tankersley <satankersley@gru.edu>,

Sharon Iwama <sharon.iwama@gmail.com>, Sheri Loflin

<sldawg0904@gmail.com>, Sunitha Zechariah <szechariah@uh.org>, Tracey

Neely <traceyneely@comcast.net>, Victor Yu <armydietitian@yahoo.com>,

Wish, Karen <karen.wish@yahoo.com>, mcwells@clemson.edu, Allie Sulok
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<asulok22@gmail.com>, Benjamin Sisic <benkosisic@gmail.com>, Catherine

Creel <cat1089@gmail.com>, Elodie Bouchard <elb1129@gmail.com>, Emilie

Koetter <emiliekoetter@gmail.com>, Hannah Wigington

<hwigingt@gmail.com>, Hilary Garreau <hegarreau@gmail.com>, Jennifer

Goodman <jennifergoodman610@gmail.com>, Katie ochwat

<katieochwat@gmail.com>, Melanie Wells <wellsmc91@gmail.com>,

Meredith Hawk <fostermeredith2@gmail.com>, Rachel McConnell

<rmcconn9@gmail.com>, Rebecca Fox <rebeccasfoxx@gmail.com>

Sent Date: Jan 11, 2015 20:41:51

Subject: Golf Donations

Attachment: 2015 Golf Flyer.doc
2015 Sponsor Golf Letter.doc
2015 Sponsor Receipt.doc

Hi Everybody! 
 

Thank you to all that have signed up to collect donations for the tournament. Since its time to start,

I've listed below all that everyone has signed up for as a reminder. Please email me as you obtain

donations so I may keep track of it. 
 

We also have a list of places that had donated last year that no one has claimed. Please let me

know if you are interested in contacting that company. If you have an idea of a place to contact for

a donation, please feel free! If it's not on the list below, it only means it didn't donate last year. 
 

Attached are the forms you will need. Thank you again! Please feel free to email me with any

questions. 
 

Rachel Johanek 

Fundraising Chair 
rachel.johanek@gmail.com

706-504-1132 
 
 

Golf Tournament 2015

 

Donations List – Member listed has agreed to contact the businesses below their name

 

 

Unclaimed

William Sonoma

Sports Chips

Sharon's Nail Salon

Page 522


[Type text]
[Type text]
[Type text]


[image: image1.jpg]



[image: image2.jpg]



8:30 AM Shotgun Start


7:30 AM Registration Begins, Lunch and Prizes afterwards





The Augusta District Dietetic Association is an organization of Registered Dietitians committed to promoting optimal health through nutrition education in the CSRA. 





Please visit our website � HYPERLINK "http://www.eatrightaugusta.org" �www.eatrightaugusta.org�





Registration Fee:  $65 per person, $260 per team 


                               (Bartram Trail Members - $60 per member)


Includes:


18 fun-filled holes of golf including a certificate for 9 free holes to be played at a later date


BBQ Lunch


Chance to win great prizes


Captains Choice





Complete registration information below and send to:


				ADDA c/o Rachel Johanek, Fundraising Committee Chair


				P.O. Box 622


				Augusta, GA 30903


				� HYPERLINK "mailto:augustadietetics@gmail.com" �augustadietetics@gmail.com�





Make checks payable to:  Augusta District Dietetic Association





Name:  ___________________________________________________________________


Address:  _________________________________________________________________


City, State, Zip:  ____________________________________________________________


Phone Number:  ____________________________________________________________


Email Address:  ____________________________________________________________


Other Team Members (4 members per team):  	 ________________________________ 


                                                                           		 ________________________________


			                                             	 ________________________________





Saturday, 


May 2, 2015


Bartram Trail Golf Course








� INCLUDEPICTURE "http://www.pennypulzgolf.com/images/golf%20flag%20color.jpg" \* MERGEFORMATINET ���





� INCLUDEPICTURE "http://www.pennypulzgolf.com/images/golf%20flag%20color.jpg" \* MERGEFORMATINET ���








2015 Golf Flyer.doc
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Date:  1/17/2015  

Dear __________,

This letter is to request a donation for our 22nd Annual Augusta District Dietetic Association (ADDA) golf tournament to be held at Bartram Trail on Saturday, May 2nd, 2015. This tournament is the only fund raising event for the Augusta District Dietetic Association, which is a professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice and research.


Funds raised from this charity golf tournament will be used to support scholarships for dietetic interns and our association’s health promotion activities. The dietitians will not benefit individually but our collective efforts will impact the profession and public that we serve.


ADDA would appreciate a donation from company name at one of the following levels:


____ Premier Sponsorship $500 includes sponsorship of golf hole of choice, paid registration for a 4 member team, product placement and advertisement at the registration table and each team member will get a special gift.  NOTE:  Premier Sponsorships are limited.  


____ $150 sponsorship of a golf hole  


____ Door Prizes such as: Gift certificates, goods and services


____ Cash donation to purchase golf towels, golf balls, ball markers, and golf tees for the golfer’s packets (5) golf shirts or golf equipment.  

We know that the golfers who will play in the tournament are all potential customers. Your company will be recognized during the tournament awards ceremony and/or on the golf cart GPS.   We appreciate your support and will ensure that your business will receive recognition during our tournament.  For your records, our Tax I.D. number is 58-1957189.  Please make checks payable to ADDA and mail to the address below.

Sincerely, 


(ADDA member name and contact info)


Augusta District Dietetic Association

P.O. Box 622, Augusta, GA 30903


www.eatrightaugusta.org

2015 Sponsor Golf Letter.doc
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[image: image1.jpg]22nd Annual ADDA Golf Tournament

THANK YOU FOR BEING A SPONSOR/CONTRIBUTOR!


This year the tournament will be played on Saturday, May 2nd, 2015, at Bartram Trail Golf Course.  


The Augusta District Dietetic Association (ADDA) is a non-profit professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice, and research.


Your generous support in funds, goods, or services will enhance ADDA’s ability to promote optimal health through nutrition education in the CSRA.


You may sponsor one or more of the 18 holes for a minimum donation of $150/hole.  With this donation your company logo will be displayed on the course during the tournament.  Other donations are gratefully accepted and will be used as prizes.


Your donation is 100% tax deductible.  Our tax ID number is 58-1957189


Name of Business:   

Business Contact person: _____________________________________________

Donation(s) Received:


Tax value of gift: _________________


Prize(s):  _________________________________________________________


Gift certificate(s):  ________________________________________________   


Hole Sponsorship:  ____________________________________ ($150 minimum/hole)


Hole # preferred/assigned:  ______________

Check #:  __________ Date:  _________ YOUR COPY IS YOUR RECEIPT


PLEASE MAKE YOUR CHECK FOR HOLE SPONSOR MADE PAYABLE TO ‘ADDA’ AND SEND TO

ADDA c/o Rachel Johanek, Fundraising Committee



augustadietetics@gmail.com


P.O. Box 622








706-504-1132


Augusta, GA 30903

2015 Sponsor Receipt.doc



Robolis

Lighthouse Fellowship

Kamo

Gerald Jones Honda

Fringe Hair Salon

Communi Graphics

Bath &Body Works
 
 

Jeanne Lee

 

Accent on Hair

 

Big Day Cakes

 

Katherine Filipack 

 

Jo Kriikku

 

Anytime Fitness

 

 

Sandy Menard

 

Applewoood Golf Course

 

Coke

 

First Tee

 

Forest Hills Golf Course

 

Hickory Knob Golf Course

 

Jones Creek Golf Course

 

Point South Golf Course

 

River Club Golf course
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Lauren Belcher

 

Augusta Liquors

 

Augusta Locally Grown

 

Buona Caffe

 

Pepsi

 

YP

 

The Retreat

 

 

Rachel Johanek

 

Bartrum Trails Golf Course

 

Bobs Red Mill

 

GA Peanuts

 

GAND Rep/Sharon Rhodes

 

Morrison

 

National Pasteurized Eggs

 

YMCA

 

 

Jill McCoy

 

Body Mechanics

 

Cabot Cheese

 

Hooters

 

Stella &Dot

Page 524



 

TGIF
 

Pam Brisky

 

Buffalo Wild Wings

 

PF Changs

 

Sodexo

 

 

Sally Fisher

 

Calvert's

 

CC Magazine

 

French Market Grille West

 

Honey Ham

 

Windsor Jewelers

 

 

Sheri Loflin

 

Chickfila Mullins Crossing

 

Neil Pharmacy

 

 

Cheryl Gullickson

 

Diablo's Southwest Grill

 

 

Brianna Dumas

 

Edwin Watts

 

Page 525



Golds Gym

 

New Life Natural Food

 

 

Patty Huang

 

Northside Package Shop

 

 

Cindy Wallarich

 

Pratt-Dudley

 

 

Leah Motes

 

Cosign Design
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133. It’s All About the Benjamins

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Ami.N.Childers@pepsico.com' <Ami.N.Childers@pepsico.com>,

'SSwogger@accutemp.net' <SSwogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'fords@manateeschools.net' <fords@manateeschools.net>,

'mlsdls8@aol.com' <mlsdls8@aol.com>, 'Mary.Begalle@schwans.com'

<Mary.Begalle@schwans.com>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jan 02, 2015 16:35:37

Subject: It’s All About the Benjamins

Attachment:

Interesting article -

 

 
http://notyourfatherscharity.com/benjamins/ 

 

I found the following excerpts of interest - 

 

·         “The End of Fundraising: Raise More Money By Selling Your Impact” 

 

·         Being careful about how money is spent is smart business. Finding ways to keep the budget

as impossibly minimal as possible and do everything for years and years on a shoe-string budget

with flat or minimal growth is not smart business.

 

 

Happy New Year!

 

 

Janet
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134. Article on Donor-Advised Funds

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Marcia' <mlsdls8@aol.com>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jan 02, 2015 14:04:04

Subject: Article on Donor-Advised Funds

Attachment:

Nice article on donor-advised funds – from New York Times

 

 
http://dealbook.nytimes.com/2014/12/10/a-shake-up-as-the-financial-world-infiltrates-philanthropy/

 

 

Happy New Year!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181
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Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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135. December 31, 2014 SNF Report to SNA Board of Directors

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Becky Domokos-Bays <becky.bays@lcps.org>, Carol Weekly

<cweekly@qcusd.org>, Debbi Beauvais <deborah_beauvais@gateschili.org>,

Debbie Kallio <dkkallio@comcast.net>, Donna Parsons

<donna.parsons@k12.wa.us>, Gary Vonck <gvonck@kisales.com>, Gay

Anderson <gay.anderson@k12.sd.us>, Jean Ronnei <jean.ronnei@spps.org>,

Jill Kidd <jill.kidd@pueblocityschools.us>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Kevin Ponce

<kaponce@okcps.org>, Linda Eichenberger <eichenberger_l@ohlsd.org>,

Lynnelle Grumbles <LGrumbles@scvsfsa.net>, Melissa Livesay

<melissa.livesay@fcstn.net>, Micheline Piekarski <mpiekarski@oprfhs.org>,

Renee Hanks <renee.hanks@southcolonie.k12.ny.us>, Roxanne Knops

<roxanne.knops@isd624.org>, Sara Gasiorowski

<sara.gasiorowski@wayne.k12.in.us>, Wendy Weyer

<weweyer@seattleschools.org>

Cc: Balla, Deborah <DBALLA@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>, Scott Swogger

<sswogger@accutemp.net>, Ami Childers <ami.n.childers@pepsico.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Sandy Ford

<fords@manateeschools.net>, Ronnei Jean <jean.ronnei@spps.org>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Mary Begalle

<Mary.Begalle@schwans.com>, Marcia Smith <mlsdls8@aol.com>

Sent Date: Dec 31, 2014 18:19:11

Subject: December 31, 2014 SNF Report to SNA Board of Directors

Attachment: SNFDEC2014ReportSNABoardFinal.pdf

Sent on Behalf of the School Nutrition Foundation Board 
 

Per the joint SNA and SNF Board of Directors' July 2014, attached you will find a report from the

SNF Board to the SNA Board. 
 

Happy New Year! 
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MEMORANDUM 


To:   School Nutrition Association Board of Directors 


From:   School Nutrition Foundation Board of Directors 


Date:   December 31, 2014 


Subject: Interim Report 


              


Thank you for inviting the School Nutrition Foundation (SNF) Board of Directors to join you for 


the SNA Board Meeting on July 11, 2014 in Boston, MA and to discuss how both organizations 


can better work together moving forward.  As you already know, the SNF Board made the 


decision to reconstruct the Board at its meeting in June 2014 after dialogue and discussion on 


the Mega Issue: “How Do We Maximize the Relationship Between SNA and SNF to Better Align 


the work of both Organizations with the New Strategic Plan?” and after consideration and 


evaluation of a number of options. Per the resolution approved by the SNA Board at your July 


meeting, we are sending you an update on the SNF’s activities since July to reconstruct the 


governance of the Foundation.   


At the October meeting of the SNF Board, William R. Lowery, PhD, a strategic advancement 


specialist with experience in advancement planning and board development, was invited to 


work with the SNF Board to review the Board’s goal to reconstruct the governance of the 


Foundation, and the steps needed to achieve that goal. Mr. Lowery also introduced the 


Foundation Board to some interesting statistics providing insight for the group on additional 


avenues for soliciting Foundation funding.   Additionally, at the meeting, the SNF Board 


endorsed the resolution from the SNA Board meeting in July and appointed a Task Force to 


facilitate the implementation of the resolution. The Task Force includes: Scott Swogger, Chair of 


the SNF Board; Donna Martin, Vice-Chair of the SNF Board; Sandra Ford, Treasurer of the SNF 


Board; Patricia Montague, Executive Director of SNF; and Janet Hedrick, Director of 


Development for SNF. 


The Task Force had a meeting via conference call on Thursday, December 18, to review a draft 


of roles and responsibilities for the SNF Board and a draft of the composition of the SNF Board. 







Several revisions were suggested for the proposed responsibilities. The Task Force also made 


recommendations on the proposed composition. It is also anticipated that the Foundation’s 


participation in the upcoming SNA Governance Modeling Summit may provide meaningful input 


for the Foundation’s structure.   


In early 2015, the Task Force will review the revised responsibilities and will continue its 


discussion on the composition of the Board. When the Task Force reaches consensus on these 


two items, the Task Force will recommend approved amendments to SNF Bylaws to the 


Foundation Board for approval.  Following the approval of the responsibilities of the SNF Board 


and the composition of the SNF Board, a recruitment plan for the SNF Board will be developed 


and implemented and work will begin on the needed revisions to the Foundation’s Policies and 


Procedures.   


As we move forward, we will keep the SNA Board apprised.   We look forward to working 


closely with the SNA Board as we help your school nutrition members dedicating to feeding our 


nation’s students. 


As you know, SNF will be hosting the Celebration of School Nutrition Heroes event once again 


this year during LAC on Monday, March 2, 2015.  While our 2014 Celebration netted over 


$100,000 the Foundation’s goal for our second Celebration of School Nutrition Heroes is 


$250,000.  These Foundation dollars support our collective goal of providing Education, 


Research and Scholarship for SNA members!  We hope to see many of you there. 


Cc: J. Hedrick 
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136. Groupon's Most Wanted

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: Dec 31, 2014 13:21:00

Subject: Groupon's Most Wanted

Attachment:

Groupon Occasion View All Deals GA Aesthetic Med Spa Laser Skin-Tightening Treatments Laser

system helps tighten up the skin on the face, creating a firmer, more... $558 $129 View Deal 

Center for Civil and Human Rights Civil and Human Rights Museum Learn about the struggles for

voice and equality by heroes of the past and present with... $30 $18 View Deal Blue Heron

Adventure at Whitewater Express Blue Heron Express Pass Ziplines stretch 1,200 feet across a

whitewater canyon, reaching speeds of up to 40 mph; aerial course with rope bridges and... $99

$49 View Deal Hungry Howie's Pizza Meal Signature flavored-crust pizzas offer a choice of eight

doughy foundations, complemented by cheesy bread and Pepsi products $30.78 $15 View Deal 

Salon at Surrey Haircut Packages Experienced stylists create stylish new looks; partial or full color

adds dimension and shine to hairstyles $45 $19 View Deal CrossFit Aiken 5 or 10 CrossFit

Classes CrossFit trainers teach safe workouts that use functional activity via weightlifting, cardio,

and gymnastics $80 $15 View Deal _The Atlanta Journal-Constitution_ Digital Newspaper

Subscription In-depth local coverage of news, entertainment, opinion, and sports, including extra...

$179.88 $19.99 View Deal GA Aesthetic Med Spa Laser Hair-Removal Laser system wipes skin

canvases clean of unwanted hair during a series of sessions $594 $79 View Deal Young's

Seafood Fish and Chips Young’s Seafood is locally owned and operated, serving traditional

southern seafood dishes and some of the best... $20 $12 View Deal Riverside Ergogenics Medical

Massage Medical Massages A clinical massage therapist focuses on the lower back to relieve

symptoms of chronic pain while relaxing the whole body $70 $35 View Deal StrikeHouse Bowl

Bowling with Shoe Rental Roll strikes and spares on refurbished lanes at the former Aiken bowl;

snack bar provides cold, refreshing drinks $36 $18 View Deal Savannah Rapids Kayak Rental

Single- or Tandem-Kayak Rental Single- and tandem-kayak rentals come with paddles, life vests,

and whistles for... $20 $10 View Deal Dancing Dogs Power Yoga Yoga Classes Specializing in the

practice of Baptiste Power Vinyasa yoga, the studio offers a full power yoga schedule with classes

7... $119 $49 View Deal Empire Autosports Interior and Exterior Detailing Technicians vacuum,

shampoo, and wipe down your car's interior before hand washing and... $100 $40 View Deal 

Jones Creek Golf Club Golf Lessons Instructors help improve swing mechanics and teach game

strategy during hourlong golf lessons $80 $40 View Deal Aiken Center for The Arts BYOB Painting

Class Customers can bring wine, cocktails, and refreshments to painting classes, creating works

of art in a step-by-step process $30 $15 View Deal Hillbrook Family Medicine B-12 Lipotropic

Injections Lipotropic B-12 works in conjunction with exercise to help burn calories more efficiently

$50 $25 View Deal Gifted Touch Therapeutic Massage Bamboo or Swedish Massages Massage

therapists integrate bamboo canes or long, flowing Swedish strokes into soothing... $80 $39 View

Deal View All Deals   Get Inspired  Browse More Deals by Category Need help? Have feedback?

Page 531



Feel free to contact us To feature your business on Groupon, get started at GrouponWorks. You

are receiving this email because dmartin@burke.k12.ga.us is signed up to receive Groupon

communications. To adjust how often you receive future Groupon Occasion emails, including

unsubscribing, click here. Delivered by Groupon Inc. 600 W. Chicago Avenue, Suite 400 Chicago,

IL, 60654, USA 
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137. RE: SNF October Financials

From: Sandra Ford <fords@manateeschools.net>

To: Balla, Deborah <DBALLA@schoolnutrition.org>, 'sswogger@accutemp.net'

<sswogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, Marcia Smith <mlsdls8@aol.com>, 'Julia

Bauscher' <julia.bauscher@jefferson.kyschools.us>, 'Jean Ronnei'

<jean.ronnei@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>

Sent Date: Dec 15, 2014 12:46:32

Subject: RE: SNF October Financials

Attachment:

Thank you for sharing      Didn’t see anything that didn’t make sense.

 

 

 

Sandra Ford, SNS

 

Director, Food and Nutrition Services

 

Manatee County Schools

 

2501 63rd Ave. E

 

Bradenton, FL  34203

 

941-751-6550, ext 2130

 

www.manateeschoolfood.net

 

 

From: Balla, Deborah [mailto:DBALLA@schoolnutrition.org]  

Sent: Tuesday, December 09, 2014 9:24 AM 

 To: 'sswogger@accutemp.net'; Sandra Ford; 'dmartin@burke.k12.ga.us';

'ami.n.childers@pepsico.com'; Marcia Smith; 'Julia Bauscher'; 'Jean Ronnei'; 'Mary Begalle' 

 Subject: SNF October Financials

 

 

Hello Everyone:
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Attached are the SNF October financials.

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

 Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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138. new product promotion

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: Andrea Thomas (athomas@habershamschools.com)

<athomas@habershamschools.com>, 'Amy.Lambert@Cobbk12.org'

<Amy.Lambert@Cobbk12.org>, 'amanda ridley

(amanda.ridley@murray.k12.ga.us)' <amanda.ridley@murray.k12.ga.us>,

'Perkins, Andrea (APerkins@forsyth.k12.ga.us)'

<APerkins@forsyth.k12.ga.us>, 'ajohns@atkinson.k12.ga.us'

<ajohns@atkinson.k12.ga.us>, 'Boone, Gwenda'

<gwenda.boone@cowetaschools.net>, 'Bridgette Matthews

(bmatthew@elbert.k12.ga.us)' <bmatthew@elbert.k12.ga.us>, 'Brown, Kantrell

(Kantrell.Brown@henry.k12.ga.us)' <Kantrell.Brown@henry.k12.ga.us>,

'cbarnes@effingham.k12.ga.us' <cbarnes@effingham.k12.ga.us>, 'Cown,

Trae (trae.cown@hallco.org)' <trae.cown@hallco.org>, 'Cleta Long

(clong@bibb.k12.ga.us)' <clong@bibb.k12.ga.us>, ''Candice Sisson'

(CSisson@fannin.k12.ga.us)' <CSisson@fannin.k12.ga.us>, Nixon, Cathe

<cathe.nixon@cowetaschools.net>, 'cdean@rabun.k12.ga.us'

<cdean@rabun.k12.ga.us>, 'dcarver@floydboe.net' <dcarver@floydboe.net>,

'donnasapp@lcboe.net' <donnasapp@lcboe.net>,

'diane_ramunno@gwinnett.k12.ga.us' <diane_ramunno@gwinnett.k12.ga.us>,

Donna Vella <vella.donna@newton.k12.ga.us>, 'Danielle Freeman

(Danielle.Freeman@douglas.k12.ga.us)'

<Danielle.Freeman@douglas.k12.ga.us>, 'Dawn Lewis

(Dawn.Lewis@coffee.k12.ga.us)' <Dawn.Lewis@coffee.k12.ga.us>,

'ddean@charlton.k12.ga.us' <ddean@charlton.k12.ga.us>,

'dberrong@townscountyschools.org' <dberrong@townscountyschools.org>,

'dcoats@pulaski.k12.ga.us' <dcoats@pulaski.k12.ga.us>, 'dparsons@vidalia-

city.k12.ga.us' <dparsons@vidalia-city.k12.ga.us>, 'dpurcell@dcboe.com'

<dpurcell@dcboe.com>, 'dmorris@jackson.k12.ga.us'

<dmorris@jackson.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'dmosely@bibb.k12.ga.us'

<dmosely@bibb.k12.ga.us>, 'emily.hanlin@douglas.k12.ga.us'

<emily.hanlin@douglas.k12.ga.us>, 'erica.pinkney@appling.k12.ga.us'

<erica.pinkney@appling.k12.ga.us>, 'Farmer, Paula P.

(farmerp@clarke.k12.ga.us)' <farmerp@clarke.k12.ga.us>, 'Gillette, Justin L

(jlgillette@atlanta.k12.ga.us)' <jlgillette@atlanta.k12.ga.us>, 'House, Emily

(Emily.House@gcssk12.net)' <Emily.House@gcssk12.net>,

'ingrid.farahdel@clayton.k12.ga.us' <ingrid.farahdel@clayton.k12.ga.us>,

''ipugh@oglethorpe.k12.ga.us' (ipugh@oglethorpe.k12.ga.us)'

<ipugh@oglethorpe.k12.ga.us>, 'Jenkins, Patricia

(JenkiPa@BOE.Richmond.k12.ga.us)' <JenkiPa@BOE.Richmond.k12.ga.us>,
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'julie_tucker@mitchell.k12.ga.us' <julie_tucker@mitchell.k12.ga.us>,

'kpeavy@bleckley.k12.ga.us' <kpeavy@bleckley.k12.ga.us>, 'KEHINDE R.

BODUNRIN (KEHINDE_R_BODUNRIN@fc.dekalb.k12.ga.us)'

<KEHINDE_R_BODUNRIN@fc.dekalb.k12.ga.us>,

''kmathis@paulding.k12.ga.us' (kmathis@paulding.k12.ga.us)'

<kmathis@paulding.k12.ga.us>, 'Lauren.Koff@hcbe.net'

<Lauren.Koff@hcbe.net>, 'Lisa Smith (lsmith@rockdale.k12.ga.us)'

<lsmith@rockdale.k12.ga.us>, Lew, Leslie A <Lew@fultonschools.org>,

'LIBBY PETERS (libbypeters@lowndes.k12.ga.us)'

<libbypeters@lowndes.k12.ga.us>

Sent Date: Dec 13, 2014 20:27:58

Subject: new product promotion

Attachment: image001.png
Oven Baked Ruffles CSC .8 oz. 11-14-14.pdf
OBR - Pre-Book Incentive (3).pptx

All

 

I wanted to let you know that we are introducing baked Ruffles cheddar and sour cream in the

education channel.  This product is currently available in retail sized bags at the grocery store. 

Now we will produce it in single serve bags that meet the Smart Snack guidelines.

I have attached the nutrition sheet on it.

We are also offering $2 of per case for all pre-booked cases.

Please fill out this form and send it back to me if you are interested.

I will help you work with your foodservice distributor to get bid pricing.

Also, you won’t be held to purchase the quantities on the form…we just want to get some idea

how many to produce.

You will get paid on the cases you actually purchase.

 

Please let me know if you have any questions.

Have a wonderful and much deserved break!

Susan

 

Susan Wickizer Blank
Susan.wickizer@pepsico.com

423-838-2003 cell

423-517-8618 office
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Oven Baked Ruffles® Cheddar & Sour Cream Ridged Potato Crisps  – .8 oz. (22.7 g.) 
 


Nutrition Facts 
Serving Size   1 package 


Servings Per Container  1 


Amount Per Serving 


Calories     


  100  


Calories from Fat    20  


%Daily Value* 


Total Fat  3.0g   4% 


    Saturated Fat 0g    0% 


   Trans Fat 0g   


    Polyunsaturated Fat  1.5g    


    Monounsaturated Fat 0.5g    


Cholesterol 0mg  0% 


Sodium 200mg  8% 


Potassium 160mg  5% 


Total Carbohydrate 17g  6% 


     Dietary Fiber 1g  4% 


     Sugars 2g   


Protein 1g    


Vitamin A      0% 


Vitamin C   0% 


Calcium    0% 


Iron    0% 


*Percent Daily Values are based on a 2,000 
calorie diet. Your daily values may be higher or 
lower depending on your calorie needs. 
 Calories: 2,000 2,500 


Total Fat Less than  65g 80g 
  Sat Fat Less than  20g 25g 
Cholesterol Less than  300mg 300mg 
Sodium Less than  2,400mg 2,400mg 
Potassium  3,500mg 3,500mg 
Total 
Carbohydrate 


 300g 375g 


  Dietary 
Fiber 


 25g 30g 


Calories per gram: 


Fat 9 Carbohydrate 4  Protein 4 


 
 
 
 
 
 
 
 
 
 
 
 


 


 


 Ingredients:  
Dried Potatoes, Corn Starch, Corn Oil, Sugar, Maltodextrin 
(Made From Corn), Salt, Soy Lecithin, Dextrose, Whey, Whey 
Protein Concentrate, Onion Powder, Cheddar Cheese (Milk, 
Cheese Cultures, Salt, Enzymes), Monosodium Glutamate, 
Blue Cheese (Milk, Cheese Cultures, Salt, Enzymes), Citric 
Acid, Artificial Color (Yellow 6 Lake, Yellow 5 Lake, Yellow 5, 
Yellow 6), Skim Milk, Natural and Artificial Flavors, Garlic 
Powder, Lactic Acid, Disodium Inosinate, and Disodium 
Guanylate. 
CONTAINS MILK AND SOY INGREDIENTS. 


 


 
Case UPC 000-28400-56882-1 


 
Bag UPC 0-28400-44549-8 


 
Case Pack 60/.8 oz. bags  


 
Kosher Status Not Kosher  


USDA Competitive Food  


Compliant   


Yes, Vegetable first 


ingredient  


Grain Equivalents 0 


 Weight of Grain 0 


Document Updated 11/14  


  


 
All products are accurately labeled with the most current information however, since the ingredients are subject to change at any time, we 
recommend you check the label on the specific product for the most current and accurate information. 
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Pre-Book Incentive

Launching

January 26, 2015









Cheddar & Sour Cream

Single Value Line Size



Pre-book your cases and Earn  $2.00/case on cases pre-booked by deadline and  

received by 

March 6, 2015.









Pre-book Timing 

Nov 17 – Dec 19 2014

USDA Compliant for Smart Snacks





Pre-book 
Order Form



		Week		Jan 26		Feb 2		Feb 9		Feb 16		Feb 23		Mar 2

		# of cases												

		TOTAL # OF PRE-BOOKED CASES:   ____________												



Qualified Product: 

Oven Baked Ruffles® Cheddar & Sour Cream SVL

Case UPC: 56882  (.8oz  - 60 units/case)   



Must Pre-Book by Dec 19, 2015  

(Product must be received on or before March 6)



To receive payment*, please submit a copy of this form along with proof of purchase from an authorized foodservice broad line distributor  (invoice, tracking reports, etc.) to:  



PepsiCo Food Service  – TS Admin. 

___________ Region

Back to School Fall  2014 Rebate 

7701 Legacy Drive, Mail Drop 3C-263

Plano, TX  75024         

                                                                                                                                                        

*National Accounts (i.e. those managed by Aramark, Compass and Sodexo) are NOT eligible for this promotion. Program rebates will be paid out via a Rebate Check 45 days after Proof of Purchase has been properly submitted and received by June 30, 2014. 5 case minimum for payout. No deductions off invoice price. PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the FS Director of the participating district. District must purchase from an eligible Foodservice Broad line Distributor. Customer will be paid on pre-booked cases that shipped during promotion timing..  

All trademarks are owned by Frito-Lay North America, Inc. ©2014.                                                                                              

DISTRICT: _____________________________________________________________________

DISTRICT DIRECTOR/CONTACT: ___________________________________________________



ADDRESS: ____________________________________________________________________



CITY, STATE, ZIP: _______________________________________________________________



PHONE/FAX/E-MAIL: ____________________________________________________________



DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: _________________________________


SIGNATURE/DATE: _____________________________________________________________
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139. SNF October Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'fords@manateeschools.net' <fords@manateeschools.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'ami.n.childers@pepsico.com' <ami.n.childers@pepsico.com>, Marcia Smith

<mlsdls8@aol.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Jean Ronnei'

<jean.ronnei@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>

Sent Date: Dec 09, 2014 09:24:30

Subject: SNF October Financials

Attachment: Oct 2014 SNF Financials.pdf

Hello Everyone:

 

 

Attached are the SNF October financials.

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114
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Oct 2014 SNF Financials.pdf



Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

 Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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140. Follow-up - Giving Tuesday

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Bauscher, Julia O' <julia.bauscher@jefferson.kyschools.us>,

'JEAN.RONNEI@spps.org' <JEAN.RONNEI@spps.org>, 'Childers, Ami N

{FLNA}' <Ami.N.Childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Marcia' <mlsdls8@aol.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Dec 08, 2014 12:46:06

Subject: Follow-up - Giving Tuesday

Attachment:

Follow-up on Giving Tuesday continues . . .  See the web story
on the Home Page of the SNA website(Click on link below.) In
addition, we are putting messages in the newsletters that go to
Industry Members and State Associations. We are also sending a
series of emails to members in December to encourage year-end
giving. On Friday, we received a “Giving Tuesday” gift of $50 with
a corporate matching gift of 3 to 1, for a total contribution of $200.
Takes our total over $6,000! 59 contributions totaling $6,075. 
 
Thank you again for your support!
 

 
news & announcements
 

12/5/2014

 
Giving Tuesday Secures Over $5,000 for the Foundation

 

Giving Tuesday was a success for the School Nutrition Foundation! The Foundation received

more than $5,000 in contributions in response to the promotion of Giving Tuesday.

 

 

Janet

 

Janet L. Hedrick

 

Director of Development
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School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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141. Groupon's Most Wanted This Holiday Season

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: Dec 05, 2014 14:11:36

Subject: Groupon's Most Wanted This Holiday Season

Attachment:

Groupon Occasion View All Deals GA Aesthetic Med Spa Laser Hair-Removal Laser system

wipes skin canvases clean of unwanted hair during a series of sessions $594 $79 View Deal 

Aiken Center for The Arts BYOB Painting Class Customers can bring wine, cocktails, and

refreshments to painting classes, creating works of art in a step-by-step process $30 $15 View

Deal Canvas on Demand Gallery-Wrapped Canvas Prints 16”x20” textured artist canvas is gallery

wrapped with prints of personal images and... $126.95 $29.99 View Deal Empire Autosports

Interior and Exterior Detailing Technicians vacuum, shampoo, and wipe down your car's interior

before hand washing and... $100 $45 View Deal Dancing Dogs Power Yoga Yoga Classes

Specializing in the practice of Baptiste Power Vinyasa yoga, the studio offers a full power yoga

schedule with classes 7... $119 $40 View Deal Gifted Touch Therapeutic Massage Bamboo or

Swedish Massages Massage therapists integrate bamboo canes or long, flowing Swedish strokes

into soothing... $80 $39 View Deal Hillbrook Family Medicine B-12 Lipotropic Injections Lipotropic

B-12 works in conjunction with exercise to help burn calories more efficiently $50 $25 View Deal 

Hungry Howie's Pizza Meal Signature flavored-crust pizzas offer a choice of eight doughy

foundations, complemented by cheesy bread and Pepsi products $30.78 $15 View Deal Vertex

Body Sciences Three-Day Juice and Food Cleanse Juices, protein shakes, snacks, and

supplements fortify customers and may help to detox... $209 $59 View Deal Jones Creek Golf

Club Golf Lessons Instructors help improve swing mechanics and teach game strategy during

hourlong golf lessons $80 $40 View Deal FTD.com Flowers and Gifts from FTD.com Colorful

bouquets arranged by artisan florists, gourmet chocolate, elegant jewelry, and... $30 $15 View

Deal Riverside Ergogenics Medical Massage Medical Massages A clinical massage therapist

focuses on the lower back to relieve symptoms of chronic pain while relaxing the whole body $70

$35 View Deal Salon at Surrey Haircut Packages Experienced stylists create stylish new looks;

partial or full color adds dimension and shine to hairstyles $45 $19 View Deal Savannah Rapids

Kayak Rental Single- or Tandem-Kayak Rental Single- and tandem-kayak rentals come with

paddles, life vests, and whistles for... $20 $10 View Deal StrikeHouse Bowl Bowling with Shoe

Rental Roll strikes and spares on refurbished lanes at the former Aiken bowl; snack bar provides

cold, refreshing drinks $36 $18 View Deal Wedges &Woods All-Day Driving-Range Access The

23-acre driving range features 40 hitting stations and a full short-game practice area $90 $16

View Deal View All Deals   Great Gift Ideas  Shop Holiday Gifts Need help? Have feedback? Feel

free to contact us To feature your business on Groupon, get started at GrouponWorks. You are

receiving this email because dmartin@burke.k12.ga.us is signed up to receive Groupon

communications. To adjust how often you receive future Groupon Occasion emails, including

unsubscribing, click here. Delivered by Groupon Inc. 600 W. Chicago Avenue, Suite 400 Chicago,
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142. Update On SNF

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, JEAN.RONNEI@spps.org

<JEAN.RONNEI@spps.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <Mary.Begalle@schwans.com>, 'Sandy Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>

Sent Date: Dec 03, 2014 14:01:01

Subject: Update On SNF

Attachment: Summary on the heroes.docx

Giving Tuesday

 

Thank you to all who contributed to SNF on Giving Tuesday.  Given it was our first time

participating, I would say we had a pretty great day!  Considering the total for August 1, 2013 –

July 31, 2014 was $22,000, this one day represents about 20% of that total for one year.  Thanks

to Janet on spearheading this wonderful effort which will now be an annual event for SNF!

 

·         Total contributions: 55

 

·         Total donors: 54

 

·         Total giving: $4,775

 

 

By Designation:

 

 

Josephine Martin Fund: 

9 gifts 

Total: $590

 

 

Scholarships:

 

6 gifts

 

Total: $335
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2015 School Nutrition Heroes

[bookmark: _GoBack]Coletta Hines-Newell – 

Director of Food Services, Arlington Heights School District 25, Arlington Heights, IL

· Coletta started the Northern Illinois Purchasing Cooperative in 1995 with just 11 districts. Today the cooperative buying group has over 75 districts that work together to submit bids for food, supplies, bread and milk. Coletta serves voluntarily as a Vice President for the cooperative.  Coletta won a Nutrition Education and Training award in Illinois for the “I Tried a Little” program which focused on getting students to try fruits and vegetables. She also started a “Food Around the World” reading program. She won an award from the special education cooperative for support in student training and development. Coletta worked with the cooperative to provide student training jobs and currently has students with special needs working in many of her kitchens. 

Jill Kidd, MS, RD – 

Director of Nutrition Services, Pueblo City Schools, Pueblo, CO

· Jill has been a leader in public policy and legislative activities in Colorado for 16 years. Her efforts have supported legislation that provides $2.4 million annually in state funding for meal programs as well as legislation that expands access to school meals for the children of Colorado. Approximately 32,000 students in pre-school to 5th grade no longer have to pay the reduced price at lunch and close to 63,000 K – 12 students no longer pay the reduced price for breakfast. With Jill’s help, the school districts in Colorado have obtained over $100 million in state funding for meal programs since 2001 and have successfully advocated for needed improvements in the Colorado Food Distribution Program.  Jill’s involvement  in public policy and legislation has included helping to set the legislative agenda for the Colorado SNA, testifying, working with legislators and teaching SNA members how to advocate for school nutrition programs.

Cathy Potter – 

Cafeteria Server/Helper, Maryville City Schools, Maryville, TN

· Cathy established “Heaven Sent Home,” which has two shelters for the homeless.  The emergency shelters provide protection for men, women, and children who are displaced and/or abused and gives them a second chance. She gives residents a clean and safe home, where they learn independent living skills and receive counseling. Some are suffering from addiction, some are escaping domestic situations at home, and some have lost jobs and are unable to pay rent. Cathy creates meal programs and coordinates holiday dinners for the needy.  She has spearheaded gift collecting and fundraising to support disadvantaged families in the community.



Robert Rusan – 

District Chef, Maplewood Richmond Heights School District, Maplewood, MO

· Robert has started a program, called “Teen Kitchen,” in which he teaches a group of apprenticeship students all the facets of cooking, cleaning, gardening, and harvesting. He educates the student not only to prepare food, but to prepare a healthy meal for themselves and the people around them. He wants to teach students where their food comes from and does that daily. Each school in the district has a school garden and Robert has a chicken coop where students participate in active learning. At the middle school is a beehive from which the students collect honey, which Robert uses as a sugar substitute for foods served to the students.  Robert can be found well after his work hours planting, tending, watering, and harvesting in the school garden along with his apprenticeship students. Robert works with Share Our Strength “Cooking Matters.”

Nancy Younglove-

Food Service Director, North Rose – Wolcott Central Schools, Wolcott, NY

· Nancy is the founder and Executive Director of the Cougar Cupboard, a food pantry located on the school campus. The program which began in September 2012 was created when Nancy noticed a steady increase of students qualifying for free and reduced price meals. The number of applications went from about three a month to two, three or four daily. The district where Nancy works serves a low-income, rural, and often migrant population. At that time, the district offered national breakfast and lunch programs, along with an afterschool snack program and weekend “backpack” meal program. Even with all these programs, Nancy observed that children – especially at the high school – still were hungry. Nancy had the Cougar Cupboard designated as a student activity club where students volunteer. Feeding America is using Cougar Cupboard as a model for in-school pantry programs throughout the nation. 



Summary on the heroes.docx



 

 

Unrestricted:

 

40 gifts

 

$3,850

 

 

2015 School Nutrition Heroes

 

Below are the names of the School Nutrition Heroes selected for 2015, and attached is a brief

summary on each of the heroes.  These heroes will be recognized at the Celebration of School

Nutrition Heroes on Monday, March 2 during LAC.  We had a total of 27 nominations from 16

different states. Every region had at least one nominee.  All have been notified and are humbled

and excited.

 

 

Nancy Younglove           Wolcott, NY                      

Jill Kidd                               Pueblo, CO                        

Coletta Hines-Newell   Arlington Heights, IL      

                                                                                           

Cathy Potter                      Maryville, TN                     

Robert Rusan                     Maplewood, MO             

                                                                                               

SNF Governance Changes

 

Janet and I have spent some time reviewing and discussing all the notes from our great

discussions at the SNF Board meeting.  Early next week we are pulling everything together and

will be sending to those of you who volunteered to serve on the Task Force.  I would like to see if

we could do a conference call with the Task Force the week of December 15 before we leave for

the holidays.  I also have on my list the report we promised the SNF Board which Janet and I will

draft and send to you for your approval before sending.

 

 

USDA Wellness Research Grant 

As you may recall, we submitted an application with Baylor University for a USDA Wellness

Research Grant.  Original deadline for notification was early November.  We were first told that it

was postponed a few weeks based on the number of applications received.  Today we learned

that they would not be announcing until sometime in January.
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Hope everyone is well.  Please let me know if you have any questions.

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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143. Re: Challenge from Employees of AccuTemp

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'Marcia' <mlsdls8@aol.com>, Julia O' 'Bauscher

<julia.bauscher@jefferson.kyschools.us>,

'fords@manateeschools.net'<fords@manateeschools.net>, Ami N {FLNA}'

'Childers <Ami.N.Childers@pepsico.com>, Janet Hedrick

<jhedrick@schoolnutrition.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>,

'JEAN.RONNEI@spps.org'<JEAN.RONNEI@spps.org>

Cc: 'Scott Swogger' <SSwogger@accutemp.net>, Patricia Montague

<PMONTAGUE@schoolnutrition.org>, Sherry Carrigan

<SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 02, 2014 08:09:25

Subject: Re: Challenge from Employees of AccuTemp

Attachment: TEXT.htm

Thanks to Scott for kicking off the campaign in such a grand way!

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Hedrick, Janet" <jhedrick@schoolnutrition.org> 11/26/2014 12:55 PM >>>

 

Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving Tuesday.

AccuTemp has been active on Social Media promoting Giving Tuesday and has achieved 100%

participation from the company employees in support of SNF!  (See the attached UNselfies!)

 

A message is going out on Monday to SNA Industry members that challenges them to support

Giving Tuesday as AccuTemp has:
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Thanks to Scott for kicking off the campaign in such a grand way!

 


Donna S. Martin, EdS, RDN, LD, SNS, FAND
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Hedrick, Janet" <jhedrick@schoolnutrition.org> 11/26/2014 12:55 PM >>>



Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving Tuesday.  AccuTemp has been active on Social Media promoting Giving Tuesday and has achieved 100% participation from the company employees in support of SNF!  (See the attached UNselfies!)


 


A message is going out on Monday to SNA Industry members that challenges them to support Giving Tuesday as AccuTemp has: 


 


The employees of AccuTemp Products, Inc. are challenging all SNA industry members to participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100% employee participation in support of the Foundation and challenges you and your employees to follow suit. Encourage your employees to support the School Nutrition Foundation on Giving Tuesday.


 


The momentum for Tuesday is building . . . 


 


Have a Happy Thanksgiving! 


 


Janet


Janet L. Hedrick


Director of Development


School Nutrition Foundation


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3081


Phone:  301-686-3100, ext 181


Toll-Free: 800-877-8822, ext 181


Fax:  301-686-3115


www.schoolnutrition.org


 


Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate


 


TEXT.htm



The employees of AccuTemp Products, Inc. are challenging all SNA industry members to

participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100% employee

participation in support of the Foundation and challenges you and your employees to follow suit.

Encourage your employees to support the School Nutrition Foundation on Giving Tuesday.

 

The momentum for Tuesday is building . . .

 

Have a Happy Thanksgiving!

 

Janet

Janet L. Hedrick

Director of Development

School Nutrition Foundation

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3081

Phone:  301-686-3100, ext 181

Toll-Free: 800-877-8822, ext 181

Fax:  301-686-3115

www.schoolnutrition.org

 

Giving is easy - use your mobile device - www.schoolnutrition.org/snfdonate
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144. Re: Matching Funds for online gifts on Tuesday, December 2 

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Marcia' <mlsdls8@aol.com>,

Julia O' 'Bauscher <julia.bauscher@jefferson.kyschools.us>,

'fords@manateeschools.net'<fords@manateeschools.net>, Ami N {FLNA}'

'Childers <Ami.N.Childers@pepsico.com>, Janet Hedrick

<jhedrick@schoolnutrition.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>,

'JEAN.RONNEI@spps.org'<JEAN.RONNEI@spps.org>

Cc: Patricia Montague <PMONTAGUE@schoolnutrition.org>, Sherry Carrigan

<SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 01, 2014 15:11:40

Subject: Re: Matching Funds for online gifts on Tuesday, December 2 

Attachment: TEXT.htm

Sounds good Janet,  thanks for your efforts. 

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Hedrick, Janet" <jhedrick@schoolnutrition.org> 12/1/2014 1:20 PM >>>

 

The efforts for Giving Tuesday are growing . . .

 

I want to let you know that the Foundation is eligible for Matching Funds from the Network for

Good, the company that processes our online contributions. Network for Good will be providing a

match for all online gifts from midnight on Tuesday morning to midnight on Wednesday morning.

They estimate that they will be providing $1 for every $25 given on Giving Tuesday. (Network for

Good has a total of $100,000 to use as a match; based on $2.5 million being given through

Network for Good would result in $1 for every $25. The amount could be higher or could be lower.)
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Sounds good Janet,  thanks for your efforts.  

 


Donna S. Martin, EdS, RDN, LD, SNS, FAND
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Hedrick, Janet" <jhedrick@schoolnutrition.org> 12/1/2014 1:20 PM >>>



The efforts for Giving Tuesday are growing . . . 


 


I want to let you know that the Foundation is eligible for Matching Funds from the Network for Good, the company that processes our online contributions. Network for Good will be providing a match for all online gifts from midnight on Tuesday morning to midnight on Wednesday morning. They estimate that they will be providing $1 for every $25 given on Giving Tuesday. (Network for Good has a total of $100,000 to use as a match; based on $2.5 million being given through Network for Good would result in $1 for every $25. The amount could be higher or could be lower.)


 


It’s a nice incentive for tomorrow! If you remind your friends and colleagues today or tomorrow, you might want to tell them about the matching funds. 


 


Thank you for your many efforts – I’m expecting some activity tomorrow. I will keep you posted! 


 


Janet


Janet L. Hedrick


Director of Development


School Nutrition Foundation


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3081


Phone:  301-686-3100, ext 181


Toll-Free: 800-877-8822, ext 181


Fax:  301-686-3115


www.schoolnutrition.org


 


Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate


 


TEXT.htm



 

It's a nice incentive for tomorrow! If you remind your friends and colleagues today or tomorrow,

you might want to tell them about the matching funds.

 

Thank you for your many efforts - I'm expecting some activity tomorrow. I will keep you posted!

 

Janet

Janet L. Hedrick

Director of Development

School Nutrition Foundation

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3081

Phone:  301-686-3100, ext 181

Toll-Free: 800-877-8822, ext 181

Fax:  301-686-3115

www.schoolnutrition.org

 

Giving is easy - use your mobile device - www.schoolnutrition.org/snfdonate
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145. Matching Funds for online gifts on Tuesday, December 2 

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 01, 2014 13:20:05

Subject: Matching Funds for online gifts on Tuesday, December 2 

Attachment:

The efforts for Giving Tuesday are growing . . . 

 

I want to let you know that the Foundation is eligible for Matching Funds from the Network for

Good, the company that processes our online contributions. Network for Good will be providing a

match for all online gifts from midnight on Tuesday morning to midnight on Wednesday morning.

They estimate that they will be providing $1 for every $25 given on Giving Tuesday. (Network for

Good has a total of $100,000 to use as a match; based on $2.5 million being given through

Network for Good would result in $1 for every $25. The amount could be higher or could be lower.)

 

 

It’s a nice incentive for tomorrow! If you remind your friends and colleagues today or tomorrow,

you might want to tell them about the matching funds. 

 

Thank you for your many efforts – I’m expecting some activity tomorrow. I will keep you posted! 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300
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National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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146. Re: Challenge from Employees of AccuTemp

From: Dmartin <dmartin@burke.k12.ga.us>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>

Cc: fords@manateeschools.net <fords@manateeschools.net>, Marcia

<mlsdls8@aol.com>, Bauscher, Julia O

<julia.bauscher@jefferson.kyschools.us>, JEAN.RONNEI@spps.org

<JEAN.RONNEI@spps.org>, Mary Begalle <Mary.Begalle@schwans.com>,

Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>, Scott Swogger

<SSwogger@accutemp.net>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Nov 29, 2014 06:30:02

Subject: Re: Challenge from Employees of AccuTemp

Attachment:

Way to go team Accu-Temp!  What a great way to celebrate Thanksgiving by giving!  

 

Sent from my iPad 
 
On Nov 26, 2014, at 12:55 PM, "Hedrick, Janet" <jhedrick@schoolnutrition.org> wrote:  
 

Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving Tuesday.

 AccuTemp has been active on Social Media promoting Giving Tuesday and has achieved 100%

participation from the company employees in support of SNF!  (See the attached UNselfies!)

 

 

A message is going out on Monday to SNA Industry members that challenges them to support

Giving Tuesday as AccuTemp has: 

 

The employees of AccuTemp Products, Inc. are challenging all SNA industry members to

participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100%

employee participation in support of the Foundation and challenges you and your employees to

follow suit. Encourage your employees to support the School Nutrition Foundation on Giving

Tuesday.

 

 

The momentum for Tuesday is building . . . 

 

Have a Happy Thanksgiving! 

 

Janet
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Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate

 

 

<accutemp school unselfie.png> 

<AccuTemp Unselife.jpg> 
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147. Re: Challenge from Employees of AccuTemp

From: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>

Cc: Donna Martin <dmartin@burke.k12.ga.us>, fords@manateeschools.net

<fords@manateeschools.net>, Marcia <mlsdls8@aol.com>,

JEAN.RONNEI@spps.org <JEAN.RONNEI@spps.org>, Mary Begalle

<Mary.Begalle@schwans.com>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Scott Swogger

<SSwogger@accutemp.net>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Nov 26, 2014 20:44:10

Subject: Re: Challenge from Employees of AccuTemp

Attachment:

Wow!! What great news!!!! Thanks Scott and Accu-Temp!!!

 

Sent from my iPhone

 

> On Nov 26, 2014, at 12:55 PM, "Hedrick, Janet" <jhedrick@schoolnutrition.org> wrote:

>

> Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving

Tuesday.  AccuTemp has been active on Social Media promoting Giving Tuesday and has

achieved 100% participation from the company employees in support of SNF!  (See the attached

UNselfies!)

>

> A message is going out on Monday to SNA Industry members that challenges them to support

Giving Tuesday as AccuTemp has:

>

> The employees of AccuTemp Products, Inc. are challenging all SNA industry members to

participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100% employee

participation in support of the Foundation and challenges you and your employees to follow suit.

Encourage your employees to support the School Nutrition Foundation on Giving Tuesday.

>

> The momentum for Tuesday is building . . .

>

> Have a Happy Thanksgiving!

>

> Janet

> Janet L. Hedrick

> Director of Development
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> School Nutrition Foundation

> 120 Waterfront Street

> Suite 300

> National Harbor, MD  20745

> Direct Phone: 301-686-3081

> Phone:  301-686-3100, ext 181

> Toll-Free: 800-877-8822, ext 181

> Fax:  301-686-3115

> www.schoolnutrition.org<http://www.schoolnutrition.org/>

>

> Giving is easy – use your mobile device –

www.schoolnutrition.org/snfdonate<http://www.schoolnutrition.org/snfdonate>

>

> <accutemp school unselfie.png>

> <AccuTemp Unselife.jpg>
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148. Re: Challenge from Employees of AccuTemp

From: Marcia <mlsdls8@aol.com>

To: jhedrick@schoolnutrition.org, dmartin@burke.k12.ga.us,

fords@manateeschools.net, julia.bauscher@jefferson.kyschools.us,

JEAN.RONNEI@spps.org, Mary.Begalle@schwans.com,

Ami.N.Childers@pepsico.com

Cc: SSwogger@accutemp.net, PMONTAGUE@schoolnutrition.org,

SCARRIGAN@schoolnutrition.org

Sent Date: Nov 26, 2014 16:55:01

Subject: Re: Challenge from Employees of AccuTemp

Attachment:

Wow that is awesome news. Thanks for sharing and Happy Thanksgiving to everyone! 

Marcia  

 

 

-----Original Message-----  

From: Hedrick, Janet <jhedrick@schoolnutrition.org>  

To: 'Donna Martin' <dmartin@burke.k12.ga.us>; 'fords@manateeschools.net'

<fords@manateeschools.net>; 'Marcia' <mlsdls8@aol.com>; 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>; 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>; 'Mary Begalle' <Mary.Begalle@schwans.com>; 'Childers, Ami N

{FLNA}' {FLNA}' <Ami.N.Childers@pepsico.com>  

Cc: 'Scott Swogger' <SSwogger@accutemp.net>; Montague, Patricia

<PMONTAGUE@schoolnutrition.org>; Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>  

Sent: Wed, Nov 26, 2014 12:55 pm  

Subject: Challenge from Employees of AccuTemp  

 

Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving Tuesday.

 AccuTemp has been active on Social Media promoting Giving Tuesday and has achieved 100%

participation from the company employees in support of SNF!  (See the attached UNselfies!) 

 

A message is going out on Monday to SNA Industry members that challenges them to support

Giving Tuesday as AccuTemp has: 

 

The employees of AccuTemp Products, Inc. are challenging all SNA industry members to

participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100%

employee participation in support of the Foundation and challenges you and your employees to

follow suit. Encourage your employees to support the School Nutrition Foundation on Giving

Tuesday. 
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The momentum for Tuesday is building . . . 

 

Have a Happy Thanksgiving! 

 

Janet 

Janet L. Hedrick 

Director of Development 

School Nutrition Foundation

120 Waterfront Street 

Suite 300 

National Harbor, MD  20745 

Direct Phone: 301-686-3081 

Phone:  301-686-3100, ext 181 

Toll-Free: 800-877-8822, ext 181 

Fax:  301-686-3115 
www.schoolnutrition.org

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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149. Re: Challenge from Employees of AccuTemp

From: JEAN.RONNEI@spps.org

To: Hedrick, Janet <jhedrick@schoolnutrition.org>

Cc: Donna Martin <dmartin@burke.k12.ga.us>, fords@manateeschools.net

<fords@manateeschools.net>, Marcia <mlsdls8@aol.com>, Bauscher, Julia O

<julia.bauscher@jefferson.kyschools.us>, Mary Begalle

<Mary.Begalle@schwans.com>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Scott Swogger

<SSwogger@accutemp.net>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Nov 26, 2014 13:48:59

Subject: Re: Challenge from Employees of AccuTemp

Attachment:

 

How wonderful!

 

Thank you to Scott and the entire AccuTemp team.

 

Happy Thanksgiving, Jean

 

Jean Ronnei

Sent from iPad

 

> On Nov 26, 2014, at 11:55 AM, "Hedrick, Janet"

<jhedrick@schoolnutrition.org> wrote:

>

>

>

> Thank you to Scott Swogger and the employees of AccuTemp for their

support of Giving Tuesday.  AccuTemp has been active on Social Media

promoting Giving Tuesday and has achieved 100% participation from the

company employees in support of SNF!  (See the attached UNselfies!)

>

>

>

> A message is going out on Monday to SNA Industry members that challenges

them to support Giving Tuesday as AccuTemp has:

>

>
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>

> The employees of AccuTemp Products, Inc. are challenging all SNA industry

members to participate in Giving Tuesday as they have.  AccuTemp Products

has achieved 100% employee participation in support of the Foundation and

challenges you and your employees to follow suit. Encourage your employees

to support the School Nutrition Foundation on Giving Tuesday.

>

>

>

> The momentum for Tuesday is building . . .

>

>

>

> Have a Happy Thanksgiving!

>

>

>

> Janet

>

> Janet L. Hedrick

>

> Director of Development

>

> School Nutrition Foundation

>

> 120 Waterfront Street

>

> Suite 300

>

> National Harbor, MD  20745

>

> Direct Phone: 301-686-3081

>

> Phone:  301-686-3100, ext 181

>

> Toll-Free: 800-877-8822, ext 181

>

> Fax:  301-686-3115

>

> www.schoolnutrition.org

>

>
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>

> Giving is easy – use your mobile device –

www.schoolnutrition.org/snfdonate

>

>   - accutemp school unselfie.png - AccuTemp Unselife.jpg

> <accutemp school unselfie.png>

> <AccuTemp Unselife.jpg>
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150. RE: Challenge from Employees of AccuTemp

From: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>

To: Hedrick, Janet <jhedrick@schoolnutrition.org>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: 'Scott Swogger' <SSwogger@accutemp.net>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Nov 26, 2014 13:20:30

Subject: RE: Challenge from Employees of AccuTemp

Attachment:

That's so great!  
 
 

Sent via the Samsung GALAXY S®4, an AT&T 4G LTE smartphone 
 
 

-------- Original message -------- 

From: "Hedrick, Janet" <jhedrick@schoolnutrition.org> 

Date:11/26/2014 12:55 PM (GMT-05:00) 

To: 'Donna Martin' <dmartin@burke.k12.ga.us>, "'fords@manateeschools.net'"

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, "'Bauscher, Julia O'"

<julia.bauscher@jefferson.kyschools.us>, "'JEAN.RONNEI@spps.org'"

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>, "'Childers, Ami N

{FLNA}'" <Ami.N.Childers@pepsico.com> 

Cc: 'Scott Swogger' <SSwogger@accutemp.net>, "Montague, Patricia"

<PMONTAGUE@schoolnutrition.org>, "Carrigan, Sherry" <SCARRIGAN@schoolnutrition.org> 

Subject: Challenge from Employees of AccuTemp 
 

Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving Tuesday.

 AccuTemp has been active on Social Media promoting Giving Tuesday and has achieved 100%

participation from the company employees in support of SNF!  (See the attached UNselfies!)

 

 

A message is going out on Monday to SNA Industry members that challenges them to support

Giving Tuesday as AccuTemp has: 
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The employees of AccuTemp Products, Inc. are challenging all SNA industry members to

participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100%

employee participation in support of the Foundation and challenges you and your employees to

follow suit. Encourage your employees to support the School Nutrition Foundation on Giving

Tuesday.

 

 

The momentum for Tuesday is building . . . 

 

Have a Happy Thanksgiving! 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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151. Challenge from Employees of AccuTemp

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Donna Martin' <dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: 'Scott Swogger' <SSwogger@accutemp.net>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Nov 26, 2014 12:55:26

Subject: Challenge from Employees of AccuTemp

Attachment: accutemp school unselfie.png
AccuTemp Unselife.jpg

Thank you to Scott Swogger and the employees of AccuTemp for their support of Giving Tuesday.

 AccuTemp has been active on Social Media promoting Giving Tuesday and has achieved 100%

participation from the company employees in support of SNF!  (See the attached UNselfies!)

 

 

A message is going out on Monday to SNA Industry members that challenges them to support

Giving Tuesday as AccuTemp has: 

 

The employees of AccuTemp Products, Inc. are challenging all SNA industry members to

participate in Giving Tuesday as they have.  AccuTemp Products has achieved 100%

employee participation in support of the Foundation and challenges you and your employees to

follow suit. Encourage your employees to support the School Nutrition Foundation on Giving

Tuesday.

 

 

The momentum for Tuesday is building . . . 

 

Have a Happy Thanksgiving! 

 

Janet

 

Janet L. Hedrick

 

Director of Development
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School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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152. December School Nutrition Magazine

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>,

'JEAN.RONNEI@spps.org' <JEAN.RONNEI@spps.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>

Cc: 'Bauscher, Julia O' <julia.bauscher@jefferson.kyschools.us>, Montague,

Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Nov 25, 2014 13:23:57

Subject: December School Nutrition Magazine

Attachment:

When you receive your copy of the December issue of School Nutrition magazine, be sure to read

Julia’s wonderful column, “The Gifts of the Giving Season,” on page 6.  She mentions that SNA

and SNF are working together more closely, the importance of individual giving, Giving Tuesday,

and the Celebration of School Nutrition Heroes!

 

 

Thank you to Julia for helping to raise the visibility of the School Nutrition Foundation!

 

 

Happy Thanksgiving! I am blessed to work with such a dedicated group of Board members!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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153. Check out SNF Facebook - RE: Giving Tuesday

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>, 'Bauscher, Julia

O' <julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: 'Karen Watson' <WatsonK@sylacauga.k12.al.us>,

'mary.fish@anoka.k12.mn.us' <mary.fish@anoka.k12.mn.us>,

'deborah_beauvais@gateschili.org' <deborah_beauvais@gateschili.org>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Nov 20, 2014 10:45:34

Subject: Check out SNF Facebook - RE: Giving Tuesday

Attachment:

See https://www.facebook.com/SchoolNutritionFoundation - Great UNselfies and testimonies on

why these persons support SNF – and contributions! 

 

Also see http://www.schoolnutrition.org/GivingTuesday/ 

 

Remember to reach out to your peers next week before Thanksgiving to tell them about giving to

SNF on 12/2/14 – with a reminder on December 1 and/or 2. 

 

Thanks!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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154. Daily News: Thursday, November 6, 2014

From: Academy of Nutrition and Dietetics Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RDN LD FAND <DMartin@burke.k12.ga.us>

Sent Date: Nov 06, 2014 11:03:51

Subject: Daily News: Thursday, November 6, 2014

Attachment:

Daily News 

 From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

 Please note that some publications may require registration

 

Want to Be a Leader? Cultivate a Healthy Look 

 The appearance of fitness trumps a look of intelligence, study says 

 http://consumer.healthday.com/mental-health-information-25/psychology-and-mental-health-

news-566/people-like-their-leaders-to-look-healthy-study-693378.html 

 Related Resources: Online Certificate of Training Programs 

 -Developing Your Role as Leader (Level 1) 

 -Advancing Your Role as Leader (Level 2) 

 http://www.eatright.org/cpd/online/

 

First long-term study on calorie labeling shows strategy effective in reducing weight gain

by 50% 

 (Findings from this UK-based study were presented at the Obesity Society Annual Meeting) 

 http://www.sciencedaily.com/releases/2014/11/141105101054.htm

 

Sales share of top 20 U.S. grocery retailers increased in 2013 

 http://www.ers.usda.gov/data-products/chart-gallery/detail.aspx?chartId=49466&ref=collection 

 Source: Amber Waves 

 http://www.ers.usda.gov/amber-waves/2014-november/slow-sales-growth-and-increased-

company-acquisitions-impact-us-food-retailing.aspx#.VFt__fnF8eo

 

Dulled Sense of Taste May Boost Weight-Loss Surgery Results 

 (Findings presented at the annual meeting of the American Society for Metabolic and Bariatric

Surgery) 

 http://consumer.healthday.com/vitamins-and-nutrition-information-27/food-and-nutrition-news-

316/dulling-of-taste-after-weight-loss-surgery-might-help-shed-pounds-693448.html
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What to do when your guests can't eat your meal 

 http://www.chicagotribune.com/lifestyles/food/ct-dinner-guests-special-requests-20141103-

column.html 

 Related Resource: ADA Pocket Guide to Gluten-Free Strategies for Clients with Multiple Diet

Restrictions (10% off during the month of November) 

 https://www.eatright.org/shop/product.aspx?id=6442466949

 

FDA rejects calls for aspartame ban: No new credible scientific evidence has been

presented 

 (The US Food &Drug Administration (FDA) has rejected two citizens petitions urging it to ban the

use of aspartame as a food additive, arguing that neither presented any credible scientific data

that would warrant a change of policy on the zero-calorie sweetener) 

 http://www.foodnavigator-usa.com/Regulation/FDA-rejects-two-citizen-petitions-calling-for-

aspartame-ban

 

Researcher: Coca-Cola Life is a hit 

 (mid-calorie cola sweetened with a blend of stevia leaf extract and sugar ) 

 http://www.usatoday.com/story/money/business/2014/11/04/coca-cola-soft-drinks-coca-cola-life-

coke-life-pepsi-true/18477965/ 

 Related Resource: Position of the Academy of Nutrition and Dietetics: Use of Nutritive and

Nonnutritive Sweeteners 

 http://www.eatright.org/About/Content.aspx?id=8363 

  

Half of elderly people are more than happy to consume new foods 

 http://www.medicalnewstoday.com/releases/284889.php

 

MedlinePlus: Latest Health News 

 -Early Signs of Plaque in Arteries Signals Future Heart Trouble: Study 

 Finding suggests even if blood vessels aren't blocked, heart attack risk still increases significantly 

 -Google Glass Might Curb Your Vision 

 Some peripheral sight may be obstructed while wearing device, researchers find 

 -Long-Term Shift Work May Drain the Brain, Study Reports 

 Rotating shifts for more than 10 years seemed to have the biggest impact, researchers say 

 http://www.nlm.nih.gov/medlineplus/healthnews.html

 

ClinicalTrials.gov 

 http: //clinicaltrials.gov/ 

 ClinicalTrials.gov is a registry of federally and privately supported 

 clinical trials conducted in the United States and around the world. 

 ClinicalTrials.gov gives you information about a trial's purpose, 

 who may participate, locations, and phone numbers for more details 
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 -Effects of Dietary Interventions on the Brain in Mild Cognitive Impairment (MCI) 

 http://clinicaltrials.gov/ct2/show/NCT01219244?term=NCT01219244&rank=1

 

Registered Dietitians in the News

 

Eat right, live well: Brussels sprouts deserve a spot on your plate 

 (By Toby Smithson, Academy Spokesperson) 

 http://www.dailyherald.com/article/20141105/entlife/141109997/

 

Florida sets national standard for school nutrition 

 (Lora Gilbert, RD quoted) 

 http://highlandstoday.com/list/highlands-agri-leader-news/florida-sets-national-standard-for-

school-nutrition-20141105/

 

Superfoods That Warm You Up 

 (Keri Gans, RD &Cynthia Sass, RD both quoted) 

 http://abcnews.go.com/Health/superfoods-warm/story?id=26716245#

 

Prostate Cancer Foods 

 (Lisa Andrews, RD featured) 

 http://www.fox19.com/clip/10814919/prostrate-cancer-food

 

Mood Boosting Food and Behaviors  

(Abigail Dougherty, RDN featured) 

 http://www.wfla.com/video?clipId=10816460&topVideoCatNo=252098&autoStart=true

 

Fast food may be fast, but not always cheap -- and rarely nutritious 

 (By Molly Kimball, RD) 

 http://www.nola.com/healthy-eating/2014/11/fast_food_may_be_fast_but_not.html

 

Pre-holidays, here's how to eat healthy 

 (Priscilla Dhas, RD quoted) 

 http://www.greenvilleonline.com/story/off-the-menu/2014/11/05/follow-these-tips-for-eating-

healthy/18459351/

 

Plymouth dietitians will meet, tweet and eat to share expertise 

 (Sian Porter &Marie-Clare Oliver Dietitians/UK both quoted) 

 http://www.plymouthherald.co.uk/Plymouth-dietitians-meet-tweet-eat-share/story-24186953-

detail/story.html#ixzz3IIIL96jB

 

The Academy does not have editorial or other control over the contents of the 

 referenced Web sites, is not responsible for the opinions expressed by the authors of
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listed articles and does not endorse any product or service. 

The Academys Position Papers and Practice Papers are available at: 

 http://www.eatright.org/positions/

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=32392

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-32392-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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155. SNF Facebook

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Nov 04, 2014 17:29:44

Subject: SNF Facebook

Attachment:

And check out the SNF Facebook page - 

 
https://www.facebook.com/photo.php?fbid=10152326754826895 

 

What a handsome group!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181
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Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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156. Giving Tuesday - SNA website

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, fords@manateeschools.net

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Nov 04, 2014 17:25:12

Subject: Giving Tuesday - SNA website

Attachment:

1.      Web story posted on SNA website today about Giving
Tuesday – go to http://www.schoolnutrition.org/ and look under
news & announcements
 

11/4/2014

 
Four Weeks and Counting... Giving Tuesday is Tuesday, December 2, 2014

 

 

2.      The lovely “unselfie” of the SNF Board appeared in the
slider at the top of SNA website today and will appear on
Tuesdays between now and December 2, 2014.
 

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300
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National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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157. Giving Tuesday - Peer-to-Peer Giving

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, fords@manateeschools.net

<fords@manateeschools.net>, 'Marcia' <mlsdls8@aol.com>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: Oct 30, 2014 18:26:27

Subject: Giving Tuesday - Peer-to-Peer Giving

Attachment: SNF BOARD PEER-TO-PEER GIVING.xlsx
snf board 2.jpg
snf board.jpg
Documents for SNF Board.docx

Thank you for identifying the persons that you will encourage to give on Giving Tuesday – I’m

attaching the list. I have highlighted the names of those who have already given in 2014 (August 1,

2013 – today). You may want to identify another person(s) to contact or you can encourage the

person to make a pledge for 2015. Please let me know if I misspelled any names and if you did not

provide me with names or have additional names, please send me your list.

 

 

Sample message: 

 

I want to invite you to join me in supporting the School Nutrition Foundation. As a member of the

Board of the Foundation, I see how the contributions by SNA members to the Annual Fund make a

difference in providing educational programs, supporting research to help members make smart

decisions, and offering scholarships to members to continue their education. 

 

December 2, 2014 is a special day – Giving Tuesday – We have Black Friday and Cyber

Monday which focus on consumerism, now we have Giving Tuesday to celebrate the power of

supporting others. Giving Tuesday is a global effort and non-profits are marking the day in many

ways. We are asking others to join us in support of the Foundation. Please go to the following link

https://donatenow.networkforgood.org/SNF and make a contribution to the School Nutrition

Foundation. And tell your friends – post on your Facebook – send out an email to 5 to 10 SNA

members to encourage them to give!

 

 

Thank you for your support of the Foundation!
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Sheet1

		SNF Board Member				Name of Persons to Encourage to Give GIVING TUESDAY		Prior Giving in 2014 (8/1/13 - 10/30/14)		Giving in 2014 (10/31/14 - 12/31/14)



		Sandra Ford		1		Regina Thoma

				2		Donna Keyser

				3		Jeanette Armstrong

				4		Rusty Moore

				5		Lucy Felton

				6		Steve Van Sprundel

				7		Skye Grundy

				8		Lori Dreuth

				9		Susan Zanatta

				10		Art Dunham



		Donna Martin		1		Josephine Mack

				2		Cleta Long

				3		Nancy Rice		YES

				4		Kelly Schleim

				5		Jimmie Barnett

				6		Mary Nix		YES

				7		Cindy Culver

				8		Dayle Hayes

				9		Lydia Bartin

				10		Ruth Gordon



		Mary Begalle		1		Lorna O'Leary

				2		Helene Clark 

				3		Michelle Batt

				4		Beth LaMay

				5		Leslie Napolitano

				6		Bonnie Britt

				7		Mary Vonck

				8		Jim Kozlowski

				9		Diana Cartee

				10		Jason Block



		Marcia Smith		1		Barbara Belmont

				2		Patti Montague		YES

				3		Susan Ehrhart

				4		Melinda Turner		YES

				5		Marilyn Hurt		YES

				6		Karen Johnson		YES

				7		Gene White

				8		Dorothy Caldwell		YES

				9		Lora Gilbert

				10		Dora Rivas		YES



		Jean Ronnei		1		Jim Hemmen & his team

				2		Mary Anderson

				3		Bertrand Weber

				4		Cindy Hormel

				5		Wendy Knight

				6		Jane Bender

				7		Sherri Knutson		YES

				8		Amy Thering

				9		Deb Lukkonen

				10		Jeff Denton



		Julia Bauscher		1		Dan Ellnor

				2		Terina Edington

				3		Shawnalee Smith

				4		Hannah Lehman

				5		Gretchen Boyd

				6		Andrea Wright

				7		Diane Preston

				8		Lori Williams

				9		Julie Martin (JCSNA)

				10		Emily Agee (KSNA)



		Scott Swogger		1

				2

				3

				4

				5

				6

				7

				8

				9

				10



		Ami Childers		1

				2

				3

				4

				5

				6

				7

				8

				9

				10





Sheet2





Sheet3





SNF BOARD PEER-TO-PEER GIVING.xlsx


snf board 2.jpg


snf board.jpg


[image: ]

WHAT IS #GIVINGTUESDAY?

What follows Thanksgiving, the national holiday for giving thanks?  

· Black Friday and Cyber Monday to launch of the Christmas shopping season.

And now . . . 

· Giving Tuesday to launch holiday giving.



· In 2012, a group of friends and partners, led by the 92nd Street Y (92Y) in New York, saw an opportunity to channel the generous spirit of the holiday season to inspire action around charitable giving.  #Giving Tuesday became the catalyst to find ways to promote and celebrate the great American tradition of giving. #GivingTuesday is about philanthropy and making the world a better place.

· #GivingTuesday, which is the first Tuesday after Thanksgiving, is a global day dedicated to giving back. 

· On Tuesday, December 2, 2014, charities, families, businesses, community centers, and students around the world will come together for a common purpose: To celebrate generosity and to give.

· Just as Black Friday and Cyber Monday launch holiday shopping, #Giving Tuesday is the day that launches year-end, holiday giving. 

Four key elements of GivingTuesday make the day exciting and fun!

1. Social media is a big component of #Giving Tuesday. 

2. Online giving is encouraged.

3. Peer-to-peer fundraising

4. Unselfies



Goal: Maximize the potential of Giving Tuesday, December 2, 2014 for the School Nutrition Foundation.

How does SNA (SNF) tie to HUMAN IMPACT?

We educate and empower the men and women who provide healthy meals for over 30 million students in our nation’s schools every day!

How can you get involved?

1. Make a contribution online on GivingTuesday.

2. Promote GivingTuesday and giving to the School Nutrition Foundation on social media – Facebook, Twitter, etc.

3. Encourage others who have a passion for School Nutrition to make a gift online to the School Nutrition Foundation on GivingTuesday.

4. Take an “unselfie” – a photo of yourself proclaiming that you support the School Nutrition Foundation – and sending the “unselfie” to snf@schoolnutrition.org. (Signs are attached that you can use to take an “unselfie” during Committee Days – to be posted on the SNA website to promote GivingTuesday during the six weeks leading up to GivingTuesday.)
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PARTICIPATION IN GIVING TUESDAY, DECEMBER 2, 2014

Name: _______________________________________________________________________

Address: ______________________________________________________________________

City: ___________________________ State: _______________________ Zip: _____________

Telephone: _____________________Ext: ____________

E-mail:_________________________________________

I will participate in GivingTuesday in the following ways:

· I will make an online contribution to the School Nutrition Foundation on Tuesday, December 2, 2014.

· I have already made a contribution in 2014, but will make a pledge for the 2015 Annual Fund.  $ ___________

· Please send me a reminder in the following month of 2015: ______________________

· I will promote giving to the School Nutrition Foundation on social media – leading up to and on Giving Tuesday, December 2, 2014.  

· I will take an “unselfie” to post on the SNA website and/or on social media for SNA and/or SNF leading up to, on, and following Giving Tuesday. (Send to snf@schoolnutrition.org)

· I will contact the following ten SNA members/friends and encourage them to participate in Giving Tuesday – with a tax-deductible contribution to the School Nutrition Foundation on Giving Tuesday, December 2, 2014.

1. __________________________________________________________________

2. __________________________________________________________________

3. __________________________________________________________________

4. __________________________________________________________________

5. __________________________________________________________________

6. __________________________________________________________________

7. __________________________________________________________________

8. __________________________________________________________________

9. __________________________________________________________________

10. __________________________________________________________________

[bookmark: _GoBack]Complete and return your participation form to Janet Hedrick at jhedrick@schoolnutrition.org. 
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Please feel free to modify the message in any way that you would like – personalize it and make it

your own – 

You may want to incorporate Donna’s idea of “Pay it Forward” – you start by making a gift in honor

of somebody, you tell that person of your gift and you encourage that person to “pay it forward” by

making a gift in honor of another person and telling the person in whose honor the gift was made

and encouraging him/her to make a gift in honor of another person – etc. 

 

If you want to get others to participate in Giving Tuesday, you will find a info sheet and

participation form attached that you can share with others.

 

 

In addition, I’m sending you the two unselfies that were taken yesterday. I would encourage you to

share the photos on your facebook pages and/or to take an unselfie of your own to post and to

share with SNA/SNF for the SNF Facebook. 

 

You can print out the signs for your unselfies at the following link:

http://schoolnutrition.org/uploadedFiles/About_SNA/School_Nutrition_Foundation/Donate_to_the_

Foundation/GivingTuesUNselfie.pdf 

 

You can find additional info on Giving Tuesday at the following website.

http://www.schoolnutrition.org/GivingTuesday/ 

 

Thank you for everything you do to support the School Nutrition Foundation!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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158. Board Books

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'Sandra Ford' <fords@manateeschools.net>, 'Donna

Martin' <dmartin@burke.k12.ga.us>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>, 'JEAN.RONNEI@spps.org'

<JEAN.RONNEI@spps.org>, 'Mary Begalle' <Mary.Begalle@schwans.com>,

'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Williams, Kim

<KWILLIAMS@schoolnutrition.org>

Sent Date: Oct 24, 2014 08:06:56

Subject: Board Books

Attachment:

Hello Everyone:

 

 

We sent the Board Books yesterday via UPS overnight so you should receive them today.  This is

not on the schedule but we will have lunch at Noon on Tuesday, October 28 in Studio C at the

Renaissance.  Scott, Donna and Sandy will meet with Nat Bartholomew from CliftonLarsonAllen,

our auditors, at Noon in Studio A and they will have lunch with Nat and go over the audit.

 

 

Ami, I know that you are not coming to the meeting but I did send you a Board book.

 

 

See you next week!

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street
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Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

 Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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159. Taste of Groupon Presents Best Restaurants

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 23, 2014 11:50:11

Subject: Taste of Groupon Presents Best Restaurants

Attachment:

Groupon Occasion View All Deals The Acorn Restaurant At Red Oak Manor American Food Hot

breakfasts, deli-style sandwiches, and fried fish served inside a manor that dates back to 1880

$20 $10 View Deal Catch Phrase Cafe Café Food and Drinks Café in Columbia County Library

serves food like club sandwiches, jumbo muffins, and salads and pairs it with espresso,... $24 $12

View Deal Italian Culinary Tour Italy Culinary Tour On a 7-day trip to Italy’s eastern coast, re-

create regional dishes and tour nearby salami, olive-oil, and cheese production... $3498 $1898

View Deal KitchenAid 600 Series 6Qt Bowl Lift Professional Stand Mixer (Refurbished) KitchenAid

6Qt. Stand Mixer Making homemade bread, cookies, or pizza dough becomes effortless with this

powerful... $449.99 $279.99 View Deal Hamilton Beach Mess-Free Belgian-Style Waffle Maker

Hamilton Beach Waffle Maker Three-prong mess-fighting design, with deep grid, overflow channel,

and pre-measured... $39.99 $19.99 View Deal Cuisinart Single-Serve Coffeemaker Cuisinart

Single-Serve Brewer One-touch programming brews coffee from single-serve coffee cartridges or

heats water for... $279.99 $79.99 View Deal Joe's Underground Cafe Sandwiches, Pizza, and

Drinks Sandwiches and specialty pizzas served at underground pub with nightly entertainment...

$10 $5 View Deal Hungry Howie's Pizza Meal Signature flavored-crust pizzas offer a choice of

eight doughy foundations, complemented by cheesy bread and Pepsi products $30.78 $15 View

Deal Surrey Tavern Admission and Drinks Tavern hosts numerous bands on a ground-level stage

while bartenders pour beer, shots, and well drinks $30 $15 View Deal Heartwood &Oak Curated

Premium Wines Delivered Wine specialists curate a large selection of red and white wines from

around the world,... $60 $19.99 View Deal NakedWines.com Wine Select award-winning reds and

whites from independent winemakers and they’ll be shipped to your door $75 $25 View Deal 

Barclay's Wine International Wine Online purveyor scours the globe for standout wines, each

outfitted with detailed descriptions and delivered to homes or... $75 $25 View Deal Ronco 5500

Series Rotisserie and Accessories Bundle Ronco Rotisserie Oven Bundle Ronco’s countertop

rotisserie oven uses the same principle—low and slow—as a slow... $225 $109.99 View Deal Big

Boss 16qt Oil-less Fryer Big Boss 16qt Oil-less Fryer This 16qt oil-free fryer uses three different

heating elements to give foods a crispy... $166 $69.99 View Deal View All Deals   Get Inspired  

Visit Taste of Groupon Need help? Have feedback? Feel free to contact us To feature your

business on Groupon, get started at GrouponWorks. You are receiving this email because

dmartin@burke.k12.ga.us is signed up to receive Groupon communications. To adjust how often

you receive future Groupon Occasion emails, including unsubscribing, click here. Delivered by

Groupon Inc. 600 W. Chicago Avenue, Suite 400 Chicago, IL, 60654, USA 
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160. Daily News: Monday, October 13, 2014

From: Academy of Nutrition and Dietetics' Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RDN LD FAND <DMartin@burke.k12.ga.us>

Sent Date: Oct 13, 2014 11:00:59

Subject: Daily News: Monday, October 13, 2014

Attachment:

Daily News 

 From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

 Please note that some publications may require registration or a subscription to online content.

 

Calm, Positive Family Meals May Help Keep Kids Slim 

 

http://www.philly.com/philly/health/topics/HealthDay692600_20141013_Calm__Positive_Family_M

eals_May_Help_Keep_Kids_Slim.html 

 Source: Pediatrics 

 http://pediatrics.aappublications.org/content/early/2014/10/08/peds.2014-1936.abstract 

 Related Resource: KIDS Eat Right 

 http://www.eatright.org/kids/

 

Teal pumpkins try to change Halloween for kids with food allergies 

 http://www.cnn.com/2014/10/13/health/halloween-safety-food-allergies/index.html?hpt=he_c2 

 Related Resource: The Health Professionals Guide to Food Allergies and Intolerances 

 https://www.eatright.org/shop/product.aspx?id=6442472295

 

Oral capsule as effective as invasive procedures for delivery of fecal transplant 

 http://www.sciencedaily.com/releases/2014/10/141011172138.htm 

 Source: JAMA 

 http://jama.jamanetwork.com/article.aspx?articleid=1916296 

 Related Resource: The Health Professional's Guide to Gastrointestinal Nutrition 

 https://www.eatright.org/shop/product.aspx?id=6442482041

 

Scientists create breakthrough recipe to grow insulin-secreting cells by the billions 

 http://www.washingtonpost.com/news/speaking-of-science/wp/2014/10/10/scientists-create-

breakthrough-recipe-to-grow-insulin-secreting-cells-by-the-billions/ 

 Source: Cell 

 http://www.cell.com/cell/abstract/S0092-8674(14)01228-8
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Inventing a GMO Apple That Wont Brown 

 Arctic Apple, a Genetically Modified Breed, Seeks U.S. Approval 

 http://online.wsj.com/articles/inventing-a-gmo-apple-that-wont-brown-1412964241

 

New products gallery: Mamma Chia heads to the bar, PepsiCo keeps it real with craft soda,

and pumpkin spice fever spreads. 

 http://www.foodnavigator-usa.com/Manufacturers/New-products-gallery-Mamma-Chia-Pepsi-

True-Chobani-pumpkin-spice

 

Timeline: Ebola in the USA 

 http://www.usatoday.com/story/news/nation/2014/10/01/ebola-us-timeline/16541935/ 

 Related Article: C.D.C. Will Offer More Ebola Training to Health Care Workers 

 http://www.nytimes.com/2014/10/13/us/cdc-will-offer-more-ebola-training-to-health-care-

workers.html?ref=health 

 Related Resource: CDC 

 http://www.cdc.gov/vhf/ebola/hcp/safety-training-course/index.html?s_cid=cs_1344

 

MedlinePlus: Latest Health News 

 -Fried Foods Linked to Raised Risk of Diabetes in Pregnancy 

 -Study Finds Hospital Patients Don't Wash Their Hands Enough 

 http://www.nlm.nih.gov/medlineplus/healthnews.html

 

Registered Dietitians in the News

 

What should a young, growing athlete eat? 

 (By Diana Cuy Castellanos, RD) 

 http://www.daytondailynews.com/news/lifestyles/what-should-a-young-growing-athlete-eat/nhgKb/

 

From the Dietitian: Beans are inexpensive, healthful 

 (By Julie Gieseman, RD) 

 http://www.desmoinesregister.com/story/life/living-well/2014/10/12/beans-healthy-food-recipe-

dietitian/17061281/

 

Chicken Saltimbocca undergoes healthy transformation 

 (By Darlene Zimmerman, RD) 

 http://www.freep.com/story/life/food/recipes/2014/10/12/chicken-healthy-italian-wine-sauce-

recipe/17054741/

 

Anderson helps patients find best diet during treatment 

 (Elyzabeth Anderson, RD quoted) 

 http://www.tallahassee.com/story/life/wellness/2014/10/10/anderson-helps-patients-find-best-diet-
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treatment/17046727/

 

8 foods to help you sleep 

 (By Patricia Bannan, RD) 

 http://www.foxnews.com/health/2014/10/11/8-foods-to-help-sleep/

 

Top 5 foods for fall 

 (By Jeanine Stice, RD) 

 http://www.statesmanjournal.com/story/news/health/2014/10/13/top-foods-fall/16803443/

 

What's in a 300-plus-pound (Indianapolis) Colt's diet? 

 (Healther Fink, RD quoted) 

 http://www.indystar.com/story/sports/2014/10/11/pound-colts-diet/17134817/

 

How to Stay Healthy in Cold and Flu Season 

 (Tracey Smith, RD quoted) 

 http://online.wsj.com/articles/how-to-stay-healthy-in-cold-and-flu-season-1413147941

 

Hospital (Scotland) ordered to make raft of improvements over patients' nutrition 

 ("Both BMIs for both weights should have triggered a referral to the dietitian but neither did) 

 http://news.stv.tv/west-central/295583-inverclyde-royal-hospital-ordered-to-improve-patients-

nutrition/

 

The Academy does not have editorial or other control over the contents of the 

 referenced Web sites, is not responsible for the opinions expressed by the authors of

listed articles and does not endorse any product or service.

 

The Academys Position Papers and Practice Papers are available at:  

http://www.eatright.org/positions/

 

COPYRIGHT 2014 Academy of Nutrition and Dietetics

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=31871

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-31871-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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161. SNF Board Meeting October 2014

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <Mary.Begalle@schwans.com>, 'Sandy Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>,

JEAN.RONNEI@spps.org <JEAN.RONNEI@spps.org>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Sep 18, 2014 15:17:57

Subject: SNF Board Meeting October 2014

Attachment: SNF Board Mtg Housing Form.doc
SNF Oct Board Meeting Memo.docx

Apologies we did not send this memo on the SNF Board meeting at the end of October.  We had

trouble finding hotel rooms.  We working on agenda now and will send it out in the next few weeks.

 

 

Any questions, please call or email.  I look forward to seeing everyone.

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org
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2014 School Nutrition Foundation Meeting

Board of Directors Housing Form

October 28 - 29, 2014

[image: image1.jpg]Renaissance, Crystal City, VA

DEADLINE:  October 17, 2014

Please provide the following information to assist the Meetings Department in securing appropriate hotel accommodations for the School Nutrition Foundation Board of Directors Meeting from October 28 –29, 2014.  Please complete and return to Markita Bullock, SNA Meetings Department by Friday, October 17, 2014.

NAME:















SCHOOL DISTRICT/COMPANY: 











MAILING ADDRESS:














PHONE #






FAX# 








E-MAIL 








(
I will be able to attend.



( I will not be able to attend.

HOTEL INFORMATION


(
KING BED

( 2 DOUBLE OR QUEEN BEDS


(
I have arranged to room with: 




 

· Roommate’s Arrival/departure date: 





Your travel arrangements must be made by calling ATC Travel at 800-458-9383 or online by visiting http://atcmeetings.com/sna. Once you have chosen your flight information, please select Miscellaneous Travel (MISCTVL) and enter travel authorization code 146501. Please book early for best flight options and lowest fare availability.  If driving, please provide arrival & departure dates only.

ARRIVAL:





DEPARTURE:

Date: 






Date:  








Time: 






Time: 








Airline/Flight #  




Airline/Flight # 






Special dietary requirements or additional comments:  









Please fax to (301) 686-3115 to the attention of Markita Bullock, Meetings Assistant.  For questions, call Markita at (800) 877-8822, ext. 146 or email to m_bullock@schoolnutrition.org.    DEADLINE: October 17, 2014



SNF Board Mtg Housing Form.doc
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MEMORANDUM



TO:		SNF Board of Directors 

FROM:		Patti Montague, CAE[image: ]

Executive Director



DATE:		September 18, 2014



RE:		School Nutrition Foundation Board of Directors October Meeting 





[bookmark: _GoBack]The School Nutrition Foundation (SNF) Board Meeting will be held at the Renaissance Arlington Capital View Hotel in Arlington, VA on Tuesday, October 28, from 1:00 PM – 5:00 PM and on Wednesday, October 29 from 8:00 AM - Noon.  There will be a Board dinner on Tuesday evening.



Renaissance Arlington Capital View Hotel

2800 South Potomac Ave

Arlington, Virginia 22202

703-413-1300

  

HOUSING FORM

Please complete the enclosed housing form for the Renaissance Hotel by Friday, October 17, 2014 and return to Markita Bullock, by fax (301) 686-3115 or by e-mail at m_bullock@schoolnutrition.org.  



We will reserve the hotel rooms for everyone. For industry members that pay your own expenses, you will be able to do so at checkout.  We will take care of the arrangements for you.



If you have any questions regarding your travel or housing, call Deborah Van Balen at 800-877-8822, ext. 114 or Markita Bullock at ext. 146.



AIR TRAVEL

For the non-industry members, all airline reservations must be booked through SNA’s travel agency, ATC Travel Management, per SNA’s revised Travel Policy.    

· Tickets can be booked online at www.atcmeetings.com/sna or by calling ATC Travel Management at 1-800-458-9383.  



· If booking online, please click on the link, Official Travel on the travel management website.  You will be asked to enter your username and password. SNA provides a list of all members approved for SNA/SNF funded travel to ATC Travel Management. 



· Once you have chosen your flight information, please select Miscellaneous Travel as the meeting and enter the authorization code 146501.  Please do not share this code with anyone as it is specific for your travel through SNA.



· If ordering by phone, please identify yourself as an SNA member and provide the Meeting and Travel Authorization Code and your ticket will be billed to SNA’s master account. 



Please determine your arrival & departure dates and begin to make reservations to secure the best available coach airfare.    



I look forward to seeing you in October!

120 Waterfront St. | Suite 300 | National Harbor, MD 20745 | phone: 301.686.3100 • 800.877.8822 | fax: 301.686.3115 www.schoolnutrition.org/snf



120 Waterfront St. | Suite 300 | National Harbor, MD 20745 | phone: 301.686.3100 • 800.877.8822 | fax: 301.686.3115 www.schoolnutrition.org/snf
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Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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162. Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness

Policies

From: Scott Swogger <SSwogger@accutemp.net>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Sandy Ford <fords@manateeschools.net>

Sent Date: Aug 21, 2014 21:18:41

Subject: Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on

Wellness Policies

Attachment:

This is precisely what we have been striving for as we redirect the Foundation's focus and efforts.

 As we have discussed, research grants and projects such as this meet our joint objectives and

also raise the awareness of our various constituents in the status of the School Nutrition

Foundation brand.   

 

Great timing for this fantastic opportunity! 
 

Sent from my iPad 
 
On Aug 21, 2014, at 2:34 PM, "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> wrote:  
 

We have been contacted by Karen Cullen from Baylor University about co-partnering on a

USDA/ARS Children’s Nutrition Research Center grant on Local Wellness Policy Surveillance

System .  This is required in the Healthy Hungry Free Kids Act.  It is a 3 year, $1.7 million dollar

project.  Karen has successfully secured other grants in the past and worked with USDA and she

believes that SNA and SNF are the best partner for this.  She would work with us in filling out the

application.  The application submission date is October 6 2014 with a November 3, 2014 aware

date which is quick turnaround.

 

 

This is the type of research that SNA and SNF should be involved in and would be a great

opportunity as we set forth on revitalizing the Foundation.  Please let me know if you have any

issues with moving forward on working with Baylor and Karen and submitting a grant application.

 

 

 

Patti Montague, CAE
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Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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163. Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness

Policies

From: Leah Schmidt <leahs@hickmanmills.org>

To: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

Cc: Marcia <mlsdls8@aol.com>, PMONTAGUE@schoolnutrition.org

<PMONTAGUE@schoolnutrition.org>, ami.n.childers@pepsico.com

<ami.n.childers@pepsico.com>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, Mary.Begalle@schwans.com

<Mary.Begalle@schwans.com>, fords@manateeschools.net

<fords@manateeschools.net>, sswogger@accutemp.net

<sswogger@accutemp.net>

Sent Date: Aug 21, 2014 18:13:39

Subject: Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on

Wellness Policies

Attachment:

Agree with all. So exciting!  

 

Sent from my iPhone 
 
On Aug 21, 2014, at 3:18 PM, "Bauscher, Julia O" <julia.bauscher@jefferson.kyschools.us> wrote:
 
 
This sounds like a wonderful opportunity! 

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT
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Powered by

 

Healthy School Meals

 

 

From: Marcia [mailto:mlsdls8@aol.com]  

Sent: Thursday, August 21, 2014 3:35 PM 

 To: PMONTAGUE@schoolnutrition.org; ami.n.childers@pepsico.com; dmartin@burke.k12.ga.us

; Bauscher, Julia O; leahs@hickmanmills.org; Mary.Begalle@schwans.com;

fords@manateeschools.net; sswogger@accutemp.net 

 Subject: Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness

Policies

 

 

Wow, what a wonderful opportunity. Good Job! Marcia 

  

-----Original Message----- 

 From: Montague, Patricia <PMONTAGUE@schoolnutrition.org> 

 To: 'Ami Childers' <ami.n.childers@pepsico.com>; 'Donna Martin' <dmartin@burke.k12.ga.us>;

'Julia Bauscher' <julia.bauscher@jefferson.kyschools.us>; 'Leah Schmidt' <

leahs@hickmanmills.org>; 'Marcia Smith' <mlsdls8@aol.com>; 'Mary Begalle' <

Mary.Begalle@schwans.com>; 'Sandy Ford' <fords@manateeschools.net>; 'Scott Swogger' <

sswogger@accutemp.net> 

 Sent: Thu, Aug 21, 2014 2:36 pm 

 Subject: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness

Policies

 

We have been contacted by Karen Cullen from Baylor University about co-partnering on a

USDA/ARS Children’s Nutrition Research Center grant on Local Wellness Policy Surveillance

System .  This is required in the Healthy Hungry Free Kids Act.  It is a 3 year, $1.7 million dollar

project.  Karen has successfully secured other grants in the past and worked with USDA and she

believes that SNA and SNF are the best partner for this.  She would work with us in filling out the

application.  The application submission date is October 6 2014 with a November 3, 2014 aware

date which is quick turnaround.

 

 

This is the type of research that SNA and SNF should be involved in and would be a great

opportunity as we set forth on revitalizing the Foundation.  Please let me know if you have any

issues with moving forward on working with Baylor and Karen and submitting a grant application.
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Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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164. Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness

Policies

From: Marcia <mlsdls8@aol.com>

To: PMONTAGUE@schoolnutrition.org, ami.n.childers@pepsico.com,

dmartin@burke.k12.ga.us, julia.bauscher@jefferson.kyschools.us,

leahs@hickmanmills.org, Mary.Begalle@schwans.com,

fords@manateeschools.net, sswogger@accutemp.net

Sent Date: Aug 21, 2014 15:35:00

Subject: Re: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on

Wellness Policies

Attachment:

Wow, what a wonderful opportunity. Good Job! Marcia  

 

 

-----Original Message-----  

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>  

To: 'Ami Childers' <ami.n.childers@pepsico.com>; 'Donna Martin' <dmartin@burke.k12.ga.us>;

'Julia Bauscher' <julia.bauscher@jefferson.kyschools.us>; 'Leah Schmidt'

<leahs@hickmanmills.org>; 'Marcia Smith' <mlsdls8@aol.com>; 'Mary Begalle'

<Mary.Begalle@schwans.com>; 'Sandy Ford' <fords@manateeschools.net>; 'Scott Swogger'

<sswogger@accutemp.net>  

Sent: Thu, Aug 21, 2014 2:36 pm  

Subject: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness

Policies  

 

We have been contacted by Karen Cullen from Baylor University about co-partnering on a

USDA/ARS Children’s Nutrition Research Center grant on Local Wellness Policy Surveillance

System .  This is required in the Healthy Hungry Free Kids Act.  It is a 3 year, $1.7 million dollar

project.  Karen has successfully secured other grants in the past and worked with USDA and she

believes that SNA and SNF are the best partner for this.  She would work with us in filling out the

application.  The application submission date is October 6 2014 with a November 3, 2014 aware

date which is quick turnaround. 

 

This is the type of research that SNA and SNF should be involved in and would be a great

opportunity as we set forth on revitalizing the Foundation.  Please let me know if you have any

issues with moving forward on working with Baylor and Karen and submitting a grant application. 

 

 

Patti Montague, CAE 
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Chief Executive Officer 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

National Harbor, MD 20745

(301) 686-3100 Phone

(301) 686-3115 Fax
www.schoolnutrition.org
pmontague@schoolnutrition.org

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

www.twitter.com/SchoolLunch
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165. Re: Invitation by Baylor College of Medicine to Co-Partner on USDAGrant on Wellness

Policies

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'ScottSwogger' <sswogger@accutemp.net>, 'Marcia Smith'

<mlsdls8@aol.com>, 'Leah Schmidt' <leahs@hickmanmills.org>, 'Julia

Bauscher' <julia.bauscher@jefferson.kyschools.us>, 'Sandy Ford'

<fords@manateeschools.net>, 'Ami Childers' <ami.n.childers@pepsico.com>,

Patricia Montague <PMONTAGUE@schoolnutrition.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>

Sent Date: Aug 21, 2014 14:58:05

Subject: Re: Invitation by Baylor College of Medicine to Co-Partner on USDAGrant on

Wellness Policies

Attachment: TEXT.htm

Woo hoo!!!!  This looks perfect for us.  I say go for it!

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> 8/21/2014 2:36 PM >>>

 

We have been contacted by Karen Cullen from Baylor University about co-partnering on a

USDA/ARS Children's Nutrition Research Center grant on Local Wellness Policy Surveillance

System .  This is required in the Healthy Hungry Free Kids Act.  It is a 3 year, $1.7 million dollar

project.  Karen has successfully secured other grants in the past and worked with USDA and she

believes that SNA and SNF are the best partner for this.  She would work with us in filling out the

application.  The application submission date is October 6 2014 with a November 3, 2014 aware

date which is quick turnaround.

 

This is the type of research that SNA and SNF should be involved in and would be a great
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Woo hoo!!!!  This looks perfect for us.  I say go for it!

 


Donna S. Martin, EdS, RDN, LD, SNS, FAND
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> 8/21/2014 2:36 PM >>>



We have been contacted by Karen Cullen from Baylor University about co-partnering on a USDA/ARS Children’s Nutrition Research Center grant on Local Wellness Policy Surveillance System .  This is required in the Healthy Hungry Free Kids Act.  It is a 3 year, $1.7 million dollar project.  Karen has successfully secured other grants in the past and worked with USDA and she believes that SNA and SNF are the best partner for this.  She would work with us in filling out the application.  The application submission date is October 6 2014 with a November 3, 2014 aware date which is quick turnaround.


 


This is the type of research that SNA and SNF should be involved in and would be a great opportunity as we set forth on revitalizing the Foundation.  Please let me know if you have any issues with moving forward on working with Baylor and Karen and submitting a grant application.


 


 


Patti Montague, CAE


Chief Executive Officer


SCHOOL NUTRITION ASSOCIATION 


 


120 Waterfront Street, Suite 300


National Harbor, MD 20745


(301) 686-3100 Phone


(301) 686-3115 Fax


www.schoolnutrition.org


pmontague@schoolnutrition.org


 


Take action to help protect school meals! Click here to encourage your Member of Congress to provide the necessary flexibility school nutrition operators need to provide healthy, tasty meals to America’s students while maintaining a financially viable program.  


 


 


Follow SNA on Facebook and Twitter
www.facebook.com/SchoolNutritionAssociation
www.twitter.com/SchoolLunch


 


 


 


 


TEXT.htm



opportunity as we set forth on revitalizing the Foundation.  Please let me know if you have any

issues with moving forward on working with Baylor and Karen and submitting a grant application.

 

 

Patti Montague, CAE

Chief Executive Officer

SCHOOLNUTRITION ASSOCIATION

 

120 Waterfront Street, Suite 300

National Harbor, MD 20745

(301) 686-3100 Phone

(301) 686-3115 Fax

www.schoolnutrition.org

pmontague@schoolnutrition.org

 

Take action to help protect school meals! Click here (

http://www.capwiz.com/asfsa/issues/alert/?alertid=63200006&type=CO ) to encourage your

Member of Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America's students while maintaining a financially viable program. 

 

 

Follow SNA on Facebook and Twitter

www.facebook.com/SchoolNutritionAssociation

www.twitter.com/SchoolLunch
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166. Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on Wellness Policies

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <Mary.Begalle@schwans.com>, 'Sandy Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Sent Date: Aug 21, 2014 14:36:28

Subject: Invitation by Baylor College of Medicine to Co-Partner on USDA Grant on

Wellness Policies

Attachment:

We have been contacted by Karen Cullen from Baylor University about co-partnering on a

USDA/ARS Children’s Nutrition Research Center grant on Local Wellness Policy Surveillance

System .  This is required in the Healthy Hungry Free Kids Act.  It is a 3 year, $1.7 million dollar

project.  Karen has successfully secured other grants in the past and worked with USDA and she

believes that SNA and SNF are the best partner for this.  She would work with us in filling out the

application.  The application submission date is October 6 2014 with a November 3, 2014 aware

date which is quick turnaround.

 

 

This is the type of research that SNA and SNF should be involved in and would be a great

opportunity as we set forth on revitalizing the Foundation.  Please let me know if you have any

issues with moving forward on working with Baylor and Karen and submitting a grant application.

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone
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(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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167. FW: my letter of resignation from SNF Board

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <Mary.Begalle@schwans.com>, 'Sandy Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Sent Date: Jul 30, 2014 10:23:20

Subject: FW: my letter of resignation from SNF Board

Attachment: cgm resignation letter.pdf

Attached is Connie Mueller’s resignation letter from the SNF Board.   Connie had talked to Scott

and I before ANC but waited to send the letter after the meeting.

 

 

I am leaving to go on vacation later today and will be back in the office the week of August 11 and

will begin working on next steps for SNF.

 

 

From: Connie Mueller [mailto:muellerc28@gmail.com]  

Sent: Tuesday, July 29, 2014 10:14 PM 

 To: sswogger@accutemp.net; Montague, Patricia 

 Subject: my letter of resignation from SNF Board

 

 

Scott and Patti, 

 

 

As promised, here is my letter.  I have enjoyed working with both of you.  Please do not hesitate to

call upon me if I can ever help.  Connie 

 

 

-- 

Constance G. Mueller, MS, RD, SNS

 

1118 E. Monroe St.

 

Bloomington, IL  61701
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July 29, 2014 


        1118 E. Monroe St. 


        Bloomington, IL  61701 


 


Mr. Scott Swogger, Chairman 


School Nutrition Foundation 


120 Waterfront Street, Suite 300 


National Harbor, MD  20745 


Dear Scott: 


I regretfully submit my resignation to the School Nutrition Foundation Board.    I have been unable to 


attend that last two board meetings.   My family obligations continue to fall with regularity in conflict 


with the SNF functions.   I have enjoyed my time on the board and wish you and the Board the best as 


you move to align the Board functions with the School Nutrition Association.   Please call upon me if I 


can ever be of assistance to you.   


Sincerely, 


 


Constance G. Mueller, MS, RD, SNS 


 


CC:  Patti Montague 


         


 


 


  


 


 





cgm resignation letter.pdf



309.212.7281
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168. 

From: Payne, Melissa <Melissa.Payne@usfoods.com>

To: Eric Longshore <ELongshore@acosta.com>, RAY BULLOCK

(jbullock@acosta.com) <jbullock@acosta.com>, Linda Benyo

<LBenyo@kisales.com>, Keith Whipple <KeithWhipple@hopcobroker.com>,

Bob Abrams <BobAbrams@hopcobroker.com>,

S.Crawley@CohenFoods.com <S.Crawley@CohenFoods.com>, Leslie

Pannenbacker <lesliep@pmgwins.com>, Susan Cassels

<SusanCassels@pmgwins.com>, Megan Teates

<meganteates@pmgwins.com>, Torie Combs <toriecombs@pmgwins.com>,

Gayle Mathews <gaylemathews@pmgwins.com>, Brenda Eugenio

<BEugenio@kisales.com>, BIDS@hopcobroker.com

<BIDS@hopcobroker.com>, Mark, Emily <Emily.Mark@kellogg.com>,

Jennifer Harrison <Jennifer.Harrison@genmills.com>, Cosentino, Stacey

{PBC} <Stacey.Cosentino@pepsico.com>, Rick Leppert

<Rick.Leppert@Kraft.com>, Wickizer, Susan {FLNA}

<Susan.Wickizer@pepsico.com>, Stephanie Johnson

<Stephanie.Johnson@advancepierre.com>, Chip Conner

<chip@suncupjuice.com>, Char Kluvers <char.kluvers@saralee.com>, Susan

Thomas <sthomas@gilbertfoods.com>, Penny Fine

<pfine@gilbertfoods.com>, Stacy Woolhouse

<Stacy.Woolhouse@genmills.com>, Samuelson, Frank

<Frank.Samuelson@perdue.com>, Shivar, Chad

<Chad.Shivar@us.hjheinz.com>, Stephan.McRorie@mdlz.com

<Stephan.McRorie@mdlz.com>, Kristine Kinninger (ConAgra Foods)

<Kristine.Kinninger@conagrafoods.com>, scott.carawan@mccain.com

<scott.carawan@mccain.com>, Todd Bedenbaugh <tbedenba@lexrich5.org>,

Erin Briggs <ebriggs@lexrich5.org>, Sawyer, Patricia

<psawyer@gleamnshrc.org>, Amy Harrigan <AHarrigan@acosta.com>, Tina

Smith (thsmith@acosta.com) <thsmith@acosta.com>,

(aconnelly@saludaschools.org) <aconnelly@saludaschools.org>,

(apaulhus@horrycountyschools.net) <apaulhus@horrycountyschools.net>,

(granche@hampton2.k12.sc.us) <granche@hampton2.k12.sc.us>,

(kingp@dillon.k12.sc.us) <kingp@dillon.k12.sc.us>,

(schavis@williston.k12.sc.us) <schavis@williston.k12.sc.us>,

(tperry@bamberg2.k12.sc.us) <tperry@bamberg2.k12.sc.us>, Angela

Robinson <RobinsonA@orangeburg4.com>, Ann Agnew

(AAGNEW@bamberg1.net) <AAGNEW@bamberg1.net>, Annie Taylor

<ataylor@clar1.k12.sc.us>, Carolyn Barnes (cbarnes@newberry.k12.sc.us)

<cbarnes@newberry.k12.sc.us>, Charlene Jordan (CJordan@gcsd.k12.sc.us)

<CJordan@gcsd.k12.sc.us>, DAWN BAILEY (baileyd@dillon.k12.sc.us)
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<baileyd@dillon.k12.sc.us>, Debra Hoffman <dhoffman@lexington4.net>, Dee

Cook (Dee.Cook@sumterschools.net) <Dee.Cook@sumterschools.net>,

Deidre Yonce <DYonce@lexington1.net>, Don Navorska

<dnavorska@florence3.k12.sc.us>, DONNIE CHAVIS

<DONNIE.CHAVIS@fsd1.org>, Doris Grant (dgrant@ccpsonline.net)

<dgrant@ccpsonline.net>, ELLEN FITCH (efitch@mail.colleton.k12.sc.us)

<efitch@mail.colleton.k12.sc.us>, Evon Williams

<Ewilliams@marlboro.k12.sc.us>, Geraldine Morris

<morrisg@mccormick.k12.sc.us>, Glenda Wafford

(gwafford@aikencountypublicschools.net)

<gwafford@aikencountypublicschools.net>, Heather Stone

<HStone@horrycountyschools.net>, Jack Johnson

(jjohnson@barnwell45.k12.sc.us) <jjohnson@barnwell45.k12.sc.us>, Jackie

Harris (jacqueline.harris@ocsd5.net) <jacqueline.harris@ocsd5.net>, Jan

Knox <jknox@gcsd.k12.sc.us>, Janice Benbow (jbenbow@fairfield.k12.sc.us)

<jbenbow@fairfield.k12.sc.us>, Jeannie Carmichael

<jcarmich@flo5.k12.sc.us>, Joan Walker (jwalker@greenwood52.org)

<jwalker@greenwood52.org>, Johnnis  Tanner <jptanner99@yahoo.com>,

Karen M Taylor <Taylork@bcsdschools.net>, Karen Threatt

<kthreatt@bamberg1.net>, Kim Johnson (kjohnson@horrycountyschools.net)

<kjohnson@horrycountyschools.net>, kringer@lexington1. net

(kringer@lexington1.net) <kringer@lexington1.net>, Laura Farmer

(LFARMER@horrycountyschools.net) <LFARMER@horrycountyschools.net>,

LEIGH reynolds (Leigh.Catoe@kcsdschools.net)

<Leigh.Catoe@kcsdschools.net>, Leon S. Williams

<Leon.Williams@sumterschools.net>, Linda Fairchild

(fairchildl@bcsdschools.net) <fairchildl@bcsdschools.net>, Lora Beth Rucker

<LRucker@lexington4.net>, Lydia Breland <lbreland@jcsd.net>, Mary

Graham (mgraham@csd2.org) <mgraham@csd2.org>, MELISSA JACKSON

(MKJACKSON@EDGEFIELD.K12.SC.US)

<MKJACKSON@EDGEFIELD.K12.SC.US>, MICELLE GASKINS

<MGASKINS@FLORENCE3.K12.SC.US>, MINNIE BROWN

(MINNIE.BROWN@DELAHOWE.K12.SC.US)

<MINNIE.BROWN@DELAHOWE.K12.SC.US>, Misha Lawyer

<misha.lawyer@kcsdschools.net>, Mitsy Foxworth

(MFOXWORTH@WCSD.K12.SC.US) <MFOXWORTH@WCSD.K12.SC.US>,

Mozelle Murdaugh <mwmurdaugh@hampton1.k12.sc.us>, Nicole Giles

(ngiles@wcsd.k12.sc.us) <ngiles@wcsd.k12.sc.us>, Pam Vaughn

(pamela.vaughan@darlington.k12.sc.us)

<pamela.vaughan@darlington.k12.sc.us>, Pat Carter

<Pcarter@lexington1.net>, Ray Bahadori

<rbahadori@dorchester2.k12.sc.us>, Rebecca Kenner
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<RKenner@lexington1.net>, Rene Sturgeon

(rene.sturgeon@darlington.k12.sc.us) <rene.sturgeon@darlington.k12.sc.us>,

Sandy Wallace <Swallace@marlboro.k12.sc.us>, Teresa Zorn

(tzorn@barnwell45.k12.sc.us) <tzorn@barnwell45.k12.sc.us>, Terri Freeman

<TFREEMAN@gcsd.k12.sc.us>, Theresa Rogers

<Theresa@mail.dillon3.k12.sc.us>, TONYA TUCKER

<TONYATUCKER@aiken.k12.sc.us>, Tuesday Johnson

<johnsont@acs.k12.sc.us>, VALARIE WALKER

(valaire.walker@sumterschools.net) <valaire.walker@sumterschools.net>,

Vicki Livingston <vlivingston@newberry.k12.sc.us>, Whittaker Williams

(wwilliams@ccpsonline.net) <wwilliams@ccpsonline.net>,

(jeremy_tunstill@charleston.k12.sc.us)

<jeremy_tunstill@charleston.k12.sc.us>,  (kevin_earle@charleston.k12.sc.us)

<kevin_earle@charleston.k12.sc.us>, AMANDA REID

<amanda_reid@charleston.k12.sc.us>, ANGELA MCLAUGHLIN

<angela_mclaughlin@charleston.k12.sc.us>, Frank Manigault

(frank.manigault@charleston.k12.sc.us)

<frank.manigault@charleston.k12.sc.us>, SARAH BATES

<sarah_bates@charleston.k12.sc.us>,

suzanne_cottingham@charleston.k12.sc.us

<suzanne_cottingham@charleston.k12.sc.us>, WALTER CAMPBELL

<WALTER_CAMPBELL@charleston.k12.sc.us>, Bridget Campbell

<bcampbell@richlandone.org>, DENNISE TOWNSEND

(DTOWNSEND@richlandone.org) <DTOWNSEND@richlandone.org>,

IMOGENE CLARKE <ICLARKE@richlandone.org>, JOHNNIE MAE BUTLER

<JOHBUTLER@richlandone.org>, KAREN JACKSON

<kajackson@richlandone.org>, MARSHA TAYLOR

<marshataylor@richlandone.org>, PAULETTE SIMMONS

<psimmons@richlandone.org>, SUZY BRIGHT

<SBRIGHT@richlandone.org>, Tracy Dixon <tdixon@richlandone.org>,

(bmorrison@glascock.k12.ga.us) <bmorrison@glascock.k12.ga.us>,

(gayc@toombs.k12.ga.us) <gayc@toombs.k12.ga.us>,

(julie.roberson@appling.k12.ga.us) <julie.roberson@appling.k12.ga.us>,

(jzeagler@screven.k12.ga.us) <jzeagler@screven.k12.ga.us>,

(kim.dupree@wheeler.k12.ga.us) <kim.dupree@wheeler.k12.ga.us>,

(motond@mcduffie.k12.ga.us) <motond@mcduffie.k12.ga.us>,

(scurry@warren.k12.ga.us) <scurry@warren.k12.ga.us>,

(sharper@hancock.k12.ga.us) <sharper@hancock.k12.ga.us>, Alice Woods

<awoods@lcboe.us>, Carol Knight <cellis@bryan.k12.ga.us>, cathy johnson

(cjohnson@warren.k12.ga.us) <cjohnson@warren.k12.ga.us>, Charlene

Phillips <CPhillips@bryan.k12.ga.us>, Christine Reddick

(creddick@liberty.k12.ga.us) <creddick@liberty.k12.ga.us>, Daphne Callison
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<dcalliso@burke.k12.ga.us>, Debra Herman (DHERRMANN@JCHS.COM)

<DHERRMANN@JCHS.COM>, Dena Barrows

<dbarrows@dodge.k12.ga.us>, Denise Parson (dparson@vidalia-

city.k12.ga.us) <dparson@vidalia-city.k12.ga.us>, Donna Martin

<Dmartin@Burke.k12.ga.us>, Donna Sapp <donnasapp@LCBOE.NET>, Jean

Bragg <jbragg@bulloch.k12.ga.us>, Jessica O'Leary

(joleary@liberty.k12.ga.us) <joleary@liberty.k12.ga.us>, Jewell Shaw

<JShaw@wayne.k12.ga.us>, June Poulsen <jpoulsen@effingham.k12.ga.us>,

Karen Yonchak <Karen.Yonchak@washington.k12.ga.us>, Kathy Hood

<khood@metter.org>, Lisa Leone <lleone@bulloch.k12.ga.us>, Marsha Ware

<mware@treutlen.k12.ga.us>, Martha Lucas <malucas@bleckley.k12.ga.us>,

MEGAN BLANCHARD (mblanchard@bulloch.k12.ga.us)

<mblanchard@bulloch.k12.ga.us>, Pam Todd (ptodd@metter.org)

<ptodd@metter.org>, Peggy Kight <peggykight@treutlen.net>, Redessa

Crawford <redessa_crawford@johnson.k12.ga.us>, Reida Ferrell

<FerrellR@mcduffie.k12.ga.us>, Rhonda Cooper

<rcooper@pierce.k12.ga.us>, RINDY TRAPNELL

<RTrapnell@wayne.k12.ga.us>, Shirley Martin <smartin@telfair.k12.ga.us>,

STEPHANIE FOX (sfox@long.k12.ga.us) <sfox@long.k12.ga.us>, Susan

Graham <sgraham@dodge.k12.ga.us>, Tonya Beasley

<Tbeasley@Evans.k12.ga.us>, Brown, Michael

<Michael.Brown@usfoods.com>, Craven, Kyle D

<Kyle.Craven@usfoods.com>, Deal, Mike <Mike.Deal@usfoods.com>, Hall,

Margaret M <Margaret.Hall@usfoods.com>, Harrell, Joe

<Joe.Harrell@usfoods.com>, Horne, Brian <Brian.Horne@usfoods.com>,

Lavelle, Tom <Tom.Lavelle@usfoods.com>, Lee, Robert E

<RobertE.Lee@usfoods.com>, Mccoy, Stephen

<Stephen.Mccoy@usfoods.com>, Rovolis, Anna

<Anna.Rovolis@usfoods.com>, Sauls, Matt <Matt.Sauls@usfoods.com>,

Smith, Joey M <Joey.Smith@usfoods.com>, Sperry, Travis B

<Travis.Sperry@usfoods.com>, Warren, Mac <Mac.Warren@usfoods.com>,

Dinello, Ed <Ed.Dinello@usfoods.com>, Garrick, Larry

<Larry.Garrick@usfoods.com>, Herndon, Billy <Billy.Herndon@usfoods.com>,

McCall, Don <Don.McCall@usfoods.com>, Outlaw, Cobb

<Cobb.Outlaw@usfoods.com>, Patrick, Kevin <Kevin.Patrick@usfoods.com>

Cc: Reynolds, Casey <Casey.Reynolds@usfoods.com>, Medlin, Dennis

<Dennis.Medlin@usfoods.com>, Wagner, Kristen

<Kristen.Wagner@usfoods.com>, Cochcroft, Kim

<Kim.Cochcroft@usfoods.com>, Cunningham, Trey

<Trey.Cunningham@usfoods.com>, Lawson, Jennifer

<Jennifer.Lawson@usfoods.com>, Parks, Dana <Dana.Parks@usfoods.com>,

Scheppmann, Jean <Jean.Scheppmann@usfoods.com>
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Sent Date: Jul 27, 2014 14:09:58

Subject:

Attachment: Organizational Announcement - Koutrakos.pdf

Good Afternoon,

 

Please Welcome Summer Koutrakos to the School Team at US Foods Lexington. Summer will

take over my position as School Bid Sales Department Manger at the division beginning tomorrow

07/28. I will be working hand in hand with her for the next several weeks. As most of you know I

am now working as the School Business Development Director for the Southeast Region at US

Foods which currently covers Lexington, FT Mill and our Raleigh division. I will still be very

involved and in  communication with all of you. My day to day responsibilities of course will be

changing and move over to Summer. But I will always be available if you need to contact me.  We

appreciate your support with this transition. We are looking forward to a great school year with all

of you . Thank you

 

 

Melissa H Payne | Director, Business Development For Schools-Southeast Region

120 Longs Pond Road | Lexington, SC 29072

| M 803.727.3398

melissa.payne@usfoods.com

 

US Foods

KEEPING KITCHENS COOKING(tm)

 

 

 

This email message and any attachments are for the sole use of the intended recipient(s) and may

contain information that is proprietary to US Foods, Inc. and/or its subsidiaries or otherwise

confidential or legally privileged. If you have received this message in error, please notify the

sender by reply, and delete all copies of this message and any attachments. If you are the

intended recipient you may use the information contained in this message and any files attached

to this message only as authorized by US Foods, Inc. Files attached to this message may only be

transmitted using secure systems and appropriate means of encryption, and must be secured

using the same level password and security protection with which the file was provided to you. Any

unauthorized use, dissemination or disclosure of this message or its attachments is strictly

prohibited.
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Dear Colleagues:


I am pleased to announce the promotion of Summer Koutrakos to School Bid Sales
Manager for the Columbia Division effective Monday, July 28, 2014.


Summer has been with the Columbia Division for 2 years, committed to our standard of
excellence as a Business Development Specialist. Prior to joining US Foods Summer, was
Co-Manager of Sparta Imports.


In her new role Summer will be responsible for the sales prospecting, selling and on-
boarding of new customers in Public Education for the Columbia Division. She will report
directly to me.


Please join me in welcoming Summer in her new role at US Foods.


Melissa Payne
Director, Business Development for Schools – Southeast Region


0 7.25.2014
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169. RE: Update

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Scott Swogger'

<SSwogger@accutemp.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Donna Martin' <dmartin@burke.k12.ga.us>, 'Sandra Ford'

<fords@manateeschools.net>, 'Connie Mueller' <muellerc28@gmail.com>,

'Marcia' <mlsdls8@aol.com>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>

Cc: 'leahs@hickmanmills.org' <leahs@hickmanmills.org>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jul 09, 2014 10:12:09

Subject: RE: Update

Attachment:

Ami, 

 

Thanks so much!

 

 

See you in Boston!

 

 

Janet

 

 

From: Childers, Ami N {FLNA} [mailto:Ami.N.Childers@pepsico.com]  

Sent: Wednesday, July 09, 2014 8:47 AM 

 To: Hedrick, Janet; 'Scott Swogger'; 'Donna Martin'; 'Donna Martin'; 'Sandra Ford'; 'Connie

Mueller'; 'Marcia'; 'mary.begalle@schwans.com' 

 Cc: 'leahs@hickmanmills.org'; 'julia.bauscher@jefferson.kyschools.us'; Montague, Patricia; Balla,

Deborah 

 Subject: RE: Update

 

 

I will cover the booth on Saturday morning hours with Marcia Smith. 7:30 – 12:00pm

 

Safe travels all.
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Ami

 

 

 

From: Hedrick, Janet [mailto:jhedrick@schoolnutrition.org]  

Sent: Tuesday, July 08, 2014 5:00 PM 

 To: 'Scott Swogger'; 'Donna Martin'; 'Donna Martin'; 'Sandra Ford'; 'Connie Mueller'; 'Marcia';

'mary.begalle@schwans.com'; Childers, Ami N {FLNA} 

 Cc: 'leahs@hickmanmills.org'; 'julia.bauscher@jefferson.kyschools.us'; Montague, Patricia; Balla,

Deborah 

 Subject: Update

 

 

Good afternoon,

 

 

Members of the staff are beginning to leave for Boston – for what promises to be an exciting ANC!

I’m leaving Thursday morning and  look forward to seeing you on Friday for the Joint Meeting of

the SNA and SNF Board meeting. I trust you have received the materials for that meeting - 

 

Since our Board meeting in June, we have been moving ahead on a couple of items we discussed

and I wanted to give you an update. 

 

First, let me thank you for the suggestion to have Reserved Seating for donors to the Annual

Fund. I was able to secure Reserved Seating for the General Session on Wednesday when the

Foundation update will be given. Donors will need to stop by the SNF Booth to get their special

“thank you” gift (The pin that I distributed at the Board Meeting – which I encourage you to wear at

ANC!) to get the reserved seating. We sent out an email blast yesterday to everyone coming to

ANC – and we have received 7 gifts in response!  (Reserved seating for one General Session in

2014; we will try to get reserved seating at all general sessions next year!)

 

 

Thank you to everyone who provided input on the Nomination Form for the 2015 School Nutrition

Hero. The form will be posted on the website. (The new SNA website is going live today and I

hope the Nomination Form will be linked. If not, I will take care of getting it linked as soon as

possible.)  To provide ANC attendees with some idea of who may be a “School Nutrition Hero,” we

are showing one of the videos from the event in March. The video of Sandi Kramer will be part of

the SNF presentation at the General Session on Wednesday. (Thanks to Pat McCoy for that idea!)
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After reviewing the thoughts of the SNF Board on the plans for the 2015 Celebration of School

Nutrition Heroes, Gary Vonck and Pat McCoy whole heartedly agreed that keeping the ticket price

and the sponsorship levels the same would be wise for 2015. To increase the net revenue, the

initial emphasis will be on getting one Premier Sponsor at $50,000 and four Benefactor Sponsors

at $25,000 each. The plan includes increasing the numbers of sponsors at the other levels and to

secure 500 attendees. Pat and Gary are still reviewing the budget projections, but are talking

about a goal for net revenue of $200,000 or possibly $250,000!

 

 

If you haven’t signed up yet to help at the SNF Booth during ANC, please consider taking a shift or

two. Thanks to Donna Martin, who signed up for multiple slots and to Marcia Smith, who has

volunteered to cover the booth on Saturday. I think we will see some activity as people ask about

getting the Annual Fund ribbon and the “I Support the School Nutrition Foundation” button. Your

assistance is sincerely appreciated. It gives members a chance to meet SNF Board members!

 

 

See you in Boston!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115
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www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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170. Update

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Sandra Ford' <fords@manateeschools.net>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Marcia' <mlsdls8@aol.com>,

'mary.begalle@schwans.com' <mary.begalle@schwans.com>, 'Childers, Ami

N {FLNA}' <Ami.N.Childers@pepsico.com>

Cc: 'leahs@hickmanmills.org' <leahs@hickmanmills.org>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jul 08, 2014 17:00:07

Subject: Update

Attachment: 2015 Final Sponsorship Packages for ANC.docx
Budget.xlsx
SNF Hero Application 2015 (2).doc
SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2014 ANC.docx

Good afternoon,

 

 

Members of the staff are beginning to leave for Boston – for what promises to be an exciting ANC!

I’m leaving Thursday morning and  look forward to seeing you on Friday for the Joint Meeting of

the SNA and SNF Board meeting. I trust you have received the materials for that meeting - 

 

Since our Board meeting in June, we have been moving ahead on a couple of items we discussed

and I wanted to give you an update. 

 

First, let me thank you for the suggestion to have Reserved Seating for donors to the Annual

Fund. I was able to secure Reserved Seating for the General Session on Wednesday when the

Foundation update will be given. Donors will need to stop by the SNF Booth to get their special

“thank you” gift (The pin that I distributed at the Board Meeting – which I encourage you to wear at

ANC!) to get the reserved seating. We sent out an email blast yesterday to everyone coming to

ANC – and we have received 7 gifts in response!  (Reserved seating for one General Session in

2014; we will try to get reserved seating at all general sessions next year!)

 

 

Thank you to everyone who provided input on the Nomination Form for the 2015 School Nutrition

Hero. The form will be posted on the website. (The new SNA website is going live today and I

hope the Nomination Form will be linked. If not, I will take care of getting it linked as soon as
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You are cordially invited to join the School Nutrition Foundation in celebrating the accomplishments of School Nutrition Heroes who have gone above and beyond expectations and have exemplified the dedication and commitment of school nutrition professionals across the nation. 



Through this event, the School Nutrition Foundation continues its efforts to provide funding for education, research and scholarships for SNA members as they build and maintain strong school nutrition programs. 



Sponsorship Opportunities for 2015



 Premier (Only 1 available)								          $50,000

· Two tables for your special guests, VIP seating, and invitations for all of your guests to the Exclusive VIP Reception (Reception for Premier and Benefactors Sponsors only)

· On stage recognition at the event and the opportunity for brief remarks

· High visibility at the event through extensive on-site signage and with a large prominent visual display of your company logo.

· Company logo on *Save the Date cards and the *invitation  (*Commitment must be made no later than September 1 to be included on the Save the Date card; by November 15, 2014 to be included on invitation) 

· Company name included in promotional materials for the event 

· Recognition on signage throughout SNA’s Legislative Action Conference (LAC)

· Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual National Conference in 2015 (*Commitment must be made no later than November 15, 2014 to receive recognition at SNIC)

· Recognition in School Nutrition Magazine (One full-page) 

· Opportunity to participate on the selection committee to determine the School Nutrition Heroes to be recognized at the event 

· Opportunity to purchase drink tickets and bottles of wine in advance of event

· Recognition during Foundation update at a General Session at ANC in 2015 

· One full-page, premium spaced ad in event program book

· Prominent listing of company and link on SNF webpage for a 12-month period









Benefactor (Only 4 available)						                        $ 25,000

· One table for your special guests, VIP seating, and invitations for all of your guests to the Exclusive VIP Reception (Reception for Premier and Benefactors Sponsors only)

· On stage recognition at the event

· High visibility at the event through extensive on-site signage 

· Recognition on signage throughout SNA’s Legislative Action Conference (LAC)

· Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual National Conference in 2015 (*Commitment must be made no later than November 15, 2014 to receive recognition at SNIC)

· Recognition in School Nutrition Magazine

· Opportunity to purchase drink tickets and bottles of wine in advance of event

· One full-page, premium spaced ad in event program book

· Prominent listing of company and link on SNF webpage for a 12-month period



Leader (Unlimited)					          				           $10,000

· One table for your special guests and VIP seating

· On stage recognition at the event

· High visibility at the event through extensive on-site signage 

· Recognition on signage throughout SNA’s Legislative Action Conference (LAC)

· Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual National Conference in 2015 (*Commitment must be made no later than November 15, 2014 to receive recognition at SNIC)

· Recognition in School Nutrition Magazine

· Opportunity to purchase drink tickets and bottles of wine in advance of event

· Full page ad in event program book

· Prominent listing of company and link on SNF webpage for a 12-month period



Champion (Unlimited)				                                         	            $5,000

· Five seats for your special guests 

· High visibility at the event through extensive on-site signage 

· Recognition on signage throughout SNA’s Legislative Action Conference (LAC)

· Recognition in School Nutrition Magazine

· Opportunity to purchase drink tickets and bottles of wine in advance of event

· Quarter page ad in event program book

· Company listing on SNF webpage for a 12-month period



Supporter (Unlimited)					     	                                      $3,000

· Three seats at the event

· High visibility at the event through extensive on-site signage 

· Recognition on signage throughout SNA’s Legislative Action Conference(LAC)

· Recognition in School Nutrition Magazine

· Listing in event program book

· [bookmark: _GoBack]Company listing on SNF webpage for a 12-month period
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2015 Final Sponsorship Packages for ANC.docx


budget

		SNF Celebration of School Nutrition Heroes

		Monday, March 2, 2015

		JW Marriott

		Preliminary Budget

		Expenses

		Description				Actual 2014						BUDGET 2015 (Based on 350 guests)				Actual/ Projected 2015		Variance



		Dinner cost $150 person				$   43,123.94						$   52,500.00						$   52,500.00

		Tasting				$   71.84						$   100.00						$   100.00

		Beverages (foyer)																$   - 0

		Bartender &  Cashier Fee (foyer)				$   792.00						$   800.00						$   800.00

																		$   - 0

		VIP reception for 80 people				$   3,192.76						$   6,000.00						$   6,000.00

		Appetizers																$   - 0

		Beverages																$   - 0

		Butler Service																$   - 0

																		$   - 0

		Signage										$   1,000.00						$   1,000.00

		AV										$   1,000.00						$   1,000.00

		Photographer				$   175.00						$   400.00						$   400.00

		Table/room décor				$   1,390.45						$   2,000.00						$   2,000.00

		Office Supplies				$   50.00						$   100.00						$   100.00

		Name cards				$   82.49						$   100.00

		Postage - Solicitation										$   300.00

		Printing - Save the Date				$   795.00						$   800.00						$   800.00

		Postage -  Save the Date				$   872.00						$   500.00						$   500.00

		Printing - Invitations				$   2,015.00						$   2,000.00						$   2,000.00

		Postage - Invitation 				$   460.00						$   500.00						$   500.00



		Red carpet				$   3,001.71						$   3,000.00

		Step and Repeat										$   800.00						$   800.00

		Gobos				$   560.00						$   600.00						$   600.00

		AV in ballroom				$   440.00						$   500.00						$   500.00

																		$   - 0

																		$   - 0

		Program book				$   1,134.00						$   1,500.00						$   1,500.00

																		$   - 0

		Heroes - Travel and hotel				$   1,345.00						$   5,000.00						$   5,000.00

		Staff				$   13,425.00						$   30,000.00						$   30,000.00

		Staff  (in-kind)				$   18,058.00

		Overhead				$   7,329.00						$   12,000.00						$   12,000.00



						$   98,313.19						$   121,500.00				$   - 0		$   121,500.00



		Revenue



		Sponsors						Number of tables		# of seats		Amount

		$50,000 - PREMIER 						1		20		$   50,000.00

		$25,000 level		1		$   25,000.00		2		20		$   50,000.00

		$10,000 level		7		$   70,000.00		8		40		$   80,000.00

		$5,000 level		1		$   5,000.00		10		30		$   50,000.00

		Red carpet sponsor		1		$   7,500.00		1		3		$   7,500.00

		$3,000 level		7		$   21,000.00						$   - 0

		Tables (10 seats) $3,500		6		$   15,000.00		8		80		$   28,000.00

		Tables (10 seats) $1,500		2		$   3,000.00		4		40		$   6,000.00

		Individual tickets ($350 each)		36		$   9,000.00		40		40		$   14,000.00

		Individual tickets ($150 each)		50		$   7,500.00		60		60		$   9,000.00

		TOTAL SEATS								333

												$   294,500.00



		Donations				$   4,525.00						$   3,000.00

		Tributes				$   9,000.00						$   3,000.00

		Pre-paid beverages				$   4,820.00						$   5,000.00





				revenue								$   305,500.00				$   - 0





				net revenue								$   184,000.00				$   - 0
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2015 SCHOOL NUTRITION HERO

NOMINATION FORM




In 2014, the School Nutrition Foundation (SNF) commemorated its 50th Anniversary. Throughout the five decades from 1964 – 2014, SNF supported school nutrition professionals at every level by providing scholarships, grants, research, training opportunities and technical assistance. One event that marked this important milestone was the SNF 50th Anniversary Celebration in March 2014 in conjunction with SNA’s Annual Legislative Action Conference (LAC) in Washington, D.C.


The SNF Celebration brought together the leaders and friends of the School Nutrition Foundation (SNF) and the School Nutrition Association (SNA) to recognize and honor five school nutrition heroes. While the 50th Anniversary will be over and the next 50 years will just be beginning, we are planning to celebrate School Nutrition Heroes again. In 2015, the Celebration of School Nutrition Heroes will be on Monday, March 2, 2015 during SNA’s Legislative Action Conference in the nation’s capital.


You are invited to help identify the five School Nutrition Heroes to be recognized in 2015.

We know that in every school nutrition program across America the people involved are passionate and some go far above and beyond their daily job responsibilities in service to children. But we need you to bring to our attention those who have done—or are currently doing—truly extraordinary things in their school, community, and/or association.


Help us tell the stories of school nutrition heroes and shine a much-deserved spotlight on the extraordinary efforts of ordinary SNA members. 


Following are a few thoughts to get you started:


· Someone who is making or has made a difference in the lives of students and families.


· Someone who is applying or has applied their skills in their local community to help feed others.


· Someone who is or was instrumental to the success of a specific cause or important event.


· Someone who is making or has made a difference in the lives of coworkers, employees and peers in school nutrition.


· Someone who is using or has used knowledge, skills and abilities they acquired through participation and involvement in SNA and SNF programs and initiatives to benefit others in their school, school district, and/or community and beyond. 

[image: image2.jpg]

Got someone in mind? The process is simple:


In 500 words or less, answer three questions about the nominee.

1) Why should your nominee be recognized as a School Nutrition Hero?


2) What are specific examples of the impact the nominee has had on the lives of others in his/her school, community, and/or association?


3) How has the nominee applied skills he/she has learned through SNA/SNF involvement in making a difference? 


4) Complete the nomination form with your name, phone number and e-mail address along with information on the nominee and your answers to the three questions and send to Janet Hedrick, jhedrick@schoolnutrition.org, at SNA/SNF Headquarters by e-mail or snail mail to:


School Nutrition Foundation


School Nutrition Heroes


120 Waterfront Street, Suite 300


National Harbor, MD 20745-1142


Nominations must be received NO LATER THAN Friday, September 3, 2014 for your nominee to be considered. 

Nominations for 2015 may be submitted by any member of SNA.  Nominators may submit only one nomination for consideration. 

To be eligible to win this award, the nominee must be a current SNA member throughout the entire nomination process. If you need help verifying the nominee’s membership status, please contact the SNA Service Center at (301) 686-3100 or servicecenter@schoolnutrition.org.

An acknowledgement of your nomination will be sent to you upon receipt. A selection committee that includes the co-chairs of the 2015 Celebration, one or more SNF Board members, and the SNA Chief Executive Officer will review the nominations and will select the honorees for 2015.  

The recipients of this honor will be recognized at the School Nutrition Hero Celebration on Monday, March 2, 2015, at the JW Marriott, in conjunction with LAC.  (The School Nutrition Foundation will cover the cost of airfare and will provide hotel accommodations for one night for the honoree.) The selected heroes will also receive recognition on the SNA/SNF website and in SNA/SNF publications. 

All nominations for 2015 must be received by Friday, September 3, 2014.


To learn more, visit www.schoolnutrition.org/snf.
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2015 NOMINATION

Please provide the following information regarding the person you are nominating: 


Name:
_______________________________________ 

School District:  ________________________________


Position: ______________________________________ 

Address: _________________________________________________________________

City: __________________________ State: ____________________ Zip: _____________

Phone: _______________________   Email address: ______________________________


		· YES

		· NO





Is the person you are nominating a current member of SNA? 




Name of Nominator:
____________________________________________________ 

Company or School District:  ________________________________________________ 

Address: _________________________________________________________________

City: __________________________ State: ____________________ Zip: _____________

Phone: _______________________   Email address: ______________________________


Are you a current member of SNA?


		· YES

		· NO





Nominator Signature:  ______________________________________________________________


Date: __________________________


[image: image4.jpg]

In 500 words or less, please answer the following questions. You may continue your answers on an additional sheet of paper if needed.

1) Why should your nominee be recognized as a School Nutrition Hero?

2) What are specific examples of the impact the nominee has had on the lives of others in his/her school, community, and/or association?

3) How has the nominee applied skills he/she has learned through SNA/SNF involvement in making a difference? 


All nominations for 2015 must be received by Friday, September 3, 2014.
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SNF Hero Application 2015 (2).doc


SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2014 ANC

		Friday 7/11/14



		TIME

		NAME

		CELL PHONE

		EMAIL



		12 NOON – 2:30 PM

		SNA/SNF BOARD MEETING



		12 NOON – 1 PM

		1. 

		

		



		

		2. 

		

		



		1 PM – 2 PM

		1. 

		

		



		

		2. 

		

		



		2 PM – 3 PM

		1. 

		

		



		

		2. 

		

		



		3 PM – 4 PM

		1.Donna Martin

		706-836-1331

		dmartin@burke.k12.ga.us



		

		2.

		

		



		4 PM – 5 PM

		1.Donna Martin

		706-836-1331

		dmartin@burke.k12.ga.us



		

		2.

		

		



		5 PM – 6 PM

		1. 

		

		



		

		2. 

		

		







		Saturday 7/12/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. Marcia Smith

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. Marcia Smith

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. Marcia Smith

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. Marcia Smith

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. Marcia Smith

		

		



		

		2. 

		

		



		3:00 PM – 4:00 PM

		1. Marcia Smith

		

		



		

		2. 

		

		



		4 PM – 5 PM

		1. Marcia Smith

		

		



		

		2. 

		

		







		Sunday 7/13/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1.Donna Martin

		706-836-1331

		dmartin@burke.k12.ga.us



		

		2.Dora Rivas

		

		DRivas@dallasisd.org



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		12:00 NOON – 1:00 PM       

		RICHARD B. RUSSELL LEADERSHIP SERIES



		2:30 PM – 4:30 PM                         

		GENERAL SESSION 1



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 4:00 PM

		1. 

		

		



		

		2. 

		

		



		4 PM – 5 PM

		1. 

		

		



		

		2. 

		

		












		Monday 7/14/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1.Donna Martin

		706-836-1331

		dmartin@burke.k12.ga.us



		

		2.

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 5:00 PM

		1. 

		

		



		

		2. 

		

		








		Tuesday 7/15/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1.  Donna Martin

		706-836-1331

		[bookmark: _GoBack]dmartin@burke.k12.ga.us



		

		2.

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 5:00 PM

		GENERAL SESSION 2



		3:00 PM – 5:00 PM

		3. 

		

		



		

		4. 

		

		







		Wednesday 7/16/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 8:30 AM

		1. 

		

		



		

		2. 

		

		



		8:30 AM – 10:00 AM

		GENERAL SESSION 3



		8:30 AM – 10:00 AM

		1. 

		

		



		

		2. 

		

		



		10:00 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		







SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2014 ANC.docx



possible.)  To provide ANC attendees with some idea of who may be a “School Nutrition Hero,” we

are showing one of the videos from the event in March. The video of Sandi Kramer will be part of

the SNF presentation at the General Session on Wednesday. (Thanks to Pat McCoy for that idea!)

 

 

After reviewing the thoughts of the SNF Board on the plans for the 2015 Celebration of School

Nutrition Heroes, Gary Vonck and Pat McCoy whole heartedly agreed that keeping the ticket price

and the sponsorship levels the same would be wise for 2015. To increase the net revenue, the

initial emphasis will be on getting one Premier Sponsor at $50,000 and four Benefactor Sponsors

at $25,000 each. The plan includes increasing the numbers of sponsors at the other levels and to

secure 500 attendees. Pat and Gary are still reviewing the budget projections, but are talking

about a goal for net revenue of $200,000 or possibly $250,000!

 

 

If you haven’t signed up yet to help at the SNF Booth during ANC, please consider taking a shift or

two. Thanks to Donna Martin, who signed up for multiple slots and to Marcia Smith, who has

volunteered to cover the booth on Saturday. I think we will see some activity as people ask about

getting the Annual Fund ribbon and the “I Support the School Nutrition Foundation” button. Your

assistance is sincerely appreciated. It gives members a chance to meet SNF Board members!

 

 

See you in Boston!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181
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Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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171. Information for the SNA/SNF Discussion at the SNA Board Meeting

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'Sandra Ford' <fords@manateeschools.net>, 'Donna

Martin' <dmartin@burke.k12.ga.us>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>

Sent Date: Jul 07, 2014 09:36:38

Subject: Information for the SNA/SNF Discussion at the SNA Board Meeting

Attachment: 1 Joint SNA SNF Discussion.pdf

Hello Everyone:

 

 

Attached are the items for the SNA and SNF Discussion at the Board Meeting on Friday, July 11,

2014.  Lunch will be served at 12:00 PM in the Otis Room on the Lobby Level of the Westin

Boston Waterfront Hotel.  The Board Meeting will commence at 1:00 PM in the Webster Room on

the Lobby Level.

 

 

See you all at lunch on Friday!

 

 

Sincerely,

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300
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MEGA ISSUE 
How Do We Maximize the Relationship Between SNA and SNF to Better 


Align the Work of Both Organizations with the New Strategic Plan? 


STEP I: Dialogue to Inform the Issue and to Identify Choices 
April 8, 2014:  The SNA Board reviewed the Mega Discussion Background Paper at NLC and identified 


four options for consideration. 
 


MEGA DISCUSSION BACKGROUND PAPER 
1. Member Needs: What do we know about the major stakeholders’ needs, wants 


and preferences relevant to this question? 
[Stakeholders include SNA Board, SNF Board, members, sponsors, donors, allied partners, staff.] 


 The background and situation summary for the SNA and SNF joint board meeting on July 12, 
2013:  
Both the SNA and its sister organization SNF have recently completed strategic planning 
processes. One of the outcomes of these processes has been the realization that the 
organizations, beginning with their respective boards, need to develop greater clarity 
regarding the relationship between the two organizations and their respective roles and 
spheres of activity.  . . . Greater clarity and alignment will allow SNF to pursue outside 
funding in a more focused fashion, while taking advantage of possible synergies to be 
realized from the relationship with SNA. 


o First time that the SNA and SNF held a joint meeting. 


 Mission of SNF is “Advancing school nutrition programs by providing resources to school 
nutrition professionals.” These resources include scholarships for SNA members for 
continuing education and professional development; school nutrition research, trends and 
innovations; and best practices in the school nutrition community. 


 At the SNA and SNF joint board meeting on July 12, 2013, five small groups created Venn 
diagrams to indicate educational activities and responsibilities in which SNA has an active 
role, in which SNF has an active role, and which are(or should be) shared. [Compilation of 
responses is attached.] 


 SNA Board Meeting – Fall 2013 – included review of SNF Strategic Plan [PowerPoint is 
attached.]  


 SNF Board Meeting on October 30‐31, 2013 included discussion on: 
o Integration of SNF and SNA 
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o SNA Input on Potential SNF Projects 


 Anecdotally, comments indicate SNA members are not clear about what SNF does.  
o Role of SNF and SNF Board members, collectively and individually, need to be 


clarified. 


 Anecdotally, comments from SNA leaders include lack of impact of SNF – only provides 
scholarships for a small number of members.  


 Anecdotally, comments from staff regarding why SNF is not administering programs as it 
has in the past, indicates possible confusion among SNA staff regarding the role of SNF.   


 Anecdotally, SNF individual and corporate donors have been upset that SNF has lost its 
edge, has had no strategic direction, and has not been connected to SNA. 


o The focus on global child hunger by SNF and the subsequent competition for funding 
when GCNF became a separate 501(c)3 was noted as problematic. 


 SNF is not providing information to its donors on how SNF is using contributions. SNF has 
not published an Annual Report since the report for 2011. 


o SNF needs to communicate regular stories about the Foundation’s work. 
o SNF needs to feature donors in a “Donor Spotlight.” 
o Foundation updates are needed.  


 Orientation for both SNA and SNF board members needs to include education on 
fundraising and the development process. 


 The behavior of corporate supporters indicates that only a few make a distinction between 
SNA and SNF.  Comments indicate that support is given to SNA and/or SNF as a means of 
having access to SNA members.  


o Support tends to come from corporate marketing budgets. Little support comes 
from corporate foundations, which are earmarked for philanthropy. 


 In the organizational assessment in the SNA strategic realignment process, SNF was 
assessed as “weak or awkward; contradictory with vision and/or plan; hindering the 
organization (SNA).”  


o Not effective in accomplishing core functions. 
o Organizational structure does not facilitate achievement of the mission and/or 


strategic plan. 
o Not effective in nominating and recruitment process in recruiting candidates for 


office who possess the required competencies. 
o Leaders do not have  well defined and understood duties, responsibilities and 


accountability 
o Programs and activities are not communicated with others. 
o Networking, peer support/mentoring between leaders is not effective.  
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2. Current Realities/Evolving Dynamics:  What do we know about the current realities 
and evolving dynamics of our environment that is relevant to this question? 
• The participants in the SNA and SNF joint board meeting on July 12, 2013 identified the 


following conditions or forces that are driving or helping to drive a desired change as well as 
those conditions or forces that are hindering the desired change. 
o New leadership of SNA (and SNF). 
o SNA and SNF visions are the same. 
o SNA and SNF are under the same roof with shared staff. 
o Desire of both organizations to work together.  
o Reactive funding vs. proactive funding. (Tendency to react to what potential funders want.) 
o Tendency to go around those who don’t want to change. 
o Lack of agreement among/between stakeholders on roles of the two organizations. 
o Lack of trust based on past interactions. (Dissolution of GCNF) 
o Elevation of SN issues to national level. 


• Current endowment assets of SNF: Invest In Us  ‐ $2.6 million 
• For SNA to realign its priorities, SNA will need funding for its educational programs. 
• SNA needs to communicate its needs, wants, and expectations to SNF. 
• SNA is beginning to focus on its priorities through the Strategic Realignment process. 


o Establishing priorities is essential for focused fundraising by SNF.  
• Fundraising for special funds reduces funding for unrestricted purposes. 


o In 2012‐13, when members were asked to support the Josephine Martin Endowment Fund, 
the total contributed to the Annual Fund declined from $10,860 to $7,474. (Decrease of 
31%);  


• Revenue from the Annual Fund for 2013‐14 (8/1/13 – 4/1/14) has already surpassed the totals 
for the past two years with $15,853 contributed in the first 7 months of the fiscal year.  
o Annual Fund campaign has focused on Celebration of SNF’s 50th Anniversary.  
o Celebration event in March netted over $100,000 in additional unrestricted revenue. 


• The number of donors contributing to the Annual Fund is relatively small.  
o In 2013‐14 (as of 4/1/14), Annual Fund contributions have been received from 87 donors, 


including members, State Affiliates, and industry members. (Using 55,000 as total 
membership, 87 donors are 0.2%, or less than 1%, of SNA members.) 


• Limited connection between SNA and SNF boards: 
o In 2013‐14, the president (Leah Schmidt) and president‐elect (Julia Bauscher) are the only 


persons serving on both boards. 
o Patti Montague serves as CEO/Executive Director of both SNA and SNF.  


• Limited communication between SNA and SNF. 
• Volunteer board members have less time to give to non‐profit organizations. 
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o Volunteer Board members have full‐time jobs and are finding it difficult to devote the 


amount of time required for travel to meetings.   
• SNF is being included in SNA Planning for the first time. 


o Donna Martin, a member of the SNF Board, and Janet Hedrick, Director of Development for 
SNF, were included in the SNA Strategic Realignment Process. 


o The relationship between SNA and SNF was identified as significant to SNA Strategic 
Realignment. 


• SNF is not included in SNA Partnership/Sponsorship Platform. 
o Fundraising for SNA and SNF are separate and the efforts of the two cross in the corporate 


community. 
• Donors are becoming more reliant on third‐party ratings of non‐profit organizations, such as 


Charity Navigator. 
o SNF is not rated by Charity Navigator as fundraising costs of SNF have not been significant 


enough to meet the criteria for rating by Charity Navigator.  
• Trends in Fundraising (Gail Perry, MBA, CFRE, Fired Up Fundraising, presentation in April 2013 


at Association of Fundraising Professionals (AFP) International Conference: Top 10 Trends: How 
Major Donors are Changing and What To Do About It) 
o Trend #1 – Donors are wary of trusting us.  


 SNF needs to build trust by fostering personal relationships with members and other 
potential donors. 


o Trend #2 – The Boomers are becoming the #1 donor population. 
 Boomers own most of the nation’s wealth, they are more generous than the Silent 


Generation, and they volunteer in droves.  They want personal self‐expression. They 
want to express their passions and their individuality. They want to be involved. 


 SNF needs to recognize that Boomers’ personal passions and interests will their 
giving and needs to help them connect to what is most meaningful to them. 


o Trend #3 – Older ladies are THE major donor demographic. 
 A recent study found that women are more than TWICE as generous as men. 
 Women are more likely to give to charity, and they are more likely to give more. 


(Women Give 2012, Women’s Philanthropy Institute, Indiana University.) 
 The demographic profile for SNA gives SNF significant opportunities for support.  


o Trend #4 – Donors want Donor‐Centered communications. 
 Donors don’t want to hear organizations talking, talking, and talking about how 


wonderful the organizations are. 
 Organizations need to talk (or listen) to its donors about what they think; what they 


believe; what they want to see in the world.  
 







 


 
Board of Directors Meeting – July 2014  
Mega Issue Dialogue and Deliberation 


July 2014    Page | 5 
 


 
 SNF needs to focus on the members’ or donors’ perspective. SNF needs to stop 


talking so much about how wonderful SNA/SNF is.  
o Trend #5 – Donors who volunteer give more. They give much more. 


 The 2012 Bank of America Study of High Net Worth Philanthropy  indicated that 
many high net worth donors are volunteering and taking it very seriously. 


 Those who volunteered over 100 hours last year gave their organizations on average 
twice as much as those who volunteered less. 


 SNA/SNF needs to provide members and other potential donors with meaningful 
volunteer opportunities.  


o Trend #6 – Major donors are all over social media. 
 The fact is – some major donors WANT to connect with organizations on social 


media.  That’s their preferred communications channel. 
 SNA/SNF needs to continue to use Facebook, twitter, and other social media. 
 SNA and SNF have separate Facebook and Twitter accounts. 


o Trend #7 – Donors look at their gifts as investments. They want to see impact and ROI. 
 Donors will often give MORE if you let them designate their gifts. 
 Major gifts are almost always focused or designated for one area or another. 
 Even if donors are making an unrestricted gift to “operations,” they want to 


understand what their gifts will achieve. 
 SNA/SNF needs to identify specific opportunities for support and needs to let donors 


fund something specific. 
 SNA/SNF needs to be specific about outcomes and results.  


o Trend #8 – Donors are re‐assured when they see the financials and the numbers. 
 Showing donors the numbers helps to build trust. 
 Discussing financials with donors is a great opportunity for them to understand 


where the money goes and how much it really costs. 
 SNA/SNF needs to talk about where the money is or will be spent to create trust and 


credibility. 
 SNA/SNF needs to be transparent. SNA/SNF needs to show members and donors the 


numbers. SNA/SNF needs to measure and show results of its programs. 
o Trend #9 – Donors are feeling overwhelmed, jaded, and even bored. 


 Everybody is inundated with media messages.  
 Donors will read the “offbeat, playful and fun” first. 
 SNA/SNF needs to distinguish itself by adding surprise and delight to its 


communications with members/donors.  
o Trend #10 – Donors love a Big Idea.  
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 The fact that Stanford University was the first university to raise a billion in one year 


was explained by its big ideas.  
 “Stanford has been doing a remarkable job. They have some very big ideas, they are 


good at capturing people’s imagination, thinking about what they can do and what 
they could be,” said Anne E. Kaplan in the New York Times. 


 SNA/SNF needs to define its Big Ideas and talk about them with its members/donors.  
 


3. Capacity and Strategic Position: What do we know about the ‘capacity’ and 
‘strategic position’ of our organization that is relevant to this decision? 
• SNA staff capacity to manage educational programs and other initiatives funded by SNF, 


including scholarships, is limited.  
o Management of programs funded by SNF has moved from SNF to SNA staff, who already 


had other assigned responsibilities. 
• SNF staff capacity to secure philanthropic support is limited. 


o The staff of SNF consists of Executive Director, whose primary responsibility is Chief 
Executive Officer of SNA; Director of Development, who began in January 2014; and one 
support staff person, who began in February 2014 and is shared with another department.  


o SNF cannot afford to hire a full‐time Executive Director.  
• SNA and SNF Boards lack knowledge of one another’s direction and the two boards are not 


aligned in their programs. 
• Funding is available, but in most cases: 


o Will fund only a portion of the total budget for a project. 
o Will provide seed money and will want organization to provide ongoing support. 
o Will not be adequate to support staff to administer the program; if funding includes support 


for staff, the staff position will be temporary for the life of the grant.  
• The funds raised by SNF are significantly less than the funding for other organizations 


addressing school food programs, i.e. Share Our Strength, Capital Area Food Bank, FRAC. 
o As SNA focuses on School Nutrition for all students, SNF cannot compete with those 


organizations focused on “Hungry Children.” 
• The process for donors to make gifts to SNF online has been cumbersome and confusing.  


o In March 2014, SNF contracted with Network for Good to provide easy online giving and 
mobile phone giving.  


• The SNF Board may not include those who are most capable of fundraising activities.  
• In fall 2013, the job description for the Director of Development position was revised to focus 


responsibilities on fundraising. 
o An individual with fundraising experience and skills was recruited for the position and began 


in that role in January 2014.  
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o A draft three‐year development plan has been written for review of the Executive Director.  


• SNA/SNF is in competition for available funding with a plethora of organizations, many of which 
have come into existence in the last decade, that are addressing childhood obesity, childhood 
hunger, wellness, and healthy lifestyles. 
o SNA/SNF does not provide the following program components that are required by a 


number of funding sources: 
 Direct service to children – “Feeding Hungry Kids” 
 “Physical activity” component  
 Specific geographical focus 


• SNF’s fundraising message to support “healthy eating” is not as compelling as “feeding hungry 
child.” Emotions are not triggered with the message of “healthy eating.” 


• SNF is not raising sufficient unrestricted funds to cover the cost of its operations. 
o In 2012‐13, SNF finished the year in the red for the first time; in prior years, SNF had limited 


net income.  
o SNF pays SNA rent, overhead, and covers administrative fees for services provided by SNA 


staff. 
 Many foundations are subsidized by the organizations for which the foundation 


secures funding. 


4. Ethical Implications: What are the ethical implications? 
• If a 501(c)3 organization receives funding and then grants this funding to a 501(c)4, those 


funded activities and programs must be in compliance with the mission of the (c)3 organization.  
This is then considered a “valid grant”.  The grant must be related to a charitable benefit and 
activity and not solely for the purpose of funding salaries and positions unless they relate to the 
benefit or activity. 


• Any and all activity related to funding received through Federal grants must be accounted for 
by any employees of the (c)3 or c(4) organization or independent contractors working on the 
funded program(s). 


• Any and all activity related to funding received from public, private foundations or industry 
partners will be accounted for by complying with a mutually agreed‐upon arrangement with the 
funder. 


• Recordkeeping, accountability and the due to/due from process between SNA and SNF needs to 
be transparent and in accordance with all regulations.   
o Both SNA and SNF are audited annually. 


• Dollars secured for specific purposes must be used for those purposes. 
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NEXT STEPS 
 Consider following options: 


1. Create a new foundation and abandon SNF 
2. Reconstruct the existing SNF Board 
3. Create a 501(c)3 program within SNA 
4. Seek to work with the status quo and improve one step at a time 


 Determine advantages and disadvantages of each option. 


 Determine which option is most advantageous to fulfilling the mission of SNA. 
 


Step II: Evaluation of Choices; Determine consensus; Motion Made and Approved 
June 4, 2014:   The SNF Board reviewed the Mega Issue Discussion Background Paper at its Board 


meeting and evaluated the options identified in April by the SNA Board. (See attached.) 
The SNF Board came to a consensus. A motion was made and approved to reconstruct 
the SNF Board. 


 


Step III: Implementation 
July 11, 2014: The SNA and SNF Board meet together to discuss next steps. 
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MEGA ISSUE: How do we maximize the relationship between SNA and SNF to better align the work of both organizations 
with the new strategic plan? 
The SNF Board of Directors: 
 Considered the following options. 


 Determined advantages and disadvantages of each. 


 Determined which option is most advantageous to fulfilling the mission of SNA. 


  OPTION  ADVANTAGES  DISADVANTAGES 


1  Create a new foundation and abandon SNF.   No advantages 
 
 
 


 Tried that with GCNF and it didn’t work. 


 Not enough resources to support. 


 Familiarity with SNA/SNF partners. 


 Confusing and upsetting to members. 


2 
 


Reconstruct the existing SNF Board.   SNF can be leader in this process; revise 
bylaws and policies 


 Need more capacity to increase funding 


 Maintains SNA and SNF 50‐year link 


 Strategy to acquire individual skill sets 
needed; need leadership skills  


 Need school nutrition practitioner 
experience 


 Recruiting new members. 


 How do you get right people on board? 


 Need to educate on SN profession. 


 Could desire to change direction of SNF. 


3  Create a 501(c)3 program within SNA.   Cost savings if not running separate 
organization 


 
 
 


 Impact on SNF – lose visibility. 


 What is purpose of SNF? 


 Confusing to members. 


 Dilute funding. 


 Would not be clear and transparent.
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Mega Issue‐ Evaluation of Options 


 


  OPTION  ADVANTAGES  DISADVANTAGES 


4  Seek to work with the status quo and 
improve one step at a time. 


 Enhance the parts that are working 


 Allows gradual change 
 
 


 Too slow in order for SNA and SNF to meet 
strategic priorities 


 Phase‐in did not work in the past 


 With gradual change, lose the mission 


5 
 


Other.   Have SNF Chair sit on SNA Board 
(Academy for Nutrition and Dietetics 
model)  


 Have SNA immediate Past President 
serve on SNF Board, but not as chair 


 Have SNA Vice President serve on SNF 
Board 


 


 







 


BOARD PROFILE 


Area of expertise/ Professional skills    Race/Ethnic Background 


Administration  5    Asian    


Business/corporate       African American   


Equipment  2    Hispanic/Latino   


Food Industry  2    Native American   


Other  1    Caucasian  7


Education       Other   


Elem/Middle School  3    Geographical Region 


High School  3    Mideast 


School District  6    Midwest  3


Higher Education  1     Northeast 


Financial/financial planning       Northwest 


Accounting   3    Southeast  4


Banking/trusts       Southwest 


Investments   1    West 


Government   1    Skill Set for Fundraising 


Healthcare   3    Current giving  5


Law   1    Access to others  2


Marketing   3    Fund‐raising experience  2


Non‐Profit Management       Willingness to identify prospects  4


Public Relations  3     Willingness to open doors  2


Real Estate   1    Willingness to thank donors  6


School Nutrition Professional       Willingness to cultivate prospects  3


Retired   1    Willingness to solicit prospects  1


Active   5    SNA Involvement 


Major City Director   3    Member of SNA ‐ Less than 5 years 


State Agency   1    Member of SNA ‐ 5‐10 years  1


Strategic Planning   4    Member of SNA ‐ 11‐20 years  1


Age    Member of SNA ‐ 20+ years  5 


Under 35       Current SNA Board member  2


From 36 to 50       Past SNA Board member  3


From 50 to 65  7     Past SNA President  2


From 66 to 75       Gender 


76 or older       Male  1


    Female 6 


June 2014: 7 SNF Board Members; 2 members did not complete profile.


  


 







Association Foundations


Organization Name  Board Size  Notes


AAA Foundation for Traffic and Safety 12 Trustees 


By‐laws enforce that all officers must be on the board. The 


President and CEO of the Foundation has an Ex‐Officio position on 


it. Six members on Foundation Board, Six from the association's 


board. 


ADMA Foundation (American Gear 


Manufacturers Association)
13 Members 


Foundation Board is separate but the immediate past chairman of 


the association serves as a liasion to the foundation with the title 


"AGMA Chairman Emeritus". Executive committee is composed of 


the chairman, secretary/treasurer, and chairman emeritus of the 


association. 


ASAE Foundation 13 Members 
Members serve a dual role as members of the larger 19‐person 


board of directors for the association.


FIERF Foundation (Forging Industry 


Foundation) 
13 Members 


Association has a separate board. After completeing 3‐year term, 


several board members move to the other board for additional 3 


years. 


FMI Foundation (Food Marketing 


Institute)
20 Members 


10 retailer/wholesalers CEOs whom also serve on the association 


board, and 10 associate members.


GAMA Foundation for Education and 


Research
20 Trustees


Foundation board is independent of Association's board; each 


board has one Ex‐Officio member participating on the other's 


board. 


ICSC Foundation (International Council 


of Shopping Centers Foundation) 
13 Members 


Separate board; many foundation board members are trustees of 


the association, but it is not required.


Below are organizations' responses to the following questions:


1.     Please let me know how many members are on your Association Foundation's Board of Directors.


2.     Are your Foundation Board members a separate board or are they a subset of your Association's Board of Directors?







Association Foundations


IFMA Foundation (International 


Facility Management Association)
15 Members


One board member is Association's 2nd Vice Chair; four on the 


Executive Commitee (one of which is the Association President & 


CEO)


NACS Foundation (National 


Association of College Stores
12 Members 


Foundation has a separate board from the Association's, which has 


20 members.


NASPA Foundation (Student Affairs 


Administrators in Higher Education) 
24 Members


Immediate past Chair of the Association Board sits on the 


Foundation Board; The president of the Foundation Board sits on 


the Association's Board. Association CEO is a Foundation Board 


member and Treasurer of the Foundation. 


PMAE Foundation (Precision 


Metalforming Association Educational)
15 Members


Association's vice chair is automatically on the foundation board as 


the "Sustaining Member." The association appoints 6 of the 15 


foundation board members. 
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		3 2ndlevelSNASNFMegaIssue

		4 BOARD PROFILE composite

		5 Association Foundation Board Overview



1 Joint SNA SNF Discussion.pdf
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www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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172. Volunteering at the SNF Booth during ANC

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Connie Mueller' <muellerc28@gmail.com>, 'Marcia' <mlsdls8@aol.com>,

'leahs@hickmanmills.org' <leahs@hickmanmills.org>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>

Cc: Lowder, Edna <elowder@schoolnutrition.org>

Sent Date: Jul 01, 2014 17:21:57

Subject: Volunteering at the SNF Booth during ANC

Attachment: SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2014 ANC.docx

Good afternoon,

 

 

I have modified the schedule for the SNF booth at ANC to include the times of SNA/SNF Board

meeting, General Sessions, etc. If you would take a look and let me know when you would be

available to assist at the Booth, I would appreciate it. The SNF Booth will be located in the North

Lobby where registration and other basic functions are located. Hope you can help out with one or

more time slots. 

 

Just let me know which times would work best for you and I will update the chart and send it back

to you. 

 

Thanks so much!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street
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SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2014 ANC

		Friday 7/11/14



		TIME

		NAME

		CELL PHONE

		EMAIL



		[bookmark: _GoBack]12 NOON – 2:30 PM

		SNA/SNF BOARD MEETING



		12 NOON – 1 PM

		1. 

		

		



		

		2. 

		

		



		1 PM – 2 PM

		1. 

		

		



		

		2. 

		

		



		2 PM – 3 PM

		1. 

		

		



		

		2. 

		

		



		3 PM – 4 PM

		1. 

		

		



		

		2. 

		

		



		4 PM – 5 PM

		1. 

		

		



		

		2. 

		

		



		5 PM – 6 PM

		1. 

		

		



		

		2. 

		

		







		Saturday 7/12/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 4:00 PM

		1. 

		

		



		

		2. 

		

		



		4 PM – 5 PM

		1. 

		

		



		

		2. 

		

		







		Sunday 7/13/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		12:00 NOON – 1:00 PM       

		RICHARD B. RUSSELL LEADERSHIP SERIES



		2:30 PM – 4:30 PM                         

		GENERAL SESSION 1



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 4:00 PM

		1. DORA RIVAS

		

		drivas@dallasisd.org



		

		2. 

		

		



		4 PM – 5 PM

		1. 

		

		



		

		2. 

		

		












		Monday 7/14/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 5:00 PM

		1. 

		

		



		

		2. 

		

		








		Tuesday 7/15/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 9:00 AM

		1. 

		

		



		

		2. 

		

		



		9:00 AM – 10:30 AM

		1. 

		

		



		

		2. 

		

		



		10:30 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		



		12 NOON – 1:30 PM

		1. 

		

		



		

		2. 

		

		



		1:30 PM – 3:00 PM

		1. 

		

		



		

		2. 

		

		



		3:00 PM – 5:00 PM

		GENERAL SESSION 2



		3:00 PM – 5:00 PM

		3. 

		

		



		

		4. 

		

		







		Wednesday 7/16/14 



		TIME

		NAME

		CELL PHONE

		EMAIL



		7:30 AM – 8:30 AM

		1. 

		

		



		

		2. 

		

		



		8:30 AM – 10:00 AM

		GENERAL SESSION 3



		8:30 AM – 10:00 AM

		1. 

		

		



		

		2. 

		

		



		10:00 AM – 12 NOON

		1. 

		

		



		

		2. 

		

		







SIGN UP FOR SNF BOOTH IN THE MARKETPLACE AT 2014 ANC.docx



Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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173. Letter From SNF Chair Scott Swogger on SNF Endorsing SNA Strategic Plan

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Becky Domokos-Bays <becky.domokos-bays@acps.k12.va.us>, Cheryl

Goffus <cheryl.goffus@ag.state.nj.us>, Gary Vonck <gvonck@kisales.com>,

Gay Anderson <gay.anderson@k12.sd.us>, Jean Ronnei

<jean.ronnei@spps.org>, Jill Kidd <jill.kidd@pueblocityschools.us>, Jill

Vincent <jill.vincent@usd253.net>, Jon Dickl <jon.dickl@knoxschools.org>,

Julia Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Linda Aljets <laljets@woodburnsd.org>, Lynn

Harvey <lynn.harvey@dpi.nc.gov>, Lynnelle Grumbles

<lgrumbles@visalia.k12.ca.us>, Melanie Konarik <melaniek@springisd.org>,

Micheline Piekarski <mpiekarski@oprfhs.org>, Nancy Thatcher

<gagathatch@gmail.com>, Sara Gasiorowski

<sara.gasiorowski@wayne.k12.in.us>, Sheila Parisien

<parisiens@mersd.org>, Wendy Weyer <weweyer@seattleschools.org>

Cc: Carol Weekly <cweekly@qcusd.org>, Debbi Beauvais

<deborah_beauvais@gateschili.org>, Debbie Kallio <dkkallio@comcast.net>,

Donna Parsons <donna.parsons@k12.wa.us>, Kevin Ponce

(kaponce@okcps.org) <kaponce@okcps.org>, Linda Eichenberger

<eichenberger_l@ohlsd.org>, Renee Hanks

<renee.hanks@southcolonie.k12.ny.us>, Teresa Stevenson

<teresa.stevenson@cobbk12.org>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <Mary.Begalle@schwans.com>, Sandy

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Sent Date: Jul 01, 2014 15:10:32

Subject: Letter From SNF Chair Scott Swogger on SNF Endorsing SNA Strategic Plan

Attachment: Endorsedment New SNA Strategic Plan.pdf

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 
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120 Waterfront Street  Suite 300  National Harbor, MD 20745 
(301) 686-3100  (800) 877-8822  fax: (301) 686-3115 


snf@schoolnutrition.org  www.schoolnutrition.org 


 


 
To: School Nutrition Association Board of Directors    


From: Scott Swogger, School Nutrition Foundation Chairman,  
 
Date: 6/24/2014 
 
Re: Endorsement of New SNA Strategic Plan 
              
 
On behalf of the Board of Directors of the School Nutrition Foundation (SNF), I am writing to share 


with you the newly developed and restated commitment of the School Nutrition Foundation’s (SNF) 


Board of Directors to work more closely with and assist the School Nutrition Association (SNA) in 


achieving its goals.  As you know, both the SNF and SNA Strategic Plans are now clearly aligned 


where any and all synergistic goals and objectives have been clearly defined. At the meeting of the 


SNF Board on June 4, 2014, the Board approved a motion which: 


 Endorsed the new SNA Strategic Plan  


 Called for further evaluation and discussion toward reconstituting the SNF Board of 


Directors to make it more effective in raising funds to support education, research and 


scholarships for school nutrition professionals 


 Committed SNF to support SNA in implementing its new Strategic Plan 


 


As you know, SNF was established fifty years ago as the philanthropic sister organization of SNF.  


Today, as in 1964, the Foundation stands with the Association as SNA strives to educate and 


empower the men and women in the school nutrition profession. We view SNF as a partner of SNA 


in serving those who make a difference in the lives of the nation’s school children.  SNA members 


play the vital role of providing nutritious meals to students, and thus, contribute to the health and 


well-being and the academic success of young people.  SNF shares SNA’s vision of “Well-nourished 


students prepared for success.”  Our strategic plan addresses how we will work with you to increase 


the synergy between our organizations. 


We look forward to meeting with you and the other SNA Board members on Friday, July 11 at ANC 


in Boston.  Our joint meeting will provide the opportunity for us to view the coming year with new 


insight on working together to benefit the school nutrition professionals and the nations’ children. 


cc: SNF Board of Directors 
 


 





Endorsedment New SNA Strategic Plan.pdf



120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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174. Revised Criteria for Nomination for School Nutrition Hero

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: SSwogger@accutemp.net <SSwogger@accutemp.net>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>, 'Sandra Ford'

<fords@manateeschools.net>, 'Connie Mueller' <muellerc28@gmail.com>,

'Marcia' <mlsdls8@aol.com>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Jun 24, 2014 13:06:56

Subject: Revised Criteria for Nomination for School Nutrition Hero

Attachment: SNF Hero Application 2015 (2).doc

Thank you to Donna, Sandra, and Marcia for their input on the School Nutrition Hero Nomination

Form for 2015. I have reviewed the suggestions and the questions with Patti Montague and have

revised the nomination form accordingly.

 

 

Several of the changes include:

 

 

1.       SNA members at all levels are eligible for recognition as a School Nutrition Hero. [Directors

are included.] The language about the person in the school cafeteria has been modified to

eliminate any confusion.

 

2.       Any SNA member may nominate one School Nutrition Hero. [Nominations are not limited to

those made by a select group of SNA members. However, one person cannot make multiple

nominations.]

 

3.       Developed three questions to gather more specific information.

 

 

Please let me know if other changes are needed or if you have any questions.

 

 

Thanks,
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NEW LOGO FOR 2015 EVENT

2015 SCHOOL NUTRITION HERO

NOMINATION FORM




In 2014, the School Nutrition Foundation (SNF) commemorated its 50th Anniversary. Throughout the five decades from 1964 – 2014, SNF supported school nutrition professionals at every level by providing scholarships, grants, research, training opportunities and technical assistance. One event that marked this important milestone was the SNF 50th Anniversary Celebration in March 2014 in conjunction with SNA’s Annual Legislative Action Conference (LAC) in Washington, D.C.


The SNF Celebration brought together the leaders and friends of the School Nutrition Foundation (SNF) and the School Nutrition Association (SNA) to recognize and honor five school nutrition heroes. While the 50th Anniversary will be over and the next 50 years will just be beginning, we are planning to celebrate School Nutrition Heroes again. In 2015, the Celebration of School Nutrition Heroes will be on Monday, March 2, 2015 during SNA’s Legislative Action Conference in the nation’s capital.


You are invited to help identify the School Nutrition Heroes to be recognized in 2015.

We know that in every school nutrition program across America the people involved are passionate and some go far above and beyond their daily job responsibilities in service to children. But we need you to bring to our attention those who have done—or are currently doing—truly extraordinary things in their school, community, and/or association.


Help us tell the stories of school nutrition heroes and shine a much-deserved spotlight on the extraordinary efforts of ordinary SNA members. 


Following are a few thoughts to get you started:


· Someone who is making or has made a difference in the lives of students and families.


· Someone who is applying or has applied their skills in their local community to help feed others.


· Someone who is or was instrumental to the success of a specific cause or important event.


· Someone who is making or has made a difference in the lives of coworkers, employees and peers in school nutrition.


· Someone who is using or has used knowledge, skills and abilities they acquired through participation and involvement in SNA and SNF programs and initiatives to benefit others in their school, school district, and/or community and beyond. 

NEW LOGO FOR 2015 EVENT

Got someone in mind? The process is simple:


In 500 words or less, answer three questions about the nominee.

1) Why should your nominee be recognized as a School Nutrition Hero?


2) What are specific examples of the impact the nominee has had on the lives of others in his/her school, community, and/or association?


3) How has the nominee applied skills he/she has learned through SNA/SNF involvement in making a difference? 


4) Complete the nomination form with your name, phone number and e-mail address along with information on the nominee and your answers to the three questions and send to Janet Hedrick, jhedrick@schoolnutrition.org, at SNA/SNF Headquarters by e-mail or snail mail NO LATER THAN Friday, September 3, 2014, for your nominee to be considered for this special recognition. 

Nominations for 2015 may be submitted by any member of SNA.  Nominators may submit only one nomination for consideration. Additional nominations will not be considered. 

To be eligible to win this award, the nominee must be a current SNA member throughout the entire nomination process. If you need help verifying the nominee’s membership status, please contact the SNA Service Center at (301) 686-3100 or servicecenter@schoolnutrition.org.

An acknowledgement of your nomination will be sent to you upon receipt. A selection committee that includes the co-chairs of the 2015 Celebration, one or more SNF Board members, and the SNA Chief Executive Officer will review the nominations and will select the honorees for 2015.  

The recipients of this honor will be recognized at the School Nutrition Hero Celebration on Monday, March 2, 2015, at the JW Marriott, in conjunction with LAC.  (The School Nutrition Foundation will cover the cost of airfare and will provide hotel accommodations for one night for the honoree.) The selected heroes will also receive recognition on the SNA/SNF website and in SNA/SNF publications. 

All nominations for 2015 must be received by Friday, September 3, 2014.


To learn more, visit www.schoolnutrition.org/snf.


NEW LOGO FOR 2015 EVENT


2015 NOMINATION

Please provide the following information regarding the person you are nominating: 


Name:
_______________________________________ 

School District:  ________________________________


Position: ______________________________________ 

Address: _________________________________________________________________

City: __________________________ State: ____________________ Zip: _____________

Phone: _______________________   Email address: ______________________________


		· YES

		· NO





Is the person you are nominating a current member of SNA? 


_________________________________________________________________________________


Name of Nominator:
____________________________________________________ 

Company or School District:  ________________________________________________ 

Address: _________________________________________________________________

City: __________________________ State: ____________________ Zip: _____________

Phone: _______________________   Email address: ______________________________


Are you a current member of SNA?


		· YES

		· NO





Nominator Signature:  ______________________________________________________________


Date: __________________________


NEW LOGO FOR 2015 EVENT

In 500 words or less, please answer the following questions. You may continue your answers on an additional sheet of paper if needed.

1) Why should your nominee be recognized as a School Nutrition Hero?

2) What are specific examples of the impact the nominee has had on the lives of others in his/her school, community, and/or association?

3) How has the nominee applied skills he/she has learned through SNA/SNF involvement in making a difference? 


3



SNF Hero Application 2015 (2).doc



 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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175. Re: SNF May Financials

From: Sandra Ford <fords@manateeschools.net>

To: DBALLA@schoolnutrition.org

Cc: SSwogger@accutemp.net, dmartin@burke.k12.ga.us,

leahs@hickmanmills.org, julia.bauscher@jefferson.kyschools.us,

Ami.N.Childers@pepsico.com, Mary.Begalle@schwans.com,

muellerc28@gmail.com, PMONTAGUE@schoolnutrition.org,

jhedrick@schoolnutrition.org, KWILLIAMS@schoolnutrition.org

Sent Date: Jun 23, 2014 12:06:55

Subject: Re: SNF May Financials

Attachment:

Thanks for the timely sharing of financials.   They look good 
 

Sandra Ford, SNS 

Director, Food and Nutrition 

2501 63rd Ave. E 

Bradenton, Fl  34203 

941-751-6550, ext 2130 
 

"Balla, Deborah" <DBALLA@schoolnutrition.org> on Monday, June 23, 2014 at 11:55 AM -

0400 wrote:

Hello Everyone: 

 

Attached are the SNF May Financials.  If you have any questions, please feel free to contact Kim

or Patti. 

 

Sincerely, 

 

Deborah 

 

Deborah Van Balen 

Executive Assistant 

School  Nutrition Association

120 Waterfront Street 

Suite 300 

National Harbor, MD  20745 

Direct Phone: 301-686-3114 

Phone:  301-686-3100, ext 114 

Toll-Free: 800-877-8822, ext 114 
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Fax:  301-686-3115 
www.schoolnutrition.org

 

Take action to help protect school meals! Click hereto encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter
https://www.facebook.com/SchoolNutritionAssociation
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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176. SNF May Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Leah Schmidt' <leahs@hickmanmills.org>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, Williams, Kim

<KWILLIAMS@schoolnutrition.org>

Sent Date: Jun 23, 2014 11:55:14

Subject: SNF May Financials

Attachment: SNF May 2014.pdf

Hello Everyone:

 

 

Attached are the SNF May Financials.  If you have any questions, please feel free to contact Kim

or Patti.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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SNF May 2014.pdf



 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

Page 625



177. Invitation from SNA Board of Directors

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Sandra Ford'

<fords@manateeschools.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Marcia Smith

<mlsdls8@aol.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'LEAH SCHMIDT'

<leahs@hickmanmills.org>, 'Bauscher, Julia O'

<julia.bauscher@jefferson.kyschools.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Thompson, Cheryl

<CTHOMPSON@schoolnutrition.org>, Bullock, Markita

<m_bullock@schoolnutrition.org>

Sent Date: Jun 19, 2014 08:47:21

Subject: Invitation from SNA Board of Directors

Attachment:

This email is being sent on behalf of Patti Montague, Executive Director of the School Nutrition

Foundation, by Deborah Van Balen.

 

 

The SNA Board of Directors would like to invite you to join them for lunch and the SNA Board

Meeting on Friday, July 11, 2014 beginning at Noon with lunch and the Board Meeting until 5:00

PM.  Lunch will be held at the Westin Boston Waterfront Hotel in the Otis Room on the lobby

level.  The Board Meeting will be held in the Webster Room on the lobby level.

 

 

For the non-industry members of the SNF Board of Directors, the School Nutrition Foundation will

cover one hotel room night and also the fees to change your flight reservation.   If you were not

planning on attending ANC, SNF will cover the flight costs and one hotel room night to attend the

lunch and Board Meeting.  Industry members are responsible for their on travel costs.  Our

Meetings staff will be able to assist you in reserving your room for the extra night or nights that you

may need, depending on when you were originally arriving in Boston.

 

 

Please let Deborah know if you will be attending the SNA Board lunch and meeting and if you

need assistance in changing/obtaining your room reservation.
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Hope to see you in Boston!

 

 

Patti

 

 

***************************************************************

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter
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https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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178. RE: Criteria for "School Nutrition Hero"

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Sandra Ford' <fords@manateeschools.net>

Cc: SSwogger@accutemp.net <SSwogger@accutemp.net>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>,

muellerc28@gmail.com <muellerc28@gmail.com>, mlsdls8@aol.com

<mlsdls8@aol.com>, leahs@hickmanmills.org <leahs@hickmanmills.org>,

julia.bauscher@jefferson.kyschools.us

<julia.bauscher@jefferson.kyschools.us>, mary.begalle@schwans.com

<mary.begalle@schwans.com>, Ami.N.Childers@pepsico.com

<Ami.N.Childers@pepsico.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jun 18, 2014 14:37:06

Subject: RE: Criteria for "School Nutrition Hero"

Attachment:

Sandra,

 

Thanks for your comments. Your questions are excellent – I believe the nomination form was sent

to those who were thought to have the knowledge of the heroes. I see your point – maybe we

should open it to any SNA member who wants to nominate another SNA member or members. I

will see what I can learn as to the rationale for the limitations of one nominee per person. My

guess that it was to have people focus on those they see as most qualified for the recognition –

Again you make a good point. I will raise these questions as we revise the form.

 

Thanks again. See you at ANC!

 

Janet

 

From: Sandra Ford [mailto:fords@manateeschools.net]  

Sent: Wednesday, June 18, 2014 2:17 PM 

 To: Hedrick, Janet 

 Cc: SSwogger@accutemp.net; dmartin@burke.k12.ga.us; muellerc28@gmail.com;

mlsdls8@aol.com; leahs@hickmanmills.org; julia.bauscher@jefferson.kyschools.us;

mary.begalle@schwans.com; Ami.N.Childers@pepsico.com; Montague, Patricia; Balla, Deborah 

 Subject: Re: Criteria for "School Nutrition Hero"

 

 

Here are my thoughts
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Sandra Ford, SNS

 

Director, Food and Nutrition

 

2501 63rd Ave. E

 

Bradenton, Fl  34203

 

941-751-6550, ext 2130

 

 

"Hedrick, Janet" <jhedrick@schoolnutrition.org> on Tuesday, June 17, 2014 at 4:59 PM -

0400 wrote:

 

At the Foundation Board meeting, the suggestion was made that the criteria for School Nutrition

Hero be reviewed and more clearly stated. Attached is the criteria from last year. I will adjust the

copy to reflect the second year of the program, etc.  Please review and make any changes to the

criteria that you feel are needed and/or add your comments to the document. If you could return

the document to me no later than Monday, July 7, I would appreciate it. I will incorporate the

changes and suggestions and return to you for your final review.

 

 

The current plan is to recognize five SNA members as school nutrition heroes – without linking

anyone to a specific decade. The deadline for nominations is in September and the selection is

scheduled for October 2014.  As noted in the document, those who will be asked to submit

nominations are: SNF Board members; SNA Board members; Current presidents of state school

nutrition associations; past presidents of SNA; and SNA industry members. 

 

Thank you so much!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation
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120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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179. Re: Criteria for "School Nutrition Hero"

From: Sandra Ford <fords@manateeschools.net>

To: jhedrick@schoolnutrition.org

Cc: SSwogger@accutemp.net, dmartin@burke.k12.ga.us,

muellerc28@gmail.com, mlsdls8@aol.com, leahs@hickmanmills.org,

julia.bauscher@jefferson.kyschools.us, mary.begalle@schwans.com,

Ami.N.Childers@pepsico.com, PMONTAGUE@schoolnutrition.org,

DBALLA@schoolnutrition.org

Sent Date: Jun 18, 2014 14:17:19

Subject: Re: Criteria for "School Nutrition Hero"

Attachment: Final SNF Hero Application 2014 2.doc

Here are my thoughts 
 

Sandra Ford, SNS 

Director, Food and Nutrition 

2501 63rd Ave. E 

Bradenton, Fl  34203 

941-751-6550, ext 2130 
 

"Hedrick, Janet" <jhedrick@schoolnutrition.org> on Tuesday, June 17, 2014 at 4:59 PM -

0400 wrote:

At the Foundation Board meeting, the suggestion was made that the criteria for School Nutrition

Hero be reviewed and more clearly stated. Attached is the criteria from last year. I will adjust the

copy to reflect the second year of the program, etc.  Please review and make any changes to the

criteria that you feel are needed and/or add your comments to the document. If you could return

the document to me no later than Monday, July 7, I would appreciate it. I will incorporate the

changes and suggestions and return to you for your final review. 

 

The current plan is to recognize five SNA members as school nutrition heroes – without linking

anyone to a specific decade. The deadline for nominations is in September and the selection is

scheduled for October 2014.  As noted in the document, those who will be asked to submit

nominations are: SNF Board members; SNA Board members; Current presidents of state school

nutrition associations; past presidents of SNA; and SNA industry members. 

 

Thank you so much! 

 

Janet 

Janet L. Hedrick 

Director of Development 
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2014 SCHOOL NUTRITION HERO

NOMINATION FORM




Since 1964, the School Nutrition Foundation (SNF) has supported school nutrition professionals at every level by providing scholarships, grants, research, training opportunities and technical assistance. To mark this important milestone, we hope you will join the School Nutrition Foundation (SNF) and the School Nutrition Association (SNA) leaders and friends at the 50th Anniversary Celebration of School Nutrition Heroes on March 3, 2014, in conjunction with SNA’s annual Legislative Action Conference in Washington, D.C.


But first, we need your help to identify our inaugural group of School Nutrition Heroes!

We know that every school cafeteria across America is staffed by passionate people who go above and beyond typical job responsibilities in service to children. But we need you to bring to our attention those who have done—or are currently doing—truly extraordinary things in their school, community and/or association.




Following are a few thoughts to get you started:


· Someone who is making or has made a difference in the lives of students and families.


· Someone who is applying or has applied their skills in their local community to help feed others.


· Someone who is or was instrumental to the success of a specific cause or important event.


· Someone who is making or has made a difference in the lives of coworkers, employees and peers in school nutrition.


· Someone who is using or has used knowledge, skills and abilities they acquired through participation and involvement in SNA and SNF programs and initiatives.


· Someone who is an SNA national member and is working or has worked in a school or district.


Got someone in mind? The process is simple:


1) Write a nomination (up to 500 words) describing why your candidate should be considered a “School Nutrition Hero.”


2) Provide examples of the impact the nominee has had on the lives of others in their community, school or association and how they are applying skills they have learned through SNA/SNF involvement. 

3) Complete the form (attached) with your name, phone number and e-mail address along with your nomination essay and send to Sherry Carrigan, scarrigan@schoolnutrition.org at SNA Headquarters by e-mail or snail mail NO LATER THAN January 20, 2014, in order for your candidate to be considered for this inaugural event. 

We know this is a tight deadline at a very busy time of year, but we are so excited about this event and this important opportunity to provide a new showcase to show our appreciation for the many heroes in our midst. There are many inspiring individuals in this Association—can you spare just an hour to tell us their stories? They deserve the possibility of earning this recognition. We look forward to hearing from you by January 20, 2014! 

Why this limitation?   Any why only one?

Nominations for 2014 may only be submitted by SNA Past Presidents, SNA Industry Members, current State Association Presidents, the SNF Board of Directors and the SNA Board of Directors.  Nominators may submit only one nomination for consideration. Additional nominations will not be considered. To be eligible to win this award, the nominee must be a current SNA member throughout the entire nomination process. If you need help verifying the nominee’s membership status, please contact the SNA Service Center at (301) 686-3100 or servicecenter@schoolnutrition.org.

An acknowledgement of the nomination will be sent upon receipt. The two co-chairs of the 50th Anniversary Celebration, two SNF Board members and the SNA Chief Executive Officer will determine final judging and selection of the honorees.  

The recipients of this honor will be recognized at the 50th Anniversary Celebration on Monday, March 3, 2014, at the JW Marriott, in conjunction with LAC.  They will also receive recognition on the website and in SNA publications. 


SNA Headquarters must receive all nominations by January 20, 2014.


And don’t forget to purchase your ticket to join us at SNF’s 50th Anniversary Celebration of School Nutrition Heroes on March 3, 2014, in Washington, D.C. To learn more, visit www.schoolnutrition.org/snf.


[image: image2.png]

2014 NOMINATION

Please provide the following information regarding the person you are nominating: 


Name:
_______________________________________ Decade: ____________________

School District:  ________________________ Phone: _____________________________

City: __________________________ State: ____________________ Zip: _____________


On a separate sheet of paper, please respond to the two questions below. 


1. Write a nomination (up to 500 words) describing why your candidate should be considered a “School Nutrition Hero.”


2. Provide examples of the impact the nominee has had on the lives of others in their community, school or association and how they are applying skills they have learned through SNA/SNF involvement.

Nominator Signature:  ______________________________________________________________

Nominator Name: _________________________________________________________________


Title: ___________________________________ Company Name/SD: _______________________


Phone: _______________________________ Email: _____________________________________

1



Final SNF Hero Application 2014 2.doc



School Nutrition Foundation

120 Waterfront Street 

Suite 300 

National Harbor, MD  20745 

Direct Phone: 301-686-3081 

Phone:  301-686-3100, ext 181 

Toll-Free: 800-877-8822, ext 181 

Fax:  301-686-3115 
www.schoolnutrition.org

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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180. Criteria for "School Nutrition Hero"

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'Connie Mueller' <muellerc28@gmail.com>,

'Marcia' <mlsdls8@aol.com>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jun 17, 2014 16:59:20

Subject: Criteria for "School Nutrition Hero"

Attachment: Final SNF Hero Application 2014.doc

At the Foundation Board meeting, the suggestion was made that the criteria for School Nutrition

Hero be reviewed and more clearly stated. Attached is the criteria from last year. I will adjust the

copy to reflect the second year of the program, etc.  Please review and make any changes to the

criteria that you feel are needed and/or add your comments to the document. If you could return

the document to me no later than Monday, July 7, I would appreciate it. I will incorporate the

changes and suggestions and return to you for your final review.

 

 

The current plan is to recognize five SNA members as school nutrition heroes – without linking

anyone to a specific decade. The deadline for nominations is in September and the selection is

scheduled for October 2014.  As noted in the document, those who will be asked to submit

nominations are: SNF Board members; SNA Board members; Current presidents of state school

nutrition associations; past presidents of SNA; and SNA industry members. 

 

Thank you so much!

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation
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2014 SCHOOL NUTRITION HERO

NOMINATION FORM




Since 1964, the School Nutrition Foundation (SNF) has supported school nutrition professionals at every level by providing scholarships, grants, research, training opportunities and technical assistance. To mark this important milestone, we hope you will join the School Nutrition Foundation (SNF) and the School Nutrition Association (SNA) leaders and friends at the 50th Anniversary Celebration of School Nutrition Heroes on March 3, 2014, in conjunction with SNA’s annual Legislative Action Conference in Washington, D.C.


But first, we need your help to identify our inaugural group of School Nutrition Heroes!

We know that every school cafeteria across America is staffed by passionate people who go above and beyond typical job responsibilities in service to children. But we need you to bring to our attention those who have done—or are currently doing—truly extraordinary things in their school, community and/or association.


In honor of SNF’s 50th anniversary, the Foundation would like to recognize one SNA member for each decade—the 1960s, 1970s, 1980s, 1990s and 2000-2013.  This member is operating or has operated a school nutrition program during one or more of these decades. Help us tell their stories and shine a much-deserved spotlight on the extraordinary efforts of ordinary SNA members. 


Following are a few thoughts to get you started:


· Someone who is making or has made a difference in the lives of students and families.


· Someone who is applying or has applied their skills in their local community to help feed others.


· Someone who is or was instrumental to the success of a specific cause or important event.


· Someone who is making or has made a difference in the lives of coworkers, employees and peers in school nutrition.


· Someone who is using or has used knowledge, skills and abilities they acquired through participation and involvement in SNA and SNF programs and initiatives.


· Someone who is an SNA national member and is working or has worked in a school or district.


Got someone in mind? The process is simple:


1) Write a nomination (up to 500 words) describing why your candidate should be considered a “School Nutrition Hero.”


2) Provide examples of the impact the nominee has had on the lives of others in their community, school or association and how they are applying skills they have learned through SNA/SNF involvement. Indicate which decade—from 1960 to the present—they had the most influence. 


3) Complete the form (attached) with your name, phone number and e-mail address along with your nomination essay and send to Sherry Carrigan, scarrigan@schoolnutrition.org at SNA Headquarters by e-mail or snail mail NO LATER THAN January 20, 2014, in order for your candidate to be considered for this inaugural event. 

We know this is a tight deadline at a very busy time of year, but we are so excited about this event and this important opportunity to provide a new showcase to show our appreciation for the many heroes in our midst. There are many inspiring individuals in this Association—can you spare just an hour to tell us their stories? They deserve the possibility of earning this recognition. We look forward to hearing from you by January 20, 2014! 

Nominations for 2014 may only be submitted by SNA Past Presidents, SNA Industry Members, current State Association Presidents, the SNF Board of Directors and the SNA Board of Directors.  Nominators may submit only one nomination for consideration. Additional nominations will not be considered. To be eligible to win this award, the nominee must be a current SNA member throughout the entire nomination process. If you need help verifying the nominee’s membership status, please contact the SNA Service Center at (301) 686-3100 or servicecenter@schoolnutrition.org.

An acknowledgement of the nomination will be sent upon receipt. The two co-chairs of the 50th Anniversary Celebration, two SNF Board members and the SNA Chief Executive Officer will determine final judging and selection of the honorees.  

The recipients of this honor will be recognized at the 50th Anniversary Celebration on Monday, March 3, 2014, at the JW Marriott, in conjunction with LAC.  They will also receive recognition on the website and in SNA publications. 


SNA Headquarters must receive all nominations by January 20, 2014.


And don’t forget to purchase your ticket to join us at SNF’s 50th Anniversary Celebration of School Nutrition Heroes on March 3, 2014, in Washington, D.C. To learn more, visit www.schoolnutrition.org/snf.
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2014 NOMINATION

Please provide the following information regarding the person you are nominating: 


Name:
_______________________________________ Decade: ____________________

School District:  ________________________ Phone: _____________________________

City: __________________________ State: ____________________ Zip: _____________


On a separate sheet of paper, please respond to the two questions below. 


1. Write a nomination (up to 500 words) describing why your candidate should be considered a “School Nutrition Hero.”


2. Provide examples of the impact the nominee has had on the lives of others in their community, school or association and how they are applying skills they have learned through SNA/SNF involvement.

Nominator Signature:  ______________________________________________________________

Nominator Name: _________________________________________________________________


Title: ___________________________________ Company Name/SD: _______________________


Phone: _______________________________ Email: _____________________________________

3



Final SNF Hero Application 2014.doc



 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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181. promotion and new products

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'erica.pinkney@appling.k12.ga.us' <erica.pinkney@appling.k12.ga.us>,

'ajohns@atkinson.k12.ga.us' <ajohns@atkinson.k12.ga.us>,

'becky.swain@bcraiders.com' <becky.swain@bcraiders.com>, 'BOE: Starr,

Jeanne (Jeanne.Starr@baldwin.k12.ga.us)'

<Jeanne.Starr@baldwin.k12.ga.us>, 'smorgan@banks.k12.ga.us'

<smorgan@banks.k12.ga.us>, 'dixonm@ben-hill.k12.ga.us' <dixonm@ben-

hill.k12.ga.us>, 'donna.hendley@berrien.k12.ga.us'

<donna.hendley@berrien.k12.ga.us>, kpeavy@bleckley.k12.ga.us

<kpeavy@bleckley.k12.ga.us>, laura.lynn@brantley.k12.ga.us

<laura.lynn@brantley.k12.ga.us>, 'kellie.grubbs@bremencs.com'

<kellie.grubbs@bremencs.com>, swade@brooks.k12.ga.us

<swade@brooks.k12.ga.us>, 'cellis@bryan.k12.ga.us'

<cellis@bryan.k12.ga.us>, megan.gower@bufordcityschools.org

<megan.gower@bufordcityschools.org>, mblanchard@bulloch.k12.ga.us

<mblanchard@bulloch.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'jamesn@district.butts.k12.ga.us'

<jamesn@district.butts.k12.ga.us>, priscillajohnson@calhoun.k12.ga.us

<priscillajohnson@calhoun.k12.ga.us>, ''Kiker, Kim'

(kikerk@calhounschools.org)' <kikerk@calhounschools.org>,

'khood@metter.org' <khood@metter.org>,

linette.dodson@carrolltoncityschools.net

<linette.dodson@carrolltoncityschools.net>, 'tmorris@cartersville.k12.ga.us'

<tmorris@cartersville.k12.ga.us>, 'ddean@charlton.k12.ga.us'

<ddean@charlton.k12.ga.us>, egarner@chattco.org <egarner@chattco.org>,

'pwoliver@chattooga.k12.ga.us' <pwoliver@chattooga.k12.ga.us>,

lwilliams@clay.k12.ga.us <lwilliams@clay.k12.ga.us>,

'ingrid.farahdel@clayton.k12.ga.us' <ingrid.farahdel@clayton.k12.ga.us>,

'etyson@clinchcounty.com' <etyson@clinchcounty.com>,

mgriner@colquitt.k12.ga.us <mgriner@colquitt.k12.ga.us>,

jwiggins@ccboe.net <jwiggins@ccboe.net>, 'sharvin@commerce-

city.k12.ga.us' <sharvin@commerce-city.k12.ga.us>, Jackie Williams

<jmwilliams@cook.k12.ga.us>, 'dbarrows@dodge.k12.ga.us'

<dbarrows@dodge.k12.ga.us>, lisa.bryant@dooly.k12.ga.us

<lisa.bryant@dooly.k12.ga.us>, 'Danielle Freeman

(Danielle.Freeman@douglas.k12.ga.us)'

<Danielle.Freeman@douglas.k12.ga.us>, emily.hanlin@douglas.k12.ga.us

<emily.hanlin@douglas.k12.ga.us>, 'ann.coogle@dublincityschools.us'

<ann.coogle@dublincityschools.us>, 'dorothea.kinsey@echols.k12.ga.us'

<dorothea.kinsey@echols.k12.ga.us>, jpoulsen@effingham.k12.ga.us
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<jpoulsen@effingham.k12.ga.us>, 'lsconyers@emanuel.k12.ga.us'

<lsconyers@emanuel.k12.ga.us>, tblocker@evans.k12.ga.us

<tblocker@evans.k12.ga.us>, 'dcarver@floydboe.net'

<dcarver@floydboe.net>, mfreeman@franklin.k12.ga.us

<mfreeman@franklin.k12.ga.us>, 'penny.fowler@gcssk12.net'

<penny.fowler@gcssk12.net>, 'bmorrison@glascock.k12.ga.us'

<bmorrison@glascock.k12.ga.us>, 'Janet Mitchell (jmitchell@glynn.k12.ga.us)'

<jmitchell@glynn.k12.ga.us>, 'dyarbrough@gcbe.org'

<dyarbrough@gcbe.org>, r.keve@grady.k12.ga.us

<r.keve@grady.k12.ga.us>, ''Della Fowler' (della.fowler@greene.k12.ga.us)'

<della.fowler@greene.k12.ga.us>, laura.youmans@gscs.org

<laura.youmans@gscs.org>

Sent Date: Jun 10, 2014 18:37:59

Subject: promotion and new products

Attachment: image001.png
2014 Fast Start Sign Up Form FINAL (5).pptx
RF Tostitos 1 45 oz  (30103)  4-14.pdf
Sunchips Snack Mix Garden Salsa .875 oz. 5-15.pdf
Sunchips Snack Mix Harvest Cheddar (30820) .875 oz.  5-14.pdf

All

I have attached a back to school promotion.

If you want to participate, please have it back to me by July 11.

 

Also, we have three new products I wanted you to know about.

We now have a 2 bread reduced fat Tostitos!  Several districts had asked me about a product like

this!  It is great for a nacho line/taco bar.

There are also two Sun Chip snack mixes that are sure to be a hit.  They meet the new smart

snack a la carte guidelines.

I will send samples as soon as I get them.

Please let me know if you have interest in any of these.

 

I hope you are having a great summer.

Susan

 

 

 

Susan Wickizer Blank
Susan.wickizer@pepsico.com

423-838-2003 cell

423-517-8618 office
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Go Back to School this FALL with Frito-Lay 
Whole Grain Rich Items that drive ADP and Ala Carte Profits 

Jump Start your 2014-2015 School Year with Frito-Lay Whole Grain Rich Product Rebates!  
(see attached product forms pg.2-3) 

Earn $1.00 PER CASE REBATE ALLOWANCE on ALL PRE-BOOKED

cases during your first four weeks of School 

Earn $3.00 PER CASE REBATE ALLOWANCE  on all NEW 

PRE-BOOKED products during your first four weeks of School 

Must Pre-Book by July 11, 2014  

(Product Must Ship during Pre-Booked Month)

DISTRICT: ____________________________________________________________________

DISTRICT DIRECTOR/CONTACT: _________________________________________________



ADDRESS: ____________________________________________________________________



CITY, STATE, ZIP: ______________________________________________________________



PHONE/FAX/E-MAIL: ____________________________________________________________

 

DISTRIBUTOR NAME/DISTRIBUTOR REP/CUSTOMER #: ______________________________


SIGNATURE/DATE: _____________________________________________________________

    

To receive payment*, please submit a copy of this form (pages 1-3 ) along with proof of purchase from an authorized foodservice broad line distributor  (invoice, tracking reports, etc.) to:  



PepsiCo Food Service  – TS Admin. 

___________ Region

Back to School Fall  2014 Rebate 

7701 Legacy Drive, Mail Drop 3C-263

Plano, TX  75024         

*National Accounts (i.e. those managed by Aramark, Compass and Sodexo) are NOT eligible for this promotion. Program rebates will be paid out via a Rebate Check 45 days after Proof of Purchase has been properly submitted and received by November 15th  2014. 5 case minimum for payout. No deductions off invoice price. PepsiCo FS reserves the right to amend or terminate this promotion at any time upon notice to the FS Director of the participating district. District must purchase from an eligible Foodservice Broad line Distributor. Customer will be paid on pre-booked cases that shipped during promotion timing..  

All trademarks are owned by Frito-Lay North America, Inc. ©2014.                                                                                              
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		$1 case rebate on all 
Whole Grain Rich Products 		Please adjust dates to reflect your School District’s Start Date and first 4 weekly orders.
Cases Per Week 										

		FRITO LAY WHOLE GRAIN RICH PORTFOLIO 		Pack Size
    MFG # 		  
  OEG		Week 1
Aug 18		Week 2
Aug 25		Week 3
Sept 1		Week 4
Sept 8

		Tostitos ® Reduced Fat Tortilla Chips Crispy Rounds (single serve)   WGR		104/.875oz
MFG# 18792		1.25								

		BULK Tostitos ® Reduced Fat Tortilla Chips Crispy Rounds  WGR		8/16oz
MFG# 18793		1.5 per 1oz 
								

		Rold Gold® Heartzels ® WGR Pretzels		104/.07oz
MFG# 15940		1								

		Reduced Fat Doritos® Nacho Cheese
WGR 		72/1oz
MFG# 31748		1.5
								

		Reduced Fat Doritos ® Cooler Ranch
WGR		72/1oz
MFG# 31748		1.5								

		Reduced Fat Doritos ® Spicy Sweet Chili WGR		72/1oz
MFG# 49093		1.5								

		Sun Chips® Harvest Cheddar WGR		104/1oz
MFG# 11152		1.25								

		Sun Chips® Original WGR		104/1oz
MFG# 11151		1.25								

		Sun Chips® French Onion WGR		104/1oz
MFG# 11153		1.25								

		Sun Chips® Garden Salsa WGR		104/1oz
MFG#  36445		1.25								

		Cheetos® Fantastix® Chili Cheese WGR		104/1oz
MFG# 36098		1.25								

		Cheetos® Fantastix® Flamin’ Hot  WGR		104/1oz
MFG# 43578		1.25								

		Oven Baked Tostitos Scoops®  WGR		72/.875oz
MFG# 42537		1.25								

		   Cheetos ® Reduced Fat Puffs -
   Mellow Cheese  WGR		72/.7oz
MFG# 21910		1								

		   Cheetos ® Reduced Fat Puffs
   Flamin’ Hot WGR		72/.7oz
MFG# 21912		1								

		   Quaker ® Kids Mix Snack Mix  WGR 		104/.875oz
MFG# 36308		1								

		TOTALS												



                           Drive ADP and Ala Carte Profits!!
 Earn $1.00 PER CASE REBATE ALLOWANCE 

ON ENTIRE FRITO-LAY WHOLE GRAIN RICH PORTFOLIO!  

 REBATE ELIGIBLE ON Pre- Booked ORDERS DURING THE FIRST FOUR WEEKS OF SCHOOL

(See next page for $3 per case rebate on all NEW WGR & Smart Snack Compliant  Products!)	  

GRAND TOTAL: 
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		NEW  Whole Grain Rich Products  $3.00/case REBATE 		Please adjust dates to reflect your School District’s 
Start Date and first 4 weekly orders.
Cases Per Week 										

		NEW ADDITIONS TO THE FRITO LAY WHOLE GRAIN RICH PORTFOLIO 		   Pack Size
    MFG # 		  
  OEG		Week 1
Aug 18		Week 2
Aug 25		Week 3
Sept 1		Week 4
Sept 8

		  SUNCHIPS® Multigrain Snack Mix 
  Garden Salsa WGR 		104/.875

MFG# 30821		1.25								

		  SUNCHIPS® Multigrain Snack Mix 
  Harvest Cheddar WGR 		104/.875

MFG# 30820		1.25								

		  Reduced Fat MUNCHIES™ Baked Snack
  Crackers Cheddar Cheese  WGR		104/.9oz

MFG# 29557
		1								

		  Tostitos ® Reduced Fat Tortilla Chips
  Crispy Rounds WGR  (Large single serve )		64/1.45oz

MFG# 30103		2								

		   SMARTFOOD® Delights White 
   Cheddar Popcorn  WGR 		72/.5oz

MFG# 25566		N/A								

		Page 3        NEW PRODUCT  TOTALS												



                       INTRODUCING … ALL NEW !!  
               Whole Grain Rich & Smart Snack Compliant Products 
For Back To School !! 
EARN $3.00 Per Case Rebate On All NEW FRITO-LAY SMART SNACKS 


($3 Rebate applies only to “NEW” products listed on this page)

GRAND TOTAL  
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NEW SMART SNACK ADDITIONS FOR FALL 2014!!
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RF Tostitos® Crispy Rounds Tortilla Chips – 1.45 oz. (41.1g.) 


 
Whole Grain Rich 


 


Nutrition Facts 
Serving Size   1 package 


Servings Per Container  1 


Amount Per Serving 


Calories     


  200  


Calories from Fat    70  


%Daily Value* 


Total Fat 7g   11% 


    Saturated Fat  1.0g    5% 


   Trans Fat 0g   


Cholesterol 0mg  0% 


Sodium 180mg  7% 


Total Carbohydrate 29g  10% 


     Dietary Fiber 3g  13% 


     Sugars 0g   


Protein 3g    


Vitamin A      0% 


Vitamin C   0% 


Calcium    2% 


Iron    2% 


Vitamin E    4% 


Thiamin    4% 


Riboflavin    2% 


Niacin    2% 


Vitamin B6    8% 


*Percent Daily Values are based on a 2,000 
calorie diet. Your daily values may be higher or 
lower depending on your calorie needs. 
 Calories: 2,000 2,500 


Total Fat Less than  65g 80g 
  Sat Fat Less than  20g 25g 
Cholesterol Less than  300mg 300mg 
Sodium Less than  2,400mg 2,400mg 
Total 
Carbohydrate 


 300g 375g 


  Dietary 
Fiber 


 25g 30g 


Calories per gram: 


Fat 9 Carbohydrate 4  Protein 4 


 
 


 
 


 


 


 


 


 


 


 Ingredients:   
Whole Corn, Corn, Vegetable Oil (Corn, Sunflower and/or 
Canola Oil), and Salt. 


 
Case UPC 000-28400-30103-9 


 
Bag UPC 0-28400-27652-8  


 
Case Pack 64/1.45 oz. bags  


 
Kosher Status Yes – Triangle K  


 
AHG Compliant Yes – HS  


USDA Competitive Food  


Compliant   


Yes – Whole grain 


first ingredient  


Healthier US Schools Compliant 


Competitive Foods 


(Gold Award of Distinction) Yes  


 Contains the FDA Whole Grain 


Claim* Yes  


 
Grain/Bread Equivalents 2 oz. eq.  


 Weight of Grain 35 g.  


Document Updated 4/14  


  


 
All products are accurately labeled with the most current information however, since the ingredients are subject to change at any time, we 


recommend you check the label on the specific product for the most current and accurate information. 


 


* Diets rich in whole grain foods and other 


plant foods, and low in saturated fat and 


cholesterol may help reduce the risk of 


heart disease.   





RF Tostitos 1 45 oz  (30103)  4-14.pdf




 


Sunchips® Garden Salsa Snack Mix – .875 oz. 1 oz. (24.8 g.)  
 


Nutrition Facts 
Serving Size   1 package 


Servings Per Container  1 


Amount Per Serving 


Calories     


  110  


Calories from Fat    40  


%Daily Value* 


Total Fat  4g   6% 


    Saturated Fat 0g    0% 


   Trans Fat 0g   


Cholesterol 0mg  0% 


Sodium 170mg  7% 


Total Carbohydrate 15g  5% 


     Dietary Fiber 2g  8% 


     Sugars 1g   


Protein 2g    


Vitamin A      2% 


Vitamin C   0% 


Calcium    0% 


Iron    2% 


*Percent Daily Values are based on a 2,000 
calorie diet. Your daily values may be higher or 
lower depending on your calorie needs. 
 Calories: 2,000 2,500 


Total Fat Less than  65g 80g 
  Sat Fat Less than  20g 25g 
Cholesterol Less than  300mg 300mg 
Sodium Less than  2,400mg 2,400mg 
Total 
Carbohydrate 


 300g 375g 


  Dietary 
Fiber 


 25g 30g 


Calories per gram: 


Fat 9 Carbohydrate 4  Protein 4 


 


 


 SunChips® brand GARDEN SALSA Flavored Multigrain Snacks 


Whole Corn, Sunflower and/or Canola Oil, Whole Wheat, 
Brown Rice Flour, Whole Oat Flour, Sugar, Tomato Powder, 
Salt, Natural Flavors, Maltodextrin (Made From Corn), 
Cheddar Cheese (Milk, Cheese Cultures, Salt, Enzymes), 
Dextrose, Buttermilk, Onion Powder, Whey, Yeast Extract, 
Romano Cheese (Part-Skim Cow's Milk, Cheese Cultures, Salt, 
Enzymes), Whey Protein Concentrate, Corn Oil, Spices 
(Including Jalapeno Pepper), Citric Acid, Paprika Extracts, and 
Lactic Acid. 


CONTAINS WHEAT AND MILK INGREDIENTS. 


ROLD GOLD® brand HEARTZELS® brand Pretzels 


Whole Wheat Flour, Enriched Flour (Wheat Flour, Niacin, 
Reduced Iron, Thiamin Mononitrate, Riboflavin, Folic Acid), 
Corn Syrup, Corn Oil, Salt, Yeast, and Ammonium 
Bicarbonate.  


CONTAINS WHEAT INGREDIENTS. 


 
 


Case UPC 000-28400-30821-2 


 
Bag UPC 0-28400-26597-3 


 
Case Pack 104/.875 oz. bags  


 
Kosher Status Not Kosher  


 
AHG Compliant Y- E, M, H 


USDA Competitive Food  


Compliant   


Yes – Whole Grain 


first ingredient  


Healthier US Schools Compliant 


Competitive Foods 


(Gold Award of Distinction) Yes  


 
Grain Equivalents 1.25 oz. eq.  


 Weight of Grain 20.5 g 


Document Updated 5/14  
 


*Percent Calories from Fat were 


calculated using Total Fat  x 9/ Calories x 


100 as allowed by USDA document  


SP 23-2014os -  Questions and Answers 


Related to the “Smart Snacks” Interim 


Final Rule 


 


 
All products are accurately labeled with the most current information however, since the ingredients are subject to change at any time, we 


recommend you check the label on the specific product for the most current and accurate information. 
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Sunchips® Harvest Cheddar Snack Mix – .875 oz. (24.8 g.)  
 


Nutrition Facts 
Serving Size   1 package 


Servings Per Container  1 


Amount Per Serving 


Calories     


  110  


Calories from Fat    40  


%Daily Value* 


Total Fat  4g   6% 


    Saturated Fat 0g    0% 


   Trans Fat 0g   


Cholesterol 0mg  0% 


Sodium 200mg  8% 


Total Carbohydrate 15g  5% 


     Dietary Fiber 2g  8% 


     Sugars 1g   


Protein 2g    


Vitamin A      0% 


Vitamin C   0% 


Calcium    0% 


Iron    2% 


*Percent Daily Values are based on a 2,000 
calorie diet. Your daily values may be higher or 
lower depending on your calorie needs. 
 Calories: 2,000 2,500 


Total Fat Less than  65g 80g 
  Sat Fat Less than  20g 25g 
Cholesterol Less than  300mg 300mg 
Sodium Less than  2,400mg 2,400mg 
Total 
Carbohydrate 


 300g 375g 


  Dietary 
Fiber 


 25g 30g 


Calories per gram: 


Fat 9 Carbohydrate 4  Protein 4 
 


 SunChips® brand HARVEST CHEDDAR® Flavored Multigrain Snacks 


Whole Corn, Sunflower and/or Canola Oil, Whole Wheat, 
Brown Rice Flour, Whole Oat Flour, Sugar, Maltodextrin 
(Made From Corn), Salt, Cheddar Cheese (Milk, Cheese 
Cultures, Salt, Enzymes), Natural Flavors, Whey, Whey 
Protein Concentrate, Onion Powder, Romano Cheese (Cow's 
Milk, Cheese Cultures, Salt, Enzymes), Buttermilk, Yeast 
Extract, Citric Acid, Paprika Extracts, Lactic Acid, Garlic 
Powder, Parmesan Cheese (Milk, Cheese Cultures, Salt, 
Enzymes), and Skim Milk. 


CONTAINS WHEAT AND MILK INGREDIENTS. 


ROLD GOLD® brand HEARTZELS® brand Pretzels 


Whole Wheat Flour, Enriched Flour (Wheat Flour, Niacin, 
Reduced Iron, Thiamin Mononitrate, Riboflavin, Folic Acid), 
Corn Syrup, Corn Oil, Salt, Yeast, and Ammonium 
Bicarbonate.  


CONTAINS WHEAT INGREDIENTS. 


 
 


Case UPC 000-28400-30820-5 


 
Bag UPC 0-28400-26197-5  


 
Case Pack 104/.875 oz. bags  


 
Kosher Status Not Kosher  


 
AHG Compliant* Yes  


USDA Competitive Food  


Compliant*   


Yes – Whole Grain 


first ingredient 


Healthier US Schools Compliant 


Competitive Foods 


(Gold Award of Distinction)* Yes  


 
Grain – oz. eq.   1.25 oz. eq.  


 Weight of Grain 20.4 g  


Document Updated 5/14  


 
*Percent Calories from Fat were 


calculated using Total Fat  x 9/ Calories x 


100 as allowed by USDA document  


SP 23-2014os -  Questions and Answers 


Related to the “Smart Snacks” Interim 


Final Rule 


 


All products are accurately labeled with the most current information however, since the ingredients are subject to change at any time, we 


recommend you check the label on the specific product for the most current and accurate information. 


 





Sunchips Snack Mix Harvest Cheddar (30820) .875 oz.  5-14.pdf
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182. SNF Financials & Important Confidential Information

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'ami.n.childers@pepsico.com' <ami.n.childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Sandra Ford' <fords@manateeschools.net>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, Marcia Smith <mlsdls8@aol.com>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Williams, Kim <KWILLIAMS@schoolnutrition.org>

Sent Date: Jun 02, 2014 11:30:48

Subject: SNF Financials & Important Confidential Information

Attachment: SNF April 2014.pdf
SNF 990 For Board Review.pdf

Hello Everyone:

 

 

Attached are the SNF April Financials (which are also in the board book) and the SNF 990.  Kim

has asked that you review the financials and the 990 and if you have any questions please let her

know.  Kim will file the 990 next week so if you have any questions, please ask them as soon as

possible.  Once you have reviewed the 990, please discard it in a confidential manner, i.e., shred

 

 

Sincerely,

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street
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MEMORANDUM 
 


To:  SNF Board of Directors      


Cc:  Patti Montague, Executive Director 


From:  Kimberley Williams, Controller 


Date:  May 29, 2014 


RE:  990 Federal Tax Form for FY 2012-13 
              
 
Attached is a copy of SNF’s 990 Federal Tax Form for FY 2012-13 based on the audit 
you approved back in the fall.  The Internal Revenue Service (IRS) redesigned the 
annual 990 Federal Tax Form for nonprofits a few years back in response to 
questionable practices involving prominent tax-exempt organizations. The form is now 
designed to enhance transparency of an exempt organization’s mission and activities 
and promote compliance with applicable tax law requirements.    
 
The form 990 is a public disclosure document that many, can and may use as a tool to 
evaluate the efficiency, effectiveness, and merits of SNF.  In the past, we have received 
calls with questions from information found on SNA and SNF’s 990s.  
 
The following is a highlight of important sections to assist in your review of SNF’s 990 
tax filing:  
 
 Part I – Summary 


It’s the introductory section which provides a snapshot of SNF’s mission, 
governance, and key financial and operational information. 


 
 Part III – Statement of Program Service Accomplishments 


A detailed description of SNF’s major program services along with the revenue 
and expenses related for these programs. 
 


 Part IV – Checklist of Required Schedules 
In this section the IRS asks yes and no questions which determine whether a 
particular schedule(s) must be completed.  
 


 Part V – Statements Regarding Other IRS Filings and Tax Compliance:  
This section acts as a checklist of other IRS non-profit tax compliance issues that 
are not necessarily related to the Form 990, however, these questions will 
prompt if additional tax forms need to be filed.   


 Part VI – Governance, Management and Disclosure 
This particular section asks questions about the governing body and 
management policies as well as how an organization promotes transparency to 
members and donors.  
 







Within the policy section it states that the information to be disclosed is not 
required by the IRS, however, the IRS is alerting the tax-exempt community that 
it considers such policies and procedures important for tax compliance.   
 
The IRS wants to know whether our organization has a conflict of interest policy, 
a whistle blower policy, and a document retention/destruction policy.  The answer 
to all of these questions is YES.  They also inquire about the independence of 
the board; the authority of members to elect the governing body and approve 
board decisions; whether the board and board committees keep minutes, and 
whether our Board is provided a copy of the Form 990 before it is filed.  
 


 Part VII– Compensation of Officers and Key Personnel 
A major focus of the redesigned Form 990 involves the disclosure of 
compensation and benefits provided to directors, officers, and key employees of 
the organization. This information for SNF is included on the form for the highest 
paid employee.  SNF’s 2012 990 Form will be posted on a public website with 
returns for other nonprofit organizations.   
 
Given the sensitive nature of the compensation information included in the return, 
I have asked Jean Geraghty, SNA’s Human Resources Director, to draft some 
talking points for you in case you are asked about this by a member at a later 
date which I will send out to you in the next few weeks. 
 
Please note, salary information is based on 2012 calendar year W-2 data even 
though this form is for the period of August 1, 2012 thru July 31, 2013. 
 
Also note, column F (estimated amount of other compensation) includes a payout 
of accumulated vacation leave balances made during the first quarter of 2012.  
The payouts were made due to SNA changing the vacation accrual policy to only 
allow the maximum of 3 days of accumulated vacation to be carried over into 
each new calendar year.  This was a significant change from the previous policy 
which allowed staff to carry a maximum balance of 300 hours of vacation leave at 
any given time; a significant liability for the association and foundation.    


 
The remaining sections of the 990 Form are details of SNF’s revenue and expenses for 
the year as well as additional schedules and notes that were derived from the yes and 
no questions in Part IV and other items throughout the return. 
 
SNF’s 990 were prepared by our audit firm, CliftonLarsonAllen, LLP, which Patti and I 
have thoroughly reviewed and provided corrections.  In addition, I will set up a time for 
Patti and I to review with Treasurer, Sandra Ford.   
 
No action is required by you other than reviewing than this document.  If you have 
questions on any of the information, please feel free to call me at extension 136 or email 
me kwilliams@schoolnutrition.org.  Once you have reviewed, if you can please discard 
of it in a confidential manner. 
 
Thank you. 
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Under penalties of perjury, I declare that I have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is


true, correct, and complete. Declaration of preparer (other than officer) is based on all information of which preparer has any knowledge.
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Form


The organization may have to use a copy of this return to satisfy state reporting requirements.


Name of organization


Doing Business As


Number and street Telephone number


City, town, or post office, state, and ZIP code


Is this a group return 


for affiliates?Name and address of principal officer:


If "No," attach a list. (see instructions)


Group exemption number  |


Tax-exempt status:


Briefly describe the organization's mission or most significant activities:


Check this box if the organization discontinued its operations or disposed of more than 25% of its net assets.


Number of voting members of the governing body (Part VI, line 1a)


Number of independent voting members of the governing body (Part VI, line 1b)


Total number of individuals employed in calendar year 2012 (Part V, line 2a)


~~~~~~~~~~~~~~~~~~~~
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Total number of volunteers (estimate if necessary)


Total unrelated business revenue from Part VIII, column (C), line 12


Net unrelated business taxable income from Form 990-T, line 34


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~
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Contributions and grants (Part VIII, line 1h) ~~~~~~~~~~~~~~~~~~~~~


Program service revenue (Part VIII, line 2g) ~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~Investment income (Part VIII, column (A), lines 3, 4, and 7d)


Other revenue (Part VIII, column (A), lines 5, 6d, 8c, 9c, 10c, and 11e) ~~~~~~~~


Total revenue - add lines 8 through 11 (must equal Part VIII, column (A), line 12) ���
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Benefits paid to or for members (Part IX, column (A), line 4)


Salaries, other compensation, employee benefits (Part IX, column (A), lines 5-10)


~~~~~~~~~~~


~~~~~~~~~~~~~
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Professional fundraising fees (Part IX, column (A), line 11e)


Total fundraising expenses (Part IX, column (D), line 25)


~~~~~~~~~~~~~~


Other expenses (Part IX, column (A), lines 11a-11d, 11f-24e)


Total expenses. Add lines 13-17 (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 18 from line 12


~~~~~~~~~~~~~


~~~~~~~
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Total assets (Part X, line 16)


Total liabilities (Part X, line 26)


Net assets or fund balances. Subtract line 21 from line 20


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~
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May the IRS discuss this return with the preparer shown above? (see instructions) ���������������������
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AUG 1, 2012 JUL 31, 2013


SCHOOL NUTRITION FOUNDATION
84-6039412


120 WATERFRONT STREET 300 301-686-3100
1,109,588.


NATIONAL HARBOR, MD  20745
PATRICIA MONTAGUE X


120 WATERFRONT ST , NATIONAL HARBOR, MD  207
X


SCHOOLNUTRITION.ORG/FOUNDATION
X 1964 VA


PROFESSIONAL DEVELOPMENT OF
SCHOOL FOOD SERVICE PERSONNELL AND NUTRITION RESEARCH.


8
8
0


40
0.
0.


1,352,066. 675,213.
0. 102,313.


74,430. 129,996.
0. 8,150.


1,426,496. 915,672.
75,900. 475,522.


0. 0.
213,639. 230,968.


0. 0.
0.


1,081,029. 347,529.
1,370,568. 1,054,019.


55,928. -138,347.


6,387,863. 6,818,981.
2,666,922. 3,130,498.
3,720,941. 3,688,483.


PATRICIA MONTAGUE, EXECUTIVE DIRECTOR


DAVID TRIMNER P00444822
CLIFTONLARSONALLEN LLP 41-0746749
4250 N. FAIRFAX DRIVE, SUITE 1020
ARLINGTON, VA 22203 571-227-9500


X
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4c


4d


4e Total program service expenses 


 


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part III �����������������������������


Briefly describe the organization's mission:


Did the organization undertake any significant program services during the year which were not listed on


the prior Form 990 or 990-EZ?


If "Yes," describe these new services on Schedule O.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization cease conducting, or make significant changes in how it conducts, any program services?


If "Yes," describe these changes on Schedule O.


~~~~~~


Describe the organization's program service accomplishments for each of its three largest program services, as measured by expenses.


Section 501(c)(3) and 501(c)(4) organizations are required to report the amount of grants and allocations to others, the total expenses, and


revenue, if any, for each program service reported.


( ) ( ) ( )


( ) ( ) ( )


( ) ( ) ( )


Other program services (Describe in Schedule O.)


( ) ( )


Form (2012)
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Statement of Program Service AccomplishmentsPart III


990


 


   


   


J


SCHOOL NUTRITION FOUNDATION 84-6039412


X


THE FOUNDATION FOCUSES ON PROFESSIONAL DEVELOPMENT OF SCHOOL FOOD
SERVICE PERSONNEL, SCHOOL NUTRITION RESEARCH AND PUBLIC INFORMATION
ABOUT SCHOOL NUTRITION AND SCHOOL FOOD SERVICES.


X


X


178,124. 131,876. 56,813.
INVEST IN US - THIS ENDOWED FUND CREATED IN 1993 PROVIDES A RELIABLE
SOURCE OF INCOME TO HELP FUND SPECIAL PUBLIC EDUCATION AND AWARENESS
EFFORTS TARGETING ALL THOSE WHO INFLUENCE THE EATING HABITS OF CHILDREN
AS WELL AS THE CHILDREN THEMSELVES.


53,956. 46,583.
SCHWAN'S SCHOLARSHIP - FUNDED BY SCHWAN'S FOODSERVICE, THIS SCHOLARSHIP
PROGRAM PROVIDES INDIVIDUAL SCHOLARSHIPS TO ACTIVE SCHOOL NUTRITION
ASSOCATION MEMBERS TO PURSUE SCHOOL FOODSERVICES RELATED COURSEWORK AT
THE COLLEGE/VOCATIONAL LEVEL.


121,092. 0.
NDC BUILDING A BETTER BREAKFAST - TO PROVIDE THE FRAMEWORK AND NETWORK
TO HELP THE CN COMMUNITY CONNECT MORE EASILY AND QUICKLY AROUND
BREAKFAST.  THE PEER ADVISORY GROUP IS A PLACE FOR SNA MEMBERS TO SHARE
IDEAS, BEST PRACTICES AND STRATEGIES AROUND BREAKFAST AS WELLS AS OFFER
EDUCATIONAL OPPORTUNITIES AND INCREASING PARTICIPATION.  IN ADDITION,
SNF WILL COMPLETE TWO CASE STUDIES DETAILING THE SUCCESSFUL MODELS OF
BREAKFAST IN THE CLASSROOM IN MEMPHIS CITY SCHOOLS AND THE DALLAS
INDEPENDENT SCHOOL DISTRICT.


491,249. 297,063. 45,500.
844,421.


15420331 137216 064-12655000  2012.05070 SCHOOL NUTRITION FOUNDATION 064-0831
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If "Yes," complete Schedule A
Schedule B, Schedule of Contributors


If "Yes," complete Schedule C, Part I


If "Yes," complete Schedule C, Part II


If "Yes," complete Schedule C, Part III


If "Yes," complete Schedule D, Part I


If "Yes," complete Schedule D, Part II
If "Yes," complete


Schedule D, Part III


If "Yes," complete Schedule D, Part IV


If "Yes," complete Schedule D, Part V


If "Yes," complete Schedule D,
Part VI


If "Yes," complete Schedule D, Part VII


If "Yes," complete Schedule D, Part VIII


If "Yes," complete Schedule D, Part IX
If "Yes," complete Schedule D, Part X


If "Yes," complete Schedule D, Part X
If "Yes," complete


Schedule D, Parts XI and XII


If "Yes," and if the organization answered "No" to line 12a, then completing Schedule D, Parts XI and XII is optional
If "Yes," complete Schedule E


If "Yes," complete Schedule F, Parts I and IV


If "Yes," complete Schedule F, Parts II and IV


If "Yes," complete Schedule F, Parts III and IV


If "Yes," complete Schedule G, Part I


If "Yes," complete Schedule G, Part II
If "Yes,"


complete Schedule G, Part III
If "Yes," complete Schedule H


Form 990 (2012) Page 


Is the organization described in section 501(c)(3) or 4947(a)(1) (other than a private foundation)?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization required to complete ?


Did the organization engage in direct or indirect political campaign activities on behalf of or in opposition to candidates for


public office? 


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


 Did the organization engage in lobbying activities, or have a section 501(h) election in effect


during the tax year? 


Is the organization a section 501(c)(4), 501(c)(5), or 501(c)(6) organization that receives membership dues, assessments, or


similar amounts as defined in Revenue Procedure 98-19? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


Did the organization maintain any donor advised funds or any similar funds or accounts for which donors have the right to


provide advice on the distribution or investment of amounts in such funds or accounts? 


Did the organization receive or hold a conservation easement, including easements to preserve open space,


the environment, historic land areas, or historic structures? 


Did the organization maintain collections of works of art, historical treasures, or other similar assets? 


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount in Part X, line 21, for escrow or custodial account liability; serve as a custodian for


amounts not listed in Part X; or provide credit counseling, debt management, credit repair, or debt negotiation services?


Did the organization, directly or through a related organization, hold assets in temporarily restricted endowments, permanent


endowments, or quasi-endowments? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~


If the organization's answer to any of the following questions is "Yes," then complete Schedule D, Parts VI, VII, VIII, IX, or X


as applicable.


Did the organization report an amount for land, buildings, and equipment in Part X, line 10? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for investments - other securities in Part X, line 12 that is 5% or more of its total


assets reported in Part X, line 16? 


Did the organization report an amount for investments - program related in Part X, line 13 that is 5% or more of its total


assets reported in Part X, line 16? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for other assets in Part X, line 15 that is 5% or more of its total assets reported in


Part X, line 16? 


Did the organization report an amount for other liabilities in Part X, line 25? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization's separate or consolidated financial statements for the tax year include a footnote that addresses


the organization's liability for uncertain tax positions under FIN 48 (ASC 740)? 


Did the organization obtain separate, independent audited financial statements for the tax year? 


~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization included in consolidated, independent audited financial statements for the tax year?


~~~~~


Is the organization a school described in section 170(b)(1)(A)(ii)? 


Did the organization maintain an office, employees, or agents outside of the United States?


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Did the organization have aggregate revenues or expenses of more than $10,000 from grantmaking, fundraising, business,


investment, and program service activities outside the United States, or aggregate foreign investments valued at $100,000


or more? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report on Part IX, column (A), line 3, more than $5,000 of grants or assistance to any organization


or entity located outside the United States? 


Did the organization report on Part IX, column (A), line 3, more than $5,000 of aggregate grants or assistance to individuals


located outside the United States? 


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


Did the organization report a total of more than $15,000 of expenses for professional fundraising services on Part IX,


column (A), lines 6 and 11e? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 total of fundraising event gross income and contributions on Part VIII, lines


1c and 8a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 of gross income from gaming activities on Part VIII, line 9a? 


Did the organization operate one or more hospital facilities? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


If "Yes" to line 20a, did the organization attach a copy of its audited financial statements to this return? ����������
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24a


24b


24c
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25b
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28a
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35a


35b
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38
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b


c


d
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b


Section 501(c)(3) and 501(c)(4) organizations. 


a


b


c


a


b


Section 501(c)(3) organizations. 


Note. 


(continued)


If "Yes," complete Schedule I, Parts I and II


If "Yes," complete Schedule I, Parts I and III


If "Yes," complete
Schedule J


If "Yes," answer lines 24b through 24d and complete
Schedule K. If "No", go to line 25


If "Yes," complete Schedule L, Part I


If "Yes," complete
Schedule L, Part I


If "Yes," complete Schedule L, Part II


If "Yes," complete Schedule L, Part III


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule L, Part IV


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule M


If "Yes," complete Schedule M


If "Yes," complete Schedule N, Part I
If "Yes," complete


Schedule N, Part II


If "Yes," complete Schedule R, Part I
If "Yes," complete Schedule R, Part II, III, or IV, and 


Part V, line 1


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part VI


Form 990 (2012) Page 


Did the organization report more than $5,000 of grants and other assistance to any government or organization in the


United States on Part IX, column (A), line 1? ~~~~~~~~~~~~~~~~~~


Did the organization report more than $5,000 of grants and other assistance to individuals in the United States on Part IX,


column (A), line 2? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization answer "Yes" to Part VII, Section A, line 3, 4, or 5 about compensation of the organization's current


and former officers, directors, trustees, key employees, and highest compensated employees? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a tax-exempt bond issue with an outstanding principal amount of more than $100,000 as of the


last day of the year, that was issued after December 31, 2002? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest any proceeds of tax-exempt bonds beyond a temporary period exception?


Did the organization maintain an escrow account other than a refunding escrow at any time during the year to defease


any tax-exempt bonds?


Did the organization act as an "on behalf of" issuer for bonds outstanding at any time during the year?


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


Did the organization engage in an excess benefit transaction with a


disqualified person during the year? 


Is the organization aware that it engaged in an excess benefit transaction with a disqualified person in a prior year, and


that the transaction has not been reported on any of the organization's prior Forms 990 or 990-EZ? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was a loan to or by a current or former officer, director, trustee, key employee, highest compensated employee, or disqualified


person outstanding as of the end of the organization's tax year? 


Did the organization provide a grant or other assistance to an officer, director, trustee, key employee, substantial


contributor or employee thereof, a grant selection committee member, or to a 35% controlled entity or family member


of any of these persons? 


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization a party to a business transaction with one of the following parties (see Schedule L, Part IV


instructions for applicable filing thresholds, conditions, and exceptions):


A current or former officer, director, trustee, or key employee? ~~~~~~~~~~~


A family member of a current or former officer, director, trustee, or key employee? 


An entity of which a current or former officer, director, trustee, or key employee (or a family member thereof) was an officer,


director, trustee, or direct or indirect owner? 


~~


~~~~~~~~~~~~~~~~~~~~~


Did the organization receive more than $25,000 in non-cash contributions? 


Did the organization receive contributions of art, historical treasures, or other similar assets, or qualified conservation


contributions? 


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization liquidate, terminate, or dissolve and cease operations?


Did the organization sell, exchange, dispose of, or transfer more than 25% of its net assets? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization own 100% of an entity disregarded as separate from the organization under Regulations


sections 301.7701-2 and 301.7701-3? 


Was the organization related to any tax-exempt or taxable entity? 


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a controlled entity within the meaning of section 512(b)(13)?


If "Yes" to line 35a, did the organization receive any payment from or engage in any transaction with a controlled entity


within the meaning of section 512(b)(13)? 


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Did the organization make any transfers to an exempt non-charitable related organization?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization conduct more than 5% of its activities through an entity that is not a related organization


and that is treated as a partnership for federal income tax purposes? ~~~~~~~~


Did the organization complete Schedule O and provide explanations in Schedule O for Part VI, lines 11b and 19?


All Form 990 filers are required to complete Schedule O �������������������������������
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Organizations that may receive deductible contributions under section 170(c).
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Sponsoring organizations maintaining donor advised funds.
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Section 501(c)(7) organizations. 
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Section 501(c)(12) organizations. 
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11a


11b


a


b


Section 4947(a)(1) non-exempt charitable trusts. 12a
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Section 501(c)(29) qualified nonprofit health insurance issuers.


Note.


a


b


c


a


b


13a


13b


13c


14a


14b


e-file


If "No," provide an explanation in Schedule O


If "No," provide an explanation in Schedule O


Did the organization receive a payment in excess of $75 made partly as a contribution and partly for goods and services provided to the payor?


Did the supporting


organization, or a donor advised fund maintained by a sponsoring organization, have excess business holdings at any time during the year?


Form  (2012)


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part V �����������������������������


Enter the number reported in Box 3 of Form 1096. Enter -0- if not applicable ~~~~~~~~~~~


Enter the number of Forms W-2G included in line 1a. Enter -0- if not applicable ~~~~~~~~~~


Did the organization comply with backup withholding rules for reportable payments to vendors and reportable gaming


(gambling) winnings to prize winners? �������������������������������������������


Enter the number of employees reported on Form W-3, Transmittal of Wage and Tax Statements,


filed for the calendar year ending with or within the year covered by this return ~~~~~~~~~~


If at least one is reported on line 2a, did the organization file all required federal employment tax returns?


If the sum of lines 1a and 2a is greater than 250, you may be required to  (see instructions)


~~~~~~~~~~


Did the organization have unrelated business gross income of $1,000 or more during the year?


If "Yes," has it filed a Form 990-T for this year? 


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~


At any time during the calendar year, did the organization have an interest in, or a signature or other authority over, a


financial account in a foreign country (such as a bank account, securities account, or other financial account)?~~~~~~~


If "Yes," enter the name of the foreign country:


See instructions for filing requirements for Form TD F 90-22.1, Report of Foreign Bank and Financial Accounts.


Was the organization a party to a prohibited tax shelter transaction at any time during the tax year?


Did any taxable party notify the organization that it was or is a party to a prohibited tax shelter transaction?


~~~~~~~~~~~~


~~~~~~~~~


If "Yes," to line 5a or 5b, did the organization file Form 8886-T? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Does the organization have annual gross receipts that are normally greater than $100,000, and did the organization solicit


any contributions that were not tax deductible as charitable contributions?


If "Yes," did the organization include with every solicitation an express statement that such contributions or gifts


were not tax deductible?


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization notify the donor of the value of the goods or services provided?


Did the organization sell, exchange, or otherwise dispose of tangible personal property for which it was required


to file Form 8282?


~~~~~~~~~~~~~~~


����������������������������������������������������


If "Yes," indicate the number of Forms 8282 filed during the year


Did the organization receive any funds, directly or indirectly, to pay premiums on a personal benefit contract?


~~~~~~~~~~~~~~~~


~~~~~~~


~~~~~~~~~Did the organization, during the year, pay premiums, directly or indirectly, on a personal benefit contract?


If the organization received a contribution of qualified intellectual property, did the organization file Form 8899 as required?


If the organization received a contribution of cars, boats, airplanes, or other vehicles, did the organization file a Form 1098-C?


~


Did the organization make any taxable distributions under section 4966?


Did the organization make a distribution to a donor, donor advisor, or related person?


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Enter:


Initiation fees and capital contributions included on Part VIII, line 12


Gross receipts, included on Form 990, Part VIII, line 12, for public use of club facilities


~~~~~~~~~~~~~~~


~~~~~~


Enter:


Gross income from members or shareholders


Gross income from other sources (Do not net amounts due or paid to other sources against


amounts due or received from them.)


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization filing Form 990 in lieu of Form 1041?


If "Yes," enter the amount of tax-exempt interest received or accrued during the year ������


Is the organization licensed to issue qualified health plans in more than one state?


 See the instructions for additional information the organization must report on Schedule O.


~~~~~~~~~~~~~~~~~~~~~


Enter the amount of reserves the organization is required to maintain by the states in which the


organization is licensed to issue qualified health plans


Enter the amount of reserves on hand


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization receive any payments for indoor tanning services during the tax year?


If "Yes," has it filed a Form 720 to report these payments? 


~~~~~~~~~~~~~~~~


����������


5
Part V Statements Regarding Other IRS Filings and Tax Compliance


990


 


J


SCHOOL NUTRITION FOUNDATION 84-6039412


0
0


0


X


X


X
X


X


X


X


X
X


X
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Yes No


1a


1b


1


2


3


4


5


6


7


8


9


a


b


2


3


4


5


6


7a


7b


8a


8b


9


a


b


a


b


Yes No


10


11


a


b


10a


10b


11a


12a


12b


12c


13


14


15a


15b


16a


16b


a


b


12a


b


c


13


14


15


a


b


16a


b


17


18


19


20


For each "Yes" response to lines 2 through 7b below, and for a "No" response
to line 8a, 8b, or 10b below, describe the circumstances, processes, or changes in Schedule O. See instructions.


If "Yes," provide the names and addresses in Schedule O
(This Section B requests information about policies not required by the Internal Revenue Code.)


If "No," go to line 13


If "Yes," describe
in Schedule O how this was done


 (explain in Schedule O)


If there are material differences in voting rights among members of the governing body, or if the governing


body delegated broad authority to an executive committee or similar committee, explain in Schedule O.


Did the organization contemporaneously document the meetings held or written actions undertaken during the year by the following:


Were officers, directors, or trustees, and key employees required to disclose annually interests that could give rise to conflicts?


Form  (2012)


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part VI �����������������������������


Enter the number of voting members of the governing body at the end of the tax year


Enter the number of voting members included in line 1a, above, who are independent


~~~~~~


~~~~~~


Did any officer, director, trustee, or key employee have a family relationship or a business relationship with any other


officer, director, trustee, or key employee? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization delegate control over management duties customarily performed by or under the direct supervision


of officers, directors, or trustees, or key employees to a management company or other person? ~~~~~~~~~~~~~~


Did the organization make any significant changes to its governing documents since the prior Form 990 was filed?


Did the organization become aware during the year of a significant diversion of the organization's assets?


Did the organization have members or stockholders?


~~~~~


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have members, stockholders, or other persons who had the power to elect or appoint one or


more members of the governing body?


Are any governance decisions of the organization reserved to (or subject to approval by) members, stockholders, or


persons other than the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


The governing body?


Each committee with authority to act on behalf of the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Is there any officer, director, trustee, or key employee listed in Part VII, Section A, who cannot be reached at the


organization's mailing address? �����������������


Did the organization have local chapters, branches, or affiliates?


If "Yes," did the organization have written policies and procedures governing the activities of such chapters, affiliates,


and branches to ensure their operations are consistent with the organization's exempt purposes?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Has the organization provided a complete copy of this Form 990 to all members of its governing body before filing the form?


Describe in Schedule O the process, if any, used by the organization to review this Form 990.


Did the organization have a written conflict of interest policy? ~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization regularly and consistently monitor and enforce compliance with the policy? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a written whistleblower policy?


Did the organization have a written document retention and destruction policy?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


Did the process for determining compensation of the following persons include a review and approval by independent


persons, comparability data, and contemporaneous substantiation of the deliberation and decision?


The organization's CEO, Executive Director, or top management official


Other officers or key employees of the organization


If "Yes" to line 15a or 15b, describe the process in Schedule O (see instructions).


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest in, contribute assets to, or participate in a joint venture or similar arrangement with a


taxable entity during the year? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization follow a written policy or procedure requiring the organization to evaluate its participation


in joint venture arrangements under applicable federal tax law, and take steps to safeguard the organization's


exempt status with respect to such arrangements? ������������������������������������


List the states with which a copy of this Form 990 is required to be filed 


Section 6104 requires an organization to make its Forms 1023 (or 1024 if applicable), 990, and 990-T (Section 501(c)(3)s only) available


for public inspection. Indicate how you made these available. Check all that apply.


Own website Another's website Upon request Other


Describe in Schedule O whether (and if so, how), the organization made its governing documents, conflict of interest policy, and financial


statements available to the public during the tax year.


State the name, physical address, and telephone number of the person who possesses the books and records of the organization: |


6
Part VI Governance, Management, and Disclosure 


Section A. Governing Body and Management


Section B. Policies 


Section C. Disclosure


990


 


J


       


SCHOOL NUTRITION FOUNDATION 84-6039412


X


8


8


X


X
X
X
X


X


X


X
X


X


X


X


X
X


X
X
X


X
X


X


NONE


X


PATRICIA MONTAGUE - 301-686-3100
120 WATERFRONT STREET, NATIONAL HARBOR, MD  20745
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(do not check more than one
box, unless person is both an
officer and a director/trustee)


232007  12-10-12


current


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees


1a  


current 


current 


former 


former directors or trustees 


(A) (B) (C) (D) (E) (F)


Complete this table for all persons required to be listed. Report compensation for the calendar year ending with or within the organization's tax year.


 List the organization's five  highest compensated employees (other than an officer, director, trustee, or key employee) who received reportable
compensation (Box 5 of Form W-2 and/or Box 7 of Form 1099-MISC) of more than $100,000 from the organization and any related organizations


 


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part VII�����������������������������


¥ List all of the organization's officers, directors, trustees (whether individuals or organizations), regardless of amount of compensation.
Enter -0- in columns (D), (E), and (F) if no compensation was paid.


¥ List all of the organization's key employees, if any. See instructions for definition of "key employee."
¥


.


¥ List all of the organization's officers, key employees, and highest compensated employees who received more than $100,000 of
reportable compensation from the organization and any related organizations.


¥ List all of the organization's that received, in the capacity as a former director or trustee of the organization,
more than $10,000 of reportable compensation from the organization and any related organizations.


List persons in the following order: individual trustees or directors; institutional trustees; officers; key employees; highest compensated employees; 
and former such persons.


Check this box if neither the organization nor any related organization compensated any current officer, director, or trustee.


PositionName and Title Average 
hours per


week 
(list any


hours for
related


organizations
below
line)


Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


Form (2012)


7
Part VII Compensation of Officers, Directors, Trustees, Key Employees, Highest Compensated


Employees, and Independent Contractors


990


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


(1)  SCOTT SWOGGER 3.00
CHAIR X X 0. 0. 0.
(2)  DONNA MARTIN 2.00
VICE CHAIR X X 0. 0. 0.
(3)  SANDRA FORD 2.00
TREASURER X X 0. 0. 0.
(4)  MARY BEGALLE 2.00
DIRECTOR X 0. 0. 0.
(5)  AMI CHILDERS 2.00
DIRECTOR X 0. 0. 0.
(6)  CONSTANCE MUELLER 2.00
DIRECTOR X 0. 0. 0.
(7)  LEAH SCHMIDT 2.00
DIRECTOR X 0. 0. 0.
(8)  MARCIA SMITH 2.00
DIRECTOR X 0. 0. 0.
(9)  PATRICIA MONTAGUE 3.00
EXECUTIVE DIRECTOR X 0. 0. 0.
(10) JULIE ABRERA 37.50
STAFF DIRECTOR X 104,423. 0. 18,869.
(11) FRANK DIPASQUALE 3.00
FORMER EXECUTIVE DIRECTOR X 0. 0. 0.


15420331 137216 064-12655000  2012.05070 SCHOOL NUTRITION FOUNDATION 064-0831
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(do not check more than one
box, unless person is both an
officer and a director/trustee)


232008
12-10-12


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees 


(B) (C)(A) (D) (E) (F)


1b


c


d


Sub-total


Total from continuation sheets to Part VII, Section A


Total (add lines 1b and 1c)


2


Yes No


3


4


5


former 


3


4


5


Section B. Independent Contractors


1


(A) (B) (C)


2


(continued)


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such person


Page Form 990 (2012)


PositionAverage 
hours per


week
(list any


hours for
related


organizations
below
line)


Name and title Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


~~~~~~~~ |


���������������������� |


Total number of individuals (including but not limited to those listed above) who received more than $100,000 of reportable


compensation from the organization |


Did the organization list any officer, director, or trustee, key employee, or highest compensated employee on


line 1a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For any individual listed on line 1a, is the sum of reportable compensation and other compensation from the organization


and related organizations greater than $150,000? ~~~~~~~~~~~~~


Did any person listed on line 1a receive or accrue compensation from any unrelated organization or individual for services


rendered to the organization? ������������������������


Complete this table for your five highest compensated independent contractors that received more than $100,000 of compensation from 


the organization. Report compensation for the calendar year ending with or within the organization's tax year.


Name and business address Description of services Compensation


Total number of independent contractors (including but not limited to those listed above) who received more than


$100,000 of compensation from the organization |


Form  (2012)


8
Part VII


990


SCHOOL NUTRITION FOUNDATION 84-6039412


104,423. 0. 18,869.
0. 0. 0.


104,423. 0. 18,869.


1


X


X


X


NONE


0
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Noncash contributions included in lines 1a-1f: $


232009
12-10-12


Total revenue. 


 


(A) (B) (C) (D)


1 a


b


c


d


e


f


g


h


1


1


1


1


1


1


a


b


c


d


e


f


C
o


n
tr


ib
u


ti
o


n
s


, 
G


if
ts


, 
G


ra
n


ts
a


n
d


 O
th


e
r 


S
im


il
a


r 
A


m
o


u
n


ts


Total. 


a


b


c


d


e


f


g


2


P
ro


g
ra


m
 S


e
rv


ic
e


R
e


ve
n


u
e


Total. 


3


4


5


6 a


b


c


d


a


b


c


d


7


a


b


c


8


a


b


9 a


b


c


a


b


10 a


b


c


a


b


11 a


b


c


d


e Total. 


O
th


e
r 


R
e


ve
n


u
e


12


Revenue excluded
from tax under
sections 512,
513, or 514


All other contributions, gifts, grants, and


similar amounts not included above


See instructions.


Form  (2012)


Page Form 990 (2012)


Check if Schedule O contains a response to any question in this Part VIII ���������������������������


Total revenue Related or
exempt function


revenue


Unrelated
business
revenue


Federated campaigns


Membership dues


~~~~~~


~~~~~~~~


Fundraising events


Related organizations


~~~~~~~~


~~~~~~


Government grants (contributions)


~~


Add lines 1a-1f ����������������� |


Business Code


All other program service revenue ~~~~~


Add lines 2a-2f ����������������� |


Investment income (including dividends, interest, and


other similar amounts)


Income from investment of tax-exempt bond proceeds


~~~~~~~~~~~~~~~~~ |


|


Royalties ����������������������� |


(i) Real (ii) Personal


Gross rents


Less: rental expenses


Rental income or (loss)


Net rental income or (loss)


~~~~~~~


~~~


~~


�������������� |


Gross amount from sales of


assets other than inventory


(i) Securities (ii) Other


Less: cost or other basis


and sales expenses


Gain or (loss)


~~~


~~~~~~~


Net gain or (loss) ������������������� |


Gross income from fundraising events (not


including $ of


contributions reported on line 1c). See


Part IV, line 18 ~~~~~~~~~~~~~


Less: direct expenses~~~~~~~~~~


Net income or (loss) from fundraising events ����� |


Gross income from gaming activities. See


Part IV, line 19 ~~~~~~~~~~~~~


Less: direct expenses


Net income or (loss) from gaming activities


~~~~~~~~~


������ |


Gross sales of inventory, less returns


and allowances ~~~~~~~~~~~~~


Less: cost of goods sold


Net income or (loss) from sales of inventory


~~~~~~~~


������ |


Miscellaneous Revenue Business Code


All other revenue ~~~~~~~~~~~~~


Add lines 11a-11d ~~~~~~~~~~~~~~~ |


|�������������


9
Part VIII Statement of Revenue


990


 


SCHOOL NUTRITION FOUNDATION 84-6039412


675,213.


675,213.


PROJECT MANAGEMENT FEE 900099 53,495. 53,495.
WEBINAR INCOME 900099 45,500. 45,500.
SPECIAL PROJECTS LASFN 900099 3,318. 3,318.


102,313.


97,341. 97,341.


7,110. 7,110.


226,571.


193,916.
32,655.


32,655. 32,655.


PRODUCT SALES 900099 1,040. 1,040.


1,040.
915,672. 102,313. 0. 138,146.
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Check here if following SOP 98-2 (ASC 958-720)


232010  12-10-12


Total functional expenses. 


Joint costs.


 


(A) (B) (C) (D)


1


2


3


4


5


6


7


8


9


10


11


a


b


c


d


e


f


g


12


13


14


15


16


17


18


19


20


21


22


23


24


a


b


c


d


e


25


26


Section 501(c)(3) and 501(c)(4) organizations must complete all columns. All other organizations must complete column (A).


Grants and other assistance to governments and 


organizations in the United States. See Part IV, line 21


Compensation not included above, to disqualified 


persons (as defined under section 4958(f)(1)) and 


persons described in section 4958(c)(3)(B)


Pension plan accruals and contributions (include


section 401(k) and 403(b) employer contributions)


Professional fundraising services. See Part IV, line 17


(If line 11g amount exceeds 10% of line 25,


column (A) amount, list line 11g expenses on Sch O.)


Other expenses. Itemize expenses not covered 
above. (List miscellaneous expenses in line 24e. If line
24e amount exceeds 10% of line 25, column (A)
amount, list line 24e expenses on Schedule O.)


Add lines 1 through 24e


 Complete this line only if the organization


reported in column (B) joint costs from a combined


educational campaign and fundraising solicitation.


 


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part IX ��������������������������


Total expenses Program service
expenses


Management and
general expenses


Fundraising
expenses


Grants and other assistance to individuals in


the United States. See Part IV, line 22 ~~~


Grants and other assistance to governments,


organizations, and individuals outside the


United States. See Part IV, lines 15 and 16 ~


Benefits paid to or for members ~~~~~~~


Compensation of current officers, directors,


trustees, and key employees ~~~~~~~~


~~~


Other salaries and wages ~~~~~~~~~~


Other employee benefits ~~~~~~~~~~


Payroll taxes ~~~~~~~~~~~~~~~~


Fees for services (non-employees):


Management


Legal


Accounting


Lobbying


~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Investment management fees


Other. 


~~~~~~~~


Advertising and promotion


Office expenses


Information technology


Royalties


~~~~~~~~~


~~~~~~~~~~~~~~~


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Occupancy ~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~Travel


Payments of travel or entertainment expenses


for any federal, state, or local public officials


Conferences, conventions, and meetings ~~


Interest


Payments to affiliates


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~


Depreciation, depletion, and amortization


Insurance


~~


~~~~~~~~~~~~~~~~~


~~


All other expenses


|


Form (2012)


Do not include amounts reported on lines 6b,
7b, 8b, 9b, and 10b of Part VIII.


10
Part IX Statement of Functional Expenses


990


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


X


131,876. 131,876.


343,646. 343,646.


142,987. 114,390. 28,597.


62,713. 50,129. 12,584.


2,755. 2,205. 550.
8,850. 6,522. 2,328.


13,663. 13,663.


19,931. 19,931.
1,376. 1,376.


40,505. 40,505.


15,600. 15,600.


158,483. 63,035. 95,448.
3,620. 3,620.
5,898. 1,226. 4,672.


17,002. 13,172. 3,830.


34,086. 34,086.
19,969. 14,634. 5,335.


13,792. 13,792.


281. 281.
2,058. 2,058.


FRINGE ALLOCATION 14,928. 64,435. -49,507.


1,054,019. 844,421. 209,598. 0.
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(A) (B)


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


27


28


29


30


31


32


33


34


1


2


3


4


5


6


7


8


9


10c


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


a


b


10a


10b


A
s


s
e


ts


Total assets. 


L
ia


b
il


it
ie


s


Total liabilities. 


Organizations that follow SFAS 117 (ASC 958), check here and


complete lines 27 through 29, and lines 33 and 34.


27


28


29


Organizations that do not follow SFAS 117 (ASC 958), check here


and complete lines 30 through 34.


30


31


32


33


34


N
e


t 
A


s
s


e
ts


 o
r 


F
u


n
d


 B
a


la
n


c
e


s


 


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part X ������������������������������


Beginning of year End of year


Cash - non-interest-bearing


Savings and temporary cash investments


Pledges and grants receivable, net


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


Accounts receivable, net ~~~~~~~~~~~~~~~~~~~~~~~~~~


Loans and other receivables from current and former officers, directors,


trustees, key employees, and highest compensated employees. Complete


Part II of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Loans and other receivables from other disqualified persons (as defined under


section 4958(f)(1)), persons described in section 4958(c)(3)(B), and contributing


employers and sponsoring organizations of section 501(c)(9) voluntary


employees' beneficiary organizations (see instr). Complete Part II of Sch L ~~


Notes and loans receivable, net


Inventories for sale or use


Prepaid expenses and deferred charges


~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Land, buildings, and equipment: cost or other


basis. Complete Part VI of Schedule D


Less: accumulated depreciation


~~~


~~~~~~


Investments - publicly traded securities


Investments - other securities. See Part IV, line 11


Investments - program-related. See Part IV, line 11


Intangible assets


~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other assets. See Part IV, line 11 ~~~~~~~~~~~~~~~~~~~~~~


Add lines 1 through 15 (must equal line 34) ����������


Accounts payable and accrued expenses


Grants payable


Deferred revenue


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Tax-exempt bond liabilities


Escrow or custodial account liability. Complete Part IV of Schedule D


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~


Loans and other payables to current and former officers, directors, trustees,


key employees, highest compensated employees, and disqualified persons.


Complete Part II of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~


Secured mortgages and notes payable to unrelated third parties ~~~~~~


Unsecured notes and loans payable to unrelated third parties ~~~~~~~~


Other liabilities (including federal income tax, payables to related third


parties, and other liabilities not included on lines 17-24). Complete Part X of


Schedule D ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines 17 through 25 ������������������


|


Unrestricted net assets


Temporarily restricted net assets


Permanently restricted net assets


~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


|


Capital stock or trust principal, or current funds


Paid-in or capital surplus, or land, building, or equipment fund


Retained earnings, endowment, accumulated income, or other funds


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~


Total net assets or fund balances ~~~~~~~~~~~~~~~~~~~~~~


Total liabilities and net assets/fund balances ����������������


Form (2012)


11
Balance SheetPart X


990


 


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


3,521,268. 3,954,657.


121,540. 30,330.
99,009. 120,479.


1,579. 1,558.


13,609.
13,407. 483. 202.


2,643,984. 2,711,755.


6,387,863. 6,818,981.
9,717. 11,353.


2,516,908. 2,981,231.
35,291. 30,000.


105,006. 107,914.
2,666,922. 3,130,498.


X


1,130,315. 1,062,193.
114,717. 150,381.


2,475,909. 2,475,909.


3,720,941. 3,688,483.
6,387,863. 6,818,981.
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1


2


3


4


5


6


7


8


9


10


1


2


3


4


5


6


7


8


9


10


Yes No


1


2


3


a


b


c


2a


2b


2c


a


b


3a


3b


 


Form 990 (2012) Page 


Check if Schedule O contains a response to any question in this Part XI �����������������������������


Total revenue (must equal Part VIII, column (A), line 12)


Total expenses (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 2 from line 1


Net assets or fund balances at beginning of year (must equal Part X, line 33, column (A))


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Net unrealized gains (losses) on investments


Donated services and use of facilities


Investment expenses


Prior period adjustments


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other changes in net assets or fund balances (explain in Schedule O)


Net assets or fund balances at end of year. Combine lines 3 through 9 (must equal Part X, line 33,


column (B))


~~~~~~~~~~~~~~~~~~~


�����������������������������������������������


Check if Schedule O contains a response to any question in this Part XII�����������������������������


Accounting method used to prepare the Form 990: Cash Accrual Other


If the organization changed its method of accounting from a prior year or checked "Other," explain in Schedule O.


Were the organization's financial statements compiled or reviewed by an independent accountant? ~~~~~~~~~~~~


If "Yes," check a box below to indicate whether the financial statements for the year were compiled or reviewed on a


separate basis, consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


Were the organization's financial statements audited by an independent accountant? ~~~~~~~~~~~~~~~~~~~


If "Yes," check a box below to indicate whether the financial statements for the year were audited on a separate basis,


consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


If "Yes" to line 2a or 2b, does the organization have a committee that assumes responsibility for oversight of the audit,


review, or compilation of its financial statements and selection of an independent accountant?~~~~~~~~~~~~~~~


If the organization changed either its oversight process or selection process during the tax year, explain in Schedule O.


As a result of a federal award, was the organization required to undergo an audit or audits as set forth in the Single Audit 


Act and OMB Circular A-133? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization undergo the required audit or audits? If the organization did not undergo the required audit


or audits, explain why in Schedule O and describe any steps taken to undergo such audits ����������������


Form (2012)


12
Part XI Reconciliation of Net Assets


Part XII Financial Statements and Reporting


990


 


 


     


     


     


SCHOOL NUTRITION FOUNDATION 84-6039412


915,672.
1,054,019.
-138,347.


3,720,941.
105,889.


0.


3,688,483.


X


X


X


X


X


X


15420331 137216 064-12655000  2012.05070 SCHOOL NUTRITION FOUNDATION 064-0831
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232021
12-04-12


(iii) 


(see instructions)


(iv) 
(i) 


(v) 


(i) 


(vi) 


(i) 


(i) (ii) (vii) 


(Form 990 or 990-EZ)


Complete if the organization is a section 501(c)(3) organization or a section


4947(a)(1) nonexempt charitable trust.


| Attach to Form 990 or Form 990-EZ.  | See separate instructions.


Open to Public
Inspection


Name of the organization Employer identification number


1


2


3


4


5


6


7


8


9


10


11


section 170(b)(1)(A)(i).


section 170(b)(1)(A)(ii).


section 170(b)(1)(A)(iii).


section 170(b)(1)(A)(iii).


section 170(b)(1)(A)(iv). 


section 170(b)(1)(A)(v).


section 170(b)(1)(A)(vi).


section 170(b)(1)(A)(vi).


 section 509(a)(2).


section 509(a)(4).


section 509(a)(3).


a b c d


e


f


g


h


(i)


(ii)


(iii)


Yes No


11g(i)


11g(ii)


11g(iii)


Yes No Yes No Yes No


Total


For Paperwork Reduction Act Notice, see the Instructions for


Form 990 or 990-EZ.


Schedule A (Form 990 or 990-EZ) 2012


Type of organization 
(described on lines 1-9 
above or IRC section


)


Is the organization
in col. listed in your
governing document?


Did you notify the
organization in col.


of your support?


Is the
organization in col.


organized in the
U.S.?


Name of supported
organization


EIN Amount of monetary
support


(All organizations must complete this part.) See instructions.


The organization is not a private foundation because it is: (For lines 1 through 11, check only one box.)


A church, convention of churches, or association of churches described in 


A school described in  (Attach Schedule E.)


A hospital or a cooperative hospital service organization described in 


A medical research organization operated in conjunction with a hospital described in  Enter the hospital's name,


city, and state:


An organization operated for the benefit of a college or university owned or operated by a governmental unit described in


 (Complete Part II.)


A federal, state, or local government or governmental unit described in 


An organization that normally receives a substantial part of its support from a governmental unit or from the general public described in 


 (Complete Part II.)


A community trust described in  (Complete Part II.)


An organization that normally receives: (1) more than 33 1/3% of its support from contributions, membership fees, and gross receipts from 


activities related to its exempt functions - subject to certain exceptions, and (2) no more than 33 1/3% of its support from gross investment 


income and unrelated business taxable income (less section 511 tax) from businesses acquired by the organization after June 30, 1975. 


See  (Complete Part III.)


An organization organized and operated exclusively to test for public safety. See 


An organization organized and operated exclusively for the benefit of, to perform the functions of, or to carry out the purposes of one or 


more publicly supported organizations described in section 509(a)(1) or section 509(a)(2). See  Check the box that


describes the type of supporting organization and complete lines 11e through 11h.


Type I Type II Type III - Functionally integrated Type III - Non-functionally integrated


By checking this box, I certify that the organization is not controlled directly or indirectly by one or more disqualified persons other than 


foundation managers and other than one or more publicly supported organizations described in section 509(a)(1) or section 509(a)(2).


If the organization received a written determination from the IRS that it is a Type I, Type II, or Type III 


supporting organization, check this box


Since August 17, 2006, has the organization accepted any gift or contribution from any of the following persons?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


A person who directly or indirectly controls, either alone or together with persons described in (ii) and (iii) below,


the governing body of the supported organization?


A family member of a person described in (i) above?


A 35% controlled entity of a person described in (i) or (ii) above?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~


Provide the following information about the supported organization(s).


LHA 


SCHEDULE A


Part I Reason for Public Charity Status 


Public Charity Status and Public Support 2012


 
 
 
 


 


 
 


 
 


 
 


       
 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


X


15420331 137216 064-12655000  2012.05070 SCHOOL NUTRITION FOUNDATION 064-0831
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Subtract line 5 from line 4.


232022
12-04-12


Calendar year (or fiscal year beginning in) 


Calendar year (or fiscal year beginning in) |


2


(a) (b) (c) (d) (e) (f) 


1


2


3


4


5


Total.


6 Public support. 


(a) (b) (c) (d) (e) (f) 


7


8


9


10


11


12


13


Total support. 


12


First five years. 


stop here


14


15


14


15


16


17


18


a


b


a


b


33 1/3% support test - 2012.  


stop here. 


33 1/3% support test - 2011.  


stop here. 


10% -facts-and-circumstances test - 2012.  


stop here. 


10% -facts-and-circumstances test - 2011.  


stop here. 


Private foundation. 


Schedule A (Form 990 or 990-EZ) 2012


|


Add lines 7 through 10


Schedule A (Form 990 or 990-EZ) 2012 Page 


(Complete only if you checked the box on line 5, 7, or 8 of Part I or if the organization failed to qualify under Part III. If the organization


fails to qualify under the tests listed below, please complete Part III.)


2008 2009 2010 2011 2012 Total


Gifts, grants, contributions, and


membership fees received. (Do not


include any "unusual grants.") ~~


Tax revenues levied for the organ-


ization's benefit and either paid to 


or expended on its behalf ~~~~


The value of services or facilities


furnished by a governmental unit to 


the organization without charge ~


 Add lines 1 through 3 ~~~


The portion of total contributions


by each person (other than a


governmental unit or publicly


supported organization) included


on line 1 that exceeds 2% of the


amount shown on line 11,


column (f) ~~~~~~~~~~~~


2008 2009 2010 2011 2012 Total


Amounts from line 4 ~~~~~~~


Gross income from interest, 


dividends, payments received on 


securities loans, rents, royalties 


and income from similar sources ~


Net income from unrelated business


activities, whether or not the


business is regularly carried on ~


Other income. Do not include gain


or loss from the sale of capital


assets (Explain in Part IV.) ~~~~


Gross receipts from related activities, etc. (see instructions) ~~~~~~~~~~~~~~~~~~~~~~~


If the Form 990 is for the organization's first, second, third, fourth, or fifth tax year as a section 501(c)(3)


organization, check this box and ��������������������������������������������� |


~~~~~~~~~~~~Public support percentage for 2012 (line 6, column (f) divided by line 11, column (f))


Public support percentage from 2011 Schedule A, Part II, line 14


%


%~~~~~~~~~~~~~~~~~~~~~


If the organization did not check the box on line 13, and line 14 is 33 1/3% or more, check this box and


The organization qualifies as a publicly supported organization ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization did not check a box on line 13 or 16a, and line 15 is 33 1/3% or more, check this box


and The organization qualifies as a publicly supported organization ~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization did not check a box on line 13, 16a, or 16b, and line 14 is 10% or more,


and if the organization meets the "facts-and-circumstances" test, check this box and Explain in Part IV how the organization


meets the "facts-and-circumstances" test. The organization qualifies as a publicly supported organization ~~~~~~~~~~~~~~~ |


If the organization did not check a box on line 13, 16a, 16b, or 17a, and line 15 is 10% or


more, and if the organization meets the "facts-and-circumstances" test, check this box and Explain in Part IV how the


organization meets the "facts-and-circumstances" test. The organization qualifies as a publicly supported organization ~~~~~~~~ |


If the organization did not check a box on line 13, 16a, 16b, 17a, or 17b, check this box and see instructions ��� |


Part II Support Schedule for Organizations Described in Sections 170(b)(1)(A)(iv) and 170(b)(1)(A)(vi)


Section A. Public Support


Section B. Total Support


Section C. Computation of Public Support Percentage
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(Subtract line 7c from line 6.)


Amounts included on lines 2 and 3 received


from other than disqualified persons that


exceed the greater of $5,000 or 1% of the


amount on line 13 for the year


(Add lines 9, 10c, 11, and 12.)


232023  12-04-12


Calendar year (or fiscal year beginning in) |


Calendar year (or fiscal year beginning in) |


Total support. 


3


(a) (b) (c) (d) (e) (f) 


1


2


3


4


5


6


7


Total.


a


b


c


8 Public support 


(a) (b) (c) (d) (e) (f) 


9


10a


b


c
11


12


13


14 First five years. 


stop here


15


16


15


16


17


18


19


20


2012 


2011


17


18


a


b


33 1/3% support tests - 2012.  


stop here.


33 1/3% support tests - 2011.  


stop here.


Private foundation. 


Schedule A (Form 990 or 990-EZ) 2012


Unrelated business taxable income


(less section 511 taxes) from businesses


acquired after June 30, 1975


Schedule A (Form 990 or 990-EZ) 2012 Page 


(Complete only if you checked the box on line 9 of Part I or if the organization failed to qualify under Part II. If the organization fails to


qualify under the tests listed below, please complete Part II.) 


2008 2009 2010 2011 2012 Total


Gifts, grants, contributions, and


membership fees received. (Do not 


include any "unusual grants.") ~~


Gross receipts from admissions,
merchandise sold or services per-
formed, or facilities furnished in
any activity that is related to the
organization's tax-exempt purpose


Gross receipts from activities that


are not an unrelated trade or bus-


iness under section 513 ~~~~~


Tax revenues levied for the organ-


ization's benefit and either paid to 


or expended on its behalf ~~~~


The value of services or facilities


furnished by a governmental unit to


the organization without charge ~


~~~ Add lines 1 through 5


Amounts included on lines 1, 2, and


3 received from disqualified persons


~~~~~~


Add lines 7a and 7b ~~~~~~~


2008 2009 2010 2011 2012 Total


Amounts from line 6 ~~~~~~~
Gross income from interest, 
dividends, payments received on 
securities loans, rents, royalties 
and income from similar sources ~


~~~~


Add lines 10a and 10b ~~~~~~
Net income from unrelated business
activities not included in line 10b, 
whether or not the business is 
regularly carried on ~~~~~~~
Other income. Do not include gain
or loss from the sale of capital
assets (Explain in Part IV.) ~~~~


If the Form 990 is for the organization's first, second, third, fourth, or fifth tax year as a section 501(c)(3) organization,


check this box and ���������������������������������������������������� |


Public support percentage for 2012 (line 8, column (f) divided by line 13, column (f))


Public support percentage from 2011 Schedule A, Part III, line 15


~~~~~~~~~~~~ %


%��������������������


Investment income percentage for (line 10c, column (f) divided by line 13, column (f))


Investment income percentage from  Schedule A, Part III, line 17


~~~~~~~~ %


%~~~~~~~~~~~~~~~~~~


If the organization did not check the box on line 14, and line 15 is more than 33 1/3%, and line 17 is not


more than 33 1/3%, check this box and   The organization qualifies as a publicly supported organization ~~~~~~~~~~ |


If the organization did not check a box on line 14 or line 19a, and line 16 is more than 33 1/3%, and


line 18 is not more than 33 1/3%, check this box and   The organization qualifies as a publicly supported organization~~~~ |


If the organization did not check a box on line 14, 19a, or 19b, check this box and see instructions �������� |


Part III Support Schedule for Organizations Described in Section 509(a)(2) 


Section A. Public Support


Section B. Total Support


Section C. Computation of Public Support Percentage


Section D. Computation of Investment Income Percentage


 


 


 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


768,465. 799,748. 1,574,449. 1,324,481. 675,213. 5,142,356.


768,465. 799,748. 1,574,449. 1,324,481. 675,213. 5,142,356.


308,878. 323,926. 231,831. 184,149. 122,536. 1,171,320.


0.
308,878. 323,926. 231,831. 184,149. 122,536. 1,171,320.


3,971,036.


768,465. 799,748. 1,574,449. 1,324,481. 675,213. 5,142,356.


317,015. 335,344. 95,465. 104,451. 852,275.


317,015. 335,344. 95,465. 104,451. 852,275.


1,040. 1,040.
768,465. 1,116,763. 1,909,793. 1,419,946. 780,704. 5,995,671.


66.23


14.21


X
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223451
12-21-12


Schedule B (Form 990, 990-EZ, or 990-PF) (2012)


(Form 990, 990-EZ,
or 990-PF) |  Attach to Form 990, Form 990-EZ, or Form 990-PF.


Name of the organization Employer identification number


Organization type


Filers of: Section:


 not


 General Rule  Special Rule.


Note. 


General Rule


Special Rules


(1) (2) 


General Rule 


Caution.


 must


For Paperwork Reduction Act Notice, see the Instructions for Form 990, 990-EZ, or 990-PF.


exclusively 


exclusively
 exclusively


(check one):


Form 990 or 990-EZ 501(c)( ) (enter number) organization


4947(a)(1) nonexempt charitable trust  treated as a private foundation


527 political organization


Form 990-PF 501(c)(3) exempt private foundation


4947(a)(1) nonexempt charitable trust treated as a private foundation


501(c)(3) taxable private foundation


Check if your organization is covered by the  or a


Only a section 501(c)(7), (8), or (10) organization can check boxes for both the General Rule and a Special Rule. See instructions.


For an organization filing Form 990, 990-EZ, or 990-PF that received, during the year, $5,000 or more (in money or property) from any one


contributor. Complete Parts I and II.


For a section 501(c)(3) organization filing Form 990 or 990-EZ that met the 33 1/3% support test of the regulations under sections


509(a)(1) and 170(b)(1)(A)(vi) and received from any one contributor, during the year, a contribution of the greater of $5,000 or 2%


of the amount on (i) Form 990, Part VIII, line 1h, or (ii) Form 990-EZ, line 1. Complete Parts I and II.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


total contributions of more than $1,000 for use for religious, charitable, scientific, literary, or educational purposes, or


the prevention of cruelty to children or animals. Complete Parts I, II, and III.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


contributions for use  for religious, charitable, etc., purposes, but these contributions did not total to more than $1,000.


If this box is checked, enter here the total contributions that were received during the year for an  religious, charitable, etc.,


purpose. Do not complete any of the parts unless the applies to this organization because it received nonexclusively


religious, charitable, etc., contributions of $5,000 or more during the year ~~~~~~~~~~~~~~~~~ | $


An organization that is not covered by the General Rule and/or the Special Rules does not file Schedule B (Form 990, 990-EZ, or 990-PF),


but it  answer "No" on Part IV, line 2, of its Form 990; or check the box on line H of its Form 990-EZ or on Part I, line 2 of its Form 990-PF, to


certify that it does not meet the filing requirements of Schedule B (Form 990, 990-EZ, or 990-PF).


LHA


Schedule B Schedule of Contributors


2012


 


 


 


 


 


 


 


 


 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


X 3


X
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A
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223452  12-21-12


Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2012)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2012) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


1 DAIRY MANAGEMENT INC. X


10255 WEST HIGGINS RD. SUITE 900 122,536.


DES PLAINES, IL 60018


2 WAL-MART FOUNDATION X


702 SW 8TH ST 360,184.


BENTONVILLE, AR 72716


3 WINSTON INDUSTRIES X


2345 CARTON DR 35,088.


LOUISVILLE, KY 40299


4 SCHWAN'S FOOD SERVICE X


115 W. COLLEGE DR 42,000.


MARSHALL, MN 56258


5 GEORGIA SCHOOL NUTRITION FOUNDATION X


2372 MAIN ST. 5,000.


TUCKER, GA 30084


6 CALIFORNIA COMMUNITY FOUNDATION X


221 S. FIGUEROA ST. SUITE 400 5,000.


LOS ANGELES, CA 90012
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2012)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2012) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


SCHOOL NUTRITION FOUNDATION 84-6039412


7 KETCHUM INC. X


6 PPG PLACE 7,500.


PITTSBURGH, PA 15222
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2012)


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


Schedule B (Form 990, 990-EZ, or 990-PF) (2012) Page 


(see instructions). Use duplicate copies of Part II if additional space is needed.


$


$


$


$


$


$


3


Part II Noncash Property


SCHOOL NUTRITION FOUNDATION 84-6039412
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 (Enter this information once.)


223454  12-21-12


Name of organization Employer identification number


religious, charitable, etc., individual contributions to section 501(c)(7), (8), or (10) organizations that total more than $1,000 for the
year.  (a)  (e) and 


$1,000 or less 


Schedule B (Form 990, 990-EZ, or 990-PF) (2012)


  
 


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


exclusively 
Complete columns through the following line entry. For organizations completing Part III, enter


the total of religious, charitable, etc., contributions of for the year.


Schedule B (Form 990, 990-EZ, or 990-PF) (2012) Page 


| $


Use duplicate copies of Part III if additional space is needed.


Exclusively


4


Part III


SCHOOL NUTRITION FOUNDATION 84-6039412


15420331 137216 064-12655000  2012.05070 SCHOOL NUTRITION FOUNDATION 064-0831
 20







D
R


A
FT


OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


232051
12-10-12


Held at the End of the Tax Year


(Form 990) | Complete if the organization answered "Yes," to Form 990,


Part IV, line 6, 7, 8, 9, 10, 11a, 11b, 11c, 11d, 11e, 11f, 12a, or 12b.


| Attach to Form 990. | See separate instructions.
Open to Public
Inspection


Name of the organization Employer identification number


(a) (b) 


1


2


3


4


5


6


Yes No


Yes No


1


2


3


4


5


6


7


8


9


a


b


c


d


2a


2b


2c


2d


Yes No


Yes No


1


2


a


b


(i)


(ii)


a


b


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule D (Form 990) 2012


Complete if the


organization answered "Yes" to Form 990, Part IV, line 6.


Donor advised funds Funds and other accounts


Total number at end of year


Aggregate contributions to (during year)


Aggregate grants from (during year)


Aggregate value at end of year


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


~~~~~~~~~~~~~


Did the organization inform all donors and donor advisors in writing that the assets held in donor advised funds


are the organization's property, subject to the organization's exclusive legal control?~~~~~~~~~~~~~~~~~~


Did the organization inform all grantees, donors, and donor advisors in writing that grant funds can be used only


for charitable purposes and not for the benefit of the donor or donor advisor, or for any other purpose conferring


impermissible private benefit? ��������������������������������������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 7.


Purpose(s) of conservation easements held by the organization (check all that apply).


Preservation of land for public use (e.g., recreation or education)


Protection of natural habitat


Preservation of open space


Preservation of an historically important land area


Preservation of a certified historic structure


Complete lines 2a through 2d if the organization held a qualified conservation contribution in the form of a conservation easement on the last


day of the tax year.


Total number of conservation easements


Total acreage restricted by conservation easements


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements on a certified historic structure included in (a)


Number of conservation easements included in (c) acquired after 8/17/06, and not on a historic structure


listed in the National Register


~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements modified, transferred, released, extinguished, or terminated by the organization during the tax


year |


Number of states where property subject to conservation easement is located |


Does the organization have a written policy regarding the periodic monitoring, inspection, handling of


violations, and enforcement of the conservation easements it holds? ~~~~~~~~~~~~~~~~~~~~~~~~~


Staff and volunteer hours devoted to monitoring, inspecting, and enforcing conservation easements during the year |


Amount of expenses incurred in monitoring, inspecting, and enforcing conservation easements during the year | $


Does each conservation easement reported on line 2(d) above satisfy the requirements of section 170(h)(4)(B)(i)


and section 170(h)(4)(B)(ii)? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


In Part XIII, describe how the organization reports conservation easements in its revenue and expense statement, and balance sheet, and


include, if applicable, the text of the footnote to the organization's financial statements that describes the organization's accounting for


conservation easements.


Complete if the organization answered "Yes" to Form 990, Part IV, line 8.


If the organization elected, as permitted under SFAS 116 (ASC 958), not to report in its revenue statement and balance sheet works of art,


historical treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide, in Part XIII,


the text of the footnote to its financial statements that describes these items.


If the organization elected, as permitted under SFAS 116 (ASC 958), to report in its revenue statement and balance sheet works of art, historical


treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide the following amounts


relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization received or held works of art, historical treasures, or other similar assets for financial gain, provide


the following amounts required to be reported under SFAS 116 (ASC 958) relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


LHA


Part I Organizations Maintaining Donor Advised Funds or Other Similar Funds or Accounts. 


Part II Conservation Easements. 


Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets.


SCHEDULE D Supplemental Financial Statements 2012


   


   


   
   
 


   


   


SCHOOL NUTRITION FOUNDATION 84-6039412
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232052
12-10-12


3


4


5


a


b


c


d


e


Yes No


1


2


a


b


c


d


e


f


a


b


Yes No


1c


1d


1e


1f


Yes No


(a) (b) (c) (d) (e) 


1


2


3


4


a


b


c


d


e


f


g


a


b


c


a


b


Yes No


(i)


(ii)


3a(i)


3a(ii)


3b


(a) (b) (c) (d) 


1a


b


c


d


e


Total. 


Schedule D (Form 990) 2012


(continued)


(Column (d) must equal Form 990, Part X, column (B), line 10(c).)


Two years back Three years back Four years back


Schedule D (Form 990) 2012 Page 


Using the organization's acquisition, accession, and other records, check any of the following that are a significant use of its collection items


(check all that apply):


Public exhibition


Scholarly research


Preservation for future generations


Loan or exchange programs


Other


Provide a description of the organization's collections and explain how they further the organization's exempt purpose in Part XIII.


During the year, did the organization solicit or receive donations of art, historical treasures, or other similar assets


to be sold to raise funds rather than to be maintained as part of the organization's collection? ������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 9, or
reported an amount on Form 990, Part X, line 21.


Is the organization an agent, trustee, custodian or other intermediary for contributions or other assets not included


on Form 990, Part X?


If "Yes," explain the arrangement in Part XIII and complete the following table:


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amount


Beginning balance


Additions during the year


Distributions during the year


Ending balance


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization include an amount on Form 990, Part X, line 21?


If "Yes," explain the arrangement in Part XIII. Check here if the explanation has been provided in Part XIII


~~~~~~~~~~~~~~~~~~~~~~~~~


�������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 10.


Current year Prior year


Beginning of year balance


Contributions


Net investment earnings, gains, and losses


Grants or scholarships


~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~


Other expenditures for facilities


and programs


Administrative expenses


End of year balance


~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


Provide the estimated percentage of the current year end balance (line 1g, column (a)) held as:


Board designated or quasi-endowment


Permanent endowment


Temporarily restricted endowment


The percentages in lines 2a, 2b, and 2c should equal 100%.


| %


| %


| %


Are there endowment funds not in the possession of the organization that are held and administered for the organization


by:


unrelated organizations


related organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes" to 3a(ii), are the related organizations listed as required on Schedule R?


Describe in Part XIII the intended uses of the organization's endowment funds.


~~~~~~~~~~~~~~~~~~~~~~


See Form 990, Part X, line 10.


Description of property Cost or other
basis (investment)


Cost or other
basis (other)


Accumulated
depreciation


Book value


Land


Buildings


Leasehold improvements


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Equipment


Other


~~~~~~~~~~~~~~~~~


��������������������


Add lines 1a through 1e. |������������


2
Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets 


Part IV Escrow and Custodial Arrangements. 


Part V Endowment Funds. 


Part VI Land, Buildings, and Equipment. 


   
   
 


   


   


   
 


SCHOOL NUTRITION FOUNDATION 84-6039412


2,590,626. 2,613,184. 2,631,514. 2,608,563. 2,475,909.
50,651. 45,473. 515,784.


230,192. 72,068. 332,782. 315,459. -283,300.


178,125. 145,277. 396,585. 165,328. 99,830.
251,731. 127,180.


2,390,962. 2,590,626. 2,613,184. 2,631,514. 2,608,563.


.00
100.00


.00


X
X


13,609. 13,407. 202.


202.
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(including name of security)


232053
12-10-12


Total. 


Total. 


(a) (b) (c) 


(a) (b) (c) 


(a) (b) 


Total. 


(a) (b) 1.


Total. 


2.


Schedule D (Form 990) 2012


(Column (b) must equal Form 990, Part X, col. (B) line 15.)


(Column (b) must equal Form 990, Part X, col. (B) line 25.)


Description of security or category 


(Col. (b) must equal Form 990, Part X, col. (B) line 12.) |


(Col. (b) must equal Form 990, Part X, col. (B) line 13.) |


Schedule D (Form 990) 2012 Page 


See Form 990, Part X, line 12.


Book value Method of valuation: Cost or end-of-year market value


(1)


(2)


(3)


Financial derivatives


Closely-held equity interests


Other


~~~~~~~~~~~~~~~


~~~~~~~~~~~


(A)


(B)


(C)


(D)


(E)


(F)


(G)


(H)


(I)


Description of investment type
See Form 990, Part X, line 13.


Book value Method of valuation: Cost or end-of-year market value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


See Form 990, Part X, line 15.


Description Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


���������������������������� |


See Form 990, Part X, line 25.


Description of liability Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


(11)


Federal income taxes


����� |


FIN 48 (ASC 740) Footnote. In Part XIII, provide the text of the footnote to the organization's financial statements that reports the organization's


liability for uncertain tax positions under FIN 48 (ASC 740). Check here if the text of the footnote has been provided in Part XIII ������


3
Part VII Investments - Other Securities. 


Part VIII Investments - Program Related. 


Part IX Other Assets. 


Part X Other Liabilities. 


 


SCHOOL NUTRITION FOUNDATION 84-6039412


DUE TO SCHOOL NUTRITION
ASSOCIATION 107,914.


107,914.


X
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232054
12-10-12


1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d 2e


32e 1


1


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d


2e 1


2e


3


1


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


Schedule D (Form 990) 2012


(This must equal Form 990, Part I, line 12.)


(This must equal Form 990, Part I, line 18.)


Schedule D (Form 990) 2012 Page 


Total revenue, gains, and other support per audited financial statements


Amounts included on line 1 but not on Form 990, Part VIII, line 12:


~~~~~~~~~~~~~~~~~~~


Net unrealized gains on investments


Donated services and use of facilities


Recoveries of prior year grants


Other (Describe in Part XIII.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Subtract line from line ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part VIII, line 12, but not on line :


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIII.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total revenue. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


�����������������


Total expenses and losses per audited financial statements


Amounts included on line 1 but not on Form 990, Part IX, line 25:


~~~~~~~~~~~~~~~~~~~~~~~~~~


Donated services and use of facilities


Prior year adjustments


Other losses


Other (Describe in Part XIII.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through 


Subtract line from line 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part IX, line 25, but not on line :


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIII.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total expenses. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


����������������


Complete this part to provide the descriptions required for Part II, lines 3, 5, and 9; Part III, lines 1a and 4; Part IV, lines 1b and 2b; Part V, line 4; Part


X, line 2; Part XI, lines 2d and 4b; and Part XII, lines 2d and 4b. Also complete this part to provide any additional information.


4
Part XI Reconciliation of Revenue per Audited Financial Statements With Revenue per Return


Part XII Reconciliation of Expenses per Audited Financial Statements With Expenses per Return


Part XIII Supplemental Information


SCHOOL NUTRITION FOUNDATION 84-6039412


1,021,560.


105,888.


105,888.
915,672.


0.
915,672.


1,054,019.


0.
1,054,019.


0.
1,054,019.


PART V, LINE 4: THE PRINCIPAL OF THE ENDOWMENT FUNDS ARE TO BE HELD IN


PERPETUITY AND THE NET EARNINGS USED FOR PROGRAMS AND SCHOLARSHIPS. THE


FOUNDATION HAS THE FOLLOWING ENDOWMENT FUNDS:


INVEST IN US IS DEDICATED TO MEETING THE NUTRITIONAL NEEDS OF AMERICA'S


SCHOOL CHILDREN. INCOME FROM THIS ENDOWMENT FUNDS SPECIAL PUBLIC EDUCATION


AND AWARENESS EFFORTS TARGETING THOSE WHO INFLUENCE THE EATING HABITS OF


CHILDREN AS WELL AS THE CHILDREN THEMSELVES.
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5


Schedule D (Form 990) 2012


(continued)
Schedule D (Form 990) 2012 Page 
Part XIII Supplemental Information 


SCHOOL NUTRITION FOUNDATION 84-6039412


NANCY CURRY SCHOLARSHIP INCLUDES A PRIVATE ENDOWMENT DONATION OF $25,100


WHERE THE ANNUAL INTEREST IS AWARDED AS THE NANCY CURRY SCHOLARSHIP EACH


YEAR. TEN PERCENT OF THE EARNINGS ARE DESIGNATED FOR GRANT ADMINISTRATION


EXPENSES.


PART X, LINE 2: THE FOUNDATION IS EXEMPT FROM THE PAYMENT OF INCOME


TAXES ON ITS EXEMPT ACTIVITIES UNDER SECTION 501(C)(3) OF THE INTERNAL


REVENUE CODE. THE FOUNDATION CURRENTLY HAS NO UNRELATED BUSINESS INCOME.


THE FOUNDATION'S INCOME TAX RETURNS ARE SUBJECT TO REVIEW AND EXAMINATION


BY FEDERAL AND STATE AUTHORITIES. THE FOUNDATION IS NOT AWARE OF ANY


ACTIVITIES THAT WOULD JEOPARDIZE ITS TAX EXEMPT STATUS. THE TAX RETURNS


FOR THE FISCAL YEARS ENDED 2010 THROUGH 2012 ARE OPEN TO EXAMINATION BY


FEDERAL AND STATE AUTHORITIES.
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DRAFT


OMB No. 1545-0047


Department of the Treasury


Internal Revenue Service


232101
12-18-12


Grants and Other Assistance to Organizations,


Governments, and Individuals in the United States


SCHEDULE I
(Form 990)


Complete if the organization answered "Yes" to Form 990, Part IV, line 21 or 22.


| Attach to Form 990.


Open to Public
Inspection


Employer identification number


General Information on Grants and AssistancePart I


1


2


Yes No


Part II Grants and Other Assistance to Governments and Organizations in the United States. 


(f) 1 (a) (b) (c) (d) (e) (g) (h) 


2


3


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule I (Form 990) (2012)


Name of the organization


Does the organization maintain records to substantiate the amount of the grants or assistance, the grantees' eligibility for the grants or assistance, and the selection 


criteria used to award the grants or assistance? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Describe in Part IV the organization's procedures for monitoring the use of grant funds in the United States.


Complete if the organization answered "Yes" to Form 990, Part IV, line 21, for any


recipient that received more than $5,000. Part II can be duplicated if additional space is needed.
Method of


valuation (book,
FMV, appraisal,


other)


Name and address of organization
or government


EIN IRC section
if applicable


Amount of
cash grant


Amount of
non-cash


assistance


Description of
non-cash assistance


Purpose of grant
or assistance


Enter total number of section 501(c)(3) and government organizations listed in the line 1 table


Enter total number of other organizations listed in the line 1 table


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


�������������������������������������������������� |


LHA


2012


SCHOOL NUTRITION FOUNDATION 84-6039412


X


SCHOOL NUTRITION ASSOCIATION
120 WATERFRONT STREET, SUITE 300
NATIONAL HARBOR, MD 20745 84-0445578 501 (C) 4 131,876. 0. GENERAL SUPPORT


1.
0.
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DRAFT


232102  12-18-12


2
Part III Grants and Other Assistance to Individuals in the United States. 


(e) (a) (b) (c) (d) (f) 


Part IV Supplemental Information. 


Schedule I (Form 990) (2012)


Schedule I (Form 990) (2012) Page 
Complete if the organization answered "Yes" to Form 990, Part IV, line 22.


Part III can be duplicated if additional space is needed.


Method of valuation
(book, FMV, appraisal, other)


Type of grant or assistance Number of
recipients


Amount of
cash grant


Amount of non-
cash assistance


Description of non-cash assistance


Complete this part to provide the information required in Part I, line 2, Part III, column (b), and any other additional information.


SCHOOL NUTRITION FOUNDATION 84-6039412


ANC SCHOLARSHIP 19 10,000. 0.


GED JUMPSTART SCHOLARSHIP 1 100. 0.


KATHLEEN STITT SCHOLARSHIP 1 500. 0.


NANCY CURRY SCHOLARSHIP 1 500. 0.


PROFESSIONAL GROWTH SCHOLARSHIP 5 4,300. 0.


ANC SCHOLARSHIP: THIS SCHOLARSHIP IS OFFERED TO SNA MEMBERS WHO WOULD


LIKE TO ATTEND ANC FOR THE FIRST TIME.  THE MULTIPLE $500 SCHOLARSHIPS


ALLOW MORE SNA MEMBERS TO TAKE PART IN ANC AND BE MORE ACTIVE IN SNA.


APPLICANTS MUST BE FROM THE EMPLOYEE OR MANAGER CATEGORY AND BE


NOMINATED BY THEIR DISTRICT DIRECTOR WHO MUST ALOS BE ATTENDING ANC.


AWARDS ARE MADE ON A FIRST COME, FIRST SERVED BASIS.


GED JUMPSTART SCHOLARSHIP:  THIS SCHOLARSHIP HELPS SNA MEMBERS ADVANCE


TO A HIGHER CERTIFICATION LEVEL, FURTHER THEIR CHILD NUTRITION CAREERS,


AND PREPARE FOR THE OPPORTUNITIES IN HIGHER EDUCATION.  SCHOLARSHIP
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DRAFT


232242
05-01-12


2


Part III Continuation of Grants and Other Assistance to Individuals in the United States 


(a) (b) (c) (d) (e) (f)


Schedule I (Form 990)


Schedule I (Form 990) Page 


(Schedule I (Form 990), Part III.)


 Type of grant or assistance  Number of
recipients


 Amount of
cash grant


 Amount of non-
cash assistance


 Method of 
valuation (book, FMV, 


appraisal, other)


 Description of non-cash assistance


SCHOOL NUTRITION FOUNDATION 84-6039412


SCHWAN'S FOOD SERVICE SCHOLARSHIP 28. 46,583. 0.


WINSTON INDUSTRIES SCHOLARSHIP 18. 27,865. 0.


WAL-MART FOUNDATION REGRANT 4. 244,618. 0.
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2


Schedule I (Form 990)


Schedule I (Form 990) Page 


Part IV Supplemental Information


SCHOOL NUTRITION FOUNDATION 84-6039412


FUNDS MAY BE USED TO PAY FOR GED CLASSES, STUDY MATERIALS, AND THE TEST


FEE.


KATHLEEN STITT SCHOLARSHIP:  THE AWARD IS PRESENTED TO SELECT GRADUATE


STUDENTS OR FACULTY MEMBERS PARTICIPATING IN THE CHILD NUTRITION


SHOWCASE AT ANC.  THE AWARD IS USED TO HELP DEFRAY THE TRAVEL EXPENSES


TO ATTEND THE ANC.       NANCY CURRY SCHOLARSHIP:  THIS SCHOLARSHIP IS


FOR SNA MEMBERS EMPLYED IN SCHOOL FOODSERVICE AND ENROLLED IN


UNDERGRADUATE OR GRADUATED STUDY AT A VOCATIONAL/TECHNICAL INSTITUTION,


COMMUNITY COLLEGE, COLLEGE, OR UNIVERSITY IN THE UNITED STATES.


APPLICANTS ARE EVALUATED ON THE FOLLOWING CRITERIA: CAREER GOALS,


ACADEMIC ACHIEVEMENT, EMPLOYMENT HISTORY, AND RECOMMENDATIONS.


PROFESSIONAL GROWTH SCHOLARSHIP:  THIS SCHOLARSHIP IS FOR ACTIVE SNA


MEMBERS EMPLOYED IN SCHOOL FOODSERVICE AND ENROLLED IN UNDERGRADUATE OR


GRADUATE STUDY AT A VOCATIONAL/TECHNICAL INSTITUTION, COMMUNITY


COLLEGE, COLLEGE, OR UNIVERSITY.  APPLICANTS ARE EVALUATED ON THE


FOLLOWING CRITERIA: CAREER GOALS, ACADEMIC ACHIEVEMENT, EMPLOYMENT


HISTORY, AND RECOMMENDATIONS.


SCHWAN'S FOOD SERVICE SCHOLARSHIP:  THIS SCHOLARSHIP IS AVAILABLE TO


SNA MEMBERS WHO PURSUE EDUCATION IN A FOODSERVICE RELATED FIELD AND


EXPRESS A DESIRE TO MAKE SCHOOL FOODSERVICE A CAREER.  THIS


SCHOLARSHIP, UP TO $2,500, IS OPEN TO STUDENTS IN A TWO OR FOUR YEAR


PROGRAM AS WELL AS TECHNICAL INSTITUTE ENROLLEMENT.  APPLICANTS ARE


EVALUATED ON THE FOLLOWING CRITERIA:  CAREER GOALS, ACADEMIC


ACHIEVEMENT, EMPLOYMENT HISTORY, AND RECOMMENDATIONS.


WINSTION INDUSTRIES SCHOLARSHIP:  THIS SCHOLARSHIP WILL BE AVAILABLE


FOR ACTIVE SNA MEMBERS WHO WISH TO PURSUE A COURSE OF STUDY IN SCHOOL


FOODSERVICE OR A RELATED FIELD.  SCHOLARSHIPS UP TO $2,500 EACH WILL BE


AWARDED TO STUDENTS PRUSUING A SCHOOL FOODSERVICE RELATED PROGRAM SUCH
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Schedule I (Form 990)


Schedule I (Form 990) Page 


Part IV Supplemental Information


SCHOOL NUTRITION FOUNDATION 84-6039412


AS DIETETICS, HOSPITALITY, CULINARY, FOOD SERVICE MANAGEMENT AT THE


GRADUATE, UNDERGRADUATE OR VOCATIONAL/TECHNICAL SCHOOL LEVEL.


APPLICANTS ARE EVALUATED ON THE FOLLOWING CRITERIA: CAREER GOALS,


ACADEMIC ACHIEVEMENT, EMPLOYMENT HISTORY, AND RECOMMENDATIONS.


WAL-MART FOUNDATION:   THE GRANT WILL BE SPENT TO SUPPORT SNF'S PROGRAM


RELATED TO EXPANDING THIS BREAKFAST PROGRAM AND TO FUND A REGRANT POOL


FOR THE FIVE PILOT DISTRICTS.  THE REGRANT POOL WILL BE USED TO SUPPORT


INFRASTRUCTURE AND EQUIPMENT NEEDS TO INCREASE THE UNIVERSAL IN CLASS


BREAKFAST PROGRAM.
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Department of the Treasury
Internal Revenue Service


232211
01-04-13


(Form 990 or 990-EZ) Complete to provide information for responses to specific questions on
Form 990 or 990-EZ or to provide any additional information.


| Attach to Form 990 or 990-EZ.
Open to Public
Inspection


Employer identification number


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule O (Form 990 or 990-EZ) (2012)


Name of the organization


LHA


SCHEDULE O Supplemental Information to Form 990 or 990-EZ 2012


SCHOOL NUTRITION FOUNDATION 84-6039412


FORM 990, PART III, LINE 4D, OTHER PROGRAM SERVICES:


NDC FUEL UP TO PLAY - PROVIDES MANY OPPORTUNITIES TO ENGAGE THE SCHOOL


NUTRITION COMMUNITY ON MANY DIFFERENT LEVELS.  SNF HAS INCORPORTATED


FUEL UP TO PLAY 60 AS A MARKETING PROGRAM EXAMPLE THROUGHOUT COURSE AND


RELATED COLLATERAL MATERIALS.


EXPENSES $ 1,444.   INCLUDING GRANTS OF $ 0.   REVENUE $ 0.


ANC FIRST TIMER SCHOLARSHIP - THIS SCHOLARSHIP IS OFFERED TO SNA


MEMEBERS WHO WOULD LIKE TO ATTEND ANC FOR THE FIRST TIME.  THE MULITPLE


$500 SCHOLARSHIPS ALLOW MORE SNA MEMBERS TO TAKE PART IN ANC AND BE


MORE ACTIVE IN SNA.  APPLICANTS MUST BE FROM THE EMPLOYEE OR MANAGER


CATEGORY AND BE NOMINATED BY THE DISTRICT DIRECTOR WHO MUST ALSO BE


ATTENDING ANC.  AWARDS ARE MADE ON A FIRST COME, FIRST SERVED BASIS.


EXPENSES $ 15,766.   INCLUDING GRANTS OF $ 10,000.   REVENUE $ 0.


WINSTON SCHOLARSHIP - THIS SCHOLARSHIP WILL BE AVAILABLE FOR ACTIVE SNA


MEMBERS WHO WISH TO PURSUE A COURSE OF STUDY IN SCHOOL FOODSERVICE OR A


RELATED FIELD.  SCHOLARSHIPS UP TO $2,500 EACH WILL BE AWARDED TO


STUDENTS PRUSUING A SCHOOL FOODSERVICE RELATED PROGRAM SUCH AS


DIETETICS, HOSPITALITY, CULINARY, FOOD SERVICE MANAGEMENT AT THE


GRADUATE, UNDERGRADUATE OR VOCATIONAL/TECHNICAL SCHOOL LEVEL.


EXPENSES $ 33,087.   INCLUDING GRANTS OF $ 27,865.   REVENUE $ 0.


SPECIAL NAMED FUNDS - THIS FUND PROVIDES ACADEMIC SCHOLARSHIP SUPPORT


AND FUNDING FOR LEADERSHIP DEVELOPMENT PROGRAMS FOR CHILD NUTRITION


PROFESSIONALS.  FUNDING FOR THE SPECIAL NAMED FUND IS PROVIDED BY
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Schedule O (Form 990 or 990-EZ) (2012) Page 


Name of the organization
SCHOOL NUTRITION FOUNDATION 84-6039412


INDIVIDUALS, INDUSTRY AND FRIENDS OF THE SCHOOL NUTRITION FOUNDATION.


EXPENSES $ 7,525.   INCLUDING GRANTS OF $ 1,000.   REVENUE $ 0.


J. MARTIN ENDOWMENT FUND - THE PURPOSE OF THE FUND IS TO SUPPORT THE


DEVELOPMENT OF LEADERSHIP AND ADVOCACY SKILLS OF SCHOOL NUTRITION


ASSOCIATION MEMBERS BY PROVIDING FUNDS FOR SNA MEMBERS TO ATTEND THE


ANNUAL LEGISLATIVE ACTION CONFERENCE (LAC).


EXPENSES $ 14,962.   INCLUDING GRANTS OF $ 9,180.   REVENUE $ 0.


PROFESSIONAL GROWTH SCHOLARSHIP - THIS SCHOLARSHIP IS FOR ACTIVE SNA


MEMBERS EMPLOYED IN SCHOOL FOODSERVICE AND ENROLLED IN UNDERGRADUATE OR


GRADUATE STUDY AT A VOCATION/TECHNICAL INSTITUTION, COMMUNITY COLLEGE,


COLLEGE, OR UNIVERSITY.


EXPENSES $ 4,494.   INCLUDING GRANTS OF $ 4,300.   REVENUE $ 0.


GED JUMPSTART SCHOLARSHIP - THIS SCHOLARSHIP HELPS SNA MEMBERS ADVANCE


TO A HIGHER CERTIFICATION LEVEL, FURTHER THEIR CHILD NUTRITION CAREERS,


AND PREPARE FOR THE OPPORTUNITIES IN HIGHER EDUCATION.  SCHOLARSHIP


FUNDS MAY BE USED TO PAY FOR GED CLASSES, STUDY MATERIALS, AND THE TEST


FEE.


EXPENSES $ 100.   INCLUDING GRANTS OF $ 100.   REVENUE $ 0.


WAL-MART FOUNDATION - THE GOAL OF THE PROGRAM IS TO INCREASE UNIVERSAL


IN CLASSROOM BREAKFAST PARTICIPATION AT THIRTEEN PILOT SCHOOL DISTRICT


SITES NATIONWIDE.  THE GRANT WILL BE SPENT TO SUPPORT SNF'S PROGRAM


RELATED TO EXPANDING THIS BREAKFAST PROGRAM AND TO FUND A REGRANT POOL


FOR THE FIVE PILOT DISTRICTS. THE REGRANT POOL WILL BE USED TO SUPPORT


INFRASTRUCTURE AND EQUIPMENT NEEDS TO INCREASE THE UNVIERSAL IN THE
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Schedule O (Form 990 or 990-EZ) (2012)


Schedule O (Form 990 or 990-EZ) (2012) Page 


Name of the organization
SCHOOL NUTRITION FOUNDATION 84-6039412


CLASSROOM BREAKFAST PROGRAM.


EXPENSES $ 360,184.   INCLUDING GRANTS OF $ 244,618.   REVENUE $ 0.


WEBINARS - THE WEBINARS PROVIDE AN E-LEARNING ENVIRONMENT IN A 75


MINUTE FORMAT TO SNA MEMBERS AND THE SCHOOL NUTRITION COMMUNITY ON


REALTED TOPICS OF INTEREST AND IMPORTANCE FOR CONTINUING EDUCATION


CREDIT.  THESE WEBINARS ALLOW REGISTRANTS TO PARTICIPATE IN AN


AUDIO/WEB CONFERENCE.  THE MODERATED PANEL CONSISTS OF THREE TO FOUR


SUBJECT MATTER EXPERTS WHO HAVE A 10 TO 15 MINUTE TIME FRAME TO MAKE


THEIR PRESENTATION ACCOMPANIED BY VISUALS.


EXPENSES $ 53,687.   INCLUDING GRANTS OF $ 0.   REVENUE $ 45,500.


FORM 990, PART VI, SECTION B, LINE 11: THE 990 IS REVIEWED BY THE SCHOOL


NUTRITION CEO AND BOARD PRIOR TO FILING


FORM 990, PART VI, SECTION B, LINE 12C: CONFLICT OF INTEREST STATEMENTS


ARE COMPLETED BY THE SCHOOL NUTRITION FOUNDATION DIRECTORS ANNUALLY.


FORM 990, PART VI, SECTION B, LINE 15: PERFORMANCE AND MERIT REVIEWS ARE


PERFORMED ANNUALLY AND EMPLOYEES ARE ELIGIBLE FOR A MERIT BASED SALARY


INCREASE.  MARKET SURVEY REVIEWS ARE USED TO ESTABLISH REASONABLE,


COMPARABLE SALARIES AND PERIODICALLY A COMPENSATION CONSULTANT IS USED TO


REVIEW INDIVIDUAL SALARIES AGAINST THE MARKET.


FORM 990, PART VI, SECTION C, LINE 19: GOVERNING DOCUMENTS, CONFLICT OF


INTEREST POLICY, AND FINANCIAL STATEMENTS ARE AVAILABLE UPON REQUEST.


FORM 990, PART IX, LINE 11G, OTHER FEES:
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Schedule O (Form 990 or 990-EZ) (2012) Page 


Name of the organization
SCHOOL NUTRITION FOUNDATION 84-6039412


CONSULTING:


PROGRAM SERVICE EXPENSES                                            57,789.


MANAGEMENT AND GENERAL EXPENSES                                     11,824.


FUNDRAISING EXPENSES                                                     0.


TOTAL EXPENSES                                                      69,613.


SPEAKERS FEES:


PROGRAM SERVICE EXPENSES                                             5,246.


MANAGEMENT AND GENERAL EXPENSES                                          0.


FUNDRAISING EXPENSES                                                     0.


TOTAL EXPENSES                                                       5,246.


INDIRECT COSTS:


PROGRAM SERVICE EXPENSES                                                 0.


MANAGEMENT AND GENERAL EXPENSES                                     83,624.


FUNDRAISING EXPENSES                                                     0.


TOTAL EXPENSES                                                      83,624.


TOTAL OTHER FEES ON FORM 990, PART IX, LINE 11G, COL A             158,483.


15420331 137216 064-12655000  2012.05070 SCHOOL NUTRITION FOUNDATION 064-0831
 34





		SNF 2012-13Memo to Board-Revised

		SNF 2nd Draft

		Form 990 - Return of Exempt Organization Pg 1

		Form 990 - Return of Exempt Organization Pg 2

		Form 990 - Return of Exempt Organization Pg 3

		Form 990 - Return of Exempt Organization Pg 4

		Form 990 - Return of Exempt Organization Pg 5

		Form 990 - Return of Exempt Organization Pg 6

		Form 990 - Return of Exempt Organization Pg 7

		Form 990 - Return of Exempt Organization Pg 8

		Form 990 - Return of Exempt Organization Pg 9

		Form 990 - Return of Exempt Organization Pg 10

		Form 990 - Return of Exempt Organization Pg 11

		Form 990 - Return of Exempt Organization Pg 12

		Schedule A - Public Charity Status and Public Support Page 1

		Schedule A - Public Charity Status and Public Support Page 2

		Schedule A - Public Charity Status and Public Support Page 3

		Schedule B - Schedule of Contributors Pg 1

		Schedule B - Schedule of Contributors Pg 2 overflow

		Schedule B - Schedule of Contributors Pg 2

		Schedule B - Schedule of Contributors Pg 3

		Schedule B - Schedule of Contributors Pg 4

		Schedule D - Supplemental Financial Statements Page 1

		Schedule D - Supplemental Financial Statements Page 2

		Schedule D - Supplemental Financial Statements Page 3

		Schedule D - Supplemental Financial Statements Page 4

		Schedule D - Supplemental Financial Statements Page 5

		Schedule I - Grants and Other Assistance to U.S. Entities Page 1

		Schedule I - Grants and Other Assistance to U.S. Individuals Page 2

		Schedule I - Grants and Other Assistance to U.S. Entities Part III (Continued)

		Schedule I - Grants and Other Assistance to U.S. Individuals Pg 2 (Cont'd)

		Schedule I - Grants and Other Assistance to U.S. Individuals Page 2 (Cont'd)

		Schedule O - Supplemental Information  Page 1

		Schedule O - Supplemental Information (Continuation)

		Schedule O - Supplemental Information (Continuation)

		Schedule O - Supplemental Information (Continuation)





SNF 990 For Board Review.pdf



Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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183. School Nutrition Foundation Board Book

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'Sandra Ford' <fords@manateeschools.net>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, 'Leah Schmidt'

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, 'Bauscher,

Julia O' <julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, 'Leigh Wintz'

<lwintz@tecker.com>

Sent Date: May 29, 2014 17:50:55

Subject: School Nutrition Foundation Board Book

Attachment: June 2014 SNF Board Book.pdf

Hello Everyone:

 

 

Attached is the SNF Board Book.  I will be sending the hard copy to you overnight via UPS for

delivery on Monday.  If you will not be available to receive it on Monday, please let me know and I

will have your book for you at the hotel.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300
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Meeting 


 


 
 


June 4, 2014 
 







 


 


 


 


 


 


 


Call to Order 







 
School Nutrition Foundation  


 
Board of Directors Meeting 


June 4, 2014 
 


Roll Call 
 
Position on Board Present Absent 
Officers 


Scott Swogger, Chair   


Donna Martin, Vice Chair   


Sandra Ford, Treasurer   


Members 


Connie Mueller   


Marcia Smith   


Leah Schmidt   


Julia Bauscher   


Mary Begalle   


Ami Childers   


Executive Director 


Patti Montague   


   
 







 
 


Board of Directors Meeting Agenda              
Crystal City, Virginia 


June 4, 2014 
 Room: Studio E 


Wednesday, June 4 
 
8:30 am I. Call to Order        Scott Swogger 


A. Roll Call/Attendance/Introduction of Guests   Scott Swogger 
B. Adoption of the Agenda      Scott Swogger 
C. Confidentiality Proceedings Statement    Scott Swogger 
D. SNA Strategic Realignment Project & 
       New Strategic Plan      Patti Montague 
E. Introduction of Strategic Board Agenda    Leigh Wintz 


  
9:30 am II.  Discussion of Strategic (Mega) Issue     Patti Montague  


A. How do we maximize the relationship between SNA and SNF     
to better align the work of both organizations with the new  
Strategic Plan? 


 
10:00 am Break 
 
10:15 am II.  Discussion of Strategic (Mega) Issue Continued   Patti Montague  


B. How do we maximize the relationship between SNA and SNF     
to better align the work of both organizations with the new  
Strategic Plan? 


 
11:00 am  III. Adjustment of Strategy       Scott Swogger 


A.  SNF Strategic Plan (Discussion)     Patti Montague 
B.  Endorsement of SNA Strategic Plan (Action)   Patti Montague 
           


11:30 am IV. Policy Determination       Scott Swogger 
A. Public         Janet Hedrick 


1) SNF Communications Plan (Action)     
   


Noon  Lunch 
 
1:15 pm IV. Policy Determination Continued      Scott Swogger 


B. Operational 
1) 2014-15 SNF Board (Discussion)    Patti Montague 
2) Proposed Bylaw Change (Action)   Patti Montague 
3) Development Plan  (Action)    Janet Hedrick 
4) SNF Investment Policy & Review of   Patti Montague 


SNA Investment Policy (Discussion) 
5) 2014-15 Invest In Us Distribution (Action)  Patti Montague 
6) 2015 School Nutrition Hero Celebration (Action) Janet Hedrick 


FOR ACTION 







 
 
 


2:30 pm Break 
 
2:45 pm IV. Policy Determination Continued      Scott Swogger 


B. Operational 
7) Planned Giving Policy (Action)    Janet Hedrick 
8) Donor Bill of Rights (Action)    Janet Hedrick 
9) Cycle 3 Walmart Project (Discussion)   Patti Montague  
10) Josephine Martin Fund (Action)    Patti Montague & 


        Janet Hedrick 
 
3:15 pm V. Routine Board Business                  Scott Swogger 


A. Financial Reports (Discussion)     Sandra Ford    
  1) 2013-14 Operating Budget         & Kim Williams 


2) Investments 
B. Evaluation of Board Meeting     Scott Swogger 
C. Consent Agenda  (Action)     Scott Swogger 


1) Minutes of the October 31, 2013 Board meeting 
4:00 pm Adjourn 







 


 


 


 


 


 


 


Discussion of 
Strategic Issue 







 


 


Mega Issue: How do we maximize the relationship 
between SNA and SNF to better align the work of both 
organizations with the new strategic plan? 


 
1. Member Needs: What do we know about the major stakeholders' needs, wants and 


preferences relevant to this question? * [Stakeholders include SNA Board, SNF Board, members, 
sponsors, donors, allied partners, staff] 
• The background and situation summary for the SNA and SNF joint board meeting on July 12, 2013:  


Both the SNA and its sister organization SNF have recently completed strategic planning processes. 
One of the outcomes of these processes has been the realization that the organizations, beginning 
with their respective boards, need to develop greater clarity regarding the relationship between the 
two organizations and their respective roles and spheres of activity.  . . . Greater clarity and alignment 
will allow SNF to pursue outside funding in a more focused fashion, while taking advantage of possible 
synergies to be realized from the relationship with SNA. 
o First time that the SNA and SNF held a joint meeting. 


• Mission of SNF is “Advancing school nutrition programs by providing resources to school nutrition 
professionals.” These resources include scholarships for SNA members for continuing education and 
professional development; school nutrition research, trends and innovations; and best practices in 
the school nutrition community. 


• At the SNA and SNF joint board meeting on July 12, 2013, five small groups created Venn diagrams to 
indicate educational activities and responsibilities in which SNA has an active role, in which SNF has 
an active role, and which are(or should be) shared. [Compilation of responses is attached.] 


• SNA Board Meeting – Fall 2013 – included review of SNF Strategic Plan [PowerPoint is attached.]  
• SNF Board Meeting on October 30‐31, 2013 included discussion on: 


o Integration of SNF and SNA 
o SNA Input on Potential SNF Projects 


• Anecdotally, comments indicate SNA members are not clear about what SNF does.  
o Role of SNF and SNF Board members, collectively and individually, need to be clarified. 


• Anecdotally, comments from SNA leaders include lack of impact of SNF – only provides scholarships 
for a small number of members.  


• Anecdotally, comments from staff regarding why SNF is not administering programs as it has in the 
past, indicates possible confusion among SNA staff regarding the role of SNF.   


• Anecdotally, SNF individual and corporate donors have been upset that SNF has lost its edge, has had 
no strategic direction, and has not been connected to SNA. 
o The focus on global child hunger by SNF and the subsequent competition for funding when GCNF 


became a separate 501(c)3 was noted as problematic. 
• SNF is not providing information to its donors on how SNF is using contributions. SNF has not 


published an Annual Report since the report for 2011. 
o SNF needs to communicate regular stories about the Foundation’s work. 
o SNF needs to feature donors in a “Donor Spotlight.” 
o Foundation updates are needed.  


• Orientation for both SNA and SNF board members needs to include education on fundraising and the 
development process. 


FOR DISCUSSION 







• The behavior of corporate supporters indicates that only a few make a distinction between SNA and 
SNF.  Comments indicate that support is given to SNA and/or SNF as a means of having access to SNA 
members.  
o Support tends to come from corporate marketing budgets. Little support comes from corporate 


foundations, which are earmarked for philanthropy. 
• In the organizational assessment in the SNA strategic realignment process, SNF was assessed as 


“weak or awkward; contradictory with vision and/or plan; hindering the organization (SNA).”  
o Not effective in accomplishing core functions. 
o Organizational structure does not facilitate achievement of the mission and/or strategic plan. 
o Not effective in nominating and recruitment process in recruiting candidates for office who 


possess the required competencies. 
o Leaders do not have  well defined and understood duties, responsibilities and accountability 
o Programs and activities are not communicated with others. 
o Networking, peer support/mentoring between leaders is not effective.  


 


2. Current Realities/Evolving Dynamics: What do we know about the current realities and 
evolving dynamics of our environment that is relevant to this question?* 
• The participants in the SNA and SNF joint board meeting on July 12, 2013 identified the following 


conditions or forces that are driving or helping to drive a desired change as well as those conditions 
or forces that are hindering the desired change. 
o New leadership of SNA (and SNF). 
o SNA and SNF visions are the same. 
o SNA and SNF are under the same roof with shared staff. 
o Desire of both organizations to work together.  
o Reactive funding vs. proactive funding. (Tendency to react to what potential funders want.) 
o Tendency to go around those who don’t want to change. 
o Lack of agreement among/between stakeholders on roles of the two organizations. 
o Lack of trust based on past interactions. (Dissolution of GCNF) 
o Elevation of SN issues to national level. 


• Current endowment assets of SNF: Invest In Us  ‐ $2.6 million 
• For SNA to realign its priorities, SNA will need funding for its educational programs. 
• SNA needs to communicate its needs, wants, and expectations to SNF. 
• SNA is beginning to focus on its priorities through the Strategic Realignment process. 


o Establishing priorities is essential for focused fundraising by SNF.  
• Fundraising for special funds reduces funding for unrestricted purposes. 


o In 2012‐13, when members were asked to support the Josephine Martin Endowment Fund, the 
total contributed to the Annual Fund declined from $10,860 to $7,474. (Decrease of 31%);  


• Revenue from the Annual Fund for 2013‐14 (8/1/13 – 4/1/14) has already surpassed the totals for the 
past two years with $15,853 contributed in the first 7 months of the fiscal year.  
o Annual Fund campaign has focused on Celebration of SNF’s 50th Anniversary.  
o Celebration event in March netted over $100,000 in additional unrestricted revenue. 


• The number of donors contributing to the Annual Fund is relatively small.  
o In 2013‐14 (as of 4/1/14), Annual Fund contributions have been received from 87 donors, 


including members, State Affiliates, and industry members. (Using 55,000 as total membership, 
87 donors are 0.2%, or less than 1%, of SNA members.) 


• Limited connection between SNA and SNF boards: 
o In 2013‐14, the president (Leah Schmidt) and president‐elect (Julia Bauscher) are the only persons 


serving on both boards. 
o Patti Montague serves as CEO/Executive Director of both SNA and SNF.  


• Limited communication between SNA and SNF. 







• Volunteer board members have less time to give to non‐profit organizations. 
o Volunteer Board members have full‐time jobs and are finding it difficult to devote the amount of 


time required for travel to meetings.   
• SNF is being included in SNA Planning for the first time. 


o Donna Martin, a member of the SNF Board, and Janet Hedrick, Director of Development for SNF, 
were included in the SNA Strategic Realignment Process. 


o The relationship between SNA and SNF was identified as significant to SNA Strategic Realignment. 
• SNF is not included in SNA Partnership/Sponsorship Platform. 


o Fundraising for SNA and SNF are separate and the efforts of the two cross in the corporate 
community. 


• Donors are becoming more reliant on third‐party ratings of non‐profit organizations, such as Charity 
Navigator. 
o SNF is not rated by Charity Navigator as fundraising costs of SNF have not been significant enough 


to meet the criteria for rating by Charity Navigator.  
• Trends in Fundraising (Gail Perry, MBA, CFRE, Fired Up Fundraising, presentation in April 2013 at 


Association of Fundraising Professionals (AFP) International Conference: Top 10 Trends: How Major 
Donors are Changing and What To Do About It) 
o Trend #1 – Donors are wary of trusting us.  


 SNF needs to build trust by fostering personal relationships with members and other 
potential donors. 


o Trend #2 – The Boomers are becoming the #1 donor population. 
 Boomers own most of the nation’s wealth, they are more generous than the Silent 


Generation, and they volunteer in droves.  They want personal self‐expression. They want 
to express their passions and their individuality. They want to be involved. 


 SNF needs to recognize that Boomers’ personal passions and interests will their giving 
and needs to help them connect to what is most meaningful to them. 


o Trend #3 – Older ladies are THE major donor demographic. 
 A recent study found that women are more than TWICE as generous as men. 
 Women are more likely to give to charity, and they are more likely to give more. (Women 


Give 2012, Women’s Philanthropy Institute, Indiana University.) 
 The demographic profile for SNA gives SNF significant opportunities for support.  


o Trend #4 – Donors want Donor‐Centered communications. 
 Donors don’t want to hear organizations talking, talking, and talking about how 


wonderful the organizations are. 
 Organizations need to talk (or listen) to its donors about what they think; what they 


believe; what they want to see in the world.  
 SNF needs to focus on the members’ or donors’ perspective. SNF needs to stop talking so 


much about how wonderful SNA/SNF is.  
o Trend #5 – Donors who volunteer give more. They give much more. 


 The 2012 Bank of America Study of High Net Worth Philanthropy  indicated that many 
high net worth donors are volunteering and taking it very seriously. 


 Those who volunteered over 100 hours last year gave their organizations on average 
twice as much as those who volunteered less. 


 SNA/SNF needs to provide members and other potential donors with meaningful 
volunteer opportunities.  


o Trend #6 – Major donors are all over social media. 
 The fact is – some major donors WANT to connect with organizations on social 


media.  That’s their preferred communications channel. 
 SNA/SNF needs to continue to use Facebook, twitter, and other social media. 
 SNA and SNF have separate Facebook and Twitter accounts. 







o Trend #7 – Donors look at their gifts as investments. They want to see impact and ROI. 
 Donors will often give MORE if you let them designate their gifts. 
 Major gifts are almost always focused or designated for one area or another. 
 Even if donors are making an unrestricted gift to “operations,” they want to understand 


what their gifts will achieve. 
 SNA/SNF needs to identify specific opportunities for support and needs to let donors fund 


something specific. 
 SNA/SNF needs to be specific about outcomes and results.  


o Trend #8 – Donors are re‐assured when they see the financials and the numbers. 
 Showing donors the numbers helps to build trust. 
 Discussing financials with donors is a great opportunity for them to understand where the 


money goes and how much it really costs. 
 SNA/SNF needs to talk about where the money is or will be spent to create trust and 


credibility. 
 SNA/SNF needs to be transparent. SNA/SNF needs to show members and donors the 


numbers. SNA/SNF needs to measure and show results of its programs. 
o Trend #9 – Donors are feeling overwhelmed, jaded, and even bored. 


 Everybody is inundated with media messages.  
 Donors will read the “offbeat, playful and fun” first. 
 SNA/SNF needs to distinguish itself by adding surprise and delight to its communications 


with members/donors.  
o Trend #10 – Donors love a Big Idea.  


 The fact that Stanford University was the first university to raise a billion in one year was 
explained by its big ideas.  


  “Stanford has been doing a remarkable job. They have some very big ideas, they are good 
at capturing people’s imagination, thinking about what they can do and what they could 
be,” said Anne E. Kaplan in the New York Times. 


 SNA/SNF needs to define its Big Ideas and talk about them with its members/donors.  
 


3. Capacity and Strategic Position:  What do we know about the “capacity” and “strategic 
position” of our organization that is relevant to this question? *  
• SNA staff capacity to manage educational programs and other initiatives funded by SNF, including 


scholarships, is limited.  
o Management of programs funded by SNF has moved from SNF to SNA staff, who already had 


other assigned responsibilities. 
• SNF staff capacity to secure philanthropic support is limited. 


o The staff of SNF consists of Executive Director, whose primary responsibility is Chief Executive 
Officer of SNA; Director of Development, who began in January 2014; and one support staff 
person, who began in February 2014 and is shared with another department.  


o SNF cannot afford to hire a full‐time Executive Director.  
• SNA and SNF Boards lack knowledge of one another’s direction and the two boards are not aligned in 


their programs. 
• Funding is available, but in most cases: 


o Will fund only a portion of the total budget for a project. 
o Will provide seed money and will want organization to provide ongoing support. 
o Will not be adequate to support staff to administer the program; if funding includes support for 


staff, the staff position will be temporary for the life of the grant.  
• The funds raised by SNF are significantly less than the funding for other organizations addressing 


school food programs, i.e. Share Our Strength, Capital Area Food Bank, FRAC. 







o As SNA focuses on School Nutrition for all students, SNF cannot compete with those organizations 
focused on “Hungry Children.” 


• The process for donors to make gifts to SNF online has been cumbersome and confusing.  
o In March 2014, SNF contracted with Network for Good to provide easy online giving and mobile 


phone giving.  
• The SNF Board may not include those who are most capable of fundraising activities.  
• In fall 2013, the job description for the Director of Development position was revised to focus 


responsibilities on fundraising. 
o An individual with fundraising experience and skills was recruited for the position and began in 


that role in January 2014.  
o A draft three‐year development plan has been written for review of the Executive Director.  


• SNA/SNF is in competition for available funding with a plethora of organizations, many of which have 
come into existence in the last decade, that are addressing childhood obesity, childhood hunger, 
wellness, and healthy lifestyles. 
o SNA/SNF does not provide the following program components that are required by a number of 


funding sources: 
 Direct service to children – “Feeding Hungry Kids” 
 “Physical activity” component  
 Specific geographical focus 


• SNF’s fundraising message to support “healthy eating” is not as compelling as “feeding hungry child.” 
Emotions are not triggered with the message of “healthy eating.” 


• SNF is not raising sufficient unrestricted funds to cover the cost of its operations. 
o In 2012‐13, SNF finished the year in the red for the first time; in prior years, SNF had limited net 


income.  
o SNF pays SNA rent, overhead, and covers administrative fees for services provided by SNA staff. 


 Many foundations are subsidized by the organizations for which the foundation secures 
funding. 
 


4. Ethical Implications: What are the ethical implications?  
• If a 501(c)3 organization receives funding and then grants this funding to a 501(c)4, those funded 


activities and programs must be in compliance with the mission of the (c)3 organization.  This is then 
considered a “valid grant”.  The grant must be related to a charitable benefit and activity and not 
solely for the purpose of funding salaries and positions unless they relate to the benefit or activity. 


• Any and all activity related to funding received through Federal grants must be accounted for by any 
employees of the (c)3 or c(4) organization or independent contractors working on the funded 
program(s). 


• Any and all activity related to funding received from public, private foundations or industry partners 
will be accounted for by complying with a mutually agreed‐upon arrangement with the funder. 


• Recordkeeping, accountability and the due to/due from process between SNA and SNF needs to be 
transparent and in accordance with all regulations.   
o Both SNA and SNF are audited annually. 


• Dollars secured for specific purposes must be used for those purposes. 
 


*What do we wish we knew, but don’t?  
 
 
 
 
 







NEXT STEPS 
 
 Consider following options: 
 


1. Create a new foundation and abandon SNF 
2. Reconstruct the existing SNF Board 
3. Create a 501(c)3 program within SNA 
4. Seek to work with the status quo and improve one step at a time 
 


 Determine advantages and disadvantages of each option. 
 


 Determine which option is most advantageous to fulfilling the mission of SNA. 
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Mission 
Advancing School Nutrition programs by providing resources to school nutrition professionals 
 


Vision 
Well nourished students prepared for success 
 


Value Proposition 
Through collaboration with the School Nutrition Association, allied partners and donors, the 
School Nutrition Foundation is committed to: 


 identifying and supporting school nutrition research, trends and innovations 


 sharing best practices with the school nutrition community 


 providing scholarships to SNA members for professional development and continuing 
education 


 


 
 


Strategic Pillars (in alphabetical order) 
SNF has four strategic pillars that direct and define our work 
 


I. Collaboration  
Relevance:  Collaboration with allied organizations creates opportunities to 
expand the reach of school nutrition. 
 
 Goal 1:  Expand SNF’s partner base 
 Goal 2:  Leverage the power of collaboration to benefit the school 


nutrition community 
 


 Strategy 1:  Identify 2‐3 key partners and explore collaborative 
initiatives  


 Strategy 2: Develop joint programming related to school nutrition 
programs 


 Strategy 3:  Review SNF’s governance structure to ensure the 
makeup of the board will enable the organization grow 


 Strategy 4:  Work more closely with SNA’s Board to further school 
nutrition initiatives  


   


FOR DISCUSSION







 


 


 


II. Education 
Relevance:  Education is the cornerstone of a professional and well trained work 
force.  SNF is a destination for school nutrition scholarships and grants for 
professionals seeking educational opportunities to expand their knowledge in 
the field. 
 


 Goal 1:  provide funding for relevant and useful educational 
programming to school nutrition professionals 


 Goal 2:  strengthen and expand opportunities for professionals to 
pursue their educational goals 
 


 Strategy 1:  working with SNA to identify and prioritize 
educational needs and programming 


 Strategy 2:  expand current scholarship offerings 
 


III. Funding 
Relevance:  A constant and sustainable funding stream ensures that SNF will 
continue to offer relevant and innovative programming to the school nutrition 
community. 
 


 Goal 1:  increase and diversify funding  
 


 Strategy 1:  Establish and define the responsibilities and 
purpose of a development committee 


 Strategy 2:  SNF seeks funding from new partners to monetize 
current and future work  


 


IV. Innovation 
Relevance:  Encouraging and supporting research and innovation in the 
implementation of school nutrition programs. 
 


 Goal 1:  Develop, grow and promote innovation 
 


 Strategy 1:  Create funding opportunities and partnerships 
with members of the school nutrition community to 
encourage research and innovation 


 Strategy 2:  Utilize the SNA Research Committee to establish 
and implement a research agenda 
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School Nutrition Association 
Strategic Plan 


 
 
Core Purpose 
Well‐nourished students prepared for success 
 
Core Values 


1. Collaboration, Relationship Building and Teamwork 
2. Caring Commitment and Service 
3. Lifelong Wellness and Healthy Lifestyles 
4. Passion for Lifelong Learning and Professional Development 
5. Integrity and Ethics 


 
Vision (BHAG) 
Be the authority and resource for school nutrition programs. 
 
Vivid Description 
School nutrition programs are valued as an essential component of the instructional day in every 
school in America, contributing to student's optimal health, well‐being and academic success which 
ensure a healthier and productive community.  School meals are accessible to all students at no cost.  
SNA is the hub of a vibrant network of school nutrition professionals providing nutritious meals when 
and where students meet.  School nutrition professionals depend on SNA to deliver programs and 
information that helps them administer quality programs.  All school nutrition professionals seek 
membership in SNA as the one‐stop destination for professional development and program excellence. 
SNA members serve as content experts, trainers, and advocates reinforcing SNA as the voice of School 
Nutrition.  SNA is the driving force amongst allied organizations with the common goal of feeding our 
nation’s school children, and preparing them for academic success.  Education, health and political 
leaders turn to SNA for reliable, accurate and timely information about school nutrition programs.  
Policy makers come to SNA as the authority and resource when developing and implementing 
legislation and regulations.  SNA members are viewed as valued participants in local, state and national 
conversation and decisions pertaining to school nutrition programs.  For industry members, SNA serves 
as the primary gateway to the school nutrition market.  The Association and Foundation have ample 
resources to meet organizational goals. 
 
Mission 
SNA is the national organization of school nutrition professionals committed to advancing the quality 
of school meal programs through education and advocacy. 
   


FOR ACTION 
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Goals 
 
Education and Professional Development 
School nutrition professionals will have the necessary knowledge, skills and expertise to administer, manage and 
deliver healthy school meal programs.  
 
Objectives: 
1. Increase SNA expertise and capacity in professional development programs for adult learners. 
2. Increase availability of training/educational opportunities related to business operations of school 


nutrition programs.  
3. Increase the availability of resources and opportunities to enable members to meet the new federal 


professional standards. 
4. Increase the value of SNA membership for school nutrition directors and their staff through education and 


professional development. 
5. Increase funding for education and professional development programs. 


 
Strategies: 
 


 Review and evaluate how education and training programs are currently delivered (C) 


 Understand and incorporate the principles of adult learning in all SNA training programs (C) 


 Promote and develop training around usage of SNA Keys to Excellence program, an online business 
planning tool for school nutrition directors to benchmark their programs, prepare for the 3‐year 
administrative review and learn best practices (C)   


 Communicate the alignment of the Key Areas in Keys to Excellence with the SNS credentialing exam  (C) 


 Identify implications and next steps for SNA’s Certificate Program in light of professional standards (C) 
 


 Survey members to identify priorities and preferred delivery methods for obtaining training and 
professional development (H) 


 Study advantages and disadvantages of outsourcing content development (H)  


 Evaluate SNA staffing needs to create and deliver content (H) 


 Identify funding sources to support education initiatives (H) 


 Develop business plan for implementing professional development and education programs (H) 


 Explore partnerships for program content development (H) 


 Develop study guide and preparation course for SNS credentialing exam (H) 


 Provide more scholarships and other ways to reduce the costs of participation in SNA education  
programs (H) 


 Work with SNF to increase scholarship funding to support members working towards a degree. (H)  
  


 Create a program of study in content areas where education for school nutrition professionals (major 
city directors, state agencies, district directors and their staff) is needed, but not currently offered. (M) 


 
 
 
 
 
 
 







	 Page	3	
 


Advocacy and Public Image 
Policy makers, school officials, and parents will rely on SNA as the authority for designing and funding school 
meal programs. 
 
Objectives: 


1. Increase the recognition of school nutrition programs as integral in the education process. 
2. Increase policy makers’ understanding of the business of operating school nutrition programs. 
3. Increase allocation of financial and staff resources toward advocacy (lobbying and public relations). 
4. Increase the number of SNA members trained in advocacy. 
5. Increase SNA’s leadership role in the next Child Nutrition Reauthorization. 


 
Strategies: 


 Implement and periodically review elements of the 3‐year legislative plan to support Child Nutrition 
Reauthorization (C) 


 Identify staffing needs and internal competencies for specific advocacy priorities (C) 


 Identify additional sources of funding for advocacy (C) 
 


 Develop policies and procedures to enable SNA to respond quickly to time sensitive issues and 
opportunities (H)  


 Identify partners to work with on research topics related to advocacy (H) 


 Develop a plan to incorporate state agencies in the Child Nutrition Reauthorization effort (H) 


 Develop presentation tools and materials that focus on the business of operating school meal programs  
(H) 


 Develop a public relations plan specific to the area of image of school nutrition programs (H) 


 Develop and deliver a training program to increase grassroots advocacy efforts (H)  


 Develop a campaign to create excitement about importance of advocacy as a member benefit (H) 
 


 Support state affiliates in state advocacy efforts (M) 


 Identify and use state members to enhance visibility at allied organization meetings in their states (M) 


 Develop a plan to increase PAC fundraising (M) 
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Community  
School nutrition programs nationwide will be strengthened through collaboration with members, state affiliates, 
industry and allied partners. 
 
Objectives 


1. Increase School District Owned Memberships and increase membership retention. 
2. Increase engagement in each membership segment. 
3. Remove barriers to participation in SNA activities by anyone interested in school nutrition. 
4. Enhance the SNA and state affiliate partnership to align efforts to achieve SNA strategic goals. 
5. Increase strategic collaboration with industry and allied partners. 


 
Strategies: 


 Utilize directors as the gateway to deliver SNA member benefits for themselves, their school nutrition 
programs and their staff (H) 


 Survey major city directors to identify ways to increase their engagement in the association (H) 


 Develop marketing plan to target member and non‐member district directors to grow School District 
Owned Membership (H) 


 Clarify the leadership path within SNA to increase national leadership pool (H) 


 Develop  sponsorship packages  to increase revenue and return on investment for industry sponsors (H) 
 


 Review bylaws to assess relevance of member segments in today’s environment (M) 


 Evaluate and prioritize the value of membership for each member segment  (M) 
 Create a state affiliation agreement outlining how SNA and state affiliates will support each other (M) 


 Identify and eliminate barriers to participation in SNA (M) 
 Study and resolve issues around state only membership (M) 


 Build participation in a future leaders program for state affiliates  (M) 


 Target allied partners that are aligned with SNA programs/priorities (M)  
 


 Identify and offer leadership skills training and opportunities through state affiliates (L) 
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Infrastructure 
SNA will have a financially sustainable funding model with a nimble governance structure and headquarters staff 
organization that is aligned with the strategic plan and reflects contemporary association business practices. 
 
Objectives: 


1. Increase the effectiveness and efficiency of decision making and work systems. 
2. Increase the synergy of SNA and SNF. 
3. Increase recruitment and development of future SNA leaders. 
4. Increase funding and resources to high priorities of the strategic plan. 


 
Strategies: 
 


 Redesign staff structure to support new strategic plan (C) 


 Work with the SNF Board of Directors to maximize the relationship between SNA and SNF to better align 
the work of both organizations with the SNA strategic plan. (C) 


 


 Evaluate and determine the use of committees and task forces (H) 


 Refine the role of the House of Delegates in order to focus on the issues of school nutrition programs (H)  


 Reconfigure the SNA board (H) 
 Evaluate criteria for executive leadership roles (H) 


 Reduce time commitment of volunteers to maximize interest in SNA national leadership opportunities 
(H) 


 Review all SNA/SNF Board policies (H) 


 Identify and prioritize funding opportunities for SNA (H) 


 Define business plan process to develop and evaluate proposals for new initiatives (H) 


 Develop an annual process for evaluation of programs (H) 
 


 Evaluate and propose a process for identifying, recruiting and developing SNA leaders (M) 


 Ensure continuity of SNA representation (single voice/spokesperson) (M) 


 Review composition and role of nominating committee (M) 


 Redesign orientation for board and committees (M) 
 
 


 







 


 


 


 


 


 


 


Policy 
Determination 







 υ  


 


SCHOOL NUTRITION FOUNDATION 


Communication Plan 2014 – 15 


1. Coverage in School Nutrition Magazine 


Foundation Fundamentals Column* 
o June/July 2014:  


o Donor spotlight article; short interviews with corporate, individual and state affiliate 
donors about why SNF is a priority for their dollars.  
 Author: Patty Fitzgerald 


 
o November 2014: 


o Article on Annual Fund, wrap‐up of the current one (2014), call for support of next 
year’s (2015), with theme, etc., overview of what dollars are used for.  
 Author TBD 


 
o April 2015 


o Estate Planning; Tie to Tax Day 
 Author: Janet Hedrick 


FUTURE Topic Suggestions: 
o Your Donation Dollars at Work—interviews with scholarship winners, BIC participants, 


webinar participants (author: SN editorial team) 
o Scholarships Overview (author: SN editorial team) 
o Repeat of Donor Spotlight approach (author: SN editorial team) 


 
HQ View* 
“News” items about: 


o Scholarships (availability, deadline reminders) 
o Program news (e.g. Walmart, webinars) 
o Donation Deadline Reminders 
o Special Events (e.g. Celebration) 
o Annual Fund 
o Planned Giving Program 
o Online/Mobile App 


 
Other 


o Breakfast‐related Main or Food Focus feature (November 14) 


 Possibly Cycle 2 vs. Cycle 3 
o One InProfile pairing (2015) 


 Of two SN Heroes 
 pending continuation of program in 2015 


 Will be scheduled late in 2015 to facilitate identification of profiles, 
subsequent interviews and photos 


 Of individual and corporate donor 
o Guest First Word column: Author TBD by CEO and Editor 
o Promotion by President in Leading Edge column—TBD by President and Editor 
o Donor Thank‐you List (1 page)—March 2015 * 


 
*Pending advertising and space availability; other editorial and marketing priorities 


FOR ACTION







 φ  


 


 


2. Annual Report 


The School Nutrition Association and the School Nutrition Foundation are collaborating to produce a 
combined annual report for 2013‐14. The digital version will be completed before ANC in July. 


 


3. Foundation Newsletter 


The entire family of SNA/SNF e‐newsletters is being reviewed to determine which newsletters 
should be distributed at what frequencies to what audiences. Pending that review, the Foundation 
will schedule quarterly e‐blast focused on 1 – 2 time‐sensitive items in each. 


 


4. Website: 


Janet Hedrick is developing content for the redesigned website and is working with the 
Communications team on incorporating the content into the new design. Website content for SNF is 
being expanded to include information on planned giving and to provide forms for memorial and 
tribute giving. Videos that were developed for each of the School Nutrition Heroes recognized at the 
50th Anniversary Celebration are currently posted on the website. A “Donate Now” button has been 
added to the website to facilitate online giving  
 


5. E‐Blast 


E‐blasts targeted to those attending LAC were used prior to the 50th Anniversary Celebration to 
encourage participation in the event and are being used currently on a regular basis to promote 
Annual Giving. These e‐blasts will continue throughout 2014 and will intensify near the end of the 
year. The e‐blasts provide individuals with the link to the online giving site.   


 


 







School Nutrition Foundation FY 13‐14 Board of Directors 
 


120 Waterfront St., Ste. 300 National Harbor, MD 20745 • 301.686.3100 • (fax) 301.686.3115 • snf@schoolnutrition.org 
    @BeyondBreakfast • www.facebook.com/SchoolNutritionFoundation 


 


FOR DISCUSSION


As of November1 , 2013  


Name  Title & Board Position 
Term Start 
Date 


Term End 
Date 


Length 
of 
Term 


Scott Swogger (Chair) 
 


President & CEO 
AccuTemp Products, Inc. 
Child Nutrition  
Related Industry Member 


8/1/2014  7/31/2017  3 year 


Donna Martin (Vice Chair), EdS, RD, LD, SNS 
 


Director, School Nutrition 
Programs 
Burke County SD, GA 
Member 


9/26/2011  7/31/2014  3 year 


Sandy Ford, SNS (Treasurer) 
 


Director 
Manatee County SD, FL 
Member 


8/1/2014  7/31/2017  1 year 


Mary Begalle, PhD, SNS 
 


Sr Director Channel 
Business Development 
Schwan’s Food Service 
Child Nutrition  
Industry Related Member 


8/1/2014  7/31/2017  3 year 


Ami Childers 
 


Sales & Development 
Training Manager 
PepsiCo Foodservice 
Member 


8/1/2012  7/31/2015  3 year 


Constance “Connie” Mueller, MS, RD, SNS 
 


Retired 
Member 


8/1/2012  7/31/2015  3 year 


Leah Schmidt, SNS 
 


Food Service Director 
Hickman Mills C‐1 SD, MO 
SNA President 


8/1/2013  7/31/2014  1 year 


Marcia Smith, PhD, RD, SNS 
 


Retired 
Member 


8/1/2012  7/31/2015  3 year 


Julia Bauscher, SNS  Food Service Director, 
Jefferson County PS, KY 
SNA President‐Elect 


8/1/2013  7/31/2014  1 year 


Patti Montague, CAE** 
pmontague@schoolnutrition.org 


Executive Director  Ex Officio     
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BYLAWS OF THE SCHOOL NUTRITION FOUNDATION, INC. 
 


ARTICLE I.  IDENTITY. 


 


These Bylaws are enacted for the management of affairs of the School Nutrition Foundation, 


Inc., hereafter sometimes known as the Foundation, not inconsistent with the Virginia 


Nonprofit Corporation Act and the Articles of Incorporation of the School Nutrition 


Foundation, Inc. 


 


Principal Office.  The principal office of the School Nutrition Foundation shall be located at 


120 Waterfront Street, Suite 300, National Harbor, Maryland or such other location as may be 


established by the Board of Directors. 


 


Registered Office and Agent.  The Corporation shall have and continuously maintain a 


registered office and a registered agent in the Commonwealth of Virginia and the State of 


Maryland. 


 


ARTICLE II.  CORPORATE SEAL. 


 


The seal of the corporation shall be circular in form and mounted upon a metal disc suitable 


for impressing the same upon paper.  About the upper periphery of the seal shall appear the 


words “The School Nutrition Foundation, Inc.” and about the lower periphery thereof the 


word “Virginia.”  In the center of the seal shall appear the word, “Seal.” 


 


 


ARTICLE III.  PURPOSES AND OBJECTIVES. 


 


The purposes and objectives of the corporation shall be those stated in the Articles of 


Incorporation and any Mission Statement adopted by the Board of Directors that is consistent 


with the Articles of Incorporation. 


 


 


ARTICLE IV.  BOARD OF DIRECTORS. 


 


There shall be a Board of Directors of the Corporation, which shall supervise and control the 


business, property, and affairs of the Corporation, except as otherwise expressly provided by 


law, the Articles of Incorporation, or these Bylaws. 


 


A.  Composition.  The general management of the corporation shall be vested in a Board 


of Directors of not less than seven (7) persons as voting members and no more than 


thirteen (13) voting members. The number of Directors may be increased or 


decreased by a majority vote of the members of the Board of Directors, but no 


decrease shall have the effect of shortening the term of any incumbent director.  Any 


vacancy occurring in the Board of Directors, or any directorship to be filled by reason 


of an increase in the number of directors, shall be filled by a vote of a majority of the 


members of the Board of Directors. 


 


B. Members.  These members shall include a chairperson, vice chairperson, secretary 


and treasurer.  The Chief Executive Officer of the School Nutrition Association and 
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the Dean of Education of the School Nutrition Association shall be non-voting ex 


officio members.   


 


School Nutrition Association Representation.  The School Nutrition Association shall 


maintain two seats on the Board of Directors.  These two positions will be held by the 


SNA President and SNA President Elect and will be for a one (1) year term.  School 


Nutrition Association representative board members shall have voting privileges and 


count toward the maximum number of the Board of Directors as stated in Article IV 


Section A.   


 


Child Nutrition Industry Representation.  A minimum of two (2) members of the 


Board of Directors shall represent child nutrition industry.  These positions shall 


serve under the same terms and conditions as other members of the Board of 


Directors as outlined in Article IV, Section C and count toward the maximum number 


of the Board of Directors. 


 


C. Election and Term of Office.  The members of the Board of Directors shall be elected 


by the directors at the annual meeting of the Board of Directors.  Members of the 


Board of Directors shall serve for a term of three (3) years or until his or her death, 


resignation or removal.  No director may be elected for more than two (2) successive 


terms. The chairperson, vice chairperson, secretary and treasurer shall serve one year 


terms. 


 


A Director must have served at least on (1) year on the SNF board before being 


eligible for nomination for the position of Chair.  


 


Ex Officio.  The Board of Directors shall have the right to appoint certain ex-officio 


members to the Board of Directors to provide their advice and input to the Board.  An 


ex officio member shall have those rights and privileges prescribed by the Board of 


Directors, and shall not include full voting rights of a Director of the Corporation.  


Such ex officio directors shall not be counted toward the maximum number of Board 


of Directors as stated in Article IV Section A.  Unless otherwise provided by the 


Board of Directors, the term of each ex-officio member shall be one (1) year. 


 


Honorary Director.  A category of “Honorary Directors” will be designated to honor 


friends of the Corporation who have made significant professional or financial 


contributions to the School Nutrition Foundation or the field of child nutrition.  


Honorary Directors will not have voting privileges and Honorary Directors will not 


be counted toward the maximum number of the Board of Directors as stated in Article 


IV Section A.  The term of office for Honorary Directors shall be as follows: 


 


 (a) Each individual Honorary Director may exercise his/her rights and 


privileges until his/her death or voluntary resignation; and 


 


 (b) Any corporation or foundation which qualifies as an Honorary Member 


may designate an individual to serve as its representative on the Board of Directors.  


Such individual shall serve for a maximum of two (2) terms of three (3) years each, or 


until his or her death, resignation or removal and replacement by the contributing 


entity, at which time the corporation or foundation shall select a successor 


representative.   
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D. Executive Committee.  The Board Chairperson, Board Vice Chairperson, Secretary 


and Treasurer of the Foundation shall compose the executive committee and shall act 


when time and resources do not practically permit a meeting of the entire Board, as 


determined by the Board Chair and the Executive Director.  The Executive Director 


of the Foundation shall be ex officio and non-voting. 


 


E. Resignation.  Any director may resign at any time by giving written notice to the 


Chair of the Board of Directors.   Such resignation shall take effect at the time 


specified therein, or, if no time is specified, at the time of acceptance thereof as 


determined by the Chair. 


 


F. Removal.  Any director may be removed from such office, with or without cause, by 


a two-thirds (2/3) vote of the Directors at the annual meeting, or at any regular or 


special meeting of the Board of Directors for which proper notice of such removal is 


provided.  A director's position as such, (in addition to completion of his/her term), 


shall be terminated by his/her death, or voluntary resignation. School Nutrition 


Association Representatives may not be removed from the Board of Directors by 


action of the Board of Directors. 


 


G. Vacancies.  Any director’s position may be filled by the affirmative vote of a two-


thirds (2/3) majority of the remaining directors. A director elected to fill a vacancy 


will serve the unexpired term of his/her predecessor.   The term of a director filled by 


reason of increase in the number of directors will be only until the next regular 


election of directors, i.e. until the next annual meeting of directors.  A vacancy 


occurring due to termination of a director who is an officer of the School Nutrition 


Association shall be filled by the person succeeding to the office of the terminating 


director.   


 


H.  Quorum.  A two-thirds (2/3) majority of directors then in office participating in any 


meeting shall constitute a quorum for the transaction of business by the Board of 


Directors and the affirmative vote of a majority of the directors present in any 


meeting at which a quorum exists shall be the action of the Board of Directors. 


 


I.  Manner of Acting.  Each of the voting directors shall have one vote.  Voting by proxy 


shall not be permitted; however voting by electronic or paper means (such as fax or 


mail) will be an accepted method of voting. 


 


J.  Meetings.  There shall be a minimum of two (2) regular School Nutrition Foundation 


Board of Directors meetings a year.  The annual meeting shall be the last regular 


meeting of the fiscal year.  They may be held upon written notice delivered via paper 


or electronic communication in the manner provided for hereafter; provided further, 


however, that attendance by a director at any meeting of the Board, including 


attendance by conference telephone call, shall constitute a waiver of notice of such 


meeting except when a director attends a meeting for the express purpose of objection 


to the transaction of any business because the meeting is not lawfully called or 


convened. Execution of the Minutes of a meeting of the Board of Directors shall, 


unless expressly therein specified to the contrary, constitute approval of the actions 


therein taken. 
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Meetings of the Board of Directors may be called at any time by the Board Chair or 


by a majority of the Board of Directors for the transaction of general business with 


written specification of such business in the call of the meeting. Such meeting shall 


be held at the principal office of the corporation or at such other place as may be 


stated in the notice of the meeting.  Members of the board of directors or a committee 


of the board may participate in a meeting by means of a conference telephone or other 


communications equipment if all persons participating in the meeting can hear each 


other at the same time.  Notice in writing of all Directors' meetings shall be given by 


the Board Chair or Directors calling such meeting to each of the other Directors at 


least ten (10) calendar days before the date set for the meeting, by sending the same 


via paper or electronic communication to each Director at the last address furnished 


to the Secretary and or Treasurer.  Minutes of such meetings shall be maintained by 


the corporation. 


 


K.  Special Meeting Notice.  Written notice of the time, day, and place of any meeting of 


the Board of Directors shall be given at least ten (10) calendar days and no more 


than sixty (60) calendar days prior to the meeting except as otherwise provided by 


applicable law.  Notice shall be provided to all of the directors, whether voting or 


non-voting.  The purpose for which a special meeting is called shall be stated in the 


notice.  Any director may waive notice of any meeting by a written statement 


executed either before or after the meeting.  Attendance Participation at a meeting 


without objection to notice shall also constitute a waiver of notice. 


 


L.  Conflicts of Interest.  


(a) In the event any director has a conflict of interest that might properly limit such 


director’s fair and impartial participation in Board deliberations or decisions, such 


director shall inform the Board as to the circumstances of such conflict.  If those 


circumstances require the nonparticipation of the affected director, the Board may 


nonetheless request from the director any appropriate non-confidential information 


which might inform its decisions.  "Conflict of interest," as referred to herein, shall 


include but shall not be limited to, any transaction by or with the Corporation in 


which a director has a direct or indirect personal interest, or any transaction in which 


a director is unable to exercise impartial judgment or otherwise act in the best 


interests of the Corporation. 


 


(b) No director shall cast a vote, nor take part in the final deliberation in any 


matter in which he or she, members of his or her immediate family, or any 


organization to which such director has allegiance, has a personal interest that may 


be seen as competing with the interest of the Corporation.  Any director who 


believes he or she may have such a conflict of interest shall so notify the Board prior 


to deliberation on the matter in question, and the Board shall make the final 


determination as to whether any director has a conflict of interest in any matter.  The 


minutes of the Board meeting shall reflect disclosure of any conflict of interest and 


the recusal of the interested director. 


 


M.  Compensation of Directors and Officers.  Neither the Directors nor the Officers shall 


receive any compensation for their services as such; however, the Board of Directors 


may authorize reimbursement for reasonable and documented expenses incurred in 


connection with the performance of services for the Corporation. Nothing herein 
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contained shall be construed to preclude any Director from serving the Corporation 


in any other capacity and receiving compensation therefore. 


 


N.  Committees of Directors.  The Board of Directors and/or Chair, by resolution adopted 


by the directors in office, may designate and appoint one or more committees, each 


consisting of two or more directors, which committees shall have and exercise the 


authority of the Board of Directors in the governance of the Corporation.  However, 


no committee shall have the authority to amend or repeal these Bylaws, elect or 


remove any officer or director, adopt a plan of merger, or authorize the voluntary 


dissolution of the Corporation. The members of each committee shall be appointed 


by the Board of Directors, unless the Board of Directors delegates this responsibility 


to the Chair of the committee.  Each committee, and the director serving on such 


committee, shall serve at the pleasure to the Board of Directors and may be removed 


or replaced by the Board of Directors at any time.  Each committee will keep regular 


minutes of its meetings and report to the full Board of Directors on a regular basis. 


 


O.  Executive Committee.  Between meetings of the Board of Directors, on-going 


oversight of the affairs of the Corporation may be conducted by an Executive 


Committee, the membership of which shall be as set forth in a resolution of the 


Board.  In addition, the Executive Committee can consider management or personnel 


issues and can make recommendations to the full Board of Directors on such 


matters/issues. 


 


P.  Other Committees and Task Forces.  The Board of Directors may create and appoint 


members to such other committees and task forces as they shall deem appropriate.  


Such committees and task forces shall have the power and duties designated by the 


Board of Directors, and shall give advice and make non-binding recommendations to 


the Board.  The Chair and Board of Directors will ensure that at all times there are 


three permanent standing committees:  nominations, audit/investment and 


scholarship. 


 


Q.  Term of Office.  Each member of a committee shall serve for one year or until the 


next annual meeting of the Board of Directors or until a successor is appointed, 


whichever period of time is shorter, unless the committee is sooner dissolved.  


 


R. Vacancies. Vacancies in the membership of committees may be filled by the Chair of 


the Board.   


 


S.  Policies.  Each committee and task force may recommend policies for its meetings to 


the Board of Directors for approval.  Policies may not be inconsistent with these 


Bylaws or with any rules adopted by the Board of Directors. 


 


Article V. OFFICERS 


 


A. Titles.  The officers of the corporation shall consist of a Board Chair, Board Vice 


Chair, Secretary and Treasurer.  The Corporation shall have such other assistant 


officers as the Board of Directors may deem necessary or appropriate, and such 


officers shall have the authority prescribed by the Board.  One person shall not hold 


multiple offices, with the exception of Secretary and Treasurer, which may be filled 


by the same person.  
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B. Executive Director.  The Chief Executive Officer of the School Nutrition Association 


shall be the Executive Director of SNF. The Executive Director shall be responsible 


for all administrative operations of the corporation in accordance with policies 


established by the Board of Directors. 


 


C. Election of Officers.  The officers of the Corporation shall be elected by and from the 


Directors at the annual meeting of the Board of Directors. 


 


D. Term of Office.  The officers of the Corporation shall hold office for one (1) year, 


commencing with the start of the fiscal year and concluding with the end of the fiscal 


year or until their respective successors shall have been duly elected and qualified. 


 


E. Resignation.  Any officer may resign at any time by giving written notice to the Chair 


of the Board.  Such resignation shall take effect at the time specified in the notice, or if 


no time is specified, then immediately.   


 


F.  Removal.  Any officer may be removed from such office, with or without cause, by a 


two-thirds vote of the directors at any regular meeting, or at any special meeting of 


the Board for which notice of such intended removal was provided.  


 


G. Vacancy.  Whenever any vacancy shall occur, the office shall be filled by and from 


the Board of Directors. 


 


H.  Chair.  The Board Chair shall preside at all meetings of the Board of Directors.  He 


or she shall further perform such other acts as are usually incident to the office of 


Board Chair of a corporation and such further acts as may be required by the Board of 


Directors.  The Board Chair may also perform the duties of other officers of the 


corporation except that of the Secretary and Treasurer. 


 


I.  Vice Chair.  The Board Vice Chair shall discharge the duties of the office of Board 


Chair during his/her absence or inability to act, and shall perform such other duties as 


the Directors may authorize or direct.  If neither the Chair nor the Vice Chair are 


present at a meeting of the Board of Directors, then the Directors present at the 


meeting shall appoint a member to chair such meeting. 


 


J.  Secretary.  The Secretary shall keep the minutes of the meetings of the Board of 


Directors; see that all notices are duly given in accordance with the provisions of these 


Bylaws; ensure staff members keep corporate records; and in general, perform all 


duties incident to the office of Secretary and such other duties as may be assigned by 


the Board of Directors. 


 


K. Treasurer.  The Treasurer shall be responsible for and oversee all financial matters of 


the Corporation and in general perform all the duties incident to the office of Treasurer 


and such other duties as from time to time may be assigned to him or her by the Board 


of Directors. 
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ARTICLE VI.  INDEMNIFICATION OF OFFICERS AND DIRECTORS. 


 


The corporation shall indemnify each officer and director of the corporation who was 


or is a party or is threatened to be made a party to any threatened, pending, or 


completed action, suit, or proceeding, whether civil, criminal, administrative, or 


investigative, by reason of the fact that he/she is or was a director, officer, employee, 


or agent of the corporation or is or was serving at the request of the corporation as a 


director, officer, employee, or agent of another corporation, partnership, joint venture, 


trust, or other enterprise, against expenses (including attorneys' fees), judgments, 


fines, and amounts paid in settlement actually and reasonably incurred by him/her in 


connection with such action, suit, or proceeding if he/she acted in good faith and in a 


manner he reasonably believed to be in the best interests of the corporation and, with 


respect to any criminal action or proceeding, had no reasonable cause to believe 


his/her conduct was unlawful.   


 


The termination of any action, suit, or proceeding by judgment, order, settlement, or 


conviction or upon a plea of nolo contendere or its equivalent shall not of itself create 


a presumption that the person did not act in good faith and in a manner which he/she 


reasonably believed to be in the best interest of the corporation and, with respect to 


any criminal action or proceeding, had reasonable cause to believe that his/her conduct 


was unlawful.  Provided, however, in the event such threatened, pending or completed 


action or suit is by or in the right of the corporation to procure a judgment in its favor, 


no indemnification shall be made in respect to any claim, issue or matter as to which 


such officer or director has been adjudged to be liable for negligence or misconduct in 


the performance of his/her duty to the corporation unless and only to the extent that 


the court in which such action or suit was brought determines on application that, 


despite the adjudication of liability, but in view of all circumstances of the case, such 


person is fairly and reasonably entitled to indemnification for such expenses which 


such court deems proper.  The indemnification provided by the paragraph shall 


continue as to a person who has ceased to be an officer or director and shall inure to 


the benefit of such person's heirs, executors and administrators. 


 


 


ARTICLE VII.  AMENDMENTS. 
 


The Board of Directors shall have the power to alter, amend or repeal the Bylaws or 


adopt a new code of Bylaws by the affirmative vote of not less than two-thirds (2/3) 


majority of the Board of Directors, at a meeting of the Board or by a two-thirds (2/3)  


vote returned via paper or electronic communication, provided the amendments have 


been reviewed and recommended by the Executive Committee and that all members of 


the Board have received written copies of the proposed amendments at least 15 days 


prior to the voting deadline.  The Bylaws as amended may contain any provisions for 


the regulation and management of the affairs of the corporation not inconsistent with 


the Virginia Nonprofit Corporation Act or the Articles of Incorporation by which this 


corporation is authorized to do business. 
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ARTICLE VIII.  FISCAL YEAR. 


 


The annual accounting period shall be a fiscal year ending July 31.  The fiscal year of 


the Corporation shall begin August 1 and end July 31. 


 


ARTICLE IX.  LIQUIDATION 


 


Upon liquidation or cessation of activities of the Corporation, the Board of Directors 


shall determine, by a two-thirds vote of the membership of the Board of Directors, the 


manner in which the property and assets of the Corporation are to be distributed in 


accordance with the Certificate of Incorporation and the purposes of corporation 


described about in Article III.  


 
 
RECENT AMENDMENTS: 


 


Article IV.A. July 1991, May 1992;  


Article IV.E. May 1991;  


Article IV.F. May 1992;  


Article IV.G. May 1992;  


Article IV.I. May 1992;  


Article V.A. July 1992;  


Articles IV.A., IV.D., & IV.F. September 1993;  


Articles IV. A. and IV.C. October 1994,  


Article IV.A, B, C, G; Article V. A, C, D June 2008;  


Article III, Article IV. B, C, E, F, G; Article V. A, C, D, E; Article VII September 2009;  


Article IV A, B December 2009;  


Article IV. A, B April 2010 


Article I. November 2011 


Article III. November 2011 


Article IV.A November 2011 


Article IV.B, C November 2011 


Article IV.D-S added November 2011 


Article V.B November 2011 


Article V.C-J added November 2011 


Article VIII. November 2011 


Article IX. November 2011 


Article IV.Q June 2012 


 







Proposal to Amend Bylaws                           


Action taken:    Adopted Lost Postponed to: Referred to:  


FOR ACTION 


Proposal # Title Article Section 


2014-a Members of the School Nutrition Foundation Board of Directors IV.  B. 
 


Current Language: 
 
B. Members.  These members shall include a 


chairperson, vice chairperson, secretary and 
treasurer.  The Chief Executive Officer of the School 
Nutrition Association and the Dean of Education of 
the School Nutrition Association shall be non-voting 
ex officio members.   


 
School Nutrition Association Representation.  The 
School Nutrition Association shall maintain two seats 
on the Board of Directors.  These two positions will 
be held by the SNA President and SNA President 
Elect and will be for a one (1) year term.  School 
Nutrition Association representative board members 
shall have voting privileges and count toward the 
maximum number of the Board of Directors as 
stated in Article IV Section A.   


 
Child Nutrition Industry Representation.  A minimum 
of two (2) members of the Board of Directors shall 
represent child nutrition industry.  These positions 
shall serve under the same terms and conditions as 
other members of the Board of Directors as outlined 
in Article IV, Section C and count toward the 
maximum number of the Board of Directors. 


 


Proposed Changes: 
 
B. Members.  These members shall include a 


chairperson, vice chairperson, secretary and 
treasurer.  The Chief Executive Officer of the School 
Nutrition Association and the Dean of Education of 
the School Nutrition Association shall be a non-
voting ex officio members.   


 
School Nutrition Association Representation.  The 
School Nutrition Association shall maintain two seats 
on the Board of Directors.  These two positions will 
be held by the SNA President and SNA President 
Elect and will be for a one (1) year term.  School 
Nutrition Association representative board members 
shall have voting privileges and count toward the 
maximum number of the Board of Directors as 
stated in Article IV Section A.   


 
Child Nutrition Industry Representation.  A minimum 
of two (2) members of the Board of Directors shall 
represent child nutrition industry.  These positions 
shall serve under the same terms and conditions as 
other members of the Board of Directors as outlined 
in Article IV, Section C and count toward the 
maximum number of the Board of Directors. 


 


If Adopted: 
 
B. Members.  These members shall include a 


chairperson, vice chairperson, secretary and treasurer.  
The Chief Executive Officer of the School Nutrition 
Association shall be a non-voting ex officio member.   


 
School Nutrition Association Representation.  The 
School Nutrition Association shall maintain two seats 
on the Board of Directors.  These two positions will be 
held by the SNA President and SNA President Elect 
and will be for a one (1) year term.  School Nutrition 
Association representative board members shall have 
voting privileges and count toward the maximum 
number of the Board of Directors as stated in Article IV 
Section A.   


 
Child Nutrition Industry Representation.  A minimum of 
two (2) members of the Board of Directors shall 
represent child nutrition industry.  These positions 
shall serve under the same terms and conditions as 
other members of the Board of Directors as outlined in 
Article IV, Section C and count toward the maximum 
number of the Board of Directors. 


 
 


 
Comments and Recommendations:   The Dean of Education no longer has responsibilities or oversight of the School Nutrition Foundation. Various other SNA senior 
managers are assisting the foundation as needed.  The Dean of Education as well as the other senior managers will attend SNF Board of Directors meetings as needed in the 
future. 
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School Nutrition Foundation 


Development Plan 


2014 – 2016 


Update 5/7/14 


Goal: 


 Enhance the philanthropic support of the School Nutrition Foundation (SNF) to provide 


education, research and scholarship for SNA members. 


Objectives: 


 By 2016, increase giving to the School Nutrition Foundation to yield net revenue of 


$300,000. (Budgeted net revenue for 2013 – 2014:  $75,740)  


 By 2016, secure at least $150,000 (or at least 50% of net revenue) in net unrestricted 


revenue. 


 By 2016, the active donors will number at least 1,200.  


o 8/1/2013 – 3/18/2014: Approximately 200 donors.  


o If donations continue at the same pace through 7/31/2014: Approximately 342 


donors for 2014 Fiscal Year. (Since 3/18/14, pace of giving has slowed down.) 


o 1,200 donors would be 250% increase over projected number for 2013‐14. 


Strategies: 


 Increase size of average gift to SNF. 


 Increase number of donors to SNF.  


 Expand the donor base beyond members of SNA. 


 Increase revenue from major gifts [Gifts of $10,000 and above]. 


 Develop a planned giving marketing program; identify and document planned gift 


intents [Inclusion in wills; beneficiary of retirement plans and/or insurance policies; etc.] 


 Focus gift planning program on building general endowment of SNF. 


 Create a new identity for SNF as the sister organization of SNA that secures support for 


programs to benefit SNA members and their work to ensure students are nourished and 


prepared for success. 


 Develop funding priorities and a case for support for those priorities.  


 Focus the grants program on securing grants of $50,000 or more from corporate 


foundations and private foundations. 


FOR ACTION
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 Provide donors to SNF with a positive giving experience through appropriate 


acknowledgement, recognition, and stewardship of all contributions.  


 Use “best practices” in development, including data analytics, to build an effective, 


efficient, and donor‐focused development program at SNF.  


 Build a balanced Development Program to include Annual Giving, Major Giving, and 


Planned Giving. 
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Business Plan 2014 


 


2014 


A. ANNUAL GIVING [GIFTS OF LESS THAN $10,000]     


 Research online giving services and develop online giving plan for annual giving. 


COMPLETED 


o Make giving online easy for donors COMPLETED 


o Incorporate “Donate” button for online giving on website COMPLETED 


o Promote online giving ONGOING 


 Enhance the engagement of donors through gift circles using appropriate recognition 


and stewardship. 


o Create giving circles at $50, $100, and $250 levels 


o Select appropriate names for each gift circle 


o Design “benefits” for each gift circle 


o Promote the gift circles 


 Develop a comprehensive donor relations plan, including acknowledgement, 


recognition, and stewardship. IN PROGRESS 


 Work with communications to develop new SNF website IN PROGRESS 


o New overall design for SNA website 


o Expand range of information on Ways of Giving             


 Promote giving to the Annual Fund at ANC ‐ IN PROGRESS  


o Establish a goal for number of and total dollar amount of annual gifts committed 


at ANC 


o Provide an opportunity for giving by mobile phone during ANC COMPLETED 


o Provide a place/computer terminal at ANC for attendees to make online 


contributions to the annual fund 


o Post names of those supporting annual fund at ANC and update as gifts are 


made PLANNED 


o Consider ribbons for ANC nametags for those who have supported the Annual 


Fund RIBBONS ORDERED 


 Secure a challenge gift to match all new gifts (and/or increases) to SNF to be used in last 


three months of 2014. 


 Develop a year‐end strategy for giving to include a series of at least five e‐solicitations 


between Thanksgiving and December 31, 2014. 
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B. MAJOR GIVING [GIFTS OF $10,000 AND ABOVE]   


Begin to create a focused major gifts program 


 Identify priority funding opportunities for major gifts. IN PROGRESS 


o Funding opportunities may include existing and/or new programs that support 


the strategic plan of SNA 


 Develop a plan for contacting corporate foundations and private foundations that have 


potential for supporting SNF 


o Differentiate from corporate marketing dollars and “sponsorship” 


 Submit at least five proposals for funding requests of $50,000 and above before 


December 31, 2014  


 


C. PLANNED GIVING 


 Develop The School Nutrition Legacy Circle IN PROGRESS 


o Consider other name options 


o Develop benefits for membership 


o Design logo/ typeface  


o Write general description COMPLETED 


o Establish “charter” membership period  


o Develop forms needed for person to indicate intent and to permit listing of 


name COMPLETED 


o Develop step‐by‐step process for responding to those making inquiries and those 


making intents known 


 Establish goals for The School Nutrition Legacy Circle 


o Number of inquiries        


o Number of new intents      


 Identify any existing planned gift intentions 


 Announcement of planned giving recognition program to SNA and SNF Boards   


o Identify and recognize SNA and SNF Board members who have made intents 


known 


o Invite others on SNA and SNF Boards to become “charter” member      


 Determine how to track inquiries and commitments 


o In Aptify or Excel Spreadsheet 


 Develop marketing plan for planned giving 


 Create planned giving links on website IN PROGRESS 


o The School Nutrition Legacy Circle – Description, criteria, benefits 


o Suggested wording for a bequest COMPLETED 


o Form to indicate intent COMPLETED 
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o Form to request information COMPLETED 


 


D. OTHER 


 Provide quarterly newsletter from Foundation (Foundation Focus) beginning in 


summer 2014 (See Communications Plan) 


 Schedule feature articles, ads, etc. in “School Nutrition” magazine and on SNA website 


IN PROGRESS (See Communications Plan) 


 Endorse the Donor Bill of Rights BD MEETING 6/4/14 


o Post on website 


o Post in SNA/SNF offices 


 Develop a donor touch‐point management program with specific strategies for 


communication and engagement of donors by area of interest and potential giving 


level IN PROGRESS 


 Begin planning for a School Nutrition Hero Celebration during LAC 2015 – BD MEETING 


6/4/14 


o Goals, objectives, budget, timeline IN PROGRESS 


 Develop series of video pieces of SNA members saying “Why I Support the SNF Annual 


Fund” 


o Post on website 


o Use at meetings and conferences 


 Invite SNA members to share their day‐to‐day stories that can be used to communicate 


the impact of the School Nutrition Professional for use in fundraising for SNF 


o Share stories online 


o Develop videos 


 Consider extending “2014 Giving Year” through 12/31/2014; Conduct the Annual Fund 


Campaign for 2015 from 1/1/2015 – 12/31/2015 to be more donor friendly. BD 


MEETING 6/4/14 


o Although the fiscal year is 8/1 – 7/31, the annual giving year can be oriented to 


the calendar to provide clarity to donors.  
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Business Plan 2015 


 
2015 


 


A. ANNUAL GIVING [GIFTS OF LESS THAN $10,000] 


 Using data from 2014, establish benchmarks for 2015 in each of the following 


categories: 


o Number of new donors: 


 Members 


 Non‐members  


o Number of renewed gifts with upgrades  


o Number of renewed gifts at same level as prior year  


o Number of gifts and total through various channels 


 Review and revise the “Annual Fund” campaign to encourage SNA members to support 


SNF. 


o Consider new name for campaign 


o Establish committee for campaign 


 Promote annual gifts of $1,000 or more 


o Create giving circle for gifts of $1,000 and above  


o Select appropriate name for gift circle for gifts of $1,000 and above 


o Design “benefits” for gift circle for gifts of $1,000 and above 


o Promote the gift circle for gifts of $1,000 and above 


 Use all gift circles to encourage increased giving. 


 Develop a plan for encouraging members of the SNA and SNF Boards to make an annual 


gift.  


o In context of various ways that Board members can support philanthropy and 


SNF 


 Develop and implement a multi‐channel campaign for contributions to the annual fund.  


o Schedule a variety of contacts with members to include mail, email, face‐to‐face, 


online, and/or phone communication 


o Continue to identify and implement strategies for donor acquisition to build the 


donor base beyond SNA members 


o Identify and implement strategies of donor renewal and upgrade 


 Define the criteria for identifying annual giving donors who should be moved to the 


major giving and/or planned giving prospect pools.   
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B. MAJOR GIVING [GIFTS OF $10,000 AND ABOVE] 


 Begin to develop a plan for major giving to include identification, cultivation, solicitation, 


and stewardship of gifts of $10,000 and above     


o Conduct face‐to‐face meetings with potential major donors. 


o Encourage small group events with face‐to‐face follow‐up. 


 Develop and implement individual strategies for those donors identified with high 


capacity/wealth.  


 Educate and involve SNF Board members in the major giving identification and 


cultivation processes.  


 Continue to refine the donor touchpoint management program. 


o Review and revise, as needed, the comprehensive annual calendar for 


communication and interaction for 2015. (These touches should be integrated 


into electronic communication and marketing materials.) 


o Add special communication from SNA CEO and/or President on a periodic basis 


as additional “touch” 


 Submit at least ten proposals for funding requests of $50,000 and above in 2015  


 


C. PLANNED GIVING 


 Develop and implement a comprehensive plan to market giving through wills, insurance 


policies, retirement plans, etc.  


o Develop guidelines and policies for gift planning.   


 Propose to SNF Board that emphasis for planned giving be ENDOWMENT   


 Propose that SNF Board designate all realized planned gifts of $25,000 (amount 


to be determined) or more to Endowment, unless donor indicates another use 


o General Endowment 


o Endowment for Scholarships 


 Develop materials on planned giving to support endowment  


 Develop two planned giving volunteer teams: 


 Gift Planning Team –         


Committee comprised of members of the SNA and SNF Boards (and other 


volunteers) who will contact prospects and donors who indicate an interest in 


learning more about planned giving 


o Develop job description for Gift Planning Team 


o Identify and recruit chairperson(s) 


o Identify and recruit members of the committee (Team members need to 


have made their intents known prior to joining committee.) 
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 Professional Advisors Council –           


Team of professional advisors (sometimes referred to as “agents of wealth”), 


including estate planning attorneys, financial planners, stockbrokers, and others 


who advise clients on estate planning, including charitable giving 


o Develop  job description for Professional Advisors Council     


o Recruit chairperson  


 Have chairperson identify and recruit other members (Staff will 


provide suggestions for members of the Council) 


 


D. OTHER 


 Continue to provide quarterly newsletter from Foundation (Foundation Focus)  


 Continue to feature articles, ads, etc. in “School Nutrition” magazine and on SNA 


website 


 Review and revise the donor touch‐point management program for communication and 


engagement of donors  


 Continue to have SNA members telling others “Why I Support the SNF Annual Fund” 


 Continue to invite SNA members to share their day‐to‐day stories that can be used to 


communicate the impact of the School Nutrition Professional for use in fundraising for 


SNF 


 Have School Nutrition Hero Celebration during LAC 2015 


 Begin planning for School Nutrition Hero Celebration during LAC 2016 


o Goals, objectives, budget, timeline 


 Develop a “Report on Giving” for 2014 


o Recognition of donors 


o Highlight projects supported with philanthropic dollars 


o Online and/or printed 


o Possibly included with annual report 
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Business Plan 2016 


 
2016 


 


A. ANNUAL GIVING [GIFTS OF LESS THAN $10,000]     


 Secure a challenge grant for new and increased gifts and/or for new and increased gifts 


by a specific group of donors (i.e. board members, SNA members in a region or state). 


 Based on the evaluation of the 2015 annual giving strategies, develop and implement a 


multi‐channel campaign for annual giving for 2016.  


o Continue to identify and implement strategies for donor acquisition to build the 


donor base 


 Consider ways to access identified lists of donors with similar interests 


o Continue to identify and implement strategies for donor renewal and upgrade 


 Use gift circles to encourage increased giving 


o Identify and implement strategies for reactivation of lapsed donors 


o Continue to refine the program to increase retention of both first‐time and 


multiple‐year donors  


 Continue to promote increased annual giving through gift circles     


o Create regional and/or state committees for annual giving 


o Encourage competition between states for highest percentage of members 


giving; highest total in annual giving, and other appropriate measures. 


 Continue to identify membership/annual giving donors who should be moved to the 


major giving and/or planned giving prospect pools. 


 


B. MAJOR GIVING [GIFTS OF $10,000 AND ABOVE]   


 Expand prospect research function to support major giving program. 


 Continue to develop and implement individual strategies for those donors identified 


with high capacity/wealth.    


 Continue to expand involvement of SNA and SNF Board members in identification, 


cultivation, and stewardship of major donors/major donor prospects. 


 Conduct activities during conferences and at other times for prospects with high‐level 


capacity to connect more closely to SNA and SNF 


 Submit at least ten proposals for funding requests of $50,000 and above in 2016  


                    


C. PLANNED GIVING/GIFT PLANNING   


 Enhance the planned giving/gift planning program by using a planned giving 


software/marketing provider, such as Crescendo or Stelter  
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 Launch a bequest campaign              


o Materials from the provider (above) will be used to promote the campaign 


o Board members, SNA members (current and past), donors, and volunteers will be 


encouraged to include the SNF in their wills 


o Campaign will include mailings, small group sessions, and one‐on‐one meetings 


o Information on giving through wills will be included in SNA publications, including School 


Nutrition magazine, etc. 


o Special articles and profiles of those making bequests will be highlighted through all 


media channels  


o Bequest messages will be included in annual giving and other appeals 


o Develop a mailing list for planned giving  


 Include those who have been SNA members for 20 years or more 


 Include SNA and SNF Board members 


 Develop a quarterly mailing schedule 


o Review options on brochures ‐ giving through wills, CGAs, retirement funds, 


IRAs, life insurance (fully paid), retained life estates, trusts, etc. 


 Possible use of postcards 


 Testimonials from planned giving donors (Video format) 


 Plan first recognition event for The School Nutrition Legacy Circle 


 Consider having prior to, during, or after ANC or other meeting that many 


members already attend   


 Identify gift item for members of The School Nutrition Legacy Circle 


o Consider etched glass item that donor can display; lapel pin; specially 


designed scarf for women and tie for men 


o Consider other gifts for subsequent years – depending on numbers required 


for minimum 


 Use social media consistently to promote planned giving 


 Implement a phone/mail program to identify those high wealth individuals with interest 


in being contacted to learn more about the giving opportunities at SNF 


 


D. OTHER 


 Continue to provide quarterly newsletter from Foundation (Foundation Focus)  


 Continue to include articles, ads, etc. in “School Nutrition” magazine and on SNA 


website 


 Review and revise the donor touch‐point management program for communication and 


engagement of donors  


 Continue to have SNA members telling others “Why I Support the SNF Annual Fund” 
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 Continue to invite SNA members to share their day‐to‐day stories that can be used to 


communicate the impact of the School Nutrition Professional for use in fundraising for 


SNF 


 Have School Nutrition Hero Celebration during LAC 2016 


 Begin planning for School Nutrition Hero Celebration during LAC 2017 


o Goals, objectives, budget, timeline 


 Develop a “Report on Giving” for 2015 


o Recognition of donors 


o Highlight projects supported with philanthropic dollars 


o Online and/or printed 


o Possibly included with annual report 
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Business Plans 2017 ‐ 2018 


 
By 2016, the development plan will have three components: 


1. PLANNED GIVING/GIFT PLANNING 


2. MAJOR GIVING [GIFTS OF $10,000 AND ABOVE] 


3. ANNUAL GIVING [GIFTS OF LESS THAN $10,000]     


 


Following is an outline for the Development Program in Years 2017 and 2018. 


 PLANNED GIVING/GIFT PLANNING:  


The gift planning program will continue to expand with additional prospects being 


identified through multiple channels; the foundation director of development (and/or 


other staff and/or volunteers) will be personally meeting with these prospects to discuss 


gifts. 


o The planned giving program will continue to focus on building the endowment of the 


School Nutrition Foundation. 


o A comprehensive, multi‐channel marketing strategy will be used to identify persons 


with planned giving interest. 


o The number of bequest intents and other gift plans will continue to grow. 


o Stewardship of those donors who have indicated intent will be an essential element 


of the gift planning program. 


 


 MAJOR GIVING [GIFTS OF $10,000 AND ABOVE] 


The major giving program will focus on identifying individuals with capacity and interest 


who are philanthropic; developing and implementing individual strategies for these 


potential major donors; cultivating, soliciting and stewarding these gifts.  


o Prospect screening and research will be used to identify prospects. 


o SNA and SNF Board members will be involved in the development and 


implementation of individual strategies for major donor prospects. 


o Donor touchpoints, including meetings, conferences, and other activities, will be 


used to build relationships with donors to achieve long‐term commitment and 


support. 


 


 ANNUAL GIVING [GIFTS OF LESS THAN $10,000]   


The annual giving program will focus on acquiring, renewing and upgrading donors at 


the lower levels as the basis of the development program. Increased giving will be 
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encouraged through multiple channels. The annual giving program will provide the 


pipeline for major and planned giving donors. 


o Multiple channels of communication, including direct mail, e‐solicitation, website, 


onsite signage, will be used to acquire new donors. 


o While SNA members are the core of the annual giving program, others with an 


interest in feeding hungry children will be the primary focus of the acquisition 


program. Retention of donors and upgrading gifts through gift circles will be 


emphasized. 


o Annual giving donors who should be moved to the major giving and/or planned 


giving prospect pools will be identified using quantitative and qualitative criteria. 


 







 


 


 


ANNUAL GIVING/UNRESTRICTED 
Regular gift 


Gifts < $1,000 


Most of these gifts are made by members of SNA   


Methodology:  Direct mail; on‐line; at conference; special events 


ANNUAL GIVING 
Regular Gift 


$10,000 > Gifts > $1,000 


Occasionally first gift at this level; more often not first, but 
subsequent gift; may be for specific purpose 


Methodology: Direct mail; online; at conference; personal contact 


MAJOR GIFTS 
Special Gift 


Gifts > $10,000 


Very rarely first gift; usually for a specific purpose 


METHODOLOGY: Formal proposal and/or in person


PLANNED GIFT 
Ultimate gift 


Usually made by those 
with a long‐term 
relationship 


First 


Gift to 
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  SCHOOL NUTRITION FOUNDATION, INC 
  


INVESTMENT POLICY STATEMENT 
 


May 10, 2010 
Approved June 2010 


 
 
GENERAL 
 
This statement of Investment Policy has been adopted by the Board of Directors of the School Nutrition 
Foundation (SNF) to provide guidelines for the investment of funds held by the Foundation.  The 
following definitions identify the types of funds held by the Foundation: 
 
Operating Reserve:  Those funds held to meet expenses that may arise during the current budget year 
which were not budgeted initially or to meet revenue shortfalls during the current budget year.   It shall be 
the responsibility of the SNF Board of Directors to set the amount to be used for these purposes.   
 
Short Term Reserve:  Those funds in excess of the Operating Fund are designed to maximize the returns 
without exposure to undue risk and to provide financial stability to support the mission of SNF.   
 
Priority of Fill:  New revenues will be allocated to the funds with the following priority.  The top priority 
is to maintain the SNF Operating Fund at required levels.  Once that is achieved, any remaining funds will 
be added to the Short Term Reserve Fund. 
 
The following are three special purpose funds, which will be segregated from other SNF funds: 
 
School Nutrition Foundation Memorial Fund: This fund will serve to consolidate current and future 
endowments and member contributions to be used for advancement of SNF scholarship efforts. 
Contributions of $25,000 or less will be applied to the general operating budget of SNF. Restricted 
contributions should have a minimum funding level of $25,000 and will be pooled together for investment 
and distribution purposes. Current funds included are: 
 


Nancy Curry Fund  
 


Kathleen Stitt Fund 
 
Sandy Brooker Fund 


 
  
 
“Invest In Us” Endowment:  It is currently funded at approximately $2,700,000 (July 1, 2010) 
 


FOR DISCUSSION 
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PROCEDURES 
 
To ensure the investment policy is consistent with the current mission of and accurately reflects the 
current financial condition of the Foundation. 
 


1. The Treasurer, working with the Board of Directors for any necessary revisions, shall review 
this investment policy annually and will forward recommendations for revisions or 
modifications of the investment policy to the Board for final approval. 


 
It is anticipated that from time to time the services of an investment adviser may be sought to manage 
portions of SNF funds.  The following procedure shall be followed to engage a new or replace a current 
investment adviser.  The same procedure shall apply for both individually managed accounts and mutual 
funds (with the exception of investments in cash and equivalents). 
  
 


1. The Executive Director, working with an investment consultant retained by SNF, will review 
the candidate(s) and make a recommendation to the Treasurer and Board of Directors, who 
shall have final approval.   
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SCHOOL NUTRITION FOUNDATION, INC 
 


OPERATING FUND 
 
 


PURPOSE 
 
The purpose of the Operating Fund is to provide sufficient cash to meet the financial obligations of the 
School Nutrition Foundation in a timely manner.  
 
INVESTMENT OBJECTIVES 
 
The investment objectives of the Operating Fund are as follows:  


 
 Preservation of Capital 
 
 High Liquidity 


 
 To optimize the investment return within the constraints of (1) & (2) above, minimizing any risk 


to principal caused by changes in investment value. 
 
ALLOWABLE INVESTMENTS 
 
Designated SNF staff (Executive Director, Foundation Director) shall be authorized to invest funds in the 
Foundation’s Operating Fund as follows: 
 


a. Federally-insured Certificates of Deposit not to exceed $100,000 including interest issued by 
commercial banks or savings and loans institutions. 


 
b. Money Market Funds that invest predominantly in government backed securities and other 


investments. 
 
c. Commercial Paper rated A-1/P-1 by Standard & Poor's and Moody's; 
 
d. Repurchase agreements with institutions whose senior debt rating is rated double A or better by 


Standard & Poor's and/or Moody's.  
 


MATURITY 
 
It shall be the responsibility of Executive Director and/or Foundation Director to have sufficient 
allowable investments maturing to meet SNF’s financial obligations in a timely manner.  The maturity on 
investments for the Operating Fund shall be limited to twelve months or less.   
 
 
 







 4


RESTRICTIONS 
 
The intent of this policy is to restrict the assets in the Operating Fund to cash and cash equivalents.   
 
REPORTING  
 
The Executive Director and/ or Foundation Director shall prepare a schedule of investments in the 
Operating Fund for presentation on a monthly basis to the Treasurer, and on a quarterly basis to the SNF 
Board. 
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SCHOOL NUTRITION FOUNDATION, INC 
 


“INVEST IN US” ENDOWMENT 
 


June 2010 
 
 


EXECUTIVE SUMMARY 
 


 
Foundation/ 
Endowment Name:  School Nutrition Foundation 
 
Tax ID:  84-6039412 
  
Account Information Total Market Value as of 07/01/2010:  $2,700,000 
 
 
Primary Objective:  primary emphasis on moderate capital growth with some focus on income 
 
Time Horizon: more than 10 years 
 
Spending Policy:  The annualized amount of the distributions to the beneficiaries will be the 


income generated from the investment portfolio. 
 
Asset Allocation: Asset Class  Minimum  Target Maximum  


U.S. Equities – Large Cap 8 % 15 % 20 % 
U.S. Equities – Mid Cap 0 % 4 % 9 %  
U.S. Equities – Small Cap 0 % 4 % 9 % 
Int’l Equities 7 % 9 % 18 %  
Non-Traditional 0 % 10 % 15 % 
U.S. Core Bonds 35 % 45 % 55 % 
High Yield Bonds 0 % 5 % 10 % 
International Bonds 0 % 5 % 10 % 
Cash 2 % 3 % 7 % 


 
 


Rebalancing Procedures:  Portfolio is rebalanced when the target allocation is adjusted or when 
portfolio exceeds the minimum or maximum constraints (reviewed 
quarterly). 


 
Cash Limits:  SNF wishes to maintain no minimum liquidity needs (cash is handled 


separately). 
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Authorized Decision Makers 
 
The authorized decision maker(s) for the assets under this IPS and their capacity are: Executive Director  
 
 
PURPOSE 
 
The purposes of the “Invest In Us” Endowment are specified in the original documentation.  The fund is 
structured as an endowment and thus the investment time horizon is at least ten years.   
 
INVESTMENT OBJECTIVES 
 
The broad investment objectives of the “Invest In Us” Endowment are as follows: 
 


     Preservation of capital; 
 
     Income to fund programs; 
 
     Real (inflation adjusted) growth, without undue risk. 


 
The objectives of the account should be pursued as a long-term goal designed to generate income and to 
provide moderate growth without exposure to undue risk.  It is understood that fluctuating rates of return 
are characteristic of the securities markets.  The greatest concern should be income generation and 
moderate growth of capital. Recognizing that short-term market fluctuations may cause variations in the 
account performance, the expectations of the account will be to achieve the following specific objectives 
over a trailing three to five year time period: 
 


a.  The account's total return before withdrawals of income should exceed the increase in the 
Consumer Price Index by 2% annually. 


 
b.  The account's total return before withdrawals of income should exceed the increase in the Treasury 


Bill Index by of 2% annually. 
 


c.  The portfolio should be invested to minimize the likelihood of low negative total returns, defined 
as a trailing three year return worse than negative 5%.  It is anticipated that a loss greater than 
this will occur no more than one three year period over a 20-year span. 







 7


 
INVESTMENT GUIDELINES 


 
The investment policies and restrictions presented in this statement serve as a framework to achieve the 
investment objectives at a level of risk deemed acceptable.  These policies and restrictions are designed to 
minimize interfering with efforts to attain overall objectives, and to minimize excluding any appropriate 
investment opportunities.  The policy allows substantial discretion in the asset allocation and 
diversification of the assets for the purposes of increasing investment returns and/or reducing risk 
exposure.  The Investment Consultant and Executive Director have broad responsibility to shift the 
commitment of assets among asset classes, industry sectors and individual securities to pursue 
opportunities presented by long-term secular changes within the capital markets. 
 
Target Asset Mix 
 
The Long Term Reserve shall be comprised of the asset classes listed in the table below.  The target 
weight is the desired weight for each asset class.  The minimum weights and maximum weights are to 
allow for normal market fluctuations.  It shall be the responsibility of the consultant to remain within the 
range specified for each asset class.  In addition, at least semi-annually, the consultant should re-balance 
the portfolio according to the target weights. 
 
 
“Invest in US” Endowment 
 
Equities 
 
The equity portion of the portfolio may be invested in the following: 
 
 1. Large capitalization stocks; 
 2. Mid capitalization stocks; 
 3. Small capitalization stocks 
 4. International stocks; 


5. From time to time, 10-15% of the portfolio may be invested in non-traditional strategies 
using any regulated investment vehicle (typically mutual funds, including real estate 
investment trusts).   


 
Fixed Income 
 
The fixed income portion of the portfolio may be invested in the following: 
 
 1. US Government bonds (including agencies) 
 2. Corporate bonds 
 3. Preferred / convertible bonds 
 4. Inflation indexed securities 
 5. International bonds 
 6. Certificates of deposit 
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Prohibited Investments: 
 
 1. Private placements; 
 2. Letter stock; 
 3. Options, except in mutual funds; 


4. Commodity or futures trading, except in mutual funds where the trading objective is to 
preserve principal; 


5. Short selling, except in mutual funds where the trading objective is to preserve principal; 
 6. Margin transactions 
 


Target Asset Allocation 
 


Asset Class Minimum Target Maximum 
Equities    


Large Cap Core 8% 15% 20% 
Mid Cap Core 0% 4% 9% 


Small Cap Core 0% 4% 9% 
International 


Equity 
7% 9% 18% 


Non-Traditional 0% 10% 15% 
    


Bonds    
Core Bonds 35% 45% 55% 
High Yield 


Bonds 
0% 5% 10% 


International 
Bonds 


0% 5% 10% 


Cash 2% 3% 7% 
 
 
Reporting 
 
The Investment Consultant will evaluate the Invest in US endowment quarterly on a total return basis. 
The following indices, where applicable, will be used to gauge the performance of the various asset 
classes.  Whenever non-traditional strategies are used, their appropriate index will be added to the review 
process. 
 


Asset Class Index 
Large Cap Core Russell 1000 Blend Index 
Mid Cap Core Russell Midcap Blend Index 
Small Cap Core Russell 2000 Blend Index 
International Equity MSCI AC World ex US 
Non-Traditional 1 year U.S. Treasury bill 
Core Bonds BarCap US Govt/ Credit 5-10 
High Yield Bonds BarCap High Yield Index 
International Bonds Citi WGBI NonUSD 
Cash  3-month Treasury Bill 
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SPENDING POLICY 
 
Spending Policy/Distributions Amount  
 
The School Nutrition Foundation will follow a distribution/ spending policy that is authorized by the SNF 
Board of Directors and utilizes the funds to enhance SNF marketing activities. The annual distribution 
will be subject to the following provisions: 
 


1. A maximum of 5% of the portfolio assets will be distributed annually, at the discretion of 
the SNF Board of Directors.  


 
2. The portfolio assets will be valued as of March 31st annually and use a 3 year rolling 


average to determine the annual distribution.  
 


3.   The annual distributions will be released on a monthly basis beginning August 1st annually. 
 
4. The SNF management fee for administration and finance operations will be 0.75% annually 


and applied prior to the distribution date.  
 


 
FREQUENCY OF IPS REVIEW 
 
The SNF Board of Directors recognizes that all investments go through cycles and therefore there will be 
periods of time in which the investment objectives are not met or when specific managers fail to meet 
their expected performance expectations. The SNF Board of Directors accepts the principle that, in the 
absence of specific circumstances requiring immediate action, patience and a longer-term perspective will 
be employed when evaluating investment performance. 
 
The advisor and Foundation Director will meet at least annually to review and update this IPS. 
 
 
DIVERSIFICATION AND INVESTMENT CONSTRAINTS 
 
Investment of the School Nutrition Foundation’s funds shall be limited to securities in the following 
categories: 
 
Assets Classes 
 Money Market Funds 
 U.S. Intermediate Term Taxable Bonds 
 U.S. High Yield Bonds 
 U.S. Equities - Large-Cap Companies 
 U.S. Mid-Cap 
 U.S. Small-Cap 
 Non U.S. Large Stocks- Developed Countries 
 Non-US Stocks – Emerging Markets 
 Non-US Intermediate Bonds 
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Investment Types 
 Open-ended Mutual Funds 
 Exchange Traded Funds 
 Managed Separate Accounts 
 Certificates of Deposit 
 Bonds 
 Preferred Securities 
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“School Nutrition Foundation Memorial Fund 


 
October 2010 


 
 


EXECUTIVE SUMMARY 
 


 
Foundation/ 
Endowment Name:  School Nutrition Foundation Memorial Fund 
 
Tax ID:  84-6039412 
  
Account Information Total Market Value as of September 30, 2010:  $40,000 
 
 
Primary Objective:  primary emphasis on moderate capital growth with some focus on income 
 
Time Horizon: more than 10 years 
 
Spending Policy:  The annualized amount of the distributions to the beneficiaries will be the 


income generated from the investment portfolio. 
 
Asset Allocation: Asset Class  Minimum  Target Maximum  


U.S. Equities – Large Cap 8 % 17 % 20 % 
U.S. Equities – Mid Cap 2 % 6 % 9 %  
U.S. Equities – Small Cap 0 % 6% 9 % 
Int’l Equities 7 % 10 % 18 %  
U.S. Core Bonds 35 % 46 % 55 % 
High Yield Bonds 0 % 6 % 10 % 
International Bonds 0 % 7 % 10 % 
Cash 0 % 2 % 7 % 


 
 


Rebalancing Procedures:  Portfolio is rebalanced when the target allocation is adjusted or when 
portfolio exceeds the minimum or maximum constraints (reviewed 
quarterly). 


 
Cash Limits:  SNF wishes to maintain no minimum liquidity needs (cash is handled 


separately). 
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Authorized Decision Makers 
 
The authorized decision maker(s) for the assets under this IPS and their capacity are: Executive Director  
 
 
PURPOSE 
 
The purposes of the “SNF Memorial Fund” are specified in the original documentation.  The fund is 
structured as an endowment and thus the investment time horizon is at least ten years.   
 
INVESTMENT OBJECTIVES 
 
The broad investment objectives of the “SNF Memorial Fund” are as follows: 
 


     Preservation of capital; 
 
     Income to fund programs; 
 
     Real (inflation adjusted) growth, without undue risk. 


 
The objectives of the account should be pursued as a long-term goal designed to generate income and to 
provide moderate growth without exposure to undue risk.  It is understood that fluctuating rates of return 
are characteristic of the securities markets.  The greatest concern should be income generation and 
moderate growth of capital. Recognizing that short-term market fluctuations may cause variations in the 
account performance, the expectations of the account will be to achieve the following specific objectives 
over a trailing three to five year time period: 
 


a.  The account's total return before withdrawals of income should exceed the increase in the 
Consumer Price Index by 2% annually. 


 
b.  The account's total return before withdrawals of income should exceed the increase in the Treasury 


Bill Index by of 2% annually. 
 


d.  The portfolio should be invested to minimize the likelihood of low negative total returns, defined 
as a trailing three year return worse than negative 5%.  It is anticipated that a loss greater than 
this will occur no more than one three year period over a 20-year span. 
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INVESTMENT GUIDELINES 


 
The investment policies and restrictions presented in this statement serve as a framework to achieve the 
investment objectives at a level of risk deemed acceptable.  These policies and restrictions are designed to 
minimize interfering with efforts to attain overall objectives, and to minimize excluding any appropriate 
investment opportunities.  The policy allows substantial discretion in the asset allocation and 
diversification of the assets for the purposes of increasing investment returns and/or reducing risk 
exposure.  The Investment Consultant and Executive Director have broad responsibility to shift the 
commitment of assets among asset classes, industry sectors and individual securities to pursue 
opportunities presented by long-term secular changes within the capital markets. 
 
Target Asset Mix 
 
The Memorial Fund shall be comprised of the asset classes listed in the table below.  The target weight is 
the desired weight for each asset class.  The minimum weights and maximum weights are to allow for 
normal market fluctuations.  It shall be the responsibility of the consultant to remain within the range 
specified for each asset class.  In addition, at least semi-annually, the consultant should re-balance the 
portfolio according to the target weights. 
 
 
SNF Memorial Fund 
 
Equities 
 
The equity portion of the portfolio may be invested in the following: 
 
 1. Large capitalization stocks; 
 2. Mid capitalization stocks; 
 3. Small capitalization stocks 
 4. International stocks; 
 
 
Fixed Income 
 
The fixed income portion of the portfolio may be invested in the following: 
 
 1. US Government bonds (including agencies) 
 2. Corporate bonds 
 3. Preferred / convertible bonds 
 4. Inflation indexed securities 
 5. International bonds 
 6. Certificates of deposit 
 
 
Prohibited Investments: 
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 1. Private placements; 
 2. Letter stock; 
 3. Options, except in mutual funds; 


4. Commodity or futures trading, except in mutual funds where the trading objective is to 
preserve principal; 


5. Short selling, except in mutual funds where the trading objective is to preserve principal; 
 6. Margin transactions 
 
 
Reporting 
 
The Investment Consultant will evaluate the SNF Memorial Fund quarterly on a total return basis. The 
following indices, where applicable, will be used to gauge the performance of the various asset classes.  
Whenever non-traditional strategies are used, their appropriate index will be added to the review process. 
 


Asset Class Index 
Large Cap Core Russell 1000 Blend Index 
Mid Cap Core Russell Midcap Blend Index 
Small Cap Core Russell 2000 Blend Index 
International Equity MSCI AC World ex US 
Core Bonds BarCap US Govt/ Credit 5-10 
High Yield Bonds BarCap High Yield Index 
International Bonds Citi WGBI NonUSD 
Cash  3-month Treasury Bill 
 
 


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 







APPROVED OCTOBER 2013 


 


 
 
 


  
 


Statement of Investment Policy, Objectives, and Guidelines 
 
 
PURPOSE 
 
This  Investment Policy has been adopted by  the School Nutrition Association’s  (SNA) Board of 
Directors  to provide guidelines  for  the  reserves held by  the Association.   The  reserves of  the 
Association  are  unrestricted  net  assets which  are  calculated  on  a  consolidated  basis.    SNA’s 
reserves  should  balance  the  Association’s  need  to  provide  funds  for maintaining  operations 
during times of financial or other stress in a carefully planned and articulated proposal. 
 
The purpose of this statement of investment policy is to: 
 


 Establish reasonable expectations, objectives and guidelines for the investment of SNA’s 
Investments; 


 Define a process  for  investing SNA’s  Investments which meets  standards of prudence 
and fiduciary responsibility; 


 Define  roles  and  responsibilities  of  parties  involved  in  the  management  of  the 
Investments; 


 Encourage  effective  communication  among  all  parties  involved  in  the  oversight  and 
management of the Investments; 


 Guide Third Party Advisors regarding the investment of the Investments; 


 Establish relevant time horizons for and the basis for evaluating investment results; 


 Provide  a  framework  that  enhances  the  probability  that  investment  goals  for  the 
Investments will be achieved. 


 
GENERAL INVESTMENT PRINCIPLES 
 


1. The Investments shall be invested with the care, skill, prudence, and diligence under 
the circumstances then prevailing that a prudent person acting  in  like capacity and 
familiar  with  such  matters  would  use  in  the  investment  of  a  Portfolio  of  like 
character and with like aims. 


 
2. As  needed,  SNA will  engage  the  services  of  professional,  third‐parties  to  advise, 


manage, and evaluate the performance of SNA’s Investments. Any parties engaged 
by  SNA  in  this  effort will,  at  all  times,  act  in  a manner  consistent with  generally 
accepted standards of fiduciary responsibility and in the sole benefit of SNA.   
 


3. SNA seeks to avoid any real or potential conflicts of interest in the management of 
its  Investments.   Any  parties with  real  or  perceived  conflicts  should  immediately 
notify the Treasurer/Secretary and SNA’s Chief Executive Officer.  
 


FOR DISCUSSION 
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4. SNA  recognizes  that  investments  contain  risks  and  seeks  to manage  these  risks 
through a disciplined  investment process and a diversified  investment strategy. As 
such, greater emphasis is placed on risk at the portfolio level than at the individual 
asset class/Investment Manager level.   


 
THIRD‐PARTY ADVISORS 
 
In managing  the  Investments,  SNA may  delegate  to  qualified  parties  certain  responsibilities. 
These parties may include: 
 


1. Investment  Advisor,  a  person  or  entity  which  may  assist  the  Board,  Finance 
Committee and/or staff  in establishing  investment policy, objectives, and guidelines; 
selecting  Investment Managers; reviewing such managers over  time; measuring and 
evaluating  investment  performance;  providing  education  and  advice  on  financial 
matters to SNA  leadership, and other tasks as deemed appropriate.   The Investment 
Advisor may be granted authority to select  Investment Managers and allocate funds 
in accordance with policy guidelines on a discretionary basis. 


 
2. Investment Managers, have discretion to purchase, hold and sell securities consistent 


with the guidelines established by this policy.  
 


3. Custodian, the entity that maintains possession of securities owned by SNA, collects 
dividend and interest payments, redeems maturing securities, and effects receipt and 
delivery  following  purchases  and  sales.    The  Custodian may  also  perform  regular 
accounting of all assets owned, purchased, or sold, as well as movement of assets into 
and out of the Investment accounts. 


 
4. Additional  specialists  such  as  attorneys,  auditors,  and  others may  be  employed  to 


assist  in meeting  its  responsibilities and obligations  to administer  investment assets 
prudently.   


 
DEFINITIONS 
 


1. “Investment  Pools”  or  “Investments”  shall mean  the  cumulative  investment  funds 
maintained by SNA, which include the Operating Fund, Short Term Operating Reserve 
Fund, Board Designated Special Project Fund, Long Term Reserve Fund, and the Carl 
Perkins Endowment Fund.  


 
2. “Operating Fund” shall mean those funds expected to be spent in the normal course 


of business during the current budget cycle. 
 
3. “Short Term Operating Reserve Fund” shall mean those funds targeted to be used for 


supporting  operations  in  a  downturn  to meet  expenses  that  are  required  for  the 
Association to fulfill its mission. 
   


4. “Board Designated  Special  Project  Fund”  shall mean  those  funds  approved  by  the 
Board to support the annual Plan of Action, or other new strategic initiatives as well 
as capital expenditures. 
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5. “Long Term Reserve Fund” shall mean those funds in excess of Operating Funds and 


Short  Term  Reserve  Funds  designed  to maximize  the  returns without  exposure  to 
undue risk and to provide financial stability to support the mission of SNA. 


 
6. "Board of Directors" or “Board” shall mean the members of SNA’s governing body. 
 
7. “Finance  Committee”  shall  mean  those  members  who  serve  on  SNA’s  Finance 


Committee. 
 
8. “Investment Committee” shall mean those members who serve on SNA’s Investment 


Committee. 
 
9. "Fiduciary"  shall mean  any  individual  or  organization  that  exercises  discretionary 


authority  or  control  over  fund  management  or  any  authority  or  control  over 
management, disposition or administration of any portion of the Investment assets. 


 
10. "Investment Manager" shall mean any individual or group of individuals employed to 


manage  the  investments  (purchase  and  sale  of  securities)  of  all  or  part  of  the 
Investment assets.   This may  include, but shall not be  limited  to separate accounts 
managers, mutual funds, and exchange traded funds. 


 
11. "Investment Advisor"  shall mean any other  individual or organization employed  to 


provide  advisory  services,  including  but  not  limited  to  advice  on  investment 
objectives  and/or  asset  allocation,  investment  manager  search/recommendation, 
and performance monitoring. 


 
12. "Securities" shall refer to the marketable investment securities defined as acceptable 


in this Investment Policy Statement. 
 
13. "Investment Horizon" shall be the time period over which the investment objectives, 


as set forth in this Investment Policy Statement, are expected to be met. 
 
DUTIES AND RESPONSIBILITIES 
 
Responsibility of SNA’s Board of Directors 
 
The Board  is charged by  law with responsibility for the management of the assets of SNA. The 
Board shall discharge its duties solely in the interests of SNA, with the care, skill, prudence and 
diligence  under  the  circumstances  then  prevailing,  that  a  prudent  person,  acting  in  a  like 
capacity  and  familiar with  such matters, would  use  in  the  conduct  of  an  enterprise  of  like 
character  with  like  aims.    The  Board’s  specific  responsibilities  relating  to  the  investment 
management of investment assets include: 
 


1. Approve all investment and spending policies for SNA. 
 
2. Approve the hiring and/or termination of the Investment Advisor. 
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3. Periodically review the investment process and performance of SNA’s Investments. 
 
Finance Committee 
 


1. Review the target amounts to be maintained in the Investment Pools.  
 


2. Review  the  Investment  Policy,  investment  performance,  and  the  performance  of  the 
Investment Advisor/Managers regularly and communicate results to the Board. 


 
3. Consider any proposed revisions to this Policy and recommend any appropriate action to 


the Board as necessary and appropriate. 
 
4. Recommend  the  selection or  termination of  Investment Advisors  and  custodians  to  the 


Board. 
 
Staff 
 
The Chief Executive Officer, working with the Controller (collectively “Staff”) is authorized to 
implement the investment decisions as approved by the Board under this Policy.   


1. Implement an investment strategy consistent with the target asset allocations as approved 
by Board.   Staff shall be authorized to utilize  Investment Advisors,  Investment Managers, 
mutual  funds  and  other  appropriate  investment  vehicles  in  the  implementation  of  the 
investment strategy. 


 
2. Determine  the  amount  of  reserves  to  be  held  in  the  Operating  Fund,  Short  Term 


Operating Reserve Fund, and Long Term Reserve Fund 
 
3. Review  the  hiring  and/or  termination  of  Investment  Managers  as  executed  by  the 


Investment Advisor.   
 
4. Approve changes to the long‐term target asset allocation that are within the minimum and 


maximum asset allocation guidelines set forth in this policy.   
 
5. Review  tactical  adjustments  to  asset  allocations  that  are  within  the  minimum  and 


maximum asset allocation guidelines. 
 


6. Receive  and  distribute  statements/reports  on  the  Investments  at  least  quarterly  to  the 
Finance Committee. 


 
7. Review this Policy at least annually and present any recommended changes to the Finance 


Committee. 
 


Responsibility of the Investment Manager(s) 
 
Each  Investment Manager will  have  full  discretion  to make  all  investment  decisions  for  the 
assets placed under its jurisdiction, while observing and operating within all policies, guidelines, 
constraints, and philosophies as outlined in this Policy and in any additional Statements (which, 
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if/when  issued,  shall  become  attachments  to  and  incorporated  into  this  Statement),  as 
applicable.  Specific responsibilities of the Investment Manager(s) shall include: 
 


1. The timely investment of principal and interest into securities permitted by this policy 
and  in  accordance  to  the  specific  investment  discipline  and  process  for which  the 
manager was hired; 
 


2. Reporting  investment  performance  results  on  a  timely  basis  to  Staff  and/or 
Investment Advisor; 


 
3. Informing  Investment Advisor of any material change  in  its  investment management 


organization  or  personnel  (e.g.,  changes  in  ownership,  structure,  portfolio 
management personnel, investment philosophy, etc.); 


 
4. Voting proxies on behalf of the Investments. 


 
Responsibility of the Investment Advisor 
 
Investment  advice  concerning  the management  of  investment  assets will  be  offered  by  the 
Investment  Advisor,  consistent  with  and  observing  all  policies,  guidelines,  constraints  and 
philosophies as established in this Statement.  Specific responsibilities of the Investment Advisor 
include: 
 


1. Assisting in the development and periodic review of investment policy; 
 


2. Determining an appropriate asset allocation  strategy consistent with Policy  return 
objectives, risk tolerance, liquidity needs and time horizon; 


 
3. Selecting Investment Managers to implement the overall investment strategy; 


 
4. Providing "due diligence" research on the Investment Manager(s), including ongoing 


monitoring  of  Investment  Managers  for  fundamental  changes  in    investment 
management  process  and  evaluation  and  potential  replacement  of  Investment 
Managers upon the occurrence of such events; 


 
5. Reporting investment performance results on a timely basis to the Staff and/or the 


Board or any of its designated committees; 
 


6. Monitoring and reporting the performance of the Investment Manager(s) to provide 
Staff with  the ability  to determine adherence  to  investment policies and progress 
toward the investment objectives; 


 
7. Reviewing  and  recommending  the  Investment  policy  and  presenting 


recommendations to Staff as appropriate; 
 


8. Communicating,  on  at  least  a  quarterly  basis,  any  major  changes  in  economic 
outlook,  investment strategy, or other  relevant  factors  that affect  implementation 
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of either  the  investment process or progress  toward  the  Investments’  investment 
objectives. 
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OPERATING FUND 
 
PURPOSE 
 
The purpose of the Operating Fund is to provide sufficient cash to meet the financial obligations 
of the SNA in a timely manner. 
 
INVESTMENT OBJECTIVES 
 
The investment objectives of the Operating Fund are as follows: 
 


1. Preservation of Capital 
2. Liquidity 
3. Optimize the investment return within the constraints of 1, 2 above. 


 
 
TIME HORIZON 
 
The time horizon for investment purposes shall be one year or less. 
 
INVESTMENT GUIDELINES 
 
Allowable Assets 
 
1.   Cash Equivalents 


 Treasury Bills 


 Money Market Funds 


 STIF Funds (Short Term Investment Funds) 


 Commercial Paper 


 Banker's Acceptances 


 Repurchase Agreements 


 Certificates of Deposit 


 Checking and/or Savings accounts 
 
Maturity 
 
The Operating Fund shall have a weighted average maturity of one year or less.   
 
Credit quality 
 
The average credit quality of the Operating Reserve shall be at least “AA”. 
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BOARD DESIGNATED SPECIAL PROJECT FUNDS 
 
PURPOSE 
 
The purpose of the Board Designated Special Project Funds  is to provide seed money  for new 
programs  and  services  necessary  for  the  Association’s  growth  for  appropriate  multi‐year 
programs  and  services.    In  addition,  the  Association’s  reserves  may  be  used  to  fund 
infrastructure or capital expenditure requirements that cross several years in service or use and, 
therefore, should not be charged to the annual operating budget, such as IT systems with multi‐
year impact. 
 
INVESTMENT OBJECTIVES, TIME HORIZON, INVESTMENT GUIDELINES 
 
Identical to Operating Fund. 
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SHORT TERM OPERATING RESERVE FUND 


 
 
PURPOSE 
 
The purpose of the Short Term Operating Reserve Fund  is to meet the expenses occurring as a 
result  of  unanticipated  issues  and/or  events  or  economic  downturn,  improve  the  return  on 
funds held for possible expenditure over the next one to three years, and to manage investment 
risk. 
 
INVESTMENT OBJECTIVES 
 
The investment objectives of the Short Term Operating Reserve Fund are as follows: 
 


1. Preservation of Capital 
2. Liquidity 
3. Income 
4. Optimize the investment return within the constraints of 1, 2 and 3 above. 


 
TIME HORIZON 
 
The  time horizon  for  investment purposes  shall be 2 – 5  years.  Investment performance and 
strategy will be monitored on a regular basis and adjusted as deemed appropriate. 
 
INVESTMENT GUIDELINES 
 
Allowable Assets 
 
1.   Any investment allowed in the Operating Fund. 
 
2.   Fixed Income Securities 


 U.S. Government and Agency Securities 


 Fixed Income Securities of Foreign Governments and Corporations 


 Corporate Notes and Bonds 


 Mortgage Backed and Asset Backed Bonds 


 Floating Rate Securities 
 
3.  Mutual Funds (including similar pooled investments and in‐house funds) shall be selected on 
the basis that they generally invest in those securities deemed to be allowable above.  However, 
it is understood that assets invested in such commingled vehicles will be managed in accordance 
with  the  investment policies, procedures  and  guidelines  set  forth  in  the prospectus or other 
relevant document for such commingled vehicle, notwithstanding anything to the contrary set 
forth in this Policy.      
 
Maturity 
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The portion of the Short Term Operating Reserve Fund designated above shall have a weighted 
average maturity of 4 years or less.   
 
Diversification 
 
No more than 10% of the Short Term Operating Reserve Fund combined may be in the securities 
of any one issuer with the exception of obligations of the US Government and its agencies, and 
federally insured instruments. 
 
Credit quality 
 
The average credit quality of the Short Term Operating Reserve Fund shall be at least “AA”. 
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LONG TERM RESERVE FUND 
 
PURPOSE 
 
The purpose of SNA’s Long Term Reserve Fund  is to provide financial stability and cash flow to 
support the mission of SNA.   
 
OBJECTIVES 
 
The objectives of  the  Long  Term Reserve  Fund  are  to maximize  returns without  exposure  to 
undue  risk,  as defined herein.   Whereas  it  is understood  that  fluctuating  rates of  return  are 
characteristic of the securities markets, the greatest concern should be  long‐term appreciation 
of the assets and consistency of total portfolio returns. 
 
INVESTMENT OBJECTIVES 
 
The  primary  objective  for  the  Long  Term  Reserve  Fund  is  growth  and  income  as well  as  to 
preserve the  long‐term real purchasing power of the Long Term Reserve Fund.   Emphasis shall 
be placed on minimizing return volatility even at the expense of maximizing total return. 
 
TIME HORIZON 
 
The  time  horizon  for  investment  purposes  shall  be  5‐7  years.    Investment  performance  and 
strategy will be monitored on a regular basis and adjusted as deemed appropriate. 
 
SPECIFIC INVESTMENT GOALS 
 
Over  rolling 5 year periods,  it  is  the goal of  the aggregate  Long Term Reserve Fund assets  to 
exceed, on a net of fee basis: 
 


1. the Consumer Price Index+2% 
2. the 90‐Day U.S. Treasury Bill +3% 
3. other benchmarks deemed appropriate 


 
The investment goals above are the objectives for the aggregate Long Term Reserve Fund rather 
than  for  each  investment  account  (if  more  than  one  account  is  used).    The  goal  of  each 
Investment Manager, over the investment horizon (defined as 5‐7 years), shall be: 
 


1. to meet  or  exceed  the  benchmark  that most  closely  corresponds  to  the  style  of  the 
respective Manager’s investment management; and 


 
2. to display an overall  level of  risk  in  the LTF  that  is consistent with  the  risk associated 


with the respective benchmark (referenced above).   
 


Recognizing  that modern portfolio  theory generally equates  standard deviation with  risk  (i.e., 
the higher an asset’s standard deviation, the “riskier” it is and thus the higher its return should 
be), risk will be measured by the standard deviation of a Manager’s quarterly returns relative to 
the standard deviation of the representative benchmark over a common time frame.  
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Specific  investment  goals  and  constraints  for  each  Investment  Manager,  if  any,  shall  be 
incorporated  as  part  of  this  Statement.    Each  Investment  Manager  shall  receive  a  written 
statement outlining its specific goals and constraints as they may differ from those objectives of 
the aggregate Long Term Reserve Fund. 
 
VOLATILITY OF RETURNS 
 
Achievement of  the  Long Term Reserve Fund's  total  return objective  (as  stated above)  is  the 
Board’s primary concern. The Board understands that in order to achieve its objectives for Long 
Term Reserve Fund assets, the Long Term Reserve Fund will experience volatility of returns and 
fluctuations of market  value.    The portfolio designed  to minimize  (though not  eliminate)  the 
probability of experiencing a “worse case” return of ‐15% in a given year. 
 
INVESTMENT GUIDELINES 
 
Allowable Assets 
 


1. Any investment allowed in the Short Term Operating Reserve Fund 
 


2. Equity Securities 
 


 Common U.S. Stocks 


 International Stocks (up to 50% of the overall equity allocation) 


 Emerging Market Stocks 


 Convertible Notes and Bonds 


 Convertible Preferred Stocks 


 REITs (Real Estate Investment Trusts) 
  


3. Mutual Funds/Pooled Vehicles 
 


Mutual Funds  (including similar pooled  investments and Exchange Traded Funds) shall 
be  selected  on  the basis  that  they  generally  invest  in  those  securities deemed  to be 
allowable above.   However,  it  is understood  that assets  invested  in  such  commingled 
vehicles will be managed  in accordance with  the  investment policies, procedures and 
guidelines set forth in the prospectus or other relevant document for such commingled 
vehicle, notwithstanding anything to the contrary set forth in this Policy.      
 


4. Alternative Investments 
 
Alternative Investments are non‐traditional asset classes used to reduce portfolio volatility.  
In  accordance  with  the  asset  allocation  guidelines  below,  the  use  of  alternative 
investments via SEC‐Registered investment vehicles is permissible. 


 
Maturity 
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The  fixed  income  portion  of  the  Long  Term  Reserve  Fund  designated  shall  have  a weighted 
average maturity of 12 years or less and/or average duration of less than 7 years.   
 
Credit quality 
 
The average credit quality of  fixed  income portion of  the Long Term Reserve Fund shall be at 
least “A”. 
 
Diversification 
 
No more than 10% of the Long Term Reserve Fund combined may be in the securities of any one 
issuer with  the exception of obligations of  the US Government and  its agencies, and  federally 
insured instruments. 
 
Stock Exchanges 
 
To  ensure marketability  and  liquidity,  investment managers will  execute  equity  transactions 
through reputable, recognized stock exchanges.  
 
Prohibited Assets 
 
Any investments that are not specifically identified as permissible.   
 
Prohibited Transactions 
 
Prohibited transactions include, but are not limited to, the following: 
 


 Short Selling (unless through a professionally managed fund/strategy) 


 Margin Transactions (unless through a professionally managed fund/strategy) 


 Private Placements 


 Letter Stock 


 Options (unless through a professionally managed fund/strategy) 
 
Asset Allocation Guidelines 
 
Investment management of the assets of SNA’s Long Term Reserve Fund shall be in accordance 
with the following asset allocation guidelines: 
 
1.      Aggregate Long Term Reserve Fund Asset Allocation Guidelines (at market value) 
 
Asset Class  Minimum  Maximum  Target 


Total Equities  40%  75%  60% 
Total Fixed Income  20%  60%  30% 
Alternative Investments  0%  20%  10% 
Cash/Equivalents  0%  20%    0% 
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The Long Term Target above is recognized as a broad allocation guideline that is consistent with 
the  investment  objectives  of  the  Long  Term  Reserve  Fund.    It  is  understood  that  the  actual 
allocation  of  the  Long  Term  Reserve  Fund may  deviate  from  this  target.    SNA’s  Investment 
Advisor will determine detailed  composition  and  sub‐categories of  this  target,  as well  as  the 
appropriate ranges (minimums/maximums) around this target.    
 
To implement the Asset Allocation strategy, the Investment Advisor may use asset class specific 
Investment Managers, passive index ETFs, as well as “global allocation” Managers that invest in 
multiple  asset  classes.    To maintain more  direct  control  on  the  overall  asset  allocation,  the 
amount allowable to “global allocation” managers is limited to 10%. 
 
REBALANCING 
 
Over  time, due  to  changing  capital market  conditions a portfolio’s actual asset allocation will 
move  away  from  its  long‐term  strategic  target.    SNA  recognizes  that  periodic  portfolio 
rebalancing is a prudent investment practice.       
 
SELECTION OF INVESTMENT MANAGERS 
 
Investment Managers  will  be  selected  based  upon  a  variety  of  quantitative  and  qualitative 
criteria.   
 
PERFORMANCE REVIEW AND EVALUATION 
 
Investment  Managers  will  be  evaluated  against  commonly  accepted  and  pre‐identified 
performance benchmarks.   Consideration shall be given to the extent to which the  investment 
results  are  consistent with  the  investment  objectives,  goals,  and  guidelines  set  forth  in  this 
Statement.  The Board intends to evaluate the portfolio(s) over at least a three‐year period, but 
reserves  the  right  to  terminate  a Manager  for  any  reason,  including  but  not  limited  to  the 
following: 
 
1. investment  performance  that  is  significantly  less  than  anticipated  given  the  discipline 


employed and the risk parameters established; 
 
2. unacceptable justification of poor results; 


 
3. failure  to  adhere  to  any  aspect  of  this  Statement  of  Investment  Policy,  including 


communication and reporting requirements; or 
 
4. significant qualitative changes to the investment management organization. 


 
Investment Manager(s) shall be reviewed regularly regarding performance, personnel, strategy, 
research  capabilities,  organizational  and  business matters,  and  other  qualitative  factors  that 
may impact their ability to achieve the desired investment results. 
 
SNA  recognizes  that  periodic  outperformance  or  underperformance  relative  to  benchmarks 
and/or peer groups  is common, even with top‐tier  Investment Managers.   Consequently, short 
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term  investment performance should not be the principal basis for either hiring or terminating 
any Investment Managers. 
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CARL PERKINS ENDOWMENT FUND 
 
PURPOSE 
 
The purpose of the Carl Perkins Endowment Fund is to support child nutrition advocacy efforts.  
The Fund shall maintain a minimum balance of $50,000. 
 
INVESTMENT OBJECTIVES, TIME HORIZON, INVESTMENT GUIDELINES 
 
Identical to Long Term Reserve Fund. 
 
SPENDING POLICY 
 
This  spending  policy  is  intended  to  establish  reasonable  and  prudent  spending  from  the 
Endowment 
 
As part of SNA’s budget approval process, the Board will establish an annual Spending Rule, which 
will define the annual payout percentage for the Endowment.   Once the Spending Rule has been 
approved, the Staff shall have discretion as to the timing and method of withdrawal of the funds. 
The  Spending Rule will  be  calculated  as  a  percentage of  the  average  total market  value of  the 
Endowment  for  the  trailing  three  years  as  of  the  end  of  the most  recent  calendar  year.    The 
Spending Rule will take into account projections for: 
 


 Total return on the portfolio (including dividends, interest income, realized and 
unrealized gains/losses, investment expenses and fees) 


 Anticipated cash flows into or out of the portfolio based on budgeted forecasts 
 Estimated rate of inflation 


 
The Spending Rule, anticipated inflation, and investment expenses will determine the annual Target 
Investment Return for the Endowment.  SNA recognizes that from time to time annual investment 
returns may  fall  short  of  the  target  investment  return  in  effect.    The  Spending  Rule  for  the 
Endowment will be not more  than 4% of  the average market value of  the Endowment over  the 
trailing three years.   
 
The initial calculation of the Target Investment Return is as follows: 
 


  Initial Spending Rule          4.0% 
  Rate of inflation (estimated)        2.5% 


    Target Investment Return (net of fees)      6.5% 
 
This  Statement  of  Investment  Policy,  which  supersedes  all  other  investment  policy  and 
investment guideline  statements,  is adopted by  the Finance Committee as of  the date  stated 
below and ratified by the Board of SNA whose decision appears in the minutes of record of SNA.   
 
 
Effective:  
 
Ratified:  











 


SCHOOL NUTRITION FOUNDATION  


Recommendations for Actions 


 


Board Meeting 
June 4, 2014 
 
 
POLICY DETERMINATION 


1. Calendar Year for Annual Fund (See Development Plan) 


Background:  The Annual Fund Campaign is conducted to coincide with the fiscal year 
(August 1 – July 31). However, individuals make philanthropic contributions based on a 
calendar year since income taxes are paid on the January – December year. In December 
of each year, non-profit organizations see a significant increase in giving for that reason.  


Financial reports will continue to be based on the fiscal year, but the Annual Fund can be 
conducted January – December and recognition can be given for the total amount given 
January – December of each year.  


As the 50th Anniversary Year, 2014 is an ideal time to encourage giving and that milestone 
can continue to be leveraged through December 31, 2014. 


RECOMMENDATION: The Board of Directors of the School Nutrition Foundation 
approves extending the “2014 Giving Year” through 12/31/2014 and conducting the 
Annual Fund Campaign for 2015 from 1/1/2015 – 12/31/2015 to be more donor focused. 
 
 


2. School Nutrition Hero Celebration 2015 (See Information Documents) 


Background: The Foundation’s 50th Anniversary Celebration in 2014 received a high rating 
for satisfaction in LAC evaluations and garnered net unrestricted revenue of $100,000 for 
the Foundation. The highlight of the evening was the recognition of five school nutrition 
heroes.  


RECOMMENDATION: The Board of Directors of the School Nutrition Foundation 
approves having a fundraising event on Monday, March 2, 2015 during LAC to 
recognize school nutrition heroes and to secure unrestricted revenue for the 
Foundation.  
 
 


3. Planned Giving Policy (See Background Document) 


RECOMMENDATION: The Board of Directors of the School Nutrition Foundation will 
designate any unrestricted bequest of $25,000 or more for investment with SNF 
Endowment Funds.  
  
 







4. Donor Bill of Rights (See Document) 


Background: To ensure that philanthropy merits the respect and trust of the general public, 
the Donor Bill of Rights was created by the Association of Fundraising Professionals (AFP), 
the Association for Healthcare Philanthropy (AHP), the Council for Advancement and 
Support of Education (CASE), and the Giving Institute: Leading Consultants to Non-Profits. 
It has been endorsed by numerous organizations.  


RECOMMENDATION: The Board of Directors of the School Nutrition Foundation 
endorses the Donor Bill of Rights and affirms that donors and prospective donors 
who are asked to support the School Nutrition Foundation have these rights.  
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FINAL REPORT 


School Nutrition Foundation 
SNF 50th Anniversary Celebration 


March 3, 2014 
 


Attendees: Approximately 300 [Seats Purchased: 287] 


Satisfaction (as indicated in LAC Evaluations):  


 Very Satisfied – 60% 


 Satisfied – 29% 


 Neutral – 8% 


 Dissatisfied or very dissatisfied – 3% 
Revenue: 


SPONSORS    SEATS


 Innovator  1  $25,000 20


 Lead Sponsor  7    70,000 70


 Red Carper Sponsor  1  7,500 5


 Champion Sponsor  1  5,000 5


 Supporter Sponsor  7  21,000 21


Subtotal:  17  $128,500 121


TABLES   


 Industry Tables  6  $15,000 60


 SNA Member Tables  2  3,000 20


Subtotal:  8  $18,000 80


TICKETS     


 Industry Tickets  36  $9,000 36


 SNA Member Tickets  50  7,500 50


Subtotal:  86  $16,500 86


OTHER     


 Tributes   3  $7,500


 Advertisements  1  1,500


 Contributions  10  4,525


 Pre‐paid beverages    4,820


 In‐kind staff    18,058


Subtotal:  14  $36,403


TOTAL REVENUE    $199,403 287
 


Expense 
Dinner and reception   $40,181
Printing and postage  5,358
Centerpieces, AV, signage  5,617
Heroes Travel  1,345
Overhead and salaries  20,037
In‐kind expense  18,058
TOTAL EXPENSE  $98,313
Cost Per Table:   $3,277.10   
Cost Per Person:   $327.71


NET REVENUE  $101,090


FOR ACTION







2015 School Nutrition Heroes Celebration 


To benefit SNF, SNA’s sister organization, to provide                                                                 
education, research, and scholarships for SNA and SNA members 


         


So much fun! Doin’ It Again! 
 


2015 Celebration Steering Committee 
Chaired by Gary Vonck and Pat McCoy 
 
Responsibilities: 


 Provide input on the overall planning for the event 


 Review and approve the timeline for the preparation for the event 


 Review and approve budget, including revenue goals, for the event 


 Recruit volunteers for the two committees 


 Assist the members of the two committees, especially the sponsorship committee, in fulfilling their 
tasks 


 Participate in the program to recognize heroes at the event 
 


 Sponsorship Committee 


 Support SNF through the event with a financial contribution or sponsorship 


 Identify potential corporate sponsors  


 Contact sponsors from 2014 event, thank them for their support, and ask them to consider a 
higher level in 2015 


 Make personal calls to four – five prospective donors to ask for support of the event 


 Provide updates on secured commitments 


 Participate in regularly scheduled conference calls to review progress with assigned contacts 
 
 


 School Nutrition Heroes Selection Committee 


 Support SNF through the event with a financial contribution or sponsorship 


 Review and approve the criteria and process for selection of the five school nutrition heroes to 
be recognized at the event 


 Encourage others to submit nominations for school nutrition heroes  


 Participate in evaluating the nominations for  the school nutrition heroes 


PROPOSED MEMBERS: 
o Patti Montague 
o Gary Vonck 
o Pat McCoy 
o Dorothy Caldwell (and/or Sandi Kramer) 
o Becky Domokos‐Bays 
o PREMIER SPONSOR 
o Member of Foundation Board 
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LOGO (To be developed) FOR CELEBRATION OF SCHOOL NUTRITION HEROES 
 
 


You are cordially invited to join the School Nutrition Foundation in celebrating the accomplishments 
of School Nutrition Heroes who have gone above and beyond expectations and have exemplified the 


dedication and commitment of school nutrition professionals across the nation.  
 


Through this event, the School Nutrition Foundation continues its efforts to provide funding for 
education, research and scholarships for SNA members as they build and maintain strong school 


nutrition programs.  
 


Sponsorship Opportunities 
 


PREMIER SPONSOR (1 available)             ________       $50,000 


 Two tables for your special guests, VIP seating, and invitations for all of your guests to 
the Exclusive VIP Reception (Reception for Premier and Benefactors Sponsors only) 


 On stage recognition at the event and the opportunity for brief remarks 


 High visibility at the event through extensive on‐site signage and with a large prominent 
visual display of your company logo 


 Company logo on *Save the Date cards and the *invitation  (*Commitment must be 
made no later than September 1 to be included on the Save the Date card; by November 
15, 2014 to be included on invitation)  


 Company name included in promotional materials for the event  


 Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 


 Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 
National Conference in 2015 (*Commitment must be made no later than November 15, 
2014 to receive recognition at SNIC) 


 Opportunity to participate in the selection of the School Nutrition Heroes to be 
recognized at the event  


 Opportunity to purchase drink tickets and bottles of wine in advance of event 


 Recognition during Foundation update at a General Session at ANC in 2015  


 Recognition in School Nutrition Magazine (One full‐page)  


 One full‐page, premium spaced ad in event program book 


 Prominent listing of company and link on SNF webpage for a 12‐month period 


Innovator (3 available)                                                 $ 25,000 


 One table for your special guests, VIP seating, and invitations for all of your guests to the 
VIP Reception (Reception for Premier and Benefactors Sponsors only) 


 On stage recognition at the event 


 High visibility at the event through extensive on‐site signage  


 Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 


 Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 
National Conference in 2015 (*Commitment must be made no later than November 15, 
2014 to receive recognition at SNIC) 
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 Recognition in School Nutrition Magazine 


 Opportunity to purchase drink tickets and bottles of wine in advance of event 


 One full‐page, premium spaced ad in event program book 


 Prominent listing of company and link on SNF webpage for a 12‐month period 
 


Leader (15 available)___________________                     $10,000 


 Five seats for your special guests and VIP seating 


 On stage recognition at the event 


 High visibility at the event through extensive on‐site signage  


 Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 


 Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 
National Conference in 2015 (*Commitment must be made no later than November 15, 
2014 to receive recognition at SNIC) 


 Recognition in School Nutrition Magazine 


 Opportunity to purchase drink tickets and bottles of wine in advance of event 


 Half page ad in event program book 


 Prominent listing of company and link on SNF webpage for a 12‐month period 
 


Red Carpet (1 available)          __________________              $7,500 


 Three seats for your special guests and VIP seating 


 On stage recognition at the event 


 High visibility at the event through extensive on‐site signage  


 Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 


 Recognition on signage at *School Nutrition Industry Conference (SNIC), and Annual 
National Conference in 2015 (*Commitment must be made no later than November 15, 
2014 to receive recognition at SNIC) 


 Recognition in School Nutrition Magazine 


 Opportunity to purchase drink tickets and bottles of wine in advance of event 


 Quarter page ad in event program book 


 Company listing on SNF webpage for a 12‐month period 
 


Champion (Unlimited)        ________________________             $5,000 


 Three seats for your special guests  


 High visibility at the event through extensive on‐site signage  


 Recognition on signage throughout SNA’s Legislative Action Conference (LAC) 


 Recognition in School Nutrition Magazine 


 Opportunity to purchase drink tickets and bottles of wine in advance of event 


 Company listing SNF webpage for a 12‐month period 
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Other Opportunities: 


 Celebrate a School Nutrition Hero:    $2,500 (Unlimited)         
Create a one page tribute to a school nutrition hero including a photo of that person 
and a description of the positive impact this person has had on school nutrition. 


 Individual tickets: 
o School Nutrition Professionals   $150 
o Industry Members       $350 


 Tables (10 seats) 
o School Nutrition Professionals    $1,500 
o Industry Members        $3,500 


 Advertise in event tribute book: 
o Full‐page    $2,500 
o Half‐page    $1,500 
o Quarter‐page    $750 







5/27/2014SNF Celebration of School Nutrition Heroes


Monday, March 2, 2015


JW Marriott


Preliminary Budget


Expenses


Description Actual 2014
BUDGET 2015 (Based 
on 350 guests)


Actual/ Projected 


2015 Variance


Dinner cost $150 person 43,123.94$            52,500.00$                             52,500.00$                        


Tasting 71.84$                    100.00$                                  100.00$                             


Beverages (foyer) ‐$                                   


Bartender &  Cashier Fee (foyer) 792.00$                  800.00$                                  800.00$                             


‐$                                   


VIP reception for 80 people 3,192.76$               6,000.00$                               6,000.00$                          


Appetizers ‐$                                   


Beverages ‐$                                   


Butler Service ‐$                                   


‐$                                   


Signage 1,000.00$                               1,000.00$                          


AV 1,000.00$                               1,000.00$                          


Photographer 175.00$                  400.00$                                  400.00$                             


Table/room décor 1,390.45$               2,000.00$                               2,000.00$                          


Office Supplies 50.00$                    100.00$                                  100.00$                             


Name cards 82.49$                    100.00$                                 


Postage ‐ Solicitation 300.00$                                 


Printing ‐ Save the Date 795.00$                  800.00$                                  800.00$                             


Postage ‐  Save the Date 872.00$                  500.00$                                  500.00$                             


Printing ‐ Invitations 2,015.00$               2,000.00$                               2,000.00$                          


Postage ‐ Invitation  460.00$                  500.00$                                  500.00$                             


Red carpet 3,001.71$               3,000.00$                              


Step and Repeat 800.00$                                  800.00$                             


Gobos 560.00$                  600.00$                                  600.00$                             


AV in ballroom 440.00$                  500.00$                                  500.00$                             


‐$                                   


‐$                                   


Program book 1,134.00$               1,500.00$                               1,500.00$                          


‐$                                   


Heroes ‐ Travel and hotel 1,345.00$               5,000.00$                               5,000.00$                          


Staff 13,425.00$            30,000.00$                             30,000.00$                        


Staff  (in‐kind) 18,058.00$           


Overhead 7,329.00$               12,000.00$                             12,000.00$                        


98,313.19$            121,500.00$          ‐$                      121,500.00$     


Revenue


Sponsors


 Number 


of tables 


# of 


seats Amount


$50,000 ‐ PREMIER  1 20 50,000.00$                            


$25,000 level 1 25,000.00$            2 20 50,000.00$                            


$10,000 level 7 70,000.00$            8 40 80,000.00$                            


$5,000 level 1 5,000.00$               10 30 50,000.00$                            


Red carpet sponsor 1 7,500.00$               1 3 7,500.00$                              


$3,000 level 7 21,000.00$            ‐$                                        


Tables (10 seats) $3,500 6 15,000.00$            8 80 28,000.00$                            


Tables (10 seats) $1,500 2 3,000.00$               4 40 6,000.00$                              


Individual tickets ($350 each) 36 9,000.00$               40 40 14,000.00$                            


Individual tickets ($150 each) 50 7,500.00$               60 60 9,000.00$                              


TOTAL SEATS 333


294,500.00$                         


Donations 4,525.00$               3,000.00$                              


Tributes 9,000.00$               3,000.00$                              


Pre‐paid beverages 4,820.00$               5,000.00$                              


revenue 305,500.00$              ‐$                          


net revenue 184,000.00$              ‐$                          
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PRELIMINARY TIMELINE FOR THE 2015 CELEBRATION OF SCHOOL NUTRITION HEROES 


On schedule    In danger    Past due 


         


 


DATE  TASK  PERSONS RESPONSIBLE  STATUS  COMPLETED 


JUNE 2014 


6/4/14  SNF Board Approval  Patti M./Janet H.     


6/4/14  Approval of Timeline, 
Budget, Sponsorships  


SNF Board     


6/4 – 6/20/14  Recruit members of the 
Corporate Committee 


Gary V./ Pat Mc.     


By 6/20/14  Materials prepared; website 
established 


Janet H./Communications     


By 6/20/14  Secure Premier Sponsor  Gary V./ Pat Mc.     


Week of 6/23/14  Corporate Committee Call 1  Gary V./Pat Mc. (Janet H.)     


6/27/14  E‐mail to last year’s 
sponsors – opportunity to 
renew support 


Gary V./Pat Mc. (Janet H.)     


6/20/14  Review and approval of hero 
criteria and nomination 
process 


Hero Selection Committee 
(Janet H.) 


   


6/27/14  Send out hero nomination 
forms  


Janet H.      


JULY 2014 


7/2014  Promote event at ANC  SNF     


7/2014  Secure sponsors at ANC  Gary V./Pat Mc.     


AUGUST 2014 


8/1/2014  Determine mailing list  Janet H.     


8/1 – 8/15/2014  Design/layout of “Save the 
Date” 


Michelle D. (Janet H.)     


8/15/2014  “Save the Date” to printer  Michelle D.     


Week of 8/25/14  Corporate Committee Call 2  Gary V./Pat Mc. (Janet H.)     


SEPTEMBER 2014 


9/26/14  Deadline for hero 
nominations 


     


OCTOBER 2014 


10/3/14  Mail “Save the Date”  Michelle D.     


By 10/10/14  Selection of Heroes  Hero Selection Committee 
(Janet H.) 


   


Week of 10/13/14  Phone call to notify heroes  Patti M.     


Week of 10/13/14  Communication with heroes  Patti M. (Draft ‐ Janet H.)     


Week of 10/20  Corporate Committee Call 3  Gary V./Pat Mc. (Janet H.)     


 







5/27/2014 
 


2 
 


	


NOVEMBER 2014 


Week of 11/17  Corporate Committee Call 4  Gary V./Pat Mc. (Janet H.)     


11/18 – 12/13/14   Design/layout of invitation  Michelle D. (Janet H.)     


DECEMBER 2014 


12/13/14  Invitation to printer  Michelle D.     


Week of 12/15  Corporate Committee Call 5  Gary V./Pat Mc. (Janet H.)     


1/5/15  Mail Invitations  Michelle D.     


JANUARY 2015 


Week of 1/5/15  Finalize agenda for event  Janet H./Patti M.     


Week of 1/5/15  Send out beverage order 
forms to sponsors 


Janet H.     


Week of 1/5/15  Request seating lists for 
tables 


Janet H.     


Week of 1/12/15  Corporate Committee Call 6  Gary V./Pat Mc. (Janet H.)     


1/12 – 1/26/15  Design and Layout of 
Program 


Michelle D.     


FEBRUARY 2015 


By 2/6/15  Program to Printer  Michelle D.     


By 2/6/15  Prepare script for evening  Janet H. draft     


Week of 2/16/15  Finalize seating at tables  Janet H./Edna L.     


Week of 2/16/15  Finalize beverage orders  Janet H./Edna L.     


Week of 2/16/15  Finalize script for evening  Janet H.     


Week of 2/23/15  Final lists: Alpha list of 
attendees with table #s; 
alpha list of companies with 
table #s; table list with 
names of attendees for 
each; wine selection by 
tables 


Janet H./Edna L.     


MARCH 2015 


3/2/15  2015 EVENT 


 


 







PLANNED GIVING POLICY 


BACKGROUND:  


Following the Invest In Us Campaign, Community Counselling Service Company, the consultants who 


assisted with the Campaign, included the following in the Final Report on the Campaign in July 1996: 


THE QUEST FOR ENDOWMENT AFTER THE INVEST IN US CAMPAIGN 


Most institutional endowments are amassed over time through the gifts or bequests of 


individuals. While ASFSA [SNA] membership is not wealthy, a few are considered well off. 


Furthermore, it does not require significant assets to bequeath $10,000 or $20,000 [through a 


will]. What is required is the desire to support the organization.  


Recommendations:  


1. Establish a planned giving program, beginning with bequests, no later than fall of 1996. 


2. The most likely initial prospects would appear to be past presidents. 


3. Focus upon the most likely prospects for significant bequests. 


4. Recruit a committee of three or four to pursue the most likely prospects. 


5. Committee members will be most effective if they each provide for SFSF (SNF) in their own 


wills. 


Please note that Janet Hedrick, Director of Development for SNF, has included planned giving in the 


Development Plan. She has successfully designed and implemented a number of planned giving 


programs during her career. She notes that older women are the best prospects for planned giving, 


especially for bequests, and that persons in government and education are the most likely to make gifts 


by bequests as opposed to annual or major gifts.  


Ms. Hedrick has developed planned giving information for the SNF website, which is scheduled to launch 


in July 2014, and is developing a more detailed planned giving action plan to guide the introduction and 


marketing of the program.  


To help market the planned giving program, a commitment  by the SNF Board to use significant bequests 


to fund endowment is proposed, as follows.  


RECOMMENDATION: 


The Board of Directors of the School Nutrition Foundation will designate any unrestricted bequest of 


$25,000 or more for investment with SNF Endowment Funds.   


NOTE: As these funds will be board‐designated for the endowment, the funds will be quasi‐endowment 


and may be used for other purposes by action of the board at a later date, if needed.  


FOR ACTION











 
 


 


 


	


Partners	for	Breakfast	in	the	Classroom	(PBIC)	
Our	breakfast	in	the	classroom	work	continues	with	funding	from	the	Walmart	
Foundation	and	working	with	Food	Research	and	Action	Center	(FRAC),	and	
National	Education	Association	Health	Information	Network	(NEA	HIN).		During	
Phase	2,	we	continue	to	meet	our	goal	of	20,000	additional	students	eating	
Breakfast	in	the	Classroom	(BIC).		The	Partners	are	in	discussions	with	a	potential	
10th	district	that	will	only	add	to	that	number	and	continue	the	successes	of	BIC.			


Cycle	3	Update	
The	Partners	received	funding	to	continue	the	project	for	the	next	two	years.	Under	
the	new	grant,	we	will	be	taking	more	of	a	state	approach,	engaging	our	partners'	
state	affiliates	to	promote	breakfast	in	the	classroom	to	their	members	and	to	
support	the	project.		The	goal	is	to	scale	up	the	project	and	have	tools	available	to	
state	partners	to	engage	with	their	stakeholders	and	networks.		We	also	will	provide	
grants	and	technical	assistance	to	school	districts	in	the	state	to	implement	
breakfast	in	the	classroom.	We	have	working	in	Alabama,	Arizona,	Pennsylvania,	
and	Virginia.	
	
Each	state	will	have	a	summit	to	kick	off	the	grant	process.		Goals	of	the	summits	are	
to	raise	the	profile	of	the	Partners’	project	and	the	benefits	of	the	Breakfast	in	the	
Classroom	program;	to	raise	awareness	of	the	grant	opportunity	among	potential	
grantees;	and	to	provide	technical	assistance	to	school	district	stakeholders	that	are	
interested	in	submitting	an	application.			


The	remaining	three	states	have	been	identified	as	Georgia,	Indiana,	and	Kansas	and	
work	will	begin	with	these	states	in	the	next	few	months.			


Beyond	Breakfast	blog	
Beyond	Breakfast	blog	covered	breakfast	related	topics	
(www.beyondbreakfast.org).		From	December	2013	–	April	2014,	there	have	been	
over	4,000	visitors	to	the	blog.			


 


FOR DISCUSSION







ACTION AND DISCUSSION


Year End Contributions


Direct 


Expenses


Recipient 


Award Salaries Overhead


Management 


Fee Net


2012 $650.00 ($192.00) $458.00


2013 $24,030.00 ($1,401.19) ($1,740.39) ($2,918.67) ($1,734.00) ($1,386.19) $14,849.56 *


2014 $1,325.00 ($1,914.44) ($589.44)


Total Fund Balance $14,718.12


$5,900.24


$20,618.36


* Management fee for YE 2013 should have been 138.62.  Fee was calculated incorrectly.


RECOMMENDATION: In 2013‐14, $5,900.24 be transferred to the Josephine Martin fund to restore the dollars 


incorrectly charged to the account in the prior year. 


Total Fund Balance


Josephine Martin Fund


RECOMMENDATION:  Transfer to restore dollars incorrectly charged in 2012‐13 


Note: The policy for the Josephine Martin Fund does not include payment for staff or overhead. For all other SNF 


scholarships, staff expense and overhead are included as annual expenses, which is standard practice for Association 


Foundations. In 2012‐13 fiscal year, a total of $4,652.67 was charged for salaries and overhead. The management fee 


charged was 7.5% ($1,386.19) rather than .75% ($138.62), the amount specified in the policy for the fund, for a difference 


of $1,247.57.







 


 


 


 


 


 


 


Routine Board 
Business 



















 
 


Board Meeting Evaluation 
June 4, 2014 


 
Please rate each item, using the scoring scheme below.  Your comments should apply to the 
board meeting itself. 
 
Definitely true   5  Somewhat false  2 
Somewhat true  4  Definitely false  1 
Neither true or false  3  Don’t know/can’t answer 0 
 
 


 
FOCUS 


We conducted the meeting with an emphasis on outward vision, rather than 
internal preoccupation  
We focused on strategic leadership  


We focused on the future, rather than the past or the present  
 


RESPECT 
We made collective rather than individual decisions  
We encouraged diversity of viewpoints  
We were sensitive to our members’ needs  
We gave adequate emphasis to the ethics of each issue  


 
INFORMATION 


We had the right information to make wise decisions  
We acknowledged those times when we lacked information or knowledge, 
and made plans to get what we need  
We used the presence of staff appropriately  


 
AGENDA 


The agenda was structured in a way that enhanced our ability to focus 
strategically.  


We spent the right amount of time on most issues  
 
Comments: 







 
 
 
 
 


School Nutrition Foundation 
Board of Directors Meeting 


Wednesday, October 30‐Thursday, October 31, 2013 
SNF/SNA Offices 


120 Waterfront Street/Suite 300 
 


Draft Minutes 


 
Members present: 
Scott Swogger, Chair 
Donna Martin, Vice Chair 
Julia Bauscher 
Mary Begalle 
Sandy Ford, Treasurer 
Leah Schmidt 
Marcia Smith 
 
 
 


SNF Staff: 
Patti Montague, Executive Director 
Kim Williams, SNA Controller 
Julie Abrera, Director  
 
Presenter: 
Robert Casey, CliftonLarsonAllen LLP 
 
Not present: 
Ami Childres 
Connie Mueller 


 


 
Scott Swogger call meeting to order at 1:05pm. 
 
I.  Welcome 
 
Call to Order Welcome 
Scott Swogger welcomed everyone to the meeting. 
 
Roll Call and Establishment of Quorum 
Roll was called and quorum established. Leah Schmidt was appointed timekeeper and Julia 
Bausher was appointed Parliamentarian. 
 
Before the meeting proceeded, Mary Begalle asked for a moment to make an announcement to 
the board. She announced, on behalf of Schwan’s, Sandy Ford will be receiving the gold FAME 
award at the 2014 SNIC meeting in Miami in January. 
 
Approval of July 30, 2013 Minutes 
The July 30, 2013 minutes were included in the advance packet for review.  The September 11‐
12, 2013 Executive Committee minutes were included in the advance packet for review. 
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Motion by Donna Martin to approve the July 30, 2013 minutes and September 11‐12, 2013 
minutes, seconded by Julia Bauscher. Approved unanimously. 
 
Adoption of Agenda 
Agenda was modified to add additional topics. 
 
Under Business Reports: 


 SNF Project Update 
 Fiduciary responsibilities/confidentiality discussion 


 
Under Discussion: 


 Request from NFSMI to use Target Your Market Name 
 
Motion by Mary Begalle to amend agenda as proposed, seconded by Donna Martin, 
Approved unanimously. 
 
II.  Business Report 
 
Executive Committee Report 
Scott Swogger gave an update of the meeting help on September 11‐12, 2013 at the SNF/SNA 
offices. The group, consisting of Scott, Sandy Ford, Donna Martin, Mary Begalle, Patti Montague 
and Julie Abrera, reviewed the draft strategic plan to bring the process started in May 2013 to 
conclusion. There was a review of the report from the joint SNA/SNF board meeting; discussion 
of integration of SNF and SNA; SNF’s 50th anniversary celebration and the creation of SNF’s 
development committee. Gary Vonck and Pat McCoy were appointed co‐chairs of the 
department committee and there was discussion of additional members to the committee. 
Minutes from the meeting were included in the board packet for review.  
 
Audit Committee Report 
Bob Casey of CliftonLarsonAllen, LLP gave the audit report. Due to bylaw changes, the SNF FY 
12‐13 audit was stand alone and not part of a combined SNA/SNF audit. 
 
SNF received a clean, unqualified opinion. While SNF showed a $32,000 loss, a closer look 
reveals a strong balance sheet with 350% in reserves. The notes page was included for the 
board to read at their convenience. From the management letter, the auditors noted a material 
weakness in the cash receipts process. The paragraph related to UPMIFA will be eliminated as 
SNF’s investment and Invest in Us spending policy was produced. There is a recommendation to 
create a category for fundraising expenses. There was no disagreement between the auditors 
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and SNF during the audit process and no significant adjustments were made in the course of 
the audit. 
 
Motion by Donna Martin to accept the FY 12‐13 audit. Seconded by Sandy Ford, the motion 


passed unanimously. 


Audit Committee Report 
The audit committee met with Bob Casey just prior to the board meeting to review the audit 
and audit process. The cash management weakness was discussed and will be changed moving 
forward. The UPMIFA paragraph in the management letter was discussed and the 
investment/spending policy was produced during the meeting, prompting the removal of the 
related language. Present at the audit committee meeting were Scott Swogger, Donna Martin, 
Sandy Ford and Bob Casey. 
 
SNF Financial Report 
Treasurer Sandy Ford reviewed the September 2013 financial report included in the packet for 
review. SNF is up 11% from this time last year. 
 
Mail Ballot Update 
Patti Montague gave an update on the mail ballot which was sent to approve the creation of 
the development committee. The SNF bylaws allow for the creation of this committee. The 
motion passed. 
 
There was discussion about the purpose and ultimate goal of SNF’s 50th anniversary 
celebration. The group agreed that while the celebration will create renewed interest, planning 
must be done to ensure the continued success of SNF for the next 50 years. Potential topics for 
focus by SNF suggested by the group included the supper program, hunger and food insecurity 
and breakfast. 
 
The Josephine Martin Endowment Fund was brought up and the status of fundraising for the 
fund. The fund has raised approximately $23,000 and realized $9,000 in expenses. The 
threshold for permanently restricted fund is $25,000. SNF does not have the resources to raise 
additional dollars for the Martin Fund while doing fundraising for its 50th anniversary. A push 
will be made for contributions to the Martin Fund at LAC when the National Policy Fellow is 
announced and recognized. 
 
SNF Project Update  
In the board packet, an update on SNF programs and projects was included. Julie Abrera 
updated the group on the status of the project. 
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Fiduciary Responsibilities/confidentiality Discussion 
Patti Montague made a presentation to the board on fiduciary responsibilities and 
confidentiality. This presentation was developed by SNA’s legal counsel and is made annually to 
the SNA Board as part of new board orientation. 
 
III.  Action Items 
 
MOTIONS PASSED 


 Motion by Sandy Ford to approve the FY 13‐14 Budget as presented. Seconded by 
Donna Martin, the motion passed unanimously. 


 Motion by Julia Bauscher to approve the newly created strategic plan for SNF as 
presented. Seconded by Leah Schmidt, the motion passed unanimously. 


 Motion by Julia Bauscher to approve the Walmart Foundation Cycle 3 concept. 
Seconded by Scott Swogger, the motion passed unanimously. 
 


Break at 4:45pm October 30, 2013 
Resume 8:30am October 32, 2013 
 
IV.  Discussion 
 
Board Development FY 2013‐2014 
Scott reviewed the makeup of the board with the group. The Board discussed whether it is time 
to expand the board and consider adding an honorary member who could help raise the profile 
of SNF. Does the board look outside its immediate circle and consider an athlete, legislator 
and/or an up and comer, someone who has a strong connection to school nutrition? The board 
should craft a plan to move in that direction and also continue to look for adding members to 
the board who will be active and help fundraise and grow the visibility of SNF. The question was 
asked, How does the board strike a balance between practitioners and outsiders (those with a 
less direct connection to school nutrition operations) to grow the organization? The board 
tasked SNF staff to conduct a best practice review of board growth and generate a short list of 
potential additions to the board for the groups consideration and discussion at the next 
meeting. 
 
SNF’s 50th Anniversary/Development Committee Update 
The creation of the development committee and tasking with working on the 50th anniversary 
event has been completed. The larger job is for the board to work on strategies to sustain SNF 
beyond its 50th anniversary in 2014. 
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There is discussion about what the event will look like. It is being held the Monday evening of 
2014 LAC at the JW Marriott hotel in Washington, DC. The board would like to see an elegant 
evening celebrating SNF’s/school nutrition’s achievements over the past 50 years. Some ideas 
include a display of the evolution of school meals, the evolution of the food pyramid, SNF 
education programs and accomplishments, creating a video that can be shown at LAC, NLC and 
ANC, showcasing heroes of school nutrition, recognize the foundation’s largest donors over the 
years, the accomplishments of Invest in Us, honoring past board members, honoring past 
scholarship winners. In addition, some on the board were hesitant to have the event 
format/meal be a buffet. 
 
Integration of SNF & SNA 
Patti Montague gave an update on integration of SNF and SNA. SNA has engaged Tecker 
International to do a strategic realignment of SNA and review the strategic plan. There will be a 
working session in January 2013 and SNF has been identified as a key stakeholder in the 
process. This plan may result in some readjustment and put resources where they need to be. 
Patti will be identifying ways to more closely link SNF and SNA across all functions of SNA. 
 
The board felt that continuing to meet with the SNA board once a year maintains accountability 
both ways for each board. 
 
There was brief discussion on the projects SNF should seek funding for and be working on and 
the board responded with this list: 


 Create tools for members to help constituents 
 Research 
 Supper programs 
 Competitive foods 
 Community Eligibility Program 


 
While these priorities exist, SNF should not overlook immediate opportunities. 
 
Proposed Bylaw Change 
Patti Montague shared with the board that she has been reviewing the bylaws in light of board 
trends in the association world. There are some suggested changes that include eliminating the 
position of board secretary and changing language to read school nutrition instead of child 
nutrition. In addition, she discussed the role of the Dean of Education as an ex‐officio member 
of the SNF board and recommends removing this position from the SNF board because this 
position no longer works on SNF. 
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Sandy Ford suggested that these items be sent to the board for action in the form of a mail 
ballot in the coming weeks. 
 
Other Discussion 
SNF staff will plan out dates for upcoming board meetings. It was agreed that tentative 
meetings dates should include: March 4, 2014 for post 50th anniversary follow up at LAC, 
meeting at NRA, in Chicago May 19 or 20, 2014 and meeting October 29 & 30 2014. 
 
Use of Target Your Market Name 
NFSMI has approached SNF to use the Target Your Market name as the name for a marketing 
course they are developing. The original course was funded by National Dairy Council who has 
given the name to SNF. The course is being developed for 2013. 
 
Motion by Mary Begalle to allow NFSMI to use the name Target Your Market for the 
marketing course. Seconded by Julia Bauscher, the motion passed unanimously. 
 
Motion to adjourn by Julia Bauscher and seconded by Marica Smith, passed unanimously and 
adjourned at 12:05 pm on October 31, 2013. 
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National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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184. Re: SNF Board Agenda

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'sswogger@accutemp.net'<sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'muellerc28@gmail.com'<muellerc28@gmail.com>,

'Leah Schmidt' <leahs@hickmanmills.org>, Julia O' 'Bauscher

<julia.bauscher@jefferson.kyschools.us>, 'Sandra Ford'

<fords@manateeschools.net>,

'ami.n.childers@pepsico.com'<ami.n.childers@pepsico.com>, Deborah Balla

<DBALLA@schoolnutrition.org>, 'Mary Begalle'

<Mary.Begalle@schwans.com>

Cc: Janet Hedrick <jhedrick@schoolnutrition.org>, Kim Williams

<KWILLIAMS@schoolnutrition.org>, Patricia Montague

<PMONTAGUE@schoolnutrition.org>

Sent Date: May 28, 2014 14:25:22

Subject: Re: SNF Board Agenda

Attachment: TEXT.htm

Absolutely love the new strategic agenda!

 

Donna S. Martin, EdS, RDN, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 5/28/2014 1:31 PM >>>

 

This email is being sent on behalf of Patti Montague, SNF Executive Director, by Deborah Van

Balen.

 

 

The agenda for the SNF Board of Directors Meeting is attached.  You may notice that the format of

the Board meeting is quite different than the meetings in the past.  Leigh Wintz, from Tecker

International, will be a special guest at the Board meeting and she is going to introduce us to the
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Absolutely love the new strategic agenda!

 


Donna S. Martin, EdS, RDN, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"




>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 5/28/2014 1:31 PM >>>



This email is being sent on behalf of Patti Montague, SNF Executive Director, by Deborah Van Balen.


 


 


The agenda for the SNF Board of Directors Meeting is attached.  You may notice that the format of the Board meeting is quite different than the meetings in the past.  Leigh Wintz, from Tecker International, will be a special guest at the Board meeting and she is going to introduce us to the new Strategic Board Agenda.  The SNA Board began using the new strategic format at their April Board meeting.


 


My apologies that I am getting this out to you at such a late date.  SNA’s advocacy efforts have increased and a great majority of my time has been required in the efforts.  We will be sending out the electronic version of the SNF Board Book to you tomorrow and a hard copy of the book will be sent to you overnight on Friday to be delivered on Monday.  If you are not be able to receive the hard copy of the book on Monday, please let Deborah know so we have the book available for you on Tuesday when you get to the hotel.


 


I look forward to seeing everyone next week!


 


Patti


 


****************************************


 


 


Deborah


 


Deborah Van Balen


Executive Assistant


School Nutrition Association


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3114


Phone:  301-686-3100, ext 114


Toll-Free: 800-877-8822, ext 114


Fax:  301-686-3115


www.schoolnutrition.org


 


Take action to help protect school meals! Click here to encourage your Member of Congress to provide the necessary flexibility school nutrition operators need to provide healthy, tasty meals to America’s students while maintaining a financially viable program.  


 


Connect with SNA on Facebook, LinkedIn and Twitter


https://www.facebook.com/SchoolNutritionAssociation


www.linkedin.com/SchoolNutritionAssociation 


https://twitter.com/SchoolLunch


 


TEXT.htm



new Strategic Board Agenda.  The SNA Board began using the new strategic format at their April

Board meeting.

 

My apologies that I am getting this out to you at such a late date.  SNA's advocacy efforts have

increased and a great majority of my time has been required in the efforts.  We will be sending out

the electronic version of the SNF Board Book to you tomorrow and a hard copy of the book will be

sent to you overnight on Friday to be delivered on Monday.  If you are not be able to receive the

hard copy of the book on Monday, please let Deborah know so we have the book available for you

on Tuesday when you get to the hotel.

 

I look forward to seeing everyone next week!

 

Patti

 

****************************************

 

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115

www.schoolnutrition.org

 

Take action to help protect school meals! Click here (

http://www.capwiz.com/asfsa/issues/alert/?alertid=63200006&type=CO ) to encourage your

Member of Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America's students while maintaining a financially viable program. 

 

Connect with SNA on Facebook, LinkedIn and Twitter

https://www.facebook.com/SchoolNutritionAssociation

www.linkedin.com/SchoolNutritionAssociation  ( http://www.linkedin.com/groups/School-Nutrition-

Association-2360119/about )

https://twitter.com/SchoolLunch
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185. SNF Board Agenda

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'Sandra Ford' <fords@manateeschools.net>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Marcia Smith

<mlsdls8@aol.com>, 'Leah Schmidt' <leahs@hickmanmills.org>, 'Bauscher,

Julia O' <julia.bauscher@jefferson.kyschools.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Williams, Kim

<KWILLIAMS@schoolnutrition.org>

Sent Date: May 28, 2014 13:31:13

Subject: SNF Board Agenda

Attachment: SNFJune2014BODAgendaRevised.pdf

This email is being sent on behalf of Patti Montague, SNF Executive Director, by Deborah Van

Balen.

 

 

 

The agenda for the SNF Board of Directors Meeting is attached.  You may notice that the format of

the Board meeting is quite different than the meetings in the past.  Leigh Wintz, from Tecker

International, will be a special guest at the Board meeting and she is going to introduce us to the

new Strategic Board Agenda.  The SNA Board began using the new strategic format at their April

Board meeting.

 

 

My apologies that I am getting this out to you at such a late date.  SNA’s advocacy efforts have

increased and a great majority of my time has been required in the efforts.  We will be sending out

the electronic version of the SNF Board Book to you tomorrow and a hard copy of the book will be

sent to you overnight on Friday to be delivered on Monday.  If you are not be able to receive the

hard copy of the book on Monday, please let Deborah know so we have the book available for you

on Tuesday when you get to the hotel.

 

 

I look forward to seeing everyone next week!

 

 

Patti
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Board of Directors Meeting Agenda              
Crystal City, Virginia 


June 4, 2014 
 Room: Studio E 


Wednesday, June 4 
 
8:30 am I. Call to Order        Scott Swogger 


 A.  Roll Call/Attendance/Introduction of Guests   Scott Swogger 
 B.  Adoption of the Agenda      Scott Swogger 


  C. Confidentiality Proceedings Statement    Scott Swogger 
 D. SNA Strategic Realignment Project & 
      New Strategic Plan       Patti Montague 


E. Introduction of Strategic Board Agenda    Leigh Wintz 
  


9:30 am II.  Discussion of Strategic (Mega) Issue     Patti Montague  
A. How do we maximize the relationship between SNA and SNF     


to better align the work of both organizations with the new  
Strategic Plan? 


 
10:00 am Break 
 
10:15 am II.  Discussion of Strategic (Mega) Issue Continued   Patti Montague  


B. How do we maximize the relationship between SNA and SNF     
to better align the work of both organizations with the new  
Strategic Plan? 


 
11:00 am  III. Adjustment of Strategy       Scott Swogger 


 A.  SNF Strategic Plan (Discussion)     Patti Montague 
 B.  Endorsement of SNA Strategic Plan (Action)   Patti Montague 
           


11:30 am IV. Policy Determination       Scott Swogger 
A. Public         Janet Hedrick 


1) SNF Communications Plan (Action)     
   


Noon  Lunch 
 
1:15 pm IV. Policy Determination Continued      Scott Swogger 


B. Operational 
1) 2014-15 SNF Board (Discussion)    Patti Montague 
2) Proposed Bylaw Change (Action)   Patti Montague 
3) Development Plan  (Action)    Janet Hedrick 
4) SNF Investment Policy & Review of   Patti Montague 


SNA Investment Policy (Discussion) 
5) 2014-15 Invest In Us Distribution (Action)  Patti Montague 
6) 2015 School Nutrition Hero Celebration (Action) Janet Hedrick 


FOR ACTION 







 
 
 


2:30 pm Break 
 
2:45 pm IV. Policy Determination Continued      Scott Swogger 


B. Operational 
1) Planned Giving Policy (Action)    Janet Hedrick 
2) Donor Bill of Rights (Action)    Janet Hedrick 
3) Cycle 3 Walmart Project (Discussion)   Patti Montague  
4) Josephine Martin Endowment (Action)   Patti Montague & 


        Janet Hedrick 
 
3:15 pm V. Routine Board Business                  Scott Swogger 


A. Financial Reports (Discussion)     Sandra Ford    
  1) 2013-14 Operating Budget         & Kim Williams 


2) Investments 
B. Evaluation of Board Meeting     Scott Swogger 
C. Consent Agenda  (Action)     Scott Swogger 


1) Minutes of the October 31, 2013 Board meeting 
4:00 pm Adjourn 





SNFJune2014BODAgendaRevised.pdf



 

 

****************************************

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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186. RE: School Nutrition Foundation Meeting

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Balla, Deborah <DBALLA@schoolnutrition.org>, 'sswogger@accutemp.net'

<sswogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

'Mary Begalle' <Mary.Begalle@schwans.com>, Marcia Smith

<mlsdls8@aol.com>, 'muellerc28@gmail.com' <muellerc28@gmail.com>,

'Julia Bauscher' <julia.bauscher@jefferson.kyschools.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, Thompson, Cheryl

<CTHOMPSON@schoolnutrition.org>, Bullock, Markita

<m_bullock@schoolnutrition.org>

Sent Date: May 27, 2014 09:15:51

Subject: RE: School Nutrition Foundation Meeting

Attachment:

Good Morning, 

 

Due to a meeting recently scheduled on Tuesday, I will not make it in for dinner on Tuesday

evening.

I arrive after 10pm.  I look forward to a productive meeting on Wednesday.

 

Safe travels all and see you next week.
 
Ami Childers

Education Strategy Manager

PepsiCo Foodservice

 

From: Balla, Deborah [mailto:DBALLA@schoolnutrition.org]  

Sent: Monday, May 19, 2014 3:16 PM 

To: 'sswogger@accutemp.net'; 'dmartin@burke.k12.ga.us'; 'Sandra Ford'; Childers, Ami N

{FLNA}; 'Mary Begalle'; Marcia Smith; 'muellerc28@gmail.com'; 'Julia Bauscher'; 'Leah Schmidt';

Montague, Patricia 

Cc: Hedrick, Janet; Thompson, Cheryl; Bullock, Markita 

Subject: School Nutrition Foundation Meeting

 

This email is being sent on behalf of Patti Montague, Executive Director, School Nutrition

Foundation, by Deborah Van Balen.
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The School Nutrition Foundation (SNF) Board Meeting will be held at the Renaissance Arlington

Capital View Hotel, Wednesday, June 4, 2104 in Arlington, Virginia from 8:30 AM – 4:00 PM in

Studio E.   Rooms have been reserved for Board members and confirmations will be sent to you.  

 

Renaissance Arlington Capital View Hotel

2800 South Potomac Ave

Arlington, Virginia 22202

703-413-1300

 

If you are arriving in time for dinner, please plan on joining us at Kora on Tuesday, June 3, 2014 at

6:00 PM.    We will meet in the lobby of the hotel at 5:40 PM.  My cell phone number is 571-274-

9427, just in case you get delayed.   Chef Morou, owner of Kora, has been on Iron Chef America

and the Next Iron Chef. If you are unable to join us for dinner, please let Deborah know. The

address for Kora is:

 

Kora Restaurant

2250 Crystal Drive

Arlington, VA  22202

 

SHUTTLE SERVICE

The Renaissance Arlington Capital View Hotel is less than 2 miles from Reagan National Airport

and has complimentary shuttle service from the airport to the hotel.  Reservations are

recommended for the shuttle and can be made by calling 703-413-1300. 

 

I look forward to seeing you in June!

 

Patti

*************************************

 

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114
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Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115
www.schoolnutrition.org

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter
https://www.facebook.com/SchoolNutritionAssociation
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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187. School Nutrition Foundation Meeting

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, 'Sandra Ford'

<fords@manateeschools.net>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, Marcia Smith <mlsdls8@aol.com>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, Thompson, Cheryl

<CTHOMPSON@schoolnutrition.org>, Bullock, Markita

<m_bullock@schoolnutrition.org>

Sent Date: May 19, 2014 15:15:35

Subject: School Nutrition Foundation Meeting

Attachment:

This email is being sent on behalf of Patti Montague, Executive Director, School Nutrition

Foundation, by Deborah Van Balen.

 

 

 

The School Nutrition Foundation (SNF) Board Meeting will be held at the Renaissance Arlington

Capital View Hotel, Wednesday, June 4, 2104 in Arlington, Virginia from 8:30 AM – 4:00 PM in

Studio E.   Rooms have been reserved for Board members and confirmations will be sent to you.  

 

Renaissance Arlington Capital View Hotel

 

2800 South Potomac Ave

 

Arlington, Virginia 22202

 

703-413-1300

 

 

If you are arriving in time for dinner, please plan on joining us at Kora on Tuesday, June 3, 2014 at

6:00 PM.    We will meet in the lobby of the hotel at 5:40 PM.  My cell phone number is 571-274-

9427, just in case you get delayed.   Chef Morou, owner of Kora, has been on Iron Chef America

and the Next Iron Chef. If you are unable to join us for dinner, please let Deborah know. The

address for Kora is:
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Kora Restaurant

 

2250 Crystal Drive

 

Arlington, VA  22202

 

 

SHUTTLE SERVICE

 

The Renaissance Arlington Capital View Hotel is less than 2 miles from Reagan National Airport

and has complimentary shuttle service from the airport to the hotel.  Reservations are

recommended for the shuttle and can be made by calling 703-413-1300. 

 

I look forward to seeing you in June!

 

 

Patti

 

*************************************

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114
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Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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188. Greetings!

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'Childers, Ami N {FLNA}'

<Ami.N.Childers@pepsico.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, 'mlsdls8@aol.com' <mlsdls8@aol.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Sent Date: May 09, 2014 12:57:30

Subject: Greetings!

Attachment:

Greetings from SNA and SNF,

 

 

I wanted to share with you the new online giving site for SNF – www.schoolnutrition.org/snfdonate

- We have designed the online giving site to make giving as easy as possible. We will actively

promote online giving at ANC encouraging attendees to give using their mobile devices. In fact, we

just created a QR code, which I have attached, that allows members to make one click to get to

the site. I’m optimistic that SNF will see increased giving, as other organizations have, with online

capability.  I will let you know how it goes . . . 

 

Looking forward to seeing you at the Board meeting in June! Thank you for your commitment and

support of School Nutrition through SNF.

 

 

Cordially,

 

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation
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120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Giving is easy – use your mobile device – www.schoolnutrition.org/snfdonate
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189. SNF March Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'fords@manateeschools.net' <fords@manateeschools.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, 'Marcia'

<mlsdls8@aol.com>, 'muellerc28@gmail.com' <muellerc28@gmail.com>,

'ami.n.childers@pepsico.com' <ami.n.childers@pepsico.com>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'Leah Schmidt' <leahs@hickmanmills.org>,

'Julia Bauscher' <julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: May 08, 2014 08:36:36

Subject: SNF March Financials

Attachment: SNF Mar 2014.pdf

Hello Everyone:

 

 

Attached are the latest financials.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114
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SNF Mar 2014.pdf



Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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•
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•

190. SNF Board Meeting - June 4, 2014

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, 'Leah Schmidt' <leahs@hickmanmills.org>,

'Marcia' <mlsdls8@aol.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: May 02, 2014 11:12:29

Subject: SNF Board Meeting - June 4, 2014

Attachment:

Hello Everyone:

 

 

In case you wish to start booking your flights for the SNF Board Meeting on June 4, the

information is below:

 

 

AIR TRAVEL

 

All airline reservations must be booked through SNA’s travel agency, ATC Travel Management.   

Book your tickets online at www.atcmeetings.com/sna or by calling ATC Travel Management at 1-

800-458-9383.   

If booking online, please click on the link, Official Travel on the travel management website.  You

will be asked to enter your username and password (if you have completed your online profile

you will already have this information).  SNA provides a list of all members approved for SNA

funded travel to ATC Travel Management. 

Once you have chosen your flight information, please select SNA Miscellaneous Travel as the

meeting and enter the authorization code 146501.  Please do not share this code with

anyone. 

If ordering by phone, please identify yourself as an SNA/SNF member and provide the Meeting

and Travel Authorization Code and your ticket will be billed to SNA’s master account.  

 

We are still gathering hotel information and will get that to you as soon as we have it.
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Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Take action to help protect school meals! Click here to encourage your Member of

Congress to provide the necessary flexibility school nutrition operators need to provide

healthy, tasty meals to America’s students while maintaining a financially viable program.  

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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191. SNF Board Meeting - Save the Date

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'fords@manateeschools.net' <fords@manateeschools.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, 'Mary Begalle'

<Mary.Begalle@schwans.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, 'Leah Schmidt' <leahs@hickmanmills.org>,

'Marcia' <mlsdls8@aol.com>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Hedrick, Janet

<jhedrick@schoolnutrition.org>, Thompson, Cheryl

<CTHOMPSON@schoolnutrition.org>

Sent Date: Apr 21, 2014 08:31:14

Subject: SNF Board Meeting - Save the Date

Attachment:

Hello Everyone:

 

 

Save the date for the School Nutrition Foundation Board Meeting on Wednesday, June 4, 2014

from 8:30 AM – 4:00 PM.  You should plan to arrive on Tuesday, June 3 and if you can get a flight

out, depart on Wednesday, June 4, after 5:30 PM.  We will provide more information to you as

soon as possible; we are planning to secure hotel rooms for your stay. 

 

June 4th  was the best option for the majority of members of the SNF board.  Leah and Julia will

already be here in the Washington, DC area for another meeting they are attending June 2 and 3,

2014.

 

 

Stay tuned for more information!

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen
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Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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192. Fwd: Golf Update: We Need Your Help

From: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

To: Aaron Newberry <aanewber@dhr.state.ga.us>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Amanda Henderson

<AmandaHenderson@uh.org>, Amber Hotz <anfunk25@gmail.com>, Amy

Culberson <aculbersonrd@yahoo.com>, Amy Fedewa <afedewa@gru.edu>,

Amy Ruth <amyruth02@gmail.com>, Amy Silver <arsilver610@gmail.com>,

Angela Hilton <angienewton88@hotmail.com>, Anna Phillips

<annacphillips@yahoo.com>, Ashley Rainwater <anmclane@gmail.com>,

Cassie DeFeo <cassiedefeo11@gmail.com>, Cathyrne Buice

<sbuice@uh.org>, Cheryl Gullickson <rcgullickson@gmail.com>, Chris Nesbitt

<Nchris974@gmail.com>, Cindy Elia <keepingfoodsafe@yahoo.com>, Cindy

Wallarich <cynthia.wallerich@va.gov>, Donna Martin

<dmartin@burke.k12.ga.us>, Elizabeth Murray <emurray2@gru.edu>, Erika

Stahl <erikastahl1@gmail.com>, Esther Hatzigeorgiou <hatzi@comcast.net>,

Evelyn Brown <ebrown106@bellsouth.net>, Frances Wilkinson

<fcwilkinson1@comcast.net>, Jane Greene <janegreene@knology.net>,

Jeanne Lee <jlee@uh.org>, Jessica Holland <jholla146@yahoo.com>, Jill

McCoy <jemfit@gmail.com>, Jo Kriikku <marlynjo@comcast.net>, Karen Cota

<karen.cota@va.gov>, Karen Walters <karen.walters@va.gov>, Kathy

Belinski <belinka@boe.richmond.k12.ga.us>, Katie Metz

<metzkatelyn11@gmail.com>, Kim Beavers <augustakim@comcast.net>,

Kristen Middleton <krmiddleton@gru.edu>, Kristin Rushton

<krushto@gmail.com>, Lauren Belcher <laurendwhite_21@yahoo.com>, Leah

Motes <philmotes@aol.com>, Lynnette Stephens <stepr@bellsouth.net>,

Mary Sullivan <laimom@live.com>, Megan Jeffords <meg62887@gmail.com>,

Michele Donohoe <micheleann22@gmail.com>, Nancy Giles Walters

<ngwaltrdld@aol.com>, Nancy Teston <njteston@gmail.com>, Nellie

Rovansek <nellierovansek@uh.org>, Nicole Larson

<nikolelarson@gmail.com>, Nicole Moore <nimoore@gru.edu>, Paige Adkins

<paigelowens3@gmail.com>, Pam Brisky <briskyp2004@yahoo.com>,

Patricia Jenkins <patriciajenkins08@gmail.com>, Patricia Ward

<plouise829@yahoo.com>, Patti Korwin <korwinj@comcast.net>, Patty Huang

<pattyhuang01@yahoo.com>, Rachel Hollomon

<rachel.hollomon@gmail.com>, Rachel Johanek

<rachel.johanek@gmail.com>, Randalynn Hajek <rhajek@gru.edu>, regina. a.

hilton <regina.a.hilton@gmail.com>, Robert Benson

<robert24benson@gmail.com>, Sally Fisher <bobfisher09@comcast.net>,

Sandra Leonard <sandyandrosie@aol.com>, Sandra Loushine

<skloushine@yahoo.com>, Sandra Menard <sandymenard@uh.org>, Sarah
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Deen <sdeen@gru.edu>, Sarah Glenny Schmidt

<sglennyschmidt@gmail.com>, Sarah Tankersley

<setankersley@gmail.com>, Sharon Iwama <sharon.iwama@gmail.com>,

Sheri Loflin <sldawg0904@gmail.com>, Sohailla Digsby

<sohailladigsby@yahoo.com>, Sunitha Zechariah <szechariah@uh.org>,

Tracey Neely <traceyneely@comcast.net>, Victor Yu

<armydietitian@comcast.net>, Wish, Karen <karen.wish@yahoo.com>

Sent Date: Apr 01, 2014 09:56:26

Subject: Fwd: Golf Update: We Need Your Help

Attachment: 2014 Golf Donation Roster.xlsx

Hello ADDA Members,

 

 

I hope you all enjoyed celebrating National Nutrition Month and RD Day.  

It is now the beginning of April and we have one month before our Annual Golf Tournament.

 

 

Right now we have confirmed:

 

7 teams

 

8 hole sponsorships 

13 donations for prizes &goodie bags

 

 

However, WE STILL NEED YOUR HELP!!!  We need more teams to sign up and more wonderful

prizes for our players.  

 

So invite your family, friends, neighbors, or colleagues to play in the golf tournament.

 

Ask local businesses for donations and hand out our sponsor letter.

 

 

An updated Donation Roster has been attached.  If you have any questions, feel free to email or

call me.   

 

 

Thank you for your help thus far,
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Sheet1

		Vendor		Previous Donations		Responsible ADDA Members 		2014 Donation and Comments		Confirmed

		A&B Beverage		5 cases beer (in exchange for 8 - $20 golf certificates)		Sally Fisher

		Academy Sports				Cheryl Gullickson

		Accent on Hair		4 - $15 gift certificates		Jeanne Lee										Vendors needing assignment 

		Anytime Fitness		3 months free gym and tan		Jo Kriikku		2 certificates		yes						Ace Hardware

		Applewood Golf Course		2 greens fees		Sandy Mendard										Carolina Ale House

		Artsy Me				Ester Hatzigeorgiou										Dick's Sporting Goods

		Augusta Endontic Center						1 premier sponsorship		yes						Evans Fitness Center

		Augusta Liquors				Lauren Belcher		1 hole sponsorship		yes						Garlic Glove Restaurant

		Augusta Locally Grown		$25 membership GC and gift basket		Lauren Belcher		1 gift basket								T-Bonz Steakhouse

		Big Day Cakes				Sheri Loflin		1 - $50 certificate		yes						Walden's

		Bobs Red Mill		goodie bag items		Lauren/ Rachel H.		goodie bag items		yes						Whiskey Bar Tavern

		Boll Weevil				Cindy Wallerich

		Buca Di Beppo		4 - $10 gift certificates		Sarah Negron 

		Buona Café		gift basket		Lauren Belcher		1 gift basket		yes

		Cabot Cheese		donation boxes		Jill McCoy

		Calvert's		sunset dinner for 2		Sally Fisher		1 certificate		yes

		CC Magazine		magazine basket		Sally Fisher		magazine basket

		Communi Graphics				Kim Beavers		verbal agreement

		Diablo's Southwest Grill				Rachel Hollomon		verbal agreement

		Earth Fare				Brianna Dumas

		Edgar's Grille		$50 gift certificate		Kim Beavers		responsed with no

		Edwin Watts		$150 (for longest drive)

		Escape Outdoors				Kim Beavers

		FarmHaus		gift certificate		Lauren Belcher

		First Tee				Sandy Mendard

		French Market Grille West				Sally Fisher		3 gift certificates		yes

		Fresh Market				Rachel Hollomon		Manager said to ask in May

		Fringe Hair Salon				Sheri Loflin		1-$35 gift certificate		yes

		HCCU				Sally Fisher		1 hole sponsorship		yes

		High Country Olive Oil		gift basket		Rachel Hollomon

		Home Depot				Cindy Wallerich

		Hooters		$200 wing party (for raffle)		Jill McCoy

		Jeweler's Bench		Pearl earrings and pearl necklace (silent auction)		Sally Fisher		Out of business

		Jiffy Lube		3 oil change gift certificates		Edna Davis

		JoAnn's Day Spa		$50 spa pedicure

		Jones Creek		2 greens fees		Sandy Mendard

		Lowe's				Cindy Wallerich

		Malibu Jacks 		2- $25 gift certificates		Sally Fisher		New owners

		Mark Yount's Tire & Auto		$50		Sally Fisher

		Mary Jane Finch		$50 Men's/Women's haircut		Sally Fisher

		Moes				Rachel Hollomon

		Mount Vintage		4 greens fees		Sandy Mendard

		Morrison				Rachel Johanek		1 premier sponsorship & goodie bags		yes

		NHC Healthcare				Jo Kriikku		1 hole sponsorship		yes

		Northside Package Shop		2-3 bottles wine		Patty

		Pepsi		drinks for goodie bags		Tracey Nelly/Lauren 		15 cases of drinks 		yes

		Pewter Golf		platter (for silent auction)		Jill McCoy

		Powerserve International						1 hole sponsorship		yes

		Red Master's		Tournament shirts (3 M and 4 XL)		Sandy Mendard

		Robolis		3 - $50 gift cards (1 for longest drive) 		Jo Kriikku

		Southern Scratch		gift basket		Lauren Belcher

		Spa Deus (Sally Fisher)		30 min massage ($30), waxing service ($30), Man/Woman haircut gift cert		Sally Fisher		1 hole sponsorship		yes

		Sports Clips				Sheri Loflin		12 - haircut certificates		yes

		Sports Authority				Cheryl Gullickson

		SRP		4 golf umbrellas		Sally Fisher

		Stella & Dot				Rachel Hollomon		1 - $50 gift certificate		yes

		Sudia		goodie bag items		Lauren Belcher

		Taste				Amanda Handerson		Out of business

		TGIF		2 - $10 gift cert and 1 - $20 gift cert		Jill McCoy

		Tuscany Day Spa				Rachel Hollomon

		White House Cleaners				Sally Fisher		1 - $25 gift certificate		yes

		William Sonoma				Jill McCoy

		Windsor Jewelers		2 - $200 gift certificates		Sally Fisher		2 - $200 gift certificates		yes

		Wish Family						1 hole sponsorship		yes

		YMCA		12 - 1 week passes and 1 fleece		Rachel Johanek		51 - 2wk passes, 2 t-shirts, 15 cups		yes

		Yo Pizza		$25 gift certificate		Sheri Loflin







2014 Golf Tournament Donation Roster	
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Sheet3





2014 Golf Donation Roster.xlsx



 

Rachel Hollomon

 

Nutritionist 

East Central Health District 6-0

 

Richmond County Health Department

 
706-721-5914 (office)

 
706-790-2532 (office)

 
rhollomon6@dhr.state.ga.us 
706-691-1380 (cell)

 
rachel.hollomon@gmail.com
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193. RE: SNF Board Meeting

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Mary Begalle' <Mary.Begalle@schwans.com>, 'sswogger@accutemp.net'

<sswogger@accutemp.net>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'Sandy Ford'

<fords@manateeschools.net>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'mlsdls8@aol.com' <mlsdls8@aol.com>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Mar 20, 2014 10:13:05

Subject: RE: SNF Board Meeting

Attachment:

Hi Mary:

 

 

Yes, it is only the one day.

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114
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Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

From: Mary Begalle [mailto:Mary.Begalle@schwans.com]  

Sent: Thursday, March 20, 2014 10:13 AM 

 To: Balla, Deborah; 'sswogger@accutemp.net'; 'ami.n.childers@pepsico.com';

'julia.bauscher@jefferson.kyschools.us'; 'Sandy Ford'; 'leahs@hickmanmills.org';

'dmartin@burke.k12.ga.us'; 'mlsdls8@aol.com'; 'muellerc28@gmail.com'; Montague, Patricia 

 Subject: RE: SNF Board Meeting

 

 

Will we be done that day? I go on vacation the following day. 

 

Mary Begalle, PhD, RD, SNS

 

952-841-4623 office

 

612-209-9643 mobile

 

507-537-5329 fax

 
mary.begalle@schwans.com 

 

From: Balla, Deborah [mailto:DBALLA@schoolnutrition.org]  

Sent: Thursday, March 20, 2014 8:27 AM 

 To: 'sswogger@accutemp.net'; 'ami.n.childers@pepsico.com'; Mary Begalle;
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'julia.bauscher@jefferson.kyschools.us'; 'Sandy Ford'; 'leahs@hickmanmills.org';

'dmartin@burke.k12.ga.us'; 'mlsdls8@aol.com'; 'muellerc28@gmail.com'; Montague, Patricia 

 Subject: SNF Board Meeting

 

 

Hello Everyone:

 

 

We are still trying to find a date for the SNF Board Meeting.  Can you please let me know if you

are available on June 4, 2014 from 8:30 am – 4:00 pm?  The meeting will be held here at SNA

Headquarters.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org
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New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch

 

 

 

This entire email message (including all forwards and replies) and any attachments are for the

sole use of the intended recipient(s) and may contain proprietary, confidential, trade secret, work-

product, attorney-client or privileged information. Any unauthorized review, use, disclosure or

distribution is prohibited and may be a violation of law. If you are not the intended recipient, please

contact the sender by reply email and destroy all copies of the original message.
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194. RE: SNF Board Meeting

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Balla, Deborah <DBALLA@schoolnutrition.org>, 'sswogger@accutemp.net'

<sswogger@accutemp.net>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'Sandy Ford'

<fords@manateeschools.net>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'mlsdls8@aol.com' <mlsdls8@aol.com>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Mar 20, 2014 10:06:44

Subject: RE: SNF Board Meeting

Attachment:

I can attend.  Thank you

 

From: Balla, Deborah [mailto:DBALLA@schoolnutrition.org]  

Sent: Thursday, March 20, 2014 9:27 AM 

To: 'sswogger@accutemp.net'; Childers, Ami N {FLNA}; 'mary.begalle@schwans.com';

'julia.bauscher@jefferson.kyschools.us'; 'Sandy Ford'; 'leahs@hickmanmills.org';

'dmartin@burke.k12.ga.us'; 'mlsdls8@aol.com'; 'muellerc28@gmail.com'; Montague, Patricia 

Subject: SNF Board Meeting

 

Hello Everyone:

 

We are still trying to find a date for the SNF Board Meeting.  Can you please let me know if you

are available on June 4, 2014 from 8:30 am – 4:00 pm?  The meeting will be held here at SNA

Headquarters.

 

Sincerely,

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745
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Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115
www.schoolnutrition.org

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

Connect with SNA on Facebook, LinkedIn and Twitter
https://www.facebook.com/SchoolNutritionAssociation
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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195. Re: SNF Board Meeting

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'sswogger@accutemp.net'<sswogger@accutemp.net>,

'mlsdls8@aol.com'<mlsdls8@aol.com>,

'muellerc28@gmail.com'<muellerc28@gmail.com>,

'leahs@hickmanmills.org'<leahs@hickmanmills.org>,

'julia.bauscher@jefferson.kyschools.us'<julia.bauscher@jefferson.kyschools.u

s>, 'Sandy Ford' <fords@manateeschools.net>,

'ami.n.childers@pepsico.com'<ami.n.childers@pepsico.com>, Deborah Balla

<DBALLA@schoolnutrition.org>, Patricia Montague

<PMONTAGUE@schoolnutrition.org>,

'mary.begalle@schwans.com'<mary.begalle@schwans.com>

Sent Date: Mar 20, 2014 09:35:25

Subject: Re: SNF Board Meeting

Attachment: TEXT.htm

Deborah,  I am available.  Thanks!

 

Donna S. Martin, EdS, RDN, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 3/20/2014 9:26 AM >>>

 

Hello Everyone:

 

We are still trying to find a date for the SNF Board Meeting.  Can you please let me know if you

are available on June 4, 2014 from 8:30 am - 4:00 pm?  The meeting will be held here at SNA

Headquarters.

 

Sincerely,
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Deborah,  I am available.  Thanks!

 


Donna S. Martin, EdS, RDN, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 3/20/2014 9:26 AM >>>



Hello Everyone:


 


We are still trying to find a date for the SNF Board Meeting.  Can you please let me know if you are available on June 4, 2014 from 8:30 am – 4:00 pm?  The meeting will be held here at SNA Headquarters.


 


Sincerely,


 


Deborah


 


Deborah Van Balen


Executive Assistant


School Nutrition Association


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3114


Phone:  301-686-3100, ext 114


Toll-Free: 800-877-8822, ext 114


Fax:  301-686-3115


www.schoolnutrition.org


 


New USDA professional standards for school nutrition staff members are coming soon! Achieving SNA certification and credentialing now will give school nutrition staff a valuable head start on meeting the requirements. More info www.schoolnutrition.org/certification


 


Connect with SNA on Facebook, LinkedIn and Twitter


https://www.facebook.com/SchoolNutritionAssociation


www.linkedin.com/SchoolNutritionAssociation 


https://twitter.com/SchoolLunch


 


TEXT.htm



 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115

www.schoolnutrition.org

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

Connect with SNA on Facebook, LinkedIn and Twitter

https://www.facebook.com/SchoolNutritionAssociation

www.linkedin.com/SchoolNutritionAssociation  ( http://www.linkedin.com/groups/School-Nutrition-

Association-2360119/about )

https://twitter.com/SchoolLunch
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196. SNF Board Meeting

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'ami.n.childers@pepsico.com' <ami.n.childers@pepsico.com>,

'mary.begalle@schwans.com' <mary.begalle@schwans.com>,

'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'Sandy Ford'

<fords@manateeschools.net>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, 'mlsdls8@aol.com' <mlsdls8@aol.com>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Mar 20, 2014 09:26:46

Subject: SNF Board Meeting

Attachment:

Hello Everyone:

 

 

We are still trying to find a date for the SNF Board Meeting.  Can you please let me know if you

are available on June 4, 2014 from 8:30 am – 4:00 pm?  The meeting will be held here at SNA

Headquarters.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300
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National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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197. SNF January Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'mlsdls8@aol.com' <mlsdls8@aol.com>, 'fords@manateeschools.net'

<fords@manateeschools.net>, 'mary.begalle@schwans.com'

<mary.begalle@schwans.com>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, 'leahs@hickmanmills.org'

<leahs@hickmanmills.org>, 'julia.bauscher@jefferson.kyschools.us'

<julia.bauscher@jefferson.kyschools.us>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, 'sswogger@accutemp.net'

<sswogger@accutemp.net>, 'ami.n.childers@pepsico.com'

<ami.n.childers@pepsico.com>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>

Sent Date: Mar 13, 2014 10:19:46

Subject: SNF January Financials

Attachment: SNF Jan 2014.pdf

Hello Everyone:

 

 

Attached are the SNF January financials.  If you have any questions, please feel free to contact

Kim or Patti.

 

 

Sincerely, 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745
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Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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198. Re: SNF 50th Anniversary Celebration at LAC

From: Donna Martin <dmartin@burke.k12.ga.us>

To: ScottSwogger <sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, Connie Mueller <muellerc28@gmail.com>, Leah

Schmidt <leahs@hickmanmills.org>, JuliaBauscher

<julia.bauscher@jefferson.kyschools.us>, Sandy Ford

<fords@manateeschools.net>, Ami Childers <ami.n.childers@pepsico.com>,

Patricia Montague <PMONTAGUE@schoolnutrition.org>, Mary Begalle

<Mary.Begalle@schwans.com>

Cc: Janet Hedrick <jhedrick@schoolnutrition.org>, Sherry Carrigan

<SCARRIGAN@schoolnutrition.org>

Sent Date: Mar 10, 2014 15:47:36

Subject: Re: SNF 50th Anniversary Celebration at LAC

Attachment: TEXT.htm

Thanks to everyone's hard work it was not only a financial success, but a great party!

 

Donna S. Martin, EdS, RDN, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> 3/10/2014 3:43 PM >>>

 

Thanks to all who came in for SNF's 50th Anniversary Celebration, and to those who made a

donation who were unable to attend.  I am happy to report that It was a resounding success

thanks to the hard work Sherry Carrigan, Janet Hedrick and the Development Committee.

 

Total paid seats:                      285

Total Revenue Dollars:   $176,025

Estimated Expenses:       $  50,092
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Thanks to everyone's hard work it was not only a financial success, but a great party!

 


Donna S. Martin, EdS, RDN, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> 3/10/2014 3:43 PM >>>



Thanks to all who came in for SNF’s 50th Anniversary Celebration, and to those who made a donation who were unable to attend.  I am happy to report that It was a resounding success thanks to the hard work Sherry Carrigan, Janet Hedrick and the Development Committee. 


 


Total paid seats:                      285


Total Revenue Dollars:   $176,025


Estimated Expenses:       $  50,092


 


Estimated Net Revenue: $125,933


 


Please note that the above figures do not reflect Janet’s staff time charged to the event.  Once we add that in, we will still be over the $103,000 budgeted net revenue for this event.  


 


We can discuss plans for next year at our next Board meeting.  Speaking of which, the two different date options we proposed work for some and not others.  Will be sending some new dates sometime this week so we can get the meeting scheduled.


 


 


Patti Montague, CAE


Chief Executive Officer


SCHOOL NUTRITION ASSOCIATION 


 


120 Waterfront Street, Suite 300


National Harbor, MD 20745


(301) 686-3100 Phone


(301) 686-3115 Fax


www.schoolnutrition.org


pmontague@schoolnutrition.org


 


New USDA professional standards for school nutrition staff members are coming soon! Achieving SNA certification and credentialing now will give school nutrition staff a valuable head start on meeting the requirements. More info www.schoolnutrition.org/certification


 


Follow SNA on Facebook and Twitter
www.facebook.com/SchoolNutritionAssociation
www.twitter.com/SchoolLunch


 


 


 


 


 


TEXT.htm



Estimated Net Revenue: $125,933

 

Please note that the above figures do not reflect Janet's staff time charged to the event.  Once we

add that in, we will still be over the $103,000 budgeted net revenue for this event. 

 

We can discuss plans for next year at our next Board meeting.  Speaking of which, the two

different date options we proposed work for some and not others.  Will be sending some new

dates sometime this week so we can get the meeting scheduled.

 

 

Patti Montague, CAE

Chief Executive Officer

SCHOOLNUTRITION ASSOCIATION

 

120 Waterfront Street, Suite 300

National Harbor, MD 20745

(301) 686-3100 Phone

(301) 686-3115 Fax

www.schoolnutrition.org

pmontague@schoolnutrition.org

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

Follow SNA on Facebook and Twitter

www.facebook.com/SchoolNutritionAssociation

www.twitter.com/SchoolLunch
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199. SNF 50th Anniversary Celebration at LAC

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Mar 10, 2014 15:43:25

Subject: SNF 50th Anniversary Celebration at LAC

Attachment:

Thanks to all who came in for SNF’s 50th Anniversary Celebration, and to those who made a

donation who were unable to attend.  I am happy to report that It was a resounding success

thanks to the hard work Sherry Carrigan, Janet Hedrick and the Development Committee. 

 

Total paid seats:                     285

 

Total Revenue Dollars:  $176,025

 

Estimated Expenses:       $  50,092

 

 

Estimated Net Revenue: $125,933

 

 

Please note that the above figures do not reflect Janet’s staff time charged to the event.  Once we

add that in, we will still be over the $103,000 budgeted net revenue for this event.  

 

We can discuss plans for next year at our next Board meeting.  Speaking of which, the two

different date options we proposed work for some and not others.  Will be sending some new

dates sometime this week so we can get the meeting scheduled.

 

 

 

Patti Montague, CAE

 

Chief Executive Officer
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SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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200. Josephine Martin

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>, Applebaum, Gertrude

<inteamgert@aol.com>, Bender, Betty <bbender831@aol.com>, Donna

Wittrock (E-mail) <donnawittrock@msn.com>, Dora Rivas

<drivas@dallasisd.org>, Dorothy Caldwell (E-mail) <caldwelldr@aol.com>,

Gaye Lynn MacDonald (E-mail) <glmacdonald@gmail.com>, Gennings, Anne

<abgennings@aol.com>, Gibson-barksdale, Sharon

<sharonbarksdale@aol.com>, Greig, Sue <sueg8@att.net>, Griffith, Phyllis

(E-mail) <pgriffith063@verizon.net>, Helen Phillips <hphillips@npsk12.com>,

Higgins, Clarice <clarice764@aol.com>, Janey Thornton

<Janey.Thornton@osec.usda.gov>, Karen Johnson <kjohnson@yuma.org>,

Katie Wilson <ktwilson@olemiss.edu>, Lowe, Beverly

<bevlowe@kaballero.com>, Marcia Smith <mlsdls8@aol.com>, Marilyn Hurt

<mbhurt@acegroup.cc>, Martha Hill <mhill47@suddenlink.net>, Martin,

Josephine <mjomartin@comcast.net>, Mary Hill <mhill@jackson.k12.ms.us>,

McPherson, Elizabeth <lib@clanmcpherson.com>, Nancy Rice

<nrice@doe.k12.ga.us>, Nix, Mary <mnix1@bellsouth.net>, Penny McConnell

<penny.mcconnell@fcps.edu>, Ruth Jonen <jjonen@sbcglobal.net>, Sandra

Ford <fords@manateeschools.net>, Shirley Watkins

<shirleywatkinsbowden@gmail.com>, Thelma Becker

<thelmabecker1@gmail.com>, Turner, Melinda (E-mail)

<cmturn2@prtcnet.org>, White, Gene (E-mail) <wgw@whidbey.com>, Wynn,

Jane <janewynn0002@aol.com>

Sent Date: Feb 23, 2014 18:38:44

Subject: Josephine Martin

Attachment:

I received word from Mary Nix that Josephine Martin fell at her home on Friday and fractured her

pelvis and elbow.  She was taken to Emory University Hospital.  They did surgery last night and

the doctor's believe her pelvis should heal but it will take time.  They are hoping that they will be

able to  move her to a rehab facility soon.  I am sending flowers from the Board and the Past

Presidents tomorrow morning. 
 

Please keep her in your prayers.  If I get any updates, I will be sure and let you know. 
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201. FW: $20,000 Grant Opportunity - Deadline March 14, 2014

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>

Sent Date: Feb 14, 2014 16:33:28

Subject: FW: $20,000 Grant Opportunity - Deadline March 14, 2014

Attachment:

Janet is looking at grants that are available.  This is one through the Academy that we could

consider, however, it has a tight deadline.  Staff is brainstorming on a potential project.  Reaching

out to you as well to see if you have any ideas as well.  If so, please let me know.  Thank you.

 

 

From: Hedrick, Janet  

Sent: Friday, February 14, 2014 4:13 PM 

 To: 0Senior Staff 

 Cc: Montague, Patricia 

 Subject: $20,000 Grant Opportunity - Deadline March 14, 2014 

 Importance: High

 

 

Any thoughts on one-year projects that can be completed with $20,000?

 

 

For more than a decade, the Academy of Nutrition and Dietetics Foundation and the General Mills

Foundation have partnered to improve youth nutrition and physical activity behaviors across the

country. The goal of the Champions grants program is to encourage communities in the United

States to partner with Registered Dietitian Nutritionists to improve the eating and physical activity

patterns of youth, ages 2-18. Using a competitive process, fifty grants of $20,000 each will be

awarded to non-profit organizations working with/in communities that demonstrate the greatest

need and likelihood of sustainable impact on youth nutrition and physical activity behaviors

through effective programming resulting in positive outcomes.

 

 

Some questions and answers – more of this type of information on the website . . . 
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1.

1.

2.

3.

4.

5.

1.

2.

3.

1.

1.

2.

1.

3.

1.

4.

1.

5.

1.

6.

1.

7.

1.

8.

 

Who is eligible to apply? 

 Organizations within the US that are:  

Not-for-profit organizations 501 c (3) and 509 (a) 

Health Departments 

Government Agencies 

Schools and School Districts 

Native American Tribes 

 

What is the role of the RD or DTR? 

 To ensure that the nutrition and physical fitness information in the proposed program is

accurate and is scientifically based, a Registered Dietitian Nutritionist (RDN) or Dietetic

Technician, Registered (DTR) must either be directly involved or serve as an advisor to

the program. If you need help in locating a dietetics professional in your area, visit the

Academy of Nutrition and Dietetics website at www.eatright.org and click on “Find a Registered

Dietitian.” 

What resources are available to develop a strong application? 

 Applicants are strongly encouraged to utilize the Guide for Effective Nutrition Interventions and

Education (GENIE) checklist and resources. GENIE is a validated tool to help nutrition

education practitioners design high quality and effective programs. The GENIE checklist and

Resource Toolkit can be found at: sm.eatright.org/GENIE. 

 

What are some examples of budget line items?  

Salaries  

Examples: Staff salaries, staff benefits, and consultant fees 

Office Supplies  

Examples: Writing utensils, paper, staplers, scissors, etc. (items necessary for office use) 

Food used for educational purposes  

Examples: Food used for educational purposes only, such as for tastings or cooking learning

activities 

Equipment/Capital  

Examples: Individual items valued at $1,000 or higher-may include office equipment,

playground equipment, appliances, etc. 

Program materials/resources  

Examples: Materials/resources used to implement program-may include curriculum, books,

handouts, DVDs/CDs, jump ropes, exercise mats, balls, pedometers, cooking utensils, etc. 

Travel  

Examples: Travel expenses necessary for training, site visits, or mileage to implement program 

Other  

Examples: Indirect costs or other program expenses 

Budget must total exactly $20,000 
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4.

5.

6.

7.

8.

9.

Are indirect costs, capital expenses or overhead costs allowed? 

 Indirect costs, capital expenses and overhead costs are allowable. However, given these are

meant to be one-time project grants, preference will be given to projects with low/no

indirect, capital and overhead costs. 

What is the difference between program materials/resources and equipment/capital? 

 Examples of program materials include curriculum, books, handouts, DVDs/CDs, jump ropes,

exercise mats, balls, pedometers, cooking utensils, etc. Equipment can be non-capital or

capital. Non-capital equipment is a single item that costs between $1,000 and $4,999 that is

freestanding and has a use life of one year or more. Capital equipment is a single item that

costs $5,000 or more, is freestanding and has a use life of one year or more. Examples of

equipment/capital include office equipment, playground equipment, appliances, etc. 

How much is the grant amount? 

 All grants awards are $20,000. 

When will funds be dispersed? 

 The full $20,000 grant amount will be dispersed on May 31. 

What is the length of the funding period? 

 June 1, 2014-May 31, 2015 

If awarded a grant, what will the reporting requirements be? 

 A mid-point report will be due December 31, 2014 and a final report will be due May 31, 2015. 

 

Please let me have your thoughts on ideas by the end of next week – Friday, February 24. We

will need to identify the member of the Academy to assist us with the proposal and the project.

 

 

Thanks,

 

Janet

 

Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081
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Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org
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202. SNF Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Cc: Hedrick, Janet <jhedrick@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Feb 12, 2014 14:09:56

Subject: SNF Update

Attachment: 50thAnnCeleTicDonationForm.pdf

Hi All

 

 

It’s a busy time here getting ready for LAC and the 50th Anniversary Celebration.  As of today, we

have 204 people coming and have raised $155,700.  Our goal is $227,500.  We are carefully

monitoring expenses and should be okay in terms of the ratio of revenue to expenses in the

overall budget.  Development Committee is still busy reaching out to industry.

 

 

Attached is a form to purchase tickets to the 50th Anniversary Celebration or to make a donation

for those who have not yet done so.  

The Development Committee has been hard at work planning the event and raising funds working

with Staff VP of Industry Relations and Meetings Sherry Carrigan and Director of Development

Janet Hedrick.  I know Janet is looking forward to meeting all of you who come to LAC.

 

I am not sure you saw the blast email that went out early last week announcing the 5 School

Nutrition Heroes which will be honored at the event.  The 2014 honorees are:

 

Dorothy Caldwell, SNA Past President (1993-94), Director of Child Nutrition (Retired), Arkansas

Department of Education, Deputy Administrator for Special Nutrition Programs (Retired), U.S.

Department of Agriculture, Food, Nutrition and Consumer Services 

Margo Frazier, Supervisor of Operations, Sheldon (Texas) Independent School District 

Sandi Kramer, Nutrition Director, Yankton (S.D.) School District 

Joanne Terry, Administrative Assistant, Charlotte County (Fla.) Public Schools 

Karen Watson, CNP Manager, Sylacauga High School, Sylacauga City (Ala.) Schools 

Each of the five women who will be honored in March has made an impact on the lives of others in

her school, district, community and/or association, and has applied skills learned through
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50
th


 Anniversary Celebration 
Monday, March 3, 2014, 7:00 – 9:00 p.m. 


JW Marriott, Washington, DC 
 


You are cordially invited to join your friends and colleagues for a celebration of the 50 years that the School 
Nutrition Foundation has been securing funds to support SNA and its members as you work to ensure students 
are nourished and prepared for success. 


 


 Individual tickets: 
o Table purchase (10 seats) -   $1,500               # of tables ___________ 
o Government/SNA Members - $150  ($50 tax deductible) # of tickets ___________ 


 


 Contribution  
I/We cannot attend the Celebration of 50 years for the School Nutrition Foundation. However, I/we 
want to make a contribution of $____________.  
 
Total Amount: $ _____________ 


 
Name: _______________________________________________________________________________________ 
 
Address: ______________________________________________________________________________________ 
 
:_____________________________________________________________________________________________ 
 
City: __________________________ State: _________________________Zip: ____________________________ 
 
Telephone: ______________________ Email: ____________________________ Date: ______________________ 
 


 


Method of Payment: 
 


 I/We have enclosed a check payable to the School Nutrition Foundation in the amount of $_________________. 


 Please charge my/our credit card:   Am Ex            MasterCard   Visa 
 
Card Number: _________________________________________Exp. Date: ____________ Code: ______________ 
 
Signature as it appears on card: ___________________________________________________________________ 
 
Printed Name:_________________________________________________________________________________ 
 
Billing Address (if different from above):_____________________________________________________________ 
 


Please mail, email, or fax your completed pledge form to: 
School Nutrition Foundation 50th Anniversary Celebration 


120 Waterfront Street, Suite 300 • National Harbor, MD  20745 
snf50@schoolnutrition.org • www.schoolnutrition.org/snf  • (301) 686-3100 ext. 151 


(800) 877-8822 ext. 151 • fax: (301) 686-3115 
 


For more information, please call Janet Hedrick at (301) 686-3181                                                                                                           
or email: jhedrick@schoolnutrition.org 



mailto:snf50@schoolnutrition.org

http://www.schoolnutrition.org/snf



50thAnnCeleTicDonationForm.pdf



•

•

•

•

•

involvement in SNA/SNF. In their nominations, they are praised as “role models,” “mentors,”

“motivators,” “ideal association members” and “caregivers.” 

In addition to managing the demanding requirements of school nutrition, these Heroes have gone

the extra mile in many ways, including:

 

coordinating a “Sack Pack” program to ensure low-income children have weekend meals;  

volunteering for the community rescue squad;  

revamping a state association scholarship program;  

making significant life changes to become a role model for health and wellness; and  

spearheading the establishment of an endowment fund to support efforts that raise public

awareness about school nutrition programs.  

Josephine Martin National Policy Fellow for 2014

 

 

Janet Dunmyer of Zionsville, IN  has been chosen as the Josephine Martin National Policy Fellow

 for 2014. She is delighted to be the recipient of this LAC scholarship.  Ms. Dunmyer is the Child

Nutrition Manager for Zionsville Community Schools. According to the website, Zionsville

Community Schools include five elementary schools, two middle schools and one high school. 

 

Next Board Meeting

 

Next week I will send two potential dates for our next Board meeting to you all to rank by your

availability so we can get it scheduled.

 

 

Walmart Cycle 3 Funding

 

The Walmart Foundation approved funding for Cycle 3 of the project.  We are beginning to do

preliminary work on it.  As you may recall from the Board meeting in October, for Cycle 3 we will

be targeting states instead of individual school districts to promote school breakfast.  We have

already received the first payment to work on the project for $833,500.  Please not that most of the

money will be paid out in grants.  

 

Development Plan

 

In between working on the 50th Anniversary Celebration, Janet is researching foundations and

potential partners and mapping out ideas for a SNF Development Plan.  Today, the SNA Senior

Staff team met to brainstorm ideas for projects that we can seek funding for.  I will share the notes

of that meeting with you next week once they are typed up, and welcome any other ideas that you

may want to share.  From there, we will prioritize and begin sending out grant applications.
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If you have any questions, please let me know.  Hope all is well and I look forward to seeing you at

LAC and the 50th Anniversary Celebration.

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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203. SNF December Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <sswogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, Marcia Smith <mlsdls8@aol.com>, Ami Childers

<ami.n.childers@pepsico.com>, mary.begalle@schwans.com

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

'Connie Mueller' <muellerc28@gmail.com>, Leah Schmidt

<leahs@hickmanmills.org>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Feb 11, 2014 09:14:35

Subject: SNF December Financials

Attachment: SNF Dec 2013.pdf

Hello Everyone:

 

 

Attached are the SNF December Financials.  If you have any questions, please feel free to contact

Kim or Patti.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114
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SNF Dec 2013.pdf



 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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204. Fwd: Golf Donation Update

From: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

To: Aaron Newberry <aanewber@dhr.state.ga.us>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Amanda Henderson

<AmandaHenderson@uh.org>, Amber Hotz <anfunk25@gmail.com>, Amy

Culberson <aculbersonrd@yahoo.com>, Amy Fedewa <afedewa@gru.edu>,

Amy Ruth <amyruth02@gmail.com>, Amy Silver <arsilver610@gmail.com>,

Angela Hilton <angienewton88@hotmail.com>, Anna Phillips

<annacphillips@yahoo.com>, Ashley Rainwater <anmclane@gmail.com>,

Cassie DeFeo <cassiedefeo11@gmail.com>, Cathyrne Buice

<sbuice@uh.org>, Cheryl Gullickson <rcgullickson@gmail.com>, Chris Nesbitt

<Nchris974@gmail.com>, Cindy Elia <keepingfoodsafe@yahoo.com>, Cindy

Wallarich <cynthia.wallerich@va.gov>, Donna Martin

<dmartin@burke.k12.ga.us>, Elizabeth Murray <emurray2@gru.edu>, Erika

Stahl <erikastahl1@gmail.com>, Esther Hatzigeorgiou <hatzi@comcast.net>,

Evelyn Brown <ebrown106@bellsouth.net>, Frances Wilkinson

<fcwilkinson1@comcast.net>, Jane Greene <janegreene@knology.net>,

Jeanne Lee <jlee@uh.org>, Jessica Holland <jholla146@yahoo.com>, Jill

McCoy <jemfit@gmail.com>, Jo Kriikku <marlynjo@comcast.net>, Karen Cota

<karen.cota@va.gov>, Karen Walters <karen.walters@va.gov>, Kathy

Belinski <belinka@boe.richmond.k12.ga.us>, Katie Metz

<metzkatelyn11@gmail.com>, Kim Beavers <augustakim@comcast.net>,

Kristen Middleton <krmiddleton@gru.edu>, Kristin Rushton

<krushto@gmail.com>, Lauren Belcher <laurendwhite_21@yahoo.com>, Leah

Motes <philmotes@aol.com>, Lynnette Stephens <stepr@bellsouth.net>,

Mary Sullivan <laimom@live.com>, Megan Jeffords <meg62887@gmail.com>,

Michele Donohoe <micheleann22@gmail.com>, Nancy Giles Walters

<ngwaltrdld@aol.com>, Nancy Teston <njteston@gmail.com>, Nellie

Rovansek <nellierovansek@uh.org>, Nicole Larson

<nikolelarson@gmail.com>, Nicole Moore <nimoore@gru.edu>, Paige Adkins

<paigelowens3@gmail.com>, Pam Brisky <briskyp2004@yahoo.com>,

Patricia Jenkins <patriciajenkins08@gmail.com>, Patricia Ward

<plouise829@yahoo.com>, Patti Korwin <korwinj@comcast.net>, Patty Huang

<pattyhuang01@yahoo.com>, Rachel Hollomon

<rachel.hollomon@gmail.com>, Rachel Johanek

<rachel.johanek@gmail.com>, Randalynn Hajek <rhajek@gru.edu>, Robert

Benson <robert24benson@gmail.com>, Sally Fisher

<bobfisher09@comcast.net>, Sandra Leonard <sandyandrosie@aol.com>,

Sandra Loushine <skloushine@yahoo.com>, Sandra Menard

<sandymenard@uh.org>, Sarah Deen <sdeen@gru.edu>, Sarah Glenny
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Schmidt <sglennyschmidt@gmail.com>, Sarah Tankersley

<setankersley@gmail.com>, Sharon Iwama <sharon.iwama@gmail.com>,

Sheri Loflin <sldawg0904@gmail.com>, Sohailla Digsby

<sohailladigsby@yahoo.com>, Sunitha Zechariah <szechariah@uh.org>,

Tracey Neely <traceyneely@comcast.net>, Victor Yu

<armydietitian@comcast.net>, Wish, Karen <karen.wish@yahoo.com>

Sent Date: Feb 03, 2014 19:48:16

Subject: Fwd: Golf Donation Update

Attachment: 2014 Golf Donation Roster.xlsx
2014 Sponsor Letter (template).docx

Hello ADDA Members,

 

 

So far we have 3 donations for the Golf Tournament!

 

 

I have updated the Golf Donation Roster (note that all changes are in red).   More members have

signed up for vendors and new vendors have been added.  Thank you for your help thus far!

 

 

For the month of February, please start contacting your vendors and sending sponsor letters. 

Some vendors may require prior notice for all donation requests.  For example, I know one of my

vendors wants to receive requests 1 month in advance.

 

 

We still have the following vendors to contact.  Let me know if you like to sign up for a vendor. 

- Ace Hardware             - Garlic Glove

 

- Big Day Cakes         - JoAnn’s Day Spa

 

- Carolina Ale House        - T Bonz steakhouse

 

- Dick’s Sporting Goods     - Walden’s

 

- Evans Fitness Center       - Whiskey Bar Tavern

 

 

 

Sincerely,
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Sheet1

		Vendor		Previous Donations		Responsible ADDA Members 		2014 Donation and Comments		Confirmed

		A&B Beverage		5 cases beer (in exchange for 8 - $20 golf certificates)		Sally Fisher

		Academy Sports				Cheryl Gullickson

		Accent on Hair		4 - $15 gift certificates		Jeanne Lee

		Ace Hardware

		Anytime Fitness		3 months free gym and tan		Jo Kriikku		Verbal agreement to donate

		Applewood Golf Course		2 greens fees		Sandy Mendard

		Artsy Me				Ester Hatzigeorgiou

		Augusta Locally Grown		$25 membership GC and gift basket		Lauren Belcher

		Big Day Cakes

		Bobs Red Mill		goodie bag items		Lauren Belcher

		Boll Weevil				Cindy Wallerich

		Buca Di Beppo		4 - $10 gift certificates		Sarah Negron 

		Buona Café		gift basket		Rachel Hollomon

		Cabot Cheese		donation boxes		Jill McCoy

		Calvert's		sunset dinner for 2		Sally Fisher

		Carolina Ale House

		CC Magazine		magazine basket		Sally Fisher

		Dick's Sporting Goods

		Earth Fare				Brianna Dumas

		Edgar's Grille		$50 gift certificate		Kim Beavers

		Edwin Watts		$150 (for longest drive)

		Escape Outdoors				Kim Beavers

		Evans Fitness Center

		FarmHaus		gift certificate		Lauren Belcher

		First Tee				Sandy Mendard

		Fresh Market				Rachel Hollomon

		Fringe Hair Salon				Sheri Loflin

		Garlic Glove Restaurant

		HCCU				Sally Fisher

		High Country Olive Oil		gift basket		Rachel Hollomon

		Home Depot				Cindy Wallerich

		Hooters		$200 wing party (for raffle)		Jill McCoy

		Jeweler's Bench		Pearl earrings and pearl necklace (silent auction)		Sally Fisher		Out of Business

		Jiffy Lube		3 oil change gift certificates		Edna Davis

		JoAnn's Day Spa		$50 spa pedicure

		Jones Creek		2 greens fees		Sandy Mendard

		Lowe's				Cindy Wallerich

		Malibu Jacks 		2- $25 gift certificates		Sally Fisher		New owners

		Mark Yount's Tire & Auto		$50		Sally Fisher

		Mary Jane Finch		$50 Men's/Women's haircut		Sally Fisher

		Moes				Rachel Hollomon

		Mount Vintage		4 greens fees		Sandy Mendard

		NHC Healthcare				Jo Kriikku		1 hole sponsorship		yes

		Northside Package Shop		2-3 bottles wine		Patty

		Pepsi		drinks for goodie bags		Tracey Nelly 

		Pewter Golf		platter  (for silent auction)		Jill McCoy

		Red Master's		Tournament shirts (3 M and 4 XL)		Sandy Mendard

		Robolis		3 - $50 gift cards (one for longest drive) 		Jo Kriikku

		Southern Scratch		gift basket		Lauren Belcher

		Spa Deus		30 min massage ($30), waxing service ($30), Man/Woman haircut gift cert		Sally Fisher

		Sports Authority				Cheryl Gullickson

		SRP		4 golf umbrellas		Sally Fisher

		Sudia		goodie bag items		Lauren Belcher

		Taste				Amanda Handerson

		T-Bonz Steakhouse

		TGIF		2- $10 gift cert and 1 - $20 gift cert		Jill McCoy

		Tuscany Day Spa				Rachel Hollomon

		Walden's

		Whiskey Bar Tavern

		White House Cleaners				Sally Fisher		$25 gift certificate		yes

		William Sonoma				Jill McCoy

		Windsor Jewelers		2 - $200 gift certificates		Sally Fisher

		YMCA		12 - 1 week passes and 1 fleece		Rachel Johanek

		Yo Pizza		$25 gift certificate		Sheri Loflin



2014 Golf Tournament Donation Roster	
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									Date: 



Name:





This letter is to request a donation for our 21st annual ADDA golf tournament to be held at Bartram Trail on Saturday, May 3rd, 2014. This tournament is the only fund raising event for the Augusta District Dietetic Association (ADDA) which is a professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice and research.



Funds raised from this charity golf tournament will be used to support scholarships for dietetic interns and our association’s health promotion activities. The dietitians will not benefit individually but our collective efforts will impact the profession and public that we serve.



We would be so grateful for the donation of any of the following:  (1) $150 sponsorship of a golf hole; (2) gift certificates, (3) goods and services for door prizes, (4) cash donation to purchase golf towels, golf balls, ball markers, and golf tees for the golfer’s packets (5) golf shirts or golf equipment.  



[bookmark: _GoBack]We know that the golfers who will play in the tournament are all potential customers. Your company will be recognized during the tournament awards ceremony and/or displayed on posters and banners during tournament.  We appreciate your support and will ensure that your business will receive recognition during our tournament.  For your records, our Tax I.D. number is 58-1957189.







Sincerely,

Sheri Loflin

Fundraising Committee

706-825-9127

augustadietetics@gmail.com











image1.png



2014 Sponsor Letter (template).docx



 

 

Rachel Hollomon

 

Nutritionist 

East Central Health District 6-0

 

Richmond County Health Department

 
706-721-5914 (office)

 
706-790-2532 (office)

 
rhollomon6@dhr.state.ga.us 
706-691-1380 (cell)

 
rachel.hollomon@gmail.com
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205. Re: Donations needed for the ADDA 2014 Golf Tournament

From: augustakim@comcast.net

To: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

Cc: Aaron Newberry <aanewber@dhr.state.ga.us>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Amanda Henderson

<AmandaHenderson@uh.org>, Amber Hotz <anfunk25@gmail.com>, Amy

Culberson <aculbersonrd@yahoo.com>, Amy Fedewa <afedewa@gru.edu>,

Amy Ruth <amyruth02@gmail.com>, Amy Silver <arsilver610@gmail.com>,

Angela Hilton <angienewton88@hotmail.com>, Anna Phillips

<annacphillips@yahoo.com>, Ashley Rainwater <anmclane@gmail.com>,

Cassie DeFeo <cassiedefeo11@gmail.com>, Cathyrne Buice

<sbuice@uh.org>, Cheryl Gullickson <rcgullickson@gmail.com>, Chris Nesbitt

<Nchris974@gmail.com>, Cindy Elia <keepingfoodsafe@yahoo.com>, Cindy

Wallarich <cynthia.wallerich@va.gov>, Donna Martin

<dmartin@burke.k12.ga.us>, Elizabeth Murray <emurray2@gru.edu>, Erika

Stahl <erikastahl1@gmail.com>, Esther Hatzigeorgiou <hatzi@comcast.net>,

Evelyn Brown <ebrown106@bellsouth.net>, Frances Wilkinson

<fcwilkinson1@comcast.net>, Jane Greene <janegreene@knology.net>,

Jeanne Lee <jlee@uh.org>, Jessica Holland <jholla146@yahoo.com>, Jill

McCoy <jemfit@gmail.com>, Jo Kriikku <marlynjo@comcast.net>, Karen Cota

<karen.cota@va.gov>, Karen Walters <karen.walters@va.gov>, Kathy

Belinski <belinka@boe.richmond.k12.ga.us>, Katie Metz

<metzkatelyn11@gmail.com>, Kristen Middleton <krmiddleton@gru.edu>,

Kristin Rushton <krushto@gmail.com>, Lauren Belcher

<laurendwhite_21@yahoo.com>, Leah Motes <philmotes@aol.com>, Lynnette

Stephens <stepr@bellsouth.net>, Mary Sullivan <laimom@live.com>, Megan

Jeffords <meg62887@gmail.com>, Michele Donohoe

<micheleann22@gmail.com>, Nancy Giles Walters <ngwaltrdld@aol.com>,

Nancy Teston <njteston@gmail.com>, Nellie Rovansek

<nellierovansek@uh.org>, Nicole Larson <nikolelarson@gmail.com>, Nicole

Moore <nimoore@gru.edu>, Paige Adkins <paigelowens3@gmail.com>, Pam

Brisky <briskyp2004@yahoo.com>, Patricia Jenkins

<patriciajenkins08@gmail.com>, Patricia Ward <plouise829@yahoo.com>,

Patti Korwin <korwinj@comcast.net>, Patty Huang

<pattyhuang01@yahoo.com>, Rachel Hollomon

<rachel.hollomon@gmail.com>, Rachel Johanek

<rachel.johanek@gmail.com>, Randalynn Hajek <rhajek@gru.edu>, Robert

Benson <robert24benson@gmail.com>, Sally Fisher

<bobfisher09@comcast.net>, Sandra Leonard <sandyandrosie@aol.com>,

Sandra Loushine <skloushine@yahoo.com>, Sandra Menard
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<sandymenard@uh.org>, Sarah Deen <sdeen@gru.edu>, Sarah Glenny

Schmidt <sglennyschmidt@gmail.com>, Sarah Tankersley

<setankersley@gmail.com>, Sharon Iwama <sharon.iwama@gmail.com>,

Sheri Loflin <sldawg0904@gmail.com>, Sohailla Digsby

<sohailladigsby@yahoo.com>, Sunitha Zechariah <szechariah@uh.org>,

Tracey Neely <traceyneely@comcast.net>, Victor Yu

<armydietitian@comcast.net>, Karen Wish <karen.wish@yahoo.com>

Sent Date: Jan 18, 2014 10:16:11

Subject: Re: Donations needed for the ADDA 2014 Golf Tournament

Attachment:

Thanks for the email;

 

I will work on Escape outdoors too, and will work on a few others.

 

Kim 

 
 

From: "Augusta District Dietetic Association Augusta District Dietetic Association"

<augustadietetics@gmail.com>  

To: "Aaron Newberry" <aanewber@dhr.state.ga.us>, "Allegra Vosseller"

<allegrajeanne@hotmail.com>, "Amanda Henderson" <AmandaHenderson@uh.org>, "Amber

Hotz" <anfunk25@gmail.com>, "Amy Culberson" <aculbersonrd@yahoo.com>, "Amy Fedewa"

<afedewa@gru.edu>, "Amy Ruth" <amyruth02@gmail.com>, "Amy Silver"

<arsilver610@gmail.com>, "Angela Hilton" <angienewton88@hotmail.com>, "Anna Phillips"

<annacphillips@yahoo.com>, "Ashley Rainwater" <anmclane@gmail.com>, "Cassie DeFeo"

<cassiedefeo11@gmail.com>, "Cathyrne Buice" <sbuice@uh.org>, "Cheryl Gullickson"

<rcgullickson@gmail.com>, "Chris Nesbitt" <Nchris974@gmail.com>, "Cindy Elia"

<keepingfoodsafe@yahoo.com>, "Cindy Wallarich" <cynthia.wallerich@va.gov>, "Donna Martin"

<dmartin@burke.k12.ga.us>, "Elizabeth Murray" <emurray2@gru.edu>, "Erika Stahl"

<erikastahl1@gmail.com>, "Esther Hatzigeorgiou" <hatzi@comcast.net>, "Evelyn Brown"

<ebrown106@bellsouth.net>, "Frances Wilkinson" <fcwilkinson1@comcast.net>, "Jane Greene"

<janegreene@knology.net>, "Jeanne Lee" <jlee@uh.org>, "Jessica Holland"

<jholla146@yahoo.com>, "Jill McCoy" <jemfit@gmail.com>, "Jo Kriikku"

<marlynjo@comcast.net>, "Karen Cota" <karen.cota@va.gov>, "Karen Walters"

<karen.walters@va.gov>, "Kathy Belinski" <belinka@boe.richmond.k12.ga.us>, "Katie Metz"

<metzkatelyn11@gmail.com>, "Kim Beavers" <augustakim@comcast.net>, "Kristen Middleton"

<krmiddleton@gru.edu>, "Kristin Rushton" <krushto@gmail.com>, "Lauren Belcher"

<laurendwhite_21@yahoo.com>, "Leah Motes" <philmotes@aol.com>, "Lynnette Stephens"

<stepr@bellsouth.net>, "Mary Sullivan" <laimom@live.com>, "Megan Jeffords"

<meg62887@gmail.com>, "Michele Donohoe" <micheleann22@gmail.com>, "Nancy Giles

Walters" <ngwaltrdld@aol.com>, "Nancy Teston" <njteston@gmail.com>, "Nellie Rovansek"
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<nellierovansek@uh.org>, "Nicole Larson" <nikolelarson@gmail.com>, "Nicole Moore"

<nimoore@gru.edu>, "Paige Adkins" <paigelowens3@gmail.com>, "Pam Brisky"

<briskyp2004@yahoo.com>, "Patricia Jenkins" <patriciajenkins08@gmail.com>, "Patricia Ward"

<plouise829@yahoo.com>, "Patti Korwin" <korwinj@comcast.net>, "Patty Huang"

<pattyhuang01@yahoo.com>, "Rachel Hollomon" <rachel.hollomon@gmail.com>, "Rachel

Johanek" <rachel.johanek@gmail.com>, "Randalynn Hajek" <rhajek@gru.edu>, "Robert Benson"

<robert24benson@gmail.com>, "Sally Fisher" <bobfisher09@comcast.net>, "Sandra Leonard"

<sandyandrosie@aol.com>, "Sandra Loushine" <skloushine@yahoo.com>, "Sandra Menard"

<sandymenard@uh.org>, "Sarah Deen" <sdeen@gru.edu>, "Sarah Glenny Schmidt"

<sglennyschmidt@gmail.com>, "Sarah Tankersley" <setankersley@gmail.com>, "Sharon Iwama"

<sharon.iwama@gmail.com>, "Sheri Loflin" <sldawg0904@gmail.com>, "Sohailla Digsby"

<sohailladigsby@yahoo.com>, "Sunitha Zechariah" <szechariah@uh.org>, "Tracey Neely"

<traceyneely@comcast.net>, "Victor Yu" <armydietitian@comcast.net>, "Karen Wish"

<karen.wish@yahoo.com>  

Sent: Friday, January 17, 2014 8:41:10 PM  

Subject: Donations needed for the ADDA 2014 Golf Tournament  
 

 Hello ADDA members, 
 

Here is the updated Golf Tournament donation roster (please see attachment).   So far we have

one donation from White House Cleaners!! We still need your help to collect more donations. 
 

According to the roster, we have the following vendors that need to be assigned: 

- Academy Sports 

- Ace Hardware 

- Big Day Cakes 

- Carolina Ale House 

- Dick’s Sporting Goods 

- Escape Outdoors 

- Evans Fitness Center 

- Garlic Glove 

- JoAnn’s Day Spa 

- Pepsi 

- T Bonz steakhouse 

- Walden’s 

- Whiskey Bar Tavern 
 

It would be greatly appreciated if you can sign up to contact one of these vendors.  The roster has

examples of donations that we received the previous year.  We also have a generic Sponsor

Letter that you can hand out to vendors. 
 

However, we are not just limited to these vendors.  You can give the Sponsor Letter to any

business that you know personally or visit frequently.  I will follow up with you all for any updates
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on new vendors or donations. 
 

Thank you for your help, 
 

Rachel Hollomon 

Nutritionist 

East Central Health District 6-0 

Richmond County Health Department 
706-721-5914 (office) 
706-790-2532 (office) 
rhollomon6@dhr.state.ga.us
706-691-1380 (cell) 
rachel.hollomon@gmail.com
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206. Donations needed for the ADDA 2014 Golf Tournament

From: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

To: Aaron Newberry <aanewber@dhr.state.ga.us>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Amanda Henderson

<AmandaHenderson@uh.org>, Amber Hotz <anfunk25@gmail.com>, Amy

Culberson <aculbersonrd@yahoo.com>, Amy Fedewa <afedewa@gru.edu>,

Amy Ruth <amyruth02@gmail.com>, Amy Silver <arsilver610@gmail.com>,

Angela Hilton <angienewton88@hotmail.com>, Anna Phillips

<annacphillips@yahoo.com>, Ashley Rainwater <anmclane@gmail.com>,

Cassie DeFeo <cassiedefeo11@gmail.com>, Cathyrne Buice

<sbuice@uh.org>, Cheryl Gullickson <rcgullickson@gmail.com>, Chris Nesbitt

<Nchris974@gmail.com>, Cindy Elia <keepingfoodsafe@yahoo.com>, Cindy

Wallarich <cynthia.wallerich@va.gov>, Donna Martin

<dmartin@burke.k12.ga.us>, Elizabeth Murray <emurray2@gru.edu>, Erika

Stahl <erikastahl1@gmail.com>, Esther Hatzigeorgiou <hatzi@comcast.net>,

Evelyn Brown <ebrown106@bellsouth.net>, Frances Wilkinson

<fcwilkinson1@comcast.net>, Jane Greene <janegreene@knology.net>,

Jeanne Lee <jlee@uh.org>, Jessica Holland <jholla146@yahoo.com>, Jill

McCoy <jemfit@gmail.com>, Jo Kriikku <marlynjo@comcast.net>, Karen Cota

<karen.cota@va.gov>, Karen Walters <karen.walters@va.gov>, Kathy

Belinski <belinka@boe.richmond.k12.ga.us>, Katie Metz

<metzkatelyn11@gmail.com>, Kim Beavers <augustakim@comcast.net>,

Kristen Middleton <krmiddleton@gru.edu>, Kristin Rushton

<krushto@gmail.com>, Lauren Belcher <laurendwhite_21@yahoo.com>, Leah

Motes <philmotes@aol.com>, Lynnette Stephens <stepr@bellsouth.net>,

Mary Sullivan <laimom@live.com>, Megan Jeffords <meg62887@gmail.com>,

Michele Donohoe <micheleann22@gmail.com>, Nancy Giles Walters

<ngwaltrdld@aol.com>, Nancy Teston <njteston@gmail.com>, Nellie

Rovansek <nellierovansek@uh.org>, Nicole Larson

<nikolelarson@gmail.com>, Nicole Moore <nimoore@gru.edu>, Paige Adkins

<paigelowens3@gmail.com>, Pam Brisky <briskyp2004@yahoo.com>,

Patricia Jenkins <patriciajenkins08@gmail.com>, Patricia Ward

<plouise829@yahoo.com>, Patti Korwin <korwinj@comcast.net>, Patty Huang

<pattyhuang01@yahoo.com>, Rachel Hollomon

<rachel.hollomon@gmail.com>, Rachel Johanek

<rachel.johanek@gmail.com>, Randalynn Hajek <rhajek@gru.edu>, Robert

Benson <robert24benson@gmail.com>, Sally Fisher

<bobfisher09@comcast.net>, Sandra Leonard <sandyandrosie@aol.com>,

Sandra Loushine <skloushine@yahoo.com>, Sandra Menard

<sandymenard@uh.org>, Sarah Deen <sdeen@gru.edu>, Sarah Glenny
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Schmidt <sglennyschmidt@gmail.com>, Sarah Tankersley

<setankersley@gmail.com>, Sharon Iwama <sharon.iwama@gmail.com>,

Sheri Loflin <sldawg0904@gmail.com>, Sohailla Digsby

<sohailladigsby@yahoo.com>, Sunitha Zechariah <szechariah@uh.org>,

Tracey Neely <traceyneely@comcast.net>, Victor Yu

<armydietitian@comcast.net>, Wish, Karen <karen.wish@yahoo.com>

Sent Date: Jan 17, 2014 20:41:10

Subject: Donations needed for the ADDA 2014 Golf Tournament

Attachment: 2014 Golf Donation Roster.xlsx
2014 Sponsor Letter (generic template).docx

 Hello ADDA members, 
 

Here is the updated Golf Tournament donation roster (please see attachment).   So far we have

one donation from White House Cleaners!! We still need your help to collect more donations. 
 

According to the roster, we have the following vendors that need to be assigned: 

- Academy Sports 

- Ace Hardware 

- Big Day Cakes 

- Carolina Ale House 

- Dick’s Sporting Goods 

- Escape Outdoors 

- Evans Fitness Center 

- Garlic Glove 

- JoAnn’s Day Spa 

- Pepsi 

- T Bonz steakhouse 

- Walden’s 

- Whiskey Bar Tavern 
 

It would be greatly appreciated if you can sign up to contact one of these vendors.  The roster has

examples of donations that we received the previous year.  We also have a generic Sponsor

Letter that you can hand out to vendors. 
 

However, we are not just limited to these vendors.  You can give the Sponsor Letter to any

business that you know personally or visit frequently.  I will follow up with you all for any updates

on new vendors or donations. 
 

Thank you for your help, 
 

Rachel Hollomon 
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Sheet1

		Vendor		Previous Donations		Responsible ADDA Members 		2014 Donation		Confirmed

		AB Beverage		5 cases beer (in exchange for 8 - $20 golf certificates)		Sally Fisher

		Academy Sports

		Accent on Hair		4 - $15 gift certificates		Jeanne Lee

		Ace Hardware

		Anytime Fitness		3 months free gym and tan		Jo Kriikku

		Applewood Golf Course		2 greens fees		Sandy Mendard

		Artsy Me				Ester Hatzigeorgiou

		Augusta Locally Grown		$25 membership GC and gift basket		Lauren Belcher

		Big Day Cakes

		Bobs Red Mill		goodie bag items		Lauren Belcher

		Boll Weevil				Cindy Wallerich

		Buca Di Beppo		4 - $10 gift certificates		Sarah Negron 

		Buona Café		gift basket		Rachel Hollomon

		Cabot Cheese		donation boxes		Jill McCoy

		Calvert's		sunset dinner for 2		Sally Fisher

		Carolina Ale House

		CC Magazine		magazine basket		Sally Fisher

		Dick's Sporting Goods

		Earth Fare				Brianna Dumas

		Edgar's Grille		$50 gift certificate		Kim Beavers

		Edwin Watts		$150 (for longest drive)

		Escape Outdoors

		Evans Fitness Center

		FarmHaus		gift certificate		Lauren Belcher

		First Tee				Sandy Mendard

		Fresh Market				Rachel Hollomon

		Fringe Hair Salon				Sheri Loflin

		Garlic Glove Restaurant

		High Country Olive Oil		gift basket		Rachel Hollomon

		Home Depot				Cindy Wallerich

		Hooters		$200 wing party (for raffle)		Jill McCoy

		Jeweler's Bench		Pearl earrings and pearl necklace (silent auction)		Sally Fisher

		Jiffy Lube		3 oil change gift certificates		Edna Davis

		JoAnn's Day Spa		$50 spa pedicure

		Jones Creek		2 greens fees		Sandy Mendard

		Lowe's				Cindy Wallerich

		Malibu Jacks		2- $25 gift certificates		Sally Fisher

		Mark Yount's Tire & Auto		$50		Sally Fisher

		Mary Jane Finch		$50 Men's/Women's haircut		Sally Fisher

		Moes				Rachel Hollomon

		Mount Vintage		4 greens fees		Sandy Mendard

		Northside Package Shop		2-3 bottles wine		Patty

		Pepsi		drinks for goodie bags

		Pewter Golf		platter  (for silent auction)		Jill McCoy

		Red Master's		Tournament shirts (3 M and 4 XL)		Sandy Mendard

		Robolis		3 - $50 gift cards (one for longest drive) 		Jo Kriikku

		Southern Scratch		gift basket		Lauren Belcher

		Spa Deus		30 min massage ($30), waxing service ($30), Man/Woman haircut gift cert		Sally Fisher

		Sports Authority				Cheryl Gullickson

		SRP		4 golf umbrellas		Sally Fisher

		Sudia		goodie bag items		Lauren Belcher

		Taste				Amanda Handerson

		T-Bonz Steakhouse

		TGIF		2- $10 gift cert and 1 - $20 gift cert		Jill McCoy

		Walden's

		Whiskey Bar Tavern

		White House Cleaners				Sally Fisher		$25 gift certificate		yes

		William Sonoma				Jill McCoy

		Windsor Jewelers		2 - $200 gift certificates		Sally Fisher

		YMCA		12 - 1 week passes and 1 fleece		Rachel Johanek

		Yo Pizza		$25 gift certificate		Sheri Loflin
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									Date:    



Dear                     :



This letter is to request a donation for our 21st annual ADDA golf tournament to be held at Bartram Trail on Saturday, May 3rd, 2014. This tournament is the only fund raising event for the Augusta District Dietetic Association (ADDA) which is a professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice and research.



Funds raised from this charity golf tournament will be used to support scholarships for dietetic interns and our association’s health promotion activities. The dietitians will not benefit individually but our collective efforts will impact the profession and public that we serve.



We would be so grateful for the donation of any of the following:  (1) $150 sponsorship of a golf hole; (2) gift certificates, (3) goods and services for door prizes, (4) cash donation to purchase golf towels, golf balls, ball markers, and golf tees for the golfer’s packets (5) golf shirts or golf equipment.  



[bookmark: _GoBack]We know that the golfers who will play in the tournament are all potential customers. Your company will be recognized during the tournament awards ceremony and/or displayed on posters and banners during tournament.  We appreciate your support and will ensure that your business will receive recognition during our tournament.  For your records, our Tax I.D. number is 58-1957189.







Sincerely,

Sheri Loflin

Fundraising Committee

706-825-9127

augustadietetics@gmail.com
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2014 Sponsor Letter (generic template).docx



Nutritionist 

East Central Health District 6-0 

Richmond County Health Department 
706-721-5914 (office) 
706-790-2532 (office) 
rhollomon6@dhr.state.ga.us
706-691-1380 (cell) 
rachel.hollomon@gmail.com
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207. School Nutrition Foundation Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begale@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Sent Date: Jan 17, 2014 14:51:24

Subject: School Nutrition Foundation Update

Attachment: Final SNF Hero Application--edits.doc

Greetings -- It is hard to believe that we are already in the second part of January.  It is certainly a

busy time for SNA and SNF and I wanted to provide you with an update.

 

 

·         We just returned from Miami and SNA’s School Nutrition Industry Conference which was

very successful.  Before the meeting, SNA held a Strategic Planning Retreat as part of our

Strategic Realignment Project that I shared with those of you who attended the Board meeting at

the end of October.  At that time, I shared with you that our consultant advised us that it was

critical for SNF to be involved in SNA’s planning and, so SNA’s  Executive Team invited Donna

Martin as SNF’s Representative to participate in the Planning Session.  There are a series of

meetings with SNA’s Executive Committee and Senior Management Team over the next few

months.  In April, a new strategic plan will be presented to SNA’s Board of Directors for approval. I

will keep you updated as the project moves ahead.  You probably saw a blast email that went out

to SNA members on January 6 on the Strategic Realignment Project.  Information can be found on

our website, in the About SNA section.   http://www.schoolnutrition.org/Content.aspx?id=19718

             

·         In December, myself, Donna Martin and Scott Swogger went to Chicago and met with the

Academy of Nutrition and Dietetics to learn more about their successful Foundation.  It was a very

helpful and productive meeting.  We met with Pat Babjak, AND CEO; Mary Beth Whalen, VP,

External Affairs and Exec Director of Academy Foundation; Katie Brown, Academy Foundation

National Education Director and Susan Burns, Senior Director, Academy Foundation.  AND is very

interested in partnering with SNA and SNF in a number of different areas. More information will be

shared in the near future.

 

·         In December I interviewed several candidates for the Director of Development for SNF.  I

am happy to report that on Tuesday, Janet Hedrick will be joining SNF and the Director of

Development.  Janet has terrific experience and is a well-seasoned fund developer.   Most

recently, she worked at the Buffalo Bill Historical Center as a Development Manager.  Before that,

she worked at Bentz, Whaley, Flessner, a full service development consulting firm; the University

Page 703


[image: image1.png] 


2014 SCHOOL NUTRITION HERO

NOMINATION FORM




Since 1964, the School Nutrition Foundation (SNF) has supported school nutrition professionals at every level by providing scholarships, grants, research, training opportunities and technical assistance. To mark this important milestone, we hope you will join the School Nutrition Foundation (SNF) and the School Nutrition Association (SNA) leaders and friends at the 50th Anniversary Celebration of School Nutrition Heroes on March 3, 2014, in conjunction with SNA’s annual Legislative Action Conference in Washington, D.C.


But first, we need your help to identify our inaugural group of School Nutrition Heroes!

We know that every school cafeteria across America is staffed by passionate people who go above and beyond typical job responsibilities in service to children. But we need you to bring to our attention those who have done—or are currently doing—truly extraordinary things in their school, community and/or association.


In honor of SNF’s 50th anniversary, the Foundation would like to recognize one SNA member for each decade—the 1960s, 1970s, 1980s, 1990s and 2000-2013.  This member is operating or has operated a school nutrition program during one or more of these decades. Help us tell their stories and shine a much-deserved spotlight on the extraordinary efforts of ordinary SNA members. 


Following are a few thoughts to get you started:


· Someone who is making or has made a difference in the lives of students and families.


· Someone who is applying or has applied their skills in their local community to help feed others.


· Someone who is or was instrumental to the success of a specific cause or important event.


· Someone who is making or has made a difference in the lives of coworkers, employees and peers in school nutrition.


· Someone who is using or has used knowledge, skills and abilities they acquired through participation and involvement in SNA and SNF programs and initiatives.


· Someone who is an SNA national member and is working or has worked in a school or district.


Got someone in mind? The process is simple:


1) Write a nomination (up to 500 words) describing why your candidate should be considered a “School Nutrition Hero.”


2) Provide examples of the impact the nominee has had on the lives of others in their community, school or association and how they are applying skills they have learned through SNA/SNF involvement. Indicate which decade—from 1960 to the present—they had the most influence. 


3) Complete the form (attached) with your name, phone number and e-mail address along with your nomination essay and send to Sherry Carrigan, scarrigan@schoolnutrition.org at SNA Headquarters by e-mail or snail mail NO LATER THAN January 20, 2014, in order for your candidate to be considered for this inaugural event. 

We know this is a tight deadline at a very busy time of year, but we are so excited about this event and this important opportunity to provide a new showcase to show our appreciation for the many heroes in our midst. There are many inspiring individuals in this Association—can you spare just an hour to tell us their stories? They deserve the possibility of earning this recognition. We look forward to hearing from you by January 20, 2014! 

Nominations for 2014 may only be submitted by SNA Past Presidents, SNA Industry Members, current State Association Presidents, the SNF Board of Directors and the SNA Board of Directors.  Nominators may submit only one nomination for consideration. Additional nominations will not be considered. To be eligible to win this award, the nominee must be a current SNA member throughout the entire nomination process. If you need help verifying the nominee’s membership status, please contact the SNA Service Center at (301) 686-3100 or servicecenter@schoolnutrition.org.

An acknowledgement of the nomination will be sent upon receipt. The two co-chairs of the 50th Anniversary Celebration, two SNF Board members and the SNA Chief Executive Officer will determine final judging and selection of the honorees.  

The recipients of this honor will be recognized at the 50th Anniversary Celebration on Monday, March 3, 2014, at the JW Marriott, in conjunction with LAC.  They will also receive recognition on the website and in SNA publications. 


SNA Headquarters must receive all nominations by January 20, 2014.


And don’t forget to purchase your ticket to join us at SNF’s 50th Anniversary Celebration of School Nutrition Heroes on March 3, 2014, in Washington, D.C. To learn more, visit www.schoolnutrition.org/snf.


[image: image2.png]

2014 NOMINATION

Please provide the following information regarding the person you are nominating: 


Name:
_______________________________________ Decade: ____________________

School District:  ________________________ Phone: _____________________________

City: __________________________ State: ____________________ Zip: _____________


On a separate sheet of paper, please respond to the two questions below. 


1. Write a nomination (up to 500 words) describing why your candidate should be considered a “School Nutrition Hero.”


2. Provide examples of the impact the nominee has had on the lives of others in their community, school or association and how they are applying skills they have learned through SNA/SNF involvement.

Nominator Signature:  ______________________________________________________________

Nominator Name: _________________________________________________________________


Title: ___________________________________ Company Name/SD: _______________________


Phone: _______________________________ Email: _____________________________________

1



Final SNF Hero Application--edits.doc



of Massachusetts Memorial Foundation, and for a host of other hospitals over the years in fund

development.  I know she is very eager to get started, and probably will calling and emailing the

Board very soon.   In addition to working on the 50th Anniversary Celebration, she will begin

drafting a development plan.

 

·         SNF 50th Anniversary Celebration.  As of 2:30 today, we have raised $81,500 thanks to the

hard work of the Development Committee and Sherry Carrigan, SNA’s VP of Industry Relations

and Meetings.  Sherry will still be involved when Janet comes on board, but Janet will be taking

over managing the event.

 

·         School Nutrition Heros – nominations are coming in for School Nutrition Heros.  I am

attaching the application for those of you who have not yet nominated someone.  I would hope as

a SNF Board member that you would send in a nomination.  If you cannot think of anyone to

nominate after reviewing the application, reach out to your colleagues and SN friends.

 

·         In December, we were notified by Winston and the National Dairy Council  (NDC) that they

were cutting back on their support of the Foundation.   Winston will no longer be sponsoring the

ANC First Timer Scholarships.  We are still working with NDC to identify programs and projects to

fund, but I do know that it will be less than half of what they supported last year.

 

·         On a positive note, we did receive word earlier this week that the Walmart Foundation has

approved the Cycle 3 Funding for the Breakfast in the Classroom Project.  The total program

budget for two years is $420,388 or $210,000 a year.  This is wonderful news and we will update

you more as we ramp up for implementation.

 

 

Finally, I am working with SNA’s Communications staff to develop a new brochure for SNF

(currently don’t have one) and we will be sending out a e-newsletter in the coming weeks.  I am

looking at the SNA calendar and potential dates for SNF Board meetings so will be back in touch

soon with more information.

 

 

If you have any questions, please do not hesitate to contact me.  Thanks for your support.

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 
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120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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208. Fwd: It's Golf Tournament Time with ADDA

From: Augusta District Dietetic Association Augusta District Dietetic Association

<augustadietetics@gmail.com>

To: Aaron Newberry <aanewber@dhr.state.ga.us>, Allegra Vosseller

<allegrajeanne@hotmail.com>, Amanda Henderson

<AmandaHenderson@uh.org>, Amber Hotz <anfunk25@gmail.com>, Amy

Culberson <aculbersonrd@yahoo.com>, Amy Fedewa <afedewa@gru.edu>,

Amy Ruth <amyruth02@gmail.com>, Amy Silver <arsilver610@gmail.com>,

Angela Hilton <angienewton88@hotmail.com>, Anna Phillips

<annacphillips@yahoo.com>, Ashley Rainwater <anmclane@gmail.com>,

Cassie DeFeo <cassiedefeo11@gmail.com>, Cathyrne Buice

<sbuice@uh.org>, Cheryl Gullickson <rcgullickson@gmail.com>, Chris Nesbitt

<Nchris974@gmail.com>, Cindy Elia <keepingfoodsafe@yahoo.com>, Cindy

Wallarich <cynthia.wallerich@va.gov>, Donna Martin

<dmartin@burke.k12.ga.us>, Elizabeth Murray <emurray2@gru.edu>, Erika

Stahl <erikastahl1@gmail.com>, Esther Hatzigeorgiou <hatzi@comcast.net>,

Evelyn Brown <ebrown106@bellsouth.net>, Frances Wilkinson

<fcwilkinson1@comcast.net>, Jane Greene <janegreene@knology.net>,

Jeanne Lee <jlee@uh.org>, Jessica Holland <jholla146@yahoo.com>, Jill

McCoy <jemfit@gmail.com>, Jo Kriikku <marlynjo@comcast.net>, Karen Cota

<karen.cota@va.gov>, Karen Walters <karen.walters@va.gov>, Kathy

Belinski <belinka@boe.richmond.k12.ga.us>, Katie Metz

<metzkatelyn11@gmail.com>, Kim Beavers <augustakim@comcast.net>,

Kristen Middleton <krmiddleton@gru.edu>, Kristin Rushton

<krushto@gmail.com>, Lauren Belcher <laurendwhite_21@yahoo.com>, Leah

Motes <philmotes@aol.com>, Lynnette Stephens <stepr@bellsouth.net>,

Mary Sullivan <laimom@live.com>, Megan Jeffords <meg62887@gmail.com>,

Michele Donohoe <micheleann22@gmail.com>, Nancy Giles Walters

<ngwaltrdld@aol.com>, Nancy Teston <njteston@gmail.com>, Nellie

Rovansek <nellierovansek@uh.org>, Nicole Larson

<nikolelarson@gmail.com>, Nicole Moore <nimoore@gru.edu>, Paige Adkins

<paigelowens3@gmail.com>, Pam Brisky <briskyp2004@yahoo.com>,

Patricia Jenkins <patriciajenkins08@gmail.com>, Patricia Ward

<plouise829@yahoo.com>, Patti Korwin <korwinj@comcast.net>, Patty Huang

<pattyhuang01@yahoo.com>, Rachel Hollomon

<rachel.hollomon@gmail.com>, Rachel Johanek

<rachel.johanek@gmail.com>, Randalynn Hajek <rhajek@gru.edu>, Robert

Benson <robert24benson@gmail.com>, Sally Fisher

<bobfisher09@comcast.net>, Sandra Leonard <sandyandrosie@aol.com>,

Sandra Loushine <skloushine@yahoo.com>, Sandra Menard

<sandymenard@uh.org>, Sarah Deen <sdeen@gru.edu>, Sarah Glenny
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Schmidt <sglennyschmidt@gmail.com>, Sarah Tankersley

<setankersley@gmail.com>, Sharon Iwama <sharon.iwama@gmail.com>,

Sheri Loflin <sldawg0904@gmail.com>, Sohailla Digsby

<sohailladigsby@yahoo.com>, Sunitha Zechariah <szechariah@uh.org>,

Tracey Neely <traceyneely@comcast.net>, Victor Yu

<armydietitian@comcast.net>, Wish, Karen <karen.wish@yahoo.com>

Sent Date: Jan 13, 2014 20:20:48

Subject: Fwd: It's Golf Tournament Time with ADDA

Attachment: image003.png
image002.jpg
2014-Golf-Flyer.doc
2014-sponsor-letter-request.docx
Golf Donation List Dec 2013.xlsx
2014 Sponsor Donation Receipt.docx

 
 
 

 

 
   

 

 

 

Good Afternoon ADDA Members,

 

 

It is time to start talking up our 21st Annual ADDA Golf Tournament scheduled for May 3, 2014. 

We have changed the location to Bartram Trail this year and are ready to start signing up teams

and collecting hole sponsors and other donations.  Attached is the Flyer/Registration form and

sponsor forms.  Please print several copies and keep them on hand so that when you are visiting

your favorite stores you can share the flyer and ask if they are interested in sponsoring our

tournament.  The sponsor letter explains how the funds from this event support nutrition initiatives

throughout our community.  Feel free to approach potential sponsors that are not currently listed

on our roster…we love new sponsors J!

 

 

As you receive donations, please notify Rachel Hollomon (Rachel.Hollomon@gmail.com) so

that she can update the attached donation roster.  We would like to have all donations collected no

later than Friday, April 11th.  However, sooner is better than later since many businesses are hit

up for donations in the Spring.
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1:00PM Shotgun Start


11:30 Registration Begins, 12:00 Noon Lunch





The Augusta District Dietetic Association is an organization of Registered Dietitians committed to promoting optimal health through nutrition education in the CSRA.  .





Please visit our website � HYPERLINK "http://www.eatrightaugusta.org" �www.eatrightaugusta.org�





Registration Fee:  $65 per person, $260 per team (Bartram Trail Members - $60 per member)





Includes:


18 fun-filled holes of golf including a certificate for 9 free holes to be played at a later date


BBQ Lunch by local Chef


Chance to win great prizes and participate in cash pot competitions on course


Captains Choice (with senior & female tee options)





Tournament Tips:


Be sure to bring cash for mulligans and an opportunity to win an Eagle


Dress in usual golf attire (no jeans, t-shirts, tank tops, sweats)





Complete registration information below and send to:


				ADDA c/o Sheri Loflin, Fundraising Member


				P.O. Box 622


				Augusta, GA 30903


				


				� HYPERLINK "mailto:augustadietetics@gmail.com" �augustadietetics@gmail.com�





Make checks payable to:  Augusta District Dietetic Association





Name:  _____________________________________________________


Address:  __________________________________________________


City, State, Zip:  _____________________________________________


Phone Number:  _____________________________________________


Email Address:  _____________________________________________


Other Team Members (4 members per team):  ___________________ 


                                                                           	 ___________________


			                                                  ___________________








� INCLUDEPICTURE "http://www.pennypulzgolf.com/images/golf%20flag%20color.jpg" \* MERGEFORMATINET ���





� INCLUDEPICTURE "http://www.pennypulzgolf.com/images/golf%20flag%20color.jpg" \* MERGEFORMATINET ���





Saturday, 


May 3rd, 2014


Bartram Trail Golf Course











2014-Golf-Flyer.doc
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									Date:    



Dear                     :



This letter is to request a donation for our 21st annual ADDA golf tournament to be held at Bartram Trail on Saturday, May 3rd, 2014. This tournament is the only fund raising event for the Augusta District Dietetic Association (ADDA) which is a professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice and research.



Funds raised from this charity golf tournament will be used to support scholarships for dietetic interns and our association’s health promotion activities. The dietitians will not benefit individually but our collective efforts will impact the profession and public that we serve.



We would be so grateful for the donation of any of the following:  (1) $150 sponsorship of a golf hole; (2) gift certificates, (3) goods and services for door prizes, (4) cash donation to purchase golf towels, golf balls, ball markers, and golf tees for the golfer’s packets (5) golf shirts or golf equipment.  



[bookmark: _GoBack]Additional option: If you also would like to play in the tournament as well as sponsor, you are eligible for our premier sponsorship package. The package includes a hole sponsorship of your choice, team registration as well as a special gift for being our VIP sponsor! Just denote on this form if you choose this package. Package Price: $500



We know that the golfers who will play in the tournament are all potential customers. Your company will be recognized during the tournament awards ceremony and/or displayed on posters and banners during tournament.  We appreciate your support and will ensure that your business will receive recognition during our tournament.  For your records, our Tax I.D. number is 58-1957189.







Sincerely,

Sheri Loflin

Fundraising Committee

706-825-9127

augustadietetics@gmail.com
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Sheet1

		Vendor		Responsible ADDA Members 

		AB Beverage		Sally

		Academy Sports

		Accent on Hair		Jeanne

		Ace Hardware

		Anytime Fitness

		Applewood Golf Course		Sandy

		Artsy Me		Ester Hatzigeorgiou

		Augusta Locally Grown		Lauren

		Big Day Cakes

		Bobs Red Mill		Lauren

		Boll Weevil		Cindy Wallerich

		Buca Di Beppo		Sarah Negron 

		Buona Café

		Cabot Cheese		Jill

		Calvert's		Sally

		Carolina Ale House

		CC Magazine		Sally

		Dick's Sporting Goods

		Earth Fare		Brianna Dumas

		Edgar's Grille		Kim Beavers

		Edwin Watts

		Escape Outdoors

		Evans Fitness Center

		FarmHaus		Lauren

		First Tee		Sandy

		Fresh Market

		Fringe Hair Salon		Sheri

		Garlic Glove Restaurant

		High Country Olive Oil

		Home Depot		Cindy Wallerich

		Hooters		Jill

		Jeweler's Bench		Sally

		Jiffy Lube		Edna Davis

		JoAnn's Day Spa

		Jones Creek		Sandy

		Lowe's		Cindy Wallerich

		Malibu Jacks		Sally

		Mark Yount's Tire & Auto		Sally

		Mary Jane Finch		Sally

		Moes

		Mount Vintage		Sandy

		Northside Package Shop		Patty

		Pepsi

		Pewter Golf platter (silent auction)		Jill

		Red Master's Tournament Shirts		Sandy

		Robolis		Jo Kriikku

		Southern Scratch		Lauren

		Spa Deus		Sally

		Sports Authority		Cheryl Gullickson

		SRP		Sally

		Sudia		Lauren

		T-Bonz Steakhouse

		TGIF		Jill

		Walden's

		Whiskey Bar Tavern

		White House Cleaners

		William Sonoma		Jill

		Windsor Jewelers		Sally

		YMCA		Rachel J.

		Yo Pizza		Sheri
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21st Annual ADDA Golf Tournament

THANK YOU FOR BEING A SPONSOR/CONTRIBUTOR!



This year the tournament will be played on Saturday, May 3rd, 2014, at Bartram Trail Golf Course.  



The Augusta District Dietetic Association (ADDA) is a non-profit professional organization of Registered Dietitians affiliated with the Georgia Academy of Nutrition and Dietetics.  Our goal is to promote good nutrition and health awareness through education, clinical practice, and research.



Your generous support in funds, goods, or services will enhance ADDA’s ability to promote optimal health through nutrition education in the CSRA.



You may sponsor one or more of the 18 holes for a minimum donation of $150/hole.  With this donation your company logo will be displayed on the course during the tournament.  Other donations are gratefully accepted and will be used as prizes.



Additional option: If you also would like to play in the tournament as well as sponsor, you are eligible for our premier sponsorship package. The package includes a hole sponsorship of your choice, team registration as well as a special gift for being our VIP sponsor! Just denote on this form if you choose this package. Package Price: $500 



Your donation is 100% tax deductible.  Our tax ID number is 58-1957189

		

Name of Business:   



Business Contact person: _____________________________________________



Donation(s) Received:			Tax value of gift: _________________



Prize(s):  _________________________________________________________



Gift certificate(s):  ________________________________________________   



Hole Sponsorship:  ____________________________________ ($150 minimum/hole)



Hole # preferred/assigned:  ______________



Check #:  __________ Date:  _________ YOUR COPY IS YOUR RECEIPT



PLEASE MAKE YOUR CHECK FOR HOLE SPONSOR MADE PAYABLE TO ‘ADDA’ AND SEND TO

ADDA c/o Sheri Loflin, Fundraising Committee	

P.O. Box 622							

706-825-9127

Augusta, GA 30903
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2014 Sponsor Donation Receipt.docx



 

 

ADDA Fundraising Committee 

 

Karen Walters

 

Lauren Belcher

Rachel Hollomon

 

Sally Fisher

Sheri Loflin
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209. Re: Academy Board Meeting

From: Donna Martin <dmartin@burke.k12.ga.us>

To: Paul Mifsud <PMifsud@eatright.org>

Sent Date: Jan 03, 2014 15:10:22

Subject: Re: Academy Board Meeting

Attachment: TEXT.htm

Paul,  What is not to like about the good news he will be presenting?  Everything looks good to

me.  The only flag that I saw was that Pepsico is one of our top ten stocks.  I personally like

Pepsico and do not have any problems with us owning it, but I wonder if someone will say

something about that.  Hopefully they will be happy like they should be!  I personally would be OK

if we owned Coke stock!  I think Diet Coke is far superior to Diet Pepsi!

Thanks for putting the information together!!!

 

Donna S. Martin, EdS, RDN, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> Paul Mifsud <PMifsud@eatright.org> 1/3/2014 11:40 AM >>>

 

Donna,

 

On the Board agenda for January is an investment overview by Al Bryant.  I had him put together

both the Academy's and Foundation's results.  However, I told him that the Academy would be his

focus for the meeting.  Here is the information he will be presenting.  Let me know if you have any

questions.

 

 

Paul
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Paul,  What is not to like about the good news he will be presenting?  Everything looks good to me.  The only flag that I saw was that Pepsico is one of our top ten stocks.  I personally like Pepsico and do not have any problems with us owning it, but I wonder if someone will say something about that.  Hopefully they will be happy like they should be!  I personally would be OK if we owned Coke stock!  I think Diet Coke is far superior to Diet Pepsi! 

Thanks for putting the information together!!!

 


Donna S. Martin, EdS, RDN, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> Paul Mifsud <PMifsud@eatright.org> 1/3/2014 11:40 AM >>>



Donna,


 


On the Board agenda for January is an investment overview by Al Bryant.  I had him put together both the Academy’s and Foundation’s results.  However, I told him that the Academy would be his focus for the meeting.  Here is the information he will be presenting.  Let me know if you have any questions.


 



Paul
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210. Wis. district features monthly harvest on school menus

From: SNA SmartBrief <sna@smartbrief.com>

To: DMartin@Burke.k12.ga.us

Sent Date: Jan 02, 2014 10:40:54

Subject: Wis. district features monthly harvest on school menus

Attachment:

SNA SmartBrief 

Wis. district features monthly harvest on school menus | Mont. school seeks to ease overcrowding

during lunch | Mo. district to bring breakfast to some students 

Created for DMartin@Burke.k12.ga.us |  Web Version  

 January 2, 2014 Daily news about school nutrition SIGN UP| FORWARD| ARCHIVE|

ADVERTISE  

Top StorySponsored By 
Wis. district features monthly harvest on school menus  
A school district in Wisconsin recently launched the "Harvest of the Month" program in which
school meals feature a locally grown fruit or vegetable. Some of the produce is grown on campus
by high-school students, and other items, such as apples and asparagus, are sourced from local
growers. District officials hope to expand the district's Farm to School program in the future. The
Country Today (Eau Claire, Wis.) (12/30) 

Share:      

Enhancing gluten-free eating with great tasting sausage. 

Jones Dairy Farm is committed to supporting the gluten-free community by providing delicious,

high-quality products you can serve with confidence. All of our sausage products are certified

gluten-free, not to mention all natural and lower in sodium and fat. Our light pork sausage, for

example, contains just 7g fat, 170mg sodium, and 100 calories per serving, with zero artificial

ingredients. Learn more about our gluten-free sausage products and get a free case today.

Advertisement  

School UpdateSponsored By 
Mont. school seeks to ease overcrowding during lunch  
A high school in Montana is opening an additional on-campus cafeteria, which will serve
sandwiches, wraps and other cold food. Officials say the new option will help to ease
overcrowding in the school's existing cafeteria and lengthen meal times from 25 minutes to 35
minutes. Officials also hope the change will encourage more students to eat lunch on campus.
KRTV-TV (Great Falls, Mont.) (12/31) 

Share:      
Mo. district to bring breakfast to some students  
A school district in Missouri hopes to increase breakfast participation by moving breakfast service
from the cafeteria to the classroom at two elementary schools. "Research is clear that a healthy
breakfast improves classroom performance and attendance and decreases behavioral problems
and tardiness," said Deborah Cook, director of health services for the district. "It has a calming
effect on the kids, instead of walking into the classroom and immediately sitting down and starting
to work," she said. Daily Dunklin Democrat (Kennett, Mo.) (12/27) 
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•

•

Share:      
 
Three Reasons Why Retailers and Foodservice Operators Should Embrace Cloud-Based
Workforce Management Technology. Download the Aberdeen Analyst Insight to learn how
cloud computing proves to be a key differentiator to help control costs and increase efficiencies —
and how to address cloud challenges  

Nutrition &Wellness 
Teacher, personal trainer help launch after-school program for students  
Some students in Rockland County, N.Y., are being offered after-school tutoring and fitness
classes provided by a veteran teacher and a personal trainer. The sessions are intended to
replace some academic services and extracurricular programs that have been cut due to budget
issues. In addition to helping students with their studies and their fitness goals, the sessions are
intended to help build self-esteem and teamwork skills. The Journal News (White Plains, N.Y.)
(tiered subscription model) (1/1) 

Share:      

Other News 

Tips for starting healthy eating habits in 2014  

The Dallas Morning News (free content) (12/31)  

Share:       

Trends &Research 
Analysis: Food choices are swayed by social groups  
A review in the Journal of the Academy of Nutrition and Dietetics found that social groups affect
people's food choices, causing individuals to be more likely to opt for lower-calorie foods if they
believe their peers chose similar foods. "Taking these points into consideration, the findings of the
present review may have implications for the development of more effective public health
campaigns to promote healthy eating," researcher Eric Robinson said. Science World Report
(12/30) 

Share:      

Policy Watch 
Kan. board asked to reverse decision on diet sodas in schools  
The Kansas State Board of Education is being asked by Pepsi-Cola of Topeka to reverse its
position against selling low-calorie sodas in schools. The board adopted the position as part of its
model wellness policy, which local school boards can choose to follow. Officials with Pepsi-Cola
say the company already has taken steps to promote healthier beverages in schools and that the
limit on low-calorie sodas will affect revenue. The Topeka Capital-Journal (Kan.) (12/31) 

Share:      

Other News 

Opinion: More schools should embrace after-school meal programs  

InsideBayArea.com (Oakland, Calif.) (12/28)  

Share:       

SNA News 

Let your voice be heard at LAC 2014!  

It's a critical time to remind politicians in Washington, D.C., that school nutrition issues deserve a

place at the legislative table. It's your turn to be heard, and there's no better place to speak up

than at SNA's Legislative Action Conference (LAC). Taking place March 2 to 5 at Washington's
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J.W. Marriott -- including a day spent lobbying on Capitol Hill -- the conference program is jam-

packed with opportunities to bring school nutrition back to the forefront. Learn more. 

Share:      

  

SmartQuote 

Always try to be a little kinder than is necessary." 

-- J.M. Barrie,  

Scottish writer and dramatist 

Share:      

Learn more about SNA ->Resources |  Publications |  Career &Ed |  Meetings |  Legislative

Action |  Join SNA 

Subscriber Tools 

Please contact one of our specialists for advertising opportunities, editorial inquiries, job

placements, or any other questions. 

 

Lead Editor:  Melissa Greenwood 

Contributing Editor:  Erin Cunningham 

Publisher, Food &Beverage:  Chris Warne 

 P: 646.462.4647 

  
SIGN UP  SHARE  ADVERTISE  SEND FEEDBACK 
Update Profile |  Change e-mail address |  Unsubscribe |   
Archive |  Web version (print friendly) 
 

Download the SmartBrief App  iTunes / Android 
 

Mailing Address:  

SmartBrief, Inc.®, 555 11th ST NW, Suite 600, Washington, DC 20004 

© 1999-2014 SmartBrief, Inc.®  

Privacy policy |  Legal Information 
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211. Re: SNF 50th Anniversary Celebration

From: Marcia <mlsdls8@aol.com>

To: PMONTAGUE@schoolnutrition.org, ami.n.childers@pepsico.com,

muellerc28@gmail.com, dmartin@burke.k12.ga.us,

julia.bauscher@jefferson.kyschools.us, leahs@hickmanmills.org,

mary.begale@schwans.com, fords@manateeschools.net,

sswogger@accutemp.net

Cc: SCARRIGAN@schoolnutrition.org

Sent Date: Dec 09, 2013 17:51:40

Subject: Re: SNF 50th Anniversary Celebration

Attachment:

Everything sounds great. I would be happy to help with judging. Was glad to see that the save the

date cards were mailed. Let me know if you need help with anything. Marcia   

 

 

-----Original Message-----  

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>  

To: Ami Childers <ami.n.childers@pepsico.com>; Connie Mueller <muellerc28@gmail.com>;

Donna Martin <dmartin@burke.k12.ga.us>; Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>; Leah Schmidt <leahs@hickmanmills.org>; Marcia Smith

<mlsdls8@aol.com>; Mary Begalle <mary.begale@schwans.com>; Sandy Ford

<fords@manateeschools.net>; Scott Swogger <sswogger@accutemp.net>  

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>  

Sent: Mon, Dec 9, 2013 10:35 am  

Subject: SNF 50th Anniversary Celebration  

 

I wanted to update you on the Development Committee’s plans for the 50 th Anniversary

Celebration, scheduled to be held on Monday night, March 3 rd, at the JW Marriott in Washington,

DC. 

 

The Committee has been divided up into two teams—a fundraising team led by Gary Vonck, and

an evening program team led by Pat McCoy—and everyone is working very hard to ensure a

successful event. 

 

On the fundraising side, Sherry Carrigan is doing a fantastic job in organizing the whole event

working with the co-chairs.  The solicitation letters and sponsorship packages have been

developed, and the prospect list is being divided up among the group. We received our first

$10,000 sponsorship commitment yesterday from National Dairy Council. This team is having

weekly conference calls, and is determined to generate a minimum of $100,000 net revenue from

this event.  
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On the evening program side, the plan for this year is to reach out to industry, state leaders, the

Past Presidents, and the SNF and SNA Boards and ask them to nominate someone who was a

“pioneer” in school nutrition. Because we have such a short window of opportunity, we thought that

it would be best to have it focused in this way. Our goal is to get the nomination forms out by the

end of this week and people will have until January 20 th to return them to SNA. This will give the

program team enough time to capture some video footage, photos, testimonials, etc. for use in the

evening program. We will continue to honor school nutrition heroes in the coming years, and will

have more time to cast a wider net.  Pat McCoy is graciously paying for a videographer to go out

and videotape the pioneers selected.  

 

I would like to put together a small team of judges to review the nominations and select up to 4 or

5 persons to be celebrated on March 3 rd.  It would be great to have 2 volunteers from the SNF

Board to join myself, Scott Swogger, Pat McCoy, and Gary Vonck for this year’s judging. We will

plan on meeting via conference call so travel will not be involved. 

 

Please let me know by COB on Wednesday, December 11 if you would be able to

participate in the judging; and most importantly, if you are comfortable with the decisions

that have been made and the overall direction of the event.  

 

I will look forward to hearing back from you soon. 

 

Thanks! 
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212. Re: SNF 50th Anniversary Celebration

From: Connie Mueller <muellerc28@gmail.com>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Ami Childers <ami.n.childers@pepsico.com>, Donna Martin

<dmartin@burke.k12.ga.us>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begale@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 09, 2013 11:03:34

Subject: Re: SNF 50th Anniversary Celebration

Attachment:

Patti - Your direction looks very good.  I would suggest Gertrude Applebaum as a possible pioneer

choice.  Penny McConnell would also be a later addition to the list.  I would be happy to help with

judging.   Connie 
 
 

On Mon, Dec 9, 2013 at 9:39 AM, Montague, Patricia <PMONTAGUE@schoolnutrition.org>

wrote:  

I wanted to update you on the Development Committee’s plans for the 50 th Anniversary

Celebration, scheduled to be held on Monday night, March 3 rd, at the JW Marriott in Washington,

DC. 

 

The Committee has been divided up into two teams—a fundraising team led by Gary Vonck, and

an evening program team led by Pat McCoy—and everyone is working very hard to ensure a

successful event. 

 

On the fundraising side, Sherry Carrigan is doing a fantastic job in organizing the whole event

working with the co-chairs.  The solicitation letters and sponsorship packages have been

developed, and the prospect list is being divided up among the group. We received our first

$10,000 sponsorship commitment yesterday from National Dairy Council. This team is having

weekly conference calls, and is determined to generate a minimum of $100,000 net revenue from

this event.  

 

On the evening program side, the plan for this year is to reach out to industry, state leaders, the

Past Presidents, and the SNF and SNA Boards and ask them to nominate someone who was a

“pioneer” in school nutrition. Because we have such a short window of opportunity, we thought that

it would be best to have it focused in this way. Our goal is to get the nomination forms out by the

end of this week and people will have until January 20 th to return them to SNA. This will give the
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program team enough time to capture some video footage, photos, testimonials, etc. for use in the

evening program. We will continue to honor school nutrition heroes in the coming years, and will

have more time to cast a wider net.  Pat McCoy is graciously paying for a videographer to go out

and videotape the pioneers selected.  

 

I would like to put together a small team of judges to review the nominations and select up to 4 or

5 persons to be celebrated on March 3 rd.  It would be great to have 2 volunteers from the SNF

Board to join myself, Scott Swogger, Pat McCoy, and Gary Vonck for this year’s judging. We will

plan on meeting via conference call so travel will not be involved. 

 

Please let me know by COB on Wednesday, December 11 if you would be able to

participate in the judging; and most importantly, if you are comfortable with the decisions

that have been made and the overall direction of the event.  

 

I will look forward to hearing back from you soon. 

 

Thanks! 
 
 
 

--  

Constance G. Mueller, MS, RD, SNS 

1118 E. Monroe St. 

Bloomington, IL  61701 

309.212.7281 
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213. Re: SNF 50th Anniversary Celebration

From: Donna Martin <dmartin@burke.k12.ga.us>

To: ScottSwogger <sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, Connie Mueller <muellerc28@gmail.com>, Leah

Schmidt <leahs@hickmanmills.org>, JuliaBauscher

<julia.bauscher@jefferson.kyschools.us>, Sandy Ford

<fords@manateeschools.net>, Ami Childers <ami.n.childers@pepsico.com>,

Patricia Montague <PMONTAGUE@schoolnutrition.org>, Mary Begalle

<mary.begale@schwans.com>

Cc: Sherry Carrigan <SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 09, 2013 10:53:11

Subject: Re: SNF 50th Anniversary Celebration

Attachment: TEXT.htm

Patti,  Looks like we are making good progress.  I would be glad to help with the judging. 

 

Donna S. Martin, EdS, RDN, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> 12/9/2013 10:39 AM >>>

I wanted to update you on the Development Committee's plans for the 50th Anniversary

Celebration, scheduled to be held on Monday night, March 3rd, at the JW Marriott in Washington,

DC.

 

The Committee has been divided up into two teams-a fundraising team led by Gary Vonck, and an

evening program team led by Pat McCoy-and everyone is working very hard to ensure a

successful event.

 

On the fundraising side, Sherry Carrigan is doing a fantastic job in organizing the whole event

working with the co-chairs.  The solicitation letters and sponsorship packages have been
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Patti,  Looks like we are making good progress.  I would be glad to help with the judging.  

 


Donna S. Martin, EdS, RDN, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> 12/9/2013 10:39 AM >>>



I wanted to update you on the Development Committee’s plans for the 50th Anniversary Celebration, scheduled to be held on Monday night, March 3rd, at the JW Marriott in Washington, DC.

 

The Committee has been divided up into two teams—a fundraising team led by Gary Vonck, and an evening program team led by Pat McCoy—and everyone is working very hard to ensure a successful event.

 

On the fundraising side, Sherry Carrigan is doing a fantastic job in organizing the whole event working with the co-chairs.  The solicitation letters and sponsorship packages have been developed, and the prospect list is being divided up among the group. We received our first $10,000 sponsorship commitment yesterday from National Dairy Council. This team is having weekly conference calls, and is determined to generate a minimum of $100,000 net revenue from this event.  

 

On the evening program side, the plan for this year is to reach out to industry, state leaders, the Past Presidents, and the SNF and SNA Boards and ask them to nominate someone who was a “pioneer” in school nutrition. Because we have such a short window of opportunity, we thought that it would be best to have it focused in this way. Our goal is to get the nomination forms out by the end of this week and people will have until January 20th to return them to SNA. This will give the program team enough time to capture some video footage, photos, testimonials, etc. for use in the evening program. We will continue to honor school nutrition heroes in the coming years, and will have more time to cast a wider net.  Pat McCoy is graciously paying for a videographer to go out and videotape the pioneers selected. 

 

I would like to put together a small team of judges to review the nominations and select up to 4 or 5 persons to be celebrated on March 3rd.  It would be great to have 2 volunteers from the SNF Board to join myself, Scott Swogger, Pat McCoy, and Gary Vonck for this year’s judging. We will plan on meeting via conference call so travel will not be involved.

 

Please let me know by COB on Wednesday, December 11 if you would be able to participate in the judging; and most importantly, if you are comfortable with the decisions that have been made and the overall direction of the event.  

 

I will look forward to hearing back from you soon.

 

Thanks!

TEXT.htm



developed, and the prospect list is being divided up among the group. We received our first

$10,000 sponsorship commitment yesterday from National Dairy Council. This team is having

weekly conference calls, and is determined to generate a minimum of $100,000 net revenue from

this event. 

 

On the evening program side, the plan for this year is to reach out to industry, state leaders, the

Past Presidents, and the SNF and SNA Boards and ask them to nominate someone who was a

"pioneer" in school nutrition. Because we have such a short window of opportunity, we thought

that it would be best to have it focused in this way. Our goal is to get the nomination forms out by

the end of this week and people will have until January 20th to return them to SNA. This will give

the program team enough time to capture some video footage, photos, testimonials, etc. for use in

the evening program. We will continue to honor school nutrition heroes in the coming years, and

will have more time to cast a wider net.  Pat McCoy is graciously paying for a videographer to go

out and videotape the pioneers selected.

 

I would like to put together a small team of judges to review the nominations and select up to 4 or

5 persons to be celebrated on March 3rd.  It would be great to have 2 volunteers from the SNF

Board to join myself, Scott Swogger, Pat McCoy, and Gary Vonck for this year's judging. We will

plan on meeting via conference call so travel will not be involved.

 

Please let me know by COB on Wednesday, December 11 if you would be able to participate in

the judging; and most importantly, if you are comfortable with the decisions that have been made

and the overall direction of the event. 

 

I will look forward to hearing back from you soon.

 

Thanks!
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214. RE: SNF 50th Anniversary Celebration

From: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begale@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 09, 2013 10:40:02

Subject: RE: SNF 50th Anniversary Celebration

Attachment:

Sounds like a wonderful plan and team working on this special event!  I vote YAY on progress and
plan thus far.  

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Monday, December 09, 2013 10:40 AM 

 To: Ami Childers; Connie Mueller; Donna Martin; Bauscher, Julia O; Leah Schmidt; Marcia Smith;

Mary Begalle; Sandy Ford; Scott Swogger 
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 Cc: Carrigan, Sherry 

 Subject: SNF 50th Anniversary Celebration

 

 

I wanted to update you on the Development Committee’s plans for the 50th Anniversary

Celebration, scheduled to be held on Monday night, March 3rd, at the JW Marriott in Washington,

DC.

 

 

The Committee has been divided up into two teams—a fundraising team led by Gary Vonck, and

an evening program team led by Pat McCoy—and everyone is working very hard to ensure a

successful event.

 

 

On the fundraising side, Sherry Carrigan is doing a fantastic job in organizing the whole event

working with the co-chairs.  The solicitation letters and sponsorship packages have been

developed, and the prospect list is being divided up among the group. We received our first

$10,000 sponsorship commitment yesterday from National Dairy Council. This team is having

weekly conference calls, and is determined to generate a minimum of $100,000 net revenue from

this event.  

 

On the evening program side, the plan for this year is to reach out to industry, state leaders, the

Past Presidents, and the SNF and SNA Boards and ask them to nominate someone who was a

“pioneer” in school nutrition. Because we have such a short window of opportunity, we thought that

it would be best to have it focused in this way. Our goal is to get the nomination forms out by the

end of this week and people will have until January 20th to return them to SNA. This will give the

program team enough time to capture some video footage, photos, testimonials, etc. for use in the

evening program. We will continue to honor school nutrition heroes in the coming years, and will

have more time to cast a wider net.  Pat McCoy is graciously paying for a videographer to go out

and videotape the pioneers selected. 

 

 

I would like to put together a small team of judges to review the nominations and select up to 4 or

5 persons to be celebrated on March 3rd.  It would be great to have 2 volunteers from the SNF

Board to join myself, Scott Swogger, Pat McCoy, and Gary Vonck for this year’s judging. We will

plan on meeting via conference call so travel will not be involved.

 

 

Please let me know by COB on Wednesday, December 11 if you would be able to

participate in the judging; and most importantly, if you are comfortable with the decisions

that have been made and the overall direction of the event.  
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I will look forward to hearing back from you soon.

 

 

Thanks!
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215. SNF 50th Anniversary Celebration

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Julia

Bauscher <julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begale@schwans.com>, Sandy Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Cc: Carrigan, Sherry <SCARRIGAN@schoolnutrition.org>

Sent Date: Dec 09, 2013 10:40:00

Subject: SNF 50th Anniversary Celebration

Attachment:

I wanted to update you on the Development Committee’s plans for the 50 th Anniversary

Celebration, scheduled to be held on Monday night, March 3 rd, at the JW Marriott in Washington,

DC. 

 

The Committee has been divided up into two teams—a fundraising team led by Gary Vonck, and

an evening program team led by Pat McCoy—and everyone is working very hard to ensure a

successful event. 

 

On the fundraising side, Sherry Carrigan is doing a fantastic job in organizing the whole event

working with the co-chairs.  The solicitation letters and sponsorship packages have been

developed, and the prospect list is being divided up among the group. We received our first

$10,000 sponsorship commitment yesterday from National Dairy Council. This team is having

weekly conference calls, and is determined to generate a minimum of $100,000 net revenue from

this event.  

 

On the evening program side, the plan for this year is to reach out to industry, state leaders, the

Past Presidents, and the SNF and SNA Boards and ask them to nominate someone who was a

“pioneer” in school nutrition. Because we have such a short window of opportunity, we thought that

it would be best to have it focused in this way. Our goal is to get the nomination forms out by the

end of this week and people will have until January 20 th to return them to SNA. This will give the

program team enough time to capture some video footage, photos, testimonials, etc. for use in the

evening program. We will continue to honor school nutrition heroes in the coming years, and will

have more time to cast a wider net.  Pat McCoy is graciously paying for a videographer to go out

and videotape the pioneers selected.  

 

I would like to put together a small team of judges to review the nominations and select up to 4 or

5 persons to be celebrated on March 3 rd.  It would be great to have 2 volunteers from the SNF

Board to join myself, Scott Swogger, Pat McCoy, and Gary Vonck for this year’s judging. We will
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plan on meeting via conference call so travel will not be involved. 

 

Please let me know by COB on Wednesday, December 11 if you would be able to

participate in the judging; and most importantly, if you are comfortable with the decisions

that have been made and the overall direction of the event.  

 

I will look forward to hearing back from you soon. 

 

Thanks! 
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216. FW: DoSomething web story

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Marcia Smith' <mlsdls8@aol.com>, 'Mary Begalle'

<mary.begale@schwans.com>, 'Sandy Ford' <fords@manateeschools.net>,

'Scott Swogger' <sswogger@accutemp.net>, Becky Domokos-Bays

<becky.domokos-bays@acps.k12.va.us>, Cheryl Goffus

<cheryl.goffus@ag.state.nj.us>, Gay Anderson <gay.anderson@k12.sd.us>,

Jean Ronnei <jean.ronnei@spps.org>, Jill Kidd

<jill.kidd@pueblocityschools.us>, Jill Vincent <jill.vincent@usd253.net>, Jon

Dickl <jon.dickl@knoxschools.org>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Kevin Woods

<kwoods@globeslicers.com>, Leah Schmidt <leahs@hickmanmills.org>,

Linda Aljets <laljets@woodburnsd.org>, Lynn Harvey

<lynn.harvey@dpi.nc.gov>, Lynnelle Grumbles

<lgrumbles@visalia.k12.ca.us>, Melanie Konarik <melaniek@springisd.org>,

Micheline Piekarski <mpiekarski@oprfhs.org>, Nancy Thatcher

<gagathatch@gmail.com>, Sara Gasiorowski

<sara.gasiorowski@wayne.k12.in.us>, Sheila Parisien

<parisiens@mersd.org>, Wendy Weyer <weweyer@seattleschools.org>

Sent Date: Dec 03, 2013 17:17:02

Subject: FW: DoSomething web story

Attachment:

You may recall that I sent you an email a few months ago about DoSomething.org that was

focusing on school lunches and asking kids to send in photos.  I sent a letter and had a

conversation with their CEO to enlighten her.  This Friday, DoSomething.org will be releasing its

report.  We had sent out an alert to our spokesperson network and will be sending out a blast

email to get members to post good photos on USA Today.  Below is an article we are posting on

our website to keep members informed.

 

 

From: Pratt-Heavner, Diane  

Sent: Tuesday, December 03, 2013 4:46 PM 

 To: Montague, Patricia; Schuchart, Cathy 

 Cc: Murphy, Sarah; Liz (ecowles@cjpr.com); Lewi, Jen; Westin, Nichole; Murphy, Sarah;

Eckman, Julie 

 Subject: DoSomething web story
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Hi Patti and Cathy – Given that the USA Today story indicates DoSomething.org will release their

report later this week, and the Fed Up webpage (http://fedup.dosomething.org/fedup) features

preliminary findings, I’d like to post a web story response before the report release.  That way we

can show members that we were ahead of the curve, and we have info to send to any reporters

who decide to write about the report.  CJ PR is reaching out to Greg Toppo (who wrote the USA

Today story) as well and Sarah has been tweeting positive school meal photos.  Does this draft

look ok?  Thanks!

 

 

Diane

 

 

DoSomething.org’s Fed Up Campaign Paints an Inaccurate Portrayal of School Meals

 

 

This week, DoSomething.org is expected to release a “report of the true state of school lunch”

based on their Fed Up campaign.  The campaign, http://fedup.dosomething.org/fedup, asked

young people to post photos of their meals, complete a short survey on their impressions of school

lunch, and vote either “eat it” or “toss it” on posted photos.  

 

The School Nutrition Association (SNA) encourages students to get involved in their school meal

programs and SNA members welcome student feedback as they plan menus that meet new

federal nutrition standards and student tastes.  

 

However, the Fed Up campaign promoted negative attitudes to school meals, and with marketing

messages like “Got a gross burrito? ‘Poo-rito’ explains everything we need to know,” DoSomething

collected exaggerated photos and captions that do not represent the true state of school meals. 

Many of the photos posted do not picture school lunches under the National School Lunch

Program, and instead depict a la carte items (which will meet new nutrition standards starting Fall

2014), lunches from home, fast food meals, or lunches purchased on college campuses.

 

 

When the campaign launched in September, SNA CEO Patti Montague sent this letter to

DoSomething.org on behalf of members regarding campaign inaccuracies.  SNA has also

encouraged members to post photos of their school meals to the site.

 

SNA members have a new opportunity to show the true state of school meals. USA Today, which

recently reported on findings of the DoSomething.org campaign, is also requesting school lunch

photos.   See USA Today’s request for details on how to submit your picture.
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Diane Pratt-Heavner

 

Director of Media Relations

 

School Nutrition Association

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

Phone: (301) 686-3100 x124

 

Direct:  (301) 686-3124

 

Cell:  (703) 576-7526

 

Fax: (301) 686-3115

 
www.schoolnutrition.org

 

Follow us on Twitter: @SchoolLunch

 

Spread the word about healthy school meals.  Visit www.TrayTalk.org.
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217. SNF October 2013 Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <sswogger@accutemp.net>, Sandra Ford

<fords@manateeschools.net>, Leah Schmidt <leahs@hickmanmills.org>,

Marcia Smith <mlsdls8@aol.com>, Ami Childers

<ami.n.childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

mary.begalle@schwans.com <mary.begalle@schwans.com>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>

Sent Date: Nov 22, 2013 17:08:37

Subject: SNF October 2013 Financials

Attachment: Oct 2013 SNF Financials.pdf

Hello Everyone:

 

 

Attached are the SNF October 2013 Financials.  If you have any questions please feel free to

contact Patti.

 

 

Sincerely,

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Page 727














Oct 2013 SNF Financials.pdf



Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Connect with SNA on Facebook, LinkedIn and Twitter

 
https://www.facebook.com/SchoolNutritionAssociation

 
www.linkedin.com/SchoolNutritionAssociation 
https://twitter.com/SchoolLunch
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218. Re: Development Director Job Description

From: Sandra Ford <fords@manateeschools.net>

To: julia.bauscher@jefferson.kyschools.us

Cc: PMONTAGUE@schoolnutrition.org, ami.n.childers@pepsico.com,

muellerc28@gmail.com, dmartin@burke.k12.ga.us, leahs@hickmanmills.org,

mlsdls8@aol.com, mary.begalle@schwans.com, sswogger@accutemp.net

Sent Date: Nov 22, 2013 15:25:32

Subject: Re: Development Director Job Description

Attachment:

Sorry I have not responded - Besides what Julia mentioned I didn't see any thing.    Would

probably just be good for all staff involved to be sure you are clear on what this person is going to

 do. 
 

S 
 

Sandra Ford, SNS 

Director, Food and Nutrition 

2501 63rd Ave. E 

Bradenton, Fl  34203 

941-751-6550, ext 2130 
 

"Bauscher, Julia O" <julia.bauscher@jefferson.kyschools.us> on Tuesday, November 19,

2013 at 12:43 PM -0500 wrote:

On the job description: 

 

The second and third bullet under experience refers to “programs and services” – we’re talking

about programs and services relative to SNF fundraising and not programs and services

developed with resources identified by SNF?  

 

There is a “bullet” missing next to the first item under “Competencies” 

 

“Support for Governance” – p3 – the statement sounds funny, rambling.  There are too many

“and”s or not enough commas, or something.  

 

Good Job!! 

 
 
 

Julia O. Bauscher, SNS

Jefferson County Public Schools 
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School and Community Nutrition Services 

3001 Crittenden Drive 

Louisville, KY 40209 

Phone: 502-485-3186 

Fax: 502-485-6428 

STUDENT ACHIEVEMENT

Powered by

Healthy School Meals
 
 

 
 
 

From: Montague, Patricia [ mailto:PMONTAGUE@schoolnutrition.org] 

Sent: Tuesday, November 19, 2013 10:22 AM 

To: Bauscher, Julia O; Ami Childers; Connie Mueller; Donna Martin; Leah Schmidt; Marcia Smith;

Mary Begalle; Sandra Ford; Scott Swogger 

Subject: Development Director Job Description 
 
 

 

I realized I didn’t attach the job description right after I hit the Send button.  My apologies.    

 

 

 

Patti Montague, CAE 

Chief Executive Officer 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

National Harbor, MD 20745

(301) 686-3100 Phone

(301) 686-3115 Fax
www.schoolnutrition.org
pmontague@schoolnutrition.org

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

Follow SNA on Facebook and Twitter
www.facebook.com/SchoolNutritionAssociation
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www.twitter.com/SchoolLunch
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219. RE: Development Director Job Description

From: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Sent Date: Nov 19, 2013 12:43:46

Subject: RE: Development Director Job Description

Attachment:

On the job description:

 

 

The second and third bullet under experience refers to “programs and services” – we’re talking

about programs and services relative to SNF fundraising and not programs and services

developed with resources identified by SNF?  

 

There is a “bullet” missing next to the first item under “Competencies”

 

 

“Support for Governance” – p3 – the statement sounds funny, rambling.  There are too many

“and”s or not enough commas, or something.  

 

Good Job!! 

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428
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STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Tuesday, November 19, 2013 10:22 AM 

 To: Bauscher, Julia O; Ami Childers; Connie Mueller; Donna Martin; Leah Schmidt; Marcia Smith;

Mary Begalle; Sandra Ford; Scott Swogger 

 Subject: Development Director Job Description

 

 

I realized I didn’t attach the job description right after I hit the Send button.  My apologies.    

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification
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Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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220. RE: SNF Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Bauscher, Julia O' <julia.bauscher@jefferson.kyschools.us>, 'Ami Childers'

<ami.n.childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Sent Date: Nov 19, 2013 10:35:42

Subject: RE: SNF Update

Attachment:

I shared with Sherry the Board’s input.  We have to price it all out first and then will update you

and the committee.  They want to make it different from the Gala.  Yes they will be selling state

tables.

 

 

From: Bauscher, Julia O [mailto:julia.bauscher@jefferson.kyschools.us]  

Sent: Tuesday, November 19, 2013 10:29 AM 

 To: Montague, Patricia; 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia

Smith'; 'Mary Begalle'; 'Sandra Ford'; 'Scott Swogger' 

 Subject: RE: SNF Update

 

 
I remember the discussion at the board meeting relevant to food stations vs. seated meal and I
thought that the overwhelming opinion was seated dinner was preferable.   Alternatively, there was
also discussion about the considerable savings that could be realized with food stations.  I will
support whatever is planned. I just think that the committee should be cautious about ticket pricing
given the planned service.  Will states still be able to reserve tables?  We want whatever we do
this first year to be widely accepted and raved about so that state associations and other
supporters will want to attend in the future.  My two cents….

 

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive
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Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Tuesday, November 19, 2013 10:20 AM 

 To: 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary

Begalle'; 'Sandra Ford'; 'Scott Swogger'; Bauscher, Julia O 

 Subject: SNF Update

 

 

The purpose of this email is to provide you with an update on a number of things.  As you all know,

Julie has resigned her position and her last day is a week from tomorrow, November 27.

 

·         Working with Jean Geraghty, SNA’s Director of Human Resources, a more clearly defined

position description has been drafted for a Director of Development.  An ad has been placed on

the American Society of Association Executives online job board and on the Association of

Fundraising Professionals job board.  Ad just placed last week and a few resumes have come in. 

Will keep you posted.

 

·         Two weeks ago, I sat with Julie and Paula Zdanowicz, SNF Project Manager, and got a full

debriefing of SNF’s working and status of all projects and initiatives.  At that time, I pulled Julie off

of the 50th Anniversary Celebration and asked her to focus on drafting the grant applications for

Walmart Cycle 3 Project and the National Dairy Council 2014 Proposal as well as get everything in

order before she leaves.  I have assigned Sherry Carrigan and Jessica Garrett to support the

Development Committee on the 50th Anniversary Celebration.  The Development Committee had

a call yesterday which was very good from what I am told (notes are below).  I had a meeting on

Capitol Hill and could not attend, but plan on attending in the future if my schedule allows.

 

·         In SNF review meeting with Julie, I discovered quite a few things that need to get back on

track. 

o   50th Anniversary Celebration Save the Date postcard – being printed and going out in the mail

in the next week.
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o   SNF Brochure – none exists.  I have Communications staff drafting and I will send you all a

draft to see.

 

o   Annual Fund Solicitation – Drafting letter to send to states on 50th Anniversary Annual Fund

appeal and we are creating an yearend annual fund email to send to members.  

o   SNF Newsletter – there does not seem to be a regular schedule of when these go out.  Last

one in August, before that it as sometime in 2012.  Don’t want it to get lost in all the holiday e-

cards so we will draft and send at beginning of new year.  

·         I am moving over the SNF project work to Cathy Schuchart, SVP of Child Nutrition and

Policy which means that Paula will move over to Cathy’s Center when we return from the

Thanksgiving holiday. Cathy, Julie, Paula and I are meeting on Thursday.  In addition, Cathy and I

have a meeting with staff from FRAC on CN Reauthorization which are the same people involved

on Walmart Project.

 

·         Donna Martin has reached out to our friends at the Academy of Nutrition and Dietetics to

see if they were willing to meet with us to share their best practices in running their foundation. 

Donna and I are going to Chicago and meeting with them on Tuesday, December 17 from 9am to

1pm.  We are meeting with Mary Beth Whalen and Pat Babjak.  Will update you after the meeting.

 

·         Julie is still drafting the minutes from our meeting and I will send those to you in the next

week or two.

 

 

Please let me know if you have any questions or concerns.  Thanks for your support.

 

 

Notes from November 18, 2013 Development Committee Call (Notes Sherry sent to

Committee members unable to be on call)

 

Our Development Committee call went really well this morning. Gary and Pat provided an

overview of what we were trying to accomplish with the 50th Anniversary Celebration, and

explained that we hope to have a Foundation fundraising dinner every year at LAC.  Our goal is to

generate a net revenue of $100,000 and we will soon finalize just how we plan to achieve that. I

had created some sponsorship packages as a starting point, but those on the call felt that given

the economic environment and the fact that most folks won’t have budgeted for this event, we

need to create smaller less expensive ways for people to get involved. We are working on that so

we still have to finalize sponsorships and ticket pricing. I also need to finalize talking points for

both teams.
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Additionally, we all agreed that it was preferable to have elegant food stations set-up around the

room rather than have a 3-course served/plated dinner. This would help facilitate more networking

which is a critical aspect to highlight to get people to come to the event. We will still have the

round tables for seating and sponsorship. 

 

We agreed that entertainment by the Capitol Steps would be a good idea as well. We are hoping

to have a program that is both moving emotionally and fun in hopes of getting people to return the

following year.

 

 

The Committee was divided up into two teams—fundraising and program planning—please see

below, and let me know which team you feel most comfortable being a part of.

 

 

Fundraising                                                                            Program Planning

 

Gary Vonck (Team Leader)                                                     Pat McCoy (Team Leader)

 

Tom LeBuhn                                                                            JJ Jackson

 

Dorothy Caldwell                                                                    Mimi Ford

 

Jill Conklin                                                                               Jean Harris

 

Michael Turley                                                                        Camellia Patey

 

Chuck Ainsworth                                                                     Sherry Carrigan (Liaison)

 

Sherry Carrigan (Liaison)

 

 

The Save the Date cards have been finalized and will go out by the end of this week. 

 

Next steps on this end will be to try to identify the most impactful initiatives that the Foundation has

been involved in over the past 50 years in an effort to put the evening program together. I will pull

together a staff team here to do some research and make some recommendations. Additionally, I

will reach out to the Capitol Steps to get pricing and check availability and I want to review/revise

the initial budget.
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Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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221. RE: SNF Update

From: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, 'Ami Childers'

<ami.n.childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Sent Date: Nov 19, 2013 10:29:13

Subject: RE: SNF Update

Attachment:

I remember the discussion at the board meeting relevant to food stations vs. seated meal and I
thought that the overwhelming opinion was seated dinner was preferable.   Alternatively, there was
also discussion about the considerable savings that could be realized with food stations.  I will
support whatever is planned. I just think that the committee should be cautious about ticket pricing
given the planned service.  Will states still be able to reserve tables?  We want whatever we do
this first year to be widely accepted and raved about so that state associations and other
supporters will want to attend in the future.  My two cents….

 

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals
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From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Tuesday, November 19, 2013 10:20 AM 

 To: 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary

Begalle'; 'Sandra Ford'; 'Scott Swogger'; Bauscher, Julia O 

 Subject: SNF Update

 

 

The purpose of this email is to provide you with an update on a number of things.  As you all know,

Julie has resigned her position and her last day is a week from tomorrow, November 27.

 

·         Working with Jean Geraghty, SNA’s Director of Human Resources, a more clearly defined

position description has been drafted for a Director of Development.  An ad has been placed on

the American Society of Association Executives online job board and on the Association of

Fundraising Professionals job board.  Ad just placed last week and a few resumes have come in. 

Will keep you posted.

 

·         Two weeks ago, I sat with Julie and Paula Zdanowicz, SNF Project Manager, and got a full

debriefing of SNF’s working and status of all projects and initiatives.  At that time, I pulled Julie off

of the 50th Anniversary Celebration and asked her to focus on drafting the grant applications for

Walmart Cycle 3 Project and the National Dairy Council 2014 Proposal as well as get everything in

order before she leaves.  I have assigned Sherry Carrigan and Jessica Garrett to support the

Development Committee on the 50th Anniversary Celebration.  The Development Committee had

a call yesterday which was very good from what I am told (notes are below).  I had a meeting on

Capitol Hill and could not attend, but plan on attending in the future if my schedule allows.

 

·         In SNF review meeting with Julie, I discovered quite a few things that need to get back on

track. 

o   50th Anniversary Celebration Save the Date postcard – being printed and going out in the mail

in the next week.

 

o   SNF Brochure – none exists.  I have Communications staff drafting and I will send you all a

draft to see.

 

o   Annual Fund Solicitation – Drafting letter to send to states on 50th Anniversary Annual Fund

appeal and we are creating an yearend annual fund email to send to members.  

o   SNF Newsletter – there does not seem to be a regular schedule of when these go out.  Last

one in August, before that it as sometime in 2012.  Don’t want it to get lost in all the holiday e-

cards so we will draft and send at beginning of new year.  

·         I am moving over the SNF project work to Cathy Schuchart, SVP of Child Nutrition and

Policy which means that Paula will move over to Cathy’s Center when we return from the

Thanksgiving holiday. Cathy, Julie, Paula and I are meeting on Thursday.  In addition, Cathy and I
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have a meeting with staff from FRAC on CN Reauthorization which are the same people involved

on Walmart Project.

 

·         Donna Martin has reached out to our friends at the Academy of Nutrition and Dietetics to

see if they were willing to meet with us to share their best practices in running their foundation. 

Donna and I are going to Chicago and meeting with them on Tuesday, December 17 from 9am to

1pm.  We are meeting with Mary Beth Whalen and Pat Babjak.  Will update you after the meeting.

 

·         Julie is still drafting the minutes from our meeting and I will send those to you in the next

week or two.

 

 

Please let me know if you have any questions or concerns.  Thanks for your support.

 

 

Notes from November 18, 2013 Development Committee Call (Notes Sherry sent to

Committee members unable to be on call)

 

Our Development Committee call went really well this morning. Gary and Pat provided an

overview of what we were trying to accomplish with the 50th Anniversary Celebration, and

explained that we hope to have a Foundation fundraising dinner every year at LAC.  Our goal is to

generate a net revenue of $100,000 and we will soon finalize just how we plan to achieve that. I

had created some sponsorship packages as a starting point, but those on the call felt that given

the economic environment and the fact that most folks won’t have budgeted for this event, we

need to create smaller less expensive ways for people to get involved. We are working on that so

we still have to finalize sponsorships and ticket pricing. I also need to finalize talking points for

both teams.

 

 

Additionally, we all agreed that it was preferable to have elegant food stations set-up around the

room rather than have a 3-course served/plated dinner. This would help facilitate more networking

which is a critical aspect to highlight to get people to come to the event. We will still have the

round tables for seating and sponsorship. 

 

We agreed that entertainment by the Capitol Steps would be a good idea as well. We are hoping

to have a program that is both moving emotionally and fun in hopes of getting people to return the

following year.

 

 

The Committee was divided up into two teams—fundraising and program planning—please see

below, and let me know which team you feel most comfortable being a part of.
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Fundraising                                                                            Program Planning

 

Gary Vonck (Team Leader)                                                     Pat McCoy (Team Leader)

 

Tom LeBuhn                                                                            JJ Jackson

 

Dorothy Caldwell                                                                    Mimi Ford

 

Jill Conklin                                                                               Jean Harris

 

Michael Turley                                                                        Camellia Patey

 

Chuck Ainsworth                                                                     Sherry Carrigan (Liaison)

 

Sherry Carrigan (Liaison)

 

 

The Save the Date cards have been finalized and will go out by the end of this week. 

 

Next steps on this end will be to try to identify the most impactful initiatives that the Foundation has

been involved in over the past 50 years in an effort to put the evening program together. I will pull

together a staff team here to do some research and make some recommendations. Additionally, I

will reach out to the Capitol Steps to get pricing and check availability and I want to review/revise

the initial budget.

 

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone
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(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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222. Development Director Job Description

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Julia Bauscher (julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Sent Date: Nov 19, 2013 10:22:00

Subject: Development Director Job Description

Attachment: Director, SNF 11-13.docx

I realized I didn’t attach the job description right after I hit the Send button.  My apologies.    

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification
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						                                                November 2103



DRAFT

   

 DIRECTOR, FUND DEVELOPMENT 



                                       SCHOOL NUTRITION FOUNDATION



POSITION DESCRIPTION:

Develops and implements a comprehensive annual fund development plan to secure financial support from corporations, foundations and government agencies to match donor interests with School Nutrition Association (SNA) opportunities. Plans, organizes and executes Foundation events. Assists the Executive Director with governance and other support to the Board of Directors.  Responsible for scholarship, financial aid and awards programs.



POSITION REQUIREMENTS:

Education  	Bachelor’s degree in a relevant field with related training and professional work experience.

Experience

· Minimum ten or more years experience working in fund development for a non-profit organization, preferably an association, with progressively responsible experience fundraising, coordinating with funders and event planning experience.

· Preferably five years experience working in a service–oriented environment managing member programs and services. 

· Five to ten years experience hiring, training, coaching and evaluating people to deliver programs and services and meet organizational goals.

· Knowledge of Federal and State laws and regulations for non-profit foundations.

· Demonstrated experience matching organization research and project needs with potential funding opportunities.

· Demonstrated experience working with volunteer leadership and effectively using them to cultivate prospects and promote foundation interest in grants.

· Demonstrated experience writing grants to match organization needs and funding opportunities.



Competencies

Demonstrated success in achieving fundraising goals individually and/or as part of a team.

· Demonstrated competencies in developing ambitious but realistic fundraising goals that match organization culture and resources.

· Demonstrated skills in managing multiple fundraising programs and projects for successful results.

· Demonstrated interpersonal skills in teamwork, collaboration and consensus building to achieve results.

· Demonstrated success in developing volunteers for their role in fundraising and promoting organization fundraising programs and events.    

· Highly developed communications skills, including professional writing and editing and verbal and presentation skills for a variety of internal and external audiences. Skilled at group presentations and one on one interaction with complex and sensitive information.

· Ability to manage significant workloads to meet long- and short-term deadlines and juggle daily workload demands. 

· Demonstrated ability to be flexible and adapt to organizational change.



POSITION RELATIONSHIPS:

Internal: 

· Works closely with Chief Executive Officer/Executive Director, SNF and SNA staff.

Membership:

· Works with the Chair of the SNF Board of Directors and other Board members.

· Interacts with SNA leadership and members on SNF fundraising work.

External:

· [bookmark: _GoBack]Interacts with current and potential government, foundation and corporate funding sources for SNF funding, programs and events. 

· Works with industry representatives, members of allied organizations, educators, researchers, and practitioners regarding possible support for and/or participation in SNF Foundation funding opportunities.



POSITION RESPONSIBILITIES:

FUND DEVELOPMENT PLANNING

· Develops and implements a comprehensive, innovative annual fundraising plan to implement short and long term strategic goals, working with Executive Director and the Board. Plan includes strategies for annual giving campaign, development of major gift campaign, scholarships and individual donor growth. 

· Leads development and cultivation of new and existing relationships with industry representatives, allied organizations, educators, researchers and practitioners to develop opportunities for support for SNF programs events and sponsorships.

· Works with SNA staff to identify possible research, project and event needs for funding.



FUNDING OPPORTUNITIES AND MANAGEMENT

· Writes grant proposals when funding opportunities are identified that match SNA research, program and event needs, reviews with Executive Director, submits and follows up to promote SNA opportunities. 

· Tracks proposals submitted, interaction with funders, reporting requirements and deadlines.

· Works closely with Industry Relations and Meetings Center to coordinate on industry sponsorships and maximize support from those sources for SNF events while balancing SNA’s interests.

· Manages Raisers’ Edge database to ensure data on donor and gifts is entered accurately and promptly, to maximize capabilities of the software and develop reporting capability needed by management.



FUNDER RELATIONSHIPS AND COMMUNICATIONS

· Proactively develops and cultivates relationships with a wide variety of potential funders for projects, research and event funding and continuously follows up to network for opportunities.

· Develops relationships with SNA allied organization fundraisers to identify areas for possible collaboration and increase network of contacts for opportunities.

· Provides interim and final reports to funders, coordinating with SNA project staff



VOLUNTEER DEVELOPMENT

· Works closely with SNF Board Development Committee on their role and responsibilities, provides briefing materials, talking points and contacts for cultivation of opportunities and finalizing donor and grantor agreements.

· Assists Executive Director in briefing SNA members and staff on ways they can support SNF fundraising efforts.



EVENT MANAGEMENT

· Works with Executive Director and SNA staff to plan major SNF events, including the 50th anniversary celebration in 2014. 

· Participates in program and logistics planning, development of guest lists, speakers, recognition/awards, staffing on site, registration, VIP guest host and other support to the Executive Director for successful events.

  

SNF COMMUNICATIONS

· Develops draft content material for SNF quarterly newsletter and submits to the editorial staff in the Communications Center.

· Prepares reports and presentations for SNA staff and leadership meetings and SNF Board meetings.



SUPPORT FOR GOVERNANCE

· Assists the Executive Director and Executive Assistant as needed on preparations for SNF Board meetings, briefing materials, mailings and development and preparation and distribution of minutes. 



BUDGET AND FINANCIAL OPERATIONS 

· Works closely with Finance staff to provide for support as needed for budget development, implementation, reports and analysis.



OTHER DUTIES AS ASSIGNED

· Conducts special projects as requested by the SNF Executive Director and the SNF Board.

· Performs other duties as assigned.





SUPERVISION RECEIVED:

Receives minimum supervision, operates independently with significant degree of flexibility and independent judgment. 

SUPERVISORY RESPONSIBILITY:

· Provides day to day supervision for  SNF Coordinator



OTHER FACTORS:

· General office desk work, moving to and from meetings and interacting with staff.

· Significant moving around is required at SNA meetings and conferences in conference and hotel facilities or at other organizations’ locations. 

· Occasional travel to SNA meetings is required

· Occasional evening and weekend work required.



FLSA CATEGORY:  Exempt



SIGNATURES:





												

Director, SNF						Date





												

Executive Director, SNF				Date

Chief Executive Officer, School Nutrition

Association 

Director, SNF 11-13.docx



 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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223. SNF Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>,

Julia Bauscher (julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>

Sent Date: Nov 19, 2013 10:19:47

Subject: SNF Update

Attachment:

The purpose of this email is to provide you with an update on a number of things.  As you all know,

Julie has resigned her position and her last day is a week from tomorrow, November 27.

 

·         Working with Jean Geraghty, SNA’s Director of Human Resources, a more clearly defined

position description has been drafted for a Director of Development.  An ad has been placed on

the American Society of Association Executives online job board and on the Association of

Fundraising Professionals job board.  Ad just placed last week and a few resumes have come in. 

Will keep you posted.

 

·         Two weeks ago, I sat with Julie and Paula Zdanowicz, SNF Project Manager, and got a full

debriefing of SNF’s working and status of all projects and initiatives.  At that time, I pulled Julie off

of the 50th Anniversary Celebration and asked her to focus on drafting the grant applications for

Walmart Cycle 3 Project and the National Dairy Council 2014 Proposal as well as get everything in

order before she leaves.  I have assigned Sherry Carrigan and Jessica Garrett to support the

Development Committee on the 50th Anniversary Celebration.  The Development Committee had

a call yesterday which was very good from what I am told (notes are below).  I had a meeting on

Capitol Hill and could not attend, but plan on attending in the future if my schedule allows.

 

·         In SNF review meeting with Julie, I discovered quite a few things that need to get back on

track. 

o   50th Anniversary Celebration Save the Date postcard – being printed and going out in the mail

in the next week.

 

o   SNF Brochure – none exists.  I have Communications staff drafting and I will send you all a

draft to see.

 

o   Annual Fund Solicitation – Drafting letter to send to states on 50th Anniversary Annual Fund

appeal and we are creating an yearend annual fund email to send to members.  
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o   SNF Newsletter – there does not seem to be a regular schedule of when these go out.  Last

one in August, before that it as sometime in 2012.  Don’t want it to get lost in all the holiday e-

cards so we will draft and send at beginning of new year.  

·         I am moving over the SNF project work to Cathy Schuchart, SVP of Child Nutrition and

Policy which means that Paula will move over to Cathy’s Center when we return from the

Thanksgiving holiday. Cathy, Julie, Paula and I are meeting on Thursday.  In addition, Cathy and I

have a meeting with staff from FRAC on CN Reauthorization which are the same people involved

on Walmart Project.

 

·         Donna Martin has reached out to our friends at the Academy of Nutrition and Dietetics to

see if they were willing to meet with us to share their best practices in running their foundation. 

Donna and I are going to Chicago and meeting with them on Tuesday, December 17 from 9am to

1pm.  We are meeting with Mary Beth Whalen and Pat Babjak.  Will update you after the meeting.

 

·         Julie is still drafting the minutes from our meeting and I will send those to you in the next

week or two.

 

 

Please let me know if you have any questions or concerns.  Thanks for your support.

 

 

Notes from November 18, 2013 Development Committee Call (Notes Sherry sent to

Committee members unable to be on call)

 

Our Development Committee call went really well this morning. Gary and Pat provided an

overview of what we were trying to accomplish with the 50th Anniversary Celebration, and

explained that we hope to have a Foundation fundraising dinner every year at LAC.  Our goal is to

generate a net revenue of $100,000 and we will soon finalize just how we plan to achieve that. I

had created some sponsorship packages as a starting point, but those on the call felt that given

the economic environment and the fact that most folks won’t have budgeted for this event, we

need to create smaller less expensive ways for people to get involved. We are working on that so

we still have to finalize sponsorships and ticket pricing. I also need to finalize talking points for

both teams.

 

 

Additionally, we all agreed that it was preferable to have elegant food stations set-up around the

room rather than have a 3-course served/plated dinner. This would help facilitate more networking

which is a critical aspect to highlight to get people to come to the event. We will still have the

round tables for seating and sponsorship. 

 

We agreed that entertainment by the Capitol Steps would be a good idea as well. We are hoping

to have a program that is both moving emotionally and fun in hopes of getting people to return the
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following year.

 

 

The Committee was divided up into two teams—fundraising and program planning—please see

below, and let me know which team you feel most comfortable being a part of.

 

 

Fundraising                                                                            Program Planning

 

Gary Vonck (Team Leader)                                                     Pat McCoy (Team Leader)

 

Tom LeBuhn                                                                            JJ Jackson

 

Dorothy Caldwell                                                                    Mimi Ford

 

Jill Conklin                                                                               Jean Harris

 

Michael Turley                                                                        Camellia Patey

 

Chuck Ainsworth                                                                     Sherry Carrigan (Liaison)

 

Sherry Carrigan (Liaison)

 

 

The Save the Date cards have been finalized and will go out by the end of this week. 

 

Next steps on this end will be to try to identify the most impactful initiatives that the Foundation has

been involved in over the past 50 years in an effort to put the evening program together. I will pull

together a staff team here to do some research and make some recommendations. Additionally, I

will reach out to the Capitol Steps to get pricing and check availability and I want to review/revise

the initial budget.

 

 

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 
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120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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224. Re: follow up on research idea

From: Connie Mueller <muellerc28@gmail.com>

To: Donna Martin <dmartin@burke.k12.ga.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Ami Childers

<ami.n.childers@pepsico.com>, Leah Schmidt <leahs@hickmanmills.org>,

Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Schuchart, Cathy

<CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 18:30:55

Subject: Re: follow up on research idea

Attachment:

I think this topic definitely needs investigation.  I think we should proceed.  Connie 
 
 

On Wed, Nov 13, 2013 at 1:31 PM, Donna Martin <dmartin@burke.k12.ga.us> wrote:  

Since I am the one who keeps requesting we do research, I am thrilled to see this proposal. I

cannot imagine that Pew's interests would not be exactly the same as ours. I say go for it!  

 

Sent from my iPhone 
 
On Nov 13, 2013, at 12:36 PM, "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> wrote:  
 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.
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2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer
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edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:
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Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610
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Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org

 

 

<PEW Study - School Lunch Periods.docx> 
 
 
 

--  

Constance G. Mueller, MS, RD, SNS 

1118 E. Monroe St. 

Bloomington, IL  61701 

309.212.7281 
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225. Re: follow up on research idea

From: Donna Martin <dmartin@burke.k12.ga.us>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Leah Schmidt <leahs@hickmanmills.org>, Marcia

Smith <mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>,

Sandra Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Schuchart, Cathy

<CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 14:31:20

Subject: Re: follow up on research idea

Attachment:

Since I am the one who keeps requesting we do research, I am thrilled to see this proposal. I

cannot imagine that Pew's interests would not be exactly the same as ours. I say go for it!  

 

Sent from my iPhone 
 
On Nov 13, 2013, at 12:36 PM, "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> wrote:  
 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would
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like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our
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organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.
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Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004
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jblack@pewtrusts.org

 

 

<PEW Study - School Lunch Periods.docx> 

Page 760



226. RE: follow up on research idea

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Childers, Ami N {FLNA}' <Ami.N.Childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>,

Julia Bauscher (julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>

Cc: Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 14:31:14

Subject: RE: follow up on research idea

Attachment:

It seems that they don’t want us to use results if it any way conflicts with their positions.

 

 

From: Childers, Ami N {FLNA} [mailto:Ami.N.Childers@pepsico.com]  

Sent: Wednesday, November 13, 2013 2:12 PM 

 To: Montague, Patricia; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary

Begalle'; 'Sandra Ford'; 'Scott Swogger'; Julia Bauscher (julia.bauscher@jefferson.kyschools.us) 

 Cc: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

This is a great topic for research. 

 

Curious on the stipulation that SNA not use research for its federal agenda. 

Does that limit what we can do with the results to address the needs of successfully feeding

children in US schools?

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Wednesday, November 13, 2013 12:36 PM 

 To: Childers, Ami N {FLNA}; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith';

'Mary Begalle'; 'Sandra Ford'; 'Scott Swogger'; Julia Bauscher (

julia.bauscher@jefferson.kyschools.us) 

 Cc: Schuchart, Cathy 

 Subject: FW: follow up on research idea
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You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy
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From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH
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Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about
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doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org
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227. RE: follow up on research idea

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>,

Julia Bauscher (julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>

Cc: Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 14:11:55

Subject: RE: follow up on research idea

Attachment:

This is a great topic for research. 

 

Curious on the stipulation that SNA not use research for its federal agenda. 

Does that limit what we can do with the results to address the needs of successfully feeding

children in US schools?

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Wednesday, November 13, 2013 12:36 PM 

To: Childers, Ami N {FLNA}; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith';

'Mary Begalle'; 'Sandra Ford'; 'Scott Swogger'; Julia Bauscher

(julia.bauscher@jefferson.kyschools.us) 

Cc: Schuchart, Cathy 

Subject: FW: follow up on research idea

 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

1.      Involve Pew in the process  -- research design, survey design, analysis and final report.
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2.       SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

To: Montague, Patricia 

Cc: Balla, Deborah 

Subject: FW: follow up on research idea

 

Patti:

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

To: Schuchart, Cathy 

Subject: RE: follow up on research idea

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to
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promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

Jessica

 

Jessica Donze Black RD, MPH

Director, Kids’ Safe and Healthful Foods Project
www.healthyschoolfoodsnow.org
jblack@pewtrusts.org

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

To: Jessica Donze Black 

Subject: RE: follow up on research idea

 

Jessica:

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

Happy to discuss.

 

Thanks again for your consideration.

 

Cathy

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

To: Schuchart, Cathy 

Subject: follow up on research idea
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Hi Cathy,

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

Thanks! 

Jessica

 

Jessica Donze Black RD, MPH

Director, Kids’ Safe and Healthful Foods Project
www.healthyschoolfoodsnow.org

Office: 202-540-6610

Pew Charitable Trusts

901 E. St. NW

Washington, DC 20004
jblack@pewtrusts.org
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228. Re: follow up on research idea

From: Scott Swogger <SSwogger@accutemp.net>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 13:57:06

Subject: Re: follow up on research idea

Attachment:

Third party research will also provide a bit of independence from the results which typically is

beneficial. 
 

I think this looks great.  

 

Sent from my iPhone 
 
On Nov 13, 2013, at 1:49 PM, "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> wrote:  
 

We would use a third party company to do the research.  Susan Coppess is working as a

contractor with SNA and we would use her in a consulting capacity on this research.

 

 

From: Bauscher, Julia O [mailto:julia.bauscher@jefferson.kyschools.us]  

Sent: Wednesday, November 13, 2013 1:19 PM 

 To: Montague, Patricia; 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia

Smith'; 'Mary Begalle'; 'Sandra Ford'; 'Scott Swogger' 

 Cc: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 
This topic was discussed extensively at the AHG meeting yesterday and several of us pointed out
the need for research.  Is SNF positioned/resourced to do research? Or would we partner with a
third party to do the research. Is there a trained researcher on the SNF or SNA staff? Research is
pretty technical stuff if you want statistically significant results.  

 

Julia O. Bauscher, SNS
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Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Wednesday, November 13, 2013 12:36 PM 

 To: 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary

Begalle'; 'Sandra Ford'; 'Scott Swogger'; Bauscher, Julia O 

 Cc: Schuchart, Cathy 

 Subject: FW: follow up on research idea

 

 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.
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2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask
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that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:
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Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610
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Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org
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229. Re: follow up on research idea

From: LEAH SCHMIDT <leahs@hickmanmills.org>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Marcia Smith

<mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>, Sandra

Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>, Schuchart, Cathy

<CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 13:56:59

Subject: Re: follow up on research idea

Attachment:

I agree that it is a topic worth pursuing.   
 

Leah Schmidt, SNS  

5401 E 103rd Street  

Kansas City, MO  64137  

Office (816) 316-7102  

Fax (816) 316-7106  
 
 

On Wed, Nov 13, 2013 at 12:54 PM, Montague, Patricia <PMONTAGUE@schoolnutrition.org>

wrote:  

We would use a third party company to do the research.  Susan Coppess is working as a

contractor with SNA and we would use her in a consulting capacity on this research.

 

 

From: Bauscher, Julia O [mailto:julia.bauscher@jefferson.kyschools.us]  

Sent: Wednesday, November 13, 2013 1:19 PM 

 To: Montague, Patricia; 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia

Smith'; 'Mary Begalle'; 'Sandra Ford'; 'Scott Swogger' 

 Cc: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 
This topic was discussed extensively at the AHG meeting yesterday and several of us pointed out
the need for research.  Is SNF positioned/resourced to do research? Or would we partner with a
third party to do the research. Is there a trained researcher on the SNF or SNA staff? Research is
pretty technical stuff if you want statistically significant results.  
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Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Wednesday, November 13, 2013 12:36 PM 

 To: 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary

Begalle'; 'Sandra Ford'; 'Scott Swogger'; Bauscher, Julia O 

 Cc: Schuchart, Cathy 

 Subject: FW: follow up on research idea

 

 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:
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1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 
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The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea
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Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project
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www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org
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230. RE: follow up on research idea

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Bauscher, Julia O' <julia.bauscher@jefferson.kyschools.us>, 'Ami Childers'

<ami.n.childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 13:54:15

Subject: RE: follow up on research idea

Attachment:

We would use a third party company to do the research.  Susan Coppess is working as a

contractor with SNA and we would use her in a consulting capacity on this research.

 

 

From: Bauscher, Julia O [mailto:julia.bauscher@jefferson.kyschools.us]  

Sent: Wednesday, November 13, 2013 1:19 PM 

 To: Montague, Patricia; 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia

Smith'; 'Mary Begalle'; 'Sandra Ford'; 'Scott Swogger' 

 Cc: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 
This topic was discussed extensively at the AHG meeting yesterday and several of us pointed out
the need for research.  Is SNF positioned/resourced to do research? Or would we partner with a
third party to do the research. Is there a trained researcher on the SNF or SNA staff? Research is
pretty technical stuff if you want statistically significant results.  

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186
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Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Wednesday, November 13, 2013 12:36 PM 

 To: 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary

Begalle'; 'Sandra Ford'; 'Scott Swogger'; Bauscher, Julia O 

 Cc: Schuchart, Cathy 

 Subject: FW: follow up on research idea

 

 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.
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ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big
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issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.
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Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org
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231. Re: follow up on research idea

From: Mary Begalle <Mary.Begalle@schwans.com>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Ami Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Leah

Schmidt <leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>,

Sandra Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Schuchart, Cathy

<CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 13:48:09

Subject: Re: follow up on research idea

Attachment:

Yes, this is a good subject for research.  

 

Mary Begalle, PhD, RD, SNS 
Mary.begalle@schwans.com

612-209-9643 

Sent from my iPad 
 
On Nov 13, 2013, at 11:32 AM, "Montague, Patricia" <PMONTAGUE@schoolnutrition.org> wrote:  
 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  
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These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final
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recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.
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Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW
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Washington, DC 20004

 
jblack@pewtrusts.org

 

 

<PEW Study - School Lunch Periods.docx> 
 
This entire email message (including all forwards and replies) and any attachments are for the
sole use of the intended recipient(s) and may contain proprietary, confidential, trade secret, work-
product, attorney-client or privileged information. Any unauthorized review, use, disclosure or
distribution is prohibited and may be a violation of law. If you are not the intended recipient, please
contact the sender by reply email and destroy all copies of the original message.  
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232. RE: follow up on research idea

From: Bauscher, Julia O <julia.bauscher@jefferson.kyschools.us>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, 'Ami Childers'

<ami.n.childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah Schmidt'

<leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>, 'Mary

Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 13:18:40

Subject: RE: follow up on research idea

Attachment:

This topic was discussed extensively at the AHG meeting yesterday and several of us pointed out
the need for research.  Is SNF positioned/resourced to do research? Or would we partner with a
third party to do the research. Is there a trained researcher on the SNF or SNA staff? Research is
pretty technical stuff if you want statistically significant results.  

 

Julia O. Bauscher, SNS

 

Jefferson County Public Schools

 

School and Community Nutrition Services

 

3001 Crittenden Drive

 

Louisville, KY 40209

 

Phone: 502-485-3186

 

Fax: 502-485-6428

 

STUDENT ACHIEVEMENT

 

Powered by

 

Healthy School Meals

 

 

From: Montague, Patricia [mailto:PMONTAGUE@schoolnutrition.org]  

Sent: Wednesday, November 13, 2013 12:36 PM 

 To: 'Ami Childers'; 'Connie Mueller'; 'Donna Martin'; 'Leah Schmidt'; 'Marcia Smith'; 'Mary
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Begalle'; 'Sandra Ford'; 'Scott Swogger'; Bauscher, Julia O 

 Cc: Schuchart, Cathy 

 Subject: FW: follow up on research idea

 

 

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.

 

 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:
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Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.
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Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.

 

 

Thanks again for your consideration.

 

 

Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea
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Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org
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233. FW: follow up on research idea

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>,

Julia Bauscher (julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>

Cc: Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

Sent Date: Nov 13, 2013 12:36:29

Subject: FW: follow up on research idea

Attachment: PEW Study - School Lunch Periods.docx

You may recall at the SNF Board meeting last month that I told you that Cathy Schuchart, SNA’s

Staff VP of Child Nutrition &Policy, reached out to Pew Trusts who she works closely with to see

about getting funding to do research on School Lunch Periods – see attached.  The questions

would focus on the current time for and number of lunch periods, the range of issues they are

seeing, what - if any - steps they have taken to address the issues, and any future needs.

Additionally, there should be questions on spikes in hunger in the afternoon if students eat early

(some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses

the programs have seen that can be directly attributed to the school lunch period.

 

 

Cathy has heard back and Pew and they are interested in possibly funding this research project;

however, with some stipulations.  Basically they will fund, if we agree to:

 

1.       Involve Pew in the process  -- research design, survey design, analysis and final report.

 

2.        SNF agree that we would not use research to further SNA’s federal agenda which could be

in opposition to Pew’s interests.  

 

These types of asks are pretty typical of funders.  I think SNF’s/SNA’s and PEW’s positions on the

length of school lunch periods are probably pretty similar.  This is the type of research we would

like to see SNF begin to do.

 

 

ACTION REQUIRED:           Please Reply to All and let the group know if you believe this is

something that SNF should purse.
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School Lunch Periods: How Increasing the Time Students have to Eat Reduces Costs and Increases Consumption



Background

Local school boards and administrators often have the sole ability to set how much time is set aside during the school day for lunch. The School Nutrition Association (SNA) has consistently heard from its members that lunch periods are shrinking, being moved earlier, or being combined with a greater number of students. The reasons given by school administrators range from a single, extended period is helpful for school clubs, more time is needed in the instructional day, or the need to accommodate a growing student body. As these changes have occurred, SNA members have reported an increase in plate waste as students do not have time to consume their lunch and a drop in participation partially due to long lines. Both of these issues contribute to a decrease in revenue. Additionally, the required increase in produce and whole wheat items simply take longer to consume. However to be able to convince local decision makers to make beneficial changes, school nutrition professionals require data beyond the anecdotal stories. Therefore, SNA proposes a study to explore the impacts of a shortened lunch period as well mechanisms to possibly address the variety of issues. 



Objective

To better understand the issues school food authorities are facing with the current structure of lunch periods in their schools. A possible list of issues they face include: plate waste, drop in participation, lost revenue, crowd control issues, or others that come to light. SNA is particularly interested in exploring what mechanisms they have already tried to help mitigate any issues. Understanding what steps school food authorities have already undertaken (including those that have not worked) will be beneficial in crafting an overarching view and response to the problem.



Scope

SNA proposes a sample of school nutrition professionals that cover all key areas: 

· elementary, middle, and secondary schools

· urban, rural, suburban 

· small, medium, and large campuses 

· high and low free/reduced participation rates. 

The questions would focus on the current time for and number of lunch periods, the range of issues they are seeing, what - if any - steps they have taken to address the issues, and any future needs. Additionally, there should be questions on spikes in hunger in the afternoon if students eat early (some schools have reported lunches beginning at 10:30 AM) as well as on the financial losses the programs have seen that can be directly attributed to the school lunch period. If feasible, an interesting facet could be interviewing a few students from identified secondary schools for the impact of the timing has on them.  



Recommendations

[bookmark: _GoBack]SNA would use the results of the study to draft a list of reasonable recommendations that could be implemented at the local, state, and possible federal level. These could include increasing the lunch period by a certain amount of time, providing additional funding to improve technology (scanners vs. cash registers), adding kiosks in other sections of the school, or better training for employees. 



Cost

SNA expects the cost of this study to run XXXXXX

PEW Study - School Lunch Periods.docx



 

From: Schuchart, Cathy  

Sent: Tuesday, November 12, 2013 11:32 AM 

 To: Montague, Patricia 

 Cc: Balla, Deborah 

 Subject: FW: follow up on research idea

 

 

Patti:

 

 

Can we discuss when you get a chance?  

 

Thanks, Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Monday, November 11, 2013 10:36 PM 

 To: Schuchart, Cathy 

 Subject: RE: follow up on research idea

 

 

Hi Cathy! I’m so sorry it has taken me a month to get back to you on this! I was waiting to get input

from our research and GR sides of the house to decide on next steps. Bottom line is that I think

this maybe something we’d like to fund, but there are a few caveats that may make it more or less

appealing to you so I want to run those by you first. 

 

The bottom line is that we’d want this to be your study and your publication but as we’d need to

disclose the funding source we’d still want to be involved in the process enough to make sure all

are comfortable with the survey instrument, analysis, report and recommendations. Thus, we’d ask

that we get to help with the development of the survey instrument and/or get to review it and offer

edits prior to implementation. Likewise, we’d want to be able to read the report and offer edits prior

to publication such that both SNA and Pew were comfortable with whatever final

recommendations were made. There are some little things we’d need to ensure such as framing

results as a member survey and not a representative sampling, but I don’t think that would be a

big deal. The more significant issue would be that given there are some issues on which our

organizations may not entirely agree, we’d just want to make sure that the report were not used to

promote a federal agenda that was in opposition to ours – especially as we enter CNR. We can

absolutely all work together to address the concerns we share as we all agree that these are big

issues. We’d just want to be sure the recommendations didn’t include any overarching themes like

rolling back or delaying current regulations if our organizations weren’t on the same page about

that. 

Page 799



 

So…if all of that sounds tolerable, we can proceed with the contract process, set up a work plan,

etc. I’ll warn you that the contract timeline can take a few months so I would anticipate it being late

January before you were rolling with this. If that doesn’t sound too late then I think we can move

forward. 

 

Thanks, again, for bringing this to us and let me know how you’d like to proceed.

 

 

Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 
jblack@pewtrusts.org

 

 

From: Schuchart, Cathy [mailto:CSCHUCHART@schoolnutrition.org]  

Sent: Tuesday, October 08, 2013 3:31 PM 

 To: Jessica Donze Black 

 Subject: RE: follow up on research idea

 

 

Jessica:

 

 

Just spoke with Patti about this.  Attached is a suggested idea for your use.  Although we don’t

have a fixed amount on what something like this would cost, I can’t imagine it would be too

expensive given the nature of the topic.  Seems pretty cut and dry to me.

 

 

Happy to discuss.

 

 

Thanks again for your consideration.
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Cathy

 

 

From: Jessica Donze Black [mailto:jblack@pewtrusts.org]  

Sent: Tuesday, October 08, 2013 2:24 PM 

 To: Schuchart, Cathy 

 Subject: follow up on research idea

 

 

Hi Cathy,

 

 

I was going back through my notes and recalling our conversation in September about some

potential research you all may want to pursue in advance of CNR.  Are you still thinking about

doing something for which you’d like to seek funding? Feel free to shoot me your ideas when/if

you have a chance so I can be sure to consider them when looking at our plan for the year ahead.

 

 

Thanks! 

 Jessica

 

 

Jessica Donze Black RD, MPH

 

Director, Kids’ Safe and Healthful Foods Project

 
www.healthyschoolfoodsnow.org

 

Office: 202-540-6610

 

Pew Charitable Trusts

 

901 E. St. NW

 

Washington, DC 20004

 
jblack@pewtrusts.org
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234. Staff Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

'Marcia Smith' <mlsdls8@aol.com>, 'Mary Begalle'

<mary.begalle@schwans.com>, 'Sandra Ford' <fords@manateeschools.net>,

'Scott Swogger' <sswogger@accutemp.net>, 'Becky Domokos-Bays'

<becky.domokos-bays@acps.k12.va.us>, 'Cheryl Goffus'

<cheryl.goffus@ag.state.nj.us>, 'Gay Anderson' <gay.anderson@k12.sd.us>,

'Jean Ronnei' <jean.ronnei@spps.org>, 'Jill Kidd'

<jill.kidd@pueblocityschools.us>, 'Jill Vincent' <jill.vincent@usd253.net>, 'Jon

Dickl' <jon.dickl@knoxschools.org>, 'Julia Bauscher'

<julia.bauscher@jefferson.kyschools.us>, 'Kevin Woods'

<kwoods@globeslicers.com>, 'Leah Schmidt' <leahs@hickmanmills.org>,

'Linda Aljets' <laljets@woodburnsd.org>, 'Lynn Harvey'

<lynn.harvey@dpi.nc.gov>, 'Lynnelle Grumbles'

<lgrumbles@visalia.k12.ca.us>, 'Melanie Konarik' <melaniek@springisd.org>,

'Micheline Piekarski' <mpiekarski@oprfhs.org>, 'Nancy Thatcher'

<gagathatch@gmail.com>, 'Sara Gasiorowski'

<sara.gasiorowski@wayne.k12.in.us>, 'Sheila Parisien'

<parisiens@mersd.org>, 'Wendy Weyer' <weweyer@seattleschools.org>

Sent Date: Nov 04, 2013 16:27:45

Subject: Staff Update

Attachment:

Julie Abrera has resigned her position as Director of the School Nutrition Foundation to pursue

other opportunities.  Julie has done great work for the Foundation over the years.  

 

I will be reviewing the position description in light of the changes we have discussed for SNF in

terms of that position focusing on fundraising for the Foundation, and will begin recruitment this

week.   Julie’s last day will be Wednesday, November 27.    Over the next few weeks, I will be

working closely with Julie to ensure a smooth transition including involving staff here on SNF

initiatives to assist me and Paula Zdanowicz, SNF Project Manager, until a new Foundation

Director is hired.

 

 

Please join me in wishing Julie well.  

 

Patti Montague, CAE
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Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

New USDA professional standards for school nutrition staff members are coming soon! Achieving

SNA certification and credentialing now will give school nutrition staff a valuable head start on

meeting the requirements. More info www.schoolnutrition.org/certification

 

 

Follow SNA on Facebook and Twitter 

 www.facebook.com/SchoolNutritionAssociation 

 www.twitter.com/SchoolLunch
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235. School Nutrition Foundation Board Book - Meeting October 30 - 31, 2013

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <sswogger@accutemp.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, Sandra Ford <fords@manateeschools.net>,

mary.begalle@schwans.com <mary.begalle@schwans.com>, Ami Childers

<ami.n.childers@pepsico.com>, Leah Schmidt <leahs@hickmanmills.org>,

Marcia Smith <mlsdls8@aol.com>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, 'Connie Mueller'

<muellerc28@gmail.com>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>

Sent Date: Oct 28, 2013 09:46:29

Subject: School Nutrition Foundation Board Book - Meeting October 30 - 31, 2013

Attachment: SNF Board Book October 2013.pdf

This email is being sent on behalf of Patti Montague, Executive Director School Nutrition

Foundation, by Deborah Van Balen.

 

 

 

TO:  SNF Board of Directors

 

 

Attached is an electronic copy of the board book for the SNF Board of Directors meeting which will

be held at SNA’s headquarters office October 30 – 31, 2013.  The meeting is scheduled to begin

at 1pm on Wednesday.  

 

For those of you who will be arriving early, Julie and I would like to invite you to join us for lunch at

Fiorella’s at 11:30am.  Please e-mail Deborah Van Balen at dvanbalen@schoolnutrition.org to let

her know if you will be joining us so she can make a reservation.   

 

Look forward to seeing everyone next week.  It has been unseasonably chilly here the past few

days and forecasters say that it will continue for a number of days so you may want to check the

weather forecast before packing.

 

 

Patti
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WELCOME 







 
 
 
 
 


School Nutrition Foundation 
Board of Directors Meeting 


Tuesday, July 30, 2013 
1:00pm – 3:30pm 


Via conference call 
 


Draft Minutes 


 
Members present: 
Scott Swogger, Chair 
Mary Begalle  
Ami Childers 
Sandy Ford 
Donna Martin 
Connie Mueller 
Marcia Smith 


SNF Staff: 
Patti Montague, Executive Director 
Danny Seymour, Dean of Education 
Julie Abrera, Director  
 
Not present: 
Leah Schmidt 


 


 
Scott Swogger call meeting to order at 1:05pm. 
 
Welcome 
Scott Swogger welcomed everyone to the call.  He thanked those who were able to participate 
in the joint board meeting with the SNA board during ANC in Kansas City, MO earlier in July.  
 
The December 17, 2012 meeting minutes were in board packet for review. 
 
Motion by Donna Martin to approve the December 17, 2012 minutes, seconded by Marcia 
Smith.  Approved unanimously.  
 
Business Report 
 
SNF Investment Report 
Executive Director Patti Montague reviewed the SNF investments with the group.  The 
summary sheet outlined the account balances for different funds/accounts: 


 Invest in US:  $2,574,073 (as of 6/30/13) 


 Operating Account: $411,600 (as of 6/30/13) 
o $300,000 was invested in a series of CDs scheduled to mature in 2013-2014. 


 Special Named Fund: $73,651 (as of 6/30/13) 


 SunTrust Operating Account:  $523,406.61 (as of 7/25/13) 
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 SNF Joint Venture Account (PBIC regrant pool of funds):  $2,753,620.26 (as of 
7/25/13) 


 
SNF Financial Report 
Treasurer Sandy Ford deferred to Patti Montague for update.  Patti indicated that June 2013 
financials will be coming out next week for review.  The May 2013 financials were reviewed 
with the group.  SNF has seen gains on its investments this year.  A summary of the financials 
was provided to the group as an overview.  SNF is working on projections for year end.  
Webinar revenue has come in under projections so there may be a deficit at year end.   
The statement of activities page has incorrect budget numbers loaded into the spreadsheet, so 
while it looks like a deficit budget was approved, this is not the case.  Corrections will be made 
and reflected in the cover memo.  The SNF fiscal year begins on August 1 and SNF staff are 
reviewing the budget to present the best budget possible to the board in August for review. 
 
FY 2013-2014 Board Election  
Included in the packet was the current board chart for review.  The bylaws allow for up to 13 
members of the SNF board.  Patti Montague reviewed the chart and open positions for FY 13-
14.  The terms of Scott Swogger, Sandy Ford and Mary Begalle expire at the end of FY 12-13.   In 
the interest of continuity and stability and to fully implement the strategic plan, Patti Montague 
recommended keeping the board make-up the same.   


 
Motion by Donna Martin to nominate Sandy Ford to a three year board term. 
There was discussion about whether the nomination should be for all of the open positions on 
the board. 
Donna Martin revised her motion to nominate Sandy Ford to a three year term, Scott 
Swogger to a three year term and Mary Begalle to a three year term.  Seconded by Marcia 
Smith, the motion passed unanimously. 
 
Motion by Donna Martin to nominate the following leadership slate: 


Scott Swogger, Chair;  Donna Martin, Vice Chair;  Sandy Ford, Treasurer.  
Seconded by Marcia Smith, the motion passed unanimously. 
 
Scott Swogger said that based on implementing the strategic plan, the work load for the board 
will increase in the coming year.  
 
Action Items 
Invest in Us Distribution for FY 2013-2014 
 
In the packet was a spreadsheet reviewing the calculation of the potential amount to award 
from the Invest in Us fund.  The amount is determined by the board annually based on a 36 
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month rolling average of the portfolio. For FY 2013-2014, the average will be from January 2010 
through December 2012.  An administrative fee of .75% is taken from the average.  Of the 
resulting total, a percentage ranging from  1% - 5% is taken to distribute for related Invest in Us 
activities.   
 
Scott reviewed the spreadsheet with the group and indicated that in conversations with SNF’s 
investment advisor at RBC, Laurie Kent, she recommended an award of no more than 
approximately $90,000.  This amount is what the portfolio has been generating in income 
historically.  Sandy Ford said the $90,000 award amount would help preserve the principal in 
the fund.  The request from SNA is for $125,000.  There was discussion about the difference 
between the request and the recommended $90,000 award amount.  Patti Montague said that 
some PR plans would need to be scaled back and SNA would continue to be strategic in its PR 
plan.  Staffing would not be impacted by an award below the requested amount.  Scott 
Swogger emphasized that SNF needed to make a sound decision based on preserving principal 
and the ability of the fund to continue to generate revenue in the years to come.   
 
Motion by Donna Martin to award 3.5% ($92,703.46) from the Invest in Us fund for PR 
activities. Seconded by Connie Mueller, the motion was approved unanimously.   
 


Discussion 


Review of School Nutrition Foundation Strategic Planning Review 
Patti Montague is working on a draft SNF pillars document for board review.  It has the same 
feel as SNA’s document with the mission, vision, value proposition and four strategic pillars. 
Cynthia Waisner is finishing up the notes from the joint SNF/SNA board meeting, which will 
help further inform SNF’s pillars document.  The educational roles between both organizations 
need to be discussed to help determine an operational model.  
 
Next steps are to take the notes from both the May SNF session and July joint session and 
working in a small group, develop a document for final board approval at the next board 
meeting. 
 
Mary Begalle said it starts with a plan and liked the idea of a smaller group working to bring 
closure to process and move forward.  Scott Swogger felt that SNF is well positioned to react to 
information and develop an action plan. He also called for recommendations on who would like 
to be a part of the smaller group. Sandy Ford, Donna Martin, Mary Begalle and Ami Childers 
volunteered to be a part of the smaller work group. 
 







School Nutrition Foundation 
Board of Directors Call 


DRAFT Minutes 
Tuesday, July 30, 2013 


 Page 4 of 4 


 


SNF staff will look at dates for the smaller work session as well as dates for an in person board 
meeting.  


 
SNF’ 50th Anniversary  
 
There was discussion about different ways and events to celebrate SNF’s 50th anniversary.  
Recommended were a kick-off event, state events, an event in conjunction with LAC, an event 
at ANC to involve more of the members.   
 
The group talked about using the 50th anniversary celebration as way to engage more people 
with SNF.  This could be a way to cultivate board members and those who can help raise funds 
and the awareness of SNF.  The celebration is also a way to potentially recognize people who 
are friends of SNF.   
 
Ideas discussed included SNF recognizing SN heroes, SNA director of the year and ensuring that 
there is not an overlap or competition with the FAME awards.  The idea of an event at LAC was 
discussed at length.  There is space on the schedule to hold this event and SNF can use space 
already reserved by SNA at the JW Marriott in Washington, DC.  Possible members who may be 
able to help with this event include Gary Vonck, Pat McCoy and Linda Stohl.  The group agreed 
that this is a good opportunity to raise the profile of SNF as well as significant dollars. 
 
The meeting adjourned at 2:05 pm 







 
 


School Nutrition Foundation  
Board Meeting 


October 30 – 31, 2013 
SNA/SNF Offices 


120 Waterfront Street 
Suite 300 


National Harbor, MD  20745 
 
 


 
A  G  E  N  D  A 


 
I. Welcome 


 


A.      Call to Order & Welcome ................................................................................... Scott Swogger, Chair 
B.      Roll Call and Establishment of Quorum ........................................................................ Scott Swogger 
C.      Approval of July 30, 2013 Minutes ................................................................................ Scott Swogger  
D.     Adoption of Agenda ........................................................................................................ Scott Swogger 
 


II. Business Reports 
 


A. Executive Committee Report ......................................................................................... Scott Swogger  
B. Draft FY 12-13 Audit Report ................................................ Robert Casey, CliftonLarsonAllen, LLP  
C. Audit Committee Report ................................................................................... Sandy Ford, Treasurer  
D. SNF Financial Report .......................................................................................................... Sandy Ford  
E. SNF Investment Report ....................................................................................................... Sandy Ford  
F. Mail Ballot Update ........................................................................Patti Montague, Executive Director  
 


III. Action Items 
 


A. SNF FY 13-14 Budget ................................................................................................... Scott Swogger  
B. Strategic Plan ................................................................................................................. Scott Swogger  
C. Walmart Foundation/PBIC Cycle 3 ................................................................... Julie Abrera, Director  
 


IV. Discussion 
 


A. Board Development FY 2013-2014 ............................................................................... Scott Swogger  
B. SNF’s 50th Anniversary / Development Committee Update .......................................... Scott Swogger  
C. Integration of SNF and SNA ......................................................................................... Patti Montague 
D. SNA Input on Potential SNF Projects ........................................................................... Patti Montague  
E. Proposed Bylaw Change ................................................................................................ Scott Swogger  


 
 
Adjournment 







 


 


 


 


 


 


 


BUSINESS 
REPORTS 







                    MINUTES 
EXECUTIVE COMMITTEE MEETING 


NATIONAL HARBOR, MARYLAND 
SEPTEMBER 11 – 12, 2013 


 
 
 
MEMBERS PRESENT    OTHERS PRESENT 
Scott Swogger, Chair     Mary Begalle, SNF Board Member 
Donna Martin, Vice Chair    Julia Abrera, SNF Director 
Sandy Ford, Secretary/Treasurer 
Patti Montague, Executive Director  


 
MOTIONS PASSED: 
 To approve the draft Strategic Plan for the School Nutrition Foundation (SNF). 
 To approve moving the responsibility of hosting webinars to SNA so that SNF can focus on 


much larger project grants.   
 To approve moving forward with at 50th Anniversary Celebration on the Monday evening of 


the School Nutrition Association’s Legislative Action Conference (LAC). 
 To approve recommending to the Board establishing a Development Committee with Scott 


Swogger, Chair, and Gary Vonck and Pat McCoy as co-chairs. 
 
DISCUSSION: 
Chair Scott Swogger opened the meeting reviewing the agenda of the meeting which included: 


 Deep dive into draft SNF mission/vision/value proposition 
 Review of draft Strategic Plan 
 Integration of the SNF and the School Nutrition Association (SNA) 
 Plan of Action 
 50th Anniverary Celebration 
 Development Committee 


 
The Committee first reviewed the notes from the joint SNF/SNA Board of Directors discussion 
that was held on Friday, July 12, 2013 in Kansas City, Missouri where each organization’s role 
in educational activities for school nutrition programs was discussed.  Also discussed at this 
meeting was outlining a process moving forward in which SNF and SNA worked together more 
in order to provide more programs and services for school nutrition professionals. 
 
SNF Executive Director (ED) Patti Montague shared with the group some best practice 
information she gathered in exploring the relationship of other associations and their sister 
foundations.   The work of most associations and foundations are more fully integrated and 
especially where the association Chief Executive Officer also serves as the foundation (ED).  She 
also shared with the group the fact that there are so many other nonprofit foundations now 
focusing on and putting forth programs on school nutrition and childhood obesity that are 
members are utilizing.  Based on all of this information and the preliminary fiscal year end 2012-
13 financial report that SNF was going to have a net loss for the year, she recommended that 
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SNF and SNA needed to work much more closely together and that the day to day staff work 
more integrated.  Montague as well as Vice Chair Donna Martin both shared how the Academy 
of Dietetics and Nutrition and its foundation are integrated and work together on a day to day 
basis where the foundation focuses on raising money and the project work is then done by 
association staff.  This is currently the process for how the Invest in Us endowment funding for 
public relations for school nutrition programs is handled by SNF and SNA.  Based on this 
discussion, the committee believed that this is the process that SNF and SNA should use moving 
forward and would be recommending this to the Board at the October meeting. 
  
The committee then reviewed the draft SNF mission/vision and value proposition drafted at the 
SNF Strategic Planning meeting held in May 2013.  The committee did not make any changes to 
the draft mission or vision, but did add research under the first bulleted statement under value 
proposition so it now reads – identifying and supporting school nutrition research, trends and 
innovations. 
 
The Committee reviewed the draft Strategic Plan, and made some changes.  In discussing SNF’s 
role in Education, the committee believed that SNF and SNA need to work much more closely 
together as SNA moves forward working with the National Food Service Management Institute 
and United States Department of Agriculture on the Education Summit.  The committee also 
believed that the webinar hosting should be done by SNA and the SNF should focus on larger 
educational project grants.   Vice Chair Donna Martin shared a list of webinar topic ideas which 
the committee reviewed and provided input on. 
 
The Committee then discussed school nutrition programs and emerging trends or focus areas that 
SNF should seek grant funding on to develop programs to support school nutrition professionals.  
Three programs or topics identified that SNF should pursue securing funding for were: 


 Supper Programs 
 Community Eligibility 
 School Breakfast and academic performance 


 
Committee agreed that SNF should begin exploring potential grants and ideas for programming. 
 
The Committee then discussed SNF’s 50th anniversary and a celebration event on the Monday 
evening of SNA’s Legislative Action Conference in a ballroom at the JW Marriott and reviewed 
some ideas generated by SNF and SNA staff.  More discussion is needed around this, but the 
main focus should be SNF’s many successes over the years, including scholarships.   
 
The Committee discussed forming a SNF Development Committee to help fundraise for this 
event as well as SNF initiatives and named Scott Swogger as chair.  The Committee then discussed 
Gary Vonck and Pat McCoy as potential co-chairs.  After further discussion, the group decided that 
tan action item should be sent out to the Foundation Board to approve the creation of a 
Development Committee, naming SNF Chair Scott Swogger, chair of the committee and delegating 
the responsibility of appointing members of the committee to the committee chair.  The Committee 
reviewed sample roles and responsibilities of development committees for other foundations and 







Minutes 
SNF Executive Committee Meeting 
September 11 – 12, 2013  Page 3 
 
discussed some ideas for SNF.  SNF staff to draft job description for SNF’s Development 
Committee. 
 
ADJOURNMENT:  There being no other business, the meeting was adjourned. 
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INDEPENDENT AUDITORS' REPORT 
 
 
 
Board of Directors 
School Nutrition Foundation 
National Harbor, Maryland 
 
 
Report on the Financial Statements 


We have audited the accompanying financial statements of School Nutrition Foundation, which 
comprise the statement of financial position as of July 31, 2013, and the related statements of activities 
and cash flows for the year then ended, and the related notes to the financial statements. 
 
Management’s Responsibility for the Financial Statements 


Management is responsible for the preparation and fair presentation of these financial statements in 
accordance with accounting principles generally accepted in the United States of America; this includes 
the design, implementation, and maintenance of internal control relevant to the preparation and fair 
presentation of financial statements that are free from material misstatement, whether due to fraud or 
error. 
 
Auditors’ Responsibility 


Our responsibility is to express an opinion on these financial statements based on our audit. We 
conducted our audit in accordance with auditing standards generally accepted in the United States of 
America. Those standards require that we plan and perform the audit to obtain reasonable assurance 
about whether the financial statements are free from material misstatement. 
 
An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in 
the financial statements. The procedures selected depend on the auditors’ judgment, including the 
assessment of the risks of material misstatement of the financial statements, whether due to fraud or 
error. In making those risk assessments, the auditor considers internal control relevant to the entity’s 
preparation and fair presentation of the financial statements in order to design audit procedures that are 
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness 
of the entity’s internal control. Accordingly, we express no such opinion. An audit also includes 
evaluating the appropriateness of accounting policies used and the reasonableness of significant 
accounting estimates made by management, as well as evaluating the overall presentation of the 
financial statements. 
 
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for 
our audit opinion. 
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Board of Directors 
School Nutrition Foundation 
 
 


(2) 


Opinion 


In our opinion, the financial statements referred to above present fairly, in all material respects, the 
financial position of School Nutrition Foundation as of July 31, 2013, and the changes in net assets and 
its cash flows for the year then ended in accordance with accounting principles generally accepted in 
the United States of America. 
 
 
 
CliftonLarsonAllen LLP 


Arlington, Virginia 
REPORT DATE 
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SCHOOL NUTRITION FOUNDATION 
STATEMENT OF FINANCIAL POSITION 


JULY 31, 2013 
 
 


See accompanying Notes to Financial Statements. 
(3) 


 
ASSETS


CURRENT ASSETS
Cash and Cash Equivalents 3,954,657$    
Accounts Receivable 120,479         
Pledges Receivable 5,000             
Prepaid Expenses 1,558             


Total Current Assets 4,081,694      


PLEDGES RECEIVABLE, Less Current Portion 25,330


INVESTMENTS 2,711,755


PROPERTY AND EQUIPMENT 
Furniture and Equipment 13,609
Less Accumulated Depreciation (13,407)          


Total Property and Equipment, Net 202                


Total Assets 6,818,981$    


LIABILITIES AND NET ASSETS
CURRENT LIABILITIES


Accounts Payable 6,545$           
Deferred Revenue 209,688
Due to SNA 107,914
Grants Payable 2,801,543      
Accrued Vacation Payable 4,808


Total Current Liabilities 3,130,498      


NET ASSETS
Unrestricted 1,062,193      
Temporarily Restricted 150,381         
Permanently Restricted 2,475,909      


Total Net Assets 3,688,483      


Total Liabilities and Net Assets 6,818,981$    
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THE SCHOOL NUTRITION FOUNDATION 
STATEMENT OF ACTIVITIES 
YEAR ENDED JULY 31, 2013  


       
 
 


See accompanying Notes to Financial Statements. 
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Temporarily Permanently
Unrestricted Restricted Restricted Total


REVENUE
Contributions and Grants 640,713$       80,000$         -$                   720,713$       
Project Management Income 53,495 -                     -                     53,495           
Product sales 1,040 -                     -                     1,040             
Investment Income 5,692 230,192         -                     235,884         
Other Revenue 10,428 -                     -                     10,428           
Release of Program Restrictions 274,528         (274,528)        -                     -                     


Total Revenue 985,896         35,664           -                     1,021,560      


EXPENSES
     Program Services 844,422 -                     -                     844,422         
     Administration 209,597 -                     -                     209,597         
          Total Expenses 1,054,019      -                     -                     1,054,019      


     
CHANGE IN NET ASSETS (68,123)          35,664           -                     (32,459)          


    
Net Assets - August 1, 2012 1,130,315      114,717         2,475,909      3,720,941      


NET ASSETS - JULY 31, 2013 1,062,193$    150,381$       2,475,909$    3,688,483$    
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THE SCHOOL NUTRITION FOUNDATION 
STATEMENT OF CASH FLOWS 
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See accompanying Notes to Financial Statements. 
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CASH FLOWS FROM OPERATING ACTIVITIES
Change in Net Assets (32,459)$          
Adjustments to Reconcile Change in Net Assets to Net Cash 


Provided by Operating Activities:
Depreciation and Amortization 281                  
Unrealized Gain on Investments (106,158)          
Realized Gain on Investments (32,654)            


Change in Current Assets and Liabilities:
Accounts Receivable (21,470)            
Pledges Receivable 91,210             
Prepaid Expenses 21                    
Accounts Payable (3,172)              
Deferred Revenue 63,585             
Due to SNF 81,862             
Grants Payable/Other 318,792           
Accrued Vacation Payable 2,509               
Net Cash Provided by Operating Activities 362,347           


CASH FLOWS FROM INVESTING ACTIVITIES
Purchases of Investments (155,529)          
Proceeds from Sales of Investments 226,571           


Net Cash Provided by Investing Activities  71,042             


NET INCREASE IN CASH AND CASH EQUIVALENTS 433,389           


Cash and Cash Equivalents - August 1, 2012 3,521,268        


CASH AND CASH EQUIVALENTS -  JULY 31, 2013 3,954,657$      
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NOTE 1 SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES 
 


Nature of Operations 


The School Nutrition Foundation (Foundation), established in 1964, focuses on 
professional development of school food service personnel, school nutrition research and 
public information about school nutrition and school food service. 
 
Prior to August 1, 2012, the School Nutrition Foundation’s (SNF) financial statements were 
consolidated with the School Nutrition Association’s (SNA) financial statements. Effective 
August 1, 2012, SNA no longer has a controlling interest in SNF, due to a change in Board 
composition and control.  SNF is no longer required to be considered with the Association’s 
financial statements. 
 
Use of Estimates 


The preparation of financial statements in conformity with accounting principles generally 
accepted in the United States of America requires management to make estimates and 
assumptions that affect the reported amounts of assets and liabilities and disclosure of 
contingent assets and liabilities at the date of the financial statements and the reported 
amounts of revenues and expenses during the reporting period.  Actual results could differ 
from those estimates. 
 
Income Taxes 
 


The Foundation is exempt from the payment of income taxes on its exempt activities under 
Section 501(c)(3) of the Internal Revenue Code. The Foundation currently has no unrelated 
business income.  
 
The Foundation’s income tax returns are subject to review and examination by federal and 
state authorities. The Foundation is not aware of any activities that would jeopardize its tax-
exempt status. The tax returns for the fiscal years ended 2010 through 2012 are open to 
examination by federal and state authorities.  
 
Cash and Cash Equivalents 


Cash and cash equivalents consist of checking accounts and certificates of deposit.  The 
Foundation does not consider money market funds held in investments to be cash equivalents. 
 
Investments 
 


Investments are reported at their fair value. The Foundation considers certificates of deposit 
held in investment accounts as cash equivalents.  
 
Accounts/Pledges Receivable 


Pledges are recognized when the donor makes an unconditional promise to give and 
recorded as unrestricted, temporarily or permanently restricted depending on existence 
and/or nature of the restrictions. Long-term pledges are discounted to net present value. 
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NOTE 1 SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (CONTINUED) 
  


Accounts/Pledges Receivable (Continued) 


Accounts/pledges receivable that are 90 days past due are individually analyzed for 
collectability.  An allowance for doubtful accounts is recorded for receivables and pledges 
based on management’s estimate.  When all collection efforts have been exhausted, the 
accounts are written off.  At July 31, 2013, there was no allowance for doubtful accounts 
recorded.   
  
Donated Assets/Services  
 


Donated marketable securities and other non-cash donations are recorded as contributions at 
their estimated fair market value at the date of donation. 


 
Fair Value of Financial Instruments 


Fair Value Measurements 


The Foundation use a framework for measuring fair value to establish a fair value hierarchy 
based on the quality of inputs used to measure fair value. The Foundation accounts for a 
significant portion of their financial instruments at fair value or consider fair value in their 
measurement.  The Foundation accounts for certain financial assets and liabilities at fair 
value. The Foundation also accounts for certain assets at fair value under applicable 
industry guidance. 
 
Fair Value Hierarchy 


The Foundation has categorized their financial instruments, based on the priority of the 
inputs to the valuation technique, into a three-level fair value hierarchy. The fair value 
hierarchy gives the highest priority to quoted prices in active markets for identical assets or 
liabilities (Level 1) and the lowest priority to unobservable inputs (Level 3). If the inputs 
used to measure the financial instruments fall within different levels of the hierarchy, the 
categorization is based on the lowest level input that is significant to the fair value 
measurement of the instrument. Financial assets and liabilities recorded on the balance 
sheets are categorized based on the inputs to the valuation techniques as follows: 
 
Level 1 
Financial assets and liabilities whose values are based on unadjusted quoted prices for 
identical assets or liabilities in an active market that the Foundation has the ability to 
access. Securities value using Level 1 inputs include those traded on an active exchange, 
such as the New York Stock Exchange. Securities valued using Level 1 input includes 
actively traded mutual funds. 
 
Level 2 
Financial assets and liabilities whose values are based on quoted prices in markets that are 
not active or model inputs that are observable either directly or indirectly for substantially 
the full term of the asset or liability. Level 2 inputs include the following: 


 Quoted prices for similar assets or liabilities in active markets; 


 Quoted prices for identical or similar assets or liabilities in non-active markets; 
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NOTE 1 SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (CONTINUED) 
 


Fair Value Hierarchy (Continued) 


 Pricing models whose inputs are observable for substantially the full term of the asset or 
liability; and 


 Pricing models whose inputs are derived principally from or corroborated by observable 
market data through correlation or other means for substantially the full term of the 
asset or liability.   


Level 3 
Financial assets and liabilities whose values are based on prices or valuation techniques 
that require inputs that are both unobservable and significant to the overall fair value 
measurement. These inputs reflect management’s own assumptions about the 
assumptions a market participant would use in pricing the asset or liability. 
  
Property and Equipment 
 


Property and equipment are recorded at cost and depreciated using the straight-line 
method over the estimated useful lives which range from 3 to 5 years. All acquisitions with a 
value greater than $1,000 with expected lives greater than one year are capitalized. 
 
Grants Payable 


Grants payable consist of re-granting commitments made to various School Districts related 
to grant funds received by the Foundation and three other nonprofit organizations for which 
the Foundation is acting as a fiscal agent.  The 2013 payables are expected to be paid out 
during the 2014 fiscal year. 
 
Deferred Revenue 
 


Unspent grant revenue, on grants considered exchange transactions are deferred until the 
funds have been spent for the intended purpose. 
 
Net Assets 
 


Net assets have been classified based upon the existence or absence of donor imposed 
restrictions. The classes of net assets are as follows: 
 


Unrestricted-Operating: represents net assets that can be used for the general operations 
of the Foundation.   
 
Temporarily Restricted: represents contributions and grants that have been received for 
specific Foundation programs but have not been expended at year-end. 
 
Permanently Restricted: The principal of the endowment funds are to be held in 
perpetuity and the net earnings used for programs and scholarships. The Foundation 
has the following endowment funds: 


 
Invest in US is dedicated to meeting the nutritional needs of America’s school children. 
Income from this endowment funds special public education and awareness efforts 
targeting those who influence the eating habits of children as well as the children 
themselves.  
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NOTE 1 SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (CONTINUED) 
 
Net Assets (Continued) 
 


Nancy Curry Scholarship includes a private endowment donation of $25,100 where the 
annual interest is awarded as the Nancy Curry Scholarship each year.  Ten percent of 
the earnings are designated for grant administration expenses. 


  
Revenue Recognition 
 


The Foundation's major sources of revenue include contributions and grants.  Contribution 
revenue is recognized when contributions or verifiable pledges are received.  Grants are 
received from governmental and private sources and are reported as deemed appropriate 
in accordance with the grant agreement.  During the current year, the largest grant was part 
of a multi-year grant from a private corporation and included funds to be distributed to 
various school districts as well as funding for the Foundation to administer the program.  
The private corporation had previously granted funds to three other similar organizations for 
the same program.  The other organizations opted to have the Foundation distribute the 
grant funds awarded on their behalf (re-grant pool).  The portion of the funding to be 
distributed, including amounts already committed to school districts and the balance 
remaining in the re-grant pool, was recorded by the Foundation as a liability and totaled 
$2,732,909 at July 31, 2013.  $360,185 for program administration was reported as an 
exchange transaction, with revenue recognized equal to expenses incurred for the year 
ended July 31, 2013.  Additional amounts received for future administrative costs were 
recorded as deferred revenue and totaled $179,688 at July 31, 2013. 
 
Allocation of Expenses 
 


The Foundation’s expenses have been summarized on a functional basis in the statement 
of activities.  Accordingly, personnel and overhead costs have been allocated among the 
programs and supporting services benefited based on staff time devoted to the functional 
areas benefited. 


 
Subsequent Events 


In preparing the financial statements, the Foundation has evaluated events and 
transactions for potential recognition or disclosure through REPORT DATE, the date the 
financial statements were available to be issued. 
 
 


NOTE 2 CONCENTRATION OF CREDIT RISK 
 


Financial instruments which subject the Foundation to concentrations of credit risk, consist 
of a demand deposit and money market accounts with several financial institutions. Funds 
in these accounts sometimes exceed the Federal deposit insurance limits. 
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NOTE 3 PLEDGES RECEIVABLE 
 


Pledges receivable are recorded at the gross amount of the pledge, and are discounted to 
present value.  Amounts due after one year are discounted at a rate of 2.94%. The 
following represents pledges receivable expected to be collected in: 
 


Less than One Year 5,000$           
One or More Years 30,000           
Present Value Discount (4,670)            


Total 30,330$        


 
 
NOTE 4  INVESTMENTS  
 


Investments in marketable securities are as follows at July 31, 2013:  
 


               


Cost Market


Mutual Funds - Equities 498,177$     675,176$     
Mutual Funds - Fixed Income 1,487,291    1,560,854    
Mutual Funds - International Equities 266,771       292,058       
Money Market 183,667       183,667       


Total 2,435,906$ 2,711,755$  
 


 
The Foundation invests in a variety of investments.  In general, investments are exposed to 
various risks, such as interest rate, credit and overall market volatility risk.  Due to the level 
of risk associated with certain investments, it is reasonably possible that changes in the 
values of the investments will occur in the near term and that such changes could materially 
affect the investment balances and the amounts reported in the statement of financial 
position.   
 
Investment income consisted of the following for the year ended July 31, 2013: 
 


Interest and Dividends 97,072$         
Realized Gain 32,654           
Unrealized Gain 106,158         


Total 235,884$       
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NOTE 5 FAIR VALUE MEASUREMENTS 


The Foundation uses fair value measurements to record fair value adjustments to certain 
assets and liabilities and to determine the fair value disclosures.  For additional information 
on how the Foundation measures fair value refer to Note 1 – Summary of Significant 
Accounting Policies. 
 
The following table presents the Foundation’s fair value hierarchy for those assets and 
liabilities measured at fair value on a recurring basis as of July 31, 2013: 
 


Level 1 Level 2 Level 3 Total
Investments


Mutual Funds - Equities 675,176$       -$                  -$                  675,176$       
Mutual Funds - Fixed Income 1,560,854      -                    -                    1,560,854      
Mutual Funds - International Equities 292,058         -                    -                    292,058         


Total 2,528,088$   -$                 -$                  2,528,088$   


Money market funds and certificates of deposit are not included in the above table. 
 


NOTE 6 RESTRICTED NET ASSETS 


Temporarily restricted net assets consisted of the following as of July 31: 
 


Annual Meeting 56,549$        
Scholarships 93,832         


Total 150,381$      
 


 
Net assets released from donor restrictions for the years ended July 31: 
  


Annual Meeting 9,840$          
Scholarships 86,563         
Invest in Us Program 178,125      


Total 274,528$      
 


Permanently restricted consists of endowment funds for the Invest in US and Nancy Curry 
Scholarship funds.  The assets are to be held in perpetuity and the net earnings used for 
programs and scholarships.      
 
 


NOTE 7 RELATED PARTY TRANSACTIONS 
 


The School Nutrition Association (SNA) is a separate organization not controlling the 
Foundation. The Foundation shares staff and office space at SNA’s headquarters and 
reimburses SNA for its share of the costs.  Such costs amounted to $330,256 for the year 
ended July 31, 2013. At July 31, 2013, $107,914 was due to SNA. 
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NOTE 8 ENDOWMENTS 
 


Interpretation of Relevant Law 


The Board of Directors of the Foundation have interpreted the Uniform Prudent Management 
of Institutional Funds Act (UPMIFA) as requiring the preservation of the fair value of the original 
gift as of the gift date of the donor-restricted endowment fund absent explicit donor stipulations 
to the contrary.  
 
As a result of this interpretation, the Foundation classifies as permanently restricted net assets 
the original value of the gifts to the permanent endowment and the value of subsequent gifts to 
the permanent endowment. The remaining portion of donor-restricted endowment funds, if any, 
that is not classified as permanently restricted net assets is classified as temporarily restricted 
net assets until those amounts are appropriated for expenditure by the Foundation. In 
accordance with UPMIFA, the Foundation considers the following factors in making a 
determination to appropriate or accumulate donor-restricted endowment funds: 
 


(1) The duration and preservation of the fund 
(2) The purposes of the Foundation and the donor-restricted endowment fund  
(3) General economic conditions  
(4) The possible effect of inflation and deflation 
(5) The expected total return from income and the appreciation of investments  
(6) Other resources of the Foundation  
(7) The investment policies of the Foundation.  
 


The endowment’s investment policy objective is to protect the principal, earn a return, and 
provide growth. Endowment net asset composition by type and changes in endowment net 
assets for the years ended July 31, 2013 is as follows: 
 


Temporarily Permanently
Unrestricted Restricted Restricted Total


Endowment Net Assets, July 31, 2012 (137,014)$      -$                  2,475,909$    2,338,895$    


Total Investment Return -                     230,192         -                     230,192         


Appropriations -                     (178,125)       -                     (178,125)        


Transfers to Unrestricted Net Assets 52,067           (52,067)         -                     -                     


Endowment Net Assets, July 31, 2013 (84,947)$       -$                 2,475,909$    2,390,962$   
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INDEPENDENT AUDITORS’ REPORT ON THE SUPPLEMENTAL INFORMATION 
 
 
Board of Directors 
The School Nutrition Foundation 
National Harbor, Maryland 
 
We have audited the financial statements of School Nutrition Foundation as of and for the year ended 
July 31, 2013, and our report thereon dated [date of the auditors' report on the financial statements], 
which expressed an unmodified opinion on those financial statements, appears on pages 1 and 2. Our 
audit was conducted for the purpose of forming an opinion on the financial statements as a whole. The 
statements of financial position for July 31, 2013 and 2012, and the related statements of activities for 
the years then ended (collectively, the supplementary information) on pages 14 and 15 which is the 
responsibility of management, is presented for purposes of additional analysis and is not a required 
part of the financial statements. Such information has not been subjected to the auditing procedures 
applied in the audit of the financial statements, and, accordingly, we do not express an opinion or 
provide any assurance on it. 
 
 


 
CliftonLarsonAllen LLP 


Arlington, Virginia 
REPORT DATE  
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2013 2012
ASSETS


CURRENT ASSETS
Cash and Cash Equivalents 3,954,657$    3,521,268$      
Accounts Receivable 120,479 99,009             
Pledges Receivable 5,000 92,500             
Prepaid Expenses 1,558 1,579               


Total Current Assets 4,081,694      3,714,356        


PLEDGES RECEIVABLE, Less Current Portion 25,330 29,040


INVESTMENTS 2,711,755 2,643,984


PROPERTY AND EQUIPMENT 
Furniture and Equipment 13,609 13,609
Less Accumulated Depreciation (13,407)          (13,126)            


Total Property and Equipment, Net 202                483                  


Total Assets 6,818,981$    6,387,863$      


LIABILITIES AND NET ASSETS
CURRENT LIABILITIES


Accounts Payable 6,545$           9,717$             
Deferred Revenue 209,688 146,103
Due to SNA 107,914 26,052
Grants Payable 2,801,543 2,482,751        
Accrued Vacation Payable 4,808 2,299


Total Current Liabilities 3,130,498      2,666,922        


NET ASSETS
Unrestricted 1,062,193 1,130,315        
Temporarily Restricted 150,381 114,717           
Permanently Restricted 2,475,909 2,475,909        


Total Net Assets 3,688,483      3,720,941        


Total Liabilities and Net Assets 6,818,981$    6,387,863$      
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Temporarily Permanently Temporarily Permanently
Unrestricted Restricted Restricted Total Unrestricted Restricted Restricted Total


REVENUE
Contributions and Grants 640,713$       80,000$         -$                   720,713$       1,171,424$    83,528$         -$                   1,254,952$    
Project Management Income 53,495 -                     -                     53,495           63,007           -                     -                     63,007           
Product sales 1,040 -                     -                     1,040             7,307             -                     -                     7,307             
Investment Income 5,692 230,192 -                     235,884         2,363             72,067           -                     74,430           
Other Revenue 10,428 -                     -                     10,428           26,800           -                     -                     26,800           
Release of Program Restrictions 274,528 (274,528)        -                     -                     178,153         (178,153)        -                     -                     


Total Revenue 985,896         35,664           -                     1,021,560      1,449,054      (22,558)          -                     1,426,496      


EXPENSES
     Program Services 844,422 -                     -                     844,422         1,201,233      -                     -                     1,201,233      
     Administration 209,597 -                     -                     209,597         169,335         -                     -                     169,335         
          Total Expenses 1,054,019      -                     -                     1,054,019      1,370,568      -                     -                     1,370,568      


     
CHANGE IN NET ASSETS (68,123)          35,664           -                     (32,459)          78,486           (22,558)          -                     55,928           


    
Net Assets - Beginning of Year 1,130,315      114,717         2,475,909      3,720,941      1,051,829      137,275         2,475,909      3,665,013      


NET ASSETS - END OF YEAR 1,062,193$    150,381$       2,475,909$    3,688,483$    1,130,315$    114,717$       2,475,909$    3,720,941$    


2013 2012
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Board of Directors 
School Nutrition Foundation 
National Harbor, Maryland 
 
We have audited the financial statements of School Nutrition Foundation as of and for the year ended 
July 31, 2013, and have issued our report thereon dated REPORT DATE. We have previously 
communicated to you information about our responsibilities under auditing standards generally 
accepted in the United States of America, as well as certain information related to the planned scope 
and timing of our audit. Professional standards also require that we communicate to you the following 
information related to our audit. 


Significant audit findings 


Qualitative aspects of accounting practices 


Accounting policies 


Management is responsible for the selection and use of appropriate accounting policies. The significant 
accounting policies used by School Nutrition Foundation are described in Note 1 to the financial 
statements.  


We noted no transactions entered into by the entity during the year for which there is a lack of 
authoritative guidance or consensus. All significant transactions have been recognized in the financial 
statements in the proper period.  


Accounting estimates 


Accounting estimates are an integral part of the financial statements prepared by management and are 
based on management’s knowledge and experience about past and current events and assumptions 
about future events. Certain accounting estimates are particularly sensitive because of their 
significance to the financial statements and because of the possibility that future events affecting them 
may differ significantly from those expected. The most sensitive estimates affecting the financial 
statements were:  


Management’s estimate of the fair value of investments is based on quoted market values, the 
allowance for doubtful accounts is based on the age and historical collections of the individual 
accounts, the allocation of salaries and overhead is based on staff time spent in the functional 
areas. We evaluated the key factors and assumptions used to develop the estimates in determining 
that they are reasonable in relation to the financial statements taken as a whole. 


 


Financial statement disclosures 


The financial statement disclosures are neutral, consistent, and clear. 


Difficulties encountered in performing the audit 


We encountered no significant difficulties in dealing with management in performing and completing our 
audit. 
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Corrected and uncorrected misstatements  


Professional standards require us to accumulate all misstatements identified during the audit, other 
than those that are clearly trivial, and communicate them to the appropriate level of management. 
Management did not identify and we did not notify them of any financial statement misstatements 
detected as a result of audit procedures. 


Disagreements with management 


For purposes of this letter, a disagreement with management is a financial accounting, reporting, or 
auditing matter, whether or not resolved to our satisfaction, that could be significant to the financial 
statements or the auditors’ report. No such disagreements arose during our audit.Management 
representations 


We have requested certain representations from management that are included in the management 
representation letter dated REPORT DATE.  


Management consultations with other independent accountants 


In some cases, management may decide to consult with other accountants about auditing and 
accounting matters, similar to obtaining a “second opinion” on certain situations. If a consultation 
involves application of an accounting principle to the entity’s financial statements or a determination of 
the type of auditors’ opinion that may be expressed on those statements, our professional standards 
require the consulting accountant to check with us to determine that the consultant has all the relevant 
facts. To our knowledge, there were no such consultations with other accountants. 


Significant issues discussed with management prior to engagement 


We generally discuss a variety of matters, including the application of accounting principles and 
auditing standards, with management each year prior to engagement as the entity’s auditors. However, 
these discussions occurred in the normal course of our professional relationship and our responses 
were not a condition to our engagement. 


Other audit findings or issues 


We have provided a separate letter to you dated [Date], communicating internal control related matters 
identified during the audit.  


Other information in documents containing audited financial statements 


The statements of financial position for July 31, 2013 and 2012, and the related statements of activities 
for the years then ended (collectively, the supplementary information) accompanying the financial 
statements, which is the responsibility of management, was prepared for purposes of additional 
analysis and is not a required part of the financial statements. Such information was not subjected to 
the auditing procedures applied in the audit of the financial statements, and, accordingly, we did not 
express an opinion or provide any assurance on it 
 


Our auditors’ opinion, the audited financial statements, and the notes to financial statements should 
only be used in their entirety. Inclusion of the audited financial statements in a document you prepare, 
such as an annual report, should be done only with our prior approval and review of the document. 
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This communication is intended solely for the information and use of the Board of Directors and 
management of School Nutrition Foundation and is not intended to be, and should not be, used by 
anyone other than these specified parties.  
 
 
 
CliftonLarsonAllen LLP 


Arlington, Virginia 
REPORT DATE 
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Board of Directors and Management  
School Nutrition Foundation 
National Harbor, Maryland 
 
In planning and performing our audit of the financial statements of School Nutrition Foundation as of 
and for the year ended July 31, 2013, in accordance with auditing standards generally accepted in the 
United States of America, we considered the entity’s internal control over financial reporting (internal 
control) as a basis for designing audit procedures that are appropriate in the circumstances for the 
purpose of expressing our opinion on the financial statements, but not for the purpose of expressing an 
opinion on the effectiveness of the entity’s internal control. Accordingly, we do not express an opinion 
on the effectiveness of the entity’s internal control. 


Our consideration of internal control was for the limited purpose described in the preceding paragraph 
and was not designed to identify all deficiencies in internal control that might be material weaknesses or 
significant deficiencies and, therefore, material weaknesses or significant deficiencies may exist that 
were not identified. In addition, because of inherent limitations in internal control, including the 
possibility of management override of controls, misstatements due to fraud or error may occur and not 
be detected by such controls. However, as discussed below, we identified certain deficiencies in 
internal control that we consider to be material weaknesses and significant deficiencies. 


A deficiency in internal control exists when the design or operation of a control does not allow 
management or employees, in the normal course of performing their assigned functions, to prevent, or 
detect and correct misstatements on a timely basis. A material weakness is a deficiency, or a 
combination of deficiencies, in internal control, such that there is a reasonable possibility that a material 
misstatement of the entity’s financial statements will not be prevented, or detected and corrected, on a 
timely basis. 


Material weaknesses  


The following material weakness was identified and communicated in a prior period: 


Oversight of the financial reporting process 


Management is responsible for establishing and maintaining internal controls in the financial 
reporting system and for the fair presentation of the financial position, results of operations, 
cash flows, and disclosures in the financial statements, in conformity with U.S. generally 
accepted accounting principles (GAAP). We noted the absence of appropriate internal controls 
in the following area: 


 
The Organization does not currently have a system of internal controls that would enable 
management to conclude that the financial statements and the related disclosures are 
complete and presented in accordance with generally accepted accounting principles. This 
condition increases the possibility that errors or irregularities may occur and not be detected 
or corrected on a timely basis.  As such, management requested us to prepare a draft of the 
financial statements, including the related footnote disclosures. The outsourcing of this 
service is not unusual in organizations of your size and is a result of management’s cost 
benefit decision to use our accounting expertise rather than to incur internal resource costs. 
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Significant deficiencies  


A significant deficiency is a deficiency, or a combination of deficiencies, in internal control that is less 
severe than a material weakness, yet important enough to merit attention by those charged with 
governance.  


The following significant deficiency was identified and communicated in a prior period; remedial action 
has not yet been taken: 


Independent Preparation of the Cash Receipts Log  


Although the Foundation prepares a cash receipt log for receipts received at the headquarters 
office, the check log is not prepared by an employee who does not have access to invoicing and 
collections process. This condition increases the possibility that errors or irregularities may occur 
and not be detected or corrected on a timely basis. We recommend that the Foundation utilize 
School Nutrition Association employees to improve segregation of duties and standardization. 
 


Other deficiencies in internal control and other matters 


During our audit, we became aware of other deficiencies in internal control and other matters that are 
opportunities to strengthen your internal control and improve the efficiency of your operations. While the 
nature and magnitude of the other deficiencies in internal control were not considered important enough 
to merit the attention of the Board of Directors, they are considered of sufficient importance to merit 
management’s attention and are included herein to provide a single, comprehensive communication for 
both those charged with governance and management.  


Fundraising expenses 


The Organization does not have a cost center for capturing fundraising expenses which are 
required to be disclosed, if material, on the audited financial statements. We recommend that a cost 
center be established to track both staff time and other direct expenses associated with fundraising 
activities into the accounting structure. 
 
UPMIFA-Uniform Prudent Management of Institutional Funds Act and Spending Policy 


The appropriation (or release) of temporarily restricted net assets in relation to Endowment Funds 
should adhere to a defined “spending policy.” The appropriations should take into consideration a 
rebuttal presumption that a prudent spending policy limit on annual expenditures to be between five 
and seven percent of a rolling average of the related fair value of the investments. In the past few 
years the Organization has released expenses greater than the income earned from the 
investments. The Organization should establish an endowment spending policy to meet current 
spending needs and protect the future by understanding, forecasting, and managing potential risks 
and returns related to the endowments. We recommend that management draft a formalized 
spending policy that covers the active funds from an overall organization needs standpoint to 
adhere to UPMIFA principles. 


 
We will review the status of these comments during our next audit engagement. We have already 
discussed many of these comments and suggestions with various entity personnel, and we will be 
pleased to discuss them in further detail at your convenience, to perform any additional study of these 
matters, or to assist you in implementing the recommendations. 


D
R
A
FT







Board of Directors and Management 
School Nutrition Foundation 
Page 3 


This communication is intended solely for the information and use of management, Board of Directors, 
and others within the entity, and is not intended to be, and should not be, used by anyone other than 
these specified parties. 
 
 
 
CliftonLarsonAllen LLP 


Arlington, Virginia 
REPORT DATE 
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SCHOOL NUTRITION FOUNDATION
STATEMENT OF FINANCIAL POSITION


July 31, 2013


DIFFERENCE
2012-13 2011-12 YTD to LY


ASSETS


Current Assets
   Cash and Cash Equivalents $3,654,456 $3,521,268 $133,188
   Certificates of Deposit 300,000 0 300,000
   Accounts Receivable 120,478 99,009 21,469
   Accrued Interest 201 0 201
   Prepaid Expenses 1,558 1,579 (21)


      Total Current Assets 4,076,693 3,621,855 454,838


Investments
   Invest in Us 2,641,294 2,575,491 65,803
   Special Named Fund 70,461 68,493 1,968


     Total Investments 2,711,754 2,643,984 67,770


Pledges Receivable 30,330 121,540 (91,210)


Property and Equipment
   Furniture and Fixtures 13,609 13,609 0
   Accumulated Depreciation (13,407) (13,126) (281)


      Total Property and Equipment 203 483 (281)


TOTAL ASSETS $6,818,980 $6,387,862 $431,118


LIABILITIES AND NET ASSETS


Current Liabilities
   Accounts Payable $6,545 $9,716 ($3,171)
   Deferred Revenue 30,000 35,291 (5,291)
   Deferred Revenue-Walmart 179,688 0 179,688
   Due to/(from) SNA 107,914 26,053 81,862
   Other Current Liabilities 73,442 78,953 (5,511)
   Walmart Grant Payable 2,732,908 2,516,908 216,001


      Total Liabilities 3,130,499 2,666,920 463,578


Net Assets
   Begining Balance 3,720,942 3,665,012 55,929
   Current Change in Net Assets (32,460) 55,929 (88,389)


      Total Net Assets 3,688,482 3,720,942 (32,460)


TOTAL LIABILITIES AND NET ASSETS $6,818,980 $6,387,862 $431,118







SCHOOL NUTRITION FOUNDATION
STATEMENT OF ACTIVITIES


SUMMARY
For the Twelve Months Ended July 31, 2013


CUR PERIOD YTD ANNUAL REMAINING LAST YEAR DIFFERENCE
ACTIVITY ACTUAL BUDGET BALANCE YTD ACTUAL YTD TO LY


REVENUES


General Fund $17,822 $156,604 $131,010 ($25,594) $225,101 ($68,497)
IIU Endowment 7,777 94,836 90,000 (4,836) 93,656 1,180
National Dairy Council 19,815 122,536 55,843 (66,693) 154,149 (31,613)
Scholarships 43,075 103,354 96,000 (7,354) 85,945 17,409
Wal-Mart -Breakfast in the Classroom 34,833 360,184 192,155 (168,029) 733,582 (373,398)
Webinar Wednesday 0 45,500 129,000 83,500 155,098 (109,598)


  TOTAL REVENUES $123,322 $883,014 $694,008 ($189,006) $1,447,531 ($564,517)


EXPENSES


General Fund (49,656) 226,990 499,558 272,568 201,365 25,625
IIU Endowment 6,478 178,125 151,786 (26,339) 145,277 32,848
National Dairy Council 63,032 122,536 45,000 (77,536) 154,149 (31,613)
Scholarships 3,118 124,644 87,000 (37,644) 100,329 24,315
Wal-Mart -Breakfast in the Classroom 34,833 360,184 31,250 (328,934) 733,582 (373,398)
Webinar Wednesday 5,888 41,538 0 (41,538) 35,863 5,675


  TOTAL EXPENSES $63,693 $1,054,017 $814,594 ($239,423) $1,370,565 ($316,548)


  OPERATING REVENUE/(LOSS) $59,629 ($171,003) ($120,586) $50,417 $76,966 ($247,969)


Realized gains/(losses) on investments 0 32,654 0 (32,654) 0 32,654
Unrealized gains/(losses) on investments 59,340 105,888 0 (105,888) (21,035) 126,923


  NET CHANGE ON INVESTMENTS 59,340 138,542 0 (138,542) (21,035) 159,577


TEMPORARILY RESTRICTED FUNDS


TOTAL NET REVENUE/(LOSS) $118,969 ($32,461) ($120,586) ($88,125) $55,931 ($88,392)







BOARD OF DIRECTORS ACTION ITEM 
 
 


TOPIC: Creation of SNF Development Committee DATE:  9/13/13 


  


RECOMMENDED ACTION:   
Create the SNF Development Committee and name Scott Swogger as chair and delegate the responsibility of 
appointing members of the committee to the committee chair. 
 


BACKGROUND INFORMATION:   
 
The SNF board met in May 2013 and July 2013 to create its strategic plan. On September 11-12, 2013, the 
SNF executive committee met to review the draft and finalize the strategic plan for submission to the full 
board in October 2013.  Part of the strategic plan addresses expanding SNF’s revenue stream.   
In addition, SNF is celebrating its 50th anniversary during FY 13-14.  To raise money in conjunction with the 
anniversary celebration, the executive committee, based on discussions during the May strategic planning 
session, felt that the creation of development committee would be a good way to raise dollars for SNF as well 
as help identify school nutrition community members who are interested in SNF.   
The SNF bylaws allow for the creation of committees (Article IV Section N: Committees of Directors).  To 
expedite the creation of the development committee, the executive committee suggested that a mail ballot.   
“The members of each committee shall be appointed by the Board of Directors, unless the Board of Directors 
delegates this responsibility to the Chair of the committee.” 
 
 
1. Has this subject appeared in previous Board Minutes?   Yes   X No 
 
2. Does this action align with SNF’s Strategic Plan?   X Yes   No     NA 
       If yes, how does it align with SNF’s Strategic Plan? 
  
The Strategic plan identifies growing revenue. The Development Committee will assist with raising and 
identifying new sources of revenue for the foundation. 
 
3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible) 


X Bylaws/Standing Rules Policy Manual  Procedures Manual       Strategic Plan 
 
Will passing this motion require a change to any of the above documents?  Yes  X No 
 . 


4. Is this action item controversial in any way?   Yes  X No 
 
If yes, to whom potentially?   


  
5. If this action passes, will it impact SNF’s financials?     Yes  X No 


If yes, this year’s budget,  next year’s budget,   beyond next year. 
 
6. If new product or service is new revenue projections and total estimated costs for proposed new product or 


service attached with this proposed action?     Yes  No      X NA 
 
 


NEW REVENUE PROJECTIONS: 


Development Committee will help raise money in conjunction with the celebration of SNF’s 50th anniversary 
and help identify new revenue streams/sources for SNF. 







TOTAL ESTIMATED COST:    


N/A 
 
IMPLEMENTATION DATE:    


 
Immediately 
RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION: 


As SNF begins to implement its strategic plan over the next 18 months, the Development Committee will help 
raise funds in conjunction with the celebration of SNF’s 50thanniversary as well as help identify new streams of 
funding 
 
EXISTING POLICY/PRACTICE: 


 
From the SNF bylaws:  Article IV Section N:  Committees of Directors.  The Board of Directors and/or Chair, by 
resolution adopted by the directors in office, may designate and appoint one or more committees, each 
consisting of two or more directors, which committees shall have and exercise the authority of the Board of 
Directors in the governance of the Corporation.  However, no committee shall have the authority to amend or 
repeal these Bylaws, elect or remove any officer or director, adopt a plan of merger, or authorize the voluntary 
dissolution of the Corporation. The members of each committee shall be appointed by the Board of Directors, 
unless the Board of Directors delegates this responsibility to the Chair of the committee.  Each committee, and 
the director serving on such committee, shall serve at the pleasure to the Board of Directors and may be 
removed or replaced by the Board of Directors at any time.  Each committee will keep regular minutes of its 
meetings and report to the full Board of Directors on a regular basis. 
 
   
FORM SUBMITTED BY:  


 Scott Swogger, SNF Chair 


 
DATE: 


9/13/13 
 


 
ACTION TAKEN: 
 Approve 
 Disapprove 
 Table, Until ____________ 
 Withdraw 
 Abstain, By _____________ 
 


 
MOTION MADE BY:_________________________ 
 
SECONDED BY:______________________________ 
 


 


 
The form should include critical information on the rationale or fact base for the proposed action, ideas for 
implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget.  
 
  


 
RATIONALE FOR DISAPPROVE/WITHDRAW: 
 
 
 







 
 


 
 
 
 
 


BOARD OF DIRECTORS 
 


Establish SNF Development Committee Mail Ballot 
 


Please choose only one option below 
 
 


I cast my vote to APPROVE the establishment of the SNF Development Committee. 
 
 
I cast my vote AGAINST the establishment of the SNF Development Committee. 


 
 
 
 
     
______________________________________________________ ___ (Signature) 
 
 
___     ______________________________________          (Printed Name) 
 
 
_____________        ____________________________________________ (Date) 
 
 
 
Please return the ballot to Deborah Van Balen via email at dvanbalen@schoolnutrition.org  or fax at 301/686-3115  
by Close of Business on Tuesday, September 16,  2013. 
 
 
 
 
 
 
Outcome of mail ballot: 
 


 Number of board members:   9 
 Number of votes received:      7 
 Number of votes to approve:  7 
 Approved by majority of board 
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Mission 
Advancing School Nutrition programs by providing resources to school nutrition professionals 
 


Vision 
Well nourished students prepared for success 
 


Value Proposition 
Through collaboration with the School Nutrition Association, allied partners and donors, the 
School Nutrition Foundation is committed to: 


 identifying and supporting school nutrition research, trends and innovations 


 sharing best practices with the school nutrition community 


 providing scholarships to SNA members for professional development and continuing 
education 


 


 
 


Strategic Pillars (in alphabetical order) 
SNF has four strategic pillars that direct and define our work 
 


I. Collaboration  
Relevance:  Collaboration with allied organizations creates opportunities to 
expand the reach of school nutrition. 
 
 Goal 1:  Expand SNF’s partner base 
 Goal 2:  Leverage the power of collaboration to benefit the school 


nutrition community 
 


 Strategy 1:  Identify 2‐3 key partners and explore collaborative 
initiatives  


 Strategy 2: Develop joint programming related to school nutrition 
programs 


 Strategy 3:  Review SNF’s governance structure to ensure the 
makeup of the board will enable the organization grow 


 Strategy 4:  Work more closely with SNA’s Board to further school 
nutrition initiatives  


   







 


 


 


II. Education 
Relevance:  Education is the cornerstone of a professional and well trained work 
force.  SNF is a destination for school nutrition scholarships and grants for 
professionals seeking educational opportunities to expand their knowledge in 
the field. 
 


 Goal 1:  provide funding for relevant and useful educational 
programming to school nutrition professionals 


 Goal 2:  strengthen and expand opportunities for professionals to 
pursue their educational goals 
 


 Strategy 1:  working with SNA to identify and prioritize 
educational needs and programming 


 Strategy 2:  expand current scholarship offerings 
 


III. Funding 
Relevance:  A constant and sustainable funding stream ensures that SNF will 
continue to offer relevant and innovative programming to the school nutrition 
community. 
 


 Goal 1:  increase and diversify funding  
 


 Strategy 1:  Establish and define the responsibilities and 
purpose of a development committee 


 Strategy 2:  SNF seeks funding from new partners to monetize 
current and future work  


 


IV. Innovation 
Relevance:  Encouraging and supporting research and innovation in the 
implementation of school nutrition programs. 
 


 Goal 1:  Develop, grow and promote innovation 
 


 Strategy 1:  Create funding opportunities and partnerships 
with members of the school nutrition community to 
encourage research and innovation 


 Strategy 2:  Utilize the SNA Research Committee to establish 
and implement a research agenda 
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OVERVIEW 


The School Nutrition Foundation held a strategic planning session May 5-7, 2013.  The meeting, held at 
the Hotel Contessa in San Antonio, TX, was facilitated and documented by Cynthia Waisner, Owner and 
Managing Partner of Catalyst Consulting Partners, LLC. 


  


DOCUMENT CONTENTS 


This document presents the results of the meeting as recorded by the facilitator.  Comments appearing in 
italic represent additions or comments made by the facilitator.  The document includes the following 
sections: 


 


 


I. Intros and Overview…………………...……………………………... 3


II. The Business Model Canvas…………………………………………. 3


III. Mapping our Trends………………………………………………….. 6


IV. SWOT Analysis…………………………..………………………….. 9


V. Exercise:  Making the Pitch………………………………………….. 11


VI. Exercise:  Setting our Direction……………………………………… 13


VII. Headwind and Tailwind Analysis……………………………………. 15


VIII. Brainstorming and Prioritizing Strategies……………………………. 18


IX. Action Items……………………..…………………………………… 20


X. Photos…………………………………………………………………. 21


Appendix Business Model Canvas………………………………………………. 22
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SUNDAY, MAY 5th  


I. Intros and Overview 


Following opening remarks by Board Chair Scott Swogger and brief personal introductions (name, 
background, and “When I was growing up, I wanted to be…”), Cynthia Waisner provided a brief 
overview of the strategic planning process used during the meeting: 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


 


 


II. The Business Model Canvas 


Working in small groups, participants described the current business model for customers and donors 
using the Business Model Canvas mapping approach.   
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Here is a Sample Business Model Canvas for a hypothetical charity making blankets for animals in 
shelters: 


 


COMFORT FOR CRITTERS


Key Partnerships Key Activities Value Propositions


Key Resources


Cost Structure Revenue Streams


"Customer" Relationships


Channels


"Customer" Segments


Personal 
visits


Free
Labor costs


Fabric 
suppliers


Assembly


Delivery


Donors


Kindred 
Spirits


Local PR


Family & 
Friends


Free 
blankets for 


pets in 
shelters


Local 
Animal 


Shelters


Trusted 
Supporter


Fabric


Tools


Work space


Transportat
ion costs


Assembler
s


Fabric 
inventory


Outreach/ 
communica


tions


Love & 
enhance 


the lives of 
pets in 


shelters


Cash 
donations


Marketing 
flyer


Annual 
report to 
donors


Recruit 
donors


Contact list


Local news 
media
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Group I: 


 


 
 Struggled with defining the value proposition.  Realized a key point is our unique access to the 


school nutrition community (through SNA). 
 In looking at customer segments, have students and parents “lurking” at the edge.  We touch 


them a little, but they are not our primary focus. 
 Realized that our core problem may be that we cannot clearly define our value proposition, 


especially our key customer relationships and segments. 
 Have tended, for some time, to do things in a rather piecemeal fashion, rather than ensuring 


everything fits into a cohesive whole. 
 Also, we used to have a stable donor base.  Since that is changing, we’ve tended to chase 


whatever dollars are available to keep the funding flowing.  This results in overlap of initiatives 
and responsibilities (e.g., education) with other groups, such as SNA and NFSMI. 
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Group II:  
 


 
 Also got hung up on our value proposition.  Realized that, as a result, we have a lot of confused 


customers. 
 A key concern is our lack of clear development direction.  We have grants with termination 


dates, and the situation is not sustainable for the long term. 
 It’s also important to note that SNA and SNF are both looking for money from the same people. 


III. Mapping our Trends 


In order to better understand the context in which SNF must plan for the future, participants were asked 
to identify, then prioritize, perceived trends affecting the future of SNF.  The prioritization criterion was   
“perceived importance to our strategic planning effort.”  Participants were asked to consider the 
following categories:  Political, Economic, Social/Cultural, Technological, and School Nutrition (SN)  
Industry/Market Trends.  The resulting trend map, along with prioritization results, is summarized in 
this table:  
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TREND CATEGORY VOTES 


Increasing pressure for clear ROI from industry dollars 
(value proposition) 


Economic 11 


Increasing diversity of school nutrition personnel and 
students—how do we adapt? 


 Increasing number of generations in workforce at 
once (are we adjusting to learning styles, needs?) 


Social/Cultural 


 


 


7 


 


3 


Increasing requirements from Professional Standards 
(will drive what SNF needs to do) 


Political 9 


Increasing amount of free education/training available Technological 9 


Child Nutrition currently “hot” topic; may change with 
change in administration 


 Increasing pressure for funding reduction of 
entitlement programs 


Political 6 


Increasing number of programs (after-school, snack, etc.) School Nutrition 
Industry/Market 


5 


Increasing complexity of skills, requirements, etc. in SN 


 Creates increasing pressure to outsource—may 
result in increase in contract management 


School Nutrition 
Industry/Market 


 


4 


1 


Decreasing number of industry members involved in 
school meals (both regulations and mergers are reducing 
the number)  Note that this item also appeared in the 
School Nutrition Industry/Market trends 


Economic 3 


Increasing “instant” media, increasing pressure to be 
instantly responsive (e.g., one incident of e. coli 
immediately becomes national news/issue) 


Technological 3 


Increasing interest in adding regulation, leading to 
increasing interest in our programs and how they are 
conducted 


Political 2 


Decreasing funding for meeting travel, etc. Economic 1 


Increasing conversation over “hunger” in general (where 
do we fit?) 


Social/Cultural 1 
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Increasing polarization in SN employees (two groups, 
with clear separation in terms of education, access to 
technology, etc.) 


School Nutrition 
Industry/Market 


1 


 


Increasing partisanship and unwillingness to compromise 
and work together  


Political 0 


Increasing number of students on reduced/free meals and 
children living in poverty 


 Decreasing number of students on full pay meals 


Economic 0 


Decreasing charitable donations Economic 0 


Decreasing funding for schools Economic 0 


New health care regulations will result in increase in 
part-time school employees 


Economic 0 


Increasing pressure on our time, due to technology’s 
ability to access us 24/7 


Technological 0 


Decreasing reliance on print media Technological 0 


Increasing use of technology, but there are big 
differences in access – need to balance use of face-to-
face with online 


Technological 0 


Increasing pressure on U.S. to match other countries’ 
clear goals regarding obesity reduction 


Social/Cultural 0 


Increasing terrorism Social/Cultural 0 


Increasing interest in/focus on wellness Social/Cultural 0 


SNA membership changing and decreasing overall; less 
philanthropic membership/generational focus 


Social/Cultural 0 


Increasing number of food insecure children Social/Cultural 0 


Increasing parental involvement (interest in local 
sourcing, organic, etc.) 


Social/Cultural 0 


Increasing diversity in foods served School Nutrition 
Industry/Market 


0 


IV.  SWOT Analysis 
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To summarize Day One’s emphasis on “Where are we now?” and “What’s going on around us that we 
should pay attention to?,” participants were asked to complete a SWOT analysis for SNF. 
 


(Internal) Strengths: 
 Webinars 


 Access to schools and students 


 Increase in allied partners 


 SNA State Affiliates 


 Collaboration 


 Brand strength of SNF 


 Respect for scholarships 


 Affiliation with USDA 


 SN expertise 


 Share and care 


 Passion of SNA members 


 SNF staff 


 SNA staff 


 Organizational infrastructure that is scalable 


 Growth opportunity 
 


 
(Internal) Weaknesses: 


 No clear plan 


 No dedicated development staff person 


 No directional beacon (mission) 


 Small staff 


 Lack of funding 


 Under-utilized scholarships 


 Lack of understanding of SNF’s role within SNA and beyond 


 Lack of bench strength 


 Two organizations looking for same money 


 No program plan for sustainability 


 No communication between Boards (SNF and SNA) 


 SN members don’t know what SNF is 


 Administrative costs are out of sync with non-profit best practices 


 
(External) Opportunities: 


 Pew, RWJ, CDC, USDA 
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 NFSMI 


 FRAC 


 Other foundations 


 Allied organizations 


 Be open to partnerships with SNA 


 Chef’s & Let’s Move 


 IOM 


 Professional standards 


 To grow brand identity 


 State Affiliates 


 Joint projects with SNA to leverage power of both organizations 


 Share our strength 


 Complexity of programs is opportunity for training 


 Contract management company partnerships  


 
(External) Threats: 


 Competition – others are getting involved in SN (playing in our sandbox) 


 Competition for dollars 


 Free education opportunities (online and other) 


 Fast-changing technology 


 Decreasing numbers of donors 


 People don’t have time to support/engage 


 Contract management companies 


 Cost of ObamaCare 


 Overregulation 


 Complexities of current regulations 


 Diversity of members (SNA) 


 Sustaining membership (of SNA) 


 


 


 


 


 


MONDAY, MAY 6th  
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V. Exercise:  Making the Pitch 


To begin the second day, participants divided into small groups.  Each group was asked to imagine that 
an individual with significant resources was going to provide those resources to one or more child 
nutrition organizations.  All the competing organizations are dedicated to the vision of “well-nourished 
students prepared for success.”  The decision would be based primarily upon presentations, or pitches, 
providing responses to the following questions: 


 What is your organization’s UNIQUE ROLE in achieving this vision? 
 Why is your organization BEST SUITED to fulfilling this role? 
 Who is your organization’s PRIMARY CUSTOMER? 
 What is your organization’s UNIQUE VALUE PROPOSITION to this customer? 


Each small group was asked to prepare, document, and deliver their best pitch on behalf of SNF. 
 
To provide further guidance on the VALUE PROPOSITION, participants were asked to consider the 
following: 


 What is the bundle of products and services that provide VALUE TO THIS CUSTOMER? 
 What PROBLEM does your offering solve and/or what NEED does it meet? 
 Why choose your organization over another? 


The value proposition should be a distinct mix of some characteristics that are important to your 
customer.  These may include such items as:  newness, performance, convenience/usage, customization, 
design, brand/status, price, cost reduction, risk reduction, “getting the job done,” or accessibility. 
 
Group I: 
Our unique role: 


 We understand the complexities of school-based services and programs 
 We have access to SN professionals, including: 


o Data (F/R, size, etc.) 
o Names  
o Students 


 We have the ability to be flexible 
 We have the ability to implement 
 We are solely focused on SNA 
 We produce sustainable outcomes (e.g., BIC grant) 


 
Why we are best suited to fulfill this role: 


 We are able to successfully implement and manage all programs 
 We support SN professionals who directly impact children’s health every day 
 We have the business acumen to know what will work financially 


 
Our unique value proposition: 


 Business acumen 
 “Political” savvy  


o School level-local, SFAs/LEAs 
 Results-oriented 
 Access to children and SN professionals 
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 Community impact 
 
Our primary customer: 


 SN professionals 
 SNA members 


 
Group II: 
Our unique role: 


 We are the foundation created to support SN professionals and the business of school nutrition 
 
Why we are best suited to fulfill this role: 


 We have access to SN experts and resources representing/feeding 80% of schools and 60% of 
students 


 
Our primary customer: 


 School nutrition professionals 
 
Our unique value proposition: 


 Knowledge content experts 
 Ability to be responsive 
 Accessibility 
 501(c)3 status 
 Turn-key operation 


 
Group III: 
Our unique role: 


 Helping SNA members to better serve healthful school meals 
 Market share leader in SN  


 
Why we are best suited to fulfill this role: 


 Most nimble (compared to USDA and NFSMI) 
 
Our primary customer: 


 SNA members (with a secondary customer of non-member SN professionals) 
 
Our unique value proposition: 


 Track record of successful pilots 
 Credibility 
 Cutting edge technology 
 Diverse delivery message 
 Scholarships to achieve continuing education 
 Sharing and easy access to experts 


 


VI. Exercise:  Setting our Direction 
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Working again in small groups, participants developed the key elements of strategic direction-setting by 
completing the following: 


 The purpose of SNF is to ___________ (do what) for _________ (whom).   


 We do this (primarily) by (or through) __________________________.   


 Our ideal future for SNF is to (be) _____________________.   


 In order to achieve this mission and vision, the following strategic pillars are both necessary and 
sufficient: 


 
Group I: 


 The purpose of SNF is to advance SN programs through the growth and development of SN 
professionals 


 We do this by providing research, education, and resources for SN professionals as well as 
partnering with organizations 


 Our vision for SNF is leading SN into a new era of prominence and participation to improve the 
health and well-being of children 


 In order to achieve this, the following strategic pillars are both necessary and sufficient: 


o Education & Professional Development 


o Partnerships 


o Research 


o Scholarships 


o SN Program Advancements 
 
Group II: 


 The purpose of SNF is to provide (educational) resources for SN professionals 


 We do this primarily by creating partnerships to develop and implement successful projects 


 Our vision for SNF is to be the “go-to” resource for SN professionals 


 In order to achieve this, the following strategic pillars are both necessary and sufficient: 


o Secure adequate funding 


o ID like-minded partners 


o Scholarship and education 


o Sustainable resources 


o Appropriate adoption of innovations and (delivery) technologies 


o Strong, agile strategic direction 
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Group III: 


 The purpose of SNF is to secure funding for programs and services that benefit SNA members 


 We do this by collaborating with SNA, allied organizations, and donors 


 Our ideal future for SNF is to provide sustainable resources to support and enhance the mission 
of SNA 


 In order to achieve this, the following strategic pillars are both necessary and sufficient: 


o Funding (endowed and sustained) 


o Education & Professional Development 


o Scholarships 


o Collaboration 


o Operationalize Best Practices (research, pilots) 


 
Following group discussion, the group reached consensus on the following elements of SNF’s strategic 
direction.  Note that these are not in final form. 
 


 SNF’s mission is to advance SN (programs?) by providing resources to SN professionals 


 Our operating model:  collaborative partnerships with SNA, allied organizations, and donors 


 Our niche (value proposition):  Through our access to SNA members, we are able to be agile, 
flexible, and quick in identifying emerging trends, testing innovations, experimenting and 
piloting to speed learning, best practice identification, and adoption. 


 Our strategic pillars: 


o Strong, collaborative relationships 


o Sustainable funding (development) 


o Trends & innovation (nimble and agile) 


o Education/scholarships 
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VII. Headwind and Tailwind Analysis 


Next, participants worked in small groups to identify existing headwinds (barriers) and tailwinds 
(conditions that might be able to be leveraged to accelerate progress) for each of the strategic pillars.   


 


STRONG, COLLABORATIVE RELATIONSHIPS 
HEADWINDS TAILWINDS 


Staff/Board resources SNA 


Interlopers Industry/NFSMI 


Need to build brand as player Existing partnerships (FRAC, NEA, Pew, etc.); 
Walmart 


Unidentified partners NDC 


Vetting:  right project, right partner, right time FRAC 


Cultivation time to build relationship Alliance for Healthy Generation 


Need strategic funding plan Share our Strength 


Competition for partners National Teacher Associations 


General economic conditions NRA 


 National School Board Assn. 


 Industry summit 


 School boards, C & City schools, ASBO 


 SNA’s allied partnership engagement plan 


 Board composition (bylaws) – allow for more 
seats 


 
 
  







SNF Strategic Planning Session  10/28/2013 
 


 


Catalyst Consulting Partners, LLC 


CONFIDENTIAL Page 16 The Masterful Facilitator 


 
 


SUSTAINABLE FUNDING (DEVELOPMENT) 
HEADWINDS TAILWINDS 


No staff dedicated to fund development New strategic plan 


Industry changes in where they take their business Access to foundation grant database 


Potential decrease in available funding Existing relationships (Walmart) 


No development committee Involve and reenergize stakeholders (Penny a Day) 


Thinking too small re. funding  Identify new funding partners 


Asking industry for money for both SNF and SNA Changing food industry—fewer folks in SN 
industry 


Focus on staying solvent Current industry 


Program complexities No development committee 


Lack of programs ready to be funded  


 
 
 
 
 


TRENDS & INNOVATION (nimble & agile) 
HEADWINDS TAILWINDS 


Ahead of time getting buy-in On cutting edge 


Changing regulations—moving target District profiles 


Conflicting donor agendas (e.g., NDC flavored 
milk study) 


SNA knowledge/staff 


$$$ Many SNA members are innovators and we share 


Need more qualified staff Trend reports 


Too many priorities Operations report and other SNA research 


Time Relationship with USDA & NFSMI 


Access to SNA research staff? Relationship with industry 


Lack of mechanism to share information  
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EDUCATION/SCHOLARSHIP 
HEADWINDS TAILWINDS 


Lack of funding—different generations Professional Standards 


Lack of knowledge they (scholarships) exist Cheaper delivery 


Competition between education deliveries—
USDA, NFSMI, SNA, etc. 


Plenty of unused scholarships 


Lack of funding resources for development Expertise 


Lack of scholarship applicants New regulations driving demand 


No time by staff to market scholarships and offer 
second time 


New website in works 


No staff to implement Rising cost of formal education 


Clarity of roles—SNA, SNF, etc. Certification 


No money from districts  


Quality of scholarship applicants  


How to ID education needs for member segments 
(major cities) 


 


SNU sunset  
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TUESDAY, MAY 7th  


VIII. Brainstorming and Prioritizing Strategies 


On the final day of the meeting, participants engaged in a multi-step process of brainstorming, 
clustering, and prioritizing possible strategic priorities.  Each proposed strategy was intended to move 
the organization directly toward one of its strategic pillars, reduce or overcome a headwind, leverage a 
tailwind, or some combination of these.  Note that there is some overlap and possible additional 
clustering  among strategies and that some strategies engage multiple pillars.  Also note that some 
strategies with few or no votes may represent “low-hanging fruit” that it makes sense to implement.   


 


Possible Strategies:  Strong, Collaborative Relationships “Votes” 
1 Annual SNA/SNF summit 14 


2 Partnership cluster:  Partnerships grid; Develop strategy to ID and develop 
strategic partners; collaborate with SNA to coordinate Allied Organization 
Plan; identify potential new partners whose mission closely matches SNF’s; 
bring the enemy to the table 


 
 


14 


3 Information-gathering cluster:  Assess projects our allies are working on and 
expand their reach (e.g., American Academy of Pediatrics); Use up-coming 
Industry Summit to gather information; identify our existing contacts 


 
4 


4 Board cluster:  Composition of Boards (ours and others) to grow Foundation; 
develop our reach and membership on other boards to build relationships 


3 


5 Create a “gala” for corporate donors 2 


6 Map the existing network 1 


7 Coordination cluster:  Monitor, review, and respond to “wellness” activities by 
other organizations; create information-sharing platform for what others are 
doing 


0 


8 Develop and prioritize wish list from partners 0 


9 Review business model (for staffing) 0 


10 Awareness/marketing cluster:  Develop a marketing plan to enhance SNF 
brand; develop an awareness campaign for industry members 


0 
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Possible Strategies:  Sustainable Funding (Development) “Votes” 
1 Development planning cluster:  Assess funding opportunities (where, who, 


how, etc.); designated fund developers (staff & Board); develop marketing plan 
as a result of strategic plan; assess/solve need for personnel support; implement 
current and probable funder list 


20 


2 Grant writing expertise—develop grant writing opportunities 15 


3 SNF Board members serving on SNA Board 6 


4 Develop better materials to recognize donors 4 


5 Support Patron programs 0 


6 SNA Industry Relations have active role in fund development 0 


7 Rethink Annual Fund and enhance 0 


8 Reestablish a way for state affiliates to support Foundation annually 0 


9 Establish a Development Committee 0 


10 SNF present at all SNA meetings 0 


11 Take smart risks (e.g., hire grant writer) 0 


 


Possible Strategies:  Trends & Innovation (nimble & agile) “Votes” 
1 Trend Research Plan (roles, communication, collaboration)—who does what 


and how do we share?  Both inputs and outputs 
11 


2 School Breakfast Symposium 5 


3 Partner resources cluster:  Utilize Patrons as a resource; utilize IAB as resource; 
utilize SNA Trend Setters as a resource 


5 


4 Education Needs Assessment survey 4 


5 Develop a staffing assessment 3 


6 Clarify SNF’s role in research—do we want to expand it over time? 3 


7 Develop a strategy to maintain a proactive, rather than reactive, agenda 3 


8 Make SNF a priority in web redesign 0 


9 Leverage new partnership with NFSMI 0 


10 Identify research data needs 0 


11 Technology survey resurrection 0 


12 SNF Board to determine priorities 0 


13 Identify SN trends, challenges, opportunities that Foundation can develop 
programs or research to address 


0 


14 Develop strategy to convert research to innovation 0 
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Possible Strategies:  Education/Scholarship “Votes” 
1 Coordinate with SNA/other partners cluster:  Define “education” for SNA & 


SNF, including roles, priorities, and joint action plan; assessment of education 
needs/resource development and role between SNF/NFSMI (after clarification 
between SNF/SNA) 


21 


2 Leverage relationships cluster:  Leverage USDA to enhance Standards training; 
leverage state agencies 


5 


3 Should SNF be on Professional Standards Task Force? 5 


4 SNF person on SNA Education Committee 4 


5 Marketing plan for scholarships 3 


6 Needs assessment of major city districts 2 


7 Review/revise scholarship process 0 


8 Evaluate/gather data on delivery of info 0 


9 Develop formal “further ed” platform 0 


10 Brand scholarships on web page as “SNF” 0 


11 Align our education opportunities with Keys 0 


IX. Action Items 


The following action items and responsibilities were identified during the meeting.   
 
 


What? Who? By When? 


Documentation of session output C. Waisner 3/21/13 


Prepare and circulate draft of SNF mission/vision/strategic 
pillars statements for Board comment 


????  


Develop appropriate metrics and/or targets for strategic 
pillars 


????  
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X. Photos 
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APPENDIX:  Business Model Canvas 
 
A business model describes the rationale of how an organization creates, delivers, and  
captures value.  It can be described through nine basic building blocks that show the 
logic of how a company intends to make money.  The nine blocks cover the four main 
areas of business: customers, offers, infrastructure, and financial viability. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


1. Customer Segments 
Different groups of people or organizations an enterprise aims to reach and serve 
 For whom are we creating value? 
 Who are our most important customers? 


2. Value Propositions 
Descries the bundle of products and services that create value for a specific Customer Segment 
 What value do we deliver to the customer? 
 Which one of our customer’s problems are we helping to solve? 
 Which needs are we satisfying? 
 What bundles of products and services are we offering to each Customer Segment? 


3. Channels 
How a company communicates with and reaches its Customer Segments to deliver a Value 
Proposition 
 Through which Channels do our Customer Segments want to be reached? 
 How are we reaching them now? 
 How are our Channels integrated? 
 Which ones work best? 
 Which ones are most cost-efficient? 
 How are we integrating them with customer routines? 


Right 
Canvas 


Value


Left Canvas 


Efficiency 
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Source: Business Model Generation by Alexander Osterwalder and Yves Pigneur, Wiley 2010 


4. Customer Relationships 
The type of relationships a company establishes with a specific Customer Segment 
 What type of relationship does each of our Customer Segments expect us to establish and 


maintain with them? 
 Which ones have we established? 
 How costly are they? 
 How are they integrated with the rest of our business model? 


5. Revenue Streams 
The cash a company generates from each Customer Segment (costs must be subtracted from 
revenues to create earnings) 
 For what value are our customers really willing to pay? 
 For what do they currently pay? 
 How are they currently paying? 
 How would they prefer to pay? 
 How much does each Revenue Stream contribute to overall revenues? 


6. Key Resources 
The most important assets required to make a business model work 
 What Key Resources do our Value Propositions require? 
 Our Distribution Channels? 
 Customer Relationships? 
 Revenue Streams? 


7. Key Activities 
The most important things a company must do to make its business model work 
 What Key Activities do our Value Propositions require? 
 Our Distribution Channels? 
 Customer Relationships? 
 Revenue Streams? 


8. Key Partnerships 
The network of suppliers and partners that make the business model work 
 Who are our Key Partners? 
 Who are our key suppliers? 
 Which Key Resources are we acquiring from partners? 
 Which Key Activities do partners perform? 


9. Cost Structure 
All costs incurred to operate a business model 
 What are the most important costs inherent in our business model? 
 Which Key Resources are most expensive? 
 Which Key Activities are most expensive? 
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OVERVIEW 


The School Nutrition Association and the School Nutrition Foundation held a joint board meeting on 
July 12, 2013.  The meeting, held at the Kansas City Marriott Downtown, Kansas City, MO, was 
facilitated and documented by Cynthia Waisner, Owner and Managing Partner of Catalyst Consulting 
Partners, LLC. 


 


DOCUMENT CONTENTS 


This document presents the results of the meeting as recorded by the facilitator.  Comments appearing in 
italic represent additions or comments made by the facilitator.  The document includes the following 
sections: 


I. Overview of Strategic   3 


II. Venn Diagram   3 


III. Force Field 10 


IV. Additional 15 
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I. Overview of Strategic Plans 


Following brief welcomes by SNA Board Chair Sandra Ford and SNF Board Chair Scott Swogger, SNA 
CEO Patti Montague provided an update on several strategic issues.  She then provided an overview of 
each organization’s nonprofit organizational structure and accompanying rights and restrictions, as 
well as each organization’s high-level strategic elements (mission, vision, and strategic pillars), 
emphasizing that these elements are in draft form for SNF and still need to be approved by the Board.   
 


II. Venn Diagram Exercise 


The group then turned its attention to each organization’s role in educational activities.  This work built 
upon discussions begun at the Education Summit.  Working in small groups, participants were asked to 
create a Venn diagram indicating educational activities and responsibilities in which SNA has an active 
role, those in which SNF has an active role, and which are (or should be) shared.  It should be noted 
that the role of other organizations, such as NFSMI, were not included in this discussion (for more on 
this, see the documentation from the Education Summit).  Items appearing more than once on the same 
chart, but not placed directly over one another, were included as many times as they appeared. 
 
Small Group One:   
 


SNA SNF BOTH NOT SURE 


Advocacy; certification; 
online courses?; news 
clips; sharing best 
practices; professional 
development 


Environmental scan (to 
seek funding) 


Provide training and 
speakers at national 
meetings 


Credentialing and 
certification (note 
that this was 
placed OUTSIDE 
the diagram, 
indicating that 
there was not full 
agreement on this 
item) 


Conferences (ANC, 
SNIC, LAC, NCC) 


Identifying areas of need New Directors’ Training; 
regulations 


 


Experts (members) Funding (management of 
the $); Scholarship; 
Research (environmental 
scan) 


Keys to Excellence online 
courses 


 


Leadership (developing 
local and state leaders); 
new to ??? mtg.  (could 
not read) 


Invest in US (example) 
of system (this is 
verbatim; not sure of 
meaning) 


Needs assessment  


Delivery Funding Webinars for general 
membership assistance 
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Keys; LAC; ANC; 
Leadership Conference 


Scholarships Training/webinars  


ANC; CNIC; LAC; 
ALC; State and regional 
conferences and training 
events 


Scholarship Market SNA training  


Support the activities in 
school kitchens 


Research Scholarships & education 
sessions; webinars; online 
courses 


 


Need School Boards 
educated about SN 
program 


 Training to help meet 
Professional Standards 


 


Marketing to increase 
participation; new meal 
pattern; legislation 
topics 


   


Professional 
development education; 
Marketing; Financial 
Management; 
Operational Training 
resources 


   


Expert    


 For core SNA courses and legislative focus webinars, SNA may develop, deliver, or do both 


 For some courses, SNF develops from the ground up 


 Overall, SNF focuses more on development and SNA more on delivery 
 


Small Group Two: 


 
SNA SNF BOTH NOT SURE 


New Director 
Orientation 


Scholarships Webinars about program 
updates/new tools (SNA) 


Facilitate Chef’s 


Research food 
additives; getting facts 
out 


Scholarships Webinar 
Wednesdays/more in 
depth (SNF) 


 


Certification Scholarships to enhance 
education 


Webinars to help 
enhance education 


 


Certification Grants Procurement toolkit:  
Funding to take it 
further/enhance-SNF; 
Implementation-SNA 
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Credentialing Research Topic-based material, 
e.g., Breakfast toolkit 


 


Toolkit/resources Education for other 
audiences besides SNA 
members 


Webinar Wednesday; 
Impact of Chef’s move 
to school 


 


Webinars about 
program updates/new 
tools 


In-depth operational 
research (academic) 


Member development 
(?)—this can mean a lot 
of things 


 


Research on market 
trends, membership, etc. 


Education for Keys to 
Excellence 


Professional 
development of 
members 


 


Trends Pursue funding for 
research 


Member development 
and education 


 


ID research needs Research on various 
topics 


Funding  


Keys to Excellence 
standards/administration 


 SNF-pursue funding for 
research identified by 
SNA 


 


Awards and recognition    


Association 
development 


   


Legislative topics    


 SNA develops (has SMEs) 


 SNF gets the money 


 SNF:  scholarships and environmental scan (identify trends) 


 SNA does marketing 


 Unclear:  development of educational materials; certification and credentialing development; 
delivery; overall delivery process  
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Small Group Three: 
 


SNA SNF BOTH NOT SURE 


Conference ed. Fund & develop the 
training needed by 
SFPs 


Promote training  


Conference education Scholarships Education on new regs  


“House” the education 
resources on the web 


Grants; grant writing Webinars (should be 
both?) 


 


Educate stakeholders 
on what SNA is 


Specialized program 
research (e.g., BIC) 


Communication/promotion 
of programs 


 


Educating students on 
good nutrition habits 


Specialized education Positive public relations 
about CN programs 


 


Educating industry on 
product needs 


Training modules Awards  


Educating politicians Webinars Develop education 
strategy 


 


Advocacy Fund raising   


Lobbying for training 
dollars 


   


Professional 
development 


   


CN Program 
Management training 


   


Member services 
activities in education 


   


Educate members on 
program Best Practices 


   


Educate members on 
what is coming next in 
CN 


   


 Both organizations have a role in: 
o Webinars—SNA handles program updates and tools; SNF provides in-depth info for 


users 
o Member development 
o Procurement toolkit:  funding from SNF for SNA delivery (Not sure where development 


of toolkit falls) 
o SNF finds funding for the research SNA has identified a need for 
o Topic-based material 


 Unclear areas: 
o Who facilitates school-to-school and Chef’s?  
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Small Group Four: 


 
SNA SNF BOTH NOT SURE 


Conferences Financial assistance Engaging stakeholders 
and donors 


 


Certification and 
credentialing 


Scholarships   


All education programs 
for members (SNF gets 
the funding) 


Grants   


Webinars, training Education/programs for 
kids/teachers/parents 


  


All education in SNA SN research   


Training and 
professional 
development 


Specific research   


 Scholarships   


    


    


    


    


 SNA:   


o Houses educational resources 


o Implementation 


o Certification, credentialing, journaling 


 SNF: 


o People want to give to SNF (rather than SNA) for the tax write-off 


o Need to take more advantage of this—e.g., move research person to SNF budget 


o Need to fund development 


o Involved in developing programs 


 Both: 


o Strategic Road Map for professional development—funding, needs, marketing, research 


 Question—where does assessment belong? 
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Small Group Five: 


 
SNA SNF BOTH NOT SURE 


Core courses for 
certification 


Obtain funds Identify needs Professional 
Standards 


Tuesday morning 
Webinar 


Provide scholarships to 
members 


SNU NFSMI person should 
be on SNF Board 


Professional development 
credits; magazine 


“New” courses on 
current topics 
(development of) 


Webinars NFSMI role 


Conference education-
breakout sessions 


Funding to get to 
training 


Keys  


Conferences  Grant writing  


Advocacy  Tiered approach to 
education 


 


Identify what courses are 
needed 


   


Certification/credentialing    


New directors program    


 SNF:   


o Funding, research, scholarships and grants 


o Developing programs for kids, parents, teachers 


o Raising money for needed positions (e.g., Gala) 


o Engaging stakeholders and donors 


 SNA: 


o Conferences, credentialing, etc.,--education should come from (be branded as) SNA 
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A general discussion followed the small group presentations: 


 In prior discussions, there has been an emphasis on talking about the TOOL or the ACTIVITY.  This 
exercise has made clear that future conversations should focus on PROCESS.  Each organization has 
a critical role in educating SN professionals.  As a particular program or tool moves from idea to 
implementation, there may be several handoffs between the organizations.  As a starting point, the 
following flow chart summarizes this group’s current thinking regarding this process:


 


 


 


  


•SNA


•SNF
Need 


Identification SNFFunding 
Procurement


•SNF‐Fiduciary 
oversight and 
research


•SNA‐Program 
management


Tool/ 
Curriculum 


Development


•Includes 
choice of 
technology


•Needs 
further 
clarification


Delivery/ 
implementation


Needs 
greater 
clarity


Ongoing 
ownersihp/ 
admin


•Needs 
further 
discussion


•Includes 
sunsetting, 
as needed


Assessment/   
feedback
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III. Force Field Analysis 


Participants then moved back into small groups to complete a Force Field Analysis.  This tool involves 
identifying existing conditions, or forces, that are driving or helping a desired change as well as those 
conditions, or forces, that are resisting the change.  These are then classified according to both 
importance and ease of change by the people in the room.  By developing tactics to reduce the impact of 
medium/high importance resisting forces and increase the strength or effect of medium/high importance 
helping forces, successful change is much more likely to occur. For this exercise, the desired future state 
was defined as “there is clarity, alignment, and synergy regarding each of the organization’s spheres of 
activity and responsibility with regard to educational activities.”  Note that some items listed represent 
ideas or suggestions, rather than existing forces.   
 
Small Group One: 
 


RESTRAINING 
FORCES 


Low Importance Medium Importance High Importance 


Nearly Impossible to 
Weaken/Mitigate 


   


Difficult to 
Weaken/Mitigate 


   Lack of $$ 
 Lack of staffing 


Easy to 
Weaken/Mitigate 


   Communication  
 Old paradigms 


 
 
HELPING FORCES Low Importance Medium Importance High Importance 


Easy to 
Strengthen/Leverage 


  Reactive funding vs. 
proactive funding 
(we react to what 
our funders want) 
(Though placed 
here, not sure if this 
was meant as a 
helping or a 
restraining force) 


 


Difficult to 
Strengthen/Leverage 


   


Nearly Impossible to 
Strengthen/Leverage 


  Synergy of whole  
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Small Group Two: 
 


RESTRAINING 
FORCES 


Low Importance Medium Importance High Importance 


Nearly Impossible to 
Weaken/Mitigate 


   


Difficult to 
Weaken/Mitigate 


  Lack of funding 
 Past history 


 Dragging the past 
dysfunction along 


 Go around those 
who don’t want to 
change 


Easy to 
Weaken/Mitigate 


  Members don’t 
understand SNF 
function and 
importance 


 Unclear goal 
 Lack of staff at 


SNA for project 
management 


 Lack of HR, esp. 
grant writer 


 
 
HELPING FORCES Low Importance Medium Importance High Importance 


Easy to 
Strengthen/Leverage 


  Desire to change  


Difficult to 
Strengthen/Leverage 


  Be a team—let both 
parties have the 
credit 


 Many 
challenges/needs in 
SN programs 


 Knowledge we need 
to work together to 
improve education 


Nearly Impossible to 
Strengthen/Leverage 
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Small Group Three: 
 


RESTRAINING 
FORCES 


Low Importance Medium Importance High Importance 


Nearly Impossible to 
Weaken/Mitigate 


   


Difficult to 
Weaken/Mitigate 


  Funding support 
(lack of) 


 Murky history—no 
proven practices 


 Bureaucracy of 
SNA 


 Too many options? 
 Diverse needs 
 Trust—history—


Healthy Edge failed 
to be disbanded or 
updated 


 Unclear vision—if 
we raised $5 
million, how would 
we use it? 


 Need for an exact 
outcome to entice 
funding-manage 
expectations 


 Lack of agreement 
among/between 
stakeholders 


 SNF 100% self-
sustaining 


 Other organizations 
encroaching on 
SNA/SNF “space” 


Easy to 
Weaken/Mitigate 


 Compliance 
responsibility 


 Trust and 
communication of 
priorities 


 Sometimes 
funding/funders 
driving direction vs. 
wants/needs 


 Not the right or 
enough SNA folks 
on the bus 


 Need SNF to be 
staffed to raise the 
$$s 


 Lost identity—need 
for marketing 
platform to show 
the value 


 
 
HELPING FORCES Low Importance Medium Importance High Importance 


Easy to 
Strengthen/Leverage 


 SNA-SNF visions 
are the same 


 SNA-SNF under 
same roof with 
shared staff 


 Recent strategic 
planning 


 Desire of both to 
work together (+) 


 New leadership 


Difficult to 
Strengthen/Leverage 


  Could help—
educational plan 
and goals clearly 
defined 


 We’re the experts!  
Other organizations 
playing in our 
sandbox—we can 
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 Meet the needs of 
SNA members 


better use these $$ 
to serve members 


 Elevation of SN 
issues to national 
level 


Nearly Impossible to 
Strengthen/Leverage 


   


 
 
Small Group Four: 
 
Ideas:  SNF Chair sits on SNA Board; Grant writer; Development committee 
 


RESTRAINING 
FORCES 


Low Importance Medium Importance High Importance 


Nearly Impossible to 
Weaken/Mitigate 


   


Difficult to 
Weaken/Mitigate 


   Fear of change 
 We don’t have 


appropriate staff 
 Composition of 


SNF Board—high-
powered people 


Easy to 
Weaken/Mitigate 


   People don’t know 
what Foundation 
does 


 
 
 
HELPING FORCES Low Importance Medium Importance High Importance 


Easy to 
Strengthen/Leverage 


  Need to take over 
control of SN 
training programs 


 We have 
sustainability 


 Child hunger 
 Focus on childhood 


obesity to get 
funding 


 Knowledge and 
expertise 


Difficult to 
Strengthen/Leverage 


   Others playing in 
our sandbox  


Nearly Impossible to 
Strengthen/Leverage 
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Small Group Five: 
 


RESTRAINING 
FORCES 


Low Importance Medium Importance High Importance 


Nearly Impossible to 
Weaken/Mitigate 


   Funding availability 
 Threats—perceived 


and real—“lost our 
voice” 


Difficult to 
Weaken/Mitigate 


   Others in our 
sandbox 


 SNA’s focus is 
pulled away from 
“core mission”; then 
SNF can 
concentrate on 
“ideal world” 


Easy to 
Weaken/Mitigate 


   No grant writer 


 
 
 
 
HELPING FORCES Low Importance Medium Importance High Importance 


Easy to 
Strengthen/Leverage 


   Need to work 
together 


 Desire 


Difficult to 
Strengthen/Leverage 


  Additional staff to 
do all the work  


 Perception of 
healthy school 
meals—work 
together to improve 
image 


 Leverage 
opportunity to have 
reach and expertise 


Nearly Impossible to 
Strengthen/Leverage 


   


 
The Force Field Analysis should be used as action plans are developed so that key forces are included 
in the planning to increase the probability and speed of success.   
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IV. Additional Materials 


During the Force Field discussion, the notion of resistance to change was raised.  Cynthia Waisner 
briefly reviewed the personal change model.  A PowerPoint presentation with more information is 
included with this report as a separate file.  The model and associated tactics should also be considered 
in action planning. 


Finally, while there is scant available research on the relationship between associations and their 
related foundations, a pertinent journal article is also included with this report, as a separate file.   
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Program Information 
 
Primary Focus Category: Hunger Relief 
Subcategory: Hunger/In‐school feeding program 
 
Project Title: Expanding School Breakfast Participation in Targeted States 
 
Overview of Unmet Need/Problem Statement  
According to the most recent data from the U.S. Department of Agriculture, 15.8 million 
American children in 2012 lived in food insecure households. For many of these children, the 
National School Lunch and Breakfast Programs supply most of the calories they receive during 
the school week. Research shows that breakfast not only reduces hunger but also plays a 
significant role in shaping the learning environment and can lead to improved academic 
achievement in math, vocabulary and standardized tests. Children who eat breakfast at school 
also have lower rates of absenteeism and tardiness and exhibit decreased behavioral and 
psychological problems. Eating breakfast regularly can improve a child's diet and may reduce 
the risk of obesity.  
 
Universal Breakfast in the Classroom (BIC) seeks to increase the number of children who eat 
breakfast at school by moving the morning meal out of the cafeteria and into the classroom and 
making it free for all students. Over the last three years, the Walmart Foundation funded a 
four‐partner collaborative  – including the Food Research and Action Center (FRAC), the 
National Association of Elementary School Principals Foundation (NAESPF), the National 
Education Association Health Information Network (NEA HIN), and the School Nutrition 
Foundation (SNF) – to expand BIC to 15 high‐need school districts, with the goal of serving an 
additional 30,000 students breakfast at the start of the school day (10,000 in the pilot year and 
20,000 in cycle 2). As of May 2013, the Partners have exceeded that goal, reaching a total of 
30,602 additional schoolchildren. Those numbers will continue to rise. 
 
The success of the current project is attributable to: the Partners’ intense focus on BIC; the 
value of the re‐granting funds; and the combined ability of the Partners to bring key 
stakeholders to the table, to provide technical assistance on many levels, and to build district‐
wide support for the program.  Additionally, the Partners continue to provide the districts with 
technical assistance, training, and the resources necessary to drive program growth and 
sustainability, even in schools not funded through the project. But there is still a long way to go 
before the BIC program’s full potential can be realized. This proposal seeks additional funding 
for Partners for Breakfast in the Classroom to expand efforts to additional school districts—in 
this case districts in seven targeted states—in the 2014‐15 and 2015‐16 school years. 
 
Project/Program Purpose  
Addressing the Unmet Need: During the 2011‐2012 school year, roughly 20.9 million low 
income children ate a free or reduced‐price school lunch each day. The ratio of children eating 
breakfast compared to those eating lunch has been rising, in part because of the work of the 
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Partners to increase access to school breakfast in districts with high rates of low‐income 
students and low program participation. Still, the number of children who participated in the 
School Breakfast Program in 2011‐2012 was only 10.5 million (only about half of those who 
participated in the lunch program). This project has been designed to improve that situation by 
increasing the number of children who receive school breakfast each day. 
 
Project Goals & Major Components: With funding from the Walmart Foundation, the Partners 
for Breakfast in the Classroom began work in November 2011 to build on the successes of the 
previous (pilot) year that resulted in an additional 10,463 students eating school breakfast. The 
goal of the most recent project was to increase the number of school districts participating in 
Breakfast in the Classroom programs, leading to an increase in the number of children who 
receive a healthy breakfast in 10 participating school districts: Charleston, SC; Denver, CO; Des 
Moines, IA; Elgin, IL; Guilford County, NC; Jefferson County, KY; Kansas City, KS; and Knox 
County, TN were the first eight. Two additional districts, including Polk County, FL, will 
implement the program later this school year.  
 
In the eight districts where the program has been implemented, Breakfast in the Classroom has 
had impressive results. The Partners’ original goal for the current cycle of the project was to 
provide breakfast to at least 20,000 additional children through Breakfast in the Classroom, 
and, as of May 2013, the Partners have exceeded that goal, reaching a total of 20,139 
additional children. This is a particularly strong result, given that eight schools in the districts 
where the program has begun and two additional full school districts that plan to participate 
have yet to implement BIC. The remaining schools and districts will implement the program 
later this school year. Everywhere that implementation has taken place; the program is being 
met with great enthusiasm by students, teachers, education support staff, administrators, 
school nutrition professionals, parents, anti‐hunger advocates, elected officials, and other 
community members. 
 
During the first phases of the project, the Partners took a concentrated school district approach 
to implementing BIC. Now, it is appropriate to take the next step in bringing the project to scale 
by working at both the state and the school district levels in order to increase significantly the 
number of low‐income students who participate in school breakfast.  
 
The goal of this proposal is to continue to increase participation in the School Breakfast 
Program by an additional 25,000 students through the implementation of universal BIC in seven 
targeted states over the 24‐month grant period. In those seven states, the Partners will take a 
broader approach to providing technical assistance, and to engaging state partners, so that they 
can assist in outreach efforts that will lead to increased numbers of school districts offering the 
BIC program within these states. These efforts will, in turn, lead to a significant increase in the 
number of students who are participating in the federally‐funded School Breakfast Program and 
who will experience the educational and health benefits linked to eating breakfast. As part of 
this effort, the Partners will implement a range of cross‐cutting strategies, including: 
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 Working with each of the four Partners’ state organizations—the State NEA affiliates, 
the State Principals’ Associations, the State School Nutrition Association, and the state 
anti‐hunger groups in FRAC’s network—to promote BIC in high poverty schools to their 
members through their communication channels. Though continuing to remain a part of 
Partners for Breakfast in the Classroom, NAESPF will move forward in a reduced 
capacity, giving their state associations, on a voluntary basis and in close collaboration 
with the three remaining national partners, a primary role in engaging principals in the 
selected states and school districts. 
 


 Holding at least one funding summit in each state (depending on the number of high‐
need districts and schools in the state). Invitees will include school officials, school 
nutrition directors, anti‐hunger advocates, union leaders, business leaders, educators 
and others, who will convene to discuss the BIC program, its benefits and the re‐
granting funds available.  
 


 Regranting funds to school districts through a state‐level RFP process. The RFPs will be 
evaluated based on: the number of children who will begin participating in school 
breakfast under the proposal; the districts’ and schools’ level of commitment to BIC; and 
the districts’ commitment to addressing the issues of childhood hunger and improving 
student achievement. The Partners will re‐grant $3 million of the $5 million provided 
through the two‐year grant to schools and districts so that they can accommodate the 
equipment and other expenses incurred through moving breakfast into the classroom. 
 


 Regranting $750,000 to our state partners to support the state school breakfast 
expansion work. 
 


 Providing in‐person technical assistance training for the districts that receive grants.  
 


 Hosting webinars and conference calls to provide broad technical assistance to the 
school districts as they implement BIC.  


 


 Building strong state‐wide media presences in the target states through a variety of 
channels, thus raising   the state‐wide profile of the Partners for Breakfast in the 
Classroom, the Walmart Foundation, and the importance of BIC. 


 
Proposed Program Location: To be determined with input from the Walmart Foundation. 
 
Summary of Benefits/Outcomes The goal of this project is to reduce childhood hunger, to 
improve childhood nutrition, and to have a positive impact on the health of children and on 
their school achievement by extending the reach of the School Breakfast Program through BIC. 
Specifically, the Partners for Breakfast in the Classroom will increase participation in school 
breakfast by 25,000 additional children through the expansion of the universal in‐classroom 
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breakfast model in seven target states so that the lessons learned may be applied to other 
states and school districts nationwide. 
 
The Partners’ efforts will benefit the target populations in several ways.  They will: (1) provide 
the infrastructure resources and technical assistance necessary to enable participating school 
districts to expand or implement universal in‐classroom breakfast; (2) significantly increase  the 
number of children participating in the School Breakfast Program in the target school districts, 
thereby improving academic performance, reducing hunger and food insecurity and boosting 
children’s health and well‐being; and (3) create new momentum, best practices and improved 
BIC strategies that can be shared nationwide.  
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120 Waterfront St., Ste. 300 National Harbor, MD 20745 • 301.686.3100 • (fax) 301.686.3115 • snf@schoolnutrition.org 
    @BeyondBreakfast • www.facebook.com/SchoolNutritionFoundation 


 


As of October 24, 2013 


Name  Title & Board Position 
Term Start 
Date 


Term End 
Date 


Length 
of 
Term 


Scott Swogger (Chair) 
 


President & CEO 
AccuTemp Products, Inc. 
Child Nutrition  
Related Industry Member 


8/1/2014  7/31/2017  3 year 


Donna Martin (Vice Chair), EdS, RD, LD, SNS 
 


Director, School Nutrition 
Programs 
Burke County SD, GA 
Member 


9/26/2011  7/31/2014  3 year 


Sandy Ford, SNS (Treasurer) 
 


Director 
Manatee County SD, FL 
Member 


8/1/2014  7/31/2017  1 year 


Mary Begalle, PhD, SNS 
 


Sr Director Channel 
Business Development 
Schwan’s Food Service 
Child Nutrition  
Industry Related Member 


8/1/2014  7/31/2017  3 year 


Ami Childers 
 


Sales & Development 
Training Manager 
PepsiCo Foodservice 
Member 


8/1/2012  7/31/2015  3 year 


Constance “Connie” Mueller, MS, RD, SNS 
 


Retired 
Member 


8/1/2012  7/31/2015  3 year 


Leah Schmidt, SNS 
 


Food Service Director 
Hickman Mills C‐1 SD, MO 
SNA President 


8/1/2013  7/31/2014  1 year 


Marcia Smith, PhD, RD, SNS 
 


Retired 
Member 


8/1/2012  7/31/2015  3 year 


Julia Bauscher, SNS  Food Service Director, 
Jefferson County PS, KY 
SNA President‐Elect 


8/1/2013  7/31/2014  1 year 


Patti Montague, CAE** 
pmontague@schoolnutrition.org 


Executive Director  Ex Officio     


Danny Seymour** 
dseymour@schoolnutrition.org 


Dean of Education  Ex Officio     


Julie Abrera 
jabrera@schoolnutrition.org 


Staff Advisor, Director       
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BYLAWS OF THE SCHOOL NUTRITION FOUNDATION, INC. 
 


ARTICLE I.  IDENTITY. 


 


These Bylaws are enacted for the management of affairs of the School Nutrition Foundation, 


Inc., hereafter sometimes known as the Foundation, not inconsistent with the Virginia 


Nonprofit Corporation Act and the Articles of Incorporation of the School Nutrition 


Foundation, Inc. 


 


Principal Office.  The principal office of the School Nutrition Foundation shall be located at 


120 Waterfront Street, Suite 300, National Harbor, Maryland or such other location as may be 


established by the Board of Directors. 


 


Registered Office and Agent.  The Corporation shall have and continuously maintain a 


registered office and a registered agent in the Commonwealth of Virginia and the State of 


Maryland. 


 


ARTICLE II.  CORPORATE SEAL. 


 


The seal of the corporation shall be circular in form and mounted upon a metal disc suitable 


for impressing the same upon paper.  About the upper periphery of the seal shall appear the 


words “The School Nutrition Foundation, Inc.” and about the lower periphery thereof the 


word “Virginia.”  In the center of the seal shall appear the word, “Seal.” 


 


 


ARTICLE III.  PURPOSES AND OBJECTIVES. 


 


The purposes and objectives of the corporation shall be those stated in the Articles of 


Incorporation and any Mission Statement adopted by the Board of Directors that is consistent 


with the Articles of Incorporation. 


 


 


ARTICLE IV.  BOARD OF DIRECTORS. 


 


There shall be a Board of Directors of the Corporation, which shall supervise and control the 


business, property, and affairs of the Corporation, except as otherwise expressly provided by 


law, the Articles of Incorporation, or these Bylaws. 


 


A.  Composition.  The general management of the corporation shall be vested in a Board 


of Directors of not less than seven (7) persons as voting members and no more than 


thirteen (13) voting members. The number of Directors may be increased or 


decreased by a majority vote of the members of the Board of Directors, but no 


decrease shall have the effect of shortening the term of any incumbent director.  Any 


vacancy occurring in the Board of Directors, or any directorship to be filled by reason 


of an increase in the number of directors, shall be filled by a vote of a majority of the 


members of the Board of Directors. 


 


B. Members.  These members shall include a chairperson, vice chairperson, secretary 


and treasurer.  The Chief Executive Officer of the School Nutrition Association and 
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the Dean of Education of the School Nutrition Association shall be non-voting ex 


officio members.   


 


School Nutrition Association Representation.  The School Nutrition Association shall 


maintain two seats on the Board of Directors.  These two positions will be held by the 


SNA President and SNA President Elect and will be for a one (1) year term.  School 


Nutrition Association representative board members shall have voting privileges and 


count toward the maximum number of the Board of Directors as stated in Article IV 


Section A.   


 


Child Nutrition Industry Representation.  A minimum of two (2) members of the 


Board of Directors shall represent child nutrition industry.  These positions shall 


serve under the same terms and conditions as other members of the Board of 


Directors as outlined in Article IV, Section C and count toward the maximum number 


of the Board of Directors. 


 


C. Election and Term of Office.  The members of the Board of Directors shall be elected 


by the directors at the annual meeting of the Board of Directors.  Members of the 


Board of Directors shall serve for a term of three (3) years or until his or her death, 


resignation or removal.  No director may be elected for more than two (2) successive 


terms. The chairperson, vice chairperson, secretary and treasurer shall serve one year 


terms. 


 


A Director must have served at least on (1) year on the SNF board before being 


eligible for nomination for the position of Chair.  


 


Ex Officio.  The Board of Directors shall have the right to appoint certain ex-officio 


members to the Board of Directors to provide their advice and input to the Board.  An 


ex officio member shall have those rights and privileges prescribed by the Board of 


Directors, and shall not include full voting rights of a Director of the Corporation.  


Such ex officio directors shall not be counted toward the maximum number of Board 


of Directors as stated in Article IV Section A.  Unless otherwise provided by the 


Board of Directors, the term of each ex-officio member shall be one (1) year. 


 


Honorary Director.  A category of “Honorary Directors” will be designated to honor 


friends of the Corporation who have made significant professional or financial 


contributions to the School Nutrition Foundation or the field of child nutrition.  


Honorary Directors will not have voting privileges and Honorary Directors will not 


be counted toward the maximum number of the Board of Directors as stated in Article 


IV Section A.  The term of office for Honorary Directors shall be as follows: 


 


 (a) Each individual Honorary Director may exercise his/her rights and 


privileges until his/her death or voluntary resignation; and 


 


 (b) Any corporation or foundation which qualifies as an Honorary Member 


may designate an individual to serve as its representative on the Board of Directors.  


Such individual shall serve for a maximum of two (2) terms of three (3) years each, or 


until his or her death, resignation or removal and replacement by the contributing 


entity, at which time the corporation or foundation shall select a successor 


representative.   
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D. Executive Committee.  The Board Chairperson, Board Vice Chairperson, Secretary 


and Treasurer of the Foundation shall compose the executive committee and shall act 


when time and resources do not practically permit a meeting of the entire Board, as 


determined by the Board Chair and the Executive Director.  The Executive Director 


of the Foundation shall be ex officio and non-voting. 


 


E. Resignation.  Any director may resign at any time by giving written notice to the 


Chair of the Board of Directors.   Such resignation shall take effect at the time 


specified therein, or, if no time is specified, at the time of acceptance thereof as 


determined by the Chair. 


 


F. Removal.  Any director may be removed from such office, with or without cause, by 


a two-thirds (2/3) vote of the Directors at the annual meeting, or at any regular or 


special meeting of the Board of Directors for which proper notice of such removal is 


provided.  A director's position as such, (in addition to completion of his/her term), 


shall be terminated by his/her death, or voluntary resignation. School Nutrition 


Association Representatives may not be removed from the Board of Directors by 


action of the Board of Directors. 


 


G. Vacancies.  Any director’s position may be filled by the affirmative vote of a two-


thirds (2/3) majority of the remaining directors. A director elected to fill a vacancy 


will serve the unexpired term of his/her predecessor.   The term of a director filled by 


reason of increase in the number of directors will be only until the next regular 


election of directors, i.e. until the next annual meeting of directors.  A vacancy 


occurring due to termination of a director who is an officer of the School Nutrition 


Association shall be filled by the person succeeding to the office of the terminating 


director.   


 


H.  Quorum.  A two-thirds (2/3) majority of directors then in office participating in any 


meeting shall constitute a quorum for the transaction of business by the Board of 


Directors and the affirmative vote of a majority of the directors present in any 


meeting at which a quorum exists shall be the action of the Board of Directors. 


 


I.  Manner of Acting.  Each of the voting directors shall have one vote.  Voting by proxy 


shall not be permitted; however voting by electronic or paper means (such as fax or 


mail) will be an accepted method of voting. 


 


J.  Meetings.  There shall be a minimum of two (2) regular School Nutrition Foundation 


Board of Directors meetings a year.  The annual meeting shall be the last regular 


meeting of the fiscal year.  They may be held upon written notice delivered via paper 


or electronic communication in the manner provided for hereafter; provided further, 


however, that attendance by a director at any meeting of the Board, including 


attendance by conference telephone call, shall constitute a waiver of notice of such 


meeting except when a director attends a meeting for the express purpose of objection 


to the transaction of any business because the meeting is not lawfully called or 


convened. Execution of the Minutes of a meeting of the Board of Directors shall, 


unless expressly therein specified to the contrary, constitute approval of the actions 


therein taken. 


 







Page 6 of 10 
 


Meetings of the Board of Directors may be called at any time by the Board Chair or 


by a majority of the Board of Directors for the transaction of general business with 


written specification of such business in the call of the meeting. Such meeting shall 


be held at the principal office of the corporation or at such other place as may be 


stated in the notice of the meeting.  Members of the board of directors or a committee 


of the board may participate in a meeting by means of a conference telephone or other 


communications equipment if all persons participating in the meeting can hear each 


other at the same time.  Notice in writing of all Directors' meetings shall be given by 


the Board Chair or Directors calling such meeting to each of the other Directors at 


least ten (10) calendar days before the date set for the meeting, by sending the same 


via paper or electronic communication to each Director at the last address furnished 


to the Secretary and or Treasurer.  Minutes of such meetings shall be maintained by 


the corporation. 


 


K.  Special Meeting Notice.  Written notice of the time, day, and place of any meeting of 


the Board of Directors shall be given at least ten (10) calendar days and no more 


than sixty (60) calendar days prior to the meeting except as otherwise provided by 


applicable law.  Notice shall be provided to all of the directors, whether voting or 


non-voting.  The purpose for which a special meeting is called shall be stated in the 


notice.  Any director may waive notice of any meeting by a written statement 


executed either before or after the meeting.  Attendance Participation at a meeting 


without objection to notice shall also constitute a waiver of notice. 


 


L.  Conflicts of Interest.  


(a) In the event any director has a conflict of interest that might properly limit such 


director’s fair and impartial participation in Board deliberations or decisions, such 


director shall inform the Board as to the circumstances of such conflict.  If those 


circumstances require the nonparticipation of the affected director, the Board may 


nonetheless request from the director any appropriate non-confidential information 


which might inform its decisions.  "Conflict of interest," as referred to herein, shall 


include but shall not be limited to, any transaction by or with the Corporation in 


which a director has a direct or indirect personal interest, or any transaction in which 


a director is unable to exercise impartial judgment or otherwise act in the best 


interests of the Corporation. 


 


(b) No director shall cast a vote, nor take part in the final deliberation in any 


matter in which he or she, members of his or her immediate family, or any 


organization to which such director has allegiance, has a personal interest that may 


be seen as competing with the interest of the Corporation.  Any director who 


believes he or she may have such a conflict of interest shall so notify the Board prior 


to deliberation on the matter in question, and the Board shall make the final 


determination as to whether any director has a conflict of interest in any matter.  The 


minutes of the Board meeting shall reflect disclosure of any conflict of interest and 


the recusal of the interested director. 


 


M.  Compensation of Directors and Officers.  Neither the Directors nor the Officers shall 


receive any compensation for their services as such; however, the Board of Directors 


may authorize reimbursement for reasonable and documented expenses incurred in 


connection with the performance of services for the Corporation. Nothing herein 
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contained shall be construed to preclude any Director from serving the Corporation 


in any other capacity and receiving compensation therefore. 


 


N.  Committees of Directors.  The Board of Directors and/or Chair, by resolution adopted 


by the directors in office, may designate and appoint one or more committees, each 


consisting of two or more directors, which committees shall have and exercise the 


authority of the Board of Directors in the governance of the Corporation.  However, 


no committee shall have the authority to amend or repeal these Bylaws, elect or 


remove any officer or director, adopt a plan of merger, or authorize the voluntary 


dissolution of the Corporation. The members of each committee shall be appointed 


by the Board of Directors, unless the Board of Directors delegates this responsibility 


to the Chair of the committee.  Each committee, and the director serving on such 


committee, shall serve at the pleasure to the Board of Directors and may be removed 


or replaced by the Board of Directors at any time.  Each committee will keep regular 


minutes of its meetings and report to the full Board of Directors on a regular basis. 


 


O.  Executive Committee.  Between meetings of the Board of Directors, on-going 


oversight of the affairs of the Corporation may be conducted by an Executive 


Committee, the membership of which shall be as set forth in a resolution of the 


Board.  In addition, the Executive Committee can consider management or personnel 


issues and can make recommendations to the full Board of Directors on such 


matters/issues. 


 


P.  Other Committees and Task Forces.  The Board of Directors may create and appoint 


members to such other committees and task forces as they shall deem appropriate.  


Such committees and task forces shall have the power and duties designated by the 


Board of Directors, and shall give advice and make non-binding recommendations to 


the Board.  The Chair and Board of Directors will ensure that at all times there are 


three permanent standing committees:  nominations, audit/investment and 


scholarship. 


 


Q.  Term of Office.  Each member of a committee shall serve for one year or until the 


next annual meeting of the Board of Directors or until a successor is appointed, 


whichever period of time is shorter, unless the committee is sooner dissolved.  


 


R. Vacancies. Vacancies in the membership of committees may be filled by the Chair of 


the Board.   


 


S.  Policies.  Each committee and task force may recommend policies for its meetings to 


the Board of Directors for approval.  Policies may not be inconsistent with these 


Bylaws or with any rules adopted by the Board of Directors. 


 


Article V. OFFICERS 


 


A. Titles.  The officers of the corporation shall consist of a Board Chair, Board Vice 


Chair, Secretary and Treasurer.  The Corporation shall have such other assistant 


officers as the Board of Directors may deem necessary or appropriate, and such 


officers shall have the authority prescribed by the Board.  One person shall not hold 


multiple offices, with the exception of Secretary and Treasurer, which may be filled 


by the same person.  
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B. Executive Director.  The Chief Executive Officer of the School Nutrition Association 


shall be the Executive Director of SNF. The Executive Director shall be responsible 


for all administrative operations of the corporation in accordance with policies 


established by the Board of Directors. 


 


C. Election of Officers.  The officers of the Corporation shall be elected by and from the 


Directors at the annual meeting of the Board of Directors. 


 


D. Term of Office.  The officers of the Corporation shall hold office for one (1) year, 


commencing with the start of the fiscal year and concluding with the end of the fiscal 


year or until their respective successors shall have been duly elected and qualified. 


 


E. Resignation.  Any officer may resign at any time by giving written notice to the Chair 


of the Board.  Such resignation shall take effect at the time specified in the notice, or if 


no time is specified, then immediately.   


 


F.  Removal.  Any officer may be removed from such office, with or without cause, by a 


two-thirds vote of the directors at any regular meeting, or at any special meeting of 


the Board for which notice of such intended removal was provided.  


 


G. Vacancy.  Whenever any vacancy shall occur, the office shall be filled by and from 


the Board of Directors. 


 


H.  Chair.  The Board Chair shall preside at all meetings of the Board of Directors.  He 


or she shall further perform such other acts as are usually incident to the office of 


Board Chair of a corporation and such further acts as may be required by the Board of 


Directors.  The Board Chair may also perform the duties of other officers of the 


corporation except that of the Secretary and Treasurer. 


 


I.  Vice Chair.  The Board Vice Chair shall discharge the duties of the office of Board 


Chair during his/her absence or inability to act, and shall perform such other duties as 


the Directors may authorize or direct.  If neither the Chair nor the Vice Chair are 


present at a meeting of the Board of Directors, then the Directors present at the 


meeting shall appoint a member to chair such meeting. 


 


J.  Secretary.  The Secretary shall keep the minutes of the meetings of the Board of 


Directors; see that all notices are duly given in accordance with the provisions of these 


Bylaws; ensure staff members keep corporate records; and in general, perform all 


duties incident to the office of Secretary and such other duties as may be assigned by 


the Board of Directors. 


 


K. Treasurer.  The Treasurer shall be responsible for and oversee all financial matters of 


the Corporation and in general perform all the duties incident to the office of Treasurer 


and such other duties as from time to time may be assigned to him or her by the Board 


of Directors. 
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ARTICLE VI.  INDEMNIFICATION OF OFFICERS AND DIRECTORS. 


 


The corporation shall indemnify each officer and director of the corporation who was 


or is a party or is threatened to be made a party to any threatened, pending, or 


completed action, suit, or proceeding, whether civil, criminal, administrative, or 


investigative, by reason of the fact that he/she is or was a director, officer, employee, 


or agent of the corporation or is or was serving at the request of the corporation as a 


director, officer, employee, or agent of another corporation, partnership, joint venture, 


trust, or other enterprise, against expenses (including attorneys' fees), judgments, 


fines, and amounts paid in settlement actually and reasonably incurred by him/her in 


connection with such action, suit, or proceeding if he/she acted in good faith and in a 


manner he reasonably believed to be in the best interests of the corporation and, with 


respect to any criminal action or proceeding, had no reasonable cause to believe 


his/her conduct was unlawful.   


 


The termination of any action, suit, or proceeding by judgment, order, settlement, or 


conviction or upon a plea of nolo contendere or its equivalent shall not of itself create 


a presumption that the person did not act in good faith and in a manner which he/she 


reasonably believed to be in the best interest of the corporation and, with respect to 


any criminal action or proceeding, had reasonable cause to believe that his/her conduct 


was unlawful.  Provided, however, in the event such threatened, pending or completed 


action or suit is by or in the right of the corporation to procure a judgment in its favor, 


no indemnification shall be made in respect to any claim, issue or matter as to which 


such officer or director has been adjudged to be liable for negligence or misconduct in 


the performance of his/her duty to the corporation unless and only to the extent that 


the court in which such action or suit was brought determines on application that, 


despite the adjudication of liability, but in view of all circumstances of the case, such 


person is fairly and reasonably entitled to indemnification for such expenses which 


such court deems proper.  The indemnification provided by the paragraph shall 


continue as to a person who has ceased to be an officer or director and shall inure to 


the benefit of such person's heirs, executors and administrators. 


 


 


ARTICLE VII.  AMENDMENTS. 
 


The Board of Directors shall have the power to alter, amend or repeal the Bylaws or 


adopt a new code of Bylaws by the affirmative vote of not less than two-thirds (2/3) 


majority of the Board of Directors, at a meeting of the Board or by a two-thirds (2/3)  


vote returned via paper or electronic communication, provided the amendments have 


been reviewed and recommended by the Executive Committee and that all members of 


the Board have received written copies of the proposed amendments at least 15 days 


prior to the voting deadline.  The Bylaws as amended may contain any provisions for 


the regulation and management of the affairs of the corporation not inconsistent with 


the Virginia Nonprofit Corporation Act or the Articles of Incorporation by which this 


corporation is authorized to do business. 
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ARTICLE VIII.  FISCAL YEAR. 


 


The annual accounting period shall be a fiscal year ending July 31.  The fiscal year of 


the Corporation shall begin August 1 and end July 31. 


 


ARTICLE IX.  LIQUIDATION 


 


Upon liquidation or cessation of activities of the Corporation, the Board of Directors 


shall determine, by a two-thirds vote of the membership of the Board of Directors, the 


manner in which the property and assets of the Corporation are to be distributed in 


accordance with the Certificate of Incorporation and the purposes of corporation 


described about in Article III.  


 
 
RECENT AMENDMENTS: 


 


Article IV.A. July 1991, May 1992;  


Article IV.E. May 1991;  


Article IV.F. May 1992;  


Article IV.G. May 1992;  


Article IV.I. May 1992;  


Article V.A. July 1992;  


Articles IV.A., IV.D., & IV.F. September 1993;  


Articles IV. A. and IV.C. October 1994,  


Article IV.A, B, C, G; Article V. A, C, D June 2008;  


Article III, Article IV. B, C, E, F, G; Article V. A, C, D, E; Article VII September 2009;  


Article IV A, B December 2009;  


Article IV. A, B April 2010 


Article I. November 2011 


Article III. November 2011 


Article IV.A November 2011 


Article IV.B, C November 2011 


Article IV.D-S added November 2011 


Article V.B November 2011 


Article V.C-J added November 2011 


Article VIII. November 2011 


Article IX. November 2011 


Article IV.Q June 2012 


 







 
 


SNF’s 50th Anniversary 
 


Background:   
 
SNF celebrates 50 years of supporting SNA members and the school nutrition community during FY 13‐
14.  This year will be an opportunity to raise awareness as well as funds to support SNF programs.  To 
help SNF capitalize on its 50th anniversary, SNF will use two strategies:  the Annual Fund and a 
celebratory special event at LAC.  The SNF Board created a development committee in September 2013 
to assist in creating the vision for these events as well as help execute a fund raising campaign.  The 
goal for the Annual Fund is $50,000 and the goal for the special event to net at least $90,000. 
 
The key to these events will be: 


 an emphasis on the peer to peer message about the importance of SNF 


 how SNF has invested millions of dollars in SNA members and school nutrition over its history  


 a contribution is an investment in the future of our profession 
 
Responsibilities of the Development Committee 


 Help determine the needs of the 50th anniversary project, the amount of money to be raised, 
and the kinds of events or appeals to be made. Committee members should be matched to 
their strengths and be encouraged to invite others to join them.  


 Work with SNF staff, SNF board and committee members to reach goal for 50th anniversary.   
 Provide personal monetary support to the campaign. 
 Identify and ask prospective donors for support. 
 Make personal calls on prospective donors and thank donors for support of SNF. 


 
 
Strategies: 
 
Annual Fund 


SNF has set a $50,000 annual fund goal for FY 13‐14.  
To raise these dollars, we are targeting individuals from the membership, industry, past donors 
and state and local chapters.  We have divided annual giving into two groups:  individuals and 
state/local affiliates.  The goal will be to raise $25,000 from each group. 
 


Individuals 
To start off the annual fund appeal for the year, SNF is targeting the leaders of SNA at 
Committee Days.  This group is actively involved and engaged in the association.  In addition, 
many have directly benefitted from SNF programs such as scholarships, webinars, breakfast in 
the classroom grant funding and online education developed by SNF.   
 
The goal is to raise $3,000 over the 3 days of Committee Days from SNA Committee members 
with a suggested contribution of $50 from each committee member.  Communications about 







this appeal will go out from Leah Schmidt, Julia Bauscher and Jean Ronnei over the next two 
weeks leading up to Committee Days. 
Update:  Appeal raised $3,100 – meeting and exceeding the goal 


 
State and Local Affiliates 


If every state and local affiliate pledged a $1 per member, SNF would meet and exceed its 
annual fund goal. To help encourage participation by the states, SNF has reached out to the 
Georgia SNA to make the first gift to kick off this part of the campaign.  GASNA has pledged 
$2,000 to SNF for the annual fund as a challenge to other state and local affiliates. Building on 
this momentum, SNF will publicize this gift and encourage state and local participation. 


 
50th Anniversary Celebration at LAC on Monday, March 3, 2014 


 
To celebrate 50 years of SNF, we will hold a celebratory dinner during LAC.  This celebration will 
be an opportunity for the school nutrition community to celebrate the accomplishments and 
positive impact SNF has had on SNA members and school nutrition.  The celebration will also be 
an opportunity to raise the profile of SNF as well as funds to support SNF programs. 
 
A successful event will garner significant event support from friends of SNF to be identified and 
solicited by the SNF Development Committee.  The event will have to be self‐supporting 
through sponsorships, table sales and individual ticket sales to help SNF realize a minimum net 
revenue goal of approximately $90,000 or other realistic amount as determined by the 
Development Committee.  The preliminary estimated budget to produce the event at the JW 
Marriott is approximately $110,000.  The fundraising goal for the Development Committee 
would be $200,000. 







Suggested Potential SNF Grant Funded Projects   
From SNA, Committee Days, October 2013 


 
 
 


Topics 


 Access to students ‐ declining access to students affect school meal participation (early 
release, half days, late starts, shrinking school day) 


 CACFP discussion/data gathering – how many school districts are this, how? When? 
Gather data to establish baseline information and help identify needs 


 Competitive foods: develop tools based on new regulations  


 Farm to School 


 Marketing toolkit – to develop a history of school meals, funding and meal pattern and 
that can be utilized by districts to provide programs 


 Procurement tools/strategies of specific items to supplement general procurement tools  


 Professional standards  


 Rebranding school lunch to improve participation 


 What is the difference between broker distribution and manufacturers representation? 
 
Working with Stakeholders 


 Establish standards to aid/help principals in identifying appropriate lengths of meal 
periods 


 
Potential Funders/Collaboration 


 Arby’s Foundation 


 United Fresh Produce Association 


 Collaborative with University of Washington on a grant from Robert Woods Johnson 
Foundation to research adequate time for school lunch 


 
Governance 


 Evaluate and restructure SNF Board 







 
 
 


 


Proposed bylaw change – Article IV. Section B. 
 


Current: 
 
ARTICLE IV.  BOARD OF DIRECTORS. 
 


B. Members.  These members shall include a chairperson, vice chairperson, secretary and treasurer.  The Chief Executive 
Officer of the School Nutrition Association and the Dean of Education of the School Nutrition Association shall be non‐voting 
ex officio members.   
 
School Nutrition Association Representation.  The School Nutrition Association shall maintain two seats on the Board of 
Directors.  These two positions will be held by the SNA President and SNA President Elect and will be for a one (1) year term.  
School Nutrition Association representative board members shall have voting privileges and count toward the maximum 
number of the Board of Directors as stated in Article IV Section A.   
 
Child Nutrition Industry Representation.  A minimum of two (2) members of the Board of Directors shall represent child 
nutrition industry.  These positions shall serve under the same terms and conditions as other members of the Board of 
Directors as outlined in Article IV, Section C and count toward the maximum number of the Board of Directors. 


 


Mark up: 
 
ARTICLE IV.  BOARD OF DIRECTORS. 
 


B.  Members.  These members shall include a chairperson, vice chairperson, secretary and treasurer.  The Chief Executive 
Officer of the School Nutrition Association and the Dean of Education of the School Nutrition Association shall be non‐voting 
ex officio members.   


 
School Nutrition Association Representation.  The School Nutrition Association shall maintain two seats on the Board of 
Directors.  These two positions will be held by the SNA President and SNA President Elect and will be for a one (1) year term.  
School Nutrition Association representative board members shall have voting privileges and count toward the maximum 
number of the Board of Directors as stated in Article IV Section A.   


 
Child Nutrition Industry Representation.  A minimum of two (2) members of the Board of Directors shall represent child 
nutrition industry.  These positions shall serve under the same terms and conditions as other members of the Board of 
Directors as outlined in Article IV, Section C and count toward the maximum number of the Board of Directors. 


 
Proposed Final: 
 
ARTICLE IV.  BOARD OF DIRECTORS. 
 


B. Members.  These members shall include a chairperson, vice chairperson, secretary and treasurer.  The Chief Executive 
Officer of the School Nutrition Association shall be non‐voting ex officio member.   


 
School Nutrition Association Representation.  The School Nutrition Association shall maintain two seats on the Board of 
Directors.  These two positions will be held by the SNA President and SNA President Elect and will be for a one (1) year 
term.  School Nutrition Association representative board members shall have voting privileges and count toward the 
maximum number of the Board of Directors as stated in Article IV Section A.   


 
Child Nutrition Industry Representation.  A minimum of two (2) members of the Board of Directors shall represent child 
nutrition industry.  These positions shall serve under the same terms and conditions as other members of the Board of 
Directors as outlined in Article IV, Section C and count toward the maximum number of the Board of Directors. 


 





		Section 1 and 2

		SNF Board of Directors Meeting

		WELCOME

		1C  July30MinutesDRAFT

		Agenda Oct 30 31 board meeting

		Business Reports

		Draft Financial Statements_102413

		SNF 114 letter

		SNF 115 draft

		SNF Financials -Acctg Sftware

		SNF Statement Of Financial Position

		STATEMENT OF ACTIVITY





		Section 3

		Action Items

		SNF 2013-14 Budget

		3B  DRAFT mission vision values pillars v2

		3B  SNF Strategic Planning Documentation

		3B  SNA-SNF joint board meeting documentation

		3C  Walmart Foundation PBIC Cycle 3



		Section 4

		Discussion

		4A  Board List 13-14

		4A  SNF Bylaws approved June 2012 FINAL

		4B  50th anniversay celebration overview

		4D  SNA input on potential SNF projects

		4E  Proposed bylaw change Oct 2013









SNF Board Book October 2013.pdf



***********************************************************************************

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org
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236. RE: SNA Board Meeting - October 30-31, 2013

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Balla, Deborah <DBALLA@schoolnutrition.org>, 'Scott Swogger'

<sswogger@accutemp.net>, 'Donna Martin' <dmartin@burke.k12.ga.us>,

Sandra Ford <fords@manateeschools.net>, mary.begalle@schwans.com

<mary.begalle@schwans.com>, 'Connie Mueller' <muellerc28@gmail.com>,

Leah Schmidt <leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>,

Julia Bauscher <julia.bauscher@jefferson.kyschools.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Oct 22, 2013 04:46:55

Subject: RE: SNA Board Meeting - October 30-31, 2013

Attachment:

I apologize for the delay on my final plans, I’ve been held at bay waiting on my senior leadership.  

 

As mentioned before and is now confirmed, I unfortunately have to attend a mandatory company

meeting next week in Dallas Mon-Wed.

If there are any materials that I can pre-read and send comments back before next week, please

let me know.

 

Thank you.

 

Ami Childers

 

From: Balla, Deborah [mailto:DBALLA@schoolnutrition.org]  

Sent: Thursday, October 03, 2013 1:26 PM 

To: 'Scott Swogger'; 'Donna Martin'; Sandra Ford; mary.begalle@schwans.com; Childers, Ami N

{FLNA}; 'Connie Mueller'; Leah Schmidt; Marcia Smith; Julia Bauscher 

Cc: Montague, Patricia; Abrera, Julie; Seymour, Danny 

Subject: SNA Board Meeting - October 30-31, 2013

 

This email is being on behalf of Patti Montague, SNF Executive Director, by Deborah Van Balen.

 

Hello:

 

We are looking forward to seeing you at the SNF Board meeting October 30-31.

 

We will be sending out an advance packet of information/materials prior to the meeting.
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As mentioned in our earlier email, the meeting will take place at the SNA/SNF offices at 120

Waterfront Street, Suite 300, National Harbor, MD.

 

Our meeting schedule is:

 

Arrival on Wednesday, October 30 for a 1:00pm start.  For those arriving earlier, we can go

for a casual lunch as a group before the meeting.

Meeting ends Thursday, October 31 at 12:30pm.  Lunch will be served.

 

We have reserved rooms at the Gaylord Hotel at National Harbor.  

 

For those of you traveling independently (Mary and Ami), please let me know if you need

assistance with a room reservation. In a separate email, we will send hotel confirmation

information.

 

Here is the attendance list. Please let us know if your plans have changed.

 

Scott Swogger

Donna Martin

Sandy Ford

Julia Bauscher

Mary Begalle

Leah Schmidt

Marcia Smith

 

Unable to attend:

Connie Mueller

 

Plans not final:

Ami Childers

 

See you in a few weeks.

 

Patti 

 

**********************************************************************************

Deborah

 

Deborah Van Balen

Executive Assistant
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School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115
www.schoolnutrition.org
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237. Water Inquiry

From: Schuchart, Cathy <CSCHUCHART@schoolnutrition.org>

To: Ami Childers <ami.n.childers@pepsico.com>, becky.domokos-

bays@acps.k12.va.us <becky.domokos-bays@acps.k12.va.us>, Brooks,

Cynthia <CBrooks@seymourschools.org>, Chris Kamradt

<christopher.kamradt@springbranchisd.com>, Gary Vonck

(gvonck@kisales.com) <gvonck@kisales.com>, Jean Ronnei

<jean.ronnei@spps.org>, leahs@hickmanmills.org

<leahs@hickmanmills.org>, Lynn Harvey <lynn.harvey@dpi.nc.gov>, Marilyn

Briggs <marilynbriggs@sbcglobal.net>, Megan Schaper <mas15@scasd.org>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Murphy, Sarah

<smurphy@schoolnutrition.org>, Westin, Nichole

<nwestin@schoolnutrition.org>, Pat McCoy (pat.mccoy@schwans.com)

<pat.mccoy@schwans.com>, Paul Becker <pbecker@fz.k12.mo.us>, Sandra

Ford (fords@fc.manatee.k12.fl.us) <fords@fc.manatee.k12.fl.us>, Sara

Gasiorowski (sara.gasiorowski@wayne.k12.in.us)

<sara.gasiorowski@wayne.k12.in.us>, Schuchart, Cathy

<CSCHUCHART@schoolnutrition.org>, Wendy Weyer

<weweyer@seattleschools.org>, ddavis@bsdvt.org <ddavis@bsdvt.org>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>,

hphillips@npsk12.com <hphillips@npsk12.com>, lharvey@dpi.state.nc.us

<lharvey@dpi.state.nc.us>, lora.gilbert@ocps.net <lora.gilbert@ocps.net>,

mford@jjsnack.com <mford@jjsnack.com>, sspero@sandi.net

<sspero@sandi.net>

Sent Date: Oct 15, 2013 15:08:26

Subject: Water Inquiry

Attachment:

Hi all:

 

 

We’ve had an inquiry from a reporter preparing a story regarding the water requirements within

HHFKA (i.e. lack of cups, lack of fountains, etc.).  She is seeking input on challenges and issues

you may be having in implementing this provision.

 

 

If you could let me know if you have/are experiencing any challenges, and what those are, I would

appreciate it.
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Thanks in advance for your assistance, Cathy

 

 

Cathy Schuchart

 

Staff Vice President

 

Child Nutrition and Policy Center

 

School Nutrition Association

 

120 Waterfront Street, Suite 300

 

National Harbor, MD  20745

 

Phone:  301-686-3100 

Fax:  301-686-3115 
www.schoolnutrition.org
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238. district 1 meeting follow up

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'dherrmann@jchs.com' <dherrmann@jchs.com>, 'jpotter@Screven.k12.ga.us'

<jpotter@Screven.k12.ga.us>, jpoulson@effingham.k12.ga.us

<jpoulson@effingham.k12.ga.us>, 'mblanchard@bulloch.k12.ga.us'

<mblanchard@bulloch.k12.ga.us>, lsconyers@emanuel.k12.ga.us

<lsconyers@emanuel.k12.ga.us>, 'khood@metter.org' <khood@metter.org>,

redessa_crawford@johnson.k12.ga.us

<redessa_crawford@johnson.k12.ga.us>, abarrett@treutlen.net

<abarrett@treutlen.net>, 'donnasapp@lcboe.net' <donnasapp@lcboe.net>,

'kpeavy@bleckley.k12.ga.us' <kpeavy@bleckley.k12.ga.us>,

'dbarrows@dodge.k12.ga.us' <dbarrows@dodge.k12.ga.us>,

smartin@telfairschools.org <smartin@telfairschools.org>,

gayc@toombs.k12.ga.us <gayc@toombs.k12.ga.us>,

robinwaters@tattnallschools.org <robinwaters@tattnallschools.org>,

tblocker@evans.k12.ga.us <tblocker@evans.k12.ga.us>,

sfox@long.k12.ga.us <sfox@long.k12.ga.us>, 'creddick@liberty.k12.ga.us'

<creddick@liberty.k12.ga.us>, cellis@bryan.k12.ga.us

<cellis@bryan.k12.ga.us>, 'lydia.martin@sccpss.com'

<lydia.martin@sccpss.com>

Sent Date: Oct 09, 2013 10:34:58

Subject: district 1 meeting follow up

Attachment: rackbarrelsheet.ppt
RF Tostitos Sell Sheet.pdf
RF Puffs Sell Sheet.pdf

Directors,

 

I wanted to thank you all for allowing me to attend the district 1 meeting last week.

I have attached the sheets on a couple of the new Frito Lay whole grain products I mentioned last

week.

I have also attached the sheet about free chip racks.

If your schools sell a la carte and needs a chip rack or Gatorade barrel, just let me know.

They arrive via UPS in about 10 days.

 

As always, please let me know if there is anything I can do for you.

Susan

 

Susan Wickizer Blank

PepsiCo Education Manager-Georgia
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School Equipment Order Form – Free

    Will be shipped via UPS within 7 business days of order-no charge for any of these

Reason for Order (i.e.) New School, New serving line, Replacement,etc. _______________________

School District________________ School Name______________________

Address_____________________________________________________

Manager’s Name______________________ Phone No.__________________

Number of Students at your school_________________________________











3 Tier Gravity Feed

20Hx11Wx14D

Big Grab Capacity: 42





Turbo Counter Top

22Hx24Wx12D

Big Grab Capacity: 90

Floor Front End Merchandiser

50-1/4Hx26-1/8Wx15D

Big Grab Capacity: 150

Counter Top Barrel                 



Please scan and send to susan.wickizer@pepsico.com

**Allow 7-10 Business Days for Delivery.  

Gatorade  Floor Barrel 







rackbarrelsheet.ppt










RF Tostitos Sell Sheet.pdf










RF Puffs Sell Sheet.pdf



423.838.2003 cell

423.517.8618 office

susan.wickizer@pepsico.com
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239. SNA Board Meeting - October 30-31, 2013

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'Scott Swogger' <sswogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, Sandra Ford <fords@manateeschools.net>,

mary.begalle@schwans.com <mary.begalle@schwans.com>, Ami Childers

<ami.n.childers@pepsico.com>, 'Connie Mueller' <muellerc28@gmail.com>,

Leah Schmidt <leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>,

Julia Bauscher <julia.bauscher@jefferson.kyschools.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Oct 03, 2013 13:26:09

Subject: SNA Board Meeting - October 30-31, 2013

Attachment:

This email is being on behalf of Patti Montague, SNF Executive Director, by Deborah Van Balen.

 

 

Hello:

 

 

We are looking forward to seeing you at the SNF Board meeting October 30-31.

 

 

We will be sending out an advance packet of information/materials prior to the meeting.

 

 

As mentioned in our earlier email, the meeting will take place at the SNA/SNF offices at 120

Waterfront Street, Suite 300, National Harbor, MD.

 

 

Our meeting schedule is:

 

 

Arrival on Wednesday, October 30 for a 1:00pm start.  For those arriving earlier, we can go

for a casual lunch as a group before the meeting.

 

Meeting ends Thursday, October 31 at 12:30pm.  Lunch will be served.
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We have reserved rooms at the Gaylord Hotel at National Harbor.  

 

For those of you traveling independently (Mary and Ami), please let me know if you need

assistance with a room reservation. In a separate email, we will send hotel confirmation

information.

 

 

Here is the attendance list. Please let us know if your plans have changed.

 

 

Scott Swogger

 

Donna Martin

 

Sandy Ford

 

Julia Bauscher

 

Mary Begalle

 

Leah Schmidt

 

Marcia Smith

 

 

Unable to attend:

 

Connie Mueller

 

 

Plans not final:

 

Ami Childers

 

 

See you in a few weeks.

 

 

Patti 

 

**********************************************************************************
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Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org
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240. FW: Memo to States

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Becky Domokos-Bays <becky.domokos-bays@acps.k12.va.us>, Cheryl

Goffus <cheryl.goffus@ag.state.nj.us>, Gay Anderson

<gay.anderson@k12.sd.us>, Jean Ronnei <jean.ronnei@spps.org>, Jill Kidd

<jill.kidd@pueblocityschools.us>, Jill Vincent <jill.vincent@usd253.net>, Jon

Dickl <jon.dickl@knoxschools.org>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Kevin Woods

<kwoods@globeslicers.com>, Leah Schmidt <leahs@hickmanmills.org>,

Linda Aljets <laljets@woodburnsd.org>, Lynn Harvey

<lynn.harvey@dpi.nc.gov>, Lynnelle Grumbles

<lgrumbles@visalia.k12.ca.us>, Melanie Konarik <melaniek@springisd.org>,

Micheline Piekarski <mpiekarski@oprfhs.org>, Nancy Thatcher

<gagathatch@gmail.com>, Sara Gasiorowski

<sara.gasiorowski@wayne.k12.in.us>, Sheila Parisien

<parisiens@mersd.org>, Wendy Weyer <weweyer@seattleschools.org>, Ami

Childers <ami.n.childers@pepsico.com>, Connie Mueller

<muellerc28@gmail.com>, Donna Martin <dmartin@burke.k12.ga.us>, Marcia

Smith <mlsdls8@aol.com>, Mary Begalle <mary.begalle@schwans.com>,

Sandra Ford <fords@manateeschools.net>, Scott Swogger

<sswogger@accutemp.net>

Sent Date: Oct 01, 2013 12:50:42

Subject: FW: Memo to States

Attachment: image001.png
Lapse in CN Funding Final 10-1-13.pdf

 

 

From: Schuchart, Cathy  

Sent: Tuesday, October 01, 2013 10:28 AM 

 To: Montague, Patricia; leahs@hickmanmills.org; Julia Bauscher; JEAN.RONNEI@spps.org;

Ariane Maori Shanley (shanley@skitsap.wednet.edu); Barb Mechura; Dolores Sutterfield; Doug

Davis; Kevin Woods; Laura Farmer; Lori Adkins (lori.adkins@oakland.k12.mi.us); Lynn Harvey;

Margan Holloway (marganh@fsusd.org); Marilyn Moody (mbmoody@wcpss.net); Stephanie

Taylor; Wendy Weyer 

 Cc: Schuchart, Cathy; Pratt-Heavner, Diane; Murphy, Sarah; Westin, Nichole 

 Subject: Memo to States

 

 

Hi all:
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DATE:  October 1, 2013  
 
SUBJECT:  Update on Food and Nutrition Service Operations:  Child Nutrition  
   Programs  
       
TO:   Regional Directors 
   Special Nutrition Programs 
   All Regions 
  
   State Directors 
   Child Nutrition Programs 
   All States 
 
 
Due to a lapse in appropriations for the Food and Nutrition Service (FNS) as of  
October 1, 2013, FNS has initiated the process of orderly shutdown of nonessential 
operations.  You can view the Department of Agriculture’s (USDA’s) plans for a lapse in 
appropriations at http://www.whitehouse.gov/omb/contingency-plans. 
 
We understand the uncertainty that the current circumstances present for Americans that 
USDA serves every day, as well as our many partners around the country.  Effective 
today, many FNS staff will be furloughed pending reinstatement of funding by Congress. 
These staff will not be available by phone or email, and cannot carry out work for the 
Agency, until funding is restored.  
 
In FNS, this means that the Child Nutrition Programs will be impacted as discussed below.    
The Child Nutrition Programs include the National School Lunch Program, the School 
Breakfast Program, the Special Milk Program, the Child and Adult Care Food Program, 
the Summer Food Service Program, the Fresh Fruit and Vegetable Program, and State 
Administrative Expenses. 
 
Fiscal Year (FY) 2013 Reimbursements and FY2014 Program Operations 
 
FY 2013 funds would continue to be available to pay reimbursement claims for all Child 
Nutrition Program meals served in FY 2013.  This means school food authorities and other 
program operators would receive reimbursement for meals served prior to  
October 1, 2013.   
 
FNS has confirmed that the Treasury ASAP letter of credit system (LOC) will continue to 
operate and all State agencies will be able to draw funding for FY 2013 benefits.  
 
The Child Nutrition Programs, including School Lunch, School Breakfast, Child and Adult 
Care Feeding, Summer Food Service, and Special Milk will continue operations into 
October.  Meal providers are paid on a reimbursement basis 30 days after the end of the  


 
United States 
Department of 
Agriculture 
 
Food and 
Nutrition           
Service 
 
 
3101 Park 
Center Drive 
Alexandria, VA 
22302-1500 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



http://www.whitehouse.gov/omb/contingency-plans





Region Directors 
State Directors 
Page 2 
 
service month.  Limited carryover funding will be available during a lapse to support FY 2014 
meal service.  Once an appropriation is enacted, we expect additional resources will be available 
to reimburse October performance.   
 
For the Fresh Fruit and Vegetable Program, the second allocation of funds for  
School Year 2013-2014 will be provided to States by FNS once the Federal government resumes 
operations.   
  
State Administrative Activities 
 
State Administrative Expense (SAE) grants are made available with a two year performance 
period.  Therefore, State agencies may utilize the funds that they already have available to them 
to cover State administrative costs during a shutdown.   
 
FNS expects that a large majority of States will have enough SAE carryover from FY 2013 SAE 
funds to last at least several weeks.  States with more than one agency administering Child 
Nutrition programs should ensure that all agencies have adequate SAE funds to continue 
program operations by transferring unspent FY 2013 SAE funds between agencies if needed.  In 
addition, funds provided through Section 201 of the Healthy, Hunger-Free Kids Act of 2010 may 
also be used to support State administrative activities related to implementation of the new 
school meal standards, and remain available in FY 2014.  SP 39-2013 provides guidance on 
allowable uses of these funds.   
 
We are committed to keeping you as up to date as possible, within the limits of current 
circumstances.  


 
 


 
Cynthia Long 
Director 
Child Nutrition Division 
 





Lapse in CN Funding Final 10-1-13.pdf



 

 

I just received the attached from USDA/FNS regarding the effect of the government shutdown on

CN programs.  

 

I wanted you to have this first, as we will be posting on the website shortly with an article.  So

please check the website.

 

 

Please share with your regions.  

 

Thanks in advance, Cathy

 

 

From: Long, Cindy - FNS [mailto:Cindy.Long@fns.usda.gov]  

Sent: Tuesday, October 01, 2013 10:16 AM 

 To: Schuchart, Cathy 

 Subject: memo to States

 

 

Cathy, this went out to States a little while ago, contains more info on the shutdown and CN

programs.  I am here all day if you have any questions. 

 

 

 

Cynthia Long

 

Director, Child Nutrition Division

 

Food and Nutrition Service, USDA

 

 

703-305-2590

 

 
 
 
 
 
This electronic message contains information generated by the USDA solely for the intended
recipients. Any unauthorized interception of this message or the use or disclosure of the
information it contains may violate the law and subject the violator to civil or criminal penalties. If
you believe you have received this message in error, please notify the sender and delete the email
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immediately. 
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241. Pizza Meal

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: Sep 25, 2013 10:37:00

Subject: Pizza Meal

Attachment:

Groupon Your Daily Augusta Groupon   |    Go to Groupon.com   |    Personalize this email

   |   Prices valid until midnight.  

Be sure to add us to your address book or safe sender list so our emails get to your inbox. Learn

how. Get better deals Donna here are your daily deals for Augusta  Top seller in Augusta Pizza

Meal Hungry Howie's Grovetown-Harlem — 5 miles from Home 

Signature flavored-crust pizzas offer a choice of eight doughy foundations, complemented by

cheesy bread and Pepsi products 
View Deal  $30.78  $15  Introductory Rock Climbing Sandwiches, Pizza, and Drinks CrossFit 4
Everyone Augusta (3 miles from Home) Joe's Underground Cafe Central Business District (5 miles
from Home) Over 150 bought   $35 $15 View Over 100 bought   $10 $5 View   Car Washes 
Fitness Workouts Top Notch Express Car Wash Evans (6 miles from Home) Curves North
Augusta (6 miles from Home)  $50 $25 View  $71 $19 View   Camper Rental 60-Minute Deep-
Tissue Massage Pollard Camper Rental, LLC Redeem from Home  Flowing Hands Mobile
Massage On Location   $100 $35 View Now Available! $100 $50 View  See all Augusta deals 
Tons of deals on everything Augusta! New Deals Food &Drink Events &Activities Beauty &Spas 
Fitness &Health Home &Garden Automotive Shopping See all deals 

Don't See Any Deals You Want? Tell us what you like and we'll pick the right deals for you. Get

Better Deals 

in less than 29 seconds 

 Need help? Have feedback? Feel free to contact us. To feature your business on Groupon, get

started at GrouponWorks.  

 

You are receiving this email because dmartin@burke.k12.ga.us is signed up to receive Groupon

communications. To adjust how often you receive future Daily Deal emails, including

unsubscribing, click here. Delivered by Groupon 600 W. Chicago Avenue, Suite 400, Chicago, IL

60654, USA 
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242. SNF Development Committee

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>,

Julia Bauscher (julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Sep 16, 2013 17:09:08

Subject: SNF Development Committee

Attachment: Development committee Action Item.docx
Development committee Action Item.docx

Dear SNF Board,

 

 

On September 11 and 12, the SNF Executive Committee (Scott Swogger, Donna Martin and

Sandy Ford) and Mary Begalle met to review the draft strategic plan and draft a final version for

board review at our October 30-31 meeting.  In the course of the conversation, we discussed the

need for a Development Committee.  This idea was discussed by the larger group at the May

meeting in San Antonio.

 

 

SNF has not had a development committee for many years.  To expand SNF’s reach and bring

more people into SNF, the group that met this week saw the creation of the development

committee to work on raising money for a 50th anniversary celebration event at LAC in March

2014 as a good place to start.  In order to jump start the process and have a committee in place

over the next few weeks, the attached action item proposes the creation of the committee with

Scott Swogger as chair.  We welcome suggestions on committee members and will be doing

outreach to assemble the committee.

 

 

The October meeting will have an update on the committee, its goals and progress.  Please

complete the attached Action Item ballot and fax back to Deborah Van Balen at 301-686-

3115 or by e-mail at Dvanbalen@schoolnutrition.org by COB on Wednesday, September 18.
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		TOPIC: Creation of SNF Development Committee

		DATE:  9/13/13



		

		



		RECOMMENDED ACTION:  

Create the SNF Development Committee and name Scott Swogger as chair and delegate the responsibility of appointing members of the committee to the committee chair.





		BACKGROUND INFORMATION:  



		

The SNF board met in May 2013 and July 2013 to create its strategic plan. On September 11-12, 2013, the SNF executive committee met to review the draft and finalize the strategic plan for submission to the full board in October 2013.  Part of the strategic plan addresses expanding SNF’s revenue stream.  

In addition, SNF is celebrating its 50th anniversary during FY 13-14.  To raise money in conjunction with the anniversary celebration, the executive committee, based on discussions during the May strategic planning session, felt that the creation of development committee would be a good way to raise dollars for SNF as well as help identify school nutrition community members who are interested in SNF.  

The SNF bylaws allow for the creation of committees (Article IV Section N: Committees of Directors).  To expedite the creation of the development committee, the executive committee suggested that a mail ballot.   “The members of each committee shall be appointed by the Board of Directors, unless the Board of Directors delegates this responsibility to the Chair of the committee.”









1. Has this subject appeared in previous Board Minutes?		 Yes		 X No



2. Does this action align with SNF’s Strategic Plan?			X Yes		 No	    NA

       If yes, how does it align with SNF’s Strategic Plan?

	

The Strategic plan identifies growing revenue. The Development Committee will assist with raising and identifying new sources of revenue for the foundation.



3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible)

X Bylaws/Standing Rules	Policy Manual	 Procedures Manual       Strategic Plan



Will passing this motion require a change to any of the above documents?	 Yes		X No

	.

4. Is this action item controversial in any way?		 Yes		X No



If yes, to whom potentially?  

	

5. If this action passes, will it impact SNF’s financials? 			 Yes		X No

If yes, this year’s budget,  next year’s budget,   beyond next year.



6. If new product or service is new revenue projections and total estimated costs for proposed new product or service attached with this proposed action?     Yes	 No	     X NA





		NEW REVENUE PROJECTIONS:



		Development Committee will help raise money in conjunction with the celebration of SNF’s 50th anniversary and help identify new revenue streams/sources for SNF.



		TOTAL ESTIMATED COST:   



		N/A





		IMPLEMENTATION DATE:   



		

Immediately



		RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION:



		As SNF begins to implement its strategic plan over the next 18 months, the Development Committee will help raise funds in conjunction with the celebration of SNF’s 50thanniversary as well as help identify new streams of funding





		EXISTING POLICY/PRACTICE:



		

From the SNF bylaws:  Article IV Section N:  Committees of Directors.  The Board of Directors and/or Chair, by resolution adopted by the directors in office, may designate and appoint one or more committees, each consisting of two or more directors, which committees shall have and exercise the authority of the Board of Directors in the governance of the Corporation.  However, no committee shall have the authority to amend or repeal these Bylaws, elect or remove any officer or director, adopt a plan of merger, or authorize the voluntary dissolution of the Corporation. The members of each committee shall be appointed by the Board of Directors, unless the Board of Directors delegates this responsibility to the Chair of the committee.  Each committee, and the director serving on such committee, shall serve at the pleasure to the Board of Directors and may be removed or replaced by the Board of Directors at any time.  Each committee will keep regular minutes of its meetings and report to the full Board of Directors on a regular basis.





		  

FORM SUBMITTED BY: 

		 Scott Swogger, SNF Chair



		

DATE:

		9/13/13





		

ACTION TAKEN:

 Approve

 Disapprove

 Table, Until ____________

 Withdraw

 Abstain, By _____________



		

MOTION MADE BY:_________________________



SECONDED BY:______________________________

[bookmark: _GoBack]





		

RATIONALE FOR DISAPPROVE/WITHDRAW:



		













The form should include critical information on the rationale or fact base for the proposed action, ideas for implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget. 
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		TOPIC: Creation of SNF Development Committee

		DATE:  9/13/13



		

		



		RECOMMENDED ACTION:  

Create the SNF Development Committee and name Scott Swogger as chair and delegate the responsibility of appointing members of the committee to the committee chair.





		BACKGROUND INFORMATION:  



		

The SNF board met in May 2013 and July 2013 to create its strategic plan. On September 11-12, 2013, the SNF executive committee met to review the draft and finalize the strategic plan for submission to the full board in October 2013.  Part of the strategic plan addresses expanding SNF’s revenue stream.  

In addition, SNF is celebrating its 50th anniversary during FY 13-14.  To raise money in conjunction with the anniversary celebration, the executive committee, based on discussions during the May strategic planning session, felt that the creation of development committee would be a good way to raise dollars for SNF as well as help identify school nutrition community members who are interested in SNF.  

The SNF bylaws allow for the creation of committees (Article IV Section N: Committees of Directors).  To expedite the creation of the development committee, the executive committee suggested that a mail ballot.   “The members of each committee shall be appointed by the Board of Directors, unless the Board of Directors delegates this responsibility to the Chair of the committee.”









1. Has this subject appeared in previous Board Minutes?		 Yes		 X No



2. Does this action align with SNF’s Strategic Plan?			X Yes		 No	    NA

       If yes, how does it align with SNF’s Strategic Plan?

	

The Strategic plan identifies growing revenue. The Development Committee will assist with raising and identifying new sources of revenue for the foundation.



3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible)

X Bylaws/Standing Rules	Policy Manual	 Procedures Manual       Strategic Plan



Will passing this motion require a change to any of the above documents?	 Yes		X No

	.

4. Is this action item controversial in any way?		 Yes		X No



If yes, to whom potentially?  

	

5. If this action passes, will it impact SNF’s financials? 			 Yes		X No

If yes, this year’s budget,  next year’s budget,   beyond next year.



6. If new product or service is new revenue projections and total estimated costs for proposed new product or service attached with this proposed action?     Yes	 No	     X NA





		NEW REVENUE PROJECTIONS:



		Development Committee will help raise money in conjunction with the celebration of SNF’s 50th anniversary and help identify new revenue streams/sources for SNF.



		TOTAL ESTIMATED COST:   



		N/A





		IMPLEMENTATION DATE:   



		

Immediately



		RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION:



		As SNF begins to implement its strategic plan over the next 18 months, the Development Committee will help raise funds in conjunction with the celebration of SNF’s 50thanniversary as well as help identify new streams of funding





		EXISTING POLICY/PRACTICE:



		

From the SNF bylaws:  Article IV Section N:  Committees of Directors.  The Board of Directors and/or Chair, by resolution adopted by the directors in office, may designate and appoint one or more committees, each consisting of two or more directors, which committees shall have and exercise the authority of the Board of Directors in the governance of the Corporation.  However, no committee shall have the authority to amend or repeal these Bylaws, elect or remove any officer or director, adopt a plan of merger, or authorize the voluntary dissolution of the Corporation. The members of each committee shall be appointed by the Board of Directors, unless the Board of Directors delegates this responsibility to the Chair of the committee.  Each committee, and the director serving on such committee, shall serve at the pleasure to the Board of Directors and may be removed or replaced by the Board of Directors at any time.  Each committee will keep regular minutes of its meetings and report to the full Board of Directors on a regular basis.





		  

FORM SUBMITTED BY: 

		 Scott Swogger, SNF Chair



		

DATE:

		9/13/13





		

ACTION TAKEN:

 Approve

 Disapprove

 Table, Until ____________

 Withdraw

 Abstain, By _____________



		

MOTION MADE BY:_________________________



SECONDED BY:______________________________

[bookmark: _GoBack]





		

RATIONALE FOR DISAPPROVE/WITHDRAW:



		













The form should include critical information on the rationale or fact base for the proposed action, ideas for implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget. 



image1.jpeg



Development committee Action Item.docx



If you have questions or need more information, please do not hesitate to let me know.

 

 

Patti Montague, CAE

 

Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Follow SNA on Facebook and Twitter

 
www.facebook.com/SchoolNutritionAssociation

 
www.twitter.com/SchoolLunch
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243. SNF Board in person board meeting  October 30 & 31

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Mary Begalle <Mary.Begalle@schwans.com>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Aug 26, 2013 16:33:05

Subject: SNF Board in person board meeting  October 30 & 31

Attachment:

Hello.

 

 

Thanks to all of you for checking your calendars for the in person SNF Board meeting.

 

 

Based on your availability, the meeting will take place at the SNF/SNA office at National Harbor,

MD:

 

 

Arrival on Wednesday, October 30 in time for a 1:00pm start

 

Departure on Thursday, October 31 on or around 12:30pm

 

 

As soon as we have hotel information, we will forward to you as well information on making plane

reservations.

 

 

If you have questions or need additional information, please let us know.
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Best,

 

Julie

 

 

Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast

 

 

Page 823



244. Corporate Award Selection

From: Amy Donatell <adonatell@eatright.org>

To: 'kmcclusky@iammorrison.com' <kmcclusky@iammorrison.com>,

TJRaymond@aol.com <TJRaymond@aol.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, Sonja Connor <connors@ohsu.edu>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

'lauraromig@gmail.com' <lauraromig@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@aces.edu>,

jean.ragalie@rosedmi.com <jean.ragalie@rosedmi.com>, 'Bier, Dennis M'

<dbier@bcm.edu>, 'Mchrist-erwin@porternovelli.com' <Mchrist-

erwin@porternovelli.com>, robert murray <murraymd@live.com>

Sent Date: Aug 22, 2013 10:31:28

Subject: Corporate Award Selection

Attachment: image001.png
ADAF Corporate Award criteria.doc
Corporate Award Giving History.doc

From:  Kathleen W. McClusky, MS, RD, FADA, Chair 2013 Corporate Award Selection Committee 

 

Re:     2013 Academy of Nutrition and Dietetics Foundation Corporate Award 

       

Each year, the Academy Foundation Corporate Award Selection Committee is charged with

selecting a recipient for the Academy Foundation Board’s consideration and approval. 

 

The corporate award is given to a corporation or group that has demonstrated meaningful support

to the Academy Foundation through the Scholarship and Awards Program, Research Endowment,

Kids Eat Right Initiative, Annual Fund or activities of the Academy through the Foundation. The

support may come in the form of financial contributions, organizational service or committee

involvement. A copy of this criteria document is attached.  

 

A crystal apple is presented each year to the recipient at the Academy Foundation Gala, which

takes place during the Academy’s Food &Nutrition Conference &Expo. This year’s event is

scheduled for Monday, October 21, 2013 in Houston.

 

 

The 2013 Academy Foundation Corporate Award Selection Committee included: Evelyn F.

Crayton, EdD, RD, LD, Jean H. Ragaile, RD and Kathleen W. McClusky, MS, RD, FADA. 

 

The following organizations were considered for this year’s award. Attached is an overview of the

organizations giving histories.  
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THE ACADEMY OF NUTRITION AND DIETETICS FOUNDATION 


INDIVIDUAL FUND INFORMATION 


NAME OF FUND: Academy of Nutrition and Dietetics Foundation Corporate Award


TYPE OF FUND:
Individual Restricted Fund


NAME OF DONOR:
Academy Foundation Operating Funds


ADMIN. FEE: 



ESTABLISHMENT OF


FUND:
Via Academy Foundation BOD motion XIX on 8/8-9/85; Criteria approved via Board Motion Vic, 3/15-16/86 – Revised, Academy Foundation Consent Agenda 9/01


CRITERIA AND RESTRICTIONS FOR USE OF THE FUND:


The Academy Foundation established the Corporate Award to recognize and express appreciation to corporations or corporate foundations, which have a long history of support of Academy Foundation programs and projects. Fund from the Academy Foundation operating funds will be used to pay for a crystal apple that will be presented to the recipient at the Academy Foundation Gala. This may be evidenced in one or more of the following areas:


· Support of Scholarship Programs of the Academy and Foundation through financial contributions, organizational services and /or committee involvement;


· Support of Research Programs of the Academy and Foundation through financial contributions, organizational services and/or committee involvement;


· Support of Public Education Programs of the Academy and Foundation through financial contributions, organizational services and/or committee involvement;


· Support programs and activities of the Academy through the Foundation.

OTHER CONDITIONS/INFORMATION:


Support provided to the Academy of Nutrition and Dietetics, any of its organized units or affiliates may be used for additional rationale in bestowing the award.


Other parameters to measure a corporate foundation’s or corporation’s support and commitment of Academy Foundation programs and projects may be determined by the Academy Foundation Board. The award is presented during the ACADEMY’s Annual Meeting.


Recipients include:ConAgra (2012) Met Life Foundation (2011) National Dairy Council (2010), Abbott Nutrtion (2009) Grocery Manufacturers Association (2008), Colgate-Palmolive Company (2008),The Almond Board of California (2006), MeNeil Nutritionals, LLC, a Johnson & Johnson Company (2005), Morrison Management Specialists (2004), General Mills and General Mills Foundation (2003), Mead Johnson Nutritionals (2002), Conagra Foods (2001), National Cattlemen’s Beef Association (2000), Ecolab, Inc. (1999), Gerber Products Company (1998), Campbell Soup Company (1997), National Dairy Council (1996), Kellogg USA (1995), Nestle USA (1994), General Mills (1993), Kraft Foods (1992), H. J. Heinz Company (1991), Marriott Corporation (1990), Ketchum Public Relations (1989), Diversey Corporation (1988), Ross Labs (1987), Diamond Crystal (1986) and Mead Johnson (1985).


SPONSORING (CRITERIA) COMMITTEE:


Academy Foundation Board of Directors, Corporate Award Committee appointed by the Academy Foundation Chairman of the Board.


ADAF Corporate Award criteria.doc


The following is the support provided by the Corporate Award nominees for the past three years: 

Coca-Cola Company

$247,000




· $100,000 NEP grant 

· $75,000 to support the Kids Eat Right Shop Cook Eat Summit


· Academy Partner level sponsor which includes $54,000 of support to the Foundation 

· $18,000 partner Premier sponsorship


· Provided in kind support though the development of Kids Eat Right electronic billboards at bus shelters

Pepsi

$114,816

· $50,000 Kids Eat Right Summit 2012 and 2013


· $20,000 Kids Eat Right Breakfast sponsor 2012, 2013

· $18,000 to the Annual Fund


· $10,000 FNCE sponsor


· $9,000 to the Annual Fund


· $5,000 to the PepsiCo Research Grant


· $1,500 to Kids Eat Right


· $1,316 FNCE booth activity raised funds for Kids Eat Right 2011


Kellogg Company
$292,000

· $125,000 to support the Kids Eat Right Shop Cook Eat Summit 

· $50,000 to Kids Eat Right


· $50,000 to the Kids Eat Right summit 


· $27,000 to the Foundation through the Corporate Relations Sponsorship Program


· $25,000 to support Kids Eat Right tool kit and mini-grants 

· $10,000 for Kids Eat Right Breakfast sponsor


· $5,000 for yoga sponsorship


· Academy Premier level sponsor which includes $27,000 in support of the Foundation 

· Purchased 4 gala tables


· (received Corporate Award in 1995)


General Mills


General Mills Foundation $740,000






· $600,000 General Mills Grant for 

Champions Healthy Kids  


· $134,000 to the Annual Fund


· $6,000 to Healthy Weight for Kids program

General Mills Company  $87,000

· $50,000 to Kids Eat Right Program


· $18,000 to Kids Eat Right Summit Sponsor


· $10,000 to the Gala


· $9,000 to the Annual Fund


· (received award in 2003 and 1993)


Corporate Award Giving History.doc



•          Coca Cola

 

•          General Mills

 

•          The Kellogg Company

 

•          PepsiCo

 

 

The Academy Foundation Corporate Award Selection Committee recommends that General Mills

receive the 2013 Corporate Award.  

 

Please approve or oppose awarding the 2013 Corporate Award to General Mills via email to Amy

Donatell at adonatell@eatright.org by Tuesday, August 28th. Motions conducted via email

require a unanimous vote and responses should be returned within five working days. If you have

any questions or need additional information, please contact Amy Donatell at

adonatell@eatright.org or 800/877-1600 x4767.  

 

General Mills will receive the 2013 Corporate Award

 

 

_____   Approve

 

 

_____   Oppose

 

 

 

Comments:_____________________________________________________________________

___  

 

 

Amy Donatell

 

Annual Fund Manager

 

Academy of Nutrition and Dietetics Foundation

 

120 S. Riverside Plaza, Suite 2000

 

Chicago, Illinois 60606-6995
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312/899-4767

 
www.eatright.org

 

 

 

 

 

 

 

 

 

Page 826



245. SNF Board in person meeting date - for consideration/response by Monday, August 19th

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Mary Begalle <Mary.Begalle@schwans.com>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Aug 15, 2013 17:25:22

Subject: SNF Board in person meeting date - for consideration/response by Monday,

August 19th

Attachment:

Hello.

 

 

As we discussed on the board call at the end of July, we have some dates for you to consider for

an in-person SNF board meeting at the SNA/SNF office in National Harbor, MD.

 

 

Please look at the week of October 28th, 2013 for a meeting over two days:

 

 

Day 1

 

Arrival in time for a 1pm start and meet the afternoon 

Board dinner

 

 

Day 2

 

Morning meeting and departure at lunch 

 

Dates for consideration:
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·         Arrive Monday, October 28 / Depart Tuesday, October 29

 

·         Arrive Tuesday, October 29 / Depart Wednesday, October 30

 

·         Arrive Wednesday, October 30 / Depart Thursday, October 31

 

·         Arrive Thursday, October 31 / Depart Friday, November 1

 

 

Please respond by Monday, August 19th with your availability.

 

 

Thanks!

 

 

Julie

 

 

Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast
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246. SNF Foundation Focus Newsletter - August 2013

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Mary Begalle <Mary.Begalle@schwans.com>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Aug 15, 2013 14:49:21

Subject: SNF Foundation Focus Newsletter - August 2013

Attachment:

The SNF Foundation Focus newsletter was sent to our donor list and SNA members.  I wanted to

make sure that you had a copy.

 

 

Best,

 

Julie

 

 

Julie Abrera

 

School Nutrition Foundation

 

301-686-3100 x181

 

 

 

August 2013

 

 

Message from Scott Swogger, Chair 

Dear Friends 

 It was great to see many of you at ANC 2013 in Kansas City. As chair of SNF, I spent time
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meeting members, attending education sessions and sharing the great work that SNF is doing for

SNA members. One of the highlights of ANC for me was sitting in on the Breakfast in the

Classroom session and hearing from three of the districts that are working with SNF and the

Walmart Foundation to expand breakfast. Now in our third year of this partnership with the

Walmart Foundation, our results speak for themselves—over 30,000 additional students are now

eating breakfast in the classroom. 

I also had a chance to spend time with the Winston ANC First Timer Scholarship Award winners at

the meet and greet at the SNF booth. Each one of the attendees was so appreciative to be in

Kansas City and full of ideas to take back to their districts. Perhaps the best part of the meet and

greet was the networking opportunity first time attendees had with four of the SNA past

presidents—talk about transfer of knowledge!

 

Perhaps the biggest story of all is the fact that SNF is turning 50 this year. Fifty years of providing

education, resources and support to SNA members is quite an accomplishment. To celebrate this

milestone, we will be kicking off a series of events over the next year. I encourage you to share

how SNF has helped your career, provided scholarship dollars or had a great program or resource

that helped expand your program or turn a challenge into an opportunity.

 
 
Left: SNF Chair Scott Swogger in the Green Room at ANC 2013; Right: ANC First Timers at ANC 

Your story is our story-let the celebration begin!

 

Scott Swogger 

 SNF Chair

 

 
 
ANC 2013 Recap 

SNF had a great time in Kansas City! Our booth, just across from registration, was a hub of

activity. New this year was our video booth. We encouraged members to walk the red carpet and

share their breakfast stories, scholarship success stories and wish SNF a happy anniversary. You

can see many of these videos over the coming weeks on BeyondBreakfast.org or on our

Facebook page.

 

Our "Bringing Everyone to the Table: Expanding Breakfast" session featured foodservice directors

Jon Dickl (Knox County, Tenn.), Sandy Huisman (Des Moines, Iowa) and Karla Robinson (Kansas

City, Kan.). They shared best practices and solutions to serving breakfast in the classroom as part

of our Partners for Breakfast in the Classroom project with the Walmart Foundation.

 
 
Left: Kathleen Stitt Award Winner Kelly Lingsch and Scott Swogger; Right: The SNF Booth at ANC
2013 
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SNF Board for FY 2013-14 

SNF is pleased to announce the board for FY 2013-14

 

Chair: 

 Scott Swogger, President &CEO, AccuTemp Products, Inc.

 

Vice Chair: 

 Donna Martin, EdS, RD, LD, SNS, Director School Nutrition Programs, Burke County (Ga.)

School District

 

Treasurer:  

Sandra Ford, SNS, Director, Manatee County (Fla.) School District &2012-13 SNA President

 

Board Members: 

 Julia Bauscher, SNS, Director of School &Community Nutrition Services, Jefferson County (Ky.)

Public Schools 

 Mary Begalle, PhD, SNS, Senior Director Channel Business Development, Schwan's Food

Service 

 Ami Childers, Sales &Development Training Manager, PepsiCo Foodservice 

 Constance Mueller, MS, RD, SNS 

 Leah Schmidt, SNS, Food Service Director, Hickman Mills C-1 School District (Mo.) &2013-14

SNA President 

 Marcia Smith, PhD, RD, SNS, 2001-02 SNA President

 

Staff Advisor: 

 Danny Seymour, SNA Dean of Education, Ex-Officio

 

Chief Executive Officer: 

 Patricia Montague, CAE, Executive Director, Ex-Officio

 

 
 
SNF Awards $80,000 in Scholarships 

In May, the SNF Scholarship Committee, chaired by SNA Past President Karen Johnson,

convened to award scholarships to SNA members. SNF Scholarships, an SNA member benefit,

are funded with support from Schwan's Foodservice, Winston Industries, friends of Nancy Curry,

Kathleen Stitt and members of the SNA. 

Are you a past SNF scholarship recipient? We would love to hear from you! Drop us an email at

scholarships@schoolnutrition.org and let us know how the SNF scholarship made a difference in

your career. 
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Congratulations to our scholarship winners:

 

Schwan's Foodservice 

 Melinda Bonner 

 Jennifer Brown 

 Michael Clark 

 Cynthia Davis 

 Megan de Vries 

 Sherry Durante 

 Rosa Estrella 

 Lori Ferguson 

 Hannah Gibbs 

 Lorie Grant 

 Monica Heys 

 Desiree Karst 

 David Kroeger 

 Karen McGahey 

 Elizabeth McLaughlin 

 Jason Mills 

 Jeri Paull 

 Shayna Smith 

 Teresa Stevenson 

 Sherry Stratton 

 Erin Thacker 

 Julie Tucker 

 Ramona Turner 

 Stephanie Vickers 

 Kathlyn Walter 

 Lucinda Ward 

 Tina Wolf

 

Winston 

 Melinda Bonner 

 Jane Crawford 

 Cynthia Davis 

 Megan de Vries 

 Sherry Durante 

 Lorie Grant 

 Monica Heys 

 Desiree Karst 

 Karen McGahey 

 Elizabeth McLaughlin 
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 Jason Mills 

 Michelle Reed 

 Shayna Smith 

 Erin Thacker 

 Julie Tucker 

 Ramona Turner 

 Lucinda Ward 

 Tina Wolf

 

Professional Growth 

 Victor Delgado 

 DorothyGail Elmore 

 Rosa Estrella 

 Jeri Paull 

 Teresa Stevenson

 

Nancy Curry 

 Shayna Smith

 

Kathleen Stitt 

 Kelly Lingsch

 

 
 
SNF is Turning 50 this Year! 

Join us in our yearlong celebration. Throughout 2013-2014, SNF will  

be sharing stories and holding special events to celebrate this landmark anniversary. Look for

stories with our 50th anniversary logo and see how SNF has been an integral part of SNA

members' professional lives.

 

Do you have a great SNF story you would like to share or would you like to wish SNF a happy

anniversary? Drop us line at snf@schoolnutrition.org or connect with us on Facebook. We will

share your thoughts!

 

 
 
Back to School with Breakfast in the Classroom 

SNF is looking forward to the successes that are sure to come with the 2013-2014 school year.

Last year, 8 districts nationwide implemented Breakfast in the Classroom (BIC) in 113 of their

schools and by the end of SY 2012-13, the goal of feeding an additional 20,000 students through

the Partners for Breakfast in the Classroom (PBIC) was exceeded. 

This partnership with three other national organizations, FRAC, National Association of

Elementary School Principals Foundation and National Education Association Health Information
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Network and funded by the Walmart Foundation, has made a significant investment in expanding

universal breakfast in the classroom over the past three years in 13 school districts.

 

This school year the program will expand to an additional 30 schools in the districts and the PBIC

are excited to announce the addition of a 9th district to the program, Polk County Public Schools

(Fla.) will begin to serve breakfast in the classroom in 15 schools.

 

Follow the progress of all the districts on our BeyondBreakfast.org blog, Facebook or on Twitter

@beyondbreakfast.

 

Partners for Breakfast in the Classroom Districts SY 12 &13 

 Charleston County School District (S.C.) 

 Denver Public Schools (Colo.) 

 Des Moines Public Schools (Iowa) 

 School District U-46 (Ill.) 

 Guilford County Schools (N.C.) 

 Jefferson County Public Schools (Ky.) 

 Kansas City Public Schools (Kan.) 

 Knox County Public Schools (Tenn.) 

 Polk County Public Schools (Fla.)

 

 
 
Check out these free SNF Resources 

Are you looking to bring breakfast in the classroom (BIC) to your school nutrition program and

don't know where to start? Or do you already have BIC, but aren't quite where you would like to be

in participation? Look no further, below is a sneak peek at some great breakfast resources from

SNF:

 

Breakfast Resource Center 

 • Whether you are looking for ways to engage stakeholders, menu planning ideas, the latest

research or trying to determine the feasibility of BIC, SNF's Breakfast Resource Center has

everything you need. Visit www.schoolnutrition.org/bic. 

  

• NEW! Insiders Look-Breakfast in the Classroom: Case Studies of Dallas and Memphis: Explore

how two districts were able to implement BIC and increase their breakfast participation. Learn

about the steps that were taken to increase the overall success, including menu related changes,

decision-making processes like staff training and development, explore the different operation

models, and determine the feasibility of your program with a handy worksheet.

 

NEW! Building Partnerships between Schools and Chefs 

 • If you are thinking about working with a chef or are curious how a chef could assist your

Page 835



program, this 20-minute presentation is for you! Join us as we follow Jefferson County Public

Schools (Ky.), Knox County Public Schools (Tenn.), and Charleston County School District (S.C.)

and hear how by working with a chef, these three districts have seen measurable results, including

increased participation, staff acceptance and engagement, as well as district wide change in

education efforts and the perception of school nutrition. Visit www.snuinversity.org.

 

Breakfast Peer Advisory Network 

 • SNF extends the conversation around breakfast and bridges the gap between districts with their

online Breakfast Peer Advisory Group on Facebook. This is the ultimate virtual breakfast

workshop. Members and SNF share best practices, questions and give individuals a chance to

discuss each topic. In addition, educational opportunities, news alerts and resources are posted

daily. Peer advisory networks are indispensable learning tools, because they allow members to

interact with districts that although not connected geographically, might be similar in size or asking

the same questions.

 

To request to join the group, visit the Breakfast Peer Advisory Group on Facebook.

 

 
 
Webinar Wednesdays 

SNF has a very busy webinar schedule for this year. Check the webinar page to view upcoming

webinars around breakfast and after school meals, as well as some of the webinars that you may

have missed, and earn CEUs for SNA certification. 

To learn more, visit www.schoolnutrition.org/webinars.

 

 

NOTE: You have our permission to print or e-mail Foundation Focus to others as long as it is sent

in its entirety, including this message. To unsubscribe from this mailing list please e-mail

jabrera@schoolnutrition.org or click here.

 

School Nutrition Foundation | 120 Waterfront St, Suite 300 | National Harbor, MD 20745 

 Tel (301) 686-3100 | Fax (301) 686-3115| E-mail snf@schoolnutrition.org
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247. Pizza Meal

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: Aug 09, 2013 11:07:40

Subject: Pizza Meal

Attachment:

Groupon Your Daily Augusta Groupon   |    Go to Groupon.com   |    Personalize this email  

Be sure to add us to your address book or safe sender list so our emails get to your inbox. Learn

how. Get better deals Donna here are your daily deals for Augusta Pizza Meal Hungry Howie's

Grovetown-Harlem — 5 miles from Home 

Signature flavored-crust pizzas offer a choice of eight doughy foundations, complemented by

cheesy bread and Pepsi products 
View Deal  $30.78  $15  
Show more deals like this  
 Southern-Inspired French Cuisine Savannah Historic District Hotel Bistro 491 Augusta (1 mile
from Home) Best Western Plus Savannah Historic District Savannah, GA  Over 450 bought   $50
$25 View  $89 $62 View  See all Augusta deals Oceanfront Myrtle Beach Resort The Breakers
Resort Myrtle Beach, SC Condos on Georgia Coast Villas by the Sea Resort Jekyll Island, GA
Over 1,000 bought   $99 $41 View Over 100 bought   $129 $79 View Florida Gulf Coast Condos
The Summit Beach Resort Panama City Beach, FL Eastern Tennessee Resort Brookside Resort
Gatlinburg, TN Over 300 bought   $109 $75 View Over 300 bought   $75 $53 View See all
Getaways deals 

Don't See Any Deals You Want? Tell us what you like and we'll pick the right deals for you. Get

Better Deals 

in less than 29 seconds 

 Need help? Have feedback? Feel free to contact us. To feature your business on Groupon, get

started at GrouponWorks.  

 

You are receiving this email because dmartin@burke.k12.ga.us is signed up to receive Groupon

communications. To adjust how often you receive future Daily Deal emails, including

unsubscribing, click here. Delivered by Groupon 600 W. Chicago Avenue, Suite 400, Chicago, IL

60654, USA 
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248. SNF update

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Mary Begalle <Mary.Begalle@schwans.com>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Aug 02, 2013 17:48:30

Subject: SNF update

Attachment: SNA-SNF joint board meeting documentation.docx

Hello.

 

 

As we discussed on the board call on Tuesday, July 30, we are sending out the report from the

joint SNF/SNA board meeting at ANC.  We just received this from Cynthia Waisner.

 

 

We are reviewing this document at SNF and are working to schedule the small group meeting to

work through the strategic planning documents to share for discussion and approval at the in

person board meeting.

 

 

As soon as we have some tentative dates for the full board meeting, we will send out a notice.

 

 

Best,

 

Julie

 

 

Julie Abrera
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OVERVIEW

The School Nutrition Association and the School Nutrition Foundation held a joint board meeting on July 12, 2013.  The meeting, held at the Kansas City Marriott Downtown, Kansas City, MO, was facilitated and documented by Cynthia Waisner, Owner and Managing Partner of Catalyst Consulting Partners, LLC.



DOCUMENT CONTENTS

[bookmark: _GoBack]This document presents the results of the meeting as recorded by the facilitator.  Comments appearing in italic represent additions or comments made by the facilitator.  The document includes the following sections:

		I.

		Overview of Strategic Plans.………...……………...………………...

		  3



		II.

		Venn Diagram Exercise….……………………………………………

		  3



		III.

		Force Field Analysis...………………………………………………...

		10



		IV.

		Additional Materials…………………………………………………..

		15



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		



		

		

		





I. Overview of Strategic Plans

Following brief welcomes by SNA Board Chair Sandra Ford and SNF Board Chair Scott Swogger, SNA CEO Patti Montague provided an update on several strategic issues.  She then provided an overview of each organization’s nonprofit organizational structure and accompanying rights and restrictions, as well as each organization’s high-level strategic elements (mission, vision, and strategic pillars), emphasizing that these elements are in draft form for SNF and still need to be approved by the Board.  



II. Venn Diagram Exercise

The group then turned its attention to each organization’s role in educational activities.  This work built upon discussions begun at the Education Summit.  Working in small groups, participants were asked to create a Venn diagram indicating educational activities and responsibilities in which SNA has an active role, those in which SNF has an active role, and which are (or should be) shared.  It should be noted that the role of other organizations, such as NFSMI, were not included in this discussion (for more on this, see the documentation from the Education Summit).  Items appearing more than once on the same chart, but not placed directly over one another, were included as many times as they appeared.



Small Group One:  



		SNA

		SNF

		BOTH

		NOT SURE



		Advocacy; certification; online courses?; news clips; sharing best practices; professional development

		Environmental scan (to seek funding)

		Provide training and speakers at national meetings

		Credentialing and certification (note that this was placed OUTSIDE the diagram, indicating that there was not full agreement on this item)



		Conferences (ANC, SNIC, LAC, NCC)

		Identifying areas of need

		New Directors’ Training; regulations

		



		Experts (members)

		Funding (management of the $); Scholarship; Research (environmental scan)

		Keys to Excellence online courses

		



		Leadership (developing local and state leaders); new to ??? mtg.  (could not read)

		Invest in US (example) of system (this is verbatim; not sure of meaning)

		Needs assessment

		



		Delivery

		Funding

		Webinars for general membership assistance

		



		Keys; LAC; ANC; Leadership Conference

		Scholarships

		Training/webinars

		



		ANC; CNIC; LAC; ALC; State and regional conferences and training events

		Scholarship

		Market SNA training

		



		Support the activities in school kitchens

		Research

		Scholarships & education sessions; webinars; online courses

		



		Need School Boards educated about SN program

		

		Training to help meet Professional Standards

		



		Marketing to increase participation; new meal pattern; legislation topics

		

		

		



		Professional development education; Marketing; Financial Management; Operational Training resources

		

		

		



		Expert

		

		

		





· For core SNA courses and legislative focus webinars, SNA may develop, deliver, or do both

· For some courses, SNF develops from the ground up

· Overall, SNF focuses more on development and SNA more on delivery



Small Group Two:



		SNA

		SNF

		BOTH

		NOT SURE



		New Director Orientation

		Scholarships

		Webinars about program updates/new tools (SNA)

		Facilitate Chef’s



		Research food additives; getting facts out

		Scholarships

		Webinar Wednesdays/more in depth (SNF)

		



		Certification

		Scholarships to enhance education

		Webinars to help enhance education

		



		Certification

		Grants

		Procurement toolkit:  Funding to take it further/enhance-SNF; Implementation-SNA

		



		Credentialing

		Research

		Topic-based material, e.g., Breakfast toolkit

		



		Toolkit/resources

		Education for other audiences besides SNA members

		Webinar Wednesday; Impact of Chef’s move to school

		



		Webinars about program updates/new tools

		In-depth operational research (academic)

		Member development (?)—this can mean a lot of things

		



		Research on market trends, membership, etc.

		Education for Keys to Excellence

		Professional development of members

		



		Trends

		Pursue funding for research

		Member development and education

		



		ID research needs

		Research on various topics

		Funding

		



		Keys to Excellence standards/administration

		

		SNF-pursue funding for research identified by SNA

		



		Awards and recognition

		

		

		



		Association development

		

		

		



		Legislative topics

		

		

		





· SNA develops (has SMEs)

· SNF gets the money

· SNF:  scholarships and environmental scan (identify trends)

· SNA does marketing

· Unclear:  development of educational materials; certification and credentialing development; delivery; overall delivery process 






Small Group Three:



		SNA

		SNF

		BOTH

		NOT SURE



		Conference ed.

		Fund & develop the training needed by SFPs

		Promote training

		



		Conference education

		Scholarships

		Education on new regs

		



		“House” the education resources on the web

		Grants; grant writing

		Webinars (should be both?)

		



		Educate stakeholders on what SNA is

		Specialized program research (e.g., BIC)

		Communication/promotion of programs

		



		Educating students on good nutrition habits

		Specialized education

		Positive public relations about CN programs

		



		Educating industry on product needs

		Training modules

		Awards

		



		Educating politicians

		Webinars

		Develop education strategy

		



		Advocacy

		Fund raising

		

		



		Lobbying for training dollars

		

		

		



		Professional development

		

		

		



		CN Program Management training

		

		

		



		Member services activities in education

		

		

		



		Educate members on program Best Practices

		

		

		



		Educate members on what is coming next in CN

		

		

		





· Both organizations have a role in:

· Webinars—SNA handles program updates and tools; SNF provides in-depth info for users

· Member development

· Procurement toolkit:  funding from SNF for SNA delivery (Not sure where development of toolkit falls)

· SNF finds funding for the research SNA has identified a need for

· Topic-based material

· Unclear areas:

· Who facilitates school-to-school and Chef’s?


Small Group Four:



		SNA

		SNF

		BOTH

		NOT SURE



		Conferences

		Financial assistance

		Engaging stakeholders and donors

		



		Certification and credentialing

		Scholarships

		

		



		All education programs for members (SNF gets the funding)

		Grants

		

		



		Webinars, training

		Education/programs for kids/teachers/parents

		

		



		All education in SNA

		SN research

		

		



		Training and professional development

		Specific research

		

		



		

		Scholarships

		

		



		

		

		

		



		

		

		

		



		

		

		

		



		

		

		

		





· SNA:  

· Houses educational resources

· Implementation

· Certification, credentialing, journaling

· SNF:

· People want to give to SNF (rather than SNA) for the tax write-off

· Need to take more advantage of this—e.g., move research person to SNF budget

· Need to fund development

· Involved in developing programs

· Both:

· Strategic Road Map for professional development—funding, needs, marketing, research

· Question—where does assessment belong?






Small Group Five:



		SNA

		SNF

		BOTH

		NOT SURE



		Core courses for certification

		Obtain funds

		Identify needs

		Professional Standards



		Tuesday morning Webinar

		Provide scholarships to members

		SNU

		NFSMI person should be on SNF Board



		Professional development credits; magazine

		“New” courses on current topics (development of)

		Webinars

		NFSMI role



		Conference education-breakout sessions

		Funding to get to training

		Keys

		



		Conferences

		

		Grant writing

		



		Advocacy

		

		Tiered approach to education

		



		Identify what courses are needed

		

		

		



		Certification/credentialing

		

		

		



		New directors program

		

		

		





· SNF:  

· Funding, research, scholarships and grants

· Developing programs for kids, parents, teachers

· Raising money for needed positions (e.g., Gala)

· Engaging stakeholders and donors

· SNA:

· Conferences, credentialing, etc.,--education should come from (be branded as) SNA




A general discussion followed the small group presentations:

· In prior discussions, there has been an emphasis on talking about the TOOL or the ACTIVITY.  This exercise has made clear that future conversations should focus on PROCESS.  Each organization has a critical role in educating SN professionals.  As a particular program or tool moves from idea to implementation, there may be several handoffs between the organizations.  As a starting point, the following flow chart summarizes this group’s current thinking regarding this process:








III. Force Field Analysis

Participants then moved back into small groups to complete a Force Field Analysis.  This tool involves identifying existing conditions, or forces, that are driving or helping a desired change as well as those conditions, or forces, that are resisting the change.  These are then classified according to both importance and ease of change by the people in the room.  By developing tactics to reduce the impact of medium/high importance resisting forces and increase the strength or effect of medium/high importance helping forces, successful change is much more likely to occur. For this exercise, the desired future state was defined as “there is clarity, alignment, and synergy regarding each of the organization’s spheres of activity and responsibility with regard to educational activities.”  Note that some items listed represent ideas or suggestions, rather than existing forces.  



Small Group One:



		RESTRAINING FORCES

		Low Importance

		Medium Importance

		High Importance



		Nearly Impossible to Weaken/Mitigate

		

		

		



		Difficult to Weaken/Mitigate

		

		

		· Lack of $$

· Lack of staffing



		Easy to Weaken/Mitigate

		

		

		· Communication 

· Old paradigms









		HELPING FORCES

		Low Importance

		Medium Importance

		High Importance



		Easy to Strengthen/Leverage

		

		· Reactive funding vs. proactive funding (we react to what our funders want) (Though placed here, not sure if this was meant as a helping or a restraining force)

		



		Difficult to Strengthen/Leverage

		

		

		



		Nearly Impossible to Strengthen/Leverage

		

		· Synergy of whole

		












Small Group Two:



		RESTRAINING FORCES

		Low Importance

		Medium Importance

		High Importance



		Nearly Impossible to Weaken/Mitigate

		

		

		



		Difficult to Weaken/Mitigate

		

		· Lack of funding

· Past history

		· Dragging the past dysfunction along

· Go around those who don’t want to change



		Easy to Weaken/Mitigate

		

		· Members don’t understand SNF function and importance

· Unclear goal

· Lack of staff at SNA for project management

		· Lack of HR, esp. grant writer









		HELPING FORCES

		Low Importance

		Medium Importance

		High Importance



		Easy to Strengthen/Leverage

		

		· Desire to change

		



		Difficult to Strengthen/Leverage

		

		· Be a team—let both parties have the credit

		· Many challenges/needs in SN programs

· Knowledge we need to work together to improve education



		Nearly Impossible to Strengthen/Leverage

		

		

		












Small Group Three:



		RESTRAINING FORCES

		Low Importance

		Medium Importance

		High Importance



		Nearly Impossible to Weaken/Mitigate

		

		

		



		Difficult to Weaken/Mitigate

		

		· Funding support (lack of)

· Murky history—no proven practices

· Bureaucracy of SNA

· Too many options?

· Diverse needs

· Trust—history—Healthy Edge failed to be disbanded or updated

		· Unclear vision—if we raised $5 million, how would we use it?

· Need for an exact outcome to entice funding-manage expectations

· Lack of agreement among/between stakeholders

· SNF 100% self-sustaining

· Other organizations encroaching on SNA/SNF “space”



		Easy to Weaken/Mitigate

		· Compliance responsibility

		· Trust and communication of priorities

· Sometimes funding/funders driving direction vs. wants/needs

		· Not the right or enough SNA folks on the bus

· Need SNF to be staffed to raise the $$s

· Lost identity—need for marketing platform to show the value









		HELPING FORCES

		Low Importance

		Medium Importance

		High Importance



		Easy to Strengthen/Leverage

		· SNA-SNF visions are the same

· SNA-SNF under same roof with shared staff

		· Recent strategic planning

· Desire of both to work together (+)

		· New leadership



		Difficult to Strengthen/Leverage

		

		· Could help—educational plan and goals clearly defined

· Meet the needs of SNA members

		· We’re the experts!  Other organizations playing in our sandbox—we can better use these $$ to serve members

· Elevation of SN issues to national level



		Nearly Impossible to Strengthen/Leverage

		

		

		









Small Group Four:



Ideas:  SNF Chair sits on SNA Board; Grant writer; Development committee



		RESTRAINING FORCES

		Low Importance

		Medium Importance

		High Importance



		Nearly Impossible to Weaken/Mitigate

		

		

		



		Difficult to Weaken/Mitigate

		

		

		· Fear of change

· We don’t have appropriate staff

· Composition of SNF Board—high-powered people



		Easy to Weaken/Mitigate

		

		

		· People don’t know what Foundation does











		HELPING FORCES

		Low Importance

		Medium Importance

		High Importance



		Easy to Strengthen/Leverage

		

		· Need to take over control of SN training programs

		· We have sustainability

· Child hunger

· Focus on childhood obesity to get funding

· Knowledge and expertise



		Difficult to Strengthen/Leverage

		

		

		· Others playing in our sandbox 



		Nearly Impossible to Strengthen/Leverage

		

		

		







Small Group Five:



		RESTRAINING FORCES

		Low Importance

		Medium Importance

		High Importance



		Nearly Impossible to Weaken/Mitigate

		

		

		· Funding availability

· Threats—perceived and real—“lost our voice”



		Difficult to Weaken/Mitigate

		

		

		· Others in our sandbox

· SNA’s focus is pulled away from “core mission”; then SNF can concentrate on “ideal world”



		Easy to Weaken/Mitigate

		

		

		· No grant writer













		HELPING FORCES

		Low Importance

		Medium Importance

		High Importance



		Easy to Strengthen/Leverage

		

		

		· Need to work together

· Desire



		Difficult to Strengthen/Leverage

		

		· Additional staff to do all the work 

· Perception of healthy school meals—work together to improve image

		· Leverage opportunity to have reach and expertise



		Nearly Impossible to Strengthen/Leverage

		

		

		







The Force Field Analysis should be used as action plans are developed so that key forces are included in the planning to increase the probability and speed of success.  






IV. Additional Materials

During the Force Field discussion, the notion of resistance to change was raised.  Cynthia Waisner briefly reviewed the personal change model.  A PowerPoint presentation with more information is included with this report as a separate file.  The model and associated tactics should also be considered in action planning.

Finally, while there is scant available research on the relationship between associations and their related foundations, a pertinent journal article is also included with this report, as a separate file.  



Need Identification





SNA





SNF





Funding Procurement





SNF





Tool/ Curriculum Development





SNF-Fiduciary oversight and research





SNA-Program management















Delivery/ implementation





Includes choice of technology





Needs further clarification





Ongoing ownersihp/ admin	





Needs greater clarity





Assessment/   feedback





Needs further discussion





Includes sunsetting, as needed
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249. School Nutrition Foundation Board Meeting Materials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>, Sandra Ford

<fords@manateeschools.net>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, Ami Childers <ami.n.childers@pepsico.com>,

Marcia Smith <mlsdls8@aol.com>, mary.begalle@schwans.com

<mary.begalle@schwans.com>, Leah Schmidt <leahs@hickmanmills.org>,

'muellerc28@gmail.com' <muellerc28@gmail.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Jul 26, 2013 16:39:39

Subject: School Nutrition Foundation Board Meeting Materials

Attachment: 1 Approval of December 17 2012 minutes.pdf
2 SNF Investment Report.pdf
3 SNF Financial Report.pdf
4 FY 2013 2014 Board Election.pdf
5 Invest in Us Distribution for FY 2013 2014.pdf
6 Review of School Nutrition Foundation Strategic Planning.pdf
DRAFT agenda July 2013 board call.doc

It was good to see many of you at ANC last week at the joint board meeting.  Thank you for taking

the time to meet in Kansas City.

 

 

To prepare for Tuesday’s board call, attached is the agenda and supporting documents.  This will

serve as our annual meeting.  If you have any questions between now and Tuesday, please let

me  know.

 

 

Dial in/log in information:

 

 

Tuesday, July 30

 

1:00pm – 3:00pm ET

 

 

1.  Please join the meeting.

 
https://www2.gotomeeting.com/join/285224802
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School Nutrition Foundation 
Board of Directors Meeting 


Monday, December 17, 2012 
2:00pm – 4:30pm 


Via conference call 
 


Draft Minutes 


 
Members present: 
Scott Swogger, Chair 
Mary Begalle  
Ami Childers 
Sandy Ford 
Donna Martin 
Connie Mueller 
Leah Schmidt 
Marcia Smith 
 
 
 


SNF Staff: 
Patti Montague, Acting Executive Director 
Danny Seymour, Dean of Education 
Julie Abrera, Director  
 
Guests: 
Erik Ramp, Vice President, Operations, 
inTEAM Associates 
Mary Jo Tuckwell, MPH, RD, Technical 
Director, Consulting Services, inTEAM 
Associates 


 


 
Scott Swogger call meeting to order at 2:00pm. 
 
Welcome 
Scott Swogger welcomed Patti Montague, SNF Active Executive Director to meeting.  Patti took 
over as active executive director of SNF and acting CEO of SNA after the departure of Frank 
DiPasquale on November 21, 2012.  
 
He also reminded everyone about signing and sending the SNF conflict of interest policy back 
the SNF office as soon as possible. 
 
Motion by Mary Begalle, seconded by Donna Martin to approve minutes from April 11, 2012 
were approved.  Approved unanimously. 
 
Motion by Sandy Ford, seconded by Donna Martin to approve agenda.  Approved 
unanimously.  


 
Business Report 







School Nutrition Foundation 
Board of Directors Meeting 


Monday, December 17, 2012 


 Page 2 of 7 


 


 
Investment report 


 A summary of SNF accounts was included in the board packet for review.  Patti 
Montague reviewed the document with board.  The Invest in US fund is up 9.8%, 
representing an increase over the benchmark.   Rebalancing recommended in the report 
was done. 
 


Financial Report 


 Treasurer Sandy Ford reviewed the October 2012 financial statements.  The cash on 
hand amount is large due to the Walmart Foundation Partners for Breakfast in the 
Classroom regrant pool of funds.  Funds have been committed and grants will be made 
over the next 18 months.  Deferred revenue represents webinars that were not 
completed in FY 11-12 and will be completed in FY 12-13.  There were no questions 
about the financial report. 


 


FY 11-12 Audit 


 Sandy Ford reviewed the FY 11-12 Audit.  The SNF audit committee met previously to 
review the audit with the auditors and SNF executive director.  This will be the last year 
for a combined SNA/SNF audit due to the bylaw change and the fact that SNA will no 
have a controlling interest in SNF.  Motion by Marcia Smith, seconded by Mary Begalle 
to accept the FY 11-12 audit.  Approved unanimously.  


 


Education Summit 


 Sandy Ford discussed the upcoming February 2013 education summit among SNA, SNF, 
NFSMI and USDA.  The goal of this summit is to develop an education plan, explore ways 
the organizations can work together and leverage professional development for school 
nutrition professionals.  It will be facilitated by an outside facilitator. Convening this 
summit has been a goal for all of the organizations for some time.  Patti Montague and 
Scott Swogger agreed this meeting has been long overdue.  Invitations will be going out 
this week and Patti will work with Scott to identify who will represent SNF at the 
meeting. 
 


Action Items 
Acceptance of Josephine Martin Fund 


 The award is established in honor of Dr. Josephine Martin, past president of the School 
Nutrition Association (SNA) and past chair of the School Nutrition Foundation in 
recognition of her outstanding commitment and contributions to the field of child 
nutrition over the past 60 years.  The purpose of the Fund is to support the 
development of leadership and advocacy skills of School Nutrition Association members 
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by providing funds for SNA members to attend the annual Legislative Action Conference 
(LAC).     
The fund was established and announced at ANC 2012 before a fund agreement was put 
in place.  The SNF board did not meet before the fund was established and this meeting 
is the first opportunity to approve the agreement.  The agreement follows. 
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School Nutrition Foundation/Josephine Martin Endowment Fund 


December 17, 2012 
 


 


1. Name: The name of this fund shall be the School Nutrition Foundation/Josephine Martin 


Endowment Fund (“FUND”) and is established in honor of Dr. Josephine Martin, past 


president of the School Nutrition Association (SNA) and past chair of the School 


Nutrition Foundation (“Foundation”) in recognition of her outstanding commitment and 


contributions to the field of child nutrition over the past 60 years. 


 


2. Purpose eligibility: The purpose of the FUND is to support the development of 


leadership and advocacy skills of School Nutrition Association members by providing 


funds for SNA members to attend the annual Legislative Action Conference (LAC).     


 


3. Amount of fund:  The FUND will be founded by gifts from the child nutrition 


community including members of the School Nutrition Association.  The minimum fund 


goal is $75,000.  Any individual, corporation, foundation or group may make additions to 


this FUND at any time. 


 


4. Fund Management/Administration: The FUND shall be subject to general guidelines 


and policies adopted by the Foundation Board.  The School Nutrition Foundation will 


follow a distribution/ spending policy that is authorized by the SNF Board of Directors. 


The annual distribution will be subject to the following provisions: 


 


A. A maximum of 5% of the portfolio assets will be distributed annually, at the 


discretion of the SNF Board of Directors.  


 


B. The portfolio assets will be valued as of December 31
st
 annually and use a 3 year 


rolling average to determine the annual distribution.  


 


   C. The annual distribution will be released to coincide with LAC. 


 


D. The SNF management fee for administration and finance operations will be 


0.75% annually and based on the balance of the fund on December 31
st
.   
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5. Selection or procedure:  Each year, a recipient or recipients (“RECIPIENTS”) will be 


chosen to receive a scholarship to cover all or a portion of the costs associated with 


attending LAC.  The selection process of RECIPIENTS will be conducted by the SNF 


Scholarship Committee who may designate a representative or representatives to assist 


the selection of the RECIPIENTS.  The RECIPIENTS will be known as the Josephine 


Martin National Policy Fellows.  RECIPIENTS must be an SNA member for at least 


three years prior to application date. RECIPIENTS must be attending LAC for the first 


time.  SNA Members who are responsible for the district leadership of the School 


Nutrition Program, or who hold the title of "Director" are not eligible to apply. 


 


Until such time the minimum fund balance of $75,000 is reached, the annual award will 


be made from the fund corpus. 


 


6. Recognition, Promotion and Announcement:  The announcement of the FUND will 


made during SNA’s 2012 Annual National Conference at a general session by the School 


Nutrition Foundation as part of its annual update to the members.  The first scholarship to 


be funded will be for an attendee at SNA’s 2013 Legislative Action Conference (LAC) to 


be held in Washington, DC.  The RECIPIENTS name will be listed each year in the LAC 


Program Guide as well as on SNA’s LAC webpage as part of SNA’s overall promotion 


effort of LAC each year.  SNF will feature the gift announcement and each year’s 


recipient in SNF collateral materials. 


 


7. Amendment:  In the event the above purpose is frustrated, becomes unreasonable, 


burdensome, or cannot otherwise be accomplished, FUND distributions shall be made 


available as specified by the Foundation for uses most consistent with the above purpose, 


and the source of alternative use shall clearly be identified as the Josephine Martin 


Endowment Fund. The Foundation Board shall have the authority to make changes in 


these guidelines which are necessary to ensure the fulfillment of the above objectives. 


*** 
 
Motion by Donna Martin, seconded by Connie Mueller to accept the Josephine Martin Fund.  
Approved unanimously.  
 
Appointment of SNF Scholarship Chair and Committee Members 


 Select individuals for the SNF Scholarship Chair and vacant committee 
positions.  The Scholarship Committee consists of six (6) voting members 
who are appointed by the SNF Board using the criteria using the following 
criteria: 
o Current SNA College Section Advisor 
o Current SNA Education Committee Chair 
o Current SNA Employee Manager Representative 
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Three additional members to include at least on SNA past president and one previous SNF 
scholarship recipient, who shall serve three-year terms. 
In the event a slated committee member is unable to serve, the SNF chair will make another 
appointment from the same committee/population to fill the unexpired term. 
 


 


 


 


 


 


 


There was board discussion about which SNA past presidents would be interested in serving on 
the committee.  The board decided to approach Karen Johnson to serve and asked Marcia 
Smith to contact her as well as send her a job description.  The board considered names for the 
past recipient slot as submitted by SNF staff.  The group agreed to reach out to Gail Jones and 
ask her to serve.  Leah Schmidt agreed to contact Gail.  The At-large position was discussed and 
it was determined that the board would ask Joanne Kinsey to continue to serve in that position 
for another year.  Patti Montague agreed to contact Joanne.  Once the candidates had been 
contacted and agreed to serve, an electronic ballot would be circulated to the board. 
 
Resolution 
Approval to change signatories on SNF Operation and Joint Venture accounts at SunTrust 
Bank 


 Due to change in executive director, new signature cards must be completed for the 
operating and joint venture account.  


 
Motion by Sandy Ford, seconded by Marcia Smith to change signatories on SNF Operation and 
Joint Venture accounts at SunTrust Bank.  Approved unanimously.  
 
Other Reports 
Healthy Edge 


 Erik Ramp and Mary Jo Tuckwell of In-Team Associates presented the findings of their 
review and environmental scan related to Healthy Edge course commissioned by SNF in 
September 2012.   The study looked at Healthy Edge content, needed updates in light of 
recent meal pattern regulatory changes and updates to the USDA dietary guidelines.  
The current 10 hour Healthy Edge course, taught by SNA trainers and available as an 


Committee Member Term 


SNA College Section Advisor Beth Rice 2011-2012 


SNA Education Committee Chair Jean Ronnei 2011-2013 


SNA Employee Manager Rep Nancy Thatcher 2012-2014 


SNA Past President Vacant 2012-2015 


Past Scholarship Recipient Vacant 2012-2015 


At-Large Vacant 2012-2013 
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online course on School Nutrition University has not been updated to reflect current 
changes.  In-Team felt the course still offered the basics but was in need of significant 
updates.  The board discussed the current environment related to available coursework 
for SNA members to meet the 10 hour nutrition course requirement for certification.  
NFSMI, other agencies and private providers have developed course work at no cost 
that reflects the changes in regulations and the dietary guidelines.  How could SNF move 
forward to update the course that would provide a return on the investment needed to 
make the changes?   The educational landscape will be discussed at the upcoming 
education summit in February.  There was further discussion of certification 
requirements, SNA’s Governing Council and what the next steps were regarding Healthy 
Edge. 
 
Motion by Connie Mueller, seconded by Donna Martin :  The School Nutrition 
Foundation course, Healthy Edge, will no longer be available as of January 15, 2013. 
Approved unanimously. 


 
SNF Program update 
Puttin’ on the Glitz ANC 2012 & 2013 


 The board discussed the fund raising impact this program has had since it began in 2010.  
This ANC event raises money for the Professional Growth Scholarship Fund.  Peak 
attendance and fundraising was at ANC in Nashville in 2011.  The Denver event in 2012 
raised only $6,000 compared with $16,000 year before.  There was discussion about 
focusing resources on an event that would elevate SNF and raise considerably more 
money.   
 
Motion by Mary Begalle, seconded by Marcia Smith to discontinue Puttin’ on the Glitz 
at ANC. Approved unanimously. 
 


 Written updates were provided to the board on Invest in Us, the Josephine Martin 
Endowment Fund, Partners for Breakfast in the Classroom, the SNF Scholarship 
Program, SNF Annual Fund, SNF social media and the Webinar Wednesday series. 
 


Discussion 
The board discussed the need for an in-person strategic planning session and develop a tactical 
plan to move SNF forward.  SNF staff will identify a facilitator and dates that would work for the 
group to come together.   
 
Motion by Donna Martin, seconded by Connie Mueller to adjourn at 4:00pm. Approved 


unanimously. 





1 Approval of December 17 2012 minutes.pdf




School Nutrition Foundation 
Account Summary 


SNF Board Meeting 
July 30, 2013 


 
RBC Investment Accounts 
 
Invest in US Account (as of 6/30/2013) 
$2,574,073 
 
Operating Account (as of 6/30/2013) 
$411,600.   
 
Last quarter we invested $300,000 in three CDs scheduled to mature in 2013 and 2014.  The first CD will 
mature in November 2013. 
 
Special Named Fund (as of 6/30/2013) 
$73,651 
 
Source:  RBC financial statements quarter ending 6/30/2013 
 


 
SunTrust Bank Accounts 
 
SNF Operating Account (as of 7/25/2013) 
$523,406.61 
 
SNF Joint Venture Account ‐ PBIC regrant pool of funds (as of 7/25/2013) 
$2,753,620.26 
 
Source:  SunTrust Bank 
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The KLA Group 
Laurel A. Kent, Senior Vice President 
Michael G. Aylward, Vice President 
Matthew Lanham, First Vice President 
McLean, VA  
800-782-5031 Phone 
703-821-8139 Fax 
www.theklagrouprbc.com 


 
 
 
July 16, 2013 
 
Patricia Montague 
School Nutrition Foundation 
120 Waterfront Street, Suite 300 
National Harbor, MD 20745 
 
Dear Patti, 
 
Here are the reports for the 2nd quarter.  There is a detailed report on the managed 
accounts.  A Market Commentary at the beginning of each report gives the RBC view of 
recent events and our outlook for the future.  It also shows the general trend of various 
indices, which will let us look at performance in the context of the overall markets.   
 
312-20645 – Invest in US Endowment 
 
Performance a/o 6/30/13:   Account  Blended Index  
 
Quarter        -1.25%      -0.51% 
Year to date         1.92%       2.53% 
One year         7.64%       6.63% 
Three year         8.19%       7.81% 
Since Inception (1/22/10)       6.85%       6.76% 
 
 
In 2010 the Investment Policy Statement was amended to provide for a spending policy, 
with the maximum distribution at 5% based on a 3-year rolling average balance.  The 
Board agreed to a 5% spending policy for the 2012/2013 fiscal year and the payments 
were spread out to occur on a quarterly basis.  We have included the cash flow needs 
through the end of the year for the 2012/2013 in our analysis.  
 
We distributed $32,969.01 in March and May, 2013.  There was $163,600 in cash as of 
June 30, 2013.  We will recommend holding the cash for the 3rd and 4th quarter 
distributions as well.   
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The current allocation is as follows: 
 


Asset Class Actual Tactical 
Target 


Large Cap 16% 15% 
Mid Cap 4% 4% 
Small Cap 4% 4% 
International Equity 11% 11% 
Non-Traditional 10% 10% 
Core Bonds 34% 35% 
High Yield Bonds 7% 7% 
International Bonds 8% 8% 
Cash 6% 6% 
            Total  100% 100% 


 
Current SNF Invest in US Endowment Investment Policy Statement parameters are as 
follows: 
 


Asset Class Minimum 
Weight 


Target Weight Maximum 
Weight 


Large Cap Equity 8% 15% 20% 
Mid Cap Equity 0% 4% 9% 
Small Cap 0% 4% 9% 
International Equity 7% 9% 18% 
  32%  
    
Non-traditional 0% 10% 15% 
    
U. S. Core Bonds 35% 45% 55% 
High Yield Bonds 0% 5% 10% 
International Bonds 0% 5% 10% 
Cash 0% 3% 7% 
  58%  
  100%  
 
Thoughts and Observations 
 
We rebalanced the portfolio in May.  According to the Investment Policy Statement, the 
Core bonds must have a minimum of 35%.   
 
The iBoxx Corporate Bond ETF has a longer duration (7.8 years) than we believe is 
appropriate given the rising interest rate environment.  Our thoughts are to reduce the 
duration exposure to the iShares Total US Bond ETF (AGG) which has a 4.86 year 
duration.  This should prove less volatile than the iBoxx Corporate bond ETF. 
 
Recommendations: 
 
See the attached spreadsheet 
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312-20220 – Operating Account 
 
The account balance is $411,600.  Last quarter we invested $300,000 in three CDs 
scheduled to mature in 2013 and 2014.  The first CD will mature in November. 
  
312-78226 – SNF Special Named Fund 
 
This account was established in 2011 and the Nancy Curry Fund and Kathleen Stitt Fund 
were transferred into it.  The Sandy Brooker funds are still in the SNF bank account.  We 
received $25,000 for the Russell Grant and understand that we need to keep $5,000 to 
$7,000 available for speaker costs. 
 
We rebalanced the account in May 
 
Performance a/o 6/30/13:   Account  Blended Index  
 
Quarter        -1.28%      -0.46% 
Year to date         1.94%       3.32% 
One year                 5.98%       8.11% 
Since Inception (10/4/10)          3.64%       6.72% 
 
Current allocation excluding $7,000 in cash is as follows: 
  


Asset Class Actual 
 


Tactical Target 


Large Cap 19% 18% 
Mid Cap 5% 5% 
Small Cap 6% 5% 
International Equity 12% 12% 
Core Bonds 33% 35% 
High Yield Bonds 9% 9% 
International Bonds 9% 9% 
Cash 7% 7% 
            Total 100% 100% 


 
As new endowments/contributions in excess of $25,000 are made to the foundation, they 
will be added here and consolidated for better efficiency in the investment process.   
 
Thoughts and Observations 
 
We rebalanced the portfolio in May.  According to the Investment Policy Statement, the 
Core bonds must have a minimum of 35%.  
 
The iBoxx Corporate Bond ETF has a longer duration (7.8 years) than we believe is 
appropriate given the rising interest rate environment.  Our thoughts are to reduce the 
duration exposure to the iShares Total US Bond ETF (AGG) which has a 4.86 year 
duration.  This should prove less volatile than the iBoxx Corporate bond ETF. 
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Recommendations: 
 
Replace iShares iBoxx Corporate bond with iShares Total US Bond ETF plus $1,000 
Redeem $600 from Columbia Dividend Income 
Redeem $500 from Jennison Small Company Fund 
 
 
Market Commentary: 
 
We are including a copy of Global Insight - the global strategy report for RBC Wealth 
Management.  
 
Sincerely, 
 
 
 
Laurel A. Kent      Michael G. Aylward 
Senior Vice President, Wealth Management  Vice President, Wealth Management  
Financial Advisor     Financial Advisor 
The KLA Group     The KLA Group 
 
 
Cc: Julie Abrera 
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Disclosures 
 
RBC Wealth Management, a division of RBC Capital Markets Corporation, Member NYSE/FINRA/SIPC. 
Not FDIC Insured * No Bank Guarantee * May Lose Value 
 
Penalties may apply to early withdrawals. Fair market value of CD’s when sold may be worth more or less than 
face value. FDIC insured up to $100,000.00 per depositor. 
 
RBC Wealth Management is not a Tax Advisor. All decisions regarding the tax implications of your 
investments should be made in connection with your independent tax advisor. 
 
RBC Wealth Management restricts access to information about you to those employees and authorized agents 
who need to know that information in order to provide products or services to you. We maintain physical, 
electronic and procedural safeguards that comply with federal standards to maintain the confidentiality of your 
information. For additional information, please feel free to call your RBC Wealth Management Financial 
Consultant, who will be more than happy to assist you. 
  


Investing in high yield bonds can involve significant credit risk, default risk and price volatility and may not be 
suitable for all investors. Payment of interest and principal is not assured, therefore, when appropriate, these 
bonds should only comprise a modest portion of your portfolio. 
 
Some funds invest in the securities of international countries, which may involve different risks than U.S. 
investments. Some of these additional risks include political and economic instability, currency fluctuation, 
foreign taxation and different accounting methods. 
 
Investors should consider the investment objectives, risks, and charges and expenses of a fund carefully 
before investing. Prospectuses containing this and other information about the fund are available by contacting 
your RBC Wealth Management Financial Consultant. Please read the prospectus carefully before investing to 
make sure that the fund is appropriate for your goals and risk tolerance. Historical fund performance does not 
guarantee the same results in the future. Principal value, share prices and investment returns fluctuate with 
market conditions. Your investment may be worth more or less than your original cost when you redeem your 
shares. 
 
This report is provided as a service from your Financial Advisor.  It is not, and should not be construed as, a 
substitute for your RBC Wealth Management account statements and confirmations.  Security valuations have 
been obtained from reliable sources but do not represent guaranteed bids, offers or markets for the securities 
represented.    If you find discrepancies in this report, please contact your Financial Advisor or the Branch 
Director. 
 
Prospectus links: 
 
http://us.ishares.com/library/prospectus.htm 
 
https://www.franklintempleton.com/retail/jsp_app/products/fund_literature_view.jsp?familyID=1&name=Franklin 
 





		financial account balances

		SNF - June 2013
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Board count for FY12-13:  8 voting, 2 ex officio 


 


** Non voting 


Name Board Position 
Term Start 
Date 


Term End 
Date 


Term 
 Length 


Status for  
FY 13-14 


      


Scott Swogger  
 


Chair 
Child Nutrition  
Related Industry Member 


4/15/2010 7/31/2013 3 year Eligible for 
another 3 year 
term 


Donna Martin  Vice Chair 
Practitioner 


9/26/2011 7/31/2014 3 year No action 
needed 


Sandy Ford Treasurer 
12-13 SNA President 


8/1/2012 7/31/2013 1 year No assigned 
board position, 
eligible for 3 
year term 


Mary Begalle 
 


Child Nutrition  
Industry Related Member 


2/12/2010 7/31/2013 3 year Eligible for 
another 3 year 
term 


Ami Childers 
 


Member 8/1/2012 7/31/2015 3 year No action 
required 


Connie Mueller 
 


Member 8/1/2012 7/31/2015 3 year No action 
required 


Leah Schmidt SNA President-Elect 8/1/2012 7/31/2013 1 year Assumes 1 year 
term in role as 
SNA President 


Marcia Smith 
 


Member 8/1/2012 7/31/2015 3 year No action 
required 


Julia Bauscher SNA President-Elect  
FY 13-14 


8/1/2013 7/31/2014 1 year Assumes 1 year 
term in role as 
SNA President-
Elect 


Patti Montague** Executive Director Ex Officio    


Danny Seymour** Dean of Education Ex Officio    


Julie Abrera Staff Advisor, Director     





4 FY 2013 2014 Board Election.pdf




School Nutrition Foundation
Invest In US Portfolio
Calculation for FY 2013-2014


Award amount to be determined by SNF Board 


Month 2010 2011 2012


January 2,783,630.81$   2,838,448.51$     2,557,302.00$    
February 2,819,351.74$   2,734,790.06$     2,618,572.00$    
March 2,919,122.10$   2,742,426.72$     2,614,858.00$    
April 2,867,525.09$   2,822,130.57$     2,561,082.00$    
May 2,748,446.53$   2,727,644.93$     2,485,349.00$    
June 2,715,292.02$   2,703,241.04$     2,534,550.00$    
July 2,827,876.88$   2,644,652.59$     2,573,696.00$    
August 2,788,341.69$   2,554,949.06$     2,547,261.00$    
September 2,786,803.81$   2,387,831.28$     2,582,565.00$    
October 2,846,124.28$   2,519,837.03$     2,588,907.00$    
November 2,747,123.02$   2,454,604.84$     2,574,741.00$    
December 2,816,302.77$   2,450,681.49$     2,586,618.00$    
Yearly Average 2,805,495.06$   2,631,769.84$    2,568,791.75$   


Source:  RBC statements
Prepared 2/13/13


 
Percentage for FY 2013-2014
36 month rolling average 
(Jan 2010 - December 2012) 2,668,685.55$   
Less SNF fee (.75%) 20,015.14$        


total 2,648,670.41$   


5.00% 132,433.52$      
4.50% 119,190.17$      
4.00% 105,946.82$      
3.50% 92,703.46$        
3.00% 79,460.11$        
2.50% 66,216.76$        
2.00% 52,973.41$        


Invest in Us previous distribution history


FY 2012-2013 5% 131,876.92$       
FY 2011-2012 4% 107,551.25$       
FY 2010-2011 3.50% 99,591.35$         







Invest in Us – Funding for Public Awareness 
Fiscal Year 2013/2014 Request 


 
 


Fiscal Year 2012/2013 Return on Investments 
 
For Fiscal Year 2012/2013, SNF approved $131,735.60 from the Invest in Us endowment fund to 
pay for SNA’s retainer with CJ Public Relations (formerly the Kotchen Group), to support the 
SNA PR Director’s salary and to promote SNA’s public relations videos featuring SNA members. 
 
As most of SNA’s media opportunities are seasonal in nature (back to school, LAC, ANC, etc.), 
our media outreach successes are heavily dependent upon the assistance of SNA’s contracted 
public relations firm.  With CJ PR’s help, SNA conducts year‐round national media outreach, as 
well as a magazine tour with family magazine editors, and annual media campaigns during back 
to school, NSLW, NSBW, summer feeding, and SNA’s conferences.   
 
Thanks to these efforts, successes this school year have included: 
 


 Extensive media coverage for ANC 2013.  All four Kansas City stations attended the 
conference twice, resulting in positive television coverage on Sunday, Monday and 
Tuesday, with approximately 30 separate airings of teasers, packaged news reports and 
live coverage on morning shows, all featuring SNA Spokespersons.  We also earned a 
headlining story and photo in the Kansas City Star. 


 At back to school time, SNA earned an exclusive front page USA Today story, featuring 
an interview with the SNA President and four SNA member school nutrition programs.  
UPI news service, US News and World Report, CBS Radio News and the Associated Press, 
extensively featured SNA and member districts in their positive stories about the new 
meal pattern (the AP story was featured in 150 media outlets).   


 SNA was also included in Parenting, Family Circle and Kiwi magazines’ reports on school 
meals, and in numerous other publications.  This spring’s magazine tour included 
meetings with Good Housekeeping, Parents and Reader’s Digest. 


 Placement of opinion articles by SNA President Sandra Ford regarding the link between 
school nutrition and academic success in The Chicago Sun‐Times, School Business Affairs 
and Education Digest.  


 Positive coverage in Capitol Hill publications (Congressional Quarterly, Roll Call, Agri‐
Pulse) promoting SNA legislative priorities. 


 
 


Fiscal Year 2013/2014 Request 
 
For Fiscal Year 2013/2014, SNA is requesting $125,000 from the Invest in Us endowment fund 
to continue SNA’s retainer with CJ Public Relations and to provide ongoing support for the SNA 
PR Director’s salary: 







 
$100,000:  CJ PR Retainer, which includes:   


 Continued year‐round national‐level media outreach including: consumer and lifestyle 
magazines, national news and lifestyle TV shows, syndicated radio programs and top 
online new sites.  Topics to include:  back to school trends, meal pattern 
implementation, competitive food regulations, and response to hot topics. 


 Proactive local media outreach campaigns in key media markets for Back to School, 
National School Lunch Week, National School Breakfast Week, School Nutrition 
Employee Week and Summer Feeding. 


 Local media outreach promoting SNA award program winners. 


 ANC, LAC, CNIC national‐ and local‐level media outreach and event support.  


 Magazine tour with NYC‐based family magazine editors (e.g. Family Circle, Good 
Housekeeping). 


 Ongoing spokesperson development and support, including media training sessions for 
SNA Spokespersons and leaders during ANC and NLC and/or Committee Days. 


 
$25,000:  Support for SNA PR Director’s Salary 
 
 


SNA Investments in Public Awareness 
 
SNA is also making significant investments in the Association’s on‐going public awareness 
campaign.   
 
In 2012‐2013, SNA’s $100,000 investment allowed SNA to launch a new social media campaign 
to educate parents about healthy school meals.  Highlights included:   


 The creation and promotion of SNA’s PSA which aired on Chopped 


 The launch of a new parent‐friendly Facebook page 


 Facebook ads and a contest to promote the page, which has already earned 850 likes 


 A mommy blogger tour of ANC to educate influential bloggers on healthy school meals 
under the new meal pattern 


 Traditional outreach targeting educators and school administrators.   
 
For 2013‐2014, SNA has provided $100,000 to build on these efforts. 
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School Nutrition Foundation 
May 2013 
Mission/Vision/Strategic Pillars 


 
Rough draft from report: 


 SNF’s mission is to advance SN (programs?) by providing resources to SN professionals 


 Our operating model:  collaborative partnerships with SNA, allied organizations, and 
donors 


 Our niche (value proposition):  Through our access to SNA members, we are able to be 
agile, flexible, and quick in identifying emerging trends, testing innovations, 
experimenting and piloting to speed learning, best practice identification, and adoption. 


 Our strategic pillars: 
o Strong, collaborative relationships 
o Sustainable funding (development) 
o Trends & innovation (nimble and agile) 
o Education/scholarships 


 


 


Draft final language 
 


Vision 
Well nourished students prepared for success 
 
Mission 
To advance School Nutrition programs by providing resources to school nutrition professionals 
 
Value Proposition 
Through collaboration with the School Nutrition Association, allied partners and donors, the 
School Nutrition Foundation is committed to: 


 identifying and supporting school nutrition trends and innovations 


 sharing best practices with the school nutrition community 
 
Strategic Pillars 
SNF has four strategic pillars that direct and define our work 
 


I. Collaborative partnerships  
Relevance:  Collaboration with allied organizations creates opportunity to 
expand the reach of school nutrition 


Goal 1:  Expand SNF’s partner base 
Goal 2:  Leverage the power of collaboration to benefit the school 
nutrition community 


Strategy 1:  Identify 2‐3 key partners and develop new joint 
programming related to school nutrition programs 
Strategy 2:  Focus resources to enhance current SNF programming 
offerings with added input from allied partners 







 


 


II. Sustainable Funding 
Relevance:  A constant and sustainable funding stream ensures that SNF will 
continue to offer relevant and innovative programming to the school nutrition 
community 


Goal 1:  SNF is able to grow current funding levels 
  Strategy 1:  SNF expands Webinar Wednesday series 


Strategy 2:  SNF seeks funding from new partners to monetize 
current work on breakfast in the classroom and expand into other 
SN programs. 


 
III. Encouraging Innovation 


Relevance:  Encouraging and supporting innovation in the implementation of 
school nutrition programs creates more robust and responsive programs that 
increase student participation. 


Goal 1:  Funding is available to help develop, grow and promote 
innovation 


Strategy 1: Create funding opportunities and partnerships with 
members of the school nutrition community to encourage 
innovation 
Strategy 2: SNF’s on line resources centers are updated and made 
available to the school nutrition community 


     
IV. Educating School Nutrition Professionals 


Relevance:  Education is the cornerstone of a professional and well trained work 
force 
SNF is a destination for school nutrition professionals seeking educational 
opportunities to expand their knowledge in the field. 


Goal 1:  provide relevant and useful educational programming to school 
nutrition professionals 
Goal 2:  strengthen and expand opportunities for professionals to pursue 
their educational goals 


Strategy 1:  develop appropriate programming for targeted 
segments of the SN community 
Strategy 2:  identify new way to deliver content to great numbers 
of professionals 
Strategy 3:  engage subject matter experts to develop 
programming at revenue neutral/positive price points 
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OVERVIEW 


The School Nutrition Foundation held a strategic planning session May 5-7, 2013.  The meeting, held at 
the Hotel Contessa in San Antonio, TX, was facilitated and documented by Cynthia Waisner, Owner and 
Managing Partner of Catalyst Consulting Partners, LLC. 


  


DOCUMENT CONTENTS 


This document presents the results of the meeting as recorded by the facilitator.  Comments appearing in 
italic represent additions or comments made by the facilitator.  The document includes the following 
sections: 


 


 


I. Intros and Overview…………………...……………………………... 3


II. The Business Model Canvas…………………………………………. 3


III. Mapping our Trends………………………………………………….. 6


IV. SWOT Analysis…………………………..………………………….. 9


V. Exercise:  Making the Pitch………………………………………….. 11


VI. Exercise:  Setting our Direction……………………………………… 13


VII. Headwind and Tailwind Analysis……………………………………. 15


VIII. Brainstorming and Prioritizing Strategies……………………………. 18


IX. Action Items……………………..…………………………………… 20


X. Photos…………………………………………………………………. 21


Appendix Business Model Canvas………………………………………………. 22
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SUNDAY, MAY 5th  


I. Intros and Overview 


Following opening remarks by Board Chair Scott Swogger and brief personal introductions (name, 
background, and “When I was growing up, I wanted to be…”), Cynthia Waisner provided a brief 
overview of the strategic planning process used during the meeting: 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


 


 


II. The Business Model Canvas 


Working in small groups, participants described the current business model for customers and donors 
using the Business Model Canvas mapping approach.   
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Here is a Sample Business Model Canvas for a hypothetical charity making blankets for animals in 
shelters: 


 


COMFORT FOR CRITTERS


Key Partnerships Key Activities Value Propositions


Key Resources


Cost Structure Revenue Streams


"Customer" Relationships


Channels


"Customer" Segments


Personal 
visits


Free
Labor costs


Fabric 
suppliers


Assembly


Delivery


Donors


Kindred 
Spirits


Local PR


Family & 
Friends


Free 
blankets for 


pets in 
shelters


Local 
Animal 


Shelters


Trusted 
Supporter


Fabric


Tools


Work space


Transportat
ion costs


Assembler
s


Fabric 
inventory


Outreach/ 
communica


tions


Love & 
enhance 


the lives of 
pets in 


shelters


Cash 
donations


Marketing 
flyer


Annual 
report to 
donors


Recruit 
donors


Contact list


Local news 
media
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Group I: 


 


 
 Struggled with defining the value proposition.  Realized a key point is our unique access to the 


school nutrition community (through SNA). 
 In looking at customer segments, have students and parents “lurking” at the edge.  We touch 


them a little, but they are not our primary focus. 
 Realized that our core problem may be that we cannot clearly define our value proposition, 


especially our key customer relationships and segments. 
 Have tended, for some time, to do things in a rather piecemeal fashion, rather than ensuring 


everything fits into a cohesive whole. 
 Also, we used to have a stable donor base.  Since that is changing, we’ve tended to chase 


whatever dollars are available to keep the funding flowing.  This results in overlap of initiatives 
and responsibilities (e.g., education) with other groups, such as SNA and NFSMI. 
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Group II:  
 


 
 Also got hung up on our value proposition.  Realized that, as a result, we have a lot of confused 


customers. 
 A key concern is our lack of clear development direction.  We have grants with termination 


dates, and the situation is not sustainable for the long term. 
 It’s also important to note that SNA and SNF are both looking for money from the same people. 


III. Mapping our Trends 


In order to better understand the context in which SNF must plan for the future, participants were asked 
to identify, then prioritize, perceived trends affecting the future of SNF.  The prioritization criterion was   
“perceived importance to our strategic planning effort.”  Participants were asked to consider the 
following categories:  Political, Economic, Social/Cultural, Technological, and School Nutrition (SN)  
Industry/Market Trends.  The resulting trend map, along with prioritization results, is summarized in 
this table:  
 







SNF Strategic Planning Session  7/26/2013 
 


 


Catalyst Consulting Partners, LLC 


CONFIDENTIAL Page 7 The Masterful Facilitator 


TREND CATEGORY VOTES 


Increasing pressure for clear ROI from industry dollars 
(value proposition) 


Economic 11 


Increasing diversity of school nutrition personnel and 
students—how do we adapt? 


 Increasing number of generations in workforce at 
once (are we adjusting to learning styles, needs?) 


Social/Cultural 


 


 


7 


 


3 


Increasing requirements from Professional Standards 
(will drive what SNF needs to do) 


Political 9 


Increasing amount of free education/training available Technological 9 


Child Nutrition currently “hot” topic; may change with 
change in administration 


 Increasing pressure for funding reduction of 
entitlement programs 


Political 6 


Increasing number of programs (after-school, snack, etc.) School Nutrition 
Industry/Market 


5 


Increasing complexity of skills, requirements, etc. in SN 


 Creates increasing pressure to outsource—may 
result in increase in contract management 


School Nutrition 
Industry/Market 


 


4 


1 


Decreasing number of industry members involved in 
school meals (both regulations and mergers are reducing 
the number)  Note that this item also appeared in the 
School Nutrition Industry/Market trends 


Economic 3 


Increasing “instant” media, increasing pressure to be 
instantly responsive (e.g., one incident of e. coli 
immediately becomes national news/issue) 


Technological 3 


Increasing interest in adding regulation, leading to 
increasing interest in our programs and how they are 
conducted 


Political 2 


Decreasing funding for meeting travel, etc. Economic 1 


Increasing conversation over “hunger” in general (where 
do we fit?) 


Social/Cultural 1 
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Increasing polarization in SN employees (two groups, 
with clear separation in terms of education, access to 
technology, etc.) 


School Nutrition 
Industry/Market 


1 


 


Increasing partisanship and unwillingness to compromise 
and work together  


Political 0 


Increasing number of students on reduced/free meals and 
children living in poverty 


 Decreasing number of students on full pay meals 


Economic 0 


Decreasing charitable donations Economic 0 


Decreasing funding for schools Economic 0 


New health care regulations will result in increase in 
part-time school employees 


Economic 0 


Increasing pressure on our time, due to technology’s 
ability to access us 24/7 


Technological 0 


Decreasing reliance on print media Technological 0 


Increasing use of technology, but there are big 
differences in access – need to balance use of face-to-
face with online 


Technological 0 


Increasing pressure on U.S. to match other countries’ 
clear goals regarding obesity reduction 


Social/Cultural 0 


Increasing terrorism Social/Cultural 0 


Increasing interest in/focus on wellness Social/Cultural 0 


SNA membership changing and decreasing overall; less 
philanthropic membership/generational focus 


Social/Cultural 0 


Increasing number of food insecure children Social/Cultural 0 


Increasing parental involvement (interest in local 
sourcing, organic, etc.) 


Social/Cultural 0 


Increasing diversity in foods served School Nutrition 
Industry/Market 


0 


IV.  SWOT Analysis 
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To summarize Day One’s emphasis on “Where are we now?” and “What’s going on around us that we 
should pay attention to?,” participants were asked to complete a SWOT analysis for SNF. 
 


(Internal) Strengths: 
 Webinars 


 Access to schools and students 


 Increase in allied partners 


 SNA State Affiliates 


 Collaboration 


 Brand strength of SNF 


 Respect for scholarships 


 Affiliation with USDA 


 SN expertise 


 Share and care 


 Passion of SNA members 


 SNF staff 


 SNA staff 


 Organizational infrastructure that is scalable 


 Growth opportunity 
 


 
(Internal) Weaknesses: 


 No clear plan 


 No dedicated development staff person 


 No directional beacon (mission) 


 Small staff 


 Lack of funding 


 Under-utilized scholarships 


 Lack of understanding of SNF’s role within SNA and beyond 


 Lack of bench strength 


 Two organizations looking for same money 


 No program plan for sustainability 


 No communication between Boards (SNF and SNA) 


 SN members don’t know what SNF is 


 Administrative costs are out of sync with non-profit best practices 


 
(External) Opportunities: 


 Pew, RWJ, CDC, USDA 
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 NFSMI 


 FRAC 


 Other foundations 


 Allied organizations 


 Be open to partnerships with SNA 


 Chef’s & Let’s Move 


 IOM 


 Professional standards 


 To grow brand identity 


 State Affiliates 


 Joint projects with SNA to leverage power of both organizations 


 Share our strength 


 Complexity of programs is opportunity for training 


 Contract management company partnerships  


 
(External) Threats: 


 Competition – others are getting involved in SN (playing in our sandbox) 


 Competition for dollars 


 Free education opportunities (online and other) 


 Fast-changing technology 


 Decreasing numbers of donors 


 People don’t have time to support/engage 


 Contract management companies 


 Cost of ObamaCare 


 Overregulation 


 Complexities of current regulations 


 Diversity of members (SNA) 


 Sustaining membership (of SNA) 


 


 


 


 


 


MONDAY, MAY 6th  
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V. Exercise:  Making the Pitch 


To begin the second day, participants divided into small groups.  Each group was asked to imagine that 
an individual with significant resources was going to provide those resources to one or more child 
nutrition organizations.  All the competing organizations are dedicated to the vision of “well-nourished 
students prepared for success.”  The decision would be based primarily upon presentations, or pitches, 
providing responses to the following questions: 


 What is your organization’s UNIQUE ROLE in achieving this vision? 
 Why is your organization BEST SUITED to fulfilling this role? 
 Who is your organization’s PRIMARY CUSTOMER? 
 What is your organization’s UNIQUE VALUE PROPOSITION to this customer? 


Each small group was asked to prepare, document, and deliver their best pitch on behalf of SNF. 
 
To provide further guidance on the VALUE PROPOSITION, participants were asked to consider the 
following: 


 What is the bundle of products and services that provide VALUE TO THIS CUSTOMER? 
 What PROBLEM does your offering solve and/or what NEED does it meet? 
 Why choose your organization over another? 


The value proposition should be a distinct mix of some characteristics that are important to your 
customer.  These may include such items as:  newness, performance, convenience/usage, customization, 
design, brand/status, price, cost reduction, risk reduction, “getting the job done,” or accessibility. 
 
Group I: 
Our unique role: 


 We understand the complexities of school-based services and programs 
 We have access to SN professionals, including: 


o Data (F/R, size, etc.) 
o Names  
o Students 


 We have the ability to be flexible 
 We have the ability to implement 
 We are solely focused on SNA 
 We produce sustainable outcomes (e.g., BIC grant) 


 
Why we are best suited to fulfill this role: 


 We are able to successfully implement and manage all programs 
 We support SN professionals who directly impact children’s health every day 
 We have the business acumen to know what will work financially 


 
Our unique value proposition: 


 Business acumen 
 “Political” savvy  


o School level-local, SFAs/LEAs 
 Results-oriented 
 Access to children and SN professionals 
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 Community impact 
 
Our primary customer: 


 SN professionals 
 SNA members 


 
Group II: 
Our unique role: 


 We are the foundation created to support SN professionals and the business of school nutrition 
 
Why we are best suited to fulfill this role: 


 We have access to SN experts and resources representing/feeding 80% of schools and 60% of 
students 


 
Our primary customer: 


 School nutrition professionals 
 
Our unique value proposition: 


 Knowledge content experts 
 Ability to be responsive 
 Accessibility 
 501(c)3 status 
 Turn-key operation 


 
Group III: 
Our unique role: 


 Helping SNA members to better serve healthful school meals 
 Market share leader in SN  


 
Why we are best suited to fulfill this role: 


 Most nimble (compared to USDA and NFSMI) 
 
Our primary customer: 


 SNA members (with a secondary customer of non-member SN professionals) 
 
Our unique value proposition: 


 Track record of successful pilots 
 Credibility 
 Cutting edge technology 
 Diverse delivery message 
 Scholarships to achieve continuing education 
 Sharing and easy access to experts 


 


VI. Exercise:  Setting our Direction 
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Working again in small groups, participants developed the key elements of strategic direction-setting by 
completing the following: 


 The purpose of SNF is to ___________ (do what) for _________ (whom).   


 We do this (primarily) by (or through) __________________________.   


 Our ideal future for SNF is to (be) _____________________.   


 In order to achieve this mission and vision, the following strategic pillars are both necessary and 
sufficient: 


 
Group I: 


 The purpose of SNF is to advance SN programs through the growth and development of SN 
professionals 


 We do this by providing research, education, and resources for SN professionals as well as 
partnering with organizations 


 Our vision for SNF is leading SN into a new era of prominence and participation to improve the 
health and well-being of children 


 In order to achieve this, the following strategic pillars are both necessary and sufficient: 


o Education & Professional Development 


o Partnerships 


o Research 


o Scholarships 


o SN Program Advancements 
 
Group II: 


 The purpose of SNF is to provide (educational) resources for SN professionals 


 We do this primarily by creating partnerships to develop and implement successful projects 


 Our vision for SNF is to be the “go-to” resource for SN professionals 


 In order to achieve this, the following strategic pillars are both necessary and sufficient: 


o Secure adequate funding 


o ID like-minded partners 


o Scholarship and education 


o Sustainable resources 


o Appropriate adoption of innovations and (delivery) technologies 


o Strong, agile strategic direction 
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Group III: 


 The purpose of SNF is to secure funding for programs and services that benefit SNA members 


 We do this by collaborating with SNA, allied organizations, and donors 


 Our ideal future for SNF is to provide sustainable resources to support and enhance the mission 
of SNA 


 In order to achieve this, the following strategic pillars are both necessary and sufficient: 


o Funding (endowed and sustained) 


o Education & Professional Development 


o Scholarships 


o Collaboration 


o Operationalize Best Practices (research, pilots) 


 
Following group discussion, the group reached consensus on the following elements of SNF’s strategic 
direction.  Note that these are not in final form. 
 


 SNF’s mission is to advance SN (programs?) by providing resources to SN professionals 


 Our operating model:  collaborative partnerships with SNA, allied organizations, and donors 


 Our niche (value proposition):  Through our access to SNA members, we are able to be agile, 
flexible, and quick in identifying emerging trends, testing innovations, experimenting and 
piloting to speed learning, best practice identification, and adoption. 


 Our strategic pillars: 


o Strong, collaborative relationships 


o Sustainable funding (development) 


o Trends & innovation (nimble and agile) 


o Education/scholarships 
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VII. Headwind and Tailwind Analysis 


Next, participants worked in small groups to identify existing headwinds (barriers) and tailwinds 
(conditions that might be able to be leveraged to accelerate progress) for each of the strategic pillars.   


 


STRONG, COLLABORATIVE RELATIONSHIPS 
HEADWINDS TAILWINDS 


Staff/Board resources SNA 


Interlopers Industry/NFSMI 


Need to build brand as player Existing partnerships (FRAC, NEA, Pew, etc.); 
Walmart 


Unidentified partners NDC 


Vetting:  right project, right partner, right time FRAC 


Cultivation time to build relationship Alliance for Healthy Generation 


Need strategic funding plan Share our Strength 


Competition for partners National Teacher Associations 


General economic conditions NRA 


 National School Board Assn. 


 Industry summit 


 School boards, C & City schools, ASBO 


 SNA’s allied partnership engagement plan 


 Board composition (bylaws) – allow for more 
seats 
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SUSTAINABLE FUNDING (DEVELOPMENT) 
HEADWINDS TAILWINDS 


No staff dedicated to fund development New strategic plan 


Industry changes in where they take their business Access to foundation grant database 


Potential decrease in available funding Existing relationships (Walmart) 


No development committee Involve and reenergize stakeholders (Penny a Day) 


Thinking too small re. funding  Identify new funding partners 


Asking industry for money for both SNF and SNA Changing food industry—fewer folks in SN 
industry 


Focus on staying solvent Current industry 


Program complexities No development committee 


Lack of programs ready to be funded  


 
 
 
 
 


TRENDS & INNOVATION (nimble & agile) 
HEADWINDS TAILWINDS 


Ahead of time getting buy-in On cutting edge 


Changing regulations—moving target District profiles 


Conflicting donor agendas (e.g., NDC flavored 
milk study) 


SNA knowledge/staff 


$$$ Many SNA members are innovators and we share 


Need more qualified staff Trend reports 


Too many priorities Operations report and other SNA research 


Time Relationship with USDA & NFSMI 


Access to SNA research staff? Relationship with industry 


Lack of mechanism to share information  
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EDUCATION/SCHOLARSHIP 
HEADWINDS TAILWINDS 


Lack of funding—different generations Professional Standards 


Lack of knowledge they (scholarships) exist Cheaper delivery 


Competition between education deliveries—
USDA, NFSMI, SNA, etc. 


Plenty of unused scholarships 


Lack of funding resources for development Expertise 


Lack of scholarship applicants New regulations driving demand 


No time by staff to market scholarships and offer 
second time 


New website in works 


No staff to implement Rising cost of formal education 


Clarity of roles—SNA, SNF, etc. Certification 


No money from districts  


Quality of scholarship applicants  


How to ID education needs for member segments 
(major cities) 


 


SNU sunset  
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TUESDAY, MAY 7th  


VIII. Brainstorming and Prioritizing Strategies 


On the final day of the meeting, participants engaged in a multi-step process of brainstorming, 
clustering, and prioritizing possible strategic priorities.  Each proposed strategy was intended to move 
the organization directly toward one of its strategic pillars, reduce or overcome a headwind, leverage a 
tailwind, or some combination of these.  Note that there is some overlap and possible additional 
clustering  among strategies and that some strategies engage multiple pillars.  Also note that some 
strategies with few or no votes may represent “low-hanging fruit” that it makes sense to implement.   


 


Possible Strategies:  Strong, Collaborative Relationships “Votes” 
1 Annual SNA/SNF summit 14 


2 Partnership cluster:  Partnerships grid; Develop strategy to ID and develop 
strategic partners; collaborate with SNA to coordinate Allied Organization 
Plan; identify potential new partners whose mission closely matches SNF’s; 
bring the enemy to the table 


 
 


14 


3 Information-gathering cluster:  Assess projects our allies are working on and 
expand their reach (e.g., American Academy of Pediatrics); Use up-coming 
Industry Summit to gather information; identify our existing contacts 


 
4 


4 Board cluster:  Composition of Boards (ours and others) to grow Foundation; 
develop our reach and membership on other boards to build relationships 


3 


5 Create a “gala” for corporate donors 2 


6 Map the existing network 1 


7 Coordination cluster:  Monitor, review, and respond to “wellness” activities by 
other organizations; create information-sharing platform for what others are 
doing 


0 


8 Develop and prioritize wish list from partners 0 


9 Review business model (for staffing) 0 


10 Awareness/marketing cluster:  Develop a marketing plan to enhance SNF 
brand; develop an awareness campaign for industry members 


0 
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Possible Strategies:  Sustainable Funding (Development) “Votes” 
1 Development planning cluster:  Assess funding opportunities (where, who, 


how, etc.); designated fund developers (staff & Board); develop marketing plan 
as a result of strategic plan; assess/solve need for personnel support; implement 
current and probable funder list 


20 


2 Grant writing expertise—develop grant writing opportunities 15 


3 SNF Board members serving on SNA Board 6 


4 Develop better materials to recognize donors 4 


5 Support Patron programs 0 


6 SNA Industry Relations have active role in fund development 0 


7 Rethink Annual Fund and enhance 0 


8 Reestablish a way for state affiliates to support Foundation annually 0 


9 Establish a Development Committee 0 


10 SNF present at all SNA meetings 0 


11 Take smart risks (e.g., hire grant writer) 0 


 


Possible Strategies:  Trends & Innovation (nimble & agile) “Votes” 
1 Trend Research Plan (roles, communication, collaboration)—who does what 


and how do we share?  Both inputs and outputs 
11 


2 School Breakfast Symposium 5 


3 Partner resources cluster:  Utilize Patrons as a resource; utilize IAB as resource; 
utilize SNA Trend Setters as a resource 


5 


4 Education Needs Assessment survey 4 


5 Develop a staffing assessment 3 


6 Clarify SNF’s role in research—do we want to expand it over time? 3 


7 Develop a strategy to maintain a proactive, rather than reactive, agenda 3 


8 Make SNF a priority in web redesign 0 


9 Leverage new partnership with NFSMI 0 


10 Identify research data needs 0 


11 Technology survey resurrection 0 


12 SNF Board to determine priorities 0 


13 Identify SN trends, challenges, opportunities that Foundation can develop 
programs or research to address 


0 


14 Develop strategy to convert research to innovation 0 
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Possible Strategies:  Education/Scholarship “Votes” 
1 Coordinate with SNA/other partners cluster:  Define “education” for SNA & 


SNF, including roles, priorities, and joint action plan; assessment of education 
needs/resource development and role between SNF/NFSMI (after clarification 
between SNF/SNA) 


21 


2 Leverage relationships cluster:  Leverage USDA to enhance Standards training; 
leverage state agencies 


5 


3 Should SNF be on Professional Standards Task Force? 5 


4 SNF person on SNA Education Committee 4 


5 Marketing plan for scholarships 3 


6 Needs assessment of major city districts 2 


7 Review/revise scholarship process 0 


8 Evaluate/gather data on delivery of info 0 


9 Develop formal “further ed” platform 0 


10 Brand scholarships on web page as “SNF” 0 


11 Align our education opportunities with Keys 0 


IX. Action Items 


The following action items and responsibilities were identified during the meeting.   
 
 


What? Who? By When? 


Documentation of session output C. Waisner 3/21/13 


Prepare and circulate draft of SNF mission/vision/strategic 
pillars statements for Board comment 


????  


Develop appropriate metrics and/or targets for strategic 
pillars 


????  
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X. Photos 
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APPENDIX:  Business Model Canvas 
 
A business model describes the rationale of how an organization creates, delivers, and  
captures value.  It can be described through nine basic building blocks that show the 
logic of how a company intends to make money.  The nine blocks cover the four main 
areas of business: customers, offers, infrastructure, and financial viability. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


1. Customer Segments 
Different groups of people or organizations an enterprise aims to reach and serve 
 For whom are we creating value? 
 Who are our most important customers? 


2. Value Propositions 
Descries the bundle of products and services that create value for a specific Customer Segment 
 What value do we deliver to the customer? 
 Which one of our customer’s problems are we helping to solve? 
 Which needs are we satisfying? 
 What bundles of products and services are we offering to each Customer Segment? 


3. Channels 
How a company communicates with and reaches its Customer Segments to deliver a Value 
Proposition 
 Through which Channels do our Customer Segments want to be reached? 
 How are we reaching them now? 
 How are our Channels integrated? 
 Which ones work best? 
 Which ones are most cost-efficient? 
 How are we integrating them with customer routines? 


Right 
Canvas 


Value


Left Canvas 


Efficiency 
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Catalyst Consulting Partners, LLC 


CONFIDENTIAL Page 23 The Masterful Facilitator 


Source: Business Model Generation by Alexander Osterwalder and Yves Pigneur, Wiley 2010 


4. Customer Relationships 
The type of relationships a company establishes with a specific Customer Segment 
 What type of relationship does each of our Customer Segments expect us to establish and 


maintain with them? 
 Which ones have we established? 
 How costly are they? 
 How are they integrated with the rest of our business model? 


5. Revenue Streams 
The cash a company generates from each Customer Segment (costs must be subtracted from 
revenues to create earnings) 
 For what value are our customers really willing to pay? 
 For what do they currently pay? 
 How are they currently paying? 
 How would they prefer to pay? 
 How much does each Revenue Stream contribute to overall revenues? 


6. Key Resources 
The most important assets required to make a business model work 
 What Key Resources do our Value Propositions require? 
 Our Distribution Channels? 
 Customer Relationships? 
 Revenue Streams? 


7. Key Activities 
The most important things a company must do to make its business model work 
 What Key Activities do our Value Propositions require? 
 Our Distribution Channels? 
 Customer Relationships? 
 Revenue Streams? 


8. Key Partnerships 
The network of suppliers and partners that make the business model work 
 Who are our Key Partners? 
 Who are our key suppliers? 
 Which Key Resources are we acquiring from partners? 
 Which Key Activities do partners perform? 


9. Cost Structure 
All costs incurred to operate a business model 
 What are the most important costs inherent in our business model? 
 Which Key Resources are most expensive? 
 Which Key Activities are most expensive? 
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School Nutrition Foundation 

Annual Board Meeting

Conference Call

July 30, 2013

1:00pm – 3:00pm ET


Draft


A  G  E  N  D  A


Welcome

A.      Call to Order & Welcome
Scott Swogger, SNF Chair

B.      Roll Call and Establishment of Quorum
Scott Swogger

C.      Approval of December 17, 2012 Minutes
Scott Swogger

D.     Adoption of Agenda
Scott Swogger

Business Report


A. SNF Investment Report
Patricia Montague, SNF Executive Director 


B. SNF Financial Report
Sandy Ford, SNF Treasurer

C. FY 2013-2014 Board Election
Scott Swogger

Action Items


A. Invest in Us Distribution for FY 2013-2014
Scott Swogger


Discussion

A. Board election FY 2013-2014
Scott Swogger


B. Leadership slate FY 2013-2014
Scott Swogger


C. Review of School Nutrition Foundation Strategic Planning
Patti Montague

D. SNF’s 50th Anniversary
Scott Swogger


Adjournment

DRAFT agenda July 2013 board call.doc



 

 

2.  Use your microphone and speakers (VoIP) - a headset is recommended.  Or, call in using your

telephone.

 

 

Dial +1 (267) 507-0012

 

Access Code: 285-224-802

 

Audio PIN: Shown after joining the meeting

 

 

Meeting ID: 285-224-802

 

 

 

Patti

 

 

 

 

***************************************************************************

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114
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Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org
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250. SNF meeting dates - need response by COB Tuesday, July 9

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Leah Schmidt <Leahs@hickmanmills.org>,

Marcia Smith (mlsdls8@aol.com) <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Jul 08, 2013 11:05:02

Subject: SNF meeting dates - need response by COB Tuesday, July 9

Attachment:

Hello.

 

 

Can you take a moment and let me know which dates work for a two hour SNF board conference

call?  Please let me know by COB on Tuesday, July 9th.

 

 

We have some business that we need to transact before the end of the fiscal year on July

31st.

 

 

Wednesday, July 24

 

10am – 12pm

 

1pm – 3pm

 

 

Thursday, July 25

 

1pm – 3pm

 

 

Friday, July 26
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11am – 1pm

 

1pm – 3pm

 

 

Monday, July 29

 

1pm – 3pm

 

 

Tuesday, July 30

 

10am – 12pm 

1pm – 3pm

 

 

Wednesday, July 31

 

10am – 12pm

 

1pm – 3pm

 

 

Thank you!

 

 

Julie

 

Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181
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301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast
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251. Re: SNF update and Schedule of events at ANC

From: Connie Mueller <muellerc28@gmail.com>

To: Abrera, Julie <jabrera@schoolnutrition.org>

Cc: Balla, Deborah <DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Leah Schmidt <Leahs@hickmanmills.org>,

Marcia Smith (mlsdls8@aol.com) <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Jul 05, 2013 12:07:14

Subject: Re: SNF update and Schedule of events at ANC

Attachment:

I am so sorry that I will be unable to attend due to California grandchildren here to visit us.  Good

luck with your meeting.  Connie  

 

On Mon, Jul 1, 2013 at 5:33 PM, Abrera, Julie <jabrera@schoolnutrition.org> wrote:  

We are looking forward to seeing you at ANC 2013 in Kansas City.

 

 

SNF will be busy at ANC!  Here is an overview of our activities at ANC as well as an update

included in the SNA board packet.  If you have questions or need additional information, please let

Patti or me know.

 

 

Friday, July 12

 

SNA/SNF joint board meeting

 

Lunch 12:00pm

 

Meeting 1:00pm – 4:00pm

 

Kansas City Marriott Downtown

 

200 West 12thStreet

 

Kansas City, MO
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816-421-6800

 

 

Saturday – Wednesday

 

SNF booth in the registration area

 

Stop by and say hello and step into our video booth to wish SNF a happy anniversary, talk about

BIC, equipment or your experience as a scholarship recipient.

 

 

Sunday

 

1:15pm – 2:15 pm

 

SNF Education Session: Expanding Breakfast – Bringing Everyone to the Table (room 2502A). 

Panelists: Jon Dickl, Karla Robinson, Sandy Huisman

 

 

Tuesday

 

10:00 am - 11:00am

 

SNF Education Session: Making the Case for Breakfast (room 2502B) with Share Our Strength. 

 

11:30 – Noon

 

ANC First Timers Reception at the SNF Booth with Winston Industries.  

 

Wednesday

 

8:30 am – 10:00 am

 

Final General Session – SNF update with Scott Swogger, Chair

 

 

 

 

Julie Abrera
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Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 
301-686-3100 x181

 
301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast

 

 
 
 
 

--  

Constance G. Mueller, MS, RD, SNS 

1118 E. Monroe St. 

Bloomington, IL  61701 

309.212.7281 
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252. Daily News & Journal Review: Friday, July 5, 2013

From: Academy of Nutrition and Dietetics' Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RDN LD <DMartin@burke.k12.ga.us>

Sent Date: Jul 05, 2013 10:29:26

Subject: Daily News & Journal Review: Friday, July 5, 2013

Attachment:

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

Please note that some publications may require registration or a subscription to access online

content.

 

The Academy does not have editorial or other control over the contents of the 

referenced Web sites, is not responsible for the opinions expressed by the authors 

of listed articles and does not endorse any product or service. 

Obamacare requires most insurers to tackle obesity 

http://www.usatoday.com/story/news/nation/2013/07/04/obesity-disease-insurance-

coverage/2447217/ 

Related Resource: Medicare Preventive Services  Obesity 

http://www.eatright.org/Members/content.aspx?id=6442468513

 

Keeping weight off is tough 

http://www.usatoday.com/story/news/nation/2013/07/04/weight-loss-effort/2486529/ 

Related Resource: Weight loss resources from the Academy 

https://www.eatright.org/shop/categories.aspx?id=254

 

Drink more water, lose more weight? 

http://www.chicagotribune.com/health/sns-rt-us-drink-more-water-20130703,0,664648.story 

 Source: American Journal of Clinical Nutrition 

http://ajcn.nutrition.org/content/early/2013/06/26/ajcn.112.055061

 

People eat less after harder workouts: small study 

http://www.chicagotribune.com/health/sns-rt-us-harder-workouts-20130704,0,1729362.story 

Source: International Journal of Obesity 

http://www.nature.com/ijo/journal/vaop/naam/abs/ijo2013102a.html

 

How supersized portions cost the earth 

http://www.cnn.com/2013/07/04/world/how-supersized-portions-cost/index.html?hpt=he_c2 
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Related Resource: Portion Distortion and Serving Size 

http://www.nhlbi.nih.gov/health/public/heart/obesity/wecan/eat-right/distortion.htm

 

5 Things You Didn't Know About Competitive Eating 

http://abcnews.go.com/Health/eating-win-things-competitive-eating/story?id=19571743#

 

When in Margaritaville, beware rash from citrus, sun 

http://www.usatoday.com/story/news/health/2013/07/04/citrus-sun-rash/2482739/

 

WHO director general slams industry involvement in health policy 

http://www.foodnavigator-usa.com/Markets/WHO-director-general-slams-industry-involvement-in-

health-policy

 

Environmental group finds carcinogen in Pepsi 

http://www.usatoday.com/story/money/business/2013/07/03/group-finds-carcinogen-in-

pepsi/2485643/

 

Listeria outbreak linked to cheese; 1 dead, 4 sickened 

http://www.cnn.com/2013/07/03/health/listeria-outbreak/index.html 

Related Resources: CDC 

http://www.cdc.gov/listeria/ 

Home Food Safety 

www.homefoodsafety.org

 

Medline Plus: Latest Health News 

 -Altered protein shapes may explain differences in some brain diseases 

-Does Being a Bookworm Boost Your Brainpower in Old Age? 

-Move It to Lose It 

http://www.nlm.nih.gov/medlineplus/healthnews.html

 

Registered Dietitians in the News

 

Get more bang for your buck this summer 

(By Kym Wroble, RD) 

http://www.press-citizen.com/article/20130703/FEATURES09/307030003/Get-more-bang-your-

buck-summer

 

Celebrating Safely: Outdoor Food Safety 

(Elisa Sloss, RD featured) 

http://www.wowt.com/news/headlines/Celebrating-Safely-Outdoor-Food-Safety-

214000461.html?ref=461
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Best and worst condiments 

 (Sarah-Jane Bedwell, RD; Carolyn Brown, RD and Keri Gans, RD all quoted) 

http://www.foxnews.com/health/2013/07/05/best-and-worst-condiments/

 

Ogden pediatrician: Childhood obesity serious 

(Jennifer James, RD quoted) 

http://www.standard.net/stories/2013/07/04/ogden-pediatrician-childhood-obesity-serious

 

5 ways to drop your soda habit 

(By Keri Gans, RD) 

http://www.wwlp.com/dpp/health/5-ways-to-drop-your-soda-habit

 

Go bananas for dessert this summer 

 (By Kati Mora, RD) 

http://www.themorningsun.com/article/20130704/LIFE03/130709843/kati-mora-go-bananas-for-

dessert-this-summer

 

A shoppers guide to milk and non-dairy substitutes 

(Carol Harrison, Dietitian/Canada quoted) 

http://www.ottawacitizen.com/life/shopper+guide+milk+dairy+substitutes/8616934/story.html

 

Dietitian says superfood quinoa packs nutritional punch 

(Angela Dufour, Dietitian/Canada quoted) 

http://atlantic.ctvnews.ca/dieticians-say-superfood-quinoa-packs-nutritional-punch-1.1352273

 

Journal Review

 

Amber Waves, July 1, 2013 

http://www.ers.usda.gov/amber-waves.aspx 

Obesity and Other Health Concerns Lead Food Companies To Step Up Health and Nutrient

Claims 

http://www.ers.usda.gov/amber-waves/2013-july/obesity-and-other-health-concerns-lead-food-

companies-to-step-up-health-and-nutrient-claims.aspx 

Food Insecurity Increased in Most States From 2001 to 2011 

http://www.ers.usda.gov/amber-waves/2013-july/food-insecurity-increased-in-most-states-from-

2001-to-2011.aspx

 

American Journal of Clinical Nutrition, July 2013 

http://ajcn.nutrition.org/content/current 

Public health impact of dietary phosphorus excess on bone and cardiovascular health in the

general population 
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http://ajcn.nutrition.org/content/98/1/6.abstract 

Concomitant changes in sleep duration and body weight and body composition during weight loss

and 3-mo weight maintenance 

http://ajcn.nutrition.org/content/98/1/25.abstract 

The absorption of iron from whole diets: a systematic review 

http://ajcn.nutrition.org/content/98/1/65.abstract 

Impact of continuing folic acid after the first trimester of pregnancy: findings of a randomized trial

of Folic Acid Supplementation in the Second and Third Trimesters 

http://ajcn.nutrition.org/content/98/1/92.abstract 

Blood type diets lack supporting evidence: a systematic review 

http://ajcn.nutrition.org/content/98/1/99.abstract 

Minced beef is more rapidly digested and absorbed than beef steak, resulting in greater

postprandial protein retention in older men 

http://ajcn.nutrition.org/content/98/1/121.abstract 

 Homocysteine, folate, vitamin B-12, and 10-y incidence of age-related macular degeneration 

http://ajcn.nutrition.org/content/98/1/129.abstract 

 Egg consumption in relation to risk of cardiovascular disease and diabetes: a systematic review

and meta-analysis 

http://ajcn.nutrition.org/content/98/1/146.abstract 

 Trends in sugar-sweetened beverage consumption among youth and adults in the United States:

19992010 

http://ajcn.nutrition.org/content/98/1/180.abstract 

 Maternal first-trimester diet and childhood bone mass: the Generation R Study 

http://ajcn.nutrition.org/content/98/1/224.abstract

 

American Journal of Epidemiology, July 1, 2013 

http://aje.oxfordjournals.org/content/178/1?etoc 

Low-Risk Lifestyle, Coronary Calcium, Cardiovascular Events, and Mortality: Results From MESA 

http://aje.oxfordjournals.org/content/178/1/12.abstract 

Prevalence of Nonalcoholic Fatty Liver Disease in the United States: The Third National Health

and Nutrition Examination Survey, 19881994 

 http://aje.oxfordjournals.org/content/178/1/38.abstract 

Fish Intake and Risks of Total and Cause-specific Mortality in 2 Population-based Cohort Studies

of 134,296 Men and Women 

http://aje.oxfordjournals.org/content/178/1/46.abstract 

Breast Cancer Among Nurses: Is the Intensity of Night Work Related to Hormone Receptor

Status? 

http://aje.oxfordjournals.org/content/178/1/110.abstract

 

Annals of Clinical Biochemistry,July 2013 

http://acb.sagepub.com/content/50/4.toc 

Vitamin B12 and ageing: current issues and interaction with folate 
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http://acb.sagepub.com/content/50/4/315.abstract

 

Annals of Internal Medicine, July 2, 2013 

http://annals.org/issue.aspx?journalid=90&IssueID=927184 

Pressure Ulcer Risk Assessment and Prevention: A Systematic Comparative Effectiveness

Review 

http://annals.org/article.aspx?articleid=1700643 

Pressure Ulcer Treatment Strategies: A Systematic Comparative Effectiveness Review 

http://annals.org/article.aspx?articleid=1700644 

Screening for HIV: U.S. Preventive Services Task Force Recommendation Statement 

http://annals.org/article.aspx?articleid=1700660

 

Annals of Nutrition &Metabolism, Vol. 64 No. 4, 2013 

http://www.karger.com/Journal/Issue/259893 

Mediterranean Diet Adherence in Individuals with Prediabetes and Unknown Diabetes: The

Di@bet.es Study 

http://www.karger.com/Article/FullText/346553

 

Clinical Nutrition Insight, July 2013 

http://journals.lww.com/clinnutrinsight/Pages/default.aspx 

(Subscription required) 

-Evaluating the Surviving Sepsis Nutrition Guidelines for Critically Ill Adult Patients 

-Glutamine in the ICU: What Now? 

-Questioning the Value of Routine Gastric Residual Volume (GRVs) 

 -Preventing C. Diff Infections: Are Probiotics the Answer?

 

Games for Health Journal,June 2013 

http://online.liebertpub.com/toc/g4h/2/3 

A Systematic Review of Health Videogames on Childhood Obesity Prevention and Intervention 

http://online.liebertpub.com/doi/full/10.1089/g4h.2013.0025 

Active Videogames and Weight Management: Is There a Future? 

http://online.liebertpub.com/doi/abs/10.1089/g4h.2013.0031

 

Health Education &Behavior,July 2, 2013 On-Line First 

http://heb.sagepub.com/content/early/recent 

The Use of Lifestyle and Behavioral Modification Approaches in Obesity Interventions for Black

Women- A Literature Review 

http://heb.sagepub.com/content/early/2013/07/01/1090198113492768.abstract

 

Journal of the American Medical Association,July 3, 2013 

http://jama.jamanetwork.com/issue.aspx 

Sodium Reduction in Populations 
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: Insights From the Institute of Medicine Committee 

http://jama.jamanetwork.com/article.aspx?articleid=1695838 

Examining the Health Effects of Fructose 

http://jama.jamanetwork.com/article.aspx?articleid=1693739 

Autism and Mental Retardation Among Offspring Born After In Vitro Fertilization 

http://jama.jamanetwork.com/article.aspx?articleid=1707721 

Smoking Cessation, Weight Change, and Coronary Heart Disease Among Postmenopausal

Women With and Without Diabetes 

http://jama.jamanetwork.com/article.aspx?articleid=1707710

 

JAMA Internal Medicine, July 1, 2013 On-Line First 

http://archinte.jamanetwork.com/onlineFirst.aspx 

Nonsurgical Treatments for Urinary Incontinence in Women 

http://archinte.jamanetwork.com/article.aspx?articleID=1705717 

Correlates of Repeat Lipid Testing in Patients With Coronary Heart Disease 

http://archinte.jamanetwork.com/article.aspx?articleid=1705724

 

Journal of Nutrition, Health &Aging, June 2013 

http://link.springer.com/journal/12603/17/6/page/1 

The relationship between body mass index and quality of life in community-living older adults living

in the United States 

http://link.springer.com/article/10.1007/s12603-013-0022-y 

Meeting the nutritional needs of elderly residents in aged-care: Are we doing enough? 

http://link.springer.com/article/10.1007/s12603-013-0042-7 

Late-life metabolic syndrome prevents cognitive decline among older men aged 75 years and

over: One-year prospective cohort study 

http://link.springer.com/article/10.1007/s12603-013-0010-2 

Virgin olive oil supplementation and long-term cognition: the Predimed-Navarra randomized, trial 

http://link.springer.com/article/10.1007/s12603-013-0027-6 

Dietary patterns and relationship to obesity-related health outcomes and mortality in adults 75

years of age or greater 

http://link.springer.com/article/10.1007/s12603-013-0014-y

 

Journal of Renal Nutrition, July 2013 

http://www.jrnjournal.org/current 

 The Prevalence of Phosphorus-Containing Food Additives in Top-Selling Foods in Grocery Stores 

http://www.jrnjournal.org/article/S1051-2276(12)00230-0/abstract 

Nonprotein Calorie Supplement Improves Adherence to Low-Protein Diet and Exerts Beneficial

Responses on Renal Function in Chronic Kidney Disease 

http://www.jrnjournal.org/article/S1051-2276(12)00182-3/abstract 

Soy Milk Consumption and Blood Pressure Among Type 2 Diabetic Patients With Nephropathy 

http://www.jrnjournal.org/article/S1051-2276(13)00043-5/abstract 
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Altered Taste Perception and Nutritional Status Among Hemodialysis Patients 

http://www.jrnjournal.org/article/S1051-2276(12)00176-8/abstract 

Role of Nutrition Impact Symptoms in Predicting Nutritional Status and Clinical Outcome in

Hemodialysis Patients: A Potential Screening Tool 

 http://www.jrnjournal.org/article/S1051-2276(12)00158-6/abstract 

Long-Term Fish Intake Preserves Kidney Function in Elderly Individuals: The Ikaria Study 

http://www.jrnjournal.org/article/S1051-2276(12)00181-1/abstract

 

Lancet, July 6, 2013 

http://www.thelancet.com/journals/lancet/issue/current 

Exercise for depression in elderly residents of care homes: a cluster-randomised controlled trial 

http://www.thelancet.com/journals/lancet/article/PIIS0140-6736(13)60649-2/abstract

 

Metabolism Clinical and Experimental, July 2013 

http://www.metabolismjournal.com/current 

Impaired glucose metabolism is a risk factor for increased thyroid volume and nodule prevalence

in a mild-to-moderate iodine deficient area 

 http://www.metabolismjournal.com/article/S0026-0495(13)00013-9/abstract 

Altered relationship of plasma triglycerides to HDL cholesterol in patients with HIV/HAART-

associated dyslipidemia: Further evidence for a unique form of Metabolic Syndrome in HIV

patients 

http://www.metabolismjournal.com/article/S0026-0495(13)00036-X/abstract

 

Morbidity and Mortality Weekly Report, July 5, 2013 

http://www.cdc.gov/mmwr/mmwr_wk.html 

Botulism Associated with Home-Fermented Tofu in Two Chinese Immigrants  New York City,

MarchApril 2012 

http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6226a1.htm?s_cid=mm6226a1_w 

Vital Signs: Overdoses of Prescription Opioid Pain Relievers and Other Drugs Among Women 

United States, 19992010 

http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6226a3.htm?s_cid=mm6226a3_w 

Announcements: National Cleft and Craniofacial Awareness and Prevention Month 

http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6226a4.htm?s_cid=mm6226a4_w

 

New England Journal of Medicine,July 4, 2013 

http://www.nejm.org/toc/nejm/medical-journal 

Mental Health and the Global Agenda 

http://www.nejm.org/doi/full/10.1056/NEJMra1110827

 

Nutrition Research, June 2013 

http://www.nrjournal.com/current 

 Acute and chronic caffeine administration increases physical activity in sedentary adults 
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http://www.nrjournal.com/article/S0271-5317(13)00076-6/abstract 

Acute sodium bicarbonate loading has negligible effects on resting and exercise blood pressure

but causes gastrointestinal distress 

http://www.nrjournal.com/article/S0271-5317(13)00083-3/abstract

 

Preventing Chronic Disease - CDC, July 3, 2013 

http://www.cdc.gov/pcd/ 

 Effectiveness of the MOVE! Multidisciplinary Weight Loss Program for Veterans in Los Angeles 

http://www.cdc.gov/pcd/issues/2013/12_0325.htm 

Trends in Health-Related Quality of Life Among Adolescents in the United States, 20012010 

http://www.cdc.gov/pcd/issues/2013/12_0334.htm 

Consumer Nutrition Environments of Hospitals: An Exploratory Analysis Using the Hospital

Nutrition Environment Scan for Cafeterias, Vending Machines, and Gift Shops, 2012 

http://www.cdc.gov/pcd/issues/2013/12_0335.htm 

Establishing Content Validity for the Nutrition Literacy Assessment Instrument 

http://www.cdc.gov/pcd/issues/2013/12_0267.htm

 

Tufts Health &Nutrition Letter, July 2013 

http://www.tuftshealthletter.com/ 

People Who Eat More Fish Live Longer 

http://www.tuftshealthletter.com/ShowArticle.aspx?RowID=1242 

Ginkgo Linked to Cancer in Lab Animals 

http://www.tuftshealthletter.com/ShowArticle.aspx?RowID=1245 

Try Kale for Vitamin K and Cancer Protection 

http://www.tuftshealthletter.com/ShowArticle.aspx?RowID=1250 

To Protect Your Health, Find Ways to Work Walnuts into Your Diet 

 http://www.tuftshealthletter.com/ShowArticle.aspx?RowID=1251 

(Subscription required) 

-Dietary Fiber Has Benefits Beyond Regularity 

-Be Aware and Beware of What the Label Says: With questions raised about calorie counts,

vitamins and fish, it pays to shop smart

 

The Academys Position Papers and Practice Papers are available at: 

http://www.eatright.org/positions/

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY® 

For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

---
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You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=21556

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-21556-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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253. SNF update and Schedule of events at ANC

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Leah Schmidt <Leahs@hickmanmills.org>,

Marcia Smith (mlsdls8@aol.com) <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Jul 01, 2013 18:33:12

Subject: SNF update and Schedule of events at ANC

Attachment: SNF board update for SNA July 2013.docx

We are looking forward to seeing you at ANC 2013 in Kansas City.

 

 

SNF will be busy at ANC!  Here is an overview of our activities at ANC as well as an update

included in the SNA board packet.  If you have questions or need additional information, please let

Patti or me know.

 

 

Friday, July 12

 

SNA/SNF joint board meeting

 

Lunch 12:00pm

 

Meeting 1:00pm – 4:00pm

 

Kansas City Marriott Downtown

 

200 West 12thStreet

 

Kansas City, MO

 

816-421-6800
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School Nutrition Foundation

Update May – July 2013



Projects



Webinar Wednesdays

SNF held 9 webinars this year and reached over 13,000 members of the school nutrition community.



· Back to School with the New Meal Pattern: Commonly Asked Questions &

   	Answers

· Successful Accountability Practices for Breakfast in the Classroom Programs

· Best Practices in Menu Planning: New Meal Pattern Flexibilities  

· From On-site Baking and Working with National Brands, Strategies to Introduce 

    	 Scalable Whole Grain Scratch Techniques

· All Foods Sold in Schools, USDA's "Smart Snacks in Schools" Proposal

· Bring on Breakfast - News You Can Use for the Success of Your Breakfast

   	  Program

· SNA’s STEPS Challenge: A Simple Approach to Health & Wellness

· Partner Up for PR Success with Chefs Move to Schools

· Making Universal Meals a Reality through the Community Eligibility Option



National Dairy Council (NDC)

Created the Breakfast Peer Advisory Group, a closed, SNA member/practitioner only group on Facebook.  The group consists of 118 members and continues to grow each month.  Here members can share resources, best practices and questions about implementing and growing their breakfast programs.



Beyond Breakfast blog covered breakfast related topics (www.beyondbreakfast.org).  There have been over 10,000 visits to the site since August 2012.



Releasing two case studies on breakfast in the classroom implementation looking at Memphis and Dallas.  



Launched out Breakfast Learning Series in late May.  Seventy-five members signed up for the learning series being delivered through Podio, an online learning platform.  The series will start up again in August/September 2013.



Building on our breakfast work, we continue our partnership with the National Dairy Council. Through our breakfast peer advisory on Facebook, Breakfast Learning Series and Beyond Breakfast Blog, we are linking the school nutrition community together to share best practices, research and resources to grow breakfast participation.

  






SNF Scholarship Programs



The six member SNF Scholarship Committee, chaired by Karen Johnson, awarded $90,473 in scholarships in May.  The recipient of the SNF/Winston Equipment award grant is the Turbotville, Pa school district, Renee Frederick, Food Service Supervisor.  SNF will be tracking the impact the 10 new pieces of Winston equipment will have on this small district with an enrollment of approximately 1,600 students. 



Partners for Breakfast in the Classroom (PBIC)



As of May 2013, the School Nutrition Foundation (SNF) consistently met our goal for SY 2012-13 of feeding an additional 20,000 students through the Partners for Breakfast in the Classroom (PBIC) project.  This partnership with three other national organizations, FRAC, National Association of Elementary School Principals Foundation and National Education Association Health Information Network and funded by the Walmart Foundation, has made a significant investment in expanding universal breakfast in the classroom in eight (8) school districts this year.  With two additional districts to implement in SY 13-14, we anticipated greatly exceeding the 20,000 goal by at least 4,000 students.  The ninth district is Polk County, FL school district.



We are currently in discussion with the Walmart Foundation and the national partners about the next phase of the partnership and expanding the program.





Josephine Martin Endowment Fund



The Endowment is still accepting contributions to reach its $75,000 goal.  To date the Endowment has raised approximately $23,000.  Below is the most recent collateral piece to help promote the fund.
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SNF Strategic Planning

The SNF board and invited guests Julie Bauscher, Jean Ronnei met in San Antonio May 5-7 to do comprehensive strategic planning.  Cynthia Waisner facilitated the three day session.  Outcomes of the session include a reimagined mission and vision statement as well as strategic pillars to help guide SNF over the next two years.  The SNA and SNF board will be having its first joint meeting at ANC on Friday, July 12 to discuss the strategic plan as well as intersections between the two organizations.



50 years of the School Nutrition Foundation



[image: ][image: ]The School Nutrition Foundation will be celebrating its 50th anniversary during FY 13-14!  Starting with announcement at ANC during the SNF update, we will be celebrating until ANC 2014.  To get the party started, we have developed a 50th anniversary logo (below) and will be encouraging SNA members to drop by the SNF booth and make a video birthday wish to SNF.  
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SNF board update for SNA July 2013.docx



 

Saturday – Wednesday

 

SNF booth in the registration area

 

Stop by and say hello and step into our video booth to wish SNF a happy anniversary, talk about

BIC, equipment or your experience as a scholarship recipient.

 

 

Sunday

 

1:15pm – 2:15 pm

 

SNF Education Session: Expanding Breakfast – Bringing Everyone to the Table (room 2502A). 

Panelists: Jon Dickl, Karla Robinson, Sandy Huisman

 

 

Tuesday

 

10:00 am - 11:00am

 

SNF Education Session: Making the Case for Breakfast (room 2502B) with Share Our Strength. 

 

11:30 – Noon

 

ANC First Timers Reception at the SNF Booth with Winston Industries.  

 

Wednesday

 

8:30 am – 10:00 am

 

Final General Session – SNF update with Scott Swogger, Chair

 

 

 

 

Julie Abrera

 

Director

 

School Nutrition Foundation
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120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast
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254. Draft strategic planning report

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Abrera, Julie <jabrera@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Connie Mueller (muellerc28@gmail.com)

<muellerc28@gmail.com>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Leah Schmidt <Leahs@hickmanmills.org>,

Marcia Smith (mlsdls8@aol.com) <mlsdls8@aol.com>, Mary Begalle

<Mary.Begalle@schwans.com>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Sandra Ford

<fords@fc.manatee.k12.fl.us>, Scott Swogger <SSwogger@accutemp.net>,

Seymour, Danny <dseymour@schoolnutrition.org>

Sent Date: Jun 18, 2013 16:51:49

Subject: Draft strategic planning report

Attachment: SNF Strategic Planning Documentation.docx

Hello.

 

 

We are working on taking the report from the strategic planning session in May 2013 and turning it

into a strategic planning document for SNF.  

 

As we work on the draft document, we wanted to send you the report for review (attached).

 

 

If you have questions or need additional information, please let us know.

 

 

Julie

 

 

Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300
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OVERVIEW

The School Nutrition Foundation held a strategic planning session May 5-7, 2013.  The meeting, held at the Hotel Contessa in San Antonio, TX, was facilitated and documented by Cynthia Waisner, Owner and Managing Partner of Catalyst Consulting Partners, LLC.

	

DOCUMENT CONTENTS

This document presents the results of the meeting as recorded by the facilitator.  Comments appearing in italic represent additions or comments made by the facilitator.  The document includes the following sections:
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		SUNDAY, MAY 5th 





I. Intros and Overview

Following opening remarks by Board Chair Scott Swogger and brief personal introductions (name, background, and “When I was growing up, I wanted to be…”), Cynthia Waisner provided a brief overview of the strategic planning process used during the meeting:
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II. The Business Model Canvas

Working in small groups, participants described the current business model for customers and donors using the Business Model Canvas mapping approach.  
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Here is a Sample Business Model Canvas for a hypothetical charity making blankets for animals in shelters:







Group I:



[image: ]

· Struggled with defining the value proposition.  Realized a key point is our unique access to the school nutrition community (through SNA).

· In looking at customer segments, have students and parents “lurking” at the edge.  We touch them a little, but they are not our primary focus.

· Realized that our core problem may be that we cannot clearly define our value proposition, especially our key customer relationships and segments.

· Have tended, for some time, to do things in a rather piecemeal fashion, rather than ensuring everything fits into a cohesive whole.

· Also, we used to have a stable donor base.  Since that is changing, we’ve tended to chase whatever dollars are available to keep the funding flowing.  This results in overlap of initiatives and responsibilities (e.g., education) with other groups, such as SNA and NFSMI.









Group II: 

[image: ]



· Also got hung up on our value proposition.  Realized that, as a result, we have a lot of confused customers.

· A key concern is our lack of clear development direction.  We have grants with termination dates, and the situation is not sustainable for the long term.

· It’s also important to note that SNA and SNF are both looking for money from the same people.

III. Mapping our Trends

In order to better understand the context in which SNF must plan for the future, participants were asked to identify, then prioritize, perceived trends affecting the future of SNF.  The prioritization criterion was   “perceived importance to our strategic planning effort.”  Participants were asked to consider the following categories:  Political, Economic, Social/Cultural, Technological, and School Nutrition (SN)  Industry/Market Trends.  The resulting trend map, along with prioritization results, is summarized in this table: 



		TREND

		CATEGORY

		VOTES



		Increasing pressure for clear ROI from industry dollars (value proposition)

		Economic

		11



		Increasing diversity of school nutrition personnel and students—how do we adapt?

· Increasing number of generations in workforce at once (are we adjusting to learning styles, needs?)

		Social/Cultural





		7



3



		Increasing requirements from Professional Standards (will drive what SNF needs to do)

		Political

		9



		Increasing amount of free education/training available

		Technological

		9



		Child Nutrition currently “hot” topic; may change with change in administration

· Increasing pressure for funding reduction of entitlement programs

		Political

		6



		Increasing number of programs (after-school, snack, etc.)

		School Nutrition Industry/Market

		5



		Increasing complexity of skills, requirements, etc. in SN

· Creates increasing pressure to outsource—may result in increase in contract management

		School Nutrition Industry/Market



		4

1



		Decreasing number of industry members involved in school meals (both regulations and mergers are reducing the number)  Note that this item also appeared in the School Nutrition Industry/Market trends

		Economic

		3



		Increasing “instant” media, increasing pressure to be instantly responsive (e.g., one incident of e. coli immediately becomes national news/issue)

		Technological

		3



		Increasing interest in adding regulation, leading to increasing interest in our programs and how they are conducted

		Political

		2



		Decreasing funding for meeting travel, etc.

		Economic

		1



		Increasing conversation over “hunger” in general (where do we fit?)

		Social/Cultural

		1



		Increasing polarization in SN employees (two groups, with clear separation in terms of education, access to technology, etc.)

		School Nutrition Industry/Market

		1





		Increasing partisanship and unwillingness to compromise and work together 

		Political

		0



		Increasing number of students on reduced/free meals and children living in poverty

· Decreasing number of students on full pay meals

		Economic

		0



		Decreasing charitable donations

		Economic

		0



		Decreasing funding for schools

		Economic

		0



		New health care regulations will result in increase in part-time school employees

		Economic

		0



		Increasing pressure on our time, due to technology’s ability to access us 24/7

		Technological

		0



		Decreasing reliance on print media

		Technological

		0



		Increasing use of technology, but there are big differences in access – need to balance use of face-to-face with online

		Technological

		0



		Increasing pressure on U.S. to match other countries’ clear goals regarding obesity reduction

		Social/Cultural

		0



		Increasing terrorism

		Social/Cultural

		0



		Increasing interest in/focus on wellness

		Social/Cultural

		0



		SNA membership changing and decreasing overall; less philanthropic membership/generational focus

		Social/Cultural

		0



		Increasing number of food insecure children

		Social/Cultural

		0



		Increasing parental involvement (interest in local sourcing, organic, etc.)

		Social/Cultural

		0



		Increasing diversity in foods served

		School Nutrition Industry/Market

		0





IV.  SWOT Analysis

To summarize Day One’s emphasis on “Where are we now?” and “What’s going on around us that we should pay attention to?,” participants were asked to complete a SWOT analysis for SNF.



(Internal) Strengths:

· Webinars

· Access to schools and students

· Increase in allied partners

· SNA State Affiliates

· Collaboration

· Brand strength of SNF

· Respect for scholarships

· Affiliation with USDA

· SN expertise

· Share and care

· Passion of SNA members

· SNF staff

· SNA staff

· Organizational infrastructure that is scalable

· Growth opportunity





(Internal) Weaknesses:

· No clear plan

· No dedicated development staff person

· No directional beacon (mission)

· Small staff

· Lack of funding

· Under-utilized scholarships

· Lack of understanding of SNF’s role within SNA and beyond

· Lack of bench strength

· Two organizations looking for same money

· No program plan for sustainability

· No communication between Boards (SNF and SNA)

· SN members don’t know what SNF is

· Administrative costs are out of sync with non-profit best practices



(External) Opportunities:

· Pew, RWJ, CDC, USDA

· NFSMI

· FRAC

· Other foundations

· Allied organizations

· Be open to partnerships with SNA

· Chef’s & Let’s Move

· IOM

· Professional standards

· To grow brand identity

· State Affiliates

· Joint projects with SNA to leverage power of both organizations

· Share our strength

· Complexity of programs is opportunity for training

· Contract management company partnerships 



(External) Threats:

· Competition – others are getting involved in SN (playing in our sandbox)

· Competition for dollars

· Free education opportunities (online and other)

· Fast-changing technology

· Decreasing numbers of donors

· People don’t have time to support/engage

· Contract management companies

· Cost of ObamaCare

· Overregulation

· Complexities of current regulations

· Diversity of members (SNA)

· Sustaining membership (of SNA)











		MONDAY, MAY 6th 





V. Exercise:  Making the Pitch

To begin the second day, participants divided into small groups.  Each group was asked to imagine that an individual with significant resources was going to provide those resources to one or more child nutrition organizations.  All the competing organizations are dedicated to the vision of “well-nourished students prepared for success.”  The decision would be based primarily upon presentations, or pitches, providing responses to the following questions:

· What is your organization’s UNIQUE ROLE in achieving this vision?

· Why is your organization BEST SUITED to fulfilling this role?

· Who is your organization’s PRIMARY CUSTOMER?

· What is your organization’s UNIQUE VALUE PROPOSITION to this customer?

Each small group was asked to prepare, document, and deliver their best pitch on behalf of SNF.



To provide further guidance on the VALUE PROPOSITION, participants were asked to consider the following:

· What is the bundle of products and services that provide VALUE TO THIS CUSTOMER?

· What PROBLEM does your offering solve and/or what NEED does it meet?

· Why choose your organization over another?

The value proposition should be a distinct mix of some characteristics that are important to your customer.  These may include such items as:  newness, performance, convenience/usage, customization, design, brand/status, price, cost reduction, risk reduction, “getting the job done,” or accessibility.



Group I:

Our unique role:

· We understand the complexities of school-based services and programs

· We have access to SN professionals, including:

· Data (F/R, size, etc.)

· Names 

· Students

· We have the ability to be flexible

· We have the ability to implement

· We are solely focused on SNA

· We produce sustainable outcomes (e.g., BIC grant)



Why we are best suited to fulfill this role:

· We are able to successfully implement and manage all programs

· We support SN professionals who directly impact children’s health every day

· We have the business acumen to know what will work financially



Our unique value proposition:

· Business acumen

· “Political” savvy 

· School level-local, SFAs/LEAs

· Results-oriented

· Access to children and SN professionals

· Community impact



Our primary customer:

· SN professionals

· SNA members



Group II:

Our unique role:

· We are the foundation created to support SN professionals and the business of school nutrition



Why we are best suited to fulfill this role:

· We have access to SN experts and resources representing/feeding 80% of schools and 60% of students



Our primary customer:

· School nutrition professionals



Our unique value proposition:

· Knowledge content experts

· Ability to be responsive

· Accessibility

· 501(c)3 status

· Turn-key operation



Group III:

Our unique role:

· Helping SNA members to better serve healthful school meals

· Market share leader in SN 



Why we are best suited to fulfill this role:

· Most nimble (compared to USDA and NFSMI)



Our primary customer:

· SNA members (with a secondary customer of non-member SN professionals)



Our unique value proposition:

· Track record of successful pilots

· Credibility

· Cutting edge technology

· Diverse delivery message

· Scholarships to achieve continuing education

· Sharing and easy access to experts



VI. Exercise:  Setting our Direction

Working again in small groups, participants developed the key elements of strategic direction-setting by completing the following:

· The purpose of SNF is to ___________ (do what) for _________ (whom).  

· We do this (primarily) by (or through) __________________________.  

· Our ideal future for SNF is to (be) _____________________.  

· In order to achieve this mission and vision, the following strategic pillars are both necessary and sufficient:



Group I:

· The purpose of SNF is to advance SN programs through the growth and development of SN professionals

· We do this by providing research, education, and resources for SN professionals as well as partnering with organizations

· Our vision for SNF is leading SN into a new era of prominence and participation to improve the health and well-being of children

· In order to achieve this, the following strategic pillars are both necessary and sufficient:

· Education & Professional Development

· Partnerships

· Research

· Scholarships

· SN Program Advancements



Group II:

· The purpose of SNF is to provide (educational) resources for SN professionals

· We do this primarily by creating partnerships to develop and implement successful projects

· Our vision for SNF is to be the “go-to” resource for SN professionals

· In order to achieve this, the following strategic pillars are both necessary and sufficient:

· Secure adequate funding

· ID like-minded partners

· Scholarship and education

· Sustainable resources

· Appropriate adoption of innovations and (delivery) technologies

· Strong, agile strategic direction






Group III:

· The purpose of SNF is to secure funding for programs and services that benefit SNA members

· We do this by collaborating with SNA, allied organizations, and donors

· Our ideal future for SNF is to provide sustainable resources to support and enhance the mission of SNA

· In order to achieve this, the following strategic pillars are both necessary and sufficient:

· Funding (endowed and sustained)

· Education & Professional Development

· Scholarships

· Collaboration

· Operationalize Best Practices (research, pilots)



Following group discussion, the group reached consensus on the following elements of SNF’s strategic direction.  Note that these are not in final form.



· SNF’s mission is to advance SN (programs?) by providing resources to SN professionals

· Our operating model:  collaborative partnerships with SNA, allied organizations, and donors

· Our niche (value proposition):  Through our access to SNA members, we are able to be agile, flexible, and quick in identifying emerging trends, testing innovations, experimenting and piloting to speed learning, best practice identification, and adoption.

· Our strategic pillars:

· Strong, collaborative relationships

· Sustainable funding (development)

· Trends & innovation (nimble and agile)

· Education/scholarships






VII. Headwind and Tailwind Analysis

Next, participants worked in small groups to identify existing headwinds (barriers) and tailwinds (conditions that might be able to be leveraged to accelerate progress) for each of the strategic pillars.  



		STRONG, COLLABORATIVE RELATIONSHIPS



		HEADWINDS

		TAILWINDS



		Staff/Board resources

		SNA



		Interlopers

		Industry/NFSMI



		Need to build brand as player

		Existing partnerships (FRAC, NEA, Pew, etc.); Walmart



		Unidentified partners

		NDC



		Vetting:  right project, right partner, right time

		FRAC



		Cultivation time to build relationship

		Alliance for Healthy Generation



		Need strategic funding plan

		Share our Strength



		Competition for partners

		National Teacher Associations



		General economic conditions

		NRA



		

		National School Board Assn.



		

		Industry summit



		

		School boards, C & City schools, ASBO



		

		SNA’s allied partnership engagement plan



		

		Board composition (bylaws) – allow for more seats
















		SUSTAINABLE FUNDING (DEVELOPMENT)



		HEADWINDS

		TAILWINDS



		No staff dedicated to fund development

		New strategic plan



		Industry changes in where they take their business

		Access to foundation grant database



		Potential decrease in available funding

		Existing relationships (Walmart)



		No development committee

		Involve and reenergize stakeholders (Penny a Day)



		Thinking too small re. funding 

		Identify new funding partners



		Asking industry for money for both SNF and SNA

		Changing food industry—fewer folks in SN industry



		Focus on staying solvent

		Current industry



		Program complexities

		No development committee



		Lack of programs ready to be funded

		















		TRENDS & INNOVATION (nimble & agile)



		HEADWINDS

		TAILWINDS



		Ahead of time getting buy-in

		On cutting edge



		Changing regulations—moving target

		District profiles



		Conflicting donor agendas (e.g., NDC flavored milk study)

		SNA knowledge/staff



		$$$

		Many SNA members are innovators and we share



		Need more qualified staff

		Trend reports



		Too many priorities

		Operations report and other SNA research



		Time

		Relationship with USDA & NFSMI



		Access to SNA research staff?

		Relationship with industry



		Lack of mechanism to share information

		















		EDUCATION/SCHOLARSHIP



		HEADWINDS

		TAILWINDS



		Lack of funding—different generations

		Professional Standards



		Lack of knowledge they (scholarships) exist

		Cheaper delivery



		Competition between education deliveries—USDA, NFSMI, SNA, etc.

		Plenty of unused scholarships



		Lack of funding resources for development

		Expertise



		Lack of scholarship applicants

		New regulations driving demand



		No time by staff to market scholarships and offer second time

		New website in works



		No staff to implement

		Rising cost of formal education



		Clarity of roles—SNA, SNF, etc.

		Certification



		No money from districts

		



		Quality of scholarship applicants

		



		How to ID education needs for member segments (major cities)

		



		SNU sunset

		


























		TUESDAY, MAY 7th 





VIII. Brainstorming and Prioritizing Strategies

On the final day of the meeting, participants engaged in a multi-step process of brainstorming, clustering, and prioritizing possible strategic priorities.  Each proposed strategy was intended to move the organization directly toward one of its strategic pillars, reduce or overcome a headwind, leverage a tailwind, or some combination of these.  Note that there is some overlap and possible additional clustering  among strategies and that some strategies engage multiple pillars.  Also note that some strategies with few or no votes may represent “low-hanging fruit” that it makes sense to implement.  



		Possible Strategies:  Strong, Collaborative Relationships

		“Votes”



		1

		Annual SNA/SNF summit

		14



		2

		Partnership cluster:  Partnerships grid; Develop strategy to ID and develop strategic partners; collaborate with SNA to coordinate Allied Organization Plan; identify potential new partners whose mission closely matches SNF’s; bring the enemy to the table

		



14



		3

		Information-gathering cluster:  Assess projects our allies are working on and expand their reach (e.g., American Academy of Pediatrics); Use up-coming Industry Summit to gather information; identify our existing contacts

		

4



		4

		Board cluster:  Composition of Boards (ours and others) to grow Foundation; develop our reach and membership on other boards to build relationships

		3



		5

		Create a “gala” for corporate donors

		2



		6

		Map the existing network

		1



		7

		Coordination cluster:  Monitor, review, and respond to “wellness” activities by other organizations; create information-sharing platform for what others are doing

		0



		8

		Develop and prioritize wish list from partners

		0



		9

		Review business model (for staffing)

		0



		10

		Awareness/marketing cluster:  Develop a marketing plan to enhance SNF brand; develop an awareness campaign for industry members

		0










		Possible Strategies:  Sustainable Funding (Development)

		“Votes”



		1

		Development planning cluster:  Assess funding opportunities (where, who, how, etc.); designated fund developers (staff & Board); develop marketing plan as a result of strategic plan; assess/solve need for personnel support; implement current and probable funder list

		20



		2

		Grant writing expertise—develop grant writing opportunities

		15



		3

		SNF Board members serving on SNA Board

		6



		4

		Develop better materials to recognize donors

		4



		5

		Support Patron programs

		0



		6

		SNA Industry Relations have active role in fund development

		0



		7

		Rethink Annual Fund and enhance

		0



		8

		Reestablish a way for state affiliates to support Foundation annually

		0



		9

		Establish a Development Committee

		0



		10

		SNF present at all SNA meetings

		0



		11

		Take smart risks (e.g., hire grant writer)

		0







		Possible Strategies:  Trends & Innovation (nimble & agile)

		“Votes”



		1

		Trend Research Plan (roles, communication, collaboration)—who does what and how do we share?  Both inputs and outputs

		11



		2

		School Breakfast Symposium

		5



		3

		Partner resources cluster:  Utilize Patrons as a resource; utilize IAB as resource; utilize SNA Trend Setters as a resource

		5



		4

		Education Needs Assessment survey

		4



		5

		Develop a staffing assessment

		3



		6

		Clarify SNF’s role in research—do we want to expand it over time?

		3



		7

		Develop a strategy to maintain a proactive, rather than reactive, agenda

		3



		8

		Make SNF a priority in web redesign

		0



		9

		Leverage new partnership with NFSMI

		0



		10

		Identify research data needs

		0



		11

		Technology survey resurrection

		0



		12

		SNF Board to determine priorities

		0



		13

		Identify SN trends, challenges, opportunities that Foundation can develop programs or research to address

		0



		14

		Develop strategy to convert research to innovation

		0







		Possible Strategies:  Education/Scholarship

		“Votes”



		1

		Coordinate with SNA/other partners cluster:  Define “education” for SNA & SNF, including roles, priorities, and joint action plan; assessment of education needs/resource development and role between SNF/NFSMI (after clarification between SNF/SNA)

		21



		2

		Leverage relationships cluster:  Leverage USDA to enhance Standards training; leverage state agencies

		5



		3

		Should SNF be on Professional Standards Task Force?

		5



		4

		SNF person on SNA Education Committee

		4



		5

		Marketing plan for scholarships

		3



		6

		Needs assessment of major city districts

		2



		7

		Review/revise scholarship process

		0



		8

		Evaluate/gather data on delivery of info

		0



		9

		Develop formal “further ed” platform

		0



		10

		Brand scholarships on web page as “SNF”

		0



		11

		Align our education opportunities with Keys

		0





IX. Action Items

The following action items and responsibilities were identified during the meeting.  





		What?

		Who?

		By When?



		Documentation of session output

		C. Waisner

		3/21/13



		Prepare and circulate draft of SNF mission/vision/strategic pillars statements for Board comment

		????

		



		Develop appropriate metrics and/or targets for strategic pillars

		????
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APPENDIX:  Business Model Canvas



A business model describes the rationale of how an organization creates, delivers, and 

captures value.  It can be described through nine basic building blocks that show the logic of how a company intends to make money.  The nine blocks cover the four main areas of business: customers, offers, infrastructure, and financial viability.
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Left Canvas

Efficiency

Right Canvas

Value



















1. Customer Segments

Different groups of people or organizations an enterprise aims to reach and serve

· For whom are we creating value?

· Who are our most important customers?

2. Value Propositions

Descries the bundle of products and services that create value for a specific Customer Segment

· What value do we deliver to the customer?

· Which one of our customer’s problems are we helping to solve?

· Which needs are we satisfying?

· What bundles of products and services are we offering to each Customer Segment?

3. Channels

How a company communicates with and reaches its Customer Segments to deliver a Value Proposition

· Through which Channels do our Customer Segments want to be reached?

· How are we reaching them now?

· How are our Channels integrated?

· Which ones work best?

· Which ones are most cost-efficient?

· How are we integrating them with customer routines?

4. Customer Relationships

The type of relationships a company establishes with a specific Customer Segment

· What type of relationship does each of our Customer Segments expect us to establish and maintain with them?

· Which ones have we established?

· How costly are they?

· How are they integrated with the rest of our business model?

5. Revenue Streams

The cash a company generates from each Customer Segment (costs must be subtracted from revenues to create earnings)

· For what value are our customers really willing to pay?

· For what do they currently pay?

· How are they currently paying?

· How would they prefer to pay?

· How much does each Revenue Stream contribute to overall revenues?

6. Key Resources

The most important assets required to make a business model work

· What Key Resources do our Value Propositions require?

· Our Distribution Channels?

· Customer Relationships?

· Revenue Streams?

7. Key Activities

The most important things a company must do to make its business model work

· What Key Activities do our Value Propositions require?

· Our Distribution Channels?

· Customer Relationships?

· Revenue Streams?

8. Key Partnerships

The network of suppliers and partners that make the business model work

· Who are our Key Partners?

· Who are our key suppliers?

· Which Key Resources are we acquiring from partners?

· Which Key Activities do partners perform?

9. Cost Structure

All costs incurred to operate a business model

· What are the most important costs inherent in our business model?

· Which Key Resources are most expensive?

· Which Key Activities are most expensive?Source: Business Model Generation by Alexander Osterwalder and Yves Pigneur, Wiley 2010
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Value Propositions


==================


Love & enhance the lives of pets in shelters : null






"Customer" Segments


===================


Donors : null


Local Animal Shelters : null






Channels


========


Family & Friends : null


Local PR : null


Personal visits : null






"Customer" Relationships


========================


Kindred Spirits : null


Trusted Supporter : null






Key Resources


=============


Assemblers : null


Contact list : null


Fabric : null


Tools : null


Work space : null






Key Activities


==============


Assembly : null


Delivery : null


Outreach/ communications : null


Recruit donors : null






Key Partnerships


================


Fabric suppliers : null


Local news media : null






Revenue Streams


===============


Cash donations : null


Free : null






Cost Structure


==============


Annual report to donors : null


Fabric inventory : null


Labor costs : null


Marketing flyer : null


Transportation costs : null
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National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast

 

 

Page 862



255. SNF/SNA joint meeting at ANC

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: fords@manateeschools.net <fords@manateeschools.net>, Scott Swogger

<SSwogger@accutemp.net>, Donna Martin (dmartin@burke.k12.ga.us)

<dmartin@burke.k12.ga.us>, Mary Begalle <Mary.Begalle@schwans.com>,

Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>, Connie Mueller

(muellerc28@gmail.com) <muellerc28@gmail.com>, Leah Schmidt

<Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Seymour, Danny <dseymour@schoolnutrition.org>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Balla, Deborah <DBALLA@schoolnutrition.org>

Sent Date: Jun 17, 2013 17:39:48

Subject: SNF/SNA joint meeting at ANC

Attachment:

We are planning for ANC and the joint SNA/SNF board meeting on Friday, July 12 in Kansas City

to talk about SNF strategic planning session and intersections between the two organizations.

 

 

Can you confirm via response to this email, if you will be attending this meeting so we can

make final plans?  

 

In addition, we are trying to schedule the SNF board meeting before the end of the fiscal year (July

31).  The first set of sates we sent out didn’t result in a date where we had a quorum.  We will

circulate another set of dates for review.

 

 

Best,

 

Julie

 

 

 

Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 
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Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast
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256. Re: SNF 50th logo- vote for your favorite

From: Connie Mueller <muellerc28@gmail.com>

To: Abrera, Julie <jabrera@schoolnutrition.org>

Cc: Scott Swogger <SSwogger@accutemp.net>, Donna

Martin(dmartin@burke.k12.ga.us) <dmartin@burke.k12.ga.us>, Mary Begalle

<Mary.Begalle@schwans.com>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Sandra Ford <fords@fc.manatee.k12.fl.us>,

Leah Schmidt <Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Seymour, Danny <dseymour@schoolnutrition.org>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Jun 05, 2013 20:44:15

Subject: Re: SNF 50th logo- vote for your favorite

Attachment:

I vote for #3 too.  Connie  

 

Sent from my iPad 
 
On Jun 5, 2013, at 4:22 PM, "Abrera, Julie" <jabrera@schoolnutrition.org> wrote:  
 

Hello.

 

 

As we discussed at the strategic planning session, SNF will be celebrating its 50th anniversary in

FY13-14.  

 

To help celebrate, we have created three different logo looks to use during the year to celebrate

and promote 50 years of SNF.  

 

These three looks are attached in the PDF document.  

 

Please take a moment to look at the logos and vote for your favorite.  The selected logo version

will be introduced at ANC and help us kick off a year of celebration.

 

 

Please vote by return email and indicate your choice – 1, 2 or 3.  Each version has two related

looks that we can use interchangeably for flexibility in placement, depending on the use.

 

 

Please respond by Friday, June 7th.   As soon as we have the results, we will let you know!
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Best,

 

Julie

 

 

Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast

 

 

<SNF 50th logo choices.pdf> 
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257. Re: SNF 50th logo- vote for your favorite

From: Donna Martin <dmartin@burke.k12.ga.us>

To: SSwogger@accutemp.net, mlsdls8@aol.com, fords@fc.manatee.k12.fl.us,

muellerc28@gmail.com, Leahs@hickmanmills.org,

Ami.N.Childers@pepsico.com, dseymour@schoolnutrition.org,

jabrera@schoolnutrition.org, PMONTAGUE@schoolnutrition.org,

Mary.Begalle@schwans.com

Cc: DBALLA@schoolnutrition.org

Sent Date: Jun 05, 2013 20:31:33

Subject: Re: SNF 50th logo- vote for your favorite

Attachment:

I vote for #3!

 

Donna S. Martin, EdS, RD, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

>>> "Abrera, Julie" <jabrera@schoolnutrition.org> 06/05/13 17:21 PM >>>

Hello.

 

As we discussed at the strategic planning session, SNF will be celebrating its 50th anniversary in

FY13-14.

 

To help celebrate, we have created three different logo looks to use during the year to celebrate

and promote 50 years of SNF.

 

These three looks are attached in the PDF document.

 

Please take a moment to look at the logos and vote for your favorite.  The selected logo version

will be introduced at ANC and help us kick off a year of celebration.

 

Please vote by return email and indicate your choice - 1, 2 or 3.  Each version has two related

looks that we can use interchangeably for flexibility in placement, depending on the use.
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Please respond by Friday, June 7th.   As soon as we have the results, we will let you know!

 

Best,

Julie

 

Julie Abrera

Director

School Nutrition Foundation

120 Waterfront Street

Suite 300

National Harbor, MD 20745

301-686-3100 x181

301-686-3115 (fax)

jabrera@schoolnutrition.org<mailto:jabrera@schoolnutrition.org>

Facebook:  School Nutrition Foundation

Twitter:  Beyondbreakfast
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258. SNF 50th logo- vote for your favorite

From: Abrera, Julie <jabrera@schoolnutrition.org>

To: Scott Swogger <SSwogger@accutemp.net>, Donna Martin

(dmartin@burke.k12.ga.us) <dmartin@burke.k12.ga.us>, Mary Begalle

<Mary.Begalle@schwans.com>, Childers, Ami N {FLNA}

<Ami.N.Childers@pepsico.com>, Sandra Ford <fords@fc.manatee.k12.fl.us>,

Connie Mueller (muellerc28@gmail.com) <muellerc28@gmail.com>, Leah

Schmidt <Leahs@hickmanmills.org>, Marcia Smith (mlsdls8@aol.com)

<mlsdls8@aol.com>, Seymour, Danny <dseymour@schoolnutrition.org>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: Balla, Deborah <DBALLA@schoolnutrition.org>

Sent Date: Jun 05, 2013 17:22:37

Subject: SNF 50th logo- vote for your favorite

Attachment: SNF 50th logo choices.pdf

Hello.

 

 

As we discussed at the strategic planning session, SNF will be celebrating its 50th anniversary in

FY13-14.  

 

To help celebrate, we have created three different logo looks to use during the year to celebrate

and promote 50 years of SNF.  

 

These three looks are attached in the PDF document.  

 

Please take a moment to look at the logos and vote for your favorite.  The selected logo version

will be introduced at ANC and help us kick off a year of celebration.

 

 

Please vote by return email and indicate your choice – 1, 2 or 3.  Each version has two related

looks that we can use interchangeably for flexibility in placement, depending on the use.

 

 

Please respond by Friday, June 7th.   As soon as we have the results, we will let you know!

 

 

Best,

 

Julie
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Julie Abrera

 

Director

 

School Nutrition Foundation

 

120 Waterfront Street 

Suite 300

 

National Harbor, MD 20745

 

301-686-3100 x181

 

301-686-3115 (fax)

 
jabrera@schoolnutrition.org

 

Facebook:  School Nutrition Foundation

 

Twitter:  Beyondbreakfast
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259. Daily News: Monday, June 3, 2013

From: Academy of Nutrition and Dietetics' Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RD LD <DMartin@burke.k12.ga.us>

Sent Date: Jun 03, 2013 11:03:44

Subject: Daily News: Monday, June 3, 2013

Attachment:

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

Please note that some publications may require registration or a subscription to access online

content.

 

Adding dip to veggies gets kids to eat more 

http://www.reuters.com/article/2013/05/31/us-health-kids-vegetable-idUSBRE94U12220130531 

Source: Journal of the Academy of Nutrition and Dietetics 

http://www.andjrnl.org/article/S2212-2672(13)00304-3/abstract

 

Grrrreat! Is America's sweet tooth finally being tamed? 

http://www.usatoday.com/story/money/business/2013/06/02/sweet-tooth-npd-group-harry-balzer-

coke-pepsi-kelloggs-general-mills/2328015/

 

Gaining weight at work? You're not alone 

http://www.usatoday.com/story/news/nation/2013/05/31/workplace-weight-gain/2378085/

 

Meatless Mondays may be on school menu 

http://www.utsandiego.com/news/2013/may/31/meatless-mondays-on-menu-for-sd-schools/

 

Caffeine and kids: A safe mix? 

http://www.chicagotribune.com/health/ct-met-caffeinated-kids-20130603,0,6735282.story

 

Slew of new caffeinated food products has FDA jittery 

http://www.washingtonpost.com/national/health-science/slew-of-caffeinated-food-products-has-

fda-jittery/2013/06/01/2b9049ce-c479-11e2-914f-a7aba60512a7_story.html

 

Coming soon? Nutritional labels on alcohol 

http://www.usatoday.com/story/money/business/2013/06/01/nutritional-labels-alcohol/2380465/
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Healthy Weight Commitment Foundation Weve delivered on promise to cut calories in the

marketplace 

http://www.foodnavigator-usa.com/Manufacturers/Healthy-Weight-Commitment-Foundation-We-

ve-delivered-on-promise-to-cut-calories-in-the-marketplace 

Related Resource: Academy of Nutrition &Dietetics 

http://www.eatright.org/Media/content.aspx?id=6442476718

 

Go Veggie Food allergies are becoming part of the mainstream now 

http://www.foodnavigator-usa.com/Manufacturers/Go-Veggie-Food-allergies-are-becoming-part-of-

the-mainstream-now

 

European Union urges testing of U.S. wheat imports for unapproved Monsanto strain 

http://www.washingtonpost.com/business/economy/european-union-urges-testing-of-us-wheat-

imports-for-unapproved-strain/2013/05/31/eaaefcdc-c9fc-11e2-8da7-d274bc611a47_story.html

 

Registered Dietitians in the News

 

The Importance of Calcium 

(Marcia Crawford, RD featured) 

http://www.indianasnewscenter.com/insight/Registered-Dietitian-Marcia-Crawford---The-

Importance-of-Calcium-209683051.html?vid=a

 

Recruit some fruit to guard your health 

Vitamins, antioxidants, lycopene provide defense against disease 

 (By Elizabeth Cole, RD quoted) 

http://www.desmoinesregister.com/article/20130603/LIFE/306030013/1175

 

5 tips for a healthier salad 

(Amy Moore, RD &Shaynee Roper, RD both quoted) 

http://www.omaha.com/article/20130603/LIVEWELL25/706039980

 

MORE than 150 people turned out for a special coeliac awareness day at Worthing Hospital. 

(Heidi Heddings, RD quoted) 

http://www.littlehamptongazette.co.uk/news/coeliac-awareness-at-worthing-hospital-1-5134378

 

Registered dietitian Keri Gans shares healthy meal options from the freezer section 

(Keri Gans, RD featured) 

http://pix11.com/2013/05/31/registered-dietician-keri-gans-shares-healthy-meal-options-from-the-

freezer-section/#axzz2V9rfjQF0

 

Trying to eat healthy? Here are 12 'perfect' foods 

(Lori Graff, RD quoted) 
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http://www.desmoinesregister.com/article/20130603/LIFE/306030011/1042

 

Confusion about nitrate consumption persists 

Preservative found in hot dogs, bacon, pepperoni 

(Alyssa Lavoie, RD quoted) 

http://www.seacoastonline.com/apps/pbcs.dll/article?AID=/20130602/LIFE/306020316/-

1/NEWSMAP

 

How to keep the beer, hold the belly 

 (Rebecca Beaudoin, RD quoted) 

http://www.omaha.com/article/20130603/LIVEWELL25/706039994/1161

 

Potatoes much healthier than you might think 

(By Leslie Beck, Dietitian/Canada) 

http://www.theglobeandmail.com/life/health-and-fitness/ask-a-health-expert/potatoes-much-

healthier-than-you-might-think/article12297402/

 

The Academy does not have editorial or other control over the contents of the 

referenced Web sites, is not responsible for the opinions expressed by the authors 

of listed articles and does not endorse any product or service. 

The Academys Position Papers and Practice Papers are available at: 

http://www.eatright.org/positions/

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY® 

For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=20894

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-20894-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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260. April 2013 SNF Financials

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: May 31, 2013 19:37:49

Subject: April 2013 SNF Financials

Attachment: SNF April 2013 financials board.pdf

 

Attached are the April 2013 SNF financials for your review.  If you have any questions, please let

me or Kim Williams know.  

 

We are finalizing the plans for our joint meeting with the SNA Board at ANC on Friday, July 12th

from 12pm – 4pm, beginning with lunch.  Julie and I are taking the notes from the meeting with

Cynthia and pulling together a draft Strategic Plan for the Board to review.

 

 

We have asked Cynthia Waisner to facilitate the discussion between the two boards as we talk

about the outcomes of SNF’s strategic plan and where the intersections are between our two

organizations.

 

 

As you make your ANC plans, please plan to arrive in Kansas City in time for the meeting on that

Friday.  As we the date comes closer, I will send more information.

 

 

If you haven’t already, please be sure to respond to the Doodle poll for our board call in June.

 

 

 

 

Patti Montague, CAE

 

Chief Executive Officer
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SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Follow SNA on Facebook and Twitter

 
www.facebook.com/SchoolNutritionAssociation

 
www.twitter.com/SchoolLunch
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261. samples

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: 'Cleta Long (clong@bibb.k12.ga.us)' <clong@bibb.k12.ga.us>,

'andrea.thomas@hallco.org' <andrea.thomas@hallco.org>, 'Jennifer B. Davis

(Davis.Jennifer.B@muscogee.k12.ga.us)'

<Davis.Jennifer.B@muscogee.k12.ga.us>, 'dmartin@burke.k12.ga.us'

<dmartin@burke.k12.ga.us>, meredith.potter@hcbe.net

<meredith.potter@hcbe.net>

Sent Date: May 29, 2013 15:03:11

Subject: samples

Attachment: RF Tostitos 16 oz (18793) SIGNED 3-25-13.pdf
RF Tostitos  875 oz  (18792) signed 3-25-13.pdf

Ladies

 

I had a surplus of the new reduced fat Tostitos, so I sent you each a case to try.

They are available in single serve bags, and bulk bags.

They are whole grain.

We have a $2 off a case promotion for most of the first semester, so let me know if you liked them.

 

Have a great summer.

Susan

 

Susan Wickizer Blank

PepsiCo Education Manager-Georgia

423.838.2003 cell

423.517.8618 office

susan.wickizer@pepsico.com
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RF Tostitos® Tortilla Chips – 16 oz. (28 g.)  
 


 In-Market As Early As March 3, 2013 
 


Nutrition Facts 
Serving Size   1 oz (28g/About 13 chips) 


Servings Per Container  16 


Amount Per Serving 


Calories     


  140  


Calories from Fat    45  


%Daily Value* 


Total Fat 5g   8% 


    Saturated Fat  0.5g    3% 


   Trans Fat 0g   


Cholesterol 0mg  0% 


Sodium 120mg  5% 


Total Carbohydrate 20g  7% 


     Dietary Fiber 2g  9% 


     Sugars 0g   


Protein 2g    


Vitamin A      0% 


Vitamin C   0% 


Calcium    2% 


Iron    2% 


Vitamin E    4% 


Thiamin    2% 


Riboflavin    0% 


Niacin    0% 


Vitamin B6    6% 


*Percent Daily Values are based on a 2,000 
calorie diet. Your daily values may be higher or 
lower depending on your calorie needs. 
 Calories: 2,000 2,500 


Total Fat Less than  65g 80g 
  Sat Fat Less than  20g 25g 
Cholesterol Less than  300mg 300mg 
Sodium Less than  2,400mg 2,400mg 
Total 
Carbohydrate 


 300g 375g 


  Dietary 
Fiber 


 25g 30g 


Calories per gram: 


Fat 9 Carbohydrate 4  Protein 4 


 


I verify the above information is accurate 


as of 3/25/13.   


 
 


 
 


  


Ingredients:   
 
Whole Corn, Corn, Vegetable Oil (Corn, Sunflower and/or 
Canola Oil), and Salt. 


 
Case UPC 000-28400-18793-0 


 
Bag UPC 0-28400-16563-1 


 
Case Pack 8/16 oz. bags  


 
Kosher Status pending 


 
AHG Compliant Yes- E, M, H 


Healthier US Schools Compliant  


Competitive Foods 


(Bronze, Silver & Gold Awards) Yes  


Healthier US Schools Compliant 


Competitive Foods 


(Gold Award of Distinction) Yes  


 Meets USDA definition of Whole 


Grain Rich Yes  


Contains the FDA Whole Grain 


Claim  Yes  


Grain/Bread Equivalents 1.5 oz. eq.  


 Weight of Grain 24 g 


Document Updated 3/25/13 


  


 





RF Tostitos 16 oz (18793) SIGNED 3-25-13.pdf




 


RF Tostitos® Tortilla Chips – .875 oz. (24.8 g) 


 
In-Market As Early As March 3, 2013 


 


Nutrition Facts 
Serving Size   1 package 


Servings Per Container  1 


Amount Per Serving 


Calories     


  120  


Calories from Fat    40  


%Daily Value* 


Total Fat  4.5g   7% 


    Saturated Fat  0.5g    3% 


   Trans Fat 0g   


Cholesterol 0mg  0% 


Sodium 105mg  4% 


Total Carbohydrate 18g  6% 


     Dietary Fiber 2g  8% 


     Sugars 0g   


Protein 2g    


Vitamin A      0% 


Vitamin C   0% 


Calcium    2% 


Iron    2% 


Vitamin E    2% 


Thiamin    2% 


Riboflavin    0% 


Niacin    0% 


Vitamin B6    4% 


*Percent Daily Values are based on a 2,000 
calorie diet. Your daily values may be higher or 
lower depending on your calorie needs. 
 Calories: 2,000 2,500 


Total Fat Less than  65g 80g 
  Sat Fat Less than  20g 25g 
Cholesterol Less than  300mg 300mg 
Sodium Less than  2,400mg 2,400mg 
Total 
Carbohydrate 


 300g 375g 


  Dietary 
Fiber 


 25g 30g 


Calories per gram: 


Fat 9 Carbohydrate 4  Protein 4 


 
I verify the above information is accurate as of 


3/25/13.    
 


 
 


 Ingredients:   


Whole Corn, Corn, Vegetable Oil (Corn, Sunflower and/or 
Canola Oil), and Salt.  


No Preservatives. 


 
Case UPC 000-28400-18792-3 


 
Bag UPC 0-28400-16562-4 


 
Case Pack 104/.875 oz.  


 
Kosher Status Pending  


 
AHG Compliant Yes – E, M, H 


Healthier US Schools Compliant  


Competitive Foods 


(Bronze, Silver & Gold Awards) Yes  


Healthier US Schools Compliant 


Competitive Foods 


(Gold Award of Distinction) Yes  


 Meets USDA Whole Grain Rich 


Definition  Yes  


Contains the FDA Whole Grain 


Claim  Yes  


Grain/Bread Equivalents 


(16 g/serving)  1.25 oz. eq.  


 Weight of Grain 21 g 


Document Updated 3/25/13 


  


All products are accurately labeled with the most current information however, since the ingredients are subject to change at any time, we 
recommend you check the label on the specific product for the most current and accurate information. 


 





RF Tostitos  875 oz  (18792) signed 3-25-13.pdf



262. Doodle: Link for poll "SNF Board Conference Call"

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

mary.begalle@schwans.com <mary.begalle@schwans.com>, Ami Childers

<ami.n.childers@pepsico.com>, Sandra Ford <fords@manateeschools.net>,

Leah Schmidt <leahs@hickmanmills.org>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, Marcia Smith <mlsdls8@aol.com>

Cc: Seymour, Danny <dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>

Sent Date: May 29, 2013 11:46:49

Subject: Doodle: Link for poll "SNF Board Conference Call"

Attachment:

Hello Everyone:

 

Below is the link to Doodle for the School Nutrition Foundation Board Conference Call poll.  Please

complete the poll as soon as possible.

 

http://www.doodle.com/cxi3uh85fh4cfkuc

 

Sincerely,

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115

www.schoolnutrition.org
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263. Pizza Meal

From: Groupon <noreply@r.groupon.com>

To: dmartin@burke.k12.ga.us

Sent Date: May 23, 2013 10:53:30

Subject: Pizza Meal

Attachment:

Groupon Your Daily Augusta Groupon   |    Go to Groupon.com   |    Personalize this email  

Be sure to add us to your address book or safe sender list so our emails get to your inbox. Learn

how. Get better deals Donna S. here are your daily deals for Augusta Pizza Meal Hungry Howie’s

— Evans 5 miles from Home 

Signature flavored-crust pizzas offer a choice of eight doughy foundations, complemented by

cheesy bread and Pepsi products 
View Deal  $30.78  $15  60-Minute Massages Introductory Rock Climbing Riverside Ergogenics
Medical Massage North Augusta (5 miles from Home) CrossFit 4 Everyone Augusta (3 miles from
Home) Over 200 bought   $70 $35 View  $35 $15 View   Custom-Printing Services Eyewear
Vistaprint Online Deal  Stanton Optical Augusta (3 miles from Home) Over 100 bought   $70 $17
View Over 200 bought   $200 $50 View   Online Meal Planning Custom Photo Books eMeals
Online Deal  Photobook America Online Deal  Over 50 bought   $58 $29 View  $100 $29 View   
Online Photography Class IT Network Cisco Training flying photo school Online Deal  IT University
Online Online Deal   $97 $29 View  $3295 $99 View  See all Augusta deals Zumba for Wii or
Kinect Online Deal  Cubic Zirconia Stud Earrings Online Deal  Over 500 bought   $39.99 $26.99
View Over 950 bought   $179.97 $7.99 View Down-Alternative Pillow 2-Pack Online Deal  30"x20"
Motivational Prints Online Deal  Over 150 bought   $84.99 $39.99 View  $139.99 $49.99 View 
See all Goods deals » Don't See Any Deals You Want? Tell us what you like and we'll pick the
right deals for you. Get Better Deals 
in less than 29 seconds  Need help? Have feedback? Feel free to contact us. To feature your
business on Groupon, get started at GrouponWorks.  
 
You are receiving this email because dmartin@burke.k12.ga.us is signed up to receive Groupon
communications. If you wish to change your preferences for receiving future Daily Deal emails,
including unsubscribing, you can click here and tell us how often you want to receive them. If you'd
like to modify your other email subscriptions, click here to access your subscription center.
Delivered by Groupon 600 W. Chicago Avenue, Suite 400, Chicago, IL 60654, USA To purchase a
deal listed in this email, click the link or deal image to visit the deal's page on the Groupon
website. Next, click the "Buy!" button and proceed through checkout. After your purchase is
complete, you'll receive an email confirmation with instructions on how to retrieve your actual
voucher. Neither this email nor the purchase confirmation email is a valid Groupon voucher.  
 
Privacy Statement 
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264. WAT-AAH! Turns 5 TODAY!

From: WAT-AAH! <wataahblog@gmail.com>

To: dmartin@burke.k12.ga.us

Sent Date: May 22, 2013 09:41:09

Subject: WAT-AAH! Turns 5 TODAY!

Attachment:

Celebrating its fifth year in the marketplace TODAY May 22nd, WAT-AAH!, one of the fastest

growing functional bottled water in the industry, continues its aggressive distribution

nationwide with authorization in significant chain accounts including Harris Teeter (Southeast),

Ingles (Southeast), Hannaford (New England), Price Chopper (Northeast), Big Y (New England),

Sweetbay (Florida), ACME (Mid-Atlantic), Acme Fresh Market (Ohio) and Farm Fresh (Virginia).

WAT-AAH! is also available in major retail outlets such as Kroger and its banners (Dillons, Fred

Meyer, Fry's, King Soopers, QFC, Ralph's and Smith's), Ahold subsidiaries (Stop &Shop, Giant-

Landover and Giant-Carlisle), Shaw's, Giant Eagle, BI-LO, Albertsons, ShopRite, Food Lion,

Whole Foods Markets as well as school districts across the country. In addition, the brand is

currently distributed through UNFI, Nature's Best, KeHe, C&S Wholesale Grocers along with

various DSDs (Central Beverages, g.housen, Great States/Blue Coast Beverages, Matagrano Inc.

and Preferred Beverage to name a few), as well as food service providers and vending machine

companies nationwide.

 

 

WAT-AAH! continues to spread its positive message of maintaining a healthy lifestyle and playing

an influential role in the fight against childhood obesity. The brand leads the organization of the

"Move Your Body" campaign, one of the most popular and successful initiatives supporting the

First Lady Michelle Obama's Let's Move! program. With "Move Your Body," WAT-AAH! recruits

and encourages schools year round to regularly utilize the exercise routine, recorded and

choreographed by Beyonce for Let's Move!, and on the first week of May, the company

spearheads its nationwide anniversary celebration. This year, a PSA video kicked off  a very

successful campaign, which resulted in over 300,000 students and a number of entertainment and

sports celebrity participants, national media coverage generating over 120 million impressions and

most importantly, a formal acknowledgement and congratulatory letter from the First Lady Michelle

Obama for the "Move Your Body" initiative and the company's dedication to promote the health

and wellness to today's kids.

 

 

The brand is committed to building positive imagery around health and drinking water. Through

relevant consumer touch points like music, sports, entertainment and social media, WAT-AAH!

has made drinking water less boring and "cooler" in the eyes of children. Some of WAT-AAH!'s

major initiatives have included product integration in The Wanted's highly anticipated music video,

"Walks Like Rihanna," and several unique and popular social media initiatives such as the "Blame
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It On The SUG-AAH!" contest, "Show Me WAT-YOU-GOT!" kid-talent competition and "WAT-AAH!

Ride" for the teen skateboarding crowd. Additionally, WAT-AAH! was recently recognized by

Billboard Magazine as one of the brands leading the trend in promoting healthy beverages with

music celebrities. The brand has partnered with celebrities such as Nick Cannon, Carly Rae

Jepsen, Mindless Behavior, Austin Mahone, Willow Smith, Jonas Brothers, Disney's Bella Thorne

and many others. Furthermore, WAT-AAH! has been growing it's NFL/NBA partnerships and has

worked alongside athletes such as Marques Colston of the New Orleans Saints, Pat Peterson of

the Arizona Cardinals, Calvin Johnson of the Detroit Lions, Steve Nash of the Los Angeles Lakers

and Lou Williams of the Atlanta Hawks to promote charities focusing on health, education and

physical activity.

 

 

"The growth and acceptance of our brand in the market is strong and means one thing, that

today's generation of kids do want and will choose healthier options. If it is marketed the right way,

they will even go for the most boring product of all -- WATER," says Rose Cameron CEO and

Founder of WAT-AAH!. "We are motivated to keep going and to continue our relentless approach

to champion what we believe is the most important agenda for the children of this country today --

their health," she adds.

 

 

Forbes Magazine recently covered the brand in the article, "A New York Mom Outsmarts Coke

and Pepsi," pointing out its timely health proposition, smart marketing and growing success at the

retail level including schools. In fact, WAT-AAH! is one of the fastest growing functional bottled

water brands in the industry, experiencing an annual growth rate of over 230%. Founded by Rose

Cameron, WAT-AAH! was created after she learned an alarming fact that today's generation of

kids are predicted to have a shorter life expectancy than their parents due in large part to

childhood obesity. Inspired by her two boys and armed with 20+ years of experience in brand

building and developing successful national marketing campaigns for various industries, they

worked together to design WAT-AAH!'s screaming boy logo and its first line of premium functional

products containing absolutely no sugar, flavor or colorings, which entered the market in 2008.

 
 
Forward this email

This email was sent to dmartin@burke.k12.ga.us by wataahblog@gmail.com |  
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. 

WAT-AAH! | 133 W 25th ST | Fl 9W | NEW YORK | NY | 10001 
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265. GCNF response to 5/2/2013 memo

From: Davies, Erica <edavies@schoolnutrition.org>

To: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

Cc: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'fords@manateeschools.net' <fords@manateeschools.net>,

'leahschmidt@hickmanmills.org' <leahschmidt@hickmanmills.org>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

'mary.begalle@schwans.com' <mary.begalle@schwans.com>,

'ami.n.childers@pepsico.com' <ami.n.childers@pepsico.com>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, 'mlsdls8@aol.com'

<mlsdls8@aol.com>, Seymour, Danny <dseymour@schoolnutrition.org>,

Abrera, Julie <jabrera@schoolnutrition.org>, Abbi Trebilcock

<atrebilcock@ofwlaw.com>, Carol Shelley <cshelley@solae.com>, Caroline

Oleary <caroline.oleary@tufts.edu>, Daniel Silva Balaban

<daniel.balaban@wfp.org>, Dr. Eileen Kennedy <Eileen.Kennedy@tufts.edu>,

Emmanuel Ohene Afoakwa <e_afoakwa@yahoo.com>, Fatima Calcuttawalla

<Fatima.Calcuttawalla@fcps.edu>, Gene White <wgw@whidbey.com>, Jim

Clough <jim.clough@schwans.com>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Julie Calvin

<Julie.Calvin@schwans.com>, Lloyd Le Page <lloyd@heartlland-global.com>,

Marshall Matz <mmatz@ofwlaw.com>, Mary Marulli

<MCMARULLI@PARTNERS.ORG>, Michele Fite <mfite@solae.com>, Penny

McConnell <Penny.McConnell@fcps.edu>, Ronald Kleinman

<rkleinman@partners.org>, Garnett, Stan <sgarnett@schoolnutrition.org>,

Stan Garnett <esgarnett@cox.net>, Susan Neely <sneely@ameribev.org>,

Thornton, Janey <Janey.Thornton@osec.usda.gov>, Ulla Holm

<Ulla.Holm@tetrapak.com>, Becky Domokos-Bays <becky.domokos-

bays@acps.k12.va.us>, Beth Egan <bethegan@psu.edu>, Cheryl Goffus

<cheryl.goffus@ag.state.nj.us>, Cindy Brooks

<cbrooks@seymourschools.org>, Gary Vonck <gvonck@kisales.com>, Gay

Anderson <gay.anderson@k12.sd.us>, Jean Ronnei <jean.ronnei@spps.org>,

Jill Vincent <jill.vincent@usd253.net>, Leah Schmidt

<leahs@hickmanmills.org>, Linda Aljets <laljets@woodburnsd.org>, Linda

Eichenberger <eichenberger_l@ohlsd.org>, Lynn Harvey

(lynn.harvey@dpi.nc.gov) <lynn.harvey@dpi.nc.gov>, Marilyn Moody

<mbmoody@wcpss.net>, Melanie Konarik <melaniek@springisd.org>, Nancy

Thatcher <gagathatch@gmail.com>, Sandra Ford

<fords@manateeschools.net>, Sheila Parisien <parisiens@mersd.org>,

Wanda Grant <wgrant@psusd.us>

Sent Date: May 15, 2013 11:36:45

Subject: GCNF response to 5/2/2013 memo
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Attachment: Memo_GW_May 15.pdf
GCNF Organization Overview_REVFINAL.pptx

Dear Patti:

 

 

On behalf of GCNF President, Gene White, please find important correspondence related to your

May 2, 2013 memo, with the referenced attachment.  

 

If you have any questions, do not hesitate to let me know.

 

 

Best,

 

Erica 

 

Erica Davies

 

Senior Program Manager

 

Global Child Nutrition Foundation

 

120 Waterfront Street, Suite 300

 

National Harbor, MD  20745

 

(800) 877-8822, ext. 104

 

(301) 686-3100, ext. 104

 

fax: (301) 686-3115

 

 
www.gcnf.org 
www.facebook.com/gcnfoundation 
www.twitter.com/gcnfoundation 
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MEMORANDUM 


 


May 15, 2013 


 


TO:  Patti Montague, CEO, SNA 


FROM: Gene White, President, GCNF  


RE:  Response to 5/2/2013 Memo 


_________________________________________________________________ 


 


Dear Patti:  


 


Thank you for your memo proposing a merger of the Global Child Nutrition Foundation 


and the School Nutrition Foundation.  Our Board of Directors has met and agreed that we 


should further explore your proposal.  We have asked Stan Garnett, GCNF Executive 


Director, to work with you and/or your designees to develop more details of how the 


merger would work.  Some of the specific questions that we believe are of interest to both 


our organizations relate to governance, staffing, budgets, and the future of GCNF’s 


signature programs, namely the Gala and the Forum.  We hope that you and Stan could 


have a proposal completed no later than the middle of July.  This will give both the 


GCNF and SNA Board of Directors the opportunity to review and discuss it prior to 


August 4, when the current affiliation agreement governing our business relationship is 


set to expire. 


 


As you may recall, the GCNF Board agreed at its meeting in March that we should also 


explore some type of alignment with a university.   We developed a presentation [see 


attached] and began the outreach to a priority list of land grant institutions that were 


recommended by Ambassador Ken Quinn, Director of the World Food Prize.  We have 


been extremely gratified at the keen interest expressed by several of those institutions, 


and already have follow up meetings with them scheduled in June.    


 


I share this activity with you for two reasons.  First, we deeply value our relationship with 


SNA, and believe that it is only right that we give you the respect you deserve by 


operating in a totally transparent and professional manner.  In addition, we believe that an 


affiliation between GCNF and a university could also yield benefits for SNA.  Please 


know that we are grateful for all the support that SNA has given us over the years.  We 


are respectful of and share the SNA Board of Director’s desire to resolve the question of 


GCNF’s future, and are working as rapidly as possibly to do so.  We intend to have the 


information we need to make some decisions before August 4.  Please let me know if you 


have any questions or concerns.  We welcome your counsel and that of the SNA Board of 


Directors.   







 


Respectfully,   


 


 
Gene White, MS, RD, SNS 


President 


Global Child Nutrition Foundation 


 


 


Attachment  


 


 


Cc: GCNF Board of Directors 


SNA Board of Directors 


 SNF Board of Directors 
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Global Child Nutrition Foundation

Overview & Programs
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Our Mission:

“Expand opportunities for the world’s children to receive adequate nutrition for learning and achieving their potential”





Our Vision:

“A world in which hunger is not a barrier to children learning”







Our Vision & Mission
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870 million people worldwide do not have enough to eat

66 million primary school-age children attend class hungry across the developing world

One out of six children in developing countries is underweight

School feeding programs proven to feed and educate poor children, as well as assist their families

Governments in all countries eager to provide food at some scale to its students

Programs tend to be lacking resources in those impoverished areas that need school feeding the most



The Need
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Established in 2006 to build sustainable country-owned and -operated school feeding programs in developing countries

International branch of the School Nutrition Association

Board of Directors represents national and international leaders in child nutrition

Together, share knowledge and experience in global policy development and the operation and management of school feeding programs

GCNF History
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GCNF helps countries design and implement cost-effective and sustainable school feeding programs through: 

Policy development 

Capacity building & technical assistance

Network building from country to country

Hosting school feeding tours & education sharing in the USA

Linking school feeding to local food production

Research





How GCNF Fills this Need
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Improves children’s health

Vastly improves academic achievement & increases attendance

Helps establish greater social equality

More girls attend school

Provides a social safety net for children who may not get enough to eat at home

Helps countries improve their economies by linking programs to local agricultural production 



Why School Feeding Works
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Our credibility and ability to bring country leaders together to establish sustainable school feeding programs

Relationships established worldwide

Success stories in Ghana, Mali, Malawi, Angola and China

Partnerships with pre-eminent leaders in food policy and production around the world –World Food Programme, PCD, JAM, DuPont Nutrition & Health, Tetra Pak, etc.

Deep ties to food service professionals in U.S. – cutting edge knowledge base and professional volunteer force









Our Value Proposition
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Our Impact
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Global Child Nutrition Forum

Premiere school feeding capacity building event, held annually	

GCNF produced School Feeding Toolkit





Examples of Major Projects



Country Specific Projects

Angola

China





DuPont Centre of Excellence
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GCNF’s flagship program 

Started as a grass roots effort while at SNA

Since 1997, the Forum has brought together governmental and nongovernmental leaders, including representatives from the U.N. World Food Programme, World Bank, PVOs, civil society and the private sector, from more than 85 countries

In 2012, 200 attendees represented 22 countries 

Attendees convene annually for technical assistance training, program planning, networking opportunities, and a day-long School Feeding Toolkit workshop



Global Child Nutrition Forum
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Designed to assist countries in 
developing a national, sustainable 
school feeding program

Produced in English, French, 
Spanish, Portuguese and 
Mandarin Chinese



GCNF’s School Feeding Toolkit
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The objectives of the Toolkit are to:

Develop a plan to create or expand a sustainable school feeding program unique to each country’s needs 

Prioritize actions needed to achieve government and community commitment and capacity

Identify resources needed to implement country plan

Establish national and international school feeding networks







GCNF’s School Feeding Toolkit (cont’d)



















Would be nice to bring a toolkit to presentation to show.
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Global Forum 2009



School feeding field trip – Stellenbosch, South Africa
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Global Forum 2010





School feeding field trip – Accra, Ghana
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Global Forum 2011

School feeding field trip – Nairobi, Kenya
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Global Forum 2012

School feeding field trip – Addis Ababa, Ethiopia
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Angola School Feeding 

GCNF is a sub-recipient to Joint Aid Management (JAM) on a four-year McGovern-Dole International Food for Education and Child Nutrition grant in the Benguela province of Angola

GCNF is responsible for two major activities:

Macro policy formation & capacity building

PTA formation curriculum & instruction for trainers  
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Senators George McGovern and Robert Dole were staunch advocates for the National School Lunch Program

SNA was established due to the National School Lunch Program and has become a 55,000 member professional association

McGovern-Dole International Food for Education and Child Nutrition Program was established in 2002

Country selection criteria for McGovern-Dole FFE include :

Per capita income at lower/lower-middle income

Greater 20% undernourishment

Adult literacy below 75%

Net food importer

Government commitment to education



McGovern-Dole Food For Education
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GCNF is assisting the Ministry of Education in formulating policy, developing capacity, and crafting a roll-out plan for implementing an effective national school feeding program  

The GCNF-produced School Feeding Toolkit is helping country leaders at all levels to develop this national policy



Angola – Macro Policy
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The GCNF-authored manual “GCNF – JAM Parent Teacher Association Training Curriculum for Trainers” instructs on:

The responsibilities of a Parent-Teacher Association (PTA) and its role in school feeding in particular

Commodity warehousing and handling

Hygienic food preparation 

School feeding management, monitoring 
and evaluation

Nutrition, health and hygiene education

The role of the PTAs in school feeding 
advocacy



Angola PTA Training
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GCNF partners with By-Health Biotechnology Company and the China Nutrition Society (CNS) 

Goal is to design and implement a school feeding program in the Guangzhou Province of China to:

Feed up to 6,000 school children per day

Increase attendance and academic achievement

Improve health and well-being of children



China School Feeding
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Over a 3-year term, GCNF will:

Assist CNS and BY-HEALTH in delivery mechanisms for food and supplement

Advise CNS and BY-HEALTH in training school officials, parents and school cooks and provide all training curriculum

Participate in school selection criteria

Design monitoring and oversight procedures

Design reporting and record keeping requirements

Partner with CNS to design and implement project evaluation



China School Feeding Planning
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GCNF has partnered with DuPont Nutrition & Health and the World Soy Foundation to study and recommend a model program to strengthen the food production and processing value chain to improve school nutrition in developing countries

The study will be conducted in Ghana in late 2013

Objective:  Study will lead to an effective public-private sector model to build necessary nutrition and food processing skill sets in West Africa

DuPont Centre for Excellence
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GCNF Founder & President:
Gene White, MS, RD, SNS

Dedicated her life’s work to improving the nutrition and well-being of children

Chair of the Board of Directors and president of GCNF

Leader in creating the Latin American School Feeding Network

Former president of SNA

Served as director of Child Nutrition Programs for the California State Department of Education





















GCNF Executive Director:
Stan Garnett

Retired from the Food and Nutrition Service division of USDA in 2008

Was National Director of the Child Nutrition Programs, which includes the National School Lunch Program

Served in one of the first classes of the Peace Corps in the Philippines; subsequently served with Catholic Relief Services in Vietnam, Kenya, Nigeria and Ghana





















GCNF Board of Directors

Emmanuel Ohene Afoakwa, PhD

Assistant Professor, Department of Nutrition and Food Science, University of Ghana


Daniel Silva Balaban, MBA

Director, Centre of Excellence Against Hunger

United Nations World Food Programme


Julia O. Bauscher, SNS

Director, School and Community Nutrition Services

Jefferson County Public Schools 


Jim Clough, SNS

President, Schwan’s Food Service, Inc.


Michele Fite
Global Business Leader, DuPont Nutrition & Health




















GCNF Board of Directors

Stanley C. Garnett

Executive Director, Global Child Nutrition Foundation

Former Director, Child Nutrition Division, USDA



Penny E. McConnell, MS, RD, SNS

Director, Food and Nutrition Services

Fairfax County Public Schools



Ulla Holm

Global Director, Tetra Pak Food for Development Office


Eileen T. Kennedy, D.Sc., R.D.

Dean, Friedman School of Nutrition Science and Policy, Tufts University


Ronald E. Kleinman, MD 
Physician in Chief, Massachusetts General Hospital 
Professor of Pediatrics, Harvard Medical School




















GCNF Board of Directors

Lloyd Le Page

Independent Agriculture, Enterprise and Development Expert


Marshall L. Matz, JD

Principal Attorney, Olsson Frank Weeda Terman Bode Matz P.C.


Susan Neely, CAE

President and CEO, American Beverage Association

Gene White, MS, RD, SNS 

Gene White & Associates, Past SNA President 



Janey Thornton, PhD, SNS

Deputy Under Secretary, USDA Food, Nutrition and Consumer Services

 

 





















How we Honor our Heroes

Gala
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GCNF’s annual A Possible Dream Gala honors outstanding champions of child nutrition

A-list event with four award presentations: 

Gene White Lifetime Achievement Award for Child Nutrition

SNA Industry Member of the Year

SNA Outstanding Director of the Year

Winston LAC Policy Scholar 

Attendees include high level executives from SNA, government, the Administration, NGOs, public and private sector

Gala
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GWLAA was created in 2004 to honor individuals who have made an outstanding contribution toward ending worldwide childhood hunger

Gene White Lifetime Achievement Award for Child Nutrition






















Arlene Mitchell

Ambassador Tony P. Hall

Senator Richard Lugar (R-IN)

Hon. Dan Glickman

Marshall Matz

Edward Cooney 

Hon. Catherine Bertini

Dr. Josephine Martin

Senator Robert Dole (R-KS)

Senator George McGovern (D-SD)

Gene White



























Past GWLAA Honorees























Gala 2013 Highlights

Arlene Mitchell of the Bill & Melinda Gates Foundation accepting the 2013 Gene White Lifetime Achievement Award



WFP Executive Director Ertharin Cousin speaking
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The Future of School Feeding 

School feeding is an essential strategy for economic and social growth in developing countries, and is sought out as an imperative social safety net by leaders everywhere 

Stable market created via the linkage between school feeding and local agriculture results in improvement of local economies

Jobs within local communities are also boosted, particularly for women
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How GCNF will Contribute to 
School Feeding’s Future

Will continue to host annual Forums in different parts of the world

Will take current base of knowledge and relationships and increase scale and scope to meet the increasing demand of school feeding programs

Will deploy “Knowledge Ambassadors” that can work with government and community officials to provides hands on counsel to help accelerate implementation of school feeding programs 

Ambassadors would include volunteers from food service directors and faculty in U.S. faculty; industry representatives; and graduate students
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Current Challenges

Challenge: 501 (c) (3) status limits opportunities for federal, corporate and large foundation grants


Solution: Partner with a credible organization within the realm of school feeding to guarantee the future of GCNF



Partnership Benefits:

The ability to tap into GCNF’s intellectual property (i.e., School Feeding Toolkit, train-the-trainer manuals)

The ability to tap into GCNF’s robust knowledge database, as provided by network of U.S. volunteers comprised of food service directors and faculty in U.S. faculty; industry representatives; and graduate students

The potential to improve international networking with the world’s leading organizations in food policy: USDA, USAID, World Food Programme, PCD
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Media Information

GCNF Website

www.gcnf.org


Facebook Page www.facebook.com/GCNFoundation


Twitter 

www.twitter.com/GCNFoundation

@GCNFoundation
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“Education and democracy may be the

most powerful combatants in the

war on hunger and poverty...

A nutritious balanced school lunch

for every child is the best investment

we can make in the health, education and

global society of the future.”

— Senator George S. McGovern



120 Waterfront St., Ste. 300

National Harbor, MD 20745

301.686.3100

gcnf@schoolnutrition.org
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266. SNF - Strategic Planning Update

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, Sandra Ford

<fords@manateeschools.net>, Leah Schmidt <leahs@hickmanmills.org>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Marcia Smith

<mlsdls8@aol.com>, Ami Childers <ami.n.childers@pepsico.com>,

mary.begalle@schwans.com <mary.begalle@schwans.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: May 10, 2013 17:32:16

Subject: SNF - Strategic Planning Update

Attachment: Board List 12-13.docx
Attendee list.doc

Dear SNF Board Members:

 

 

It was good to see everyone in San Antonio earlier this week.  We covered a lot of ground and

have the start of a blueprint for the next 12-24 months.

 

 

Over the next two weeks, SNF staff will work on the wording of the mission, vision and pillars

based on our conversations.  Cynthia Waisner will be sending the report next week which we will

then forward to you for review.  The Board will need to approve the plan on the upcoming Board

call.

 

 

The upcoming Board call in June will take care of some business that we need to do before the

end of our fiscal year on July 31, 2013.  In addition, we will finalize the joint SNF/SNA Board

meeting at ANC in Kansas City.   As we prepare for the June conference call, Deborah Van Balen

will send out a Doodle request on Monday, May 13, 2013 to see what dates/times you would be

available.

 

 

Also attached is the current Board list and strategic planning attendance list that you requested at

the meeting.
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School Nutrition Foundation FY 12-13 Board of Directors

120 Waterfront St., Ste. 300 National Harbor, MD 20745 • 301.686.3100 • (fax) 301.686.3115 • snf@schoolnutrition.org

@BeyondBreakfast • www.facebook.com/SchoolNutritionFoundation



		Name

		Title & Board Position

		Term Start Date

		Term End

Date

		Length of

Term

		

		



		Scott Swogger (Chair)

8415 N Clinton ParkAssistant: Cindy 

260.493.0415 x3318





Fort Wayne, IN 46825

sswogger@accutemp.net

260.493.0415 x3305

		President & CEO

AccuTemp Products, Inc.

Child Nutrition 

Related Industry Member

		4/15/2010

		7/31/2013

		3 year

		

		



		Donna Martin (Vice Chair), EdS, RD, LD, SNS

789 Burke Veterans Pkwy

Waynesboro, GA 30830

dmartin@burke.k12.ga.us

706.554.5393

		Director, School Nutrition Programs

Burke County SD

Practitioner

		9/26/2011

		7/31/2014

		3 year

		

		



		Mary Begalle, PhD, SNS

591 Cascade Dr.

Chaska, MN 55318

Mary.begalle@schwans.com

612.209.9643

		Sr Director Channel Business Development

Schwan’s Food Service

Child Nutrition 

Industry Related Member

		2/12/2010

		7/31/2013

		3 year

		

		



		Ami Childers

4170 Ashford Dunwood Rd, Ste. 300

Atlanta, GA 30319

Ami.n.childers@pepsico.com

404.497.8607

		Sales & Development Training Manager

PepsiCo Foodservice

Member

		8/1/2012

		7/31/2015

		3 year

		

		



		Sandy Ford, SNS (Treasurer)

8385 47th St Circle East

Palmetto, FL 34221

fords@manateeschools.net

941.751.6550 x2130

		Director

Manatee County SD

SNA President 

		8/1/2012

		7/31/2013

		1 year

		

		



		Constance “Connie” Mueller, MS, RD, SNS

1118 E Monroe St.

Bloomington, IL 61701

Muellerc28@gmail.com

309.212.7281

		Retired

Member

		8/1/2012

		7/31/2015

		3 year

		

		



		Leah Schmidt, SNS

5401 E 103rd St.

Kansas City, MO 64137

leahs@hickmanmills.org

816.316.7102

		Food Service Director

Hickman Mills C-1 SD

SNA 

President-Elect

		8/1/2012

		7/31/2013

		1 year

		

		



		Marcia Smith, PhD, RD, SNS

410 Flagler Road

Winter Haven, FL 33884

Mlsdls8@aol.com

[bookmark: _GoBack]863.324.1408

		Retired

Member

		8/1/2012

		7/31/2015

		3 year

		

		



		Patti Montague**

pmontague@schoolnutrition.org

		Executive Director

		Ex Officio

		

		

		

		



		Danny Seymour**

dseymour@schoolnutrition.org

		Dean of Education

		Ex Officio

		

		

		

		



		Julie Abrera

jabrera@schoolnutrition.org

		Staff Advisor, Director

		

		

		

		

		















Board List 12-13.docx
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Strategic Planning Session 

Hotel Contessa


San Antonio, TX


Sunday, May 5 – Tuesday, May 7, 2013


Attendees

SNF Board


Scott Swogger, Chair

Donna Martin, Vice Chair 

Sandra Ford, Secretary/Treasurer

Mary Begalle 

Ami Childers  


Connie Mueller


Leah Schmidt, SNA President-elect

Danny Seymour, Ex-Officio and SNA Dean of Education 


Patricia Montague, Executive Director


SNA Leadership


Jean Ronnei, SNA Education Committee Chair and incoming SNA Vice President

Julia Bauscher, SNA Vice President

SNF/SNA Staff


Julie Abrera, SNF Director

Sherry Carrigan, SNA Staff Vice President, Industry Relations & Development

Facilitator 

Cynthia L. Waisner, MBA, PhD


Managing partner, Catalyst Partners, LLC


120 Waterfront St. | Suite 300 | National Harbor, MD 20745 | phone: 301.686.3100 • 800.877.8822 | fax: 301.686.3115 www.schoolnutrition.org/snf



Attendee list.doc



Again, thank you for spending three very productive days in San Antonio mapping SNF’s future. I

am very excited about what we came up with. 

 

Patti

 

 

**************************************************************************************

 

 

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org
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267. FW: Education Summit Final Report

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Jean Ronnei (jean.ronnei@spps.org) <jean.ronnei@spps.org>, Bauscher,

Julia O. <julia.bauscher@jefferson.kyschools.us>, Seymour, Danny

<dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Sent Date: May 06, 2013 10:34:46

Subject: FW: Education Summit Final Report

Attachment: SNA Education Summit Feb 2013 - Final.docx

Attached is the full report from the Education Summit.  It is 28 pages so big to print off at hotel and

distribute.  I am printing out the last page which addressed next steps and will distribute to group

participating in Strategic Planning as well as notes from meeting with Katie Wilson in late April

identifying ways for SNA and NFSMI to collaborate in the next year.

 

From: Balla, Deborah  

Sent: Monday, May 06, 2013 9:10 AM  

To: Montague, Patricia  

Subject: RE: Education Summit Final Report  

 

Here you go.

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street
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SNA Education Summit		February 9, 2013





[bookmark: _GoBack]SNA





February 4-5, 2013

SNA Education Summit

Document

v.2







[image: Catalyst logo]



















1136 N. Linden Circle
Wichita, KS  67206
877.400.3283

www.masterfulfacilitator.com

www.consulting-that-works.com

Overview



NFSMI and SNA jointly sponsored a 1.5-day Education Summit February 4-5, 2013.  The meeting was held at the SNA offices in National Harbor, Maryland.  The Summit was facilitated and documented by Cynthia Waisner, Managing Partner of Catalyst Consulting Partners, LLC.

Documentation Contents

This document presents the results of the session as recorded by the facilitator.  Comments appearing in italic represent additions made by the facilitator.  The document includes the following sections:



		I.

		Presentations and Discussion………..……...…………….…......

		 3



		II.

		Exercise: Presentation Processing…………….…….…………... 

		 3



		III.

IV.

		Exercise: Defining the Desired System……………….………...

Exercise: Helping and Restraining Forces...…………………….   

		 4

 7



		V.

		Exercise: Force Field Prioritization…………......………………

		14



		VI.

VII.

VIII.

IX.

X.

XI.

		Exercise: Strategies and Tactics……………………....….…...…

Organization Roles………………………………………………

Action Planning and Next Steps………………………………...

Messaging Points……………...………………………………...

Closing Exercise: Behavioral Commitments……………….…...

Additional Materials………………………………………...…..



		21

23

24

25

25

26



		

		Materials………………………………...………………….……

		



		

		







		





I. Presentations and Discussion



Following a brief opening exercise, represented groups provided an overview of information relevant to the Education Summit, followed by clarifying questions.  Presenters and their organizations were as follows:



· NFSMI					Katie Wilson

· SNA						Patti Montague

· USDA						Eileen Ferruggiaro

· USDA Under Secretary’s Office		Janey Thornton

· State Agency Perspective			Cheryl Johnson

· USDA Agriculture Library			Desiree Stapely







II. Exercise: Presentation Processing



When the presentations were completed, participants were asked to provide one comment, question, or reaction to the information provided.





		Response to Presentation



		Need for greater collaboration to provide awareness and training for local programs; SNA state affiliates & State Agencies

SNA – USDA – Regional USDA

SNA – NFMI – AgLib = Resources

		Basic req for CNP same but implementation/training so varied;

USDA Regional. Offices appear invaluable to provide continuity in training and implementation



		Fund incentives to get food service directors/employees to participate and grow professionally

		Need to have accurate up-to-date well-developed training that provides consistent outcomes – but allows for customization



		Need to help others understand the profession

		Clone Cheryl for every state



		How are new reqs communicated? Use that message to put forth the training options

		There is so much out there!  Training – how do we create single searchable resource w/rating system (like HMRS – which I’d never heard of – very familiar with TN but not HMRS…)



		More partnership & collaboration with universities and colleges

		My district will secede to Kansas – “over the rainbow…there’s a land that I’ve dreamed of!!”



		Top 2-3 thoughts: seems the synergy & common core objective may be even larger than I envisioned (Venn diagram); one sentence objective or mission statement for each of the 3 points of the triangle

		Need to pull it all together – create one-stop shop for SN professionals, continually promote/direct SN professionals to it!  Course, webinar– what’s available



		How can SNA leverage all the FREE training to increase PAID membership

		Training is directed by different groups (State Agency – Districts – State Associations)

Where can we go? – one-stop shop to know what is available



		What is each group best at doing?  Can we divide responsibility?

		We need to market professional development to superintendents/business managers/parents/legislators



		Great info – how do schools all know what training is happening? – what/where/when/how (calendar for all); communication messaging clear

		Utilize strengths of each group for more efficiency; marketing each other’s products and activities; collaborate at planning stages on projects



		Seems like there are a lot of things out there that are not utilized fully

		Research needed outside of operational concerns (e.g., superintendents’ perception, comparison of states)



		Overwhelming resources for FSD’s – need to focus on “KISS”

		Value professional development as a culture



		Research needs outside professional development of child nutrition prof

		How do we help others learn how to adapt existing resources to meet needs?



		We have multiple entities developing materials on the same topics – would be cost effective and efficient to work together.

Timeliness in getting materials developed is a major hurdle.

Regulations changing mid school year – makes training difficult.







III. Exercise: Defining the Desired System



Participants were asked to identify the primary characteristics of an “efficient” and “effective” training system for school nutrition personnel.  In other words, what would a good job look like?  Participants shared these in small groups, reporting back on the group’s top defining characteristics of each of the two criteria (efficiency and effectiveness).



Group 1:



EFFECTIVE:

· Education provides opportunities and self esteem

· Effective trainings—including the “why” we need to do this!

· Continuous evaluation of program needs measured by data

EFFICIENT:

· Data collection and assessment to determine areas of greatest needs/targeted audience

· Training developed in a timely manner by qualified instructors and easily accessible—i.e., user friendly

· Applied rating system to determine training programs that “best suit” local program needs

Group 2:



EFFECTIVE:

· Increased usage

· Increase in certified CN professionals

· Meeting professional standards

· “Amazon” style

· Rating system

· Searchable

· Feedback

· Increased SNA membership

· Professional perception is increased among stakeholders

EFFICIENT:

· Simple – user-friendly interface

· Central – central entry point



· Customizable for users & states

· Keys as the organizing framework



Group 3:



EFFECTIVE:   - Right things done

· All employees have knowledge & tools to do their jobs (relevance)

· Measurable benchmarks are in place

· Trackable



EFFICIENT:    - Use available resources, well defined

· Minimal duplication of efforts

· Available in multi-formats and languages/cultures

· Easy access & short bites

· Training available at reasonable or no cost



Group 4:

EFFECTIVE:

· 90% meet federal regulations with meals kids will eat (limited review findings)

· All schools participate in Healthier US School Challenge (HUSSC)

· No food-borne illness outbreaks

· District admin/school boards know and understand there is a path to professional development

· Apply existing materials to diverse situations

EFFICIENT:

· Utilization by all types of members

· Utilization data

· Bartering agreements

· Plan for any regulation beforehand of prepared training so we can tweak; train first before implementation

· Joint meeting annually for strategic planning of training

· Various types of training widely available, with awareness



Group 5:

EFFECTIVE:

1. Utilization – all CNP professionals take advantage of training

2. Positive impact on child nutrition programs – participation, reviews, program availability/access; positive perception of programs

3. More members; more certified and credentialed members



EFFICIENT:

· Efficient use of available resources (less overlap; more training)

· Accessible – easy to access

· Understandable – easy to understand

Following the small group activity, results were compiled and sorted by the group as a whole.

EFFICIENCY:

1. High utilization across all categories, etc.

2. New requirements reflected in training quickly, with minimal disruption

3. User-friendly: customizable, multi-format, multi-culture

4. Accessible – easy to find and navigate

5. Low/no cost

6. Efforts not being duplicated

7. High awareness of what’s available, where to go

8. Data and assessment driven

9. Single or clearly linked organizing framework

EFFECTIVENES:

10. Positive impact on CN programs

11. Measurable benchmarks/outcomes

12. All SN personnel have knowledge and tools to do jobs well

13. Clearly-defined single path of professional development (e.g., teachers)

14. Diverse ways of following single path

15. Elevate profession overall (SNA membership, etc. – possible metric of this)

16. Elevate profession in eyes of stakeholders



IV. Exercise: Helping and Restraining Forces



For each defined characteristic, participants brainstormed existing barriers to achievement (restraining forces) and existing resources or strengths (helping forces) that could be leveraged to accelerate achievement.



#1 – High utilization across all categories, etc. (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Among us we touch everyone – nationwide network

		$$ and time



		

		Lack of desire/motivation



		Variety of delivery methods

		Lack of support/understanding at district level



		We all have data to share

		Non-qualified personnel at any level that cannot provide/understand training need



		Expertise

		Untrained trainers; some not trained for adult learners



		Desire and champions with all stakeholders

		Don’t know what training they really need



		Demand would drive justification for continued funding

		No consistent/uniform assessment of trainers and materials



		

		Majority of SN staff are disengaged and don’t know of or want training



		Professional Standards coming up

		Fear of not succeeding at training



		SNA credentialing/certification directs training

		No data collection of training by trainers to some sponsoring orgs







#2 – New requirements reflected in training quickly, with minimal disruption (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Desire to do it quickly

		Complexity of regulations



		Multitude of organizations with resources

		Time available for clarification/time to provide clarification



		Ability to deliver quickly

		Immediacy of implementation (short time between final guide and effective date)



		Capability to repeat/respond quickly

		



		Readily identifies issues to allow for quicker modifications of regs

		Review process takes time – USDA level, University level, SA level, regional



		

		Lack of training mech./infrastructure



		More uniform and accurate training

		Train the Trainer



		We have a wide and deep pool of end users that could be used in training development

		Redesign documents



		

		Revisions keep happening



		When new regs roll out, pilot training, then roll out

		Too many interpretations/lack of uniformity



		

		No piloting







#3 – User-friendly, customizable, multi-format, multi-culture (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Existing multiple versions

		$$ and time



		Recognition that our job force is changing 

		Varying interpretations of req/regs/rules: 3 orgs, 7 USDA RDs, 50 states, 14K+ school districts + 100,000 schools



		SA can customize

		Silo mentality



		User-friendly/SNA can identify by category

		Very little multi-cultural - $



		We value multi-cultural and generationally pieces

		Lack of technology



		Use existing corporate models (Amazon)

		Lack of personnel to provide









#4 – Accessible – easy to find and navigate (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Tech is available to create/coordinate accessible/easy to use resource

		Not everyone has computer tech



		Public policy

		Time



		Media (i.e., web, technology)

		Desire



		Wealth of info from each entity

		Money



		Most end users do have access to necessary tools/technology – HM has materials in multirole formats

		Technology expertise



		

		Websites not easy to navigate!! (identified by several groups)



		Easily updatable

		Who owns the protocol? Can they share?



		Gold States – Kansas, NC, Georgia training examples; NFSMI has F2F training

		Who is gatekeeper? (time and HR)



		USDA/SNA/NFSMI all have web site redesign in future

		What is easy? Accessible?







#5 – Low/no cost (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Many materials already exist (see state examples)

		Is the accountability infrastructure in place to ensure adherence to professional standards?



		Training $ available through HHFKA

		Expensive for conf/pre conf or training ops



		State Agencies

		Travel restrictions



		Industry

		Even free trainings are not totally free!



		Partnership – community, out of the box

		Time away from work



		SNA membership cost

		WIIFM is not apparent



		Networking

		Cost creating stratified levels of employment



		Programs at state conferences and chapters

		No support from the district/supervisors



		NFSMI free training

		Lack of technology



		USDA R.O. training

		Sponsorship



		School district staff development

		Childcare/transportation



		Team nutrition grants

		$$ - to develop and deliver “free” training



		HUSSC incentive money

		







#6 – Efforts not being duplicated (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Sharing and willingness to collaborate

		Turf issues – unidentified? (job security)



		Everybody has a part

		There is duplication right now 



		Having the right people in the right places

		Perspectives are different



		Annual advisory comm. meeting (NFSMI)

		Getting “outside of box”



		Strategic planning processes

		Communications between partners



		

		Fear of change



		Meetings

		Time and $$ to coordinate efforts



		

		Differing perspectives and missions and structures







#7 – High awareness of what’s available, where to go (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Organizations’ websites (methods of communications, marketing)

		Time and cost for training



		Users – databases (individual users)

		Disinterested staff



		Meetings/conferences

		Administrations unwilling to pay



		State affiliates/USDA regional office/SA/school districts

		So much available; so many resource providers



		

		Awareness of whether training will meet needs



		

		Number of training needs/topics



		Clearinghouse available HMRS

		Reliability of accurate material



		

		Information network is weak



		Media

		Technology and literacy rate a barrier for those not online







#8 – Data and assessment driven (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Allied organizations – FNS or SDA, SA/ERS/FRAC

		Collecting same data/analyze same way



		

		Time/resources



		Participation data (program (PD) part.)

		Not sharing it



		

		Technology



		Program/meeting evaluation data

		Lack of interest/knowledge



		Website “hits”

		Tools to collect



		

		Time/resources to share data



		Numbers trained/all

		Quality of data/inconsistent data collection



		

		Need for user friendly/practical data



		Research (existing)

		Ready to use package of data



		Cert./credentialed numbers

		Material is old when it comes out



		

		Research is not asked correctly



		Big Little Fact Book – SNA

		Sample too small and/or wrong audience



		SNA can gather data – few restrictions

		Need to identify what we need to measure before we start



		Provides credibility

		What do users need, really?



		Some directors are gathering data

		Reactionary course of action









#9 – Single or clearly linked organizing framework (Efficiency)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		KTE

		Cost



		NFSMI – comp., knowledge and skills

		Time



		SNA certification/credential program (similar programs for other allied orgs)

		Staffing – who, where updated



		SA programs (+RD)

		Silo



		USDA Professional Standards (TBA)

		Pride of ownership



		Meal Talk

		Willingness to share and fear of giving something up



		Education Summit

		Need a shared mission



		Buy in from key stakeholders

		Need front line impact for maximum effectiveness



		Technology makes support easier

		Realistic plan of action/implementation needed







#10 – Positive impact on CN programs (Effectiveness)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		More interest in pursuing SN as a profession

		Trainers lack background and knowledge



		A lot of training available

		$$$



		Clearing house exists (Healthy Meals)

		Poor attitudes/don’t all view selves as professionals



		Reach of SNA and USDA to CN community (NFSMI)

		Speed of change



		

		Short hour employees



		Listservs as outreach tools

		Media and other forces are out of our control



		NFSMI’s large network of trainers

		Professional Standards may be unattainable or at what cost (unfunded mandate)



		Multiplying effect of all three organizations

		Could create turnover



		Passionate people

		No “WIIFM”



		Well trained staff at various levels

		Time



		Relationships with allied association, ASBC/school boards etc. ….and .com

		Repeated changes with uncertainty



		

		Lack of data on program performance (or lack of knowledge about such a report)



		Communication vehicles all three organizations

		No current collection mechanism



		

		So many factors to consider















#11 – Measurable benchmarks/outcomes (Effectiveness)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Access to resources at NFSMI to develop benchmarks

		Little benchmarking has been done



		

		No national standard



		USDA data and ERS

		State inconsistency in training and oversight



		

		Lack of resources (money, people)



		SNA/SMART may have more data

		Does USDA have chutzpah to hold states and region accountable for effective and adequate training?



		Information that can be used

		Time and money



		

		Staff



		Historical data

		Who defines benchmarks?









#12 – All SN personnel have knowledge and tools to do jobs well (Effectiveness)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Need for training and tools

		Lack trainers and knowledgeable trainers



		

		Lack equipment



		State agencies 

		Lack money



		

		Lack motivation and incentive



		Professional standards as framework

		Feeling overwhelmed



		

		Unrealistic expectations



		SNA at state and local level and its resources

		Lack of computers



		

		Language barriers



		Recognition that professional development standards are necessary

		Lack of caring



		

		Time



		Team Nutrition

		No consistent or reliable tools



		

		Distance



		NFSMI and USDA resources

		Constant change/fear



		

		Unknown results









#13 – Clearly-defined single path of professional development (Effectiveness)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		SNA certification levels 

		No established professional standards



		

		Inconsistent and low pay scale



		Professional standards

		SNA Gov. Council has no set standards



		

		Quality/accuracy of current courses available unknown



		

		No clearly defined interpretation of prof. standard



		Pay differentials

		Negative perception of proposed prof. standards



		

		Unfunded mandate



		Some research has been done (NFSMI)

		Resources – availability, funds, time



		

		Too many cooks in the kitchen (players in the field)



		

		“Silo” thing…



		Look to other industries (healthcare, etc.) for successful professional development models

		Time



		

		Unimportance of professional development to “upper” administration (lack of understanding of CNPs)



		

		People don’t agree







#14 – Diverse ways of following single path (Effectiveness)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		Certification levels

		Multitude of unidentified paths (i.e., colleges, management companies, etc.)



		Professional Standards

		Limited in availability for higher education training



		Pay differentials

		Limited internships



		Other organizations (AND, etc.)

		Time and $$



		

		Confusion







#15 & 16 – Elevate profession overall with stakeholders (Effectiveness)

		Helping Forces (Yellow Hat)

		Restraining Forces (Black Hat)



		#15 – Elevate profession overall:

		Do all members want to be elevated?



		SNA membership, credential, etc. – possible metric

		



		HUSSC (levels)

		No financial incentive



		Credentialing exam/becoming certified

		



		SNA/NFSMI trainer

		Diversity of possible members



		NFSMI trainees and opportunities

		



		Media (reports/stories/coverage)

		Lack of interest/involvement



		USDA support with HUSSC – financially

		Administrator resistance



		Attract highly qualified candidate

		



		Professional Standards

		Lack of knowledge about our programs among stakeholders



		Some tracking by local and state level





		



		#16 – Elevate profession to stakeholders:

		



		HUSSC reward/award

		Lack of internal drive



		SNA professional development bundles

		



		Internal – interaction 

		More than one job – not a “career”



		Chefs

		



		Directors who value/support professional development by involvement in all areas

		



		Raises/equalize pay for SA personnel

		Diversity of stakeholders



		Acknowledgement by school administrators/board of importance of PD – support for PD

		



		More university partnerships – I.D. future SNP leaders

		Media mess – shock/sensationalism





 

V. Exercise: Force Field Prioritization



From a summary table of the helping and restraining forces exercise, participants worked in small groups to identify the top two or three HELPING forces and the top two or three RESTRAINING forces around which the group should strategize.  Prioritization criteria were IMPACT and ABILITY TO INFLUENCE.  The full group then identified priority forces around which there was consensus.



		Summary Table



		HELPING FORCES

		DESIRED OUTCOME

		RESTRAINING FORCES



		Nationwide network—among us, we reach everyone!  Meetings and conferences, USDA regional offices, SAs, schools, etc. all available; lots of affiliated organizations

		A school nutrition training system for the US and US territories that is both EFFICIENT:

-high utilization across all categories

-new requirements are reflected in training quickly and with minimal disruption

-user-friendly (multi-format, multi-culture, multi-language)

-accessible (easy to find and navigate)

-low/no cost to users

-efforts are not duplicated 

-high awareness of what is available and where to go to find it



-data and assessment driven

-single or clearly linked organizational framework

and EFFECTIVE:

-positive impact on CN programs

Measureable benchmarks/outcomes

-all SN personnel have knowledge and tools to do their jobs well

-clearly-defined single path of development for professionals  (similar to that for teachers)

-diverse ways of following the single path

-elevates the profession overall (SNA membership/credentialing might be one measure of this)

-elevates the profession in the eyes of stakeholders (administration, superintendents, etc.)

		Money



		

		

		Time



		

		

		Lack of desire/motivation, incentives in various places throughout the system



		

		

		Lack of qualified personnel at any level – cannot understand or meet training needs; disengaged SN staff who do not know of or want training



		Variety of delivery methods in use; multiple versions of training are already available; a lot of materials already exist

		

		No consistent, uniform assessment of trainers and materials



		

		

		Don’t know what training is really needed



		

		

		Untrained trainers, some with no knowledge of adult learners, insufficient background and knowledge



		We all have data to share

		

		Fear of failure



		Expertise and well-trained staff exist across all organizations and at all levels

		

		No data collection of training by trainers to some sponsoring organizations



		Desire and champions among all shareholders; buy-in; passion; we are sharing and are willing to collaborate

		

		Complexity of regulations



		

		

		Time available for regulation clarification; time available to provide clarification



		Demand would drive justification for continued funding

		

		Immediacy of regulation implementation (short time between final guidelines and implementation date)



		Professional standards are coming; provide framework

		

		The review process takes time – many levels (USDA, university, SA, regional)



		SNA Keys To Excellence guides training, leading to credentialing and certification 

		

		Train the Trainer needs to be continually redone as things are updated



		Strong desire to do it well

		

		Redesign of documents



		There are a lot of organizations, each with resources; strong relationships with allied organizations, even outside SN (e.g., ASBO)

		

		Revisions keep happening



		

		

		Too many interpretations/lack of uniformity (have 3 organizations, 7 USDA Regional Offices, 50 states + territories, 14K + school districts, 100K schools)



		

		

		Insufficient use of piloting



		We have the capability to react/respond/deliver quickly

		

		Silo mentalities; pride of ownership; fear of giving something up inhibits willingness to share



		We have a wide and deep pool of end users that could be used in training development

		

		Not enough money available for multi-cultural development—this is very expensive.  For example, translating one training program runs about $40K



		School authority can customize materials

		

		Lack of technology; lack of access to technology; technological illiteracy



		SNA can identify training by category (user-friendly)

		

		Lack of personnel to provide training





		We value multi-generational and multi-cultural training

		

		Insufficient technology expertise



		There is recognition that our workforce and jobs are changing; increasing interest in pursuing school nutrition as a profession

		

		Websites are not easy to navigate!!



		

		

		Who owns the portal?  Can they share?



		Technology is available to create/coordinate accessible and easy to find resources

		

		Who is gatekeeper?  (Time and HR)



		Media (i.e., web, technology)

		

		Definitions of “easy” and “accessible”



		Wealth of information available from each  entity

		

		Conferences, precons, etc. expensive



		Most end users do have access to necessary tools/technology

		

		Travel restrictions



		HM has materials in multiple formats

		

		Even free trainings are not really free (opportunity cost, staffing to cover, etc.)



		In some cases, training is easily updatable due to use of technology (e.g., training provided in electronic formats)

		

		Do we have the accountability infrastructure in place to ensure adherence to professional standards?  Are they attainable (unfunded mandate)?  Or obtained at what cost (could create turnover)?



		NFSMI has face-to-face training

		

		WIIFM is not apparent



		We have “gold” states as examples (KS, GA, NC)

		

		Negative perception of coming professional standards; “unfunded mandate”



		USDA/SNA/NFSMI all have web redesign planned 

		

		Cost of creating stratified levels of employees



		Training money is available through HHFKA

		

		Insufficient support from districts/supervisors



		State agencies, Team Nutrition grants, industry, SNA membership costs, community partnerships all are potential sources of funding

		

		Sponsorship (Note:  This is really an idea or suggestion)



		

		

		Childcare/transportation



		

		

		Turf issues – identified and unidentified – concerns over job security?



		Networking, conferences and chapters, NFSMI free training, state regional office training, school district staff development all available as potential channels

		

		Duplications already exist



		

		

		Perspectives, missions, structures of various agencies are different – willingness/ability to get “outside of box”



		

		

		Lack of communication among partners



		Big job—there is a role for everyone!

		

		Fear of change



		We have the right people in the right places

		

		Unwillingness of administrators to pay for/invest in SN professional development; lack of understanding of Child Nutrition as profession; general resistance



		NFSMI annual advisory committee meeting, various strategic planning processes, and other meetings all provide opportunities for collaboration

		

		So much is available – there are so many different resource providers.  This can lead to confusion and inconsistency



		

		

		No clear awareness of how training will meet felt needs



		

		

		Sheer number of training needs and topics



		Each organization has a website, listservs, existing program of communication/marketing

		

		Reliability/accuracy of material



		Existing databases of users

		

		Weak information network



		A clearinghouse (HMRS) is already available

		

		Don’t have strong history/habit of sharing



		Already have a lot of data – program participation, program/meeting evaluation data, website “hits,” numbers trained, SNA’s big little fact book, existing research, data being gathered by some directors, credentialing/certification data, other historical data, SMART data, etc.  (data provides credibility)

		

		Do we have the tools we need to collect information and share resources?; tools we have are not consistent



		

		

		Inconsistent data collection and data quality



		

		

		Reactionary approach – need to identify true needs and what we need to measure BEFORE we start development



		

		

		Data is not user-friendly/practical/ready-to-use



		SNA has few restrictions on data it can gather

		

		Material is already old when it comes out



		Keys to Excellence already available as organizing framework

		

		Research design issues: not fully on target (not “asked” correctly); wrong audience; small sample size



		NFSMI’s competencies, knowledge, and skills

		

		Staffing for portal (who, how to keep current, etc.)



		Meal Talk

		

		Need for shared mission



		SNA’s certification/credentialing program/levels and similar programs for other allied organizations

		

		Lack of front line input



		

		

		Lack of realistic action and implementation plan



		

		

		Speed and frequency of changes creating permanent uncertainty, ongoing feeling of being overwhelmed; fear of unknown



		

		

		Lack of identity as professionals; may be holding multiple jobs; don’t view this as a career



		

		

		Short hour employees



		

		

		Media and other forces beyond our control



		

		

		Lack of data on program performance (or lack of knowledge of such data); no single, clear collection mechanism



		NFSMI’s network of trainers

		

		Complexity of issue and system – so many factors to consider



		

		

		Little benchmarking has been done; who will define these?



		

		

		Lack of national standard; there is inconsistency across the states/territories in training and oversight



		Multiplying effect of three organizations working together

		

		Does USDA have chutzpah to hold states and regions accountable for effective and adequate training?



		

		

		Language barriers



		

		

		Distance to be covered



		Recognition that professional development is needed in variety of disciplines; existence of successful models in other disciplines

		

		Inconsistent and low pay scales



		

		

		SNA Governing Council has not set standards



		

		

		Quality/accuracy of existing training is not known



		

		

		Too many cooks in the kitchen/players on the field



		

		

		Lack of agreement on what should/can be done



		

		

		Multitude of unidentified partners (e.g., colleges, management companies)



		

		

		Limited internships, availability for higher ed training



		

		

		Confusion



		Pay differentials

		

		Diversity of membership, stakeholders



		

		

		Lack of awareness/knowledge about existing programs



		

		

		Media mess – sensationalism, shock approach, etc.  













Group 1:



Helping Forces:

1. Technology – existing systems, data

2. KTE/Professional Standards as organizing framework

3. Willingness to share—networking, conferences and training – NFSMI, ROs, SAs

Restraining Forces:

1. Trainers – lack of, not effective

2. Silos – “not a strong history of changing”

3. Lack of knowledge/awareness about existing programs

4. Lack of support from administrating (image of function, importance of supporting training)



Group 2:

Helping Forces:

1. Nationwide network reaches everyone

2. Keys to Excellence

3. Professional Standards

Restraining Forces:

1. Don’t have strong history/habit of sharing

2. No consistent, uniform assessment of trainers

3. Websites are not easy to navigate



Group 3:



Helping Forces:

1. Nationwide network

2. Resources available – “gold” examples, materials, expertise

3. Recognition time is right – strong willingness/desire

a. Changing workforce

b. Alignment of stakeholders

c. Expectations greater

Restraining Forces:

1. WIIFM/engagement of non-motivated

2. Time/funds; prioritizing/efficiencies

3. Benchmarks – parameters/measures



Group 4:

Helping Forces:

1. Keys/competencies guide training

2. Right people in right places

3. Nationwide network

Restraining Forces:

1. Silo mentality

2. Lack of awareness, understanding and consistency

3. Duplications, lack of uniformity



Prioritization – Group Consensus:



Helping Forces:

1. KTE/ Competencies/Professional Standards as framework 

2. Right people with willingness and full reach (nationwide, networking, conferences, etc.)

Restraining Forces:

3. Silos

4. Lack of knowledge and awareness (and/or motivation?) about existing programs

5. Lack of consistency across whole system in terms of trainers and training



VI. Exercise: Strategies and Tactics



Working again in small groups, participants generated ideas for strengthening each of the consensus helping forces and weakening each of the consensus restraining forces.





#1 – KTE/Competencies/Professional Standards as framework – Helping

· Identify existing training based on Keys/Competencies/Professional Standards

· Keys/Competencies marketing

· Define three components/role of each and clearly communicate to SN professionals and stakeholders

· Market to all stakeholders – make sure interpreted properly to use as appropriately for program

· Finish Keys updates/make sure they align with Professional Standards and Competencies (and vice versa)

· Governing Council work – align with Professional Standards to establish courses/topics and hours needed



#2 – Right people with willingness and full reach – Helping

· Agreement to continue to maintain open dialogue – shared annual planning time

· Task-based trust—perhaps have leadership of all three groups participate in Red Hat-based process of analysis of one another’s strengths and weaknesses

· I.D. and promote strengths of all partners by collaboration on professional development activities

· New way of collaboration among the three organizations will be communicated across all organizations

· Include additional right people such as: SFDs, RDs, SAs, state SNAs

· Explore – professional development conference to include SAs, SFAs, and state associations

· Share collaboration and new tools

· Best practices

· Trainers and standards

· Tie to keys, competencies, and Professional Standards

#3 – Silos – Restraining

· Have three organizations/reps meet to discuss roles and who does what moving forward 

· Draft agreement to document a meeting and sharing plan

· Share news of partnership with SN professionals and stakeholders

· Create a plan for better utilization of HMRS

· Deal with loss/change (control, $$)

· Build accountability to end users

· Build trust through tasks – take off Red Hats

· Effective open communication – common goal

· Create a joint press release and/or announcement

· Creates accountability to stakeholders and organizations’ staff

· Each organization needs to begin to change internal culture for greater collaboration and outcome

#4 – Lack of knowledge and awareness about existing programs – Restraining

· HMRS add training to website sidebar

· Create interagency info sharing group

· Develop multiple ways to inform CN community on what’s available

· Create SharePoint – positive messaging

· Develop clear entry point on all new websites related to training

· Have successfully applied business practices to our program by sharing with and from ASBO—well-received

· “Re-building” grass roots efforts

· Develop canned media release on positive stories

· Explore and identify ways to recognize professional development achievements

· State meetings/on web

· Certificates

· Promote importance of SN training – school administrations

· Positive marketing/messaging

· Develop “HUSSC” concept (and recognition) for training

#5 – Lack of consistency in trainers and training – Restraining

· Beginning prototype for training development

· Share NFSMI Train the Trainer process (train/eval/content selection process) with all

· Explore funding for materials review

· Develop timelines for review of materials based on Professional Standards needs

· Have three organizations work together to develop standards/criteria for future training

· Healthy Edge model – states can have own program, approved by SNA

· Determine who approves training courses

· Communicate to SN professionals and stakeholders trainer/training standards

· Unified language

· Identify and evaluate training available across country – nationally, by state

· Resources and quality of training from state to state



VII. Organization Roles



Working in groups according to each of the represented organization, participants were asked to define the primary role in the school nutrition training system and the associated essential functions of their organization.





		USDA



		Role

		Functions



		Set policy and provide oversight

		Train the Trainer



		

		Provide funding 



		

		Evaluation of training needs











		NFSMI



		Role

		Functions



		Development and facilitation of credible, timely training programs, based on non-biased university research throughout the U.S. and U.S. territories

		Develop training functions and resources for SNPs, in partnership with USDA, that support compliance with USDA policy



		

		Deliver a variety of training in a variety of formats at no cost to participants

· F2F

· Online courses

· Webinar

· Downloadable training resource



		

		Provide a national cadre of SNPs throughout the U.S. and its territories









		SNA



		Role

		Functions



		Member-driven association to identify members’ professional development needs

		Through KEY TO EXCELLENCE SNA framework for knowledge base for professional development and training



		

		Assess research and training needs 



		

		Recognition/certification/credentialing



		

		Make training available







VIII. Action Planning and Next Steps



Participants developed the following action plan for addressing the priority projects:



Action Plan:



The primary action item will be to establish a Steering Committee, composed of two members from each of the three organizations, to develop a plan for accomplishing the remaining priority action items.  These items are to: 

1. Align Competencies, Keys, Professional Standards (i.e., make it easy to translate across the frameworks)

2. Work toward on-line, one-stop shop for training

3. Develop shared social marketing and outreach effort

4. Define, for trainers and for training, the answer to “what does a good job look like?”



The following action items and accountabilities were developed throughout the session:

		What?

		Who?

		By When?



		Meeting notes

		Cynthia

		1 week (messaging points tonight)



		Set up SharePoint sites for  working groups that desire them, as these groups are developed

		Desiree

		As requested



		Appointment of SC members, with first planning conference call to be scheduled within 2 weeks

		Elizabeth

		2 weeks











IX. Messaging Points



In order to ensure both timely and consistent communication to stakeholders about the meeting, participants agreed to work from the following general messaging outline:



· Historic meeting to strengthen SN profession through productive collaboration on professional development and training that builds on unique strengths, competencies, and focus areas of each organization

· Beginning of ongoing process with joint commitment to continue

· Explored roles and functions (and will continue to)

· As starting point, identified specific actions and next steps, including:

1. Development of a SC to oversee collaborative efforts going forward.  Begin its work within 2 weeks.

2. Identification of priority areas for collaboration, each focused on improving awareness, quality, and access to SN professional development and training.

Note: a more comprehensive draft of talking points was sent to participants following the meeting, a copy of which can be found in the ‘Additional Materials’ section at the end of this document.

X. Closing Exercise: Behavioral Commitments



Each participant identified one behavioral change he or she would commit to in order to maintain momentum and model the culture discussed during the meeting.



Start:

· Learn more what other states are doing well

· State monthly feature/three group monthly feature

· Become a cheerleader for all organizations

· Start realizing there are more resources outside of SNA

· Share as much as possible re: Professional Standards

· Share positive references to all partners

Do More:

· I will always speak positively about all School Food Service partners – USDA, NFSMI, SNA, and encourage my team to do the same; monthly update HSMRS – feature item

· Market keys and Healthy Meals Resource System

· Continue to stress collaboration of three organizations from USDA

· Sharing more resources/calendar events/trainings/conferences

· Do more to support all three groups to keep moving this forward

· Be more supportive of partner organizations

· Provide more praise of my partners throughout

· Stay more on top of what USDA and NFSMI are doing – new training/programs

· Continue to collaborate and communicate with SNA and NFSMI

· Supporting of our collaboration and our partnership

· Do more sharing of toys in sandbox

· I will continue to assist and keep open the lines of communication between the three organizations

· Speak positively and enthusiastically about allied organization efforts to school nutrition professionals

Do Less:

· Listening to negative people



XI. Additional Materials



[image: ]

[image: ]



























Draft of Education Summit Talking Points

· On February 4-5, representatives from SNA, NFSMI and USDA held an historic meeting aimed at strengthening the School Nutrition profession through productive collaboration on professional development and training for the industry.  

· This meeting marked the beginning of an ongoing process of building on each organization’s unique strengths, competencies, and focus areas to deliver the most efficient and effective training possible.

· There was strong commitment across the organizations to continuing the partnership work begun at this meeting.

· We began the work of exploring roles and functions, and will continue this work over the coming months.

· As a starting point in this collaboration, a number of action items and next steps were agreed to.  These included:

· Establishment of a partnership Steering Committee to oversee this collaborative effort going forward.  This committee will begin its work within the next two weeks.

· Identification of priority areas for collaboration, each aimed at improving professional development and training awareness, quality, and access.  

· As this work continues, you can expect to see: improved partnership, leading to true synergy in professional development and training; reduced duplication of efforts and materials; and stronger reliance on the unique strengths and capabilities of each partner.  

· Each of the partners is excited about and committed to this effort and its ability to enhance the skills of School Nutrition professionals and the overall performance of the industry.  
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Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org

 

 

From: Montague, Patricia  

Sent: Monday, May 06, 2013 8:19 AM 

 To: Balla, Deborah 

 Subject: Education Summit Final Report

 

 

If you are up to it, can you go on and find the report and send to me please?  Email Archives are

not working.  Thanks
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268. Breakfast In the Classroom Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Seymour, Danny <dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>, JEAN.RONNEI@spps.org

<JEAN.RONNEI@spps.org>

Sent Date: May 03, 2013 15:27:34

Subject: Breakfast In the Classroom Update

Attachment:

On May 2nd we had a successful media event in Elgin School District U-46 (IL), one of our PBIC

districts. We are very excited to have had such positive coverage of the event and wanted to take

a moment and share with you a recap of the event provided to us by Amber LaCroix from BRG,

the PR firm that the Partners use for the project and a link to an article featured in the Chicago

Daily Herald about the event. 

Full coverage of the event as well as exclusive interviews will be posted on our Beyond Breakfast

blog (www.beyondbreakfast.org) later next week.

 

 

Recap of event:

 

We had a successful event in Elgin today with almost twenty program advocates at the Breakfast

in the Classroom event; Walmart alone sent a regional spokesperson as well as two additional

representatives, including the local store manager, who herself was raised in Elgin and went to the

schools. Dr. Torres, the superintendent, did an excellent job talking about how community

partnerships and the Partners made this happen, highlighting the recent awards to the school

district for Breakfast in the Classroom, and the success to date. He seemed very pleased and

impressed by the program’s progress to date. 

Principal Joe Corcoran had only glowing things to say about how the program is working in his

school and how his staff and parents have come together to support the effort. Two parents were

present at different times to speak to guests.  Joe has been principal of the school for 14 years

and made it clear what an honor it was to be able to go to the Governor’s Mansion to accept the

Breakfast in the Classroom award on behalf of the school. 
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After a welcome by Joe, the guests visited a 4th grade classroom, where Captain Nutrition (a

super-hero banana), made a special appearance. The Walmart representatives were curious

about the food packaging and delivery so before everyone else arrived, they were able to see how

the food was packaged, delivered and presented – they were impressed and pleased. Paula was

able to talk with them about how this works, too. They noted how seeing the program firsthand

makes them proud to work for a company that makes community members lives better. One of the

store managers joked about how maybe if they served breakfast on Black Friday at their stores,

crowds would be calmer, like the children they observed eating a healthy breakfast.  

The roundtable format worked very well for this market, with everyone deferred to sharing

perceptions about their participation. The entire program was completed on time, by 9 a.m., with

guests lingering for over a half hour to talk privately and make new connections. The event’s key

message was the importance of feeding children for their futures to keep them focused in the

classroom and healthy and how everyone is pleased to be a part of this program, especially to see

its success and positive impact in a school where over 82 percent of the school’s population are

deemed low-income. 

List of onsite attendees: 

·         Dr. Jose M. Torres, Superintendent, Elgin School District U-46 

·         Joe Corcoran, School Principal, Harriet Gifford Elementary, in addition to his vice principal  

·         Kim Pankowski, Breakfast in the Classroom program manager, Elgin School District U-46

 

·         Christina Hernandez, Manager of Elementary Schools/food service, Elgin School District U-

46

 

·         Patrick Moggy, Communications Director, Elgin School District U-46 + a staff photographer 

·         Eyang Garrison, Breakfast in the Classroom (Food Research and Action Center) 

·         Paula Zdanowicz, Breakfast in the Classroom (School Nutrition Foundation) 

·         Kaitlin Wolfe, Director of Operations for Northern Illinois, Walmart 

·         Kristin Frank, Health and Wellness Midwest Dairy Council Program Manager 

·         Kathryn Castle, Elgin Teachers Association

 

·         Diane Doherty, Illinois Hunger Coalition + a colleague 

·         Erica Jones, Walmart Communications  

 

 

 

 

 

 

Patti Montague, CAE

 

Chief Executive Officer
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SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Follow SNA on Facebook and Twitter

 
www.facebook.com/SchoolNutritionAssociation

 
www.twitter.com/SchoolLunch
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269. SNF Strategic Planning

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>,

mary.begalle@schwans.com <mary.begalle@schwans.com>, Ami Childers

<ami.n.childers@pepsico.com>, Sandra Ford <fords@manateeschools.net>,

'muellerc28@gmail.com' <muellerc28@gmail.com>, Leah Schmidt

<leahs@hickmanmills.org>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Jean Ronnei

<jean.ronnei@spps.org>, cwaisner@ccpmail.com <cwaisner@ccpmail.com>,

Seymour, Danny <dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Cc: Marcia Smith <mlsdls8@aol.com>

Sent Date: Apr 26, 2013 15:52:13

Subject: SNF Strategic Planning

Attachment: Board Advance Material.pdf

This email is being sent on behalf of Patti Montague, Executive Director, School Nutrition

Foundation, by Deborah Van Balen.

 

 

 

To:  SNF Board and Strategic Planning Attendees

 

 

We are looking forward to seeing you in San Antonio May 5-7 for the School Nutrition Foundation

Strategic Planning Session.

 

 

Cynthia Waisner, MBA, PhD, managing partner, Catalyst Partners, LLC will be facilitating our

session, which based on our planning conversations, should be engaging and help us chart a plan

for SNF.

 

 

To help you prepare for our time together, we have put together a packet of materials for your

review.  These materials have been assembled to give you background information on SNF.  I

encourage you to read and familiarize yourself with the materials.  

 

As you read through the materials, please think about some key outcomes you would like to see

as a result of the planning session. Our time together will be one of collaboration and having some
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Strategic Planning Session 


Sunday, May 5 – Tuesday, May 7, 2013 
 
Hotel Contessa 
306 W Market St.  
San Antonio, Texas 78205 
(210) 229-9222 


Meeting Schedule & Details 
 
SNF Strategic Planning Session 
 
Sunday, May 5  
 
2:00 – 6:30pm Planning session at hotel 
 
7:15pm  Meet in hotel lobby to walk to Luke San Antonio  
 (in the Embassy Suites Hotel) 


125 E. Houston St., San Antonio, TX 78205  
(210) 227-5853 – reservation under School Nutrition Foundation 


 
Monday, May 6  
 
7:00 – 8:00am Breakfast in hotel restaurant  
 
8:00 – 11:30 am Planning session at hotel 
 
11:30 – 1:00pm Lunch at hotel 
 
1:00 – 5:00pm Planning session at hotel 
 
6:00 – 7:00pm Tapas and sangria reception at hotel 
 
7:15pm  Meet in lobby to walk to Zuni Grill (on Riverwalk)  
    223 Losoya St, San Antonio, TX 78205 


(210) 227-0864 – reservation under School Nutrition Foundation  
 
Tuesday, May 7  
 
7:00 – 8:00am Breakfast in hotel restaurant  
 
8:00 – 12:00pm Planning session at hotel 
 
12:00pm  Lunch on your own/depart 
 







 
 
 
 
 
SNF Vision 
 


SNF operates with the same vision statement as SNA (from the 2009 strategic planning session) 
 


Healthful meals and nutrition education are available to all children. 
 
SNF Mission 
 


SNF provides financial support for education, research and scholarship for the benefit of SNA 
members. 


 







 
 
 


Differences between 
School Nutrition Foundation, a  501(c)3 and School Nutrition Association, a 501(c)4


 


 


 
 


School Nutrition 
Foundation 
501(c)(3) ‐‐ Charity 


School Nutrition 
Association 
501(c)(4) – Social 
Welfare, Membership 


What is the primary purpose of 
the organization? 


Charitable, educational 
and/or scientific 


Social welfare, employee 
associations 
(membership) 


Is the organization exempt from 
federal taxes? 


Yes  Yes 


Is the organization exempt from 
state and local taxes? 


Yes, usually, however 
some states are tightening 
requirements 


No, not usually 


Are donations tax‐deductible as 
charitable contributions? 


Yes  No 


Are dues or member fees tax‐
deductible? 


Yes, to extent fees exceed 
benefits received 


No 


May the organization engage in 
lobbying? 


Yes, but only an 
insubstantial portion 
activities may be lobbying 


Yes 


May the organization engage in 
political election campaign 
activity? 


No 
Yes, but taxed on 
expenditures 


Is the organization required to file 
an annual information return (IRS 
Form 990)? 


Yes, if gross receipts 
exceed $25K 


Yes, if gross receipts 
exceed $25K 


Is the organization required to 
have an independent board of 
directors? 


Yes  Yes 


Copyright © 2002 Sandra Pfau Englund. All rights reserved. 







 
 
 


Unrestricted vs. Restricted Funds 


 


Contributions and program support are made to the School Nutrition Foundation (SNF) in two ways:  
unrestricted and restricted.  What follows are examples of both types of support. 
 


Unrestricted 
Each year, SNF receives contributions from various sources that can be used for any purpose:  staff 
salaries, administrative expenses, general operating expenses, etc. These unrestricted dollars are 
sometimes known as dollars “that keep the lights on”.   
Sources of these funds are: 


 Contributions via SNA membership form 


 Contributions from state and local associations 


 Gifts made in memory or honor of someone  


 Portion of SNA Patron dues ($1,000 per patron) 
 
For SNF and non‐profit organizations, raising unrestricted dollars can be a challenge.  Many donors like 
to designate where contributions go.   
 


Restricted 
Restricted contributions and program dollars are designated for a specific program or purpose.  For 
example, program funds we receive from the Walmart Foundation for the breakfast in the classroom 
work and funds from the National Dairy Council, scholarship funds and the Invest in Us funds are 
designated for a specific purpose.  SNF is not able to use those funds for anything beyond the stated 
purpose.  Fund agreements and memoranda of understanding explicitly spell out how the funds are to 
be spent with criteria, metrics and outcomes closely tied to programs. 
 


SNF Restricted Funds
SNF Scholarship Funds 
ANC First Timers Scholarship Fund 
Kathleen Stitt 
Nancy Curry 
Schwan’s Foodservice 
SNF Professional Growth 
Winston Industries  
 


Other restricted funds 
Invest in Us 
Josephine Martin Endowment Fund 
Richard B. Russell Leadership Fund 
 


Program Funds 
National Dairy Council 
Walmart Foundation 


School Nutrition Foundation 
Restricted vs. Unrestricted % Comparison 
Based on FY 12‐13 Budget 
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School Nutrition Foundation ‐ FY 12‐13 Budget


Revenues


Grant administration 243,998.00$  29.5%


Project management fees 151,982.00$  18.4%


Webinars 129,000.00$  15.6%


Interest Income 90,100.00$     10.9%


Scholarships 86,000.00$     10.4%


Patrons 84,000.00$     10.2%


Product sales and online education 15,000.00$     1.8%


Friends/Annual Fund 12,000.00$     1.5%


ANC special event 10,000.00$     1.2%


other contributions 4,000.00$       0.5%


826,080.00$  100.0%


Expenses


Salaries & Benefits 261,173.00$  32.1%


SNA Indirect Costs 136,413.00$  16.7%


Invest in Us 131,876.00$  16.2%


Scholarships 80,100.00$     9.8%


Rent 33,000.00$     4.1%


Travel 31,000.00$     3.8%


Consultants 30,250.00$     3.7%


Audit/Accounting Services 26,950.00$     3.3%


Management Fee 19,910.00$     2.4%


Webinars 19,000.00$     2.3%


Communications/Marketing/Promotion 12,950.00$     1.6%


BoD expenses 9,000.00$       1.1%


Business insurance/Professional Fees/Gen 6,922.00$       0.8%


Raisers Edge 4,500.00$       0.6%


Postage/Supplies/Telephone 4,250.00$       0.5%


ANC Special Event 4,000.00$       0.5%


Office Equipment/Replacement/depreciat 2,000.00$       0.2%


Annual Fund Expenses 1,300.00$       0.2%


814,594.00$  100.0%















 
 


School Nutrition Foundation Headquarters Board Report 
August 2012 – April 2013 


 
 
Projects: 
 
Webinar Wednesdays 
 


SNF held 8 webinars this year: 
 


 Back to School with the New Meal Pattern: Commonly Asked Questions & 
Answers 


 Successful Accountability Practices for Breakfast in the Classroom Programs 


 Best Practices in Menu Planning: New Meal Pattern Flexibilities   


 From On‐site Baking and Working with National Brands, Strategies to 
Introduce Scalable Whole Grain Scratch Techniques 


 All Foods Sold in Schools, USDA's "Smart Snacks in Schools" Proposal 


 Bring on Breakfast ‐ News You Can Use for the Success of Your Breakfast 
Program 


 SNA’s STEPS Challenge: A Simple Approach to Health & Wellness 


 Partner Up for PR Success with Chefs Move to Schools 
 
Total number of registrants:  6613 
Total number of attendees:  3514 
Average participation rate:  54% 
Total number of archive views:  1854 


 
National Dairy Council (NDC) 


 
Created the Breakfast Peer Advisory Group, a closed, SNA member/practitioner only 
group on Facebook.  The group consists of 101 members and continues to grow each 
month.  Here members can share resources, best practices and questions about 
implementing and growing their breakfast programs. 
 
Beyond Breakfast blog covered breakfast related topics (www.beyondbreakfast.org).  
There have been approximately 10,000 visits to the site since August 2012. 
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Did two case studies on breakfast in the classroom implementation looking at 
Memphis and Dallas.  Case studies to be released in the coming weeks. 
 
Conducted three listening sessions at ANC 2012 on implementation of the new 
breakfast patterns. 
 
Implementing the Breakfast Learning Series later in April which will focus increasing 
stakeholder engagement skills. 
   


 
SNF Scholarship Programs 
 


The deadline to apply for SNF scholarships was April 9th.  The academic 
scholarship process is online from application to review by the six member SNF 
Scholarship Committee chaired by Karen Johnson.  Awards will be announced in 
mid‐May.  www.schoolnutrition.org/scholarships  
 
SNF receives support for its scholarship programs from: 
 
Schwan’s    Schwan’s School Foodservice Scholarship Program 
Winston    Winston Equipment Award Grant  


Winston Build Your Future Grant Program 
ANC First Timer Scholarship 


SNF   GED Jumpstart Scholarship Program, Professional Growth 
Scholarship Program 


 
2012‐2013 SNF Scholarship Committee 


Karen Johnson 
Beth Rice 
Gail Jones 


Jean Ronnei 
JoAnn Kinsey 
Nancy Thatcher 


 


Partners for Breakfast in the Classroom (PBIC) 


As of February 2013, the School Nutrition Foundation (SNF) has exceeded our SY 
2012‐13 goal of feeding an additional 20,000 students through the Partners for 
Breakfast in the Classroom (PBIC) project! This partnership with three other 
national organizations, FRAC, National Association of Elementary School 
Principals Foundation and National Education Association Health Information 
Network and funded by the Walmart Foundation, has made a significant 
investment in expanding universal breakfast in the classroom in eight school 
districts this year. 
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SY 2012‐13 District Highlights 


Charleston County School District (SC): 
Walter Campbell, Director of Nutrition and Food Service 


 11 of 15 schools have implemented BIC 


 Experiencing success in high school models 


 Launched a new breakfast menu in March 2013 
 


Denver Public Schools (CO): 
Theresa Hafner, Executive Director, Enterprise Management 


 19 of 20 schools have implemented BIC 


 District wide scratch cooking efforts, serving locally sourced fresh fruits 
and vegetables 


 Intensive local stakeholder engagement  


 Experiencing challenges at some campuses where there is more than one 
school. 
 


Des Moines Schools (IA): 
Sandy Huisman, MS, RD,LD, Director Food and Nutrition Management 


 13 of 15 schools have implemented BIC 


 Funding will help solve storage issues for increased volume of food. Once 
the PBIC freezer project for the central kitchen is complete, the menu will 
contain more fresh items. 


 
Elgin U‐46 (IL): 


Claudie Phillips, Director of Food and Nutrition Services 


 Thanks to equipment made possible by PBIC grant, the district can now 
offer hot menu items for breakfast.  


 Serving hot breakfast twice a week has resulted in a 6 percent increase in 
breakfast participation. 


 
Guilford County Schools (NC): 


Jim Faggione, Director of Food Nutrition  


 Have successful high school and middle school delivery models 


 Serving hot items including biscuit sandwiches, pancakes, mini cinnamon 
buns, etc. 


 Have reached and exceed goal by 78 additional students 
 
Jefferson County Public Schools (KY): 


Julia Bauscher, SNS, Director of School and Community Nutrition Services 


 With strong stakeholder engagement the district has surpassed its 
increase in breakfast goal by 630 additional students. 
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 Several principals not participating in the PBIC program have requested 
to start BIC at their schools based on success they have seen with the 
program.  


 
Kansas City Schools (KS): 


Karla Robinson, RD, MAOM, Director of Nutritional Services 


 Have reached and exceed goal by 826 additional students 


 Delivery of equipment was delayed for the beginning of the school year. 
The district was able to repurpose existing equipment to meet rollout 
date. 


 Have identified the success and best practices from 6 schools that are 
87% and above breakfast participation to apply to schools that are below 
their individual goal. 
 


Knox County Schools (TN): 
Jon Dickl, MBA, SNS, Director of School Nutrition 


 13 of 17 schools have implemented BIC 


 Have reached and exceeded goal by 290 additional students 
 


SY2012‐13 Districts Overall Comparison 
Change in breakfasts being served once BIC had been implemented in classrooms 


 


 
 
Josephine Martin Endowment Fund 
 


The School Nutrition Foundation (SNF) is pleased to announce the first Josephine 
Martin National Policy Fellow, Sandi Walter, SNS from Maryville City, TN Schools.  
Ms. Walter has 20 years of school nutrition experience and is the cafeteria 
manager of Coulter Grove Intermediate School in Maryville.  She is a certified 
SNA trainer and currently serves as the president of the Maryville Chapter of the 
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Tennessee School Nutrition Association.   
 
The award, established in July 2012 in honor of school nutrition pioneer and 
advocate Dr. Josephine Martin, enables an SNA member to attend the Legislative 
Action Conference (LAC) for the first time.   
 
When asked about her trip to Washington, Ms. Walter said, “LAC was amazing 
experience for me.  Sitting at the past presidents table on the first day with so 
many school nutrition super heroes was the highlight of my experience.”   
Funding for the Josephine Martin National Policy Fellow is made possible by the 
Josephine Martin Endowment Fund at SNF.  The Endowment is still accepting 
contributions to reach its $75,000 goal.  To date the Endowment has raised 
approximately $23,000.   


  
 







 
 
 
 


Obesity, Hunger and the role of federal nutrition programs  
 
Research clearly shows that the federal nutrition programs do not contribute to the current obesity 
crisis in the U.S. (Gleason et al., 2009; Hofferth & Curtin, 2005; Linz et al., 2004; ver Ploeg, 2009; ver 
Ploeg et al., 2008). In fact, by both improving dietary intake and reducing food insecurity, participation 
in the federal nutrition programs plays a critical role in obesity prevention. For this reason, increasing 
participation in the federal nutrition programs is a childhood obesity prevention strategy recommended 
by two recent Institute of Medicine (IOM) committees and the White House Task Force on Childhood 
Obesity (Institute of Medicine, 2009; Institute of Medicine, 2011a; White House Task Force on Childhood 
Obesity, 2010). 
 
First, it is indisputable that participation in the federal nutrition programs improves dietary intake, which 
is critical in combating the current obesity problem. 
 


 Low‐income school‐aged children who eat federally‐funded school breakfast have better overall 
diet quality (as measured by the USDA’s Healthy Eating Index) than those who eat breakfast 
elsewhere or skip breakfast (Basiotis et al., 1999). 


 School meal participants are less likely to consume competitive foods at school, less likely to 
have nutrient inadequacies, and more likely to consume fruit, vegetables, and milk at breakfast 
and lunch (Clark & Fox, 2009; Condon et al., 2009; Fox et al., 2009). (Competitive foods are 
those foods and beverages sold outside of the federally‐reimbursed school meals programs, 
often in a la carte lines, student stores, or vending machines.) 


 School‐aged children have higher daily intake of fruits, vegetables, milk, and key nutrients like 
calcium, vitamin A, and folate on days they eat federally‐funded supper at an afterschool 
program compared to days they do not (Plante & Bruening, 2004). 


 Child and Adult Care Food Program (CACFP) participants 3 to 5 years of age in child‐care centers 
have higher intake of many key nutrients and foods, including vegetables and milk, and fewer 
servings of fats and sweets (Bruening et al., 1999). 


 Each additional SNAP/Food Stamp dollar increases a household’s score for overall dietary 
quality (as measured by the USDA’s Healthy Eating Index) (Basiotis et al., 1998). 
 


Second, by providing needed food and resources, the federal nutrition programs help to reduce food 
insecurity and, by extension, its negative consequences, which include obesity (Casey et al., 2006; 
Herman et al., 2004; Nord & Romig, 2006). 
 
Finally, by both improving dietary intake and reducing food insecurity, participation in the federal 
nutrition programs plays an important role in reducing obesity, as the research shows. Conversely, the 
obesity risk rises in the absence of these programs. 
 


 Participation in federally‐funded child care or school meals provided in child care, preschool, 
school, or summer settings is associated with a significantly lower body mass index among 
young, low‐income children (Kimbro & Rigby, 2010). (Body mass index, or BMI, is an indicator of 
excess body fat.) These findings lead researchers to conclude that “subsidized meals at school or 







day care are beneficial for children’s weight status, and we argue that expanding access to 
subsidized meals may be the most effective tool to use in combating obesity in poor children” 
(Kimbro & Rigby, 2010). 


 A nationally representative study of U.S. school students finds that school breakfast 
participation is associated with a significantly lower BMI (Gleason & Dodd, 2009). 


 Children are more vulnerable to rapid BMI gains and food insecurity during the summer – a time 
when many do not have access to the good nutrition provided by the school meal programs 
(Nord & Romig, 2006; von Hippel, 2007). 


 Children of mothers working non‐traditional hours are at greater risk of overweight and obesity, 
which suggests the importance of providing CACFP afterschool snacks and meals to children, 
especially those from working families (Miller & Han, 2008). 


 Food insecure girls participating in the school lunch, school breakfast, or SNAP/Food Stamp 
programs (or all three programs combined) have a lower risk of overweight compared to food 
insecure girls from non‐participating households (Jones et al., 2003). 


 
Source:  FRAC.org/ http://frac.org/initiatives/hunger‐and‐obesity/references/  


 
Share our Strength/No Kid Hungry 
 
We're ending childhood hunger by connecting kids to effective nutrition programs like school breakfast 
and summer meals. This work is accomplished through the No Kid Hungry network, made up of private 
citizens, public officials, nonprofits, business leaders and others providing innovative hunger solutions in 
their communities. Together, they implement an action plan that has measurable goals, and overcomes 
the barriers to making sure every child in that state or city gets the food they need, where they live, 
learn and play. 
 
While No Kid Hungry campaign plans are unique to every location, plans focus on the following 
fundamental objectives: 
 


 Provide all kids with a healthy breakfast 
 Improve access to after school meal programs 
 Encourage healthy food choices 
 Help eligible families access food stamps 
 Improve access to summer meals programs and 
 Ensure access to balanced, nutritious diets for all pregnant women and preschool children. 


 
Link:  Learn more about state and local No Kid Hungry campaigns.  
 
Effective nutrition programs help kids get the food they need. 
Federal nutrition programs play a critical role in helping children build healthy minds and bodies. 
Unfortunately, statistics show that these resources are not reaching all of the kids who need them. 
Consider the data below, all from the year 2010: 
 
What does this mean? Childhood food insecurity is the percentage of children under eighteen years old 
living in households that experience limited or uncertain availability of nutritionally adequate and safe 
foods at some point during the year. 
Food Insecurity 







48.8 million Americans—including 16.2 million children— live in households that lack the means to get 
enough nutritious food on a regular basis. As a result, they struggle with hunger at some time during the 
year. 
Food‐Insecure Families 


 Food insecurity—the limited or uncertain availability of nutritionally adequate and safe food— 
exists in 17.2 million households in America, 3.9 million of them with children. 


 Rates of food insecurity are substantially higher than the national average among households 
with incomes near or below the federal poverty line, among households with children headed 
by single parents (35.1% of female‐headed households with children are food‐insecure) and 
among Black and Hispanic households. 


 Food insecurity is most common in large cities but still exists in rural areas, suburbs and other 
outlying areas around large cities 


− 25 % of households with children living in large cities are food‐insecure. 


 The typical (median) food‐secure household spent 27 percent more for food than the typical 
food‐insecure household of the same size and composition. 


 59% of food‐insecure households reported that in the previous month they had participated in 
one or more of the three largest federal food and nutrition assistance programs: SNAP (formerly 
food stamps), School Lunch and WIC. 


 
http://www.nokidhungry.org/problem/hunger‐resources 
 
 
Resources 
 
USDA FNS 
Link to overview of child nutrition programs 
http://www.fns.usda.gov/child‐nutrition‐programs 
 
Summary stats of USDA feeding programs January 2013 
http://www.fns.usda.gov/sites/default/files/datastatistics/Birdseye%20January%202013%20%284‐9‐
2013%29.pdf  
 
Overweight and obesity definitions 
http://frac.org/initiatives/hunger‐and‐obesity/overweight‐and‐obesity‐definitions/ 
 
School Nutrition Magazine February 2013 
http://www.schoolnutrition.org/Level2_SNAMAG.aspx?id=18357 


Link to magazine 
http://mydigimag.rrd.com/publication/?i=144324 


 
Walmart Foundation giving related to child nutrition 
http://news.walmart.com/news‐archive/2013/03/04/the‐walmart‐foundation‐provides‐more‐than‐
250000‐americans‐with‐access‐to‐school‐breakfast‐nutrition‐education 
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BYLAWS OF THE SCHOOL NUTRITION FOUNDATION, INC. 
 


ARTICLE I.  IDENTITY. 


 


These Bylaws are enacted for the management of affairs of the School Nutrition Foundation, 


Inc., hereafter sometimes known as the Foundation, not inconsistent with the Virginia 


Nonprofit Corporation Act and the Articles of Incorporation of the School Nutrition 


Foundation, Inc. 


 


Principal Office.  The principal office of the School Nutrition Foundation shall be located at 


120 Waterfront Street, Suite 300, National Harbor, Maryland or such other location as may be 


established by the Board of Directors. 


 


Registered Office and Agent.  The Corporation shall have and continuously maintain a 


registered office and a registered agent in the Commonwealth of Virginia and the State of 


Maryland. 


 


ARTICLE II.  CORPORATE SEAL. 


 


The seal of the corporation shall be circular in form and mounted upon a metal disc suitable 


for impressing the same upon paper.  About the upper periphery of the seal shall appear the 


words “The School Nutrition Foundation, Inc.” and about the lower periphery thereof the 


word “Virginia.”  In the center of the seal shall appear the word, “Seal.” 


 


 


ARTICLE III.  PURPOSES AND OBJECTIVES. 


 


The purposes and objectives of the corporation shall be those stated in the Articles of 


Incorporation and any Mission Statement adopted by the Board of Directors that is consistent 


with the Articles of Incorporation. 


 


 


ARTICLE IV.  BOARD OF DIRECTORS. 


 


There shall be a Board of Directors of the Corporation, which shall supervise and control the 


business, property, and affairs of the Corporation, except as otherwise expressly provided by 


law, the Articles of Incorporation, or these Bylaws. 


 


A.  Composition.  The general management of the corporation shall be vested in a Board 


of Directors of not less than seven (7) persons as voting members and no more than 


thirteen (13) voting members. The number of Directors may be increased or 


decreased by a majority vote of the members of the Board of Directors, but no 


decrease shall have the effect of shortening the term of any incumbent director.  Any 


vacancy occurring in the Board of Directors, or any directorship to be filled by reason 


of an increase in the number of directors, shall be filled by a vote of a majority of the 


members of the Board of Directors. 


 


B. Members.  These members shall include a chairperson, vice chairperson, secretary 


and treasurer.  The Chief Executive Officer of the School Nutrition Association and 
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the Dean of Education of the School Nutrition Association shall be non-voting ex 


officio members.   


 


School Nutrition Association Representation.  The School Nutrition Association shall 


maintain two seats on the Board of Directors.  These two positions will be held by the 


SNA President and SNA President Elect and will be for a one (1) year term.  School 


Nutrition Association representative board members shall have voting privileges and 


count toward the maximum number of the Board of Directors as stated in Article IV 


Section A.   


 


Child Nutrition Industry Representation.  A minimum of two (2) members of the 


Board of Directors shall represent child nutrition industry.  These positions shall 


serve under the same terms and conditions as other members of the Board of 


Directors as outlined in Article IV, Section C and count toward the maximum number 


of the Board of Directors. 


 


C. Election and Term of Office.  The members of the Board of Directors shall be elected 


by the directors at the annual meeting of the Board of Directors.  Members of the 


Board of Directors shall serve for a term of three (3) years or until his or her death, 


resignation or removal.  No director may be elected for more than two (2) successive 


terms. The chairperson, vice chairperson, secretary and treasurer shall serve one year 


terms. 


 


A Director must have served at least on (1) year on the SNF board before being 


eligible for nomination for the position of Chair.  


 


Ex Officio.  The Board of Directors shall have the right to appoint certain ex-officio 


members to the Board of Directors to provide their advice and input to the Board.  An 


ex officio member shall have those rights and privileges prescribed by the Board of 


Directors, and shall not include full voting rights of a Director of the Corporation.  


Such ex officio directors shall not be counted toward the maximum number of Board 


of Directors as stated in Article IV Section A.  Unless otherwise provided by the 


Board of Directors, the term of each ex-officio member shall be one (1) year. 


 


Honorary Director.  A category of “Honorary Directors” will be designated to honor 


friends of the Corporation who have made significant professional or financial 


contributions to the School Nutrition Foundation or the field of child nutrition.  


Honorary Directors will not have voting privileges and Honorary Directors will not 


be counted toward the maximum number of the Board of Directors as stated in Article 


IV Section A.  The term of office for Honorary Directors shall be as follows: 


 


 (a) Each individual Honorary Director may exercise his/her rights and 


privileges until his/her death or voluntary resignation; and 


 


 (b) Any corporation or foundation which qualifies as an Honorary Member 


may designate an individual to serve as its representative on the Board of Directors.  


Such individual shall serve for a maximum of two (2) terms of three (3) years each, or 


until his or her death, resignation or removal and replacement by the contributing 


entity, at which time the corporation or foundation shall select a successor 


representative.   
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D. Executive Committee.  The Board Chairperson, Board Vice Chairperson, Secretary 


and Treasurer of the Foundation shall compose the executive committee and shall act 


when time and resources do not practically permit a meeting of the entire Board, as 


determined by the Board Chair and the Executive Director.  The Executive Director 


of the Foundation shall be ex officio and non-voting. 


 


E. Resignation.  Any director may resign at any time by giving written notice to the 


Chair of the Board of Directors.   Such resignation shall take effect at the time 


specified therein, or, if no time is specified, at the time of acceptance thereof as 


determined by the Chair. 


 


F. Removal.  Any director may be removed from such office, with or without cause, by 


a two-thirds (2/3) vote of the Directors at the annual meeting, or at any regular or 


special meeting of the Board of Directors for which proper notice of such removal is 


provided.  A director's position as such, (in addition to completion of his/her term), 


shall be terminated by his/her death, or voluntary resignation. School Nutrition 


Association Representatives may not be removed from the Board of Directors by 


action of the Board of Directors. 


 


G. Vacancies.  Any director’s position may be filled by the affirmative vote of a two-


thirds (2/3) majority of the remaining directors. A director elected to fill a vacancy 


will serve the unexpired term of his/her predecessor.   The term of a director filled by 


reason of increase in the number of directors will be only until the next regular 


election of directors, i.e. until the next annual meeting of directors.  A vacancy 


occurring due to termination of a director who is an officer of the School Nutrition 


Association shall be filled by the person succeeding to the office of the terminating 


director.   


 


H.  Quorum.  A two-thirds (2/3) majority of directors then in office participating in any 


meeting shall constitute a quorum for the transaction of business by the Board of 


Directors and the affirmative vote of a majority of the directors present in any 


meeting at which a quorum exists shall be the action of the Board of Directors. 


 


I.  Manner of Acting.  Each of the voting directors shall have one vote.  Voting by proxy 


shall not be permitted; however voting by electronic or paper means (such as fax or 


mail) will be an accepted method of voting. 


 


J.  Meetings.  There shall be a minimum of two (2) regular School Nutrition Foundation 


Board of Directors meetings a year.  The annual meeting shall be the last regular 


meeting of the fiscal year.  They may be held upon written notice delivered via paper 


or electronic communication in the manner provided for hereafter; provided further, 


however, that attendance by a director at any meeting of the Board, including 


attendance by conference telephone call, shall constitute a waiver of notice of such 


meeting except when a director attends a meeting for the express purpose of objection 


to the transaction of any business because the meeting is not lawfully called or 


convened. Execution of the Minutes of a meeting of the Board of Directors shall, 


unless expressly therein specified to the contrary, constitute approval of the actions 


therein taken. 
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Meetings of the Board of Directors may be called at any time by the Board Chair or 


by a majority of the Board of Directors for the transaction of general business with 


written specification of such business in the call of the meeting. Such meeting shall 


be held at the principal office of the corporation or at such other place as may be 


stated in the notice of the meeting.  Members of the board of directors or a committee 


of the board may participate in a meeting by means of a conference telephone or other 


communications equipment if all persons participating in the meeting can hear each 


other at the same time.  Notice in writing of all Directors' meetings shall be given by 


the Board Chair or Directors calling such meeting to each of the other Directors at 


least ten (10) calendar days before the date set for the meeting, by sending the same 


via paper or electronic communication to each Director at the last address furnished 


to the Secretary and or Treasurer.  Minutes of such meetings shall be maintained by 


the corporation. 


 


K.  Special Meeting Notice.  Written notice of the time, day, and place of any meeting of 


the Board of Directors shall be given at least ten (10) calendar days and no more 


than sixty (60) calendar days prior to the meeting except as otherwise provided by 


applicable law.  Notice shall be provided to all of the directors, whether voting or 


non-voting.  The purpose for which a special meeting is called shall be stated in the 


notice.  Any director may waive notice of any meeting by a written statement 


executed either before or after the meeting.  Attendance Participation at a meeting 


without objection to notice shall also constitute a waiver of notice. 


 


L.  Conflicts of Interest.  


(a) In the event any director has a conflict of interest that might properly limit such 


director’s fair and impartial participation in Board deliberations or decisions, such 


director shall inform the Board as to the circumstances of such conflict.  If those 


circumstances require the nonparticipation of the affected director, the Board may 


nonetheless request from the director any appropriate non-confidential information 


which might inform its decisions.  "Conflict of interest," as referred to herein, shall 


include but shall not be limited to, any transaction by or with the Corporation in 


which a director has a direct or indirect personal interest, or any transaction in which 


a director is unable to exercise impartial judgment or otherwise act in the best 


interests of the Corporation. 


 


(b) No director shall cast a vote, nor take part in the final deliberation in any 


matter in which he or she, members of his or her immediate family, or any 


organization to which such director has allegiance, has a personal interest that may 


be seen as competing with the interest of the Corporation.  Any director who 


believes he or she may have such a conflict of interest shall so notify the Board prior 


to deliberation on the matter in question, and the Board shall make the final 


determination as to whether any director has a conflict of interest in any matter.  The 


minutes of the Board meeting shall reflect disclosure of any conflict of interest and 


the recusal of the interested director. 


 


M.  Compensation of Directors and Officers.  Neither the Directors nor the Officers shall 


receive any compensation for their services as such; however, the Board of Directors 


may authorize reimbursement for reasonable and documented expenses incurred in 


connection with the performance of services for the Corporation. Nothing herein 
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contained shall be construed to preclude any Director from serving the Corporation 


in any other capacity and receiving compensation therefore. 


 


N.  Committees of Directors.  The Board of Directors and/or Chair, by resolution adopted 


by the directors in office, may designate and appoint one or more committees, each 


consisting of two or more directors, which committees shall have and exercise the 


authority of the Board of Directors in the governance of the Corporation.  However, 


no committee shall have the authority to amend or repeal these Bylaws, elect or 


remove any officer or director, adopt a plan of merger, or authorize the voluntary 


dissolution of the Corporation. The members of each committee shall be appointed 


by the Board of Directors, unless the Board of Directors delegates this responsibility 


to the Chair of the committee.  Each committee, and the director serving on such 


committee, shall serve at the pleasure to the Board of Directors and may be removed 


or replaced by the Board of Directors at any time.  Each committee will keep regular 


minutes of its meetings and report to the full Board of Directors on a regular basis. 


 


O.  Executive Committee.  Between meetings of the Board of Directors, on-going 


oversight of the affairs of the Corporation may be conducted by an Executive 


Committee, the membership of which shall be as set forth in a resolution of the 


Board.  In addition, the Executive Committee can consider management or personnel 


issues and can make recommendations to the full Board of Directors on such 


matters/issues. 


 


P.  Other Committees and Task Forces.  The Board of Directors may create and appoint 


members to such other committees and task forces as they shall deem appropriate.  


Such committees and task forces shall have the power and duties designated by the 


Board of Directors, and shall give advice and make non-binding recommendations to 


the Board.  The Chair and Board of Directors will ensure that at all times there are 


three permanent standing committees:  nominations, audit/investment and 


scholarship. 


 


Q.  Term of Office.  Each member of a committee shall serve for one year or until the 


next annual meeting of the Board of Directors or until a successor is appointed, 


whichever period of time is shorter, unless the committee is sooner dissolved.  


 


R. Vacancies. Vacancies in the membership of committees may be filled by the Chair of 


the Board.   


 


S.  Policies.  Each committee and task force may recommend policies for its meetings to 


the Board of Directors for approval.  Policies may not be inconsistent with these 


Bylaws or with any rules adopted by the Board of Directors. 


 


Article V. OFFICERS 


 


A. Titles.  The officers of the corporation shall consist of a Board Chair, Board Vice 


Chair, Secretary and Treasurer.  The Corporation shall have such other assistant 


officers as the Board of Directors may deem necessary or appropriate, and such 


officers shall have the authority prescribed by the Board.  One person shall not hold 


multiple offices, with the exception of Secretary and Treasurer, which may be filled 


by the same person.  
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B. Executive Director.  The Chief Executive Officer of the School Nutrition Association 


shall be the Executive Director of SNF. The Executive Director shall be responsible 


for all administrative operations of the corporation in accordance with policies 


established by the Board of Directors. 


 


C. Election of Officers.  The officers of the Corporation shall be elected by and from the 


Directors at the annual meeting of the Board of Directors. 


 


D. Term of Office.  The officers of the Corporation shall hold office for one (1) year, 


commencing with the start of the fiscal year and concluding with the end of the fiscal 


year or until their respective successors shall have been duly elected and qualified. 


 


E. Resignation.  Any officer may resign at any time by giving written notice to the Chair 


of the Board.  Such resignation shall take effect at the time specified in the notice, or if 


no time is specified, then immediately.   


 


F.  Removal.  Any officer may be removed from such office, with or without cause, by a 


two-thirds vote of the directors at any regular meeting, or at any special meeting of 


the Board for which notice of such intended removal was provided.  


 


G. Vacancy.  Whenever any vacancy shall occur, the office shall be filled by and from 


the Board of Directors. 


 


H.  Chair.  The Board Chair shall preside at all meetings of the Board of Directors.  He 


or she shall further perform such other acts as are usually incident to the office of 


Board Chair of a corporation and such further acts as may be required by the Board of 


Directors.  The Board Chair may also perform the duties of other officers of the 


corporation except that of the Secretary and Treasurer. 


 


I.  Vice Chair.  The Board Vice Chair shall discharge the duties of the office of Board 


Chair during his/her absence or inability to act, and shall perform such other duties as 


the Directors may authorize or direct.  If neither the Chair nor the Vice Chair are 


present at a meeting of the Board of Directors, then the Directors present at the 


meeting shall appoint a member to chair such meeting. 


 


J.  Secretary.  The Secretary shall keep the minutes of the meetings of the Board of 


Directors; see that all notices are duly given in accordance with the provisions of these 


Bylaws; ensure staff members keep corporate records; and in general, perform all 


duties incident to the office of Secretary and such other duties as may be assigned by 


the Board of Directors. 


 


K. Treasurer.  The Treasurer shall be responsible for and oversee all financial matters of 


the Corporation and in general perform all the duties incident to the office of Treasurer 


and such other duties as from time to time may be assigned to him or her by the Board 


of Directors. 
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ARTICLE VI.  INDEMNIFICATION OF OFFICERS AND DIRECTORS. 


 


The corporation shall indemnify each officer and director of the corporation who was 


or is a party or is threatened to be made a party to any threatened, pending, or 


completed action, suit, or proceeding, whether civil, criminal, administrative, or 


investigative, by reason of the fact that he/she is or was a director, officer, employee, 


or agent of the corporation or is or was serving at the request of the corporation as a 


director, officer, employee, or agent of another corporation, partnership, joint venture, 


trust, or other enterprise, against expenses (including attorneys' fees), judgments, 


fines, and amounts paid in settlement actually and reasonably incurred by him/her in 


connection with such action, suit, or proceeding if he/she acted in good faith and in a 


manner he reasonably believed to be in the best interests of the corporation and, with 


respect to any criminal action or proceeding, had no reasonable cause to believe 


his/her conduct was unlawful.   


 


The termination of any action, suit, or proceeding by judgment, order, settlement, or 


conviction or upon a plea of nolo contendere or its equivalent shall not of itself create 


a presumption that the person did not act in good faith and in a manner which he/she 


reasonably believed to be in the best interest of the corporation and, with respect to 


any criminal action or proceeding, had reasonable cause to believe that his/her conduct 


was unlawful.  Provided, however, in the event such threatened, pending or completed 


action or suit is by or in the right of the corporation to procure a judgment in its favor, 


no indemnification shall be made in respect to any claim, issue or matter as to which 


such officer or director has been adjudged to be liable for negligence or misconduct in 


the performance of his/her duty to the corporation unless and only to the extent that 


the court in which such action or suit was brought determines on application that, 


despite the adjudication of liability, but in view of all circumstances of the case, such 


person is fairly and reasonably entitled to indemnification for such expenses which 


such court deems proper.  The indemnification provided by the paragraph shall 


continue as to a person who has ceased to be an officer or director and shall inure to 


the benefit of such person's heirs, executors and administrators. 


 


 


ARTICLE VII.  AMENDMENTS. 
 


The Board of Directors shall have the power to alter, amend or repeal the Bylaws or 


adopt a new code of Bylaws by the affirmative vote of not less than two-thirds (2/3) 


majority of the Board of Directors, at a meeting of the Board or by a two-thirds (2/3)  


vote returned via paper or electronic communication, provided the amendments have 


been reviewed and recommended by the Executive Committee and that all members of 


the Board have received written copies of the proposed amendments at least 15 days 


prior to the voting deadline.  The Bylaws as amended may contain any provisions for 


the regulation and management of the affairs of the corporation not inconsistent with 


the Virginia Nonprofit Corporation Act or the Articles of Incorporation by which this 


corporation is authorized to do business. 
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ARTICLE VIII.  FISCAL YEAR. 


 


The annual accounting period shall be a fiscal year ending July 31.  The fiscal year of 


the Corporation shall begin August 1 and end July 31. 


 


ARTICLE IX.  LIQUIDATION 


 


Upon liquidation or cessation of activities of the Corporation, the Board of Directors 


shall determine, by a two-thirds vote of the membership of the Board of Directors, the 


manner in which the property and assets of the Corporation are to be distributed in 


accordance with the Certificate of Incorporation and the purposes of corporation 


described about in Article III.  


 
 
RECENT AMENDMENTS: 


 


Article IV.A. July 1991, May 1992;  


Article IV.E. May 1991;  


Article IV.F. May 1992;  


Article IV.G. May 1992;  


Article IV.I. May 1992;  


Article V.A. July 1992;  


Articles IV.A., IV.D., & IV.F. September 1993;  


Articles IV. A. and IV.C. October 1994,  


Article IV.A, B, C, G; Article V. A, C, D June 2008;  


Article III, Article IV. B, C, E, F, G; Article V. A, C, D, E; Article VII September 2009;  


Article IV A, B December 2009;  


Article IV. A, B April 2010 


Article I. November 2011 


Article III. November 2011 


Article IV.A November 2011 


Article IV.B, C November 2011 


Article IV.D-S added November 2011 


Article V.B November 2011 


Article V.C-J added November 2011 


Article VIII. November 2011 


Article IX. November 2011 


Article IV.Q June 2012 
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outcomes in mind before you arrive will help guide our conversations and encourage sharing of

ideas and strategies to move SNF forward.

 

 

The group consists of the SNF board, members of the SNA leadership team and SNA and SNF

staff.  This group will bring diverse perspectives to the table.  

 

The information is being sent to you in two formats:

 

An electronic version with the majority of materials attached 

A hard copy that will arrive on Monday as some materials are not available in an electronic format 

 

Please plan to be at the hotel in time for a 2:00pm start on Sunday, May 5th.  We will work

until 6:30pm on Sunday and then head to dinner at 7:15pm.  Monday we will start at 8:00am,

break for lunch and wrap up at 5:00pm in time for a sangria and tapas reception at the hotel. 

Afterwards we will go out for an informal dinner on the Riverwalk.  Tuesday starts at 8:00am and

we will conclude at approximately 11:45am.  Lunch on Tuesday will be on your own to

accommodate those catching afternoon flights or heading to the CIA for the Healthy Flavors

Conference.

 

 

If you have questions or need additional information, please do not hesitate to let me know.

 

 

Patti Montague

 

Executive Director

 

 

*************************************************************************************

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association
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Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114
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270. SNA CEO Appointment

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: 'sswogger@accutemp.net' <sswogger@accutemp.net>,

'dmartin@burke.k12.ga.us' <dmartin@burke.k12.ga.us>, Marcia Smith

<mlsdls8@aol.com>, Ami Childers <ami.n.childers@pepsico.com>, Leah

Schmidt <leahs@hickmanmills.org>, Sandra Ford

<fords@manateeschools.net>, mary.begalle@schwans.com

<mary.begalle@schwans.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>

Cc: Seymour, Danny <dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>

Sent Date: Apr 18, 2013 15:55:39

Subject: SNA CEO Appointment

Attachment:

This email is being sent on behalf of Sandra Ford, SNA President, by Deborah Van Balen.

 

 

The SNA Board of Directors met on Tuesday, April 16, 2013, to review the CEO vacancy and the

options for filling the position.  I am pleased to announce that the Board voted to offer the position

to Patti Montague, Acting CEO.  Patti has accepted the offer.  Her appointment is effective April

17, 2013.

 

 

Patti has demonstrated that her experience, her skills and her commitment to SNA throughout her

tenure have made her uniquely qualified to lead SNA.  The Board looks forward to your continued

strong  support as we move forward.  

 

Sandy

 

 

****************************************************************************************

 

 

 

Deborah

 

 

Deborah Van Balen
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Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300
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Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115
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271. Re: Breakfast In the Classroom Project Update

From: Sandra Ford <fords@manateeschools.net>

To: PMONTAGUE@schoolnutrition.org

Cc: ami.n.childers@pepsico.com, muellerc28@gmail.com,

dmartin@burke.k12.ga.us, leahs@hickmanmills.org, mlsdls8@aol.com,

mary.begalle@schwans.com, sswogger@accutemp.net,

jabrera@schoolnutrition.org, dseymour@schoolnutrition.org,

DBALLA@schoolnutrition.org

Sent Date: Apr 03, 2013 20:47:47

Subject: Re: Breakfast In the Classroom Project Update

Attachment:

This is great info.    I plan on sending to our elementary principals along with the Impact report to

try to stir up interest. 
 

Sandy 
 

Sandra Ford, SNS 

Director, Food and Nutrition 

2501 63rd Ave. E 

Bradenton, Fl  34203 

941-751-6550, ext 2130 
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272. Breakfast In the Classroom Project Update

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Sent Date: Apr 03, 2013 08:13:39

Subject: Breakfast In the Classroom Project Update

Attachment: Final Board Update of PBIC  April 1 2013.pdf

Attached is a summary report of SNF’s breakfast in the classroom project.  I wanted to share this

report with you to give you a better idea of the scope of the project, the success we are having and

the impact it is having in the districts.  At the end of February, an additional 20,183 students are

eating breakfast as a result of the program; meeting and exceeding our goal of 20,000 students.

 

 

There are two additional districts that we will be working in and will be naming in the coming

weeks.  We are currently working through the MOU process in each district.  Each MOU must be

signed by the national partners as well as the school district.  In the majority of districts, the MOU

has gone before the school board for approval and signature.  This will be the case in the final two

districts.

 

 

You can always follow the progress of the project via our Beyond Breakfast blog –

www.beyondbreakfast.org.

 

 

We are pleased by the progress we have made in these districts and look forward to more

success in the final two districts.

 

 

If you have any questions or need additional information, please let me know.  

 

Patti
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As of February 2013, the School Nutrition Foundation (SNF) has exceeded our SY 2012-13 goal of feeding an 
additional 20,000 students through the Partners for Breakfast in the Classroom (PBIC) project! This 
partnership with three other national organizations, FRAC, National Association of Elementary School 
Principals Foundation and National Education Association Health Information Network and funded by the 
Walmart Foundation, has made a significant investment in expanding universal breakfast in the classroom in 
eight school districts this year. 


Follow the progress of all the districts on our blog, available at www.BeyondBreakfast.org 


 


SY 2012-13 District Highlights 


Charleston County School District (SC): 
Walter Campbell, Director of Nutrition and Food Service 


 11 of 15 schools have implemented BIC 


 Experiencing success in high school models 


 Launched a new breakfast menu in March 2013 
 


Denver Public Schools (CO): 
Theresa Hafner, Executive Director, Enterprise Management 


 19 of 20 schools have implemented BIC 


 District wide scratch cooking efforts, serving locally sourced fresh fruits and vegetables 


 Intensive local stakeholder engagement  


 Experiencing challenges at some campuses where there is more than one school. 
 


Des Moines Schools (IA): 
Sandy Huisman, MS, RD,LD, Director Food and Nutrition Management 


 13 of 15 schools have implemented BIC 


 Funding will help solve storage issues for increased volume of food. Once the PBIC freezer project for 
the central kitchen is complete, the menu will contain more fresh items. 


 
Elgin U-46 (IL): 


Claudie Phillips, Director of Food and Nutrition Services 


 Thanks to equipment made possible by PBIC grant, the district can now offer hot menu items for 
breakfast.  


 Serving hot breakfast twice a week has resulted in a 6 percent increase in breakfast participation. 


UPDATE: Partners for Breakfast in the Classroom 


facebook.com/SchoolNutritionFoundation @BeyondBreakfast 



https://go.madmimi.com/redirects/1363969027-c3b1373eca43f8e599c9b1fe851a0121-d37e2e6?pa=386003010492383919

http://www.ccsdschools.com/OperationsHumansCapitalFacilities/FinanceOperations/NutritionFoodService/documents/menuBrkfstBICHeadstart201303.pdf

http://www.u-46.org/food/documents/BIC_012.pdf
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Guilford County Schools (NC): 


Jim Faggione, Director of Food Nutrition  


 Have successful high school and middle school delivery models 


 Serving hot items including biscuit sandwiches, pancakes, mini cinnamon buns, etc. 


 Have reached and exceed goal by 78 additional students 
 
Jefferson County Public Schools (KY): 


Julia Bauscher, SNS, Director of School and Community Nutrition Services 


 With strong stakeholder engagement the district has surpassed its increase in breakfast goal by 630 
additional students. 


 Several principals not participating in the PBIC program have requested to start BIC at their schools 
based on success they have seen with the program.  


 
Kansas City Schools (KS): 


Karla Robinson, RD, MAOM, Director of Nutritional Services 


 Have reached and exceed goal by 826 additional students 


 Delivery of equipment was delayed for the beginning of the school year. The district was able to 
repurpose existing equipment to meet rollout date. 


 Have identified the success and best practices from 6 schools that are 87% and above breakfast 
participation to apply to schools that are below their individual goal. 
 


Knox County Schools (TN): 
Jon Dickl, MBA, SNS, Director of School Nutrition 


 13 of 17 schools have implemented BIC 


 Have reached and exceeded goal by 290 additional students 


Coming soon: Pending signature of MOUs in late April/ early May 2013, PBIC will announce the two remaining 
districts: Polk County Public Schools (FL) and DeKalb County School District (GA).  These district names are 
confidential until MOUs are signed. 


SY2012-13 Districts Overall Comparison 
Change in breakfasts being served once BIC had been implemented in classrooms 
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Summary of PBIC Funded Eight School Districts, Overall Monthly BIC Service Numbers 


Service Month  


Self- reported Enrollment in PBIC 
Funded Schools ( that are 


currently implementing BIC) 


Current 
Month's 


Breakfast 
ADP 


TOTAL 
PBIC 
GOAL 


Over/(Under) 
Total Goal 


August 2012 45,706 30,710 40,892 (10,182) 


September 2012 48,079 38,880 40,892 (2,012) 


October 2012 50,666 41,296 40,892 404 


November 2012 50,644 41,567 40,892 675 


December 2012 50,603 40,472 40,892 (420) 


January 2013 52,061 40,391 40,892 (501) 


February 2013                          52,489    40,895    40,892             3 


Notes:     


Total PBIC goal was calculated based on (Baseline Breakfast ADP from 
Oct. 2011: 20,712) + (PBIC Increase Goal per MOUs: 20,180)= 40,892 


   


Starting in November, monthly service numbers were reported using 
ADA and not enrollment 


   


December and January have been identified by many districts as  low 
participation months due to inclement weather and increased 
absenteeism  
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Final Board Update of PBIC  April 1 2013.pdf



 

Patti Montague, CAE

 

Acting Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Follow SNA on Facebook and Twitter

 
www.facebook.com/SchoolNutritionAssociation

 
www.twitter.com/SchoolLunch
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273. School Nutrition Foundation Strategic Planning

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: 'Ami Childers' <ami.n.childers@pepsico.com>, 'Connie Mueller'

<muellerc28@gmail.com>, 'Donna Martin' <dmartin@burke.k12.ga.us>, 'Leah

Schmidt' <leahs@hickmanmills.org>, 'Marcia Smith' <mlsdls8@aol.com>,

'Mary Begalle' <mary.begalle@schwans.com>, 'Sandra Ford'

<fords@manateeschools.net>, 'Scott Swogger' <sswogger@accutemp.net>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>, JEAN.RONNEI@spps.org

<JEAN.RONNEI@spps.org>, Julia Bauscher

(julia.bauscher@jefferson.kyschools.us)

<julia.bauscher@jefferson.kyschools.us>

Sent Date: Mar 26, 2013 18:38:23

Subject: School Nutrition Foundation Strategic Planning

Attachment: SNF Board Meeting agenda.docx
SNF Strategic Planning Meetings Housing Form-Board.doc

Attached you will find information on the Strategic Planning session planned for the School

Nutrition Foundation, May 5 – 7, 2013 in San Antonio, Texas as well as the housing form.  We will

be meeting at the Hotel Contessa which is located on the River Walk.  We are planning to begin

on Sunday at 2pm and end on Tuesday by noon so you can fly out that afternoon.  In addition to

the SNF Board of Directors, Julia Bauscher, SNA’s Vice President and Jean Ronnei, SNA’s

Education Committee Chair and incoming Vice President will also be participating in the Strategic

Planning session.

 

 

Due to a very busy spring travel schedule, it was hard finding dates that worked for everyone, but

we were able to squeeze this in before a conference that some of us are attending later in the

week that is sponsored by the Culinary Institute of America.  

Healthy Flavors, Healthy Kids is scheduled beginning in the afternoon on Tuesday, May 7 thru

Thursday, May 9.  We have arranged for all SNF Strategic Planning attendees to be invited to this

conference and you should be receiving an invitation soon.  Here is the link to the meeting

registration website so you can read about it.  

 
http://www.ciaprochef.com/healthykids/registration.html  

 

If you plan on attending the conference, you can just stay on at the Hotel Contessa.  Please

indicate that you are planning to attend the conference.  We will let the hotel know and your May 7

and May 8 will be Individual Pays Own (IPO) instead of billed to SNF’s master account for SN

operator members.   

 

The Strategic Planning session is being facilitated by Cynthia Waisner, Managing Partner of

Catalyst Consulting Partners, LLC out of Wichita, Kansas.  Cynthia has done work for NFSMI and
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Strategic Planning Session

Sunday, May 5 – Tuesday, May 7, 2013

Hotel Contessa

San Antonio, Texas



Meeting Schedule & Details



SNF Strategic Planning Session



Sunday, May 5 (Day 1)

2:00 – 5:30pm	Planning Session



6:00pm		Dinner (TBD)



Monday, May 6 (Day 2)

7:00 – 8:00am	Breakfast



8:00 – Noon		Planning Session



Noon – 1:00pm	Lunch



1:00 – 5:00pm	Planning Session



5:00 – 6:00pm	Reception



6:00pm		Dinner (TBD)



Tuesday, May 7 (Day 3)

7:00 – 8:00am	Breakfast



8:00 – Noon		Planning Session



Transportation

· Attendees can use MacNair Travel Agency -- (800) 833-4382.  We will provide them with a list of approved travelers for this trip. Please identify yourself as affiliated with SNA and your ticket will be billed to SNA’s master account. As a reminder, industry members of the board are not eligible for expense reimbursement.

· If you prefer, you can book the travel on your own and then provide the receipt as part of your travel reimbursement.  Travel reimbursements should be sent to  jabreara@schoolnutrition.org. Best airfare rates can be found on websites such as www.orbitz.com, www.expedia.com or www.travelocity.com.  

· Other reimbursable transportation expenses:

· Baggage fee for one piece of luggage

· Airport economy parking

· Airport transfers (taxis) or personal car mileage to drive to and from the airport.

· Mileage is reimbursed in accordance with the current Internal Revenue Service allowance.

Hotel & Meeting Location Information

· SNF has reserved a block of rooms at

The Hotel Contessa (located on the Riverwalk)

306 W. Market Street

San Antonio, TX 78205-2971

(210) 229-9222

www.thehotelcontessa.com



· Please fill out and fax in the attached form indicating that you will be able to attend and participate in the Strategic Planning Session.  Please confirm your arrival and departure dates so we can reserve a room for you.



The Meeting

· SNF will send out an advance packet of materials for one week before the meeting. Please take some time to familiarize yourself with the materials as they will serve as the basis for our discussions.

· The dress for all meetings and events is business casual.





[bookmark: _GoBack]If you have any questions, please feel free to call Julia Abrera (800) 877-8822, ext. 181 or e-mail at jabrera@schoolnutrition.org	
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SNF Board Meeting agenda.docx
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Strategic Planning Meeting Housing Form – Board of Directors


May 5 - 7, 2013 ( San Antonio, Texas

Please provide the following information to assist in securing appropriate hotel arrangements for the Strategic Planning Meeting, May 5 – 7, 2013.  Please complete and return to the SNA Meetings Center by close of business, Friday, April 12, 2013.

Membership Number

Preferred Name on Badge


Name


Title (and/or Designation)


Company/School District/Organization (no acronyms, please)


Mailing Address


City









State




ZIP


Business Phone

Home Phone

Fax





E-mail

(
I will be able to attend.
(  I will not be able to attend. 



Accommodations:  Hotel Contessa, 306 W. Market Street, San Antonio, TX 78205-2971 

(  (  KING BED
          (  2 DOUBLE OR QUEEN BEDS


1. (
I have arranged to room with: 




 




OR


2. (
I prefer a single room  


Please indicate your flight information below: (required)

ARRIVAL:





DEPARTURE:

Date: 






Date:  








Time: 






Time: 








Airline/Flight #  




Airline/Flight # 







(
    Yes I plan on attending the Healthy Flavors, Healthy Kids Conference that the Culinary Institute is sponsoring. 

Deadline:  Friday, April 12, 2013  

 Please fax housing form to Erica SittingUp at (301) 686-3115

For hotel questions, call Erica at (800) 877-8822, ext. 147 or email esittingup@schoolnutrition.org

SNF Strategic Planning Meetings Housing Form-Board.doc



USDA in the past so you may be familiar with her.  She facilitated the Education Summit that SNA,

NFSMI and USDA did back in early February and did a fabulous job.  

 

Please let me know if you have any questions.  We will get some background information out to

you before the meeting. 

 

Patti Montague, CAE

 

Acting Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

 

(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Follow SNA on Facebook and Twitter

 
www.facebook.com/SchoolNutritionAssociation

 
www.twitter.com/SchoolLunch
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274. Re: SNF Mail Ballot - SNF Strategic Planning Meeting Action Item

From: Donna Martin <dmartin@burke.k12.ga.us>

To: 'sswogger@accutemp.net'<sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'muellerc28@gmail.com'<muellerc28@gmail.com>,

Leah Schmidt <leahs@hickmanmills.org>, Sandra Ford

<fords@manateeschools.net>, Ami Childers <ami.n.childers@pepsico.com>,

Deborah Balla <DBALLA@schoolnutrition.org>,

mary.begalle@schwans.com<mary.begalle@schwans.com>

Cc: Danny Seymour <dseymour@schoolnutrition.org>, Julie Abrera

<jabrera@schoolnutrition.org>, Patricia Montague

<PMONTAGUE@schoolnutrition.org>

Sent Date: Mar 25, 2013 11:48:45

Subject: Re: SNF Mail Ballot - SNF Strategic Planning Meeting Action Item

Attachment: TEXT.htm

 

Vote and return your ballot via one of the following methods no later

than Thursday, March 28, 2013:

 

Name:               Donna S. Martin                                                                                           

 

Date:               3-25-2013                                                                                 

 

 

__X__ Approve allocation up to $20,000 from SNF funds

 

____Do not approve the allocation up to $20,000 from SNF funds

 

 

 

 

Donna S. Martin, EdS, RD, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us
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Vote and return your ballot via one of the following methods no later


than Thursday, March 28, 2013:


 


Name:               Donna S. Martin                                                                                            


 


Date:               3-25-2013                                                                                  


 


 


__X__ Approve allocation up to $20,000 from SNF funds


 


____Do not approve the allocation up to $20,000 from SNF funds




 

 


Donna S. Martin, EdS, RD, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 3/25/2013 11:16 AM >>>



Hello Everyone:


 


I am attaching a Mail Ballot from Scott Swogger, SNF Chair, for your approval.  The mail ballot is to allocate funds for the Strategic Planning Meeting which will be held in San Antonio, Texas, May 5 - 7, 2013.  Please return the ballot to me via fax, mail or email by Thursday, March 28, 2013.


 


Please note that we will be sending detailed information regarding the meeting this week so you can begin making your plans. 


 


Sincerely,


 


Deborah


 


Deborah Van Balen


Executive Assistant


School Nutrition Association


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3114


Phone:  301-686-3100, ext 114


Toll-Free: 800-877-8822, ext 114


Fax:  301-686-3115


www.schoolnutrition.org


 


TEXT.htm



 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 3/25/2013 11:16 AM >>>

 

Hello Everyone:

 

I am attaching a Mail Ballot from Scott Swogger, SNF Chair, for your approval.  The mail ballot is

to allocate funds for the Strategic Planning Meeting which will be held in San Antonio, Texas, May

5 - 7, 2013.  Please return the ballot to me via fax, mail or email by Thursday, March 28, 2013.

 

Please note that we will be sending detailed information regarding the meeting this week so you

can begin making your plans.

 

Sincerely,

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115

www.schoolnutrition.org
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275. Re: SNF Mail Ballot - SNF Strategic Planning Meeting Action Item

From: Sandra Ford <fords@manateeschools.net>

To: DBALLA@schoolnutrition.org

Cc: sswogger@accutemp.net, dmartin@burke.k12.ga.us,

mary.begalle@schwans.com, ami.n.childers@pepsico.com,

muellerc28@gmail.com, leahs@hickmanmills.org, mlsdls8@aol.com,

PMONTAGUE@schoolnutrition.org, dseymour@schoolnutrition.org,

jabrera@schoolnutrition.org

Sent Date: Mar 25, 2013 11:37:31

Subject: Re: SNF Mail Ballot - SNF Strategic Planning Meeting Action Item

Attachment:

Vote and return your ballot via one of the following methods no later

than Thursday, March 28, 2013:
 

Name:   Sandra E Ford                                                           
 

Date:           march 25, 2013                                                  
 
 

XX      Approve allocation up to $20,000 from SNF funds
 
 

Sandra Ford, SNS 

Director, Food and Nutrition 

2501 63rd Ave. E 

Bradenton, Fl  34203 

941-751-6550, ext 2130 
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276. #SummerMeals Twitter Town Hall with USDA FNS and Maryland Governor Martin O'Malley 

From: getinvolved - FNS <getinvolved@fns.usda.gov>

To: contact@howardshealthychoices.org <contact@howardshealthychoices.org>,

contrerasm@hss.sbcounty.gov <contrerasm@hss.sbcounty.gov>,

conxita.girvent@ssa.ocgov.com <conxita.girvent@ssa.ocgov.com>,

cookee1@mmc.org <cookee1@mmc.org>, cooleyjeep@yahoo.com

<cooleyjeep@yahoo.com>, corafench2000@yahoo.com

<corafench2000@yahoo.com>, corendorff@nyos.org <corendorff@nyos.org>,

corinnab@yccac.org <corinnab@yccac.org>, coronadaking@yahoo.com

<coronadaking@yahoo.com>, cortezlena503@gmail.com

<cortezlena503@gmail.com>, cortiz@philasd.org <cortiz@philasd.org>,

cory.j.mcmahon@gmail.com <cory.j.mcmahon@gmail.com>,

cory.talbott@fairfaxcounty.gov <cory.talbott@fairfaxcounty.gov>,

cory.talbott@gmail.com <cory.talbott@gmail.com>, costanzica@wmhcc.org

<costanzica@wmhcc.org>, countryfunjc@msn.com

<countryfunjc@msn.com>, countrypeddler@hotmail.com

<countrypeddler@hotmail.com>, courtney.powell@texasagriculture.gov

<courtney.powell@texasagriculture.gov>, courtneyfield@gmail.com

<courtneyfield@gmail.com>, courtneyt@health.ok.gov

<courtneyt@health.ok.gov>, courtneytavares@hotmail.com

<courtneytavares@hotmail.com>, covecityoutreach@gmail.com

<covecityoutreach@gmail.com>, covenantpromises@aol.com

<covenantpromises@aol.com>, cpaganini@bellavitafoods.com

<cpaganini@bellavitafoods.com>, cparsaca@pilgrimmanor.org

<cparsaca@pilgrimmanor.org>, cpeshek@cvhnclinics.org

<cpeshek@cvhnclinics.org>, cplante@mrpk.org <cplante@mrpk.org>,

cpounds@bwfoods.com <cpounds@bwfoods.com>,

cprince@childrensdefense.org <cprince@childrensdefense.org>,

cquasula@cc-az.org <cquasula@cc-az.org>, cquintuna@caresnyc.org

<cquintuna@caresnyc.org>, craig_lindo10@hotmail.com

<craig_lindo10@hotmail.com>, craighawkins@speedyquick.net

<craighawkins@speedyquick.net>, craigme@enahec.org

<craigme@enahec.org>, cray.41@hotmail.com <cray.41@hotmail.com>, cre-

8-tive@hotmail.com <cre-8-tive@hotmail.com>, Colleen Fillmore (director)

<crfillmore@sde.idaho.gov>, crice45@yahoo.com <crice45@yahoo.com>,

crichardson@childcareassociates.org

<crichardson@childcareassociates.org>, crichardson@nwica.org

<crichardson@nwica.org>, cristina.acosta@cdph.ca.gov

<cristina.acosta@cdph.ca.gov>, cristy.harris@djj.state.fl.us

<cristy.harris@djj.state.fl.us>, crmnlz1611@gmail.com

<crmnlz1611@gmail.com>, crnchq@gmail.com <crnchq@gmail.com>,
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crobbi@arlingtonva.us <crobbi@arlingtonva.us>,

crobinson@healthedcouncil.org <crobinson@healthedcouncil.org>,

crodriguez@foodbanknyc.org <crodriguez@foodbanknyc.org>,

crossi@cawm.org <crossi@cawm.org>, crosswalkoutreach@yahoo.com

<crosswalkoutreach@yahoo.com>, Croweandco@gmail.com

<Croweandco@gmail.com>, croy3636@gmail.com <croy3636@gmail.com>,

crpprt@gmail.com <crpprt@gmail.com>, crw7147@yahoo.com

<crw7147@yahoo.com>, Crybaker737@aol.com <Crybaker737@aol.com>,

crystal.lloyd@texasagriculture.gov <crystal.lloyd@texasagriculture.gov>,

crystal.more.consulting@gmail.com <crystal.more.consulting@gmail.com>,

crystal@njcitizenaction.org <crystal@njcitizenaction.org>,

crystal_3aka23@yahoo.com <crystal_3aka23@yahoo.com>,

crystal40k@yahoo.com <crystal40k@yahoo.com>,

crystaleen007@yahoo.com <crystaleen007@yahoo.com>,

csbarnet@access.k12.wv.us <csbarnet@access.k12.wv.us>,

csboykin@yahoo.com <csboykin@yahoo.com>, cseth@pathways-va.org

<cseth@pathways-va.org>, cshainberg@seedco.org

<cshainberg@seedco.org>, cshanahan@cox.net <cshanahan@cox.net>,

cshousing@aol.com <cshousing@aol.com>, csim.state.gov@gmail.com

<csim.state.gov@gmail.com>, csimon@idfdn.org <csimon@idfdn.org>,

csjohnson@ksde.org <csjohnson@ksde.org>, csmith9024@bellsouth.net

<csmith9024@bellsouth.net>, cspi@cspinet.org <cspi@cspinet.org>,

cstolarskyj@legalaidofnebraska.com <cstolarskyj@legalaidofnebraska.com>,

cstrupp@northernilfoodbank.org <cstrupp@northernilfoodbank.org>,

csura.sps@gmail.com <csura.sps@gmail.com>, cthompson@mason-

city.k12.ia.us <cthompson@mason-city.k12.ia.us>, cthornburg@cde.ca.gov

<cthornburg@cde.ca.gov>, cthreats@hand-prints.org <cthreats@hand-

prints.org>, ctspencer@elmhurst205.org <ctspencer@elmhurst205.org>,

cturner@ncsmartstart.org <cturner@ncsmartstart.org>, cunsal@dhd10.org

<cunsal@dhd10.org>, currey.hitchens@gmail.com

<currey.hitchens@gmail.com>, curtis_d_99@yahoo.com

<curtis_d_99@yahoo.com>, curtiscurry@circlingconnections.org

<curtiscurry@circlingconnections.org>, curtisteen.brooks@arkansas.gov

<curtisteen.brooks@arkansas.gov>, cuspertti@yahoo.com

<cuspertti@yahoo.com>, customerservice@menumakerfoods.com

<customerservice@menumakerfoods.com>, cuwire2@yahoo.com

<cuwire2@yahoo.com>, cvafcommunications@gmail.com

<cvafcommunications@gmail.com>, cvankam95@gmail.com

<cvankam95@gmail.com>, cverbos@bellevue-schools.com

<cverbos@bellevue-schools.com>, cverdeck@hlv.k12.ia.us

<cverdeck@hlv.k12.ia.us>, cviorato@ecenter.org <cviorato@ecenter.org>,

cvokes@co.livingston.ny.us <cvokes@co.livingston.ny.us>,
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cvolante@dhs.ri.gov <cvolante@dhs.ri.gov>, cwaller@vapgc.com

<cwaller@vapgc.com>, cwebs48@yahoo.com <cwebs48@yahoo.com>,

cweiser@rcchawaii.org <cweiser@rcchawaii.org>,

cwhite@atlantaregional.com <cwhite@atlantaregional.com>,

cwhitehead100@sbcglobal.net <cwhitehead100@sbcglobal.net>,

cwilson@fsifamily.org <cwilson@fsifamily.org>, cwlirette@tpcg.org

<cwlirette@tpcg.org>, cwlong@dhr.state.ga.us <cwlong@dhr.state.ga.us>,

cyannris@gmail.com <cyannris@gmail.com>, cyber2549@gmail.com

<cyber2549@gmail.com>, cyndi.willmarth@education.ky.gov

<cyndi.willmarth@education.ky.gov>, cyniyha@yahoo.com

<cyniyha@yahoo.com>, cynthia.ervin@dhhs.nc.gov

<cynthia.ervin@dhhs.nc.gov>, cynthia.holt@cesa2.org

<cynthia.holt@cesa2.org>, cynthia.manlove@state.de.us

<cynthia.manlove@state.de.us>, cynthia.monger@gmail.com

<cynthia.monger@gmail.com>, cynthia.pugh@e-hps.com <cynthia.pugh@e-

hps.com>, cynthia.valencic@cacaainc.org <cynthia.valencic@cacaainc.org>,

cynthia.wilson@cdcr.ca.gov <cynthia.wilson@cdcr.ca.gov>,

cynthia@missoulafoodbank.org <cynthia@missoulafoodbank.org>,

cynthia_galvan@doh.state.fl.us <cynthia_galvan@doh.state.fl.us>,

cynthia_thompson@uss.salvationarmy.org

<cynthia_thompson@uss.salvationarmy.org>, cynthia536@aol.com

<cynthia536@aol.com>, cynthiaclouser@yahoo.com

<cynthiaclouser@yahoo.com>, cynthiahall@cablelynx.com

<cynthiahall@cablelynx.com>, cyoung@thefoodtrust.org

<cyoung@thefoodtrust.org>, czortman@ldftribe.com

<czortman@ldftribe.com>, czwick@azcaa.org <czwick@azcaa.org>,

d.yatesminix@yahoo.com <d.yatesminix@yahoo.com>,

d_berrouet@yahoo.com <d_berrouet@yahoo.com>, d40030@de.gobierno.pr

<d40030@de.gobierno.pr>, d95@otenet.gr <d95@otenet.gr>,

Dabbema@Arvin-DO.com <Dabbema@Arvin-DO.com>, dabdrabou@ocde.us

<dabdrabou@ocde.us>, dadams@newhavenyfs.org

<dadams@newhavenyfs.org>, dadams@theplanningcouncil.org

<dadams@theplanningcouncil.org>, dairyspot@milk4u.org

<dairyspot@milk4u.org>, dale.fleming@sdcounty.ca.gov

<dale.fleming@sdcounty.ca.gov>, dale.simonson@state.mn.us

<dale.simonson@state.mn.us>, daleeoh@gmail.com <daleeoh@gmail.com>,

dalekehr@illinois.edu <dalekehr@illinois.edu>, daleoliver1@yahoo.com

<daleoliver1@yahoo.com>, daler@lakesandprairies.net

<daler@lakesandprairies.net>, dalewolfe8@gmail.com

<dalewolfe8@gmail.com>, dalvadi.gautam@yahoo.com

<dalvadi.gautam@yahoo.com>, dan@mcifoods.com <dan@mcifoods.com>,

dana.snodgrass@wal-mart.com <dana.snodgrass@wal-mart.com>,
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dana.teeple@gmail.com <dana.teeple@gmail.com>,

dana.williams@mountainhome.af.mil <dana.williams@mountainhome.af.mil>,

dana@dmwenterprisesllc.com <dana@dmwenterprisesllc.com>,

danastasey@maximus.com <danastasey@maximus.com>,

danastos@vssmn.org <danastos@vssmn.org>, danboyd@hotmail.com

<danboyd@hotmail.com>, dancarrier4@aol.com <dancarrier4@aol.com>,

dane.snodgrass@wal-mart.com <dane.snodgrass@wal-mart.com>,

danette@careandshare.org <danette@careandshare.org>,

daniel.bezden@thestudiokitchen.com

<daniel.bezden@thestudiokitchen.com>, daniel.l.mcdougall@gmail.com

<daniel.l.mcdougall@gmail.com>, daniel.werner@wisconsin.gov

<daniel.werner@wisconsin.gov>, daniel@snapgardens.org

<daniel@snapgardens.org>, daniel1366@att.net <daniel1366@att.net>,

daniela.lazar_eli@yahoo.com <daniela.lazar_eli@yahoo.com>,

danielathudson@gmail.com <danielathudson@gmail.com>,

danielbyrd@embarqmail.com <danielbyrd@embarqmail.com>,

danielle_wilson@doh.state.fl.us <danielle_wilson@doh.state.fl.us>,

daniellediver@fdlrez.com <daniellediver@fdlrez.com>,

daniellek12lunches@gmail.com <daniellek12lunches@gmail.com>,

danielp@8cap.org <danielp@8cap.org>, danielr@foodforthepoor.com

<danielr@foodforthepoor.com>, danielsj@adw.org <danielsj@adw.org>,

danielson@ppic.org <danielson@ppic.org>, danihamilton@earthlink.net

<danihamilton@earthlink.net>, danni.katchia@wstribes.org

<danni.katchia@wstribes.org>, dannielle.campos@bankofamerica.com

<dannielle.campos@bankofamerica.com>, dannyljr@hotmail.com

<dannyljr@hotmail.com>, danwcook@verizon.net <danwcook@verizon.net>,

danyaz2004@yahoo.com <danyaz2004@yahoo.com>,

darbee.fryer@sdstate.edu <darbee.fryer@sdstate.edu>, darcelcl@aol.com

<darcelcl@aol.com>, daribrandon@yahoo.com <daribrandon@yahoo.com>,

darklife0420@live.com <darklife0420@live.com>, darlenep@cacci.cc

<darlenep@cacci.cc>, darlingtonpantry@gmail.com

<darlingtonpantry@gmail.com>, darniece.amos@nebraska.gov

<darniece.amos@nebraska.gov>, DARRELL.MORRIS@fsd1.org

<DARRELL.MORRIS@fsd1.org>, darrell@boystomenfoundation.org

<darrell@boystomenfoundation.org>, darsteca@rf.buffalostate.edu

<darsteca@rf.buffalostate.edu>, das62@law.georgetown.edu

<das62@law.georgetown.edu>, dashfront@aol.com <dashfront@aol.com>,

daughtersfaith@bellsouth.net <daughtersfaith@bellsouth.net>,

davalyn.billings@chickasaw.net <davalyn.billings@chickasaw.net>,

dave.peace@us.nestle.com <dave.peace@us.nestle.com>,

dave.stettner@gianteagle.com <dave.stettner@gianteagle.com>,

dave.treiber@challengedairy.com <dave.treiber@challengedairy.com>,
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dave@professional-contracting.com <dave@professional-contracting.com>,

dave_johnson@usc.salvationarmy.org

<dave_johnson@usc.salvationarmy.org>, davebleyl@aim.com

<davebleyl@aim.com>, Davena73@aol.com <Davena73@aol.com>,

davi4291@bellsouth.net <davi4291@bellsouth.net>,

david.mills@angelfoodministries.com <david.mills@angelfoodministries.com>,

david.smalley@fssa.in.gov <david.smalley@fssa.in.gov>,

david.villanova@bmchp.org <david.villanova@bmchp.org>,

david.wyrick@wal-mart.com <david.wyrick@wal-mart.com>,

david@itsaboutthekidseducation.org <david@itsaboutthekidseducation.org>,

DAVID@STANDRIDGEEQ.COM <DAVID@STANDRIDGEEQ.COM>,

david1535@foxmail.com <david1535@foxmail.com>,

davidamsterdam@netzero.net <davidamsterdam@netzero.net>,

davidvlach@hotmail.com <davidvlach@hotmail.com>,

davis.corrie@gmail.com <davis.corrie@gmail.com>, davisalicia50@gmail.com

<davisalicia50@gmail.com>, davisgail47@yahoo.com

<davisgail47@yahoo.com>, davismel@mail.gcps.k12.fl.us

<davismel@mail.gcps.k12.fl.us>, dawn.l.hawkins@wv.gov

<dawn.l.hawkins@wv.gov>, dawn.mayhew@childrenschoice.com

<dawn.mayhew@childrenschoice.com>, dawn.myers@state.or.us

<dawn.myers@state.or.us>, Dawna.Blackstone@ghslakers.org

<Dawna.Blackstone@ghslakers.org>, dawnna.bowen@tyson.com

<dawnna.bowen@tyson.com>, daycare@hmhosp.org

<daycare@hmhosp.org>, daycaredcc@earthlink.net

<daycaredcc@earthlink.net>, daylex@dshs.wa.gov <daylex@dshs.wa.gov>,

DBARKER516@GMAIL.COM <DBARKER516@GMAIL.COM>,

dbarnes@ochca.com <dbarnes@ochca.com>, dbeckmann@bread.org

<dbeckmann@bread.org>, dbilkadi@impactseven.org

<dbilkadi@impactseven.org>, dbishop2@att.net <dbishop2@att.net>,

dbowen@nul.org <dbowen@nul.org>, dboyer92921@yahoo.com

<dboyer92921@yahoo.com>, dbrown@ccsbriv.org <dbrown@ccsbriv.org>,

dcarter@esc6.net <dcarter@esc6.net>, dcbentley@acogod.org

<dcbentley@acogod.org>, dcca@lexcominc.net <dcca@lexcominc.net>,

dcmmaciejewski00@gmail.com <dcmmaciejewski00@gmail.com>,

dcoe@lchcnet.org <dcoe@lchcnet.org>, dcoffman@faswva.org

<dcoffman@faswva.org>, dcollier@pgst.nsn.us <dcollier@pgst.nsn.us>,

dconnelly08055@gmail.com <dconnelly08055@gmail.com>,

dcornelius@safehandsinc.org <dcornelius@safehandsinc.org>,

dcorpe1@live.com <dcorpe1@live.com>, dcortes@esperanza.us

<dcortes@esperanza.us>, dcotta@mcswain.k12.ca.us

<dcotta@mcswain.k12.ca.us>, dcrane@genhealth.org

<dcrane@genhealth.org>, dcrayco@endhungerct.org
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<dcrayco@endhungerct.org>, dcwelch1234@gmail.com

<dcwelch1234@gmail.com>, dd225@cornell.edu <dd225@cornell.edu>,

ddarin@cox.net <ddarin@cox.net>, dderven@emeril.org

<dderven@emeril.org>, ddkirnig@solanocounty.com

<ddkirnig@solanocounty.com>, ddm7360@yahoo.com

<ddm7360@yahoo.com>, ddoll@macc-ct.org <ddoll@macc-ct.org>,

ddomenech@aasa.org <ddomenech@aasa.org>, ddougherty@dwss.nv.gov

<ddougherty@dwss.nv.gov>, ddunithan@coushattatribela.org

<ddunithan@coushattatribela.org>, dean@cbpp.org <dean@cbpp.org>,

deanna.jones@tyson.com <deanna.jones@tyson.com>,

deanna_mcmillan@uss.salvationarmy.org

<deanna_mcmillan@uss.salvationarmy.org>, deanne.brandstetter@compass-

usa.com <deanne.brandstetter@compass-usa.com>, deb.tack@lssmn.org

<deb.tack@lssmn.org>, deb@actionforhealthykids.org

<deb@actionforhealthykids.org>, deb5055@gmail.com

<deb5055@gmail.com>, debbi@eastchambers.net

<debbi@eastchambers.net>, debbie.bading@kerrvilleisd.net

<debbie.bading@kerrvilleisd.net>, debbie.burris@lewiscountywa.gov

<debbie.burris@lewiscountywa.gov>, debbie.luppold@unh.edu

<debbie.luppold@unh.edu>, debbie@childrensharbor.cc

<debbie@childrensharbor.cc>, debbie@rowlandjohnson.com

<debbie@rowlandjohnson.com>, debbie@thehatchergroup.com

<debbie@thehatchergroup.com>, debbie@vpas.info <debbie@vpas.info>,

debbie_shinn@chino.k12.ca.us <debbie_shinn@chino.k12.ca.us>,

debbrown5041@yahoo.com <debbrown5041@yahoo.com>,

debby.nance@la.gov <debby.nance@la.gov>, debeemckinney@aol.com

<debeemckinney@aol.com>, deberrymechurch@mail.com

<deberrymechurch@mail.com>, debib@heartlandcaa.org

<debib@heartlandcaa.org>, debla57@yahoo.com <debla57@yahoo.com>,

deblewis56@yahoo.com <deblewis56@yahoo.com>,

debmarley70@yahoo.com <debmarley70@yahoo.com>,

deborah.beirne@vdh.virginia.gov <deborah.beirne@vdh.virginia.gov>,

deborah.freeman@ocfl.net <deborah.freeman@ocfl.net>,

deborah.grenier@dhs.wisconsin.gov <deborah.grenier@dhs.wisconsin.gov>,

deborah.riley@stjamesla.com <deborah.riley@stjamesla.com>,

deborah.shaut@ewpc.us <deborah.shaut@ewpc.us>,

deborah.slater@okdhs.org <deborah.slater@okdhs.org>, Stokes, Deborah -

FSA, St. Louis, MO <deborah.stokes@stl.usda.gov>,

deborah.swope@monticello.kyschools.us

<deborah.swope@monticello.kyschools.us>, deborah.underwood@k12.sd.us

<deborah.underwood@k12.sd.us>, deborahflowers125@yahoo.com

<deborahflowers125@yahoo.com>, deborahjeffers@salemk12.org
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<deborahjeffers@salemk12.org>, debra.a.june@fisglobal.com

<debra.a.june@fisglobal.com>, debra.christofferson@usu.edu

<debra.christofferson@usu.edu>, debra.dominguez@deca.mil

<debra.dominguez@deca.mil>, debra.lico@pepsico.com

<debra.lico@pepsico.com>, debra.miller@manchester-panthers.org

<debra.miller@manchester-panthers.org>, Owens-Coleman, Debra

<Debra.Owens@ARS.USDA.GOV>, debra.ryan@atlantichealth.org

<debra.ryan@atlantichealth.org>, debra@foodcorps.org

<debra@foodcorps.org>, debra_butler@yahoo.com

<debra_butler@yahoo.com>, debraivey_2006@yahoo.com

<debraivey_2006@yahoo.com>, debral.gallegos@state.nm.us

<debral.gallegos@state.nm.us>, debraohebert@yahoo.com

<debraohebert@yahoo.com>, debstolle@sbcglobal.net

<debstolle@sbcglobal.net>, debzeppeliniv@yahoo.com

<debzeppeliniv@yahoo.com>, deckergirl65@yahoo.com

<deckergirl65@yahoo.com>, dedelson@aplu.org <dedelson@aplu.org>,

dedemeeks@aol.com <dedemeeks@aol.com>, dee.obryan@gmail.com

<dee.obryan@gmail.com>, dee.pearson@alaska.gov

<dee.pearson@alaska.gov>, deeanna.serres@ankenyschools.org

<deeanna.serres@ankenyschools.org>, deeks5185@gmail.com

<deeks5185@gmail.com>, deenie_espinoza@yahoo.com

<deenie_espinoza@yahoo.com>, deervalleydana@aol.com

<deervalleydana@aol.com>, deflori2@msu.edu <deflori2@msu.edu>,

degaris@comcast.net <degaris@comcast.net>, deidria.bolden@decal.ga.gov

<deidria.bolden@decal.ga.gov>, deirdre1599@gmail.com

<deirdre1599@gmail.com>, deisenhut@live.com <deisenhut@live.com>,

delia.houseal@nih.gov <delia.houseal@nih.gov>, delia.msb@gmail.com

<delia.msb@gmail.com>, delilahott@flippinschools.net

<delilahott@flippinschools.net>, delisserc@hra.nyc.gov

<delisserc@hra.nyc.gov>, della.villers@angelfoodministries.com

<della.villers@angelfoodministries.com>, Delmarcareypt@Gmail.com

<Delmarcareypt@Gmail.com>, delmatoya@yahoo.com

<delmatoya@yahoo.com>, deltahse218@deltahouse21stcentury.com

<deltahse218@deltahouse21stcentury.com>, demars@msu.edu

<demars@msu.edu>, denise.b.eagan@wv.gov <denise.b.eagan@wv.gov>,

denise.boyd@illinois.gov <denise.boyd@illinois.gov>, denise.harris@la.gov

<denise.harris@la.gov>, Knoll, Denise - AMS <Denise.Knoll@ams.usda.gov>,

denise.malone@abbott.com <denise.malone@abbott.com>,

Denise.Plante@sad12.com <Denise.Plante@sad12.com>,

denise.rea@sdstate.edu <denise.rea@sdstate.edu>,

denise.reilly@mhu.k12.ca.us <denise.reilly@mhu.k12.ca.us>,

Denisefsimmons@aol.com <Denisefsimmons@aol.com>,
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denisejohnson332@yahoo.com <denisejohnson332@yahoo.com>,

Dennette.Woodiwiss@dshs.wa.gov <Dennette.Woodiwiss@dshs.wa.gov>,

dennis.watson@alaska.gov <dennis.watson@alaska.gov>,

DennisSmith@UCCenters.org <DennisSmith@UCCenters.org>,

denniswalker@hughes.net <denniswalker@hughes.net>, dentctt@aol.com

<dentctt@aol.com>, deonner@northernmed.com

<deonner@northernmed.com>, derek9903@yahoo.com

<derek9903@yahoo.com>, derobertsjr@gci.net <derobertsjr@gci.net>,

deschmeyer@oxy.edu <deschmeyer@oxy.edu>,

deshoin_york@suagcenter.com <deshoin_york@suagcenter.com>,

destinychild4u2003@yahoo.com <destinychild4u2003@yahoo.com>,

destinyg@hcscorp.org <destinyg@hcscorp.org>,

detricia.peeples@christchs.org <detricia.peeples@christchs.org>,

detta.hunt@dss.ca.gov <detta.hunt@dss.ca.gov>, detwilerj@michigan.gov

<detwilerj@michigan.gov>, dev01@co.henrico.va.us

<dev01@co.henrico.va.us>, deversnco@yahoo.com

<deversnco@yahoo.com>, dfair@revfoods.com <dfair@revfoods.com>,

dfalugba@yahoo.com <dfalugba@yahoo.com>, dferguso@hhcorp.org

<dferguso@hhcorp.org>, dfikes@fmi.org <dfikes@fmi.org>,

dfocke@sacandfoxnation-nsn.gov <dfocke@sacandfoxnation-nsn.gov>,

dfrankel1@gmail.com <dfrankel1@gmail.com>, Dfwbluemoon@gmail.com

<Dfwbluemoon@gmail.com>, dgeorge617@aol.com <dgeorge617@aol.com>,

DGibison@yahoo.com <DGibison@yahoo.com>, dgilbe82@aol.com

<dgilbe82@aol.com>, dgraham425@yahoo.com <dgraham425@yahoo.com>,

dgriffith@ascd.org <dgriffith@ascd.org>, dgrondin@afterschoolalliance.org

<dgrondin@afterschoolalliance.org>, dhalouska@gmail.com

<dhalouska@gmail.com>, dhana@romoland.net <dhana@romoland.net>,

dharris@caddo.k12.la.us <dharris@caddo.k12.la.us>, dhaub@iastate.edu

<dhaub@iastate.edu>, dhavlik@exchange.vt.edu

<dhavlik@exchange.vt.edu>, dhawkey@columbus.k12.oh.us

<dhawkey@columbus.k12.oh.us>, dhazeleaf@cde.ca.gov

<dhazeleaf@cde.ca.gov>, dhendricks@harvesters.org

<dhendricks@harvesters.org>, dhenry@isd.k12.in.us

<dhenry@isd.k12.in.us>, dhoffman@lafoodbank.org

<dhoffman@lafoodbank.org>, dholston@agcenter.lsu.edu

<dholston@agcenter.lsu.edu>, dian2529@gmail.com

<dian2529@gmail.com>, diana.manningsquire@gmail.com

<diana.manningsquire@gmail.com>, diana.shockley@vbschools.com

<diana.shockley@vbschools.com>, dianaedith85@hotmail.com

<dianaedith85@hotmail.com>, dianas36@gmail.com <dianas36@gmail.com>,

diane.morris@usfood.com <diane.morris@usfood.com>,

diane@dhleonardconsulting.com <diane@dhleonardconsulting.com>,
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diane@goldencuisine.com <diane@goldencuisine.com>, diane@mlui.org

<diane@mlui.org>, diane_dickerson@projectbread.org

<diane_dickerson@projectbread.org>, dianem53@yahoo.com

<dianem53@yahoo.com>, dianemulloney@polk-county.net

<dianemulloney@polk-county.net>, dianereliford@elpasoco.com

<dianereliford@elpasoco.com>, dianisi.torres@uconn.edu

<dianisi.torres@uconn.edu>, dianne@fitness4kidz.com

<dianne@fitness4kidz.com>, diannen@ywcagri.org <diannen@ywcagri.org>,

dianneyoung-murray@sbcglobal.net <dianneyoung-murray@sbcglobal.net>,

dichelewhite@yahoo.com <dichelewhite@yahoo.com>, dickersonc@hbisd.net

<dickersonc@hbisd.net>, dickersons@hra.nyc.gov

<dickersons@hra.nyc.gov>, diegoibt@live.com <diegoibt@live.com>,

dilcia.granville@fda.hhs.gov <dilcia.granville@fda.hhs.gov>,

dillonjan@hotmail.com <dillonjan@hotmail.com>,

dinah@hungerfreecolorado.org <dinah@hungerfreecolorado.org>,

dinesh1970gupta@hotmail.com <dinesh1970gupta@hotmail.com>,

dingeem@duvalschools.org <dingeem@duvalschools.org>,

dingersonl@michigan.gov <dingersonl@michigan.gov>,

dinosaurz@ymail.com <dinosaurz@ymail.com>, dircbp@gocaomaha.org

<dircbp@gocaomaha.org>, director@arkademia.org

<director@arkademia.org>, director@interfaithgoodsam.com

<director@interfaithgoodsam.com>, director@jumpingjacks.ws

<director@jumpingjacks.ws>, director@littlethinkerslearningcampus.com

<director@littlethinkerslearningcampus.com>,

director@pvloavesandfishes.org <director@pvloavesandfishes.org>, director-

outreach@verizon.net <director-outreach@verizon.net>,

diva_justice@bshsi.org <diva_justice@bshsi.org>, diversanews@gmail.com

<diversanews@gmail.com>, djbaker@uaex.edu <djbaker@uaex.edu>,

djh123@tds.net <djh123@tds.net>, djloveguru.richardson@gmail.com

<djloveguru.richardson@gmail.com>, djnichols@cattco.org

<djnichols@cattco.org>, djones@foodbanknyc.org

<djones@foodbanknyc.org>, djones@heartloveplace.org

<djones@heartloveplace.org>, djsciedu2012@gmail.com

<djsciedu2012@gmail.com>, dkb12@psu.edu <dkb12@psu.edu>,

dklein@chedermonsey.org <dklein@chedermonsey.org>,

dkrieg1595@aol.com <dkrieg1595@aol.com>, dkshad@charter.net

<dkshad@charter.net>, dksinger@dhr.state.ga.us

<dksinger@dhr.state.ga.us>, Kugler, Daniel E <DKUGLER@nifa.usda.gov>,

dlahmann@gleaners.org <dlahmann@gleaners.org>,

dlaurenti@hamilton.k12.nj.us <dlaurenti@hamilton.k12.nj.us>,

dlawrence@elderlawofmi.org <dlawrence@elderlawofmi.org>,

dld156@psu.edu <dld156@psu.edu>, dlewis@ccboe.org
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<dlewis@ccboe.org>, dlhatfield@tvschools.org <dlhatfield@tvschools.org>,

dlhaugen@cableone.net <dlhaugen@cableone.net>, dljd4@msn.com

<dljd4@msn.com>, dlpaolillo@yahoo.com <dlpaolillo@yahoo.com>,

d'lyna.bell@pangburnschools.org <d'lyna.bell@pangburnschools.org>,

dm_gerstenberger@yahoo.com <dm_gerstenberger@yahoo.com>,

dmacdow@megalink.net <dmacdow@megalink.net>,

dmahaney2002@yahoo.com <dmahaney2002@yahoo.com>,

dmalak_lopez@ssgmain.org <dmalak_lopez@ssgmain.org>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>, dmast@klcorp.com

<dmast@klcorp.com>, dmathis@communityactionpartnership.com

<dmathis@communityactionpartnership.com>, dmccall@foodbankccs.org

<dmccall@foodbankccs.org>, dmcinteer@sbcglobal.net

<dmcinteer@sbcglobal.net>, dmeehan@mail.nysed.gov

<dmeehan@mail.nysed.gov>, dmennecke@gecac.org

<dmennecke@gecac.org>, dmg0228@yahoo.com <dmg0228@yahoo.com>,

dmgmt@alaska.com <dmgmt@alaska.com>, dming@hss.sbcounty.gov

<dming@hss.sbcounty.gov>, dmmcdonald@alaska.edu

<dmmcdonald@alaska.edu>, dmoesta@bedhd.org <dmoesta@bedhd.org>,

dmoyer@rock.k12.nc.us <dmoyer@rock.k12.nc.us>, dmp_63_07@yahoo.com

<dmp_63_07@yahoo.com>, dmverg@comcast.net <dmverg@comcast.net>,

dmyhoney2@comcast.net <dmyhoney2@comcast.net>,

dnatof@ci.galesburg.il.us <dnatof@ci.galesburg.il.us>,

dnichols@stjohnsvilla.net <dnichols@stjohnsvilla.net>, dnofi@msn.com

<dnofi@msn.com>, dnuckles@ccj-mi.org <dnuckles@ccj-mi.org>,

dobrien@huntsvilleradio.net <dobrien@huntsvilleradio.net>,

dobsond46@yahoo.com <dobsond46@yahoo.com>,

dodgers_4life84@yahoo.com <dodgers_4life84@yahoo.com>, doerr-

colleen@aramark.com <doerr-colleen@aramark.com>,

dohernandez@ag.tamu.edu <dohernandez@ag.tamu.edu>,

doigj@kcsd.k12.or.us <doigj@kcsd.k12.or.us>, doloresmarconi@gmail.com

<doloresmarconi@gmail.com>, domcbrid@vt.edu <domcbrid@vt.edu>,

domike@vcn.com <domike@vcn.com>,

dominic.camplisson@sdcounty.ca.gov

<dominic.camplisson@sdcounty.ca.gov>, don@lfministries.org

<don@lfministries.org>, don@palletguy.net <don@palletguy.net>,

dondonata@hotmail.com <dondonata@hotmail.com>,

donkefren@hotmail.com <donkefren@hotmail.com>,

donna.coleman@walton.k12.ga.us <donna.coleman@walton.k12.ga.us>,

donna.everage@vdh.virginia.gov <donna.everage@vdh.virginia.gov>,

donna.glass@dss.virginia.gov <donna.glass@dss.virginia.gov>,

donna.glass@gctcw.org <donna.glass@gctcw.org>,

donna.jones@co.delaware.ny.us <donna.jones@co.delaware.ny.us>,
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donna.krauth@co.mcleod.mn.us <donna.krauth@co.mcleod.mn.us>,

Rountree, Donna - FSA, Courtland, VA <Donna.Rountree@va.usda.gov>,

donna.timm@gmail.com <donna.timm@gmail.com>,

donna@firstuniteddaycare.com <donna@firstuniteddaycare.com>,

donnagreen@state.pa.us <donnagreen@state.pa.us>, donnahigbee@att.net

<donnahigbee@att.net>, donnajean.rheaves@gmail.com

<donnajean.rheaves@gmail.com>, donnamarie949@yahoo.com

<donnamarie949@yahoo.com>, donnemann@gmail.com

<donnemann@gmail.com>, don-pat@peoplepc.com <don-

pat@peoplepc.com>, dore.burry@att.net <dore.burry@att.net>,

doressa.warren@dss.virginia.gov <doressa.warren@dss.virginia.gov>,

dorianroffehammond@gmail.com <dorianroffehammond@gmail.com>,

dorice.timko@maine.edu <dorice.timko@maine.edu>,

doris.timmen@sodexo.com <doris.timmen@sodexo.com>,

doritooo123@gmail.com <doritooo123@gmail.com>, doron@brafb.org

<doron@brafb.org>, dorothea.moll@dcsark.org <dorothea.moll@dcsark.org>,

dorotheareid48@yahoo.com <dorotheareid48@yahoo.com>, dorothy.inman-

johnson@cacaainc.org <dorothy.inman-johnson@cacaainc.org>,

dorothyn@albanydamiencenter.org <dorothyn@albanydamiencenter.org>,

dorsmith@ucdavis.edu <dorsmith@ucdavis.edu>, dot4564@charter.net

<dot4564@charter.net>, dottiv3@yahoo.com <dottiv3@yahoo.com>,

doug@wilkinson-group.com <doug@wilkinson-group.com>,

douglas.marcelle@sargento.com <douglas.marcelle@sargento.com>,

douglasefull@gmail.com <douglasefull@gmail.com>, douglasg@nwica.org

<douglasg@nwica.org>, down4ubabe@yahoo.com

<down4ubabe@yahoo.com>, dpatsie@otwcac.org <dpatsie@otwcac.org>,

dpdcorange@yahoo.com <dpdcorange@yahoo.com>, dpear10512@aim.com

<dpear10512@aim.com>, dpeters@ofcinc.org <dpeters@ofcinc.org>,

dpflugardt@wsd.waupaca.k12.wi.us <dpflugardt@wsd.waupaca.k12.wi.us>,

dphipps@highlandscsb.org <dphipps@highlandscsb.org>,

dplizzymom4@optonline.net <dplizzymom4@optonline.net>,

dquintanilla@donnaisd.net <dquintanilla@donnaisd.net>, dqureshi@slahp.org

<dqureshi@slahp.org>, dr.karima_fhc@yahoo.com

<dr.karima_fhc@yahoo.com>, dranck@state.pa.us <dranck@state.pa.us>,

drangaar@umn.edu <drangaar@umn.edu>, drdebbye@yahoo.com

<drdebbye@yahoo.com>, drdianeevans@gmail.com

<drdianeevans@gmail.com>, drdigangi@aol.com <drdigangi@aol.com>,

drdorene@lunchboxseminars.com <drdorene@lunchboxseminars.com>,

dresch.rebecca@satx.sysco.com <dresch.rebecca@satx.sysco.com>,

drfatema74@googlemail.com <drfatema74@googlemail.com>,

drfrankdude@gmail.com <drfrankdude@gmail.com>, drgrebien@cox.net

<drgrebien@cox.net>, drhitch@hotmail.com <drhitch@hotmail.com>,
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drice@halifax.k12.va.us <drice@halifax.k12.va.us>, drieth2@hotmail.com

<drieth2@hotmail.com>, driley@njfoodbank.org <driley@njfoodbank.org>,

drindranice@yahoo.com <drindranice@yahoo.com>, dritter@fmschools.org

<dritter@fmschools.org>, drjacques1@bellsouth.net

<drjacques1@bellsouth.net>, drjan@foodfortots.com

<drjan@foodfortots.com>, drmccainvision@aol.com

<drmccainvision@aol.com>, drmelba@hotmail.com <drmelba@hotmail.com>,

drngongo_elongo_musafiri@yahoo.fr <drngongo_elongo_musafiri@yahoo.fr>,

droberts@azdes.gov <droberts@azdes.gov>, drobinette@cde.ca.gov

<drobinette@cde.ca.gov>, drobinson@ochca.com <drobinson@ochca.com>,

drowe@bgcbuffalo.org <drowe@bgcbuffalo.org>, drpasi@verizon.net

<drpasi@verizon.net>, drrasha.ab@gmail.com <drrasha.ab@gmail.com>,

Drroyce@oasiswc.org <Drroyce@oasiswc.org>, drs0009@aces.edu

<drs0009@aces.edu>, drtmoody@aol.com <drtmoody@aol.com>,

ds0505@gmail.com <ds0505@gmail.com>, d-sageser@tamu.edu <d-

sageser@tamu.edu>, dschenkelberg@gcfd.org <dschenkelberg@gcfd.org>,

dschiebner@ccj-mi.org <dschiebner@ccj-mi.org>,

dschuler@pbhfoundation.org <dschuler@pbhfoundation.org>,

dschwid@nextdoormil.org <dschwid@nextdoormil.org>, Smallwood, David -

ERS <DSMALLWD@ers.usda.gov>, dsmith@advancedmeal.com

<dsmith@advancedmeal.com>, dsmith@mhap.org <dsmith@mhap.org>,

dsmithbarrow@gmail.com <dsmithbarrow@gmail.com>, dsnell2302@aol.com

<dsnell2302@aol.com>, dsolano@sandiegofoodbank.org

<dsolano@sandiegofoodbank.org>, dsonger@ccdserie.com

<dsonger@ccdserie.com>, dstenger@arcolaschools.com

<dstenger@arcolaschools.com>, dstump@vbisd.org <dstump@vbisd.org>,

dsulliva@ksu.edu <dsulliva@ksu.edu>,

dsullivan@homeandhealthcaremgmt.com

<dsullivan@homeandhealthcaremgmt.com>, dsummers@broomfield.org

<dsummers@broomfield.org>, dsussex@mesaschool.org

<dsussex@mesaschool.org>, dsweeney@bssd.net <dsweeney@bssd.net>,

dsylvia@doe.mass.edu <dsylvia@doe.mass.edu>, dtayloe@aap.org

<dtayloe@aap.org>, Donna Taylor  (TEFAP) <dtaylor@doe.mass.edu>,

dthiry@proctor.k12.mn.us <dthiry@proctor.k12.mn.us>,

dtindle@cnbsomerset.com <dtindle@cnbsomerset.com>,

dtnicely@hotmail.com <dtnicely@hotmail.com>, DTungate@centertech.com

<DTungate@centertech.com>, dturner@ksu.edu <dturner@ksu.edu>,

duck_hi@live.com <duck_hi@live.com>, duffy000@live.com

<duffy000@live.com>, duffys@co.thurston.wa.us

<duffys@co.thurston.wa.us>, duitsmanp@missouri.edu

<duitsmanp@missouri.edu>, dulce@educ-enrichment.org <dulce@educ-

enrichment.org>, dulceyoshira@live.com <dulceyoshira@live.com>,
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dummydlb3@aol.com <dummydlb3@aol.com>, dumonde@elderaffairs.org

<dumonde@elderaffairs.org>, dunleamark@aol.com <dunleamark@aol.com>,

dunndl@co.monterey.ca.us <dunndl@co.monterey.ca.us>,

dunnsinromega@comcast.net <dunnsinromega@comcast.net>,

durrell@moultriega.net <durrell@moultriega.net>, dussr@epix.net

<dussr@epix.net>, dutchgirl63j@yahoo.com <dutchgirl63j@yahoo.com>,

dvalente@state.pa.us <dvalente@state.pa.us>,

dvillafana@hillhealthcenter.com <dvillafana@hillhealthcenter.com>,

dvinecdc@aol.com <dvinecdc@aol.com>, dwaggoner@my-cap.org

<dwaggoner@my-cap.org>, dwaine_wishard@wasd.k12.pa.us

<dwaine_wishard@wasd.k12.pa.us>, dwalcott@strength.org

<dwalcott@strength.org>, dwalker365@yahoo.com

<dwalker365@yahoo.com>, dwalsh@co.siskiyou.ca.us

<dwalsh@co.siskiyou.ca.us>, dwashington@educaredc.org

<dwashington@educaredc.org>, dwatson@opportunities-inc.org

<dwatson@opportunities-inc.org>, dwatson292@aol.com

<dwatson292@aol.com>, dwbarber@centurytel.net

<dwbarber@centurytel.net>, dwcraig43152001@yahoo.com

<dwcraig43152001@yahoo.com>, dweinstein@chn.org

<dweinstein@chn.org>, dwhite316@gmail.com <dwhite316@gmail.com>,

dwhitehead@nationalhomeless.org <dwhitehead@nationalhomeless.org>,

dwilsontx@gmail.com <dwilsontx@gmail.com>, dwilsonus2000@yahoo.com

<dwilsonus2000@yahoo.com>, dwood@karuk.us <dwood@karuk.us>,

dwood@ksu.edu <dwood@ksu.edu>, dworkinh@hra.nyc.gov

<dworkinh@hra.nyc.gov>, dxmartinez@firstfoodbank.org

<dxmartinez@firstfoodbank.org>, dxwalker2@gmail.com

<dxwalker2@gmail.com>, dybryant48@hotmail.com

<dybryant48@hotmail.com>, dyhairstongreen@pvamu.edu

<dyhairstongreen@pvamu.edu>, dyoung@horizonsfamily.org

<dyoung@horizonsfamily.org>, dyoung10@verizon.net

<dyoung10@verizon.net>, dysipal@yahoo.com <dysipal@yahoo.com>,

dzastrow@sccmo.org <dzastrow@sccmo.org>, dzeiser@snohd.org

<dzeiser@snohd.org>, e_shields@hotmail.com <e_shields@hotmail.com>,

eagleheartmin@yahoo.com <eagleheartmin@yahoo.com>,

eaguilar@thefamilyplacedc.org <eaguilar@thefamilyplacedc.org>,

eamehr@gmail.com <eamehr@gmail.com>, eamezcua@ochca.com

<eamezcua@ochca.com>, eandress@uga.edu <eandress@uga.edu>,

earney@snhdmail.org <earney@snhdmail.org>, ebejb1766@gmail.com

<ebejb1766@gmail.com>, ebenson@stfrancishs.org

<ebenson@stfrancishs.org>, ecarter@cahs.org <ecarter@cahs.org>,

ecborowski@gmail.com <ecborowski@gmail.com>, ecec@templeofisrael.org

<ecec@templeofisrael.org>, ecep.usdaupdates@gmail.com
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<ecep.usdaupdates@gmail.com>, echow@councilforastrongamerica.org

<echow@councilforastrongamerica.org>, eclemons@oaklandnet.com

<eclemons@oaklandnet.com>, ecm310@nyu.edu <ecm310@nyu.edu>,

ecoactionteam@gmail.com <ecoactionteam@gmail.com>,

ecooney@hungercenter.org <ecooney@hungercenter.org>,

ecooper@safoodbank.org <ecooper@safoodbank.org>,

ecpcheetahs@yahoo.com <ecpcheetahs@yahoo.com>, ecubas@tchci.com

<ecubas@tchci.com>, Thompson,  Ed - OSEC

<Ed.Thompson@osec.usda.gov>, ed.twigg@pcae.k12.mn.us

<ed.twigg@pcae.k12.mn.us>, ed9288@msn.com <ed9288@msn.com>,

edawson@lenoir.k12.nc.us <edawson@lenoir.k12.nc.us>,

eddie.rivera@illinois.gov <eddie.rivera@illinois.gov>, edelacruz@saisd.org

<edelacruz@saisd.org>, edeninoakland@gmail.com

<edeninoakland@gmail.com>, ederosa@ceoccambridge.org

<ederosa@ceoccambridge.org>, edesimone@foodminds.com

<edesimone@foodminds.com>, edgewk@gmail.com <edgewk@gmail.com>,

edibleeducationnv@att.net <edibleeducationnv@att.net>,

edicicco@marionpolkfoodshare.org <edicicco@marionpolkfoodshare.org>,

edith@schoolnutritionplus.com <edith@schoolnutritionplus.com>,

editor@iowaindependent.com <editor@iowaindependent.com>,

editor@notoriousspinks.com <editor@notoriousspinks.com>,

edlysan@gmail.com <edlysan@gmail.com>, edna45678919@hotmail.com

<edna45678919@hotmail.com>, edool9@gmail.com <edool9@gmail.com>,

edowneyleitzinger@unitygno.org <edowneyleitzinger@unitygno.org>,

edudoc98@aol.com <edudoc98@aol.com>, edvon@roadrunner.com

<edvon@roadrunner.com>, edward.doklovic@ode.state.oh.us

<edward.doklovic@ode.state.oh.us>, edward.fortenberry@dhs.gov

<edward.fortenberry@dhs.gov>, edwinadruyos@yahoo.com

<edwinadruyos@yahoo.com>, eeddy@emergencyfoodshelf.org

<eeddy@emergencyfoodshelf.org>, eemosby@bellsouth.net

<eemosby@bellsouth.net>, eesch@mtpleasant.edzone.net

<eesch@mtpleasant.edzone.net>, efectvwrtr@yahoo.com

<efectvwrtr@yahoo.com>, efindley@glwd.org <efindley@glwd.org>,

efitzgerald@nclrights.org <efitzgerald@nclrights.org>,

efrey@plainfield.k12.nj.us <efrey@plainfield.k12.nj.us>,

efuller5454@hotmail.com <efuller5454@hotmail.com>, egirons@hotmail.com

<egirons@hotmail.com>, egomez@accfb.org <egomez@accfb.org>,

eguppy4@aol.com <eguppy4@aol.com>, ehansen@dhs.state.ia.us

<ehansen@dhs.state.ia.us>, eharris@telamon.org <eharris@telamon.org>,

ehernandez@cc-az.org <ehernandez@cc-az.org>, ehill@ndsarch.org

<ehill@ndsarch.org>, ehios@dhhs.state.nh.us <ehios@dhhs.state.nh.us>,

Ehtobergte@cs.com <Ehtobergte@cs.com>, ehyde@feedingamerica.org
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<ehyde@feedingamerica.org>, eibarra@njfoodbank.org

<eibarra@njfoodbank.org>, eifbearlycat@gmail.com

<eifbearlycat@gmail.com>, eileen.division@hq.doe.gov

<eileen.division@hq.doe.gov>, eileen.k.maloney@irs.gov

<eileen.k.maloney@irs.gov>, eileen_schilling@dcf.state.fl.us

<eileen_schilling@dcf.state.fl.us>, eileend@aerobodies.com

<eileend@aerobodies.com>, eileenvaughan@mssonline.net

<eileenvaughan@mssonline.net>, ejackson2u@gmail.com

<ejackson2u@gmail.com>, ejessup.ccropp@gmail.com

<ejessup.ccropp@gmail.com>, ejoseph94@aim.com <ejoseph94@aim.com>,

ekarolak@ececonsortium.org <ekarolak@ececonsortium.org>,

ekennedy@usouthal.edu <ekennedy@usouthal.edu>, ekovac@stpeterskc.org

<ekovac@stpeterskc.org>, elaine.adams@oya.state.or.us

<elaine.adams@oya.state.or.us>, elaine.archangelo@state.de.us

<elaine.archangelo@state.de.us>, elaine.vaughn@rcs.k12.al.us

<elaine.vaughn@rcs.k12.al.us>, elaine@sliwinski.net <elaine@sliwinski.net>,

elaine_wolff@ios.doi.gov <elaine_wolff@ios.doi.gov>,

elaine1@qwestoffice.net <elaine1@qwestoffice.net>,

elainedanfield@comcast.net <elainedanfield@comcast.net>,

elainejones459@yahoo.com <elainejones459@yahoo.com>,

elantzyosm@gmail.com <elantzyosm@gmail.com>,

elaydon@aoapartnerships.org <elaydon@aoapartnerships.org>,

elcalanc@riversidedpss.org <elcalanc@riversidedpss.org>,

elcentro.reina@gmail.com <elcentro.reina@gmail.com>, elderbey@live.com

<elderbey@live.com>, eleanor.thompson@feedthechildren.org

<eleanor.thompson@feedthechildren.org>, elessig@interflex.net

<elessig@interflex.net>, elisa_slobodow@projectbread.org

<elisa_slobodow@projectbread.org>, eliseg@psu.edu <eliseg@psu.edu>,

eliza.y.devlin@state.or.us <eliza.y.devlin@state.or.us>, Kelpis,  Elizabeth D -

APHIS <Elizabeth.D.Kelpis@aphis.usda.gov>,

elizabeth.leister@hungertaskforce.org

<elizabeth.leister@hungertaskforce.org>,

elizabeth.musolfreilly@eagleschools.net

<elizabeth.musolfreilly@eagleschools.net>,

elizabeth.swayze@msdh.state.ms.us <elizabeth.swayze@msdh.state.ms.us>,

elizabeth.williamson@ed.gov <elizabeth.williamson@ed.gov>,

elizabethb@asd.k12.ar.us <elizabethb@asd.k12.ar.us>,

elizabethmaxwell@crcenter.org <elizabethmaxwell@crcenter.org>,

elizabethpc@sbcglobal.net <elizabethpc@sbcglobal.net>,

elizabethr@congreso.net <elizabethr@congreso.net>, elizabethw@nasbe.org

<elizabethw@nasbe.org>, elizhall12@aol.com <elizhall12@aol.com>,

Ellen.Libby@Maine.edu <Ellen.Libby@Maine.edu>, ellen@cfpa.net

Page 917



<ellen@cfpa.net>, ellenm.wells@dc.gov <ellenm.wells@dc.gov>,

elliott@lunchtimesolutions.com <elliott@lunchtimesolutions.com>,

ellison_eileen@yahoo.com <ellison_eileen@yahoo.com>,

elmejormedico2009@gmail.com <elmejormedico2009@gmail.com>,

elsa.perez@dphss.guam.gov <elsa.perez@dphss.guam.gov>,

elsministries@bellsouth.net <elsministries@bellsouth.net>,

elston313@gmail.com <elston313@gmail.com>, elucas@hungerfreemn.org

<elucas@hungerfreemn.org>, elvertacalin@gmail.com

<elvertacalin@gmail.com>, elyat@clps.org <elyat@clps.org>,

elzermad@clintondaleschools.net <elzermad@clintondaleschools.net>,

emadden@nvcss.org <emadden@nvcss.org>,

emaritzaserrano1@hotmail.com <emaritzaserrano1@hotmail.com>,

emarthaler@midwesterngovernors.org

<emarthaler@midwesterngovernors.org>, emartinez@rivercityfoodbank.org

<emartinez@rivercityfoodbank.org>, emauldin@mbtsal.org

<emauldin@mbtsal.org>, emcarrasco79@gmail.com

<emcarrasco79@gmail.com>, emccourt@massbay.edu

<emccourt@massbay.edu>, emebeta@live.com <emebeta@live.com>,

emelo@cals.arizona.edu <emelo@cals.arizona.edu>, emercado@hopes.org

<emercado@hopes.org>, emersonrussell@yahoo.com

<emersonrussell@yahoo.com>, emiddleton@foodbankcenc.org

<emiddleton@foodbankcenc.org>, emilee.causey@gvmc.com

<emilee.causey@gvmc.com>, emilie.esmont@jfs.ohio.gov

<emilie.esmont@jfs.ohio.gov>, emily.heinlein@gmail.com

<emily.heinlein@gmail.com>, emilya@sanpabloca.gov

<emilya@sanpabloca.gov>, emilycane@gmail.com <emilycane@gmail.com>,

emjvalentine@gmail.com <emjvalentine@gmail.com>,

emka_researcher@yahoo.com <emka_researcher@yahoo.com>,

emma@accessofwestmichigan.org <emma@accessofwestmichigan.org>,

emmarkhands@yahoo.com <emmarkhands@yahoo.com>,

emoniab@yahoo.com <emoniab@yahoo.com>, emorrissey@swkey.org

<emorrissey@swkey.org>, emple@newamerica.net

<emple@newamerica.net>, empowered1st@gmail.com

<empowered1st@gmail.com>, empress32@live.com <empress32@live.com>,

emuma@foodbanksbc.org <emuma@foodbanksbc.org>, emunoz@bread.org

<emunoz@bread.org>, emuttillo@city.cleveland.oh.us

<emuttillo@city.cleveland.oh.us>, emv52@aol.com <emv52@aol.com>,

enabled11@gmail.com <enabled11@gmail.com>, enesmith@nacog.org

<enesmith@nacog.org>, enrichardsoncharles@aol.com

<enrichardsoncharles@aol.com>, enrique.gandara@wi.gov

<enrique.gandara@wi.gov>, ensle@aesop.rutgers.edu

<ensle@aesop.rutgers.edu>, entffoodcoordinator@gmail.com
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<entffoodcoordinator@gmail.com>, eocssdunn@gmail.com

<eocssdunn@gmail.com>, eolson@pewtrusts.org <eolson@pewtrusts.org>,

epartin@yahoo.com <epartin@yahoo.com>, eperezg@ochca.com

<eperezg@ochca.com>, eperry3@ec.rr.com <eperry3@ec.rr.com>,

epeterson@afterschoolalliance.org <epeterson@afterschoolalliance.org>,

epivonka@pbhfoundation.org <epivonka@pbhfoundation.org>,

equinn@mves.org <equinn@mves.org>, ereed@dhr.state.md.us

<ereed@dhr.state.md.us>, eregonzalez0822@gmail.com

<eregonzalez0822@gmail.com>, erejino@levellandtexas.org

<erejino@levellandtexas.org>, Eric.faulk@texasagriculture.gov

<Eric.faulk@texasagriculture.gov>, eric.longshore@nardonebros.com

<eric.longshore@nardonebros.com>, eric.mckisick@ssa.gov

<eric.mckisick@ssa.gov>, eric.weber@alverno.edu

<eric.weber@alverno.edu>, eric@arabellaadvisors.com

<eric@arabellaadvisors.com>, erica_h210@yahoo.com

<erica_h210@yahoo.com>, ericad@hcapweb.org <ericad@hcapweb.org>,

ericmorningstar3@gmail.com <ericmorningstar3@gmail.com>,

erika.branch@louisvilleky.gov <erika.branch@louisvilleky.gov>,

erika.rosas@acgov.org <erika.rosas@acgov.org>, erika@mowaa.org

<erika@mowaa.org>, erika@weldfoodbank.org <erika@weldfoodbank.org>,

Erin.Fiene@ucdenver.edu <Erin.Fiene@ucdenver.edu>,

erin@westbroadway.org <erin@westbroadway.org>,

Erizrushiyana@yahoo.com <Erizrushiyana@yahoo.com>,

ernestinenagell@bellsouth.net <ernestinenagell@bellsouth.net>, erossetti-

ryan@aces.org <erossetti-ryan@aces.org>, eroush1@yahoo.com

<eroush1@yahoo.com>, ErskineL@mail.santarosa.k12.fl.us

<ErskineL@mail.santarosa.k12.fl.us>, esalomon@rpry.org

<esalomon@rpry.org>, esands@cherokee.org <esands@cherokee.org>,

esdelara@ucdavis.edu <esdelara@ucdavis.edu>, esimon@icfi.com

<esimon@icfi.com>, eskinner3@nc.rr.com <eskinner3@nc.rr.com>,

esmgr@marinettecounty.com <esmgr@marinettecounty.com>,

esparzm@co.kern.ca.us <esparzm@co.kern.ca.us>, espinosac@sfusd.edu

<espinosac@sfusd.edu>, esprecious1@yahoo.com

<esprecious1@yahoo.com>, estellaconcepcion.gholar@aol.com

<estellaconcepcion.gholar@aol.com>, estherbabs@yahoo.com

<estherbabs@yahoo.com>, eswmsrd@aol.com <eswmsrd@aol.com>,

eternal10covenant@hotmail.com <eternal10covenant@hotmail.com>,

ethierr@stancounty.com <ethierr@stancounty.com>, etofft@wpusd.k12.ca.us

<etofft@wpusd.k12.ca.us>, etosh@co.johnson.ia.us

<etosh@co.johnson.ia.us>, etss3@aol.com <etss3@aol.com>,

eugenias@ext.msstate.edu <eugenias@ext.msstate.edu>,

evabeachblvdcoc@hotmail.com <evabeachblvdcoc@hotmail.com>,
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evafayethomas@yahoo.com <evafayethomas@yahoo.com>, Smith, Evan -

NRCS, Grass Valley, CA <Evan.Smith@ca.usda.gov>, eveljen@hotmail.com

<eveljen@hotmail.com>, evelyn.delgado@dshs.state.tx.us

<evelyn.delgado@dshs.state.tx.us>, evelyn.hawkins@region10.org

<evelyn.hawkins@region10.org>, evelyn.richardson@tn.gov

<evelyn.richardson@tn.gov>, evelyngonzalez1@yahoo.com

<evelyngonzalez1@yahoo.com>, even.2@cfaes.osu.edu

<even.2@cfaes.osu.edu>, evenspierrelouisapple@gmail.com

<evenspierrelouisapple@gmail.com>, evergreencaremax@yahoo.com

<evergreencaremax@yahoo.com>, evergreenrealestategroup@yahoo.com

<evergreenrealestategroup@yahoo.com>, Evieoliver@aol.com

<Evieoliver@aol.com>, evonne.schumacher@sdstate.edu

<evonne.schumacher@sdstate.edu>, evvoddenthor@seattleschools.org

<evvoddenthor@seattleschools.org>, ewbooker23@hotmail.com

<ewbooker23@hotmail.com>, ewbryant@feedingindianashungry.org

<ewbryant@feedingindianashungry.org>, ewindahl@regionalfoodbank.org

<ewindahl@regionalfoodbank.org>, ewing_properties@yahoo.com

<ewing_properties@yahoo.com>, exec.dir@harborinterfaith.org

<exec.dir@harborinterfaith.org>, executivedirector@ofamadco.org

<executivedirector@ofamadco.org>, eyoung@bread.org

<eyoung@bread.org>, ezogby@state.pa.us <ezogby@state.pa.us>,

ezraserrins@gmail.com <ezraserrins@gmail.com>, fabiana@sic.org.br

<fabiana@sic.org.br>, fairbre@sutterhealth.org <fairbre@sutterhealth.org>,

fairsharegardenBJT@gmail.com <fairsharegardenBJT@gmail.com>,

faith.community@yahoo.com <faith.community@yahoo.com>,

faith9@bellsouth.net <faith9@bellsouth.net>, faithl@co.jefferson.ny.us

<faithl@co.jefferson.ny.us>, falcone.kevin@gmail.com

<falcone.kevin@gmail.com>, falita.flowers@decal.ga.gov

<falita.flowers@decal.ga.gov>, falledoug@yahoo.com

<falledoug@yahoo.com>, faortiz@ag.tamu.edu <faortiz@ag.tamu.edu>,

farhatulain16@gmail.com <farhatulain16@gmail.com>, farm2city@msn.com

<farm2city@msn.com>, farmersmarket@cvcountryside.org

<farmersmarket@cvcountryside.org>, fatbastard88@gmail.com

<fatbastard88@gmail.com>, fawn4woodenshoes@gmail.com

<fawn4woodenshoes@gmail.com>, faysheart@hotmail.com

<faysheart@hotmail.com>, fbci - OSEC <fbci@osec.usda.gov>,

fccchildcare@gmail.com <fccchildcare@gmail.com>, fconte@hungerfreevt.org

<fconte@hungerfreevt.org>, fcortes@stmartini.org <fcortes@stmartini.org>,

featherman2@gmail.com <featherman2@gmail.com>, fedvafb@aol.com

<fedvafb@aol.com>, feedingkids@gmail.com <feedingkids@gmail.com>,

feedthekids@netfoodbank.org <feedthekids@netfoodbank.org>,

fefe_mahmoud@chino.k12.ca.us <fefe_mahmoud@chino.k12.ca.us>,
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feleciabarrow@yahoo.com <feleciabarrow@yahoo.com>,

felicia@butterbeanskitchen.com <felicia@butterbeanskitchen.com>,

felileana@yahoo.com <felileana@yahoo.com>, felton53@msn.com

<felton53@msn.com>, femmiali2003@yahoo.com

<femmiali2003@yahoo.com>, fencepost01@gmail.com

<fencepost01@gmail.com>, feonnutrition@gmail.com

<feonnutrition@gmail.com>, fergu009@umn.edu <fergu009@umn.edu>,

ferguson.carole@gmail.com <ferguson.carole@gmail.com>,

fergusonheather611@ymail.com <fergusonheather611@ymail.com>,

ferne.bordash@foodbankforwestchester.org

<ferne.bordash@foodbankforwestchester.org>, feson@comcast.net

<feson@comcast.net>, festiviea@gmail.com <festiviea@gmail.com>,

festrow@fgeteam.com <festrow@fgeteam.com>, Forest Farris (all other

programs) <ffarris@mt.gov>, ffmeyn@yahoo.com <ffmeyn@yahoo.com>,

fgnuop@yahoo.com <fgnuop@yahoo.com>,

fgoldstein@solutionsforprogress.com <fgoldstein@solutionsforprogress.com>,

fhcuffie@verizon.net <fhcuffie@verizon.net>, fhenson404@comcast.net

<fhenson404@comcast.net>, fhoefner@sustainableagriculture.net

<fhoefner@sustainableagriculture.net>, ficmocinc@bellsouth.net

<ficmocinc@bellsouth.net>, fiesty8261958@yahoo.com

<fiesty8261958@yahoo.com>, figucm@fusd.net <figucm@fusd.net>,

finnertzbarry@yahoo.com <finnertzbarry@yahoo.com>, fionam@fhcsd.org

<fionam@fhcsd.org>, fitzner@sbcglobal.net <fitzner@sbcglobal.net>,

fitzpalm@mchp.org <fitzpalm@mchp.org>, fiveb_farms@yahoo.com

<fiveb_farms@yahoo.com>, fjrcius@gmail.com <fjrcius@gmail.com>,

fkennedy@vt.edu <fkennedy@vt.edu>, fladd@mac.com <fladd@mac.com>,

flashstorefront@gmail.com <flashstorefront@gmail.com>,

fleshgirl702@yahoo.com <fleshgirl702@yahoo.com>,

fletcherhenri@gmail.com <fletcherhenri@gmail.com>,

fliu@revolutionfoods.com <fliu@revolutionfoods.com>, flmurphy@eiu.edu

<flmurphy@eiu.edu>, flocece@yahoo.com <flocece@yahoo.com>,

flood@ific.org <flood@ific.org>, floomiller@gmail.com

<floomiller@gmail.com>, flossie_smith@doh.state.fl.us

<flossie_smith@doh.state.fl.us>, floyd.hooker@tnstate.edu

<floyd.hooker@tnstate.edu>, fmiles@tricityport.com <fmiles@tricityport.com>,

fmoore@ngfa.org <fmoore@ngfa.org>, fnaic1@aol.com <fnaic1@aol.com>,

foland.3@wright.edu <foland.3@wright.edu>, food@rvcds.org

<food@rvcds.org>, food2015@gmail.com <food2015@gmail.com>,

foodbank@extendedfamilyprograms.com

<foodbank@extendedfamilyprograms.com>, foodoutreach@grandecom.net

<foodoutreach@grandecom.net>, foodprogram@stagnesosakis.com

<foodprogram@stagnesosakis.com>, foodshre@mt.net <foodshre@mt.net>,
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foodstampoutreach@jeffcoac.org <foodstampoutreach@jeffcoac.org>,

ford19662004@yahoo.com <ford19662004@yahoo.com>,

fordlucy@yahoo.com <fordlucy@yahoo.com>,

foremanswholesale@yahoo.com <foremanswholesale@yahoo.com>,

forestsouth@live.com <forestsouth@live.com>, formanruby@yahoo.com

<formanruby@yahoo.com>, forsythe76@att.net <forsythe76@att.net>,

forsythfarmersmarket@gmail.com <forsythfarmersmarket@gmail.com>,

forwardscience1@gmail.com <forwardscience1@gmail.com>,

foundations2009@hotmail.com <foundations2009@hotmail.com>,

fowusu@dchunger.org <fowusu@dchunger.org>, fox.264@osu.edu

<fox.264@osu.edu>, foxibrowni@yahoo.com <foxibrowni@yahoo.com>,

fparawan@yahoo.com <fparawan@yahoo.com>, fpawsch@aol.com

<fpawsch@aol.com>, fpiazza@saintjosephschool.org

<fpiazza@saintjosephschool.org>, fpo1893791@aol.com

<fpo1893791@aol.com>, framarwlm@wmconnect.com

<framarwlm@wmconnect.com>, Parianous, Frances L -  APHIS

<Frances.L.Parianous@aphis.usda.gov>, francesdurbin@bellsouth.net

<francesdurbin@bellsouth.net>, francoisnatacha@hotmail.com

<francoisnatacha@hotmail.com>, frank.martineznocito@baystatehealth.org

<frank.martineznocito@baystatehealth.org>, frank.ruiz@cset.org

<frank.ruiz@cset.org>, frank@pointbreezecommunications.com

<frank@pointbreezecommunications.com>, frank_ciotti@dcf.state.fl.us

<frank_ciotti@dcf.state.fl.us>, frank4bros@gmail.com

<frank4bros@gmail.com>, frankie.boykin@doh.state.nj.us

<frankie.boykin@doh.state.nj.us>, frankie.ellard@yahoo.com

<frankie.ellard@yahoo.com>, franzenwendy@yahoo.com

<franzenwendy@yahoo.com>, freda.butner@ncagr.gov

<freda.butner@ncagr.gov>, freddy.branham@freshfromflorida.com

<freddy.branham@freshfromflorida.com>, freddy.phillips@usfoods.com

<freddy.phillips@usfoods.com>, fredia.robinson@vdh.virginia.gov

<fredia.robinson@vdh.virginia.gov>, fredtelles1@comcast.net

<fredtelles1@comcast.net>, freedoms76@yahoo.com

<freedoms76@yahoo.com>, freetobe605@yahoo.com

<freetobe605@yahoo.com>, freinhart@wavelinc.com

<freinhart@wavelinc.com>, frgcher@aol.com <frgcher@aol.com>,

fridell8@sbcglobal.net <fridell8@sbcglobal.net>,

friendistheworldtoSARRIS@hotmail.com

<friendistheworldtoSARRIS@hotmail.com>, fritzmarcuse@yahoo.com

<fritzmarcuse@yahoo.com>, fryewinda1@yahoo.com

<fryewinda1@yahoo.com>, fs1@gpcom.net <fs1@gpcom.net>,

fsaleem@dycd.nyc.gov <fsaleem@dycd.nyc.gov>, fscdc123@yahoo.com

<fscdc123@yahoo.com>, fshelpcoord@ccj-mi.org <fshelpcoord@ccj-mi.org>,
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fslenker@state.pa.us <fslenker@state.pa.us>, fsmith@dpi.state.nc.us

<fsmith@dpi.state.nc.us>, fsupasadena1@yahoo.com

<fsupasadena1@yahoo.com>, fuerstveronica@live.com

<fuerstveronica@live.com>, funarony@gmail.com <funarony@gmail.com>,

fvcc4him@gmail.com <fvcc4him@gmail.com>, fvillalobos@diocesecc.org

<fvillalobos@diocesecc.org>, fwaltz@pittsburghfoodbank.org

<fwaltz@pittsburghfoodbank.org>, fwbuz2000@msn.com

<fwbuz2000@msn.com>, fwhritenour@gmail.com <fwhritenour@gmail.com>,

fwilliams@minorityhealth.hhs.gov <fwilliams@minorityhealth.hhs.gov>,

fyfe_kristin@montebello.k12.ca.us <fyfe_kristin@montebello.k12.ca.us>,

fyhtchnsn@yahoo.com <fyhtchnsn@yahoo.com>, fzosky@g-w.com

<fzosky@g-w.com>, g.e.minino@gmail.com <g.e.minino@gmail.com>,

g.osoria-cole@hotmail.com <g.osoria-cole@hotmail.com>,

g_green3@yahoo.com <g_green3@yahoo.com>, g0bbilyg00k@optimum.net

<g0bbilyg00k@optimum.net>, gabor.grossfeld@verizon.net

<gabor.grossfeld@verizon.net>, gabriel.gomez@state.nm.us

<gabriel.gomez@state.nm.us>, gabrielaoverdorff@hotmail.com

<gabrielaoverdorff@hotmail.com>, gabrielleachapman@gmail.com

<gabrielleachapman@gmail.com>, gacp_2000@yahoo.com

<gacp_2000@yahoo.com>, gadams@foodbankcenc.org

<gadams@foodbankcenc.org>, gaddy629@comcast.net

<gaddy629@comcast.net>, gail.dorth@lutheransouth.org

<gail.dorth@lutheransouth.org>, gail.ferguson@tyson.com

<gail.ferguson@tyson.com>, gail.fox@srs.ks.gov <gail.fox@srs.ks.gov>,

gail.lane@maine.edu <gail.lane@maine.edu>, gail.lombardi@maine.gov

<gail.lombardi@maine.gov>, gail@grandmashousebg.com

<gail@grandmashousebg.com>, gaillanell@sbcglobal.net

<gaillanell@sbcglobal.net>, galatainc@hotmail.com

<galatainc@hotmail.com>, Galdamez@anr.msu.edu

<Galdamez@anr.msu.edu>, gallaharsr@gmail.com <gallaharsr@gmail.com>,

ganthony@columbuslegalaid.org <ganthony@columbuslegalaid.org>,

garciadianaa@gmail.com <garciadianaa@gmail.com>,

garciasln@de.gobierno.pr <garciasln@de.gobierno.pr>,

gardengreenangel@aol.com <gardengreenangel@aol.com>,

gardenstartchico@gmail.com <gardenstartchico@gmail.com>,

gardenteach@yahoo.com <gardenteach@yahoo.com>, garkv07@aol.com

<garkv07@aol.com>, gary.gay@ncagr.gov <gary.gay@ncagr.gov>,

gary@ampleharvest.org <gary@ampleharvest.org>,

gary88262000@hotmail.com <gary88262000@hotmail.com>,

Garymisbach@gmail.com <Garymisbach@gmail.com>,

GASANCHEZ8@AOL.COM <GASANCHEZ8@AOL.COM>,

gaskill.amy@epa.gov <gaskill.amy@epa.gov>, gaskoj40@yahoo.com
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<gaskoj40@yahoo.com>, gatkins@refb.org <gatkins@refb.org>,

gayersbrown@aol.com <gayersbrown@aol.com>,

gayle@sidestreetdining.com <gayle@sidestreetdining.com>,

GAYLE@VANGUARDGERIATRICS.COM

<GAYLE@VANGUARDGERIATRICS.COM>, gaylyn.reske@milwcnty.com

<gaylyn.reske@milwcnty.com>, gberg@lco.edu <gberg@lco.edu>,

gbooker2@utk.edu <gbooker2@utk.edu>, gcfc@ellijay.com

<gcfc@ellijay.com>, gcnurseryschool@gcts.edu

<gcnurseryschool@gcts.edu>, gcrawford@azdes.gov

<gcrawford@azdes.gov>, gcrooke@handsonatlanta.org

<gcrooke@handsonatlanta.org>, gct5196@njit.edu <gct5196@njit.edu>,

geechidasaint@yahoo.com <geechidasaint@yahoo.com>,

geegee.thorn@pisd.edu <geegee.thorn@pisd.edu>,

geissler_baker@ncsu.edu <geissler_baker@ncsu.edu>,

gemarsha@laurens56.k12.sc.us <gemarsha@laurens56.k12.sc.us>,

gene_cline@sbcglobal.net <gene_cline@sbcglobal.net>, genew@ccsso.org

<genew@ccsso.org>, genna.cherichello@foodcorps.org

<genna.cherichello@foodcorps.org>, gent.michael@gmail.com

<gent.michael@gmail.com>, george.iannetta@state.de.us

<george.iannetta@state.de.us>, georgejr@centurylink.net

<georgejr@centurylink.net>, georgia.oliver@christchs.org

<georgia.oliver@christchs.org>, georgiab@nezperce.org

<georgiab@nezperce.org>, Funkhouser, Gerald - FSIS

<Gerald.Funkhouser@fsis.usda.gov>, gerald_echols@hotmail.com

<gerald_echols@hotmail.com>, geraldh2@netzero.com

<geraldh2@netzero.com>, gerardc@pcsb.org <gerardc@pcsb.org>,

gerarddonald@hotmail.com <gerarddonald@hotmail.com>,

gerson@customfoodproducts.com <gerson@customfoodproducts.com>,

gersub22@gmail.com <gersub22@gmail.com>, gestrella19@hotmail.com

<gestrella19@hotmail.com>, gfalk@ <crs.loc.gov gfalk>, >

Sent Date: Mar 22, 2013 15:24:35

Subject: #SummerMeals Twitter Town Hall with USDA FNS and Maryland Governor

Martin O'Malley 

Attachment:

 
#SummerMeals Twitter Town Hall - Join Us on
March 26 at 1pm EST
 

Title: "Help Feed Kids in Your Community this Summer with #SummerMeals" Twitter Town Hall.  

Date and Time: March 26, 2013, 1:00 pm - 2:00 pm EST 

 Featuring:  

Page 924



• Maryland Governor Martin O'Malley (@GovernorOMalley) 

 • Food Research and Action Center (@FRACtweets) 

 • Feeding America (@FeedingAmerica) 

 • USDA Food and Nutrition Service (@USDANutrition) 

 • New York City Coalition Against Hunger (@NYCCAH)

 

Instructions on How to Participate: 

 1. This entire Town Hall will take place on Twitter.

 

2.  Use the hashtag: #summermeals to find and follow the conversation. Please use the

#summermeals hashtag in all of your tweets.  You can tweet questions, comments, and haikus!

 

3. You can follow the conversation by searching for #summermeals in your Twitter search or by

using a program such as TweetDeck to monitor the #summermeals feed during the Town Hall.  

For more information go to http://1.usa.gov/YgZDU8.

 

 
 
 
 
 
This electronic message contains information generated by the USDA solely for the intended
recipients. Any unauthorized interception of this message or the use or disclosure of the
information it contains may violate the law and subject the violator to civil or criminal penalties. If
you believe you have received this message in error, please notify the sender and delete the email
immediately.
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277. SNF 990 FY 2011-12 Federal Tax Form

From: Montague, Patricia <PMONTAGUE@schoolnutrition.org>

To: Seymour, Danny <dseymour@schoolnutrition.org>, Ami Childers

<ami.n.childers@pepsico.com>, Connie Mueller <muellerc28@gmail.com>,

Donna Martin <dmartin@burke.k12.ga.us>, Leah Schmidt

<leahs@hickmanmills.org>, Marcia Smith <mlsdls8@aol.com>, Mary Begalle

<mary.begalle@schwans.com>, Sandra Ford <fords@manateeschools.net>,

Scott Swogger <sswogger@accutemp.net>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>

Sent Date: Mar 12, 2013 14:36:05

Subject: SNF 990 FY 2011-12 Federal Tax Form

Attachment: FINAL SNF 990 FY 11 12.pdf

Attached is the School Nutrition Foundation 990 for FY 11-12 for your review.  

 

Before we file with the IRS, I wanted to share with you.  The 990 was prepared by former SNF

accountant Michael Saylor and reviewed internally by SNA’s Director of Finance, Kim Williams.  I

will be reviewing as well as SNF’s Treasurer Sandy Ford.

 

 

We will be filing on Friday, March 15th.

 

 

Please let me know if I can provide clarification on anything before we file by noon on Friday,

March 15.

 

 

Thank you.

 

 

 

Patti Montague, CAE

 

Acting Chief Executive Officer

 

SCHOOL NUTRITION ASSOCIATION 

 

120 Waterfront Street, Suite 300

 

National Harbor, MD 20745

Page 926




A For the 2011 calendar year, or tax year beginning , 2011, and ending ,


B Check if applicable: C Name of organization D Employer Identification Number


Address change Doing Business As


Name change Number and street (or P.O. box if mail is not delivered to street addr) Room/suite E Telephone number


Initial return


Terminated City, town or country State ZIP code + 4


Amended return G Gross receipts $


Part I Summary
1 Briefly describe the organization’s mission or most significant activities:


2 Check this box G  if the organization discontinued its operations or disposed of more than 25% of its net assets.
3 Number of voting members of the governing body (Part VI, line 1a) 3
4 Number of independent voting members of the governing body (Part VI, line 1b) 4
5 Total number of individuals employed in calendar year 2011 (Part V, line 2a) 5
6 Total number of volunteers (estimate if necessary) 6
7 a Total unrelated business revenue from Part VIII, column (C), line 12 7 a


b Net unrelated business taxable income from Form 990-T, line 34 7 b


OMB No. 1545-0047
Form 990 Return of Organization Exempt From Income Tax


Under section 501(c), 527, or 4947(a)(1) of the Internal Revenue Code
(except black lung benefit trust or private foundation)


2011
Department of the Treasury
Internal Revenue Service G The organization may have to use a copy of this return to satisfy state reporting requirements.


Open to Public
Inspection


Part II Signature Block
Under penalties of perjury, I declare that I have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is true, correct, and
complete. Declaration of preparer (other than officer) is based on all information of which preparer has any knowledge.


A
Signature of officer DateSign


Here A
Type or print name and title.


Print/Type preparer’s name Preparer’s signature Date Check if PTIN


self-employed


Firm’s name G


Firm’s address G Firm’s EIN G


Paid
Preparer
Use Only


 Phone no.


May the IRS discuss this return with the preparer shown above? (see instructions)  Yes  No


BAA  For Paperwork Reduction Act Notice, see the separate instructions. TEEA0101    07/05/11 Form 990 (2011)


Prior Year Current Year
8 Contributions and grants (Part VIII, line 1h)
9 Program service revenue (Part VIII, line 2g)


10 Investment income (Part VIII, column (A), lines 3, 4, and 7d)
11 Other revenue (Part VIII, column (A), lines 5, 6d, 8c, 9c, 10c, and 11e)
12 Total revenue ' add lines 8 through 11 (must equal Part VIII, column (A), line 12)


13 Grants and similar amounts paid (Part IX, column (A), lines 1-3)


14 Benefits paid to or for members (Part IX, column (A), line 4)


15 Salaries, other compensation, employee benefits (Part IX, column (A), lines 5-10)


16a Professional fundraising fees (Part IX, column (A), line 11e)


b Total fundraising expenses (Part IX, column (D), line 25) G


17 Other expenses (Part IX, column (A), lines 11a-11d, 11f-24e)


18 Total expenses. Add lines 13-17 (must equal Part IX, column (A), line 25)


19 Revenue less expenses. Subtract line 18 from line 12


Beginning of Current Year End of Year
20 Total assets (Part X, line 16)
21 Total liabilities (Part X, line 26)


22 Net assets or fund balances. Subtract line 21 from line 20


Application pending F Name and address of principal officer:


I Tax-exempt status 501(c)(3) 501(c)  ( )H (insert no.) 4947(a)(1) or 527


J Website: G


H(a) Is this a group return for affiliates?


H(b) Are all affiliates included?


K Form of organization: Corporation Trust  Association  OtherG L Year of Formation: M State of legal domicile:


If ’No,’ attach a list. (see instructions)


H(c) Group exemption number G


Yes No


Yes No


Aug 1 Jul 31 2012
School Nutrition Foundation


120 Waterfront Street 300


National Harbor MD 20745


84-6039412


(301) 686-3100


Patricia Montague 120 Waterfront St National Harbor MD 20745


1,426,496.
X


X
schoolnutrition.org/foundation


X 1964 VA


The Foundation focuses on professional


7
7
0
40
0.


1,574,449. 1,352,066.


335,344. 74,430.
18,645.


1,928,438. 1,426,496.
103,888. 75,900.


353,897. 213,639.


0.
1,111,006. 1,081,029.
1,568,791. 1,370,568.
359,647. 55,928.


5,437,726. 6,387,863.
1,772,713. 2,666,922.


3,665,013. 3,720,941.


Patricia Montague Acting CEO


Michael Saylor Michael Saylor 02/27/13 P00608550
Blythe International LTD
8004 Springfield Village Dr 54-1248882
Springfield VA 221523435


X


development of school food service personnel, school nutrition research and public
information about school nutrition and school food service
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Part III Statement of Program Service Accomplishments
Check if Schedule O contains a response to any question in this Part III


1 Briefly describe the organization’s mission:


2 Did the organization undertake any significant program services during the year which were not listed on the prior


Form 990 or 990-EZ? Yes No


If ’Yes,’ describe these new services on Schedule O.


3 Did the organization cease conducting, or make significant changes in how it conducts, any program services?  Yes No


If ’Yes,’ describe these changes on Schedule O.


4 Describe the organization’s program service accomplishments for each of its three largest program services, as measured by expenses.
Section 501(c)(3) and 501(c)(4) organizations and section 4947(a)(1) trusts are required to report the amount of grants and allocations to
others, the total expenses, and revenue, if any, for each program service reported.


4 a (Code: ) (Expenses $  including grants of $ ) (Revenue $ )


4 b (Code: ) (Expenses $  including grants of $ ) (Revenue $ )


4 c (Code: ) (Expenses $  including grants of $ ) (Revenue $ )


4 d Other program services. (Describe in Schedule O.)


(Expenses $  including grants of $ ) (Revenue $ )


4 e Total program service expenses G
BAA TEEA0102    07/05/11 Form 990 (2011)


School Nutrition Foundation 84-6039412


X


X


X


145,277. 0. 72,068.


48,150. 42,000. 42,000.


47,249. 0. 47,249.


960,557. 33,900. 1,101,963.
1,201,233.


To develop and conduct vocational education in School Food Service operations and related
matters.  The education is designed to develop skills of School Food Service practitioners.
See Form 990, Page 2, Part III, Line 1 (continued)


INVEST IN US - This Endowed Fund created in 1993 provides a reliable
source of income to help fund special Public Education and awareness
efforts targeting all those who influence the eating habits of 
children as well as the children themselves.


SCHWAN’S SCHOLARSHIP - Funded by Schwan’s Foodservice, this scholarship
program provides individual scholarships to active School Nutrition
Association members to pursue school foodservice related coursework
at the college/vocational level.


KEYS TO EXCELLENCE NDC - Through funding from the National Dairy Council,
the Keys to Excellence validation process focuses on a comprehensive review of the 
best practice standards, tightening verification, adding resources and making 
the "District of the Year" recognition with a monetary award.
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Part IV Checklist of Required Schedules


1 Is the organization described in section 501(c)(3) or 4947(a)(1) (other than a private foundation)? If ’Yes,’ complete
Schedule A 1


2 Is the organization required to complete Schedule B, Schedule of Contributors (see instructions)? 2


3 Did the organization engage in direct or indirect political campaign activities on behalf of or in opposition to candidates
for public office? If ’Yes,’ complete Schedule C, Part I 3


4 Section 501(c)(3) organizations. Did the organization engage in lobbying activities, or have a section 501(h) election
in effect during the tax year? If ’Yes,’ complete Schedule C, Part II 4


5 Is the organization a section 501(c)(4), 501(c)(5), or 501(c)(6) organization that receives membership dues,
assessments, or similar amounts as defined in Revenue Procedure 98-19? If ’Yes,’ complete Schedule C, Part III 5


6 Did the organization maintain any donor advised funds or any similar funds or accounts for which donors have the right
to provide advice on the distribution or investment of amounts in such funds or accounts? If ’Yes,’ complete Schedule D,
Part I 6


7 Did the organization receive or hold a conservation easement, including easements to preserve open space, the
environment, historic land areas or historic structures? If ’Yes,’ complete Schedule D, Part II 7


8 Did the organization maintain collections of works of art, historical treasures, or other similar assets? If ’Yes,’
complete Schedule D, Part III 8


9 Did the organization report an amount in Part X, line 21; serve as a custodian for amounts not listed in Part X;
or provide credit counseling, debt management, credit repair, or debt negotiation services? If ’Yes,’ complete
Schedule D, Part IV 9


Yes No


BAA TEEA0103    01/23/12 Form 990 (2011)


12a Did the organization obtain separate, independent audited financial statements for the tax year? If ’Yes,’ complete
Schedule D, Parts XI, XII, and XIII 12a


b Was the organization included in consolidated, independent audited financial statements for the tax year? If ’Yes,’ and
if the organization answered ’No’ to line 12a, then completing Schedule D, Parts XI, XII, and XIII is optional 12b


13 Is the organization a school described in section 170(b)(1)(A)(ii)? If ’Yes,’ complete Schedule E 13


14a Did the organization maintain an office, employees, or agents outside of the United States? 14a


b Did the organization have aggregate revenues or expenses of more than $10,000 from grantmaking, fundraising,
business, investment, and program service activities outside the United States, or aggregate foreign investments valued
at $100,000 or more? If ’Yes,’ complete Schedule F, Parts I and IV 14b


15 Did the organization report on Part IX, column (A), line 3, more than $5,000 of grants or assistance to any organization
or entity located outside the United States? If ’Yes,’ complete Schedule F, Parts II and IV 15


16 Did the organization report on Part IX, column (A), line 3, more than $5,000 of aggregate grants or assistance to
individuals located outside the United States? If ’Yes,’ complete Schedule F, Parts III and IV 16


17 Did the organization report a total of more than $15,000 of expenses for professional fundraising services on Part IX,
column (A), lines 6 and 11e? If ’Yes,’ complete Schedule G, Part I (see instructions) 17


18 Did the organization report more than $15,000 total of fundraising event gross income and contributions on Part VIII,
lines 1c and 8a? If ’Yes,’ complete Schedule G, Part II 18


19 Did the organization report more than $15,000 of gross income from gaming activities on Part VIII, line 9a? If ’Yes,’
complete Schedule G, Part III 19


20 a Did the organization operate one or more hospital facilities? If ’Yes,’ complete Schedule H 20


b If ’Yes’ to line 20a, did the organization attach a copy of its audited financial statements to this return? 20b


10 Did the organization, directly or through a related organization, hold assets in temporarily restricted endowments,
permanent endowments, or quasi-endowments? If ’Yes,’ complete Schedule D, Part V 10


11 If the organization’s answer to any of the following questions is ’Yes’, then complete Schedule D, Parts VI, VII, VIII, IX,
or X as applicable.


a Did the organization report an amount for land, buildings and equipment in Part X, line 10? If ’Yes,’ complete Schedule
D, Part VI 11a


b Did the organization report an amount for investments' other securities in Part X, line 12 that is 5% or more of its total
assets reported in Part X, line 16? If ’Yes,’ complete Schedule D, Part VII 11b


c Did the organization report an amount for investments' program related in Part X, line 13 that is 5% or more of its total
assets reported in Part X, line 16? If ’Yes,’ complete Schedule D, Part VIII 11c


d Did the organization report an amount for other assets in Part X, line 15 that is 5% or more of its total assets reported
in Part X, line 16? If ’Yes,’ complete Schedule D, Part IX 11d


e Did the organization report an amount for other liabilities in Part X, line 25? If ’Yes,’ complete Schedule D, Part X 11e


f Did the organization’s separate or consolidated financial statements for the tax year include a footnote that addresses
the organization’s liability for uncertain tax positions under FIN 48 (ASC 740)? If ’Yes,’ complete Schedule D, Part X 11 f


School Nutrition Foundation 84-6039412
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Part IV Checklist of Required Schedules  (continued)
Yes No


21 Did the organization report more than $5,000 of grants and other assistance to governments and organizations in the
United States on Part IX, column (A), line 1? If ’Yes,’ complete Schedule I, Parts I and II 21


22 Did the organization report more than $5,000 of grants and other assistance to individuals in the United States on Part
IX, column (A), line 2? If ’Yes,’ complete Schedule I, Parts I and III 22


23 Did the organization answer ’Yes’ to Part VII, Section A, line 3, 4, or 5 about compensation of the organization’s current
and former officers, directors, trustees, key employees, and highest compensated employees? If ’Yes,’ complete
Schedule J 23


24a Did the organization have a tax-exempt bond issue with an outstanding principal amount of more than $100,000 as of
the last day of the year, and that was issued after December 31, 2002? If ’Yes,’ answer lines 24b through 24d and
complete Schedule K. If ’No,’go to line 25 24a


b Did the organization invest any proceeds of tax-exempt bonds beyond a temporary period exception? 24b


c Did the organization maintain an escrow account other than a refunding escrow at any time during the year to defease
any tax-exempt bonds? 24c


d Did the organization act as an ’on behalf of’ issuer for bonds outstanding at any time during the year? 24d


25a Section 501(c)(3) and 501(c)(4) organizations. Did the organization engage in an excess benefit transaction with a
disqualified person during the year? If ’Yes,’ complete Schedule L, Part I 25a


b Is the organization aware that it engaged in an excess benefit transaction with a disqualified person in a prior year, and
that the transaction has not been reported on any of the organization’s prior Forms 990 or 990-EZ? If ’Yes,’ complete
Schedule L, Part I 25b


26 Was a loan to or by a current or former officer, director, trustee, key employee, highly compensated employee, or
disqualified person outstanding as of the end of the organization’s tax year? If ’Yes,’ complete Schedule L, Part II 26


27 Did the organization provide a grant or other assistance to an officer, director, trustee, key employee, substantial
contributor or employee thereof, a grant selection committee member, or to a 35% controlled entity or family member
of any of these persons? If ’Yes,’ complete Schedule L, Part III 27


28 Was the organization a party to a business transaction with one of the following parties (see Schedule L, Part IV
instructions for applicable filing thresholds, conditions, and exceptions):


a A current or former officer, director, trustee, or key employee? If ’Yes,’ complete Schedule L, Part IV 28a


b A family member of a current or former officer, director, trustee, or key employee? If ’Yes,’ complete
Schedule L, Part IV 28b


c An entity of which a current or former officer, director, trustee, or key employee (or a family member thereof) was an
officer, director, trustee, or direct or indirect owner? If ’Yes,’ complete Schedule L, Part IV 28c


29 Did the organization receive more than $25,000 in non-cash contributions? If ’Yes,’ complete Schedule M 29


30 Did the organization receive contributions of art, historical treasures, or other similar assets, or qualified conservation
contributions? If ’Yes,’ complete Schedule M 30


31 Did the organization liquidate, terminate, or dissolve and cease operations? If ’Yes,’ complete Schedule N, Part I 31


32 Did the organization sell, exchange, dispose of, or transfer more than 25% of its net assets? If ’Yes,’ complete
Schedule N, Part II 32


33 Did the organization own 100% of an entity disregarded as separate from the organization under Regulations sections
301.7701-2 and 301.7701-3? If ’Yes,’ complete Schedule R, Part I 33


34 Was the organization related to any tax-exempt or taxable entity? If ’Yes,’ complete Schedule R, Parts II, III, IV, and V,
line 1 34


35a Did the organization have a controlled entity within the meaning of section 512(b)(13)? 35a


b Did the organization receive any payment from or engage in any transaction with a controlled entity within the meaning
of section 512(b)(13)? If ’Yes,’ complete Schedule R, Part V, line 2 35b


36 Section 501(c)(3) organizations. Did the organization make any transfers to an exempt non-charitable related
organization? If ’Yes,’ complete Schedule R, Part V, line 2 36


37 Did the organization conduct more than 5% of its activities through an entity that is not a related organization and that is
treated as a partnership for federal income tax purposes? If ’Yes,’ complete Schedule R, Part VI 37


38 Did the organization complete Schedule O and provide explanations in Schedule O for Part VI, lines 11 and 19?
Note. All Form 990 filers are required to complete Schedule O 38


BAA Form 990 (2011)
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Part V Statements Regarding Other IRS Filings and Tax Compliance
Check if Schedule O contains a response to any question in this Part V


Yes No


1 a Enter the number reported in Box 3 of Form 1096. Enter -0- if not applicable 1 a


b Enter the number of Forms W-2G included in line 1a. Enter -0- if not applicable 1 b


c Did the organization comply with backup withholding rules for reportable payments to vendors and reportable gaming
(gambling) winnings to prize winners? 1 c


2 a Enter the number of employees reported on Form W-3, Transmittal of Wage and Tax State-
ments, filed for the calendar year ending with or within the year covered by this return 2 a


b If at least one is reported on line 2a, did the organization file all required federal employment tax returns? 2 b


Note. If the sum of lines 1a and 2a is greater than 250, you may be required to e-file. (see instructions)


3 a Did the organization have unrelated business gross income of $1,000 or more during the year? 3 a


b If ’Yes’ has it filed a Form 990-T for this year? If ’No,’ provide an explanation in Schedule O 3 b


4 a At any time during the calendar year, did the organization have an interest in, or a signature or other authority over, a
financial account in a foreign country (such as a bank account, securities account, or other financial account)? 4 a


b If ’Yes,’ enter the name of the foreign country: G


See instructions for filing requirements for Form TD F 90-22.1, Report of Foreign Bank and Financial Accounts.


5 a Was the organization a party to a prohibited tax shelter transaction at any time during the tax year? 5 a


b Did any taxable party notify the organization that it was or is a party to a prohibited tax shelter transaction? 5 b


c If ’Yes,’ to line 5a or 5b, did the organization file Form 8886-T? 5 c


6 a Does the organization have annual gross receipts that are normally greater than $100,000, and did the organization
solicit any contributions that were not tax deductible? 6 a


b If ’Yes,’ did the organization include with every solicitation an express statement that such contributions or gifts were
not tax deductible? 6 b


7 Organizations that may receive deductible contributions under section 170(c).


a Did the organization receive a payment in excess of $75 made partly as a contribution and partly for goods and
services provided to the payor? 7 a


b If ’Yes,’ did the organization notify the donor of the value of the goods or services provided? 7 b


c Did the organization sell, exchange, or otherwise dispose of tangible personal property for which it was required to file
Form 8282? 7 c


BAA TEEA0105    07/05/11 Form 990 (2011)


d If ’Yes,’ indicate the number of Forms 8282 filed during the year 7 d


e Did the organization receive any funds, directly or indirectly, to pay premiums on a personal benefit contract? 7 e


f Did the organization, during the year, pay premiums, directly or indirectly, on a personal benefit contract? 7 f


g If the organization received a contribution of qualified intellectual property, did the organization file Form 8899
as required? 7 g


h If the organization received a contribution of cars, boats, airplanes, or other vehicles, did the organization file a
Form 1098-C? 7 h


8 Sponsoring organizations maintaining donor advised funds and section 509(a)(3) supporting organizations. Did the
supporting organization, or a donor advised fund maintained by a sponsoring organization, have excess business
holdings at any time during the year? 8


9 Sponsoring organizations maintaining donor advised funds.


a Did the organization make any taxable distributions under section 4966? 9 a


b Did the organization make a distribution to a donor, donor advisor, or related person? 9 b


10 Section 501(c)(7) organizations. Enter:


a Initiation fees and capital contributions included on Part VIII, line 12 10a


b Gross receipts, included on Form 990, Part VIII, line 12, for public use of club facilities 10b


11 Section 501(c)(12) organizations. Enter:


a Gross income from members or shareholders 11a


b Gross income from other sources (Do not net amounts due or paid to other sources
against amounts due or received from them.) 11b


12a Section 4947(a)(1) non-exempt charitable trusts. Is the organization filing Form 990 in lieu of Form 1041? 12a


b If ’Yes,’ enter the amount of tax-exempt interest received or accrued during the year 12b


13 Section 501(c)(29) qualified nonprofit health insurance issuers.


a Is the organization licensed to issue qualified health plans in more than one state? 13a


Note. See the instructions for additional information the organization must report on Schedule O.


b Enter the amount of reserves the organization is required to maintain by the states in
which the organization is licensed to issue qualified health plans 13b


c Enter the amount of reserves on hand 13c


14a Did the organization receive any payments for indoor tanning services during the tax year? 14a


b If ’Yes,’ has it filed a Form 720 to report these payments? If ’No,’ provide an explanation in Schedule O 14b


School Nutrition Foundation 84-6039412
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1 a Enter the number of voting members of the governing body at the end of the tax year 1 a
If there are material differences in voting rights among members
of the governing body, or if the governing body delegated broad
authority to an executive committee or similar committee, explain in Schedule O.


b Enter the number of voting members included in line 1a, above, who are independent 1 b


2 Did any officer, director, trustee, or key employee have a family relationship or a business relationship with any other
officer, director, trustee or key employee?


3 Did the organization delegate control over management duties customarily performed by or under the direct supervision
of officers, directors or trustees, or key employees to a management company or other person?


4 Did the organization make any significant changes to its governing documents


since the prior Form 990 was filed?


5 Did the organization become aware during the year of a significant diversion of the organization’s assets?


6 Did the organization have members or stockholders?


7 a Did the organization have members, stockholders, or other persons who had the power to elect or appoint one or more
members of the governing body?


b Are any governance decisions of the organization reserved to (or subject to approval by) members,
stockholders, or other persons other than the governing body?


Part VI Governance, Management and Disclosure For each ’Yes’ response to lines 2 through 7b below, and for
a ’No’ response to line 8a, 8b, or 10b below, describe the circumstances, processes, or changes in
Schedule O. See instructions.
Check if Schedule O contains a response to any question in this Part VI


Section A. Governing Body and Management
Yes No


8 Did the organization contemporaneously document the meetings held or written actions undertaken during the year by
the following:


a The governing body? 8 a


b Each committee with authority to act on behalf of the governing body? 8 b


9 Is there any officer, director or trustee, or key employee listed in Part VII, Section A, who cannot be reached at the
organization’s mailing address? If ’Yes,’ provide the names and addresses in Schedule O 9


Section B. Policies  (This Section B requests information about policies not required by the Internal Revenue Code.)
Yes No


10a Did the organization have local chapters, branches, or affiliates? 10a


b If ’Yes,’ did the organization have written policies and procedures governing the activities of such chapters, affiliates, and branches to ensure their
operations are consistent with the organization’s exempt purposes? 10b


11a Has the organization provided a complete copy of this Form 990 to all members of its governing body before filing the form? 11a


b Describe in Schedule O the process, if any, used by the organization to review this Form 990.


12a Did the organization have a written conflict of interest policy? If ’No,’ go to line 13


b Were officers, directors or trustees, and key employees required to disclose annually interests that could give rise
to conflicts?


c Did the organization regularly and consistently monitor and enforce compliance with the policy? If ’Yes,’ describe in
Schedule O how this is done


13 Did the organization have a written whistleblower policy?


14 Did the organization have a written document retention and destruction policy?


15 Did the process for determining compensation of the following persons include a review and approval by independent
persons, comparability data, and contemporaneous substantiation of the deliberation and decision?


a The organization’s CEO, Executive Director, or top management official


b Other officers of key employees of the organization


If ’Yes’ to line 15a or 15b, describe the process in Schedule O. (See instructions.)


16a Did the organization invest in, contribute assets to, or participate in a joint venture or similar arrangement with a
taxable entity during the year?


b If ’Yes,’ did the organization follow a written policy or procedure requiring the organization to evaluate its
participation in joint venture arrangements under applicable federal tax law, and taken steps to safeguard the
organization’s exempt status with respect to such arrangements?


12a


12b


12c


13


14


15a


15b


16a


16b
Section C. Disclosure
17 List the states with which a copy of this Form 990 is required to be filed G


18 Section 6104 requires an organization to make its Forms 1023 (or 1024 if applicable), 990, and 990-T (501(c)(3)s only) available for public
inspection. Indicate how you make these available. Check all that apply.


Own website Another’s website Upon request


19 Describe in Schedule O whether (and if so, how) the organization makes its governing documents, conflict of interest policy, and financial statements available to
the public during the tax year.


20 State the name, physical address, and telephone number of the person who possesses the books and records of the organization:


G


2


3


4


5


6


7 a


7 b
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Maryland
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(C)


(A)
Name and title


Position
(do not check more than one box,
unless person is both an officer


and a director/trustee)


(D)
Reportable


compensation from
the organization


(W-2/1099-MISC)


(E)
Reportable


compensation from
related organizations


(W-2/1099-MISC)


(F)
Estimated


amount of other
compensation


from the
organization
 and related


organizations


(B)
Average
hours


per week
(describe
hours for
related


organiza-
tions in


Schedule
O)


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees
1 a Complete this table for all persons required to be listed. Report compensation for the calendar year ending with or within the


organization’s tax year.


        ? List all of the organization’s current officers, directors, trustees (whether individuals or organizations), regardless of amount of
compensation. Enter -0- in columns (D), (E), and (F) if no compensation was paid.


        ? List all of the organization’s current key employees, if any.  See instructions for definition of ’key employee.’


        ? List the organization’s five current highest compensated employees (other than an officer, director, trustee, or key employee) who
received reportable compensation (Box 5 of Form W-2 and/or Box 7 of Form 1099-MISC) of more than $100,000 from the organization and any
related organizations.


        ? List all of the organization’s former officers, key employees, and highest compensated employees who received more than $100,000 of
reportable compensation from the organization and any related organizations.


        ? List all of the organization’s former directors or trustees that received, in the capacity as a former director or trustee of the
organization, more than $10,000 of reportable compensation from the organization and any related organizations.


List persons in the following order: individual trustees or directors; institutional trustees; officers; key employees; highest compensated
employees; and former such persons.


Check this box if neither the organization nor any related organization compensated any current officer, director, or trustee.


Compensation of Officers, Directors, Trustees, Key Employees, Highest Compensated Employees, and
Independent Contractors
Check if Schedule O contains a response to any question in this Part VII


Part VII


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


(11)


(12)


(13)


(14)


School Nutrition Foundation 84-6039412


Nancy Rice
Chair 5.00 X X 0. 0. 0.
Helen Phillips
Chair Elect 3.00 X X 0. 0. 0.
Mary Begalle
Director 3.00 X 0. 0. 0.
Scott Swogger
Director 3.00 X 0. 0. 0.
Sandra Ford
Treasurer 3.00 X X 0. 0. 0.
Dorothy Caldwell
Director 3.00 X 0. 0. 0.
Donna Martin
Director 3.00 X 0. 0. 0.
Julie Abrera
Staff Director 40.00 X X X 108,385. 0. 0.
Frank DiPasquale
Executive Director 3.00 X 0. 0. 0.
Danny Seymour
Ex Officio 3.00 X 0. 0. 0.
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Part VII Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees (cont)


1 b Sub-total G


c Total from continuation sheets to Part VII, Section A G


d Total (add lines 1b and 1c) G


2 Total number of individuals (including but not limited to those listed above) who received more than $100,000 of reportable compensation


from the organization G


3 Did the organization list any former officer, director or trustee, key employee, or highest compensated employee
on line 1a? If ’Yes,’ complete Schedule J for such individual


4 For any individual listed on line 1a, is the sum of reportable compensation and other compensation from
the organization and related organizations greater than $150,000? If ’Yes’ complete Schedule J for
such individual


5 Did any person listed on line 1a receive or accrue compensation from any unrelated organization or individual
for services rendered to the organization? If ’Yes,’ complete Schedule J for such person


Yes No


3


4


5


Section B. Independent Contractors
1 Complete this table for your five highest compensated independent contractors that received more than $100,000 of


compensation from the organization. Report compensation for the calendar year ending with or within the organization’s tax year.


(A)
Name and business address


(B)
Description of services


(C)
Compensation


2 Total number of independent contractors (including but not limited to those listed above) who received more than


$100,000 in compensation from the organization G


(C)


(A)
Name and title


Position
(do not check more than one
box, unless person is both an
officer and a director/trustee)


(D)
Reportable


compensation from
the organization


(W-2/1099-MISC)


(E)
Reportable


compensation from
related organizations


(W-2/1099-MISC)


(F)
Estimated


amount of other
compensation


from the
organization
 and related


organizations


(B)
Average
 hours


per
week


(describ
e


hours
for


related
organi-
zations


in
Sch O)


(18)


(19)


(20)


(21)


(22)


(23)


(24)


(25)


(15)


(16)


(17)


School Nutrition Foundation 84-6039412


108,385. 0. 0.


108,385. 0. 0.


1


X


X


X
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Part VIII Statement of Revenue
(A)


Total revenue
(B)


Related or
exempt
function
revenue


(C)
Unrelated
business
revenue


(D)
Revenue


excluded from tax
under sections


512, 513, or 514


1 a Federated campaigns 1 a


b Membership dues 1 b


c Fundraising events 1 c


d Related organizations 1 d


e Government grants (contributions) 1 e


f All other contributions, gifts, grants, and
similar amounts not included above 1 f


g Noncash contributions included in lns 1a-1f: $
h Total. Add lines 1a-1f


Business Code


2 a


b


c


d


e


f All other program service revenue


g Total. Add lines 2a-2f


3 Investment income (including dividends, interest and
other similar amounts)


4 Income from investment of tax-exempt bond proceeds


5 Royalties
(i) Real (ii) Personal


6 a Gross rents


b Less: rental expenses


c Rental income or (loss)


d Net rental income or (loss)


8 a Gross income from fundraising events
(not including $
of contributions reported on line 1c).


See Part IV, line 18 a


b Less: direct expenses b


c Net income or (loss) from fundraising events


9 a Gross income from gaming activities.
See Part IV, line 19 a


b Less: direct expenses b


c Net income or (loss) from gaming activities


10a Gross sales of inventory, less returns
and allowances a


b Less: cost of goods sold b


c Net income or (loss) from sales of inventory


(i) Securities (ii) Other
7 a Gross amount from sales of


assets other than inventory


b Less: cost or other basis
and sales expenses


c Gain or (loss)


d Net gain or (loss)


Miscellaneous Revenue Business Code


11a


b


c


d All other revenue


e Total. Add lines 11a-11d


12 Total revenue. See instructions


BAA TEEA0109    07/06/11 Form 990 (2011)


School Nutrition Foundation 84-6039412


154,149.


1,197,917.


1,352,066.


95,465. 95,465. 0. 0.


-21,035.


-21,035.
-21,035. -21,035. 0. 0.


1,426,496. 74,430. 0. 0.
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Part IX Statement of Functional Expenses
Section 501(c)(3) and 501(c)(4) organizations must complete all columns.
All other organizations must complete column (A) but are not required to complete columns (B), (C), and (D).


Check if Schedule O contains a response to any question in this Part IX


20 Interest


21 Payments to affiliates


22 Depreciation, depletion, and amortization


23 Insurance
24 Other expenses. Itemize expenses not


covered above (List miscellaneous expenses
in line 24e. If line 24e amount exceeds 10%
of line 25, column (A) amount, list line 24e
expenses on Schedule O.)


a


b


c
d


e All other expenses


TEEA0110    01/26/12


11 Fees for services (non-employees):


a Management
b Legal


c Accounting


d Lobbying


e Professional fundraising services. See Part IV, line 17


f Investment management fees
g Other


25 Total functional expenses. Add lines 1 through 24e


26 Joint costs. Complete this line only if
the organization reported in column (B)
joint costs from a combined educational
campaign and fundraising solicitation.


Check here G if following


SOP 98-2 (ASC 958-720)


BAA Form 990 (2011)


12 Advertising and promotion


13 Office expenses


14 Information technology


15 Royalties
16 Occupancy


17 Travel


18 Payments of travel or entertainment
expenses for any federal, state, or local
public officials


19 Conferences, conventions, and meetings


Do not include amounts reported on lines
6b, 7b, 8b, 9b, and 10b of Part  VIII.


(A)
Total expenses


(B)
Program service


expenses


(C)
Management and
general expenses


(D)
Fundraising
expenses


1 Grants and other assistance to governments
and organizations in the United States. See
Part IV, line 21


2 Grants and other assistance to individuals in
the United States. See Part IV, line 22


3 Grants and other assistance to governments,
organizations, and individuals outside the
United States. See Part IV, lines 15 and 16


4 Benefits paid to or for members


5 Compensation of current officers, directors,
trustees, and key employees


6 Compensation not included above, to
disqualified persons (as defined under
section 4958(f)(1)) and persons described
in section 4958(c)(3)(B)


7 Other salaries and wages


8 Pension plan accruals and contributions
(include section 401(k) and section 403(b)
employer contributions)


9 Other employee benefits


10 Payroll taxes


School Nutrition Foundation 84-6039412


75,900. 75,900.


127,253. 117,253. 10,000. 0.


37,760. 31,284. 6,476. 0.


31,586. 23,119. 8,467. 0.
4,089. 0. 4,089. 0.
12,951. 0. 12,951. 0.


5,337. 0. 5,337. 0.
26,650. 0. 26,650. 0.


15,474. 15,474. 0. 0.


9,184. 6,516. 2,668. 0.
2,396. 1,478. 918. 0.


31,250. 0. 31,250. 0.
16,506. 15,147. 1,359. 0.


377. 0. 377. 0.
1,167. 0. 1,167. 0.


184,859. 127,233. 57,626. 0.
1,370,568. 1,201,233. 169,335. 0.


Site Program Expenses 629,730. 629,730. 0. 0.
Grant for PR Campaign 107,551. 107,551. 0. 0.
Webinars 30,000. 30,000. 0. 0.
Management Fees 20,548. 20,548. 0. 0.
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1 Cash ' non-interest-bearing 1


2 Savings and temporary cash investments 2


3 Pledges and grants receivable, net 3


4 Accounts receivable, net 4


5 Receivables from current and former officers, directors, trustees, key employees,
and highest compensated employees. Complete Part II of Schedule L 5


6 Receivables from other disqualified persons (as defined under section 4958(f)(1)),
persons described in section 4958(c)(3)(B), and contributing employers and
sponsoring organizations of section 501(c)(9) voluntary employees’ beneficiary
organizations (see instructions) 6


7 Notes and loans receivable, net 7


8 Inventories for sale or use 8


A
S
S
E
T
S 9 Prepaid expenses and deferred charges 9


10a Land, buildings, and equipment: cost or other basis.
Complete Part VI of Schedule D 10a


b Less: accumulated depreciation 10b 10c


11 Investments ' publicly traded securities 11


12 Investments ' other securities. See Part IV, line 11 12


13 Investments ' program-related. See Part IV, line 11 13


14 Intangible assets 14


15 Other assets. See Part IV, line 11 15


16 Total assets. Add lines 1 through 15 (must equal line 34) 16


Part X Balance Sheet
(A)


Beginning of year
(B)


End of year


Organizations that follow SFAS 117, check here G and complete lines


27 through 29 and lines 33 and 34.


27 Unrestricted net assets 27


28 Temporarily restricted net assets 28


29 Permanently restricted net assets 29


Organizations that do not follow SFAS 117, check here G and complete


lines 30 through 34.


30 Capital stock or trust principal, or current funds 30


31 Paid-in or capital surplus, or land, building, or equipment fund 31


32 Retained earnings, endowment, accumulated income, or other funds 32


33 Total net assets or fund balances 33


N
E
T


A
S
S
E
T
S


O
R


F
U
N
D


B
A
L
A
N
C
E
S 34 Total liabilities and net assets/fund balances 34


17 Accounts payable and accrued expenses 17
18 Grants payable 18
19 Deferred revenue 19


20 Tax-exempt bond liabilities 20


21 Escrow  or custodial account liability. Complete Part IV of Schedule D 21


22 Payables to current and former officers, directors, trustees, key employees,
highest compensated employees, and disqualified persons. Complete Part II
of Schedule L 22


23 Secured mortgages and notes payable to unrelated third parties 23


24 Unsecured notes and loans payable to unrelated third parties 24


25 Other liabilities (including federal income tax, payables to related third parties,
and other liabilities not included on lines 17-24). Complete Part X of Schedule D 25


L
I
A
B
I
L
I
T
I
E
S


26 Total liabilities. Add lines 17 through 25 26


BAA Form 990 (2011)


School Nutrition Foundation 84-6039412


2,586,119. 3,521,268.


124,040. 121,540.
39,366. 99,009.


1,579.


13,609.
13,126. 860. 483.


2,687,341. 2,643,984.


5,437,726. 6,387,863.
14,767. 9,717.


1,524,781. 2,516,908.
109,393. 35,291.


123,772. 105,006.
1,772,713. 2,666,922.


X


1,051,829. 1,130,315.
137,275. 114,717.


2,475,909. 2,475,909.


3,665,013. 3,720,941.
5,437,726. 6,387,863.
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Part XII Financial Statements and Reporting
Check if Schedule O contains a response to any question in this Part XII


Yes No


1 Accounting method used to prepare the Form 990: Cash Accrual Other


If the organization changed its method of accounting from a prior year or checked ’Other,’ explain
in Schedule O.


2 a Were the organization’s financial statements compiled or reviewed by an independent accountant? 2 a


b Were the organization’s financial statements audited by an independent accountant? 2 b


c If ’Yes’ to line 2a or 2b, does the organization have a committee that assumes responsibility for oversight of the audit,
review, or compilation of its financial statements and selection of an independent accountant? 2 c


If the organization changed either its oversight process or selection process during the tax year, explain
in Schedule O.


d If ’Yes’ to line 2a or 2b, check a box below to indicate whether the financial statements for the year were issued on a
separate basis, consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


3 a As a result of a federal award, was the organization required to undergo an audit or audits as set forth in the Single
Audit Act and OMB Circular A-133? 3 a


b If ’Yes,’ did the organization undergo the required audit or audits? If the organization did not undergo the required audit
or audits, explain why in Schedule O and describe any steps taken to undergo such audits 3 b


BAA Form 990 (2011)


Part XI Reconciliation of Net Assets
Check if Schedule O contains a response to any question in this Part XI


1 Total revenue (must equal Part VIII, column (A), line 12) 1


2 Total expenses (must equal Part IX, column (A), line 25) 2


3 Revenue less expenses. Subtract line 2 from line 1 3


4 Net assets or fund balances at beginning of year (must equal Part X, line 33, column (A)) 4


5 Other changes in net assets or fund balances (explain in Schedule O) 5


6 Net assets or fund balances at end of year. Combine lines 3, 4, and 5 (must equal Part X, line 33,
column (B)) 6


School Nutrition Foundation 84-6039412


1,426,496.
1,370,568.


55,928.
3,665,013.


3,720,941.


X


X


X
X


X


X


X
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SCHEDULE A
(Form 990 or 990-EZ) Public Charity Status and Public Support


Complete if the organization is a section 501(c)(3) organization or a section
4947(a)(1) nonexempt charitable trust.


2011


Department of the Treasury
Internal Revenue Service G Attach to Form 990 or Form 990-EZ. G See separate instructions.


Open to Public
Inspection


BAA  For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule A (Form 990 or 990-EZ) 2011


Name of the organization Employer identification number


Part I Reason for Public Charity Status (All organizations must complete this part.) See instructions.
The organization is not a private foundation because it is: (For lines 1 through 11, check only one box.)


1 A church, convention of churches or association of churches described in section 170(b)(1)(A)(i).


2 A school described in section 170(b)(1)(A)(ii).  (Attach Schedule E.)


3 A hospital or a cooperative hospital service organization described in section 170(b)(1)(A)(iii).


4 A medical research organization operated in conjunction with a hospital described in section 170(b)(1)(A)(iii). Enter the hospital’s


name, city, and state:
5 An organization operated for the benefit of a college or university owned or operated by a governmental unit described in section


170(b)(1)(A)(iv).  (Complete Part II.)


6 A federal, state, or local government or governmental unit described in section 170(b)(1)(A)(v).
7 An organization that normally receives a substantial part of its support from a governmental unit or from the general public described


in section 170(b)(1)(A)(vi).  (Complete Part II.)


8 A community trust described in section 170(b)(1)(A)(vi). (Complete Part II.)


9 An organization that normally receives: (1) more than 33-1/3% of its support from contributions, membership fees, and gross receipts
from activities related to its exempt functions ' subject to certain exceptions, and (2) no more than 33-1/3% of its support from gross
investment income and unrelated business taxable income (less section 511 tax) from businesses acquired by the organization after
June 30, 1975. See section 509(a)(2). (Complete Part III.)


10 An organization organized and operated exclusively to test for public safety. See section 509(a)(4).


11 An organization organized and operated exclusively for the benefit of, to perform the functions of, or carry out the purposes of one or
more publicly supported organizations described in section 509(a)(1) or section 509(a)(2). See section 509(a)(3).  Check the box that
describes the type of supporting organization and complete lines 11e through 11h.


a Type I b Type II c Type III ' Functionally integrated d Type III ' Other


e By checking this box, I certify that the organization is not controlled directly or indirectly by one or more disqualified persons
other than foundation managers and other than one or more publicly supported organizations described in section 509(a)(1) or
section 509(a)(2).


f If the organization received a written determination from the IRS that is a Type I, Type II or Type III supporting organization,
check this box


g Since August 17, 2006, has the organization accepted any gift  or contribution from any of the following persons?


Yes No
(i) A person who directly or indirectly controls, either alone or together with persons described in (ii) and (iii)


below, the governing body of the supported organization? 11g (i)


(ii) A family member of a person described in (i) above? 11g (ii)


(iii) A 35% controlled entity of a person described in (i) or (ii) above? 11g (iii)


h Provide the following information about the supported organization(s).


(i) Name of supported
 organization


(ii) EIN (iii) Type of organization
(described on lines 1-9
 above or IRC section
(see instructions))


(iv) Is the
organization in


column (i) listed in
your governing


document?


(v) Did you notify
the organization in


column (i) of
your support?


(vi) Is the
organization in


column (i)
organized in the


U.S.?


(vii) Amount of support


Yes No Yes No Yes No


(A)


(B)


(C)


(D)


(E)


Total


TEEA0401    09/28/11


School Nutrition Foundation 84-6039412


X
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Part II Support Schedule for Organizations Described in Sections 170(b)(1)(A)(iv) and 170(b)(1)(A)(vi)
(Complete only if you checked the box on line 5, 7, or 8 of Part I or if the organization failed to qualify under Part III. If the
organization fails to qualify under the tests listed below, please complete Part III.)


Section A. Public Support
Calendar year (or fiscal year
beginning in) G (a) 2007 (b) 2008 (c) 2009 (d) 2010 (e) 2011 (f) Total


1 Gifts, grants, contributions, and
membership fees received. (Do not
include any ’unusual grants.’)


2 Tax revenues levied for the
organization’s benefit and
either paid to or expended
on its behalf


3 The value of services or
facilities furnished by a
governmental unit to the
organization without charge


4 Total. Add lines 1 through 3


5 The portion of total
contributions by each person
(other than a governmental
unit or publicly supported
organization) included on line 1
that exceeds 2% of the amount
shown on line 11, column (f)


6 Public support. Subtract line 5
from line 4


Section B. Total Support
Calendar year (or fiscal year
beginning in) G (a) 2007 (b) 2008 (c) 2009 (d) 2010 (e) 2011 (f) Total


7 Amounts from line 4


8 Gross income from interest,
dividends, payments received
on securities loans, rents,
royalties and income from
similar sources


9 Net income from unrelated
business activities, whether or
not the business is regularly
carried on


10 Other income. Do not include
gain or loss from the sale of
capital assets (Explain in
Part IV.)


11 Total support. Add lines 7
through 10


12 Gross receipts from related activities, etc (see instructions) 12


13 First five years. If the Form 990 is for the organization’s first, second, third, fourth, or fifth tax year as a section 501(c)(3)
organization, check this box and stop here


Section C. Computation of Public Support Percentage
14 Public support percentage for 2011 (line 6, column (f) divided by line 11, column (f)) 14 %


15 Public support percentage from 2010 Schedule A, Part II, line 14 15 %


16a 33-1/3% support test ' 2011. If the organization did not check the box on line 13, and the line 14 is 33-1/3% or more, check this box
and stop here. The organization qualifies as a publicly supported organization


b 33-1/3% support test ' 2010. If the organization did not check a box on line 13 or 16a, and line 15 is 33-1/3% or more, check this box
and stop here. The organization qualifies as a publicly supported organization


17a 10%-facts-and-circumstances test ' 2011. If the organization did not check a box on line 13, 16a, or 16b, and line 14 is 10%
or more, and if the organization meets the ’facts-and-circumstances’ test, check this box and stop here. Explain in Part IV how
the organization meets the ’facts-and-circumstances’ test. The organization qualifies as a publicly supported organization


b 10%-facts-and-circumstances test ' 2010. If the organization did not check a box on line 13, 16a, 16b, or 17a, and line 15 is 10%
or more, and if the organization meets the ’facts-and-circumstances’ test, check this box and stop here. Explain in Part IV how the
organization meets the ’facts-and-circumstances’ test. The organization qualifies as a publicly supported organization


18 Private foundation. If the organization did not check a box on line 13, 16a, 16b, 17a, or 17b, check this box and see instructions


BAA Schedule A (Form 990 or 990-EZ) 2011
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Part III Support Schedule for Organizations Described in Section 509(a)(2)
(Complete only if you checked the box on line 9 of Part I or if the organization failed to qualify under Part II. If the organization fails
to qualify under the tests listed below, please complete Part II.)


Section A. Public Support
Calendar year (or fiscal yr beginning in)G (a) 2007 (b) 2008 (c) 2009 (d)  2010 (e) 2011 (f) Total


1 Gifts, grants, contributions
and membership fees
received. (Do not include
any ’unusual grants.’)


2 Gross receipts from admis-
sions, merchandise sold or
services performed, or facilities
furnished in any activity that is
related to the organization’s
tax-exempt purpose


3 Gross receipts from activities
that are not an unrelated trade
or business under section 513


4 Tax revenues levied for the
organization’s benefit and
either paid to or expended on
its behalf


5 The value of services or
facilities furnished by a
governmental unit to the
organization without charge


6 Total. Add lines 1 through 5
7 a Amounts included on lines 1,


2, and 3 received from
disqualified persons


b Amounts included on lines 2
and 3 received from other than
disqualified persons that
exceed the greater of $5,000 or
1% of the amount on line 13
for the year


c Add lines 7a and 7b


8 Public support (Subtract line
7c from line 6.)


Section B. Total Support
Calendar year (or fiscal yr beginning in)G (a) 2007 (b) 2008 (c) 2009 (d) 2010 (e) 2011 (f) Total


9 Amounts from line 6
10a Gross income from interest,


dividends, payments received
on securities loans, rents,
royalties and income from
similar sources


b Unrelated business taxable
income (less section 511
taxes) from businesses
acquired after June 30, 1975


c Add lines 10a and 10b
11 Net income from unrelated business


activities not included in line 10b,
whether or not the business is
regularly carried on


12 Other income.  Do not include
gain or loss from the sale of
capital assets (Explain in
Part IV.)


13 Total support. (Add lns 9, 10c, 11, and 12.)


14 First five years. If the Form 990 is for the organization’s first, second, third, fourth, or fifth tax year as a section 501(c)(3)
organization, check this box and stop here


Section C. Computation of Public Support Percentage
15 Public support percentage for 2011 (line 8, column (f) divided by line 13, column (f)) 15 %
16 Public support percentage from 2010 Schedule A, Part III, line 15 16 %


Section D. Computation of Investment Income Percentage
17 Investment income percentage for 2011 (line 10c, column (f) divided by line 13, column (f)) 17 %
18 Investment income percentage from 2010 Schedule A, Part III, line 17 18 %
19a 33-1/3% support tests ' 2011. If the organization did not check the box on line 14, and line 15 is more than 33-1/3%, and line 17


is not more than 33-1/3%, check this box and stop here. The organization qualifies as a publicly supported organization


b 33-1/3% support tests ' 2010. If the organization did not check a box on line 14 or line 19a, and line 16 is more than 33-1/3%, and
line 18 is not more than 33-1/3%, check this box and stop here. The organization qualifies as a publicly supported organization


20 Private foundation. If the organization did not check a box on line 14, 19a, or 19b, check this box and see instructions


School Nutrition Foundation 84-6039412


5,067,219.


118,973.


5,186,192.


5,186,192.


5,186,192.


701,128.


701,128.


5,887,320.


88.09
86.17


11.91
13.83


X


54,729. 16,350. 22,699. 18,645. 6,550.


654,805. 784,815. 822,447. 1,593,094. 1,331,031.


234,963. -281,659. 317,015. 335,344. 95,465.


600,076. 768,465. 799,748. 1,574,449. 1,324,481.


654,805. 784,815. 822,447. 1,593,094. 1,331,031.


234,963. -281,659. 317,015. 335,344. 95,465.


889,768. 503,156. 1,139,462. 1,928,438. 1,426,496.
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Supplemental Information. Complete this part to provide the explanations required by Part II, line 10;
Part II, line 17a or 17b; and Part III, line 12. Also complete this part for any additional information.
(See instructions).


Part IV


BAA Schedule A (Form 990 or 990-EZ) 2011
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OMB No. 1545-0047
SCHEDULE D
(Form 990) Supplemental Financial Statements 2011
Department of the Treasury
Internal Revenue Service


G Complete if the organization answered ’Yes,’ to Form 990,
Part IV, lines 6, 7, 8, 9, 10, 11a, 11b, 11c, 11d, 11e, 11f, 12a, or 12b.


G Attach to Form 990.   G See separate instructions.
Open to Public
Inspection


Name of the organization Employer identification number


Part I Organizations Maintaining Donor Advised Funds or Other Similar Funds or Accounts. Complete if
the organization answered ’Yes’ to Form 990, Part IV, line 6.


(a) Donor advised funds (b) Funds and other accounts


1 Total number at end of year


2 Aggregate contributions to (during year)


3 Aggregate grants from (during year)


4 Aggregate value at end of year


5 Did the organization inform all donors and donor advisors in writing that the assets held in donor advised
funds are the organization’s property, subject to the organization’s exclusive legal control? Yes No


6 Did the organization inform all grantees, donors, and donor advisors in writing that grant funds can be
used only for charitable purposes and not for the benefit of the donor or donor advisor, or for any other
purpose conferring impermissible private benefit? Yes No


Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets.
Complete if the organization answered ’Yes’ to Form 990, Part IV, line 8.


1 a If the organization elected, as permitted under SFAS 116 (ASC 958), not to report in its revenue statement and balance sheet works of
art, historical treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide,
in Part XIV, the text of the footnote to its financial statements that describes these items.


b If the organization elected, as permitted under SFAS 116 (ASC 958), to report in its revenue statement and balance sheet works of art,
historical treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide the
following amounts relating to these items:


(i) Revenues included in Form 990, Part VIII, line 1 G$
(ii) Assets included in Form 990, Part X G$


2 If the organization received or held works of art, historical treasures, or other similar assets for financial gain, provide the following
amounts required to be reported under SFAS 116 (ASC 958) relating to these items:


a Revenues included in Form 990, Part VIII, line 1 G$
b Assets included in Form 990, Part X G$


Part II Conservation Easements. Complete if the organization answered ’Yes’ to Form 990, Part IV, line 7.
1 Purpose(s) of conservation easements held by the organization (check all that apply).


Preservation of land for public use (e.g., recreation or education) Preservation of an historically important land area


Protection of natural habitat Preservation of a certified historic structure


Preservation of open space


2 Complete lines 2a through 2d if the organization held a qualified conservation contribution in the form of a conservation easement on the
last day of the tax year.


Held at the End of the Tax Year


a Total number of conservation easements 2 a


b Total acreage restricted by conservation easements 2 b


c Number of conservation easements on a certified historic structure included in (a) 2 c


d Number of conservation easements included in (c) acquired after 8/17/06, and not on a historic
structure listed in the National Register 2 d


3 Number of conservation easements modified, transferred, released, extinguished, or terminated by the organization during the
tax year G


4 Number of states where property subject to conservation easement is located G


5 Does the organization have a written policy regarding the periodic monitoring, inspection, handling of violations,
and enforcement of the conservation easements it holds? Yes No


6 Staff and volunteer hours devoted to monitoring, inspecting, and enforcing conservation easements during the year
G


7 Amount of expenses incurred in monitoring, inspecting, and enforcing conservation easements during the year
G$


8 Does each conservation easement reported on line 2(d) above satisfy the requirements of section
170(h)(4)(B)(i) and section 170(h)(4)(B)(ii)? Yes No


9 In Part XIV, describe how the organization reports conservation easements in its revenue and expense statement, and balance sheet, and
include, if applicable, the text of the footnote to the organization’s financial statements that describes the organization’s accounting for
conservation easements.


BAA  For Paperwork Reduction Act Notice, see the Instructions for Form 990. TEEA3301    05/25/11 Schedule D (Form 990) 2011
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Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets (continued)


3 Using the organization’s acquisition, accession, and other records, check any of the following that are a significant use of its collection
items (check all that apply):


a Public exhibition d Loan or exchange programs


b Scholarly research e Other


c Preservation for future generations


4 Provide a description of the organization’s collections and explain how they further the organization’s exempt purpose in
Part XIV.


5 During the year, did the organization solicit or receive donations of art, historical treasures, or other similar
assets to be sold to raise funds rather than to be maintained as part of the organization’s collection? Yes No


Part IV Escrow and Custodial Arrangements. Complete if the organization answered ’Yes’ to Form 990, Part IV,
line 9, or reported an amount on Form 990, Part X, line 21.


1 a Is the organization an agent, trustee, custodian, or other intermediary for contributions or other assets not
included on Form 990, Part X? Yes No


b If ’Yes,’ explain the arrangement in Part XIV and complete the following table:


Amount


c Beginning balance 1 c


d Additions during the year 1 d


e Distributions during the year 1 e


f Ending balance 1 f


2 a Did the organization include an amount on Form 990, Part X, line 21? Yes No


b If ’Yes,’ explain the arrangement in Part XIV.


Schedule D (Form 990) 2011 Page 2


Part V Endowment Funds. Complete if the organization answered ’Yes’ to Form 990, Part IV, line 10.
(a) Current year (b) Prior year (c) Two years back (d) Three years back (e) Four years back


1 a Beginning of year balance


b Contributions


c Net investment earnings, gains,
and losses


d Grants or scholarships


e Other expenditures for facilities
and programs


f Administrative expenses


g End of year balance


2 Provide the estimated percentage of the current year end balance (line 1g, column (a)) held as:


a Board designated or quasi-endowment  G %
b Permanent endowment  G %
c Temporarily restricted endowment  G %


The percentages in lines 2a, 2b, and 2c should equal 100%.


3 a Are there endowment funds not in the possession of the organization that are held and administered for the
organization by: Yes No


(i) unrelated organizations 3a(i)


(ii) related organizations 3a(ii)


b If ’Yes’ to 3a(ii), are the related organizations listed as required on Schedule R? 3b


4 Describe in Part XIV the intended uses of the organization’s endowment funds.


Part VI Land, Buildings, and Equipment. See Form 990, Part X, line 10.
Description of property (a) Cost or other basis


(investment)
(b) Cost or other


basis (other)
(c) Accumulated


depreciation
(d) Book value


1 a Land


b Buildings


c Leasehold improvements


d Equipment


e Other


Total. Add lines 1a through 1e. (Column (d) must equal Form 990, Part X, column (B), line 10(c).)


BAA Schedule D (Form 990) 2011
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2,613,184. 2,631,514. 2,608,563. 2,475,909.
50,651. 45,473. 515,784.


72,068. 332,782. 315,459. -283,300.


145,277. 396,585. 165,328. 99,830.
0. 0. 127,180. 0.


2,590,626. 2,613,184. 2,631,514. 2,608,563.


0.00
96.00


4.00


X
X


13,609. 13,126. 483.


483.
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Part VII Investments ' Other Securities. See Form 990, Part X, line 12.
(a) Description of security or category


(including name of security)
(b) Book value (c) Method of valuation:


Cost or end-of-year market value


(1) Financial derivatives


(2) Closely-held equity interests


(3) Other


(A)


(B)


(C)


(D)


(E)


(F)


(G)


(H)


(I)


BAA Schedule D (Form 990) 2011


Part IX Other Assets. See Form 990, Part X, line 15.
(a) Description (b) Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


Total.  (Column (b) must equal Form 990, Part X, column (B), line 15.)


Part X Other Liabilities. See Form 990, Part X, line 25.
(a) Description of liability (b) Book value


(1) Federal income taxes


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


(11)


Total. (Column (b) must equal Form 990, Part X, column (B) line 25.)


2 FIN 48 (ASC 740) Footnote. In Part XIV, provide the text of the footnote to the organization’s financial statements that reports the
organization’s liability for uncertain tax positions under FIN 48 (ASC 740).


Total.  (Column (b) must equal Form 990 Part X, column (B) line 12.)


Part VIII Investments ' Program Related. See Form 990, Part X, line 13.
(a) Description of investment type (b) Book value (c) Method of valuation:


Cost or end-of-year market value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


Total. (Column (b) must equal Form 990, Part X,  column (B) line 13.)


School Nutrition Foundation 84-6039412


105,006.


Scholarships payable
Due to School Nutrition Association
Accrued Vacation payable


76,655.
26,052.
2,299.
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Part XI Reconciliation of Change in Net Assets from Form 990 to Audited Financial Statements
1 Total revenue (Form 990, Part VIII, column (A), line 12)


2 Total expenses (Form 990, Part IX, column (A), line 25)


3 Excess or (deficit) for the year. Subtract line 2 from line 1


4 Net unrealized gains (losses) on investments


5 Donated services and use of facilities


6 Investment expenses


7 Prior period adjustments


8 Other (Describe in Part XIV.)


9 Total adjustments (net). Add lines 4 through 8


10 Excess or (deficit) for the year per audited financial statements. Combine lines 3 and 9


Part XII Reconciliation of Revenue per Audited Financial Statements With Revenue per Return
1 Total revenue, gains, and other support per audited financial statements 1


2 Amounts included on line 1 but not on Form 990, Part VIII, line 12:


a Net unrealized gains on investments 2 a


b Donated services and use of facilities 2 b


c Recoveries of prior year grants 2 c


d Other (Describe in Part XIV.) 2 d


e Add lines 2a through 2d 2 e


3 Subtract line 2e from line 1 3


4 Amounts included on Form 990, Part VIII, line 12, but not on line 1:


a Investment expenses not included on Form 990, Part VIII, line 7b 4 a


b Other (Describe in Part XIV.) 4 b


c Add lines 4a and 4b 4 c


5 Total revenue. Add lines 3 and 4c.  (This must equal Form 990, Part I, line 12.) 5


BAA Schedule D (Form 990) 2011


Part XIII Reconciliation of Expenses per Audited Financial Statements With Expenses per Return
1 Total expenses and losses per audited financial statements 1


2 Amounts included on line 1 but not on Form 990, Part IX, line 25:


a Donated services and use of facilities 2 a


b Prior year adjustments 2 b


c Other losses 2 c


d Other (Describe in Part XIV.) 2 d


e Add lines 2a through 2d 2 e


3 Subtract line 2e from line 1 3


4 Amounts included on Form 990, Part IX, line 25, but not on line 1:
a Investment expenses not included on Form 990, Part VIII, line 7b 4 a
b Other (Describe in Part XIV.) 4 b
c Add lines 4a and 4b 4 c


5 Total expenses. Add lines 3 and 4c.  (This must equal Form 990, Part I, line 18.) 5


Part XIV Supplemental Information
Complete this part to provide the descriptions required for Part II, lines 3, 5, and 9; Part III, lines 1a and 4; Part IV, lines 1b and 2b;
Part V, line 4; Part X, line 2; Part XI, line 8; Part XII, lines 2d and 4b; and Part XIII, lines 2d and 4b. Also complete this part to provide
any additional information.


School Nutrition Foundation 84-6039412


1,426,496.
1,370,568.


55,928.


55,928.


1,426,496.


1,426,496.


1,426,496.


1,370,568.


1,370,568.


1,370,568.
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Part XIV Supplemental Information (continued)
School Nutrition Foundation 84-6039412







OMB No. 1545-0047
SCHEDULE I
(Form 990)


Grants and Other Assistance to Organizations,
Governments, and Individuals in the United States 2011


Complete if the organization answered ’Yes’ to Form 990, Part IV, lines 21 or 22.
Department of the Treasury
Internal Revenue Service G Attatch to Form 990.


Open to Public
Inspection


Name of the organization Employer identification number


Part I General Information on Grants and Assistance


1 Does the organization maintain records to substantiate the amount of the grants or assistance, the grantees’ eligibility for the grants or assistance, and
the selection criteria used to award the grants or assistance? Yes No


2 Describe in Part IV the organization’s procedures for monitoring the use of grant funds in the United States.


Part II Grants and Other Assistance to Governments and Organizations in the United States. Complete if the organization answered ’Yes’ to
Form 990, Part IV, line 21 for any recipient that received more than $5,000. Check this box if no one recipient received more than $5,000.
Part II can be duplicated if additional space is needed


1 (a) Name and address of organization
or government


(b) EIN (c) IRC section
if applicable


(d) Amount of cash grant (e) Amount of non-cash
assistance


(f) Method of valuation
(book, FMV, appraisal,


other)


(g) Description of
non-cash assistance


(h) Purpose of grant
or assistance


2 Enter total number of section 501(c)(3) and government organizations listed in the line 1 table


3 Enter total number of other organizations listed in the line 1 table


BAA  For Paperwork Reduction Act Notice, see the Instructions for Form 990. TEEA3901    06/01/11 Schedule I (Form 990) (2011)


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


School Nutrition Foundation 84-6039412


X
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Part III Grants and Other Assistance to Individuals in the United States. Complete if the organization answered ’Yes’ to Form 990, Part IV, line 22.
Part III can be duplicated if additional space is needed.


(a) Type of grant or assistance (b) Number of
recipients


(c) Amount of
cash grant


(d) Amount of
non-cash assistance


(e) Method of valuation (book,
FMV, appraisal, other)


(f) Description of non-cash assistance


TEEA3902    01/25/12


BAA Schedule I (Form 990) (2011)


Part IV Supplemental Information. Complete this part to provide the information required in Part I, line 2, and any other additional information.


1


2


3


4


5


6


7


School Nutrition Foundation 84-6039412


Winston Scholarships 12 22,650.


Winston/ANC Scholarships 20 10,000.


Memorial Fund Scholarships 2 1,000.


Schwan’s Food Service Scholarship 20 42,635.


GED Jumpstart 2 400.


Professional Growth 9 6,500.


Pt I Line 2


Pt I Line 2


Pt I Line 2


Pt I Line 2


Pt I Line 2


Pt I Line 2


Pt I Line 2


WINSTON SCHOLARSHIPS: This scholarship will be available for active SNA members


who wish to pursue a course of study in school foodservice or a related field.


Scholarships up to $2,500 each will be awarded to students pursuing a school


foodservice related program such as dietetics, hospitality, culinary, food service


management at the graduate, undergraduate or vocational/technical school level.


Applicants are evaluated on the following criteria: Career goals, Academic


achievement, Employment history and Recommendations.


PROFESSIONAL GROWTH SCHOLARSHIP:


This scholarship is for active SNA members employed in school foodservice and


enrolled in undergraduate or graduate study at a vocational/technical institution.


See Schedule I (Form 990) - Part IV - Supplemental Information (Continuation Sheet)







Name of the organization Employer identification number


BAA  For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. TEEA4901    07/14/11 Schedule O (Form 990 or 990-EZ) 2011


OMB No. 1545-0047
SCHEDULE O
(Form 990 or 990-EZ)


Supplemental Information to Form 990 or 990-EZ
2011


Department of the Treasury
Internal Revenue Service


Complete to provide information for responses to specific questions on
Form 990 or 990-EZ or to provide any additional information.


G Attach to Form 990 or 990-EZ.
Open to Public


Inspection


School Nutrition Foundation 84-6039412


Pt VI, Line 11a The 990 is reviewed by the School Nutrition CEO


and board prior to filing.  


Pt VI, Line 12c Conflict of Interest statements are completed by the 


School Nutrition Foundation Directors annually.  


Pt VI, Line 15 Performance & merit reviews are performed annually and 


employees are eligible for a merit based salary increase.  


Market survey reviews are used to establish reasonable


comparable salaries and periodically a compensation consultant


is used to review individual salaries against the market.  


Pt XII, Line 2c The Foundation has a Finance/Audit committee that reviews


the Independent Audit, annually. The selection of the Independent Auditor


is made by the related organization.  


Pt VI, Line 19 These documents are made available upon request







OMB No. 1545-0047


SCHEDULE R
(Form 990) Related Organizations and Unrelated Partnerships 2011
Department of the Treasury
Internal Revenue Service


G  Complete if the organization answered ’Yes’ to Form 990, Part IV, line 33, 34, 35, 36, or 37.
G Attach to Form 990. G See separate instructions.


Open to Public
Inspection


Name of the organization Employer identification number


BAA  For Paperwork Reduction Act Notice, see the Instructions for Form 990. TEEA5001    09/08/11 Schedule R (Form 990) 2011


Identification of Disregarded Entities (Complete if the organization answered ’Yes’ to Form 990, Part IV, line 33.)


(a)
Name, address, and EIN of disregarded entity


(b)
Primary activity


(c)
Legal domicile (state


or foreign country)


(d)
Total income


(e)
End-of-year assets


(f)
Direct controlling


entity


(1)


(2)


(3)


Identification of Related Tax-Exempt Organizations (Complete if the organization answered ’Yes’ to Form 990, Part IV, line 34 because it had
one or more related tax-exempt organizations during the tax year.)


(a)
Name, address, and EIN of related organization


(b)
Primary activity


(c)
Legal domicile (state


or foreign country)


(d)
Exempt Code


section


(e)
Public charity status
(if section 501(c)(3))


(f)
Direct controlling


entity


(g)
Sec 512(b)(13)


controlled entity?


Yes No
(1)


(2)


(3)


(4)


Part I


Part II


School Nutrition Foundation 84-6039412


School Nutrition Association 84-0445578
120 Waterfront Street, Suite 300, National Harbor MD 20745


Prof/ Social Welfare Organization
 VA 501 (c) 4 N/A
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Identification of Related Organizations Taxable as a Partnership (Complete if the organization answered ’Yes’ to Form 990, Part IV, line 34
because it had one or more related organizations treated as a partnership during the tax year.)


Identification of Related Organizations Taxable as a Corporation or Trust (Complete if the organization answered ’Yes’ to Form 990, Part IV,
line 34 because it had one or more related organizations treated as a corporation or trust during the tax year.)


(a)
Name, address, and EIN of related organization


(b)
Primary activity


(c)
Legal domicile


(state or foreign
country)


(d)
Direct


controlling entity


(e)
Type of entity


(C corp, S corp,
or trust)


(f)
Share of total income


(g)
Share of end-of-year


assets


(h)
Percentage
ownership


(1)


(2)


(3)


Schedule R (Form 990) 2011 Page 2


(a)
Name, address, and EIN of


related organization


(b)
Primary activity


(c)
Legal


domicile
(state or
foreign
country)


(d)
Direct


controlling entity


(e)
Predominant


income (related,
unrelated, excluded


from tax under
sections 512-514)


(f)
Share of total


income


(g)
Share of


end-of-year
assets


(1)


(2)


(3)


(h)
Dispropor-


tionate
allocations?


(j)
General or
managing
partner?


(k)
Percentage
ownership


Yes No


(i)
Code V-UBI


amount in box
20 of Schedule


K-1
(Form 1065) Yes No


Part III


Part IV


School Nutrition Foundation 84-6039412
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Transactions With Related Organizations (Complete if the organization answered ’Yes’ to Form 990, Part IV, line 34, 35, 35a, or 36.)


Schedule R (Form 990) 2011 Page 3


Note. Complete line 1 if any entity is listed in Parts II, III, or IV of this schedule. Yes No


1 During the tax year did the organization engage in any of the following transactions with one or more related organizations listed in Parts II-IV?


a Receipt of (i) interest (ii) annuities (iii) royalties or (iv) rent from a controlled entity 1 a


b Gift, grant, or capital contribution to related organization(s) 1  b


c Gift, grant, or capital contribution from related organization(s) 1 c


d Loans or loan guarantees to or for related organization(s) 1 d


e Loans or loan guarantees by related organization(s) 1 e


f Sale of assets to related organization(s) 1 f


g Purchase of assets from related organization(s) 1 g


h Exchange of assets with related organization(s) 1 h


i Lease of facilities, equipment, or other assets to related organization(s) 1 i


j Lease of facilities, equipment, or other assets from related organization(s) 1 j


k Performance of services or membership or fundraising solicitations for related organization(s) 1 k


l Performance of services or membership or fundraising solicitations by related organization(s) 1 l


m Sharing of facilities, equipment, mailing lists, or other assets with related organization(s) 1 m


n Sharing of paid employees with related organization(s) 1 n


o Reimbursement paid to related organization(s) for expenses 1 o


p Reimbursement paid by related organization(s) for expenses 1 p


q Other transfer of cash or property to related organization(s) 1 q


r Other transfer of cash or property from related organization(s) 1 r


2 If the answer to any of the above is ’Yes,’ see the instructions for information on who must complete this line, including covered relationships and transaction thresholds.


(a)
Name of other organization


(b)
Transaction
type (a-r)


(c)
Amount involved


(d)
Method of determining


amount involved


(1)


(2)


(3)


(4)


(5)


(6)


Part V


School Nutrition Foundation 84-6039412


X
X
X
X
X


X
X
X
X


X
X
X


X
X


X
X


X
X


School Nutrition Association m 31,250. Direct Billed


School Nutrition Association n 185,368. Direct Billed


School Nutrition Association o 140,763. Direct Billed
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Unrelated Organizations Taxable as a Partnership (Complete if the organization answered ’Yes’ to Form 990, Part IV, line 37.)


Provide the following information for each entity taxed as a partnership through which the organization conducted more than five percent of its activities (measured by total assets or gross
revenue) that was not a related organization. See instructions regarding exclusion for certain investment partnerships.


(h)
Dispropor-


tionate
allocations?


(j)
General or
managing
partner?


Yes No


(i)
Code V-UBI


amount in box
20 of Schedule


K-1
Form (1065)


Yes No


(a)
Name, address, and EIN of entity


(b)
Primary activity


(c)
Legal domicile


(state or foreign
country)


(e)
Are all partners


section
501(c)(3)


organizations?


Yes No


(g)
Share of


end-of-year
assets


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


Part VI


(d)
Predominant


income
(related, unre-
lated, excluded
from tax under


section 512-514)


(f)
Share of


total income


(k)
Percentage
ownership


School Nutrition Foundation 84-6039412
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BAA TEEA5005    05/25/11 Schedule R (Form 990) 2011


Part VII Supplemental Information
Complete this part to provide additional information for responses to questions on Schedule R
(see instructions).


School Nutrition Foundation 84-6039412







OMB No. 1545-0047
Schedule B
(Form 990, 990-EZ,
or 990-PF) Schedule of Contributors
Department of the Treasury
Internal Revenue Service


G  Attach to Form 990, Form 990-EZ, or Form 990-PF 2011
Name of the organization Employer identification number


TEEA0701    01/16/12


Form 990 or 990-EZ 501(c)( ) (enter number) organization


4947(a)(1) nonexempt charitable trust not treated as a private foundation


527 political organization


Form 990-PF 501(c)(3) exempt private foundation


4947(a)(1) nonexempt charitable trust treated as a private foundation


501(c)(3) taxable private foundation


Organization type (check one):


Filers of: Section:


Check if your organization is covered by the General Rule or a Special Rule.
Note. Only a section 501(c)(7), (8), or (10) organization can check boxes for both the General Rule and a Special Rule. See instructions.


General Rule
For an organization filing Form 990, 990-EZ, or 990-PF that received, during the year, $5,000 or more (in money or property) from any one
contributor. (Complete Parts I and II.)


Special Rules


For a section 501(c)(3) organization filing Form 990 or 990-EZ that met the 33-1/3% support test of the regulations under sections
509(a)(1) and 170(b)(1)(A)(vi), and received from any one contributor, during the year, a contribution of the greater of (1) $5,000 or
(2) 2% of the amount on (i) Form 990, Part VIII, line 1h or (ii) Form 990-EZ, line 1. Complete Parts I and II.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,
total contributions of more than $1,000 for use exclusively for religious, charitable, scientific, literary, or educational purposes, or
the prevention of cruelty to children or animals. Complete Parts I, II, and III.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,
contributions for use exclusively for religious, charitable, etc, purposes, but these contributions did not total to more than $1,000.
If this box is checked, enter here the total contributions that were received during the year for an exclusively religious, charitable, etc,
purpose. Do not complete any of the parts unless the General Rule applies to this organization because it received nonexclusively


religious, charitable, etc, contributions of $5,000 or more during the year $


Caution: An organization that is not covered by the General Rule and/or the Special Rules does not file Schedule B (Form 990, 990-EZ, or
990-PF) but it must answer ’No’ on Part IV, line 2, of its Form 990; or check the box on line H of its Form 990-EZ or on Part I, line 2, of its
Form 990-PF, to certify that it does not meet the filing requirements of Schedule B (Form 990, 990-EZ, or 990-PF).


BAA   For Paperwork Reduction Act Notice, see the Instructions for Form 990,
990EZ, or 990-PF.


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


School Nutrition Foundation 84-6039412


X 3


X







Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page of of Part 1


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


BAA TEEA0702    08/30/11 Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


Name of organization Employer identification number


Part I Contributors (see instructions). Use duplicate copies of Part I if additional space is needed.


1 2


School Nutrition Foundation 84-6039412


1 Schwan’s Food Service X


115 W. College Drive 50,000.


Marshall MN 56258


2 Walmart Foundation X


702 SW 8th Street 820,940.


Bentonville AR 72716


3 Outloud, LLC X


1925 Old Valley Rd Suite 2 15,000.


Stevenson MD 21153


4 Inteam X


PO Box 2410 15,000.


Santa Monica CA 90407


5


 


 


6 Dairy Management Inc. X


10255 West Higgins Rd, Suite 900 76,121.


Des Plaines IL 60018







Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page of of Part 1


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


BAA TEEA0702    08/30/11 Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(a) (b) (c)
Number Name, address, and ZIP + 4 Total


 contributions


$


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


(d)
Type of contribution


Person


Payroll


Noncash


(Complete Part II if there
is a noncash contribution.)


Name of organization Employer identification number


Part I Contributors (see instructions). Use duplicate copies of Part I if additional space is needed.


2 2


School Nutrition Foundation 84-6039412


7 Winston Industries X


2345 Carton Drive 37,700.


Louisville KY 40299


9 GA SNA X


2372 Main Street 5,000.


Tucker GA 30084


10 National Peanut Board X


2839 Paces Ferry Road 35,085.


Atlanta GA 30339







Schedule O (Form 990), Supplemental Information to Form 990
Form 990, Page 2, Part III, Line 1 (continued)


Briefly describe the organization’s mission:
To assist in the recruitment of qualified personnel for training in the field of school
food service.  To conduct nutritional related research projects in the area of nutrition and human growth
and development.  This research is tied to the Food Industry, School Food Service and 
School lunch relations and cooperation.  


Schedule O (Form 990), Supplemental Information to Form 990
Form 990, Page 2, Part III, Line 4d (continued)


Describe the exempt purpose achievements for each of the organization’s other program 
services. Section 501(c)(3) and (4) organizations and 4947(a)(1) trusts are required to 
report the amount of grants and allocations to others, the total expenses, and revenue, if any, for
each program service reported.


Code: Description:
Expenses
Grants Of
Revenue


See Statement Attached
960,557.
33,900.


1,101,963.


School Nutrition Foundation             84-6039412 1







Schedule I (Form 990) - Part IV - Supplemental Information (continued)
Schedule I (Form 990) - Part IV - Supplemental Information (Continuation Sheet)


community college, college or university.  Applicants are evaluated on the following
criteria:  Career goals, Academic achievement, Employment history and Recommendations.
NANCY CURRY SCHOLARSHIP:
This scholarship is for SNA members employed in school foodservice and enrolled in
undergraduate or raduate study at a vocational/technical institution, community college,
college or university in the United States.  Applicants are evaluated on the following
criteria:  Career goals, Academic achievement, Employment history and Recommendations.
SCHWAN’S FOOD SERVICE SCHOLARSHIP:
This scholarship is available to SNA members who pursue education in the school
foodservice related field and express a desire to make school foodservice a career.
This scholarship, up to $2,500, is open to students in a two or four year program
as well as technical institute enrollment.  Applicants are evaluated on the following
criteria:  Career goals, Academic achievement, Employment history & Recommendations.
NDC-KEYS TO EXCELLENCE:
Keys to Excellence is a national best practice standards program.  The District
of Excellence program uses Keys to Excellence as a way to benchmark school nutrition
programs and recognize districts that excel in each of the four key areas.  
A review team reviews submissions from districts across the country and selects
Districts of Excellence for recognition.  Out of this pool of districts, an
outstanding district is selected and then recognized as the district of the year.  
KATHLEEN STITT SCHOLARSHIP:
The award is presented to select graduate students or faculty members participating
in the Child Nutrition Showcase at ANC.  The award is used to help defray travel 
expenses to attend the ANC.  
GED JUMP START SCHOLARSHIP:
This scholarship helps SNA members advance to a higher certification level,
further their child nutrition careers, and prepare for the opportunities 
in the higher education.  Scholarship funds may be used to pay for GED classes,
study materials and the test fee.  
ANC FIRST TIMER SCHOLARSHIP:
This scholarship is offered to SNA members who would like to attend ANC for the
first time. The multiple $500 scholarships allow more SNA members to take part in 
ANC and be more active in SNA.  Applicants must be from the employee or manager
category and be nominated by their district director who must also be attending
ANC.  Awards are made on a first come, first serve basis.  


School Nutrition Foundation             84-6039412 2







Schedule O (Form 990 or 990-EZ), Supplemental Information to Form 990 or 990-EZ
Form 990, Page 10, Line 24e All Other Expenses (continued)


(A) (B) (C) (D)
Description Total Program Management Fundraising


services and general


Indirect Costs
Office Equipment
Telephone
Raiser Edge Software
Printing
Postage & Delivery
Bank Charges
Payroll Processing Fees
Property Taxes
Dues & Licenses
Consultants
ANC Special Event Expenses
Board of Directors Expenses
Professional Fees
Donor Recognition
Fringe Allocation


93,430.
647.


1,921.
3,290.
335.
511.
282.
793.
230.


3,099.
69,425.
2,774.
9,724.
-1,793.


191.
0.


46,745.
0.


1,000.
0.


192.
597.
74.
0.
0.


1,493.
67,264.
2,774.


0.
-1,793.


0.
8,887.


46,685.
647.
921.


3,290.
143.
-86.
208.
793.
230.


1,606.
2,161.


0.
9,724.


0.
191.


-8,887.


0.
0.
0.
0.
0.
0.
0.
0.
0.


0.
0.
0.
0.
0.
0.


School Nutrition Foundation             84-6039412 3
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(301) 686-3100 Phone

 

(301) 686-3115 Fax

 
www.schoolnutrition.org

 
pmontague@schoolnutrition.org

 

 

Follow SNA on Facebook and Twitter

 
www.facebook.com/SchoolNutritionAssociation

 
www.twitter.com/SchoolLunch
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278. The First Josephine Martin National Policy Fellow

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: sswogger@accutemp.net <sswogger@accutemp.net>,

ami.n.childers@pepsico.com <ami.n.childers@pepsico.com>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>, Marcia Smith

<mlsdls8@aol.com>, Sandra Ford <fords@manateeschools.net>, Leah

Schmidt <leahs@hickmanmills.org>, mary.begalle@schwans.com

<mary.begalle@schwans.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>

Cc: Abrera, Julie <jabrera@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Becky Domokos-Bays

<becky.domokos-bays@acps.k12.va.us>, Beth Egan <bethegan@psu.edu>,

Cheryl Goffus <cheryl.goffus@ag.state.nj.us>, Cindy Brooks

<cbrooks@seymourschools.org>, 'Gary Vonck' <gvonck@kisales.com>, Gay

Anderson <gay.anderson@k12.sd.us>, Jean Ronnei <jean.ronnei@spps.org>,

'Jill Vincent' <jill.vincent@usd253.net>, Julia Bauscher

<julia.bauscher@jefferson.kyschools.us>, Leah Schmidt

<leahs@hickmanmills.org>, Linda Aljets <laljets@woodburnsd.org>, Linda

Eichenberger <eichenberger_l@ohlsd.org>, Lynn Harvey

(lynn.harvey@dpi.nc.gov) <lynn.harvey@dpi.nc.gov>, Marilyn Moody

<mbmoody@wcpss.net>, Melanie Konarik <melaniek@springisd.org>, Nancy

Thatcher <gagathatch@gmail.com>, Sandra Ford

<fords@manateeschools.net>, Sheila Parisien <parisiens@mersd.org>,

Wanda Grant <wgrant@psusd.us>

Sent Date: Feb 15, 2013 08:54:11

Subject: The First Josephine Martin National Policy Fellow

Attachment:

Hello Everyone:

 

 

The following is an article that will be posted to our website:

 

 

 

The School Nutrition Foundation (SNF) is pleased to announce the first Josephine Martin National

Policy Fellow, Sandi Walter, SNS from Marysville City, TN Schools. 

 

Ms. Walter has 20 years of school nutrition experience and is the cafeteria manager of Coulter

Grove Intermediate School in Marysville.  She is a certified SNA trainer and currently serves as

the president of the Marysville Chapter of the Tennessee School Nutrition Association.  

Page 928



 

The award established in July 2012 in honor of school nutrition pioneer and advocate Dr.

Josephine Martin, enables an SNA member to attend the Legislative Action Conference (LAC) for

the first time.  

It is a fitting tribute to Dr. Martin’s passion for child nutrition and ensures that the voices of nutrition

professionals will continue to be heard by legislators and policy makers at the local, state, and

national level. 

 

When asked about her upcoming trip to Washington, Ms. Walter said, “Attending LAC offers me

an opportunity to network with school nutrition leaders and learn about the important issues facing

our industry.  Child Nutrition is where I want to be and is a field that allows for creativity and

innovation, as well as providing me an opportunity to serve my community.”

 

 

Ms. Walter will be recognized during the first general session at LAC on Sunday, March 3rd.  

 

Funding for the Josephine Martin National Policy Fellow is made possible by the Josephine Martin

Endowment Fund at SNF.  The Endowment is still accepting contributions to reach its $75,000

goal.  To date the Endowment has raised approximately $22,000. 

www.schoolnutrition.org/JosephineMartin for more information.

 

 

***************************

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114
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Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org
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279. Forbes: A New York Mom Outsmarts Coke And Pepsi With A Cool Marketing Idea

From: dave@wat-aah.com

To: Donna Martin <dmartin@burke.k12.ga.us>

Sent Date: Feb 14, 2013 13:39:27

Subject: Forbes: A New York Mom Outsmarts Coke And Pepsi With A Cool Marketing

Idea

Attachment:

Hi Donna, 

 

I wanted to share the most recent piece written about WAT-AAH!. 

 

Please let me know how your inventory is doing and if you need another order. 

 

All the best,  

David Wills 

Senior Brand Manager 

WAT-AAH! 

40 W27th St. 3rd Floor  

NY, NY 10001  

212-627-2630  

www.wat-aah.com  
 
 

A New York Mom Outsmarts Coke And Pepsi With A Cool Marketing Idea

                  By:  Avi Dan   

 

New York City is about to crack down on soda but parents still face a challenge: weaning their

children of the sugary stuff. Awareness of childhood obesity is just beginning, and the statistics are

troubling: one in three children are obese and this generation of children is expected to have a

shorter lifespan than their parents. 

 

Non-sugary drinks, like water, are just not cool enough for kids, says Rose Cameron. Between

2005 and 2007, before she launched her WAT-AAH! brand of bottled water for kids, 36 beverages

aimed at the younger demographic were introduced and all of them contained colors or

sweeteners. 

 

"As a mom, I've tried it all, all the tricks," says Cameron, who has two boys aged 13 and 9, "Bribe

them, promise them this or that, put a dash of lemon or orange in the water." Nothing worked.

Cameron, a former advertising executive, decided to bring her branding skills to bear and tried

serving water in a "cute little container." This time her approach stuck. The kids thought that the
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new container was cool. 

 

And that's how Rose Cameron stumbled on an idea that the big soft drink companies missed

altogether: a healthy drink that kids would adopt as cool. She realized that many mothers face the

same dilemma about getting their kids to avoid sugary drinks, but the alternatives were not

appealing to kids. Cameron decided to come up with a water brand for kids, by kids. And in 2008,

the WAT-AAH! brand of water was born. 

 

Cameron gathered her two sons and her partner's children around her dining room table to

discuss the potential for a kid brand. The name WAT-AAH! was born during an informal focus

group after the kids screamed "water", and it sounded like "Wat-aah." The screaming also inspired

the brand's logo, which came from her sons drawing each other with large mouths. Her sons

chose the colors, the style, and the sleek shaped bottle. They even starred in the first commercials

for WAT-AAH! 
 

To read the full article click here!
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280. Re: SNF meeting/Strategic Planning

From: Connie Mueller <muellerc28@gmail.com>

To: Balla, Deborah <DBALLA@schoolnutrition.org>

Cc: sswogger@accutemp.net <sswogger@accutemp.net>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>,

mary.begalle@schwans.com <mary.begalle@schwans.com>,

ami.n.childers@pepsico.com <ami.n.childers@pepsico.com>, Sandra Ford

<fords@manateeschools.net>, Leah Schmidt <leahs@hickmanmills.org>,

Marcia Smith <mlsdls8@aol.com>, Seymour, Danny

<dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Feb 12, 2013 22:22:21

Subject: Re: SNF meeting/Strategic Planning

Attachment:

Deb -- That works for me.  Connie  

 

On Tue, Feb 12, 2013 at 2:44 PM, Balla, Deborah <DBALLA@schoolnutrition.org> wrote:  

This email is being sent by Patti Montague, Acting SNF Executive Director, by Deborah Van

Balen.

 

 

 

Hello Everyone:  

 

I wanted to follow up with you regarding the next in person SNF meeting/Strategic Planning

session.  Can you confirm your availability for our meeting on the following dates:

 

 

San Antonio, Texas, May 5-7, 2013

 

Arrival on Sunday, May 5 for a 2:00 PM – 5:30 PM session

 

All day session on Monday, May 6

 

Half day session on Tuesday, May 7 from 8:00 AM – 11:30 AM

 

 

San Antonio was chosen as this is the location for the Culinary Institute of America (CIA) Healthy

Flavor Healthy Kids conference that starts the afternoon of Tuesday, May 7.  Some of the Board
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members are attending the conference and holding the SNF meeting in advance in San Antonio

would allow people to attend both meetings.

 

 

We have tentatively secured the services of Cynthia Weisner to facilitate the strategic planning

session.  She most recently worked with us on the very successful Education Summit.

 

 

If you can confirm your availability for these dates, we will finalize the meeting so you can make

travel plans.  You can let Deborah know if these dates work for you.  We are currently looking at

hotels near the CIA and will send you information as soon as we have confirmed everything.

 

 

Patti

 

 

 

******************

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114
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Fax:  301-686-3115

 
www.schoolnutrition.org

 

 
 
 
 

--  

Constance G. Mueller, MS, RD, SNS 

1118 E. Monroe St. 

Bloomington, IL  61701 

309.212.7281 
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281. Re: SNF meeting/Strategic Planning 

From: Donna Martin <dmartin@burke.k12.ga.us>

To: sswogger@accutemp.net<sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'muellerc28@gmail.com'<muellerc28@gmail.com>,

Leah Schmidt <leahs@hickmanmills.org>, Sandra Ford

<fords@manateeschools.net>,

ami.n.childers@pepsico.com<ami.n.childers@pepsico.com>, Deborah Balla

<DBALLA@schoolnutrition.org>,

mary.begalle@schwans.com<mary.begalle@schwans.com>

Cc: Danny Seymour <dseymour@schoolnutrition.org>, Julie Abrera

<jabrera@schoolnutrition.org>, Patricia Montague

<PMONTAGUE@schoolnutrition.org>

Sent Date: Feb 12, 2013 15:57:26

Subject: Re: SNF meeting/Strategic Planning 

Attachment: TEXT.htm

It works for me!

 

Donna S. Martin, EdS, RD, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 2/12/2013 3:44 PM >>>

 

This email is being sent by Patti Montague, Acting SNF Executive Director, by Deborah Van

Balen.

 

 

Hello Everyone: 

 

I wanted to follow up with you regarding the next in person SNF meeting/Strategic Planning
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It works for me!

 


Donna S. Martin, EdS, RD, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 2/12/2013 3:44 PM >>>



This email is being sent by Patti Montague, Acting SNF Executive Director, by Deborah Van Balen.


 


 


Hello Everyone:  


 


I wanted to follow up with you regarding the next in person SNF meeting/Strategic Planning session.  Can you confirm your availability for our meeting on the following dates:


 


San Antonio, Texas, May 5-7, 2013


Arrival on Sunday, May 5 for a 2:00 PM - 5:30 PM session


All day session on Monday, May 6


Half day session on Tuesday, May 7 from 8:00 AM - 11:30 AM


 


San Antonio was chosen as this is the location for the Culinary Institute of America (CIA) Healthy Flavor Healthy Kids conference that starts the afternoon of Tuesday, May 7.  Some of the Board members are attending the conference and holding the SNF meeting in advance in San Antonio would allow people to attend both meetings.


 


We have tentatively secured the services of Cynthia Weisner to facilitate the strategic planning session.  She most recently worked with us on the very successful Education Summit.


 


If you can confirm your availability for these dates, we will finalize the meeting so you can make travel plans.  You can let Deborah know if these dates work for you.  We are currently looking at hotels near the CIA and will send you information as soon as we have confirmed everything.


 


Patti


 


 


******************


 


Deborah


 


Deborah Van Balen


Executive Assistant


School Nutrition Association


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3114


Phone:  301-686-3100, ext 114


Toll-Free: 800-877-8822, ext 114


Fax:  301-686-3115


www.schoolnutrition.org


 


TEXT.htm



session.  Can you confirm your availability for our meeting on the following dates:

 

San Antonio, Texas, May 5-7, 2013

Arrival on Sunday, May 5 for a 2:00 PM - 5:30 PM session

All day session on Monday, May 6

Half day session on Tuesday, May 7 from 8:00 AM - 11:30 AM

 

San Antonio was chosen as this is the location for the Culinary Institute of America (CIA) Healthy

Flavor Healthy Kids conference that starts the afternoon of Tuesday, May 7.  Some of the Board

members are attending the conference and holding the SNF meeting in advance in San Antonio

would allow people to attend both meetings.

 

We have tentatively secured the services of Cynthia Weisner to facilitate the strategic planning

session.  She most recently worked with us on the very successful Education Summit.

 

If you can confirm your availability for these dates, we will finalize the meeting so you can make

travel plans.  You can let Deborah know if these dates work for you.  We are currently looking at

hotels near the CIA and will send you information as soon as we have confirmed everything.

 

Patti

 

 

******************

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115

www.schoolnutrition.org
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282. SNF meeting/Strategic Planning 

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: sswogger@accutemp.net <sswogger@accutemp.net>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>,

mary.begalle@schwans.com <mary.begalle@schwans.com>,

ami.n.childers@pepsico.com <ami.n.childers@pepsico.com>, Sandra Ford

<fords@manateeschools.net>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, Leah Schmidt <leahs@hickmanmills.org>, Marcia

Smith <mlsdls8@aol.com>

Cc: Seymour, Danny <dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Feb 12, 2013 15:44:00

Subject: SNF meeting/Strategic Planning 

Attachment:

This email is being sent by Patti Montague, Acting SNF Executive Director, by Deborah Van

Balen.

 

 

 

Hello Everyone:  

 

I wanted to follow up with you regarding the next in person SNF meeting/Strategic Planning

session.  Can you confirm your availability for our meeting on the following dates:

 

 

San Antonio, Texas, May 5-7, 2013

 

Arrival on Sunday, May 5 for a 2:00 PM – 5:30 PM session

 

All day session on Monday, May 6

 

Half day session on Tuesday, May 7 from 8:00 AM – 11:30 AM

 

 

San Antonio was chosen as this is the location for the Culinary Institute of America (CIA) Healthy

Flavor Healthy Kids conference that starts the afternoon of Tuesday, May 7.  Some of the Board

members are attending the conference and holding the SNF meeting in advance in San Antonio

would allow people to attend both meetings.
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We have tentatively secured the services of Cynthia Weisner to facilitate the strategic planning

session.  She most recently worked with us on the very successful Education Summit.

 

 

If you can confirm your availability for these dates, we will finalize the meeting so you can make

travel plans.  You can let Deborah know if these dates work for you.  We are currently looking at

hotels near the CIA and will send you information as soon as we have confirmed everything.

 

 

Patti

 

 

 

******************

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115
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www.schoolnutrition.org
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283. November & December Financials

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: sswogger@accutemp.net <sswogger@accutemp.net>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>, Sandra Ford

<fords@manateeschools.net>, Leah Schmidt <leahs@hickmanmills.org>,

Marcia Smith <mlsdls8@aol.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, ami.n.childers@pepsico.com

<ami.n.childers@pepsico.com>, mary.begalle@schwans.com

<mary.begalle@schwans.com>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Feb 08, 2013 14:31:09

Subject: November & December Financials

Attachment: November 2012 financials for SNF board.pdf
December 2012 for SNF board.pdf

This email is being sent by Patti Montague, Acting SNF Executive Director, by Deborah Van

Balen.

 

 

To:  SNF Board of Directors

 

 

Attached are the SNF November &December Financials.  In January we hired a new accountant

to assist with the Foundations, both SNF and GCNF, and work directly under the SNA Director of

Finance Kimberley Williams.  The outside accountant that we had working for us finished up his

work January 31 and the new accountant, Antoinette Allen has been brought up to speed.  Kim

and Antoinette are reviewing everything in the General Ledger in the efforts to enhance validity

and reliability of the financial information.  Moving forward we will be providing the financials on a

more timely basis and beginning next month will also send a financial analysis each month.

 

 

If you have any questions, please feel free to contact me.

 

 

Patti
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School Nutrition Foundation
Statements of Financial Position


November 30, 2012


Period 4 Period 4
2012 2011


ASSETS


Current Assets
   Cash and Cash Equivalents $3,329,008 $2,454,653
   Accounts Receivable 33,386 20,690
   Prepaid Expenses 683 745


      Total Current Assets 3,363,076 2,476,088


Investments
   Invest in Us 2,574,741 2,454,619
   Special Named Fund 71,826 66,818


     Total Investments 2,646,567 2,521,437


Pledges Receivable 84,040 51,540


Property and Equipment
   Furniture and Fixtures 13,609 17,609
   Accumulated Depreciation (13,407) (16,936)


      Total Property and Equipment 203 673


TOTAL ASSETS $6,093,885 $5,049,738


LIABILITIES AND NET ASSETS


Current Liabilities
   Other Current Liabilities 47,094 47,003
   Due to/(from) SNA 24,737 19,810
   Walmart Grant Payable 2,175,316 554,665
   Deferred Revenue 30,000 20,129


      Total Liabilities 2,277,147 641,606


Net Assets
   Begining Balance 3,720,942 3,665,012
   Current Change in Net Assets 95,797 743,120


      Total Net Assets 3,816,739 4,408,132


TOTAL LIABILITIES AND NET ASSETS $6,093,885 $5,049,738


For Management's Internal Use Only







School Nutrition Foundation
Statement of Activities


For the Four Months Ended November 30, 2012
Summary


YTD Annual Annual
November Actual Budget Budget Last year


2012 FY2013 FY2013 Remaining YTD Actual


REVENUES


Scholarships $86,000 $86,000 100.00%
ANC Special Event 10,000 10,000 100.00%
Grant Administration 7,169 166,735 243,998 77,263 31.67% 936,438
Special Projects 336 (336) 0.00%
Product Sales & Online Education 590 1,861 15,000 13,139 87.59% 1,157
Friends/Annual Fund 25 3,477 12,000 8,523 71.02% 2,613
Friends/Patrons 1,000 81,000 84,000 3,000 3.57% 77,000
Webinars 129,000 129,000 100.00% 60,000
Interest Income 5,275 22,111 90,100 67,989 75.46% 21,479
Other Contributions 6,575 17,110 4,000 (13,110) (327.75%)
Project Management fees 19,931 20,106 175 0.87% 20,318


Total Revenues 20,634 312,562 694,204 381,642 242.43% 1,119,005


EXPENSES


Audit/Account Services 17,100 18,800 26,950 8,150 30.24% 11,550
Board of Directors Expense (305) 1,366 9,000 7,634 84.82% 5,032
Business Insurance 833 4,000 3,167 79.17%
Communications & Marketing 6,850 6,850 100.00%
Consultants & On Line Development 18,000 34,800 30,250 (4,550) (15.04%) 9,200
Depreciation 281 1,000 720 71.95% 187
Dues, Fees & Licenses 95 (95) 0.00% 1,958
Annual Fund Expenses 1,300 1,300 100.00%
General Business Expenses 160 515 1,422 907 63.75% 583
Legal Services 494 (494) 0.00%
Office Equipment/replacement 1,000 1,000 100.00%
Office Supplies 67 826 650 (176) (27.12%) 70
Postage 174 589 700 111 15.79% 147
Professional Fees 3,886 1,500 (2,386) (159.09%) 3,837
Raisers Edge 3,366 3,111 4,500 1,389 30.87% 3,290
Rent 3,181 11,569 33,000 21,431 64.94% 9,023
Salaries & Benefits (Direct) 24,251 84,033 261,173 177,140 67.82% 64,658
Scholarships 100 100 77,500 77,400 99.87%
SNS Internship Program Stipend 2,600 2,600 100.00%
ANC Special Event 4,000 4,000 100.00%
SNA Indirect Costs 8,330 33,980 136,413 102,433 75.09% 39,251
Telephone 174 730 2,900 2,170 74.83% 593
Travel 2,854 5,861 31,000 25,139 81.10% 137
Marketing & Promotion 6,100 6,100 100.00% 2,000
Invest in US Campaign 32,969 65,938 131,876 65,938 50.00% 53,776
Management Fee 19,931 19,910 (21) (0.11%) 20,318
Webinars 19,000 19,000 100.00% 15,000


Total Expenses 110,422 287,739 814,594 526,854 1,388.88% 240,609


Releases from Restrictions (131,876) (131,876) 100.00%


OPERATING SURPLUS/(DEFICIT) ($89,788) $24,823 $11,486 ($13,336) (1,246.45%) $878,396


Investment Gains/(Losses) 13,817 70,974 (70,974) 0.00% (134,516)


CHANGE IN NET ASSETS ($75,971) $95,797 $11,486 ($84,310) (1,246.45%) $743,880


For Management's Internal Use Only





		November 2012 balance sheet

		November 2012 Financial statements
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School Nutrition Foundation
Statements of Financial Position


December 31, 2012


Period 5 Period 5
2012 2011


ASSETS


Current Assets
   Cash and Cash Equivalents $3,246,327 $1,975,184
   Accounts Receivable 29,337 45,073
   Prepaid Expenses 1,558 1,579


      Total Current Assets 3,277,222 2,021,836


Investments
   Invest in Us 2,586,618 2,450,681
   Special Named Fund 72,142 67,272


     Total Investments 2,658,760 2,517,953


Pledges Receivable 34,040 51,540


Property and Equipment
   Furniture and Fixtures 13,609 17,609
   Accumulated Depreciation (13,407) (16,999)


      Total Property and Equipment 203 610


TOTAL ASSETS $5,970,225 $4,591,940


LIABILITIES AND NET ASSETS


Current Liabilities
   Other Current Liabilities 42,094 40,228
   Due to/(from) SNA 56,229 32,592
   Walmart Grant Payable 2,026,184 81,413
   Deferred Revenue 30,000 20,129


      Total Liabilities 2,154,507 174,362


Net Assets
   Begining Balance 3,720,942 3,665,012
   Current Change in Net Assets 94,776 752,566


      Total Net Assets 3,815,718 4,417,578


TOTAL LIABILITIES AND NET ASSETS $5,970,225 $4,591,940


For Management's Internal Use Only







School Nutrition Foundation
Statement of Activities


For the Five Months Ended December 31, 2012
Summary


YTD Annual Annual
December Actual Budget Budget Last year


2012 FY2013 FY2013 Remaining YTD Actual


REVENUES


Scholarships $86,000 $86,000 100.00%
ANC Special Event 10,000 10,000 100.00%
Grant Administration 22,169 188,904 243,998 55,094 22.58% 960,822
Special Projects 336 (336) 0.00%
Product Sales & Online Education 620 2,481 15,000 12,519 83.46% 9,409
Friends/Annual Fund 782 4,259 12,000 7,741 64.51% 2,686
Friends/Patrons 2,000 83,000 84,000 1,000 1.19% 81,000
Webinars 15,000 15,000 129,000 114,000 88.37% 90,000
Interest Income 28,443 50,555 90,100 39,545 43.89% 44,376
Other Contributions 1,750 18,860 4,000 (14,860) (371.50%)
Project Management fees 19,931 20,106 175 0.87% 20,318


Total Revenues 70,764 383,326 694,204 310,878 133.37% 1,208,611


EXPENSES


Audit/Account Services 850 19,650 26,950 7,300 27.09% 18,600
Board of Directors Expense 1,366 9,000 7,634 84.82% 5,032
Business Insurance 1,225 2,058 4,000 1,942 48.54% 1,167
Communications & Marketing 6,850 6,850 100.00%
Consultants & On Line Development 4,000 38,800 30,250 (8,550) (28.26%) 11,300
Depreciation 281 1,000 720 71.95% 249
Dues, Fees & Licenses 95 (95) 0.00% 1,958
Annual Fund Expenses 1,300 1,300 100.00%
General Business Expenses 43 558 1,422 864 60.75% 664
Legal Services 494 (494) 0.00%
Office Equipment/replacement 1,000 1,000 100.00%
Office Supplies 149 975 650 (325) (50.02%) 367
Postage 153 743 700 (43) (6.10%) 170
Professional Fees 3,905 7,791 1,500 (6,291) (419.41%) 7,609
Raisers Edge 3,111 4,500 1,389 30.87% 3,290
Rent 2,679 14,248 33,000 18,752 56.82% 11,378
Salaries & Benefits (Direct) 21,430 105,463 261,173 155,710 59.62% 80,526
Scholarships 100 77,500 77,400 99.87%
SNS Internship Program Stipend 2,600 2,600 100.00%
ANC Special Event 4,000 4,000 100.00%
SNA Indirect Costs 8,330 42,311 136,413 94,102 68.98% 49,063
Telephone 79 809 2,900 2,091 72.11% 658
Travel 1,614 7,475 31,000 23,525 75.89% 137
Marketing & Promotion 6,100 6,100 100.00% 2,000
Invest in US Campaign 65,938 131,876 65,938 50.00% 53,776
Management Fee 19,931 19,910 (21) (0.11%) 20,318
Webinars 15,000 15,000 19,000 4,000 21.05% 30,000


Total Expenses 59,457 347,197 814,594 467,397 924.46% 298,262


Releases from Restrictions (131,876) (131,876) 100.00%


OPERATING SURPLUS/(DEFICIT) $11,307 $36,129 $11,486 ($24,643) (891.09%) $910,349


Investment Gains/(Losses) (12,328) 58,647 (58,647) 0.00% (157,023)


CHANGE IN NET ASSETS ($1,021) $94,776 $11,486 ($83,289) (891.09%) $753,326


For Management's Internal Use Only





		December 2012 Balance sheet

		December 2012 Financial Statements



December 2012 for SNF board.pdf



 

 

**************

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org
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284. SNF Mail Ballot - Committee Appointments

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: sswogger@accutemp.net <sswogger@accutemp.net>,

dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>,

mary.begalle@schwans.com <mary.begalle@schwans.com>,

ami.n.childers@pepsico.com <ami.n.childers@pepsico.com>, Sandra Ford

<fords@manateeschools.net>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, Leah Schmidt <leahs@hickmanmills.org>, Marcia

Smith <mlsdls8@aol.com>

Cc: Seymour, Danny <dseymour@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>

Sent Date: Feb 04, 2013 15:28:46

Subject: SNF Mail Ballot - Committee Appointments

Attachment: Revised Scholarship Chair and Committee Appointments Action Item.docx
Scholarhsip Committee Vacancy Mail Ballot.doc

This email is being sent by Patti Montague, Acting SNF Executive Director, by Deborah Van

Balen.

 

 

 

To:  SNF Board of Directors:

 

 

Thank you to all of you for sending your availability for the next SNF meeting.  We are looking at

the dates and will get back to you as soon as possible so you can put the dates on your calendar.

 

 

In other business, attached is a revised action item and mail ballot for the nominees to the SNF

Scholarship Committee.  This item was discussed at the December 17th  board meeting.  The

three nominees have been contacted and are interested in serving on the committee.

 

 

Please take a moment to review and both and return your completed ballot by Close Of Business,

Wednesday, February 6th to Deborah.  If you have any questions or need additional information,

please do not hesitate to let me know.

 

 

The SNA/USDA/NFSMI Education Summit is being held today and tomorrow.  Scott Swogger will

be representing SNF during the two day meeting and Julia and I are representing as staff.  We are
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		TOPIC: Appointment of SNF Scholarship Chair & Committee

		DATE:  1/31/2013



		

		



		RECOMMENDED ACTION:  Approve the following individuals for the SNF Scholarship vacant committee positions.  

	

· Karen Johnson – SNA Past president – 3 year term (2013-2016)

· Gail Jones – SNF Scholarship Past Recipient – 3 year term (2013-2016)

· JoAnne Kinsey – member at large – 1 year term – 2013-2014







		BACKGROUND INFORMATION:  



		







1. Has this subject appeared in previous Board Minutes?		X Yes		 No

       December 17, 2012 meeting minutes – Board discussion of filling Scholarship Committee vacancies and agreement that potential nominees would be contacted by SNF board members to determine interest in serving.  As soon as potential nominees agreed to serve, SNF board would vote via mail ballot to fill the vacancies on the scholarship committee.



2. Does this action align with SNF’s Strategic Plan?			X Yes		 No	    NA

       If yes, how does it align with SNF’s Strategic Plan?



3. Check the SNF documents, if any, that deal with this subject? (cite page and section, if possible)

X Bylaws/Standing Rules	X Policy Manual	 Procedures Manual       Strategic Plan



Will passing this motion require a change to any of the above documents?	 Yes		X No

	.

4. Is this action item controversial in any way?		 Yes		X No



If yes, to whom potentially?  

	

5. If this action passes, will it impact SNF’s financials? 			 Yes		X No

If yes, this year’s budget,  next year’s budget,   beyond next year.



6. If new product or service is new revenue projections and total estimated costs for proposed new product or service attached with this proposed action?     Yes	 No	     X NA





		NEW REVENUE PROJECTIONS:



		 N/A



		TOTAL ESTIMATED COST:   



		N/A





		IMPLEMENTATION DATE:   



		

Immediately



		[bookmark: _GoBack]RATIONALE/BENEFIT TO SNF OF PROPOSED ACTION:



		 Benefits SNA members by providing scholarships.





		EXISTING POLICY/PRACTICE:



		 SNF Board of Directors approves and appoints committee members and chair.





		  

FORM SUBMITTED BY: 

		 Scott Swogger, SNF Chair



		

DATE:

		1/31/13



		

ACTION TAKEN:

 Approve

 Disapprove

 Table, Until ____________

 Withdraw

 Abstain, By _____________



		

MOTION MADE BY:_________________________



SECONDED BY:______________________________







		

RATIONALE FOR DISAPPROVE/WITHDRAW:



		













The form should include critical information on the rationale or fact base for the proposed action, ideas for implementation, timeline, relation to the Strategic Plan, total cost and impact on the budget. 



image1.jpeg



Revised Scholarship Chair and Committee Appointments Action Item.docx
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BOARD OF DIRECTORS


SNF Scholarship Committee Vacancies Mail Ballot

Please choose only one option below

I cast my vote to APPROVE the SNF Scholarship Committee nominees.



I cast my vote AGAINST the SNF Scholarship Committee nominees.

______________________________________________________ ___ (Signature)


___     ______________________________________ 

       (Printed Name)


_____________        ____________________________________________ (Date)


Please return the ballot to Deborah Van Balen via email at dvanbalen@schoolnutrition.org  or fax at 301/686-3115 

by Close of Business on Wednesday, February 6, 2013

Scholarhsip Committee Vacancy Mail Ballot.doc



looking forward to good discussion and how our organizations can work more closely together to

meet the needs of SNA members and the child nutrition committee.  We will update you after the

conclusion of the summit.

 

 

Patti

 

 

***************

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org
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285. RE: SNF Updates and In Person Meeting - Dates for Consideration

From: Childers, Ami N {FLNA} <Ami.N.Childers@pepsico.com>

To: Connie Mueller <muellerc28@gmail.com>, Balla, Deborah

<DBALLA@schoolnutrition.org>

Cc: mary.begalle@schwans.com <mary.begalle@schwans.com>,

sswogger@accutemp.net <sswogger@accutemp.net>, Leah Schmidt

<leahs@hickmanmills.org>, Sandra Ford <fords@manateeschools.net>,

Marcia Smith <mlsdls8@aol.com>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Jan 24, 2013 05:59:49

Subject: RE: SNF Updates and In Person Meeting - Dates for Consideration

Attachment:

Week of May6-10 work best for me as well.

 

From: Connie Mueller [mailto:muellerc28@gmail.com]  

Sent: Wednesday, January 23, 2013 8:46 PM 

To: Balla, Deborah 

Cc: mary.begalle@schwans.com; sswogger@accutemp.net; Childers, Ami N {FLNA}; Leah

Schmidt; Sandra Ford; Marcia Smith; dmartin@burke.k12.ga.us; Montague, Patricia; Abrera, Julie;

Seymour, Danny 

Subject: Re: SNF Updates and In Person Meeting - Dates for Consideration

 

Deborah -- May 6 to 8 would work for me as well.  The first week does not work for me.  Connie

 

 

Constance G. Mueller, MS, RD, SNS

1118 E. Monroe St.

Bloomington, IL  61701

309.212.7281

 

On Tue, Jan 22, 2013 at 12:51 PM, Balla, Deborah <DBALLA@schoolnutrition.org> wrote:

This email is being sent on behalf of Patti Montague, School Nutrition Foundation Acting Executive

Director, by Deborah Van Balen.

 

 

Hello and Happy New Year.
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I wanted to update you on a few things and have you check your schedules for a time that works

for an in person meeting at SNF.

 

Updates

The Josephine Martin Endowment Fund continues to grow.  We reached the $21,000 mark over

the holiday break.  We are receiving applications for the first Josephine Martin National Policy

Fellow at LAC.  We will be introducing the recipient at LAC in early March.

 

The scholarship programs will be opening in early February 2013.

 

The SNA/USDA/NFSMI Education summit will be held February 3-5 at the SNA offices.  We are

looking forward to a productive few days and will report back to the board after the summit.  Scott

will be attending, representing SNF along with Julie and myself on the staff side.

 

Webinar Wednesdays are back for the Spring 2013.  SNF continues to update the webinar page

as programs are finalized.

 

The breakfast in the classroom project continues to do well.  The partnership is closer to signing

with the ninth and tenth districts for the project.

 

In person meeting

 

Please review the following sets of dates for your availability.  Please let Deborah Van Balen know

what dates work for in person meeting here at SNA/SNF.

 

Date Range 1:

Wednesday, April 24 – Friday, April 26

 

Date Range 2:

Week of May 6-10

 

As always, if you have any questions or need additional information, please let me know.

 

Patti

 

**********

 

 

Deborah
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Deborah Van Balen

Executive Assistant

School Nutrition Association

120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115
www.schoolnutrition.org

 
 
 

 

-- 
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286. Re: SNF Updates and In Person Meeting - Dates for Consideration

From: Connie Mueller <muellerc28@gmail.com>

To: Balla, Deborah <DBALLA@schoolnutrition.org>

Cc: mary.begalle@schwans.com <mary.begalle@schwans.com>,

sswogger@accutemp.net <sswogger@accutemp.net>,

ami.n.childers@pepsico.com <ami.n.childers@pepsico.com>, Leah Schmidt

<leahs@hickmanmills.org>, Sandra Ford <fords@manateeschools.net>,

Marcia Smith <mlsdls8@aol.com>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, Montague, Patricia

<PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Jan 23, 2013 20:46:28

Subject: Re: SNF Updates and In Person Meeting - Dates for Consideration

Attachment:

Deborah -- May 6 to 8 would work for me as well.  The first week does not work for me.  Connie 
 
 

Constance G. Mueller, MS, RD, SNS 

1118 E. Monroe St. 

Bloomington, IL  61701 

309.212.7281 
 

On Tue, Jan 22, 2013 at 12:51 PM, Balla, Deborah <DBALLA@schoolnutrition.org> wrote:  

This email is being sent on behalf of Patti Montague, School Nutrition Foundation Acting Executive

Director, by Deborah Van Balen.

 

 

 

Hello and Happy New Year.

 

 

I wanted to update you on a few things and have you check your schedules for a time that works

for an in person meeting at SNF.

 

 

Updates

 

The Josephine Martin Endowment Fund continues to grow.  We reached the $21,000 mark over

the holiday break.  We are receiving applications for the first Josephine Martin National Policy

Fellow at LAC.  We will be introducing the recipient at LAC in early March.
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The scholarship programs will be opening in early February 2013.

 

 

The SNA/USDA/NFSMI Education summit will be held February 3-5 at the SNA offices.  We are

looking forward to a productive few days and will report back to the board after the summit.  Scott

will be attending, representing SNF along with Julie and myself on the staff side.

 

 

Webinar Wednesdays are back for the Spring 2013.  SNF continues to update the webinar page

as programs are finalized.

 

 

The breakfast in the classroom project continues to do well.  The partnership is closer to signing

with the ninth and tenth districts for the project.

 

 

In person meeting

 

 

Please review the following sets of dates for your availability.  Please let Deborah Van Balen know

what dates work for in person meeting here at SNA/SNF.

 

 

Date Range 1:

 

Wednesday, April 24 – Friday, April 26

 

 

Date Range 2:

 

Week of May 6-10

 

 

As always, if you have any questions or need additional information, please let me know.

 

 

Patti
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**********

 

 

 

Deborah

 

 

Deborah Van Balen

 

Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 
 
 
 

--  
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287. Report on Sponsorship

From: Patricia Babjak <PBABJAK@eatright.org>

To: Becky Dorner <becky@beckydorner.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith  <easaden@aol.com>, Ethan A.

Bergman <bergmane@cwu.edu>, Evelyn Crayton <craytef@auburn.edu>,

Glennacac@aol.com <Glennacac@aol.com>, Joe Derochowski

<joe.derochowski@nielsen.com>, Linda Farr  <linda.farr@me.com>, Lucille

Beseler  <lbeseler_fnc@bellsouth.net>, Marcia Kyle

<bkyle@roadrunner.com>, Margaret Garner <mgarner@cchs.ua.edu>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Sandra Gill  <sandralgill@comcast.net>, Sylvia

Escott-Stump <escottstumps@ecu.edu>, Trisha Fuhrman

<nutrisha50@earthlink.net>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Ulric Chung

<UChung@eatright.org>, Chris Reidy <CREIDY@eatright.org>, Susan Burns

<Sburns@eatright.org>, Alison Steiber <ASteiber@eatright.org>, Doris Acosta

<dacosta@eatright.org>, Karen Lechowich <KLechowich@eatright.org>

Sent Date: Jan 23, 2013 13:22:46

Subject: Report on Sponsorship

Attachment: Screen shot 2013-01-23 at 4.40.18 AM.PNG
AND_Corporate_Sponsorship_Report.pdf
Report Questions Nutrition Group’s Use of Corporate Sponsors -
NYTimes.c....pdf

You have probably seen that Michele Simon this morning released her report on the Academy’s

corporate sponsorship program and an article on the program has appeared in today’s New York

Times. Copies of the report and the Times article are attached to this email. This is the report and

article that we discussed in our January 18 email to you.

 

 

As we anticipated, the report is a mixture of facts – most of which were obtained from publicly

accessible pages on the Academy’s website – and opinion and speculation on Ms. Simon’s part. 

 

There is one indisputable fact in the report about the Academy's sponsorship program: We have

one. The majority of the report consists of these publicly available facts filtered through Ms.

Simon’s opinions, many of which she has previously written about. She is of course entitled to her

opinions.
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And Now a Word
From Our 
Sponsors


Are America’s
Nutrition Professionals


in the Pocket of Big Food?


Michele Simon


JANUARY
2013







And Now a Word From Our Sponsors  1


By any measure, the nation is currently 
suffering from an epidemic of diet-
related health problems. According to 
the U.S. Centers for Disease Control 
and Prevention,1 chronic diseases – such 
as heart disease, stroke, cancer, and 
diabetes – “are among the most common, 
costly, and preventable of all health 
problems.” 


Against this backdrop, we must ask: what 
is the role of the Academy of Nutrition 
and Dietetics (AND)—the nation’s largest 
association of nutrition professionals—in 
preventing or at least stemming the tide 
of diet-related health problems? What 
responsibility does this influential group 
of registered dietitians bear to be a 
leading advocate for policy changes to 
make eating healthfully more accessible? 
Does forming partnerships with the food 
industry compromise such a group’s 
credibility? And what does the food 
industry gain from such partnerships?


Why does it matter? As this report 
will show, the food industry’s deep 
infiltration of the nation’s top nutrition 
organization raises serious questions not 
only about that profession’s credibility, 
but also about its policy positions. The 
nation is currently embroiled in a series 
of policy debates about how to fix our 
broken food system. A 74,000-member 
health organization has great potential 
to shape that national discourse – for 
better and for worse.


Findings:


• Beginning in 2001, AND listed 10 food 
industry sponsors; the 2011 annual report 
lists 38, a more than three-fold increase. 


• The most loyal AND sponsor is the 
National Cattleman’s Beef Association, for 
12 years running (2001-2012).


• Processed food giants ConAgra and 
General Mills have been AND sponsors for 
10 of the last 12 years. 


• Kellogg and the National Dairy Council have 
been AND sponsors for 9 of the last 12 years.


• Companies on AND’s list of approved 
continuing education providers include 
Coca-Cola, Kraft Foods, Nestlé, and PepsiCo.


• Among the messages taught in Coca-Cola-
sponsored continuing education courses are: 
sugar is not harmful to children;  aspartame 
is completely safe, including for children over 
one year; and the Institute of Medicine is too 
restrictive in its school nutrition standards.


• At AND’s 2012 annual meeting, 18 
organizations – less than five percent of 
all exhibitors – captured 25 percent of the 
total exhibitor space. Only two out of the 18 
represented whole, non-processed foods. 


• Based on square footage, only about 12 
percent of the expo floor was taken up by 
fruit and vegetable vendors, using AND’s 
own generous classification. 


• The AND Foundation sells “nutrition 
symposia” sponsorships for $50,000 at the 
annual meeting. In 2012, Nestlé presented a 
session on “Optimal Hydration.” 


Executive Summary
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• The Corn Refiners Association (lobbyists 
for high fructose corn syrup) sponsored 
three “expo impact” sessions at the AND 
2012 annual meeting.


• Roughly 23 percent of annual meeting 
speakers had industry ties, although most 
of these conflicts were not disclosed in the 
program session description.


• In an independent survey, 80 percent 
of registered dietitians said sponsorship 
implies Academy endorsement of that 
company and its products.


• Almost all RDs surveyed (97 percent) 
thought the Academy should verify that a 
sponsor’s corporate mission is consistent with 
that of the Academy prior to accepting them.


• A majority of RDs surveyed found three 
current AND sponsors “unacceptable.” 
(Coca-Cola, Mars, and PepsiCo.)


• The AND lobbying agenda reveals 
mostly safe issues benefiting registered 
dietitians. To date, AND has not supported 
controversial nutrition policies that might 
upset corporate sponsors, such as limits on 
soft drink sizes, soda taxes, or GMO labels.


• AND’s sponsors and their activities appear 
to violate AND’s own sponsorship guidelines. 


• In 2011, AND generated $1.85 million in 
sponsorship revenue, which represents 
about 5% the total revenue. This is down 
from 9% in both 2010 and 2009.


• For the AND Foundation, corporate 
contributions were the single largest source 
of revenue in 2011: $1.3 million out of a total 
of $3.4 million or 38 percent. 


• In 2011, the AND Foundation reported 
more than $17 million in net assets, more 
than six times its expenses for that year.


Recommendations


1) Greater Transparency: AND should make 
more details available to the public (or at 
least to members) regarding corporate 
sponsorship—far beyond what it currently 
provides in its annual reports.


2) Request Input from Membership: Trade 
group policies should reflect the desires of 
its members. Many RDs object to corporate 
sponsorship but don’t know how to make 
their voices heard.


3) Meaningful Sponsorship Guidelines: 
AND should implement much stronger and 
more meaningful sponsorship guidelines, 
possibly looking to the Hunger and 
Environmental Nutrition Dietetic Practice 
Group’s stricter guidelines as a model.


4) Reject Corporate-Sponsored 
Education: AND should reject outright 
corporate-sponsored continuing 
education, as well as corporate-sponsored 
education sessions at its annual meeting. 
AND should also consider placing more 
distance between its credentialing arm and 
the main organization.  


5) Increased Leadership on Nutrition 
Policy: In recent years, AND’s leadership 
has taken important steps to improve 
its policy agenda and create a positive 
presence in Washington. However, while 
the staff in the D.C. office is lobbying on 
behalf of AND’s membership, “education 
sessions” are being taught to RDs by Coke 
and Hershey’s. This disconnect will continue 
to undermine AND’s credibility on critical 
policy issues until the conflicts are resolved.
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Introduction


By any measure, the nation is currently 
suffering from an epidemic of diet-
related health problems. According to 
the U.S. Centers for Disease Control and 
Prevention, 1 chronic diseases – such 
as heart disease, stroke, cancer, and 
diabetes – “are among the most common, 
costly, and preventable of all health 
problems.” The numbers are stunning: 
133 million Americans – almost half of 
all adults – have at least one of these 
chronic diseases, which cause seven out 
of 10 deaths each year. In addition to 
factors such as smoking and excessive 
alcohol consumption, poor diet plays a 
major causal role in chronic disease.


There is also irrefutable evidence that 
the food industry’s incessant marketing 
of unhealthy foods, especially to 
children, is at least partly to blame for 
America’s poor eating habits. It’s nearly 
impossible for “eat healthy” messages 
to compete with an industry that spends 
billions of dollars a year marketing 
“dollar menu meals” to adults and Happy 
Meals to children.


Against this backdrop, we must ask: what 
is the role of the Academy of Nutrition 
and Dietetics—the nation’s largest 
association of nutrition professionals—
in preventing or at least stemming the 
tide of diet-related health problems? 
What responsibility does this influential 
group of registered dietitians bear to be 


a leading advocate for policy change to 
make eating healthfully more accessible? 
Does forming partnerships with the food 
industry compromise such a group’s 
credibility? And what does the food 
industry gain from such partnerships?


Formed in 1917, the American Dietetic 
Association changed its name in 2012 
to the Academy of Nutrition of Dietetics 
(AND). The organization’s 74,000 
members are mostly registered dietitians 
(RDs), among other health and nutrition 
professionals. (It’s incorporated as a 
501(c)(6), the IRS tax designation for 
“business league” or trade group.) 
The organization’s stated mission 
is “empowering members to be the 
nation’s food and nutrition leaders;” 
and its vision is: “optimizing the nation’s 
health through food and nutrition.”2 The 
group seems to do well financially. In 
2011, AND enjoyed close to $34 million 
in revenues, from a mix of membership 
dues, sponsorships, and other sources.3


Controversy surrounding the group’s 
relationship with the food industry is 
hardly new. In 1995, New York Times 
reporter Marian Burros wrote about 
criticisms of the group for taking funding 
from industry groups such as the 
Sugar Association, the Meat Board, and 
companies such as McDonald’s, Coca-
Cola, and Mars.4 According to Burros: 
“Nothing negative is ever included in 
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materials produced by the association, 
a fact that critics attribute to its link to 
industry.” In that same article, veteran 
sustainable food advocate and Columbia 
University Professor Joan Gussow noted 
that giving money to registered dietitians 
is how industry silences its critics. 


In her seminal 2002 book, Food 
Politics, New York University Professor 
Marion Nestle documented the 
American Dietetic Association’s (its 
name then) troubling ties to the food 
industry. For example, Nestle cited 
a 1993 collaboration between ADA 
and McDonald’s to develop “Food 
FUNdamentals” Happy Meal toys as part 
of a shared “commitment to nutrition 
education.”5 Equally worrisome, Nestle 
found industry advertisements in the 


ADA journal, along with a 20-page 
“educational” insert from the Dannon 
Institute in the April 2000 issue.6


Little has changed since then—except 
that things have gotten even worse. As 
this report will show, the food industry’s 
deep infiltration of the nation’s top 
nutrition organization—the Academy 
of Nutrition of Dietetics—raises serious 
questions not only about that profession’s 
credibility, but also about its policy 
positions. The nation is currently 
embroiled in major debates and disputes 
about how to fix our broken food system, 
from agricultural subsidies to GMO 
labeling to marketing to children. A 
74,000-member health organization has 
great potential to shape that national 
discourse – for better and for worse.
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A Decade of Loyal Food Industry Sponsors


An examination of AND annual reports 
from 2001 to 2011 reveals a sharp rise in 
the number of food industry sponsors. 
Beginning in 2001, AND listed 10 food 
industry sponsors. The 2011 annual 
report listed 38, a more than three-fold 
increase. Although in later years some 
companies are listed more than once 
for different forms of sponsorship, the 
figures suggest a marked increase in 
sponsorship opportunities. (See table.)


According to an article published in the 
Journal of Hunger and Environmental 


Nutrition, the Academy implemented 
a new corporate relations sponsorship 
program in 2007, including “partners” for 
the first time, which confers an ongoing 
relationship, sometimes over several years.7 
The first Academy partners were Aramark, 
GlaxoSmithKline Consumer Healthcare, 
the National Dairy Council, and Unilever, 
with PepsiCo and Coca-Cola Company 
becoming partners shortly thereafter.


Certain food companies and industry 
trade groups have become especially 
loyal sponsors over the years, suggesting 


TABLE 1: Number of food company / trade group
sponsors of AND over 10 years
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a deeper relationship of cooperation 
and influence. The top loyalty prize 
goes to the National Cattlemen’s Beef 
Association, which has sponsored 
AND for the past 12 years (2001-2012). 
NCBA is a large and powerful lobbying 
organization representing the nation’s 
beef producers. Most notoriously, NCBA 
has flexed its lobbying muscle over 
the years to influence federal nutrition 
guidelines to ensure that beef remains a 
dietary staple.8  


Other loyal AND sponsors include 
processed food giants ConAgra, General 
Mills (for 10 of past 12 years), and 
Kellogg, along with the marketing group, 
the National Dairy Council, each listed for 
nine of the past 12 years. 


Over the past five years, AND’s most 
loyal Academy Partners (for all five years) 
have been Aramark, Coca-Cola, and 
the National Dairy Council. During that 
period, the following companies were 
listed as either “Partners” or “Premier 
Sponsors:” PepsiCo, Kellogg, Mars, 
General Mills, and Abbott Nutrition. 


On its promotional web page where 
AND solicits corporate sponsorships, 
the group offers its justification for 
these relationships: “We think it’s 
important for us to be at the same table 
with food companies because of the 
positive influence that we can have on 
them.”9 They continue: 


For the Academy, relationships with outside 
organizations are not about promoting 


Academy Sponsors 2001-2012


12 years 10 years 10 years 9 years 9 years


Academy Partners 2008-2012


Partners or Premier Sponsors 2008-2012


TABLE 2: Most Loyal Corporate Sponsors
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companies’ products; they are about 
creating nutrition messages that people can 
understand and act upon to improve their 
health and that of their families.


The top level of corporate sponsorship, 
“Academy Partner,” garners a nice 
collection of perks, mostly buying 
access to educate nutrition professionals 
on how their particular products are 
conducive to a healthy lifestyle.10 For 
example, partners can co-sponsor “all 
Academy Premier Events,” conduct a 
90-minute educational presentation at 
AND’s annual meeting, and host either a 
culinary demo or media briefing also at 
the annual meeting. 


Partner status also confers this benefit: 
“The right to co-create, co-brand 
an Academy-themed informational 
consumer campaign.” Examples include 
the Coca-Cola “Heart Truth Campaign,” 
which involves fashion shows of women 
wearing red dresses and is also promoted 
by the federal government.11 


Another instance of partner/sponsor co-
branding is the National Dairy Council’s 
“3-Every-Day of Dairy Campaign,” which 
is a marketing vehicle for the dairy 
industry disguised as a nutrition program.
The partnership consists of several 
fact sheets that bear the AND logo, 
demonstrating the value of the group’s 
seal of approval.12 The National Dairy 
Council does not disclose that they paid 
for the right to use the AND logo. 


It’s important to view these materials as 
opportunities for positive and free publicity 
under the guise of “education” for both 
RDs and consumers. Dietitians working 
in clinical settings or as independent 
practitioners are an important vehicle 
through which many consumers become 
educated on how to eat healthfully. By 
putting its seal of approval on materials 
developed by Coca-Cola and the National 
Dairy Council, the Academy is sending a 
strong message that these are legitimate 
sources of health and nutrition information, 
using its members to then educate the 
general public. In reality, these materials 
are little more than public relations 
messages for food companies and trade 
associations to sell more products.


PAST ACADEMY PRESIDENT SYLVIA ESCOTT-STUMP 
AT COCA-COLA HEART TRUTH CAMPAIGN EVENT
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The Best Nutrition Education 
Money Can Buy


One of the most important ways that 
food companies promote themselves 
to RDs is through the Academy’s 
credentialing agency, the Commission 
on Dietetic Registration (CDR). The 
agency, housed within AND, oversees 
the credentialing process for RDs 
and numerous other credentials 
and awards. The CDR also approves 
“accredited providers” for Continuing 
Profession Education” (CPE) for RDs.13


To teach RDs, one must pay a $250 
non-refundable application fee, along 
with an annual $300 “maintenance 
fee.” The AND Commission promotes 
the “benefits” of becoming an 
accredited provider of CPE by 
emphasizing “marketing opportunities” 
such as exposure to Academy 
members, promotion of CPE activities, 
and being listed on the Commission’s 
website.14 Judging from the list of 
providers, (about 200) quite a few food 
companies are taking advantage of 
this opportunity—including Coca-Cola, 
Kraft, Nestlé, and PepsiCo, often under 
the guise of the company’s “institute.”15


Accredited continuing education 
providers include:


•	General	Mills	Bell	Institute	for		 	
 Health and Wellness


•	Calorie	Control	Council		 	 	
 [industry group]


•	ConAgra	Foods	Science	Institute


•	Coca-Cola	Company	Beverage	Institute		
 for Health and Wellness


•	 Institute	of	Food	Technologists		 	
 [leaders tied to industry]


•	 International	Food	Information	Council		
 Foundation [industry group]


•	Kraft	Foods	Global


•	National	Pasteurized	Eggs	


•	Nestlé	HealthCare	Nutrition


•	PepsiCo	Nutrition


The following continuing education 
session is available for purchase by 
RDs directly from AND’s website: 
Restaurant Menu Labeling: Impact 
on the Environment of Nutrition and 
Dietetics.16 The two presenters are from 
the National Restaurant Association, 
the powerful lobbying organization for 
the restaurant industry, which fought 
for decades against menu labeling; 
thus having them present on this topic 
seems especially disingenuous. 


Also available are two sessions 
presented by the public relations 
group, International Food Information 
Council, which only puts out 
information that favors its food 
industry members and funders: 


• Agricultural and Food Production 
Practices17 


• Translating the 2010 Dietary Guidelines 
to Consumer Acceptance and Action.18
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Industry-spun Science is Not 
Continuing Education 


Allowing industry representatives 
to provide continuing education is 
problematic on several levels. For 
example, the food industry is not in the 
education business: it’s in the selling-
more-food business. Just because Coca-
Cola and Hershey’s launch their own 
branded “institutes” does not change this 
reality. Likewise, inventing a group called 
a “council” 
does not 
automatically 
mean your 
information is 
science-based.


The point of 
continuing 
education is to 
keep nutrition 
professionals 
abreast of 
their field’s 
cutting-edge 
research and 
other trends. 
The food 
industry does 
not monitor 
research: they select it; they spin it; and at 
times, fund it to get favorable outcomes. 
Often these companies rely on outside 
“experts” to teach their sponsored 
webinars, but while these instructors give 
the illusion of objectivity, the information 
can still be biased. Coca-Cola is not 
going to select (and pay) an expert 
who has anything bad to say about 
their products. These experts are hand-
picked by companies precisely because 


the messages they bring are in line with 
corporate goals to sell more. As a result, 
RDs are getting a very biased education 
on numerous critical health issues. 


For example, Ronald Kleinman is an 
MD who teaches continuing education 
webinars for Coca-Cola. From a quick 
look at his bio, his credentials are 
impressive: professor at Harvard, chief 
physician at Massachusetts General 
Hospital, etc.19 But his resume also reads 


like a who’s 
who of the 
corporate 
food industry. 
In addition to 
Coca-Cola, 
Dr. Kleinman 
consults for 
Burger King 
and General 
Mills. Kleinman 
was also 
tapped by 
Monsanto 
last fall to be 
one of the 
numerous 
“experts” 
speaking 
out against 


Proposition 37 in California, which would 
have required labeling of genetically-
engineered food in that state.20 


Then it may not be surprising that one 
take-away message from his Coke-
sponsored seminar is how sugar is just 
fine for our kids. The goal was to assuage 
parents’ concerns about sugar’s impact 
on their children. He dismissed such 
ideas as being (in his words) “urban 


SLIDE FROM CONTINUING EDUCATION WEBINAR ON “BUILDING BETTER 
BONE HEALTH” SPONSORED BY GENERAL MILLS, MAKER OF KIX, YOPLAIT.21
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myths” and “misconceptions.” Because 
the message is coming from a well-
credentialed MD, it carries weight; but 
that message was still bought and paid 
for by Coca-Cola. (See Table 2, p. 11.)


What’s Missing from    
RD Continuing Education?


Equally concerning, if RDs are getting 
their continuing education units from 
the food industry, what messages are 
they missing? Coca-Cola or General 
Mills are not going to sponsor sessions 
on the harmful impacts of marketing to 
children despite the numerous studies 
demonstrating the connection. Nor will 
they hire a scientist to explain why excess 
sugar consumption raises the risk of 
heart disease, despite that growing body 
of evidence. Where else, other than their 
own trade group’s approved providers, 
will RDs get exposed to such information 


while getting continuing education 
credits they need to further their career? 
Moreover, most of industry’s sessions are 
free, thereby furthering the RD’s incentive 
to choose these over other options. 


Also, these companies not only have 
their own large budget for marketing 
these sessions, but also gain access to 
70,000-plus RDs on AND’s email list. By 
comparison, an advocacy group such as 
the Institute for Agriculture and Trade 
Policy, which does excellent webinars, 
does not have such access; as a result 
most RDs don’t know about them. 


Finally, the messages being conveyed 
through the continuing education system 
by definition have the Academy stamp 
of approval. In fact, in some sessions, the 
Academy is cited as an authority on the 
issue being discussed, thereby closing 
the loop on corporate-sponsored public 
relations disguised as science.
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Addressing Questions About Aspartame and Stevia Sweeteners
Presenters:	Bernadene	Magnuson	and	Marianella	Herrera	


Coke-friendly messages:


•	 Aspartame	is	completely	safe,	including	for	children	over	one	year


•	 Aspartame	allows	enjoyment	of	sweet	taste	without	raising	blood	sugar	levels


•	 Aspartame	and	stevia	can	help	with	weight	loss


Understanding Americans’ Approach to Weight Management
Presenters: Adam Drewnowski and Robyn Flipse 


Coke-friendly messages:


•	 Low-calorie	sweeteners	(LCS)	do	not	overstimulate	taste	receptors,	provoke	hunger,			
cause overeating, or increase body weight


•	 Use	of	LCS	may	be	index	of	healthier	diets	(“Diet	soda	consumers	had	better	diets!”)


•	 LCS	intake	reduces	total	calories	consumed	and	improves	palatability	of	foods


Children’s Dietary Recommendations
Presenter:	Robert	Kleinman


Coke-friendly messages:


•	Majority	of	studies	have	not	found	link	between	sugar	and	behavior	in	children		 	
 Despite the evidence, parents continue to believe sugar leads to behavioral problems  
 in children due to their perceptual biases


•	 The	safety	of	low-calorie	sweeteners	are	supported	by	numerous	peer-reviewed		 	
	 studies	and	major	regulatory	agencies


•	 Institute	of	Medicine	is	too	restrictive	in	its	school	nutrition	standards


Source: Coca-Cola Beverage Institute for Health and Wellness website.22


TABLE 2: Sampling of Continuing Education Sessions



http://www.beverageinstitute.org/en_US/pages/cpe.html
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AND Annual Meeting Infused 
with Corporate Messages


Known as the “Food and Nutrition 
Conference and Expo” (FNCE) the 
Academy’s annual meeting brings 
together as many as 10,000 registered 
dietitians and other health professionals. 
AND offers the food industry a dizzying 
array of sponsorship opportunities for 
the organization’s flagship event. Those 
groups already designated as either 
“partner” or “premier” automatically get 
numerous perks at the conference. In 
addition, for $15,000 one can become a 
“FNCE event sponsor.” If all you can afford 
is $10,000 you can always be a “breakfast 
sponsor;” or any combination of the above. 
(See Table 3, p. 13.) 


There are yet more sponsorship 
opportunities available through 
workshops, education sessions, and 
other presentations. Attendees at the 
AND annual meeting could sign up for 
a “Pre-FNCE Workshop” sponsored by 
Hershey’s, in which RDs could “take a trip 
to Hershey, PA, to experience the science 
of chocolate at the Hershey Company’s 
Chocolate Lab… [and] visit the Hershey 
Story Museum.” But to cover up the fact 
that nutrition professionals were visiting 
a candy store, the event was called 
“From Nature to Nutrition: A Hands-
on Exploration of Natural Cocoa from 
the Bean to Health Benefits,” and was 
listed in the program as “Planned with 
Academy Partner: Hershey Center for 
Health & Nutrition.” To ensure maximum 


participation, RDs earned four continuing 
education units for this full-day field trip.


Meanwhile, the Academy’s nonprofit, tax-
exempt Foundation offers “Foundation 
Nutrition Symposia” for a cool $50,000 
plus travel expenses for speakers. The 
three companies that took advantage of 
this in 2012 were Ajinomoto (maker of 
many food additives including aspartame 
and MSG), Abbott Nutrition Health 
Institute (maker of Ensure), and Nestlé 
Nutrition Institute. Nestlé is a leading 
“maker” of bottled water and sweetened 
beverages aimed at children, including 
juices and chocolate milk. Their session 
was called “Optimal Hydration: New 
Insight” (to stress the “importance of 
maintaining good hydration in children”).


Each company offered two-hour sessions 
for which RDs could earn two continuing 
educational units. The name “Foundation 
Nutrition Symposia” and the way the 
sessions are set off in the program imply 
an endorsement by the Foundation. 


Then there was the “Kids Eat Right 
Breakfast Series,” all three of which were 
industry-sponsored. Those sessions:


• Breakfast in the Classroom: Convictions 
& Controversies.	Sponsored	by:	Premier	
Sponsor	PepsiCo	


• Shaping up America’s Breakfast: 
RDs and Consumers Choose MyBowl. 
Sponsored	by:	Premier	Sponsor	The	
Kellogg	Company	
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• Choose MyBowl: Tools and Resources for 
Building A Better Breakfast. Sponsored	by:	
Premier	Sponsor	The	Kellogg	Company.	


Both Kellogg and PepsiCo (owner of 
Quaker Oats) manufacture numerous 
child-friendly cereals that have 
come under fire for being too high in 
sugar. Through this sponsorship, the 


companies are attempting to counter 
any potential criticism by positioning 
their products as being healthy for 
children. “Choose MyBowl” is Kellogg’s 
version of the federal government’s 
“MyPlate” educational icon for optimal 
eating habits. (Kellogg’s booth also had 
copious MyBowl materials.)


Foundation Nutrition Symposia – $50,000


Breakfast Series – $10,000 Foundation Photo Shop – $10,000


Foundation Kids Eat Right Gala


Foundation Gold FNCE Sponsor Package – $20,000


Yoga – $15,000


Foundation Silver FNCE Sponsor Package – $10,000


Foundation Bronze FNCE Sponsor Package – $5,000


(Maker of many food additives 
including aspartame)


TABLE 3: Sponsorship Opportunities at 2012 Meeting
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Next came numerous opportunities for 
industry to educate RDs on the expo 
show floor. “Expo Impact Sessions” took 
place in the exhibit hall; of five offered, all 
were corporate-sponsored:


• Corn Refiners Association (three)


1) Added Sugars and Sweeteners 


2) Fructose, Sucrose, and High 
Fructose Corn Syrup: Danger or 
Distraction?


3) High Fructose Corn Syrup: 
Myths vs. Science


• General Mills: Zeroing in on the Whole 
Grain	Definition


• PepsiCo:	Social	Nutrition	Solutions:	
Inspiring	Lifestyle	Changes	through	Peer-to	
Peer	Motivation.


The Corn Refiners Association has been 
spending millions of dollars on a marketing 
campaign it calls “Sweet Surprise” to 
disabuse consumers of any negative 
impressions they have about high fructose 
corn syrup. General Mills makes dozens of 
child-oriented sugary cereals and is trying 
to hide that fact by putting “whole grain” 
labels on brands such as Reese’s Puffs 
and Cookie Crisp. PepsiCo is the nation’s 
largest food company and in addition 
to soda, owns the Frito-Lay, Gatorade, 
Quaker Oats, and Tropicana brands, so has 
much at stake in the national conversation 
about healthy eating.  


Next came “Culinary Demonstrations” in 
the exhibit hall; all six were corporate-
sponsored: 


• Cracking the College Code: Fabulous 
Food Deconstructed.	Presented	by	
Academy	Partner:	ARAMARK


• In the Kitchen and Outside the Box: 
Cooking Lactose-free.	Presented	by	
Academy	Partner:	National	Dairy	Council	


• Think Inside the Box: Increase Fiber with 
Food Ingredients.	Presented	by	Premier	
Sponsor:	Kellogg	Company


• Taste, Versatility and Health: Soy as a 
Nutritious Kitchen Staple.	Presented	by	
Premier	Sponsor:	SOYJOY	


• Seductive Nutrition: How to Make 
Healthier Foods Appealing to Your Clients. 
Presented	by	Premier	Sponsor:	Unilever


• Diabetes in a New Light: Diabetes-
Friendly Fare with Flavor.	Presented	by	
Premier	Sponsor:	Novo	Nordisk	(with	TV	
chef	personality	Paula	Deen).


Finally there were “Education Sessions,” 
the main event. Seven out of 136 total 
sessions listed corporate sponsorship:


• From Evidence to Practice: 
Understanding Dietary Fructose - Intakes, 
Research and Implications.	Presented	by	
Academy	Partner:	The	Coca-Cola	Company	


• Kids Are Drinking What?!	Presented	by	
Academy	Partner:	National	Dairy	Council	


• Advancing Practice through Outcomes-
Based Research.	Presented	by	Academy	
Partner:	ARAMARK	


• You Have the Coolest Job! – RDs in the 
Food Industry. Presented	by	Academy	
Partner:	Hershey	Center	for	Health	&	
Nutrition


• Food Additives: Impact on Consumers 
and Clients.	Planned	with	the	Academy	
of	Nutrition	and	Dietetics,	the	American	
Society	for	Nutrition,	the	Institute	of	Food	
Technologies	and	the	International	Food	
Information	Council	


• Call to Action: Elevating Your Role 
in Patient Care.	Presented	by	Academy	
Partner:	Abbott	Nutrition


• Hot Topic: Germ Warfare – The Impact 
of Home Food Safety™ on Safe Eating. 
Planned	with	ConAgra	Foods	and	Academy	
of	Nutrition	and	Dietetics.







And Now a Word From Our Sponsors  15


But session sponsorships tell only part 
of the story of corporate influence, as 
many of the speakers also had industry 
ties. Out of more than 300 speakers, 
26 were directly employed by the food 
industry, with another 44 speakers 
who had current or past ties to food 
or pharmaceutical companies. All told, 
roughly 23 percent of the FNCE speakers 
had industry ties. Most importantly, this 
potential conflict of interest wasn’t always 
made clear from the session description. 
Keep in mind that RDs could earn 
continuing education units by attending 
these sessions. (See Table 4, p. 16.)


Also at the annual meeting, each “dietetic 
practice group” (DPG) or “member 
interest group” (MIG) holds its own 
event(s). The following are examples of 
meetings with corporate sponsorships:23


• Filipino Americans in Dietetics and 
Nutrition.	Member	Meeting	and	Reception	
Sponsored	by	Butter	Buds	Foodservice			


• Medical Nutrition Practice Group. Gluten	
Intolerance	Session	Sponsored	by	General	
Mills	and	Schar	(gluten-free	products)


• Nutrition Educators of Health 
Professionals.	1)	Member	Reception	
Sponsored	by	Distilled	Spirits	Council	
of	United	States;	2)	Member	Breakfast	
Sponsored	by	Corn	Refiners	Association			


• Sports Cardiovascular and Wellness 
Nutrition.	1)	Member	Breakfast	Sponsored	by	
Gatorade;	2)	Member	Breakfast	Sponsored	
by	Egg	Nutrition	Center;	3)	Member	
Breakfast	Sponsored	by	Cranberry	Marketing	
Committee;	4)	Member	Reception	Sponsored	
by	Unilever;	5)	Member	Meeting	Sponsored	
by	Solae


• Weight Management.	Member	Breakfast	
Sponsored	by	Corn	Refiners	Association.	


Council Sounds Better    
Than Industry Front Group 


Even more insidious is the influence 
of the International Food Information 
Council (IFIC), an industry front group. 
A front group is an entity set up and 
controlled by other groups, without its 
actions being attributed to the funders. 
In other words, when companies don’t 
want to take responsibility for certain 
activities, they fund a front group instead.  


IFIC presents itself as a legitimate 
research authority, and sponsors 
numerous education sessions at FNCE—
but it’s funded by the food industry. On 
its board of trustees24 sit representatives 
from Coca-Cola, General Mills, Kraft 
Foods, and Mars, while its funders25 
include the likes of PepsiCo, Hershey’s, 
McDonald’s, Nestlé, and Monsanto. 


IFIC’s stated mission is “to effectively 
communicate science-based information 
about health, nutrition and food safety 
for the public good.” So what sort of 
“science-based” information was IFIC 
communicating to thousands of nutrition 
professionals at the AND gathering? 


One of IFIC’s sessions at the 2011 annual 
meeting was: “How Risky is Our Food? 
Clarifying the Controversies of Chemical 
Risks.”26 The Academy did not see fit 
to mention IFIC’s role in the session—
despite the moderator, Marianne Smith 
Edge, being the group’s senior vice 
president of nutrition and food safety. 
At no time during her remarks did 
she disclose IFIC’s corporate funding, 
although AND’s rules require speakers 
to disclose any conflicts of interest. 
The two panelists were Julie Miller 
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Table 4: 2012 Annual Meeting Speakers Employed by
Either the Food or Pharma Industries


NAME TITLE


Elizabeth Arndt, PhD ConAgra Foods Director R&D


Sara Baer-Sinnott, MRP President, Oldways 


Susan Borra, RD SVP, Food Marketing Institute (grocery store trade group) 
Susan Crockett, PhD, RD, FADA VP Health and Nutrition, General Mills 


Amy DeMage, MS, RD Dietetic Internship Director, ARAMARK 


Cheryl Dolven, MS, RD Director, Health and Wellness,     
  Darden Group (owns restaurant chains such as Olive Garden) 


Sylvia Emberger, RD, LDN Corporate Nutritionist, Ahold USA


Sylvia Geiger, MS, RD Consultant Dietitian, Price Chopper (supermarket chain) 
Marianne Gillete, MS, MBA VP Applied Research, McCormick and Company 
Cynthia Goody, PhD, MBA, RD, LD  Senior Director - Nutrition, McDonald’s Corporation


Mary Hise, PhD, RD, CNSD Director, Baxter Healthcare


Glenna Hughes, MS Research Scientist, Solae (owned by DuPont)


Beth Johnson, MS RD Consultant to leading food companies    
  and lobbying groups


Bonnie Johnson, MS, RD PepsiCo Global Nutrition Senior Principal Scientist


Kim Kirchherr, MS, RD, LDN, CDE SUPERVALU/Jewel-Osco Corporate Dietitian;   
  Advisory board for Facts Up Front   
Jess Kolko, RD, LD Healthy Eating RD, Whole Foods Market


Idamarie Laquatra, PhD, RD Director, Global Nutrition, H.J. Heinz Company


Elizabeth Pivonka, PhD, RD Produce for Better Health Foundation


Erin Quann, PhD, RD Director Regulatory Affairs, Dairy Management Inc.


Janice Raymond, MD, RD, CD Clinical Nutrition Manager, Sodexo


David Schmidt President and CEO, International    
  Food Information Council (industry-funded)


Marianne Smith Edge, MS, RD, LD, FADA SVP, International      
  Food Information Council (industry-funded)


Lori Stockert, MS, RDH Clinician, Pfizer, Inc.


Lisa Sutherland, PhD Consultant to Walmart, others 


Sara Swiderski, MBA, RD, LDN Director of Patient Services, ARAMARK


Lindsey Toth, MS, RD Nutrition Communications, PepsiCo


Additional	speakers	consulted	with	the	following	companies:	Sara	Lee,	Monsanto,	McDonald’s,	Ocean	Spray,	Nestlé,	Coca-Cola,	
Hershey’s,	and	Burger	King,	among	others.	
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Jones and Carl Winter, both academic 
researchers, apparently hand-picked by 
IFIC for their industry-friendly positions. 
Each speaker downplayed the risks of 
chemicals such as pesticides, food dyes, 
and other additives in food, while poking 
fun at the value of organic production 
and dismissing the Environmental 
Working Group’s “Dirty Dozen” report on 
pesticides on produce. It was a one-sided 
presentation, without any disclosure 
that the session sponsor had a conflict 
of interest that informed their panelists’ 
biased information. 


IFIC was back in action at the 2012 event 
with multiple presentations,27 including 
one on food additives, again downplaying 
any concerns RDs might have, such as 
the connection between food dyes and 
child behavior problems. One panelist 
explained that additives are safe because, 
after all, strawberries and coffee contain 
“chemicals” responsible for their taste 
and aroma. So, why should we fear 
controversial preservatives such as BHT 
and BHA? The Center for Science in the 
Public Interest recommends28 avoiding 
BHA because even the U.S. Department 
of Health and Human Services considers 
BHA to be “reasonably anticipated to be 
a human carcinogen.”29


Here is how registered dietitian Andy 
Bellatti described this session:


Panelist	Dr.	Roger	Clemens	enthusiastically	
defended chemical additives while 
mocking survey results that showed how a 
significant	portion	of	the	public	mistrusts	
the Food and Drug Administration. When 
I	asked	him	why	other	countries	have	
banned	additives	that	the	FDA	has	not,	I	
was	told	it	is	simply	a	result	of	“a	different	


group	of	scientists”	arriving	at	“a	different	
conclusion.”	How	convenient.	What	
concerned me even more was how most of 
the	audience	appeared	to	find	Dr.	Clemens’	
defense	of	additives	humorous.	Sadly,	it	
appeared	that	Dr.	Clemens	did	not	have	to	
work very hard to convince many dietitians 
that chemical additives were safe.30


Dr. Clemens’ bio includes being past 
president of the Institute of Food 
Technologists (whose leadership31 has 
numerous ties to the food industry), and 
21 years as Nestlé’s scientific advisor.32 
But the RDs at this IFIC panel wouldn’t 
have learned of this expert’s conflicted 
background at this biased presentation. 


Another industry group that AND 
associates with is the International Life 
Sciences Institute (ILSI). While the name 
sounds innocuous, the group’s board of 
trustees (listed in its 2010 annual report) 
includes representatives of Coca-Cola, 
Monsanto, PepsiCo, and Kraft Foods; the 
Institute’s members are a who’s who of 
the food industry.33 And yet AND has 
deemed it appropriate to plan continuing 
educational seminars with this group.34


Even more disturbing and ironic: AND 
accepted funding from ILSI for a research 
study, “to determine whether the funding 
source (specifically industry) results in a 
difference in study quality,” according to 
ILSI’s 2011 annual report. For its research, 
ILSI relied on articles provided by AND’s 
own library. Not surprisingly, the resulting 
article— published online only—found “no 
evidence of bias…that could be attributed 
to industry funding sources in food and 
nutrition research.”35


Although the article states that the 
“funders had no role in study design, data 
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collection and analysis, decision to publish, 
or preparation of the manuscript,” the 
outcome certainly benefits the industry 
group that funded the effort. That AND 
saw no conflict of interest in using industry 
money to study the potential bias of 
using industry money is troubling to say 
the least. Moreover, there is already a 
significant body of research demonstrating 
a clear bias in the outcome of studies 
funded by industry. For example, studies 
funded by the food industry on the health 
effects of soft drink consumption have 
been shown to have biased outcomes.36


Dairy Industry Marketing   
Disguised as Science 


As an “Academy Partner,” the National 
Dairy Council is a prominent presence 
at FNCE. But there is significant debate 
about whether dairy products are a 
necessary part of our daily diet. In recent 
years many top health experts have begun 
to question this nutrition dogma that 
has long been promoted by industry and 
government alike. In her books and on 
her blog, New York University Professor 
Marion Nestle has written about how:


[D]airy lobbying groups, aided and abetted 
by	the	USDA,	convinced	nutritionists	that	
dairy foods were equivalent to essential 
nutrients and the only reliable source 
of dietary calcium, when they are really 
just	another	food	group	and	one	high	in	
saturated fat, at that.37


In other words, we can get the same 
required nutrients from other, healthier 
foods; there is nothing unique about 
dairy that makes it essential. Professor 
Walter Willett, chair of the nutrition 
department of the Harvard School of 


Public Health, goes further, arguing that  
consuming dairy products is not only 
unnecessary,  it can even be harmful. “By 
now there’s quite a body of data showing 
a higher risk of fatal prostate cancer 
associated with milk,” he told WebMD in 
2011.38 Even if one doesn’t give up dairy 
altogether, “it’s also important for people 
to know that they don’t have to drink 
milk to be healthy,” he added.


But no one at the dairy-sponsored 
sessions at the 2012 AND conference 
heard anything close to that message—
quite the opposite. The “consume dairy” 
message was ubiquitous at the AND 
conference, throughout the expo hall 
(yogurt was everywhere) and in the 
breakout sessions.


Here is how registered dietitian Andy 
Bellatti described a National Dairy 
Council session he attended:


A session on children and beverages 
titled	“Kids	Are	Drinking	What?”	was	
essentially	an	hour-long	advertisement	
for	milk.	The	dairy	reps	acknowledged	
how	they	target	African-American	and	
Hispanic	communities	with	a	“drink	more	
milk”	message,	which	I	found	particularly	
disturbing as both ethnic groups have high 


The Academy is 
heavily sponsored 


by the National Dairy 
Council and their 


biases show in their 
recommendations.
– HEIDI TURNER, MS, RD, CD
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rates	of	lactose	intolerance…Even	more	
disturbing	was	all	the	hand-wringing	over	
children’s	high	intake	of	sugar-sweetened	
beverages, as if the dairy council really 
cares	about	kids’	health.	This	alleged	
concern	disappeared	when	I	asked	about	
the	added	sugar	in	chocolate	milk.	The	
panelists’ – all of whom were employed by 
the	National	Dairy	Council	—	answer	was	
that	chocolate	milk	is	a	“nutrient-dense”	
beverage.	Never	mind	how,	with	three	
teaspoons of sugar per cup, one serving 
of	chocolate	milk	supplies	the	maximum	
daily amount of added sugar for children 
ages four to eight, as recommended by the 
American Heart Association.39


More disturbing were the sessions with 
dairy industry influence that was not 
disclosed in the program. For example, 
the session description for “Beyond Belly 
Aches: Identifying and Differentiating 
Food Allergies and Intolerances,” did 
not mention that all three speakers had 
ties to the dairy industry. This could 
explain how the panelists pushed dairy 
consumption, even for those who are 
lactose-intolerant. Apparently some 
RDs were having none of it and even 


walked out of the session. One tweeted: 
“Encouraging Latinos to purchase 
increasing amounts of cheese? No 
thanks.” And: “NO I won’t recommend 3 
dairy servings a day to someone who is 
lactose-intolerant.”40


It’s too bad these RDs weren’t able to 
get a refund on their registration fee. 
They came to their professional trade 
group’s conference for scientifically 
sound information on allergies and 
instead got an infomercial from the 
dairy industry. 


Registered dietitian Elizabeth Lee was 
also bothered by the dairy industry spin 
and what she called a “lack of regulation 
from the Academy on the content of 
some presentations.” (It was her first 
FNCE experience.) She reported: 


I	was	shocked	at	some	of	the	
recommendations for dairy consumption 
even if the individual has evidence of 
lactose	intolerance.	To	me,	that	wasn’t	
sound dietetic evidence and advice 
and shouldn’t have been shared at a 
professional gathering.
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Nutrition Trade Show or 
Junk Food Expo?


A major component of AND’s annual 
meeting is the expo, where more than 
300 vendors have booths to sample 
their products and share information. 
It’s certainly the most dramatic and 
disturbing indicator of the extent to 
which the food industry has permeated 
the largest gathering of dietitians. 


An examination of the expo exhibitors 
confirms what was all-too easy to see 
walking though the hall: major junk food 
companies dominated the show floor. 
Based on the pricing of the booths, 
exhibitor payments represent big money 
for the conference: about $1.5 million. 


(This figure does not include AND 
sponsors that received a “free booth” 
as part of their “partner” or “premier” 
sponsorship status; seeTable 6, p. 22.)


When sorted from largest booths to 
smallest, 18 organizations – less than 
five percent of all exhibitors – captured 
25 percent of the total exhibitor space 
(17,200 square feet out of 68,820). 
Only two out of the 18 trade groups—
Hass Avocado Board and the California 
Strawberry Commission—represented 
whole, non-processed foods. Moreover, 
based on square footage, only about 12 
percent of the expo floor was taken up 


Organization Square Footage Booth Fee
Nestlé        2,500 $47,200
Abbott Nutrition 2,000 $47,200
PepsiCo       1,600 $38,000
Unilever       1,200 $28,800
General Mills       900 $21,900
Cargill        800 $19,600
Hass Avocado Board       800 $19,600
Hormel Health Labs/Diamond Crystal Brands        800 $19,600
Kraft Foods (2 booths)    800 $19,600
McNeil Nutritionals       800 $19,600
Safeway        800 $19,600
Biothera        600 $15,800
California Strawberry Commission      600 $15,800
Cambro Mfg. Co.      600 $15,800
Campbell Soup Company      600 $15,800
Chobani        600 $15,800
Coca-Cola Refreshments       600 $15,800
ConAgra Foods       600 $15,800
Totals 17,200 $411,300.00


Table 5: Largest Expo Vendors
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by fruit and vegetable vendors, using 
AND’s own very generous classification. 
For example, AND put the following 
vendors in the fruit and vegetable 
category: 


•	Meatless	Monday	campaign	(educational)


•	Monsanto	(biotechnology)	


•	Organic	Valley	(dairy,	juice,	eggs)


•	Publications	International	(cookbooks)


•	Stonyfield	(dairy)


•	Supermarket	Savvy	(educational)


•	Suzanne’s	Culinary	Tours	


•	Walmart	


The largest booth, sprawling 2,500 square 
feet, was occupied by Nestlé, which might 
reflect that Nestlé is the largest food 
company in the world. The booth was laid 
out like a house, complete with a rooftop. 
In each room one could find different 
products on display, usually in giant 
coolers. In the kitchen one could watch 
a chef demonstration, while in the dining 
room participants sat around the table 
while a rep described various processed 
food products. At the dining table, the 
company conducted a “water tasting.” 
Nestlé Waters is the world’s largest seller 
of bottled water. The “Nestlé house” 
cost the company $47,200 in booth fees, 
plus the expense of staff covering all the 
rooms and other expenses.


What’s Wrong with Having Corporate 
Sponsors at the Annual Meeting?


Some RDs don’t seem to mind the 
corporate sponsorship, saying it’s easy 
to avoid those booths and sessions and 
just take advantage of other aspects of 
the conference. Other RDs insist they 


are smart enough to not be fooled. But 
that misses the point: AND is sending 
the wrong message to its profession 
by allowing its annual meeting to 
be heavily influenced by the very 
companies that are undermining good 
nutrition and public health. 


Also, FNCE is attended by many students 
and future RDs, thus exposing upcoming 
generations of professionals to this 
corporate influence. As RD Andy Bellatti 
notes: “Since the issue of corporate 
sponsorships is rarely – if ever – brought 
up in the RD curriculum, there is no 
reason to believe RD students attend the 
annual conference with skeptical minds 
or even a cautious attitude.” Bellatti also 
disputes the claim that RDs can just 
ignore the industry PR:  


If	RDs	are	smart	enough	&	know	to	
ignore these corporate sponsors, why 
is	the	Pepsi	booth,	for	example,	always	
so	full	of	RDs?	And,	why,	in	sessions	
about processed foods, are there so few 
comments where RDs acknowledge they 
are	“on	to”	these	companies?


Registered dietitian Elizabeth Lee 
reported being “quite taken aback by 
the number of attendees who lined up 
for product samples from McDonalds, 


How can consumers 
trust us when 


our professional 
organization 


partners with junk 
food companies?  


– CARLA S CACCIA, RD, LDN
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2012 Partners


2012 Premier Sponsors


2012 Event Sponsors


TABLE 6: 2012 AND Corporate Sponsors


PepsiCo, and Coca Cola just to name a 
few.” She “expected a lot of cold shoulders 
from attendees to these companies but it 
was definitely not the case.”


Lee was also disappointed by the 
content presented at some of the 
sessions. At one session titled, “Can 
Government and Industry Work Together 


for the Public Good?” Lee said she 
“expected to come away with thought-
provoking info but the industry presenter 
was practically reading from a very dry 
script. The most useful portion of that 
session was the Q&A where a few RDs 
challenged the speakers and pushed the 
envelope a little bit.”
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It’s a truly surreal experience just to 
walk into the expo hall. You know it’s 
supposed to be a nutrition conference 
and yet it feels like a food industry 
event. Junk food expo is really the best 
descriptor. As you walk in, all you can see 
are the massive booths of companies like 
Coca-Cola, Hershey’s, and PepsiCo. 


Once you get past those, you have to walk 
toward the back to see any “real food” 
booths, which are much smaller, such as 
the California Walnut Board. Then further 
back, tucked away in a special pavilion, are 
the organic and “natural” companies, such 
as Amy’s Kitchen, Mary’s Gone Crackers, 
and Manitoba Harvest (hemp seeds). 


Other positive signs were the truly 
educational booths such as the American 
Cancer Society, Meatless Mondays, 
and several journal publishers. And the 
Center for Science in the Public Interest 
(a nutrition advocacy group) was given 
a free booth to promote its annual Food 
Day event. Another good booth was 
Corporate Accountability International, 
but it was stuck in the last aisle where 
there was far less foot traffic, as was 
the nonprofit Food and Water Watch. It 
seemed that vendors with more money 
to pay AND got better placement.


One interesting experience occurred at 
the Monsanto booth, where I struck up 


a conversation with Wendy Reinhardt 
Kapsak, MS, RD, senior manager of 
public affairs for Monsanto. Apparently, 
she had only been with the company for 
a few months and told me she was the 
first RD Monsanto had ever hired. I asked 
her why she thought Monsanto hired a 
dietitian and she said it was because the 
company wanted someone to address 
any concerns RDs might have. She 
explained that her role at this event was 
to talk to her fellow RDs, find out what 
their concerns were about Monsanto, 
ask them how the company could better 
address those concerns, and then share 
that information with her superiors.


I interpret her role (as she described 
it) as this: to gain trust from fellow RDs 
and find out what negative impressions 
of Monsanto they might have, try to 
change that impression, then relay the 
conversations back to company HQ so 
they can come up with better public 
relations talking points to counter them. 
That Monsanto would engage in this sort 
of intelligence-gathering to improve its 
PR is not surprising. What’s disturbing 
is how the Academy of Nutrition and 
Dietetics provided the biotech giant with 
the venue and opportunity to conduct 
this critical research. Based on the 
size of its booth (200 square feet), it 
appears Monsanto paid $4,600 for the 


Eat Drink Politics President
Michele Simon’s Experience
at AND 2012 Annual Meeting
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privilege, a small price to pay compared 
to expensive focus groups. 


In another conversation at the Monsanto 
booth, I asked a different rep about 
the company’s trademarked Frescada 
lettuce, which apparently was created 
through “traditional breeding” (not 
genetic engineering) in which iceberg 
was crossed with romaine lettuce. When 
I asked why this was even needed, 
the company rep explained that some 
people like the “crunch of iceberg, but 
want the nutrition of romaine.” OK. 
Monsanto also had a sign on display 
showing how their new version had 
more nutrients than iceberg. Again, that 
Monsanto would do this is not surprising, 
but having the product promoted at a 
nutrition conference gives it legitimacy. 
In contrast, plain old lettuce from a 
local farmer was not on display. (See 
Monsanto’s “Biotechnology Quiz” in 
Appendix 4, p.46, for more spin.)


I also chatted with reps from the 
Corn Refiners Association, which was 
promoting high fructose corn syrup, 
apparently attempting to counter any 
negative information RDs might have 
heard. (The Corn Refiners also sponsored 
three “expo impact” sessions during the 
conference – see above.) I talked to John 
White, PhD, who told me he was hired as 
a consultant to the CRA because of his 
decades of experience researching the 
science of sweeteners. (His business card 
says he is president of “White Technical 
Research, The Nutritive Sweetener 
Experts.”) White had lots of fancy charts 
and scientific articles at the ready to 


show why HFCS is perfectly safe and no 
different than regular sugar. 


As I approached the booth, I noticed two 
RDs leaving with the material that White 
gave them; one of them remarked, “We 
like corn.” While I was there, two others 
approached and we got into a discussion 
about the economics of HFCS. (I noted 
it was cheaper than sugar, so that’s why 
companies use it.) White explained that 
HFCS is also used for its specific properties 
like browning. When one RD tried to argue 
that HFCS is harmful, White opened up his 
slick materials with the charts and graphs 
to try to convince her otherwise.


Reasonable people can disagree 
about the science of HFCS versus 
other sweeteners, but the problem is, 
the rep at this booth was not sharing 
impartial research. Rather, he was a paid 
consultant only telling one side of the 
story. This scene was repeated over and 
over at booth after booth. The companies 
with booths at FNCE weren’t just there 
to promote their food products and spin 
them as good for you; many of them 
were also there to spin the scientific 
research in their favor. For example, 
the American Beverage Association, a 
lobbying group representing companies 
such as Coca-Cola, had a booth 
promoting its PR campaign called “Clear 
on Calories.” The trade group also had 
numerous “fact sheets” on how sugary 
soft drinks don’t contribute to obesity. 
There is plenty of research countering 
this view, but where were those fact 
sheets? The ABA is not a scientific or 
academic institution: its mission is to 
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lobby on behalf of its clients. Again, we 
can have a reasonable scientific debate 
on this issue, but it’s highly problematic 
that RDs were exposed to plenty of 
public relations disguised as science at 
their own profession’s annual conference. 


I was also struck by the booths that 
promoted various breakfast items to RDs 
to get them to come 
to their booths first 
thing in the morning. 
For example, Kellogg 
was giving away 
processed cereal at its 
“truck,” which is ironic 
given that the recent 
food truck trend is 
mostly a symbol of 
independent food 
purveyors. 


Among the most 
successful at 
this strategy was 
McDonald’s. But 
they weren’t serving up the company’s 
common breakfast items like the Egg 
McMuffin or Sausage Biscuit. No, it was 
all about oatmeal; to visit the McDonald’s 
booth, you’d think the fast food giant 
only sold oatmeal and smoothies. As I 
approached, a McDonald’s rep offered 
me some oatmeal, insisting that I just try 
it. (I declined, explaining that I make my 
own at home.) I asked a few RDs why they 
were there and they just said they were 
hungry. Fair enough, but it was clear that 
McDonald’s had succeeded in positioning 
itself as a purveyor of healthy food while 
feeding RDs breakfast. 


While visiting the very large booth for 
the National Pork Board (the industry’s 
marketing arm) I noticed they had 
educational handouts, including a pad 
of tear-off sheets showing federal 
recommended serving sizes on a plate—
with pork displayed as a sample meat 
serving. I watched as an RD took a bunch 


of these handouts and 
I asked her why she 
was doing so. She said 
she wanted to educate 
her clients about 
serving sizes. When I 
pointed out that the 
material was from 
the Pork Board, and 
asked if that bothered 
her, she just said, 
oh, they don’t have 
to know. (The Pork 
Board logo was on the 
back of the sheets.) 
So, people who are 
paid to promote pork 


succeeded in getting an RD to use their 
materials to promote pork to their clients. 
And where did this happen? Not at a 
meat expo, but at a nutrition conference, 
where almost no countering information 
could be found about how a meat-
centered diet can lead to chronic disease. 
(See Appendix 5, p. 47 for FNCE prizes.)


Industry PR Presentations Disguised 
as “Education Sessions”


I attended several sessions that were 
either officially sponsored by the food 
industry or had industry representatives 


MCDONALD’S BOOTH ADVERTISED OATMEAL, BUT 
FAILED TO MENTION THE 32 GRAMS OF SUGAR. 
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as speakers. Each one was more 
surreal than the next. The first session I 
attended, called “Making a Difference: 
Improving Nutrition at QSRs,” was not 
listed in the program as being sponsored 
but consisted of two representatives 
of the fast food industry. (QSRs are 
quick service restaurants.) One was a 
consultant to numerous fast food chains 
who goes by “Dr Jo®” – yes, she actually 
trademarked her name. The other was 
Cindy Goody, director of nutrition for 
McDonald’s. Goody introduced the 
“McDonald’s nutrition team” (most were 
wearing red jackets, like a sports team), 
including several RDs and chefs. 


This session was a 90-minute infomercial 
for the fast food giant. In fact, when 
I turned to an RD sitting next to me 
afterward, that’s exactly what she called 
it. She told me she was disappointed 
because she came to the panel 
expecting substantive information 
about what chain restaurants were 
doing about nutrition. Instead, we saw 
slide after slide about how wonderful 
McDonald’s is for posting calories on its 
menus (never mind how they lobbied for 
decades against laws to require menu 
labeling) and for adding apple slices to 
Happy Meals. Goody touted McDonalds 
“commitment to children’s well-being...
Now parents feel better feeding their 
kids Happy Meals.” But not a word 
about how the Happy Meals still contain 
hamburgers or fried chicken, and are 
marketed to young children. 


When it came time for questions, I was 
the only one willing to challenge what we 


just heard. I asked Goody why McDonald’s 
continued to market to children as young 
as age two, despite calls from public 
health professionals and others to stop 
exploiting kids.41 She simply repeated 
the same PR line about alleged nutrition 
improvements, without addressing the 
ongoing problem of marketing to kids. 


Later I had a troubling conversation with 
an RD friend about this session. As I 
began to tell her about it, she countered 
that McDonald’s did not “have a session” 
at FNCE. I had to insist that I had 
witnessed it myself to convince her. This 
exchange demonstrated the problem with 
how the sessions are listed in the program. 
Because this particular panel did not say 
“Sponsored by McDonalds,” this RD had 
no idea it was in fact a McDonald’s-run 
session. Moreover, because the speakers’ 
affiliations are only listed at the very 
end of the printed program, it’s easy for 
attendees to be misled about the sources 
of information presented.   


Another panel, “Policy into Action in the 
Real World,” consisted of three industry 
reps. This seemed odd; I was expecting 
actual policy experts or policymakers 
(like from government) or maybe even 
lawyers. But in this upside-down scene, 
policy is being made by corporations, in 
this case the food industry. Presumably 
the “real world” is where industry replaces 
governmental policymaking with its own. 


The three panelists represented Darden 
Restaurants (owner of Olive Garden 
among other chains), Disney, and 
Walmart. One by one, they glowed about 
the wonderful ways their companies are 
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being responsible corporate citizens. For 
example, Darden is improving its menu 
options for children. But no mention of 
the myriad labor violations the chain 
has been accused of.42 Next, the Disney 
rep boasted about that company’s new 
food marketing policy for kids: using its 
characters to market only “healthy food.” 
Finally, Walmart’s rep spoke about how 
the retail chain was helping by opening 
stores in food deserts and putting little 
green man stickers onto its food products. 


Again, I was alone in challenging these 
corporations’ claims. I asked Walmart 
to explain the research showing how 
communities have actually suffered as a 
result of Walmart stores, resulting in less 
(not more) access to healthy food.43 The 
rep (Lisa Sutherland, an independent 
consultant) claimed not to know what 
I was talking about, and declined to 
answer except to say I should ask 
someone at Walmart. Sadly, the session 
was listed in the program as being 
planned by AND’s Legislative and Public 
Policy Committee and Government 
Relations Team, indicating that this idea 
of public relations disguised as policy 
was endorsed by AND’s lobbying arm. 


After the session, several RDs stopped to 
thank me for my question, prompting a 
very healthy and constructive conversation 
about the role of corporations at FNCE. 
These RDs were genuinely bothered by the 
public relations they had just witnessed 
and were generally unhappy with the 
infiltration of junk food companies at 
the event. This type of conversation was 
repeated numerous times over the three 


days. I came away with the impression that 
while many RDs do not like the corporate 
sponsorships, their voices are not being 
heard by the AND leadership. (See 
Appendix 1, p. 42, for more from RDs.)


Of course there were numerous other 
sessions that I did not attend and I am 
sure many of them were worthwhile. But 
my experience in attending just a few 
of the many industry-influenced panels 
was that the information RDs were being 
exposed to was biased, non-scientific, 
and little more than industry PR. 


On the positive side, I connected with 
many truly dedicated RDs who reject the 
conflicted corporate sponsorships, are 
embarrassed by it, and are actively trying 
to change it. 


For example, the dietetic practice group 
(specialties into which AND members 
organize themselves) called Hunger 
and Environmental Nutrition offers 
an inspiring vision: to “optimize the 
nation’s health by promoting access to 
nutritious food and clean water from a 
secure and sustainable food system.”44 
I attended their evening film and panel 
discussion on fracking, during which I 
learned more than I had during the rest 
of the entire conference. I know many 
RDs come to FNCE to connect with their 
colleagues within their practice groups 
or specialties and are grateful for the 
opportunity to do so. I also heard from 
some RDs who come only to meet with 
their interest groups and avoid the rest 
of FNCE altogether, a sign of the growing 
disconnect between what AND offers 
and what members want.
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Does Sponsorship Impact AND 
Lobbying and Policy Positions?


To its credit, AND has a political action 
committee, ANDPAC. More health 
groups should have PACs to be an 
effective political player. However, 
AND’s policy positions remain mostly 
self-serving, relatively safe and non-
controversial. While there is no way 
to know for sure if the corporate 
sponsorships are playing a role, it’s 
disturbingly clear the group is not  
showing leadership on the most pressing 
nutrition policy issues of our day. 


A look at the most recently reported 
activity for 2012 reveals that ANDPAC 
spent $106,375 on campaign 
contributions to political candidates, 
with 86 percent going to Democrats 
and 13 percent to Republicans.45 In 2012, 
ANDPAC spent $86,250 lobbying on the 
following federal legislation:46 


•	Affordable	Care	Act	–	Prevention	and	
Nutrition	Reimbursement


•	Federal	Agriculture	Reform	and	Risk	
Management	Act	(Farm	Bill)


•	Medical	Foods	Equity	Act	-	Nutrition	
Coverage	and	Reimbursement


•	National	Diabetes	Prevention	Program


•	Preserving	Access	to	Life-Saving	
Medications	Act


•	Preventing	Diabetes	in	Medicare	Act


•	Older	Americans	Act	Amendments


These are all certainly legitimate policies 
for a nutrition trade group to lobby on. 


Most of them are about getting the 
profession insurance reimbursement 
of their services and expanding 
opportunities for nutrition services. One 
encouraging sign is ANDPAC’s lobbying 
on the farm bill in favor of assistance 
programs such as food stamps. 


Additional research shows that AND 
also has filed regulatory comments 
to several federal agencies including 
the U.S. Department of Agriculture, on 
improving nutrition standards on school 
meals (AND also lobbied for passage 
of the Child Nutrition Reauthorization 
Act, the underlying bill). It was also 
very encouraging to see that AND 
filed supportive comments to the 
Federal Trade Commission on the very 
contentious issue of junk food marketing 
to children. Inquiries to various nutrition 
advocates revealed that AND has been 
taking much more positive steps in 
recent years on these issues.  


But much more remains to be done. 
The Academy remains either silent or 
counter-productive on too many pressing 
issues, as discussed below. The following 
table shows AND’s own stated policy 
agenda over the next several years. 
Again, most of these issues are either 
internal to the profession or fairly safe 
territory politically—nothing that might 
ruffle the feathers of the likes of Coca-
Cola or Hershey’s.







And Now a Word From Our Sponsors  30


There is one encouraging sentence in the 
document: “The Academy has identified 
sustainable food systems as a priority in 
their commitment to helping individuals 
enjoy healthy lives.” But it’s unclear how 
AND intends to promote this goal. 


Historically, the Academy has never been 
much of a leader on nutrition policy 
and at times, quite the opposite. For 
example, in 1999, the Academy actually 
opposed mandated labeling of “trans 
fats” on food packaging.48 Looking back, 
this seems shocking and yet, similar 
examples exist today. 


One of the most pressing public health 
and nutrition issues is that of excess soda 
consumption. New York City is taking a 
commonsense and public health-oriented 


approach to this problem by proposing 
reasonable cup-size limits served at food 
service establishments. Of course, this 
proposal has garnered much controversy. 
However, public health leaders such as 
Harvard’s Walter Willett, Yale’s Kelly 
Brownell, and New York University’s 
Marion Nestle, along with nutrition 
advocacy groups such as the Center for 
Science in the Public Interest, and many 
others, are all strongly in favor.


Where then, does AND come down? 
Silence would be bad enough, but in May 
2012, they put out a press release, titled: 
“In Wake of New York Soda Ban Proposal, 
Academy of Nutrition and Dietetics 
Encourages Education, Moderation.”49  
Arguing that the New York proposal 
was “based on theoretical models,” AND 
called for evaluation of such measures 
and said they had “convened a working 
group to examine the effectiveness 
of measures like proposed bans and 
taxes that are designed to influence 
consumers’ purchases and their potential 
impact on people’s health.” Evaluation 
sounds reasonable, but why not 
recommend studying the policy while it’s 
in effect? The release goes on to say that 
“even after we have more science-based 
information about measures like New 
York’s, it is vital that we as registered 
dietitians educate consumers about the 
components of a healthful eating plan 
and help people make informed decisions 
that will positively affect their health.” 
This last comment is stunning, especially 
for a “science-based” organization, 
which AND claims to be. The nutrition 
profession must face the reality that 
our nation’s chronic disease epidemic 


AND’s Public Policy Priority Areas 
(2012-15)47


Consumer and Community Issues 


1.	Prevention	and	treatment	of	chronic	
disease, including health care equity 


2.	Meeting	nutrition	needs	through	the	
life	cycle:	Maternal	and	child	nutrition	to	
healthy aging 


3.	Quality	food	and	nutrition	through	
education, production, access and delivery 


4.	Nutrition	monitoring	and	research	


Professional Issues 


1.	Licensure:	Protection	of	the	Public	


2.	Workforce	demand:	Assuring	the	Public	
has access to nutrition services delivered 
by	qualified	practioners	


3.	Outcome	driven	nutrition	services	in	
changing health systems 
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has worsened because educational 
measures have failed miserably. One 
can’t help wondering how much Coca-
Cola’s sponsorship plays a role in AND’s 
position on this issue. 


The Academy’s startling response to 
the soda ban initiative lost the group at 
least one member. (See Appendix 1, p. 
42 for more from RDs.) Aaron Flores, an 
RD who decided to not renew his AND 
membership partly as a result of the 
organization’s position on the New York 
City policy, explained:


When	Mayor	Bloomberg	proposed	his	ban	
on large sugary beverages, it was such 
a controversial topic and everyone had 
an	opinion	on	one	side	or	the	other.	But	
instead	of	taking	a	stand,	AND	had	no	
position. How could they have no position 
on	such	a	topic?	I	felt	that	it	was	their	
partnerships	with	Coke	and	Pepsi	that	
prevented them from taking a stand even 
if they wanted to.  


During the 2012 election, AND 
inadvertently became part of the 
California Proposition 37 fight over the 
labeling of genetically-engineered foods. 
The No on 37 campaign claimed that 
AND was opposed to GMO labeling, 
apparently relying on an out-of-date 
position paper the organization had 
once published. While AND made clear 


this is no longer its position, many RDs 
and others were disappointed that 
the leadership chose to take a neutral 
position instead of speaking out in favor 
of the consumer’s right to know.50 The 
group is currently conducting a review of 
the issue, which it says will be released 
in 2013. While it’s admirable that AND 
positions itself as an “evidence-based 
organization,” and many of these issues 
are complex, not every policy issue or 
decision can wait for months (or years) 
of committee review and analysis. 
One also must wonder why AND ever 
opposed labeling GMOs in the first place, 
and why only now is it working to clarify 
its stance on this long-controversial 
issue of genetically engineered food. 
(See Appendix 2, p.44 for what food 
companies say about sponsoring AND.)


I think the 
partnership 


with big food 
companies ruins 
our credibility as 
nutrition experts.


– AARON FLORES, RD
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The Academy’s Money – Does AND 
Even Need Corporate Funding?


Data collected from the most recently 
available four years (2008-2011) of annual 
reports show the Academy in relatively 
decent financial health. (See Table 7.)


In 2011, AND enjoyed close to $34 million 
in revenues and $20 million in net assets, 
allowing the organization to spend a 
little more than it took in – $34.8 million 
in expenses. While AND reported about 
$1.8 million in “sponsorships,” it’s unclear 


if that figure reflects all of its revenues 
from corporate sources; for example, a 
separate line item under “programs and 
meetings” ($5.2 million in 2011) likely 
includes expo booth income. 


Still, just looking at the “sponsorship” 
category, AND generated $1.85 million, 
which represents only about 5% the 
total 2011 revenue. This is down from 
9% in both 2010 and 2009. It’s also 


AND 
 2008 2009 2010 2011
Net Assets $16,230,127 $12,516,187 $15,978,484 $19,960,306
Expenses $31,366,596 $32,911,641 $31,669,141 $34,815,498
Total Revenue $31,869,801 $32,967,588 $31,901,696 $33,941,396


Revenue Sources (not all)    
Membership dues (net) $10,703,454  $10,860,030  $11,076,602  $11,159,656 
Sponsorships $2,703,736  $2,949,786  $2,771,453  $1,854,316 
Sponsorships as % of Revenue 8% 9% 9% 5%
    
CEO Compensation  $240,339  $368,583  $368,583 
CFO Compensation  $212,654  $229,348  $229,348 
source - IRS 990 forms    
    
AND Foundation 
 2008 2009 2010 2011
Net Assets $12,365,008 $12,068,402 $15,098,945 $17,322,148
Expenses $1,823,939 $1,963,456 $2,588,722 $2,668,653
Total Revenue $2,299,142 $3,224,696 $4,213,720 $3,430,902


Revenue Sources (not all)    
Member Contributions $1,016,409  $2,136,804  $1,354,006  $926,184 
Corporate Contributions $1,032,764  $541,132  $991,339  $1,258,858 
Corporate Donations as % of Revenue 45% 17% 24% 38%


All data from annual reports, except compensation, which is from 990 forms. 


TABLE 7: AND Financial Statements
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possible that some corporate funding is 
coming from other sources than just the 
“sponsorship” category. 


Since 2008, AND has been operating 
at more or less break-even, meaning 
expenses closely matched revenues. 
Since 2009, however, AND’s net assets 
have increased from $12.5 million to $19.9 
million, a nearly 60% increase. These 
increases have come primarily from gains 
in investment returns, which totaled 
$4.2 million in 2011 alone. In its annual 
report, AND acknowledges its investment 
reserves are strong and are ready to be 
invested in “new member programs and 
services.” Perhaps that money could 
replace corporate sponsorships instead? 


The financial picture of the AND 
Foundation is more troubling because 
of the enormous sums of unspent funds. 
In 2011, the AND Foundation reported 
revenues of $3.4 million with more than 
$17 million in net assets. Given expenses 
ranging from a low of $1.8 million in 2008 
to a high of $2.7 million in 2011, this is an 
unusually tidy sum to keep in the bank.  
The general rule of thumb is to have on 
hand between six months and two years 
of operating expenses.51 ADAF currently 


holds net assets of more than six times 
its highest annual expenses.


Furthermore, since 2008, the Foundation 
has enjoyed an excess of revenue minus 
expenses ranging from $475,000 in 2008 
to $1.5 million in 2010. Added to that 
surplus, the Foundation posted investment 
gains of $2.1 million in 2011. This healthy 
financial picture raises the question: why is 
ADAF setting aside so much of its revenue 
year after year? The annual report does not 
appear to offer any explanation. Corporate 
contributions were ANDF’s single largest 
source of revenue in 2011:  $1.3 million out 
of a total of $3.4 million, or 38 percent. 


Taking a closer look at expenses, the 
main priority the 2011 annual report 
identifies is for “the Foundation to 
continue its investment in scholarships, 
awards and research to support the 
dietetics profession.” However, of its $2.7 
million budget in 2011, the Foundation 
spent around $500,000 on scholarships, 
and less than $35,000 on research. Both 
seem quite low given ANDF’s stated 
intention of “bringing more registered 
dietitians to the forefront and arming 
consumers with the most relevant and 
accurate food and nutrition information.”
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Discussion


What Do RDs Think About  
Corporate Sponsorship?


At least two surveys of RDs give us some 
clues about what the AND membership 
thinks of corporate sponsorship. One, from 
the dietetic practice group Hunger and 
Environmental Nutrition (HEN), showed 
that overall its members had a negative 
opinion of corporate sponsorship. 
Respondents felt strongly that corporate 
sponsorship has a “negative impact on 
the public’s perception” of the Academy, 
their profession, and even their “personal 
credibility.” 52


The survey also showed that a majority 
of respondents would be willing to pay 
higher membership fees to offset the 
need for corporate sponsorship. The 
authors acknowledge several limitations 
of their survey, including the small 
sample size (370) and self-selection bias: 
That those choosing to take the survey 
may have stronger views on the matter. 
It’s also likely that the HEN membership 
does not reflect the views of the AND 
membership as a whole. 


In 2011, independent researchers 
conducted a survey of close to 3,000 
AND members on this issue.53 The results 
were published in the Journal of Hunger 
and Environmental Nutrition. Notably, 
AND leadership did not cooperate with 
the researchers on the study, as nutrition 
science blogger Colby Vorland explains: 


Oddly,	the	Academy	of	Nutrition	and	
Dietetics	declined	to	offer	[the	researhcers]	
a list of members to make the survey 
representative	of	the	membership….That	
the Academy could not assist in research 
on	a	question	that	is	beneficial	for	them	to	
know	is	unfortunate.	So	instead	they	had	to	
contact state or district affiliates, most who 
agreed to send out emails to members.54


Survey results included: Only 13 percent 
disapproved of corporate sponsorship 
outright but 68 percent said it depends 
on who those sponsors are. The vast 
majority of respondents, 83 percent, 
agreed that members should have a say 
in deciding who the Academy sponsors 
are, which is certainly not the case now. 


Almost everyone surveyed, 97 percent, 
felt the Academy should verify that a 
sponsor’s corporate mission is consistent 
with that of the Academy prior to 
accepting them, something that would 
be hard to do for most current sponsors. 
A majority surveyed said they would 
be willing to pay more dues if it meant 
having fewer sponsors. 


Perhaps most revealing, 80 percent of 
registered dietitians said sponsorship 
implies Academy endorsement of that 
company and their products, despite the 
lack of an explicit endorsement.


However, the opinions regarding 
acceptability of specific corporate 
sponsors were somewhat disheartening. 
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An overwhelming majority found 
sponsors such as the National Dairy 
Council, Kellogg, General Mills, and the 
maker of Splenda, acceptable. This could 
partly be the result of AND allowing these 
companies to be sponsors over the years, 
creating an accepted status quo. It’s also 
a sign of how well these companies have 
succeeded in becoming a normal part of 
the American food experience. 


Still that a majority of those surveyed 
thought three current top AND sponsors 
(Coca-Cola, Mars, and PepsiCo) were 
unacceptable should give the organization 
pause. The survey authors noted: 
“These results are inconsistent with the 
information e-mailed by an Academy staff 
member who stated that their internal 
survey results show approval of corporate 
sponsorship by Academy members.”


The authors also singled out AND’s 
partnership with Hershey’s as a notable 


conflict with the group’s vision “to 
optimize the nation’s health through 
food and nutrition:”


When	the	Hershey	Center	for	Health	&	
Nutrition	became	a	partner	of	the	Academy	
to collaborate on their new campaign titled 
“Moderation	Nation,”	the	announcement	
stated that they would be working with 
the Academy to provide resources for 
the American public to achieve a healthy 
balance	in	terms	of	food	(including	
sweets)	and	exercise.	The	partnership	with	
Hershey’s is touted by the Academy as 
one	example	of	pairing	with	companies	
that	have	strong	research-based	data	on	
their programs and help the Academy 
to accomplish its mission for promoting 
healthy	eating.	Many	survey	respondents	
would question the validity of this claim.


The article concludes that the “entire 
membership needs to have the 
opportunity to make their voices heard,” 
and that since age was a factor in the 
responses, “the growing membership 


TABLE 8. What Dietitians Think About Corporate Sponsors55


SPONSORS 2009 PRODUCTS ACCEPTABLE/
UNACCEPTABLE


Abbott Nutrition Pediasure, Ensure, Similac, Nepro 85% / 15%


Aramark Food service & facilities management 83% / 17%


National Dairy Council Milk, cheese, yogurt 83% / 17%


McNeil Nutritional Spenda, Lactaid, VIACTIV 81% / 19%


Kellogg Company Corn Flakes, Eggo, Fruit Loops, Pop-Tarts, Special K 79% / 22%


General Mills Bisquick, Cheerios, Larabar, Pillsbury, Trix, Yoplait 79% / 21%


Soyjoy Snack bars 78% / 23%


CoroWise Brand Smart Balance, VitaTops, Minute Maid Heart Wise 76% / 25%


Truvia Stevia-based sweetener 72% / 28%


Unilever Slim-Fast Ben & Jerry’s, Bertolli 68% / 32%


Mars M&M”s Dove, Pedigree, Uncle Ben’s 45% / 55%


Coca-Cola Danani, Powerade, Sprite 34% / 66%


PepsiCo Frito-Lay, Quaker, Gatorade 34% / 66%
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will continue to have strong opinions 
on this matter.” Finally, because AND is 
a membership-based institution, “the 
Academy needs to reevaluate the current 
role of sponsorship and how it fits within 
the values of Academy.”


Do Corporate Sponsorships Conflict 
with AND’s Own Guidelines?


The Academy does have “Guidelines for 
Corporate Relations Sponsors,” but  it 
does not appear they are being followed. 
For example, AND says it is “mindful 
of the need to avoid a perception of 
conflict of interest and to act at all 
times in ways that will only enhance the 
credibility and professional recognition 
of the Academy and its members.”56 
The Academy also lists the following 
specific criteria under the header, 
“General Requirements for Acceptance 
of Corporate Relations Sponsors:”


•	Fit	with	Academy	strategic	goals


•	Scientific	accuracy


•	Conformance	with	Academy	positions,	
policies and philosophies


•	Academy	editorial	control	of	all	content	in	
materials bearing the Academy name


•	Clear	separation	of	Academy	messages	and	
content from brand information or promotion


•	No	endorsement	of	any	particular	brand	
or company product


•	The	inclusion	of	relevant	facts	and	
important information where their 
omission would present an unbalanced 
view of a controversial issue in which the 
sponsor has a stake.


For good measure, AND posts this 
disclaimer-like note below the guidelines:  
“If consumed in moderation with 


appropriate portion size and combined 
with regular physical activity, all foods 
can fit into a healthful diet.” 


Despite some clear conflicts between its 
policies and sponsorships, the Academy 
continues to defend its corporate 
funding.  Consider this 2008 quote from 
past president Martin Yadrick, posted on 
a page titled, “Why Become an Academy 
Sponsor:” “We think it’s important for 
us to be at the same table with food 
companies because of the positive 
influence that we can have on them.” 
How this “positive influence” manifests 
itself isn’t at all clear, unless you count 
self-serving public relations. The former 
president’s explanation continues:


For the Academy, relationships with outside 
organizations are not about promoting 
companies’ products; they are about 
creating nutrition messages that people can 
understand and act upon to improve their 
health and that of their families.


But the question remains: How can 
companies that promote junk food possibly 
“fit with Academy strategic goals,” unless 
those goals include furthering the nation’s 
diet-related disease epidemic?


These two criteria from the guidelines 
seem especially questionable:


•	Clear	separation	of	Academy	messages	
and content from brand information or 
promotion


•	No	endorsement	of	any	particular	brand	
or company product


Yet on a consistent basis, AND’s sponsors 
promote their brands, whether at the 
annual meeting or during continuing 
education sessions. Moreover, as 
the survey discussed earlier notes, 







And Now a Word From Our Sponsors  37


80 percent of AND members think 
sponsorship carries with it implicit 
endorsement, even if AND does not. 


Another AND criterion—“inclusion 
of relevant facts and important 
information where their omission 
would present an unbalanced view of a 
controversial issue in which the sponsor 
has a stake”—would apply to almost 
every corporate-sponsored continuing 
educational session. 


For example, Coca-Cola has a stake in 
all of its continuing education sessions 
and yet the information presented was 
completely one-sided. Similarly, the 
information presented by the National 
Dairy Council, that even those who are 
lactose-intolerant should consume dairy 
products, is not only controversial—it’s  
contrary to good health and common 
sense. And yet, RDs who attended 
the dairy industry sessions received 
very biased information with no 
counterbalancing views or facts. 


Can AND Redeem its   
Tarnished Reputation? 


Numerous health experts and 
commentators have criticized AND 
for its corporate sponsorships, 
further diminishing its reputation. For 
example, Michael Siegel, professor at 
Boston University School of Health 
explains how Coca-Cola is buying the 
Academy’s silence: “I defy anyone to 
find information on [AND’s] web site 
about the billions of dollars that Coke is 
spending annually to market its sugar-
laden products.”57 He goes further, 
saying that silence would be preferable 


to AND giving the soft drink giant its 
explicit endorsement: 


Concurrent	with	its	acceptance	of	money	
from	Coca-Cola,	[AND]	has	actually	become	
an enemy of critical public health measures 
to reduce obesity, not merely an innocent 
bystander,	and	at	the	far	extreme	from	being	
a leader in the nutrition policy movement.  


Harsh words, but it’s hard to argue with 
them. It seems clear that this is exactly 
what Coca-Cola is seeking to accomplish: 
silencing potential criticism within the AND 
leadership while using the organization as 
a vehicle to spread its public relations. 


AND says as much in its own words. 
In a 2008 press release announcing its 
new partnership with Coca-Cola, AND 
described the significant benefits to 
the company, saying how it provided 
“a national platform via ADA events 
and programs with prominent access 
to key influencers, thought leaders and 
decision makers in the food and nutrition 
marketplace.” [Emphasis added.]58 


Food Politics author Marion Nestle 
has long criticized the Academy for 
its corporate sponsorship. (Nestle and 


I feel like there should 
be some sort of 


internal boycott against 
supporting AND until 


they represent our views 
but no one is really doing 


that, so I am.
– DENISE JULIA GARBINSKI, MBA, RD
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other experts also criticize other health 
groups for similar conflicts, but AND 
is considered particularly conflicted.)  
Nestle has implored RDs to speak out in 
defense of their profession: “As long as 
your organization partners with makers 
of food and beverage products, its 
opinions about diet and health will never 
be believed independent (translation: 
based on science not politics) and neither 
will yours…Is the goal of [AND] really the 
same as the goal of the sponsors–to sell 
the sponsor’s food products?”59  


Positive Signs of Change 


Many RDs active within AND recognize 
this history of problems, but report 
that small positive changes have been 
afoot in recent years. Two years ago, 
the leadership cleaned house at the 
D.C. office, bringing in several new staff. 
Previously, the D.C. staff had strong 
ties to the food industry and not much 
background in nutrition or health, and 
operated with a lack of transparency. 


Now most of the D.C. staff are RDs, 
and two vice presidents are members 
of the progressive HEN practice group. 
This change that has made a significant 
difference for AND’s presence in the 
nation’s capital. For example, now AND 
has relationships with key government 
agencies and well as nutrition and health 
advocacy organizations.  


Some positive changes have been 
occurring at the group’s national 
headquarters in Chicago as well. For 
example, the CEO, Patricia Babjak, 
is more available and visible to 
members. In addition, HEN members 
are having one-on-one meetings with 
AND leadership. As a result of these 
constructive conversations, the Academy 
sent the more stringent HEN corporate  
sponsorship guidelines to all affiliates and 
dietetic practice groups as an example of 
“best practices.”


One minor change regarding corporate 
sponsorship at AND’s “House of 
Delegate” meetings demonstrates the 
leadership’s improved flexibility. After 
some delegates sent a letter asking 
to remove corporate sponsors from 
the two HOD annual meetings, AND 
changed the format so that the sponsor 
presentations would come at the end 
of the meeting, when delegates could 
choose to leave. This was apparently 
the only option because of current 
contractual obligations. As those 
obligations expire, it will be important 
to see if AND takes the next step and 
removes corporate sponsorships from 
these meetings altogether. 


Based on survey results, there is still 
significant concern within the AND 
membership about how current sponsors 
reflect poorly on the organization.
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Recommendations


1) Greater Transparency


In 2009, Senator Chuck Grassley of 
Iowa sent letters to 33 groups including 
AND, requesting information about the 
financial backing they received from 
the pharmaceutical, medical device, 
and insurance industries.60 Grassley’s 
main interest was transparency. He said: 
“Letting the sun shine in and making 
information public is basic to building 
people’s confidence in medical research, 
education and the practice of medicine.” 


AND responded to that inquiry two 
years later with a long list of sponsorship 
funding from pharmaceutical and medical 
device companies.61 Senator Grassley 
then sent AND another letter, this time 
requesting that the Academy “improve 
transparency and accountability” by 
making these materials available on 
its website.62 (It’s not clear how AND 
responded, but to date those materials 
are not publicly available.)  


Perhaps the time has come for Senator 
Grassley or other members of Congress to 
renew that call for greater transparency, 
this time asking AND and other health 
groups for full disclosure and greater 
transparency of the food industry’s role in 
financing these organizations. 


Barring a congressional inquiry, AND 
should on its own make more details 
available to the public (or at least 


to members) regarding corporate 
sponsorship—far beyond what is 
currently provided in its annual reports. 
For example:  


•	How	much	money	each	individual	
company	gives	to	AND	in	the	form	of	
sponsorships, continuing education fees, 
and Foundation donations; 


•	How	much	money	AND	makes	on	the	
annual meeting from corporate sponsors 
versus registration and vendor fees; 


•	How	much	the	“partner”	and	“premier	
sponsor”	levels	cost;


•	What	is	the	connection	between	
sponsorship	and	continuing	education?	


2) Request Input from Membership 


The 2011 survey authors were correct 
when they said that the entire AND 
membership should be heard on the 
issue of corporate sponsorship. Trade 
group policies should reflect the 
desires of its members, not just the 
leadership. It was clear at the annual 
meeting that while many RDs object 
to corporate sponsorship, they had no 
idea how to make their voices heard. 
Some had never even considered 
speaking out, a sign that AND is 
failing to offer adequate and readily 
accessible opportunities for members 
to give their feedback. Also, gathering 
input should not take the form of a 
one-time survey. Rather, there should 
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be easy access to AND leadership so 
that members have clear channels of 
communication about ongoing policy 
matters. AND recently sent a survey 
to some RD members about corporate 
sponsorship, a positive sign.


3) Meaningful Sponsorship 
Guidelines


Once the membership has been 
surveyed for its views, AND should put 
that information into action. This could 
take different forms, depending on the 
members’ views. For example, AND 
could implement much stronger and 
more meaningful sponsorship guidelines. 
As mentioned above, the Hunger and 
Environmental Nutrition Dietetic Practice 
Group has its own set of sponsorship 
guidelines, which could be a model.63 
Perhaps as other practice groups take up 
this issue, AND will be moved to reconsider 
its own sponsorships and guidelines. 
Other organizations’ guidelines may be 
useful as well. For example, the American 
Public Health Association has relatively 
robust guidelines64 and its annual meeting 
is a completely different experience than 
FNCE. For example, in the expo hall are 
mostly government agencies, publishers, 
schools, and other educational booths.  


Another approach would be to do away 
with industry sponsorships altogether. 
Based on the financial information provided 
in the 2011 annual report, sponsorships 
currently comprise only five percent of 
AND’s annual revenues—so why risk your 
profession’s entire reputation for such a 
small amount? Not to say that a larger 
amount of money would be OK. Usually 
the reason given to justify corporate 


sponsorship is that it’s desperately needed 
to subsidize a group’s activities, but that 
does not appear to be the case here. Still, 
more information is needed about where 
corporate sponsorship money is going.


4) Reject Corporate-Sponsored 
Education 


AND should reject outright corporate-
sponsored continuing education, as well as 
corporate-sponsored education sessions at 
its annual meeting. Continuing education 
units should not be tied to any business 
interest, as it diminishes the value of the 
credential. No sponsorship guidelines can 
change this simple truth: The food industry 
does not educate, it markets. Even when 
the companies hire “outside” experts to 
teach the session, the information is still 
biased, and the company still gets its 
brand name promoted. 


Also, when corporations influence and 
control so much of the educational 
agenda, there is less room for learning 
about other important issues that might 
go against industry interests. Along these 
lines, AND should do more outreach 
to health, environmental, and nutrition 
advocacy groups that offer webinars on 
substantive and controversial issues to 
encourage them to apply for CEU approval 
to encourage more diverse viewpoints.


AND should also consider placing more 
distance between its credentialing arm 
and the main organization. One possible 
model is the Accreditation Council for 
Continuing Medical Education, which 
oversees continuing medical education 
for physicians. That body is comprised 
of seven member organizations,65 which 
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seems to offer more checks and balances 
than AND’s internal approach. 


5) Increased Leadership on  
Nutrition Policy 


As discussed above, in recent years, 
AND’s leadership has taken important 
steps to improve its policy agenda and 
create a positive presence in Washington. 
However, there is still a significant image 
problem that cannot be ignored. While 
the staff in the D.C. office is lobbying on 
behalf of AND’s membership, “education 
sessions” are being brought to you by 
Coke and Hershey’s. This disconnect will 
continue to undermine AND’s credibility 
on critical policy issues until the conflicts 
are resolved.


Moreover, as long as AND remains on the 
sidelines on the most controversial issues 
of the day, there will be a perception 
that the organization has a conflict of 
interest. No guidelines will help shake that 
perception. AND will only truly become a 
leader on nutrition policy once it cleans 
up its reputation that has been damaged 
by being overly friendly with the junk food 
industry. Then, when the organization 
claims that it’s not endorsing a certain 
policy based on scientific grounds, 
that claim can be taken more seriously. 
By rejecting corporate sponsorships 
from junk food companies and industry 
lobbyists, AND will become freer to make 
truly science-based policy decisions. 


It’s also unclear how strong AND can be 
on such a contentious issue as junk food 
marketing to children, given that all its 
top sponsors engage in this practice, not 
to mention lobby to undermine public 


policy. As mentioned above, it was good 
that AND submitted comments to the 
FTC on the issue. However, by promoting 
industry-sponsored educational 
programs such as “Kids Eat Right,” which  
provide zero information for parents 
about how to protect their children 
from predatory marketing (or engage 
in advocacy on the matter) AND sends 
the message that it’s not serious about 
children’s health. (See Appendix 3, p. 45.)


As long as the Academy and its foundation 
allow the food industry to sponsor a 
children’s healthy eating program, it will 
remain in a conflicted position regarding 
junk food marketing to children.


A Call to Action


To conclude this report are the powerful 
words of registered dietitian and 
Academy member Andy Bellatti who 
believes his profession deserves better: 


Now	more	than	ever,	members	of	the	
Academy who recognize the insidious 
nature	of	partnering	with	Big	Food	must	
speak up and let the leadership know how 
and why these partnerships are detrimental 
to the profession. We cannot allow 
ourselves to be steamrolled by the notion 
put forth by many in power that partnering 
with	the	likes	of	PepsiCo	and	McDonald’s	
benefits	our	profession	and	the	health	of	
Americans.	It	is	simply	untrue.	We	will	never	
be	taken	seriously	as	nutrition	experts	when	
our	messaging	and	credential	is	co-opted	
by	junk	food	companies	who	think	we	are	
just	an	easy	sell.	I	urge	my	colleagues	to	
think critically, ask tough questions, and 
relentlessly defend the ideas of healthful, 
real	food.	It	is	up	to	us,	as	registered	
dietitians, to take back our credential.
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APPENDIX 1


Overheard: Former AND 
Members Speak Out


Carla S Caccia, RD, LDN
I	am	not	a	member	of	AND.	I	am	so	upset	
over their relationships with certain food 
manufacturers and lack of support for 
certain	food	policies,	such	as	GMO	labeling.	
However,	I	was	thinking	of	checking	into	[the	
progressive	dietetic	practice	group]	HEN	and	
seeing	if	it	would	be	worth	it	to	join	AND.


[Corporate	sponsorship]	is	unethical.	Some	
of the food companies’ products are full of 
questionable	and/or	harmful	ingredients.	The	
food companies are taking advantage of the 
whole	“variety,	moderation,	balance”	theme.	
They	say	“all	foods	fit.”	Well,	I	used	to	think	
that.	But	now	I’m	not	so	sure.	Are	GMOs	
safe	in	moderation?	I	don’t	know.	Caramel	
coloring?	High	fructose	corn	syrup?	Is	lean	
meat still the healthy choice even though 
the	animal	was	given	general	antibiotics?	
Is	grilled	chicken	still	the	healthy	choice	
even though it ate feed contaminated with 
arsenic?	I	don’t	know	and	I’m	supposed	to	
be	the	expert!	I	would	like	to	turn	to	AND	for	
these	answers	but	I	can’t	trust	them	because	
they are in partnership with food companies 
whose products are full of these things.  


There	are	great	handouts	from	AND.	Also,	
the	Nutrition	Care	Manual	is	a	great	resource,	
but some of the sample menus list brand 
names:	i.e.,	Quaker,	Nature’s	Own,	Hot	
Pockets	and	I’m	not	OK	with	that	because:	
1)	it	indicates	that	those	brands	paid	their	
way	into	the	menus	(I	don’t	know	if	they	did	
but why else would those brands and not 
others	be	listed?)	and	2)	those	brands	aren’t	
the	healthiest	and	I	wouldn’t	necessarily	
recommend	them	to	my	clients.	If	I	did	
provide these handouts, my clients might 


think those brands are somehow better or 
more nutritious because it came from me, an 
RD,	and	has	the	“AND	stamp	of	approval.”	


AND	says	RDs	are	the	food	&	nutrition	
experts	and	I	like	to	think	we	are.	There	are	
many	informed,	professional	RDs.	Also,	AND	
does a lot of great work. However, it sends 
a message of corruption when we have 
relationships with food companies whose 
products are incredibly unhealthy. That 
can put all RDs under a cloud of suspicion. 
How can consumers trust us when our 
professional organization partners with 
junk food companies?  


Aaron Flores, RD
I	was	an	ADA/AND	member	from	2002	
(when	I	started	school	to	become	an	RD)	to	
this	year	2013.


For	the	past	few	years	I	have	really	struggled	
with	whether	or	not	I	should	renew	my	
membership.	I	do	not	like	the	fact	that	AND	
partners	with	organizations	like	Coca-Cola,	
Hershey’s,	Mars,	General	Mills	and	Kellogg’s.	
I	think	that	it	sends	the	wrong	message	
about	our	organization	as	a	whole—whose	
primary	goal	is	to	promote	good	nutrition—
while taking money from companies whose 
products are mostly thought of as not 
healthy.	This	year	I	have	decided	I	will	no	
longer be a member of the Academy. 


What really disturbs me is that by partnering 
with	agribusiness,	I	feel	it	dilutes	our	
credibility as nutrition professionals. What 
really	highlighted	that	to	me	was	when	[New	
York	City]	Mayor	Bloomberg	proposed	his	
ban	on	large	sugary	beverages.	It	was	such	
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a controversial topic and everyone had an 
opinion	on	one	side	or	the	other.	But	instead	
of	taking	a	stand,	AND	had	no	position.	How	
could	they	have	no	position	on	such	a	topic?	
I	felt	that	it	was	their	partnerships	with	Coke	
and	Pepsi	that	prevented	them	from	taking	a	
stand even if they wanted to.   


I think the partnership with big food 
companies ruins our credibility as nutrition 
experts. The perception is that because we 
partner with companies like Coke, PepsiCo, 
Mars, and Hershey’s that we act on their 
behalf or in their interest. Even though 
that might not be the case, that is the 
perception and unfortunately, perception is 
everything. 


I	think	it’s	important	to	note	that	I’m	not	
anti-AND.	I	am	proud	to	be	a	RD.	There	
are	some	great	people	in	AND	who	are	
doing	some	important	work.	I	feel	though	
that until they change this policy, that the 
biggest	statement	I	can	make	is	to	vote	with	
my	pocket	book.	Some	of	my	colleagues	
do	not	agree	with	me	and	what	I	hope	for	
is	that	this	conversation	continues.	I	want	
RDs	to	talk	about	this	issue.	If	more	people	
start	talking	about	it,	AND	might	start	to	
listen.	If	AND	were	to	change	its	corporate	
sponsorship	policy,	I	would	happily	re-join.	


Denise Julia Garbinski, MBA, RD 
[current member re-considering]


AND’s	ongoing	demonstration	of	being	
in bed with agribusiness big food and 
its	‘neutral’	(but	obviously	not	neutral	
stance)	on	Prop	37	[labeling	GMO	foods]	
just	disgusts	me	to	the	point	where	I	am	
choosing to vote with my dollars against 
supporting	AND.	I	don’t	attend	their	
functions and am seriously considering 
withdrawing	my	membership	next	year.	So	
many	of	the	good	folks	in	the	HEN,	DIFN	
and	Veg	DPG’s	[dietetic	practice	groups]	
keep	up	their	AND	memberships	because	
it’s	mandatory	in	order	to	join	the	DPG.	


And	they	pay	to	attend	FNCE	when	all	
they	really	want	to	do	is	attend	their	DPG	
meetings.	AND	doesn’t	hear	their	battle	cry	
in	this	case,	as	AND	still	gets	their	money.	
I feel like there should be some sort of 
internal boycott against supporting AND 
until they represent our views but no one is 
really doing that, so I am.


Heidi Turner, MS, RD, CD
I	left	AND	for	a	few	reasons.	One	was	
its	focus	on	mainstream	dietetics.	The	
recommendations they make to patients 
are	industry-driven	and	out	of	date.	If	I	
was told one more time that dairy is the 
primary	way	to	get	calcium	into	patients	I	
was	going	to	scream.	In	this	particular	case,	
they	are	heavily	sponsored	by	the	National	
Dairy	Council	and	their	biases	show	in	their	
recommendations.	Their	overall	philosophy	of	
what types of foods and diets to recommend 
to patients was not consistent with my own.


Also,	I	got	tired	of	the	fact	that	they	
continued to accept corporate dollars for 
advertising	in	their	journals/conferences	
from	what	I	would	consider	to	be	“junk”	
food	companies.	They	seem	to	accept	and	
celebrate	the	idea	that	Coca	Cola,	Hershey’s,	
Pepsi,	General	Mills	and	others	can	be	part	of	
a healthy diet, completely ignoring the fact 
that these very companies are creating other 
products that are at the core of our obesity 
epidemic.	I	suppose	they	need	to	get	money	
from somewhere, but, come on. If you’re 
trying to be at the forefront of changing 
what people eat, then at least accept 
funding from sponsors who truly share that 
vision, and aren’t just looking to appear 
“healthy” via their association with AND.  


That	said,	AND	has	lobbied	hard	to	ensure	
that RDs like me are considered a critical 
part of the health care picture and for that 
I	am	grateful.
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APPENDIX 2


From the Mouths of Big Food


The Academy is not shy about promoting 
its corporate sponsors. Following is a 
sampling from a web page called, “What 
Our Corporate Sponsors Think.” 66 The 
theme throughout is the power this 
large group of nutrition professionals 
holds and why sponsorhip is so valuable. 
(American Dietetic Association is the 
previous name.)


Coca-Cola
“We	are	proud	to	partner	with	the	
American Dietetic Association, one of 
the country’s leading authorities in health 
and	nutrition	education…	Like	ADA,	Coca-
Cola	understands	that	a	healthy	lifestyle	
involves	balancing	many	different	elements	
—	staying	physically	active,	consuming	a	
balanced	diet,	getting	enough	rest	—	and	
even	keeping	a	positive	attitude.”


General Mills
“ADA	members	play	a	valuable	role	in	
educating the public about nutrition and 
health, and we are pleased to support 
the American Dietetic Association as a 
Premier	Sponsor.”


Hershey’s
“The	Hershey	Center	for	Health	&	Nutrition®	
recognizes	the	significant	role	that	
registered dietitians can play in empowering 


consumers with the information, tools and 
resources they need to achieve a balanced 
lifestyle. We are thrilled to be an Academy 
Partner	in	the	Academy’s	sponsorship	
program	and	are	excited	to	help	people	
enjoy	a	well-balanced	life.”	


Kellogg
“When	it	comes	to	helping	people	
understand how to make informed 
decisions about healthy lifestyles, ADA’s 
members are the most influential source 
of	food	and	nutrition.	Kellogg	Company	
is proud to continue its longstanding 
relationship	with	ADA	to	benefit	
consumers.”


Mars
“We’re	proud	to	collaborate	with	the	
American Dietetic Association, the 
largest organization of food and nutrition 
professionals, to support ADA members’ 
missions to improve the health and 
wellbeing	of	our	nation.”


PepsiCo
“PepsiCo	believes	we	have	a	responsibility	
to ensure the health and wellness of the 
communities we serve. We rely upon 
the	expertise	and	commitment	of	ADA	
members to provide unique insight into 
the health and nutritional challenges 
people	face	every	day.”
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APPENDIX 3


Kids Eat Right: Pennies from    
Corporations Making Billions in Profits


The AND Foundation loves to tout “Kids 
Eat Right.” The annual conference makes 
a big deal about how the fundraising gala 
that benefits the program. What is it? 


AND says the mission67 of Kids Eat Right 
is “to support public education projects 
and programs that address the national 
health concern of obesity among our 
children by assisting 
Academy members in 
working with schools 
and communities to help 
kids eat better and move 
more.” But how?


The Kids Eat Right 
website contains 
mostly banal nutrition 
information and recipes 
that could be found in 
many other places, with 
zero information about 
the problem of junk food 
marketing to children, or 
even tips for parents on 
this issue. Perhaps that 
has something to do with the project’s 
sponsors. Kids Eat Right started in 2010 
with funding from the National Dairy 
Council. Additional sponsors include 
Coca-Cola, PepsiCo, and General Mills. 


The program relies on RDs to volunteer 
to implement “tool kits” and other 
educational programs in schools and 
communities. RDs are encouraged to 


sign up to volunteer to participate. 
General Mills sponsored the development 
of a toolkit for cooking workshops with 
parents, hardly an innovative approach. 
AND announced these small grants: 
“Congratulations to the 30 RDs selected 
to receive a Kids Eat Right Family 
Champions, One Change at a Time RD 


mini-grant! Each RD will 
receive $250 to lead 
one parent cooking 
workshop from the 
Family Champions toolkit 
in their communities.”


A cookbook was created 
as a part of the “Kids Eat 
Right Shop-Cook-Eat 
Summit” held in Napa, 
California in March 2012, 
which raised $350,000. 
The “cookbook” features 
17 recipes, each one 
industry sponsored: 
the page features the 
corporate logo while 


the recipe contains a processed food 
product. Sponsors include: National 
Dairy Council, Kellogg’s, The Coca-
Cola Company, ConAgra Foods, and 
PepsiCo. For example, Coca-Cola’s 
page is a pork recipe with Minute Maid 
orange juice and the PepsiCo pages 
require Quaker Oats in recipes that 
would never otherwise call for them, 
like pasta and meatball soup.
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At the 2012 AND annual meeting, RDs 
could take this quiz at the Monsanto 
booth to enter a sweepstakes for a Coach 
handbag. (Sampling of questions.)


Which tools or techniques does Monsanto 
use to develop innovative products to help 
the farmer feed, fuel and clothe the world?


a. Plant breeding
b. Biotechnology
c. Chemistries and equipment improve-
ments to develop agronomic solutions
d. All of the above


Answer: All of the above. Biotechnology is 
only part of what we do. We also use tools 
such as plant breeding and agronomics 
solutions including crop protection 
chemistries and equipment technologies.


Reality Check: “Feeding the world” is 
a familiar refrain of biotech companies; 
however we don’t need more technology 
to feed people; we have enough food.


Is there a difference in the nutritional 
value of organic crops compared to 
conventionally grown crops?


a. Yes
b. No


Answer: No. The evidence shows no 
significant differences among organic, 
conventional or biotech crops in terms of 


nutrition and safety.


Reality Check: There is research on both 
sides of this debate; also the question 
ignores the safety concerns of consuming 
pesticides, described euphemistically as 
“conventionally-grown.”


Foods and crops derived from plant 
biotechnology are thoroughly tested 
for safety.


a. True
b. False


Answer: True. Biotech crops have been 
reviewed by FDA, USDA and EPA; are tested 
more than any other crops in the history of 
agriculture; and have been shown to be as 
safe as their conventional counterparts.


Reality Check: Extremely deceptive. No 
federal agency requires biotech crops 
undergo human safety testing prior to 
approval. We have no long-term safety 
testing of these crops.


What are some benefits of modern plant 
science techniques, such as biotechnology?


a. Improved yields
b. Decreased tillage to protect soil and 
water resources
c. Decreased use of fossil fuels resulting 
from fewer pesticides
d. Improved nutrition
e. All of the above


Answer: All of the above. Modern plant 
science contributes to sustainable 
agriculture by helping farmers increase 
yields, decrease pesticide use and improve 
on-farm management, while also improving 
nutrition with healthful oils or vegetables 
with increase phytonutrients. 


Reality Check: Much research exists to 
dispute each of these claims. For example, 
studies have shown increased herbicide 
use as a result of weed resistance to 
Monsanto’s Roundup product.


APPENDIX 4


Monsanto Biotechnology Quiz
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APPENDIX 5


Annual Meeting Food Industry Giveaways, 
Raffles, Prizes promoted via Twitter


Lindsey Toth, MS, RD @NutritionTalk 
[PepsiCo]


There’s	still	time	to	win	a	$100	gift	card	
today!	Stop	by	@PepsiCo’s	Social	Showcase	
of	Innovation,	booth	#901,	for	the	chance	
to	win!	


Bell Institute @GenMillsBellIns   
[General Mills]


Before	the	expo	ends,	be	sure	2	stop	by	
our	booth	(618)	for	the	#FNCE	Foodie	
Challenge.	Test	your	food	knowledge	&	
enter	2	win	an	e-reader!


Laura’s Lean Beef @laurasleanbeef


Stop	by	booth	557	and	visit	the	team	@
laurasleanbeef	during	#FNCE…	Scan	your	
badge	to	win	an	iPad!


Pork @allaboutpork [National Pork Board]


Congrats	@theguidedbite	&	Courtney	L.	for	
winning	today’s	Pork	prize	packs	at	#FNCE!	
Stop	by	our	booth/DM	us	2	claim	prizes.	
#LeanerThanEver


National Honey Board @NationalHoney


Only	24	hrs	left	to	visit	booth	670	and	let	
us know at what age honey can be given to 
children.	You	might	win	something!	


CA Cling Peaches @CalClingPeach


Fill out our short survey and be entered to 
win	an	anthropologie	apron!		


SherryColemanCollins @PeanutRD


Visit	booth	119!	‘Like’	us	&	draw	to	win.	MT	
@LeanGrnBeanBlog:	I	need	one!!	MT	@
steph_espo:	Thx	4	t-shirts!!


Del Monte @DelMontebrand


Play	#FlavorBoom	at	our	booth	for	a	
chance	to	win	a	knife	set!	It’s	fun	you	won’t	
want	to	miss!	


Kristen Carlucci, RD @simplysavor 


Stop	by	#unileverfnce	at	1130,	1215	or	1pm	
2day	for	risotto,	bfast	pizza,	spaghetti/
meatballs	+	chance	to	win	$100	!	


FoodInsight.org @FoodInsight    
[IFIC – industry group]


We would love to meet our twitter follower 
in	person!	Pls	visit	us	@	booth	325	to	say	hi	
and	enter	to	win	an	AMX	gift	card!


California Walnuts @CaWalnuts


#FNCE	begins	this	weekend!	Don’t	forget	
to	stop	by	our	booth	#852	to	learn	about	
heart-healthy	@CaWalnuts	and	a	chance	to	
win	an	iPad	3!


HealthEd On Demand @HEOnDemand


We’re	almost	ready	to	pack	up	for	#FNCE.	
Stop	by	our	booth	for	a	chance	to	win	an	
iPad.


Walmart Healthy @WalmartHealthy


ATTENTION	#FNCE	attendees:	Stop	by	
our	#GreatForYou	Booth,	#107,	&	enter	our	
raffle	for	a	new	#iPad!	


Frito-Lay N. America @Fritolay


#FNCE	attendees	-	Look	4	#ChipMyth	
quiz	@	#Fritobooth1011	4chance2win	
KitchenAid®	Stand	Mixer	or	t-shirts!	
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Report Faults Food Group’s Sponsor
Ties
By STEPHANIE STROM


A new report by a public health advocate criticizes the Academy of Nutrition and Dietetics, a
trade group presenting some 74,000 dietitians, for allowing corporate sponsorships of its
organization.


The report, by Michele Simon, a lawyer who specializes in legal issues involving the food
industry, raises questions about the role big food companies play in the continuing
education of the nation’s nutrition experts and the ability of the group to challenge the
industry on matters of health and nutrition.


Among her findings were that the number of food companies and trade groups that are paid
sponsors of the academy more than tripled between 2001 and 2011 — to 38, from 10 — and
that roughly 23 percent of about 300 speakers at its annual meeting had undisclosed
financial ties to the food industry.


Ryan O’Malley, a spokesman for the academy, said the organization could not comment
without seeing the report, which was to be published on Ms. Simon’s Web site late Tuesday.


ConAgra, the National Cattlemen’s Beef Association, Kellogg’s, General Mills, Aramark,
Mars and the National Dairy Council are among the organization’s major sponsors.


Some sponsors become an “Academy Partner,” which entitles them to educate nutrition
professionals about the health benefits of their products, co-sponsor events and conduct
educational sessions at meetings. They also can use the academy’s logo in marketing
campaigns.


Ms. Simon, author of “Appetite for Profit: How the Food Industry Undermines Our Health
and How to Fight Back,” said she decided to study the relationship between the food
industry and the academy after hearing complaints from dietitians.


Questions about corporate influence have bedeviled the organization for years. In 2007, it
revamped its corporate sponsorship program to address concerns among its members.
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In its 2011 annual report, the latest available, the academy said corporate sponsorships
accounted for $1.85 million, or about 5 percent of its roughly $34 million in revenue, down
from 9 percent in each of the previous two years. Whether that figure accounts for all of its
corporate and trade group support is unclear.


Margo Wootan, an academy member who is director of nutrition policy at the Center for
Science in the Public Interest, said leadership and other changes the organization had made
had helped curb the influence of companies. “Ten years ago, the academy was really very
closely tied to the food and beverage industry,” Ms. Wootan said. “But they really have
cleaned up their act.”


The academy is conducting a survey among some members to gauge their opinions about
corporate sponsorship. In a survey of 2,968 members two years ago published in the
Journal of Hunger and Environmental Nutrition, 80 percent of the respondents said that
the group was endorsing its corporate sponsors by allowing the sponsorships.


Aaron Flores, a dietitian in Los Angeles, dropped his membership because of the
organization’s ties to industry. “By taking money from companies like Coke and Pepsi and
Hershey, I think it makes us seem like a partner in their message,” Mr. Flores said.
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While the Academy will not engage in point-by-point rebuttals to the report, we will make it clear

that the Academy does not tailor its messages or programs in any way due to influence by

corporate sponsors and that Ms. Simon's report does not provide evidence to the contrary.

 

 

The “recommendations” in the report consist mainly of things that we are already doing. For

example, we are transparent. We post our Annual Report to the website, after the financial

statements are approved by independent auditors. 

 

A great deal of Ms. Simon’s report is based on HEN’s 2011 survey, which was not statistically

representative of our entire membership. This is misleading. The fact is, each year the Academy

utilizes Performance Research, an independent, third-party research company, to examine a

random selection of members that is a statistically sound representation of the Academy

membership as a whole. The results from these representative surveys have shown an increased

awareness and continued support of the sponsorship program.

 

 

The callout to HEN in the recommendations and references sections also indicates HEN members

were sources. 

 

Much of the report is drawn from the Academy’s own public materials – a testament to our

commitment to transparency in candor in all our actions, including corporate sponsorship. Of the

67 references at the end of Ms. Simon’s report, at least 24 (more than one-third) are information

from the Academy and the Foundation’s websites; the Commission on Dietetic Registration’s

website; and research articles published by Academy members. Many of the references are to

previous blog postings by Ms. Simon herself. 

 

We understand that members will have questions about this report and the Academy’s reaction to

it. It is important that we remind members to not take all information they see at face value, but to

consider the source (in this case, an advocate who is predisposed to find fault with the Academy)

and seek out the facts. 

 

This afternoon, we will post a statement to our website that will include excerpts from Ethan

Bergman’s March Journal President’s Page, which is on an especially timely topic: the need for

members and the entire Academy to be leaders in disseminating accurate information to the

public. To quote one paragraph from President Bergman’s column: 

The Academy’s Media Spokesperson Policy requires those who speak on the Academy’s behalf to

“provide – and when necessary, seek out – accurate information when acting as a source for the

media, the public and Academy members or any other audience.” This is good advice for us all.

Another pertinent old saying comes from the field of journalism: “If your mother says she loves you

– check it out!” 
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We have planned and will implement a social media strategy incorporating Facebook, Twitter and

other platforms to encourage all members to “check it out” and draw their own conclusions,

separating fact from opinion. Spokespeople will be front and center on the outreach. As a note, we

have already seen online comments in which RDs are taking issue with the opinions expressed by

Ms. Simon and her supporters. We anticipate more of this fact-checking and support for the

Academy to continue. We will also send a link to the statement to the affiliates, DPGs and MIGs. 

 

Finally, if you are contacted by anyone from the news media for comment on this report, please

politely decline to comment and refer the caller to the Academy’s Strategic Communications Team

at media@eatright.org.

 

 

Thank you and please let me know if you have any questions or comments.

 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer

 

 

Academy of Nutrition and Dietetics 

 (formerly the American Dietetic Association)  

NEW NAME, SAME COMMITMENT TO PUBLIC’S NUTRITIONAL HEALTH

 

120 South Riverside Plaza, Suite 2000

 

Chicago, IL  60606

 

Tel:  312/899-4856  

E-mail:    pbabjak@eatright.org
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288. Re: SNF Updates and In Person Meeting - Dates for Consideration

From: Donna Martin <dmartin@burke.k12.ga.us>

To: sswogger@accutemp.net<sswogger@accutemp.net>, Marcia Smith

<mlsdls8@aol.com>, 'muellerc28@gmail.com'<muellerc28@gmail.com>,

Leah Schmidt <leahs@hickmanmills.org>, SandraFord

<fords@manateeschools.net>,

ami.n.childers@pepsico.com<ami.n.childers@pepsico.com>, Deborah Balla

<DBALLA@schoolnutrition.org>,

mary.begalle@schwans.com<mary.begalle@schwans.com>

Cc: Danny Seymour <dseymour@schoolnutrition.org>, Julie Abrera

<jabrera@schoolnutrition.org>, Patricia Montague

<PMONTAGUE@schoolnutrition.org>

Sent Date: Jan 22, 2013 14:03:28

Subject: Re: SNF Updates and In Person Meeting - Dates for Consideration

Attachment: TEXT.htm

Deborah, The only dates that work for me would be in May 6-8.  Thanks for the update.  

 

Donna S. Martin, EdS, RD, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 1/22/2013 1:51 PM >>>

 

This email is being sent on behalf of Patti Montague, School Nutrition Foundation Acting Executive

Director, by Deborah Van Balen.

 

 

Hello and Happy New Year.

 

I wanted to update you on a few things and have you check your schedules for a time that works
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Deborah, The only dates that work for me would be in May 6-8.  Thanks for the update.   

 


Donna S. Martin, EdS, RD, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> "Balla, Deborah" <DBALLA@schoolnutrition.org> 1/22/2013 1:51 PM >>>



This email is being sent on behalf of Patti Montague, School Nutrition Foundation Acting Executive Director, by Deborah Van Balen.


 


 


Hello and Happy New Year.


 


I wanted to update you on a few things and have you check your schedules for a time that works for an in person meeting at SNF.


 


Updates


The Josephine Martin Endowment Fund continues to grow.  We reached the $21,000 mark over the holiday break.  We are receiving applications for the first Josephine Martin National Policy Fellow at LAC.  We will be introducing the recipient at LAC in early March.


 


The scholarship programs will be opening in early February 2013.


 


The SNA/USDA/NFSMI Education summit will be held February 3-5 at the SNA offices.  We are looking forward to a productive few days and will report back to the board after the summit.  Scott will be attending, representing SNF along with Julie and myself on the staff side.


 


Webinar Wednesdays are back for the Spring 2013.  SNF continues to update the webinar page as programs are finalized.


 


The breakfast in the classroom project continues to do well.  The partnership is closer to signing with the ninth and tenth districts for the project.


 


In person meeting


 


Please review the following sets of dates for your availability.  Please let Deborah Van Balen know what dates work for in person meeting here at SNA/SNF.


 


Date Range 1:


Wednesday, April 24 - Friday, April 26


 


Date Range 2:


Week of May 6-10


 


As always, if you have any questions or need additional information, please let me know.


 


Patti


 


**********


 


 


Deborah


 


Deborah Van Balen


Executive Assistant


School Nutrition Association


120 Waterfront Street


Suite 300


National Harbor, MD  20745


Direct Phone: 301-686-3114


Phone:  301-686-3100, ext 114


Toll-Free: 800-877-8822, ext 114


Fax:  301-686-3115


www.schoolnutrition.org
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for an in person meeting at SNF.

 

Updates

The Josephine Martin Endowment Fund continues to grow.  We reached the $21,000 mark over

the holiday break.  We are receiving applications for the first Josephine Martin National Policy

Fellow at LAC.  We will be introducing the recipient at LAC in early March.

 

The scholarship programs will be opening in early February 2013.

 

The SNA/USDA/NFSMI Education summit will be held February 3-5 at the SNA offices.  We are

looking forward to a productive few days and will report back to the board after the summit.  Scott

will be attending, representing SNF along with Julie and myself on the staff side.

 

Webinar Wednesdays are back for the Spring 2013.  SNF continues to update the webinar page

as programs are finalized.

 

The breakfast in the classroom project continues to do well.  The partnership is closer to signing

with the ninth and tenth districts for the project.

 

In person meeting

 

Please review the following sets of dates for your availability.  Please let Deborah Van Balen know

what dates work for in person meeting here at SNA/SNF.

 

Date Range 1:

Wednesday, April 24 - Friday, April 26

 

Date Range 2:

Week of May 6-10

 

As always, if you have any questions or need additional information, please let me know.

 

Patti

 

**********

 

 

Deborah

 

Deborah Van Balen

Executive Assistant

School Nutrition Association
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120 Waterfront Street

Suite 300

National Harbor, MD  20745

Direct Phone: 301-686-3114

Phone:  301-686-3100, ext 114

Toll-Free: 800-877-8822, ext 114

Fax:  301-686-3115

www.schoolnutrition.org
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289. SNF Updates and In Person Meeting - Dates for Consideration

From: Balla, Deborah <DBALLA@schoolnutrition.org>

To: mary.begalle@schwans.com <mary.begalle@schwans.com>,

sswogger@accutemp.net <sswogger@accutemp.net>,

ami.n.childers@pepsico.com <ami.n.childers@pepsico.com>, Leah Schmidt

<leahs@hickmanmills.org>, Sandra Ford <fords@manateeschools.net>,

Marcia Smith <mlsdls8@aol.com>, 'muellerc28@gmail.com'

<muellerc28@gmail.com>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>

Cc: Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Abrera, Julie

<jabrera@schoolnutrition.org>, Seymour, Danny

<dseymour@schoolnutrition.org>

Sent Date: Jan 22, 2013 13:51:54

Subject: SNF Updates and In Person Meeting - Dates for Consideration

Attachment:

This email is being sent on behalf of Patti Montague, School Nutrition Foundation Acting Executive

Director, by Deborah Van Balen.

 

 

 

Hello and Happy New Year.

 

 

I wanted to update you on a few things and have you check your schedules for a time that works

for an in person meeting at SNF.

 

 

Updates

 

The Josephine Martin Endowment Fund continues to grow.  We reached the $21,000 mark over

the holiday break.  We are receiving applications for the first Josephine Martin National Policy

Fellow at LAC.  We will be introducing the recipient at LAC in early March.

 

 

The scholarship programs will be opening in early February 2013.

 

 

The SNA/USDA/NFSMI Education summit will be held February 3-5 at the SNA offices.  We are

looking forward to a productive few days and will report back to the board after the summit.  Scott

will be attending, representing SNF along with Julie and myself on the staff side.
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Webinar Wednesdays are back for the Spring 2013.  SNF continues to update the webinar page

as programs are finalized.

 

 

The breakfast in the classroom project continues to do well.  The partnership is closer to signing

with the ninth and tenth districts for the project.

 

 

In person meeting

 

 

Please review the following sets of dates for your availability.  Please let Deborah Van Balen know

what dates work for in person meeting here at SNA/SNF.

 

 

Date Range 1:

 

Wednesday, April 24 – Friday, April 26

 

 

Date Range 2:

 

Week of May 6-10

 

 

As always, if you have any questions or need additional information, please let me know.

 

 

Patti

 

 

**********

 

 

 

Deborah

 

 

Deborah Van Balen
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Executive Assistant

 

School Nutrition Association

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3114

 

Phone:  301-686-3100, ext 114

 

Toll-Free: 800-877-8822, ext 114

 

Fax:  301-686-3115

 

www.schoolnutrition.org
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290. Frito Lay

From: Wickizer, Susan {FLNA} <Susan.Wickizer@pepsico.com>

To: ''lbyrd@dawson.k12.ga.us' (lbyrd@dawson.k12.ga.us)'

<lbyrd@dawson.k12.ga.us>, ''Candice Sisson' (CSisson@fannin.k12.ga.us)'

<CSisson@fannin.k12.ga.us>, ''Linda Waters'

(linda.waters@gilmerschools.com)' <linda.waters@gilmerschools.com>,

'emilyhanlin@pickens.k12.ga.us' <emilyhanlin@pickens.k12.ga.us>, 'BOE:

Starr, Jeanne (Jeanne.Starr@baldwin.k12.ga.us)'

<Jeanne.Starr@baldwin.k12.ga.us>, 'Pamela LeFrois

(pamela.lefrois@barrow.k12.ga.us)' <pamela.lefrois@barrow.k12.ga.us>,

'Blakeney, Pam (PBlakeney@BARTOW.K12.GA.US)'

<PBlakeney@BARTOW.K12.GA.US>, 'Cleta Long (clong@bibb.k12.ga.us)'

<clong@bibb.k12.ga.us>, mblanchard@bulloch.k12.ga.us

<mblanchard@bulloch.k12.ga.us>, dmartin@burke.k12.ga.us

<dmartin@burke.k12.ga.us>, 'bridgett.cross@carrollcountyschools.com'

<bridgett.cross@carrollcountyschools.com>, ''Libby Cooke'

(lcooke@catoosa.k12.ga.us)' <lcooke@catoosa.k12.ga.us>,

'ingrid.farahdel@clayton.k12.ga.us' <ingrid.farahdel@clayton.k12.ga.us>,

'Farmer, Paula P. (farmerp@clarke.k12.ga.us)' <farmerp@clarke.k12.ga.us>,

Nixon, Cathe <cathe.nixon@cowetaschools.net>, 'Linda Dittrich

(Linda.Dittrich@cherokee.k12.ga.us)' <Linda.Dittrich@cherokee.k12.ga.us>,

''Kathy Williams' (kathy.williams@cherokee.k12.ga.us)'

<kathy.williams@cherokee.k12.ga.us>, 'lydia.martin@sccpss.com'

<lydia.martin@sccpss.com>

Sent Date: Jan 14, 2013 11:35:39

Subject: Frito Lay

Attachment: US Heartzels Pre-Order Form.pptx

Ladies

 

I sent out some samples of a brand new product, reduced fat Tostitos, recently.

They will be available in early March…let me know if you want pricing on them.

I also included a binder with updated nutritional info.

As our products become whole grain, they will automatically replace the older products at the

distributors.

There is no action for you to take as the code numbers stay the same….with the exception of the

Heartzels and USFS has already updated that.

That new number is 6712434.

I can get you the code number if you use a different distributor, but they do not all stock it yet.

I am also attaching a special promotion.
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PRE-ORDER TODAY AND EARN $1 BACK PER CASE!!
Just In Time For Your Valentine’s Day Menus! 
US FOODS CODE # 6712434 
Pre-Food Show Order Form



 

2012 PepsiCo, Inc. 



School District 



School Name  


Address  

City           			State		Zip



Contact Name 		                           Phone 



#Cases Ordered



     Rold Gold Heartzels 

104ct./ .7oz.

Manufacturer #15940

.  Stacey Cosentino  stacey.cosentino@pepsico.com  843-323-7358



VALENTINE’S DAY MENU PROMOTION DETAILS 

Whole Grain Rich Heartzels® Pretzel
Receive $1.00 per case on all Heartzels Case Purchases now through February 14th 2013  Minimum of 50 cases must be ordered within time frame.
Contact : Susan Wickizer ♥  423-838-2003  ♥susan.wickizer@pepsico.com


Heartzels® Pretzels Valentine’s Day Promotion
 ♥ 104/0.7 oz.  Case UPC 28400-15940    ♥ US Foods Item #6712434
Invoice must be received and submitted to your PepsiCo Rep by March 1st 
 Cannot be in conjunction with any other promotion





















    Whole Grain Rich
♥  1 bread/grain 
♥  200 mg Sodium

♥  80 calories per bag









1
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US Heartzels Pre-Order Form.pptx



Please send it back to me if you are interested so I can let USFS know if they need to increase

what they have on hand.

 

As always, please let me know if I can help you in any way.

Susan

 

PepsiCo Education Manager-Georgia

423.838.2003 cell

423.517.8618 office

susan.wickizer@pepsico.com
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291. FW: Pre-order form

From: Payne, Melissa <Melissa.Payne@usfoods.com>

To: - SC ALLIANCE (part 2) <IMCEAMAPIPDL-Unknown@usfoods.com>,

(bgwatson@edgefield.k12.sc.us) <bgwatson@edgefield.k12.sc.us>,

(chehayes@dorchester2.k12.sc.us) <chehayes@dorchester2.k12.sc.us>,

(cscunningham@edgefield.k12.sc.us) <cscunningham@edgefield.k12.sc.us>,

(gwilliams@florence4.k12.sc.us) <gwilliams@florence4.k12.sc.us>,

(jeremy_tunstill@charleston.k12.sc.us)

<jeremy_tunstill@charleston.k12.sc.us>, (kevin_earle@charleston.k12.sc.us)

<kevin_earle@charleston.k12.sc.us>,

(margaret_bradbury@charleston.k12.sc.us)

<margaret_bradbury@charleston.k12.sc.us>, (mgillila@saludaschools.org)

<mgillila@saludaschools.org>, (schavis@williston.k12.sc.us)

<schavis@williston.k12.sc.us>, (tperry@bamberg2.k12.sc.us)

<tperry@bamberg2.k12.sc.us>, Angela Robinson

<RobinsonA@orangeburg4.com>, Ann McConnell

<amcconnell@newberry.k12.sc.us>, Annie Taylor <ataylor@clar1.k12.sc.us>,

Barry Reese (breese@mail.colleton.k12.sc.us)

<breese@mail.colleton.k12.sc.us>, BEVERLY FUNDERBURKE

(bfunderb@saludaschools.org) <bfunderb@saludaschools.org>, Brenda Cross

(Bcross@marion.k12.sc.us) <Bcross@marion.k12.sc.us>, Casandra Garner

<GarnerC@lee.k12.sc.us>, Charlena Jordan <CJordan@gcsd.k12.sc.us>,

CHAVIS, DONNIE <DONNIE.CHAVIS@fsd1.org>, Dani Walden II

<dwalden@greenwood52.org>, DAWN BAILEY (baileyd@dillon.k12.sc.us)

<baileyd@dillon.k12.sc.us>, Debra Hoffman <dhoffman@lexington4.net>, Dee

Cook (Dee.Cook@sumterschools.net) <Dee.Cook@sumterschools.net>,

Deidre Yonce <DYonce@lexington1.net>, Don Navorska

<dnavorska@florence3.k12.sc.us>, Donna Leaphart

<dleaphart@lex3.k12.sc.us>, Doris Grant <dgrant@ccps.calhoun.k12.sc.us>,

Dorothy Zeigler <zeiglerd@obg3.k12.sc.us>, ELLEN FITCH

(efitch@mail.colleton.k12.sc.us) <efitch@mail.colleton.k12.sc.us>, Erin Briggs

<ebriggs@lexrich5.org>, FINKLEAE (finkleae@lee.k12.sc.us)

<finkleae@lee.k12.sc.us>, Gayle BROWN

<GMB06@orangeburg5.k12.sc.us>, Geraldine Morris

<morrisg@mccormick.k12.sc.us>, Glenda Wafford

<gwafford@aiken.k12.sc.us>, Gwen Phillips <gphillips@clarendon3.org>,

Heather Stone <HStone@horrycountyschools.net>, IMOGENE CLARKE

<ICLARKE@richlandone.org>, Jack Johnson

<JJohnson@Barnwell45.k12.sc.us>, Jackie Harris

<JAH98@Orangeburg5.k12.sc.us>, Jan Knox <jknox@gcsd.k12.sc.us>,

Janice Benbow (jbenbow@fairfield.k12.sc.us) <jbenbow@fairfield.k12.sc.us>,
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Jeannie Carmichael <jcarmich@flo5.k12.sc.us>, Jennifer Bair

(jennifer.bair@kcsdschools.net) <jennifer.bair@kcsdschools.net>, Johnnis

Tanner <jptanner99@yahoo.com>, Juanita Green

(juanita.green@sumterschools.net) <juanita.green@sumterschools.net>,

JULIANN BUTLER-GREEN <JULIANN_BUTLER-

GREEN@charleston.k12.sc.us>, KAREN JACKSON

<kajackson@richlandone.org>, Karen M Taylor <Taylork@bcsdschools.net>,

Karen Myers <evettern@yahoo.com>, Karen Threatt

<kthreatt@bamberg1.net>, Kim Johnson (kjohnson@horrycountyschools.net)

<kjohnson@horrycountyschools.net>, Laura Farmer

(LFARMER@horrycountyschools.net) <LFARMER@horrycountyschools.net>,

Leigh Reynolds <leigh.reynolds@kcsdschools.net>, Leon S. Williams

<Leon.Williams@sumterschools.net>, Linda Fairchild

(fairchildl@bcsdschools.net) <fairchildl@bcsdschools.net>, Lora Beth Rucker

<LRucker@lexington4.net>, Lydia Breland <lbreland@jcsd.net>, MARSHA

TAYLOR <marshataylor@richlandone.org>, Mary Graham

<mgraham@clarendon2.k12.sc.us>, MICELLE GASKINS

<MGASKINS@FLORENCE3.K12.SC.US>, MINNIE BROWN

(MINNIE.BROWN@DELAHOWE.K12.SC.US)

<MINNIE.BROWN@DELAHOWE.K12.SC.US>, Misha Lawyer

<misha.lawyer@kcsdschools.net>, Mitsy Foxworth

(MFOXWORTH@WCSD.K12.SC.US) <MFOXWORTH@WCSD.K12.SC.US>,

Mozelle Murdaugh <mwmurdaugh@hampton1.k12.sc.us>, Nicole Giles

(ngiles@wcsd.k12.sc.us) <ngiles@wcsd.k12.sc.us>, Pam Vaughn

<pamv@darlington.k12.sc.us>, PAT BRYANT

(BRYAPAT@HAMPTON2.K12.SC.US)

<BRYAPAT@HAMPTON2.K12.SC.US>, Pat Carter

<Pcarter@lexington1.net>, Pat Truett <ptruett@mail.dd4.k12.sc.us>, Ray

Bahadori <rbahadori@dorchester2.k12.sc.us>, Rebecca Kenner

<RKenner@lexington1.net>, Rene Sturgeon <ReneS@darlington.k12.sc.us>,

Sandy Wallace <Swallace@marlboro.k12.sc.us>, SARAH BATES

<sarah_bates@charleston.k12.sc.us>, Shana Catoe

<scatoe@ccps.calhoun.k12.sc.us>, Smith, Susan

<ssmith@gwd51.k12.sc.us>, Susan Cassels <scassels@lex3.k12.sc.us>,

Syneke DeVore <sdevore@hampton1.k12.sc.us>, Tekeshia Wade

<twade@ocabcaa.org>, Teresa Zorn <Tzorn@barnwell45.k12.sc.us>, Terri

Freeman <TFREEMAN@gcsd.k12.sc.us>, Theresa Rogers

<Theresa@mail.dillon3.k12.sc.us>, TONYA TUCKER

<TONYATUCKER@aiken.k12.sc.us>, TONZA THOMAS

(tonzat@wlgos.sc.gov) <tonzat@wlgos.sc.gov>, Tracy Dixon

<tdixon@richlandone.org>, Tuesday Johnson <johnsont@acs.k12.sc.us>,

VALARIE WALKER (valaire.walker@sumterschools.net)
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<valaire.walker@sumterschools.net>, Vicki Livingston

<vlivingston@newberry.k12.sc.us>, WALTER CAMPBELL

<WALTER_CAMPBELL@charleston.k12.sc.us>, Walter cAUDLE

(WCAUDLE@ED.SC.GOV) <WCAUDLE@ED.SC.GOV>, WANDA HUTTO

(WHUTTO@CLAR1.K12.SC.US) <WHUTTO@CLAR1.K12.SC.US>, WANDA

ROBINSON (WROBINSON@FAIRFIELD.K12.SC.US)

<WROBINSON@FAIRFIELD.K12.SC.US>, Yvette Mixon

(ywmixon@hotmail.com) <ywmixon@hotmail.com>, (awoods@lcboe.us)

<awoods@lcboe.us>, (bmorrison@glascock.k12.ga.us)

<bmorrison@glascock.k12.ga.us>, (gayc@toombs.k12.ga.us)

<gayc@toombs.k12.ga.us>, (julie.roberson@appling.k12.ga.us)

<julie.roberson@appling.k12.ga.us>, (jzeagler@screven.k12.ga.us)

<jzeagler@screven.k12.ga.us>, (mlove@montgomery.ga.k12.us)

<mlove@montgomery.ga.k12.us>, (motond@mcduffie.k12.ga.us)

<motond@mcduffie.k12.ga.us>, (peggykight@treutlen.net)

<peggykight@treutlen.net>, (scurry@warren.k12.ga.us)

<scurry@warren.k12.ga.us>, (sharper@hancock.k12.ga.us)

<sharper@hancock.k12.ga.us>, Becky Swain (becky.swain@bcraiders.com)

<becky.swain@bcraiders.com>, Carol Knight <cellis@bryan.k12.ga.us>,

Charlene Phillips <CPhillips@bryan.k12.ga.us>, Christine Reddick

(creddick@liberty.k12.ga.us) <creddick@liberty.k12.ga.us>, Daphne Callison

<dcalliso@burke.k12.ga.us>, Debra Herman (DHERRMANN@JCHS.COM)

<DHERRMANN@JCHS.COM>, Donna Martin <Dmartin@Burke.k12.ga.us>,

Donna Sapp <donnasapp@LCBOE.NET>, Dr Kathy C. Peavy

<kpeavy@bleckley.k12.ga.us>, GENEVA Fries <gfries@screven.k12.ga.us>,

Jane Earick <jearick@wheeler.k12.ga.us>, Jean Bragg

<jbragg@bulloch.k12.ga.us>, Jewell Shaw <JShaw@wayne.k12.ga.us>, Judy

Brown <jbrown@wilkinson.k12.ga.us>, June Poulsen

<jpoulsen@effingham.k12.ga.us>, Karen.Yonchak@washington.k12.ga.us

<Karen.Yonchak@washington.k12.ga.us>, Kathy Hood <khood@metter.org>,

LINDA COLLINS <lcollins@vidalia-city.k12.ga.us>, LINTON INGRAM

(lingram@hancock.k12.ga.us) <lingram@hancock.k12.ga.us>, Marsha Ware

<mware@treutlen.k12.ga.us>, Martha Lucas <malucas@bleckley.k12.ga.us>,

MEGAN BLANCHARD (mblanchard@bulloch.k12.ga.us)

<mblanchard@bulloch.k12.ga.us>, Melonie Beckworth

<melonie.beckworth@ccboe.net>, mexley@effingham.k12.ga.us

<mexley@effingham.k12.ga.us>, Miriam Lynn <mlynn@tattnall.k12.ga.us>,

Pam Todd (ptodd@metter.org) <ptodd@metter.org>, Redessa Crawford

<redessa_crawford@johnson.k12.ga.us>, Reida Ferrell

<FerrellR@mcduffie.k12.ga.us>, Rhonda Cooper

<rcooper@pierce.k12.ga.us>, RINDY TRAPNELL

<RTrapnell@wayne.k12.ga.us>, SHARON REED

Page 965



(sreed@mcintosh.k12.ga.us) <sreed@mcintosh.k12.ga.us>, Shirley Martin

<smartin@telfair.k12.ga.us>, STEPHANIE FOX (sfox@long.k12.ga.us)

<sfox@long.k12.ga.us>, Susan Graham <sgraham@dodge.k12.ga.us>, tonya

<Tblocker@Evans.k12.ga.us>, Tonya Beasley <Tbeasley@Evans.k12.ga.us>,

Vicki Pullen (vpullen@emanuel.k12.ga.us) <vpullen@emanuel.k12.ga.us>,

Vicki Reddick <vtreddick@screven.k12.ga.us>,

(LYDIA.MARTIN@SAVANNAH.CHATHAM.K12.GA.US)

<LYDIA.MARTIN@SAVANNAH.CHATHAM.K12.GA.US>, Antoinette Freeman

(Antoinette.Coast@savannah.chatham.k12.ga.us)

<Antoinette.Coast@savannah.chatham.k12.ga.us>, Kimberly Kinsaul

<Kimberly.Kinsaul@savannah.chatham.k12.ga.us>, Onetha Bonaparte

<Onetha.Bonaparte@savannah.chatham.k12.ga.us>, Parks, Dana

<Dana.Parks@usfoods.com>, Rhonda Barlow

<Rhonda.Barlow@savannah.chatham.k12.ga.us>, Sharon Stroman

<Sharon.Stroman@savannah.chatham.k12.ga.us>, Wilson, Nathaniel

<Nathaniel.Wilson@usfoods.com>

Cc: Cosentino, Stacey {PBC} <Stacey.Cosentino@pepsico.com>, Payne, Melissa

<Melissa.Payne@usfoods.com>, Wickizer, Susan {FLNA}

<Susan.Wickizer@pepsico.com>, Caldwell, John

<John.Caldwell@usfoods.com>, Cochcroft, Kim

<Kim.Cochcroft@usfoods.com>, Dearlove, Vicki

<Vicki.Dearlove@usfoods.com>, Gollwitzer, Sharon

<Sharon.Gollwitzer@usfoods.com>, Scheppmann, Jean

<Jean.Scheppmann@usfoods.com>

Sent Date: Jan 14, 2013 10:08:35

Subject: FW: Pre-order form

Attachment: image001.jpg
image002.jpg
US Lex Heartzels Pre-Order Form.pptx

Please see the attached pre booking form from Frito Lay along with updated nutritional for

the new and approved Heart Pretzels. They are running a promotion on this item and you

most complete the attached so we know how to order for you  and where and when to ship.

 

 

US Foods code 6712434 104 count $ 28.48 per case.

 

 

Thank you 

 

 

USF SCHOOL SHOW  

HUNT YOUR WAY TO HEALTHY MEALS  
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PRE-ORDER TODAY AND EARN $1 BACK PER CASE!!
Just In Time For Your Valentine’s Day Menus! 
US FOODS LEXINGTON CODE # 6712434 
Pre-Food Show Order Form



 

2012 PepsiCo, Inc. 



School District 



School Name  


Address  

City           			State		Zip



Contact Name 		                           Phone 



#Cases Ordered



     Rold Gold Heartzels 

104ct./ .7oz.

Manufacturer #15940

.  Stacey Cosentino  stacey.cosentino@pepsico.com  843-323-7358



VALENTINE’S DAY MENU PROMOTION DETAILS 

Whole Grain Rich Heartzels® Pretzel
Receive $1.00 per case on all Heartzels Case Purchases now through February 14th 2013  Minimum of 50 cases must be ordered within time frame.
Contact : Stacey Cosentino ♥  843-323-7358  ♥ stacey.cosentino@pepsico.com


Heartzels® Pretzels Valentine’s Day Promotion
 ♥ 104/0.7 oz.  Case UPC 28400-15940    ♥ US Foods Item #6712434
Invoice must be received and submitted to your PepsiCo Rep by March 1st 
 Cannot be in conjunction with any other promotion





















    Whole Grain Rich
♥  1 bread/grain 
♥  200 mg Sodium

♥  80 calories per bag
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US Lex Heartzels Pre-Order Form.pptx



01/24/2013 11:00AM-3:00PM  

DOUBLE TREE HOTEL COLUMBIA , S.C. 

Melissa Payne  

Bid Sales Manager  

US Foods Columbia Division  

803-951-4348  

melissa.payne@usfoods.com  

US Foods  

KEEPING KITCHENS COOKING™ 

 

From: Cosentino, Stacey {PBC} [mailto:Stacey.Cosentino@pepsico.com]  

Sent: Monday, January 14, 2013 9:50 AM 

 To: Payne, Melissa 

 Subject: Pre-order form

 

 

Hi Melissa, If you would mind sending this out to the SC contacts and copy me on it. Would you

mind doing this for me?  I would really appreciate it. 

 Thanks,

 

Stacey

 

 

Stacey Cosentino 

 Education Development Manager 

 North Carolina/South Carolina 

 PepsiCo Foodservice 

 843-323-7358 

 stacey.cosentino@pepsico.com

 

 

Visit our New School Source Website!

 
www.pepsicoschoolsource.com

 

 

This email message and any attachments are for the sole use of the intended recipient(s) and may

contain information that is proprietary to US Foods, Inc. and/or its subsidiaries or otherwise

confidential or legally privileged. If you have received this message in error, please notify the

sender by reply, and delete all copies of this message and any attachments. If you are the

intended recipient you may use the information contained in this message and any files attached

to this message only as authorized by US Foods, Inc. Files attached to this message may only be
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transmitted using secure systems and appropriate means of encryption, and must be secured

using the same level password and security protection with which the file was provided to you. Any

unauthorized use, dissemination or disclosure of this message or its attachments is strictly

prohibited.
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New Product Nutrition Pages/Funyuns .75 oz.  (66689) PFS FINAL 1-17.pdf




Required Beginning SY 2013-2014 



(Crediting Standards Based on Grams of Creditable Grains) 



School Food Authorities (SFA’s) should include a copy of the label from the purchased product package in addition to the 



following information on letterhead signed by an official company representative.  Grain products may be credited based on 



previous standards through SY 2012-2013.  The new crediting standards for grains (as outlined in Policy Memorandum SP 30-



2012) must be used beginning SY 2013-2014.  SFA’s have the option to choose the crediting method that best fits the specific 



needs of the menu planner.   



Product Name:    Funyuns®  Baked Not Fried Onion Snacks         Code No:  66689 



Manufacturer:    Frito-Lay Inc.      Plano, TX  75024-4099   Serving Size:    .75 oz.   



I. Does the product meet the Whole Grain-Rich Criteria?     Yes  X        No  
(Refer to SP 30-2012 Grain Requirements for the National School Lunch Program and School Breakfast Program) 



II. Does the product contain non-creditable grains:   Yes X    No  How many grams  <3.99g 



III. Use Policy Memorandum SP 30-2012 Grain Requirements for the National School Lunch Program and 



School Breakfast Program:  Exhibit A to determine if the product fits into Groups A-G, Group H, or 



Group I.   (Different methodologies are applied to calculate serving so grain components based on creditable 



grains.  Groups A-G use the standard of 16 grams creditable grain per oz. eq; Group H use the standard of 28 g 



creditable grain per oz. eq; and Group I is reported by volume or weight.) 



Indicate to which Exhibit A Group (A-I) the Product Belongs:   not applicable    (Per USDA 30-2012, the oz. eq. 



for grains may be determined by using either the weights or volumes listed in the attached Exhibit A, or the SFA may require 



documentation from a manufacturer certifying the grams of creditable grains per portion for determining the oz. eq. from a 



given product.)    



Description of Creditable 
Grain Ingredient * 



Grams of  
Creditable Grain  



Ingredient per Portion1 
A 



Gram Standard of  
Creditable Grain  



per oz. equivalent 
(16 g or 28 g)2 



B 



Creditable  
Amount 



 
A/B 



 Whole corn meal    9.3 g 16  .58 



 Enriched corn meal   9.0 g 16 .56 



  
     
  



1.14 



Total Creditable Amount 3 
  



1.0 
*Creditable grains are whole-grain meal/flour and enriched meal /flour 
1 (Serving size)  X (% of creditable grain in formula).  Please be aware serving size other than grams must be converted to grams.  
2Standard grams of creditable grains from the corresponding Group in Exhibit A. 
3Total Creditable Amount must be rounded down to the nearest quarter  (0.25) oz. eq.  Do not  round up.  



 



Total weight (per portion of product as purchased   .75oz.   



Total contribution of product (per portion)  1.0 oz. eq.  



I certify that the above information is true and correct and that a  .75 oz.  portion of this product (ready for serving) 



provides 1.0 oz. eq. Grains.  I further certify that non-creditable grains are not above .24 oz. eq. per portion.  Products 



with more than  .24 oz. equivalent or 3.99 grams for Groups A-G or 6.99 grams for Group H of non-creditable grains my 



not credit towards the grain requirements for school meals. 



1/11/17  



   



         



   



 



972-334-4160 











 



 
Funyuns® Baked Not Fried Onion Rings – .75 oz.  (21.2 g.) 
 



     



Nutrition Facts 
1 Serving per container  



Servings Size                                     1 package  



 Amount per serving  



Calories 
    



  100  



%Daily Value* 



Total Fat  3.5g   5% 



    Saturated Fat  0.5g    3% 



   Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 125mg  5% 



Total Carbohydrate 14g  5% 



     Dietary Fiber less than 1g  3% 



     Total Sugars less than 1g   



Protein 2g    



Vitamin D 0 mcg      0% 



Calcium  4mg   2% 



Iron 1mg    0% 



Potassium 41 mg     0% 



Not a significant source of added sugars  
    



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 



I verify the information above is accurate 



as of 1/6/17.      



 



 
    972-334-2165 



 



    Frito-Lay Inc.  



    Plano, TX  75024-4099 



 



 



 



 



 



 



 



 



 



 



 



  
Ingredients:  Whole Corn Meal, Enriched Corn Meal (Corn 
Meal, Ferrous Sulfate, Niacin, Thiamin Mononitrate, 
Riboflavin, Folic Acid), Vegetable Oil (Corn, Canola, and/or 
Sunflower Oil), Maltodextrin (Made from Corn), Onion Powder, 
Salt, Monosodium Glutamate, Buttermilk, Hydrolyzed Corn 
Protein, Sugar, Dextrose, Natural Flavors, and Garlic Powder.   
CONTAINS MILK INGREDIENTS.   



 
Case UPC 000-28400-66689-3 



 
Bag UPC 0-28400-64868-4 



 
Case Pack 104/.75 oz. bags   



 
Kosher Status Pending  



USDA Smart Snack Compliant   



Yes – whole grains 



first ingredient  



Package contains FDA approved 



whole grain health claim  Yes  



Grain – oz. eq.   1.0 oz. eq.  



 Weight of Grain 18.3 g  



Document Updated 1/6/17  



  



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 
check the label on the specific product for the most current and accurate information. 



 











 












New Product Nutrition Pages/Grandma's Mini CC Cookies WGR PFS 1.22 oz. FINAL 1-17.pdf




Formulation Statement for Documenting Grains in School Meals 



Required Beginning SY 2013-2014 



(Crediting Standards Based on Grams of Creditable Grains) 



School Food Authorities (SFA’s) should include a copy of the label from the purchased product package in addition to the 



following information on letterhead signed by an official company representative.  Grain products may be credited based on 



previous standards through SY 2012-2013.  The new crediting standards for grains (as outlined in Policy Memorandum SP 30-



2012) must be used beginning SY 2013-2014.  SFA’s have the option to choose the crediting method that best fits the specific 



needs of the menu planner.   



Product Name:    Grandma’s Mini Chocolate Chip Cookies WGR      Code No: 66154  



Manufacturer:    Frito-Lay Inc.   Plano, TX  75024-4099   Serving Size:       1.22 oz. .      



I.  Does the product meet the Whole Grain-Rich Criteria?     Yes  X        No  
(Refer to SP 30-2012 Grain Requirements for the National School Lunch Program and School Breakfast Program) 



 



II. Does the product contain non-creditable grains:   Yes  No  X How many grams*  
 (Products with more than 0.24 oz. equivalent of 3.99 grams for Groups A-G or 6.99 grams for Group H of non- 



creditable grains may not credit towards the grain requirements for school meals)  



III. Use Policy Memorandum SP 30-2012 Grain Requirements for the National School Lunch Program and 



School Breakfast Program:  Exhibit A to determine if the product fits into Groups A-G, Group H, or 



Group I.   (Different methodologies are applied to calculate serving so grain components based on creditable 



grains.  Groups A-G use the standard of 16 grams creditable grain per oz. eq; Group H use the standard of 28 g 



creditable grain per oz. eq; and Group I is reported by volume or weight.) 



Indicate to which Exhibit A Group (A-I) the Product Belongs: E  



Description of Creditable 
Grain Ingredient ** 



Grams of  
Creditable Grain  



Ingredient per Portion1 
A 



Gram Standard of  
Creditable Grain  



per oz. equivalent 
(16 g or 28 g)2 



B 



Creditable  
Amount 



 
A/B 



Whole Wheat Flour  11.23 g 16 .7 



Enriched Flour  5.56 g 16 .34 



  
     
  



1.04 



Total Creditable Amount 3 
  



1.0 
**Creditable grains are whole-grain meal/flour and enriched meal /flour 
1 (Serving size)  X (% of creditable grain in formula).  Please be aware serving size other than grams must be converted to grams.  
2Standard grams of creditable grains from the corresponding Group in Exhibit A. 
3Total Creditable Amount must be rounded down to the nearest quarter  (0.25) oz. eq.  Do not  round up.  



 



Total weight (per portion of product as purchased :  1.22 oz.     



Total contribution of product (per portion) 1.0 oz. eq.  



I certify that the above information is true and correct and that a 1.22   portion of this product (ready for serving) provides 



1.0 oz. eq. Grains.  I further certify that non-creditable grains are not above .24 oz. eq. per portion.  Products with more 



than  .24 oz. equivalent or 3.99 grams for Groups A-G or 6.99 grams for Group H of non-creditable grains my not credit 



towards the grain requirements for school meals. 



1/3/17        



    



972-334-4160 











 



 
Grandma’s® WGR Mini Chocolate Chip Cookies – 1.22 oz.  
 



     



Nutrition Facts 
1 Serving per container  
Servings Size                                     1 package  



    



Amount per serving 



Calories 160  
%Daily Value* 



Total Fat  6g   8% 



Saturated Fat  1.5g    9% 



Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 160mg  7% 



Total Carbohydrate 25g  9% 



Dietary Fiber 3g  10% 



Total Sugars 11g  



  Includes 10g Added Sugars        21% 



Protein 2g    



    



Vitamin D 0mcg     0% 



Calcium 18mg   0% 



Iron 1mg    6% 



Potassium 121mg    2% 



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 



I verify the information above is accurate 



as of 1/6/17.      



 



 
    972-334-2165 



 



    Frito-Lay Inc.  



    Plano, TX  75024-4099 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



  



Ingredients: Whole Wheat Flour, Semi-Sweet Chocolate 
Chips (Sugar, Chocolate Liquor, Cocoa Butter, Dextrose, Soy 
Lecithin, Vanillin), Sugar, Enriched Flour (Bleached Wheat 
Flour, Niacin, Reduced Iron, Thiamin Mononitrate, 
Riboflavin, Folic Acid), Expeller-Pressed Sunflower Oil, Whey, 
and Less than 2% of the Following: High Fructose 
Corn Syrup, Propylene Glycol Mono- and Diesters of Fats and 
Fatty Acids, Mono- and Diglycerides, Soy Lecithin, 
Salt, Leavening (Baking Soda, Sodium Aluminum Phosphate, 
Ammonium Bicarbonate), Artificial Vanilla Flavor, 
Caramel Color, Rosemary Extract (Antioxidant), and Ascorbic 
Acid (Antioxidant). 
CONTAINS MILK, SOY, AND WHEAT INGREDIENTS. 
 
Allergy Information:  Made on equipment that makes 
products contain peanuts and tree nuts.   
 
 



Case UPC 000-28400-66154-6 



 
Bag UPC 0-28400-65034-2 



 
Case Pack 104/1.22 oz. bags  



 
Kosher Status Kosher Dairy  



USDA Smart Snack Compliant   



Yes – whole grains 



first ingredient  



Grain – oz. eq.   1.0 oz. eq.  



 Weight of Grain 16.8 g  



Document Updated 1/17  



  



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 
check the label on the specific product for the most current and accurate information. 











 












New Product Nutrition Pages/Propel Watermelon  (01358) 16.9 oz.  Final 1-17.pdf




 



 



 



Propel®– Watermelon (16.9 fl. oz.)  



 
 
 
Product UPC        0-52000-01358-0 



Packaging     24/16.9 fl. oz. bottles        
 
Kosher      No    
 
USDA Smart Beverage Compliant   Yes – HS   
 
Document Updated    1/17   
 



 



I verify the attached documents are accurate as of January 5, 2017.    



 
 
 
 
 
 
 
 



 
Alexis Tiller   
Associate Scientist   
N. America Nutrition Regulatory Affairs  
Gatorade/Propel 
 
 
 
 
 
 
 
 



 



 



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 
check the label on the specific product for the most current and accurate information 











16.9 fl oz



More Information
Per 16.9 fl oz (500 mL) serving



Caffeine:   0mg
Phosphorus:   125mg



Common Allergens: None
0%



10%
2%
0%



% Daily Value*



% DV
Vitamin C 40%
Vitamin D 0%
Vitamin E 20%
Niacin 50%
Vitamin B6 50%
Pantothenic Acid 50%



Nutrition Facts
Serving Size 16.9 fl oz (500 mL)
Servings Per Container 1



Amount Per Serving
Calories 0



Total Fat 0g
Sodium 230mg
Potassium 60mg
Total Carbohydrate 0g



Sugars 0g
Protein 0g



Not a significant source of calories from fat,
saturated fat, trans fat, cholesterol, dietary fiber,
vitamin A, calcium, and iron.
*Percent Daily Values are based on a 2,000
calorie diet.



Last updated on December 23, 2016.



WATER, CITRIC ACID, SODIUM
HEXAMETAPHOSPHATE (TO PROTECT
FLAVOR), NATURAL FLAVOR, SALT,
POTASSIUM SORBATE (PRESERVES
FRESHNESS), POTASSIUM CITRATE, SODIUM
CITRATE, ASCORBIC ACID (VITAMIN C),
SUCRALOSE, ACESULFAME POTASSIUM,
CALCIUM DISODIUM EDTA (TO PROTECT
FLAVOR), CALCIUM PANTOTHENATE (VITAMIN
B5), NIACINAMIDE (VITAMIN B3), VITAMIN E
ACETATE, PYRIDOXINE HYDROCHLORIDE
(VITAMIN B6)



PROPEL - WATERMELON



Notes
Nutrition information is rounded as required by the FDA which is why values sometimes look inconsistent
when comparing different sizes.
Information may differ from package labels because of the limited space on packages or label transitions in
the marketplace.
All products and sizes are not available in all markets. If you can't find a product, check with your store
manager to see if it could be ordered.



Source: PepsicoBeverageFacts.com. Downloaded: January 05, 2017
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 QUAKER®  CHEWY SNACKWICH APPLES & CARAMEL BARS 



1.4 oz. (40 g.) 
 



 
 
Nutrition Facts 
Serving Size 1 BAR (40 g) 



 



 Amount Per Serving  



 Calories 160 Calories from Fat 45  



 % Daily Value*  



 Total Fat 5g 7%  



  Saturated Fat 1.5 9%  



  Trans Fat 0g   



  Polyunsaturated Fat 1.5g   



  Monounsaturated Fat 1 g   



 Cholesterol <5mg 0%  



 Sodium 100mg 4%  



 Total Carbohydrate 30g 10%  



  Dietary Fiber 3g 13%  



  Sugars 10g   



  Sugar Alcohol 1 g    



 Protein 2g   



 Vitamin A 0%  Vitamin C 0%  



 Calcium 10%  Iron 2%  



 * Percent Daily Values are based on a 2,000 
calorie diet.  Your daily values may be higher or 
lower depending on your calorie needs: 



 



  Calories: 2,000 2,500  



 Total Fat Less than 65g 80g  
  Sat. Fat Less than 20g 25g  
 Cholesterol Less than 300mg 300mg  
 Sodium Less than 2,400mg 2,400mg  
 Potassium 3,500mg 3,500mg  
 Total Carbohydrate 300g 375g  
  Dietary Fiber  25g 30g  



 
 
 



 INGREDIENTS: GRANOLA (WHOLE GRAIN ROLLED OATS, BROWN 
SUGAR, BROWN RICE CRISP [WHOLE GRAIN BROWN RICE 
FLOUR, SUGAR, SALT], WHOLE GRAIN ROLLED WHEAT, SOYBEAN 
OIL, WHOLE WHEAT FLOUR, SODIUM BICARBONATE, SOY 
LECITHIN, NONFAT DRY MILK), CORN SYRUP, MALTODEXTRIN, 
SOYBEAN OIL, SUGAR, POLYDEXTROSE, BROWN RICE CRISP 
(WHOLE GRAIN BROWN RICE FLOUR, SUGAR, SALT), 
DEHYDRATED APPLE PIECES, GLYCERIN, INVERT SUGAR, 
VEGETABLE OIL (PALM KERNEL AND PALM OIL), CORN SYRUP 
SOLIDS. CONTAINS 2% OR LESS OF APPLES, WATER, NATURAL 
FLAVOR, NONFAT DRY MILK, DRY WHOLE MILK, CALCIUM 
CARBONATE, SORBITOL, SOY LECITHIN, SALT, COCOA POWDER, 
MILK FAT, PAPRIKA EXTRACT, TOCOPHEROLS (PRESERVATIVE), 
SUNFLOWER LECITHIN,CITRIC ACID. 
 
CONTAINS MILK, SOY AND WHEAT INGREDIENTS. 
MAY CONTAIN TRACES OF PEANUTS 
 
 
 
 
 
Case UPC  000-300000-56111-6 
 
Product UPC  0-30000-56111-9 
 
Case Pack  5/ 1.4 oz. bars per box.  8 Boxes/Case  
 
Kosher Status  TBD   
 
USDA Smart Snack   Yes  
Compliant  
  
Grain – oz. eq.   1 oz. eq. Grain  
    
Weight of Grain  16.0 g 
 
Document  Updated  10/16    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



F000001418-L01 v. 2  



All products are accurately labeled with the most current information however, since the ingredients are 
subject to change,  we recommend you check the label on the specific product for the most current and 
accurate information. 
 












New Product Nutrition Pages/TNG RF Doritos Nacho Cheese 1.4 oz  (66007) PFS FINAL 1-17.pdf




Formulation Statement for Documenting Grains in School Meals 
Required Beginning SY 2013-2014 



(Crediting Standards Based on Grams of Creditable Grains) 
 



School Food Authorities (SFA’s) should include a copy of the label from the purchased product package in addition to the 



following information on letterhead signed by an official company representative.  Grain products may be credited based on 



previous standards through SY 2012-2013.  The new crediting standards for grains (as outlined in Policy Memorandum SP 30-



2012) must be used beginning SY 2013-2014.  SFA’s have the option to choose the crediting method that best fits the specific 



needs of the menu planner.   



Product Name:    Top n Go RF Doritos Nacho Cheese Tortilla Chips   Code No:  66007 



Manufacturer:    Frito-Lay       Serving Size  1.4 oz.  



I. Does the product meet the Whole Grain-Rich Criteria?     Yes  X        No  
(Refer to SP 30-2012 Grain Requirements for the National School Lunch Program and School Breakfast Program) 



II. Does the product contain non-creditable grains:   Yes X No How many grams <3.99 – corn bran, 



corn maltodextrin, corn flour  



 (Products with more than 0.24 oz. equivalent of 3.99 grams for Groups A-G or 6.99 grams for Group H of non- 



creditable grains may not credit towards the grain requirements for school meals)  



*Per USDA SP 02, 2013, corn products treated with lime may be used in meeting the WGR criteria provided that 
the manufacturer meets the requirements for inclusion of a FDA whole grain health claim and includes the 
claim on the product carton.   This product contains a FDA approved whole grain health claim on the package.  



III.  Use Policy Memorandum SP 30-2012 Grain Requirements for the National School Lunch Program and 



School Breakfast Program:  Exhibit A to determine if the product fits into Groups A-G, Group H, or 



Group I.   (Different methodologies are applied to calculate serving so grain components based on creditable 



grains.  Groups A-G use the standard of 16 grams creditable grain per oz. eq; Group H use the standard of 28 g 



creditable grain per oz. eq; and Group I is reported by volume or weight.) 



Indicate to which Exhibit A Group (A-I) the Product Belongs: B     (Per USDA SP 30, 2012, The oz. eq. for 



grains may be determined by using either the weights or volumes listed in the attached Exhibit A, or the SFA may require 



documentation from a manufacturer certifying the grams of creditable grains per portion for determining the oz. eq. from a 



given product.)    



Description of Creditable 
Grain Ingredient ** 



Grams of  
Creditable Grain  



Ingredient per Portion1 
A 



Gram Standard of  
Creditable Grain  



per oz. equivalent 
(16 g or 28 g)2 



B 



Creditable  
Amount 



 
A/B 



 Whole corn, corn (cooked 
in lime)  35.4 g 16 2.21 



  
     
   Total Creditable Amount 3 
  



2.0 
**Creditable grains are whole-grain meal/flour and enriched meal /flour 
1 (Serving size)  X (% of creditable grain in formula).  Please be aware serving size other than grams must be converted to grams.  
2Standard grams of creditable grains from the corresponding Group in Exhibit A. 
3Total Creditable Amount must be rounded down to the nearest quarter  (0.25) oz. eq.  Do not  round up.  



Total weight (per portion of product as purchased _1.4oz.  



Total contribution of product (per portion)  2.0 oz. eq.  



I certify that the above information is true and correct and that a 1.4  oz. ounce portion of this product (ready for serving) 



provides  2.0 oz. eq. Grains.  I further certify that non-creditable grains are not above .24 oz. eq. per portion.  Products 



with more than  .24 oz. equivalent or 3.99 grams for Groups A-G or 6.99 grams for Group H of non-creditable grains my 



not credit towards the grain requirements for school meals. 



     1/10/17  



 
972-334-4160 











 



 
 



 
Doritos® TOP N GO Reduced Fat Nacho Cheese – 1.4 oz. 



 



 



Nutrition Facts 
1 Serving per container  
Servings Size                                     1 package  



    



Amount per serving 



Calories    190  
%Daily Value* 



Total Fat  7g   11% 



Saturated Fat  1g    6% 



Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 280mg  12% 



 Potassium 70 mg   2% 



Total Carbohydrate 27g  9% 



Dietary Fiber 2g  9% 



Total Sugars less than 1g  



Protein 3g    



    



Vitamin A     0% 



Vitamin C    0% 



Calcium     4% 



Iron   2% 



Vitamin D   0% 



Not a significant source of added sugars  
    



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 



I verify the information is accurate as of 



1/13/17.  



 
   



   972-334-2165 



 
   Frito-Lay Inc.  



   Plano, TX  75024-4099 



 



 Ingredients:  Whole Corn, Corn, Vegetable Oil (Corn, Canola, 
and/or Sunflower Oil), Corn Dextrin, Maltodextrin (Made from 
Corn) and Less than 2% of the Following: Corn Bran, Salt, 
Cheddar Cheese (Milk, Cheese Cultures, Salt, Enzymes), 
Whey, Monosodium Glutamate, Buttermilk, Romano Cheese 
(Part-Skim Cow’s Milk, Cheese Cultures, Salt, Enzymes), 
Whey Protein Concentrate, Onion Powder, Corn Flour, Natural 
and Artificial Flavors, Dextrose, Tomato Powder, Lactose, 
Spices, Artificial Color (Yellow 6, Yellow 5, Red 40), Lactic 
Acid, Citric Acid, Sugar, Garlic Powder, Skim Milk, Red and 
Green Bell Pepper Powder, Disodium Inosinate, and Disodium 
Guanylate. 
CONTAINS MILK INGREDIENTS. 



 
Case UPC 000-28400-66007-5 



 
Bag UPC TBD 



 
Case Pack 21/1.4 oz. bags  



 
Kosher Status No  



USDA Smart Snack Compliant   No  



Grain – oz. eq.   2 oz. eq.  



 Weight of Grain 35.9 g  



Document Updated 1/8/17   



 



 



 



 



 



    



 



 
 



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 



check the label on the specific product for the most current and accurate information. 
 



 


















New Product Nutrition Pages/Top n' Go RF Tostitos  1.4oz (66006) PFS FINAL 1-13-17.pdf




Formulation Statement for Documenting Grains in School Meals 
Required Beginning SY 2013-2014 



(Crediting Standards Based on Grams of Creditable Grains) 
 



School Food Authorities (SFA’s) should include a copy of the label from the purchased product package in addition to the 



following information on letterhead signed by an official company representative.  Grain products may be credited based on 



previous standards through SY 2012-2013.  The new crediting standards for grains (as outlined in Policy Memorandum SP 30-



2012) must be used beginning SY 2013-2014.  SFA’s have the option to choose the crediting method that best fits the specific 



needs of the menu planner.   



Product Name  Top n’ Go RF Tostitos Crispy Rounds     Code No:  TBD  



Manufacturer  Frito-Lay       Serving Size  1.4 oz.  



I. Does the product meet the Whole Grain-Rich Criteria?     Yes  X        No  
(Refer to SP 30-2012 Grain Requirements for the National School Lunch Program and School Breakfast Program) 



II. Does the product contain non-creditable grains:   Yes No X How many grams 
 (Products with more than 0.24 oz. equivalent of 3.99 grams for Groups A-G or 6.99 grams for Group H of non- 



creditable grains may not credit towards the grain requirements for school meals)  



*Per USDA SP 02, 2013, corn products treated with lime may be used in meeting the WGR criteria provided that 
the manufacturer meets the requirements for inclusion of a FDA whole grain health claim and includes the 
claim on the product carton.   This product contains a FDA approved whole grain health claim on the package.  



III.  Use Policy Memorandum SP 30-2012 Grain Requirements for the National School Lunch Program and 



School Breakfast Program:  Exhibit A to determine if the product fits into Groups A-G, Group H, or 



Group I.   (Different methodologies are applied to calculate serving so grain components based on creditable 



grains.  Groups A-G use the standard of 16 grams creditable grain per oz. eq; Group H use the standard of 28 g 



creditable grain per oz. eq; and Group I is reported by volume or weight.) 



Indicate to which Exhibit A Group (A-I) the Product Belongs: B     (Per USDA SP 30, 2012, The oz. eq. for 



grains may be determined by using either the weights or volumes listed in the attached Exhibit A, or the SFA may require 



documentation from a manufacturer certifying the grams of creditable grains per portion for determining the oz. eq. from a 



given product.)    



Description of Creditable 
Grain Ingredient ** 



Grams of  
Creditable Grain  



Ingredient per Portion1 
A 



Gram Standard of  
Creditable Grain  



per oz. equivalent 
(16 g or 28 g)2 



B 



Creditable  
Amount 



 
A/B 



 Whole corn, corn (cooked 
in lime)  33.6 g 16 2.1 



  
     
   Total Creditable Amount 3 
  



2.0 
**Creditable grains are whole-grain meal/flour and enriched meal /flour 
1 (Serving size)  X (% of creditable grain in formula).  Please be aware serving size other than grams must be converted to grams.  
2Standard grams of creditable grains from the corresponding Group in Exhibit A. 
3Total Creditable Amount must be rounded down to the nearest quarter  (0.25) oz. eq.  Do not  round up.  



Total weight (per portion of product as purchased _1.4 oz.  



Total contribution of product (per portion)  2.0 oz. eq.  



I certify that the above information is true and correct and that a 1 .4 oz. ounce portion of this product (ready for serving) 



provides  2.0  oz. eq. Grains.  I further certify that non-creditable grains are not above .24 oz. eq. per portion.  Products 



with more than  .24 oz. equivalent or 3.99 grams for Groups A-G or 6.99 grams for Group H of non-creditable grains my 



not credit towards the grain requirements for school meals. 



     



   



 



1/13/17  



972-334-4160 











 



 
 



Tostitos® TOP N GO Reduced Fat Crispy Rounds – 1.4 oz. 



 
 



Nutrition Facts 
1 Serving per container  
Servings Size                                     1 package  



    



Amount per serving 



Calories    190  
%Daily Value* 



Total Fat  7g   9% 



Saturated Fat  1g    5% 



Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 160mg  7% 



Total Carbohydrate 28g  11% 



Dietary Fiber 3g  12% 



Total Sugars0g   



Protein32g    



    



Vitamin D 0mcg     0% 



Calcium 36 mg   2% 



Iron 1mg    2% 



Potassium 63 mg    0% 



Not a significant source of added sugars  
    



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 
I verify the information is accurate as of 



1/13/17.  



 
972-334-2165 
 



Frito-Lay Inc.  



Plano, TX  75024-4099 
 



 



 



 



 



 



 



 



 



 



 



 



 Ingredients:   



Whole Corn, Corn, Vegetable Oil (Corn, Sunflower and/or 
Canola Oil), and Salt.  



 
Case UPC 000-28400-66006-8 



 
Bag UPC TBD 



 
Case Pack 21/1.4 oz. bags  



 
Kosher Status Yes – Triangle K  



USDA Smart Snack Compliant   Yes   



Contains the FDA Whole Grain 



Claim* Yes  



Grain- oz. eq.  2 oz. eq.  



 Weight of Grain 33.6 g 



Document Updated 1/17 



 



 



 



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 
check the label on the specific product for the most current and accurate information. 



 



* Diets rich in whole grain foods and other 



plant foods, and low in saturated fat and 



cholesterol may help reduce the risk of 



heart disease.   
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Tropicana® Apple Juice – 4.23 fl. oz. (118 mL) 



     
 



Nutrition Facts 
1 Serving per container  
Servings Size                         4 fl. oz. (118 mL)   



    



Amount per serving 



Calories      60  
%Daily Value* 



Total Fat  0g   0% 



Saturated Fat  0g    0% 



Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 10mg  0% 



Total Carbohydrate 14g  5% 



 Total Sugars 12 g  



Includes 0 g Added Sugars  0% 



Protein 0g    



    



Potassium 120 mg    2% 



Vitamin C 23 mg   25% 



Not a significant source of dietary fiber, vitamin 
D, calcium and iron   
    



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 



I verify the information above is accurate 



as of 1/13/17.      



 



 
    



 



Alexis Tiller   
Associate Scientist   
N. America Nutrition Regulatory Affairs  
Gatorade/Propel 



 



 



 



 



 



 



 



 



 



 



 



  
 
Ingredients: 100% APPLE JUICE FROM CONCENTRATE 



(FILTERED WATER AND CONCENTRATED APPLE JUICE), NATURAL 
FLAVORS, MALIC ACID AND ASCORBIC ACID (VITAMIN C). 



 
Case UPC 100-48500-20209-5 



 
Product UPC 0-48500-20209-8 



 
Case Pack 44/4.23 oz. containers 



 
Kosher Status Kosher Pareve  



USDA Smart Snack Compliant   Yes - E, M, H 



Document Updated 1/17  



  



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 



check the label on the specific product for the most current and accurate information. 
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Tropicana® Strawberry Kiwi Plus – 4.23 fl. oz. (118 mL) 



     
 



Nutrition Facts 
1 Serving per container  
Servings Size                         4 fl. oz. (118 mL)   



    



Amount per serving 



Calories          60  
%Daily Value* 



Total Fat  0g   0% 



Saturated Fat  0g    0% 



Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 10mg  0% 



Total Carbohydrate 15g  5% 



 Total Sugars 12 g  



Includes 0 g Added Sugars  0% 



Protein 1g    



    



Potassium 120 mg    2% 



Vitamin C  30  30% 



Vitamin E 1 mg   4% 



Niacin 1 mg   6%  



Not a significant source of dietary fiber, vitamin 
D, calcium, and iron.    
    



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 



I verify the information above is accurate 



as of 1/13/17.      



 



 
 
 Alexis Tiller   
Associate Scientist   
N. America Nutrition Regulatory Affairs  
Gatorade/Propel 



 



 



 



 



 



 



 



 



 



 



  
 
Ingredients: FILTERED WATER, APPLE JUICE CONCENTRATE, 



NATURAL FLAVORS, GRAPE JUICE CONCENTRATE, CLARIFIED 
PINEAPPLE JUICE CONCENTRATE, KIWI JUICE CONCENTRATE, 
STRAWBERRY JUICE CONCENTRATE, ASCORBIC ACID (VITAMIN 
C), CITRIC ACID, RED 40, VITAMIN E ACETATE (VITAMIN E) AND 
NIACINAMIDE (VITAMIN B3). 
 



 
Case UPC 100-48500-20207-1 



 
Product UPC 0-48500-20207-4 



 
Case Pack 44/4.23 oz. containers  



 
Kosher Status Not  Kosher  



USDA Smart Snack 



Compliant   Yes – E, M, H 



Document Updated 1/17  



  



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 



check the label on the specific product for the most current and accurate information. 
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Tropicana® Orange Juice – 4.23 fl. oz. (118 mL) 



     
 



Nutrition Facts 
1 Serving per container  
Servings Size                         4 fl. oz. (118 mL)   



    



Amount per serving 



Calories      60  
%Daily Value* 



Total Fat  0g   0% 



Saturated Fat  00g    0% 



Trans Fat 0g   



Cholesterol 0mg  0% 



Sodium 5mg  0% 



Total Carbohydrate 14g  5% 



 Total Sugars 11 g  



Includes 0 g Added Sugars  0% 



Protein 1g    



    



Potassium 220 mg    4% 



Vitamin C   30% 



Not a significant source of dietary fiber, vitamin 
D, calcium, and iron.    
    



 
*The % Daily Value (DV) tells you how much a 
nutrient in a serving of food contributes to a daily 
diet.  2,000 calories a day is used for general 
advice.    



 



I verify the information above is accurate 



as of 1/13/17.      



     



 



 



 



 



Alexis Tiller   
Associate Scientist   
N. America Nutrition Regulatory Affairs  
Gatorade/Propel 



 



 



 



 



 



 



 



 



 



 



 



  
 
Ingredients: 100% PURE ORANGE JUICE FROM CONCENTRATE 



(FILTERED WATER AND CONCENTRATED ORANGE JUICE) AND 
NATURAL FLAVORS.* 
 
*INGREDIENT NOT FOUND IN REGULAR ORANGE JUICE. 



 
Case UPC 100-48500-20208-8 



 
Product UPC 0-48500-20208-1 



 
Case Pack 44/4.23 oz. containers  



 
Kosher Status Kosher Pareve  



USDA Smart Snack 



Compliant   Yes- E, M, H 



Document Updated 1/17  



  



All products are accurately labeled with the most current information however, since the ingredients are subject to change, we recommend you 



check the label on the specific product for the most current and accurate information. 



 











 












Delia, Here is our board packet if you could print it for me please?  Thanks!

 


Donna S. Martin, EdS, RD, LD, SNS
Director School Nutrition Program
Burke County Board of Education
789 Burke Veterans Parkway
Waynesboro, GA  30830

706-554-5393 (office)
706-554-5655 (fax)

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"



>>> Patricia Babjak <PBABJAK@eatright.org> 7/17/2013 1:13 PM >>>



Staff and I are looking forward to seeing you at the Board retreat!  


 


The purpose of the retreat is two-pronged: to conduct business by planning for the continuing execution of the strategic plan and to network.  The agenda is primarily focused on planning our direction, short and long-term, and the dialogue is generative and strategic.


 


The agenda and corresponding attachments for the retreat are now available on the Board of Directors' communication platform.  Please login to the communications platform using the link http://academybod.webauthor.com and enter your Academy website username and password.  The agenda and attachments are located under the Library tab, 2013 Board Meetings, July Board Retreat.  The size of the meeting packet is reduced, therefore paper copies will not be provided.


 


Marsha Rhea, President of Signature i, LLC, has been engaged to facilitate the retreat.  Some of you know her from the great job she performed facilitating the 2011 Future Connections Summit, the joint meeting of organization units related to the Visioning Report, and most recently, the Academy Foundation Board meeting.


 


To foster collaboration and open dialogue with the Academy's major organization units, we welcome their representatives to the retreat: Nancy Wooldridge, chair of the Commission on Dietetic Registration; Annalynn Skipper, immediate past chair of the Commission on Dietetic Registration; Anne Kendall, chair of the Accreditation Council for Education in Nutrition and Dietetics; Merievelyn Stuber, vice chair of the Accreditation Council for Education in Nutrition and Dietetics; Linda Snetselaar, Editor of the Journal of the Academy of Nutrition and Dietetics; and Julie Grim, chair of the Nominating Committee.  Former Academy president and Academy Foundation chair, Susan Finn, will also be joining us on the first day to share an approach to the100th anniversary project, outlining a blueprint for action that sets the stage for the next century.


 


One of my goals has been to provide for an advisory group to the Board at each annual retreat to assist us in strategic thinking, with external viewpoints and counsel on key issues facing us.  This year's distinguished advisors are Craig Burkhardt, Bill Doyle, Dr. Vincent Covello, David Mitchell, and Kelly Carey, who will share their perspectives and proposed strategies on licensure, sponsorship, communications, and positioning.  They will lead us in identifying our challenges and opportunities and assist us finding innovative solutions.  The biographical sketch for each is attached.  I am excited about the thought-provoking information they will share with us and look forward to lively, substantive dialogue!


 


The attire for the meeting is casual.  The temperature this time of year in Annapolis will be in the high eighties to low nineties during the day and in the seventies in the evening.  Please note identification is required for entry to the Annapolis State House for our tour.


 


We have grouped members with similar flight arrival and departure times for private shuttles to/from the airport.  Arrival and departure schedules and confirmations for the coordinated transportation are attached.  Please let Joan know if you will be traveling with a guest for the shuttle rides and/or bringing a guest for the activities.


 


Please contact me if you have any questions or need assistance.  Safe travels!


 


Best regards,


 


Pat


Patricia M. Babjak


Chief Executive Officer


Academy of Nutrition and Dietetics
120 South Riverside Plaza, Suite 2000


Chicago, IL  60606


312/899-4856 
pbabjak@eatright.org


www.eatright.org
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		MARSHA RHEA


BOARD OF DIRECTORS RETREAT

JULY 22-24, 2013
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Marsha Rhea, President of Signature i, LLC

Signature i specializes in nonprofits and associations. They collaborate with boards of directors, senior executives, staff teams and volunteer committees and task forces.   Led by President Marsha L. Rhea, CAE, Signature i serves clients through a network of knowledgeable and trusted colleagues.  Signature i was founded in 2008. 


Marsha is familiar with the Academy of Nutrition and Dietetics, having facilitated the 2011 Future Connections Summit; the joint meeting of organization units related to the Visioning Report; and most recently the Academy Foundation Board meeting.


Marsha specializes in helping transform organizations through pragmatic execution of their vision.  This business blends the strategic perspective and creative skills she gained as a futurist with more than 20 years’ experience in association management.


She has led strategic planning projects and signature initiatives for a diverse range of national associations and federal agencies. She has the aptitude for learning about and working with health, education, scientific, engineering and other highly professional and technical organizations.  She is known for her willingness to innovate and facilitate collaborative learning experiences for small leadership teams as well as large high-stakes summits.  She maintains an active interest in adult learning and education through her client projects, speaking and writing. She is the author of the book, Anticipate the World You Want: Learning for Alternative Futures, which advocates orienting schools around learning about the future. 

Before creating Signature i, she was a senior futurist with the Institute for Alternative Futures.  There she honed an aptitude for scanning and anticipating critical changes and using these insights to shape the vision and strategies of diverse organizations.  In her career as an association executive, she held executive positions for the American Society of Association Executives (ASAE) as director of education and then executive vice president of the foundation; National Recycling Coalition as executive director; and the American Subcontractors Association as vice president of communications and education. She began her association career with two state school boards associations and as an editor of the Arthritis Foundation’s national newspaper. 

She has a Master’s degree in public administration with a concentration in nonprofit management from George Mason University and is a summa cum laude graduate of Georgetown College in Kentucky. Exemplifying her commitment to lifelong learning, she completed the Institutes of Organization Management program of the U.S. Chamber of Commerce and earned the certified association executive designation from ASAE. She is an active ASAE volunteer as vice chairman of the ASAE Foundation Research Committee and a regular speaker and content leader. She also actively participates in the Association for Professional Futurists to hone her skills as a professional futurist.
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Craig is a partner at Barnes & Thornburg LLP in the firm’s Governmental Services & Finance Department, advising clients on government relations and regulatory matters related to the utility, trade, higher education, technology and healthcare insurance sectors. He also practices election law.


Mr. Burkhardt served as Chief Counsel for Technology at the U. S. Department of Commerce, leading the legal staff responsible for providing advice to the National Institute of Standards and Technology, National Technical Information Service, and departmental policy units, including the Office of Technology Policy. The 3,300 employees who work in these bureaus research and develop scientific, technical and commercial innovations and voluntary consensus standards. He advised the New York World Trade Center building failure investigation, for which he was presented the department’s Gold Medal for scientific and engineering achievement by the Secretary of Commerce. Mr. Burkhardt also headed the department’s office of the Chief Counsel for Industry and Security, leading the legal staff responsible for providing export administration and enforcement advice to the Bureau of Industry and Security. This office counseled the Bureau on regulatory and licensing aspects of exports, international cooperation, defense industrial base, anti-terrorism, national security, and critical infrastructure issues. The office also prosecuted administrative export enforcement cases, assisted criminal prosecutions, and advised federal special investigators. Mr. Burkhardt served on the Administrative Case Review Board, which recommended enforcement case outcomes to Bureau executive leadership. Burkhardt also served as Counselor to the General Counsel of the Department of Commerce, providing political, legal and operations advice.


Prior to his service in the Administration, Mr. Burkhardt served 20 years as a member of an Illinois commercial law firm. There he engaged in a utility legal and government relations practice representing Fortune 500 electric, natural gas, water and telecommunications utility companies before the state and federal courts and the Illinois General Assembly. In addition, he represented Fortune 500 financial, health insurance and construction management companies as well as a large public university before the Illinois General Assembly.


Earlier in his career at the Illinois firm, he served as Counsel to the Republican Leader of the Illinois House of Representatives, General Counsel of the Illinois Republican Party and National President of the Republican National Lawyers Association. Mr. Burkhardt has represented statewide, congressional, and presidential candidates and political and corporate committees before state and federal courts and administrative agencies with respect to election law issues. He is a member of the National Council of the Boy Scouts of America and serves on its Central Region and Chicago Area Council executive boards.


Mr. Burkhardt received his JD from St. Louis University in 1984, and his BA in Economics from the University of Illinois at Urbana-Champaign.
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Bill co-founded Performance Research in 1985 to provide independent measurement and evaluation to corporate sponsors of sports and special events.  Since their founding of the sponsorship evaluation industry over 20 years ago, Doyle and Performance Research have established most of the industry standards and practices being used in all forms of sponsorship and event evaluation today. Their experience is extensive and unrivaled.  

Understanding the impact of sports, events, arts, cause and entertainment sponsorship is the primary focus of the company’s work and Performance Research has conducted more than 1,000,000 personal interviews and over 800 focus group sessions about sponsorship issues alone.  


The company’s consulting and evaluation work affects nearly $500 million worth of corporate sponsorship investments each year and is an integral resource for a wide range of sponsors, including eight of the top ten biggest spenders in the business.  A partial roster includes Anheuser-Busch, AT&T, Allstate, Bank of America, Colgate-Palmolive, Discover Card, Eastman Kodak, General Mills, General Motors, Goodyear, Kellogg’s, MCI, Motorola, Michelin North America, Pepsi-Cola, Sony-Ericsson, UBS, US Navy, and Visa.


Through his extensive consulting with properties worldwide, Doyle has also helped to virtually re-create the event experience providing relevancy to consumers and sponsorship value for clients including the Academy of Nutrition and Dietetics, PBS Antiques Roadshow, Susan G. Komen Breast Cancer Walks, GM’s “Test Track” at Walt Disney World, and acts as the event measurement and sponsorship consultancy of record for all NCAA Championships.


Doyle is a director of the company’s primary research work, and is the leading focus group moderator within the United States specializing solely on the value and relevancy of corporate events and sponsorships, conducting more than 100 qualitative discussion groups annually.  He is credited for creating the phrases and identifying the importance of “Emotional triggers” and “Passion Points” in sponsorship, and is considered the leader in measuring consumer loyalty to sponsors and the facets that lead to it.


Doyle has been heralded by the Wall Street Journal as the “Leading expert in understanding motorsports marketing”, the “Guru of sponsorship” by USA Today, and the “Sponsorship Evaluation Experts” by IEG.  He is quoted in textbooks, university courses, and trade magazines worldwide.


Doyle holds a B.S. in marketing management from Rutgers University and he has lectured at the International Conference on Sports Business (Paris, France), the American Marketing Association’s Conference on Sponsorship Marketing, the IEG annual Sponsorship conference, and Event Marketer Magazine’s annual conference and exhibition.
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Dr. Vincent T. Covello, founder and Director of the Center for Risk Communication

Dr. Covello is a nationally and internationally recognized trainer, researcher, consultant, and expert in crisis, conflict, change and risk communications. Over the past twenty-five years, he has held numerous positions in academia and government, including Associate Professor of Environmental Sciences and Clinical Medicine at Columbia University. Prior to his joining the faculty at Columbia, Dr. Covello was a senior scientist at the White House Council on Environmental Quality in Washington, DC, a Study Director at the National Research Council/National Academy of Sciences and the Director of the Risk Assessment Program at the National Science Foundation.


Dr. Covello received his doctorate from Columbia University and his BA with honors and MA from Cambridge University in England. He is on the editorial board of several journals and is the Past President of the Society for Risk Analysis, a professional association with over 2,500 members. Dr. Covello has authored or edited over 25 books and over 75 published articles on risk assessment, management, and communication.  Covello is the co-author of the World Health Organization Handbook, Effective Media Communication during Public Health Emergencies.


Although his roots are in academia, Covello’s risk communication and media relations seminars are booked farther in advance than most rock concerts.  He’s chaired more than 30 national and international risk assessment and communication conferences, conducted workshops and seminars for more than 100 of the Fortune 500 companies, and held sessions for more than 30 government agencies.  
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David was a key strategist for some of the most important social marketing efforts in history, including SafeKids, Click it or Ticket and the Air Bag & Seat Belt Safety Campaign. These campaigns changed social norms and as a result continue to prevent injuries and save lives. In addition to public health, David has deep expertise in health care, global development and financial inclusion. He provides strategic advice and counsel to leaders of corporations, trade associations, federal agencies and public interest groups.


Our relationship dates back to the Nutrition Screening Initiative almost 25 years ago, which GMMB helped to develop and implement with long-time client Abbott Nutrition to promote the critical role of nutrition in the health of older Americans. GMMB, Abbott Nutrition and the Academy teamed up again in 2007 to promote the use of nutrition in electronic medical records and personal health records under a working group led and influenced by the Academy. In 2010, GMMB worked with the Academy to conduct a study of physician opinions on the importance of nutrition in chronic disease and released the findings at a policy briefing led by former Academy President Martin Yadrick.

David played a key role in the development of Click It or Ticket, which increased seat belt use in the United States from 61 percent to 82 percent. He led GMMB’s work on the Air Bag & Seat Belt Safety Campaign, which is credited with reducing child deaths from air bags by more than 95 percent. The National Transportation Safety Board called the shift to keep kids out of the front seat “one of the most remarkably successful changes in societal behavior in recent decades, rivaling changes in attitudes toward smoking and drunk driving.” 


 


David has spent more than 30 years as a strategic communications consultant. He takes a hand in many of the firm’s major cause and issue activities, particularly those in health and health care.  David has advised clients including the American Academy of Family Physicians, Kaiser Permanente, Johnson & Johnson, Abbott Nutrition, Mount Sinai Medical Center and Novo Nordisk.  


 


Prior to GMMB, David spent eight years with the United Auto Workers, where he was director of public relations and publications. He holds a bachelor’s and master’s degrees from Michigan State University.
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Kelly Carey, Senior Vice President, GMMB

Kelly has more than 20 years of communications experience, including issue advocacy, coalition building, grass roots organizing, fundraising, event and conference planning and corporate and organization partnership development. She has been with GMMB for 13 years. 


Much of Kelly’s work at GMMB is focused on issue advocacy. Her client work includes developing and implementing infant and senior nutrition education and outreach efforts for Abbott Nutrition; working with the food and beverage industries to launch the Healthy Weight Commitment Foundation; creating a coalition of consumer, patient and healthcare provider organizations with Novo Nordisk to advocate for policies supporting diabetes prevention and treatment; developing corporate partnerships for Covering Kids, a national program of the Robert Wood Johnson Foundation, to raise awareness of the availability of low-cost and free healthcare coverage; developing an advocacy training curriculum and conducting advocacy trainings for grantees of the Bill & Melinda Gates Foundation’s Global Libraries Initiative; providing strategic planning support to the Corporate Coalition to Fight Hunger; and managing the Acetaminophen Awareness Coalition and its Know Your Dose Campaign to educate consumers about acetaminophen safe use. 


Prior to joining GMMB, Kelly worked with Share Our Strength (SOS), a national, nonprofit, anti-hunger organization based in Washington, DC.  As director of field operations, Kelly managed SOS’s national network of volunteers and its annual fundraising program, Taste of the Nation, helping the program raise more than $25 million to fight hunger during her tenure. 


Kelly is a graduate of Saint Mary’s College, Notre Dame, IN where she earned a BA in government.
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Board Retreat Airport Transportation Arrival Schedule




The airport coordinated transportation schedule follows.  Upon arrival, follow signs to the baggage claim area and collect your luggage. Proceed to the SuperShuttle ticket counter located on the lower level baggage claim area near door #9 (Concourse C). The shuttles will depart 30 min after the latest arrival time in each group. Confirmations are listed under the “*” member‘s name. If you have any issues upon arrival please contact Joan Schwaba at 847-337-3082 or Chirag Patel at 312-404-0771. All costs, including gratuity, have been master-billed.

		Lucille Beseler

		1

		21-Jul

		Southwest 549

		9:00 AM

		ExecuCar



		 

		 

		 

		 

		 

		



		Joseph Derochowski

		2

		21-Jul

		US Airways 7868

		11:37 AM

		SuperShuttle



		Linda Snetselaar and Guest

		2

		21-Jul

		Delta 1536

		11:49 AM

		



		Elise Smith

		2

		21-Jul

		Delta 2125

		11:58 AM

		



		Diane Heller

		2

		21-Jul

		Delta 2125

		11:58 AM

		



		 

		 

		 

		 

		 

		



		Nancy Lewis

		3

		21-Jul

		US Airways 1924

		1:05 PM

		SuperShuttle



		Linda Farr

		3

		21-Jul

		American 2036

		1:05 PM

		



		Donna Martin

		3

		21-Jul

		Delta 1495

		1:11 PM

		



		Kathleen McClusky

		3

		21-Jul

		Southwest 402

		1:35 PM

		



		Becky Dorner

		3

		21-Jul

		Southwest 628

		1:35 PM

		



		 

		 

		 

		 

		 

		



		Joan Schwaba

		4

		21-Jul

		American 3040

		2:15 PM

		ExecuCar



		Barbara Visocan

		4

		21-Jul

		American 3040

		2:15 PM

		



		Margaret Garner

		4

		21-Jul

		Southwest 3054

		3:00 PM

		



		 

		 

		 

		 

		 

		



		Katie Brown

		5

		21-Jul

		Southwest 443

		3:45 PM

		ExecuCar



		Sandra Gill

		5

		21-Jul

		Southwest 287

		4:00 PM

		



		Glenna McCollum

		5

		21-Jul

		US Airways 81

		4:15 PM

		



		 

		 

		 

		 

		 

		



		Catherine Christie

		6

		21-Jul

		Southwest 272

		4:45 PM

		SuperShuttle



		Ethan Bergman

		6

		21-Jul

		Delta 1824

		4:48 PM

		



		Carla Bergman

		6

		21-Jul

		Delta 1824

		4:48 PM

		



		Susan Burns

		6

		21-Jul

		Southwest 160

		5:10 PM

		



		 

		 

		 

		 

		 

		



		Sonja Connor

		7

		21-Jul

		American 4244

		5:40 PM

		SuperShuttle



		Nancy Wooldridge

		7

		21-Jul

		American 2923

		5:40 PM

		



		Mary Russell

		7

		21-Jul

		American 2923

		5:40 PM

		



		Annalynn Skipper

		7

		21-Jul

		American 2923

		5:40 PM

		



		Mary Beth Whalen

		7

		21-Jul

		American 2923

		5:40 PM

		



		Pat Babjak

		7

		21-Jul

		American 2923

		5:40 PM

		



		Chris Reidy

		7

		21-Jul

		American 2923

		5:40 PM

		



		 

		 

		 

		 

		 

		



		Harold Holler

		8

		21-Jul

		United 476

		5:55 PM

		ExecuCar



		Marcia Kyle

		8

		21-Jul

		JetBlue 827

		6:11 PM
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 9:54 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3452036



 



Dear GLENNA MCCOLLUM, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(602) 770-0772 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3452036 



Pickup Date/Time: Sunday, July 21, 2013 4:15 PM 
 



Adults 3 



Children 0 



Service Type SUV MEET & GREET (UP TO 7 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline US AIRWAYS 



Flight # 81 - Domestic 



Fare $94.00 



Tip $16.92 



Fuel surcharge $3.00 



Total $113.92 
 



Special Instructions 



N/A  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
 



 



To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 
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We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      












BWI - BabjakConnorWooldridgeRussellSkipperWhalenReidy.pdf




1



Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 10:01 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3452144



 



 



Dear PATRICIA BABJAK, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(312) 350-1880 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3452144 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 7 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline AMERICAN AIRLINES 



Flight # 2923 - Domestic 



Flight Date/Time Sunday, July 21, 2013 5:40 PM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $7.00 



Total $125.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 9:57 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3452082



 



 



Dear ETHAN BERGMAN, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(509) 607-9042 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3452082 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 4 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline DELTA AIR LINES 



Flight # 1824 - Domestic 



Flight Date/Time Sunday, July 21, 2013 4:58 PM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $4.00 



Total $122.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 



 











2



NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 9:17 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3451499



 



Dear LUCILLE BESELER, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(954) 614-7403 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3451499 



Pickup Date/Time: Sunday, July 21, 2013 9:00 AM 
 



Adults 2 



Children 0 



Service Type EXECUCAR SEDAN SERVICE (UP TO 3 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline SOUTHWEST AIRLINES 



Flight # 549 - Domestic 



Fare $72.00 



Tip $11.66 



Fuel surcharge $2.00 



WEB/GROUP DISCOUNT $7.20 



Total $78.46 
 



Special Instructions 



IF YOU'VE PURCHASED WILL CALL SERVICE, PLEASE CHECK IN WITH ONE OF OUR THREE TICKET COUNTERS LOCATED ON THE 
LOWER LEVEL BAGGAGE CLAIM. THE TICKET COUNTERS ARE LOCATED AS FOLLOWS: COUNTER E1 IS LOCATED AT 
SOUTHWEST AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 2; COUNTER E2 IS LOCATED AT AMERICAN AND AIRTRAN BAGGAGE 
CLAIMS AT AIRPORT DOOR 6; COUNTER E3 IS LOCATED AT DELTA AND UNITED AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 
14. FOR MEET & GREET SERVICE, YOUR DRIVER WILL MEET YOU AT YOUR DESIGNATED BAGGAGE CLAIM WITH A SIGN 
DISPLAYING YOUR LAST NAME.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
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To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 



   
 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 9:39 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3451818



 



 



Dear BECKY DORNER, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(330) 697-1319 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3451818 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 5 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline SOUTHWEST AIRLINES 



Flight # 628 - Domestic 



Flight Date/Time Sunday, July 21, 2013 1:35 PM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $5.00 



Total $123.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 9:47 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3451937



 



Dear MARGARET GARNER, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(205) 394-3032 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3451937 



Pickup Date/Time: Sunday, July 21, 2013 3:00 PM 
 



Adults 3 



Children 0 



Service Type SUV MEET & GREET (UP TO 7 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline SOUTHWEST AIRLINES 



Flight # 3054 - Domestic 



Fare $94.00 



Tip $16.92 



Fuel surcharge $3.00 



Total $113.92 
 



Special Instructions 



N/A  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
 



 



To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 
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We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 9:28 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3451647



 



 



Dear DIANE HELLER, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(770) 289-1915 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3451647 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 4 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline DELTA AIR LINES 



Flight # 2125 - Domestic 



Flight Date/Time Sunday, July 21, 2013 11:58 AM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $4.00 



Total $122.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 10:19 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3452444



 



Dear MARCIA KYLE, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(703) 346-4996 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3452444 



Pickup Date/Time: Sunday, July 21, 2013 6:11 PM 
 



Adults 2 



Children 0 



Service Type EXECUCAR SEDAN SERVICE (UP TO 3 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline JETBLUE AIRWAYS CORPORATION 



Flight # 827 - Domestic 



Fare $72.00 



Tip $11.66 



Fuel surcharge $2.00 



WEB/GROUP DISCOUNT $7.20 



Total $78.46 
 



Special Instructions 



IF YOU'VE PURCHASED WILL CALL SERVICE, PLEASE CHECK IN WITH ONE OF OUR THREE TICKET COUNTERS LOCATED ON THE 
LOWER LEVEL BAGGAGE CLAIM. THE TICKET COUNTERS ARE LOCATED AS FOLLOWS: COUNTER E1 IS LOCATED AT 
SOUTHWEST AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 2; COUNTER E2 IS LOCATED AT AMERICAN AND AIRTRAN BAGGAGE 
CLAIMS AT AIRPORT DOOR 6; COUNTER E3 IS LOCATED AT DELTA AND UNITED AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 
14. FOR MEET & GREET SERVICE, YOUR DRIVER WILL MEET YOU AT YOUR DESIGNATED BAGGAGE CLAIM WITH A SIGN 
DISPLAYING YOUR LAST NAME.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
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To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 



   
 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      












		MARSHA RHEA


BOARD OF DIRECTORS RETREAT

JULY 22-24, 2013

		[image: image1.jpg]

[image: image12.jpg]





[image: image7.jpg]

Marsha Rhea, President of Signature i, LLC

Signature i specializes in nonprofits and associations. They collaborate with boards of directors, senior executives, staff teams and volunteer committees and task forces.   Led by President Marsha L. Rhea, CAE, Signature i serves clients through a network of knowledgeable and trusted colleagues.  Signature i was founded in 2008. 


Marsha is familiar with the Academy of Nutrition and Dietetics, having facilitated the 2011 Future Connections Summit; the joint meeting of organization units related to the Visioning Report; and most recently the Academy Foundation Board meeting.


Marsha specializes in helping transform organizations through pragmatic execution of their vision.  This business blends the strategic perspective and creative skills she gained as a futurist with more than 20 years’ experience in association management.


She has led strategic planning projects and signature initiatives for a diverse range of national associations and federal agencies. She has the aptitude for learning about and working with health, education, scientific, engineering and other highly professional and technical organizations.  She is known for her willingness to innovate and facilitate collaborative learning experiences for small leadership teams as well as large high-stakes summits.  She maintains an active interest in adult learning and education through her client projects, speaking and writing. She is the author of the book, Anticipate the World You Want: Learning for Alternative Futures, which advocates orienting schools around learning about the future. 

Before creating Signature i, she was a senior futurist with the Institute for Alternative Futures.  There she honed an aptitude for scanning and anticipating critical changes and using these insights to shape the vision and strategies of diverse organizations.  In her career as an association executive, she held executive positions for the American Society of Association Executives (ASAE) as director of education and then executive vice president of the foundation; National Recycling Coalition as executive director; and the American Subcontractors Association as vice president of communications and education. She began her association career with two state school boards associations and as an editor of the Arthritis Foundation’s national newspaper. 

She has a Master’s degree in public administration with a concentration in nonprofit management from George Mason University and is a summa cum laude graduate of Georgetown College in Kentucky. Exemplifying her commitment to lifelong learning, she completed the Institutes of Organization Management program of the U.S. Chamber of Commerce and earned the certified association executive designation from ASAE. She is an active ASAE volunteer as vice chairman of the ASAE Foundation Research Committee and a regular speaker and content leader. She also actively participates in the Association for Professional Futurists to hone her skills as a professional futurist.

		CRAIG S. BURKHARDT, JD
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[image: image8.jpg]Craig S. Burkhardt, Partner, Barnes & Thornburg, LLP


Craig is a partner at Barnes & Thornburg LLP in the firm’s Governmental Services & Finance Department, advising clients on government relations and regulatory matters related to the utility, trade, higher education, technology and healthcare insurance sectors. He also practices election law.


Mr. Burkhardt served as Chief Counsel for Technology at the U. S. Department of Commerce, leading the legal staff responsible for providing advice to the National Institute of Standards and Technology, National Technical Information Service, and departmental policy units, including the Office of Technology Policy. The 3,300 employees who work in these bureaus research and develop scientific, technical and commercial innovations and voluntary consensus standards. He advised the New York World Trade Center building failure investigation, for which he was presented the department’s Gold Medal for scientific and engineering achievement by the Secretary of Commerce. Mr. Burkhardt also headed the department’s office of the Chief Counsel for Industry and Security, leading the legal staff responsible for providing export administration and enforcement advice to the Bureau of Industry and Security. This office counseled the Bureau on regulatory and licensing aspects of exports, international cooperation, defense industrial base, anti-terrorism, national security, and critical infrastructure issues. The office also prosecuted administrative export enforcement cases, assisted criminal prosecutions, and advised federal special investigators. Mr. Burkhardt served on the Administrative Case Review Board, which recommended enforcement case outcomes to Bureau executive leadership. Burkhardt also served as Counselor to the General Counsel of the Department of Commerce, providing political, legal and operations advice.


Prior to his service in the Administration, Mr. Burkhardt served 20 years as a member of an Illinois commercial law firm. There he engaged in a utility legal and government relations practice representing Fortune 500 electric, natural gas, water and telecommunications utility companies before the state and federal courts and the Illinois General Assembly. In addition, he represented Fortune 500 financial, health insurance and construction management companies as well as a large public university before the Illinois General Assembly.


Earlier in his career at the Illinois firm, he served as Counsel to the Republican Leader of the Illinois House of Representatives, General Counsel of the Illinois Republican Party and National President of the Republican National Lawyers Association. Mr. Burkhardt has represented statewide, congressional, and presidential candidates and political and corporate committees before state and federal courts and administrative agencies with respect to election law issues. He is a member of the National Council of the Boy Scouts of America and serves on its Central Region and Chicago Area Council executive boards.


Mr. Burkhardt received his JD from St. Louis University in 1984, and his BA in Economics from the University of Illinois at Urbana-Champaign.
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Bill co-founded Performance Research in 1985 to provide independent measurement and evaluation to corporate sponsors of sports and special events.  Since their founding of the sponsorship evaluation industry over 20 years ago, Doyle and Performance Research have established most of the industry standards and practices being used in all forms of sponsorship and event evaluation today. Their experience is extensive and unrivaled.  

Understanding the impact of sports, events, arts, cause and entertainment sponsorship is the primary focus of the company’s work and Performance Research has conducted more than 1,000,000 personal interviews and over 800 focus group sessions about sponsorship issues alone.  


The company’s consulting and evaluation work affects nearly $500 million worth of corporate sponsorship investments each year and is an integral resource for a wide range of sponsors, including eight of the top ten biggest spenders in the business.  A partial roster includes Anheuser-Busch, AT&T, Allstate, Bank of America, Colgate-Palmolive, Discover Card, Eastman Kodak, General Mills, General Motors, Goodyear, Kellogg’s, MCI, Motorola, Michelin North America, Pepsi-Cola, Sony-Ericsson, UBS, US Navy, and Visa.


Through his extensive consulting with properties worldwide, Doyle has also helped to virtually re-create the event experience providing relevancy to consumers and sponsorship value for clients including the Academy of Nutrition and Dietetics, PBS Antiques Roadshow, Susan G. Komen Breast Cancer Walks, GM’s “Test Track” at Walt Disney World, and acts as the event measurement and sponsorship consultancy of record for all NCAA Championships.


Doyle is a director of the company’s primary research work, and is the leading focus group moderator within the United States specializing solely on the value and relevancy of corporate events and sponsorships, conducting more than 100 qualitative discussion groups annually.  He is credited for creating the phrases and identifying the importance of “Emotional triggers” and “Passion Points” in sponsorship, and is considered the leader in measuring consumer loyalty to sponsors and the facets that lead to it.


Doyle has been heralded by the Wall Street Journal as the “Leading expert in understanding motorsports marketing”, the “Guru of sponsorship” by USA Today, and the “Sponsorship Evaluation Experts” by IEG.  He is quoted in textbooks, university courses, and trade magazines worldwide.


Doyle holds a B.S. in marketing management from Rutgers University and he has lectured at the International Conference on Sports Business (Paris, France), the American Marketing Association’s Conference on Sponsorship Marketing, the IEG annual Sponsorship conference, and Event Marketer Magazine’s annual conference and exhibition.
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Dr. Vincent T. Covello, founder and Director of the Center for Risk Communication

Dr. Covello is a nationally and internationally recognized trainer, researcher, consultant, and expert in crisis, conflict, change and risk communications. Over the past twenty-five years, he has held numerous positions in academia and government, including Associate Professor of Environmental Sciences and Clinical Medicine at Columbia University. Prior to his joining the faculty at Columbia, Dr. Covello was a senior scientist at the White House Council on Environmental Quality in Washington, DC, a Study Director at the National Research Council/National Academy of Sciences and the Director of the Risk Assessment Program at the National Science Foundation.


Dr. Covello received his doctorate from Columbia University and his BA with honors and MA from Cambridge University in England. He is on the editorial board of several journals and is the Past President of the Society for Risk Analysis, a professional association with over 2,500 members. Dr. Covello has authored or edited over 25 books and over 75 published articles on risk assessment, management, and communication.  Covello is the co-author of the World Health Organization Handbook, Effective Media Communication during Public Health Emergencies.


Although his roots are in academia, Covello’s risk communication and media relations seminars are booked farther in advance than most rock concerts.  He’s chaired more than 30 national and international risk assessment and communication conferences, conducted workshops and seminars for more than 100 of the Fortune 500 companies, and held sessions for more than 30 government agencies.  
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David was a key strategist for some of the most important social marketing efforts in history, including SafeKids, Click it or Ticket and the Air Bag & Seat Belt Safety Campaign. These campaigns changed social norms and as a result continue to prevent injuries and save lives. In addition to public health, David has deep expertise in health care, global development and financial inclusion. He provides strategic advice and counsel to leaders of corporations, trade associations, federal agencies and public interest groups.


Our relationship dates back to the Nutrition Screening Initiative almost 25 years ago, which GMMB helped to develop and implement with long-time client Abbott Nutrition to promote the critical role of nutrition in the health of older Americans. GMMB, Abbott Nutrition and the Academy teamed up again in 2007 to promote the use of nutrition in electronic medical records and personal health records under a working group led and influenced by the Academy. In 2010, GMMB worked with the Academy to conduct a study of physician opinions on the importance of nutrition in chronic disease and released the findings at a policy briefing led by former Academy President Martin Yadrick.

David played a key role in the development of Click It or Ticket, which increased seat belt use in the United States from 61 percent to 82 percent. He led GMMB’s work on the Air Bag & Seat Belt Safety Campaign, which is credited with reducing child deaths from air bags by more than 95 percent. The National Transportation Safety Board called the shift to keep kids out of the front seat “one of the most remarkably successful changes in societal behavior in recent decades, rivaling changes in attitudes toward smoking and drunk driving.” 


 


David has spent more than 30 years as a strategic communications consultant. He takes a hand in many of the firm’s major cause and issue activities, particularly those in health and health care.  David has advised clients including the American Academy of Family Physicians, Kaiser Permanente, Johnson & Johnson, Abbott Nutrition, Mount Sinai Medical Center and Novo Nordisk.  


 


Prior to GMMB, David spent eight years with the United Auto Workers, where he was director of public relations and publications. He holds a bachelor’s and master’s degrees from Michigan State University.
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Kelly Carey, Senior Vice President, GMMB

Kelly has more than 20 years of communications experience, including issue advocacy, coalition building, grass roots organizing, fundraising, event and conference planning and corporate and organization partnership development. She has been with GMMB for 13 years. 


Much of Kelly’s work at GMMB is focused on issue advocacy. Her client work includes developing and implementing infant and senior nutrition education and outreach efforts for Abbott Nutrition; working with the food and beverage industries to launch the Healthy Weight Commitment Foundation; creating a coalition of consumer, patient and healthcare provider organizations with Novo Nordisk to advocate for policies supporting diabetes prevention and treatment; developing corporate partnerships for Covering Kids, a national program of the Robert Wood Johnson Foundation, to raise awareness of the availability of low-cost and free healthcare coverage; developing an advocacy training curriculum and conducting advocacy trainings for grantees of the Bill & Melinda Gates Foundation’s Global Libraries Initiative; providing strategic planning support to the Corporate Coalition to Fight Hunger; and managing the Acetaminophen Awareness Coalition and its Know Your Dose Campaign to educate consumers about acetaminophen safe use. 


Prior to joining GMMB, Kelly worked with Share Our Strength (SOS), a national, nonprofit, anti-hunger organization based in Washington, DC.  As director of field operations, Kelly managed SOS’s national network of volunteers and its annual fundraising program, Taste of the Nation, helping the program raise more than $25 million to fight hunger during her tenure. 


Kelly is a graduate of Saint Mary’s College, Notre Dame, IN where she earned a BA in government.
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Board Retreat Airport Transportation Arrival Schedule




The airport coordinated transportation schedule follows.  Upon arrival, follow signs to the baggage claim area and collect your luggage. Proceed to the SuperShuttle ticket counter located on the lower level baggage claim area near door #9 (Concourse C). The shuttles will depart 30 min after the latest arrival time in each group. Confirmations are listed under the “*” member‘s name. If you have any issues upon arrival please contact Joan Schwaba at 847-337-3082 or Chirag Patel at 312-404-0771. All costs, including gratuity, have been master-billed.

		Lucille Beseler

		1

		21-Jul

		Southwest 549

		9:00 AM

		ExecuCar



		 

		 

		 

		 

		 

		



		Joseph Derochowski

		2

		21-Jul

		US Airways 7868

		11:37 AM

		SuperShuttle



		Linda Snetselaar and Guest

		2

		21-Jul

		Delta 1536

		11:49 AM

		



		Elise Smith

		2

		21-Jul

		Delta 2125

		11:58 AM

		



		Diane Heller

		2

		21-Jul

		Delta 2125

		11:58 AM

		



		 

		 

		 

		 

		 

		



		Nancy Lewis

		3

		21-Jul

		US Airways 1924

		1:05 PM

		SuperShuttle



		Linda Farr

		3

		21-Jul

		American 2036

		1:05 PM

		



		Donna Martin

		3

		21-Jul

		Delta 1495

		1:11 PM

		



		Kathleen McClusky

		3

		21-Jul

		Southwest 402

		1:35 PM

		



		Becky Dorner

		3

		21-Jul

		Southwest 628

		1:35 PM

		



		 

		 

		 

		 

		 

		



		Joan Schwaba

		4

		21-Jul

		American 3040

		2:15 PM

		ExecuCar



		Barbara Visocan

		4

		21-Jul

		American 3040

		2:15 PM

		



		Margaret Garner

		4

		21-Jul

		Southwest 3054

		3:00 PM

		



		 

		 

		 

		 

		 

		



		Katie Brown

		5

		21-Jul

		Southwest 443

		3:45 PM

		ExecuCar



		Sandra Gill

		5

		21-Jul

		Southwest 287

		4:00 PM

		



		Glenna McCollum

		5

		21-Jul

		US Airways 81

		4:15 PM

		



		 

		 

		 

		 

		 

		



		Catherine Christie

		6

		21-Jul

		Southwest 272

		4:45 PM

		SuperShuttle



		Ethan Bergman

		6

		21-Jul

		Delta 1824

		4:48 PM

		



		Carla Bergman

		6

		21-Jul

		Delta 1824

		4:48 PM

		



		Susan Burns

		6

		21-Jul

		Southwest 160

		5:10 PM

		



		 

		 

		 

		 

		 

		



		Sonja Connor

		7

		21-Jul

		American 4244

		5:40 PM

		SuperShuttle



		Nancy Wooldridge

		7

		21-Jul

		American 2923

		5:40 PM

		



		Mary Russell

		7

		21-Jul

		American 2923

		5:40 PM

		



		Annalynn Skipper

		7

		21-Jul

		American 2923

		5:40 PM

		



		Mary Beth Whalen

		7

		21-Jul

		American 2923

		5:40 PM

		



		Pat Babjak

		7

		21-Jul

		American 2923

		5:40 PM

		



		Chris Reidy

		7

		21-Jul

		American 2923

		5:40 PM

		



		 

		 

		 

		 

		 

		



		Harold Holler

		8

		21-Jul

		United 476

		5:55 PM

		ExecuCar



		Marcia Kyle

		8

		21-Jul

		JetBlue 827

		6:11 PM
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 9:54 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3452036



 



Dear GLENNA MCCOLLUM, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(602) 770-0772 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3452036 



Pickup Date/Time: Sunday, July 21, 2013 4:15 PM 
 



Adults 3 



Children 0 



Service Type SUV MEET & GREET (UP TO 7 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline US AIRWAYS 



Flight # 81 - Domestic 



Fare $94.00 



Tip $16.92 



Fuel surcharge $3.00 



Total $113.92 
 



Special Instructions 



N/A  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
 



 



To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 
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We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 10:01 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3452144



 



 



Dear PATRICIA BABJAK, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(312) 350-1880 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3452144 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 7 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline AMERICAN AIRLINES 



Flight # 2923 - Domestic 



Flight Date/Time Sunday, July 21, 2013 5:40 PM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $7.00 



Total $125.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      












BWI - Bergman(s)ChristieBurns.pdf




1



Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 9:57 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3452082



 



 



Dear ETHAN BERGMAN, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(509) 607-9042 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3452082 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 4 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline DELTA AIR LINES 



Flight # 1824 - Domestic 



Flight Date/Time Sunday, July 21, 2013 4:58 PM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $4.00 



Total $122.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 9:17 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3451499



 



Dear LUCILLE BESELER, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(954) 614-7403 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3451499 



Pickup Date/Time: Sunday, July 21, 2013 9:00 AM 
 



Adults 2 



Children 0 



Service Type EXECUCAR SEDAN SERVICE (UP TO 3 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline SOUTHWEST AIRLINES 



Flight # 549 - Domestic 



Fare $72.00 



Tip $11.66 



Fuel surcharge $2.00 



WEB/GROUP DISCOUNT $7.20 



Total $78.46 
 



Special Instructions 



IF YOU'VE PURCHASED WILL CALL SERVICE, PLEASE CHECK IN WITH ONE OF OUR THREE TICKET COUNTERS LOCATED ON THE 
LOWER LEVEL BAGGAGE CLAIM. THE TICKET COUNTERS ARE LOCATED AS FOLLOWS: COUNTER E1 IS LOCATED AT 
SOUTHWEST AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 2; COUNTER E2 IS LOCATED AT AMERICAN AND AIRTRAN BAGGAGE 
CLAIMS AT AIRPORT DOOR 6; COUNTER E3 IS LOCATED AT DELTA AND UNITED AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 
14. FOR MEET & GREET SERVICE, YOUR DRIVER WILL MEET YOU AT YOUR DESIGNATED BAGGAGE CLAIM WITH A SIGN 
DISPLAYING YOUR LAST NAME.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
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To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 



   
 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 9:39 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3451818



 



 



Dear BECKY DORNER, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(330) 697-1319 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3451818 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 5 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline SOUTHWEST AIRLINES 



Flight # 628 - Domestic 



Flight Date/Time Sunday, July 21, 2013 1:35 PM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $5.00 



Total $123.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 9:47 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3451937



 



Dear MARGARET GARNER, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(205) 394-3032 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3451937 



Pickup Date/Time: Sunday, July 21, 2013 3:00 PM 
 



Adults 3 



Children 0 



Service Type SUV MEET & GREET (UP TO 7 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline SOUTHWEST AIRLINES 



Flight # 3054 - Domestic 



Fare $94.00 



Tip $16.92 



Fuel surcharge $3.00 



Total $113.92 
 



Special Instructions 



N/A  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
 



 



To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 
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We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@supershuttle.net
Sent: Tuesday, July 16, 2013 9:28 AM
To: Chirag Patel
Subject: SuperShuttle Reservation Confirmation 3451647



 



 



Dear DIANE HELLER, 
The following information summarizes your confirmed service with SuperShuttle. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(770) 289-1915 
 



Arrival itinerary (From the airport) 



Confirmation 
Number: 



3451647 



Your reservation from the airport will help SuperShuttle better serve you and 
expedite your travel. Due to airport security, traffic conditions and other travel 
variables, your reservation does not mean there will be a van waiting for you at 
the curb. 



 



Adults 4 



Children 0 



Service Type 
EXCLUSIVE NON-STOP VAN SERVICE (UP 
TO 10 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline DELTA AIR LINES 



Flight # 2125 - Domestic 



Flight Date/Time Sunday, July 21, 2013 11:58 AM 



Fare $100.00 



Tip $18.00 



Fuel surcharge $4.00 



Total $122.00 
 



Special 
Instructions  



UPON ARRIVAL, FOLLOW SIGNS TO THE BAGGAGE CLAIM AREA AND 
COLLECT YOUR LUGGAGE. PROCEED TO ONE OF THE TWO SUPERSHUTTLE 
TICKET COUNTERS LOCATED ON THE LOWER LEVEL BAGGAGE CLAIM AREA; 
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NEAR DOOR # 2 (SOUTHWEST AIRLINES TERMINAL – CONCOURSE A) OR 
NEAR DOOR # 9 (CONCOURSE C). THE TICKET COUNTERS ARE OPEN 
BETWEEN THE HOURS OF 6:00 AM AND 2:00 AM. IF FOR ANY REASON YOU 
NEED ASSISTANCE LOCATING A REPRESENTATIVE, OR IF YOU HAVE ANY 
QUESTIONS, PLEASE CALL 1 (800) 258-3826 FOR FURTHER ASSISTANCE.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, SuperShuttle strongly recommends the use of child 
safety seats. While laws vary from state-to-state, we at SuperShuttle support the 
strongest safety standard by recommending that small children 5 years and under be 
secured in a child restraint seat for transportation. Additionally, SuperShuttle does not 
provide child restraint seats. It is the responsibility of a child's parent or caregiver to 
provide the Child Restraint System when transporting children in a van, sedan or taxi 
cab 
 



 



To change or cancel this reservation, please call 1-800-BLUE-VAN (258-3826). 
To view our terms and conditions, click here 



Thank you for choosing SuperShuttle! 
http://www.supershuttle.com 



 



 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      
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Chirag Patel



From: reservations@execucar.com
Sent: Tuesday, July 16, 2013 10:19 AM
To: Chirag Patel
Subject: ExecuCar Reservation Confirmation 3452444



 



Dear MARCIA KYLE, 
The following information summarizes your confirmed service with ExecuCar. 



Guest Information: 



Address LOEWS ANNAPOLIS 126 WEST ST ANNAPOLIS, MD 21401 



(703) 346-4996 
 



Arrival itinerary (From the airport) 



Confirmation Number: 3452444 



Pickup Date/Time: Sunday, July 21, 2013 6:11 PM 
 



Adults 2 



Children 0 



Service Type EXECUCAR SEDAN SERVICE (UP TO 3 PASSENGERS) 



Airport BWI - BALTIMORE AIRPORT. 



Airline JETBLUE AIRWAYS CORPORATION 



Flight # 827 - Domestic 



Fare $72.00 



Tip $11.66 



Fuel surcharge $2.00 



WEB/GROUP DISCOUNT $7.20 



Total $78.46 
 



Special Instructions 



IF YOU'VE PURCHASED WILL CALL SERVICE, PLEASE CHECK IN WITH ONE OF OUR THREE TICKET COUNTERS LOCATED ON THE 
LOWER LEVEL BAGGAGE CLAIM. THE TICKET COUNTERS ARE LOCATED AS FOLLOWS: COUNTER E1 IS LOCATED AT 
SOUTHWEST AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 2; COUNTER E2 IS LOCATED AT AMERICAN AND AIRTRAN BAGGAGE 
CLAIMS AT AIRPORT DOOR 6; COUNTER E3 IS LOCATED AT DELTA AND UNITED AIRLINES BAGGAGE CLAIM AT AIRPORT DOOR 
14. FOR MEET & GREET SERVICE, YOUR DRIVER WILL MEET YOU AT YOUR DESIGNATED BAGGAGE CLAIM WITH A SIGN 
DISPLAYING YOUR LAST NAME.  
 



 



Billing 



Payment Method:  PREPAID CREDIT CARD 



Card type: AMEX 



Card number XXXX-XXXX-XXXX-3573 



If you are traveling with children, ExecuCar strongly recommends the use of child safety seats. While laws vary from state-to-state, we at 
ExecuCar support the strongest safety standard by recommending that small children 5 years and under be secured in a child restraint seat for 
transportation. Additionally, ExecuCar does not provide child restraint seats. It is the responsibility of a child's parent or caregiver to provide the 
Child Restraint System when transporting children in a van, sedan or taxi cab 
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To change or cancel this reservation, please call 1-800-410-4444. 
To view our terms and conditions, click here 



Thank you for choosing ExecuCar! 
http://www.supershuttle.com 



   
 



We value your safety so please wear your seat belt in your 
journey with us. 



 
This e‐mail is intended only for use of the individual or entity to which it is addressed and may contain information that is privileged, 
confidential and exempt from disclosure under applicable law. Any use, distribution or copying of this e‐mail communication is 
strictly prohibited if you are not the addressee. If so, please notify us immediately by e‐mail, and destroy the original. Thank you.      










