
1. Final 5 Passes - Microbiome Human Nutrition

From: Alex Puttick <info@hansonwade.com>

To: dmartin@burke.k12.ga.us

Sent Date: Nov 02, 2018 10:37:02

Subject: Final 5 Passes - Microbiome Human Nutrition

Attachment:

Email Newsletter Hi Donna,  

 

There are now only 5 passes remaining for the upcoming Microbiome Movement - Human

Nutrition Summit, taking place in Boston in 1 week's time.  

 

We'd love for Burke County Public Schools to join our 130+ microbiome pioneers from the food,

nutrition and supplement community, uniting to understand the true power of the microbiome in

delivering the next generation of nutritional interventions.   

 

Will you be joining us, Donna?   

 

Book online today to claim 1 of the 5 remaining passes.  

 

Look forward to meeting you there.   

 

Kind regards,  

 

Alex Puttick  

Brand Director &Co-Founder  

The Microbiome Movement 

  

__________________________________________________________________________ 

 

To: Donna Martin  

From: Alex Puttick  

Sent: Thursday 25 October 2018  

Subject: Join 130+ Microbiome Nutrition Leaders in Boston  

 

Hi Donna,  

 

The final countdown for the 2nd Microbiome Movement – Human Nutrition Summitis on. 

 

With just under three weeks to go, and only 10 passes remaining, it’s time to decide if you’re

joining 130+ microbiome pioneers from the food, nutrition and supplement community who will
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unite in Boston to help unlock the true power of microbes and deliver the next generation of

nutritional interventions. Secure your place today.  

 

A recent article in the New York Times states that true health benefits derived from probiotic

supplements continue to be debated despite the global market increasing year on year. Now more

than ever, the food and nutrition community must come together to overcome critical scientific and

commercial challenges to substantiate claims and make the microbiome a reality in human

nutrition.  

 

See below a snapshot of the organizations currently in attendance and joining the debate: 

 

Archer Daniels Midland Company 

Arla Foods 

Bill and Melinda Gates Foundation 

Bloom Science, Inc. 

Chobani 

The Coca Cola Company 

DayTwo 

Danone 

DuPont Nutrition &Health 

Evolve Biosystems 

FitBiomics 

Kaleido Biosciences 

Lallemand Health 

Microbiome Labs 

Nestle 

NIH 

Ocean Spray Cranberries 

PepsiCo 

Procter &Gamble 

Reckitt Benckiser 

Seed, Inc 

Unilever 

USDA 

Viome 

For the completed agenda and speaker list at next months 2 nd Microbiome Movement – Human

Nutrition Summit, access the full program here.  

 

With only 10 passes remaining, make sure you secure yours today and cement your company as

one of the pioneers in this emerging space.  
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Kind regards,  

 

Alex Puttick  

Brand Director &Co-Founder  

The Microbiome Movement 

 

 

 

 

 

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this or other events please update your subscription preferences 

 

View our full Privacy Policy.  

© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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2. Join 130+ Microbiome Nutrition Leaders in Boston

From: Alexander Puttick <info@hansonwade.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 25, 2018 11:29:05

Subject: Join 130+ Microbiome Nutrition Leaders in Boston

Attachment:

Email Newsletter Hi Donna,  

 

The final countdown for the 2nd Microbiome Movement – Human Nutrition Summitis on. 

 

With just under three weeks to go, and only 10 passes remaining, it’s time to decide if you’re

joining 130+ microbiome pioneers from the food, nutrition and supplement community who will

unite in Boston to help unlock the true power of microbes and deliver the next generation of

nutritional interventions. Secure your place today.  

 

A recent article in the New York Times states that true health benefits derived from probiotic

supplements continue to be debated despite the global market increasing year on year. Now more

than ever, the food and nutrition community must come together to overcome critical scientific and

commercial challenges to substantiate claims and make the microbiome a reality in human

nutrition.  

 

See below a snapshot of the organizations currently in attendance and joining the debate: 

 

Archer Daniels Midland Company 

Arla Foods 

Bill and Melinda Gates Foundation 

Bloom Science, Inc. 

Chobani 

The Coca Cola Company 

DayTwo 

Danone 

DuPont Nutrition &Health 

Evolve Biosystems 

FitBiomics 

Kaleido Biosciences 

Lallemand Health 

Microbiome Labs 

Nestle 

NIH 
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Ocean Spray Cranberries 

PepsiCo 

Procter &Gamble 

Reckitt Benckiser 

Seed, Inc 

Unilever 

USDA 

Viome 

For the completed agenda and speaker list at next months 2 nd Microbiome Movement – Human

Nutrition Summit, access the full program here.  

 

With only 10 passes remaining, make sure you secure yours today and cement your company as

one of the pioneers in this emerging space.  

 

Kind regards,  

 

Alex Puttick 

Brand Director &Co-Founder  

The Microbiome Movement 

 

 

 

 

 

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this or other events please update your subscription preferences 

 

View our full Privacy Policy.  

© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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3. The leaders of nutrition and the human microbiome meet in Boston, will you be joining them?

From: Alexander Puttick <info@hansonwade.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 17, 2018 13:28:55

Subject: The leaders of nutrition and the human microbiome meet in Boston, will you be

joining them?

Attachment:

Email Newsletter Hi Donna,  

 

In less than three weeks, leading scientific and commercial minds from the food, nutritional and

supplement community will descend on Boston to discuss the critical challenges when developing

breakthrough nutritional interventions that are based on modulation of the human gut microbiome.  

 

The 2nd Microbiome Movement – Human Nutrition Summit will unite over 120+ academic,

CPG, and start-up organizations to discuss everything from the role of the microbiome in GI,

metabolic and immune health, the emergence of personalized nutrition through microbiome

signatures and establishing brands for product differentiation.  

 

Learn more here.  

 

Snapshot of organizations already in attendance includes:

Archer Daniels Midland Company 

Bill and Melinda Gates Foundation 

Bloom Science, Inc. 

The Coca Cola Company 

DayTwo 

Danone 

DuPont Nutrition &Health 

Evolve Biosystems 

FitBiomics 

Kaleido Biosciences 

Lallemand Health 

Microbiome Labs 

NIH 

PepsiCo 

Procter &Gamble 

Seed, Inc. 

USDA 

Viome 
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If you’re curious about the human microbiome and its application to nutritional product

development, don’t miss out on this exciting opportunity and secure your registration here.  

 

Poster Session - Included In Your Registration 

 

If you would like to submit a poster the final deadline for submission is next Friday, October

26. Register online and submit your abstract by then to qualify. Find out more about submitting

a poster here.  

 

Kind regards,  

 

Alex Puttick  

Brand Director &Co-Founder  

The Microbiome Movement 

 

 

 

 

 

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this or other events please update your subscription preferences 

 

View our full Privacy Policy.  

© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
 
om. 
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4. FW: Donna - will you be joining us?

From: Jenna Warren <info@hansonwade.com>

To: dmartin@burke.k12.ga.us

Sent Date: Oct 12, 2018 10:13:25

Subject: FW: Donna - will you be joining us?

Attachment:

Email Newsletter Hi Donna,  

 

How is your gut today? It might be telling you that you’re forgetting something…  

 

I just want to make sure you don’t miss out on the final saving opportunity for the 2rd Microbiome

Movement – Human Nutrition Summit. Your final opportunity to save on your registration will

end at midnight tonight (Friday, October 12). Book now.  

 

If you’re interested in developing nutritional interventions based on cutting-edge insights gathered

from the gut microbiome, don’t miss this unique opportunity to join 100+ of your peers from the

food, nutrition and supplement community including: 

Archer Daniels Midland Company 

Bill and Melinda Gates Foundation 

Bloom Science, Inc. 

The Coca Cola Company 

DayTwo 

Danone 

DuPont Nutrition &Health 

Evolve Biosystems 

FitBiomics 

Kaleido Biosciences 

Lallemand Health 

Microbiome Labs 

NIH 

PepsiCo 

Procter &Gamble 

Seed, Inc. 

USDA 

Viome 

“As market trends continuously change, it’s critical we understand the consumer’s needs.

This meeting provided insight to new clinical science, probiotic applications and brand

challenges. Great forum with industry leaders to gain new perspectives” 

Previous Attendee, Microbiome Human Nutrition Summit 2017  
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“If you want to learn about the latest developments and mix with the movers and shakers in

the industry, you HAVE to be there” 

Previous Attendee, Microbiome Human Nutrition Summit 2017 
 
Remember, early booking discounts end midnight tonight! 
  
Book online or email register@hansonwade.com to secure your place.  
  
I hope to see you there.  
 
Kind regards,  
 
Jenna Warren  
Divisional Head of Marketing  
The Microbiome Movement 
 
 
 
 
 
 

 

Should you no longer wish to receive emails sent to dmartin@burke.k12.ga.us from Hanson Wade

about this or other events please update your subscription preferences 

 

View our full Privacy Policy.  

© 2017 Hanson Wade Ltd, 52 Grosvenor Gardens, London, SW1W 0AU, United Kingdom. 
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5. Meet PHA's 2018 Partner of the Year & CEO of the Year

From: Blythe Thomas <blythe.thomas@ahealthieramerica.org>

To: dmartin@burke.k12.ga.us

Sent Date: Aug 23, 2018 14:49:36

Subject: Meet PHA's 2018 Partner of the Year & CEO of the Year

Attachment:

A reason to celebrate 

Each year, our Catalyst for Change Awards recognize organizations and community leaders

who go above and beyond to ensure that all children and young adults — especially those

disproportionately affected — will live healthier lives.  

 

We're proud to announce Seth Goldman, Co-Founder &TeaEO Emeritus of Honest Tea, as this

year's 2018 Visionary CEO Award winner, while the PHA Partner of the Year Award goes to

Mercedes Benz USA in partnership with Laureus USA.  

Partner of the Year Award Winner: Mercedes Benz in Partnership with Laureus USA 

To date, Mercedes-Benz USA and its dealer network have invested $12.6 million in Laureus

USA as part of multi-year commitments to improve the health and development of young people

living in under-resourced communities across the country. Mercedes-Benz USA supported

projects have improved the health of 771,000 young people and have trained more than 16,000

coaches. Last year, 82 percent of young people reached by Laureus USA community grant

partners demonstrated indicators of improved physical health.  

 

 

VISIONARY CEO AWARD WINNER: SETH GOLDMAN  

Seth Goldman and Honest Tea epitomize innovation for good in many ways, so we’re excited to

announce Seth as the winner of the 2018 Visionary CEO Award.   

 

Goldman is Co-Founder &TeaEO Emeritus of Honest Tea and Executive Chair of Beyond Meat.

Honest Tea is the nation’s top-selling organic bottled tea, specializing in beverages that are

organic and Fair Trade Certified™. In March 2011, Honest Tea was acquired by The Coca-Cola

Company, becoming the first organic and Fair Trade brand in the world's largest beverage

distribution system. Honest Tea and Honest Kids is sold in more than 130,000 stores in the USA

and Europe, including Wendy’s, Subway and Chik-fil-A.  He also serves on the board of Ripple

Foods, the Yale School of Management, the American Beverage Association, and Bethesda

Green. 
 
JOIN THE CELEBRATION
Both winners will be recognized at our Fit to Celebrate Gala at the Ronald Regan Building and

International Trade Center on September 27 in Washington, D.C.  
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Visit www.ahealthieramerica.org/gala for more information.  
PURCHASE AN INDIVIDUAL TICKET PURCHASE A TABLE 

Get a Sneak Peek of This Year's Auction Items
SAVE THE DATE: Bid on your favorite items and support Partnership for a Healthier America.

The Fit to Celebrate Auction goes live on Thursday, September 20 at Noon ET.  
VIEW ONLINE AUCTION 

The 2018 Fit to Celebrate Gala  

is Brought to You By Our Event Sponsors 

 

 

LEADERSHIP SPONSORS AND ABOVE 

PERFORMANCE SPONSORS 

ATHLETIC SPONSORS 

COMPETITOR SPONSOR 
 

PHOTO BOOTH SPONSOR 

Share this email: Manage your preferences | Opt out using TrueRemove™  

Got this as a forward? Sign up to receive our future emails.  

View this email online. 2001 Pennsylvania Ave. NW  

Washington, DC | 20006 US This email was sent to dmartin@burke.k12.ga.us.  

To continue receiving our emails, add us to your address book. 
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6. GEC 2018 Early Bird Registration Ends THIS WEEK!

From: Event Management Technologies <jgeraghty@centergygroup.com>

To: Donna Martin <dmartin@burke.k12.ga.us>

Sent Date: Jul 09, 2018 08:05:12

Subject: GEC 2018 Early Bird Registration Ends THIS WEEK!

Attachment:

GeorgiaENet Email 
Jekyll Island, Georgia  
August 22-24, 2018 

Join us in Jekyll!  
In its 13th year, the Annual Georgia Environmental Conference is the largest, most

comprehensive, and diverse educational opportunity for environmental professionals in Georgia

and the Southeast region. From Aug. 22-24, 2018, you can join us for this one-of-a-kind event to

learn from and network with your environmental colleagues from organizations including: 

  

Action Environmental * ADEM * AEC * AECOM * Air Water &Soil Laboratories * ALS * American

Environmental &Construction Services * AMS * Analytical Environmental Services * Arnall

Golden Gregory * Association County Commissioners of Georgia (ACCG) * Athens Land Trust *

Atlantic Coast Consulting * Atlas Geo-Sampling Company * Berkley Environmental * Betts

Environmental * Burns &McDonnell * Business Network for Offshore Wind * Cardno * Cascade *

Cavanaugh &Associates, P.A. * Centergy Group * Chatham County Engineering Dept. *

Chemours * Chestatee Chattahoochee RC&D * City of Atlanta * City of Mt. Juliet, TN * City of

Roswell * City of Tybee Island * Clean Cities-Georgia * Clean Energy Consultants * Clean Harbors

* Clemson University * Columbia Southern University * Cox Enterprises * Dakota Technologies *

Delmonico * Directed Technologies Drilling * Directional Technologies * Duncan-Parnell *

ECOFLO * ecoSPEARS * ECS Southeast * EDR * Eijkelkamp North America * Enercon Services

* Environmental Planning Specialists (EPS) * Environmental Restoration * EON Products *

ERIS - Environmental Risk Information Services * ESC Lab Sciences * Etowah Water &Sewer

Authority * FECC * Field Environmental Instruments * GDEcD-Center of Innovation for Energy *

General Dynamics * Geo Lab Drilling * Georgia Aquarium * Georgia Association of Environmental

Professionals * Georgia Brownfield Association * Georgia Conservancy * Georgia Department

of Natural Resources * Georgia Environmental Finance Authority * Georgia EPD * Georgia

Forestry Commission * Georgia Golf Course Superintendents Association * Georgia Power *

Georgia Sustainable Forestry Initiative * GeoSearch * Geosyntec Consultants * Geotechnical

&Environmental Consultants * Golder Associates * GPC * GrayRobinson * Great Lakes Dredge

&Dock * Great Lakes Environmental &Infrastructure * H. Clyde Cannon, Architect-P.C. * Hannah

Solar * Hawksley Consulting * Hepaco * Heritage Environmental Services * Historical Information

Gatherers * HL Strategy * HNTB * HRP Associates * Jekyll Island Authority * Kemron

Environmental Services * Kilpatrick Townsend &Stockton * Kinder Morgan * Martiniere

&Associates * McCain Foods USA * Mills Environmental Insurance Services * NASA-Kennedy

Page 12



Space Center * Oasis Consulting Services * OBG * Oconee County Board of Commissioners *

one.world.learning * OneBeacon Environmental * ORIN Technologies * OTT Hydromet * Pace

Analytical Services * Pennoni * Penske Corporation * PeroxyChem * Pine * Pond * QED

Environmental Systems * Ramboll * Ray C. Anderson Foundation * Regina Sweeney * Republic

Services * Resolute Environmental &Water Resources Consulting * S&ME * SCDHEC * Seyfarth

Shaw LLP * Shaw Industries * Skidaway Island Engineering, Inc. * SMMA * Southern Company *

Stripling * Suwannee River Water Management District * Terracon * TestAmerica Laboratories *

The Coca-Cola Company * The Wetlandsbank Company * Town of Hilton Head Island * Trihydro

Corporation * Tyson * UGA Marine Extension and Georgia Sea Grant * United Consulting *

University of West Georgia * US EPA * US Geological Survey * USACE * USDA-NRCS *

USDOT/FHWA * VHB * Vulcan Materials Company * Walker Hill Environmental * Weissman *

Wenck Associates * Winter Environmental * Wood Environment &Infrastructure * Woodard

&Curran * X2 Environmental Contracting * YSI 
Click here to REGISTER NOW!
Register now for GEC 2018! 
Attendees
 Early Bird Discount ends July 15!

The Early Bird registration discount ends this week - on July 15! The GEC 2018 Early Bird

Attendee Registration fee is $395 for those who register on or before July 15, 2018. The

registration fee is $450 for those who register after July 15, 2018. The Government, University and

Non-Profit (GUN) Attendee registration fee is $345. The Student Attendee registration fee is $150

(must be currently enrolled and provide university or school, program of study and expected

graduation date).

 

Your conference registration fee includes: an optional Early Session, your choice of courses in

nine topical Breakout Sessions, three Keynote Sessions, two continental breakfasts, two lunches,

and two evening receptions, plus an unprecedented networking opportunity with 600+

environmental professionals from throughout the Southeast.

 
 
Sponsors &Exhibitors 
 
The Exhibit Hall is almost sold out with only a few Exhibitor booths remaining! Sponsorships are

still available that include a premium booth location, as well as enhanced visibility and recognition

before and during the conference. Current Sponsors and Exhibitors are featured on the GEC

website. 

 

GEC Scholarship Golf Tournament 
 
The 6th Annual GEC Student Scholarship Golf Tournament will be held on Tuesday, Aug. 21

at the Jekyll Island Golf Club in support of the GEC Student Scholarship Program. Golf

Tournament registration fees are $90 for an individual and $340 for a foursome. Sponsorship

opportunities are available. Please see the Students: Scholarship Program tab on the GEC
Page 13



website for additional information.

 

GEC Curriculum
 

The GEC Steering Committee is pleased to present the conference curriculum of courses across

eight categories focused on fresh, new, high value, well-balanced, diverse and relevant 

educational content, with positive impact on current and future practitioners, and the

environment of Georgia and the Southeast. Please visit the Program tab on the GEC website for a

complete listing of topics and course descriptions.

 

Questions? For more information, please contact us here.

 

We hope you found this message to be beneficial, however, if you would rather not receive future

emails from the Annual Georgia Environmental Conference, please click here to Opt-Out.

 

© 2018 Event Management Technologies, LLC dba Georgia Environmental Conference. All rights

reserved. Georgia Environmental Conference logo, Georgia Environmental Network,

GeorgiaENet.com are trademarks of Event Management Technologies, LLC or its affiliates. Event

Management Technologies, LLC, 245 N. Highland Ave., Suite 230-251, Atlanta, Georgia 30307.

Designed by Centergy Group, LLC. 
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7. Event Invitation: Why They Buy: Fighting Obesity Through Consumer Marketing Research  -

Thursday, June 14, 11:45 am - 1:00 pm

From: Hudson Institute <events@hudson.org>

To: dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>

Sent Date: Jun 12, 2018 09:47:50

Subject: Event Invitation: Why They Buy: Fighting Obesity Through Consumer

Marketing Research  - Thursday, June 14, 11:45 am - 1:00 pm

Attachment:

Your Message Subject or Title Event Invitation Why They Buy: Fighting Obesity Through

Consumer Marketing Research 

Thursday, June 14th 

 11:45 am to 12:50 pm

 Hudson Institute  

Stern Policy Center  

1201 Pennsylvania Avenue, N.W. Suite 400  

Washington, DC 20004 Register Add to Calendar 

Historical “one-size-fits-all” health policies have failed to stem the rise in obesity in America, with

nearly two-thirds of the population categorized as overweight or obese. A new study to be

released by Hudson Institute’s Food Policy Center addresses the obesity epidemic by applying

consumer marketing techniques to segment consumers on the basis of their body mass index.

The study identifies the major differences in the attitudes and behaviors of normal and obese

weight populations to inform and craft more effective policy solutions to the obesity crisis. The

findings reveal divergent attitudes and behaviors towards healthier eating; which indulgent

products are being purchased; whether package labels are read; how much each weight segment

exercises; and differences in mindsets.

 

In addition, current approaches will be challenged and recommendations will be offered to food

companies, the public health community, and regulators about how they can help reverse soaring

obesity rates.

 

To examine these important issues, on Thursday, June 14, Hudson Institute will host a

presentation of report highlights and a conversation with Dr. Bill Dietz, Chair and Director of the

Sumner M. Redstone Global Center for Prevention and Wellness in the Milken Institute School of

Public Health at The George Washington University; Tracey Massey, President, Americas, for

Mars Wrigley Confectionery; and Hank Cardello, Hudson Senior Fellow and Director of the Food

Policy Center.

 

This event will be livestreamed.

 Speakers Hank Cardello 
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Hank Cardello serves as a Senior Fellow at Hudson Institute where he directs its Food Policy

Center. He is the author of the book Stuffed: An Insider’s Look at Who’s (Really) Making America

Fat and the landmark report Better-for-you Foods: It’s Just Good Business. He formerly served as

CEO of several nutraceutical companies as well as President of Sunkist Soft Drinks Inc. and

Marketing Director for the Coca-Cola Company.

 William Dietz 

William Dietz, MD, PhD is Chair and Director of the Sumner M. Redstone Global Center for

Prevention and Wellness in the Milken Institute School of Public Health at The George

Washington University. Bill is a nationally renowned expert in obesity, nutrition and physical

activity and serves as a member of the National Academy of Medicine. Prior to joining George

Washington, he was Director of the Division of Nutrition, Physical Activity and Obesity at the

Centers for Disease Control and Prevention.

 Tracey Massey 

Tracey Massey is President, Americas, for Mars Wrigley Confectionery where she is responsible

for leading strategy, sales and operations in North and South America for the world’s largest

manufacturer of chocolate, confections, gum and mints. In 2017, Tracey served as the leading

industry force behind the confections category commitment to sell more than 50% of their products

200 calories or less within 5 years.

 Program Registration &Lunch 11:30 am — 11:45 am Welcome &Introductions 11:45 am — 11:55

am Report Findings 11:55 am – 12:15 am Panel Discussion 12:15 pm – 12:50 pm Audience Q&A

12:50 pm – 1:00 pm View more upcoming events  Hudson Institute 

1201 Pennsylvania Avenue, N.W. Suite 400  

Washington, DC 20004 
Unsubscribe
View this email in a browser
Forward to a friend

This email was sent to dmartin@burke.k12.ga.us from Hudson Institute. To ensure that you

continue receiving our emails, please add info@hudson.org to your address book or safe list. 

© Hudson Institute, Inc.
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8. Event Invitation: Why They Buy: Fighting Obesity Through Consumer Marketing Research  -

Thursday, June 14, 11:45 am - 12:50 pm

From: Hudson Institute <events@hudson.org>

To: dmartin@burke.k12.ga.us <dmartin@burke.k12.ga.us>

Sent Date: Jun 07, 2018 10:16:33

Subject: Event Invitation: Why They Buy: Fighting Obesity Through Consumer

Marketing Research  - Thursday, June 14, 11:45 am - 12:50 pm

Attachment:

Your Message Subject or Title Event Invitation Why They Buy: Fighting Obesity Through

Consumer Marketing Research 

Thursday, June 14th 

 11:45 am to 12:50 pm

 Hudson Institute  

Stern Policy Center  

1201 Pennsylvania Avenue, N.W. Suite 400  

Washington, DC 20004 Register Add to Calendar 

Historical “one-size-fits-all” health policies have failed to stem the rise in obesity in America, with

nearly two-thirds of the population categorized as overweight or obese. A new study to be

released by Hudson Institute’s Food Policy Center addresses the obesity epidemic by applying

consumer marketing techniques to segment consumers on the basis of their body mass index.

The study identifies the major differences in the attitudes and behaviors of normal and obese

weight populations to inform and craft more effective policy solutions to the obesity crisis. The

findings reveal divergent attitudes and behaviors towards healthier eating; which indulgent

products are being purchased; whether package labels are read; how much each weight segment

exercises; and differences in mindsets.

 

In addition, current approaches will be challenged and recommendations will be offered to food

companies, the public health community, and regulators about how they can help reverse soaring

obesity rates.

 

To examine these important issues, on Thursday, June 14, Hudson Institute will host a

presentation of report highlights and a conversation with Dr. Bill Dietz, Chair and Director of the

Sumner M. Redstone Global Center for Prevention and Wellness in the Milken Institute School of

Public Health at The George Washington University; Tracey Massey, President, Americas, for

Mars Wrigley Confectionery; and Hank Cardello, Hudson Senior Fellow and Director of the Food

Policy Center.

 Speakers Hank Cardello 

Hank Cardello serves as a Senior Fellow at Hudson Institute where he directs its Food Policy

Center. He is the author of the book Stuffed: An Insider’s Look at Who’s (Really) Making America

Fat and the landmark report Better-for-you Foods: It’s Just Good Business. He formerly served as
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CEO of several nutraceutical companies as well as President of Sunkist Soft Drinks Inc. and

Marketing Director for the Coca-Cola Company.

 William Dietz 

William Dietz, MD, PhD is Chair and Director of the Sumner M. Redstone Global Center for

Prevention and Wellness in the Milken Institute School of Public Health at The George

Washington University. Bill is a nationally renowned expert in obesity, nutrition and physical

activity and serves as a member of the National Academy of Medicine. Prior to joining George

Washington, he was Director of the Division of Nutrition, Physical Activity and Obesity at the

Centers for Disease Control and Prevention.

 Tracey Massey 

Tracey Massey is President, Americas, for Mars Wrigley Confectionery where she is responsible

for leading strategy, sales and operations in North and South America for the world’s largest

manufacturer of chocolate, confections, gum and mints. In 2017, Tracey served as the leading

industry force behind the confections category commitment to sell more than 50% of their products

200 calories or less within 5 years.

 Program Registration &Lunch 11:30 am — 11:45 am Welcome &Introductions 11:45 am — 11:55

am Report Findings 11:55 am – 12:15 am Panel Discussion 12:15 pm – 12:50 pm Audience Q&A

12:50 pm – 1:00 pm View more upcoming events  Hudson Institute 

1201 Pennsylvania Avenue, N.W. Suite 400  

Washington, DC 20004 
Unsubscribe
View this email in a browser
Forward to a friend

This email was sent to dmartin@burke.k12.ga.us from Hudson Institute. To ensure that you

continue receiving our emails, please add info@hudson.org to your address book or safe list. 

© Hudson Institute, Inc.
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9. Fw: Annual Report 2015-2016

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Brianna Dumas <BDumas@burke.k12.ga.us>

Sent Date: Apr 26, 2017 10:58:35

Subject: Fw: Annual Report 2015-2016

Attachment: image001.png
AnnualReport_2016_v7.pdf

another great resource

 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655

 

President-elect of the Academy of Nutrition and Dietetics 2016-2017

 

From: Patricia Babjak <PBABJAK@eatright.org>  

Sent: Monday, January 23, 2017 10:56 AM  

To: 'Lucille Beseler'; Donna Martin; 'evelyncrayton64'; 'craytef@aces.edu'; 'craytef@charter.net';

''Margaret Garner'; 'jojo@nutritioned.com'; 'Kay Wolf'; 'Linda Farr'; 'Dianne Polly'; ''Aida Miles-

school'; 'Michele.D.Lites@kp.org'; 'michelelites@sbcglobal.net'; 'Hope Barkoukis';

'DeniceFerkoAdams@gmail.com'; 'Tammy.randall@case.edu'; 'brantley.susan@gmail.com';

'Tracey Bates'; 'Ragalie-Carr, Jean'; 'dwbradley51@gmail.com'; 'steve.miranda44@gmail.com';

'myadrick@computrition.com'; 'tjraymond@aol.com'; 'constancegeiger@cgeiger.net'; 'Escott-

Stump, Sylvia'; 'Eileen.kennedy@tufts.edu'; 'rangecamille@gmail.com';

'kathywilsongoldrd@gmail.com'; 'Maha.Tahiri@genmills.com'; 'sitoyaj@hotmail.com'  

Cc: Executive Team Mailbox; Susan Burns; Mary Gregoire; Chris Reidy; Sharon McCauley  

Subject: Annual Report 2015-2016 

 

Please enjoy this informative year in review. The Annual Report contains highlights and

accomplishments from our past fiscal year as well as the financial statements for the Academy
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S E CO N D C E N T U RY I N I T I AT I V E


In 2015, the Academy’s and Foundation’s Boards of Directors, with a committee of members and Academy staff, explored what 


a new vision could look like for the Academy – one that would elevate the profession, expand reach and do more to improve 


nutrition and health in the U.S. and around the world. With a distinct three-year plan, the Academy and Foundation launched the 


Second Century initiative. 


The initiative’s Vision Year is 2016. During this time, the organization is looking both internally and externally for future 


opportunities where the profession can have significant influence and impact. This includes gathering meaningful input from the 


Academy’s and Foundation’s Boards of Directors; the House of Delegates; membership as a whole; and external stakeholders who 


are shaping the global nutrition agenda. In September 2016, the Academy and Foundation planned to host The Nutrition Impact 


Summit using the Appreciative Inquiry method, seeking to build collaboration among 170 thought leaders, innovators and 


practitioners across food, wellness and health care systems.


During the Mission Year of 2017, the Academy will celebrate its 100th anniversary and the Board will endorse a new vision and 


advance strategic recommendations for innovation projects that develop out of the Summit. The Impact Year of 2018 will begin 


with activating these partnerships and launching the selected innovation projects in the field. At the end of this process, the 


Academy will establish and integrate this compelling vision and organizational plan into its membership for the Academy’s 


Second Century.


Year In Review
AC A D E M Y ’S E L E C T E D L E A D E R S


Dr. Evelyn F. 


Crayton, RDN, 


LDN, served as 


the Academy’s  


90th President in 


2015-2016.


Aida Miles, 


MMSc, RD, LD, 


FAND, served 


as Speaker of 


the House of 


Delegates.


Linda T. Farr, 


RDN, LD, FAND, 


served as 


Speaker-elect 


of the House of 


Delegates.


Lucille Beseler,  


MS, RDN, LDN, 


CDE, FAND, 


served as 


President-elect.


T H E AC A D E M Y ’S M E M B E R S H I P


The Academy’s membership as of April 30, 


2016, was 74,256. More than three in five of 


the nation’s practicing registered dietitian 


nutritionists are Academy members. Through 


benefits and initiatives, the Academy has made 


strong efforts and visible progress to involve 


younger food and nutrition professionals: More 


than 30 percent of Active category members 


are under 35 and market penetration for 


student members topped 84 percent.
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•	 Continued to advocate for nutrition programs, services and 


coverage on federal, state and local levels in accordance 


with the public policy priority areas approved by the 


Legislative and Public Policy Committee and Board of 


Directors. LPPC with the Policy Initiatives and Advocacy 


staff analyzed timely nutrition policy matters affecting the 


profession and the country, with input from issue-specific 


subcommittees and workgroups. 


•	 Played an active role on Capitol Hill and with administrative 


agencies, supporting pro-nutrition legislation, 


developing relationships with members of Congress and 


administrative officials and collaborating with partner 


organizations, industries and other stakeholders. 


•	 Through the role of Vice President Mary Pat Raimondi, 


MS, RD, as a leader in the Diabetes Advocacy Alliance, 


helped provide a significant opportunity for the Academy 


to advance its priorities for prediabetes screening and 


promote the importance of diabetes self-management 


education and medical nutrition therapy in the treatment 


of diabetes. 


•	 Garnered significant support for numerous bipartisan bills, 


including the Treat and Reduce Obesity Act; Child Nutrition 


Reauthorization; expansion of Medicare coverage of MNT 


for beneficiaries with prediabetes; and another bill to 


establish a National Commission on Diabetes. 


•	 Submitted language to Congress for reauthorization of 


Child Nutrition that was welcomed and accepted. 


•	 Continued to work with the White House’s Let’s Move! 


initiative and promoted efforts of the Academy 


Foundation’s Kids Eat Right initiative to reduce child 


obesity.


•	  Provided comments to the U.S. Departments of 


Agriculture and Health and Human Services on the Dietary 


Guidelines for Americans, including ways to improve the 


process to help consumers understand and implement the 


guidelines. 


•	 Worked on reauthorization and regulatory implementation 


of the Ryan White CARE Act for people living with HIV/


AIDS, including assessing the impact of the Affordable Care 


Act and Medicaid changes on the program and ensuring 


full funding of included nutrition care services. 


•	 With the help of the Academy’s Political Action Committee, 


deepened Congressional relationships by hosting events 


in the first session of the 113th Congress for elected 


officials and contributing more than $107,650 to 55 


candidates. ANDPAC also supported ten state affiliate 


dietetic associations to attend local fundraising events. 


More than 730 Academy members got involved in 


nutrition health policy by attending one or more ANDPAC-


sponsored events. ANDPAC’s ability to positively affect 


the Academy’s policy priorities cannot be overstated. The 


Academy’s voice was further amplified through its efforts 


to affect the implementation of legislation and create 


new opportunities for members through the regulatory 


process, in part by an increase in the quantity and quality 


of comments to proposed rules, agency evidence reviews 


and regulatory initiatives. 


•	 Submitted 34 comments (up from 18 in the previous year) 


pertaining to therapeutic diet orders; food and nutrition 


labeling (with the Food and Nutrition Labeling Workgroup 


of the LPPC); bundled payments and RDN reimbursement 


through the physician fee schedule; nutrition and 


behavioral counseling for cardiovascular disease; food 


safety; health care competition; professional standards 


for school nutrition personnel; the safety of trans fats and 


essential health benefits, among others. 


•	 Collaborated to positively affect the nutrition and dietetics 


profession through meetings with government officials, 


policy makers and opinion shapers to support Academy 


stances related to reimbursement; expansion of medical 


nutrition therapy; therapeutic diet orders; telehealth; food 


labeling; quality measures in long-term care; health care 


reform; and licensure. 


P O L I C Y I N I T I AT I V E S A N D A D V O C AC Y 
The Academy achieved significant successes in the past year advancing its public policy priorities. Our ongoing 


commitment to food and nutrition policies that recognize Academy members as the nation’s experts included nutrition 


informatics, food security, nutrition through the lifecycle, nutrition and agriculture research, diabetes, obesity, nutrition 


education, health care reform, enhanced coverage of medical nutrition therapy and a renewed focus on consumer 


protection and dietetics licensure.


During the past year, the Academy: 
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•	 Working with U.S. Rep. Tim Ryan (Ohio), obtained 


recognition for the first time by the Centers for Medicare 


and Medicaid Services of CMS’ statutory authority to 


modify coverage of medical nutrition therapy consistent 


with U.S. Preventive Services Task Force recommendations. 


•	 On the state level, worked with affiliates to advocate for 


consumer, community and professional issues. States 


developed policy plans, ran leadership trainings, assisted 


with implementation of therapeutic diet changes, 


established and maintained state dietetics licensure laws 


and led the fifth annual Take Your Congressperson to 


Work Campaign. 


•	 With the continued rollout of the Affordable Care Act, 


worked with numerous Academy affiliates to help states 


achieve inclusion of enhanced nutrition care services and 


medical nutrition therapy in health insurance exchanges 


and state Medicaid plans. Members preserved and 


enhanced nutrition programs and services by completing 


Action Alerts for Sequestration, the Farm Bill and School 


Nutrition Standards. 


•	 Mobilized members at the grassroots level in collaboration 


with each state affiliate’s Public Policy Panel. These panels, 


comprised of highly engaged, specialized members, are 


trained throughout the year to address critical public 


policy issues on the state and federal levels. 


•	 Provided advocacy training in Washington, D.C., for more 


than 350 members at the Academy’s 2015 Public Policy 


Workshop. Members also held meetings in more than 500 


congressional offices; and state policy leaders brought 


their skills and energy home to meet with members of 


Congress and their staffs in their local districts.
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Academy in the News


Media coverage plays a significant role in building awareness 


and recognition for the Academy and the registered dietitian 


nutritionist. The Academy’s Strategic Communications Team 


works with the news media to raise public awareness of the 


Academy, the significant contributions of Academy members, 


scientific research published in the Journal of the Academy of 


Nutrition and Dietetics and the importance of healthful nutrition 


for everyone. From June 1, 2015, through May 31, 2016, the 


Academy reached an audience of over 25 billion and generated 


more than 17,000 media placements.


Kids Eat Right Month 


August 2015 marked the second annual Kids Eat Right Month, a 


nutrition education, information-sharing and action campaign 


launched by the Academy and its Foundation spotlighting 


nutritious and active lifestyles for children and families. The 


Academy’s President, Dr. Evelyn Crayton, RDN, LDN, FAND, was 


joined by Academy members and their children from the New 


York City area to ring NASDAQ’s closing bell on August 24. 


National Nutrition Month


National Nutrition Month 2016, celebrated in March, and 


Registered Dietitian Nutritionist Day, celebrated on the 


second Wednesday in March, play a significant role in building 


awareness and recognition for the Academy and RDNs. The 


Academy generated significant coverage and interest in 


National Nutrition Month from local and national print, Internet 


and broadcast media.


In celebration of Registered Dietitian Nutritionist Day and in 


honor of the 2016 National Nutrition Month theme “Savor 


the Flavor of Eating Right”, members were asked: “What’s the 


best way to help consumers savor the flavor of eating right?” 


From more than 160 inspirational responses, the winner of 


the 2016 Registered Dietitian Nutritionist Day contest was 


Annelies Newman, RDN, CD, of Saint George, Utah. Her photo 


was featured in New York City’s Times Square on Registered 


Dietitian Nutritionist Day.


P U B L I C A N D M E D I A O U T R E AC H


The Academy continued its successful program of promoting registered dietitian nutritionists and Academy members to 


the widest possible audiences. The Academy and its network of volunteer media Spokespeople remain a trusted source 


for media across the country and the globe. 
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Journal of the Academy of Nutrition and Dietetics 


In May 2016, to better meet peer-review needs from increased 


submissions and better serve authors, reviewers and readers, 


the Journal expanded its Board of Editors from 35 to 50. The 


Journal’s Impact Factor rose to 3.797, representing steady 


growth since the Academy’s name change in 2012. The 


Journal’s online offerings at www.andrnl.org continue to grow, 


with archived articles, podcasts, educational slides, topics 


collections, iOS and Android apps and more. With more than 


10,000 downloads and 1.1 million page views per year, the 


Journal’s app and website, respectively, make the Journal one 


of the most relied-upon publications for the science of food, 


nutrition and dietetics.


Corporate Sponsorship


The Academy’s sponsorship program allows for purposeful 


collaboration with food and nutrition organizations and helps 


to advance the Academy’s mission of empowering members 


to be the food and nutrition leaders. The Academy recognizes 


and thanks the following sponsors for their generous support 


of Academy events and programs that occurred within Fiscal 


Year 2016.


Academy National Sponsor


National Dairy Council® 


Premier Sponsors 


Abbott Nutrition


The Coca-Cola Company 
Beverage Institute for Health  
& Wellness 


PepsiCo 


Unilever 


2015 Food & Nutrition 


Conference & Expo™ Exhibitor 


Sponsors 


The a2 Milk Company®


Campbell Soup Company 


Canadian Lentils


ConAgra Foods 


Fruitstreet.com


Hass Avocado Board


Kellogg Company


Nature Made®


Sunsweet Growers


Social Media


The Academy’s 20 social media pages spanning seven 


platforms – Facebook, Twitter, LinkedIn, Pinterest, 


Instagram, Google+ and YouTube – maintained a strong 


presence, growing to more than 2.5 million followers. At 


the 2015 Food & Nutrition Conference & Expo, attendees 


as well as Academy members at home shared photos 


and videos, networked and created a lively community 


using the #FNCE hashtag. For the second year, the 


Social Media Hub helped create positive sentiment and 


engagement throughout the conference. The official 


#FNCE hashtag delivered 68.1 million impressions.


During National Nutrition Month in March, the 


official #NationalNutritionMonth hashtag saw a reach 


of 63.1 million social media users for a total 265.7 


million impressions. The #NNMchat hashtag saw a 


reach of 2.3 million users and 30.4 million impressions 


and the hashtag #RDNday was used 3,317 times by 2,405 


unique authors for a reach of 2.6 million users and 8.7 


million impressions.


Food & Nutrition Magazine launched two new blogs during 


the past year: The Feed, to cover nutrition informatics, and 


Student Scoop, where student members of the Academy can 


have a voice and build their blogging skills. The Stone Soup 


blog continued to thrive, with more than 200 writers engaged 


in the community. For the Academy’s 2015 Food & Nutrition 


Conference & Expo, Food & Nutrition published a special issue 


featuring conference information and tips for attendees; 


profiles of award recipients; a dining guide to the host city 


of Nashville, Tenn.; walking and jogging routes; and recipes 


developed by local registered dietitian nutritionists. Food & 


Nutrition won a coveted Gold Circle Award in 2015.


Food & Nutrition Magazine
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Strategic Priorities


•	 Communicated Strategic Plan and monitored outcomes 


using established measures


•	 Addressed competition related to scope of practice 


and opposition to licensure and continued ongoing 


monitoring/risk mitigation by supporting and evaluating 


the State Licensure Initiative 


•	 Collaborated with Affiliates and other stakeholders to 


ensure consistency in licensure laws and regulations


•	 Supported implementation of the public policy priority 


areas 


•	 Developed key relationships with members of Congress 


to bring awareness to their leadership and expertise in 


nutrition-related policy


•	 Supported expansion of reimbursement for RDNs’ services 


within the Medicare program through legislative and 


regulatory processes


•	 Promoted member awareness of strategies designed 


to position members in taking the lead to create and 


maintain a competitive edge in providing nutrition services


•	 Supported a multiyear plan to implement a clinical data 


warehouse for the profession 


•	 Positioned members to assume transdisciplinary roles


•	 Advanced relationships with key stakeholders and external 


organizations to further Academy initiatives


•	 Supported international business plan that fosters 


collaboration with international colleagues to expand the 


role of dietitians as the food and nutrition leaders in the 


global health care marketplace and to reduce global food 


insecurity


•	 Implemented strategies to increase diversity of nutrition 


and dietetics providers


•	 Supported efforts to increase the number of individuals 


with PhDs and practice doctorates who pursue the RDN 


credential.


Governance Priorities


•	 Worked with the Foundation to explore opportunities to 


continue expansion of Kids Eat Right and the Future of 


Food programs in global settings, as well as development 


and execution of Second Century Vision plan. 


•	 Worked collaboratively with the Accreditation Council 


for Education in Nutrition and Dietetics; Commission on 


Dietetic Registration; Council on Future Practice; and 


Nutrition and Dietetics Educators and Preceptors to 


increase the availability of supervised practice experience 


sites and encourage RDNs to serve as preceptors.


 


Organizational Priorities


•	 Implemented steps to improve governance and the 


performance of the Board


•	 Evaluated organizational performance using established 


measures


•	 Provided financial oversight


•	 Evaluated the Academy’s sponsorship program and 


communicated changes and value to members and non-


members


•	 Communicated the value of the Foundation and the 


Academy’s political action committee (ANDPAC) to 


members and non-members.


Operating Review
In advancing the profession of dietetics and leading the organization, the Academy assigns distinct and coequal 


governance roles to the Board of Directors and the elected House of Delegates. Six House leaders serve on the 


Academy’s Board, directly connecting the professional issues of members to the interests of the entire Academy.


B OA R D O F D I R E C TO R S


The Academy’s Board is responsible for strategic planning, policy development and fiscal management for the Academy. 


Activities and accomplishments at the Board level in FY 2016 included:
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H O U S E O F D E L E G AT E S


As the deliberative body governing professional issues, the 


House of Delegates monitors and evaluates trends, issues and 


concerns affecting members; debates and approves educational, 


practice and professional standards; establishes ethical standards 


for the practitioner and disciplinary procedures for unethical 


conduct; and identifies and initiates development of Academy 


position papers.


During its fall 2015 meeting, the House of Delegates addressed 


the mega issue topic “Engaging Members in the Need to Address 


Malnutrition across All Dietetic Practice Settings.” As a result of 


the dialogue session, the House requested that RDNs identify 


and manage malnutrition in accordance with their scope 


and standards of practice including use of nutrition-focused 


physical exams as one tool for nutrition assessments. Multiple 


Academy organizational units – including Research, International 


and Scientific Affairs; Lifelong Learning and Professional 


Engagement; Nutrition and Dietetics Educators and Preceptors; 


the Accreditation Council for Education in Nutrition and Dietetics; 


and the Nutrition Services Coverage Team – were asked to 


support members in developing their skills in the management 


of malnutrition. These organizational units will provide biannual 


progress reports to the House for at least the next two years.


Also at the fall 2015 meeting, the Sponsorship Advisory Task 


Force provided an update on its work. The House requested the 


task force utilize HOD feedback to finalize its report to the Board 


of Directors and that the Board consider input from the dialogue 


session as it takes action on the task force’s final report. 


Following the meeting, the House approved several 


amendments to the Academy’s Bylaws including a revision in 


the Nominating Committee’s composition, a change to the 


Commission on Dietetic Registration’s mission statement and      


a change to CDR’s Board composition. 


The Business and Management Task Force presented its report 


to the House Leadership Team in January 2016. Recommended 


tactics are under review by appropriate Academy organizational 


units. 


During the House of Delegates’ spring virtual meeting, the HOD 


embraced its role as the voice of the profession in a dialogue 


about “Envisioning Our Second Century.” Delegates envisioned 


the profession in the next 100 years and considered actions 


that can be taken to engage members in the Second Century 


initiative. Feedback from the dialogue was shared with the 


Academy’s Second Century Team. 


Also at the meeting, delegates addressed the mega issue topic 


“Technological Innovations that Impact Food and Nutrition.” 


The House requested the Nutrition Informatics Committee 


review the input from this dialogue, create an action plan and 


recommendations to address the dialogue objectives and 


communicate the plan in the fall of 2016. The House encouraged 


the Second Century Team to review the HOD’s input and support 


incorporation of technological advancements into opportunity 


areas for the September 2016 Nutrition Impact Summit and 


forthcoming innovations projects. The House requested that 


the Academy create a hub on the Academy’s website where 


technology resources related to food and nutrition can be 


shared, as well as an annual awareness campaign highlighting 


technology. All Academy organizational units were asked to 


identify and promote best practices related to technology and 


to integrate technological innovations that affect food and 


nutrition into their programs of work.
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P O S I T I O N A N D P R AC T I C E PA P E R S 


Position and practice papers assist the Academy in optimizing 


the public’s nutrition, health and well-being and are germane 


to the Academy’s vision, mission, values, goals and strategies. A 


key feature of a position paper is the position statement, which 


presents the Academy’s stance on an issue. During FY 2016, the 


Academy published the following papers: 


Position Papers


•	 November 2015: Health Implication of Dietary Fiber


•	 January 2016: Interventions for the Treatment of Overweight 


and Obesity in Adults


•	 March 2016: Nutrition and Athletic Performance


•	 April 2016: Obesity, Reproduction and Pregnancy Outcomes


Practice Papers 


•	 July 2015: Principals of Productivity in Food and Nutrition 


Services: Applications in the 21st Century of Health Care 


Reform


ACC R E D I TAT I O N CO U N C I L F O R 
E D U C AT I O N I N N U T R I T I O N A N D 
D I E T E T I C S


The Accreditation Council for Education in Nutrition and 


Dietetics serves the public and the Academy’s members by 


working with nutrition and dietetics practitioners, educators 


and others to develop and implement standards for the 


educational preparation of nutrition and dietetics professionals 


and by accrediting nutrition and dietetics education programs 


at colleges, universities and other organizations that meet 


its standards. As of May 31, 2016, there were 568 programs 


accredited in the United States and five international programs. 


ACEND is working on two major standards projects: revision 


of the 2012 Accreditation Standards and development of the 


future education model standards. During the past year, ACEND 


finalized revisions to the 2012 Standards and will release the 


2017 Accreditation Standards in summer 2016; all currently 


accredited programs will need to come into compliance with 


these standards by June 1, 2017. 


ACEND is also developing standards and competencies for the 


future education model associate’s, bachelor’s and master’s 


degree programs and expects to release them for public 


comment in fall 2016. 


AC A D E M Y O F N U T R I T I O N A N D 
D I E T E T I C S F O U N DAT I O N 


The Academy’s Foundation is the only charitable 


organization devoted exclusively to promoting nutrition 


and dietetics, funding health and nutrition research as well 


as improving the health of communities through public 


nutrition education programs. Although affiliated with 


the Academy of Nutrition and Dietetics, the Foundation 


is an independent 501(c)(3) public charity and does not 


receive any portion of member dues. The success and 


impact of its programs and services are attributed to the 


generous support of its donors, which have helped the 


Foundation become a catalyst for Academy members and 


the profession to come together to improve the nutritional 


health of the public.


Special thanks to groups and individuals who supported 


the Academy Foundation with gifts of $10,000 or more from 


June 1, 2015, to May 31, 2016.


Abbott Nutrition


Academy of Nutrition and Dietetics


California Walnut Commission


Colgate Palmolive Company


Commission on Dietetic Registration


ConAgra Foods Inc.


Sonja L. Connor


Diabetes Care and Education dietetic practice group


Dietetics in Healthcare Communities dietetic practice group


Dietitians in Nutrition Support dietetic practice group


Elanco Global Communications


Feeding America 


General Mills Foundation


Grocery Manufacturers Association 


Estate of Carol V. Hall


Jean H. Hankin


Estate of Virginia F. Harger


Estate of Ann A. Hertzler


Iowa Department of Education


Estate of Margaret A. James


Mead Johnson Nutrition


National Cattlemen’s Beef Association 


National Dairy Council


National Pork Producers Council


PepsiCo North America


Lester Strong


Alice A. Wimpfheimer
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CO M M I S S I O N O N D I E T E T I C 
R E G I S T R AT I O N


The Commission on Dietetic Registration remained committed 


to its public protection mission by attesting to the professional 


competence of more than 97,000 registered dietitian 


nutritionists and more than 5,500 nutrition and dietetics 


technicians, registered who have met CDR’s standards to enter 


and continue in dietetics practice. 


CDR administers seven separate and distinct credentialing 


programs: Registered Dietitian; Dietetic Technician, Registered; 


Board Certified Specialist in Renal Nutrition; Board Certified 


Specialist in Pediatric Nutrition; Board Certified Specialist in 


Sports Dietetics; Board Certified Specialist in Gerontological 


Nutrition; and Board Certified Specialist in Oncology Nutrition. 


There are more than 3,600 Board Certified Specialists. CDR’s 


entry-level registration examinations and its Board Certified 


Specialist certification programs are accredited by the National 


Commission for Certifying Agencies.


The first test administration for the new Advanced Practice 


in Clinical Nutrition certification program was in November 


2015. Twenty-two RDNs passed this rigorous examination 


to obtain the RDN-AP credential. The first administration of 


the Interdisciplinary Specialist Certification in Obesity and 


Weight Management – CDR’s first interdisciplinary certification 


program – is scheduled for March 2017. Nurse practitioners, 


physician assistants, exercise physiologists, behavior 


management counselors and medical social workers have 


participated in the practice audit development process.


In addition to administering examinations and the 


recertification systems for these programs, in FY 2016 the 


Commission on Dietetic Registration:


•	 Administered a prior approval process for continuing 


professional education program providers. More than 


4,500 programs were reviewed and approved. 


•	 Administered an accreditation process for continuing 


professional education program providers. There are 225 


accredited providers. 


•	 Conducted nine informational webinars for CDR-


credentialed practitioners, students and accredited 


providers, addressing the essential practice competencies 


and goal wizard tool for the Professional Development 


Portfolio recertification system


•	 Presented CDR updates at each of the four regional 


Nutrition and Dietetic Educators and Preceptors meetings


•	 Administered the online Assess and Learn courses 


“Managing Type 2 Diabetes Using the Nutrition Care 


Process,” “Celiac Disease,” “Gerontological Nutrition” and 


“Sports Dietetics: Nutrition for Athletic Performance”


•	 Initiated development of a new Assess & Learn module 


“Health Promotion and Disease Prevention”


•	 Implemented a new “Assessing Prior Learning Online 


Module” for dietetics educators 


•	 Provided funding for 10 $10,000 doctoral scholarships, 


20 $5,000 diversity scholarships and four $10,000 PhD-


to-RD fellowships. All scholarships and fellowships are 


administered by the Academy’s Foundation. 


•	 Administered an online dietetics preceptor training course


•	 Administered registration eligibility reciprocity agreements 


with Canada, Ireland, the Netherlands and the Philippines 


•	 Administered licensure board services including use of 


CDR’s entry-level registration examinations for licensure 


purposes and continuing professional education tracking 


for licensed non-registered dietitians


•	 Administered certificates of training in childhood and adult 


weight management. Since implementation in April 2001, 


more than 20,000 members and credentialed practitioners 


have participated in these programs.


•	 Administered CDR registry label list rental process. 
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Affiliates 


All Academy members receive automatic membership in the 


affiliate of their choice, making affiliates a powerful benefit of 


Academy membership. There are 50 state dietetic associations, 


plus the District of Columbia, Puerto Rico and the American 


Overseas Dietetic Association, all affiliated with the Academy. 


Affiliates provide further networking, education and leadership 


opportunities to Academy members and enable members to 


build lasting collaborations and relationships close to home. 


Dietetic Practice Groups 


The Academy is committed to keeping members abreast of 


trends in food and nutrition and preparing members for the 


requirements of an ever-changing profession and marketplace. 


The Academy’s 26 dietetic practice groups create opportunities 


for members to excel and grow through professional 


development, networking opportunities, leadership 


development and specialization. In FY 2016, membership in 


DPGs exceeded 61,000.


Member Interest Groups 


Member interest groups provide a means for Academy 


members with common interests, issues or backgrounds 


to connect. Unlike dietetic practice groups and affiliate 


associations, MIGs focus on areas other than practice or 


geographic location. In FY 2016, 10 MIGs were available to 


the Academy’s membership: Asian Indians in Nutrition and 


Dietetics, Chinese Americans in Dietetics and Nutrition; Fifty 


Plus in Nutrition and Dietetics; Filipino Americans in Dietetics 


and Nutrition; Jewish Member Interest Group; Latinos and 


Hispanics in Dietetics and Nutrition; Muslims in Dietetics and 


Nutrition; National Organization of Blacks in Dietetics and 


Nutrition; National Organization of Men in Nutrition; and Thirty 


and Under in Nutrition and Dietetics. MIG membership totaled 


more than 4,900.


M E M B E R O R G A N I Z AT I O N S W I T H I N T H E AC A D E M Y


The Academy offers its members many opportunities to interact and network with those who share geographic, dietetics 


practice or other areas of common interests and issues.
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For year ending May 31, 2016, the Foundation revenues were $2.4 million. The Foundation’s investment earnings were $29,000, 


resulting in total income for the year of just over $2.4 million. The Foundation’s net assets were $23.1 million at the end of the 2016 


Fiscal Year. These funds provide the necessary resources for the Foundation’s support of scholarship programs, awards, research 


and the nutrition and dietetics profession as a whole.


The Council on Dietetic Registration, Dietetic Practice Groups and Member Interest Groups, Accreditation Council for Education 


in Nutrition and Dietetics and the Academy of Nutrition and Dietetics Political Action Committee had combined revenues of $14 


million, expenses of $14 million and investment income of $82,000. Total net assets for these groups grew to $16.6 million at the 


end of the Fiscal Year. This growth will allow them to continue to impact the dietetic profession in their unique ways.


Total revenues for the Academy were $21.2 million and total expenses were $23.4 million in the 2016 Fiscal Year. The investment 


earnings were $125,000. The Academy continues to invest into the future of the organization by developing new programs, 


products and services that will benefit members and the profession now and for years to come. This is the primary reason 


expenses exceeded income in the 2016 Fiscal Year. This, coupled with lower investment earnings than anticipated, resulted in a 


loss of $2.2 million.


When the 2017 Fiscal Year budget was developed, the Board continued efforts to invest in new programs and services to further 


position Academy members and the profession as leaders. As the year continues, staff and leadership will continue to monitor the 


financial results and make adjustments wherever necessary. 


Looking to Fiscal Year 2018, the budget will be compiled with a similar approach as in past years. Although economic factors 


remain a concern, the Board of Directors continues to look to the future and will make the necessary investment to develop and 


promote the profession and Academy members to be the nation’s food and nutrition leaders.


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F O R YE A R E N D I N G M AY 31,  2016
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   2015 2016
Assets
Cash and cash equivalents $5,674,190 $4,613,138 
 
Investments 33,439,167 31,477,242 
Interest receivable 128,055 123,232 
Accounts receivable - net 1,293,684 1,104,687 
Prepaid expenses 1,727,823 1,587,952 
Inventories 986,938 1,045,312  
Investments held for 
 Deferred Compensation 561,143 557,686 
Property and equipment net 4,440,836 4,517,255


   $48,251,836 $45,026,504


Liabilities and Net Assets
 Liabilities
  Accounts Payable $979,945 $1,320,734 
  Accrued Liabilities 3,051,670 1,635,036 
  Inter-Organizational Balances 340,898 383,212 
  Due to State Associations 2,898,549 3,000,311
   $7,271,062 $6,339,293 
 Deferred revenue
  Membership Dues $7,229,142 $7,610,218 
  Registration Fees 3,430,309 3,599,793
  Subscriptions 2,419,712 2,476,810
  Annual Meeting 1,561,213 1,602,966
  Sponsorships 598,113 361,199
  Other 1,809,672 1,471,249
   $17,048,161 $ 17,122,235


 Deferred Compensation $561,143 $ 557,686
 Deferred Rent Incentive 2,522,531 2,226,588
   $3,083,674 $ 2,784,274
   $27,402,897 $ 26,245,802
Net assets
 Unrestricted
  Academy Operations $4,334,338 $ 2,191,098
  Related Academy Organizations*  16,514,601 16,589,604
   $20,848,939 $ 18,780,702
 Total Liabilities and Net Assets $48,251,836 $ 45,026,504


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F I N A N C I A L S TAT E M E N TS
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Academy of Nutrition and Dietetics Statement of Activities - By Object and Fund  - Year Ended May 31, 2016


*Includes CDR, DPGs, MIGs, ACEND, ANDPAC


Academy
Related Academy 


Organizational Units* Total
Revenues
     Membership Dues - Gross $11,654,409 $1,853,168  $13,507,577 
     State Affiliate Allocations (2,301,608) - (2,301,608)
     Membership Dues - Net 9,352,801  1,853,168 11,205,969
     


     Registration and Examination Fees - 7,774,791 7,774,791 
     Contributions - 123,099 123,099
     Programs and Meetings 4,509,856 486,430  4,996,286
     Publications and Materials 2,304,840 433,588  2,738,428
     Subscriptions 2,199,569 585  2,200,154
     Advertising 266,2242 42,621  308,845
     Sponsorships 1,114,715 13,500  1,128,215
     Grants 388,208 1,040,005 1,428,213
     Education Program - 2,047,340 2,047,340
     Other 1,024,282 172,175 1,196,457


    Total Revenues $21,160,495 $13,987,302 $35,147,797


Expenses
     Personnel $12,679,600 $2,523,533  $15,203,133 
     Publications 2,455,477  56,780  2,512,257 
     Travel 1,232,939  1,676,850  2,909,789 
     Professional Fees 1,429,149  1,927,439   3,356,588 
     Postage and Mailing Service 613,998  457,349  1,071,347 
     Office supplies and Equipment 224,130  67,284  291,414
     Rent and Utilities 1,239,560  238,935  1,478,495
     Telephone and Communications 174,675  84,610  259,285
     Commissions 50,280  -   50,280 
     Computer Expenses 664,415  102,253  766,668
     Advertising and Promotion 82,086  35,125   117,211 
     Insurance 79,470  144,131  223,601 
     Depreciation 1,138,427  289,726  1,428,153 
     Income taxes - 5,019  5,019 
     Bank and Trust Fees 684,628  213,547   898,175
     Other (1,765,925)  3,009,647  1,243,722 
     Donations to the Foundation 277,090  354,606  631,696 
     Examination Administration - 835,750  835,750 
     Meeting Services 1,786,669  1,685,939  3,472,608 
     Legal and Audit 187,390  44,956  232,346 
     Printing 194,905  241,287  436,192 
    $23,428,963  $13,994,766  $37,423,729 


(Decrease) Increase in Net Assets
     from Operating Activities (2,268,468) (7,464) (2,275,932)


Return on Investments 125,228 82,467  207,695 


Increase (Decrease) in Net Assets (2,143,240) 75,003 (2,068,237)


Net Assets at Beginning of Year 4,334,338 16,514,601 20,848,939


Net Assets at End of Year $2,191,098 $16,589,604  $18,780,702
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   2015 2016
Assets
Cash and Cash Equivalents $2,352,094 $ 1,997,777 
Investments 20,719,615 20,562,438 
Interest Receivable 80,386 83,719 
Pledges Receivable, Net 65,724 66,129 
Prepaid Expenses 24,927 18,385 
Interorganization Balances 340,898 383,212 
Property and Equipment Net 52,265 40,427


Total Assests $23,635,909 $ 23,152,087


Liabilities and Net Assets
 Deferred Annual Meeting $10,010 $ 24,985


Total Liabilities $10,010 $ 24,985


Net assets
 Unrestricted $5,909,539 $ 5,764,157
 Temporarily Restricted 9,519,633 8,781,512
   Permanently Restricted 8,196,727 8,581,433


Total Net Assets  $23,625,899 $ 23,127,102


Total Net Assets & Liabilities $23,635,909 $ 23,157,087


Academy of Nutrition and Dietetics Foundation Statement of Financial Position - May 31
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Temporarily Permanently 


Revenues Unrestricted Restricted Restricted Total 


     Grants and Donations -  $386,192 -  $386,192 
     Member Contributions 375,025 285,750 356,893 1,017,668
     Corporate Contributions 194,905 581,071 27,813 803,89
     Sponsorships 95,500 99,500 -  196,000
     Release from Restrictions 2,116,932 (2,116,932) - -


Total Foundation Revenues 2,783,362 (764,419) 384,706 2,403,649


Expenses
     Personnel 827,052 - - 827,052
     Travel 180,124 - - 180,124
     Professional Fees 631,936 - - 631,936
     Postage and Mailing Service 4,102 - - 4,102
     Office Supplies and Equipment 1,725 - - 1,725
     Rent and Utilities 90,096 - - 90,096
     Telephone and Communications 22,488 - - 22,488
     Computer Expense  19,509 - -  19,509
     Insurance 16,486 - - 16,486
     Depreciation 27,785 - - 27,785
     Bank and Trust Fees 122,872 - - 122,872
     Other 31,060 - - 31,060
     Meeting Services 131,876 - - 131,876
     Legal and Audit 6,307 - - 6,307
     Printing 4,917 - - 4,917
     Scholarships & Awards 813,162 - - 813,162


Total Foundation Expenses 2,931,497 - - 2,931,497


(Decrease) Increase in Net Assets from 
Operating Activities before Other Items


(148,135) (764,419) 384,706 (527,848)


Return on Investments 2,753 26,298 - 29,051


Decrease in Net Assets (145,382) (738,121) 384,706 (498,797)
Net Assets
     Beginning of Year 5,909,539 9,519,633 8,196,727  23,625,899 
     End of Year $5,764,157   $8,781,512 $8,581,433  $23,127,102 


Academy of Nutrition and Dietetics Foundation Statement of Activities  - Year Ended May 31, 2016
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and Foundation. You can view and download the 2015-2016 Annual Report by visiting

http://www.eatright.org/annualreport.  It is also listed on the Academy’s commitment to

transparency site. 

 

 

Best regards, 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org | www.eatrightPRO.org | www.eatrightSTORE.org
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10. Message replied: RE: PHA CEO and President Search

From: Kyle Bowlsby <hit-reply@linkedin.com>

To: Donna Martin, EdS, RDN, LD, SNS, FAND <dmartin@burke.k12.ga.us>

Sent Date: Apr 04, 2017 09:47:10

Subject: Message replied: RE: PHA CEO and President Search

Attachment: PHA President CEO Position Spec.pdf

 

 

 

 

 

InMail: You have a new message 

 

 

 

 

 

Date: 4/4/2017 Subject: RE: PHA CEO and President Search 

 

Donna- no availability this week? What days work best next week. The sooner the better. Here is

the PHA job spec. 

 

 
View Message 

 

 

 

 

You are receiving InMail/Open Profile notification emails. Unsubscribe This email was intended for

Donna Martin, EdS, RDN, LD, SNS, FAND (President-Elect of the Academy of Nutrition and

Dietetics 2016-2017). Learn why we included this. If you need assistance or have questions,

please contact LinkedIn Customer Service. 

 

© 2017 LinkedIn Corporation, 1000 West Maude Avenue, Sunnyvale, CA 94085. LinkedIn and the

LinkedIn logo are registered trademarks of LinkedIn. 
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POSITION  SPECIFICATION  


Position   President  &  CEO  


Organization   Partnership  for  a  Healthier  America  


Location   Washington,  DC  


Reporting  Relationship   Reports  to  the  Board  of  Directors    


Website   ahealthieramerica.org  


  
THE  OPPORTUNITY  


What  began  less  than  a  decade  ago  as  an  incredible  idea,  today  is  a  well-established,  
nationally-recognized  nonprofit  that  is  part  of  an  extraordinary  movement  involving  public  health,  
health  equity  and  the  private  sector.  The  new  President  &  CEO  will  join  at  an  exciting  time  in  
The  Partnership  for  a  Healthier  America’s  history,  serving  as  an  architect  for  the  organization’s  
next  era.  S/he  will  imagine  the  future,  accelerating  innovation  and  collaborations  to  ensure  the  
health  of  all  of  our  nation’s  youth.  Through  entrepreneurialism,  strategy,  and  cross-sector  
relationship  building,  the  next  President  &  CEO  will  create  a  path  forward  ensuring  deep  
partnerships  and  impact.        
  


ORGANIZATION  BACKGROUND  


The  Partnership  for  a  Healthier  America  (PHA)  is  devoted  to  working  with  the  private  sector  to  
ensure  the  health  of  our  nation’s  youth  by  solving  the  childhood  obesity  crisis.  PHA  brings  
together  public,  private,  and  nonprofit  leaders  to  broker  meaningful  commitments  and  develop  
strategies  to  end  childhood  obesity.  Most  importantly,  PHA  ensures  that  commitments  made  are  
measurable  commitments  kept  by  working  with  unbiased,  third  parties  to  monitor  and  publicly  
report  on  the  progress  their  partners  are  making  to  show  everyone  what  can  be  achieved  when  
we  all  work  together.  Further,  PHA  believes  deeply  in  equity  and  is  passionate  about  eliminating  
avoidable  health  inequities  and  health  disparities.  
  
PHA  emerged  out  of  a  series  of  conversations  between  leading  foundations  and  the  White  
House  and  was  founded  in  2010  in  conjunction  with  –  but  independent  from  –  Let’s  Move!,  a  
program  during  the  Obama  Administration.    PHA  is  a  nonpartisan,  nonprofit  that  is  led  by  some  
of  the  nation’s  most  respected  health  and  childhood  obesity  advocates.    The  initial  support  
came  from  some  of  the  nation’s  leading  foundations,  including  the  Robert  Wood  Johnson  
Foundation,  Kaiser  Permanente,  W.K.  Kellogg  Foundation,  The  California  Endowment  and  
Nemours.    Many  others  have  since  joined  and  provided  support.  National  leaders  of  PHA’s  
efforts  include  their  honorary  chair  former  First  Lady  Michelle  Obama,  alongside  their  honorary  
vice-chairmen  The  Honorable  William  H.  Frist,  MD,  and  US  Senator  Cory  A.  Booker  (D-NJ).    
PHA’s  board  of  directors  includes  nationally  recognized  business  leaders,  advocates,  health  
professionals  and  thought  leaders  from  a  variety  of  backgrounds.  
  
The  Work  
PHA’s  work  is  focused  on  enabling  more  affordable  and  accessible  healthier  choices  for  families  
and  children  across  the  country.  Early  commitments  included  the  Healthy  Weight  Commitment  
Foundation  (HWCF),  early  childhood  education,  Wal-Mart  Stores  agreement  to  reformulate  
foods,  and  Walmart’s  and  other  retailers’  commitments  to  build  new  stores  and  provide  new  







  


PHA    |  President  &  CEO   Page  3  of  7  


sources  of  fruits  and  vegetables  to  improve  food  access.  Since  2010,  PHA  has  signed  over  200  
commitments  to  increase  the  supply  of  healthier  options.  As  an  example,  the  HWCF,  which  at  
the  time  consisted  of  16  of  the  largest  food  and  beverage  companies  in  the  US,  committed  to  
reduce  the  caloric  content  of  their  products  by  1.5  trillion  calories  by  2015.  To  validate  the  
HWCF  commitment,  an  independent  external  evaluation  ultimately  found  that  the  HWCF  
exceeded  their  commitment  and  reduced  6.4  trillion  calories  from  their  products.    
  
PHA  has  also  worked  to  increase  physical  activity  in  children  including  partnerships  with  
Reebok,  Nike  and  the  YMCA  to  provide  more  opportunities  to  be  active  before,  during  and  after  
school.  PHA  created  the  Healthier  Campus  Initiative  to  work  with  colleges  across  the  nation  to  
improve  healthier  options  throughout  campuses.    Today,  more  than  one  million  faculty,  staff  and  
students  are  covered  by  the  initiative.    PHA’s  work  with  convenience  stores  is  providing  
customers  with  healthier  options  in  stores  that  a  few  years  ago  had  very  few,  if  any.  In  2013,  
PHA  teamed  up  with  Honorary  Chair  First  Lady  Michelle  Obama  and  dozens  of  water-related  
companies  and  organizations  across  the  public  and  private  sectors  to  encourage  people  to  drink  
more  water  more  often.  Through  these  efforts  and  many  others  PHA  is  working  to  make  the  
healthy  choice  the  easy  choice  for  kids  and  families.    
  
Key  Initiatives  
  


Drink  UP:  The  collaboration  to  encourage  everyone  to  drink  more  water  was  formed  
between  the  Partnership  for  a  Healthier  America  and  PHA  Honorary  Chair  First  Lady  
Michelle  Obama  to  make  the  healthy  choice  the  easy  choice  for  busy  parents  and  
families  –  and  stakeholders  across  the  public  and  private  sectors  who  are  dedicated  to  


encouraging  people  to  drink  more  water  more  often.  You  are  what  you  drink  –  and  when  you  
drink  water,  you  drink  up.  Drink up LA launched in 2016 bringing this message to Latino 
communities in East LA.  
  
  


FNV:  When  it  comes  to  big,  sexy  marketing  campaigns,  fruits  and  veggies  aren’t  
normally  top  of  mind.  But  a  new  brand  is  changing  that.  FNV  was  launched  by  PHA  
and  a  collaboration  of  companies,  celebrities,  athletes  and  organizations  that  realize  
to  increase  consumption  of  fruits  and  vegetables,  we  have  got  to  sell  them  the  same  


way  major  brands  sell  their  products.  Taking  a  page  out  of  the  marketing  playbook  of  iconic  
brands,  FNV  is  using  edgy  creative,  social  media  and  more  than  50  celebrity  endorsers  to  
create  an  emotional  connection  between  consumers  and  fruits  and  vegetables.  In  its  first  year,  
the  campaign  is  focusing  on  reaching  teens  and  parents  and  increasing  sales  and  consumption  
of  fruits  and  vegetables  in  its  two  lead  markets  –  Hampton  Roads,  VA  and  Fresno,  CA.  
Consumers  in  these  markets  are  seeing  FNV  sponsor  sports  teams  and  local  events;;  billboards,  
newspaper  ads  and  supermarket  aisles  that  feature  celebrities  like  Jessica  Alba  and  Steph  
Curry  and  airwaves  flooded  with  FNV  TV  and  radio  spots.  Nationally,  FNV’s  social  media  
campaign  asks  teens  which  celebrities  they’d  want  to  sell  them  FNVs  with  characters  ranging  
from  Wolverbean  to  Eyebrows  on  Leek.  
  


  Active  Design  Verified  (ADV):  A  joint  initiative,  led  by  the  Center  for  Active  
Design  (CfAD)  and  PHA.  ADV  is  a  verification  program  designed  to  inspire  the  
design  of  affordable  housing  to  promote  resident  health  and  wellbeing.  Developers  
who  commit  to  the  ADV  effort  receive  assistance  in  integrating  Active  Design  into  


new  construction  and  renovation  housing  developments  and  national  recognition  for  successful  
implementation.    
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Healthier  Campus  Initiative:  College  is  a  time  of  profound  change  for  many  
students–a  time  when  new  habits  often  are  formed.  By  creating  healthier  food  
and  physical  activity  environments  today,  campuses  and  universities  can  
encourage  healthier  habits  that  will  carry  over  into  tomorrow.  With  that  in  mind,  
colleges  and  universities  across  the  nation  are  teaming  up  with  PHA  to  make  


their  campuses  healthier.  Each  college  or  university  partner  has  committed  to  meet  23  
guidelines—developed  by  PHA  in  collaboration  with  some  of  the  nation’s  leading  nutrition,  
physical  activity  and  campus  wellness  experts—around  nutrition,  physical  activity,  and  
programming  on  campus.  
  


Convenience  Store  Initiative:  As  the  convenience  and  fuels  retailing  industry  
has  improved  its  reputation  by  selling  more  healthy  items,  it  has  developed  a  
strong  working  relationship  with  PHA.  Convenience  store  partners  are  offering  a  


greater  variety  of  healthier  food  options,  including  more  fruits  and  vegetables,  whole  grains,  
healthier  grab-and-go  items,  combo  meals  and  more  non-fat  or  low-fat  dairy  products.    Over  
1,000  convenience  stores  have  committed  to  PHA  to  increase  access  to  healthier  foods  in  their  
stores.    
  
  
Building  a  Healthier  Future  Summit  
  
The  Building  a  Healthier  Future  Summit  is  a  must-attend  event  for  corporations,  nonprofits  and  
others  focused  on  creating  solutions  to  ensure  every  child  grows  up  at  a  healthy  weight.  
The  Summit  provides  a  unique  opportunity  for  those  in  the  private  sector  to  sit  with  their  
nonprofit,  academic  and  government  counterparts  to  address  an  issue  critical  to  the  future  of  
this  country’s  health  and  well-being.  Attendees  walk  away  with  tangible,  actionable  solutions  
that  will  indeed  help  to  make  the  healthy  choice  the  easy  choice  for  all  Americans,  regardless  of  
where  they  live,  work  or  play.  
  
In  2016,  at  its  fifth  summit,  PHA  brought  together  some  of  the  most  influential  leaders  in  the  
fight  to  end  childhood  obesity,  including  PHA’s  Honorary  Chair First  Lady  Michelle  Obama  and  
United  States  Surgeon  General  Vice  Admiral  (VADM)  Vivek  H.  Murthy,  MD,  MBA.  Celebrities  
like  New  York  Giants  Wide  Receiver  Victor  Cruz;;  Bob  Harper,  Fitness  trainer  and  host  of  the  
Biggest  Loser;;  and  Olympic  Champion  and  TV  Host  Summer  Sanders,  all  took  the  stage  to  
discuss  the  powerful  role  fitness  plays  in  the  fight  to  end  the  childhood  obesity  crisis.  Industry  
experts  including  The  Dannon  Company  CEO  Mariano  Lozano;;  President  of  Johnson  &  
Johnson  Health  &  Wellness  Len  Greer;;  and  Executive  Vice  President  of  the  Coca-Cola  
Company  and  President  of  Coca-Cola  North  America  Sandy  Douglas,  provided  their  insights  
during  Summit  Plenary  Sessions.  Meanwhile,  breakout  session  moderators  and  panelists  
represented  a  wide  array  of  organizations.  Approximately  900  leaders  came  together  to  change  
and  improve  how  they  work  to  help  ensure  that  every  child  is  at  a  healthy  weight.    The  sixth  
annual  summit  will  take  place  in  Washington,  DC  in  May  2017.    
  


KEY  RESPONSIBILITIES  


The  President  &  CEO  leads  PHA  in  fulfillment  of  its  mission,  working  in  partnership  with  the  
private  sector  to  ensure  the  health  of  our  nation’s  youth  by  solving  the  childhood  obesity  crisis.  
S/he  devises  and  strengthens  PHA’s  strategic  initiatives  and  expands  the  organization’s  reach  
by  creating  new  opportunities  and  new  partnerships.  The  President  &  CEO  represents  PHA  with  
the  business  community,  national  and  local  government  leaders,  community-based  
organizations,  as  well  as  leaders  across  the  academic  and  health  sectors.  
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Specific  responsibilities  include:  
  
Leadership  &  Management  
•   Thoroughly  understands  and  embodies  PHA,  its  mission  and  policies,  culture,  values,  


history,  key  stakeholders,  partners,  programs,  finances  and  revenue/fundraising  efforts.  
•   Develops  and  implements  strategic  and  operational  plans  in  alignment  with  the  mission  and  


vision  of  PHA.  
•   Provides  inspiring  leadership  and  ensures  the  internal  culture  supports  the  mission  through  


synergy  and  collaboration.  
•   Leads  and  develops  a  diverse  and  talented  management  team.  
•   Regularly  assesses  operations  to  ensure  a  sustainable  and  progressive  model.    
•   Captures  data  and  information  that  describes  the  impact  of  PHA’s  work  and  communicates  


that  impact  to  multiple  stakeholders.     
•   Oversees  the  planning  and  budgeting  process  to  maintain  a  sound  financial  basis  for  the  


organization,  supporting  both  short-term  and  long-term  needs  and  the  objectives  of  the  
organization.  
  


Partnerships  &  Outreach  
•   Serves  as  chief  spokesperson  for  PHA  and  assures  proper  representation  of  PHA  in  front  of  


all  audiences.  
•   Seeks  opportunities  to  enhance  initiatives  and  increase  capacity  of  the  organization  by  


leveraging  existing  relationships  with  partners  and  by  creating  new  strategic  relationships.  
•   Plays  key  role  in  outreach  to  underserved  communities  to  ensure  PHA’s  broad  and  diverse  


engagement  and  impact.    
  
Fundraising  
•   Develops  a  sound  strategy  for  deepening  and  expanding  the  revenue  base  in  support  of  the  


mission.    
•   Assumes  a  highly  visible  role  in  fundraising,  developing  strong  relationships  with  


foundations,  corporations,  and  individual  donors.    
  
Board  Relations  
•   Creates  an  open,  thoughtful,  and  dynamic  relationship  with  the  Board,  working  


collaboratively  with  Board  members  to  set  a  strategic  direction  and  responding  nimbly  to  a  
constantly  changing  external  environment.      


•   Maintains  regular  communications  with  the  Board,  informing  the  Board  of  critical  issues  as  
they  arise  and  coordinating  with  Board  discussions  and  decision-making.  


•   Ensures  the  Board  receives  timely  and  useful  reports  and  information  and  access  to  staff,  
partners,  and  others  to  enable  them  to  form  appropriate  judgments  


  
  


PROFESSIONAL  EXPERIENCE  AND  QUALIFICATIONS  


The  next  President  &  CEO  may  come  from  any  sector  and  will,  first  and  foremost,  bring  passion  
for  ensuring  the  health  of  the  nation’s  youth,  and  a  commitment  to  health  equity  and  excellence.    
Expertise  in  issues  of  public  health  and  obesity  are  not  required,  but  some  connection  to  the  
field  may  be  ideal.    S/he  will  bring  experience  with  organizational  growth  and  will  be  a  dynamic  
relationship  builder,  entrepreneurial  by  nature,  and  a  visionary  leader.    
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Additionally,  candidates  should  possess:  
  


•   Demonstrated  leadership  experience.  Proven  management  and  business  acumen  with  a  
minimum  of  3-5  years  of  comparable  leadership  work  in  an  organization  of  similar  or  
larger  scale  and  complexity  as  PHA.    


•   A  commitment  to  reaching  under-resourced  communities  and  those  disproportionately  
affected  by  obesity.    


•   Credibility  and  the  ability  to  work  with  diverse  stakeholders  across  industries,  across  
political  aisles,  and  with  the  corporate  sector.      


•   Experience  developing  strategy  and  successfully  executing  organizational,  near-term,  
and  long-term  plans.  


•   A  successful  track  record  of  attracting,  developing,  inspiring,  and  retaining  a  high  
performing,  diverse  and  team-oriented  staff.    A  player/coach  mentality  and  ability  to  drive  
progress  and  action  in  an  ambiguous  environment.  


•   Previous,  proven  success  working  with  a  volunteer  board  of  directors.  
•   Experience  in  successful  cross-sector  partnership  building,  revenue  


generation/fundraising  and  capacity  building.    Ability  to  build  and  leverage  high-level  
relationships  and  networks.  


•   Charisma,  gravitas,  political  savvy,  and  strong  public  speaking  and  presentation  skills.    
•   Comfort  leading  with  influence  rather  than  authority.    
•   Experience  monitoring  and  measuring  the  impact  of  an  organization’s  overall  strategy,  


knowing  how  to  achieve  balance  between  strategy  and  execution.  
•   Exposure  to  the  nonprofit  sector.      
•   Experience  in  media.  
•   Impeccable  integrity.  


  


EDUCATION  


An  undergraduate  degree  is  required;;  an  advanced  degree  is  ideal.    
  


COMPENSATION  


A  competitive  compensation  package  will  be  made  available  to  the  qualified  candidate.  
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KORN  FERRY  CONTACTS  


Divina  Gamble    
Senior  Client  Partner  
Co-Leader,  Global  Nonprofit  Practice    
1700  K  Street,  N.W.  Suite  700  
Washington,  D.C.  20006  
(202)  955-0901  
divina.gamble@kornferry.com  
  


Liz  Boardman  
Senior  Client  Partner  
Global  Sports  and  Consumer  Practices  
200  Park  Avenue,  33rd  Floor  
New  York,  NY  10166  
(212)  984-9436  
liz.boardman@kornferry.com  


Kyle  Bowlsby  
Associate  
Global  Sports  and  Consumer  Practices    
2101  Cedar  Springs  Road,  Suite  1450  
Dallas,  TX  75201  
(214)  665-3048  
kyle.bowlsby@kornferry.com    
  


Holly  Rogner  
Project  Coordinator,  Nonprofit  Practice  
1700  K  Street,  N.W.    
Suite  700  
Washington,  D.C.  20006  
(202)  955-0902  
holly.rogner@kornferry.com  
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11. Academy of Nutrition and Dietetics Public Member Invitation

From: Joan Schwaba <JSchwaba@eatright.org>

To: 'k.w.concannon@gmail.com' <k.w.concannon@gmail.com>

Cc: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>

Sent Date: Mar 14, 2017 09:44:36

Subject: Academy of Nutrition and Dietetics Public Member Invitation

Attachment: image001.png
2017 Public Member Invite K Concannon.pdf
2016 Annual Report.pdf
Strategic Plan - Outcomes and Measures 082515.pdf

Dear Mr. Concannon, 

 

Attached is a communication from the Academy of Nutrition and Dietetics President-elect Donna

Martin, EdS, RDN, LD, SNS, FAND.

 

 

Best regards, 

Joan

 

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org | www.eatrightPRO.org | www.eatrightSTORE.org

 
DONATE today in recognition of this major milestone and support our Second Century Initiative!
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Board of Directors 
2016-2017 
 
President 
Lucille Beseler, MS, RDN, LDN, CDE, 
FAND  
 
President-Elect 
Donna S Martin, EdS, RDN, LD, SNS, 
FAND  
 
Past President 
Dr. Evelyn F Crayton, EdD, RDN, 
LDN, FAND 
 
Treasurer 
Margaret Garner, MS, RDN, LD, CIC, 
FAND 
 
Treasurer-Elect 
Jo Jo Dantone-DeBarbieris, MS, RDN, 
LDN, CDE, FAND 
 
Past Treasurer 
Kay Wolf, PhD, RDN, LD, FAND 
 
Chair, Academy Foundation 
Jean Ragalie-Carr, RDN, LDN, FAND 
 
Speaker, House of Delegates 
Linda T Farr, RDN, LD, FAND 
 
Speaker-Elect, House of Delegates 
Dianne Polly, JD, RDN, LDN, FAND  
 
Past Speaker, House of Delegates 
Aida Miles, MMSc, RD, LD, FAND 
 
Directors 
Hope Barkoukis, PhD, RDN, LD  
Tracey Bates, MPH, RDN, LDN, FAND  
Susan Brantley, MS, RDN, LDN, CNSD  
Denice Ferko-Adams, MPH, RDN, LDN, 
FAND 
Michele Delille Lites, RD, CSO, FAND 
Tamara Randall, MS, RDN, LD, CDE, 
FAND 
 
Public Members 
Don W Bradley, MD, MHS-CL 
Steven A Miranda, SPHR, GPHR 
 
Chief Executive Officer 
Patricia M Babjak, GSLIS 
 
 


March 14, 2017 
 
Kevin Concannon 
10500 Grosvenor Place Townhouse 
North Bethesda, MD 20852 
K.W.Concannon@gmail.com 


Dear Kevin: 
 
On behalf of the nearly 75,000 members and over 100,000 credentialed 
practitioners of the Academy of Nutrition and Dietetics (Academy), the 
world’s largest organization of food and nutrition professionals, I am 
pleased to invite you to serve on the Academy’s Board of Directors as 
public member.  
 
As you are aware, we are commemorating 100 years and charting our 
second century grounded in an extraordinary commitment to 
collaboration, a focus on service and an emphasis on accelerating the 
progress towards solving the greatest food and nutrition challenges of the 
21st century. The Academy celebrates its centennial with a new vision, 
mission and principles that will transform the next century for dietetics 
practitioners and position us as food and nutrition leaders on a global 
scale. Your experience and professional leadership qualities are a perfect 
fit with the Academy and will contribute greatly to the success of our 
organization in achieving its strategic direction. 
 
Public members are afforded the same rights and privileges as directors 
elected to the Board and serve for a three-year staggered term. Your term 
of office would begin June 1, 2017 and end May 31, 2020. The time 
commitment of public members is approximately fourteen days each year 
for meetings and travel. Depending on committee/task force 
appointments and the Academy's program of work, this time 
commitment may be greater. 


 


 
 



http://www.eatrightpro.org/resource/media/press-releases/leadership-announcements/academy-announces-new-vision-mission-principles

http://www.eatrightpro.org/resource/media/press-releases/leadership-announcements/academy-announces-new-vision-mission-principles
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The upcoming meetings requiring Board attendance in 2017-2018 have been scheduled as follows. All 
expenses associated with these meetings, including transportation, lodging and per diem are covered by 
the Academy. Should you accept, you will be provided with an orientation covering a comprehensive 
overview of the Academy's strategic direction and Academy programs, projects and services. Our 
Strategic Plan and last year's Annual Report are attached. 
  
May 18-20, 2017 Board Meeting, Cleveland, OH (if your schedule allows) 
July 13-15, 2017 Board Retreat, Location TBD 
September 14-15, 2017 Board Meeting, Chicago, IL 
October 20-24, 2017 House of Delegates Meeting and Food & Nutrition Conference & Expo, 


Chicago, IL (if your schedule allows) 
January 19, 2018 
11:00am – 1:00pm CT 


Board Webinar Meeting 


 
Thank you for your consideration. I look forward to your reply, and will call you next week so that we can 
discuss the request. Please contact me at 706-836-1331 or via e-mail at DMartin@Burke.k12.ga.us about 
your availability to talk. 
 
Sincerely, 


  
Donna S. Martin, EdS, RDN, LD, SNS, FAND                               
 
 



mailto:DMartin@Burke.k12.ga.us
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The Academy of Nutrition and Dietetics is the world’s largest organization of food and nutrition 


professionals. The Academy is committed to improving health and advancing the profession of 


dietetics through research, education and advocacy.


Academy     
of Nutrition 
and Dietetics 


Academy 
of Nutrition 
and Dietetics 
Foundation


F I S C A L  Y E A R  2 0 1 6  A N N UA L  R E P O R T


Vision
Optimizing health through food and nutrition


Mission 
Empowering members to be food and nutrition leaders











S E CO N D C E N T U RY I N I T I AT I V E


In 2015, the Academy’s and Foundation’s Boards of Directors, with a committee of members and Academy staff, explored what 


a new vision could look like for the Academy – one that would elevate the profession, expand reach and do more to improve 


nutrition and health in the U.S. and around the world. With a distinct three-year plan, the Academy and Foundation launched the 


Second Century initiative. 


The initiative’s Vision Year is 2016. During this time, the organization is looking both internally and externally for future 


opportunities where the profession can have significant influence and impact. This includes gathering meaningful input from the 


Academy’s and Foundation’s Boards of Directors; the House of Delegates; membership as a whole; and external stakeholders who 


are shaping the global nutrition agenda. In September 2016, the Academy and Foundation planned to host The Nutrition Impact 


Summit using the Appreciative Inquiry method, seeking to build collaboration among 170 thought leaders, innovators and 


practitioners across food, wellness and health care systems.


During the Mission Year of 2017, the Academy will celebrate its 100th anniversary and the Board will endorse a new vision and 


advance strategic recommendations for innovation projects that develop out of the Summit. The Impact Year of 2018 will begin 


with activating these partnerships and launching the selected innovation projects in the field. At the end of this process, the 


Academy will establish and integrate this compelling vision and organizational plan into its membership for the Academy’s 


Second Century.


Year In Review
AC A D E M Y ’S E L E C T E D L E A D E R S


Dr. Evelyn F. 


Crayton, RDN, 


LDN, served as 


the Academy’s  


90th President in 


2015-2016.


Aida Miles, 


MMSc, RD, LD, 


FAND, served 


as Speaker of 


the House of 


Delegates.


Linda T. Farr, 


RDN, LD, FAND, 


served as 


Speaker-elect 


of the House of 


Delegates.


Lucille Beseler,  


MS, RDN, LDN, 


CDE, FAND, 


served as 


President-elect.


T H E AC A D E M Y ’S M E M B E R S H I P


The Academy’s membership as of April 30, 


2016, was 74,256. More than three in five of 


the nation’s practicing registered dietitian 


nutritionists are Academy members. Through 


benefits and initiatives, the Academy has made 


strong efforts and visible progress to involve 


younger food and nutrition professionals: More 


than 30 percent of Active category members 


are under 35 and market penetration for 


student members topped 84 percent.
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•	 Continued to advocate for nutrition programs, services and 


coverage on federal, state and local levels in accordance 


with the public policy priority areas approved by the 


Legislative and Public Policy Committee and Board of 


Directors. LPPC with the Policy Initiatives and Advocacy 


staff analyzed timely nutrition policy matters affecting the 


profession and the country, with input from issue-specific 


subcommittees and workgroups. 


•	 Played an active role on Capitol Hill and with administrative 


agencies, supporting pro-nutrition legislation, 


developing relationships with members of Congress and 


administrative officials and collaborating with partner 


organizations, industries and other stakeholders. 


•	 Through the role of Vice President Mary Pat Raimondi, 


MS, RD, as a leader in the Diabetes Advocacy Alliance, 


helped provide a significant opportunity for the Academy 


to advance its priorities for prediabetes screening and 


promote the importance of diabetes self-management 


education and medical nutrition therapy in the treatment 


of diabetes. 


•	 Garnered significant support for numerous bipartisan bills, 


including the Treat and Reduce Obesity Act; Child Nutrition 


Reauthorization; expansion of Medicare coverage of MNT 


for beneficiaries with prediabetes; and another bill to 


establish a National Commission on Diabetes. 


•	 Submitted language to Congress for reauthorization of 


Child Nutrition that was welcomed and accepted. 


•	 Continued to work with the White House’s Let’s Move! 


initiative and promoted efforts of the Academy 


Foundation’s Kids Eat Right initiative to reduce child 


obesity.


•	  Provided comments to the U.S. Departments of 


Agriculture and Health and Human Services on the Dietary 


Guidelines for Americans, including ways to improve the 


process to help consumers understand and implement the 


guidelines. 


•	 Worked on reauthorization and regulatory implementation 


of the Ryan White CARE Act for people living with HIV/


AIDS, including assessing the impact of the Affordable Care 


Act and Medicaid changes on the program and ensuring 


full funding of included nutrition care services. 


•	 With the help of the Academy’s Political Action Committee, 


deepened Congressional relationships by hosting events 


in the first session of the 113th Congress for elected 


officials and contributing more than $107,650 to 55 


candidates. ANDPAC also supported ten state affiliate 


dietetic associations to attend local fundraising events. 


More than 730 Academy members got involved in 


nutrition health policy by attending one or more ANDPAC-


sponsored events. ANDPAC’s ability to positively affect 


the Academy’s policy priorities cannot be overstated. The 


Academy’s voice was further amplified through its efforts 


to affect the implementation of legislation and create 


new opportunities for members through the regulatory 


process, in part by an increase in the quantity and quality 


of comments to proposed rules, agency evidence reviews 


and regulatory initiatives. 


•	 Submitted 34 comments (up from 18 in the previous year) 


pertaining to therapeutic diet orders; food and nutrition 


labeling (with the Food and Nutrition Labeling Workgroup 


of the LPPC); bundled payments and RDN reimbursement 


through the physician fee schedule; nutrition and 


behavioral counseling for cardiovascular disease; food 


safety; health care competition; professional standards 


for school nutrition personnel; the safety of trans fats and 


essential health benefits, among others. 


•	 Collaborated to positively affect the nutrition and dietetics 


profession through meetings with government officials, 


policy makers and opinion shapers to support Academy 


stances related to reimbursement; expansion of medical 


nutrition therapy; therapeutic diet orders; telehealth; food 


labeling; quality measures in long-term care; health care 


reform; and licensure. 


P O L I C Y I N I T I AT I V E S A N D A D V O C AC Y 
The Academy achieved significant successes in the past year advancing its public policy priorities. Our ongoing 


commitment to food and nutrition policies that recognize Academy members as the nation’s experts included nutrition 


informatics, food security, nutrition through the lifecycle, nutrition and agriculture research, diabetes, obesity, nutrition 


education, health care reform, enhanced coverage of medical nutrition therapy and a renewed focus on consumer 


protection and dietetics licensure.


During the past year, the Academy: 
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•	 Working with U.S. Rep. Tim Ryan (Ohio), obtained 


recognition for the first time by the Centers for Medicare 


and Medicaid Services of CMS’ statutory authority to 


modify coverage of medical nutrition therapy consistent 


with U.S. Preventive Services Task Force recommendations. 


•	 On the state level, worked with affiliates to advocate for 


consumer, community and professional issues. States 


developed policy plans, ran leadership trainings, assisted 


with implementation of therapeutic diet changes, 


established and maintained state dietetics licensure laws 


and led the fifth annual Take Your Congressperson to 


Work Campaign. 


•	 With the continued rollout of the Affordable Care Act, 


worked with numerous Academy affiliates to help states 


achieve inclusion of enhanced nutrition care services and 


medical nutrition therapy in health insurance exchanges 


and state Medicaid plans. Members preserved and 


enhanced nutrition programs and services by completing 


Action Alerts for Sequestration, the Farm Bill and School 


Nutrition Standards. 


•	 Mobilized members at the grassroots level in collaboration 


with each state affiliate’s Public Policy Panel. These panels, 


comprised of highly engaged, specialized members, are 


trained throughout the year to address critical public 


policy issues on the state and federal levels. 


•	 Provided advocacy training in Washington, D.C., for more 


than 350 members at the Academy’s 2015 Public Policy 


Workshop. Members also held meetings in more than 500 


congressional offices; and state policy leaders brought 


their skills and energy home to meet with members of 


Congress and their staffs in their local districts.
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Academy in the News


Media coverage plays a significant role in building awareness 


and recognition for the Academy and the registered dietitian 


nutritionist. The Academy’s Strategic Communications Team 


works with the news media to raise public awareness of the 


Academy, the significant contributions of Academy members, 


scientific research published in the Journal of the Academy of 


Nutrition and Dietetics and the importance of healthful nutrition 


for everyone. From June 1, 2015, through May 31, 2016, the 


Academy reached an audience of over 25 billion and generated 


more than 17,000 media placements.


Kids Eat Right Month 


August 2015 marked the second annual Kids Eat Right Month, a 


nutrition education, information-sharing and action campaign 


launched by the Academy and its Foundation spotlighting 


nutritious and active lifestyles for children and families. The 


Academy’s President, Dr. Evelyn Crayton, RDN, LDN, FAND, was 


joined by Academy members and their children from the New 


York City area to ring NASDAQ’s closing bell on August 24. 


National Nutrition Month


National Nutrition Month 2016, celebrated in March, and 


Registered Dietitian Nutritionist Day, celebrated on the 


second Wednesday in March, play a significant role in building 


awareness and recognition for the Academy and RDNs. The 


Academy generated significant coverage and interest in 


National Nutrition Month from local and national print, Internet 


and broadcast media.


In celebration of Registered Dietitian Nutritionist Day and in 


honor of the 2016 National Nutrition Month theme “Savor 


the Flavor of Eating Right”, members were asked: “What’s the 


best way to help consumers savor the flavor of eating right?” 


From more than 160 inspirational responses, the winner of 


the 2016 Registered Dietitian Nutritionist Day contest was 


Annelies Newman, RDN, CD, of Saint George, Utah. Her photo 


was featured in New York City’s Times Square on Registered 


Dietitian Nutritionist Day.


P U B L I C A N D M E D I A O U T R E AC H


The Academy continued its successful program of promoting registered dietitian nutritionists and Academy members to 


the widest possible audiences. The Academy and its network of volunteer media Spokespeople remain a trusted source 


for media across the country and the globe. 
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Journal of the Academy of Nutrition and Dietetics 


In May 2016, to better meet peer-review needs from increased 


submissions and better serve authors, reviewers and readers, 


the Journal expanded its Board of Editors from 35 to 50. The 


Journal’s Impact Factor rose to 3.797, representing steady 


growth since the Academy’s name change in 2012. The 


Journal’s online offerings at www.andrnl.org continue to grow, 


with archived articles, podcasts, educational slides, topics 


collections, iOS and Android apps and more. With more than 


10,000 downloads and 1.1 million page views per year, the 


Journal’s app and website, respectively, make the Journal one 


of the most relied-upon publications for the science of food, 


nutrition and dietetics.


Corporate Sponsorship


The Academy’s sponsorship program allows for purposeful 


collaboration with food and nutrition organizations and helps 


to advance the Academy’s mission of empowering members 


to be the food and nutrition leaders. The Academy recognizes 


and thanks the following sponsors for their generous support 


of Academy events and programs that occurred within Fiscal 


Year 2016.


Academy National Sponsor


National Dairy Council® 


Premier Sponsors 


Abbott Nutrition


The Coca-Cola Company 
Beverage Institute for Health  
& Wellness 


PepsiCo 


Unilever 


2015 Food & Nutrition 


Conference & Expo™ Exhibitor 


Sponsors 


The a2 Milk Company®


Campbell Soup Company 


Canadian Lentils


ConAgra Foods 


Fruitstreet.com


Hass Avocado Board


Kellogg Company


Nature Made®


Sunsweet Growers


Social Media


The Academy’s 20 social media pages spanning seven 


platforms – Facebook, Twitter, LinkedIn, Pinterest, 


Instagram, Google+ and YouTube – maintained a strong 


presence, growing to more than 2.5 million followers. At 


the 2015 Food & Nutrition Conference & Expo, attendees 


as well as Academy members at home shared photos 


and videos, networked and created a lively community 


using the #FNCE hashtag. For the second year, the 


Social Media Hub helped create positive sentiment and 


engagement throughout the conference. The official 


#FNCE hashtag delivered 68.1 million impressions.


During National Nutrition Month in March, the 


official #NationalNutritionMonth hashtag saw a reach 


of 63.1 million social media users for a total 265.7 


million impressions. The #NNMchat hashtag saw a 


reach of 2.3 million users and 30.4 million impressions 


and the hashtag #RDNday was used 3,317 times by 2,405 


unique authors for a reach of 2.6 million users and 8.7 


million impressions.


Food & Nutrition Magazine launched two new blogs during 


the past year: The Feed, to cover nutrition informatics, and 


Student Scoop, where student members of the Academy can 


have a voice and build their blogging skills. The Stone Soup 


blog continued to thrive, with more than 200 writers engaged 


in the community. For the Academy’s 2015 Food & Nutrition 


Conference & Expo, Food & Nutrition published a special issue 


featuring conference information and tips for attendees; 


profiles of award recipients; a dining guide to the host city 


of Nashville, Tenn.; walking and jogging routes; and recipes 


developed by local registered dietitian nutritionists. Food & 


Nutrition won a coveted Gold Circle Award in 2015.


Food & Nutrition Magazine
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Strategic Priorities


•	 Communicated Strategic Plan and monitored outcomes 


using established measures


•	 Addressed competition related to scope of practice 


and opposition to licensure and continued ongoing 


monitoring/risk mitigation by supporting and evaluating 


the State Licensure Initiative 


•	 Collaborated with Affiliates and other stakeholders to 


ensure consistency in licensure laws and regulations


•	 Supported implementation of the public policy priority 


areas 


•	 Developed key relationships with members of Congress 


to bring awareness to their leadership and expertise in 


nutrition-related policy


•	 Supported expansion of reimbursement for RDNs’ services 


within the Medicare program through legislative and 


regulatory processes


•	 Promoted member awareness of strategies designed 


to position members in taking the lead to create and 


maintain a competitive edge in providing nutrition services


•	 Supported a multiyear plan to implement a clinical data 


warehouse for the profession 


•	 Positioned members to assume transdisciplinary roles


•	 Advanced relationships with key stakeholders and external 


organizations to further Academy initiatives


•	 Supported international business plan that fosters 


collaboration with international colleagues to expand the 


role of dietitians as the food and nutrition leaders in the 


global health care marketplace and to reduce global food 


insecurity


•	 Implemented strategies to increase diversity of nutrition 


and dietetics providers


•	 Supported efforts to increase the number of individuals 


with PhDs and practice doctorates who pursue the RDN 


credential.


Governance Priorities


•	 Worked with the Foundation to explore opportunities to 


continue expansion of Kids Eat Right and the Future of 


Food programs in global settings, as well as development 


and execution of Second Century Vision plan. 


•	 Worked collaboratively with the Accreditation Council 


for Education in Nutrition and Dietetics; Commission on 


Dietetic Registration; Council on Future Practice; and 


Nutrition and Dietetics Educators and Preceptors to 


increase the availability of supervised practice experience 


sites and encourage RDNs to serve as preceptors.


 


Organizational Priorities


•	 Implemented steps to improve governance and the 


performance of the Board


•	 Evaluated organizational performance using established 


measures


•	 Provided financial oversight


•	 Evaluated the Academy’s sponsorship program and 


communicated changes and value to members and non-


members


•	 Communicated the value of the Foundation and the 


Academy’s political action committee (ANDPAC) to 


members and non-members.


Operating Review
In advancing the profession of dietetics and leading the organization, the Academy assigns distinct and coequal 


governance roles to the Board of Directors and the elected House of Delegates. Six House leaders serve on the 


Academy’s Board, directly connecting the professional issues of members to the interests of the entire Academy.


B OA R D O F D I R E C TO R S


The Academy’s Board is responsible for strategic planning, policy development and fiscal management for the Academy. 


Activities and accomplishments at the Board level in FY 2016 included:
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H O U S E O F D E L E G AT E S


As the deliberative body governing professional issues, the 


House of Delegates monitors and evaluates trends, issues and 


concerns affecting members; debates and approves educational, 


practice and professional standards; establishes ethical standards 


for the practitioner and disciplinary procedures for unethical 


conduct; and identifies and initiates development of Academy 


position papers.


During its fall 2015 meeting, the House of Delegates addressed 


the mega issue topic “Engaging Members in the Need to Address 


Malnutrition across All Dietetic Practice Settings.” As a result of 


the dialogue session, the House requested that RDNs identify 


and manage malnutrition in accordance with their scope 


and standards of practice including use of nutrition-focused 


physical exams as one tool for nutrition assessments. Multiple 


Academy organizational units – including Research, International 


and Scientific Affairs; Lifelong Learning and Professional 


Engagement; Nutrition and Dietetics Educators and Preceptors; 


the Accreditation Council for Education in Nutrition and Dietetics; 


and the Nutrition Services Coverage Team – were asked to 


support members in developing their skills in the management 


of malnutrition. These organizational units will provide biannual 


progress reports to the House for at least the next two years.


Also at the fall 2015 meeting, the Sponsorship Advisory Task 


Force provided an update on its work. The House requested the 


task force utilize HOD feedback to finalize its report to the Board 


of Directors and that the Board consider input from the dialogue 


session as it takes action on the task force’s final report. 


Following the meeting, the House approved several 


amendments to the Academy’s Bylaws including a revision in 


the Nominating Committee’s composition, a change to the 


Commission on Dietetic Registration’s mission statement and      


a change to CDR’s Board composition. 


The Business and Management Task Force presented its report 


to the House Leadership Team in January 2016. Recommended 


tactics are under review by appropriate Academy organizational 


units. 


During the House of Delegates’ spring virtual meeting, the HOD 


embraced its role as the voice of the profession in a dialogue 


about “Envisioning Our Second Century.” Delegates envisioned 


the profession in the next 100 years and considered actions 


that can be taken to engage members in the Second Century 


initiative. Feedback from the dialogue was shared with the 


Academy’s Second Century Team. 


Also at the meeting, delegates addressed the mega issue topic 


“Technological Innovations that Impact Food and Nutrition.” 


The House requested the Nutrition Informatics Committee 


review the input from this dialogue, create an action plan and 


recommendations to address the dialogue objectives and 


communicate the plan in the fall of 2016. The House encouraged 


the Second Century Team to review the HOD’s input and support 


incorporation of technological advancements into opportunity 


areas for the September 2016 Nutrition Impact Summit and 


forthcoming innovations projects. The House requested that 


the Academy create a hub on the Academy’s website where 


technology resources related to food and nutrition can be 


shared, as well as an annual awareness campaign highlighting 


technology. All Academy organizational units were asked to 


identify and promote best practices related to technology and 


to integrate technological innovations that affect food and 


nutrition into their programs of work.
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P O S I T I O N A N D P R AC T I C E PA P E R S 


Position and practice papers assist the Academy in optimizing 


the public’s nutrition, health and well-being and are germane 


to the Academy’s vision, mission, values, goals and strategies. A 


key feature of a position paper is the position statement, which 


presents the Academy’s stance on an issue. During FY 2016, the 


Academy published the following papers: 


Position Papers


•	 November 2015: Health Implication of Dietary Fiber


•	 January 2016: Interventions for the Treatment of Overweight 


and Obesity in Adults


•	 March 2016: Nutrition and Athletic Performance


•	 April 2016: Obesity, Reproduction and Pregnancy Outcomes


Practice Papers 


•	 July 2015: Principals of Productivity in Food and Nutrition 


Services: Applications in the 21st Century of Health Care 


Reform


ACC R E D I TAT I O N CO U N C I L F O R 
E D U C AT I O N I N N U T R I T I O N A N D 
D I E T E T I C S


The Accreditation Council for Education in Nutrition and 


Dietetics serves the public and the Academy’s members by 


working with nutrition and dietetics practitioners, educators 


and others to develop and implement standards for the 


educational preparation of nutrition and dietetics professionals 


and by accrediting nutrition and dietetics education programs 


at colleges, universities and other organizations that meet 


its standards. As of May 31, 2016, there were 568 programs 


accredited in the United States and five international programs. 


ACEND is working on two major standards projects: revision 


of the 2012 Accreditation Standards and development of the 


future education model standards. During the past year, ACEND 


finalized revisions to the 2012 Standards and will release the 


2017 Accreditation Standards in summer 2016; all currently 


accredited programs will need to come into compliance with 


these standards by June 1, 2017. 


ACEND is also developing standards and competencies for the 


future education model associate’s, bachelor’s and master’s 


degree programs and expects to release them for public 


comment in fall 2016. 


AC A D E M Y O F N U T R I T I O N A N D 
D I E T E T I C S F O U N DAT I O N 


The Academy’s Foundation is the only charitable 


organization devoted exclusively to promoting nutrition 


and dietetics, funding health and nutrition research as well 


as improving the health of communities through public 


nutrition education programs. Although affiliated with 


the Academy of Nutrition and Dietetics, the Foundation 


is an independent 501(c)(3) public charity and does not 


receive any portion of member dues. The success and 


impact of its programs and services are attributed to the 


generous support of its donors, which have helped the 


Foundation become a catalyst for Academy members and 


the profession to come together to improve the nutritional 


health of the public.


Special thanks to groups and individuals who supported 


the Academy Foundation with gifts of $10,000 or more from 


June 1, 2015, to May 31, 2016.


Abbott Nutrition


Academy of Nutrition and Dietetics


California Walnut Commission


Colgate Palmolive Company


Commission on Dietetic Registration


ConAgra Foods Inc.


Sonja L. Connor


Diabetes Care and Education dietetic practice group


Dietetics in Healthcare Communities dietetic practice group


Dietitians in Nutrition Support dietetic practice group


Elanco Global Communications


Feeding America 


General Mills Foundation


Grocery Manufacturers Association 


Estate of Carol V. Hall


Jean H. Hankin


Estate of Virginia F. Harger


Estate of Ann A. Hertzler


Iowa Department of Education


Estate of Margaret A. James


Mead Johnson Nutrition


National Cattlemen’s Beef Association 


National Dairy Council


National Pork Producers Council


PepsiCo North America


Lester Strong


Alice A. Wimpfheimer
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CO M M I S S I O N O N D I E T E T I C 
R E G I S T R AT I O N


The Commission on Dietetic Registration remained committed 


to its public protection mission by attesting to the professional 


competence of more than 97,000 registered dietitian 


nutritionists and more than 5,500 nutrition and dietetics 


technicians, registered who have met CDR’s standards to enter 


and continue in dietetics practice. 


CDR administers seven separate and distinct credentialing 


programs: Registered Dietitian; Dietetic Technician, Registered; 


Board Certified Specialist in Renal Nutrition; Board Certified 


Specialist in Pediatric Nutrition; Board Certified Specialist in 


Sports Dietetics; Board Certified Specialist in Gerontological 


Nutrition; and Board Certified Specialist in Oncology Nutrition. 


There are more than 3,600 Board Certified Specialists. CDR’s 


entry-level registration examinations and its Board Certified 


Specialist certification programs are accredited by the National 


Commission for Certifying Agencies.


The first test administration for the new Advanced Practice 


in Clinical Nutrition certification program was in November 


2015. Twenty-two RDNs passed this rigorous examination 


to obtain the RDN-AP credential. The first administration of 


the Interdisciplinary Specialist Certification in Obesity and 


Weight Management – CDR’s first interdisciplinary certification 


program – is scheduled for March 2017. Nurse practitioners, 


physician assistants, exercise physiologists, behavior 


management counselors and medical social workers have 


participated in the practice audit development process.


In addition to administering examinations and the 


recertification systems for these programs, in FY 2016 the 


Commission on Dietetic Registration:


•	 Administered a prior approval process for continuing 


professional education program providers. More than 


4,500 programs were reviewed and approved. 


•	 Administered an accreditation process for continuing 


professional education program providers. There are 225 


accredited providers. 


•	 Conducted nine informational webinars for CDR-


credentialed practitioners, students and accredited 


providers, addressing the essential practice competencies 


and goal wizard tool for the Professional Development 


Portfolio recertification system


•	 Presented CDR updates at each of the four regional 


Nutrition and Dietetic Educators and Preceptors meetings


•	 Administered the online Assess and Learn courses 


“Managing Type 2 Diabetes Using the Nutrition Care 


Process,” “Celiac Disease,” “Gerontological Nutrition” and 


“Sports Dietetics: Nutrition for Athletic Performance”


•	 Initiated development of a new Assess & Learn module 


“Health Promotion and Disease Prevention”


•	 Implemented a new “Assessing Prior Learning Online 


Module” for dietetics educators 


•	 Provided funding for 10 $10,000 doctoral scholarships, 


20 $5,000 diversity scholarships and four $10,000 PhD-


to-RD fellowships. All scholarships and fellowships are 


administered by the Academy’s Foundation. 


•	 Administered an online dietetics preceptor training course


•	 Administered registration eligibility reciprocity agreements 


with Canada, Ireland, the Netherlands and the Philippines 


•	 Administered licensure board services including use of 


CDR’s entry-level registration examinations for licensure 


purposes and continuing professional education tracking 


for licensed non-registered dietitians


•	 Administered certificates of training in childhood and adult 


weight management. Since implementation in April 2001, 


more than 20,000 members and credentialed practitioners 


have participated in these programs.


•	 Administered CDR registry label list rental process. 
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Affiliates 


All Academy members receive automatic membership in the 


affiliate of their choice, making affiliates a powerful benefit of 


Academy membership. There are 50 state dietetic associations, 


plus the District of Columbia, Puerto Rico and the American 


Overseas Dietetic Association, all affiliated with the Academy. 


Affiliates provide further networking, education and leadership 


opportunities to Academy members and enable members to 


build lasting collaborations and relationships close to home. 


Dietetic Practice Groups 


The Academy is committed to keeping members abreast of 


trends in food and nutrition and preparing members for the 


requirements of an ever-changing profession and marketplace. 


The Academy’s 26 dietetic practice groups create opportunities 


for members to excel and grow through professional 


development, networking opportunities, leadership 


development and specialization. In FY 2016, membership in 


DPGs exceeded 61,000.


Member Interest Groups 


Member interest groups provide a means for Academy 


members with common interests, issues or backgrounds 


to connect. Unlike dietetic practice groups and affiliate 


associations, MIGs focus on areas other than practice or 


geographic location. In FY 2016, 10 MIGs were available to 


the Academy’s membership: Asian Indians in Nutrition and 


Dietetics, Chinese Americans in Dietetics and Nutrition; Fifty 


Plus in Nutrition and Dietetics; Filipino Americans in Dietetics 


and Nutrition; Jewish Member Interest Group; Latinos and 


Hispanics in Dietetics and Nutrition; Muslims in Dietetics and 


Nutrition; National Organization of Blacks in Dietetics and 


Nutrition; National Organization of Men in Nutrition; and Thirty 


and Under in Nutrition and Dietetics. MIG membership totaled 


more than 4,900.


M E M B E R O R G A N I Z AT I O N S W I T H I N T H E AC A D E M Y


The Academy offers its members many opportunities to interact and network with those who share geographic, dietetics 


practice or other areas of common interests and issues.
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For year ending May 31, 2016, the Foundation revenues were $2.4 million. The Foundation’s investment earnings were $29,000, 


resulting in total income for the year of just over $2.4 million. The Foundation’s net assets were $23.1 million at the end of the 2016 


Fiscal Year. These funds provide the necessary resources for the Foundation’s support of scholarship programs, awards, research 


and the nutrition and dietetics profession as a whole.


The Council on Dietetic Registration, Dietetic Practice Groups and Member Interest Groups, Accreditation Council for Education 


in Nutrition and Dietetics and the Academy of Nutrition and Dietetics Political Action Committee had combined revenues of $14 


million, expenses of $14 million and investment income of $82,000. Total net assets for these groups grew to $16.6 million at the 


end of the Fiscal Year. This growth will allow them to continue to impact the dietetic profession in their unique ways.


Total revenues for the Academy were $21.2 million and total expenses were $23.4 million in the 2016 Fiscal Year. The investment 


earnings were $125,000. The Academy continues to invest into the future of the organization by developing new programs, 


products and services that will benefit members and the profession now and for years to come. This is the primary reason 


expenses exceeded income in the 2016 Fiscal Year. This, coupled with lower investment earnings than anticipated, resulted in a 


loss of $2.2 million.


When the 2017 Fiscal Year budget was developed, the Board continued efforts to invest in new programs and services to further 


position Academy members and the profession as leaders. As the year continues, staff and leadership will continue to monitor the 


financial results and make adjustments wherever necessary. 


Looking to Fiscal Year 2018, the budget will be compiled with a similar approach as in past years. Although economic factors 


remain a concern, the Board of Directors continues to look to the future and will make the necessary investment to develop and 


promote the profession and Academy members to be the nation’s food and nutrition leaders.


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F O R YE A R E N D I N G M AY 31,  2016


Financial 
Statements
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   2015 2016
Assets
Cash and cash equivalents $5,674,190 $4,613,138 
 
Investments 33,439,167 31,477,242 
Interest receivable 128,055 123,232 
Accounts receivable - net 1,293,684 1,104,687 
Prepaid expenses 1,727,823 1,587,952 
Inventories 986,938 1,045,312  
Investments held for 
 Deferred Compensation 561,143 557,686 
Property and equipment net 4,440,836 4,517,255


   $48,251,836 $45,026,504


Liabilities and Net Assets
 Liabilities
  Accounts Payable $979,945 $1,320,734 
  Accrued Liabilities 3,051,670 1,635,036 
  Inter-Organizational Balances 340,898 383,212 
  Due to State Associations 2,898,549 3,000,311
   $7,271,062 $6,339,293 
 Deferred revenue
  Membership Dues $7,229,142 $7,610,218 
  Registration Fees 3,430,309 3,599,793
  Subscriptions 2,419,712 2,476,810
  Annual Meeting 1,561,213 1,602,966
  Sponsorships 598,113 361,199
  Other 1,809,672 1,471,249
   $17,048,161 $ 17,122,235


 Deferred Compensation $561,143 $ 557,686
 Deferred Rent Incentive 2,522,531 2,226,588
   $3,083,674 $ 2,784,274
   $27,402,897 $ 26,245,802
Net assets
 Unrestricted
  Academy Operations $4,334,338 $ 2,191,098
  Related Academy Organizations*  16,514,601 16,589,604
   $20,848,939 $ 18,780,702
 Total Liabilities and Net Assets $48,251,836 $ 45,026,504


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F I N A N C I A L S TAT E M E N TS


Academy of Nutrition and Dietetics Statement of Financial Position - May 31
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Academy of Nutrition and Dietetics Statement of Activities - By Object and Fund  - Year Ended May 31, 2016


*Includes CDR, DPGs, MIGs, ACEND, ANDPAC


Academy
Related Academy 


Organizational Units* Total
Revenues
     Membership Dues - Gross $11,654,409 $1,853,168  $13,507,577 
     State Affiliate Allocations (2,301,608) - (2,301,608)
     Membership Dues - Net 9,352,801  1,853,168 11,205,969
     


     Registration and Examination Fees - 7,774,791 7,774,791 
     Contributions - 123,099 123,099
     Programs and Meetings 4,509,856 486,430  4,996,286
     Publications and Materials 2,304,840 433,588  2,738,428
     Subscriptions 2,199,569 585  2,200,154
     Advertising 266,2242 42,621  308,845
     Sponsorships 1,114,715 13,500  1,128,215
     Grants 388,208 1,040,005 1,428,213
     Education Program - 2,047,340 2,047,340
     Other 1,024,282 172,175 1,196,457


    Total Revenues $21,160,495 $13,987,302 $35,147,797


Expenses
     Personnel $12,679,600 $2,523,533  $15,203,133 
     Publications 2,455,477  56,780  2,512,257 
     Travel 1,232,939  1,676,850  2,909,789 
     Professional Fees 1,429,149  1,927,439   3,356,588 
     Postage and Mailing Service 613,998  457,349  1,071,347 
     Office supplies and Equipment 224,130  67,284  291,414
     Rent and Utilities 1,239,560  238,935  1,478,495
     Telephone and Communications 174,675  84,610  259,285
     Commissions 50,280  -   50,280 
     Computer Expenses 664,415  102,253  766,668
     Advertising and Promotion 82,086  35,125   117,211 
     Insurance 79,470  144,131  223,601 
     Depreciation 1,138,427  289,726  1,428,153 
     Income taxes - 5,019  5,019 
     Bank and Trust Fees 684,628  213,547   898,175
     Other (1,765,925)  3,009,647  1,243,722 
     Donations to the Foundation 277,090  354,606  631,696 
     Examination Administration - 835,750  835,750 
     Meeting Services 1,786,669  1,685,939  3,472,608 
     Legal and Audit 187,390  44,956  232,346 
     Printing 194,905  241,287  436,192 
    $23,428,963  $13,994,766  $37,423,729 


(Decrease) Increase in Net Assets
     from Operating Activities (2,268,468) (7,464) (2,275,932)


Return on Investments 125,228 82,467  207,695 


Increase (Decrease) in Net Assets (2,143,240) 75,003 (2,068,237)


Net Assets at Beginning of Year 4,334,338 16,514,601 20,848,939


Net Assets at End of Year $2,191,098 $16,589,604  $18,780,702
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   2015 2016
Assets
Cash and Cash Equivalents $2,352,094 $ 1,997,777 
Investments 20,719,615 20,562,438 
Interest Receivable 80,386 83,719 
Pledges Receivable, Net 65,724 66,129 
Prepaid Expenses 24,927 18,385 
Interorganization Balances 340,898 383,212 
Property and Equipment Net 52,265 40,427


Total Assests $23,635,909 $ 23,152,087


Liabilities and Net Assets
 Deferred Annual Meeting $10,010 $ 24,985


Total Liabilities $10,010 $ 24,985


Net assets
 Unrestricted $5,909,539 $ 5,764,157
 Temporarily Restricted 9,519,633 8,781,512
   Permanently Restricted 8,196,727 8,581,433


Total Net Assets  $23,625,899 $ 23,127,102


Total Net Assets & Liabilities $23,635,909 $ 23,157,087


Academy of Nutrition and Dietetics Foundation Statement of Financial Position - May 31
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Temporarily Permanently 


Revenues Unrestricted Restricted Restricted Total 


     Grants and Donations -  $386,192 -  $386,192 
     Member Contributions 375,025 285,750 356,893 1,017,668
     Corporate Contributions 194,905 581,071 27,813 803,89
     Sponsorships 95,500 99,500 -  196,000
     Release from Restrictions 2,116,932 (2,116,932) - -


Total Foundation Revenues 2,783,362 (764,419) 384,706 2,403,649


Expenses
     Personnel 827,052 - - 827,052
     Travel 180,124 - - 180,124
     Professional Fees 631,936 - - 631,936
     Postage and Mailing Service 4,102 - - 4,102
     Office Supplies and Equipment 1,725 - - 1,725
     Rent and Utilities 90,096 - - 90,096
     Telephone and Communications 22,488 - - 22,488
     Computer Expense  19,509 - -  19,509
     Insurance 16,486 - - 16,486
     Depreciation 27,785 - - 27,785
     Bank and Trust Fees 122,872 - - 122,872
     Other 31,060 - - 31,060
     Meeting Services 131,876 - - 131,876
     Legal and Audit 6,307 - - 6,307
     Printing 4,917 - - 4,917
     Scholarships & Awards 813,162 - - 813,162


Total Foundation Expenses 2,931,497 - - 2,931,497


(Decrease) Increase in Net Assets from 
Operating Activities before Other Items


(148,135) (764,419) 384,706 (527,848)


Return on Investments 2,753 26,298 - 29,051


Decrease in Net Assets (145,382) (738,121) 384,706 (498,797)
Net Assets
     Beginning of Year 5,909,539 9,519,633 8,196,727  23,625,899 
     End of Year $5,764,157   $8,781,512 $8,581,433  $23,127,102 


Academy of Nutrition and Dietetics Foundation Statement of Activities  - Year Ended May 31, 2016
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Outcomes and Measures for Strategic Goals 
Vision: Optimizing health through food and nutrition 


Empowering members to be food and nutrition leaders 


 Customer Focus: Meet the needs and exceed the expectations of all customers 
 Integrity:  Act ethically with accountability for lifelong learning, commitment to excellence and 


professionalism 
 Innovation: Embrace change with creativity and strategic thinking  
 Social Responsibility: Make decisions with consideration for inclusivity as well as environmental, 


economic and social implications 
 Diversity: Recognize and respect differences in culture, ethnicity, age, gender, race, creed, religion, sexual 


orientation, physical ability, politics and socioeconomic characteristics 
 


Mission: 


Values: 


 


 


The public trusts and 
chooses Registered 
Dietitian Nutritionists 
as food, nutrition and 
health experts. 


Academy members 
optimize the health of 
individuals and 
populations served. 


Members and prospective 
members view the 
Academy as vital to 
professional success. 


Members collaborate across 
disciplines with international 
food and nutrition communities. 


 • Increases in members’ 
perception of 
Academy 
achievement of 
strategic goals 


• Increases in visibility 
of the Academy to 
media and 
consumers, via 
Eatright.org and other 
media outlets (online, 
print, and broadcast) 


• Maintenance or 
increases in consumer 
rated credibility of 
RDNs, NDTRs and the 
Academy 


• Increases in number 
of RDN and NDTR 
appointments to 
external organizations 


• Increases in number 
of invitations to 
present Academy 
initiatives to external 
medical and other 
health care disciplines 
and their 
organizations 


• Increases in 
members’ 
perception of 
Academy 
achievement of 
strategic goals 


• Increases in Affiliate 
Advocacy, Dietetic 
Practice Group, 
Academy committee 
and Academy 
Employee 
Engagement Indices 


• Increases in level of 
collaboration (e.g., 
more engagement) 
that strengthen 
relevant partnerships 
to promote 
legislative efforts, 
including more 
influential partners, 
members of 
Congress and federal 
agencies  


• Increases in 
utilization of the EAL, 
an Academy member 
benefit 


• Increases in members’ 
perception of Academy 
achievement of strategic 
goals 


• Increases in Academy 
membership over time 


• Increases in 
membership market 
share of nutrition and 
dietetics practitioners, 
and students in 
accredited programs 


• Increases in perceived 
value of Academy 
membership 


• Increases in the diversity 
of nutrition and dietetics 
professionals 


• Increases in utilization of 
EatrightPRO.org, an 
Academy member 
benefit 


• Increases in the number 
of nutrition and dietetics 
practitioners 


• Increases in enrollment 
in supervised practice 
programs 


• Increases in members’ 
perception of Academy 
achievement of strategic goals 


• Increases in number of 
publications and 
presentations on international 
initiatives 


• Increases in member 
engagement with 
international initiatives 


• Increases in number of 
practice resources for 
international practitioners in 
collaboration with 
international nutrition 
organizations 


• Increases in collaborative 
research with international 
colleagues 


• Increases in number of 
professional development 
opportunities for 
international practitioners in 
collaboration with other 
organizations 


• Increases in number of 
government, WHO, and UN 
collaborations 


 


As of 11/12/2015 
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12. Foundation Donation Request to DPGs and MIGs. We need your help! 

From: Beth Labrador <BLabrador@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>

Sent Date: Feb 03, 2017 16:48:22

Subject: Foundation Donation Request to DPGs and MIGs. We need your help! 

Attachment: Picture (Device Independent Bitmap) 1.jpg
SecondCenturyFAQ_January2017_011617.pdf
Nutrition Impact Summit Briefing Paper.pdf
School Nutrition Services DPG Second Century Proposal Cover Letter.docx
School Nutrition Services DPG Gift Request Sheet.docx
DPG _MIG Recognition Plan for Second Century Gifts (008).docx
Donna Martin DPG_MIG Contact info.xlsx

Hi Donna.  Thank you again for your support of the Academy Foundation’s Second Century

Fundraising Campaign.  This is such an important time in our organization’s history and future. 

We recently sent the attached proposal and materials to each DPG and a few select MIGs.  We

asked them to consider a gift totaling 5% of their reserves. This ask was developed with input from

those Academy staff who work with these organization.  We received some feedback from a few

DPGs requesting more specific information on how funds would be expended.  The below email

and attached Second Century FAQ was sent as follow up.  

 

From: Jean Ragalie-Carr, RDN, LDN, FAND, Academy of Nutrition and Dietetics Foundation Chair

 

 

Thank you for your interest in learning more about the invitation for your DPG to join the campaign

to support the Second Century. Contributions to the Second Century Fund will be used to invest in

the future of the profession through capacity building, research and education — ultimately

creating a new generation of registered dietitians focused on addressing the needs of society that

are important to your DPG.

 

As we prepare for our 100thanniversary, the Academy has conducted an extensive effort to

explore what that future could be. Our work over the last several months has focused on refining a

bold vision for the profession as we embark on the next 100 years and engaging as many internal

and external stakeholders as we can to make this effort a success. This input is a critical part of

the process, which is why we made sure to conduct over 125 interviews with members and

external stakeholders across the food, wellness and health care sector, solicit input through two

all-member surveys, work with the Academy and Foundation Boards of Directors, consult the

Change Drivers and 2017 Visioning Report from the Council on Future Practice and keep

individuals engaged along the way with presentations and Q&A sessions with Academy

committees, councils and groups. And, it doesn’t stop here. We will continue to keep you informed

and involved throughout the evolution of the Academy into our Second Century.
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Frequently Asked Questions: 


Second Century and The Nutrition Impact Summit 


 


 


Q: What is Second Century? 


The Academy is celebrating its 100th anniversary and has launched its Second Century initiative 


with the Foundation. 


 


The three-year Second Century initiative includes input from all members and their unique 


perspectives across practice areas, career levels, age, gender, ethnicity and geography. 


 


One of the goals of this initiative is to chart a new vision, grounded in an extraordinary 


commitment to collaboration, a focus on service and an emphasis on solving the greatest food 


and nutrition challenges of the 21st century, and creating a world where people and communities 


flourish because of the transformational power of food and nutrition. 


 


The Academy and its Foundation are collaborating with other leaders across the food, wellness 


and health care system to identify opportunities to accelerate progress toward good health and 


well-being for all people in order to change the trajectory of health in the world. 


 


The Second Century is a multi-year initiative: 


2016 = vision year 


2017 = mission year 


2018 = impact year 


 


Q: How is Second Century being funded? 


Second Century initiatives will be funded by the Foundation’s Second Century Campaign — 


including donations from Academy members, affiliates, dietetic practice groups, member 


interest groups and partner organizations — to help build this bold new vision for the future of 


our profession. 


 


To donate, visit eatrightFoundation.org/SecondCentury/ or contact Paul Slomski. 


 


Q: Why should we donate? 


As the Academy embarks on its Second Century, the Academy Foundation is supporting the 


initiative by raising the necessary funds to support the new vision, mission, strategic goals and 


the innovation projects, along with the current initiatives of the Foundation in a broader, more 


visible and global way. The support of Academy members is not only critical to promoting 


nutrition and dietetics through the mission of the Foundation, but also in funding these important 


programs. 


 


The Foundation is proud to partner with the Academy on this bold new endeavor. As members 


of the Academy, this is your opportunity to make a significant impact on the future and donate to 


our Second Century — becoming a member of the Second Century Giving Society. 



http://www.eatrightfoundation.org/SecondCentury/

mailto:pslomski@eatright.org





 
 


 


Q: What is the Second Century Giving Society? 


The Second Century Giving Society is a way for the Foundation to recognize and thank all of 


the generous donors that have helped support Second Century. Donors become part of the 


Giving Society as follows: 


 


 Champions  $25 - $499 


 Leaders  $500 - $9,999 


 Torchbearers  $10,000 - $99,000 


 Founders  $100,000 - $1M+ 


 


Current donors that are part of the Second Century Giving Society are currently honored on the 


Second Century page of the Foundation’s website. 


 


Q: What is the 2016-2017 DPG/MIG Challenge? 


The Foundation is challenging all DPGs and MIGs to contribute 5 percent or more of their 


reserves to Second Century. This challenge is part of the broader fundraising campaign to raise 


funds to support the Second Century initiatives, which also includes a similar affiliate challenge 


as well as a leadership challenge where the Academy and Foundation Board members, the 


House of Delegates, current and past spokespeople, and the Academy’s Executive team are all 


challenged to donate. 


 


The DPG and MIG that contributes 5 percent or more of their reserves to the Second Century 


with the highest average gift per member will win a $1,000 Foundation Scholarship for one of 


their members in fiscal year 2017/2018. One DPG and one MIG will win. All Second Century 


gifts must be committed by August 31, 2017, and the winner will be announced at FNCE® 2017 


in Chicago. 


 


Q: Can DPGs and MIGs designate their gifts to a particular Second Century initiative? 


Because we know you would like as much specificity as possible, we are inviting you to pledge 
now to the Second Century Campaign and to designate which initiatives you will support once 
the Board has established these priorities. 
 


Q: What is the role of the Second Century liaison? 


The primary role for Second Century liaisons is to engage their DPG/MIG/affiliate members in 


the Academy’s Second Century initiative through communication and promotions. 


 


This includes the coordination of communications via email, EMLs, newsletters, website and 


social media; responding to member inquiries; reporting updates to the DPG/MIG executive 


committee or affiliate board; educating members about the vision and goals of the Academy’s 


Second Century efforts; and sharing communication activities with the Academy and reporting 


success of member engagement. 


 



http://eatrightfoundation.org/why-it-matters/second-century/





 
Additional activities may include eliciting input and feedback from the DPG/MIG executive 


committee or affiliate board and the broader membership; sharing feedback, suggestions, input 


and thoughts with the Academy; and supporting the Academy’s broader member engagement 


plan by sharing resources and expertise. 


 


Q: What was the Nutrition Impact Summit? 


The Nutrition Impact Summit was an invitation-only meeting that took place from September 21-


23, 2016, in Dallas, Texas, as part of Second Century planning. 


 


The Summit supported the three-year Second Century planning process by building 


collaboration across food, wellness and health care systems. 


 


Q: What happened at the Nutrition Impact Summit? 


At the Summit, 170 thought-leaders, innovators and practitioners explored and discovered 


opportunities to accelerate progress toward good health and well-being for all people 


through collaboration across food, wellness and health care systems. A focus was on 


increasing collaboration among key stakeholders and identifying opportunities to improve the 


global health trajectory. 


 


Guided by the Appreciative Inquiry process and member feedback from an all-member survey, 


participants shaped the first draft of the new Second Century vision and started to identify 


innovative solutions to today’s unique public health challenges and opportunities for partners to 


collaborate and stimulate improvements in national and global health through food and nutrition. 


 


Small-group brainstorming based on the opportunity areas presented in the Nutrition Impact 


Summit briefing paper led to hundreds of ideas that were turned into prototype ideas and draft 


innovation projects. Action plans were developed to advance the projects, and post-Summit 


team calls were scheduled to keep the projects moving. 


 


As part of the Summit process, the group explored strategic partnerships among organizations 


at the Summit along with additional key stakeholders that were not able to attend that will be 


instrumental in continuing to build out these innovation projects and put the new vision into 


action. 


 


Q: What happens next? 


The Academy is working to develop screening criteria and the process for prioritizing innovation 


projects, and member input is being sought on the Second Century vision. From these efforts, 


recommendations will be presented to the Academy and Foundation Boards of Directors in 


February. 


 


Q: What is the Nutrition Impact Summit briefing paper and where can I get it? 


The briefing paper is a document that was produced by the Academy of Nutrition and Dietetics 


and its Foundation to set the stage for the Summit. The paper summarizes specific global 







 
nutrition challenges facing the food, wellness and health care systems and offers opportunities 


within six focus areas that present great potential for collaborative action and innovation. 


 


A brief description of each opportunity area is presented to provoke inspiration and ideas, and 


just as the innovators highlighted do not represent an all-inclusive list, the recommended 


opportunities for action are not presented as a finite set of potential solutions. Rather, the ideas 


highlighted served as starting points for conversation and collaboration and were further 


developed at the Summit. 


 


This resource is currently undergoing revisions to include Summit proceedings and outcomes 


and will be published in the Journal of the Academy of Nutrition and Dietetics. Staff members 


are working as quickly as possible to finalize the paper and make it available to all members as 


an article in press. 


 


Q: How can I learn more about Second Century and get involved? 


Watch for updates in member communications channels including social media, Eat Right 


Weekly and all-member emails as well as from our Second Century Liaisons. 


 Explore the Second Century on eatrightFoundation.org 


 Read about the Academy’s history: 


o Timeline on eatrightPRO of milestones in the Academy’s history 


o Carry the Flame: The History of the American Dietetic Association 


o The First Fifty: A Pictorial History of the Academy of Nutrition and Dietetics, 


1917-1967 


o “History Snapshot: Dietetics Student Experience in the 1940s” 


 Additional opportunities for member engagement are being planned for 2017 


 


Q: What is the Academy doing to help members with our careers now? 


The Academy provides many professional opportunities and information resources to support 


members’ careers. Resources include: 


 Professional development opportunities including advanced certifications to support 


members in their unique career goals 


 Daily News 


 Eat Right Weekly 


 Knowledge Center 


 Journal of the Academy of Nutrition and Dietetics 


 Food & Nutrition Magazine 


 Nutrition Care Manual 


 Evidence Analysis Library 


 Code of Ethics for the Profession of Dietetics 


 Advocacy updates 


 


Updated January 16, 2017 



http://www.eatrightfoundation.org/secondcentury/

http://www.eatrightpro.org/100years

http://www.eatrightstore.org/product/EC72C96B-3A3D-4E0E-9C83-7D81F78501EE

http://www.eatrightstore.org/product/2C6A4CAF-D471-4D01-AFF2-D71642A8282E

http://www.eatrightstore.org/product/2C6A4CAF-D471-4D01-AFF2-D71642A8282E

http://www.andjrnl.org/article/S2212-2672(14)01221-0/abstract



SecondCenturyFAQ_January2017_011617.pdf




September 21–23, 2016
Dallas, Texas


Participant Briefing Paper
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THE NUTRITION IMPACT SUMMIT


WELCOME
From the President of the 
Academy of Nutrition and Dietetics


In 1917, a group of courageous women had a powerful vision: dedicated to addressing the 
leading health challenges of the day, they created an organization—and a profession—
that would change the course of nutrition and health. A century after our founding, the 
Academy of Nutrition and Dietetics continues to build upon on the legacy of our brave and 
inspirational founders.


Honoring our legacy means unflinchingly addressing the health challenges of the current 
century and the next. The Boards of Directors of the Academy and our Foundation welcome 
these challenges as opportunities to collaborate with groups and individuals who—like the 
Academy—are committed to improving the health of people across the globe.


This briefing paper was written to help prepare each of us for The Nutrition Impact Summit. 
At the Summit, we will consider how we might accelerate progress toward good health and 
well-being for all people through collaboration across food, wellness and health care systems. 
Please read the briefing paper and come to the Summit prepared to think boldly about the 
future we can create together. 


Thank you for participating in the Nutrition Impact Summit. We look forward to seeing 
you soon.


Yours in health,


Lucille Beseler, MS, RDN, LDN, CDE, FAND
President, Academy of Nutrition and Dietetics
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INTRODUCTION
Imagine a world where agricultural systems at all scales are optimized to produce nutrient-dense and 
delicious foods, using methods that protect precious soil, water and air resources and are resilient to 
climate change and water scarcity. A world where food waste has been designed out of the system 
and where food access for all is a fundamental priority. Where special attention to the needs of 
adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and 
wasting and enabled whole generations to achieve their full potential as citizens. A world where 
advances in social science and behavior change, combined with new technology platforms and 
innovative wellness programs, have turned the tide on obesity and the preventable health problems 
it drives. Where a customized, patient-focused, prevention-based health care system—with food and 
nutrition at its core—has reduced health care costs and improved quality of life for billions of people. 


We believe such a future is possible by changing the global health trajectory—but only with 
unprecedented leadership, collaboration and innovation among leaders across the food, 
wellness and health care systems. 


The impetus for change is already underway. Last year, the Sustainable Development Goals 
were launched, with 17 transformative targets for all countries to work toward. Food and 
nutrition is at the top of the agenda—Goal #2 calls for an end to hunger and all forms of 
malnutrition.1  And in April, the United Nations and the World Health Organization declared 
the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action 
to eradicate malnutrition worldwide and ensure universal access to healthier and more 
sustainable diets.2  


This global momentum marks a time for action. That’s why the Academy of Nutrition and 
Dietetics and its Foundation have convened The Nutrition Impact Summit. 


The Summit is bringing together an extraordinary group of diverse leaders from those systems 
for a rare opportunity to spend three days focusing on collaborative action, with this central 
question driving our work: How might we accelerate progress toward good health and well-
being for all people through collaboration across food, wellness and health care systems?


At the Summit—and in this paper—the focus is on identifying opportunities to connect our 
strengths, build on our successes and commit to action around solutions. For participants the 
Summit is an opportunity to make new connections, strengthen relationships with peers, share 
ideas for innovation across different parts of the system and find new ways to work together. 


In this paper, we highlight successful innovations already underway and present opportunities 
we’ve identified to help accelerate progress toward a future of wellness for all people.


As this paper makes clear, many individuals and organizations around the world are making 
great strides to address malnutrition in all its forms. There is undeniable progress and growing 
awareness of the need for collaborative solutions in food and nutrition—for all people, 
whoever they are and wherever they live.


As the Academy is approaching its centennial in 2017, we are looking at the profession’s 
accomplishments over the past 100 years and seeking to have a greater global impact in our 
second century. This vision is being created in the spirit of commitment to collaboration and 
service and with an emphasis on accelerating the progress toward solving the greatest food 
and nutrition challenges of the 21st century. Convening The Nutrition Impact Summit with 
thought leaders, innovators and practitioners in the food, wellness and health care systems 
is an example of this commitment to collaboration. Through this powerful systems-based 
approach, we will envision and achieve improved health for the population through the 
transformative power of food and nutrition. 


“Let food be thy medicine.”  


–Hippocrates 
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The Academy of Nutrition and Dietetics (Academy) is 
the world’s largest organization of food and nutrition 
professionals, representing more than 100,000 registered 
dietitian nutritionists (RDNs) and nutrition and dietetic 
technicians, registered (NDTRs). Members work across 
the food, wellness and health care spectrum in hospitals, 
schools, academia, business, prevention, management, 
public health, agriculture and private practice. The 
profession’s practitioners serve more than 20 million clients 
and patients each year and provide reliable and evidence-
based nutrition information for the public. For additional 
details on registration requirements for RDNs and NDTRs, 
please see the Appendix.


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


The Academy of Nutrition and Dietetics Foundation (Academy Foundation) was established in 
1966 as a 501(c)(3) public charity and is the only charitable organization devoted exclusively to 
promoting nutrition and dietetics, funding health and nutrition research as well as improving the 
health of communities through public nutrition education programs. The success and impact 
of its programs and services are attributed to the generous support of its donors, which have 
helped the Foundation become a catalyst for Academy members and the profession to come 
together to improve the nutritional health of the public.


3







page 9


THE NUTRITION IMPACT SUMMIT


“I’ve got a hunk of gold 
and you have a watch. If we 
trade, then I have a watch 
and you have a hunk of 
gold. But if you have an 
idea and I have an idea and 
we exchange them, then we 
both have two ideas.”
 
–From the book Abundance: The Future Is 
Better Than You Think by Peter H. Diamandis 
and Steven Kotler


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


THE FOOD, WELLNESS AND HEALTH CARE SYSTEM


At the Summit, we are convening experts, thought leaders, innovators and practitioners 
from three interconnected systems: food, wellness and health care


The Food System creates and provides the food that, once consumed, provides the nutrition 
that people need to survive and thrive. This system includes farmers, ranchers, fishermen, 
agribusiness companies, universities, food transport companies, food companies, food 
distributors, retailers, restaurants, foodservice companies, food and nutrition research and 
advocacy organizations, Cooperative Extension System (CES) and government agencies 
related to food and agriculture, among others. 


The Wellness System provides products and services aimed at enhancing people’s 
health and well-being, with optimal nutrition as a key focus. This system includes 
nutrition and dietetics professionals, prevention researchers and advocacy organizations, 
academics, chefs, personal trainers and experts in exercise science and sports medicine, 
manufacturers of vitamin and mineral supplements, health and nutrition coaches, spiritual 
and religious leaders, fitness centers and gyms, innovators in digital platforms that provide 
recipes and guidance on eating and physical activity, media outlets and other companies 
with wellness offerings.


The Health Care System uses nutrition to keep people healthy, prevent disease and treat 
acute and chronic diseases, many of which are impacted positively or negatively by nutrition. 
This system includes doctors and other clinical specialists, including nutrition and dietetics 
professionals, nurses and other members of the health care team, behavior change and 
mental health professionals, companies providing medical products and services, hospitals, 
health insurers, government agencies dealing with human health and the regulation of 
health care practices, research and advocacy organizations, academics and companies with 
innovative health care offerings.


BACKGROUND FOR THE SUMMIT


What is Appreciative Inquiry?
The Nutrition Impact Summit design utilizes Appreciative Inquiry, pioneered by David 
Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management 
at Case Western Reserve University. This structured, highly interactive process enables 
participants to connect with the strengths of the system, explore opportunity areas, 
prototype solutions and create a practical action plan—all in the course of a three-day event. 
This summit model has been used in a wide variety of contexts to create large-scale positive 
change by engaging a broad range of stakeholders. Varied groups have used this approach, 
including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, 
Walmart, the U.S. Dairy Industry and the City of Cleveland. 


What is Appreciative Inquiry? To appreciate means to value—to understand those things 
worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative 
Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding 
a particular group’s strengths, their greatest opportunities and their aspirations for the 
future—and building a shared action plan that will help construct that future. 


Unlike a purely educational event or conference, the Summit is task-focused. It’s designed to 
be engaging, energizing and fun, but it is serious fun with the goal of system-level change.
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“An investment in nutrition 
can help make every other 
investment in health and 
development pay off.” 


–Bill Gates, April 2016 


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-
section of as many stakeholder groups as possible—leaders and organizations that care 
about and have a stake in the issue at hand. Each person and stakeholder group will have 
an opportunity to be heard and to be exposed to other perspectives on the challenges and 
opportunities facing the group. 
 
For more information about Appreciative Inquiry, please see  
http://appreciativeinquiry.case.edu.


PREPARATION FOR THE SUMMIT


In advance of the Summit, more than 125 interviews were conducted with a range of actors 
from across the three systems. Much time was spent researching to learn about the efforts 
of individuals and organizations dedicated to various aspects of improving health for the 
population through food and nutrition. The objective was to view this landscape through a 
lens of new possibilities, rather than overly focus on what is happening today. 


We sought to identify new models that are overcoming longstanding barriers. To find people 
and organizations that have a vision for transformational change and a plan to make it 
happen. To discover innovators who are changing the rules of the game.


Who will be at the Summit?
Approximately 180 people will attend the Summit. The attendees, of whom roughly half 
are Academy members, represent organizations across the food, wellness and health care 
systems, including representatives from the food and agriculture sector, the health and 
fitness community, academia, research and advocacy groups, government agencies, the 
health care industry, nonprofit NGOs and both medical and information technology. 


What happens after the Summit? 
We will develop a shared vision and a set of ideas for collaborative action at the Summit. 
Afterward, those who are interested in pursuing the innovation projects that have been 
generated will have an opportunity to further develop these initiative ideas and bring them 
to life. The Academy is committed to supporting the development of collaboration projects 
where we can help accelerate impact. 


Challenges and Opportunities 
In the following sections, we summarize specific global nutrition challenges facing 
the food, wellness and health care systems and then offer 13 opportunities within 
six focus areas that present great potential for collaborative action and innovation. 
A brief description of each area is presented to provoke inspiration and ideas. Just as 
the innovators highlighted do not represent an all-inclusive list, the recommended 
opportunities for action are not presented as a finite set of potential solutions. Rather, the 
ideas highlighted are intended as a starting point for conversation and collaboration to be 
added to and further developed at the Summit. 



http://appreciativeinquiry.case.edu
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These challenges are areas for exploration and action at the Summit, but are 
not intended to be an exhaustive list. 


FOOD AND NUTRITION SECURITY 


Today, despite all the technological advances of the 21st century, millions of people across 
the globe lack access to enough nutritious food to sustain healthy lives. Consider these 
alarming statistics: 
• Of the 7.3 billion people living in the world today, 2 billion suffer from one or more forms 


of malnutrition—underweight, overweight, micronutrient deficiency,4 and malnutrition is 
the cause of one-third of all childhood deaths annually.5,6 


• Undernutrition is considered the top risk to human health worldwide,5 and micronutrient 
deficiencies of vitamin A, iron, iodine and zinc are leading causes of anemia, mental 
retardation, brain damage, blindness and stunting.7,8 


• A loss of 2 to 3 percent of a country’s Gross Domestic Product (GDP) can be attributed to 
iron, iodine and zinc deficiencies.9 


• The United Nations Food and Agriculture Organization (FAO) estimates that about 800 million 
people—one in nine—suffered from chronic undernourishment in 2014 to 2016.10 


• Even in the wealthiest nations, malnutrition exacts a major toll on individual well-
being, as well as the society as a whole: malnutrition rates in hospital patients are 
approximately 35 percent, and 30 to 55 percent of patients admitted to acute hospitals 
are at risk of malnutrition.11


• More than 48 million Americans live in food-insecure households, including 1 in 5 children.12


• Nearly 800 million people lack  access to clean water, causing 1,000 child deaths every day.13


• Overweight and obesity and their associated non-communicable diseases (NCDs), 
including cardiovascular diseases, diabetes, cancers and musculoskeletal disorders, 
contributes to at least 3 million deaths around the world annually.14,15,16 


• Twelve percent of global health expenditures is spent on diabetes alone.17


• Between 2000 and 2012, the World Health Organization estimated that more than 1 
billion disability-adjusted life years (DALYs) were attributed to NCDs.18 


Food waste is part of the challenge to fulfilling the nutritional needs of people—and to 
conserving precious resources—today and for future generations. One-quarter to more than 
one-third of all food produced globally goes uneaten each year—an estimated 1.3 billion tons 
annually, despite the growing burden of malnutrition.19 Food is wasted at every stop in the 
supply chain19—from imperfect fruit and vegetables abandoned in the fields to refrigerated 
“out-of-date” perishables thrown out as household garbage. In developing countries, 40% of 
food losses occur between field to marketplace, where challenges include access to proper 
storage and refrigeration to ensure food safety,20 while in the United States, the average 
consumer wastes 1.1 pounds of food per day or approximately 401.5 pounds per person each 
year.21 More than 97 percent of food wasted in the United States ends up in landfills where it 
decomposes and produces methane,21 a potent form of greenhouse gas. 


ENVIRONMENT, BEHAVIOR AND CHOICE


Eating healthy, nutrient-rich food is a choice that too many people don’t—or can’t—make. 
A scarcity of nutritious food plagues communities across the globe, in countries rich and 
poor. Poverty remains a major force behind malnutrition, because purchasing power largely 
determines a person’s ability to access nutrient-dense food. Beyond that, factors such as 
income and geography can also make a difference when it comes to nutrition and healthy 
lifestyles. In 2014, 46.7 million Americans (14.8%) were living in poverty, including 15.5 million 


GLOBAL NUTRITION CHALLENGES
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children under the age of 18 and 4.6 million seniors,22 while about 23.5 million Americans live 
in food deserts, most in low-income or rural areas.23 And the built environment—especially 
in urban areas—often restricts people’s ability to be physically active. Meanwhile, those who 
have the money to access nutritious foods don’t always take advantage of them. Some are 
too busy to prepare healthy meals or they lack the knowledge, resources or skills to improve 
their diets and their health. The effects of these lifestyle factors cascade from the individual to 
the entire health care system. Recent findings suggest that more than a quarter of health care 
costs were associated with obesity, among other risk factors.24 And too often, the places where 
people spend a lot of time do not support healthy lifestyle choices. 


PREVENTION AND HEALTH CARE


Rates of preventable chronic NCDs are skyrocketing globally, driving up health care costs in 
their wake. Worldwide, 2.8 million people die each year as a result of being overweight or 
obese and another 35.8 million (2.3 percent) global DALYs lost are the result of overweight 
and obesity alone.25 At the same time, globally, 2 billion people are malnourished and 159 
million children are stunted.26 Among Americans, chronic diseases are responsible for 7 of 10 
deaths annually and the cost of treating people who suffer from these conditions consumes 
86 percent of the nation’s health care spending.27  Many of these conditions can be prevented 
with healthier diets and more physical activity; however, doctors often rely on prescription 
drugs to treat these conditions because they lack the tools to support behavioral changes for 
their patients. Case in point: A survey conducted to determine nutritional knowledge among 
physicians showed that while 94 percent agreed that nutritional counseling should be a part of 
the visit with a patient, only 14 percent of doctors felt they had adequate training to do so.27


RESEARCH AND STANDARDS


Gaps in nutrition research and data are a major barrier to advancing progress on global 
nutrition.28 And often, the data that are available aren’t sufficient to convince a public 
that generally distrusts research findings and/or to erase widespread confusion about 
nutrition. More than three-quarters of consumers find it hard to know what to believe 
when there is a change in nutrition guidance.29 Meanwhile, the lack of a clear set of 
nutrition standards and metrics for evaluating progress restricts researchers’ ability to 
secure the ongoing funding they need to battle malnutrition in its many forms. Among 
other obstacles: the lack of models of trusted, public-private collaboration to support 
high-quality nutrition research, as well as the need for open-access platforms for curating 
research and reporting outcomes.


GLOBAL WORKFORCE CAPACITY


Too few qualified workers are available globally to address the alarming scale and scope of 
malnutrition in all its forms. Demand far outstrips supply when it comes to people who are 
educated and properly prepared to provide nutrition guidance, help develop sound nutrition 
policies and strategies and lead change at the highest levels. There is a huge variation in 
training requirements for dietitians and nutritionists globally and in the number of nutrition 
professionals per capita around the world, from more than 25 per 100,000 people in countries 
like Denmark, Israel and Japan to fewer than 2 nutrition professionals per 100,000 people 
in countries like India and Malaysia. Even in the United States, Australia, Ireland and the 
Netherlands, there are only 16 to 20 dietitians per 100,000 people.30 


GLOBAL NUTRITION CHALLENGES
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In many countries where nutrition need is greatest, no nutrition programs are offered 
by academic institutions. And training materials that do exist in these nations are often 
woefully outdated. Even in countries where the professional standards for nutrition 
educators are high, there is an urgent need to equip peer coaches, health and wellness 
professionals, community leaders and even more educators with best-in-class nutrition 
education to disseminate nutrition knowledge and skills to all citizens. The development of 
a truly global workforce to address malnutrition must address these disparities as part of an 
overall capacity building strategy. 


INVESTMENT


The current level of global investment—from both public and private sources—falls far 
short of what’s needed to drive improvements in sustainable food and address global 
malnutrition. According to researchers, if the set of 10 proven interventions to improve 
maternal and child nutrition were scaled to 90 percent coverage across 34 countries, the 
number of stunted children in the world could be reduced by 80 percent.31  But money 
spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The 
critical potential of private-sector engagement has not been realized. For example, every 
$1 of investment in nutrition generates a $16 return in health and economic development 
and for every day a child does not get adequate nutrition, it costs a country between 
4 percent and11 percent of GDP.32,33 Additionally, while sustainable and responsible 
investing is poised to change the trajectory of poverty, education and clean energy, 
very few impact investors have ventured into the realms of nutrition interventions and 
sustainable food and agriculture.
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Through our research, we have identified a set of 13 opportunities within 
six focus areas that demonstrate strong potential for collaborative action 
and innovation. A brief overview is presented in this section with more 
details provided in the next section.


FOOD AND NUTRITION SECURITY
Ensure all people have reliable access to culturally appropriate, nutrient-dense food and clean 
water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 
1. Increase resilience and productivity of global food systems while minimizing negative 


impacts on people, animals and the environment. 
2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to 


provide nutrient-dense food for people who need it while benefitting the environment, 
society and the economy. 


3. Engage all points of contact in the food, wellness and health care system to ensure 
vulnerable populations have access to nutrient-dense foods. 


ENVIRONMENT, BEHAVIOR AND CHOICE
Create a culture and environment that support health and wellness through relevant and 
appealing solutions for all places where people spend their time—home, work, schools 
and communities. 
4. Use information technology, kitchen technology, business model innovation and 


insights from social science to enable and support better decision-making and 
enduring behavior change.


5. Use innovation in urban planning and the built environment to improve health at the 
community level.


6. Support healthy choices by scaling programs that create a culture of health at worksites, 
schools and throughout the community.


PREVENTION AND HEALTH CARE
Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.
7. Accelerate the shift in the health care system to emphasize preventive care, especially 


through an increased focus on diet and physical activity.
8. Use health care technology, information technology and new medical nutrition therapies 


to better customize nutrition solutions for individuals. 


RESEARCH AND STANDARDS
Implement models of trusted, public-private collaboration to support high-quality nutrition 
research, metrics and standards creation and open-access platforms for curating research and 
reporting outcomes. 
9. Create standardized models for quality, collaborative, transparent and well-curated 


food and nutrition research to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.


10. Support continuous progress towards a healthier world by collaborating to create 
credible reporting standards to publicly track the measurable commitments made by 
stakeholders.
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GLOBAL WORKFORCE CAPACITY
Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 
11. Expand education, training and credentialing for a workforce that meets global needs of 


the future.
12. Embed nutrition knowledge broadly throughout society with education, training and 


certificates targeting practitioner allies in the food, wellness and health care sectors. 


INVESTMENT
Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 
13. Catalyze an increase in investment focused on driving improvements and scaling 


solutions in sustainable food systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 
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Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food and 
clean water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 


Global malnutrition is the most profound and far-reaching challenge of the 21st 
century. It is a condition that affects 1 in 3 people, affecting women and children 
disproportionately.34 Its effects range from childhood stunting and wasting to rising rates 
of obesity. And the clock is ticking. 


Far too many people don’t have reliable access to enough food, the right food or quality 
nutrients or clean water. At the same time, far too much food is wasted. Combined with 
population and economic growth—and the reality of climate change—our prospects for the 
near future are sobering. They are also eminently solvable. 


Malnutrition and its widespread effects have become a galvanizing call to action, bringing 
together entire nations, multiple food systems and organizations in promising new ways.


Today, people around the world are learning to connect the dots across our global, 
interdependent food systems. From support for smallholder farms to dynamic public-
private partnerships and holistic, community-led health and nutrition initiatives, innovators 
are finding creative new ways to remove systemic barriers. Stakeholders are collaborating 
to make food production and distribution more efficient and resilient for the future and 
lifestyles more sustainable.


Agriculture and food systems worldwide are increasingly marshalling a diverse and growing 
array of production innovations and agricultural tools to produce more food while also 
conserving soil and forests and enhancing biodiversity. 


In fact, agriculture is becoming part of the solution to climate change. Sustainable practices 
are helping improve soil health, reduce water usage and increase yields on existing land, while 
integrated land-use planning is preserving arable croplands.


Leaders are also teaching the public how to prevent food waste—a core component of the 
Academy’s public education efforts since our beginnings—and to give nutritious but “ugly” 
produce a chance.


The Environmental Protection Agency (EPA) Food Recovery Hierarchy provides guidance on 
what to do with excess or imperfect food. Additionally, a public service campaign launched by 
the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans 
to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is 
needlessly wasted.35


FOOD AND NUTRITION SECURITY


A 20 percent reduction 
in food waste would save 


1.8 billion meals and 
reclaim the 1,250 calories 
per capita that goes into 


landfills each day, feeding 
the global food-insecure 


three times over.20


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


This section presents a premise for each opportunity area, with highlights of 
innovations and innovators and provoking thought-starter questions for your 
consideration. 
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New attitudes about food waste, combined with innovations in agriculture and collaboration 
across global food, wellness and health care systems, hold enormous potential for positive 
change. We are converging as never before to create more resilient food systems that provide 
equitable access to quality nutrients, employ environmental stewardship practices, support the 
ethical and humane treatment of people and animals and contribute to community wealth.36 


And the momentum is growing. In the last five years, the Scaling Up Nutrition (SUN) movement 
has brought together governments, civil society, the United Nations, donors, businesses and 
researchers in a collective effort to improve nutrition globally.32 Last year, the Sustainable 
Development Goals were launched, naming 17 transformative targets for all countries.1 


Central to the goals: achieving food and nutrition security. Sustainable Development Goal 
#2 calls for an end to “all forms of malnutrition.”37 It is imperative to ensuring a peaceful, 
prosperous world.


As such, the first step is to take an unprecedented action: collaborating to end malnutrition in 
all its forms. In April this year, the United Nations and the World Health Organization declared 
the next 10 years will be the “decade of action on nutrition.”2 Now, like never before, we have 
an opening for action and the systemic will to end malnutrition everywhere.


“This [2015 U.N.] resolution 
places nutrition at the heart 
of sustainable development 
and recognizes improving 
food security and nutrition 
are essential to achieving 
the entire 2030 Agenda…
Children can’t fully reap 
the benefits of schooling if 
they don’t get the nutrients 
they need; and emerging 
economies won’t reach 
their full potential if their 
workers are chronically 
tired because their diets 
are unbalanced. That’s why 
we welcome the Decade 
of Action on Nutrition and 
look forward to helping 
make it a success.” 


–José Graziano da Silva, Director-General of 
the U.N. Food and Agriculture Organization, 


2015


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
SOIL HEALTH
• Microbial Soil Inoculation has potential 


to restore degraded lands and improve 
soil fertility and water quality.38,39 


• The Living Soil Saves Lives program 
trains rural farmers in India on the “soil 
food web” and composting techniques 
to improve soil fertility. 


WATER USE AND WATER QUALITY
• New technologies to improve irrigation 


efficiency will address water scarcity 
and unpredictability. Increased use of 
drip irrigation, soil moisture sensors, 
rainfall monitoring and water sensors 
will be essential.40 


PRODUCTION AND FARMING 
INNOVATION
• Growers are exploring alternative 


farming methods such as hydroponics, 
aquaponics, aeroponics and vertical 
farming—sustainable practices 
supported by the USDA that can apply 
to urban environments. 


• Genetically Modified (GM) crops 
offer solutions to improve yield in 
the face of problems associated 
with climate change. For example, 
crops have been adapted to enhance 
tolerance to a range of stresses 
including drought, flood, salinity or 
extreme temperatures.41  Additionally, 
exploration of nutrition and climate 
resilience has led to new varieties of rice 
that can survive flooding for weeks.42


• CRISPR technology, short for Clustered 
Regularly Interspaced Short Palindromic 
Repeats, allows for more precise 


plant gene editing. This quicker, less 
costly method of plant breeding is 
showing promising results in wheat, 
rice, soybeans, potatoes, oranges and 
tomatoes.43,44


• Algae are among the new or 
underutilized crops being explored 
for use in agriculture. They could have 
promising potential for animal feed, 
biofuels, water filtration and human 
foods. 45,46,47


FUNDING AND FINANCING 
ADVANCES
• Innovations in digital financing 


technologies securely provide financing 
to rural smallholder farmers—
while improving transparency and 
minimizing corruption within the food 
value chain. By transitioning from cash 
payments for crop income to mobile 
payments, agriculture developers 
can help build the infrastructure that 
will serve the savings, credit and 
microinsurance needs of rural, village-
based economies.48 


• Organizations like Grameen Bank are 
providing smallholder farmers access 
to microcredit so they can invest in 
sustainable farming technologies.


FOOD AND AGRICULTURE 
DEVELOPMENT 
• The 2014 G8 conference launched 


the Feed the Future alliance to help 
sustain inclusive agricultural growth. 
Its goal: Raise 50 million people 
out of poverty in the next 10 years 
by investing $10 billion in African 


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Increase resilience and productivity of global food systems 
while minimizing negative impacts on people, animals and 
the environment. 
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agriculture. Private investments have 
reached 8.2 million smallholders and 
created more than 21,000 jobs in 
2014, more than half of which were 
for women.49 Development partners 
have disbursed $2.3 billion to date.49 


• Grow Africa is a public-private 
partnership of governments, companies 
and farmers to lower the risk of 
investment in agriculture in Africa. Its 
investments focus on farmers, youth 
and women.


• CGIAR is the only worldwide 
partnership addressing agricultural 
research for development to tackle 


poverty, hunger, nutritional imbalances 
and environmental degradation. 


FORTIFICATION
• Organizations like Sight and Life 


are working to improve nutritional 
outcomes by advancing access 
to fortified foods. Micronutrient 
fortification of food staples and food 
aid commodities can affordably help 
alleviate regional dietary deficiencies, 
providing critical vitamins and minerals 
to populations without radical changes 
in food consumption patterns.50


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we work together to ensure 
that nutrition security needs are fully 
integrated in efforts to develop more 
resilient and adaptive food systems? 


2. How can we work together to better 
understand the innovation required 
to ensure resilient and adaptive food 
systems and help translate those 
complexities for consumers? 


3. How can we work together to 
increase understanding of local and 
global food systems among those 
providing nutrition and food advice 
to consumers?


???
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INNOVATIONS IN ACTION:
FARM TO MARKET/TABLE
• Project Nurture, an $11.5 million 


partnership of the Bill & Melinda Gates 
Foundation, The Coca-Cola Company 
and TechnoServe, aimed to help more 
than 50,000 small-scale mango and 
passion fruit farmers in Kenya and 
Uganda double their fruit incomes by 
2014—while dramatically reducing 
food waste by providing business and 
agronomy training, improving market 
linkages and providing access to credit.51 


• YieldWise, a $130 million program 
funded by the Rockefeller Foundation, 
is working to demonstrate how the 
world can halve food loss by 2030, with 
an initial focus on fruits, vegetables 
and staple crops in Kenya, Nigeria 
and Tanzania. The program is helping 
farmers access technologies and 
solutions to prevent crop loss, engaging 
global businesses in accounting for 
food lost and wasted in their supply 
chains and more.52


• Barstow’s Longview Farm in 
Massachusetts, a community anaerobic 
digester project, receives organic 
material from 15 different food 
companies and saves food from the 
landfill. The food and manure goes into 
the dairy farm’s digester, generating 
renewable energy and sustainably 
fertilizing 400 acres of farmland.53


• FoodCorps, Master Gardeners and 
many other organizations are working 
to increase school and community 
gardens, educating children and their 
families on how to grow, preserve and 
prepare their own produce.


CONSUMER, RETAIL AND 
FOODSERVICE
• The National Virtual Resource Center 


(NVRC) for Food Loss and Waste is 
a USDA collaboration with 14 other 
NGOs, including the Academy, that 
provides one-stop information on best 
practices for preventing, recovering 
and recycling food waste. It will 
offer educational materials, research 
results and government, business and 
community initiatives designed to 
drive wider adoption of effective waste 
reduction activities. 


• Imperfect Produce has a mission: to “find 
a home for ugly fruits and vegetables.” 
It is partnering with the grocery retailer 
Whole Foods to reduce the amount of 
ugly produce going to waste.54 The Giant 
Eagle chain of grocery stores has a similar 
initiative: “Produce with Personality.” 
Safeway in Canada, Fruta Feia in Portugal, 
Intermarche in France and Waitrose in the 
UK have invested in similar programs.55


• In the farm-to-foodservice realm, a 
pilot program from Bon Appetit known 
as “Imperfectly Delicious Produce” links 
farmers to distributors and creative 
chefs, encouraging the use of fruits 
and vegetables that would otherwise 
go to waste.


• Misfit Juicery makes cold-pressed juice 
from surplus ‘ugly’ fruits and vegetables 
that would otherwise be unsold or 
unharvested.


• Walmart’s new private-label food 
products now say “best if used by,” 
showing consumers that food is still 
safe to eat after the date listed on 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


OPPORTUNITY
AREA


Prioritize actions to prevent and divert wasted food at 
all stages of the food value chain to provide nutrient-
dense food for people who need it while benefitting the 
environment, society and the economy.  2
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the package.56 A consumer labeling 
solution in development, The Bump 
Mark, changes its texture over time to 
model the decay process of food. 


• Lean Path software tracks waste from 
foodservice operations so chefs can 
tailor their purchasing and cooking 
habits to waste less food.


FOOD DONATION, RECOVERY AND 
SECONDARY MARKETS
• The app Zero Percent connects 


restaurants and event management 
teams to food pantries and is already 
serving 983,000 meals per week.57  
Drivers deliver excess food to the 
hungry. 


• Spoiler Alert in Boston maps and 
connects excess food-to-food pantries 
and helps companies on both sides 
track their tax benefits. 


• D.C. Central Kitchen and L.A. Kitchen 
are nonprofit organizations that 
provide culinary training programs to 
teach youth and unemployed adults 
how to prepare and serve nutritious 
meals for hungry members of the 
community. The Campus Kitchens 
Project extends this work to college 
campuses to develop students as 
leaders of feeding the hungry; they are 
in more than 50 U.S. schools.


• The Global FoodBanking Network 
reduces food waste and hunger by 
providing food banks in 30 countries 
with training, connections, expertise 
and financial support. Feeding America, 
a national network of food banks, 
collects and distributes excess food 
to local food pantries and hot meal 
programs for low-income clients. 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we raise awareness through 
quantifying nutrients lost through 
food loss and waste to engage 
health care providers and other 
partners to make the connection 
between food waste and food 
insecurity?


2. How can we work together to 
create a deeper understanding 
of the connections among 
overconsumption, obesity, food loss 
and waste and food insecurity? 


3. How can we work together to 
identify, assess and scale the most 
impactful behavior change efforts 
that can reduce consumer-driven 
food loss and waste? 


???


OPPORTUNITY
AREA


2
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INNOVATIONS IN ACTION:
FOOD PRESCRIPTION INNOVATION
• The Food Pharmacy provides a referral 


to patients who are food-insecure, 
enabling them to receive two to three 
days of free healthy food for their whole 
family once a month for six months. The 
program was created by ProMedica, 
a Northwest Ohio and Southeast 
Michigan health care network, in 
partnership with two local food banks.


• Wholesome Wave offers the FVRx 
Program, which enables health care 
providers to give families innovative 
prescriptions that can be spent on 
fruits and vegetables at grocery stores, 
farmers’ markets and other healthy food 
retailers. Since 2010, 18 programs in 10 
states have helped 6,134 low-income 
families.58 In June 2016, it announced a 
$1.2 million grant from Target to launch 
the largest program yet, serving 500 
low-income pediatric patients and their 
families in Los Angeles.59 


• Gardens for Health International (GHI) 
is addressing malnutrition in Rwanda 
using agriculture—integrating garden 
programs and nutrition education at 
health centers where women receive 
care. Women are given seedlings for 
kitchen gardens and small livestock 
(i.e. chickens and rabbits) to increase 
diet quality and diet diversity for 
themselves and their families. The 
Academy Foundation has awarded 
a Fellowship for Janice Giddens, 
MS, RDN, to spend a year on the 
ground with GHI developing and 
implementing an antenatal nutrition, 
child feeding, hygiene and food safety 


program into the gardening program 
at health centers. 


PRIVATE AND COMMUNITY 
INTERVENTIONS 
• Founded by pediatrician Dr. Mark 


Manary, Project Peanut Butter produces 
Ready-to-Use Therapeutic Foods (RUTF), 
such as fortified peanut butter, in local 
factories in Malawi, Sierra Leone and 
Ghana and distributes them through 
mobile clinics where nurses assess 
children for malnutrition and provide 
lifesaving treatment to those who 
qualify at no cost. In initial trials of the 
program, 95 percent of undernourished 
children who received the RUTF and 
treatment recovered.60


• The USDA Food and Nutrition Service 
(FNS) offers 15 domestic nutrition 
assistance programs and services, 
including:


° The Supplemental Nutrition 
Assistance Program (SNAP, 
formerly the Food Stamp Program), 
which has helped more than 46 
million Americans afford adequate, 
nutritious food in 2014.61 More 
than 90 percent of SNAP benefits 
go to households living below 
the poverty line62 and more than 
4 million low-income adults 
over age 60 rely on SNAP to stay 
healthy and make ends meet.63 
Recent SNAP innovations include 
the Healthy Corner Stores Guide, 
mobile solutions for food deserts 
and SNAP access at farmers’ 
markets (more than 3,200 U.S. 


OPPORTUNITY
AREA


Engage all points of contact in the food, wellness and 
health care system to ensure vulnerable populations have 
access to nutrient-dense foods.  3
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markets accept SNAP benefits).64


° National School Lunch Program 
(NSLP) has provided subsidized 
meals to public schools since 
1946. Nutrition standards for 
the NSLP and National School 
Breakfast Program were updated 
in 2012 to include increased 
portions and portion sizes of fruits 
and vegetables as well as stricter 
limits on trans fat, saturated 
fat, sodium, calories and sugar-
sweetened beverages.65


° The USDA’s Women, Infants and 
Children (WIC) supplemental food 
program is widely seen as one 
of the nation’s most successful 
and cost-effective nutrition 
intervention programs—the 
program has dramatically reduced 
health care costs by providing 
prenatal services and promoting 
breast-feeding.66


• The U.S. Health and Human Services’ 
Older Americans Act is considered to be 
the major vehicle for the organization 
and delivery of social and nutrition 
services to this group and their 
caregivers. It authorizes a wide array of 
service programs through a national 


network of 56 state agencies on aging, 
629 area agencies on aging, nearly 
20,000 service providers, 244 Tribal 
organizations and 2 Native Hawaiian 
organizations representing 400 Tribes.67


• The Root Cause Coalition is a national, 
member-driven, nonprofit organization 
founded by AARP and ProMedica that 
addresses the root causes of health 
disparities. It focuses on hunger and 
other social determinants that lead to 
nationwide epidemics of preventable 
chronic health conditions. The coalition 
commissions and engages in compelling 
research on the correlation of hunger to 
overall health, advocating for relevant 
public policy and deploying strategies 
and programs that focus on meeting the 
access, nutrition and education needs of 
individuals and communities.


• The Food Trust works with 
neighborhoods, schools, grocers, 
farmers and policymakers in 
Philadelphia and across the country to 
develop a comprehensive approach 
to improved food access, combining 
nutrition education and greater 
availability of affordable, healthy food.


THOUGHT-STARTER QUESTIONS:


1. How can we work together 
in innovative partnerships to 
create scalable models that bring 
affordable, nutrient-dense food 
to low-income and food-insecure 
populations?


2. How might we work together to 
ensure access by all infants and 
children to safe, nutritious and 
sufficient food all year round to 
eliminate stunting and wasting?


3. How can we accelerate progress 
towards meeting the nutritional 
needs of special populations, 
including adolescent girls, pregnant 
and lactating women and older 
persons by 2030?


???


OPPORTUNITY
AREA


3
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Focus: Create a culture and environments that support health and wellness through relevant 
and appealing solutions for all places where people spend their time—home, work, schools 
and communities. 


The world around us exerts a powerful influence on our behaviors and choices. But strong 
impetus for healthy change is at work in our communities, institutions, policies and technologies.


Today, technology innovators, health care organizations and the food and nutrition 
community are discovering effective new ways to improve individual health by engaging 
patients in their own care through new technoogy. 


Multiple technology innovators are pooling their knowledge of how consumers interact with 
food and think about well-being to help people solve daily health problems, wherever people 
go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies 
that monitor hydration levels and assist in the management of chronic conditions such as by 
measuring blood sugar. 


The food, wellness and health care sectors are also actively sharing data insights and joining 
existing public-policy partnerships to inform and drive holistic health solutions.


At the same time, social media, smart phone technology and news apps have contributed 
to the 24-hour news cycle and are a part of this environment, generating millions of articles, 
blog posts, recipes, fact sheets and more that influence consumer choice and contain often 
conflicting information related to health and wellness. Indeed, a simple Google search using 
the terms “healthy eating tips” generates nearly 6 million results in less than a second.68 


Now more than ever, communicating sound health and nutrition information is of paramount 
importance to dispel consumer confusion and reinforce consumers’ confidence in taking 
control of their own health. The Federal Trade Commission (FTC) recently tightened its 
guidelines surrounding food/product endorsement and disclosure on social media, further 
impacting the way that experts and others share information.69


The nutrition community is also embracing a holistic approach, basing more nutrition 
interventions on the Social Ecological Model (SEM). This systems-based framework recognizes 
that there are multiple, interacting levels of behavioral influence and that multilevel 
interventions are more effective for behavior change.70 


At the community and policy level, progress is being made in creating a culture and 
environments that support health and wellness. Organizations and public-private partnerships 
are working creatively across sectors and communities, reaching out to the public to improve 
population health. Engaging new solutions are inspiring people everywhere they go—from 
workout routines posted in public parks to comprehensive wellness programs at work. 


ENVIRONMENT, BEHAVIOR AND 
CHOICE


Health and wellness 
applications are now one 


of the fastest growing 
markets in the technology 


sector, adding $267 
billion to American health 


spending.71 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“We envisage a world free 
of poverty, hunger, disease 
and want, where all life 
can thrive…A world with 
equitable and universal 
access to quality education 
at all levels, to health care 
and social protection, 
where physical, mental 
and social well-being are 
assured. A world where we 
reaffirm our commitments 
regarding the human right 
to safe drinking water and 
sanitation and where there 
is improved hygiene; and 
where food is sufficient, 
safe, affordable and 
nutritious.”
 
–U.N. General Assembly resolution, 
September 2015
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INNOVATIONS IN ACTION:
CONSUMER APPS AND DIGITAL 
HEALTH PLATFORMS
• In the United States, health IT adoption 


has a critical consumer engagement 
component, requiring providers to 
offer consumers access to their own 
health data. As a result, the Office of 
the National Coordinator of Health IT 
(ONC) has engaged more than 500 
organizations and agencies in “Pledge 
IT,” an initiative to provide consumers 
with access to their own data so they 
can be active, engaged partners in their 
health and care. Pledged community 
members meet to network, hear 
updates from the federal government 
and share best practices with other 
organizations using technology to 
support better health and meet the 
needs defined by individual consumers. 


• Blue Button incorporates a patient 
engagement component into health 
IT, encouraging patients to access and 
use their own digital data—and to 
share it with nutrition professionals. 
The technology inspires patients to get 
involved in their own care.


• Self-monitoring apps and websites 
such as MyFitnessPal and USDA’s 
SuperTracker are growing in popularity, 
helping consumers track food and 
calorie intake. SuperTracker’s online 
platform allows consumers to track their 
food intake and physical activity and 
had more than 5.5 million registered 
users as of January 2015.72 Other apps 
assist consumers with chronic disease 
management, such as heart rate and 
blood sugar monitoring. Tech-powered 


water bottles such as MyHydrate track 
water intake.


• Nutrition and health coaching apps and 
digital nutrition platforms like Zipongo 
have become available to connect 
consumers with nutrition counseling 
through smart phones or websites. 
Consumers can take pictures of meals 
and turn in exercise logs for tailored 
feedback. Zipongo aims to help reduce 
chronic disease and improve the health 
of employees and members with 
personalized meal recommendations 
based on biometrics and food 
preferences. It delivers real-time support 
for healthy food decisions at home, 
work, grocery stores and restaurants.


• Grocery shopping apps assist 
consumers in choosing healthy foods 
at an affordable price. Other food 
and nutrition apps aid consumers 
in selecting foods without specific 
allergens or other ingredients they wish 
to avoid for medical or cultural reasons.


• Cooking apps aid consumers by 
making cooking meals at home easier 
through recipe sharing and grocery list 
development. More advanced apps such 
as SideChef offer consumers cooking 
instructions through voice command.


• Validic is a health care platform that 
supports access to digital health data 
from clinical and remote-monitoring 
devices, sensors, fitness equipment, 
wearables and patient wellness 
applications. There are multiple areas for 
nutrition data access and use by RDNs.


OPPORTUNITY
AREA


Use information technology, kitchen technology, business 
model innovation and insights from social science to 
enable and support better decision-making and enduring 
behavior change.  4
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NEW BUSINESS MODELS
• Meal subscription services such as 


Blue Apron and Hello Fresh offer 
consumers recipes with step-by-step 
instructions as well as doorstep delivery 
of ingredients for selected meals. And 
PlateJoy provides recipes that are 
geared towards personalized nutrition, 
portion control and food shopping; 
it’s a nutrition and food shopping 
management system for the family. 


KITCHEN TECHNOLOGY
• Companies such as Samsung are 


envisioning a Smart Kitchen of the 
Future with appliances designed to 
make healthy eating and cooking easier 
for the busy consumer, such as the 
refrigerator with a camera inside that 
allows shoppers to view their fridge 
while standing in the grocery aisle. 


• Innit aims to “empower people to 
eat and live better by giving food a 
voice.”73 The Innit platform connects 
smart appliances, can measure and 
identify food, recommend recipes 
based on what’s on hand and perform 
cooking techniques through connected 
appliances. Through the connected 


app and using cameras and sensors, 
the technology that allows consumers 
to pull up images of the food in their 
fridge—including the food’s expiration 
dates and nutritional information—is 
already a reality in Innit’s test kitchen. 
Innit partners include Whirlpool, 
Good Housekeeping, Kitchenaid and 
Epicurious, to name a few. 


• The Internet of Things, or IoT, refers to 
the connection of devices (other than 
typical fare such as computers and 
smartphones) to the Internet. Cars, 
kitchen appliances and even heart 
monitors can all be connected through 
the IoT. And as the IoT grows in the next 
few years, more devices will join that 
list. Analysts predict there will be more 
than 24 billion IoT devices by 2020 with 
an anticipated $6 trillion spent on IoT 
solutions over the next five years.74  
That’s approximately four devices for 
every human being on the planet. 
Hundreds of companies including 
startups to well-established tech giants 
are linked to the IoT, including Amazon, 
AT&T, Dell,  GE, Google, IBM, Innit, Intel, 
Microsoft, Oracle, Samsung, Siemens 
and Qualcomm, among others.


THOUGHT-STARTER QUESTIONS:


1. How can we use innovative 
technologies to help consumers 
navigate misinformation related 
to food and nutrition shared by 
traditional and online media outlets? 


2. How can we work together to create 
innovative solutions that address 
common consumer barriers, such as 
the cost of eating healthfully and the 
time it takes to prepare healthy meals?


3. How can experts in the food, 
wellness and health care space 
collaborate with industry to help 
create the “kitchen of the future” that 
helps people eat better?


???


OPPORTUNITY
AREA


4
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INNOVATIONS IN ACTION:
• An action guide—“Improving 


Population Health by Working with 
Communities”—produced by the 
National Quality Forum (NQF) is helping 
multisector groups improve population 
health together by addressing 10 
interrelated elements of success. 


• Research on zoning and fast food 
restaurants near schools in England 
seeks to discover how combined 
planning measures around schools 
affect the English food landscape across 
different levels of deprivation.


• Public Health 3.0 is a public-private 
government partnership led by the 
Department of Health and Human 
Services (HSS) that encourages 
collaborations across communities 
and the public. By fostering creativity 
and innovation across sectors, it aims 
to make lasting gains in public health 
across the nation’s diverse communities.


• Detroit Collaborative Design 
Center is working to make local 
produce—grown by nearly 1,000 
urban farmers—more available to 
communities that need the food. 
The initiative is creating satellite 
branches of well-known markets and 
integrating walking paths and bike 
lanes throughout southwest Detroit 
for greater city access. These small but 


significant design changes promote 
physical activity and healthy lifestyles 
for residents.


• 100 Resilient Cities, an initiative of the 
Rockefeller Foundation, is helping cities 
around the world become more resilient 
to the physical, social and economic 
challenges of the 21st century. The City 
Resilience Framework is built on four 
dimensions of urban resilience: health 
and well-being; economy and society; 
infrastructure and environment; and 
leadership and strategy.


• Step It Up! the Surgeon General’s Call 
to Action to Promote Walking and 
Walkable Communities is a report 
issued in 2015 that articulates the 
health benefits of walking while 
addressing the fact that many 
communities lack safe and convenient 
places for individuals to walk or 
wheelchair roll.75


• American College of Sports Medicine 
(ACSM) is a leader in efforts to increase 
walking and walkability in the United 
States through its Every Body Walk! 
Collaborative, ACSM American Fitness 
Index, Exercise is Medicine, ActivEarth 
and other efforts backed by evidence-
based research.


OPPORTUNITY
AREA


Use innovation in urban planning and the built 
environment to improve health at the community level.  5


THOUGHT-STARTER QUESTIONS:


1. How can we bring together key 
stakeholders to help accelerate 
improvements in the built 
environment to create a culture of 
health?


2. How can evidence-based research 
on the connection between health 
and the built environment be used 
to inform community development 
investments?


3. How can we empower communities 
to prioritize population health in 
planning and investment decisions?


???
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INNOVATIONS IN ACTION:
SCHOOL AND COMMUNITY 
INTERVENTIONS 
• The Academy Foundation developed 


the Registered Dietitian Parent 
Empowerment Program (RD PEP) to 
enable parents to be healthier role 
models for themselves, their families and 
their parent peers. Piloted in 12 schools 
in three cities, the program provides 
low-income parents with workshops 
promoting the 8 Habits of Healthy 
Children and FamiliesTM. The program 
demonstrated statistically significant 
improvements in self-reported 
family behaviors and modified home 
environments supportive of healthy 
body mass index (BMI) for children.76


• Common Threads and Share Our 
Strength/Cooking Matters offer after-
school cooking classes. These programs 
give students skills to cook on their own, 
offering the possibility that students 
can help other family and household 
members eat more healthfully and 
become interested in nutrition. 


• The USDA Farm to School program 
helps operators of child nutrition 
programs incorporate local foods into 
the National School Lunch Program. 
From 2012 to 2015, this program 
awarded $15.1 million in grants and 
during the 2013–2014 school year, 
more than 42,000 districts brought the 
farm to the school.77


• The Hunger Project promotes 
community-led development through 
its Epicenter Strategy that involves 
one central building that serves as a 
food bank, clean water source, health 


center, food processing unit and other 
community functions.


• Heifer International follows a 
Values-Based Holistic Community 
Development model (VBHCD), which 
focuses on teaching people to “develop 
the attitudes, behaviors and skills 
necessary to improve their own lives 
and transform their communities.”78 


• CARE International Farmer Field 
and Business School (FFBS) helps to 
empower women on the local level by 
training them to increase smallholder 
farm productivity and profitability. 


• The Concern Worldwide Realigning 
Agriculture to Improve Nutrition (RAIN) 
program in Zambia focuses on increasing 
local understanding of how improved 
agriculture can improve nutrition. 


 
WORKSITE WELLNESS
• The Centers for Disease Control and 


Prevention (CDC) has developed 
the Work@Health employer-based 
training program to help reduce 
employee chronic disease and injury 
while increasing productivity. CDC 
also has a Worksite Health Score 
Card to help employers determine 
if they have implemented science-
based health promotion and disease 
prevention interventions.


• Some employers are particularly 
active in supporting the health and 
wellness of their employees. Cliff Bar & 
Company has an onsite gym and allows 
30 minutes per day of paid time for 
physical activity. Google partners with 
local farmers to provide all employees 


OPPORTUNITY
AREA


Support healthy choices by scaling programs that create a 
culture of health at worksites, schools and throughout the 
community.6
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healthy, free, locally sourced food. 
Google also has a teaching kitchen 
where employees can learn to cook and 
is experimenting with ways to nudge 
employees toward healthier food 
choices in its cafeterias. Google holds 
employee events featuring guest food 
and nutrition speakers. The Fitbit group 
health program provided corporate 
challenges using employer-paid Fitbits. 


• Johnson & Johnson Health and 
Wellness Solutions offers health plans 
and insurers behavior-science driven 
Digital Health Coaching tailored for 
each individual through an upfront 
assessment focused on depression, 
sleep, stress and weight.


• Premise Health sets up onsite Health 
Centers for companies using the 


Patient-Centered Medical Home model; 
they act as the primary care provider for 
employees. The Health Centers offer a 
comprehensive range of onsite health 
and wellness services including dental 
care, vision care, radiology, chiropractic, 
acupuncture and health coaching. 
HealthStat, Marathon Health and others 
offer similar services. 


• Interactive Health is one of dozens 
of companies that offer health and 
wellness programs and services to 
employers, such as screening and 
health coaching. These programs have 
reportedly reduced employer medical 
spending by up to $1,332 per member 
per year.79


OPPORTUNITY
AREA


6


THOUGHT-STARTER QUESTIONS:


1. How can we work together to inspire 
a “culture of health” approach, 
including food and nutrition, to 
improve the health of communities?


2. How can we collaborate to create 
a replicable gold-standard model 
and how-to guide for employers to 
infuse a culture of health into their 
organizations?


3. How can we translate the benefits of 
nutrition into educational outcomes 
to make the case for increased 
nutrition education in schools and 
to elevate the importance of school 
nutrition programs?


???
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Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.


Considering the cost of medical treatment, the saying rings truer than ever: An ounce of 
prevention is worth a pound of cure. Rates of chronic health conditions continue to climb 
worldwide. The leading cause: malnutrition—in all its forms. An entirely preventable condition. 


Around the globe, 800 million people are hungry, 2 billion people are malnourished and 159 
million children are stunted. And with 2 billion people who are overweight or obese, countries 
like India and China are now seeing an alarming increase in diabetes and heart disease.2 


The result: diminished human potential and compromised economic growth for entire 
nations—not to mention the national and individual burden of higher health care costs. 


Yet today we see countless reasons for optimism.


Perhaps the most promising change is in new attitudes and awareness. Never before have so 
many people understood the importance of preventive health care—including the critical 
role of nutrition. Today, the greater wellness community is acknowledging the critical role of 
access to food, health care and prevention—and we have strong evidence that investments in 
improving food access pay off. 


A new wave of public policies reflects this shift to prevention and it is transforming our health 
care system. Today’s environment of consumer-directed health care means that patients 
are consumers first, “with both the freedom and responsibility that come with making more 
decisions and spending their own money,” according to PricewaterhouseCoopers.80 


Policies and other trends influencing health care delivery are converging, tipping the global 
health care system towards greater emphasis on primary and secondary preventive care, with 
a focus on interventions like nutrition and physical activity.


In the United States, the most obvious policy example is the Affordable Care Act (ACA), which 
requires most health plans to cover recommended preventive services. This includes nutrition 
counseling for adults at high risk of certain chronic disease and diabetes and obesity screening 
with referrals for counseling and other preventive screenings and immunizations.71,81 


Community Transformation Grants awarded by the CDC—$103 million in 2011 and more than 
$70 million in 2012—helped communities across the nation make lasting changes to reduce 
health gaps and expand services to prevent and manage chronic diseases.82


Opportunities to improve prevention in health care include using food and diet to treat 
disease—an approach with the potential for better, lasting health outcomes as well as  
cost reductions. 


Preventive care is increasingly customized, too, grounded in the growing recognition that each 
patient requires personalized care and a unique treatment plan guided by his or her genetic 


PREVENTION AND HEALTH CARE


Prevention programs 
could save the U.S. over 


$16 billion annually within 
five years—a return of 


$5.60 per dollar invested—
according to The Trust for 


American’s Health.83


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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profile, medical history and lifestyle. Today’s patients can choose from a growing menu of 
individualized treatments and customized nutrition options, and scientific advancements in 
genetics and the gut microbiome have great potential to advance personalization of nutrition 
interventions. As we move forward, an even greater emphasis on quality, evidence-based 
research that demonstrates the benefits of individualized nutrition programs based on these 
factors and translated to specific dietary recommendations, including medical and functional 
foods, will be paramount to support this growing industry. 


Around the world, models of care delivery are changing and providers are using innovative 
technologies, information technology and medical nutrition therapies to extend personalized 
care to patients. One such model—the Patient-Centered Medical Home—is becoming widely 
adopted across the U.S., Canada and Europe.
 
Together with the growing use of retail clinics, concierge medicine and the rise of telehealth 
and mobile health (mhealth), these trends are disrupting the status quo in the health care 
system. Worldwide, we are replacing our short-term focus on treatment with a view to 
prevention, especially through diet, physical activity and customized nutrition solutions.


“Whether you are a patient, 
a provider, a business, a 
health plan or a taxpayer, it 
is in our common interest to 
build a health care system 
that delivers better care, 
spends health care dollars 
more wisely and results in 
healthier people.”


–HHS Secretary Sylvia Burwell, January 2016 
Press Release, “Better, Smarter, Healthier: 
In historic announcement, HHS sets clear 
goals and timeline for shifting Medicare 
reimbursements from volume to value”


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
RETAIL CLINICS
• Retail clinics handle 10.5 million visits 


annually and many now provide 
basic medical screening, diagnostic 
and treatment services.84  Some are 
expanding their offerings to include 
behavioral health screenings, more 
comprehensive primary care and 
chronic care management. These clinics 
are found in pharmacies and grocery 
stores, such as CVS MinuteClinic and are 
usually staffed by physician’s assistants, 
nurse practitioners and registered 
nurses with remote supervision by MDs.


• Rite Aid’s RediClinic offers a 10-week 
comprehensive and medically supervised 
weight and lifestyle management 
program, which includes nutrition 
programs tailored for diabetes. 


• Kroger’s Little Clinic just launched 
a pilot project, adding nutrition 
counseling to their services provided. 


DIGITAL HEALTH COACHING
• WebMD and Walgreens have partnered 


to offer Your Digital Health Advisor, 
a virtual wellness coaching program 
powered by WebMD and available on 
Walgreens.com. This digital program 
offers the option to access live coaching 
with health experts if needed. 


• Omada, the largest provider of the 
National Diabertes Prevention program, 
offers a 16-week online digital health 
program to help people at risk for 
chronic disease embrace lasting change. 
Participants receive a smart scale that 
automatically syncs their weight to 
their account. With the guidance of a 
live coach, they have access to online 


support groups, progress through an 
interactive online curriculum and play 
games to reinforce their learning with 
oversight from a live coach.


• Kurbo Health offers an app (with food 
tracking and games) and online coaching 
to help treat childhood obesity. The 
program has gained traction for pilots and 
deployments with several payers, five large 
employers and a few Medicaid plans.


INNOVATIONS IN PRIMARY CARE 
• Patient-Centered Medical Homes are 


being adopted more widely across 
the U.S., due largely to more favorable 
regulation. The concept is that care 
and health outcomes are improved by 
ensuring better handoffs, follow-ups and 
sharing of patient information between 
medical professionals, facilitated by new 
health care information technologies.85 


• In Cuba, health care is free, universal 
and guaranteed by the constitution. 
The World Bank reports that Cuba 
spends $431 per person per year 
compared with $8,553 in the U.S., but 
Cuba has a lower infant mortality rate 
and a similar life expectancy.86 Key 
characteristics of the Cuban model 
include neighborhood medical centers, 
compulsory health checks (often done 
as house calls) and an emphasis on 
prevention, including vaccinations and 
addressing key risk factors in lifestyle. 


• HealthTap provides its 14,000 users with 
instant access to a pool of more than 
100,000 doctors via secure video or text 
chat to help avoid unnecessary office 
visits and provide customized answers 
to health and wellness questions.87 


OPPORTUNITY
AREA


Accelerate the shift in the health care system to emphasize 
preventive care, especially through an increased focus on 
diet and physical activity.7


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the shift to 
a more proactive, holistic, results-
oriented preventive care model 
that recognizes the importance of 
nutrition for good health? 


2. How might we effectively scale the 
Nutrition Care Process (assessment, 
diagnosis, intervention, monitoring 
and evaluation) globally to prevent 
and treat malnutrition? 


3. How can we take innovative 
approaches to incentivize 
entrepreneurship in prevention and 
population health?


???
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INNOVATIONS IN ACTION:
GENETICS AND GUT MICROBIOME
• New technologies can identify specific 


microbes in individuals and categorize 
them as beneficial, imbalanced 
(neither pathogenic nor beneficial) or 
dysbiotic (potential to cause disease). 
Companies putting these findings to 
work in both over-the-counter and 
prescription products include BioGaia, 
Hansen, Danisco, Danone, Nestle, Probi 
and Yakult. 


• People who have their genes analyzed 
by 23andMe can upload their results 
to one of several companies, including 
NutraHacker, PureGenomics and others 
for a targeted nutrition recommendation. 
Genomix Nutrition works through 
nutrition professionals to offer genetic 
testing to patients, allowing for more 
detailed nutrition recommendations.


• Arivale is a direct-to-consumer 
program that uses data gathered 
from blood, saliva and genetic and 
gut microbiome tests to create a 
personalized program including 
coaching that is focused on six 
areas: heart health, diabetes risk, 
inflammation, optimal nutrition, 
healthy aging and stress management. 


• Newtopia has partnered with Aetna 
to leverage personalized genetic 
testing for disease prevention and to 
lower health care costs for employers. 
Newtopia identifies “at-risk” employees 
via genetic tests and then engages 
them through “Inspirators”—live 
coaches assigned via a personality-
matching algorithm.


 


INDIVIDUALIZED HEALTH CARE
• Kate Farms creates medical foods and 


supplements that are free from the 
top eight allergens, GMO-free, corn-
free and are made from all organic 
ingredients. Their product line includes 
three flavors of meal replacement 
shakes that can be consumed normally 
or through oral and tube feeding.


• The emerging field of microfluidics, 
often referred to as Lab on a Chip 
(LOC), allows for point of care (POC) 
diagnostics and monitoring of acute 
and chronic diseases through a single 
drop of blood, sputum or urine. 
Portable, inexpensive POC devices 
that accurately detect biomarkers of 
nutrition, such as micronutrients, can 
monitor the nutrient content in food 
and nutritional supplements and have 
tremendous potential in preventing 
and treating global malnutrition.


• In the field of cognitive computing, 
IBM Watson Health is considered the 
leader, but HP and Dell are working on 
their own systems.88 Among its many 
capabilities, IBM Watson Health equips 
experts with new insights to individual 
and population health to help add 
confidence to their decision-making 
and diagnoses.


• Innovate4Health, founded by Sunnie 
Southern, RDN, is a health innovation 
ecosystem designed to turn ideas 
into viable businesses with exposure, 
mentoring and resources. Southern is 
the creator of Cleveland-based Viable 
Synergy, a strategic health care firm 
dedicated to cultivating innovative 


OPPORTUNITY
AREA


Use health care technology, information technology and 
new medical nutrition therapies to better customize 
nutrition solutions for individuals.8
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health care solutions. Southern was 
invited to the President’s Summit on the 
Precision Medicine Initiative, launched 
in January 2015.


• The mission of the Precision Medicine 
Initiative is to enable a new era of 
medicine through research, technology 
and policies that empower patients, 
researchers and providers to work 
together toward development of 
individualized care. This is an “all of 


government” initiative, which is being led 
by the Department of Health and Human 
Services, Department of Veteran Affairs 
and the Department of Defense. The 
National Institutes of Health has awarded 
$55 million to build a million person 
precision medicine study.89


• Data.gov has a section on its website 
specific to nutrition. This site powers apps 
that help people make informed decisions 
on agriculture, food and nutrition. 


OPPORTUNITY
AREA


8


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the 
development of evidence-based 
food and nutrition recommendations 
related to the gut microbiome and 
nutritional genomics? 


2. How can we accelerate progress 
towards providing universally 
available care to underserved 
populations globally via technology 
and mobile phone?


3. How can we collaborate to 
accelerate the incorporation of 
nutrition information into integrated 
health records and develop an 
evidence base for the efficacy of 
food and nutrition solutions in 
treating disease?


???
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Focus: Implement models of trusted, public-private collaboration to accelerate high-quality 
nutrition research, metrics and standards creation and open-access platforms for curating research 
and reporting outcomes.


The field of nutrition has rapidly expanded its knowledge base and research contributions over 
the past several decades. Still, the world’s appetite for credible, definitive nutrition data and 
insights continues to grow. 


We have a great untapped opportunity to create positive nutrition outcomes by providing 
even more trusted, credible food and nutrition data and research—based on standardized 
modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a “data 
revolution” to accelerate impact on malnutrition.27 


Nutrition professionals are ready. The Academy and its registered practitioners created 
nutrition informatics as a new area of dietetics practice.90 The Academy began applying this 
discipline to nutrition standards and processes over a decade ago and is working with the 
Healthcare Information and Management Systems Society (HIMSS) to advance the use of 
nutrition informatics. Our collaboration will go far to advance the fields of health information 
technology and management systems—and to disseminate evidence-based tools for effective 
nutrition practice. 


The Nutrition Care Process (NCP) is a systematic approach to providing high-quality 
nutrition care. Use of a care process provides a framework to individualize care, taking into 
account the patient/client’s needs and values and using the best evidence available to make 
decisions. The Academy led the effort on standardized language development with the 
Nutrition Care Process Terminology (NCPT), a comprehensive guide for implementing the 
NCP using a standardized language for nutrition assessment, diagnosis, intervention and 
monitoring and evaluation.


The Academy is also working to advance data and reporting standards, drawing on its 
success with standardized nutrition terminology. By adopting a lexicon of standard terms, the 
Academy’s Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the 
process of data collection and outcome reporting for nutrition practitioners.  


There is significant promise—and a substantial prize—for creating quality food and 
nutrition research that is collaborative, transparent and well-curated. Open-source protocols 
for modeling within the nutrition community, across sectors and through public-private 
partnerships will increase credibility, coordination and cooperation. It will also speed curation 
and dissemination of food and nutrition research. 


RESEARCH AND STANDARDS


NCPT has been translated 
into 11 languages and 
dialects and is being 


used or taught in many 
countries, including 
Australia, Canada, 


Denmark, France, Finland, 
Germany, Greece, Iceland, 


Israel, Italy, Japan, 
Korea, Malaysia, Mexico, 


New Zealand, Norway, 
Singapore, Sweden, 


Switzerland, Taiwan and 
the United Kingdom.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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By seizing opportunities to standardize and collaborate on modeling and reporting, the 
nutrition community will demonstrate its thought leadership, build public trust—and attract 
funding for further research. Further, a common language and shared ways of measuring 
impact enable transparent goal setting and tracking for food, wellness and health care 
companies and other organizations. Together, a shared measurement framework and 
transparent reporting on progress toward public goals work to hold companies accountable 
for their commitments and recognize their contributions.


The knowledge we gain and share will bear fruit in effective interventions and better health for 
people everywhere.


“Accelerating progress 
against malnutrition 
will require investment 
in both proven nutrition 
interventions and research 
to understand how to bring 
promising solutions to scale 
in a cost-effective manner.”
 
–Global Nutrition Report 2015: Actions 
and Accountability to Advance Nutrition & 
Sustainable Development. Washington, D.C.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
• Mission Measurement is using 


social sector data and insights 
to connect influential decision 
makers to evidence-based research 
for standardizing, measuring and 
predicting social outcomes.


• The Regan-Udall Foundation, created 
by the U.S. Congress, is countering the 
trend of declining government-funded 
research. This nonprofit organization 
supports public-private partnership 
research among industry, academia and 
FDA scientists to conduct regulatory 
science research and bring new 
knowledge into the public domain. 


• The Academy’s 2015 paper “A Framework 
for Public-Private Partnerships in Food 
and Nutrition Research: Implications 
for Registered Dietitian Nutritionists 
and the Academy of Nutrition and 
Dietetics” proposes a framework for 
public-private partnerships, noting 
they “have the potential to leverage 
decreasing research dollars and answer 
important long-term research questions 
in nutrition.” This framework suggests 
the food, wellness and health care 
sectors can have confidence in research 
findings that come out of these types of 
partnerships due to the principles that 
govern the partnership as well as the 
transparency that the model allows for.91


• The John Hopkins Global Obesity 
Prevention Center incorporates a 
systems approach to bring together 
multiple stakeholders and researchers to 
implement strategies to reduce the global 


burden of obesity  and in many projects 
they are using systems mapping and 
computer modeling to identify unique 
key stakeholders to engage. 


• Project Laser Beam is a multimillion dollar 
public-private partnership that combines 
efforts of multiple stakeholders to address 
childhood malnutrition, including 
interventions targeting employee 
wellness programs, maternal health 
programs, mobile technology programs 
to deliver health information and food 
fortification programs.


• The Academy’s collaboration 
with Healthcare Information and 
Management Systems Society (HIMSS) 
is helping advance the fields of health 
IT and management systems of health 
informatics—making food and nutrition 
information more accessible, accurate 
and meaningful.


• The Global Alliance for Improved 
Nutrition (GAIN) is an international 
organization dedicated to ending the 
cycle of malnutrition and poverty. 
GAIN partners with organizations 
such as GlaxoSmithKline, Mars Inc., 
PepsiCo and Unilever to conduct 
global health research. 


• The International Life Science Institute’s 
Center for Integrated Modeling of 
Sustainable Agriculture and Nutrition 
Security (CIMSANS) brings together 
public- and private-sector scientists to 
address the challenges of increased 
global food demand and climate change 
in a collaborative and sustainable manner.


OPPORTUNITY
AREA


Create standardized models for quality, collaborative, 
transparent and well-curated food and nutrition research 
to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.9


THOUGHT-STARTER QUESTIONS:


1. How do we create a public-
private partnership focused on 
accelerating research to end hunger, 
improve nutrition and meet World 
Health Assembly nutrition target 
commitments? 


2. How can we create a curated, 
open-access database of food and 
nutrition research and data to give 
more practitioners access to the 
evidence base?


3. How can we establish a standard 
that supports collaboration and data 
sharing to accelerate the fight to end 
malnutrition in all its forms?


???



http://www.missionmeasurement.com/about/
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INNOVATIONS IN ACTION:
• The Food Loss and Waste Accounting 


and Reporting Standard was developed 
by a committee representing 
intergovernmental organizations, 
the private sector and technology to 
reduce food loss and waste through 
transparent reporting. This standardized 
quantification and reporting system 
supports food waste policies and 
initiatives and enables effective 
tracking of progress towards Target 
12.3 of the United Nations Sustainable 
Development Goals to halve food waste 
and losses by 2030.


• The Global Nutrition Report tracks the 
state of the world’s nutrition status. The 
report tracks country-level progress on 


World Health Assembly nutrition target 
commitments and recommends actions 
to accelerate progress. 


• Consultative Group on International 
Agricultural Research (CGIAR) has 
research partnerships with 15 nonprofit 
research organizations and specializes in 
agricultural research to address poverty, 
hunger, nutrition and the environment. 
The CGIAR Fund is a multi-donor trust 
fund administered by the World Bank. 


• The Jean Mayer (USDA) Human Nutrition 
Research Center on Aging (HNRCA) at 
Tufts University has successful nutrition 
and disease research partnerships with 
organizations such as NASA, Ocean Spray 
and the Almond Board of California.92 


OPPORTUNITY
AREA


Support continuous progress towards a healthier world 
by collaborating to create credible reporting standards 
to publicly track the measurable commitments made by 
stakeholders.10


THOUGHT-STARTER QUESTIONS:


1. How can we create widely accepted 
food and nutrition impact metrics? 


2. How can we create a single widely 
accepted system of reporting 
standards for communicating 
progress against commitments? 


3. How can we accelerate consistent 
reporting of nutrition impact 
results by industry to create healthy 
competition in industry? 


???







page 42


THE NUTRITION IMPACT SUMMIT


Focus: Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 


Today more than ever, knowledge is power. More people want to empower healthier lives 
through nutritional knowledge. 


Globally, people are striving to stay well, prevent chronic diseases, avoid obesity—and 
remain vital well past retirement years as human lifespans increase. Indeed, leaders are 
recognizing the value of well-nourished citizens as the key to social and political stability 
and economic growth.


The expertise of nutrition professionals is in great demand around the world—and growing.


Addressing the pressing problems of malnutrition in all its forms will require a highly diverse 
and skilled global workforce. Investments in strong academic and training programs—
particularly in resource-poor countries lacking quality nutrition programs—will pay 
meaningful, human dividends. 


The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food 
Program, the Institute of Human Nutrition of Columbia University and Sight and Life, aimed to 
identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many 
new skills and insights will be required of tomorrow’s nutrition professionals. It was recognized 
that training needs should not only address topics like nutrition, NCDs, food supply and 
climate change, but expand to include global public health, leadership, systems thinking and 
advocacy skills. 


Training and certificate programs are a good start, but it will be vital for professionals to 
sustain and advance their skills throughout their careers, with measurable outcomes that 
demonstrate competency. The Academy’s Council on Future Practice (CFP) Change Drivers 
and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward 
thinking. The report emphasizes how major societal influences—from the need for training in 
health equity and prevention-focused models to the growth of technology, genomics research 
and interprofessional education—will impact the future of the nutrition profession.


GLOBAL WORKFORCE CAPACITY


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016



http://globalnutritionreport.org/the-report/
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INNOVATIONS IN ACTION:
• Public Health Institute (PHI) offers a 


Global Heath Fellows Program (GHFP) 
that aims to improve health and 
nutrition programs around the world by 
increasing the pipeline of qualified health 
professionals for global health careers. 
PHI offers programs with the CDC, private 
sector companies and has a $200 million 
fellowship program with USAID.93  


• African Women in Agriculture Research 
and Development (AWARD) is a service 
provider for CGIAR, universities and 
others to provide tailored fellowships to 
advance science, technology, innovation 
capacity and leadership for top women 
agricultural scientists in Africa. Funders 
include the Bill and Melinda Gates 
Foundation and USAID. 


• Iowa State University’s dietetic internship 
program offers a four-week service 
learning opportunity in Ghana where 
interns receive experience in applying 
the nutrition care process in rural 
underserved communities. In a 2016 
survey by the Academy to dietetic 
educators, representatives from 74 schools 
responded, with 37 schools reporting 
offering students international nutrition 
experiences in 26 countries ranging from 
one week to a full semester (unpublished 
data, Amy Knoblock-Hahn, PhD, MPH, 
MS, RDN, Project Specialist, Academy of 
Nutrition and Dietetics Foundation, email 
communication, August 2016).


• To better prepare entry-level RDNs to 
work with food-insecure populations, 
Feeding America and the Academy’s 
Foundation developed a food insecurity/
food banking supervised practice 
concentration for dietetic interns that 


includes 120 supervised practice hours 
and includes 12 activities. The full 
concentration is available for preceptors 
to utilize with their interns.94 


• The Norman E. Borlaug International 
Agricultural Science and Technology 
Fellowship Program offers unique 
food security and economic growth 
training and research opportunities 
for practitioners in early or mid-career 
stages. The fellowship offers one-on-one 
mentorship between a fellow from a 
developing or middle-income country 
with a colleague at a U.S. university, 
research center or government agency 
for 6 to 12 weeks. 


• The Accreditation Council for Education 
in Nutrition and Dietetics (ACEND) is 
the Academy’s accrediting agency for 
education programs preparing students 
for careers as RDNs or NDTRs. ACEND is 
the largest accreditor of dietetic programs 
and accredits 575 nutrition and dietetic 
programs in the U.S. at the undergraduate 
or graduate level. ACEND also provides 
accreditation for nutrition and dietetic 
programs in five countries. 


• The Academy is the largest provider of 
continuing professional development 
and lifelong learning for dietitians and 
nutrition professionals. During the June 
1, 2015 – May 31, 2016 program cycle, 
the Academy provided more than 660 
programs via online/self-directed learning 
equating into more than 1,700 hours of 
direct program CPEUs (Diane M. Enos, 
MPH, RDN, FAND, Vice President, Lifelong 
Learning and Professional Engagement, 
Academy of Nutrition and Dietetics, email 
communication, August 2016). 


OPPORTUNITY
AREA


Expand education, training and credentialing for a 
workforce that meets global needs of the future.11


THOUGHT-STARTER QUESTIONS:


1. How might we best expand the 
nutrition professional workforce 
globally to eliminate malnutrition? 


2. How can we better align nutrition 
professional education programs 
with the changing needs of 
employers worldwide? 


3. How can we increase integration 
of nutrition professionals in the 
broader landscape of food systems, 
sustainability and global impact?


???
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INNOVATIONS IN ACTION:
• The Goldring Center for Culinary Medicine 


(GCCM) at Tulane University School of 
Medicine offers a curriculum for doctors, 
medical students, chefs and community 
members focused on the significant 
role that food choice and nutrition play 
in preventing and managing obesity 
and associated diseases in America. The 
program, developed in collaboration 
with RDNs, combines hands-on cooking 
classes with online course material. With 
32 school sites across the country, the 
program continues to grow rapidly, with 
growing interest from medical schools 
around the country. 


• The American College of Sports Medicine 
(ACSM) offers a variety of health and 
fitness certifications for personal 
trainers, clinical certifications for exercise 
physiologists and specialty certifications 
such as Cancer Exercise Trainer and 
Physical Activity in Public Health 
Specialist. More than 20,000 professionals 
have received an ACSM certification. 


• The American Diabetes Association 
offers a curriculum for key personnel 
working with children with Type 1 
diabetes, geared towards non-medical 
school employees. The 13-module 
program includes video segments 
and PowerPoint presentations and is 
available free of charge.95


• The Edible Schoolyard Project (ESP) was 
founded by famous chef Alice Waters, 
who pioneered the concept of school 
gardens and engaging children in all 
aspects of growing and “edible education.” 


• USDA’s Supertracker includes resources 
for students, including nutrition lesson 
plans for high school students. The 
curriculum comes with three lesson plans 
including resources and handouts.96


OPPORTUNITY
AREA


Embed nutrition knowledge broadly throughout society with 
education, training and certificates targeting practitioner 
allies in the food, wellness and health care sectors. 12


THOUGHT-STARTER QUESTIONS:


1. How might we expand the workforce 
fighting malnutrition in all its 
forms by developing training and/
or certificate programs in food 
and nutrition for a broad variety of 
professionals?


2. What can we do to collaborate 
globally to deliver culturally relevant 
programs in nutrition education?


3. How can we accelerate the 
development of a culinary medicine 
concentration in MD programs?


???
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Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 


Environmental and social impact investments can transform communities and reverse 
systemic inequities. And when those investments are focused on food and nutrition, they can 
fuel a more productive and healthy future for generations to come.


Impact investing enables entrepreneurs and capital markets to join forces for social improvements, 
while reaping a financial return.97 In fact, thought leaders are now predicting that social capital 
investing may be the next venture capital opportunity in terms of growth capaity.


A report by The Social Impact Investment Taskforce, The Invisible Heart of Markets—Harnessing the 
Power of Entrepreneurship and Capital for Public Good, recognizes these investments may be more 
effective than donations in helping the poor and in doing good. 


We know that the problems society faces today—above all, malnutrition—cannot be solved 
in isolation by governments or private sectors. The human losses attributed to malnutrition 
are incalculable. And the lost productivity and health care costs shouldered by the global 
economy amount to billions of dollars. But those losses are not inevitable. Recently, 
government agencies in the U.K., U.S., Australia, Canada and Israel—at all levels—have begun 
exploring the potential of social impact bonds. 


In this example of sustainable and responsible investing (SRI), formerly known as socially 
responsible investing, a government contracts with a private-sector financing entity, which 
issues bonds to service providers to deliver performance targets. Private investors provide the 
upfront capital to issue the bond in exchange for a share of the government payments that are 
made if the performance targets are met.98


SRI investing includes environmental, social and corporate governance (ESG) criteria in its 
investment approach. The goal: deliver positive financial returns and social impacts. Today, even 
mainstream investment firms have embraced SRI funds because of growing public demand. SRI 
grew more than 76 percent, increasing from $3.74 trillion in 2012 to $6.57 trillion in 2014.99 Of 
the $36.8 trillion of total assets under professional management in the U.S. (as tracked by Cerulli 
Associates), 18 percent is involved in SRI —approximately one out of every six dollars.99 


A growing number of large organizations are incorporating ESG criteria into their Investment 
Policy Statements and aligning their investments with specific ESG objectives. Nutrition is an 
exciting opportunity area for impact investment given the strong social benefit from improved 
nutrition outcomes and nutrition impact could be a new category of ESG metrics.


INVESTMENT


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Every $1 of investment 
in nutrition generates a 
$16 return in health and 


economic development.27
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Conquering malnutrition will be enormously expensive—but we have the means to turn the 
tide. The World Bank, Results for Development Institute (R4D) and 1,000 Days, with support 
from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation 
(CIFF) have collaborated on a detailed cost analysis. They created an investment framework for 
achieving multiple global nutrition targets.100 The group’s investment framework to reach the 
global nutrition targets recommends giving priority to a set of the most cost-effective actions, 
which can immediately be implemented and scaled: an annual investment of just over $2 
billion for the next 10 years.100 


Good data and budget tracking will help focus priorities, ensure accountability and guide 
smart investment decisions—with an immediate payoff in human lives saved. 


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
IMPACT-INFORMED INVESTMENT 
PRODUCTS
• The Natural Resources Defense Council 


(NRDC), BlackRock and FTSE Group, the 
global index provider, have partnered to 
launch a stock market index to exclude 
fossil fuel companies for people who 
want to invest consistent with their 
values.101 Investment firm BlackRock 
has stated it will create an investment 
product that will track the new index 
series. NRDC has provided seed capital 
for the BlackRock product.102 


• Calvert Investments  offers mutual 
funds that invest in socially and 
environmentally responsible companies 
with choices such as the Calvert Global 
Water Fund or the Green Bond Fund.


• HIP Investor offers managed accounts, 
advice on entire portfolios and 
wealth management for investors of 
all types. For example, HIP offers an 
“Exclusionary 100” portfolio, which 
selects from the S&P100 companies 
excluding many fossil energy, 
chemicals, materials, banking and 
high-negative-impact firms.


VENTURE CAPITAL-STYLE IMPACT 
INVESTMENT
• There is a range of for-profit firms 


doing venture capital-style impact 
investing with a variety of focus areas. 
Some examples include Sonen Capital, 
Encourage Capital and Bridges Ventures.


• There are also nonprofits in this space. For 
example, Acumen and Omidyar Network 
both use market-based or entrepreneurial 
approaches to solve global problems. 


IMPACT BONDS
• Government agencies in the U.K., 


U.S., Australia, Canada and Israel at 
the national, state and county levels 
have begun exploring the potential of 
social impact bonds, a model of social 
impact investing in which a government 
contracts with a private-sector financing 
organization, such as Goldman Sachs, 
which issues bonds to service providers 
to deliver performance targets. 


• Support Organizations
• The Global Social Impact Steering 


Group (GSG), established by the Group 
of Eight (G8), includes 13 countries and 
the European Union and aims to bring 
together governments and leaders from 
finance, business and philanthropy to 
support the impact investing sector. 


• Global Impact Investing Network (GIIN) 
is nonprofit organization dedicated to 
scaling and increasing effectiveness of 
impact investing. GIIN’s Investors’ Council 
(with members including J.P. Morgan, 
Bill and Melinda Gates Foundation, the 
John D. and Catherine T. MacArthur 
Foundation, the Rockefeller Foundation, 
Morgan Stanley and Prudential) provides 
a forum for leading impact investors to 
strengthen impact investing practices. 


• The Springcreek Foundation report, 
Promoting Sustainable Food Systems 
Through Impact Investing, provides a 
framework to better understand the 
landscape of current and emerging 
impact investing opportunities in 
transforming the food system in the U.S.


OPPORTUNITY
AREA


Catalyze an increase in investment focused on driving 
improvements and scaling solutions in sustainable food 
systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 13


THOUGHT-STARTER QUESTIONS:


1. How might we partner with leaders 
in the sustainable and responsible 
investing sector to develop 
infrastructure for nutrition-focused 
funds?


2. How can we build demand among 
investors for a sustainable and 
responsible fund centered on 
generating a measurable, beneficial 
nutrition impact in conjunction with 
a financial return?


3. How can we pool and invest 
worldwide collective resources to 
support the investment framework 
for nutrition in the first 1,000 days of 
children’s lives? 


???
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HISTORY


The American Dietetic Association was created in October 1917 by a visionary group of 
women. They were committed to contributing their knowledge and service to the biggest 
food and nutrition challenge of the day—nourishing people during severe food shortages 
in the United States and Europe during World War I. From the handwritten letter by Lenna 
Francis Cooper and Lulu Graves, inviting dozens of dietitians to a meeting in Cleveland, Ohio, 
in October 1917:
 


“That there should be an opportunity for the dietitians of the country to come together 
in conference and to meet with the scientific research workers has long been felt. Now 
that our national crisis requires conservation on every hand, it seems highly important 
that the feeding of as many people as possible be placed in the hands of women who are 
trained and especially fitted to feed them in the best possible manner.”103


Since then, the association has focused on improving the nation’s health through research,
education and advocacy. During its first century, membership in the association rapidly 
expanded to include registered dietitian nutritionists (RDNs), nutrition and dietetic technicians, 
registered (NDTRs) and other professionals holding undergraduate and advanced degrees in 
nutrition and dietetics, as well as students. 


In January 2012, the American Dietetic Association changed its name to the Academy of 
Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus 
on improving the nutritional well-being of the public, the academic expertise of members and 
the organization’s history as a food and science-based profession.


THE SECOND CENTURY


In 2017, the Academy will celebrate its centennial. Planning for the Second Century 
includes creating a new, bold, vision for the future. The vision will be informed by input 
from Academy members as well as external stakeholders through a series of engagement 
opportunities, including convening The Nutrition Impact Summit in 2016. Our mission 
year—2017—will be focused on planning innovation projects and seeking collaboration 
partners. In 2018, we will launch our new strategy through a set of innovation projects and 
new or expanded partnerships. 
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WORK OF THE ACADEMY


The Academy works to improve health in the United States and globally in three main areas: 
research, education and advocacy. 


RESEARCH


• The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal 
of the Academy of Nutrition and Dietetics, brings original research, critical reviews 
and reports, authoritative commentary and information to nutrition and dietetics 
professionals throughout the world.


• The Academy manages the Evidence Analysis Library (EAL), including a series of 
40 systematic reviews and 18 evidence-based nutrition practice guidelines for RDNs, 
NDTRs and other members of the health care team. Users from 230 different countries 
have utilized the EAL, totaling nearly 23 million page views as of August 2016. (See the 
Appendix for a list of areas covered by the EAL.)
• The Academy has also collaborated with the WHO on EAL projects, including 


completing a systematic review on programs that support breast-feeding in woman 
living with HIV—part of soon-to-be released guidelines on HIV and breast-feeding.


• Upcoming projects with the WHO include: 
• Nutritional management of overweight, obesity and key noncommunicable 


conditions;
• The impact of sugar in complementary foods on obesity in children and adults;
• Maternal nutrition and fetal, child and trans-generational outcomes.


• The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) 
enables RDNs to track nutrition care outcomes and advance evidence-based nutrition 
practice research.


• The Dietetics Practice Based Research Network (DPBRN) conducts, supports, 
promotes and advocates for practice-based research that answers questions important 
to dietetics practice.


EDUCATION 


• The Academy’s public website, eatright.org, contains a wealth of nutrition information for 
consumers, with content ranging from articles, tips and recipes, to videos, online games 
and app reviews.


• The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the 
Academy is recognized by the United States Department of Education as the accrediting 
agency for education programs that prepare dietetics professionals. ACEND accredits 575 
nutrition and dietetics programs in US and five international programs. (See the Appendix 
for details on requirements for registered professionals.) 


• The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry 
and specialty levels for those who have met CDR’s standards for competency to practice 
in the dietetics profession. (See the Appendix for more information on practice groups 
and specialty areas.)


• The annual Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 
research and educational presentations, lectures, debates, panel discussions and culinary 
demonstrations. More than 400 exhibitors from corporations, government and nonprofit 
agencies showcase new consumer food products and nutrition education materials.


• The Academy serves as an authority and resource for media coverage of nutrition topics, 
with the Academy featured in more than 22,000 news stories with a combined audience 







page 51


THE NUTRITION IMPACT SUMMIT ABOUT THE ACADEMY


of more than 29 billion. The Academy’s volunteer media spokespeople are registered 
dietitian nutritionists representing the 25 largest media markets as well as specialty 
nutrition areas.


ADVOCACY


• The Academy works with public policy makers and federal and state agencies on policy 
issues aligning with the Academy’s goals to improve health and promote the value of 
Academy members. Some of these include expanding nutrition services and interventions 
in the recently passed Farm Bill and Older Americans Act and ensuring strong legislative 
language in the Child Nutrition Reauthorization Act now being debated. 


• Ensuring access to quality nutrition services including medical nutrition therapy (MNT) 
is a top priority for the Academy as we work with members of Congress to help move 
forward and ensure the passage of legislation that expands coverage for prediabetes and 
obesity. The Academy works with agencies to ensure effective regulations are developed 
including the areas of food safety, the Dietary Guidelines for Americans (DGA) and strong 
licensure language to protect the public. 


• To help support these issues, the Academy publishes Position Papers to share with 
members and policy makers. Please see the Appendix for a list of position papers or view 
them online at http://www.eatrightpro.org/resource/practice/position-and-practice-
papers/position-papers/academy-position-papers-by-subject. 


ACADEMY FOUNDATION


The Academy of Nutrition and Dietetics Foundation is the only charitable organization 
devoted exclusively to promoting nutrition and dietetics, funding health and nutrition 
research and improving the health of communities through public nutrition education 
programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is 
an independent 501(c)(3) public charity and does not receive any portion of member dues. The 
success and impact of its programs and services are attributed to the generous support of its 
donors, which have helped the Foundation become a catalyst for Academy members and the 
profession to come together to improve the nutritional health of the public.


The Second Century initiative will build upon the Academy and Foundation’s programs, with 
emerging projects and global opportunities to meet the growing needs of the public. As the 
Academy charts its Second Century vision for the future, the Academy Foundation is well 
positioned to raise the necessary funds to support these innovative projects, along with the 
current initiatives of the Foundation—scholarships, awards, research and public education—in 
a broader, more visible and global way.


Scholarships
The Foundation is the worldwide leader of dietetics scholarships, and looks to keep pace with 
a growing pool of student applicants, providing opportunities at all levels of experiential learn-
ing and helping to build a qualified and diverse workforce. 
 
Awards
Leadership awards given to students, practitioners and faculty recognize the outstanding 
achievements of Academy members, encouraging individuals to grow as professionals and 
achieve excellence in new and developing areas of food and nutrition.
 



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject
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Research
The Foundation’s research investment in emerging areas, such as nutrition education interven-
tion, advances the Academy and its members as the nutrition experts.
 
Public Education
Building upon its current initiatives, the Foundation continues to expand its programs, such as 
Kids Eat Right and Future of Food, which provide valuable information to the general public 
with resources for members to deliver information in their communities.


Kids Eat Right Initiative
The Kids Eat Right initiative was started by the Academy and its Foundation in 2010 with an 
educational grant from National Dairy Council. The initiative is a call to action to Academy 
members to become more involved in their communities—with schools, parents, worksites, 
media and policy makers to promote healthy eating and lifestyles for children and families. 
To support these efforts, the Academy Foundation has made available to members several 
ready-made toolkits to present messages to adults and/or kids on a variety of topics, including 
breakfast, snacks, family meals and many more. The www.kidseatright.org public website 
hosts tips, articles, recipes and videos to help busy families shop smart, cook healthy and eat 
right.  The Kids Eat Right initiative has also launched a host of school and community-based 
interventions targeting behaviors linked to a healthier body weight in children. 


The Energy Balance 4 Kids (EB4K) program was developed, implemented and evaluated in 
four states between 2007–2012 with funding support from the Healthy Weight Commitment 
Foundation. Specially-trained “RD Coaches” worked in schools to educate kids, help improve 
the school wellness environment and coach kids to make healthier eating and activity 
choices.104,105 A build on that program was the development of the Meet the Challenge 
program, funded by the Iowa Department of Education, Team Nutrition, which has been 
implemented in Iowa for five years. Foundation-trained and supported RDNs have worked 
with more than 100 schools across the state to help change wellness policies, improve 
school wellness environments and help many of them receive a prestigious monetary USDA 
HealthierUS School Challenge award. 


The RD Parent Empowerment Program (RD PEP) is a series of RDN-facilitated workshops 
for parents based on the 8 Habits of Healthy Kids. The workshops incorporate hands-on 
cooking activities with parents and their children at the end of each workshop, and in some 
interventions, include supplemental food to take home. Evaluation of the program has shown 
statistically significant improvement in parent’s reported family behaviors.76 It is an excellent 
example of how pairing education and improved environment (in this case, healthy groceries) 
can improve family behaviors and improve food security. The Foundation received an 
educational grant to support for program development, implementation and evaluation from 
the MetLife Foundation and Elanco. 


The Guide for Effective Nutrition Interventions and Education (GENIE) is a validated 
checklist designed as a simple, practical and evidence-based tool to help nutrition education 
practitioners design high quality and effective programs.106,107 GENIE was developed through a 
Nutrition Education Research Fellowship, funded by a grant to the Foundation from ConAgra 
Foods Foundation. The Foundation has also validated a checklist tool, Developing and 
Evaluating Nutrition Education Handouts (DANEH).108



http://www.kidseatright.org
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Future of Food initiative 
In 2012, the Foundation launched its Future of Food initiative in collaboration with Feeding 
America and the National Dairy Council. Its aim was to reduce food insecurity and ensure 
access to healthy food for all Americans. Its scope has expanded to also address global food 
insecurity and the intersection of agriculture, nutrition and health. Many presentations at state 
meetings, webinars, toolkits and infographics have been supported by the Foundation to 
increase members’ knowledge and awareness of these issues. The Foundation supported an 
Agriculture, Nutrition, and Health consensus conference in 2014 and a proceedings paper was 
published in 2015.109 The Future of Food symposium, Plentiful, Nutrient Dense Food for the 
World:  a Guide for RDNs110 was a Foundation Symposium in 2014 planned with a grant from 
Elanco. The Foundation also published a report and manuscript called The Stsate of America’s 
Wasted Food and Opportunities to Make a Difference.111  


To better prepare future RDNs interested in working with food insecure populations, 
the Foundation developed a Food Insecurity and Food Banking dietetic internship 
concentration.94 In collaboration with ACEND and Feeding America, 120 hours of learning 
activates were developed and tested with in 20 dietetic internship programs and with 20 
food banks. The concentration and activities are available to dietetic educators to utilize in 
their programs. 


The Foundation has been an evaluation partner for Feeding America on their Healthy Cities 
program, an intervention designed to integrate food distribution, nutrition education, health 
screenings and safe places to play for kids in several communities across the country. The 
Foundation has also evaluated school breakfast promotion strategies by food banks in the 
Feeding America Network of food banks in the U.S.112


Three Future of Food research Fellowships have been supported by the Academy Foundation: 


•	 Chris Voliano, MS, RDN: Agriculture, Nutrition, and Health Research Fellow
o Organized the Agriculture, Nutrition and Health consensus conference; developed 


proceedings paper for a FNCE Symposium; co-authored the State of America’s Wasted 
Food and Opportunities to Make a Difference


o This fellowship was supported by the Academy Foundation
•	 Janice Giddens, MS, RDN: Applied International Nutrition Research Fellow


o Spending a year on the ground in Rwanda developing and implementing an 
antenatal nutrition and gardening program with Gardens for Health International; 
also serves as the nutrition technical expert to the Ministry of Health in two of the 
districts she’s working in


o This fellowship was supported by the Academy Foundation
•	 Elizabeth Yakes Jimenez, PhD, RDN: Hunger Free Communities Research Fellow


o Developing a globally useful set of resources and tools that will allow organizations,  
communities, and countries to make transparent and objective decisions related to 
how to best promote food security in their setting; fellowship was supported by the 
General Mills Foundation


In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam, 
which brought together more than two dozen dietitians and food and nutrition experts 
from around the world to discuss how the nutrition community can do more to collectively 
impact malnutrition. 
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APPENDIX


BACKGROUND ON THE ACADEMY AND THE NUTRITION 
PROFESSION:


• REQUIREMENTS FOR REGISTRATION AS A 
REGISTERED DIETITIAN NUTRITIONIST (RDN) 
AND NUTRITION AND DIETETIC TECHNICIAN, 
REGISTERED (NDTR) 


• DIETETIC PRACTICE GROUPS AND SPECIALIST 
CREDENTIALS


• THE ACADEMY OF NUTRITION AND DIETETICS 
EVIDENCE ANALYSIS LIBRARY


• ACADEMY OF NUTRITION AND DIETETICS POSITION 
PAPERS 


DEFINITION OF TERMS


SOURCES
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REQUIREMENTS FOR REGISTRATION AS A REGISTERED 
DIETITIAN NUTRITIONIST (RDN) AND NUTRITION AND DIETETIC 
TECHNICIAN, REGISTERED (NDTR) 


The Academy of Nutrition and Dietetics serves as the professional organization for registered 
nutrition professionals. The Accreditation Council for Education in Nutrition and Dietetics 
(ACEND) is the accrediting agency for education programs preparing students for these 
careers. ACEND® serves and protects students and the public by assuring the quality and 
continued improvement of nutrition and dietetics education programs. The Commission on 
Dietetic Registration (CDR) administers rigorous, valid and reliable credentialing processes 
to protect the public and meet the needs of CDR credentialed practitioners, employers and 
consumers.


Academic Degree


Academic Coursework


Supervised Practice


Examination


Credential Maintenance


RDN
Minimum of a baccalaureate degree from a 
U.S. regionally-accredited college/university 
or foreign equivalent


Didactic Program in Dietetics (DPD) from 
ACEND-accredited DPD Program


Completion of the minimum 1200 hours of 
supervised practice under the auspices of an 
ACEND-accredited program.


Supervised practice may be completed in 
diverse practice settings including but not 
limited to clinical and hospital, foodservice 
management, community practice settings


Successful completion of Registration 
Examination for Dietitians
75 continuing professional education units 
every five years


NDTR
Minimum of an associate’s degree from a U.S. 
regionally-accredited college/university or 
foreign equivalent


Option 1 Associate Degree Pathway: 
Completion of an ACEND-accredited Dietetic 
Technician Program.
Option 2 Baccalaureate Degree Pathway: 
Completion of an ACEND-accredited 
Didactic Program Dietetics (DPD)


Option 1 Associate Degree Pathway: 
Completion of 450 hours of supervised 
dietetics practice under the auspices of 
an ACEND-accredited Dietetic Technician 
Program
Option 2 Baccalaureate Degree Pathway: No 
supervised practice requirement


Successful completion of Registration 
Examination for Dietetic Technicians 


50 continuing professional education units 
every five years


Based on recommendations of the Academy’s CFP Visioning report, CDR has changed the degree requirement for entry-level dietitians to a graduate degree, beginning in 2024.113 
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DIETETIC PRACTICE GROUPS (DPGS) AND SPECIALIST 
CREDENTIALS


The Academy of Nutrition and Dietetics offers members the opportunity to join nearly 30 
professional interest groups, called dietetic practice groups (DPGs), spanning behavioral 
health, diabetes care, weight management, school nutrition, food and culinary, business and 
communication, sports nutrition and hunger and environment, among many others. 


CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist 
credentials: Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, 
Oncology Nutrition and Sports Dietetics. A sixth specialist certification, Interdisciplinary 
Specialist in Obesity and Weight Management, is  in development. The first administration is 
targeted for early 2017. 
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EVIDENCE ANALYSIS LIBRARY


Below is a list of topics covered by the Academy of Nutrition and Dietetics’ Evidence Analysis 
Library (EAL), a synthesis of the best, most relevant nutritional research on important dietetic 
practice questions housed within an accessible, online, user-friendly website. For each project 
topic, the EAL provides a number of resources, including:
• Bibliographies of the highest quality research on a given topic
• Conclusion Statements that provide concise statements of the collective research on a 


given question
• Grades for each Conclusion Statement that provide a way for practitioners to determine 


how certain we can be of the Conclusion Statement, based on the quality and 
extensiveness of the supporting evidence


• Evidence Summaries are brief narrative overviews that synthesize the major research 
findings on a given topic, including overview tables


• Worksheets on every research study analyzed that provide detailed information on the 
major findings, methodology and quality of each study.


Projects that continue on to guideline development include:
• Recommendations which provide a plan of action for practitioners regarding a specific 


disease
• Recommendation Strength and Narrative for each recommendation is graded by 


strength with a narrative describing how the strength was derived
• Algorithms which are a simple step-by-step procedure for using the recommendations, 


showing the flow of treatment for a disease or condition
• Guidelines published after June 2014 will no longer include algorithms since the 


evidence analysis questions are now organized by Nutrition Care Process category
o Links to Evidence for each recommendation link back to the evidence where you 


can track backwards to see the conclusion statement, evidence summaries and 
individual article worksheets


Adult Weight Management
Advanced Technology in Food Production
Athletic Performance
Bariatric Surgery
Breast-feeding
Celiac Disease
Chronic Kidney Disease
Chronic Obstructive Pulmonary Disease
Critical Illness
Diabetes Type 1 and 2
Diabetes (Type 2) Prevention
Dietary Fatty Acids
Disorders of Lipid Metabolism
Energy Expenditure
Fiber
Fluoride
Food and Nutrition for Older Adults
Fruit Juice
Gestational Diabetes
Health Disparities
Heart Failure
HIV/AIDS


Hydration
Hypertension
Medical Nutrition Therapy
Microwave and Home Food Safety
Nutrient Supplementation
Nutrition Counseling
Nutrition Guidance in Healthy Children
Nutrition Screening
Nutritive and Non-Nutritive Sweetener
Obesity, Reproduction and Pregnancy
Oncology
Pediatric Weight Management
Single Serving Portion Sized Meals and 
Weight Management
Sodium
Spinal Cord Injury
Telenutrition
Umami
Unintended Weight Loss in Older Adults
Vegetarian Nutrition
Wound Care
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ACADEMY POSITION PAPERS 


The Academy of Nutrition and Dietetics develops position papers to assist in promoting the 
public’s optimal nutrition, health and well-being in areas germane to the Academy’s vision, 
mission, values, goals and strategies. The Academy also participates in developing joint 
position papers with other professional associations in addition to adopting positions put 
forth by other professional associations. Position papers are written by health professionals 
who possess thorough and current knowledge of the topic.


Food, Nutrients and Ingredients
• Functional Foods
• Nutrient Supplementation
• Use of Nutritive and Nonnutritive 


Sweeteners


Management of Food and Nutrition 
Systems
• Benchmarks for Nutrition in Child Care
• Child and Adolescent Nutrition 


Assistance Programs
• Comprehensive School Nutrition 


Services, a joint position of the 
American Dietetic Association, School 
Nutrition Association and Society for 
Nutrition Education


• Local Support for Nutrition Integrity in 
Schools


Health Promotion/Disease Prevention
• Dietary Fatty Acids for Healthy Adults
• Health Implications of Dietary Fiber
• The Impact of Fluoride on Health
• Oral Health and Nutrition*
• The Role of Nutrition in Health 


Promotion and Chronic Disease 
Prevention*


• Total Diet Approach to Healthy Eating
• Vegetarian Diets


Medical Nutrition Therapy
• Ethical and Legal Issues in Nutrition, 


Hydration and Feeding*
• Integration of Medical Nutrition 


Therapy and Pharmacotherapy
• Interventions for the Prevention and 


Treatment of Pediatric Overweight and 
Obesity


• Interventions for the Treatment of 
Overweight and Obesity in Adults


• Nutritional Genomics
• Nutrition Intervention and Human 


Immunodeficiency Virus Infection


• Nutrition Intervention in the Treatment 
of Eating Disorders*


• Nutrition Services for Individuals 
with Intellectual and Developmental 
Disabilities and Special Health Care 
Needs


Nutrition and Physical Activity
• Nutrition and Athletic Performance


Nutrition Through the Lifecycle
• Food and Nutrition Programs for 


Community-Residing Older Adults, a 
joint position of the American Dietetic 
Association, American Society for 
Nutrition and Society for Nutrition 
Education


• Food and Nutrition for Older Adults: 
Promoting Health and Wellness


• Individualized Nutrition Approaches 
for Older Adults in Health Care 
Communities*


• Nutrition and Lifestyle for a Healthy 
Pregnancy Outcome*


• Nutrition Guidance for Healthy Children 
Ages 2 to 11 Years


• Obesity, Reproduction and Pregnancy 
Outcomes


• Promoting and Supporting 
Breastfeeding*


Management of Sustainable, Resilient 
and Healthy Food and Water Systems
• Food and Water Safety
• Food Insecurity in the United States
• Nutrition Security in Developing 


Nations: Sustainable Food, Water and 
Health


*Indicates Practice Paper has been published 
on the same topic


Position Papers by Other Associations 
Adopted by the Academy


Partnership for Health in Aging (PHA)
• Partnership for Health in Aging Position 


Statement 
• Interdisciplinary Team Training in 


Geriatrics: An Essential Component 
of Quality Healthcare for Older 
Adults (Abstract from Academy) 


American Society of Parenteral and Enteral 
Nutrition (ASPEN)
• Parenteral Nutrition Glutamine 


Supplementation   
Abstract | Position Paper 


• Clinical Role for Alternative Intravenous 
Fat Emulsions   
Abstract | Position Paper
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Alternative food network – New and 
rapidly mainstreaming spaces in the food 
economy defined by, among other things, 
the explosion of organic, Fair Trade and local, 
quality and premium specialty foods.


Aquaponics – A combination of fish and 
plant production using aquaculture and 
hydroponics systems. 


Bio-fortification – The process by which the 
nutritional quality of food crops is improved 
through agronomic practices, conventional 
plant breeding or modern biotechnology. 
Bio-fortification differs from conventional 
fortification in that bio-fortification aims to 
increase nutrient levels in crops during plant 
growth rather than through manual means 
during processing of the crops.


BMI – Also known as the Body Mass Index 
or Quetelet Index, it’s a value derived by 
taking a person’s weight in kilograms (kg) 
divided by his or her height in meters 
squared. The National Institutes of 
Health (NIH) now defines normal weight, 
overweight and obesity according to  
BMI rather than the traditional height/
weight charts. 


Cognitive computing – The stimulation of 
human thought processes in a computerized 
model. It involves self-learning systems that 
use data mining, pattern recognition and 
natural language processing to mimic the 
way the human brain works.


Co-product utilization – The use of jointly 
manufactured products in a process in 
which both are required in the creation of 
another product.


DALYs – Disability Adjusted Life Years 
(DALYs) are the sum of years of potential 
life lost due to premature mortality and the 
years of productive life lost due to disability.


Food deserts – Areas where residents live a 
mile or more from where they can purchase 
healthy, affordable food. Per USDA, more 
than 20 percent of the population falls 


below the poverty level and at least 33 
percent of the population lives more than a 
mile from a grocery store.


Food genetics – Genetically modified (GM) 
foods are derived from organisms whose 
genetic material (DNA) has been modified 
in a way that does not occur naturally or at 
a rate that is faster than traditional cross-
breeding practices.


Food loss – Food that is lost before it 
reaches the retail, restaurant or consumer 
outlet. This usually occurs because of poor 
infrastructure, storage, refrigeration, labor 
and transportation issues. 


Food waste – Any food that is discarded 
along the food supply chain. Food waste 
takes place in grocery stores, restaurants, 
foodservice operations and homes.


Fortification  – The practice of deliberately 
increasing the content of an essential 
micronutrient, i.e. vitamins and minerals 
(including trace elements) in a food, to 
improve the nutritional quality of the food 
supply and provide a public health benefit 
with minimal risk to health.


Functional foods – Defined as whole foods 
along with fortified, enriched or enhanced 
foods that have a potentially beneficial 
effect on health when consumed as a 
part of a varied diet on a regular basis at 
effective levels. 


GMO – Organisms (i.e. plants, animals or 
microorganisms) in which the genetic 
material (DNA) has been altered in a way 
that does not occur naturally by mating and/
or natural recombination.


Greenhouse gas – A gas that absorbs and 
emits radiation within the thermal infrared 
range. The primary greenhouse gases in 
Earth’s atmosphere are water vapor (H2O), 
carbon dioxide (CO2), methane (CH4), 
nitrous oxide (N2O) and ozone (O3).


 


Gut microbiome  – The collective of 
microorganisms that reside in the digestive 
tracts of humans and other animals.


Hydroponic  – The process of growing plants 
in a nutrient solution root medium.


Malnutrition – Deficiencies, excesses or 
imbalances in a person’s intake of energy 
and/or nutrients. The term malnutrition 
covers two broad groups of conditions. 
One is undernutrition, which can cause 
stunting (low height for age), wasting (low 
weight for height), underweight (low weight 
for age) and micronutrient deficiencies or 
insufficiencies (a lack of important vitamins 
and minerals). The other is overweight, 
which can cause obesity and diet-related 
non-communicable diseases (such as heart 
disease, stroke, diabetes and cancer).


Medical foods – Foods formulated to 
be consumed under the supervision of 
a physician. They are prescribed for the 
specific dietary management of a disease or 
condition for which distinctive nutritional 
requirements, based on recognized 
scientific principles, are established by 
medical evaluation. 


Medical nutrition therapy (MNT) – An 
individualized dietary instruction that 
incorporates diet therapy counseling for 
a nutrition-related problem. This level 
of specialized instruction is above basic 
nutrition counseling and includes an 
individualized dietary assessment. 


Methane – A colorless, odorless gas with 
a wide distribution in nature, comprised of 
CH4, ethane and other hydrocarbons.


Micronutrients – Vitamins and minerals 
required in small quantities to ensure normal 
metabolism, growth and physical well-being.


Mobile health – The term used to describe 
the practice of medicine and public health 
supported by mobile devices.
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Non-communicable disease – Chronic 
conditions that are not transmitted from 
person to person and are generally slow 
to progress. Four main types of non-
communicable diseases are diabetes, 
chronic respiratory diseases, cardiovascular 
diseases and cancers. 


Nutritional genomics – Also known as 
nutrigenomics, this is the study of how foods 
affect our genes and how individual genetic 
differences can affect the way our bodies 
respond to nutrients in food.


Obesity – Body weight higher than what is 
considered healthy for a certain height. A 
Body Mass Index (BMI) greater than 30 is in 
the obese range.


Public-private partnership – Also known 
as a PPP or P3, is a contractual arrangement 
between a public agency and a private 
sector entity. Through this agreement, their 
skills and assets are shared to provide a 
service or facility for public general use.


Scale/scaling – To grow or expand a 
program or project to create a broader 
impact. Often has the connotation of taking 
advantage of economies of scale where 
expansion of impact can be achieved 
without a proportionate increase in costs. 
May also refer to taking a small pilot or 
test project and implementing it across a 
broader geography or population.


Smallholders – Small-scale farms, pastoralists, 
forest keepers and fishers who manage areas 


of land varying from less than one hectare to 
10 hectares. They are the primary producers of 
cocoa, coffee and cotton.


Spectrometry – The measurement of 
electromagnetic radiation as a means 
of obtaining information about physical 
systems and their components.


Telehealth – Includes a broad variety of 
technologies and tactics to deliver virtual 
medical, health and education. Telehealth is 
not a specific service, but a collection of ways 
to enhance care and education delivery.


Vertical farming – An urban food 
production center where food is 
continuously grown inside tall buildings.
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January 4, 2017



Bobbie J Guyette MPH RD LDN

School Nutrition Services DPG Chair 
1825 45th Ave
Osceola, WI 54020



Dear Bobbie,



We would like to thank the School Nutrition Services DPG for your long standing commitment to the Academy Foundation and all the support you have given us over the years.  The trust you have put in our organization and our volunteer leaders is greatly appreciated. Together we have provided Academy members with educational opportunities and resources to position them as experts in their communities in improving nutrition and health. 



As you know, the Academy will be celebrating its 100-year anniversary in 2017 and, with our Foundation, is charting a bold, new strategic direction for the profession and our organization as part of our Second Century – a direction that elevates the profession, expands our reach and does more to improve the health of the population and the planet. We know the DPGs and MIGs have appointed a volunteer Second Century Liaison positon, and plans are underway to continue to engage with these individuals to garner input and to provide updates and opportunities for engagement that can be communicated to your membership.  Our first webinar for these volunteers is scheduled for January 16, 2017.



As we mentioned, we appreciate all the support the School Nutrition Services DPG provides our Foundation, from the annual fund, scholarships and FNCE events throughout the year, it is always needed. This year in addition to the support your DPG typically provides for scholarships, research, the annual fund or FNCE related activities, we are asking all Academy Leadership, HOD, Affiliates, DPGs and MIGs for an additional gift to help support the Second Century Campaign.  Specifically, we are kindly requesting each DPG to contribute 5% of their reserves towards the Second Century Campaign.  This gift would be recorded as a one-time expense and would not affect your 2017 budget. The Academy has agreed to ensure that the DPG’S/MIG’s program of work or reserve requirements would not be negatively impacted if support is provided for this initiative.  Essentially, your reserve requirements would be calculated excluding this one-time expense.



We have enclosed a proposal and commitment form that shows your 5% based on your November 2016 reserves.  We realize this total could change when making your decision in early 2017.  This is a significant ask because the endeavor we are undertaking requires it. The Second Century Initiative and the six identified focus areas on the enclosed handout will help shape the direction and focus of the Academy and our profession for years to come.  Support from our members and the organization as a whole is critical to accelerating the progress in improving nutritional health world-wide and individual members are already making significant commitments to the campaign. We have also enclosed a recognition plan for DPGs and MIGs who contribute any amount towards our Second Century Campaign, and gifts of any amount will be greatly appreciated.  This recognition plan includes a challenge for any DPG or MIG who contributes the 5% with the possibility of winning a $1,000 Foundation scholarship for one of your members in FY17-18.



FNCE 2017 will be a tremendous celebration, I have never been more proud to be an Academy member and excited for the future of our profession, I hope you and your members are as well!



Sincerely,



Jean Ragalie-Carr, RDN, LDN, FAND

2016 Academy Foundation Chair
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2017-18 Fiscal Year Gift Request

School Nutrition Services DPG



January 4, 2017





To: Bobbie J Guyette MPH RD LDN, School Nutrition Services DPG Chair



School Nutrition Services DPG Member Count:  1011			

	



2017-18 Fiscal Year Gift Request:  $4,789 ($95,772.85 in reserves as of 11/2016)





Commitment:



2017-18 Fiscal Year Gift: ________________   	



This is ____% of our reserves as of ____________________.



Signature:_____________________________	Date:___________________

Please return to:

Beth Labrador

Development Director

Academy of Nutrition and Dietetics Foundation

120 S. Riverside Plaza, Suite 2190

Chicago, IL 60606

blabrador@eatright.org
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DPG and MIG Challenge Recognition Plan

In recognition of your Second Century gift, the Academy of Nutrition 

and Dietetics Foundation will:



	FOR A GIFT OF ANY AMOUNT

· Acknowledge all Second Century DPG and MIG gifts on the Foundation website in the donor listing under the appropriate giving level.

· Highlight and acknowledge all Second Century DPG and MIG gifts in the quarterly DPG newsletter sent out by the Academy.

· Highlight and acknowledge all Second Century DPG and MIG gifts with signage at the Foundation booth at FNCE 2017.

· Listing in Foundation Donor Report on website



FOR GIFTS OF 5% OF RESERVES (Plus recognition listed above)

· Highlight and acknowledge all Second Century DPG and MIG gifts at the FNCE 2017 Member Showcase.

· Provide a customized thank you message to share with your DPG/MIG members via email and social media.   

· Highlight and acknowledge all Second Century DPG and MIG gifts on transition slides throughout FNCE 2017 events.

	

	FOR GIFTS OF MORE THAN 5% OF RESERVES (Plus recognition listed above)

1. Donor spotlight on Foundation website   

1. Special acknowledgement in gala attendee materials  

1. Invitation for 5 representatives to attend Foundation Donor Reception at FNCE 

· Listing in Foundation DPG MIG Challenge Supporter Ad in the Journal of the Academy of Nutrition and Dietetics

· Foundation supporter sign for booth at product market place (if applicable)  



	DPG and MIG CHALLENGE

	

	The DPG and MIG that contributes 5% or more of their reserves to the Second Century with the 	highest average gift per 	member will win a $1,000 Foundation Scholarship for one of their 	members in FY17-18.



	DPG 1 (725 Members) gift: $7,000		DPG 2 (3,000 Members) gift: $10,750

	Average Gift Per Member: $9.95		Average Gift Per Member: $3.58

	DPG 1 Wins



	One DPG and One MIG will win.  All Second Century gifts must be committed by August 31, 2017, winner 	will be announced at FNCE 2017 in Chicago
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Attached is the Nutrition Impact Summit Briefing Paper so you can see the depth and breadth of

our discovery efforts. The output from this effort was the genesis of 17 opportunity areas to be

explored, refined and prioritized. A report of these Summit proceedings will be available to all

members as a publication in JAND with the attached briefing paper later this spring.

 

The Academy and Foundation Boards will meet in February to consider a new organizational

vision, mission and strategies, and prioritize initiatives for support. The Boards’ decisions will

inform how the funds we raise will be directed. This information will be released to all members

and donors following that meeting. We hope you will be both! Our success is dependent on

everyone joining the campaign in a meaningful way. The future of the profession depends upon

this shared commitment.

 

We have developed the attached FAQ regarding the Second Century initiative. If you have

additional questions, please reach out to us. We realize there is much to be done, but we did not

want to miss the window of funding provided by your budgeting timeline. Because we know you

would like as much specificity as possible, we are inviting you to pledge now and to designate

which initiatives you will support once the Boards have established these priorities. We hope to

organize a webinar for all interested DPG liaisons after the Boards meet to evaluate the funding

opportunities. It will be a chance for you to hear from our Chief Global Nutrition Strategy Officer,

Katie Brown, EdD, RDN, and the Academy’s Chief Science Officer, Alison Steiber, PhD, RDN, as

well as one of our grant recipients.

 

Thank you for your consideration and for your support.

 

 

 

As noted above, we are planning to schedule a webinar following the February 23 rd joint

Academy and Foundation Board Meeting to provide additional details on Second Century projects

and initiatives.  We know how critical peer to peer solicitation is to the success of any campaign

and are asking that you help champion this cause.  Would you be willing to reach out to the Chair,

Chair-elect and Treasure of the School Nutrition Services DPG and Muslims in Dietetics and

Nutrition MIG? I have attached their names and contact information. I am happy to set up a time to

discuss in more detail, including any specific feedback we received.  Thank you for your

consideration.  

 

 

Here is a template for a message you could send to the DPG and MIG volunteers. I know that a

testimonial from you about why you supported Second Century would really make a difference.   

 

Dear X, 
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I am reaching out to you on behalf of the Academy Foundation as follow up to the Second Century

proposal you received for XXX DPG/MIG.  As a donor to this campaign, I am so excited about the

future.  I hope the XXX DPG/MIG will join me in supporting this cause and making a difference to

the next century of our profession.  I encourage you to attend the webinar that is being scheduled

on March 15th which will provide more details on the focus areas and projects these funds will

support.  This is XXX’s opportunity to make a significant impact on the future and part of this

monumental milestone.  Thank you for your consideration.  

 

 

 

Beth Labrador  

Development Director  

Academy of Nutrition and Dietetics Foundation  

120 S. Riverside Plaza, Suite 2190  

Chicago, Illinois 60606-6995  

312-899-4821  

www.eatright.org

 

 

 

 

 

Page 25



13. Annual Report 2015-2016

From: Patricia Babjak <PBABJAK@eatright.org>

To: 'Lucille Beseler' <lbeseler_fnc@bellsouth.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'evelyncrayton64'

<evelyncrayton64@gmail.com>, 'craytef@aces.edu' <'craytef@aces.edu'>,

'craytef@charter.net' <'craytef@charter.net'>, ''Margaret Garner'

<mgarner@ua.edu>, 'jojo@nutritioned.com' <'jojo@nutritioned.com'>, 'Kay

Wolf' <Kay_Wolf@Columbus.rr.com>, 'Linda Farr' <linda.farr@me.com>,

'Dianne Polly' <diannepolly@gmail.com>, ''Aida Miles-school'

<miles081@umn.edu>, 'Michele.D.Lites@kp.org' <'Michele.D.Lites@kp.org'>,

'michelelites@sbcglobal.net' <'michelelites@sbcglobal.net'>, 'Hope Barkoukis'

<Hope.Barkoukis@case.edu>, 'DeniceFerkoAdams@gmail.com'

<'DeniceFerkoAdams@gmail.com'>, 'Tammy.randall@case.edu'

<'Tammy.randall@case.edu'>, 'brantley.susan@gmail.com'

<'brantley.susan@gmail.com'>, 'Tracey Bates' <traceybatesrd@gmail.com>,

'Ragalie-Carr, Jean' <jean.ragalie-carr@dairy.org>, 'dwbradley51@gmail.com'

<'dwbradley51@gmail.com'>, 'steve.miranda44@gmail.com'

<'steve.miranda44@gmail.com'>, 'myadrick@computrition.com'

<myadrick@computrition.com>, 'tjraymond@aol.com' <tjraymond@aol.com>,

'constancegeiger@cgeiger.net' <constancegeiger@cgeiger.net>, 'Escott-

Stump, Sylvia' <ESCOTTSTUMPS@ecu.edu>, 'Eileen.kennedy@tufts.edu'

<Eileen.kennedy@tufts.edu>, 'rangecamille@gmail.com'

<rangecamille@gmail.com>, 'kathywilsongoldrd@gmail.com'

<kathywilsongoldrd@gmail.com>, 'Maha.Tahiri@genmills.com'

<Maha.Tahiri@genmills.com>, 'sitoyaj@hotmail.com' <sitoyaj@hotmail.com>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Susan

Burns <Sburns@eatright.org>, Mary Gregoire <mgregoire@eatright.org>,

Chris Reidy <CREIDY@eatright.org>, Sharon McCauley

<smccauley@eatright.org>

Sent Date: Jan 23, 2017 10:56:59

Subject: Annual Report 2015-2016

Attachment: image001.png
AnnualReport_2016_v7.pdf

Please enjoy this informative year in review. The Annual Report contains highlights and

accomplishments from our past fiscal year as well as the financial statements for the Academy

and Foundation. You can view and download the 2015-2016 Annual Report by visiting

http://www.eatright.org/annualreport.  It is also listed on the Academy’s commitment to

transparency site. 
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The Academy of Nutrition and Dietetics is the world’s largest organization of food and nutrition 


professionals. The Academy is committed to improving health and advancing the profession of 


dietetics through research, education and advocacy.


Academy     
of Nutrition 
and Dietetics 


Academy 
of Nutrition 
and Dietetics 
Foundation


F I S C A L  Y E A R  2 0 1 6  A N N UA L  R E P O R T


Vision
Optimizing health through food and nutrition


Mission 
Empowering members to be food and nutrition leaders











S E CO N D C E N T U RY I N I T I AT I V E


In 2015, the Academy’s and Foundation’s Boards of Directors, with a committee of members and Academy staff, explored what 


a new vision could look like for the Academy – one that would elevate the profession, expand reach and do more to improve 


nutrition and health in the U.S. and around the world. With a distinct three-year plan, the Academy and Foundation launched the 


Second Century initiative. 


The initiative’s Vision Year is 2016. During this time, the organization is looking both internally and externally for future 


opportunities where the profession can have significant influence and impact. This includes gathering meaningful input from the 


Academy’s and Foundation’s Boards of Directors; the House of Delegates; membership as a whole; and external stakeholders who 


are shaping the global nutrition agenda. In September 2016, the Academy and Foundation planned to host The Nutrition Impact 


Summit using the Appreciative Inquiry method, seeking to build collaboration among 170 thought leaders, innovators and 


practitioners across food, wellness and health care systems.


During the Mission Year of 2017, the Academy will celebrate its 100th anniversary and the Board will endorse a new vision and 


advance strategic recommendations for innovation projects that develop out of the Summit. The Impact Year of 2018 will begin 


with activating these partnerships and launching the selected innovation projects in the field. At the end of this process, the 


Academy will establish and integrate this compelling vision and organizational plan into its membership for the Academy’s 


Second Century.


Year In Review
AC A D E M Y ’S E L E C T E D L E A D E R S


Dr. Evelyn F. 


Crayton, RDN, 


LDN, served as 


the Academy’s  


90th President in 


2015-2016.


Aida Miles, 


MMSc, RD, LD, 


FAND, served 


as Speaker of 


the House of 


Delegates.


Linda T. Farr, 


RDN, LD, FAND, 


served as 


Speaker-elect 


of the House of 


Delegates.


Lucille Beseler,  


MS, RDN, LDN, 


CDE, FAND, 


served as 


President-elect.


T H E AC A D E M Y ’S M E M B E R S H I P


The Academy’s membership as of April 30, 


2016, was 74,256. More than three in five of 


the nation’s practicing registered dietitian 


nutritionists are Academy members. Through 


benefits and initiatives, the Academy has made 


strong efforts and visible progress to involve 


younger food and nutrition professionals: More 


than 30 percent of Active category members 


are under 35 and market penetration for 


student members topped 84 percent.
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•	 Continued to advocate for nutrition programs, services and 


coverage on federal, state and local levels in accordance 


with the public policy priority areas approved by the 


Legislative and Public Policy Committee and Board of 


Directors. LPPC with the Policy Initiatives and Advocacy 


staff analyzed timely nutrition policy matters affecting the 


profession and the country, with input from issue-specific 


subcommittees and workgroups. 


•	 Played an active role on Capitol Hill and with administrative 


agencies, supporting pro-nutrition legislation, 


developing relationships with members of Congress and 


administrative officials and collaborating with partner 


organizations, industries and other stakeholders. 


•	 Through the role of Vice President Mary Pat Raimondi, 


MS, RD, as a leader in the Diabetes Advocacy Alliance, 


helped provide a significant opportunity for the Academy 


to advance its priorities for prediabetes screening and 


promote the importance of diabetes self-management 


education and medical nutrition therapy in the treatment 


of diabetes. 


•	 Garnered significant support for numerous bipartisan bills, 


including the Treat and Reduce Obesity Act; Child Nutrition 


Reauthorization; expansion of Medicare coverage of MNT 


for beneficiaries with prediabetes; and another bill to 


establish a National Commission on Diabetes. 


•	 Submitted language to Congress for reauthorization of 


Child Nutrition that was welcomed and accepted. 


•	 Continued to work with the White House’s Let’s Move! 


initiative and promoted efforts of the Academy 


Foundation’s Kids Eat Right initiative to reduce child 


obesity.


•	  Provided comments to the U.S. Departments of 


Agriculture and Health and Human Services on the Dietary 


Guidelines for Americans, including ways to improve the 


process to help consumers understand and implement the 


guidelines. 


•	 Worked on reauthorization and regulatory implementation 


of the Ryan White CARE Act for people living with HIV/


AIDS, including assessing the impact of the Affordable Care 


Act and Medicaid changes on the program and ensuring 


full funding of included nutrition care services. 


•	 With the help of the Academy’s Political Action Committee, 


deepened Congressional relationships by hosting events 


in the first session of the 113th Congress for elected 


officials and contributing more than $107,650 to 55 


candidates. ANDPAC also supported ten state affiliate 


dietetic associations to attend local fundraising events. 


More than 730 Academy members got involved in 


nutrition health policy by attending one or more ANDPAC-


sponsored events. ANDPAC’s ability to positively affect 


the Academy’s policy priorities cannot be overstated. The 


Academy’s voice was further amplified through its efforts 


to affect the implementation of legislation and create 


new opportunities for members through the regulatory 


process, in part by an increase in the quantity and quality 


of comments to proposed rules, agency evidence reviews 


and regulatory initiatives. 


•	 Submitted 34 comments (up from 18 in the previous year) 


pertaining to therapeutic diet orders; food and nutrition 


labeling (with the Food and Nutrition Labeling Workgroup 


of the LPPC); bundled payments and RDN reimbursement 


through the physician fee schedule; nutrition and 


behavioral counseling for cardiovascular disease; food 


safety; health care competition; professional standards 


for school nutrition personnel; the safety of trans fats and 


essential health benefits, among others. 


•	 Collaborated to positively affect the nutrition and dietetics 


profession through meetings with government officials, 


policy makers and opinion shapers to support Academy 


stances related to reimbursement; expansion of medical 


nutrition therapy; therapeutic diet orders; telehealth; food 


labeling; quality measures in long-term care; health care 


reform; and licensure. 


P O L I C Y I N I T I AT I V E S A N D A D V O C AC Y 
The Academy achieved significant successes in the past year advancing its public policy priorities. Our ongoing 


commitment to food and nutrition policies that recognize Academy members as the nation’s experts included nutrition 


informatics, food security, nutrition through the lifecycle, nutrition and agriculture research, diabetes, obesity, nutrition 


education, health care reform, enhanced coverage of medical nutrition therapy and a renewed focus on consumer 


protection and dietetics licensure.


During the past year, the Academy: 
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•	 Working with U.S. Rep. Tim Ryan (Ohio), obtained 


recognition for the first time by the Centers for Medicare 


and Medicaid Services of CMS’ statutory authority to 


modify coverage of medical nutrition therapy consistent 


with U.S. Preventive Services Task Force recommendations. 


•	 On the state level, worked with affiliates to advocate for 


consumer, community and professional issues. States 


developed policy plans, ran leadership trainings, assisted 


with implementation of therapeutic diet changes, 


established and maintained state dietetics licensure laws 


and led the fifth annual Take Your Congressperson to 


Work Campaign. 


•	 With the continued rollout of the Affordable Care Act, 


worked with numerous Academy affiliates to help states 


achieve inclusion of enhanced nutrition care services and 


medical nutrition therapy in health insurance exchanges 


and state Medicaid plans. Members preserved and 


enhanced nutrition programs and services by completing 


Action Alerts for Sequestration, the Farm Bill and School 


Nutrition Standards. 


•	 Mobilized members at the grassroots level in collaboration 


with each state affiliate’s Public Policy Panel. These panels, 


comprised of highly engaged, specialized members, are 


trained throughout the year to address critical public 


policy issues on the state and federal levels. 


•	 Provided advocacy training in Washington, D.C., for more 


than 350 members at the Academy’s 2015 Public Policy 


Workshop. Members also held meetings in more than 500 


congressional offices; and state policy leaders brought 


their skills and energy home to meet with members of 


Congress and their staffs in their local districts.
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Academy in the News


Media coverage plays a significant role in building awareness 


and recognition for the Academy and the registered dietitian 


nutritionist. The Academy’s Strategic Communications Team 


works with the news media to raise public awareness of the 


Academy, the significant contributions of Academy members, 


scientific research published in the Journal of the Academy of 


Nutrition and Dietetics and the importance of healthful nutrition 


for everyone. From June 1, 2015, through May 31, 2016, the 


Academy reached an audience of over 25 billion and generated 


more than 17,000 media placements.


Kids Eat Right Month 


August 2015 marked the second annual Kids Eat Right Month, a 


nutrition education, information-sharing and action campaign 


launched by the Academy and its Foundation spotlighting 


nutritious and active lifestyles for children and families. The 


Academy’s President, Dr. Evelyn Crayton, RDN, LDN, FAND, was 


joined by Academy members and their children from the New 


York City area to ring NASDAQ’s closing bell on August 24. 


National Nutrition Month


National Nutrition Month 2016, celebrated in March, and 


Registered Dietitian Nutritionist Day, celebrated on the 


second Wednesday in March, play a significant role in building 


awareness and recognition for the Academy and RDNs. The 


Academy generated significant coverage and interest in 


National Nutrition Month from local and national print, Internet 


and broadcast media.


In celebration of Registered Dietitian Nutritionist Day and in 


honor of the 2016 National Nutrition Month theme “Savor 


the Flavor of Eating Right”, members were asked: “What’s the 


best way to help consumers savor the flavor of eating right?” 


From more than 160 inspirational responses, the winner of 


the 2016 Registered Dietitian Nutritionist Day contest was 


Annelies Newman, RDN, CD, of Saint George, Utah. Her photo 


was featured in New York City’s Times Square on Registered 


Dietitian Nutritionist Day.


P U B L I C A N D M E D I A O U T R E AC H


The Academy continued its successful program of promoting registered dietitian nutritionists and Academy members to 


the widest possible audiences. The Academy and its network of volunteer media Spokespeople remain a trusted source 


for media across the country and the globe. 
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Journal of the Academy of Nutrition and Dietetics 


In May 2016, to better meet peer-review needs from increased 


submissions and better serve authors, reviewers and readers, 


the Journal expanded its Board of Editors from 35 to 50. The 


Journal’s Impact Factor rose to 3.797, representing steady 


growth since the Academy’s name change in 2012. The 


Journal’s online offerings at www.andrnl.org continue to grow, 


with archived articles, podcasts, educational slides, topics 


collections, iOS and Android apps and more. With more than 


10,000 downloads and 1.1 million page views per year, the 


Journal’s app and website, respectively, make the Journal one 


of the most relied-upon publications for the science of food, 


nutrition and dietetics.


Corporate Sponsorship


The Academy’s sponsorship program allows for purposeful 


collaboration with food and nutrition organizations and helps 


to advance the Academy’s mission of empowering members 


to be the food and nutrition leaders. The Academy recognizes 


and thanks the following sponsors for their generous support 


of Academy events and programs that occurred within Fiscal 


Year 2016.


Academy National Sponsor


National Dairy Council® 


Premier Sponsors 


Abbott Nutrition


The Coca-Cola Company 
Beverage Institute for Health  
& Wellness 


PepsiCo 


Unilever 


2015 Food & Nutrition 


Conference & Expo™ Exhibitor 


Sponsors 


The a2 Milk Company®


Campbell Soup Company 


Canadian Lentils


ConAgra Foods 


Fruitstreet.com


Hass Avocado Board


Kellogg Company


Nature Made®


Sunsweet Growers


Social Media


The Academy’s 20 social media pages spanning seven 


platforms – Facebook, Twitter, LinkedIn, Pinterest, 


Instagram, Google+ and YouTube – maintained a strong 


presence, growing to more than 2.5 million followers. At 


the 2015 Food & Nutrition Conference & Expo, attendees 


as well as Academy members at home shared photos 


and videos, networked and created a lively community 


using the #FNCE hashtag. For the second year, the 


Social Media Hub helped create positive sentiment and 


engagement throughout the conference. The official 


#FNCE hashtag delivered 68.1 million impressions.


During National Nutrition Month in March, the 


official #NationalNutritionMonth hashtag saw a reach 


of 63.1 million social media users for a total 265.7 


million impressions. The #NNMchat hashtag saw a 


reach of 2.3 million users and 30.4 million impressions 


and the hashtag #RDNday was used 3,317 times by 2,405 


unique authors for a reach of 2.6 million users and 8.7 


million impressions.


Food & Nutrition Magazine launched two new blogs during 


the past year: The Feed, to cover nutrition informatics, and 


Student Scoop, where student members of the Academy can 


have a voice and build their blogging skills. The Stone Soup 


blog continued to thrive, with more than 200 writers engaged 


in the community. For the Academy’s 2015 Food & Nutrition 


Conference & Expo, Food & Nutrition published a special issue 


featuring conference information and tips for attendees; 


profiles of award recipients; a dining guide to the host city 


of Nashville, Tenn.; walking and jogging routes; and recipes 


developed by local registered dietitian nutritionists. Food & 


Nutrition won a coveted Gold Circle Award in 2015.


Food & Nutrition Magazine
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Strategic Priorities


•	 Communicated Strategic Plan and monitored outcomes 


using established measures


•	 Addressed competition related to scope of practice 


and opposition to licensure and continued ongoing 


monitoring/risk mitigation by supporting and evaluating 


the State Licensure Initiative 


•	 Collaborated with Affiliates and other stakeholders to 


ensure consistency in licensure laws and regulations


•	 Supported implementation of the public policy priority 


areas 


•	 Developed key relationships with members of Congress 


to bring awareness to their leadership and expertise in 


nutrition-related policy


•	 Supported expansion of reimbursement for RDNs’ services 


within the Medicare program through legislative and 


regulatory processes


•	 Promoted member awareness of strategies designed 


to position members in taking the lead to create and 


maintain a competitive edge in providing nutrition services


•	 Supported a multiyear plan to implement a clinical data 


warehouse for the profession 


•	 Positioned members to assume transdisciplinary roles


•	 Advanced relationships with key stakeholders and external 


organizations to further Academy initiatives


•	 Supported international business plan that fosters 


collaboration with international colleagues to expand the 


role of dietitians as the food and nutrition leaders in the 


global health care marketplace and to reduce global food 


insecurity


•	 Implemented strategies to increase diversity of nutrition 


and dietetics providers


•	 Supported efforts to increase the number of individuals 


with PhDs and practice doctorates who pursue the RDN 


credential.


Governance Priorities


•	 Worked with the Foundation to explore opportunities to 


continue expansion of Kids Eat Right and the Future of 


Food programs in global settings, as well as development 


and execution of Second Century Vision plan. 


•	 Worked collaboratively with the Accreditation Council 


for Education in Nutrition and Dietetics; Commission on 


Dietetic Registration; Council on Future Practice; and 


Nutrition and Dietetics Educators and Preceptors to 


increase the availability of supervised practice experience 


sites and encourage RDNs to serve as preceptors.


 


Organizational Priorities


•	 Implemented steps to improve governance and the 


performance of the Board


•	 Evaluated organizational performance using established 


measures


•	 Provided financial oversight


•	 Evaluated the Academy’s sponsorship program and 


communicated changes and value to members and non-


members


•	 Communicated the value of the Foundation and the 


Academy’s political action committee (ANDPAC) to 


members and non-members.


Operating Review
In advancing the profession of dietetics and leading the organization, the Academy assigns distinct and coequal 


governance roles to the Board of Directors and the elected House of Delegates. Six House leaders serve on the 


Academy’s Board, directly connecting the professional issues of members to the interests of the entire Academy.


B OA R D O F D I R E C TO R S


The Academy’s Board is responsible for strategic planning, policy development and fiscal management for the Academy. 


Activities and accomplishments at the Board level in FY 2016 included:
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H O U S E O F D E L E G AT E S


As the deliberative body governing professional issues, the 


House of Delegates monitors and evaluates trends, issues and 


concerns affecting members; debates and approves educational, 


practice and professional standards; establishes ethical standards 


for the practitioner and disciplinary procedures for unethical 


conduct; and identifies and initiates development of Academy 


position papers.


During its fall 2015 meeting, the House of Delegates addressed 


the mega issue topic “Engaging Members in the Need to Address 


Malnutrition across All Dietetic Practice Settings.” As a result of 


the dialogue session, the House requested that RDNs identify 


and manage malnutrition in accordance with their scope 


and standards of practice including use of nutrition-focused 


physical exams as one tool for nutrition assessments. Multiple 


Academy organizational units – including Research, International 


and Scientific Affairs; Lifelong Learning and Professional 


Engagement; Nutrition and Dietetics Educators and Preceptors; 


the Accreditation Council for Education in Nutrition and Dietetics; 


and the Nutrition Services Coverage Team – were asked to 


support members in developing their skills in the management 


of malnutrition. These organizational units will provide biannual 


progress reports to the House for at least the next two years.


Also at the fall 2015 meeting, the Sponsorship Advisory Task 


Force provided an update on its work. The House requested the 


task force utilize HOD feedback to finalize its report to the Board 


of Directors and that the Board consider input from the dialogue 


session as it takes action on the task force’s final report. 


Following the meeting, the House approved several 


amendments to the Academy’s Bylaws including a revision in 


the Nominating Committee’s composition, a change to the 


Commission on Dietetic Registration’s mission statement and      


a change to CDR’s Board composition. 


The Business and Management Task Force presented its report 


to the House Leadership Team in January 2016. Recommended 


tactics are under review by appropriate Academy organizational 


units. 


During the House of Delegates’ spring virtual meeting, the HOD 


embraced its role as the voice of the profession in a dialogue 


about “Envisioning Our Second Century.” Delegates envisioned 


the profession in the next 100 years and considered actions 


that can be taken to engage members in the Second Century 


initiative. Feedback from the dialogue was shared with the 


Academy’s Second Century Team. 


Also at the meeting, delegates addressed the mega issue topic 


“Technological Innovations that Impact Food and Nutrition.” 


The House requested the Nutrition Informatics Committee 


review the input from this dialogue, create an action plan and 


recommendations to address the dialogue objectives and 


communicate the plan in the fall of 2016. The House encouraged 


the Second Century Team to review the HOD’s input and support 


incorporation of technological advancements into opportunity 


areas for the September 2016 Nutrition Impact Summit and 


forthcoming innovations projects. The House requested that 


the Academy create a hub on the Academy’s website where 


technology resources related to food and nutrition can be 


shared, as well as an annual awareness campaign highlighting 


technology. All Academy organizational units were asked to 


identify and promote best practices related to technology and 


to integrate technological innovations that affect food and 


nutrition into their programs of work.
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P O S I T I O N A N D P R AC T I C E PA P E R S 


Position and practice papers assist the Academy in optimizing 


the public’s nutrition, health and well-being and are germane 


to the Academy’s vision, mission, values, goals and strategies. A 


key feature of a position paper is the position statement, which 


presents the Academy’s stance on an issue. During FY 2016, the 


Academy published the following papers: 


Position Papers


•	 November 2015: Health Implication of Dietary Fiber


•	 January 2016: Interventions for the Treatment of Overweight 


and Obesity in Adults


•	 March 2016: Nutrition and Athletic Performance


•	 April 2016: Obesity, Reproduction and Pregnancy Outcomes


Practice Papers 


•	 July 2015: Principals of Productivity in Food and Nutrition 


Services: Applications in the 21st Century of Health Care 


Reform


ACC R E D I TAT I O N CO U N C I L F O R 
E D U C AT I O N I N N U T R I T I O N A N D 
D I E T E T I C S


The Accreditation Council for Education in Nutrition and 


Dietetics serves the public and the Academy’s members by 


working with nutrition and dietetics practitioners, educators 


and others to develop and implement standards for the 


educational preparation of nutrition and dietetics professionals 


and by accrediting nutrition and dietetics education programs 


at colleges, universities and other organizations that meet 


its standards. As of May 31, 2016, there were 568 programs 


accredited in the United States and five international programs. 


ACEND is working on two major standards projects: revision 


of the 2012 Accreditation Standards and development of the 


future education model standards. During the past year, ACEND 


finalized revisions to the 2012 Standards and will release the 


2017 Accreditation Standards in summer 2016; all currently 


accredited programs will need to come into compliance with 


these standards by June 1, 2017. 


ACEND is also developing standards and competencies for the 


future education model associate’s, bachelor’s and master’s 


degree programs and expects to release them for public 


comment in fall 2016. 


AC A D E M Y O F N U T R I T I O N A N D 
D I E T E T I C S F O U N DAT I O N 


The Academy’s Foundation is the only charitable 


organization devoted exclusively to promoting nutrition 


and dietetics, funding health and nutrition research as well 


as improving the health of communities through public 


nutrition education programs. Although affiliated with 


the Academy of Nutrition and Dietetics, the Foundation 


is an independent 501(c)(3) public charity and does not 


receive any portion of member dues. The success and 


impact of its programs and services are attributed to the 


generous support of its donors, which have helped the 


Foundation become a catalyst for Academy members and 


the profession to come together to improve the nutritional 


health of the public.


Special thanks to groups and individuals who supported 


the Academy Foundation with gifts of $10,000 or more from 


June 1, 2015, to May 31, 2016.


Abbott Nutrition


Academy of Nutrition and Dietetics


California Walnut Commission


Colgate Palmolive Company


Commission on Dietetic Registration


ConAgra Foods Inc.


Sonja L. Connor


Diabetes Care and Education dietetic practice group


Dietetics in Healthcare Communities dietetic practice group


Dietitians in Nutrition Support dietetic practice group


Elanco Global Communications


Feeding America 


General Mills Foundation


Grocery Manufacturers Association 


Estate of Carol V. Hall


Jean H. Hankin


Estate of Virginia F. Harger


Estate of Ann A. Hertzler


Iowa Department of Education


Estate of Margaret A. James


Mead Johnson Nutrition


National Cattlemen’s Beef Association 


National Dairy Council


National Pork Producers Council


PepsiCo North America


Lester Strong


Alice A. Wimpfheimer
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CO M M I S S I O N O N D I E T E T I C 
R E G I S T R AT I O N


The Commission on Dietetic Registration remained committed 


to its public protection mission by attesting to the professional 


competence of more than 97,000 registered dietitian 


nutritionists and more than 5,500 nutrition and dietetics 


technicians, registered who have met CDR’s standards to enter 


and continue in dietetics practice. 


CDR administers seven separate and distinct credentialing 


programs: Registered Dietitian; Dietetic Technician, Registered; 


Board Certified Specialist in Renal Nutrition; Board Certified 


Specialist in Pediatric Nutrition; Board Certified Specialist in 


Sports Dietetics; Board Certified Specialist in Gerontological 


Nutrition; and Board Certified Specialist in Oncology Nutrition. 


There are more than 3,600 Board Certified Specialists. CDR’s 


entry-level registration examinations and its Board Certified 


Specialist certification programs are accredited by the National 


Commission for Certifying Agencies.


The first test administration for the new Advanced Practice 


in Clinical Nutrition certification program was in November 


2015. Twenty-two RDNs passed this rigorous examination 


to obtain the RDN-AP credential. The first administration of 


the Interdisciplinary Specialist Certification in Obesity and 


Weight Management – CDR’s first interdisciplinary certification 


program – is scheduled for March 2017. Nurse practitioners, 


physician assistants, exercise physiologists, behavior 


management counselors and medical social workers have 


participated in the practice audit development process.


In addition to administering examinations and the 


recertification systems for these programs, in FY 2016 the 


Commission on Dietetic Registration:


•	 Administered a prior approval process for continuing 


professional education program providers. More than 


4,500 programs were reviewed and approved. 


•	 Administered an accreditation process for continuing 


professional education program providers. There are 225 


accredited providers. 


•	 Conducted nine informational webinars for CDR-


credentialed practitioners, students and accredited 


providers, addressing the essential practice competencies 


and goal wizard tool for the Professional Development 


Portfolio recertification system


•	 Presented CDR updates at each of the four regional 


Nutrition and Dietetic Educators and Preceptors meetings


•	 Administered the online Assess and Learn courses 


“Managing Type 2 Diabetes Using the Nutrition Care 


Process,” “Celiac Disease,” “Gerontological Nutrition” and 


“Sports Dietetics: Nutrition for Athletic Performance”


•	 Initiated development of a new Assess & Learn module 


“Health Promotion and Disease Prevention”


•	 Implemented a new “Assessing Prior Learning Online 


Module” for dietetics educators 


•	 Provided funding for 10 $10,000 doctoral scholarships, 


20 $5,000 diversity scholarships and four $10,000 PhD-


to-RD fellowships. All scholarships and fellowships are 


administered by the Academy’s Foundation. 


•	 Administered an online dietetics preceptor training course


•	 Administered registration eligibility reciprocity agreements 


with Canada, Ireland, the Netherlands and the Philippines 


•	 Administered licensure board services including use of 


CDR’s entry-level registration examinations for licensure 


purposes and continuing professional education tracking 


for licensed non-registered dietitians


•	 Administered certificates of training in childhood and adult 


weight management. Since implementation in April 2001, 


more than 20,000 members and credentialed practitioners 


have participated in these programs.


•	 Administered CDR registry label list rental process. 
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Affiliates 


All Academy members receive automatic membership in the 


affiliate of their choice, making affiliates a powerful benefit of 


Academy membership. There are 50 state dietetic associations, 


plus the District of Columbia, Puerto Rico and the American 


Overseas Dietetic Association, all affiliated with the Academy. 


Affiliates provide further networking, education and leadership 


opportunities to Academy members and enable members to 


build lasting collaborations and relationships close to home. 


Dietetic Practice Groups 


The Academy is committed to keeping members abreast of 


trends in food and nutrition and preparing members for the 


requirements of an ever-changing profession and marketplace. 


The Academy’s 26 dietetic practice groups create opportunities 


for members to excel and grow through professional 


development, networking opportunities, leadership 


development and specialization. In FY 2016, membership in 


DPGs exceeded 61,000.


Member Interest Groups 


Member interest groups provide a means for Academy 


members with common interests, issues or backgrounds 


to connect. Unlike dietetic practice groups and affiliate 


associations, MIGs focus on areas other than practice or 


geographic location. In FY 2016, 10 MIGs were available to 


the Academy’s membership: Asian Indians in Nutrition and 


Dietetics, Chinese Americans in Dietetics and Nutrition; Fifty 


Plus in Nutrition and Dietetics; Filipino Americans in Dietetics 


and Nutrition; Jewish Member Interest Group; Latinos and 


Hispanics in Dietetics and Nutrition; Muslims in Dietetics and 


Nutrition; National Organization of Blacks in Dietetics and 


Nutrition; National Organization of Men in Nutrition; and Thirty 


and Under in Nutrition and Dietetics. MIG membership totaled 


more than 4,900.


M E M B E R O R G A N I Z AT I O N S W I T H I N T H E AC A D E M Y


The Academy offers its members many opportunities to interact and network with those who share geographic, dietetics 


practice or other areas of common interests and issues.
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For year ending May 31, 2016, the Foundation revenues were $2.4 million. The Foundation’s investment earnings were $29,000, 


resulting in total income for the year of just over $2.4 million. The Foundation’s net assets were $23.1 million at the end of the 2016 


Fiscal Year. These funds provide the necessary resources for the Foundation’s support of scholarship programs, awards, research 


and the nutrition and dietetics profession as a whole.


The Council on Dietetic Registration, Dietetic Practice Groups and Member Interest Groups, Accreditation Council for Education 


in Nutrition and Dietetics and the Academy of Nutrition and Dietetics Political Action Committee had combined revenues of $14 


million, expenses of $14 million and investment income of $82,000. Total net assets for these groups grew to $16.6 million at the 


end of the Fiscal Year. This growth will allow them to continue to impact the dietetic profession in their unique ways.


Total revenues for the Academy were $21.2 million and total expenses were $23.4 million in the 2016 Fiscal Year. The investment 


earnings were $125,000. The Academy continues to invest into the future of the organization by developing new programs, 


products and services that will benefit members and the profession now and for years to come. This is the primary reason 


expenses exceeded income in the 2016 Fiscal Year. This, coupled with lower investment earnings than anticipated, resulted in a 


loss of $2.2 million.


When the 2017 Fiscal Year budget was developed, the Board continued efforts to invest in new programs and services to further 


position Academy members and the profession as leaders. As the year continues, staff and leadership will continue to monitor the 


financial results and make adjustments wherever necessary. 


Looking to Fiscal Year 2018, the budget will be compiled with a similar approach as in past years. Although economic factors 


remain a concern, the Board of Directors continues to look to the future and will make the necessary investment to develop and 


promote the profession and Academy members to be the nation’s food and nutrition leaders.


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F O R YE A R E N D I N G M AY 31,  2016


Financial 
Statements
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   2015 2016
Assets
Cash and cash equivalents $5,674,190 $4,613,138 
 
Investments 33,439,167 31,477,242 
Interest receivable 128,055 123,232 
Accounts receivable - net 1,293,684 1,104,687 
Prepaid expenses 1,727,823 1,587,952 
Inventories 986,938 1,045,312  
Investments held for 
 Deferred Compensation 561,143 557,686 
Property and equipment net 4,440,836 4,517,255


   $48,251,836 $45,026,504


Liabilities and Net Assets
 Liabilities
  Accounts Payable $979,945 $1,320,734 
  Accrued Liabilities 3,051,670 1,635,036 
  Inter-Organizational Balances 340,898 383,212 
  Due to State Associations 2,898,549 3,000,311
   $7,271,062 $6,339,293 
 Deferred revenue
  Membership Dues $7,229,142 $7,610,218 
  Registration Fees 3,430,309 3,599,793
  Subscriptions 2,419,712 2,476,810
  Annual Meeting 1,561,213 1,602,966
  Sponsorships 598,113 361,199
  Other 1,809,672 1,471,249
   $17,048,161 $ 17,122,235


 Deferred Compensation $561,143 $ 557,686
 Deferred Rent Incentive 2,522,531 2,226,588
   $3,083,674 $ 2,784,274
   $27,402,897 $ 26,245,802
Net assets
 Unrestricted
  Academy Operations $4,334,338 $ 2,191,098
  Related Academy Organizations*  16,514,601 16,589,604
   $20,848,939 $ 18,780,702
 Total Liabilities and Net Assets $48,251,836 $ 45,026,504


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F I N A N C I A L S TAT E M E N TS


Academy of Nutrition and Dietetics Statement of Financial Position - May 31
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Academy of Nutrition and Dietetics Statement of Activities - By Object and Fund  - Year Ended May 31, 2016


*Includes CDR, DPGs, MIGs, ACEND, ANDPAC


Academy
Related Academy 


Organizational Units* Total
Revenues
     Membership Dues - Gross $11,654,409 $1,853,168  $13,507,577 
     State Affiliate Allocations (2,301,608) - (2,301,608)
     Membership Dues - Net 9,352,801  1,853,168 11,205,969
     


     Registration and Examination Fees - 7,774,791 7,774,791 
     Contributions - 123,099 123,099
     Programs and Meetings 4,509,856 486,430  4,996,286
     Publications and Materials 2,304,840 433,588  2,738,428
     Subscriptions 2,199,569 585  2,200,154
     Advertising 266,2242 42,621  308,845
     Sponsorships 1,114,715 13,500  1,128,215
     Grants 388,208 1,040,005 1,428,213
     Education Program - 2,047,340 2,047,340
     Other 1,024,282 172,175 1,196,457


    Total Revenues $21,160,495 $13,987,302 $35,147,797


Expenses
     Personnel $12,679,600 $2,523,533  $15,203,133 
     Publications 2,455,477  56,780  2,512,257 
     Travel 1,232,939  1,676,850  2,909,789 
     Professional Fees 1,429,149  1,927,439   3,356,588 
     Postage and Mailing Service 613,998  457,349  1,071,347 
     Office supplies and Equipment 224,130  67,284  291,414
     Rent and Utilities 1,239,560  238,935  1,478,495
     Telephone and Communications 174,675  84,610  259,285
     Commissions 50,280  -   50,280 
     Computer Expenses 664,415  102,253  766,668
     Advertising and Promotion 82,086  35,125   117,211 
     Insurance 79,470  144,131  223,601 
     Depreciation 1,138,427  289,726  1,428,153 
     Income taxes - 5,019  5,019 
     Bank and Trust Fees 684,628  213,547   898,175
     Other (1,765,925)  3,009,647  1,243,722 
     Donations to the Foundation 277,090  354,606  631,696 
     Examination Administration - 835,750  835,750 
     Meeting Services 1,786,669  1,685,939  3,472,608 
     Legal and Audit 187,390  44,956  232,346 
     Printing 194,905  241,287  436,192 
    $23,428,963  $13,994,766  $37,423,729 


(Decrease) Increase in Net Assets
     from Operating Activities (2,268,468) (7,464) (2,275,932)


Return on Investments 125,228 82,467  207,695 


Increase (Decrease) in Net Assets (2,143,240) 75,003 (2,068,237)


Net Assets at Beginning of Year 4,334,338 16,514,601 20,848,939


Net Assets at End of Year $2,191,098 $16,589,604  $18,780,702
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   2015 2016
Assets
Cash and Cash Equivalents $2,352,094 $ 1,997,777 
Investments 20,719,615 20,562,438 
Interest Receivable 80,386 83,719 
Pledges Receivable, Net 65,724 66,129 
Prepaid Expenses 24,927 18,385 
Interorganization Balances 340,898 383,212 
Property and Equipment Net 52,265 40,427


Total Assests $23,635,909 $ 23,152,087


Liabilities and Net Assets
 Deferred Annual Meeting $10,010 $ 24,985


Total Liabilities $10,010 $ 24,985


Net assets
 Unrestricted $5,909,539 $ 5,764,157
 Temporarily Restricted 9,519,633 8,781,512
   Permanently Restricted 8,196,727 8,581,433


Total Net Assets  $23,625,899 $ 23,127,102


Total Net Assets & Liabilities $23,635,909 $ 23,157,087


Academy of Nutrition and Dietetics Foundation Statement of Financial Position - May 31
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Temporarily Permanently 


Revenues Unrestricted Restricted Restricted Total 


     Grants and Donations -  $386,192 -  $386,192 
     Member Contributions 375,025 285,750 356,893 1,017,668
     Corporate Contributions 194,905 581,071 27,813 803,89
     Sponsorships 95,500 99,500 -  196,000
     Release from Restrictions 2,116,932 (2,116,932) - -


Total Foundation Revenues 2,783,362 (764,419) 384,706 2,403,649


Expenses
     Personnel 827,052 - - 827,052
     Travel 180,124 - - 180,124
     Professional Fees 631,936 - - 631,936
     Postage and Mailing Service 4,102 - - 4,102
     Office Supplies and Equipment 1,725 - - 1,725
     Rent and Utilities 90,096 - - 90,096
     Telephone and Communications 22,488 - - 22,488
     Computer Expense  19,509 - -  19,509
     Insurance 16,486 - - 16,486
     Depreciation 27,785 - - 27,785
     Bank and Trust Fees 122,872 - - 122,872
     Other 31,060 - - 31,060
     Meeting Services 131,876 - - 131,876
     Legal and Audit 6,307 - - 6,307
     Printing 4,917 - - 4,917
     Scholarships & Awards 813,162 - - 813,162


Total Foundation Expenses 2,931,497 - - 2,931,497


(Decrease) Increase in Net Assets from 
Operating Activities before Other Items


(148,135) (764,419) 384,706 (527,848)


Return on Investments 2,753 26,298 - 29,051


Decrease in Net Assets (145,382) (738,121) 384,706 (498,797)
Net Assets
     Beginning of Year 5,909,539 9,519,633 8,196,727  23,625,899 
     End of Year $5,764,157   $8,781,512 $8,581,433  $23,127,102 


Academy of Nutrition and Dietetics Foundation Statement of Activities  - Year Ended May 31, 2016
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Best regards, 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2190 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org | www.eatrightPRO.org | www.eatrightSTORE.org
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14. Nutrition Impact Summit information

From: Diane Heller <dwheller@mindspring.com>

To: 'Donna Martin' <DMartin@burke.k12.ga.us>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Oct 08, 2016 21:30:39

Subject: Nutrition Impact Summit information

Attachment: AND Nutrition Impact Summit Backgrounder.pdf
AND Nutrition Impact Summit Briefing Paper.pdf

 Hi Donna!

Enjoyed speaking with you this morning!  I wish I could have taken notes

because you brought up very key points...let me know if you have any other

suggestions!

Here are the reports I was talking about!

Thanks so much for agreeing to speak at a  Foundation Donor reception at my

home...please let me know what date works best for you!  We want to honor

you as the Academy President-elect from our home State.  I would love to

brainstorm with you about key messages but I think our members would be

excited to hear about the Summit and your visit to the White House!

See you in Boston!

Diane
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Nutrition Impact Summit: Board Backgrounder  


 


Q: What is the Academy of Nutrition and Dietetics Foundation?  


 


The Academy of Nutrition and Dietetics Foundation is the only charitable organization devoted 


exclusively to promoting nutrition and dietetics, funding health and nutrition research as well as 


improving the health of communities through public nutrition education programs. Although affiliated 


with the Academy of Nutrition and Dietetics, the Foundation is an independent 501(c)(3) public charity 


and does not receive any portion of member dues. The success and impact of its programs are 


attributed to the generous support of its donors. 


 


Q: Why did we launch the Second Century Initiative?  


 


The world is at a critical moment for nutrition. Since the Academy was founded 100 years ago, we have 


seen food and health systems evolve and become more global and complex. The ability to feed people 


and feed them well is a challenge we feel in our homes, our schools, our communities, our nation and 


around the world. The growing global population, dual burden of under-nutrition and obesity and 


ballooning rates of chronic disease all come with exorbitant costs. As daunting as these challenges are, 


they present unprecedented opportunities for innovation and collaboration between nutrition 


professionals and other leaders, throughout food, wellness and health systems, as well as across 


disciplines. 


 


Q: What will the Second Century fund?  


 


The Second Century initiative will build upon the Academy and Foundation’s programs, with emerging 


projects and global opportunities to meet the growing needs of the public. As the Academy charts its 


Second Century vision for the future, there will be a critical need to raise the necessary funds to support 


these innovative projects, along with the current initiatives of the Foundation — scholarships, awards, 


research and public education — in a broader, more visible and global way.  


 


Q: What happens after the Summit? 


 


The goal of the Nutrition Impact Summit is to explore and discover opportunities for increased 


collaboration. Expected outcomes include innovative solutions to today’s unique public health 


challenges and opportunities for participating organizations to collaborate and stimulate improvements 


in national and global health through nutrition. By the end of the year, the Academy will review the draft 


initiative projects that come out of the Summit to prepare for the Academy’s 2017 mission year. After 


reviewing the projects, the Academy will present the recommendations to the Foundation and Academy 


Board of Directors in early 2017. We will then decide which recommendations to move forward and 


incorporate them into our new strategic plans. We will begin building out plans for these projects with 


partners from the Summit and identify and enroll additional partners and funders. There will also be a 


Second Century Town Hall on October 16th at FNCE in Boston and a Centennial party in Cleveland in 


2017.  


 





AND Nutrition Impact Summit Backgrounder.pdf




September 21–23, 2016
Dallas, Texas


Participant Briefing Paper
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WELCOME
From the President of the 
Academy of Nutrition and Dietetics


In 1917, a group of courageous women had a powerful vision: dedicated to addressing the 
leading health challenges of the day, they created an organization—and a profession—
that would change the course of nutrition and health. A century after our founding, the 
Academy of Nutrition and Dietetics continues to build upon on the legacy of our brave and 
inspirational founders.


Honoring our legacy means unflinchingly addressing the health challenges of the current 
century and the next. The Boards of Directors of the Academy and our Foundation welcome 
these challenges as opportunities to collaborate with groups and individuals who—like the 
Academy—are committed to improving the health of people across the globe.


This briefing paper was written to help prepare each of us for The Nutrition Impact Summit. 
At the Summit, we will consider how we might accelerate progress toward good health and 
well-being for all people through collaboration across food, wellness and health care systems. 
Please read the briefing paper and come to the Summit prepared to think boldly about the 
future we can create together. 


Thank you for participating in the Nutrition Impact Summit. We look forward to seeing 
you soon.


Yours in health,


Lucille Beseler, MS, RDN, LDN, CDE, FAND
President, Academy of Nutrition and Dietetics
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INTRODUCTION
Imagine a world where agricultural systems at all scales are optimized to produce nutrient-dense and 
delicious foods, using methods that protect precious soil, water and air resources and are resilient to 
climate change and water scarcity. A world where food waste has been designed out of the system 
and where food access for all is a fundamental priority. Where special attention to the needs of 
adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and 
wasting and enabled whole generations to achieve their full potential as citizens. A world where 
advances in social science and behavior change, combined with new technology platforms and 
innovative wellness programs, have turned the tide on obesity and the preventable health problems 
it drives. Where a customized, patient-focused, prevention-based health care system—with food and 
nutrition at its core—has reduced health care costs and improved quality of life for billions of people. 


We believe such a future is possible by changing the global health trajectory—but only with 
unprecedented leadership, collaboration and innovation among leaders across the food, 
wellness and health care systems. 


The impetus for change is already underway. Last year, the Sustainable Development Goals 
were launched, with 17 transformative targets for all countries to work toward. Food and 
nutrition is at the top of the agenda—Goal #2 calls for an end to hunger and all forms of 
malnutrition.1  And in April, the United Nations and the World Health Organization declared 
the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action 
to eradicate malnutrition worldwide and ensure universal access to healthier and more 
sustainable diets.2  


This global momentum marks a time for action. That’s why the Academy of Nutrition and 
Dietetics and its Foundation have convened The Nutrition Impact Summit. 


The Summit is bringing together an extraordinary group of diverse leaders from those systems 
for a rare opportunity to spend three days focusing on collaborative action, with this central 
question driving our work: How might we accelerate progress toward good health and well-
being for all people through collaboration across food, wellness and health care systems?


At the Summit—and in this paper—the focus is on identifying opportunities to connect our 
strengths, build on our successes and commit to action around solutions. For participants the 
Summit is an opportunity to make new connections, strengthen relationships with peers, share 
ideas for innovation across different parts of the system and find new ways to work together. 


In this paper, we highlight successful innovations already underway and present opportunities 
we’ve identified to help accelerate progress toward a future of wellness for all people.


As this paper makes clear, many individuals and organizations around the world are making 
great strides to address malnutrition in all its forms. There is undeniable progress and growing 
awareness of the need for collaborative solutions in food and nutrition—for all people, 
whoever they are and wherever they live.


As the Academy is approaching its centennial in 2017, we are looking at the profession’s 
accomplishments over the past 100 years and seeking to have a greater global impact in our 
second century. This vision is being created in the spirit of commitment to collaboration and 
service and with an emphasis on accelerating the progress toward solving the greatest food 
and nutrition challenges of the 21st century. Convening The Nutrition Impact Summit with 
thought leaders, innovators and practitioners in the food, wellness and health care systems 
is an example of this commitment to collaboration. Through this powerful systems-based 
approach, we will envision and achieve improved health for the population through the 
transformative power of food and nutrition. 


“Let food be thy medicine.”  


–Hippocrates 
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The Academy of Nutrition and Dietetics (Academy) is 
the world’s largest organization of food and nutrition 
professionals, representing more than 100,000 registered 
dietitian nutritionists (RDNs) and nutrition and dietetic 
technicians, registered (NDTRs). Members work across 
the food, wellness and health care spectrum in hospitals, 
schools, academia, business, prevention, management, 
public health, agriculture and private practice. The 
profession’s practitioners serve more than 20 million clients 
and patients each year and provide reliable and evidence-
based nutrition information for the public. For additional 
details on registration requirements for RDNs and NDTRs, 
please see the Appendix.


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


The Academy of Nutrition and Dietetics Foundation (Academy Foundation) was established in 
1966 as a 501(c)(3) public charity and is the only charitable organization devoted exclusively to 
promoting nutrition and dietetics, funding health and nutrition research as well as improving the 
health of communities through public nutrition education programs. The success and impact 
of its programs and services are attributed to the generous support of its donors, which have 
helped the Foundation become a catalyst for Academy members and the profession to come 
together to improve the nutritional health of the public.


3
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“I’ve got a hunk of gold 
and you have a watch. If we 
trade, then I have a watch 
and you have a hunk of 
gold. But if you have an 
idea and I have an idea and 
we exchange them, then we 
both have two ideas.”
 
–From the book Abundance: The Future Is 
Better Than You Think by Peter H. Diamandis 
and Steven Kotler


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


THE FOOD, WELLNESS AND HEALTH CARE SYSTEM


At the Summit, we are convening experts, thought leaders, innovators and practitioners 
from three interconnected systems: food, wellness and health care


The Food System creates and provides the food that, once consumed, provides the nutrition 
that people need to survive and thrive. This system includes farmers, ranchers, fishermen, 
agribusiness companies, universities, food transport companies, food companies, food 
distributors, retailers, restaurants, foodservice companies, food and nutrition research and 
advocacy organizations, Cooperative Extension System (CES) and government agencies 
related to food and agriculture, among others. 


The Wellness System provides products and services aimed at enhancing people’s 
health and well-being, with optimal nutrition as a key focus. This system includes 
nutrition and dietetics professionals, prevention researchers and advocacy organizations, 
academics, chefs, personal trainers and experts in exercise science and sports medicine, 
manufacturers of vitamin and mineral supplements, health and nutrition coaches, spiritual 
and religious leaders, fitness centers and gyms, innovators in digital platforms that provide 
recipes and guidance on eating and physical activity, media outlets and other companies 
with wellness offerings.


The Health Care System uses nutrition to keep people healthy, prevent disease and treat 
acute and chronic diseases, many of which are impacted positively or negatively by nutrition. 
This system includes doctors and other clinical specialists, including nutrition and dietetics 
professionals, nurses and other members of the health care team, behavior change and 
mental health professionals, companies providing medical products and services, hospitals, 
health insurers, government agencies dealing with human health and the regulation of 
health care practices, research and advocacy organizations, academics and companies with 
innovative health care offerings.


BACKGROUND FOR THE SUMMIT


What is Appreciative Inquiry?
The Nutrition Impact Summit design utilizes Appreciative Inquiry, pioneered by David 
Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management 
at Case Western Reserve University. This structured, highly interactive process enables 
participants to connect with the strengths of the system, explore opportunity areas, 
prototype solutions and create a practical action plan—all in the course of a three-day event. 
This summit model has been used in a wide variety of contexts to create large-scale positive 
change by engaging a broad range of stakeholders. Varied groups have used this approach, 
including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, 
Walmart, the U.S. Dairy Industry and the City of Cleveland. 


What is Appreciative Inquiry? To appreciate means to value—to understand those things 
worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative 
Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding 
a particular group’s strengths, their greatest opportunities and their aspirations for the 
future—and building a shared action plan that will help construct that future. 


Unlike a purely educational event or conference, the Summit is task-focused. It’s designed to 
be engaging, energizing and fun, but it is serious fun with the goal of system-level change.
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“An investment in nutrition 
can help make every other 
investment in health and 
development pay off.” 


–Bill Gates, April 2016 


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-
section of as many stakeholder groups as possible—leaders and organizations that care 
about and have a stake in the issue at hand. Each person and stakeholder group will have 
an opportunity to be heard and to be exposed to other perspectives on the challenges and 
opportunities facing the group. 
 
For more information about Appreciative Inquiry, please see  
http://appreciativeinquiry.case.edu.


PREPARATION FOR THE SUMMIT


In advance of the Summit, more than 125 interviews were conducted with a range of actors 
from across the three systems. Much time was spent researching to learn about the efforts 
of individuals and organizations dedicated to various aspects of improving health for the 
population through food and nutrition. The objective was to view this landscape through a 
lens of new possibilities, rather than overly focus on what is happening today. 


We sought to identify new models that are overcoming longstanding barriers. To find people 
and organizations that have a vision for transformational change and a plan to make it 
happen. To discover innovators who are changing the rules of the game.


Who will be at the Summit?
Approximately 180 people will attend the Summit. The attendees, of whom roughly half 
are Academy members, represent organizations across the food, wellness and health care 
systems, including representatives from the food and agriculture sector, the health and 
fitness community, academia, research and advocacy groups, government agencies, the 
health care industry, nonprofit NGOs and both medical and information technology. 


What happens after the Summit? 
We will develop a shared vision and a set of ideas for collaborative action at the Summit. 
Afterward, those who are interested in pursuing the innovation projects that have been 
generated will have an opportunity to further develop these initiative ideas and bring them 
to life. The Academy is committed to supporting the development of collaboration projects 
where we can help accelerate impact. 


Challenges and Opportunities 
In the following sections, we summarize specific global nutrition challenges facing 
the food, wellness and health care systems and then offer 13 opportunities within 
six focus areas that present great potential for collaborative action and innovation. 
A brief description of each area is presented to provoke inspiration and ideas. Just as 
the innovators highlighted do not represent an all-inclusive list, the recommended 
opportunities for action are not presented as a finite set of potential solutions. Rather, the 
ideas highlighted are intended as a starting point for conversation and collaboration to be 
added to and further developed at the Summit. 



http://appreciativeinquiry.case.edu
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NUTRITION
CHALLENGES
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These challenges are areas for exploration and action at the Summit, but are 
not intended to be an exhaustive list. 


FOOD AND NUTRITION SECURITY 


Today, despite all the technological advances of the 21st century, millions of people across 
the globe lack access to enough nutritious food to sustain healthy lives. Consider these 
alarming statistics: 
• Of the 7.3 billion people living in the world today, 2 billion suffer from one or more forms 


of malnutrition—underweight, overweight, micronutrient deficiency,4 and malnutrition is 
the cause of one-third of all childhood deaths annually.5,6 


• Undernutrition is considered the top risk to human health worldwide,5 and micronutrient 
deficiencies of vitamin A, iron, iodine and zinc are leading causes of anemia, mental 
retardation, brain damage, blindness and stunting.7,8 


• A loss of 2 to 3 percent of a country’s Gross Domestic Product (GDP) can be attributed to 
iron, iodine and zinc deficiencies.9 


• The United Nations Food and Agriculture Organization (FAO) estimates that about 800 million 
people—one in nine—suffered from chronic undernourishment in 2014 to 2016.10 


• Even in the wealthiest nations, malnutrition exacts a major toll on individual well-
being, as well as the society as a whole: malnutrition rates in hospital patients are 
approximately 35 percent, and 30 to 55 percent of patients admitted to acute hospitals 
are at risk of malnutrition.11


• More than 48 million Americans live in food-insecure households, including 1 in 5 children.12


• Nearly 800 million people lack  access to clean water, causing 1,000 child deaths every day.13


• Overweight and obesity and their associated non-communicable diseases (NCDs), 
including cardiovascular diseases, diabetes, cancers and musculoskeletal disorders, 
contributes to at least 3 million deaths around the world annually.14,15,16 


• Twelve percent of global health expenditures is spent on diabetes alone.17


• Between 2000 and 2012, the World Health Organization estimated that more than 1 
billion disability-adjusted life years (DALYs) were attributed to NCDs.18 


Food waste is part of the challenge to fulfilling the nutritional needs of people—and to 
conserving precious resources—today and for future generations. One-quarter to more than 
one-third of all food produced globally goes uneaten each year—an estimated 1.3 billion tons 
annually, despite the growing burden of malnutrition.19 Food is wasted at every stop in the 
supply chain19—from imperfect fruit and vegetables abandoned in the fields to refrigerated 
“out-of-date” perishables thrown out as household garbage. In developing countries, 40% of 
food losses occur between field to marketplace, where challenges include access to proper 
storage and refrigeration to ensure food safety,20 while in the United States, the average 
consumer wastes 1.1 pounds of food per day or approximately 401.5 pounds per person each 
year.21 More than 97 percent of food wasted in the United States ends up in landfills where it 
decomposes and produces methane,21 a potent form of greenhouse gas. 


ENVIRONMENT, BEHAVIOR AND CHOICE


Eating healthy, nutrient-rich food is a choice that too many people don’t—or can’t—make. 
A scarcity of nutritious food plagues communities across the globe, in countries rich and 
poor. Poverty remains a major force behind malnutrition, because purchasing power largely 
determines a person’s ability to access nutrient-dense food. Beyond that, factors such as 
income and geography can also make a difference when it comes to nutrition and healthy 
lifestyles. In 2014, 46.7 million Americans (14.8%) were living in poverty, including 15.5 million 
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children under the age of 18 and 4.6 million seniors,22 while about 23.5 million Americans live 
in food deserts, most in low-income or rural areas.23 And the built environment—especially 
in urban areas—often restricts people’s ability to be physically active. Meanwhile, those who 
have the money to access nutritious foods don’t always take advantage of them. Some are 
too busy to prepare healthy meals or they lack the knowledge, resources or skills to improve 
their diets and their health. The effects of these lifestyle factors cascade from the individual to 
the entire health care system. Recent findings suggest that more than a quarter of health care 
costs were associated with obesity, among other risk factors.24 And too often, the places where 
people spend a lot of time do not support healthy lifestyle choices. 


PREVENTION AND HEALTH CARE


Rates of preventable chronic NCDs are skyrocketing globally, driving up health care costs in 
their wake. Worldwide, 2.8 million people die each year as a result of being overweight or 
obese and another 35.8 million (2.3 percent) global DALYs lost are the result of overweight 
and obesity alone.25 At the same time, globally, 2 billion people are malnourished and 159 
million children are stunted.26 Among Americans, chronic diseases are responsible for 7 of 10 
deaths annually and the cost of treating people who suffer from these conditions consumes 
86 percent of the nation’s health care spending.27  Many of these conditions can be prevented 
with healthier diets and more physical activity; however, doctors often rely on prescription 
drugs to treat these conditions because they lack the tools to support behavioral changes for 
their patients. Case in point: A survey conducted to determine nutritional knowledge among 
physicians showed that while 94 percent agreed that nutritional counseling should be a part of 
the visit with a patient, only 14 percent of doctors felt they had adequate training to do so.27


RESEARCH AND STANDARDS


Gaps in nutrition research and data are a major barrier to advancing progress on global 
nutrition.28 And often, the data that are available aren’t sufficient to convince a public 
that generally distrusts research findings and/or to erase widespread confusion about 
nutrition. More than three-quarters of consumers find it hard to know what to believe 
when there is a change in nutrition guidance.29 Meanwhile, the lack of a clear set of 
nutrition standards and metrics for evaluating progress restricts researchers’ ability to 
secure the ongoing funding they need to battle malnutrition in its many forms. Among 
other obstacles: the lack of models of trusted, public-private collaboration to support 
high-quality nutrition research, as well as the need for open-access platforms for curating 
research and reporting outcomes.


GLOBAL WORKFORCE CAPACITY


Too few qualified workers are available globally to address the alarming scale and scope of 
malnutrition in all its forms. Demand far outstrips supply when it comes to people who are 
educated and properly prepared to provide nutrition guidance, help develop sound nutrition 
policies and strategies and lead change at the highest levels. There is a huge variation in 
training requirements for dietitians and nutritionists globally and in the number of nutrition 
professionals per capita around the world, from more than 25 per 100,000 people in countries 
like Denmark, Israel and Japan to fewer than 2 nutrition professionals per 100,000 people 
in countries like India and Malaysia. Even in the United States, Australia, Ireland and the 
Netherlands, there are only 16 to 20 dietitians per 100,000 people.30 


GLOBAL NUTRITION CHALLENGES
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In many countries where nutrition need is greatest, no nutrition programs are offered 
by academic institutions. And training materials that do exist in these nations are often 
woefully outdated. Even in countries where the professional standards for nutrition 
educators are high, there is an urgent need to equip peer coaches, health and wellness 
professionals, community leaders and even more educators with best-in-class nutrition 
education to disseminate nutrition knowledge and skills to all citizens. The development of 
a truly global workforce to address malnutrition must address these disparities as part of an 
overall capacity building strategy. 


INVESTMENT


The current level of global investment—from both public and private sources—falls far 
short of what’s needed to drive improvements in sustainable food and address global 
malnutrition. According to researchers, if the set of 10 proven interventions to improve 
maternal and child nutrition were scaled to 90 percent coverage across 34 countries, the 
number of stunted children in the world could be reduced by 80 percent.31  But money 
spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The 
critical potential of private-sector engagement has not been realized. For example, every 
$1 of investment in nutrition generates a $16 return in health and economic development 
and for every day a child does not get adequate nutrition, it costs a country between 
4 percent and11 percent of GDP.32,33 Additionally, while sustainable and responsible 
investing is poised to change the trajectory of poverty, education and clean energy, 
very few impact investors have ventured into the realms of nutrition interventions and 
sustainable food and agriculture.
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3
OPPORTUNITIES FOR 
COLLABORATION 
AND INNOVATION: 
SUMMARY
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Through our research, we have identified a set of 13 opportunities within 
six focus areas that demonstrate strong potential for collaborative action 
and innovation. A brief overview is presented in this section with more 
details provided in the next section.


FOOD AND NUTRITION SECURITY
Ensure all people have reliable access to culturally appropriate, nutrient-dense food and clean 
water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 
1. Increase resilience and productivity of global food systems while minimizing negative 


impacts on people, animals and the environment. 
2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to 


provide nutrient-dense food for people who need it while benefitting the environment, 
society and the economy. 


3. Engage all points of contact in the food, wellness and health care system to ensure 
vulnerable populations have access to nutrient-dense foods. 


ENVIRONMENT, BEHAVIOR AND CHOICE
Create a culture and environment that support health and wellness through relevant and 
appealing solutions for all places where people spend their time—home, work, schools 
and communities. 
4. Use information technology, kitchen technology, business model innovation and 


insights from social science to enable and support better decision-making and 
enduring behavior change.


5. Use innovation in urban planning and the built environment to improve health at the 
community level.


6. Support healthy choices by scaling programs that create a culture of health at worksites, 
schools and throughout the community.


PREVENTION AND HEALTH CARE
Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.
7. Accelerate the shift in the health care system to emphasize preventive care, especially 


through an increased focus on diet and physical activity.
8. Use health care technology, information technology and new medical nutrition therapies 


to better customize nutrition solutions for individuals. 


RESEARCH AND STANDARDS
Implement models of trusted, public-private collaboration to support high-quality nutrition 
research, metrics and standards creation and open-access platforms for curating research and 
reporting outcomes. 
9. Create standardized models for quality, collaborative, transparent and well-curated 


food and nutrition research to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.


10. Support continuous progress towards a healthier world by collaborating to create 
credible reporting standards to publicly track the measurable commitments made by 
stakeholders.
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GLOBAL WORKFORCE CAPACITY
Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 
11. Expand education, training and credentialing for a workforce that meets global needs of 


the future.
12. Embed nutrition knowledge broadly throughout society with education, training and 


certificates targeting practitioner allies in the food, wellness and health care sectors. 


INVESTMENT
Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 
13. Catalyze an increase in investment focused on driving improvements and scaling 


solutions in sustainable food systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 
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FOR COLLABORATION 
AND INNOVATION: 
DETAILS
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Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food and 
clean water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 


Global malnutrition is the most profound and far-reaching challenge of the 21st 
century. It is a condition that affects 1 in 3 people, affecting women and children 
disproportionately.34 Its effects range from childhood stunting and wasting to rising rates 
of obesity. And the clock is ticking. 


Far too many people don’t have reliable access to enough food, the right food or quality 
nutrients or clean water. At the same time, far too much food is wasted. Combined with 
population and economic growth—and the reality of climate change—our prospects for the 
near future are sobering. They are also eminently solvable. 


Malnutrition and its widespread effects have become a galvanizing call to action, bringing 
together entire nations, multiple food systems and organizations in promising new ways.


Today, people around the world are learning to connect the dots across our global, 
interdependent food systems. From support for smallholder farms to dynamic public-
private partnerships and holistic, community-led health and nutrition initiatives, innovators 
are finding creative new ways to remove systemic barriers. Stakeholders are collaborating 
to make food production and distribution more efficient and resilient for the future and 
lifestyles more sustainable.


Agriculture and food systems worldwide are increasingly marshalling a diverse and growing 
array of production innovations and agricultural tools to produce more food while also 
conserving soil and forests and enhancing biodiversity. 


In fact, agriculture is becoming part of the solution to climate change. Sustainable practices 
are helping improve soil health, reduce water usage and increase yields on existing land, while 
integrated land-use planning is preserving arable croplands.


Leaders are also teaching the public how to prevent food waste—a core component of the 
Academy’s public education efforts since our beginnings—and to give nutritious but “ugly” 
produce a chance.


The Environmental Protection Agency (EPA) Food Recovery Hierarchy provides guidance on 
what to do with excess or imperfect food. Additionally, a public service campaign launched by 
the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans 
to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is 
needlessly wasted.35


FOOD AND NUTRITION SECURITY


A 20 percent reduction 
in food waste would save 


1.8 billion meals and 
reclaim the 1,250 calories 
per capita that goes into 


landfills each day, feeding 
the global food-insecure 


three times over.20


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


This section presents a premise for each opportunity area, with highlights of 
innovations and innovators and provoking thought-starter questions for your 
consideration. 
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New attitudes about food waste, combined with innovations in agriculture and collaboration 
across global food, wellness and health care systems, hold enormous potential for positive 
change. We are converging as never before to create more resilient food systems that provide 
equitable access to quality nutrients, employ environmental stewardship practices, support the 
ethical and humane treatment of people and animals and contribute to community wealth.36 


And the momentum is growing. In the last five years, the Scaling Up Nutrition (SUN) movement 
has brought together governments, civil society, the United Nations, donors, businesses and 
researchers in a collective effort to improve nutrition globally.32 Last year, the Sustainable 
Development Goals were launched, naming 17 transformative targets for all countries.1 


Central to the goals: achieving food and nutrition security. Sustainable Development Goal 
#2 calls for an end to “all forms of malnutrition.”37 It is imperative to ensuring a peaceful, 
prosperous world.


As such, the first step is to take an unprecedented action: collaborating to end malnutrition in 
all its forms. In April this year, the United Nations and the World Health Organization declared 
the next 10 years will be the “decade of action on nutrition.”2 Now, like never before, we have 
an opening for action and the systemic will to end malnutrition everywhere.


“This [2015 U.N.] resolution 
places nutrition at the heart 
of sustainable development 
and recognizes improving 
food security and nutrition 
are essential to achieving 
the entire 2030 Agenda…
Children can’t fully reap 
the benefits of schooling if 
they don’t get the nutrients 
they need; and emerging 
economies won’t reach 
their full potential if their 
workers are chronically 
tired because their diets 
are unbalanced. That’s why 
we welcome the Decade 
of Action on Nutrition and 
look forward to helping 
make it a success.” 


–José Graziano da Silva, Director-General of 
the U.N. Food and Agriculture Organization, 


2015


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
SOIL HEALTH
• Microbial Soil Inoculation has potential 


to restore degraded lands and improve 
soil fertility and water quality.38,39 


• The Living Soil Saves Lives program 
trains rural farmers in India on the “soil 
food web” and composting techniques 
to improve soil fertility. 


WATER USE AND WATER QUALITY
• New technologies to improve irrigation 


efficiency will address water scarcity 
and unpredictability. Increased use of 
drip irrigation, soil moisture sensors, 
rainfall monitoring and water sensors 
will be essential.40 


PRODUCTION AND FARMING 
INNOVATION
• Growers are exploring alternative 


farming methods such as hydroponics, 
aquaponics, aeroponics and vertical 
farming—sustainable practices 
supported by the USDA that can apply 
to urban environments. 


• Genetically Modified (GM) crops 
offer solutions to improve yield in 
the face of problems associated 
with climate change. For example, 
crops have been adapted to enhance 
tolerance to a range of stresses 
including drought, flood, salinity or 
extreme temperatures.41  Additionally, 
exploration of nutrition and climate 
resilience has led to new varieties of rice 
that can survive flooding for weeks.42


• CRISPR technology, short for Clustered 
Regularly Interspaced Short Palindromic 
Repeats, allows for more precise 


plant gene editing. This quicker, less 
costly method of plant breeding is 
showing promising results in wheat, 
rice, soybeans, potatoes, oranges and 
tomatoes.43,44


• Algae are among the new or 
underutilized crops being explored 
for use in agriculture. They could have 
promising potential for animal feed, 
biofuels, water filtration and human 
foods. 45,46,47


FUNDING AND FINANCING 
ADVANCES
• Innovations in digital financing 


technologies securely provide financing 
to rural smallholder farmers—
while improving transparency and 
minimizing corruption within the food 
value chain. By transitioning from cash 
payments for crop income to mobile 
payments, agriculture developers 
can help build the infrastructure that 
will serve the savings, credit and 
microinsurance needs of rural, village-
based economies.48 


• Organizations like Grameen Bank are 
providing smallholder farmers access 
to microcredit so they can invest in 
sustainable farming technologies.


FOOD AND AGRICULTURE 
DEVELOPMENT 
• The 2014 G8 conference launched 


the Feed the Future alliance to help 
sustain inclusive agricultural growth. 
Its goal: Raise 50 million people 
out of poverty in the next 10 years 
by investing $10 billion in African 


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Increase resilience and productivity of global food systems 
while minimizing negative impacts on people, animals and 
the environment. 
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agriculture. Private investments have 
reached 8.2 million smallholders and 
created more than 21,000 jobs in 
2014, more than half of which were 
for women.49 Development partners 
have disbursed $2.3 billion to date.49 


• Grow Africa is a public-private 
partnership of governments, companies 
and farmers to lower the risk of 
investment in agriculture in Africa. Its 
investments focus on farmers, youth 
and women.


• CGIAR is the only worldwide 
partnership addressing agricultural 
research for development to tackle 


poverty, hunger, nutritional imbalances 
and environmental degradation. 


FORTIFICATION
• Organizations like Sight and Life 


are working to improve nutritional 
outcomes by advancing access 
to fortified foods. Micronutrient 
fortification of food staples and food 
aid commodities can affordably help 
alleviate regional dietary deficiencies, 
providing critical vitamins and minerals 
to populations without radical changes 
in food consumption patterns.50


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we work together to ensure 
that nutrition security needs are fully 
integrated in efforts to develop more 
resilient and adaptive food systems? 


2. How can we work together to better 
understand the innovation required 
to ensure resilient and adaptive food 
systems and help translate those 
complexities for consumers? 


3. How can we work together to 
increase understanding of local and 
global food systems among those 
providing nutrition and food advice 
to consumers?


???
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INNOVATIONS IN ACTION:
FARM TO MARKET/TABLE
• Project Nurture, an $11.5 million 


partnership of the Bill & Melinda Gates 
Foundation, The Coca-Cola Company 
and TechnoServe, aimed to help more 
than 50,000 small-scale mango and 
passion fruit farmers in Kenya and 
Uganda double their fruit incomes by 
2014—while dramatically reducing 
food waste by providing business and 
agronomy training, improving market 
linkages and providing access to credit.51 


• YieldWise, a $130 million program 
funded by the Rockefeller Foundation, 
is working to demonstrate how the 
world can halve food loss by 2030, with 
an initial focus on fruits, vegetables 
and staple crops in Kenya, Nigeria 
and Tanzania. The program is helping 
farmers access technologies and 
solutions to prevent crop loss, engaging 
global businesses in accounting for 
food lost and wasted in their supply 
chains and more.52


• Barstow’s Longview Farm in 
Massachusetts, a community anaerobic 
digester project, receives organic 
material from 15 different food 
companies and saves food from the 
landfill. The food and manure goes into 
the dairy farm’s digester, generating 
renewable energy and sustainably 
fertilizing 400 acres of farmland.53


• FoodCorps, Master Gardeners and 
many other organizations are working 
to increase school and community 
gardens, educating children and their 
families on how to grow, preserve and 
prepare their own produce.


CONSUMER, RETAIL AND 
FOODSERVICE
• The National Virtual Resource Center 


(NVRC) for Food Loss and Waste is 
a USDA collaboration with 14 other 
NGOs, including the Academy, that 
provides one-stop information on best 
practices for preventing, recovering 
and recycling food waste. It will 
offer educational materials, research 
results and government, business and 
community initiatives designed to 
drive wider adoption of effective waste 
reduction activities. 


• Imperfect Produce has a mission: to “find 
a home for ugly fruits and vegetables.” 
It is partnering with the grocery retailer 
Whole Foods to reduce the amount of 
ugly produce going to waste.54 The Giant 
Eagle chain of grocery stores has a similar 
initiative: “Produce with Personality.” 
Safeway in Canada, Fruta Feia in Portugal, 
Intermarche in France and Waitrose in the 
UK have invested in similar programs.55


• In the farm-to-foodservice realm, a 
pilot program from Bon Appetit known 
as “Imperfectly Delicious Produce” links 
farmers to distributors and creative 
chefs, encouraging the use of fruits 
and vegetables that would otherwise 
go to waste.


• Misfit Juicery makes cold-pressed juice 
from surplus ‘ugly’ fruits and vegetables 
that would otherwise be unsold or 
unharvested.


• Walmart’s new private-label food 
products now say “best if used by,” 
showing consumers that food is still 
safe to eat after the date listed on 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


OPPORTUNITY
AREA


Prioritize actions to prevent and divert wasted food at 
all stages of the food value chain to provide nutrient-
dense food for people who need it while benefitting the 
environment, society and the economy.  2
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the package.56 A consumer labeling 
solution in development, The Bump 
Mark, changes its texture over time to 
model the decay process of food. 


• Lean Path software tracks waste from 
foodservice operations so chefs can 
tailor their purchasing and cooking 
habits to waste less food.


FOOD DONATION, RECOVERY AND 
SECONDARY MARKETS
• The app Zero Percent connects 


restaurants and event management 
teams to food pantries and is already 
serving 983,000 meals per week.57  
Drivers deliver excess food to the 
hungry. 


• Spoiler Alert in Boston maps and 
connects excess food-to-food pantries 
and helps companies on both sides 
track their tax benefits. 


• D.C. Central Kitchen and L.A. Kitchen 
are nonprofit organizations that 
provide culinary training programs to 
teach youth and unemployed adults 
how to prepare and serve nutritious 
meals for hungry members of the 
community. The Campus Kitchens 
Project extends this work to college 
campuses to develop students as 
leaders of feeding the hungry; they are 
in more than 50 U.S. schools.


• The Global FoodBanking Network 
reduces food waste and hunger by 
providing food banks in 30 countries 
with training, connections, expertise 
and financial support. Feeding America, 
a national network of food banks, 
collects and distributes excess food 
to local food pantries and hot meal 
programs for low-income clients. 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we raise awareness through 
quantifying nutrients lost through 
food loss and waste to engage 
health care providers and other 
partners to make the connection 
between food waste and food 
insecurity?


2. How can we work together to 
create a deeper understanding 
of the connections among 
overconsumption, obesity, food loss 
and waste and food insecurity? 


3. How can we work together to 
identify, assess and scale the most 
impactful behavior change efforts 
that can reduce consumer-driven 
food loss and waste? 


???


OPPORTUNITY
AREA


2
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INNOVATIONS IN ACTION:
FOOD PRESCRIPTION INNOVATION
• The Food Pharmacy provides a referral 


to patients who are food-insecure, 
enabling them to receive two to three 
days of free healthy food for their whole 
family once a month for six months. The 
program was created by ProMedica, 
a Northwest Ohio and Southeast 
Michigan health care network, in 
partnership with two local food banks.


• Wholesome Wave offers the FVRx 
Program, which enables health care 
providers to give families innovative 
prescriptions that can be spent on 
fruits and vegetables at grocery stores, 
farmers’ markets and other healthy food 
retailers. Since 2010, 18 programs in 10 
states have helped 6,134 low-income 
families.58 In June 2016, it announced a 
$1.2 million grant from Target to launch 
the largest program yet, serving 500 
low-income pediatric patients and their 
families in Los Angeles.59 


• Gardens for Health International (GHI) 
is addressing malnutrition in Rwanda 
using agriculture—integrating garden 
programs and nutrition education at 
health centers where women receive 
care. Women are given seedlings for 
kitchen gardens and small livestock 
(i.e. chickens and rabbits) to increase 
diet quality and diet diversity for 
themselves and their families. The 
Academy Foundation has awarded 
a Fellowship for Janice Giddens, 
MS, RDN, to spend a year on the 
ground with GHI developing and 
implementing an antenatal nutrition, 
child feeding, hygiene and food safety 


program into the gardening program 
at health centers. 


PRIVATE AND COMMUNITY 
INTERVENTIONS 
• Founded by pediatrician Dr. Mark 


Manary, Project Peanut Butter produces 
Ready-to-Use Therapeutic Foods (RUTF), 
such as fortified peanut butter, in local 
factories in Malawi, Sierra Leone and 
Ghana and distributes them through 
mobile clinics where nurses assess 
children for malnutrition and provide 
lifesaving treatment to those who 
qualify at no cost. In initial trials of the 
program, 95 percent of undernourished 
children who received the RUTF and 
treatment recovered.60


• The USDA Food and Nutrition Service 
(FNS) offers 15 domestic nutrition 
assistance programs and services, 
including:


° The Supplemental Nutrition 
Assistance Program (SNAP, 
formerly the Food Stamp Program), 
which has helped more than 46 
million Americans afford adequate, 
nutritious food in 2014.61 More 
than 90 percent of SNAP benefits 
go to households living below 
the poverty line62 and more than 
4 million low-income adults 
over age 60 rely on SNAP to stay 
healthy and make ends meet.63 
Recent SNAP innovations include 
the Healthy Corner Stores Guide, 
mobile solutions for food deserts 
and SNAP access at farmers’ 
markets (more than 3,200 U.S. 


OPPORTUNITY
AREA


Engage all points of contact in the food, wellness and 
health care system to ensure vulnerable populations have 
access to nutrient-dense foods.  3
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markets accept SNAP benefits).64


° National School Lunch Program 
(NSLP) has provided subsidized 
meals to public schools since 
1946. Nutrition standards for 
the NSLP and National School 
Breakfast Program were updated 
in 2012 to include increased 
portions and portion sizes of fruits 
and vegetables as well as stricter 
limits on trans fat, saturated 
fat, sodium, calories and sugar-
sweetened beverages.65


° The USDA’s Women, Infants and 
Children (WIC) supplemental food 
program is widely seen as one 
of the nation’s most successful 
and cost-effective nutrition 
intervention programs—the 
program has dramatically reduced 
health care costs by providing 
prenatal services and promoting 
breast-feeding.66


• The U.S. Health and Human Services’ 
Older Americans Act is considered to be 
the major vehicle for the organization 
and delivery of social and nutrition 
services to this group and their 
caregivers. It authorizes a wide array of 
service programs through a national 


network of 56 state agencies on aging, 
629 area agencies on aging, nearly 
20,000 service providers, 244 Tribal 
organizations and 2 Native Hawaiian 
organizations representing 400 Tribes.67


• The Root Cause Coalition is a national, 
member-driven, nonprofit organization 
founded by AARP and ProMedica that 
addresses the root causes of health 
disparities. It focuses on hunger and 
other social determinants that lead to 
nationwide epidemics of preventable 
chronic health conditions. The coalition 
commissions and engages in compelling 
research on the correlation of hunger to 
overall health, advocating for relevant 
public policy and deploying strategies 
and programs that focus on meeting the 
access, nutrition and education needs of 
individuals and communities.


• The Food Trust works with 
neighborhoods, schools, grocers, 
farmers and policymakers in 
Philadelphia and across the country to 
develop a comprehensive approach 
to improved food access, combining 
nutrition education and greater 
availability of affordable, healthy food.


THOUGHT-STARTER QUESTIONS:


1. How can we work together 
in innovative partnerships to 
create scalable models that bring 
affordable, nutrient-dense food 
to low-income and food-insecure 
populations?


2. How might we work together to 
ensure access by all infants and 
children to safe, nutritious and 
sufficient food all year round to 
eliminate stunting and wasting?


3. How can we accelerate progress 
towards meeting the nutritional 
needs of special populations, 
including adolescent girls, pregnant 
and lactating women and older 
persons by 2030?


???


OPPORTUNITY
AREA


3
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Focus: Create a culture and environments that support health and wellness through relevant 
and appealing solutions for all places where people spend their time—home, work, schools 
and communities. 


The world around us exerts a powerful influence on our behaviors and choices. But strong 
impetus for healthy change is at work in our communities, institutions, policies and technologies.


Today, technology innovators, health care organizations and the food and nutrition 
community are discovering effective new ways to improve individual health by engaging 
patients in their own care through new technoogy. 


Multiple technology innovators are pooling their knowledge of how consumers interact with 
food and think about well-being to help people solve daily health problems, wherever people 
go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies 
that monitor hydration levels and assist in the management of chronic conditions such as by 
measuring blood sugar. 


The food, wellness and health care sectors are also actively sharing data insights and joining 
existing public-policy partnerships to inform and drive holistic health solutions.


At the same time, social media, smart phone technology and news apps have contributed 
to the 24-hour news cycle and are a part of this environment, generating millions of articles, 
blog posts, recipes, fact sheets and more that influence consumer choice and contain often 
conflicting information related to health and wellness. Indeed, a simple Google search using 
the terms “healthy eating tips” generates nearly 6 million results in less than a second.68 


Now more than ever, communicating sound health and nutrition information is of paramount 
importance to dispel consumer confusion and reinforce consumers’ confidence in taking 
control of their own health. The Federal Trade Commission (FTC) recently tightened its 
guidelines surrounding food/product endorsement and disclosure on social media, further 
impacting the way that experts and others share information.69


The nutrition community is also embracing a holistic approach, basing more nutrition 
interventions on the Social Ecological Model (SEM). This systems-based framework recognizes 
that there are multiple, interacting levels of behavioral influence and that multilevel 
interventions are more effective for behavior change.70 


At the community and policy level, progress is being made in creating a culture and 
environments that support health and wellness. Organizations and public-private partnerships 
are working creatively across sectors and communities, reaching out to the public to improve 
population health. Engaging new solutions are inspiring people everywhere they go—from 
workout routines posted in public parks to comprehensive wellness programs at work. 


ENVIRONMENT, BEHAVIOR AND 
CHOICE


Health and wellness 
applications are now one 


of the fastest growing 
markets in the technology 


sector, adding $267 
billion to American health 


spending.71 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“We envisage a world free 
of poverty, hunger, disease 
and want, where all life 
can thrive…A world with 
equitable and universal 
access to quality education 
at all levels, to health care 
and social protection, 
where physical, mental 
and social well-being are 
assured. A world where we 
reaffirm our commitments 
regarding the human right 
to safe drinking water and 
sanitation and where there 
is improved hygiene; and 
where food is sufficient, 
safe, affordable and 
nutritious.”
 
–U.N. General Assembly resolution, 
September 2015
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INNOVATIONS IN ACTION:
CONSUMER APPS AND DIGITAL 
HEALTH PLATFORMS
• In the United States, health IT adoption 


has a critical consumer engagement 
component, requiring providers to 
offer consumers access to their own 
health data. As a result, the Office of 
the National Coordinator of Health IT 
(ONC) has engaged more than 500 
organizations and agencies in “Pledge 
IT,” an initiative to provide consumers 
with access to their own data so they 
can be active, engaged partners in their 
health and care. Pledged community 
members meet to network, hear 
updates from the federal government 
and share best practices with other 
organizations using technology to 
support better health and meet the 
needs defined by individual consumers. 


• Blue Button incorporates a patient 
engagement component into health 
IT, encouraging patients to access and 
use their own digital data—and to 
share it with nutrition professionals. 
The technology inspires patients to get 
involved in their own care.


• Self-monitoring apps and websites 
such as MyFitnessPal and USDA’s 
SuperTracker are growing in popularity, 
helping consumers track food and 
calorie intake. SuperTracker’s online 
platform allows consumers to track their 
food intake and physical activity and 
had more than 5.5 million registered 
users as of January 2015.72 Other apps 
assist consumers with chronic disease 
management, such as heart rate and 
blood sugar monitoring. Tech-powered 


water bottles such as MyHydrate track 
water intake.


• Nutrition and health coaching apps and 
digital nutrition platforms like Zipongo 
have become available to connect 
consumers with nutrition counseling 
through smart phones or websites. 
Consumers can take pictures of meals 
and turn in exercise logs for tailored 
feedback. Zipongo aims to help reduce 
chronic disease and improve the health 
of employees and members with 
personalized meal recommendations 
based on biometrics and food 
preferences. It delivers real-time support 
for healthy food decisions at home, 
work, grocery stores and restaurants.


• Grocery shopping apps assist 
consumers in choosing healthy foods 
at an affordable price. Other food 
and nutrition apps aid consumers 
in selecting foods without specific 
allergens or other ingredients they wish 
to avoid for medical or cultural reasons.


• Cooking apps aid consumers by 
making cooking meals at home easier 
through recipe sharing and grocery list 
development. More advanced apps such 
as SideChef offer consumers cooking 
instructions through voice command.


• Validic is a health care platform that 
supports access to digital health data 
from clinical and remote-monitoring 
devices, sensors, fitness equipment, 
wearables and patient wellness 
applications. There are multiple areas for 
nutrition data access and use by RDNs.


OPPORTUNITY
AREA


Use information technology, kitchen technology, business 
model innovation and insights from social science to 
enable and support better decision-making and enduring 
behavior change.  4
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NEW BUSINESS MODELS
• Meal subscription services such as 


Blue Apron and Hello Fresh offer 
consumers recipes with step-by-step 
instructions as well as doorstep delivery 
of ingredients for selected meals. And 
PlateJoy provides recipes that are 
geared towards personalized nutrition, 
portion control and food shopping; 
it’s a nutrition and food shopping 
management system for the family. 


KITCHEN TECHNOLOGY
• Companies such as Samsung are 


envisioning a Smart Kitchen of the 
Future with appliances designed to 
make healthy eating and cooking easier 
for the busy consumer, such as the 
refrigerator with a camera inside that 
allows shoppers to view their fridge 
while standing in the grocery aisle. 


• Innit aims to “empower people to 
eat and live better by giving food a 
voice.”73 The Innit platform connects 
smart appliances, can measure and 
identify food, recommend recipes 
based on what’s on hand and perform 
cooking techniques through connected 
appliances. Through the connected 


app and using cameras and sensors, 
the technology that allows consumers 
to pull up images of the food in their 
fridge—including the food’s expiration 
dates and nutritional information—is 
already a reality in Innit’s test kitchen. 
Innit partners include Whirlpool, 
Good Housekeeping, Kitchenaid and 
Epicurious, to name a few. 


• The Internet of Things, or IoT, refers to 
the connection of devices (other than 
typical fare such as computers and 
smartphones) to the Internet. Cars, 
kitchen appliances and even heart 
monitors can all be connected through 
the IoT. And as the IoT grows in the next 
few years, more devices will join that 
list. Analysts predict there will be more 
than 24 billion IoT devices by 2020 with 
an anticipated $6 trillion spent on IoT 
solutions over the next five years.74  
That’s approximately four devices for 
every human being on the planet. 
Hundreds of companies including 
startups to well-established tech giants 
are linked to the IoT, including Amazon, 
AT&T, Dell,  GE, Google, IBM, Innit, Intel, 
Microsoft, Oracle, Samsung, Siemens 
and Qualcomm, among others.


THOUGHT-STARTER QUESTIONS:


1. How can we use innovative 
technologies to help consumers 
navigate misinformation related 
to food and nutrition shared by 
traditional and online media outlets? 


2. How can we work together to create 
innovative solutions that address 
common consumer barriers, such as 
the cost of eating healthfully and the 
time it takes to prepare healthy meals?


3. How can experts in the food, 
wellness and health care space 
collaborate with industry to help 
create the “kitchen of the future” that 
helps people eat better?


???


OPPORTUNITY
AREA


4
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INNOVATIONS IN ACTION:
• An action guide—“Improving 


Population Health by Working with 
Communities”—produced by the 
National Quality Forum (NQF) is helping 
multisector groups improve population 
health together by addressing 10 
interrelated elements of success. 


• Research on zoning and fast food 
restaurants near schools in England 
seeks to discover how combined 
planning measures around schools 
affect the English food landscape across 
different levels of deprivation.


• Public Health 3.0 is a public-private 
government partnership led by the 
Department of Health and Human 
Services (HSS) that encourages 
collaborations across communities 
and the public. By fostering creativity 
and innovation across sectors, it aims 
to make lasting gains in public health 
across the nation’s diverse communities.


• Detroit Collaborative Design 
Center is working to make local 
produce—grown by nearly 1,000 
urban farmers—more available to 
communities that need the food. 
The initiative is creating satellite 
branches of well-known markets and 
integrating walking paths and bike 
lanes throughout southwest Detroit 
for greater city access. These small but 


significant design changes promote 
physical activity and healthy lifestyles 
for residents.


• 100 Resilient Cities, an initiative of the 
Rockefeller Foundation, is helping cities 
around the world become more resilient 
to the physical, social and economic 
challenges of the 21st century. The City 
Resilience Framework is built on four 
dimensions of urban resilience: health 
and well-being; economy and society; 
infrastructure and environment; and 
leadership and strategy.


• Step It Up! the Surgeon General’s Call 
to Action to Promote Walking and 
Walkable Communities is a report 
issued in 2015 that articulates the 
health benefits of walking while 
addressing the fact that many 
communities lack safe and convenient 
places for individuals to walk or 
wheelchair roll.75


• American College of Sports Medicine 
(ACSM) is a leader in efforts to increase 
walking and walkability in the United 
States through its Every Body Walk! 
Collaborative, ACSM American Fitness 
Index, Exercise is Medicine, ActivEarth 
and other efforts backed by evidence-
based research.


OPPORTUNITY
AREA


Use innovation in urban planning and the built 
environment to improve health at the community level.  5


THOUGHT-STARTER QUESTIONS:


1. How can we bring together key 
stakeholders to help accelerate 
improvements in the built 
environment to create a culture of 
health?


2. How can evidence-based research 
on the connection between health 
and the built environment be used 
to inform community development 
investments?


3. How can we empower communities 
to prioritize population health in 
planning and investment decisions?


???
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INNOVATIONS IN ACTION:
SCHOOL AND COMMUNITY 
INTERVENTIONS 
• The Academy Foundation developed 


the Registered Dietitian Parent 
Empowerment Program (RD PEP) to 
enable parents to be healthier role 
models for themselves, their families and 
their parent peers. Piloted in 12 schools 
in three cities, the program provides 
low-income parents with workshops 
promoting the 8 Habits of Healthy 
Children and FamiliesTM. The program 
demonstrated statistically significant 
improvements in self-reported 
family behaviors and modified home 
environments supportive of healthy 
body mass index (BMI) for children.76


• Common Threads and Share Our 
Strength/Cooking Matters offer after-
school cooking classes. These programs 
give students skills to cook on their own, 
offering the possibility that students 
can help other family and household 
members eat more healthfully and 
become interested in nutrition. 


• The USDA Farm to School program 
helps operators of child nutrition 
programs incorporate local foods into 
the National School Lunch Program. 
From 2012 to 2015, this program 
awarded $15.1 million in grants and 
during the 2013–2014 school year, 
more than 42,000 districts brought the 
farm to the school.77


• The Hunger Project promotes 
community-led development through 
its Epicenter Strategy that involves 
one central building that serves as a 
food bank, clean water source, health 


center, food processing unit and other 
community functions.


• Heifer International follows a 
Values-Based Holistic Community 
Development model (VBHCD), which 
focuses on teaching people to “develop 
the attitudes, behaviors and skills 
necessary to improve their own lives 
and transform their communities.”78 


• CARE International Farmer Field 
and Business School (FFBS) helps to 
empower women on the local level by 
training them to increase smallholder 
farm productivity and profitability. 


• The Concern Worldwide Realigning 
Agriculture to Improve Nutrition (RAIN) 
program in Zambia focuses on increasing 
local understanding of how improved 
agriculture can improve nutrition. 


 
WORKSITE WELLNESS
• The Centers for Disease Control and 


Prevention (CDC) has developed 
the Work@Health employer-based 
training program to help reduce 
employee chronic disease and injury 
while increasing productivity. CDC 
also has a Worksite Health Score 
Card to help employers determine 
if they have implemented science-
based health promotion and disease 
prevention interventions.


• Some employers are particularly 
active in supporting the health and 
wellness of their employees. Cliff Bar & 
Company has an onsite gym and allows 
30 minutes per day of paid time for 
physical activity. Google partners with 
local farmers to provide all employees 


OPPORTUNITY
AREA


Support healthy choices by scaling programs that create a 
culture of health at worksites, schools and throughout the 
community.6
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healthy, free, locally sourced food. 
Google also has a teaching kitchen 
where employees can learn to cook and 
is experimenting with ways to nudge 
employees toward healthier food 
choices in its cafeterias. Google holds 
employee events featuring guest food 
and nutrition speakers. The Fitbit group 
health program provided corporate 
challenges using employer-paid Fitbits. 


• Johnson & Johnson Health and 
Wellness Solutions offers health plans 
and insurers behavior-science driven 
Digital Health Coaching tailored for 
each individual through an upfront 
assessment focused on depression, 
sleep, stress and weight.


• Premise Health sets up onsite Health 
Centers for companies using the 


Patient-Centered Medical Home model; 
they act as the primary care provider for 
employees. The Health Centers offer a 
comprehensive range of onsite health 
and wellness services including dental 
care, vision care, radiology, chiropractic, 
acupuncture and health coaching. 
HealthStat, Marathon Health and others 
offer similar services. 


• Interactive Health is one of dozens 
of companies that offer health and 
wellness programs and services to 
employers, such as screening and 
health coaching. These programs have 
reportedly reduced employer medical 
spending by up to $1,332 per member 
per year.79


OPPORTUNITY
AREA


6


THOUGHT-STARTER QUESTIONS:


1. How can we work together to inspire 
a “culture of health” approach, 
including food and nutrition, to 
improve the health of communities?


2. How can we collaborate to create 
a replicable gold-standard model 
and how-to guide for employers to 
infuse a culture of health into their 
organizations?


3. How can we translate the benefits of 
nutrition into educational outcomes 
to make the case for increased 
nutrition education in schools and 
to elevate the importance of school 
nutrition programs?


???
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Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.


Considering the cost of medical treatment, the saying rings truer than ever: An ounce of 
prevention is worth a pound of cure. Rates of chronic health conditions continue to climb 
worldwide. The leading cause: malnutrition—in all its forms. An entirely preventable condition. 


Around the globe, 800 million people are hungry, 2 billion people are malnourished and 159 
million children are stunted. And with 2 billion people who are overweight or obese, countries 
like India and China are now seeing an alarming increase in diabetes and heart disease.2 


The result: diminished human potential and compromised economic growth for entire 
nations—not to mention the national and individual burden of higher health care costs. 


Yet today we see countless reasons for optimism.


Perhaps the most promising change is in new attitudes and awareness. Never before have so 
many people understood the importance of preventive health care—including the critical 
role of nutrition. Today, the greater wellness community is acknowledging the critical role of 
access to food, health care and prevention—and we have strong evidence that investments in 
improving food access pay off. 


A new wave of public policies reflects this shift to prevention and it is transforming our health 
care system. Today’s environment of consumer-directed health care means that patients 
are consumers first, “with both the freedom and responsibility that come with making more 
decisions and spending their own money,” according to PricewaterhouseCoopers.80 


Policies and other trends influencing health care delivery are converging, tipping the global 
health care system towards greater emphasis on primary and secondary preventive care, with 
a focus on interventions like nutrition and physical activity.


In the United States, the most obvious policy example is the Affordable Care Act (ACA), which 
requires most health plans to cover recommended preventive services. This includes nutrition 
counseling for adults at high risk of certain chronic disease and diabetes and obesity screening 
with referrals for counseling and other preventive screenings and immunizations.71,81 


Community Transformation Grants awarded by the CDC—$103 million in 2011 and more than 
$70 million in 2012—helped communities across the nation make lasting changes to reduce 
health gaps and expand services to prevent and manage chronic diseases.82


Opportunities to improve prevention in health care include using food and diet to treat 
disease—an approach with the potential for better, lasting health outcomes as well as  
cost reductions. 


Preventive care is increasingly customized, too, grounded in the growing recognition that each 
patient requires personalized care and a unique treatment plan guided by his or her genetic 


PREVENTION AND HEALTH CARE


Prevention programs 
could save the U.S. over 


$16 billion annually within 
five years—a return of 


$5.60 per dollar invested—
according to The Trust for 


American’s Health.83


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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profile, medical history and lifestyle. Today’s patients can choose from a growing menu of 
individualized treatments and customized nutrition options, and scientific advancements in 
genetics and the gut microbiome have great potential to advance personalization of nutrition 
interventions. As we move forward, an even greater emphasis on quality, evidence-based 
research that demonstrates the benefits of individualized nutrition programs based on these 
factors and translated to specific dietary recommendations, including medical and functional 
foods, will be paramount to support this growing industry. 


Around the world, models of care delivery are changing and providers are using innovative 
technologies, information technology and medical nutrition therapies to extend personalized 
care to patients. One such model—the Patient-Centered Medical Home—is becoming widely 
adopted across the U.S., Canada and Europe.
 
Together with the growing use of retail clinics, concierge medicine and the rise of telehealth 
and mobile health (mhealth), these trends are disrupting the status quo in the health care 
system. Worldwide, we are replacing our short-term focus on treatment with a view to 
prevention, especially through diet, physical activity and customized nutrition solutions.


“Whether you are a patient, 
a provider, a business, a 
health plan or a taxpayer, it 
is in our common interest to 
build a health care system 
that delivers better care, 
spends health care dollars 
more wisely and results in 
healthier people.”


–HHS Secretary Sylvia Burwell, January 2016 
Press Release, “Better, Smarter, Healthier: 
In historic announcement, HHS sets clear 
goals and timeline for shifting Medicare 
reimbursements from volume to value”


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
RETAIL CLINICS
• Retail clinics handle 10.5 million visits 


annually and many now provide 
basic medical screening, diagnostic 
and treatment services.84  Some are 
expanding their offerings to include 
behavioral health screenings, more 
comprehensive primary care and 
chronic care management. These clinics 
are found in pharmacies and grocery 
stores, such as CVS MinuteClinic and are 
usually staffed by physician’s assistants, 
nurse practitioners and registered 
nurses with remote supervision by MDs.


• Rite Aid’s RediClinic offers a 10-week 
comprehensive and medically supervised 
weight and lifestyle management 
program, which includes nutrition 
programs tailored for diabetes. 


• Kroger’s Little Clinic just launched 
a pilot project, adding nutrition 
counseling to their services provided. 


DIGITAL HEALTH COACHING
• WebMD and Walgreens have partnered 


to offer Your Digital Health Advisor, 
a virtual wellness coaching program 
powered by WebMD and available on 
Walgreens.com. This digital program 
offers the option to access live coaching 
with health experts if needed. 


• Omada, the largest provider of the 
National Diabertes Prevention program, 
offers a 16-week online digital health 
program to help people at risk for 
chronic disease embrace lasting change. 
Participants receive a smart scale that 
automatically syncs their weight to 
their account. With the guidance of a 
live coach, they have access to online 


support groups, progress through an 
interactive online curriculum and play 
games to reinforce their learning with 
oversight from a live coach.


• Kurbo Health offers an app (with food 
tracking and games) and online coaching 
to help treat childhood obesity. The 
program has gained traction for pilots and 
deployments with several payers, five large 
employers and a few Medicaid plans.


INNOVATIONS IN PRIMARY CARE 
• Patient-Centered Medical Homes are 


being adopted more widely across 
the U.S., due largely to more favorable 
regulation. The concept is that care 
and health outcomes are improved by 
ensuring better handoffs, follow-ups and 
sharing of patient information between 
medical professionals, facilitated by new 
health care information technologies.85 


• In Cuba, health care is free, universal 
and guaranteed by the constitution. 
The World Bank reports that Cuba 
spends $431 per person per year 
compared with $8,553 in the U.S., but 
Cuba has a lower infant mortality rate 
and a similar life expectancy.86 Key 
characteristics of the Cuban model 
include neighborhood medical centers, 
compulsory health checks (often done 
as house calls) and an emphasis on 
prevention, including vaccinations and 
addressing key risk factors in lifestyle. 


• HealthTap provides its 14,000 users with 
instant access to a pool of more than 
100,000 doctors via secure video or text 
chat to help avoid unnecessary office 
visits and provide customized answers 
to health and wellness questions.87 


OPPORTUNITY
AREA


Accelerate the shift in the health care system to emphasize 
preventive care, especially through an increased focus on 
diet and physical activity.7


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the shift to 
a more proactive, holistic, results-
oriented preventive care model 
that recognizes the importance of 
nutrition for good health? 


2. How might we effectively scale the 
Nutrition Care Process (assessment, 
diagnosis, intervention, monitoring 
and evaluation) globally to prevent 
and treat malnutrition? 


3. How can we take innovative 
approaches to incentivize 
entrepreneurship in prevention and 
population health?


???
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INNOVATIONS IN ACTION:
GENETICS AND GUT MICROBIOME
• New technologies can identify specific 


microbes in individuals and categorize 
them as beneficial, imbalanced 
(neither pathogenic nor beneficial) or 
dysbiotic (potential to cause disease). 
Companies putting these findings to 
work in both over-the-counter and 
prescription products include BioGaia, 
Hansen, Danisco, Danone, Nestle, Probi 
and Yakult. 


• People who have their genes analyzed 
by 23andMe can upload their results 
to one of several companies, including 
NutraHacker, PureGenomics and others 
for a targeted nutrition recommendation. 
Genomix Nutrition works through 
nutrition professionals to offer genetic 
testing to patients, allowing for more 
detailed nutrition recommendations.


• Arivale is a direct-to-consumer 
program that uses data gathered 
from blood, saliva and genetic and 
gut microbiome tests to create a 
personalized program including 
coaching that is focused on six 
areas: heart health, diabetes risk, 
inflammation, optimal nutrition, 
healthy aging and stress management. 


• Newtopia has partnered with Aetna 
to leverage personalized genetic 
testing for disease prevention and to 
lower health care costs for employers. 
Newtopia identifies “at-risk” employees 
via genetic tests and then engages 
them through “Inspirators”—live 
coaches assigned via a personality-
matching algorithm.


 


INDIVIDUALIZED HEALTH CARE
• Kate Farms creates medical foods and 


supplements that are free from the 
top eight allergens, GMO-free, corn-
free and are made from all organic 
ingredients. Their product line includes 
three flavors of meal replacement 
shakes that can be consumed normally 
or through oral and tube feeding.


• The emerging field of microfluidics, 
often referred to as Lab on a Chip 
(LOC), allows for point of care (POC) 
diagnostics and monitoring of acute 
and chronic diseases through a single 
drop of blood, sputum or urine. 
Portable, inexpensive POC devices 
that accurately detect biomarkers of 
nutrition, such as micronutrients, can 
monitor the nutrient content in food 
and nutritional supplements and have 
tremendous potential in preventing 
and treating global malnutrition.


• In the field of cognitive computing, 
IBM Watson Health is considered the 
leader, but HP and Dell are working on 
their own systems.88 Among its many 
capabilities, IBM Watson Health equips 
experts with new insights to individual 
and population health to help add 
confidence to their decision-making 
and diagnoses.


• Innovate4Health, founded by Sunnie 
Southern, RDN, is a health innovation 
ecosystem designed to turn ideas 
into viable businesses with exposure, 
mentoring and resources. Southern is 
the creator of Cleveland-based Viable 
Synergy, a strategic health care firm 
dedicated to cultivating innovative 


OPPORTUNITY
AREA


Use health care technology, information technology and 
new medical nutrition therapies to better customize 
nutrition solutions for individuals.8
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health care solutions. Southern was 
invited to the President’s Summit on the 
Precision Medicine Initiative, launched 
in January 2015.


• The mission of the Precision Medicine 
Initiative is to enable a new era of 
medicine through research, technology 
and policies that empower patients, 
researchers and providers to work 
together toward development of 
individualized care. This is an “all of 


government” initiative, which is being led 
by the Department of Health and Human 
Services, Department of Veteran Affairs 
and the Department of Defense. The 
National Institutes of Health has awarded 
$55 million to build a million person 
precision medicine study.89


• Data.gov has a section on its website 
specific to nutrition. This site powers apps 
that help people make informed decisions 
on agriculture, food and nutrition. 


OPPORTUNITY
AREA


8


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the 
development of evidence-based 
food and nutrition recommendations 
related to the gut microbiome and 
nutritional genomics? 


2. How can we accelerate progress 
towards providing universally 
available care to underserved 
populations globally via technology 
and mobile phone?


3. How can we collaborate to 
accelerate the incorporation of 
nutrition information into integrated 
health records and develop an 
evidence base for the efficacy of 
food and nutrition solutions in 
treating disease?


???







page 38


THE NUTRITION IMPACT SUMMIT


Focus: Implement models of trusted, public-private collaboration to accelerate high-quality 
nutrition research, metrics and standards creation and open-access platforms for curating research 
and reporting outcomes.


The field of nutrition has rapidly expanded its knowledge base and research contributions over 
the past several decades. Still, the world’s appetite for credible, definitive nutrition data and 
insights continues to grow. 


We have a great untapped opportunity to create positive nutrition outcomes by providing 
even more trusted, credible food and nutrition data and research—based on standardized 
modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a “data 
revolution” to accelerate impact on malnutrition.27 


Nutrition professionals are ready. The Academy and its registered practitioners created 
nutrition informatics as a new area of dietetics practice.90 The Academy began applying this 
discipline to nutrition standards and processes over a decade ago and is working with the 
Healthcare Information and Management Systems Society (HIMSS) to advance the use of 
nutrition informatics. Our collaboration will go far to advance the fields of health information 
technology and management systems—and to disseminate evidence-based tools for effective 
nutrition practice. 


The Nutrition Care Process (NCP) is a systematic approach to providing high-quality 
nutrition care. Use of a care process provides a framework to individualize care, taking into 
account the patient/client’s needs and values and using the best evidence available to make 
decisions. The Academy led the effort on standardized language development with the 
Nutrition Care Process Terminology (NCPT), a comprehensive guide for implementing the 
NCP using a standardized language for nutrition assessment, diagnosis, intervention and 
monitoring and evaluation.


The Academy is also working to advance data and reporting standards, drawing on its 
success with standardized nutrition terminology. By adopting a lexicon of standard terms, the 
Academy’s Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the 
process of data collection and outcome reporting for nutrition practitioners.  


There is significant promise—and a substantial prize—for creating quality food and 
nutrition research that is collaborative, transparent and well-curated. Open-source protocols 
for modeling within the nutrition community, across sectors and through public-private 
partnerships will increase credibility, coordination and cooperation. It will also speed curation 
and dissemination of food and nutrition research. 


RESEARCH AND STANDARDS


NCPT has been translated 
into 11 languages and 
dialects and is being 


used or taught in many 
countries, including 
Australia, Canada, 


Denmark, France, Finland, 
Germany, Greece, Iceland, 


Israel, Italy, Japan, 
Korea, Malaysia, Mexico, 


New Zealand, Norway, 
Singapore, Sweden, 


Switzerland, Taiwan and 
the United Kingdom.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS







page 39


THE NUTRITION IMPACT SUMMIT


page 00


By seizing opportunities to standardize and collaborate on modeling and reporting, the 
nutrition community will demonstrate its thought leadership, build public trust—and attract 
funding for further research. Further, a common language and shared ways of measuring 
impact enable transparent goal setting and tracking for food, wellness and health care 
companies and other organizations. Together, a shared measurement framework and 
transparent reporting on progress toward public goals work to hold companies accountable 
for their commitments and recognize their contributions.


The knowledge we gain and share will bear fruit in effective interventions and better health for 
people everywhere.


“Accelerating progress 
against malnutrition 
will require investment 
in both proven nutrition 
interventions and research 
to understand how to bring 
promising solutions to scale 
in a cost-effective manner.”
 
–Global Nutrition Report 2015: Actions 
and Accountability to Advance Nutrition & 
Sustainable Development. Washington, D.C.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
• Mission Measurement is using 


social sector data and insights 
to connect influential decision 
makers to evidence-based research 
for standardizing, measuring and 
predicting social outcomes.


• The Regan-Udall Foundation, created 
by the U.S. Congress, is countering the 
trend of declining government-funded 
research. This nonprofit organization 
supports public-private partnership 
research among industry, academia and 
FDA scientists to conduct regulatory 
science research and bring new 
knowledge into the public domain. 


• The Academy’s 2015 paper “A Framework 
for Public-Private Partnerships in Food 
and Nutrition Research: Implications 
for Registered Dietitian Nutritionists 
and the Academy of Nutrition and 
Dietetics” proposes a framework for 
public-private partnerships, noting 
they “have the potential to leverage 
decreasing research dollars and answer 
important long-term research questions 
in nutrition.” This framework suggests 
the food, wellness and health care 
sectors can have confidence in research 
findings that come out of these types of 
partnerships due to the principles that 
govern the partnership as well as the 
transparency that the model allows for.91


• The John Hopkins Global Obesity 
Prevention Center incorporates a 
systems approach to bring together 
multiple stakeholders and researchers to 
implement strategies to reduce the global 


burden of obesity  and in many projects 
they are using systems mapping and 
computer modeling to identify unique 
key stakeholders to engage. 


• Project Laser Beam is a multimillion dollar 
public-private partnership that combines 
efforts of multiple stakeholders to address 
childhood malnutrition, including 
interventions targeting employee 
wellness programs, maternal health 
programs, mobile technology programs 
to deliver health information and food 
fortification programs.


• The Academy’s collaboration 
with Healthcare Information and 
Management Systems Society (HIMSS) 
is helping advance the fields of health 
IT and management systems of health 
informatics—making food and nutrition 
information more accessible, accurate 
and meaningful.


• The Global Alliance for Improved 
Nutrition (GAIN) is an international 
organization dedicated to ending the 
cycle of malnutrition and poverty. 
GAIN partners with organizations 
such as GlaxoSmithKline, Mars Inc., 
PepsiCo and Unilever to conduct 
global health research. 


• The International Life Science Institute’s 
Center for Integrated Modeling of 
Sustainable Agriculture and Nutrition 
Security (CIMSANS) brings together 
public- and private-sector scientists to 
address the challenges of increased 
global food demand and climate change 
in a collaborative and sustainable manner.


OPPORTUNITY
AREA


Create standardized models for quality, collaborative, 
transparent and well-curated food and nutrition research 
to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.9


THOUGHT-STARTER QUESTIONS:


1. How do we create a public-
private partnership focused on 
accelerating research to end hunger, 
improve nutrition and meet World 
Health Assembly nutrition target 
commitments? 


2. How can we create a curated, 
open-access database of food and 
nutrition research and data to give 
more practitioners access to the 
evidence base?


3. How can we establish a standard 
that supports collaboration and data 
sharing to accelerate the fight to end 
malnutrition in all its forms?


???



http://www.missionmeasurement.com/about/
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INNOVATIONS IN ACTION:
• The Food Loss and Waste Accounting 


and Reporting Standard was developed 
by a committee representing 
intergovernmental organizations, 
the private sector and technology to 
reduce food loss and waste through 
transparent reporting. This standardized 
quantification and reporting system 
supports food waste policies and 
initiatives and enables effective 
tracking of progress towards Target 
12.3 of the United Nations Sustainable 
Development Goals to halve food waste 
and losses by 2030.


• The Global Nutrition Report tracks the 
state of the world’s nutrition status. The 
report tracks country-level progress on 


World Health Assembly nutrition target 
commitments and recommends actions 
to accelerate progress. 


• Consultative Group on International 
Agricultural Research (CGIAR) has 
research partnerships with 15 nonprofit 
research organizations and specializes in 
agricultural research to address poverty, 
hunger, nutrition and the environment. 
The CGIAR Fund is a multi-donor trust 
fund administered by the World Bank. 


• The Jean Mayer (USDA) Human Nutrition 
Research Center on Aging (HNRCA) at 
Tufts University has successful nutrition 
and disease research partnerships with 
organizations such as NASA, Ocean Spray 
and the Almond Board of California.92 


OPPORTUNITY
AREA


Support continuous progress towards a healthier world 
by collaborating to create credible reporting standards 
to publicly track the measurable commitments made by 
stakeholders.10


THOUGHT-STARTER QUESTIONS:


1. How can we create widely accepted 
food and nutrition impact metrics? 


2. How can we create a single widely 
accepted system of reporting 
standards for communicating 
progress against commitments? 


3. How can we accelerate consistent 
reporting of nutrition impact 
results by industry to create healthy 
competition in industry? 


???
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Focus: Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 


Today more than ever, knowledge is power. More people want to empower healthier lives 
through nutritional knowledge. 


Globally, people are striving to stay well, prevent chronic diseases, avoid obesity—and 
remain vital well past retirement years as human lifespans increase. Indeed, leaders are 
recognizing the value of well-nourished citizens as the key to social and political stability 
and economic growth.


The expertise of nutrition professionals is in great demand around the world—and growing.


Addressing the pressing problems of malnutrition in all its forms will require a highly diverse 
and skilled global workforce. Investments in strong academic and training programs—
particularly in resource-poor countries lacking quality nutrition programs—will pay 
meaningful, human dividends. 


The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food 
Program, the Institute of Human Nutrition of Columbia University and Sight and Life, aimed to 
identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many 
new skills and insights will be required of tomorrow’s nutrition professionals. It was recognized 
that training needs should not only address topics like nutrition, NCDs, food supply and 
climate change, but expand to include global public health, leadership, systems thinking and 
advocacy skills. 


Training and certificate programs are a good start, but it will be vital for professionals to 
sustain and advance their skills throughout their careers, with measurable outcomes that 
demonstrate competency. The Academy’s Council on Future Practice (CFP) Change Drivers 
and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward 
thinking. The report emphasizes how major societal influences—from the need for training in 
health equity and prevention-focused models to the growth of technology, genomics research 
and interprofessional education—will impact the future of the nutrition profession.


GLOBAL WORKFORCE CAPACITY


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016



http://globalnutritionreport.org/the-report/
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INNOVATIONS IN ACTION:
• Public Health Institute (PHI) offers a 


Global Heath Fellows Program (GHFP) 
that aims to improve health and 
nutrition programs around the world by 
increasing the pipeline of qualified health 
professionals for global health careers. 
PHI offers programs with the CDC, private 
sector companies and has a $200 million 
fellowship program with USAID.93  


• African Women in Agriculture Research 
and Development (AWARD) is a service 
provider for CGIAR, universities and 
others to provide tailored fellowships to 
advance science, technology, innovation 
capacity and leadership for top women 
agricultural scientists in Africa. Funders 
include the Bill and Melinda Gates 
Foundation and USAID. 


• Iowa State University’s dietetic internship 
program offers a four-week service 
learning opportunity in Ghana where 
interns receive experience in applying 
the nutrition care process in rural 
underserved communities. In a 2016 
survey by the Academy to dietetic 
educators, representatives from 74 schools 
responded, with 37 schools reporting 
offering students international nutrition 
experiences in 26 countries ranging from 
one week to a full semester (unpublished 
data, Amy Knoblock-Hahn, PhD, MPH, 
MS, RDN, Project Specialist, Academy of 
Nutrition and Dietetics Foundation, email 
communication, August 2016).


• To better prepare entry-level RDNs to 
work with food-insecure populations, 
Feeding America and the Academy’s 
Foundation developed a food insecurity/
food banking supervised practice 
concentration for dietetic interns that 


includes 120 supervised practice hours 
and includes 12 activities. The full 
concentration is available for preceptors 
to utilize with their interns.94 


• The Norman E. Borlaug International 
Agricultural Science and Technology 
Fellowship Program offers unique 
food security and economic growth 
training and research opportunities 
for practitioners in early or mid-career 
stages. The fellowship offers one-on-one 
mentorship between a fellow from a 
developing or middle-income country 
with a colleague at a U.S. university, 
research center or government agency 
for 6 to 12 weeks. 


• The Accreditation Council for Education 
in Nutrition and Dietetics (ACEND) is 
the Academy’s accrediting agency for 
education programs preparing students 
for careers as RDNs or NDTRs. ACEND is 
the largest accreditor of dietetic programs 
and accredits 575 nutrition and dietetic 
programs in the U.S. at the undergraduate 
or graduate level. ACEND also provides 
accreditation for nutrition and dietetic 
programs in five countries. 


• The Academy is the largest provider of 
continuing professional development 
and lifelong learning for dietitians and 
nutrition professionals. During the June 
1, 2015 – May 31, 2016 program cycle, 
the Academy provided more than 660 
programs via online/self-directed learning 
equating into more than 1,700 hours of 
direct program CPEUs (Diane M. Enos, 
MPH, RDN, FAND, Vice President, Lifelong 
Learning and Professional Engagement, 
Academy of Nutrition and Dietetics, email 
communication, August 2016). 


OPPORTUNITY
AREA


Expand education, training and credentialing for a 
workforce that meets global needs of the future.11


THOUGHT-STARTER QUESTIONS:


1. How might we best expand the 
nutrition professional workforce 
globally to eliminate malnutrition? 


2. How can we better align nutrition 
professional education programs 
with the changing needs of 
employers worldwide? 


3. How can we increase integration 
of nutrition professionals in the 
broader landscape of food systems, 
sustainability and global impact?


???
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INNOVATIONS IN ACTION:
• The Goldring Center for Culinary Medicine 


(GCCM) at Tulane University School of 
Medicine offers a curriculum for doctors, 
medical students, chefs and community 
members focused on the significant 
role that food choice and nutrition play 
in preventing and managing obesity 
and associated diseases in America. The 
program, developed in collaboration 
with RDNs, combines hands-on cooking 
classes with online course material. With 
32 school sites across the country, the 
program continues to grow rapidly, with 
growing interest from medical schools 
around the country. 


• The American College of Sports Medicine 
(ACSM) offers a variety of health and 
fitness certifications for personal 
trainers, clinical certifications for exercise 
physiologists and specialty certifications 
such as Cancer Exercise Trainer and 
Physical Activity in Public Health 
Specialist. More than 20,000 professionals 
have received an ACSM certification. 


• The American Diabetes Association 
offers a curriculum for key personnel 
working with children with Type 1 
diabetes, geared towards non-medical 
school employees. The 13-module 
program includes video segments 
and PowerPoint presentations and is 
available free of charge.95


• The Edible Schoolyard Project (ESP) was 
founded by famous chef Alice Waters, 
who pioneered the concept of school 
gardens and engaging children in all 
aspects of growing and “edible education.” 


• USDA’s Supertracker includes resources 
for students, including nutrition lesson 
plans for high school students. The 
curriculum comes with three lesson plans 
including resources and handouts.96


OPPORTUNITY
AREA


Embed nutrition knowledge broadly throughout society with 
education, training and certificates targeting practitioner 
allies in the food, wellness and health care sectors. 12


THOUGHT-STARTER QUESTIONS:


1. How might we expand the workforce 
fighting malnutrition in all its 
forms by developing training and/
or certificate programs in food 
and nutrition for a broad variety of 
professionals?


2. What can we do to collaborate 
globally to deliver culturally relevant 
programs in nutrition education?


3. How can we accelerate the 
development of a culinary medicine 
concentration in MD programs?


???
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Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 


Environmental and social impact investments can transform communities and reverse 
systemic inequities. And when those investments are focused on food and nutrition, they can 
fuel a more productive and healthy future for generations to come.


Impact investing enables entrepreneurs and capital markets to join forces for social improvements, 
while reaping a financial return.97 In fact, thought leaders are now predicting that social capital 
investing may be the next venture capital opportunity in terms of growth capaity.


A report by The Social Impact Investment Taskforce, The Invisible Heart of Markets—Harnessing the 
Power of Entrepreneurship and Capital for Public Good, recognizes these investments may be more 
effective than donations in helping the poor and in doing good. 


We know that the problems society faces today—above all, malnutrition—cannot be solved 
in isolation by governments or private sectors. The human losses attributed to malnutrition 
are incalculable. And the lost productivity and health care costs shouldered by the global 
economy amount to billions of dollars. But those losses are not inevitable. Recently, 
government agencies in the U.K., U.S., Australia, Canada and Israel—at all levels—have begun 
exploring the potential of social impact bonds. 


In this example of sustainable and responsible investing (SRI), formerly known as socially 
responsible investing, a government contracts with a private-sector financing entity, which 
issues bonds to service providers to deliver performance targets. Private investors provide the 
upfront capital to issue the bond in exchange for a share of the government payments that are 
made if the performance targets are met.98


SRI investing includes environmental, social and corporate governance (ESG) criteria in its 
investment approach. The goal: deliver positive financial returns and social impacts. Today, even 
mainstream investment firms have embraced SRI funds because of growing public demand. SRI 
grew more than 76 percent, increasing from $3.74 trillion in 2012 to $6.57 trillion in 2014.99 Of 
the $36.8 trillion of total assets under professional management in the U.S. (as tracked by Cerulli 
Associates), 18 percent is involved in SRI —approximately one out of every six dollars.99 


A growing number of large organizations are incorporating ESG criteria into their Investment 
Policy Statements and aligning their investments with specific ESG objectives. Nutrition is an 
exciting opportunity area for impact investment given the strong social benefit from improved 
nutrition outcomes and nutrition impact could be a new category of ESG metrics.


INVESTMENT


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Every $1 of investment 
in nutrition generates a 
$16 return in health and 


economic development.27
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Conquering malnutrition will be enormously expensive—but we have the means to turn the 
tide. The World Bank, Results for Development Institute (R4D) and 1,000 Days, with support 
from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation 
(CIFF) have collaborated on a detailed cost analysis. They created an investment framework for 
achieving multiple global nutrition targets.100 The group’s investment framework to reach the 
global nutrition targets recommends giving priority to a set of the most cost-effective actions, 
which can immediately be implemented and scaled: an annual investment of just over $2 
billion for the next 10 years.100 


Good data and budget tracking will help focus priorities, ensure accountability and guide 
smart investment decisions—with an immediate payoff in human lives saved. 


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
IMPACT-INFORMED INVESTMENT 
PRODUCTS
• The Natural Resources Defense Council 


(NRDC), BlackRock and FTSE Group, the 
global index provider, have partnered to 
launch a stock market index to exclude 
fossil fuel companies for people who 
want to invest consistent with their 
values.101 Investment firm BlackRock 
has stated it will create an investment 
product that will track the new index 
series. NRDC has provided seed capital 
for the BlackRock product.102 


• Calvert Investments  offers mutual 
funds that invest in socially and 
environmentally responsible companies 
with choices such as the Calvert Global 
Water Fund or the Green Bond Fund.


• HIP Investor offers managed accounts, 
advice on entire portfolios and 
wealth management for investors of 
all types. For example, HIP offers an 
“Exclusionary 100” portfolio, which 
selects from the S&P100 companies 
excluding many fossil energy, 
chemicals, materials, banking and 
high-negative-impact firms.


VENTURE CAPITAL-STYLE IMPACT 
INVESTMENT
• There is a range of for-profit firms 


doing venture capital-style impact 
investing with a variety of focus areas. 
Some examples include Sonen Capital, 
Encourage Capital and Bridges Ventures.


• There are also nonprofits in this space. For 
example, Acumen and Omidyar Network 
both use market-based or entrepreneurial 
approaches to solve global problems. 


IMPACT BONDS
• Government agencies in the U.K., 


U.S., Australia, Canada and Israel at 
the national, state and county levels 
have begun exploring the potential of 
social impact bonds, a model of social 
impact investing in which a government 
contracts with a private-sector financing 
organization, such as Goldman Sachs, 
which issues bonds to service providers 
to deliver performance targets. 


• Support Organizations
• The Global Social Impact Steering 


Group (GSG), established by the Group 
of Eight (G8), includes 13 countries and 
the European Union and aims to bring 
together governments and leaders from 
finance, business and philanthropy to 
support the impact investing sector. 


• Global Impact Investing Network (GIIN) 
is nonprofit organization dedicated to 
scaling and increasing effectiveness of 
impact investing. GIIN’s Investors’ Council 
(with members including J.P. Morgan, 
Bill and Melinda Gates Foundation, the 
John D. and Catherine T. MacArthur 
Foundation, the Rockefeller Foundation, 
Morgan Stanley and Prudential) provides 
a forum for leading impact investors to 
strengthen impact investing practices. 


• The Springcreek Foundation report, 
Promoting Sustainable Food Systems 
Through Impact Investing, provides a 
framework to better understand the 
landscape of current and emerging 
impact investing opportunities in 
transforming the food system in the U.S.


OPPORTUNITY
AREA


Catalyze an increase in investment focused on driving 
improvements and scaling solutions in sustainable food 
systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 13


THOUGHT-STARTER QUESTIONS:


1. How might we partner with leaders 
in the sustainable and responsible 
investing sector to develop 
infrastructure for nutrition-focused 
funds?


2. How can we build demand among 
investors for a sustainable and 
responsible fund centered on 
generating a measurable, beneficial 
nutrition impact in conjunction with 
a financial return?


3. How can we pool and invest 
worldwide collective resources to 
support the investment framework 
for nutrition in the first 1,000 days of 
children’s lives? 


???
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HISTORY


The American Dietetic Association was created in October 1917 by a visionary group of 
women. They were committed to contributing their knowledge and service to the biggest 
food and nutrition challenge of the day—nourishing people during severe food shortages 
in the United States and Europe during World War I. From the handwritten letter by Lenna 
Francis Cooper and Lulu Graves, inviting dozens of dietitians to a meeting in Cleveland, Ohio, 
in October 1917:
 


“That there should be an opportunity for the dietitians of the country to come together 
in conference and to meet with the scientific research workers has long been felt. Now 
that our national crisis requires conservation on every hand, it seems highly important 
that the feeding of as many people as possible be placed in the hands of women who are 
trained and especially fitted to feed them in the best possible manner.”103


Since then, the association has focused on improving the nation’s health through research,
education and advocacy. During its first century, membership in the association rapidly 
expanded to include registered dietitian nutritionists (RDNs), nutrition and dietetic technicians, 
registered (NDTRs) and other professionals holding undergraduate and advanced degrees in 
nutrition and dietetics, as well as students. 


In January 2012, the American Dietetic Association changed its name to the Academy of 
Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus 
on improving the nutritional well-being of the public, the academic expertise of members and 
the organization’s history as a food and science-based profession.


THE SECOND CENTURY


In 2017, the Academy will celebrate its centennial. Planning for the Second Century 
includes creating a new, bold, vision for the future. The vision will be informed by input 
from Academy members as well as external stakeholders through a series of engagement 
opportunities, including convening The Nutrition Impact Summit in 2016. Our mission 
year—2017—will be focused on planning innovation projects and seeking collaboration 
partners. In 2018, we will launch our new strategy through a set of innovation projects and 
new or expanded partnerships. 







page 50


THE NUTRITION IMPACT SUMMIT ABOUT THE ACADEMY


WORK OF THE ACADEMY


The Academy works to improve health in the United States and globally in three main areas: 
research, education and advocacy. 


RESEARCH


• The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal 
of the Academy of Nutrition and Dietetics, brings original research, critical reviews 
and reports, authoritative commentary and information to nutrition and dietetics 
professionals throughout the world.


• The Academy manages the Evidence Analysis Library (EAL), including a series of 
40 systematic reviews and 18 evidence-based nutrition practice guidelines for RDNs, 
NDTRs and other members of the health care team. Users from 230 different countries 
have utilized the EAL, totaling nearly 23 million page views as of August 2016. (See the 
Appendix for a list of areas covered by the EAL.)
• The Academy has also collaborated with the WHO on EAL projects, including 


completing a systematic review on programs that support breast-feeding in woman 
living with HIV—part of soon-to-be released guidelines on HIV and breast-feeding.


• Upcoming projects with the WHO include: 
• Nutritional management of overweight, obesity and key noncommunicable 


conditions;
• The impact of sugar in complementary foods on obesity in children and adults;
• Maternal nutrition and fetal, child and trans-generational outcomes.


• The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) 
enables RDNs to track nutrition care outcomes and advance evidence-based nutrition 
practice research.


• The Dietetics Practice Based Research Network (DPBRN) conducts, supports, 
promotes and advocates for practice-based research that answers questions important 
to dietetics practice.


EDUCATION 


• The Academy’s public website, eatright.org, contains a wealth of nutrition information for 
consumers, with content ranging from articles, tips and recipes, to videos, online games 
and app reviews.


• The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the 
Academy is recognized by the United States Department of Education as the accrediting 
agency for education programs that prepare dietetics professionals. ACEND accredits 575 
nutrition and dietetics programs in US and five international programs. (See the Appendix 
for details on requirements for registered professionals.) 


• The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry 
and specialty levels for those who have met CDR’s standards for competency to practice 
in the dietetics profession. (See the Appendix for more information on practice groups 
and specialty areas.)


• The annual Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 
research and educational presentations, lectures, debates, panel discussions and culinary 
demonstrations. More than 400 exhibitors from corporations, government and nonprofit 
agencies showcase new consumer food products and nutrition education materials.


• The Academy serves as an authority and resource for media coverage of nutrition topics, 
with the Academy featured in more than 22,000 news stories with a combined audience 
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of more than 29 billion. The Academy’s volunteer media spokespeople are registered 
dietitian nutritionists representing the 25 largest media markets as well as specialty 
nutrition areas.


ADVOCACY


• The Academy works with public policy makers and federal and state agencies on policy 
issues aligning with the Academy’s goals to improve health and promote the value of 
Academy members. Some of these include expanding nutrition services and interventions 
in the recently passed Farm Bill and Older Americans Act and ensuring strong legislative 
language in the Child Nutrition Reauthorization Act now being debated. 


• Ensuring access to quality nutrition services including medical nutrition therapy (MNT) 
is a top priority for the Academy as we work with members of Congress to help move 
forward and ensure the passage of legislation that expands coverage for prediabetes and 
obesity. The Academy works with agencies to ensure effective regulations are developed 
including the areas of food safety, the Dietary Guidelines for Americans (DGA) and strong 
licensure language to protect the public. 


• To help support these issues, the Academy publishes Position Papers to share with 
members and policy makers. Please see the Appendix for a list of position papers or view 
them online at http://www.eatrightpro.org/resource/practice/position-and-practice-
papers/position-papers/academy-position-papers-by-subject. 


ACADEMY FOUNDATION


The Academy of Nutrition and Dietetics Foundation is the only charitable organization 
devoted exclusively to promoting nutrition and dietetics, funding health and nutrition 
research and improving the health of communities through public nutrition education 
programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is 
an independent 501(c)(3) public charity and does not receive any portion of member dues. The 
success and impact of its programs and services are attributed to the generous support of its 
donors, which have helped the Foundation become a catalyst for Academy members and the 
profession to come together to improve the nutritional health of the public.


The Second Century initiative will build upon the Academy and Foundation’s programs, with 
emerging projects and global opportunities to meet the growing needs of the public. As the 
Academy charts its Second Century vision for the future, the Academy Foundation is well 
positioned to raise the necessary funds to support these innovative projects, along with the 
current initiatives of the Foundation—scholarships, awards, research and public education—in 
a broader, more visible and global way.


Scholarships
The Foundation is the worldwide leader of dietetics scholarships, and looks to keep pace with 
a growing pool of student applicants, providing opportunities at all levels of experiential learn-
ing and helping to build a qualified and diverse workforce. 
 
Awards
Leadership awards given to students, practitioners and faculty recognize the outstanding 
achievements of Academy members, encouraging individuals to grow as professionals and 
achieve excellence in new and developing areas of food and nutrition.
 



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject
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Research
The Foundation’s research investment in emerging areas, such as nutrition education interven-
tion, advances the Academy and its members as the nutrition experts.
 
Public Education
Building upon its current initiatives, the Foundation continues to expand its programs, such as 
Kids Eat Right and Future of Food, which provide valuable information to the general public 
with resources for members to deliver information in their communities.


Kids Eat Right Initiative
The Kids Eat Right initiative was started by the Academy and its Foundation in 2010 with an 
educational grant from National Dairy Council. The initiative is a call to action to Academy 
members to become more involved in their communities—with schools, parents, worksites, 
media and policy makers to promote healthy eating and lifestyles for children and families. 
To support these efforts, the Academy Foundation has made available to members several 
ready-made toolkits to present messages to adults and/or kids on a variety of topics, including 
breakfast, snacks, family meals and many more. The www.kidseatright.org public website 
hosts tips, articles, recipes and videos to help busy families shop smart, cook healthy and eat 
right.  The Kids Eat Right initiative has also launched a host of school and community-based 
interventions targeting behaviors linked to a healthier body weight in children. 


The Energy Balance 4 Kids (EB4K) program was developed, implemented and evaluated in 
four states between 2007–2012 with funding support from the Healthy Weight Commitment 
Foundation. Specially-trained “RD Coaches” worked in schools to educate kids, help improve 
the school wellness environment and coach kids to make healthier eating and activity 
choices.104,105 A build on that program was the development of the Meet the Challenge 
program, funded by the Iowa Department of Education, Team Nutrition, which has been 
implemented in Iowa for five years. Foundation-trained and supported RDNs have worked 
with more than 100 schools across the state to help change wellness policies, improve 
school wellness environments and help many of them receive a prestigious monetary USDA 
HealthierUS School Challenge award. 


The RD Parent Empowerment Program (RD PEP) is a series of RDN-facilitated workshops 
for parents based on the 8 Habits of Healthy Kids. The workshops incorporate hands-on 
cooking activities with parents and their children at the end of each workshop, and in some 
interventions, include supplemental food to take home. Evaluation of the program has shown 
statistically significant improvement in parent’s reported family behaviors.76 It is an excellent 
example of how pairing education and improved environment (in this case, healthy groceries) 
can improve family behaviors and improve food security. The Foundation received an 
educational grant to support for program development, implementation and evaluation from 
the MetLife Foundation and Elanco. 


The Guide for Effective Nutrition Interventions and Education (GENIE) is a validated 
checklist designed as a simple, practical and evidence-based tool to help nutrition education 
practitioners design high quality and effective programs.106,107 GENIE was developed through a 
Nutrition Education Research Fellowship, funded by a grant to the Foundation from ConAgra 
Foods Foundation. The Foundation has also validated a checklist tool, Developing and 
Evaluating Nutrition Education Handouts (DANEH).108



http://www.kidseatright.org
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Future of Food initiative 
In 2012, the Foundation launched its Future of Food initiative in collaboration with Feeding 
America and the National Dairy Council. Its aim was to reduce food insecurity and ensure 
access to healthy food for all Americans. Its scope has expanded to also address global food 
insecurity and the intersection of agriculture, nutrition and health. Many presentations at state 
meetings, webinars, toolkits and infographics have been supported by the Foundation to 
increase members’ knowledge and awareness of these issues. The Foundation supported an 
Agriculture, Nutrition, and Health consensus conference in 2014 and a proceedings paper was 
published in 2015.109 The Future of Food symposium, Plentiful, Nutrient Dense Food for the 
World:  a Guide for RDNs110 was a Foundation Symposium in 2014 planned with a grant from 
Elanco. The Foundation also published a report and manuscript called The Stsate of America’s 
Wasted Food and Opportunities to Make a Difference.111  


To better prepare future RDNs interested in working with food insecure populations, 
the Foundation developed a Food Insecurity and Food Banking dietetic internship 
concentration.94 In collaboration with ACEND and Feeding America, 120 hours of learning 
activates were developed and tested with in 20 dietetic internship programs and with 20 
food banks. The concentration and activities are available to dietetic educators to utilize in 
their programs. 


The Foundation has been an evaluation partner for Feeding America on their Healthy Cities 
program, an intervention designed to integrate food distribution, nutrition education, health 
screenings and safe places to play for kids in several communities across the country. The 
Foundation has also evaluated school breakfast promotion strategies by food banks in the 
Feeding America Network of food banks in the U.S.112


Three Future of Food research Fellowships have been supported by the Academy Foundation: 


•	 Chris Voliano, MS, RDN: Agriculture, Nutrition, and Health Research Fellow
o Organized the Agriculture, Nutrition and Health consensus conference; developed 


proceedings paper for a FNCE Symposium; co-authored the State of America’s Wasted 
Food and Opportunities to Make a Difference


o This fellowship was supported by the Academy Foundation
•	 Janice Giddens, MS, RDN: Applied International Nutrition Research Fellow


o Spending a year on the ground in Rwanda developing and implementing an 
antenatal nutrition and gardening program with Gardens for Health International; 
also serves as the nutrition technical expert to the Ministry of Health in two of the 
districts she’s working in


o This fellowship was supported by the Academy Foundation
•	 Elizabeth Yakes Jimenez, PhD, RDN: Hunger Free Communities Research Fellow


o Developing a globally useful set of resources and tools that will allow organizations,  
communities, and countries to make transparent and objective decisions related to 
how to best promote food security in their setting; fellowship was supported by the 
General Mills Foundation


In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam, 
which brought together more than two dozen dietitians and food and nutrition experts 
from around the world to discuss how the nutrition community can do more to collectively 
impact malnutrition. 
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6
APPENDIX


BACKGROUND ON THE ACADEMY AND THE NUTRITION 
PROFESSION:


• REQUIREMENTS FOR REGISTRATION AS A 
REGISTERED DIETITIAN NUTRITIONIST (RDN) 
AND NUTRITION AND DIETETIC TECHNICIAN, 
REGISTERED (NDTR) 


• DIETETIC PRACTICE GROUPS AND SPECIALIST 
CREDENTIALS


• THE ACADEMY OF NUTRITION AND DIETETICS 
EVIDENCE ANALYSIS LIBRARY


• ACADEMY OF NUTRITION AND DIETETICS POSITION 
PAPERS 


DEFINITION OF TERMS


SOURCES
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REQUIREMENTS FOR REGISTRATION AS A REGISTERED 
DIETITIAN NUTRITIONIST (RDN) AND NUTRITION AND DIETETIC 
TECHNICIAN, REGISTERED (NDTR) 


The Academy of Nutrition and Dietetics serves as the professional organization for registered 
nutrition professionals. The Accreditation Council for Education in Nutrition and Dietetics 
(ACEND) is the accrediting agency for education programs preparing students for these 
careers. ACEND® serves and protects students and the public by assuring the quality and 
continued improvement of nutrition and dietetics education programs. The Commission on 
Dietetic Registration (CDR) administers rigorous, valid and reliable credentialing processes 
to protect the public and meet the needs of CDR credentialed practitioners, employers and 
consumers.


Academic Degree


Academic Coursework


Supervised Practice


Examination


Credential Maintenance


RDN
Minimum of a baccalaureate degree from a 
U.S. regionally-accredited college/university 
or foreign equivalent


Didactic Program in Dietetics (DPD) from 
ACEND-accredited DPD Program


Completion of the minimum 1200 hours of 
supervised practice under the auspices of an 
ACEND-accredited program.


Supervised practice may be completed in 
diverse practice settings including but not 
limited to clinical and hospital, foodservice 
management, community practice settings


Successful completion of Registration 
Examination for Dietitians
75 continuing professional education units 
every five years


NDTR
Minimum of an associate’s degree from a U.S. 
regionally-accredited college/university or 
foreign equivalent


Option 1 Associate Degree Pathway: 
Completion of an ACEND-accredited Dietetic 
Technician Program.
Option 2 Baccalaureate Degree Pathway: 
Completion of an ACEND-accredited 
Didactic Program Dietetics (DPD)


Option 1 Associate Degree Pathway: 
Completion of 450 hours of supervised 
dietetics practice under the auspices of 
an ACEND-accredited Dietetic Technician 
Program
Option 2 Baccalaureate Degree Pathway: No 
supervised practice requirement


Successful completion of Registration 
Examination for Dietetic Technicians 


50 continuing professional education units 
every five years


Based on recommendations of the Academy’s CFP Visioning report, CDR has changed the degree requirement for entry-level dietitians to a graduate degree, beginning in 2024.113 
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DIETETIC PRACTICE GROUPS (DPGS) AND SPECIALIST 
CREDENTIALS


The Academy of Nutrition and Dietetics offers members the opportunity to join nearly 30 
professional interest groups, called dietetic practice groups (DPGs), spanning behavioral 
health, diabetes care, weight management, school nutrition, food and culinary, business and 
communication, sports nutrition and hunger and environment, among many others. 


CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist 
credentials: Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, 
Oncology Nutrition and Sports Dietetics. A sixth specialist certification, Interdisciplinary 
Specialist in Obesity and Weight Management, is  in development. The first administration is 
targeted for early 2017. 
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EVIDENCE ANALYSIS LIBRARY


Below is a list of topics covered by the Academy of Nutrition and Dietetics’ Evidence Analysis 
Library (EAL), a synthesis of the best, most relevant nutritional research on important dietetic 
practice questions housed within an accessible, online, user-friendly website. For each project 
topic, the EAL provides a number of resources, including:
• Bibliographies of the highest quality research on a given topic
• Conclusion Statements that provide concise statements of the collective research on a 


given question
• Grades for each Conclusion Statement that provide a way for practitioners to determine 


how certain we can be of the Conclusion Statement, based on the quality and 
extensiveness of the supporting evidence


• Evidence Summaries are brief narrative overviews that synthesize the major research 
findings on a given topic, including overview tables


• Worksheets on every research study analyzed that provide detailed information on the 
major findings, methodology and quality of each study.


Projects that continue on to guideline development include:
• Recommendations which provide a plan of action for practitioners regarding a specific 


disease
• Recommendation Strength and Narrative for each recommendation is graded by 


strength with a narrative describing how the strength was derived
• Algorithms which are a simple step-by-step procedure for using the recommendations, 


showing the flow of treatment for a disease or condition
• Guidelines published after June 2014 will no longer include algorithms since the 


evidence analysis questions are now organized by Nutrition Care Process category
o Links to Evidence for each recommendation link back to the evidence where you 


can track backwards to see the conclusion statement, evidence summaries and 
individual article worksheets


Adult Weight Management
Advanced Technology in Food Production
Athletic Performance
Bariatric Surgery
Breast-feeding
Celiac Disease
Chronic Kidney Disease
Chronic Obstructive Pulmonary Disease
Critical Illness
Diabetes Type 1 and 2
Diabetes (Type 2) Prevention
Dietary Fatty Acids
Disorders of Lipid Metabolism
Energy Expenditure
Fiber
Fluoride
Food and Nutrition for Older Adults
Fruit Juice
Gestational Diabetes
Health Disparities
Heart Failure
HIV/AIDS


Hydration
Hypertension
Medical Nutrition Therapy
Microwave and Home Food Safety
Nutrient Supplementation
Nutrition Counseling
Nutrition Guidance in Healthy Children
Nutrition Screening
Nutritive and Non-Nutritive Sweetener
Obesity, Reproduction and Pregnancy
Oncology
Pediatric Weight Management
Single Serving Portion Sized Meals and 
Weight Management
Sodium
Spinal Cord Injury
Telenutrition
Umami
Unintended Weight Loss in Older Adults
Vegetarian Nutrition
Wound Care
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ACADEMY POSITION PAPERS 


The Academy of Nutrition and Dietetics develops position papers to assist in promoting the 
public’s optimal nutrition, health and well-being in areas germane to the Academy’s vision, 
mission, values, goals and strategies. The Academy also participates in developing joint 
position papers with other professional associations in addition to adopting positions put 
forth by other professional associations. Position papers are written by health professionals 
who possess thorough and current knowledge of the topic.


Food, Nutrients and Ingredients
• Functional Foods
• Nutrient Supplementation
• Use of Nutritive and Nonnutritive 


Sweeteners


Management of Food and Nutrition 
Systems
• Benchmarks for Nutrition in Child Care
• Child and Adolescent Nutrition 


Assistance Programs
• Comprehensive School Nutrition 


Services, a joint position of the 
American Dietetic Association, School 
Nutrition Association and Society for 
Nutrition Education


• Local Support for Nutrition Integrity in 
Schools


Health Promotion/Disease Prevention
• Dietary Fatty Acids for Healthy Adults
• Health Implications of Dietary Fiber
• The Impact of Fluoride on Health
• Oral Health and Nutrition*
• The Role of Nutrition in Health 


Promotion and Chronic Disease 
Prevention*


• Total Diet Approach to Healthy Eating
• Vegetarian Diets


Medical Nutrition Therapy
• Ethical and Legal Issues in Nutrition, 


Hydration and Feeding*
• Integration of Medical Nutrition 


Therapy and Pharmacotherapy
• Interventions for the Prevention and 


Treatment of Pediatric Overweight and 
Obesity


• Interventions for the Treatment of 
Overweight and Obesity in Adults


• Nutritional Genomics
• Nutrition Intervention and Human 


Immunodeficiency Virus Infection


• Nutrition Intervention in the Treatment 
of Eating Disorders*


• Nutrition Services for Individuals 
with Intellectual and Developmental 
Disabilities and Special Health Care 
Needs


Nutrition and Physical Activity
• Nutrition and Athletic Performance


Nutrition Through the Lifecycle
• Food and Nutrition Programs for 


Community-Residing Older Adults, a 
joint position of the American Dietetic 
Association, American Society for 
Nutrition and Society for Nutrition 
Education


• Food and Nutrition for Older Adults: 
Promoting Health and Wellness


• Individualized Nutrition Approaches 
for Older Adults in Health Care 
Communities*


• Nutrition and Lifestyle for a Healthy 
Pregnancy Outcome*


• Nutrition Guidance for Healthy Children 
Ages 2 to 11 Years


• Obesity, Reproduction and Pregnancy 
Outcomes


• Promoting and Supporting 
Breastfeeding*


Management of Sustainable, Resilient 
and Healthy Food and Water Systems
• Food and Water Safety
• Food Insecurity in the United States
• Nutrition Security in Developing 


Nations: Sustainable Food, Water and 
Health


*Indicates Practice Paper has been published 
on the same topic


Position Papers by Other Associations 
Adopted by the Academy


Partnership for Health in Aging (PHA)
• Partnership for Health in Aging Position 


Statement 
• Interdisciplinary Team Training in 


Geriatrics: An Essential Component 
of Quality Healthcare for Older 
Adults (Abstract from Academy) 


American Society of Parenteral and Enteral 
Nutrition (ASPEN)
• Parenteral Nutrition Glutamine 


Supplementation   
Abstract | Position Paper 


• Clinical Role for Alternative Intravenous 
Fat Emulsions   
Abstract | Position Paper



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/functional-foods

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrient-supplementation

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/use-of-nutritive-and-nonnutritive-sweeteners

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/use-of-nutritive-and-nonnutritive-sweeteners

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/benchmarks-for-nutrition-in-child-care

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/child-and-adolescent-nutrition-assistance-programs

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/child-and-adolescent-nutrition-assistance-programs

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/comprehensive-school-nutrition-services

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/comprehensive-school-nutrition-services

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/local-support-for-nutrition-integrity-in-schools

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/local-support-for-nutrition-integrity-in-schools

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/dietary-fatty-acids-for-healthy-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/health-implications-of-dietary-fiber

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-impact-of-fluoride-on-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/oral-health-and-nutrition

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/total-diet-approach-to-healthy-eating

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/vegetarian-diets

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/ethical-and-legal-issues-in-feeding-and-hydration

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/ethical-and-legal-issues-in-feeding-and-hydration

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/integration-of-medical-nutrition-therapy-and-pharmacotherapy

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/integration-of-medical-nutrition-therapy-and-pharmacotherapy

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/weight-management

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/weight-management

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutritional-genomics

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-and-human-immunodeficiency-virus-infection

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-and-human-immunodeficiency-virus-infection

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-in-the-treatment-of-eating-disorders

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-in-the-treatment-of-eating-disorders

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-athletic-performance

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-programs-for-community-residing-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-programs-for-community-residing-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-for-older-adults-promoting-health-and-wellness

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-for-older-adults-promoting-health-and-wellness

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-lifestyle-for-a-healthy-pregnancy-outcome

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-lifestyle-for-a-healthy-pregnancy-outcome

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-guidance-for-healthy-children-ages-2-to-11-years

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-guidance-for-healthy-children-ages-2-to-11-years

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/obesity-reproduction-and-pregnancy-outcomes

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/obesity-reproduction-and-pregnancy-outcomes

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/promoting-and-supporting-breastfeeding

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/promoting-and-supporting-breastfeeding

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-water-safety

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-insecurity-in-the-united-states

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/~/media/eatrightpro files/practice/position and practice papers/position papers/partnership_for_healthy_aging_position_statement.ashx

http://www.eatrightpro.org/~/media/eatrightpro files/practice/position and practice papers/position papers/partnership_for_healthy_aging_position_statement.ashx

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interdisciplinary-team-training-in-geriatrics-an-essential-component-of-quality-healthcare-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/parenteral-nutrition-glutamine-supplementation

http://ncp.sagepub.com/content/26/4/479.short?rss=1&amp;ssource=mfr

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/clinical-role-for-alternative-intravenous-fat-emulsions

http://ncp.sagepub.com/content/27/2/150.full
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Alternative food network – New and 
rapidly mainstreaming spaces in the food 
economy defined by, among other things, 
the explosion of organic, Fair Trade and local, 
quality and premium specialty foods.


Aquaponics – A combination of fish and 
plant production using aquaculture and 
hydroponics systems. 


Bio-fortification – The process by which the 
nutritional quality of food crops is improved 
through agronomic practices, conventional 
plant breeding or modern biotechnology. 
Bio-fortification differs from conventional 
fortification in that bio-fortification aims to 
increase nutrient levels in crops during plant 
growth rather than through manual means 
during processing of the crops.


BMI – Also known as the Body Mass Index 
or Quetelet Index, it’s a value derived by 
taking a person’s weight in kilograms (kg) 
divided by his or her height in meters 
squared. The National Institutes of 
Health (NIH) now defines normal weight, 
overweight and obesity according to  
BMI rather than the traditional height/
weight charts. 


Cognitive computing – The stimulation of 
human thought processes in a computerized 
model. It involves self-learning systems that 
use data mining, pattern recognition and 
natural language processing to mimic the 
way the human brain works.


Co-product utilization – The use of jointly 
manufactured products in a process in 
which both are required in the creation of 
another product.


DALYs – Disability Adjusted Life Years 
(DALYs) are the sum of years of potential 
life lost due to premature mortality and the 
years of productive life lost due to disability.


Food deserts – Areas where residents live a 
mile or more from where they can purchase 
healthy, affordable food. Per USDA, more 
than 20 percent of the population falls 


below the poverty level and at least 33 
percent of the population lives more than a 
mile from a grocery store.


Food genetics – Genetically modified (GM) 
foods are derived from organisms whose 
genetic material (DNA) has been modified 
in a way that does not occur naturally or at 
a rate that is faster than traditional cross-
breeding practices.


Food loss – Food that is lost before it 
reaches the retail, restaurant or consumer 
outlet. This usually occurs because of poor 
infrastructure, storage, refrigeration, labor 
and transportation issues. 


Food waste – Any food that is discarded 
along the food supply chain. Food waste 
takes place in grocery stores, restaurants, 
foodservice operations and homes.


Fortification  – The practice of deliberately 
increasing the content of an essential 
micronutrient, i.e. vitamins and minerals 
(including trace elements) in a food, to 
improve the nutritional quality of the food 
supply and provide a public health benefit 
with minimal risk to health.


Functional foods – Defined as whole foods 
along with fortified, enriched or enhanced 
foods that have a potentially beneficial 
effect on health when consumed as a 
part of a varied diet on a regular basis at 
effective levels. 


GMO – Organisms (i.e. plants, animals or 
microorganisms) in which the genetic 
material (DNA) has been altered in a way 
that does not occur naturally by mating and/
or natural recombination.


Greenhouse gas – A gas that absorbs and 
emits radiation within the thermal infrared 
range. The primary greenhouse gases in 
Earth’s atmosphere are water vapor (H2O), 
carbon dioxide (CO2), methane (CH4), 
nitrous oxide (N2O) and ozone (O3).


 


Gut microbiome  – The collective of 
microorganisms that reside in the digestive 
tracts of humans and other animals.


Hydroponic  – The process of growing plants 
in a nutrient solution root medium.


Malnutrition – Deficiencies, excesses or 
imbalances in a person’s intake of energy 
and/or nutrients. The term malnutrition 
covers two broad groups of conditions. 
One is undernutrition, which can cause 
stunting (low height for age), wasting (low 
weight for height), underweight (low weight 
for age) and micronutrient deficiencies or 
insufficiencies (a lack of important vitamins 
and minerals). The other is overweight, 
which can cause obesity and diet-related 
non-communicable diseases (such as heart 
disease, stroke, diabetes and cancer).


Medical foods – Foods formulated to 
be consumed under the supervision of 
a physician. They are prescribed for the 
specific dietary management of a disease or 
condition for which distinctive nutritional 
requirements, based on recognized 
scientific principles, are established by 
medical evaluation. 


Medical nutrition therapy (MNT) – An 
individualized dietary instruction that 
incorporates diet therapy counseling for 
a nutrition-related problem. This level 
of specialized instruction is above basic 
nutrition counseling and includes an 
individualized dietary assessment. 


Methane – A colorless, odorless gas with 
a wide distribution in nature, comprised of 
CH4, ethane and other hydrocarbons.


Micronutrients – Vitamins and minerals 
required in small quantities to ensure normal 
metabolism, growth and physical well-being.


Mobile health – The term used to describe 
the practice of medicine and public health 
supported by mobile devices.


 


DEFINITIONS AND TERMINOLOGY


APPENDIX
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Non-communicable disease – Chronic 
conditions that are not transmitted from 
person to person and are generally slow 
to progress. Four main types of non-
communicable diseases are diabetes, 
chronic respiratory diseases, cardiovascular 
diseases and cancers. 


Nutritional genomics – Also known as 
nutrigenomics, this is the study of how foods 
affect our genes and how individual genetic 
differences can affect the way our bodies 
respond to nutrients in food.


Obesity – Body weight higher than what is 
considered healthy for a certain height. A 
Body Mass Index (BMI) greater than 30 is in 
the obese range.


Public-private partnership – Also known 
as a PPP or P3, is a contractual arrangement 
between a public agency and a private 
sector entity. Through this agreement, their 
skills and assets are shared to provide a 
service or facility for public general use.


Scale/scaling – To grow or expand a 
program or project to create a broader 
impact. Often has the connotation of taking 
advantage of economies of scale where 
expansion of impact can be achieved 
without a proportionate increase in costs. 
May also refer to taking a small pilot or 
test project and implementing it across a 
broader geography or population.


Smallholders – Small-scale farms, pastoralists, 
forest keepers and fishers who manage areas 


of land varying from less than one hectare to 
10 hectares. They are the primary producers of 
cocoa, coffee and cotton.


Spectrometry – The measurement of 
electromagnetic radiation as a means 
of obtaining information about physical 
systems and their components.


Telehealth – Includes a broad variety of 
technologies and tactics to deliver virtual 
medical, health and education. Telehealth is 
not a specific service, but a collection of ways 
to enhance care and education delivery.


Vertical farming – An urban food 
production center where food is 
continuously grown inside tall buildings.


APPENDIX
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WELCOME
From the President of the 
Academy of Nutrition and Dietetics


In 1917, a group of courageous women had a powerful vision: dedicated to addressing the 
leading health challenges of the day, they created an organization—and a profession—
that would change the course of nutrition and health. A century after our founding, the 
Academy of Nutrition and Dietetics continues to build upon on the legacy of our brave and 
inspirational founders.


Honoring our legacy means unflinchingly addressing the health challenges of the current 
century and the next. The Boards of Directors of the Academy and our Foundation welcome 
these challenges as opportunities to collaborate with groups and individuals who—like the 
Academy—are committed to improving the health of people across the globe.


This briefing paper was written to help prepare each of us for The Nutrition Impact Summit. 
At the Summit, we will consider how we might accelerate progress toward good health and 
well-being for all people through collaboration across food, wellness and health care systems. 
Please read the briefing paper and come to the Summit prepared to think boldly about the 
future we can create together. 


Thank you for participating in the Nutrition Impact Summit. We look forward to seeing 
you soon.


Yours in health,


Lucille Beseler, MS, RDN, LDN, CDE, FAND
President, Academy of Nutrition and Dietetics
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INTRODUCTION
Imagine a world where agricultural systems at all scales are optimized to produce nutrient-dense and 
delicious foods, using methods that protect precious soil, water and air resources and are resilient to 
climate change and water scarcity. A world where food waste has been designed out of the system 
and where food access for all is a fundamental priority. Where special attention to the needs of 
adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and 
wasting and enabled whole generations to achieve their full potential as citizens. A world where 
advances in social science and behavior change, combined with new technology platforms and 
innovative wellness programs, have turned the tide on obesity and the preventable health problems 
it drives. Where a customized, patient-focused, prevention-based health care system—with food and 
nutrition at its core—has reduced health care costs and improved quality of life for billions of people. 


We believe such a future is possible by changing the global health trajectory—but only with 
unprecedented leadership, collaboration and innovation among leaders across the food, 
wellness and health care systems. 


The impetus for change is already underway. Last year, the Sustainable Development Goals 
were launched, with 17 transformative targets for all countries to work toward. Food and 
nutrition is at the top of the agenda—Goal #2 calls for an end to hunger and all forms of 
malnutrition.1  And in April, the United Nations and the World Health Organization declared 
the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action 
to eradicate malnutrition worldwide and ensure universal access to healthier and more 
sustainable diets.2  


This global momentum marks a time for action. That’s why the Academy of Nutrition and 
Dietetics and its Foundation have convened The Nutrition Impact Summit. 


The Summit is bringing together an extraordinary group of diverse leaders from those systems 
for a rare opportunity to spend three days focusing on collaborative action, with this central 
question driving our work: How might we accelerate progress toward good health and well-
being for all people through collaboration across food, wellness and health care systems?


At the Summit—and in this paper—the focus is on identifying opportunities to connect our 
strengths, build on our successes and commit to action around solutions. For participants the 
Summit is an opportunity to make new connections, strengthen relationships with peers, share 
ideas for innovation across different parts of the system and find new ways to work together. 


In this paper, we highlight successful innovations already underway and present opportunities 
we’ve identified to help accelerate progress toward a future of wellness for all people.


As this paper makes clear, many individuals and organizations around the world are making 
great strides to address malnutrition in all its forms. There is undeniable progress and growing 
awareness of the need for collaborative solutions in food and nutrition—for all people, 
whoever they are and wherever they live.


As the Academy is approaching its centennial in 2017, we are looking at the profession’s 
accomplishments over the past 100 years and seeking to have a greater global impact in our 
second century. This vision is being created in the spirit of commitment to collaboration and 
service and with an emphasis on accelerating the progress toward solving the greatest food 
and nutrition challenges of the 21st century. Convening The Nutrition Impact Summit with 
thought leaders, innovators and practitioners in the food, wellness and health care systems 
is an example of this commitment to collaboration. Through this powerful systems-based 
approach, we will envision and achieve improved health for the population through the 
transformative power of food and nutrition. 


“Let food be thy medicine.”  


–Hippocrates 
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The Academy of Nutrition and Dietetics (Academy) is 
the world’s largest organization of food and nutrition 
professionals, representing more than 100,000 registered 
dietitian nutritionists (RDNs) and nutrition and dietetic 
technicians, registered (NDTRs). Members work across 
the food, wellness and health care spectrum in hospitals, 
schools, academia, business, prevention, management, 
public health, agriculture and private practice. The 
profession’s practitioners serve more than 20 million clients 
and patients each year and provide reliable and evidence-
based nutrition information for the public. For additional 
details on registration requirements for RDNs and NDTRs, 
please see the Appendix.


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


The Academy of Nutrition and Dietetics Foundation (Academy Foundation) was established in 
1966 as a 501(c)(3) public charity and is the only charitable organization devoted exclusively to 
promoting nutrition and dietetics, funding health and nutrition research as well as improving the 
health of communities through public nutrition education programs. The success and impact 
of its programs and services are attributed to the generous support of its donors, which have 
helped the Foundation become a catalyst for Academy members and the profession to come 
together to improve the nutritional health of the public.


3
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“I’ve got a hunk of gold 
and you have a watch. If we 
trade, then I have a watch 
and you have a hunk of 
gold. But if you have an 
idea and I have an idea and 
we exchange them, then we 
both have two ideas.”
 
–From the book Abundance: The Future Is 
Better Than You Think by Peter H. Diamandis 
and Steven Kotler


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


THE FOOD, WELLNESS AND HEALTH CARE SYSTEM


At the Summit, we are convening experts, thought leaders, innovators and practitioners 
from three interconnected systems: food, wellness and health care


The Food System creates and provides the food that, once consumed, provides the nutrition 
that people need to survive and thrive. This system includes farmers, ranchers, fishermen, 
agribusiness companies, universities, food transport companies, food companies, food 
distributors, retailers, restaurants, foodservice companies, food and nutrition research and 
advocacy organizations, Cooperative Extension System (CES) and government agencies 
related to food and agriculture, among others. 


The Wellness System provides products and services aimed at enhancing people’s 
health and well-being, with optimal nutrition as a key focus. This system includes 
nutrition and dietetics professionals, prevention researchers and advocacy organizations, 
academics, chefs, personal trainers and experts in exercise science and sports medicine, 
manufacturers of vitamin and mineral supplements, health and nutrition coaches, spiritual 
and religious leaders, fitness centers and gyms, innovators in digital platforms that provide 
recipes and guidance on eating and physical activity, media outlets and other companies 
with wellness offerings.


The Health Care System uses nutrition to keep people healthy, prevent disease and treat 
acute and chronic diseases, many of which are impacted positively or negatively by nutrition. 
This system includes doctors and other clinical specialists, including nutrition and dietetics 
professionals, nurses and other members of the health care team, behavior change and 
mental health professionals, companies providing medical products and services, hospitals, 
health insurers, government agencies dealing with human health and the regulation of 
health care practices, research and advocacy organizations, academics and companies with 
innovative health care offerings.


BACKGROUND FOR THE SUMMIT


What is Appreciative Inquiry?
The Nutrition Impact Summit design utilizes Appreciative Inquiry, pioneered by David 
Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management 
at Case Western Reserve University. This structured, highly interactive process enables 
participants to connect with the strengths of the system, explore opportunity areas, 
prototype solutions and create a practical action plan—all in the course of a three-day event. 
This summit model has been used in a wide variety of contexts to create large-scale positive 
change by engaging a broad range of stakeholders. Varied groups have used this approach, 
including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, 
Walmart, the U.S. Dairy Industry and the City of Cleveland. 


What is Appreciative Inquiry? To appreciate means to value—to understand those things 
worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative 
Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding 
a particular group’s strengths, their greatest opportunities and their aspirations for the 
future—and building a shared action plan that will help construct that future. 


Unlike a purely educational event or conference, the Summit is task-focused. It’s designed to 
be engaging, energizing and fun, but it is serious fun with the goal of system-level change.
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“An investment in nutrition 
can help make every other 
investment in health and 
development pay off.” 


–Bill Gates, April 2016 


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-
section of as many stakeholder groups as possible—leaders and organizations that care 
about and have a stake in the issue at hand. Each person and stakeholder group will have 
an opportunity to be heard and to be exposed to other perspectives on the challenges and 
opportunities facing the group. 
 
For more information about Appreciative Inquiry, please see  
http://appreciativeinquiry.case.edu.


PREPARATION FOR THE SUMMIT


In advance of the Summit, more than 125 interviews were conducted with a range of actors 
from across the three systems. Much time was spent researching to learn about the efforts 
of individuals and organizations dedicated to various aspects of improving health for the 
population through food and nutrition. The objective was to view this landscape through a 
lens of new possibilities, rather than overly focus on what is happening today. 


We sought to identify new models that are overcoming longstanding barriers. To find people 
and organizations that have a vision for transformational change and a plan to make it 
happen. To discover innovators who are changing the rules of the game.


Who will be at the Summit?
Approximately 180 people will attend the Summit. The attendees, of whom roughly half 
are Academy members, represent organizations across the food, wellness and health care 
systems, including representatives from the food and agriculture sector, the health and 
fitness community, academia, research and advocacy groups, government agencies, the 
health care industry, nonprofit NGOs and both medical and information technology. 


What happens after the Summit? 
We will develop a shared vision and a set of ideas for collaborative action at the Summit. 
Afterward, those who are interested in pursuing the innovation projects that have been 
generated will have an opportunity to further develop these initiative ideas and bring them 
to life. The Academy is committed to supporting the development of collaboration projects 
where we can help accelerate impact. 


Challenges and Opportunities 
In the following sections, we summarize specific global nutrition challenges facing 
the food, wellness and health care systems and then offer 13 opportunities within 
six focus areas that present great potential for collaborative action and innovation. 
A brief description of each area is presented to provoke inspiration and ideas. Just as 
the innovators highlighted do not represent an all-inclusive list, the recommended 
opportunities for action are not presented as a finite set of potential solutions. Rather, the 
ideas highlighted are intended as a starting point for conversation and collaboration to be 
added to and further developed at the Summit. 



http://appreciativeinquiry.case.edu
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These challenges are areas for exploration and action at the Summit, but are 
not intended to be an exhaustive list. 


FOOD AND NUTRITION SECURITY 


Today, despite all the technological advances of the 21st century, millions of people across 
the globe lack access to enough nutritious food to sustain healthy lives. Consider these 
alarming statistics: 
• Of the 7.3 billion people living in the world today, 2 billion suffer from one or more forms 


of malnutrition—underweight, overweight, micronutrient deficiency,4 and malnutrition is 
the cause of one-third of all childhood deaths annually.5,6 


• Undernutrition is considered the top risk to human health worldwide,5 and micronutrient 
deficiencies of vitamin A, iron, iodine and zinc are leading causes of anemia, mental 
retardation, brain damage, blindness and stunting.7,8 


• A loss of 2 to 3 percent of a country’s Gross Domestic Product (GDP) can be attributed to 
iron, iodine and zinc deficiencies.9 


• The United Nations Food and Agriculture Organization (FAO) estimates that about 800 million 
people—one in nine—suffered from chronic undernourishment in 2014 to 2016.10 


• Even in the wealthiest nations, malnutrition exacts a major toll on individual well-
being, as well as the society as a whole: malnutrition rates in hospital patients are 
approximately 35 percent, and 30 to 55 percent of patients admitted to acute hospitals 
are at risk of malnutrition.11


• More than 48 million Americans live in food-insecure households, including 1 in 5 children.12


• Nearly 800 million people lack  access to clean water, causing 1,000 child deaths every day.13


• Overweight and obesity and their associated non-communicable diseases (NCDs), 
including cardiovascular diseases, diabetes, cancers and musculoskeletal disorders, 
contributes to at least 3 million deaths around the world annually.14,15,16 


• Twelve percent of global health expenditures is spent on diabetes alone.17


• Between 2000 and 2012, the World Health Organization estimated that more than 1 
billion disability-adjusted life years (DALYs) were attributed to NCDs.18 


Food waste is part of the challenge to fulfilling the nutritional needs of people—and to 
conserving precious resources—today and for future generations. One-quarter to more than 
one-third of all food produced globally goes uneaten each year—an estimated 1.3 billion tons 
annually, despite the growing burden of malnutrition.19 Food is wasted at every stop in the 
supply chain19—from imperfect fruit and vegetables abandoned in the fields to refrigerated 
“out-of-date” perishables thrown out as household garbage. In developing countries, 40% of 
food losses occur between field to marketplace, where challenges include access to proper 
storage and refrigeration to ensure food safety,20 while in the United States, the average 
consumer wastes 1.1 pounds of food per day or approximately 401.5 pounds per person each 
year.21 More than 97 percent of food wasted in the United States ends up in landfills where it 
decomposes and produces methane,21 a potent form of greenhouse gas. 


ENVIRONMENT, BEHAVIOR AND CHOICE


Eating healthy, nutrient-rich food is a choice that too many people don’t—or can’t—make. 
A scarcity of nutritious food plagues communities across the globe, in countries rich and 
poor. Poverty remains a major force behind malnutrition, because purchasing power largely 
determines a person’s ability to access nutrient-dense food. Beyond that, factors such as 
income and geography can also make a difference when it comes to nutrition and healthy 
lifestyles. In 2014, 46.7 million Americans (14.8%) were living in poverty, including 15.5 million 
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children under the age of 18 and 4.6 million seniors,22 while about 23.5 million Americans live 
in food deserts, most in low-income or rural areas.23 And the built environment—especially 
in urban areas—often restricts people’s ability to be physically active. Meanwhile, those who 
have the money to access nutritious foods don’t always take advantage of them. Some are 
too busy to prepare healthy meals or they lack the knowledge, resources or skills to improve 
their diets and their health. The effects of these lifestyle factors cascade from the individual to 
the entire health care system. Recent findings suggest that more than a quarter of health care 
costs were associated with obesity, among other risk factors.24 And too often, the places where 
people spend a lot of time do not support healthy lifestyle choices. 


PREVENTION AND HEALTH CARE


Rates of preventable chronic NCDs are skyrocketing globally, driving up health care costs in 
their wake. Worldwide, 2.8 million people die each year as a result of being overweight or 
obese and another 35.8 million (2.3 percent) global DALYs lost are the result of overweight 
and obesity alone.25 At the same time, globally, 2 billion people are malnourished and 159 
million children are stunted.26 Among Americans, chronic diseases are responsible for 7 of 10 
deaths annually and the cost of treating people who suffer from these conditions consumes 
86 percent of the nation’s health care spending.27  Many of these conditions can be prevented 
with healthier diets and more physical activity; however, doctors often rely on prescription 
drugs to treat these conditions because they lack the tools to support behavioral changes for 
their patients. Case in point: A survey conducted to determine nutritional knowledge among 
physicians showed that while 94 percent agreed that nutritional counseling should be a part of 
the visit with a patient, only 14 percent of doctors felt they had adequate training to do so.27


RESEARCH AND STANDARDS


Gaps in nutrition research and data are a major barrier to advancing progress on global 
nutrition.28 And often, the data that are available aren’t sufficient to convince a public 
that generally distrusts research findings and/or to erase widespread confusion about 
nutrition. More than three-quarters of consumers find it hard to know what to believe 
when there is a change in nutrition guidance.29 Meanwhile, the lack of a clear set of 
nutrition standards and metrics for evaluating progress restricts researchers’ ability to 
secure the ongoing funding they need to battle malnutrition in its many forms. Among 
other obstacles: the lack of models of trusted, public-private collaboration to support 
high-quality nutrition research, as well as the need for open-access platforms for curating 
research and reporting outcomes.


GLOBAL WORKFORCE CAPACITY


Too few qualified workers are available globally to address the alarming scale and scope of 
malnutrition in all its forms. Demand far outstrips supply when it comes to people who are 
educated and properly prepared to provide nutrition guidance, help develop sound nutrition 
policies and strategies and lead change at the highest levels. There is a huge variation in 
training requirements for dietitians and nutritionists globally and in the number of nutrition 
professionals per capita around the world, from more than 25 per 100,000 people in countries 
like Denmark, Israel and Japan to fewer than 2 nutrition professionals per 100,000 people 
in countries like India and Malaysia. Even in the United States, Australia, Ireland and the 
Netherlands, there are only 16 to 20 dietitians per 100,000 people.30 
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In many countries where nutrition need is greatest, no nutrition programs are offered 
by academic institutions. And training materials that do exist in these nations are often 
woefully outdated. Even in countries where the professional standards for nutrition 
educators are high, there is an urgent need to equip peer coaches, health and wellness 
professionals, community leaders and even more educators with best-in-class nutrition 
education to disseminate nutrition knowledge and skills to all citizens. The development of 
a truly global workforce to address malnutrition must address these disparities as part of an 
overall capacity building strategy. 


INVESTMENT


The current level of global investment—from both public and private sources—falls far 
short of what’s needed to drive improvements in sustainable food and address global 
malnutrition. According to researchers, if the set of 10 proven interventions to improve 
maternal and child nutrition were scaled to 90 percent coverage across 34 countries, the 
number of stunted children in the world could be reduced by 80 percent.31  But money 
spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The 
critical potential of private-sector engagement has not been realized. For example, every 
$1 of investment in nutrition generates a $16 return in health and economic development 
and for every day a child does not get adequate nutrition, it costs a country between 
4 percent and11 percent of GDP.32,33 Additionally, while sustainable and responsible 
investing is poised to change the trajectory of poverty, education and clean energy, 
very few impact investors have ventured into the realms of nutrition interventions and 
sustainable food and agriculture.
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THE NUTRITION IMPACT SUMMIT OPPORTUNITIES FOR COLLABORATION AND INNOVATION: SUMMARY


Through our research, we have identified a set of 13 opportunities within 
six focus areas that demonstrate strong potential for collaborative action 
and innovation. A brief overview is presented in this section with more 
details provided in the next section.


FOOD AND NUTRITION SECURITY
Ensure all people have reliable access to culturally appropriate, nutrient-dense food and clean 
water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 
1. Increase resilience and productivity of global food systems while minimizing negative 


impacts on people, animals and the environment. 
2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to 


provide nutrient-dense food for people who need it while benefitting the environment, 
society and the economy. 


3. Engage all points of contact in the food, wellness and health care system to ensure 
vulnerable populations have access to nutrient-dense foods. 


ENVIRONMENT, BEHAVIOR AND CHOICE
Create a culture and environment that support health and wellness through relevant and 
appealing solutions for all places where people spend their time—home, work, schools 
and communities. 
4. Use information technology, kitchen technology, business model innovation and 


insights from social science to enable and support better decision-making and 
enduring behavior change.


5. Use innovation in urban planning and the built environment to improve health at the 
community level.


6. Support healthy choices by scaling programs that create a culture of health at worksites, 
schools and throughout the community.


PREVENTION AND HEALTH CARE
Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.
7. Accelerate the shift in the health care system to emphasize preventive care, especially 


through an increased focus on diet and physical activity.
8. Use health care technology, information technology and new medical nutrition therapies 


to better customize nutrition solutions for individuals. 


RESEARCH AND STANDARDS
Implement models of trusted, public-private collaboration to support high-quality nutrition 
research, metrics and standards creation and open-access platforms for curating research and 
reporting outcomes. 
9. Create standardized models for quality, collaborative, transparent and well-curated 


food and nutrition research to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.


10. Support continuous progress towards a healthier world by collaborating to create 
credible reporting standards to publicly track the measurable commitments made by 
stakeholders.
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GLOBAL WORKFORCE CAPACITY
Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 
11. Expand education, training and credentialing for a workforce that meets global needs of 


the future.
12. Embed nutrition knowledge broadly throughout society with education, training and 


certificates targeting practitioner allies in the food, wellness and health care sectors. 


INVESTMENT
Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 
13. Catalyze an increase in investment focused on driving improvements and scaling 


solutions in sustainable food systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 
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Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food and 
clean water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 


Global malnutrition is the most profound and far-reaching challenge of the 21st 
century. It is a condition that affects 1 in 3 people, affecting women and children 
disproportionately.34 Its effects range from childhood stunting and wasting to rising rates 
of obesity. And the clock is ticking. 


Far too many people don’t have reliable access to enough food, the right food or quality 
nutrients or clean water. At the same time, far too much food is wasted. Combined with 
population and economic growth—and the reality of climate change—our prospects for the 
near future are sobering. They are also eminently solvable. 


Malnutrition and its widespread effects have become a galvanizing call to action, bringing 
together entire nations, multiple food systems and organizations in promising new ways.


Today, people around the world are learning to connect the dots across our global, 
interdependent food systems. From support for smallholder farms to dynamic public-
private partnerships and holistic, community-led health and nutrition initiatives, innovators 
are finding creative new ways to remove systemic barriers. Stakeholders are collaborating 
to make food production and distribution more efficient and resilient for the future and 
lifestyles more sustainable.


Agriculture and food systems worldwide are increasingly marshalling a diverse and growing 
array of production innovations and agricultural tools to produce more food while also 
conserving soil and forests and enhancing biodiversity. 


In fact, agriculture is becoming part of the solution to climate change. Sustainable practices 
are helping improve soil health, reduce water usage and increase yields on existing land, while 
integrated land-use planning is preserving arable croplands.


Leaders are also teaching the public how to prevent food waste—a core component of the 
Academy’s public education efforts since our beginnings—and to give nutritious but “ugly” 
produce a chance.


The Environmental Protection Agency (EPA) Food Recovery Hierarchy provides guidance on 
what to do with excess or imperfect food. Additionally, a public service campaign launched by 
the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans 
to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is 
needlessly wasted.35


FOOD AND NUTRITION SECURITY


A 20 percent reduction 
in food waste would save 


1.8 billion meals and 
reclaim the 1,250 calories 
per capita that goes into 


landfills each day, feeding 
the global food-insecure 


three times over.20


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


This section presents a premise for each opportunity area, with highlights of 
innovations and innovators and provoking thought-starter questions for your 
consideration. 
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New attitudes about food waste, combined with innovations in agriculture and collaboration 
across global food, wellness and health care systems, hold enormous potential for positive 
change. We are converging as never before to create more resilient food systems that provide 
equitable access to quality nutrients, employ environmental stewardship practices, support the 
ethical and humane treatment of people and animals and contribute to community wealth.36 


And the momentum is growing. In the last five years, the Scaling Up Nutrition (SUN) movement 
has brought together governments, civil society, the United Nations, donors, businesses and 
researchers in a collective effort to improve nutrition globally.32 Last year, the Sustainable 
Development Goals were launched, naming 17 transformative targets for all countries.1 


Central to the goals: achieving food and nutrition security. Sustainable Development Goal 
#2 calls for an end to “all forms of malnutrition.”37 It is imperative to ensuring a peaceful, 
prosperous world.


As such, the first step is to take an unprecedented action: collaborating to end malnutrition in 
all its forms. In April this year, the United Nations and the World Health Organization declared 
the next 10 years will be the “decade of action on nutrition.”2 Now, like never before, we have 
an opening for action and the systemic will to end malnutrition everywhere.


“This [2015 U.N.] resolution 
places nutrition at the heart 
of sustainable development 
and recognizes improving 
food security and nutrition 
are essential to achieving 
the entire 2030 Agenda…
Children can’t fully reap 
the benefits of schooling if 
they don’t get the nutrients 
they need; and emerging 
economies won’t reach 
their full potential if their 
workers are chronically 
tired because their diets 
are unbalanced. That’s why 
we welcome the Decade 
of Action on Nutrition and 
look forward to helping 
make it a success.” 


–José Graziano da Silva, Director-General of 
the U.N. Food and Agriculture Organization, 


2015


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
SOIL HEALTH
• Microbial Soil Inoculation has potential 


to restore degraded lands and improve 
soil fertility and water quality.38,39 


• The Living Soil Saves Lives program 
trains rural farmers in India on the “soil 
food web” and composting techniques 
to improve soil fertility. 


WATER USE AND WATER QUALITY
• New technologies to improve irrigation 


efficiency will address water scarcity 
and unpredictability. Increased use of 
drip irrigation, soil moisture sensors, 
rainfall monitoring and water sensors 
will be essential.40 


PRODUCTION AND FARMING 
INNOVATION
• Growers are exploring alternative 


farming methods such as hydroponics, 
aquaponics, aeroponics and vertical 
farming—sustainable practices 
supported by the USDA that can apply 
to urban environments. 


• Genetically Modified (GM) crops 
offer solutions to improve yield in 
the face of problems associated 
with climate change. For example, 
crops have been adapted to enhance 
tolerance to a range of stresses 
including drought, flood, salinity or 
extreme temperatures.41  Additionally, 
exploration of nutrition and climate 
resilience has led to new varieties of rice 
that can survive flooding for weeks.42


• CRISPR technology, short for Clustered 
Regularly Interspaced Short Palindromic 
Repeats, allows for more precise 


plant gene editing. This quicker, less 
costly method of plant breeding is 
showing promising results in wheat, 
rice, soybeans, potatoes, oranges and 
tomatoes.43,44


• Algae are among the new or 
underutilized crops being explored 
for use in agriculture. They could have 
promising potential for animal feed, 
biofuels, water filtration and human 
foods. 45,46,47


FUNDING AND FINANCING 
ADVANCES
• Innovations in digital financing 


technologies securely provide financing 
to rural smallholder farmers—
while improving transparency and 
minimizing corruption within the food 
value chain. By transitioning from cash 
payments for crop income to mobile 
payments, agriculture developers 
can help build the infrastructure that 
will serve the savings, credit and 
microinsurance needs of rural, village-
based economies.48 


• Organizations like Grameen Bank are 
providing smallholder farmers access 
to microcredit so they can invest in 
sustainable farming technologies.


FOOD AND AGRICULTURE 
DEVELOPMENT 
• The 2014 G8 conference launched 


the Feed the Future alliance to help 
sustain inclusive agricultural growth. 
Its goal: Raise 50 million people 
out of poverty in the next 10 years 
by investing $10 billion in African 


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Increase resilience and productivity of global food systems 
while minimizing negative impacts on people, animals and 
the environment. 
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agriculture. Private investments have 
reached 8.2 million smallholders and 
created more than 21,000 jobs in 
2014, more than half of which were 
for women.49 Development partners 
have disbursed $2.3 billion to date.49 


• Grow Africa is a public-private 
partnership of governments, companies 
and farmers to lower the risk of 
investment in agriculture in Africa. Its 
investments focus on farmers, youth 
and women.


• CGIAR is the only worldwide 
partnership addressing agricultural 
research for development to tackle 


poverty, hunger, nutritional imbalances 
and environmental degradation. 


FORTIFICATION
• Organizations like Sight and Life 


are working to improve nutritional 
outcomes by advancing access 
to fortified foods. Micronutrient 
fortification of food staples and food 
aid commodities can affordably help 
alleviate regional dietary deficiencies, 
providing critical vitamins and minerals 
to populations without radical changes 
in food consumption patterns.50


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we work together to ensure 
that nutrition security needs are fully 
integrated in efforts to develop more 
resilient and adaptive food systems? 


2. How can we work together to better 
understand the innovation required 
to ensure resilient and adaptive food 
systems and help translate those 
complexities for consumers? 


3. How can we work together to 
increase understanding of local and 
global food systems among those 
providing nutrition and food advice 
to consumers?


???
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INNOVATIONS IN ACTION:
FARM TO MARKET/TABLE
• Project Nurture, an $11.5 million 


partnership of the Bill & Melinda Gates 
Foundation, The Coca-Cola Company 
and TechnoServe, aimed to help more 
than 50,000 small-scale mango and 
passion fruit farmers in Kenya and 
Uganda double their fruit incomes by 
2014—while dramatically reducing 
food waste by providing business and 
agronomy training, improving market 
linkages and providing access to credit.51 


• YieldWise, a $130 million program 
funded by the Rockefeller Foundation, 
is working to demonstrate how the 
world can halve food loss by 2030, with 
an initial focus on fruits, vegetables 
and staple crops in Kenya, Nigeria 
and Tanzania. The program is helping 
farmers access technologies and 
solutions to prevent crop loss, engaging 
global businesses in accounting for 
food lost and wasted in their supply 
chains and more.52


• Barstow’s Longview Farm in 
Massachusetts, a community anaerobic 
digester project, receives organic 
material from 15 different food 
companies and saves food from the 
landfill. The food and manure goes into 
the dairy farm’s digester, generating 
renewable energy and sustainably 
fertilizing 400 acres of farmland.53


• FoodCorps, Master Gardeners and 
many other organizations are working 
to increase school and community 
gardens, educating children and their 
families on how to grow, preserve and 
prepare their own produce.


CONSUMER, RETAIL AND 
FOODSERVICE
• The National Virtual Resource Center 


(NVRC) for Food Loss and Waste is 
a USDA collaboration with 14 other 
NGOs, including the Academy, that 
provides one-stop information on best 
practices for preventing, recovering 
and recycling food waste. It will 
offer educational materials, research 
results and government, business and 
community initiatives designed to 
drive wider adoption of effective waste 
reduction activities. 


• Imperfect Produce has a mission: to “find 
a home for ugly fruits and vegetables.” 
It is partnering with the grocery retailer 
Whole Foods to reduce the amount of 
ugly produce going to waste.54 The Giant 
Eagle chain of grocery stores has a similar 
initiative: “Produce with Personality.” 
Safeway in Canada, Fruta Feia in Portugal, 
Intermarche in France and Waitrose in the 
UK have invested in similar programs.55


• In the farm-to-foodservice realm, a 
pilot program from Bon Appetit known 
as “Imperfectly Delicious Produce” links 
farmers to distributors and creative 
chefs, encouraging the use of fruits 
and vegetables that would otherwise 
go to waste.


• Misfit Juicery makes cold-pressed juice 
from surplus ‘ugly’ fruits and vegetables 
that would otherwise be unsold or 
unharvested.


• Walmart’s new private-label food 
products now say “best if used by,” 
showing consumers that food is still 
safe to eat after the date listed on 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


OPPORTUNITY
AREA


Prioritize actions to prevent and divert wasted food at 
all stages of the food value chain to provide nutrient-
dense food for people who need it while benefitting the 
environment, society and the economy.  2
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the package.56 A consumer labeling 
solution in development, The Bump 
Mark, changes its texture over time to 
model the decay process of food. 


• Lean Path software tracks waste from 
foodservice operations so chefs can 
tailor their purchasing and cooking 
habits to waste less food.


FOOD DONATION, RECOVERY AND 
SECONDARY MARKETS
• The app Zero Percent connects 


restaurants and event management 
teams to food pantries and is already 
serving 983,000 meals per week.57  
Drivers deliver excess food to the 
hungry. 


• Spoiler Alert in Boston maps and 
connects excess food-to-food pantries 
and helps companies on both sides 
track their tax benefits. 


• D.C. Central Kitchen and L.A. Kitchen 
are nonprofit organizations that 
provide culinary training programs to 
teach youth and unemployed adults 
how to prepare and serve nutritious 
meals for hungry members of the 
community. The Campus Kitchens 
Project extends this work to college 
campuses to develop students as 
leaders of feeding the hungry; they are 
in more than 50 U.S. schools.


• The Global FoodBanking Network 
reduces food waste and hunger by 
providing food banks in 30 countries 
with training, connections, expertise 
and financial support. Feeding America, 
a national network of food banks, 
collects and distributes excess food 
to local food pantries and hot meal 
programs for low-income clients. 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we raise awareness through 
quantifying nutrients lost through 
food loss and waste to engage 
health care providers and other 
partners to make the connection 
between food waste and food 
insecurity?


2. How can we work together to 
create a deeper understanding 
of the connections among 
overconsumption, obesity, food loss 
and waste and food insecurity? 


3. How can we work together to 
identify, assess and scale the most 
impactful behavior change efforts 
that can reduce consumer-driven 
food loss and waste? 


???


OPPORTUNITY
AREA


2
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INNOVATIONS IN ACTION:
FOOD PRESCRIPTION INNOVATION
• The Food Pharmacy provides a referral 


to patients who are food-insecure, 
enabling them to receive two to three 
days of free healthy food for their whole 
family once a month for six months. The 
program was created by ProMedica, 
a Northwest Ohio and Southeast 
Michigan health care network, in 
partnership with two local food banks.


• Wholesome Wave offers the FVRx 
Program, which enables health care 
providers to give families innovative 
prescriptions that can be spent on 
fruits and vegetables at grocery stores, 
farmers’ markets and other healthy food 
retailers. Since 2010, 18 programs in 10 
states have helped 6,134 low-income 
families.58 In June 2016, it announced a 
$1.2 million grant from Target to launch 
the largest program yet, serving 500 
low-income pediatric patients and their 
families in Los Angeles.59 


• Gardens for Health International (GHI) 
is addressing malnutrition in Rwanda 
using agriculture—integrating garden 
programs and nutrition education at 
health centers where women receive 
care. Women are given seedlings for 
kitchen gardens and small livestock 
(i.e. chickens and rabbits) to increase 
diet quality and diet diversity for 
themselves and their families. The 
Academy Foundation has awarded 
a Fellowship for Janice Giddens, 
MS, RDN, to spend a year on the 
ground with GHI developing and 
implementing an antenatal nutrition, 
child feeding, hygiene and food safety 


program into the gardening program 
at health centers. 


PRIVATE AND COMMUNITY 
INTERVENTIONS 
• Founded by pediatrician Dr. Mark 


Manary, Project Peanut Butter produces 
Ready-to-Use Therapeutic Foods (RUTF), 
such as fortified peanut butter, in local 
factories in Malawi, Sierra Leone and 
Ghana and distributes them through 
mobile clinics where nurses assess 
children for malnutrition and provide 
lifesaving treatment to those who 
qualify at no cost. In initial trials of the 
program, 95 percent of undernourished 
children who received the RUTF and 
treatment recovered.60


• The USDA Food and Nutrition Service 
(FNS) offers 15 domestic nutrition 
assistance programs and services, 
including:


° The Supplemental Nutrition 
Assistance Program (SNAP, 
formerly the Food Stamp Program), 
which has helped more than 46 
million Americans afford adequate, 
nutritious food in 2014.61 More 
than 90 percent of SNAP benefits 
go to households living below 
the poverty line62 and more than 
4 million low-income adults 
over age 60 rely on SNAP to stay 
healthy and make ends meet.63 
Recent SNAP innovations include 
the Healthy Corner Stores Guide, 
mobile solutions for food deserts 
and SNAP access at farmers’ 
markets (more than 3,200 U.S. 


OPPORTUNITY
AREA


Engage all points of contact in the food, wellness and 
health care system to ensure vulnerable populations have 
access to nutrient-dense foods.  3
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markets accept SNAP benefits).64


° National School Lunch Program 
(NSLP) has provided subsidized 
meals to public schools since 
1946. Nutrition standards for 
the NSLP and National School 
Breakfast Program were updated 
in 2012 to include increased 
portions and portion sizes of fruits 
and vegetables as well as stricter 
limits on trans fat, saturated 
fat, sodium, calories and sugar-
sweetened beverages.65


° The USDA’s Women, Infants and 
Children (WIC) supplemental food 
program is widely seen as one 
of the nation’s most successful 
and cost-effective nutrition 
intervention programs—the 
program has dramatically reduced 
health care costs by providing 
prenatal services and promoting 
breast-feeding.66


• The U.S. Health and Human Services’ 
Older Americans Act is considered to be 
the major vehicle for the organization 
and delivery of social and nutrition 
services to this group and their 
caregivers. It authorizes a wide array of 
service programs through a national 


network of 56 state agencies on aging, 
629 area agencies on aging, nearly 
20,000 service providers, 244 Tribal 
organizations and 2 Native Hawaiian 
organizations representing 400 Tribes.67


• The Root Cause Coalition is a national, 
member-driven, nonprofit organization 
founded by AARP and ProMedica that 
addresses the root causes of health 
disparities. It focuses on hunger and 
other social determinants that lead to 
nationwide epidemics of preventable 
chronic health conditions. The coalition 
commissions and engages in compelling 
research on the correlation of hunger to 
overall health, advocating for relevant 
public policy and deploying strategies 
and programs that focus on meeting the 
access, nutrition and education needs of 
individuals and communities.


• The Food Trust works with 
neighborhoods, schools, grocers, 
farmers and policymakers in 
Philadelphia and across the country to 
develop a comprehensive approach 
to improved food access, combining 
nutrition education and greater 
availability of affordable, healthy food.


THOUGHT-STARTER QUESTIONS:


1. How can we work together 
in innovative partnerships to 
create scalable models that bring 
affordable, nutrient-dense food 
to low-income and food-insecure 
populations?


2. How might we work together to 
ensure access by all infants and 
children to safe, nutritious and 
sufficient food all year round to 
eliminate stunting and wasting?


3. How can we accelerate progress 
towards meeting the nutritional 
needs of special populations, 
including adolescent girls, pregnant 
and lactating women and older 
persons by 2030?


???


OPPORTUNITY
AREA


3
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Focus: Create a culture and environments that support health and wellness through relevant 
and appealing solutions for all places where people spend their time—home, work, schools 
and communities. 


The world around us exerts a powerful influence on our behaviors and choices. But strong 
impetus for healthy change is at work in our communities, institutions, policies and technologies.


Today, technology innovators, health care organizations and the food and nutrition 
community are discovering effective new ways to improve individual health by engaging 
patients in their own care through new technoogy. 


Multiple technology innovators are pooling their knowledge of how consumers interact with 
food and think about well-being to help people solve daily health problems, wherever people 
go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies 
that monitor hydration levels and assist in the management of chronic conditions such as by 
measuring blood sugar. 


The food, wellness and health care sectors are also actively sharing data insights and joining 
existing public-policy partnerships to inform and drive holistic health solutions.


At the same time, social media, smart phone technology and news apps have contributed 
to the 24-hour news cycle and are a part of this environment, generating millions of articles, 
blog posts, recipes, fact sheets and more that influence consumer choice and contain often 
conflicting information related to health and wellness. Indeed, a simple Google search using 
the terms “healthy eating tips” generates nearly 6 million results in less than a second.68 


Now more than ever, communicating sound health and nutrition information is of paramount 
importance to dispel consumer confusion and reinforce consumers’ confidence in taking 
control of their own health. The Federal Trade Commission (FTC) recently tightened its 
guidelines surrounding food/product endorsement and disclosure on social media, further 
impacting the way that experts and others share information.69


The nutrition community is also embracing a holistic approach, basing more nutrition 
interventions on the Social Ecological Model (SEM). This systems-based framework recognizes 
that there are multiple, interacting levels of behavioral influence and that multilevel 
interventions are more effective for behavior change.70 


At the community and policy level, progress is being made in creating a culture and 
environments that support health and wellness. Organizations and public-private partnerships 
are working creatively across sectors and communities, reaching out to the public to improve 
population health. Engaging new solutions are inspiring people everywhere they go—from 
workout routines posted in public parks to comprehensive wellness programs at work. 


ENVIRONMENT, BEHAVIOR AND 
CHOICE


Health and wellness 
applications are now one 


of the fastest growing 
markets in the technology 


sector, adding $267 
billion to American health 


spending.71 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“We envisage a world free 
of poverty, hunger, disease 
and want, where all life 
can thrive…A world with 
equitable and universal 
access to quality education 
at all levels, to health care 
and social protection, 
where physical, mental 
and social well-being are 
assured. A world where we 
reaffirm our commitments 
regarding the human right 
to safe drinking water and 
sanitation and where there 
is improved hygiene; and 
where food is sufficient, 
safe, affordable and 
nutritious.”
 
–U.N. General Assembly resolution, 
September 2015
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INNOVATIONS IN ACTION:
CONSUMER APPS AND DIGITAL 
HEALTH PLATFORMS
• In the United States, health IT adoption 


has a critical consumer engagement 
component, requiring providers to 
offer consumers access to their own 
health data. As a result, the Office of 
the National Coordinator of Health IT 
(ONC) has engaged more than 500 
organizations and agencies in “Pledge 
IT,” an initiative to provide consumers 
with access to their own data so they 
can be active, engaged partners in their 
health and care. Pledged community 
members meet to network, hear 
updates from the federal government 
and share best practices with other 
organizations using technology to 
support better health and meet the 
needs defined by individual consumers. 


• Blue Button incorporates a patient 
engagement component into health 
IT, encouraging patients to access and 
use their own digital data—and to 
share it with nutrition professionals. 
The technology inspires patients to get 
involved in their own care.


• Self-monitoring apps and websites 
such as MyFitnessPal and USDA’s 
SuperTracker are growing in popularity, 
helping consumers track food and 
calorie intake. SuperTracker’s online 
platform allows consumers to track their 
food intake and physical activity and 
had more than 5.5 million registered 
users as of January 2015.72 Other apps 
assist consumers with chronic disease 
management, such as heart rate and 
blood sugar monitoring. Tech-powered 


water bottles such as MyHydrate track 
water intake.


• Nutrition and health coaching apps and 
digital nutrition platforms like Zipongo 
have become available to connect 
consumers with nutrition counseling 
through smart phones or websites. 
Consumers can take pictures of meals 
and turn in exercise logs for tailored 
feedback. Zipongo aims to help reduce 
chronic disease and improve the health 
of employees and members with 
personalized meal recommendations 
based on biometrics and food 
preferences. It delivers real-time support 
for healthy food decisions at home, 
work, grocery stores and restaurants.


• Grocery shopping apps assist 
consumers in choosing healthy foods 
at an affordable price. Other food 
and nutrition apps aid consumers 
in selecting foods without specific 
allergens or other ingredients they wish 
to avoid for medical or cultural reasons.


• Cooking apps aid consumers by 
making cooking meals at home easier 
through recipe sharing and grocery list 
development. More advanced apps such 
as SideChef offer consumers cooking 
instructions through voice command.


• Validic is a health care platform that 
supports access to digital health data 
from clinical and remote-monitoring 
devices, sensors, fitness equipment, 
wearables and patient wellness 
applications. There are multiple areas for 
nutrition data access and use by RDNs.


OPPORTUNITY
AREA


Use information technology, kitchen technology, business 
model innovation and insights from social science to 
enable and support better decision-making and enduring 
behavior change.  4
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NEW BUSINESS MODELS
• Meal subscription services such as 


Blue Apron and Hello Fresh offer 
consumers recipes with step-by-step 
instructions as well as doorstep delivery 
of ingredients for selected meals. And 
PlateJoy provides recipes that are 
geared towards personalized nutrition, 
portion control and food shopping; 
it’s a nutrition and food shopping 
management system for the family. 


KITCHEN TECHNOLOGY
• Companies such as Samsung are 


envisioning a Smart Kitchen of the 
Future with appliances designed to 
make healthy eating and cooking easier 
for the busy consumer, such as the 
refrigerator with a camera inside that 
allows shoppers to view their fridge 
while standing in the grocery aisle. 


• Innit aims to “empower people to 
eat and live better by giving food a 
voice.”73 The Innit platform connects 
smart appliances, can measure and 
identify food, recommend recipes 
based on what’s on hand and perform 
cooking techniques through connected 
appliances. Through the connected 


app and using cameras and sensors, 
the technology that allows consumers 
to pull up images of the food in their 
fridge—including the food’s expiration 
dates and nutritional information—is 
already a reality in Innit’s test kitchen. 
Innit partners include Whirlpool, 
Good Housekeeping, Kitchenaid and 
Epicurious, to name a few. 


• The Internet of Things, or IoT, refers to 
the connection of devices (other than 
typical fare such as computers and 
smartphones) to the Internet. Cars, 
kitchen appliances and even heart 
monitors can all be connected through 
the IoT. And as the IoT grows in the next 
few years, more devices will join that 
list. Analysts predict there will be more 
than 24 billion IoT devices by 2020 with 
an anticipated $6 trillion spent on IoT 
solutions over the next five years.74  
That’s approximately four devices for 
every human being on the planet. 
Hundreds of companies including 
startups to well-established tech giants 
are linked to the IoT, including Amazon, 
AT&T, Dell,  GE, Google, IBM, Innit, Intel, 
Microsoft, Oracle, Samsung, Siemens 
and Qualcomm, among others.


THOUGHT-STARTER QUESTIONS:


1. How can we use innovative 
technologies to help consumers 
navigate misinformation related 
to food and nutrition shared by 
traditional and online media outlets? 


2. How can we work together to create 
innovative solutions that address 
common consumer barriers, such as 
the cost of eating healthfully and the 
time it takes to prepare healthy meals?


3. How can experts in the food, 
wellness and health care space 
collaborate with industry to help 
create the “kitchen of the future” that 
helps people eat better?


???


OPPORTUNITY
AREA


4
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INNOVATIONS IN ACTION:
• An action guide—“Improving 


Population Health by Working with 
Communities”—produced by the 
National Quality Forum (NQF) is helping 
multisector groups improve population 
health together by addressing 10 
interrelated elements of success. 


• Research on zoning and fast food 
restaurants near schools in England 
seeks to discover how combined 
planning measures around schools 
affect the English food landscape across 
different levels of deprivation.


• Public Health 3.0 is a public-private 
government partnership led by the 
Department of Health and Human 
Services (HSS) that encourages 
collaborations across communities 
and the public. By fostering creativity 
and innovation across sectors, it aims 
to make lasting gains in public health 
across the nation’s diverse communities.


• Detroit Collaborative Design 
Center is working to make local 
produce—grown by nearly 1,000 
urban farmers—more available to 
communities that need the food. 
The initiative is creating satellite 
branches of well-known markets and 
integrating walking paths and bike 
lanes throughout southwest Detroit 
for greater city access. These small but 


significant design changes promote 
physical activity and healthy lifestyles 
for residents.


• 100 Resilient Cities, an initiative of the 
Rockefeller Foundation, is helping cities 
around the world become more resilient 
to the physical, social and economic 
challenges of the 21st century. The City 
Resilience Framework is built on four 
dimensions of urban resilience: health 
and well-being; economy and society; 
infrastructure and environment; and 
leadership and strategy.


• Step It Up! the Surgeon General’s Call 
to Action to Promote Walking and 
Walkable Communities is a report 
issued in 2015 that articulates the 
health benefits of walking while 
addressing the fact that many 
communities lack safe and convenient 
places for individuals to walk or 
wheelchair roll.75


• American College of Sports Medicine 
(ACSM) is a leader in efforts to increase 
walking and walkability in the United 
States through its Every Body Walk! 
Collaborative, ACSM American Fitness 
Index, Exercise is Medicine, ActivEarth 
and other efforts backed by evidence-
based research.


OPPORTUNITY
AREA


Use innovation in urban planning and the built 
environment to improve health at the community level.  5


THOUGHT-STARTER QUESTIONS:


1. How can we bring together key 
stakeholders to help accelerate 
improvements in the built 
environment to create a culture of 
health?


2. How can evidence-based research 
on the connection between health 
and the built environment be used 
to inform community development 
investments?


3. How can we empower communities 
to prioritize population health in 
planning and investment decisions?


???
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INNOVATIONS IN ACTION:
SCHOOL AND COMMUNITY 
INTERVENTIONS 
• The Academy Foundation developed 


the Registered Dietitian Parent 
Empowerment Program (RD PEP) to 
enable parents to be healthier role 
models for themselves, their families and 
their parent peers. Piloted in 12 schools 
in three cities, the program provides 
low-income parents with workshops 
promoting the 8 Habits of Healthy 
Children and FamiliesTM. The program 
demonstrated statistically significant 
improvements in self-reported 
family behaviors and modified home 
environments supportive of healthy 
body mass index (BMI) for children.76


• Common Threads and Share Our 
Strength/Cooking Matters offer after-
school cooking classes. These programs 
give students skills to cook on their own, 
offering the possibility that students 
can help other family and household 
members eat more healthfully and 
become interested in nutrition. 


• The USDA Farm to School program 
helps operators of child nutrition 
programs incorporate local foods into 
the National School Lunch Program. 
From 2012 to 2015, this program 
awarded $15.1 million in grants and 
during the 2013–2014 school year, 
more than 42,000 districts brought the 
farm to the school.77


• The Hunger Project promotes 
community-led development through 
its Epicenter Strategy that involves 
one central building that serves as a 
food bank, clean water source, health 


center, food processing unit and other 
community functions.


• Heifer International follows a 
Values-Based Holistic Community 
Development model (VBHCD), which 
focuses on teaching people to “develop 
the attitudes, behaviors and skills 
necessary to improve their own lives 
and transform their communities.”78 


• CARE International Farmer Field 
and Business School (FFBS) helps to 
empower women on the local level by 
training them to increase smallholder 
farm productivity and profitability. 


• The Concern Worldwide Realigning 
Agriculture to Improve Nutrition (RAIN) 
program in Zambia focuses on increasing 
local understanding of how improved 
agriculture can improve nutrition. 


 
WORKSITE WELLNESS
• The Centers for Disease Control and 


Prevention (CDC) has developed 
the Work@Health employer-based 
training program to help reduce 
employee chronic disease and injury 
while increasing productivity. CDC 
also has a Worksite Health Score 
Card to help employers determine 
if they have implemented science-
based health promotion and disease 
prevention interventions.


• Some employers are particularly 
active in supporting the health and 
wellness of their employees. Cliff Bar & 
Company has an onsite gym and allows 
30 minutes per day of paid time for 
physical activity. Google partners with 
local farmers to provide all employees 


OPPORTUNITY
AREA


Support healthy choices by scaling programs that create a 
culture of health at worksites, schools and throughout the 
community.6
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healthy, free, locally sourced food. 
Google also has a teaching kitchen 
where employees can learn to cook and 
is experimenting with ways to nudge 
employees toward healthier food 
choices in its cafeterias. Google holds 
employee events featuring guest food 
and nutrition speakers. The Fitbit group 
health program provided corporate 
challenges using employer-paid Fitbits. 


• Johnson & Johnson Health and 
Wellness Solutions offers health plans 
and insurers behavior-science driven 
Digital Health Coaching tailored for 
each individual through an upfront 
assessment focused on depression, 
sleep, stress and weight.


• Premise Health sets up onsite Health 
Centers for companies using the 


Patient-Centered Medical Home model; 
they act as the primary care provider for 
employees. The Health Centers offer a 
comprehensive range of onsite health 
and wellness services including dental 
care, vision care, radiology, chiropractic, 
acupuncture and health coaching. 
HealthStat, Marathon Health and others 
offer similar services. 


• Interactive Health is one of dozens 
of companies that offer health and 
wellness programs and services to 
employers, such as screening and 
health coaching. These programs have 
reportedly reduced employer medical 
spending by up to $1,332 per member 
per year.79


OPPORTUNITY
AREA


6


THOUGHT-STARTER QUESTIONS:


1. How can we work together to inspire 
a “culture of health” approach, 
including food and nutrition, to 
improve the health of communities?


2. How can we collaborate to create 
a replicable gold-standard model 
and how-to guide for employers to 
infuse a culture of health into their 
organizations?


3. How can we translate the benefits of 
nutrition into educational outcomes 
to make the case for increased 
nutrition education in schools and 
to elevate the importance of school 
nutrition programs?


???
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Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.


Considering the cost of medical treatment, the saying rings truer than ever: An ounce of 
prevention is worth a pound of cure. Rates of chronic health conditions continue to climb 
worldwide. The leading cause: malnutrition—in all its forms. An entirely preventable condition. 


Around the globe, 800 million people are hungry, 2 billion people are malnourished and 159 
million children are stunted. And with 2 billion people who are overweight or obese, countries 
like India and China are now seeing an alarming increase in diabetes and heart disease.2 


The result: diminished human potential and compromised economic growth for entire 
nations—not to mention the national and individual burden of higher health care costs. 


Yet today we see countless reasons for optimism.


Perhaps the most promising change is in new attitudes and awareness. Never before have so 
many people understood the importance of preventive health care—including the critical 
role of nutrition. Today, the greater wellness community is acknowledging the critical role of 
access to food, health care and prevention—and we have strong evidence that investments in 
improving food access pay off. 


A new wave of public policies reflects this shift to prevention and it is transforming our health 
care system. Today’s environment of consumer-directed health care means that patients 
are consumers first, “with both the freedom and responsibility that come with making more 
decisions and spending their own money,” according to PricewaterhouseCoopers.80 


Policies and other trends influencing health care delivery are converging, tipping the global 
health care system towards greater emphasis on primary and secondary preventive care, with 
a focus on interventions like nutrition and physical activity.


In the United States, the most obvious policy example is the Affordable Care Act (ACA), which 
requires most health plans to cover recommended preventive services. This includes nutrition 
counseling for adults at high risk of certain chronic disease and diabetes and obesity screening 
with referrals for counseling and other preventive screenings and immunizations.71,81 


Community Transformation Grants awarded by the CDC—$103 million in 2011 and more than 
$70 million in 2012—helped communities across the nation make lasting changes to reduce 
health gaps and expand services to prevent and manage chronic diseases.82


Opportunities to improve prevention in health care include using food and diet to treat 
disease—an approach with the potential for better, lasting health outcomes as well as  
cost reductions. 


Preventive care is increasingly customized, too, grounded in the growing recognition that each 
patient requires personalized care and a unique treatment plan guided by his or her genetic 


PREVENTION AND HEALTH CARE


Prevention programs 
could save the U.S. over 


$16 billion annually within 
five years—a return of 


$5.60 per dollar invested—
according to The Trust for 


American’s Health.83


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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profile, medical history and lifestyle. Today’s patients can choose from a growing menu of 
individualized treatments and customized nutrition options, and scientific advancements in 
genetics and the gut microbiome have great potential to advance personalization of nutrition 
interventions. As we move forward, an even greater emphasis on quality, evidence-based 
research that demonstrates the benefits of individualized nutrition programs based on these 
factors and translated to specific dietary recommendations, including medical and functional 
foods, will be paramount to support this growing industry. 


Around the world, models of care delivery are changing and providers are using innovative 
technologies, information technology and medical nutrition therapies to extend personalized 
care to patients. One such model—the Patient-Centered Medical Home—is becoming widely 
adopted across the U.S., Canada and Europe.
 
Together with the growing use of retail clinics, concierge medicine and the rise of telehealth 
and mobile health (mhealth), these trends are disrupting the status quo in the health care 
system. Worldwide, we are replacing our short-term focus on treatment with a view to 
prevention, especially through diet, physical activity and customized nutrition solutions.


“Whether you are a patient, 
a provider, a business, a 
health plan or a taxpayer, it 
is in our common interest to 
build a health care system 
that delivers better care, 
spends health care dollars 
more wisely and results in 
healthier people.”


–HHS Secretary Sylvia Burwell, January 2016 
Press Release, “Better, Smarter, Healthier: 
In historic announcement, HHS sets clear 
goals and timeline for shifting Medicare 
reimbursements from volume to value”


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
RETAIL CLINICS
• Retail clinics handle 10.5 million visits 


annually and many now provide 
basic medical screening, diagnostic 
and treatment services.84  Some are 
expanding their offerings to include 
behavioral health screenings, more 
comprehensive primary care and 
chronic care management. These clinics 
are found in pharmacies and grocery 
stores, such as CVS MinuteClinic and are 
usually staffed by physician’s assistants, 
nurse practitioners and registered 
nurses with remote supervision by MDs.


• Rite Aid’s RediClinic offers a 10-week 
comprehensive and medically supervised 
weight and lifestyle management 
program, which includes nutrition 
programs tailored for diabetes. 


• Kroger’s Little Clinic just launched 
a pilot project, adding nutrition 
counseling to their services provided. 


DIGITAL HEALTH COACHING
• WebMD and Walgreens have partnered 


to offer Your Digital Health Advisor, 
a virtual wellness coaching program 
powered by WebMD and available on 
Walgreens.com. This digital program 
offers the option to access live coaching 
with health experts if needed. 


• Omada, the largest provider of the 
National Diabertes Prevention program, 
offers a 16-week online digital health 
program to help people at risk for 
chronic disease embrace lasting change. 
Participants receive a smart scale that 
automatically syncs their weight to 
their account. With the guidance of a 
live coach, they have access to online 


support groups, progress through an 
interactive online curriculum and play 
games to reinforce their learning with 
oversight from a live coach.


• Kurbo Health offers an app (with food 
tracking and games) and online coaching 
to help treat childhood obesity. The 
program has gained traction for pilots and 
deployments with several payers, five large 
employers and a few Medicaid plans.


INNOVATIONS IN PRIMARY CARE 
• Patient-Centered Medical Homes are 


being adopted more widely across 
the U.S., due largely to more favorable 
regulation. The concept is that care 
and health outcomes are improved by 
ensuring better handoffs, follow-ups and 
sharing of patient information between 
medical professionals, facilitated by new 
health care information technologies.85 


• In Cuba, health care is free, universal 
and guaranteed by the constitution. 
The World Bank reports that Cuba 
spends $431 per person per year 
compared with $8,553 in the U.S., but 
Cuba has a lower infant mortality rate 
and a similar life expectancy.86 Key 
characteristics of the Cuban model 
include neighborhood medical centers, 
compulsory health checks (often done 
as house calls) and an emphasis on 
prevention, including vaccinations and 
addressing key risk factors in lifestyle. 


• HealthTap provides its 14,000 users with 
instant access to a pool of more than 
100,000 doctors via secure video or text 
chat to help avoid unnecessary office 
visits and provide customized answers 
to health and wellness questions.87 


OPPORTUNITY
AREA


Accelerate the shift in the health care system to emphasize 
preventive care, especially through an increased focus on 
diet and physical activity.7


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the shift to 
a more proactive, holistic, results-
oriented preventive care model 
that recognizes the importance of 
nutrition for good health? 


2. How might we effectively scale the 
Nutrition Care Process (assessment, 
diagnosis, intervention, monitoring 
and evaluation) globally to prevent 
and treat malnutrition? 


3. How can we take innovative 
approaches to incentivize 
entrepreneurship in prevention and 
population health?


???
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INNOVATIONS IN ACTION:
GENETICS AND GUT MICROBIOME
• New technologies can identify specific 


microbes in individuals and categorize 
them as beneficial, imbalanced 
(neither pathogenic nor beneficial) or 
dysbiotic (potential to cause disease). 
Companies putting these findings to 
work in both over-the-counter and 
prescription products include BioGaia, 
Hansen, Danisco, Danone, Nestle, Probi 
and Yakult. 


• People who have their genes analyzed 
by 23andMe can upload their results 
to one of several companies, including 
NutraHacker, PureGenomics and others 
for a targeted nutrition recommendation. 
Genomix Nutrition works through 
nutrition professionals to offer genetic 
testing to patients, allowing for more 
detailed nutrition recommendations.


• Arivale is a direct-to-consumer 
program that uses data gathered 
from blood, saliva and genetic and 
gut microbiome tests to create a 
personalized program including 
coaching that is focused on six 
areas: heart health, diabetes risk, 
inflammation, optimal nutrition, 
healthy aging and stress management. 


• Newtopia has partnered with Aetna 
to leverage personalized genetic 
testing for disease prevention and to 
lower health care costs for employers. 
Newtopia identifies “at-risk” employees 
via genetic tests and then engages 
them through “Inspirators”—live 
coaches assigned via a personality-
matching algorithm.


 


INDIVIDUALIZED HEALTH CARE
• Kate Farms creates medical foods and 


supplements that are free from the 
top eight allergens, GMO-free, corn-
free and are made from all organic 
ingredients. Their product line includes 
three flavors of meal replacement 
shakes that can be consumed normally 
or through oral and tube feeding.


• The emerging field of microfluidics, 
often referred to as Lab on a Chip 
(LOC), allows for point of care (POC) 
diagnostics and monitoring of acute 
and chronic diseases through a single 
drop of blood, sputum or urine. 
Portable, inexpensive POC devices 
that accurately detect biomarkers of 
nutrition, such as micronutrients, can 
monitor the nutrient content in food 
and nutritional supplements and have 
tremendous potential in preventing 
and treating global malnutrition.


• In the field of cognitive computing, 
IBM Watson Health is considered the 
leader, but HP and Dell are working on 
their own systems.88 Among its many 
capabilities, IBM Watson Health equips 
experts with new insights to individual 
and population health to help add 
confidence to their decision-making 
and diagnoses.


• Innovate4Health, founded by Sunnie 
Southern, RDN, is a health innovation 
ecosystem designed to turn ideas 
into viable businesses with exposure, 
mentoring and resources. Southern is 
the creator of Cleveland-based Viable 
Synergy, a strategic health care firm 
dedicated to cultivating innovative 


OPPORTUNITY
AREA


Use health care technology, information technology and 
new medical nutrition therapies to better customize 
nutrition solutions for individuals.8
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health care solutions. Southern was 
invited to the President’s Summit on the 
Precision Medicine Initiative, launched 
in January 2015.


• The mission of the Precision Medicine 
Initiative is to enable a new era of 
medicine through research, technology 
and policies that empower patients, 
researchers and providers to work 
together toward development of 
individualized care. This is an “all of 


government” initiative, which is being led 
by the Department of Health and Human 
Services, Department of Veteran Affairs 
and the Department of Defense. The 
National Institutes of Health has awarded 
$55 million to build a million person 
precision medicine study.89


• Data.gov has a section on its website 
specific to nutrition. This site powers apps 
that help people make informed decisions 
on agriculture, food and nutrition. 


OPPORTUNITY
AREA


8


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the 
development of evidence-based 
food and nutrition recommendations 
related to the gut microbiome and 
nutritional genomics? 


2. How can we accelerate progress 
towards providing universally 
available care to underserved 
populations globally via technology 
and mobile phone?


3. How can we collaborate to 
accelerate the incorporation of 
nutrition information into integrated 
health records and develop an 
evidence base for the efficacy of 
food and nutrition solutions in 
treating disease?


???
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Focus: Implement models of trusted, public-private collaboration to accelerate high-quality 
nutrition research, metrics and standards creation and open-access platforms for curating research 
and reporting outcomes.


The field of nutrition has rapidly expanded its knowledge base and research contributions over 
the past several decades. Still, the world’s appetite for credible, definitive nutrition data and 
insights continues to grow. 


We have a great untapped opportunity to create positive nutrition outcomes by providing 
even more trusted, credible food and nutrition data and research—based on standardized 
modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a “data 
revolution” to accelerate impact on malnutrition.27 


Nutrition professionals are ready. The Academy and its registered practitioners created 
nutrition informatics as a new area of dietetics practice.90 The Academy began applying this 
discipline to nutrition standards and processes over a decade ago and is working with the 
Healthcare Information and Management Systems Society (HIMSS) to advance the use of 
nutrition informatics. Our collaboration will go far to advance the fields of health information 
technology and management systems—and to disseminate evidence-based tools for effective 
nutrition practice. 


The Nutrition Care Process (NCP) is a systematic approach to providing high-quality 
nutrition care. Use of a care process provides a framework to individualize care, taking into 
account the patient/client’s needs and values and using the best evidence available to make 
decisions. The Academy led the effort on standardized language development with the 
Nutrition Care Process Terminology (NCPT), a comprehensive guide for implementing the 
NCP using a standardized language for nutrition assessment, diagnosis, intervention and 
monitoring and evaluation.


The Academy is also working to advance data and reporting standards, drawing on its 
success with standardized nutrition terminology. By adopting a lexicon of standard terms, the 
Academy’s Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the 
process of data collection and outcome reporting for nutrition practitioners.  


There is significant promise—and a substantial prize—for creating quality food and 
nutrition research that is collaborative, transparent and well-curated. Open-source protocols 
for modeling within the nutrition community, across sectors and through public-private 
partnerships will increase credibility, coordination and cooperation. It will also speed curation 
and dissemination of food and nutrition research. 


RESEARCH AND STANDARDS


NCPT has been translated 
into 11 languages and 
dialects and is being 


used or taught in many 
countries, including 
Australia, Canada, 


Denmark, France, Finland, 
Germany, Greece, Iceland, 


Israel, Italy, Japan, 
Korea, Malaysia, Mexico, 


New Zealand, Norway, 
Singapore, Sweden, 


Switzerland, Taiwan and 
the United Kingdom.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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By seizing opportunities to standardize and collaborate on modeling and reporting, the 
nutrition community will demonstrate its thought leadership, build public trust—and attract 
funding for further research. Further, a common language and shared ways of measuring 
impact enable transparent goal setting and tracking for food, wellness and health care 
companies and other organizations. Together, a shared measurement framework and 
transparent reporting on progress toward public goals work to hold companies accountable 
for their commitments and recognize their contributions.


The knowledge we gain and share will bear fruit in effective interventions and better health for 
people everywhere.


“Accelerating progress 
against malnutrition 
will require investment 
in both proven nutrition 
interventions and research 
to understand how to bring 
promising solutions to scale 
in a cost-effective manner.”
 
–Global Nutrition Report 2015: Actions 
and Accountability to Advance Nutrition & 
Sustainable Development. Washington, D.C.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
• Mission Measurement is using 


social sector data and insights 
to connect influential decision 
makers to evidence-based research 
for standardizing, measuring and 
predicting social outcomes.


• The Regan-Udall Foundation, created 
by the U.S. Congress, is countering the 
trend of declining government-funded 
research. This nonprofit organization 
supports public-private partnership 
research among industry, academia and 
FDA scientists to conduct regulatory 
science research and bring new 
knowledge into the public domain. 


• The Academy’s 2015 paper “A Framework 
for Public-Private Partnerships in Food 
and Nutrition Research: Implications 
for Registered Dietitian Nutritionists 
and the Academy of Nutrition and 
Dietetics” proposes a framework for 
public-private partnerships, noting 
they “have the potential to leverage 
decreasing research dollars and answer 
important long-term research questions 
in nutrition.” This framework suggests 
the food, wellness and health care 
sectors can have confidence in research 
findings that come out of these types of 
partnerships due to the principles that 
govern the partnership as well as the 
transparency that the model allows for.91


• The John Hopkins Global Obesity 
Prevention Center incorporates a 
systems approach to bring together 
multiple stakeholders and researchers to 
implement strategies to reduce the global 


burden of obesity  and in many projects 
they are using systems mapping and 
computer modeling to identify unique 
key stakeholders to engage. 


• Project Laser Beam is a multimillion dollar 
public-private partnership that combines 
efforts of multiple stakeholders to address 
childhood malnutrition, including 
interventions targeting employee 
wellness programs, maternal health 
programs, mobile technology programs 
to deliver health information and food 
fortification programs.


• The Academy’s collaboration 
with Healthcare Information and 
Management Systems Society (HIMSS) 
is helping advance the fields of health 
IT and management systems of health 
informatics—making food and nutrition 
information more accessible, accurate 
and meaningful.


• The Global Alliance for Improved 
Nutrition (GAIN) is an international 
organization dedicated to ending the 
cycle of malnutrition and poverty. 
GAIN partners with organizations 
such as GlaxoSmithKline, Mars Inc., 
PepsiCo and Unilever to conduct 
global health research. 


• The International Life Science Institute’s 
Center for Integrated Modeling of 
Sustainable Agriculture and Nutrition 
Security (CIMSANS) brings together 
public- and private-sector scientists to 
address the challenges of increased 
global food demand and climate change 
in a collaborative and sustainable manner.


OPPORTUNITY
AREA


Create standardized models for quality, collaborative, 
transparent and well-curated food and nutrition research 
to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.9


THOUGHT-STARTER QUESTIONS:


1. How do we create a public-
private partnership focused on 
accelerating research to end hunger, 
improve nutrition and meet World 
Health Assembly nutrition target 
commitments? 


2. How can we create a curated, 
open-access database of food and 
nutrition research and data to give 
more practitioners access to the 
evidence base?


3. How can we establish a standard 
that supports collaboration and data 
sharing to accelerate the fight to end 
malnutrition in all its forms?


???



http://www.missionmeasurement.com/about/
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INNOVATIONS IN ACTION:
• The Food Loss and Waste Accounting 


and Reporting Standard was developed 
by a committee representing 
intergovernmental organizations, 
the private sector and technology to 
reduce food loss and waste through 
transparent reporting. This standardized 
quantification and reporting system 
supports food waste policies and 
initiatives and enables effective 
tracking of progress towards Target 
12.3 of the United Nations Sustainable 
Development Goals to halve food waste 
and losses by 2030.


• The Global Nutrition Report tracks the 
state of the world’s nutrition status. The 
report tracks country-level progress on 


World Health Assembly nutrition target 
commitments and recommends actions 
to accelerate progress. 


• Consultative Group on International 
Agricultural Research (CGIAR) has 
research partnerships with 15 nonprofit 
research organizations and specializes in 
agricultural research to address poverty, 
hunger, nutrition and the environment. 
The CGIAR Fund is a multi-donor trust 
fund administered by the World Bank. 


• The Jean Mayer (USDA) Human Nutrition 
Research Center on Aging (HNRCA) at 
Tufts University has successful nutrition 
and disease research partnerships with 
organizations such as NASA, Ocean Spray 
and the Almond Board of California.92 


OPPORTUNITY
AREA


Support continuous progress towards a healthier world 
by collaborating to create credible reporting standards 
to publicly track the measurable commitments made by 
stakeholders.10


THOUGHT-STARTER QUESTIONS:


1. How can we create widely accepted 
food and nutrition impact metrics? 


2. How can we create a single widely 
accepted system of reporting 
standards for communicating 
progress against commitments? 


3. How can we accelerate consistent 
reporting of nutrition impact 
results by industry to create healthy 
competition in industry? 


???
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Focus: Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 


Today more than ever, knowledge is power. More people want to empower healthier lives 
through nutritional knowledge. 


Globally, people are striving to stay well, prevent chronic diseases, avoid obesity—and 
remain vital well past retirement years as human lifespans increase. Indeed, leaders are 
recognizing the value of well-nourished citizens as the key to social and political stability 
and economic growth.


The expertise of nutrition professionals is in great demand around the world—and growing.


Addressing the pressing problems of malnutrition in all its forms will require a highly diverse 
and skilled global workforce. Investments in strong academic and training programs—
particularly in resource-poor countries lacking quality nutrition programs—will pay 
meaningful, human dividends. 


The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food 
Program, the Institute of Human Nutrition of Columbia University and Sight and Life, aimed to 
identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many 
new skills and insights will be required of tomorrow’s nutrition professionals. It was recognized 
that training needs should not only address topics like nutrition, NCDs, food supply and 
climate change, but expand to include global public health, leadership, systems thinking and 
advocacy skills. 


Training and certificate programs are a good start, but it will be vital for professionals to 
sustain and advance their skills throughout their careers, with measurable outcomes that 
demonstrate competency. The Academy’s Council on Future Practice (CFP) Change Drivers 
and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward 
thinking. The report emphasizes how major societal influences—from the need for training in 
health equity and prevention-focused models to the growth of technology, genomics research 
and interprofessional education—will impact the future of the nutrition profession.


GLOBAL WORKFORCE CAPACITY


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016



http://globalnutritionreport.org/the-report/
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INNOVATIONS IN ACTION:
• Public Health Institute (PHI) offers a 


Global Heath Fellows Program (GHFP) 
that aims to improve health and 
nutrition programs around the world by 
increasing the pipeline of qualified health 
professionals for global health careers. 
PHI offers programs with the CDC, private 
sector companies and has a $200 million 
fellowship program with USAID.93  


• African Women in Agriculture Research 
and Development (AWARD) is a service 
provider for CGIAR, universities and 
others to provide tailored fellowships to 
advance science, technology, innovation 
capacity and leadership for top women 
agricultural scientists in Africa. Funders 
include the Bill and Melinda Gates 
Foundation and USAID. 


• Iowa State University’s dietetic internship 
program offers a four-week service 
learning opportunity in Ghana where 
interns receive experience in applying 
the nutrition care process in rural 
underserved communities. In a 2016 
survey by the Academy to dietetic 
educators, representatives from 74 schools 
responded, with 37 schools reporting 
offering students international nutrition 
experiences in 26 countries ranging from 
one week to a full semester (unpublished 
data, Amy Knoblock-Hahn, PhD, MPH, 
MS, RDN, Project Specialist, Academy of 
Nutrition and Dietetics Foundation, email 
communication, August 2016).


• To better prepare entry-level RDNs to 
work with food-insecure populations, 
Feeding America and the Academy’s 
Foundation developed a food insecurity/
food banking supervised practice 
concentration for dietetic interns that 


includes 120 supervised practice hours 
and includes 12 activities. The full 
concentration is available for preceptors 
to utilize with their interns.94 


• The Norman E. Borlaug International 
Agricultural Science and Technology 
Fellowship Program offers unique 
food security and economic growth 
training and research opportunities 
for practitioners in early or mid-career 
stages. The fellowship offers one-on-one 
mentorship between a fellow from a 
developing or middle-income country 
with a colleague at a U.S. university, 
research center or government agency 
for 6 to 12 weeks. 


• The Accreditation Council for Education 
in Nutrition and Dietetics (ACEND) is 
the Academy’s accrediting agency for 
education programs preparing students 
for careers as RDNs or NDTRs. ACEND is 
the largest accreditor of dietetic programs 
and accredits 575 nutrition and dietetic 
programs in the U.S. at the undergraduate 
or graduate level. ACEND also provides 
accreditation for nutrition and dietetic 
programs in five countries. 


• The Academy is the largest provider of 
continuing professional development 
and lifelong learning for dietitians and 
nutrition professionals. During the June 
1, 2015 – May 31, 2016 program cycle, 
the Academy provided more than 660 
programs via online/self-directed learning 
equating into more than 1,700 hours of 
direct program CPEUs (Diane M. Enos, 
MPH, RDN, FAND, Vice President, Lifelong 
Learning and Professional Engagement, 
Academy of Nutrition and Dietetics, email 
communication, August 2016). 


OPPORTUNITY
AREA


Expand education, training and credentialing for a 
workforce that meets global needs of the future.11


THOUGHT-STARTER QUESTIONS:


1. How might we best expand the 
nutrition professional workforce 
globally to eliminate malnutrition? 


2. How can we better align nutrition 
professional education programs 
with the changing needs of 
employers worldwide? 


3. How can we increase integration 
of nutrition professionals in the 
broader landscape of food systems, 
sustainability and global impact?


???
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INNOVATIONS IN ACTION:
• The Goldring Center for Culinary Medicine 


(GCCM) at Tulane University School of 
Medicine offers a curriculum for doctors, 
medical students, chefs and community 
members focused on the significant 
role that food choice and nutrition play 
in preventing and managing obesity 
and associated diseases in America. The 
program, developed in collaboration 
with RDNs, combines hands-on cooking 
classes with online course material. With 
32 school sites across the country, the 
program continues to grow rapidly, with 
growing interest from medical schools 
around the country. 


• The American College of Sports Medicine 
(ACSM) offers a variety of health and 
fitness certifications for personal 
trainers, clinical certifications for exercise 
physiologists and specialty certifications 
such as Cancer Exercise Trainer and 
Physical Activity in Public Health 
Specialist. More than 20,000 professionals 
have received an ACSM certification. 


• The American Diabetes Association 
offers a curriculum for key personnel 
working with children with Type 1 
diabetes, geared towards non-medical 
school employees. The 13-module 
program includes video segments 
and PowerPoint presentations and is 
available free of charge.95


• The Edible Schoolyard Project (ESP) was 
founded by famous chef Alice Waters, 
who pioneered the concept of school 
gardens and engaging children in all 
aspects of growing and “edible education.” 


• USDA’s Supertracker includes resources 
for students, including nutrition lesson 
plans for high school students. The 
curriculum comes with three lesson plans 
including resources and handouts.96


OPPORTUNITY
AREA


Embed nutrition knowledge broadly throughout society with 
education, training and certificates targeting practitioner 
allies in the food, wellness and health care sectors. 12


THOUGHT-STARTER QUESTIONS:


1. How might we expand the workforce 
fighting malnutrition in all its 
forms by developing training and/
or certificate programs in food 
and nutrition for a broad variety of 
professionals?


2. What can we do to collaborate 
globally to deliver culturally relevant 
programs in nutrition education?


3. How can we accelerate the 
development of a culinary medicine 
concentration in MD programs?


???
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Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 


Environmental and social impact investments can transform communities and reverse 
systemic inequities. And when those investments are focused on food and nutrition, they can 
fuel a more productive and healthy future for generations to come.


Impact investing enables entrepreneurs and capital markets to join forces for social improvements, 
while reaping a financial return.97 In fact, thought leaders are now predicting that social capital 
investing may be the next venture capital opportunity in terms of growth capaity.


A report by The Social Impact Investment Taskforce, The Invisible Heart of Markets—Harnessing the 
Power of Entrepreneurship and Capital for Public Good, recognizes these investments may be more 
effective than donations in helping the poor and in doing good. 


We know that the problems society faces today—above all, malnutrition—cannot be solved 
in isolation by governments or private sectors. The human losses attributed to malnutrition 
are incalculable. And the lost productivity and health care costs shouldered by the global 
economy amount to billions of dollars. But those losses are not inevitable. Recently, 
government agencies in the U.K., U.S., Australia, Canada and Israel—at all levels—have begun 
exploring the potential of social impact bonds. 


In this example of sustainable and responsible investing (SRI), formerly known as socially 
responsible investing, a government contracts with a private-sector financing entity, which 
issues bonds to service providers to deliver performance targets. Private investors provide the 
upfront capital to issue the bond in exchange for a share of the government payments that are 
made if the performance targets are met.98


SRI investing includes environmental, social and corporate governance (ESG) criteria in its 
investment approach. The goal: deliver positive financial returns and social impacts. Today, even 
mainstream investment firms have embraced SRI funds because of growing public demand. SRI 
grew more than 76 percent, increasing from $3.74 trillion in 2012 to $6.57 trillion in 2014.99 Of 
the $36.8 trillion of total assets under professional management in the U.S. (as tracked by Cerulli 
Associates), 18 percent is involved in SRI —approximately one out of every six dollars.99 


A growing number of large organizations are incorporating ESG criteria into their Investment 
Policy Statements and aligning their investments with specific ESG objectives. Nutrition is an 
exciting opportunity area for impact investment given the strong social benefit from improved 
nutrition outcomes and nutrition impact could be a new category of ESG metrics.


INVESTMENT


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Every $1 of investment 
in nutrition generates a 
$16 return in health and 


economic development.27
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Conquering malnutrition will be enormously expensive—but we have the means to turn the 
tide. The World Bank, Results for Development Institute (R4D) and 1,000 Days, with support 
from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation 
(CIFF) have collaborated on a detailed cost analysis. They created an investment framework for 
achieving multiple global nutrition targets.100 The group’s investment framework to reach the 
global nutrition targets recommends giving priority to a set of the most cost-effective actions, 
which can immediately be implemented and scaled: an annual investment of just over $2 
billion for the next 10 years.100 


Good data and budget tracking will help focus priorities, ensure accountability and guide 
smart investment decisions—with an immediate payoff in human lives saved. 


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
IMPACT-INFORMED INVESTMENT 
PRODUCTS
• The Natural Resources Defense Council 


(NRDC), BlackRock and FTSE Group, the 
global index provider, have partnered to 
launch a stock market index to exclude 
fossil fuel companies for people who 
want to invest consistent with their 
values.101 Investment firm BlackRock 
has stated it will create an investment 
product that will track the new index 
series. NRDC has provided seed capital 
for the BlackRock product.102 


• Calvert Investments  offers mutual 
funds that invest in socially and 
environmentally responsible companies 
with choices such as the Calvert Global 
Water Fund or the Green Bond Fund.


• HIP Investor offers managed accounts, 
advice on entire portfolios and 
wealth management for investors of 
all types. For example, HIP offers an 
“Exclusionary 100” portfolio, which 
selects from the S&P100 companies 
excluding many fossil energy, 
chemicals, materials, banking and 
high-negative-impact firms.


VENTURE CAPITAL-STYLE IMPACT 
INVESTMENT
• There is a range of for-profit firms 


doing venture capital-style impact 
investing with a variety of focus areas. 
Some examples include Sonen Capital, 
Encourage Capital and Bridges Ventures.


• There are also nonprofits in this space. For 
example, Acumen and Omidyar Network 
both use market-based or entrepreneurial 
approaches to solve global problems. 


IMPACT BONDS
• Government agencies in the U.K., 


U.S., Australia, Canada and Israel at 
the national, state and county levels 
have begun exploring the potential of 
social impact bonds, a model of social 
impact investing in which a government 
contracts with a private-sector financing 
organization, such as Goldman Sachs, 
which issues bonds to service providers 
to deliver performance targets. 


• Support Organizations
• The Global Social Impact Steering 


Group (GSG), established by the Group 
of Eight (G8), includes 13 countries and 
the European Union and aims to bring 
together governments and leaders from 
finance, business and philanthropy to 
support the impact investing sector. 


• Global Impact Investing Network (GIIN) 
is nonprofit organization dedicated to 
scaling and increasing effectiveness of 
impact investing. GIIN’s Investors’ Council 
(with members including J.P. Morgan, 
Bill and Melinda Gates Foundation, the 
John D. and Catherine T. MacArthur 
Foundation, the Rockefeller Foundation, 
Morgan Stanley and Prudential) provides 
a forum for leading impact investors to 
strengthen impact investing practices. 


• The Springcreek Foundation report, 
Promoting Sustainable Food Systems 
Through Impact Investing, provides a 
framework to better understand the 
landscape of current and emerging 
impact investing opportunities in 
transforming the food system in the U.S.


OPPORTUNITY
AREA


Catalyze an increase in investment focused on driving 
improvements and scaling solutions in sustainable food 
systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 13


THOUGHT-STARTER QUESTIONS:


1. How might we partner with leaders 
in the sustainable and responsible 
investing sector to develop 
infrastructure for nutrition-focused 
funds?


2. How can we build demand among 
investors for a sustainable and 
responsible fund centered on 
generating a measurable, beneficial 
nutrition impact in conjunction with 
a financial return?


3. How can we pool and invest 
worldwide collective resources to 
support the investment framework 
for nutrition in the first 1,000 days of 
children’s lives? 


???
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HISTORY


The American Dietetic Association was created in October 1917 by a visionary group of 
women. They were committed to contributing their knowledge and service to the biggest 
food and nutrition challenge of the day—nourishing people during severe food shortages 
in the United States and Europe during World War I. From the handwritten letter by Lenna 
Francis Cooper and Lulu Graves, inviting dozens of dietitians to a meeting in Cleveland, Ohio, 
in October 1917:
 


“That there should be an opportunity for the dietitians of the country to come together 
in conference and to meet with the scientific research workers has long been felt. Now 
that our national crisis requires conservation on every hand, it seems highly important 
that the feeding of as many people as possible be placed in the hands of women who are 
trained and especially fitted to feed them in the best possible manner.”103


Since then, the association has focused on improving the nation’s health through research,
education and advocacy. During its first century, membership in the association rapidly 
expanded to include registered dietitian nutritionists (RDNs), nutrition and dietetic technicians, 
registered (NDTRs) and other professionals holding undergraduate and advanced degrees in 
nutrition and dietetics, as well as students. 


In January 2012, the American Dietetic Association changed its name to the Academy of 
Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus 
on improving the nutritional well-being of the public, the academic expertise of members and 
the organization’s history as a food and science-based profession.


THE SECOND CENTURY


In 2017, the Academy will celebrate its centennial. Planning for the Second Century 
includes creating a new, bold, vision for the future. The vision will be informed by input 
from Academy members as well as external stakeholders through a series of engagement 
opportunities, including convening The Nutrition Impact Summit in 2016. Our mission 
year—2017—will be focused on planning innovation projects and seeking collaboration 
partners. In 2018, we will launch our new strategy through a set of innovation projects and 
new or expanded partnerships. 
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WORK OF THE ACADEMY


The Academy works to improve health in the United States and globally in three main areas: 
research, education and advocacy. 


RESEARCH


• The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal 
of the Academy of Nutrition and Dietetics, brings original research, critical reviews 
and reports, authoritative commentary and information to nutrition and dietetics 
professionals throughout the world.


• The Academy manages the Evidence Analysis Library (EAL), including a series of 
40 systematic reviews and 18 evidence-based nutrition practice guidelines for RDNs, 
NDTRs and other members of the health care team. Users from 230 different countries 
have utilized the EAL, totaling nearly 23 million page views as of August 2016. (See the 
Appendix for a list of areas covered by the EAL.)
• The Academy has also collaborated with the WHO on EAL projects, including 


completing a systematic review on programs that support breast-feeding in woman 
living with HIV—part of soon-to-be released guidelines on HIV and breast-feeding.


• Upcoming projects with the WHO include: 
• Nutritional management of overweight, obesity and key noncommunicable 


conditions;
• The impact of sugar in complementary foods on obesity in children and adults;
• Maternal nutrition and fetal, child and trans-generational outcomes.


• The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) 
enables RDNs to track nutrition care outcomes and advance evidence-based nutrition 
practice research.


• The Dietetics Practice Based Research Network (DPBRN) conducts, supports, 
promotes and advocates for practice-based research that answers questions important 
to dietetics practice.


EDUCATION 


• The Academy’s public website, eatright.org, contains a wealth of nutrition information for 
consumers, with content ranging from articles, tips and recipes, to videos, online games 
and app reviews.


• The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the 
Academy is recognized by the United States Department of Education as the accrediting 
agency for education programs that prepare dietetics professionals. ACEND accredits 575 
nutrition and dietetics programs in US and five international programs. (See the Appendix 
for details on requirements for registered professionals.) 


• The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry 
and specialty levels for those who have met CDR’s standards for competency to practice 
in the dietetics profession. (See the Appendix for more information on practice groups 
and specialty areas.)


• The annual Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 
research and educational presentations, lectures, debates, panel discussions and culinary 
demonstrations. More than 400 exhibitors from corporations, government and nonprofit 
agencies showcase new consumer food products and nutrition education materials.


• The Academy serves as an authority and resource for media coverage of nutrition topics, 
with the Academy featured in more than 22,000 news stories with a combined audience 
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of more than 29 billion. The Academy’s volunteer media spokespeople are registered 
dietitian nutritionists representing the 25 largest media markets as well as specialty 
nutrition areas.


ADVOCACY


• The Academy works with public policy makers and federal and state agencies on policy 
issues aligning with the Academy’s goals to improve health and promote the value of 
Academy members. Some of these include expanding nutrition services and interventions 
in the recently passed Farm Bill and Older Americans Act and ensuring strong legislative 
language in the Child Nutrition Reauthorization Act now being debated. 


• Ensuring access to quality nutrition services including medical nutrition therapy (MNT) 
is a top priority for the Academy as we work with members of Congress to help move 
forward and ensure the passage of legislation that expands coverage for prediabetes and 
obesity. The Academy works with agencies to ensure effective regulations are developed 
including the areas of food safety, the Dietary Guidelines for Americans (DGA) and strong 
licensure language to protect the public. 


• To help support these issues, the Academy publishes Position Papers to share with 
members and policy makers. Please see the Appendix for a list of position papers or view 
them online at http://www.eatrightpro.org/resource/practice/position-and-practice-
papers/position-papers/academy-position-papers-by-subject. 


ACADEMY FOUNDATION


The Academy of Nutrition and Dietetics Foundation is the only charitable organization 
devoted exclusively to promoting nutrition and dietetics, funding health and nutrition 
research and improving the health of communities through public nutrition education 
programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is 
an independent 501(c)(3) public charity and does not receive any portion of member dues. The 
success and impact of its programs and services are attributed to the generous support of its 
donors, which have helped the Foundation become a catalyst for Academy members and the 
profession to come together to improve the nutritional health of the public.


The Second Century initiative will build upon the Academy and Foundation’s programs, with 
emerging projects and global opportunities to meet the growing needs of the public. As the 
Academy charts its Second Century vision for the future, the Academy Foundation is well 
positioned to raise the necessary funds to support these innovative projects, along with the 
current initiatives of the Foundation—scholarships, awards, research and public education—in 
a broader, more visible and global way.


Scholarships
The Foundation is the worldwide leader of dietetics scholarships, and looks to keep pace with 
a growing pool of student applicants, providing opportunities at all levels of experiential learn-
ing and helping to build a qualified and diverse workforce. 
 
Awards
Leadership awards given to students, practitioners and faculty recognize the outstanding 
achievements of Academy members, encouraging individuals to grow as professionals and 
achieve excellence in new and developing areas of food and nutrition.
 



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject
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Research
The Foundation’s research investment in emerging areas, such as nutrition education interven-
tion, advances the Academy and its members as the nutrition experts.
 
Public Education
Building upon its current initiatives, the Foundation continues to expand its programs, such as 
Kids Eat Right and Future of Food, which provide valuable information to the general public 
with resources for members to deliver information in their communities.


Kids Eat Right Initiative
The Kids Eat Right initiative was started by the Academy and its Foundation in 2010 with an 
educational grant from National Dairy Council. The initiative is a call to action to Academy 
members to become more involved in their communities—with schools, parents, worksites, 
media and policy makers to promote healthy eating and lifestyles for children and families. 
To support these efforts, the Academy Foundation has made available to members several 
ready-made toolkits to present messages to adults and/or kids on a variety of topics, including 
breakfast, snacks, family meals and many more. The www.kidseatright.org public website 
hosts tips, articles, recipes and videos to help busy families shop smart, cook healthy and eat 
right.  The Kids Eat Right initiative has also launched a host of school and community-based 
interventions targeting behaviors linked to a healthier body weight in children. 


The Energy Balance 4 Kids (EB4K) program was developed, implemented and evaluated in 
four states between 2007–2012 with funding support from the Healthy Weight Commitment 
Foundation. Specially-trained “RD Coaches” worked in schools to educate kids, help improve 
the school wellness environment and coach kids to make healthier eating and activity 
choices.104,105 A build on that program was the development of the Meet the Challenge 
program, funded by the Iowa Department of Education, Team Nutrition, which has been 
implemented in Iowa for five years. Foundation-trained and supported RDNs have worked 
with more than 100 schools across the state to help change wellness policies, improve 
school wellness environments and help many of them receive a prestigious monetary USDA 
HealthierUS School Challenge award. 


The RD Parent Empowerment Program (RD PEP) is a series of RDN-facilitated workshops 
for parents based on the 8 Habits of Healthy Kids. The workshops incorporate hands-on 
cooking activities with parents and their children at the end of each workshop, and in some 
interventions, include supplemental food to take home. Evaluation of the program has shown 
statistically significant improvement in parent’s reported family behaviors.76 It is an excellent 
example of how pairing education and improved environment (in this case, healthy groceries) 
can improve family behaviors and improve food security. The Foundation received an 
educational grant to support for program development, implementation and evaluation from 
the MetLife Foundation and Elanco. 


The Guide for Effective Nutrition Interventions and Education (GENIE) is a validated 
checklist designed as a simple, practical and evidence-based tool to help nutrition education 
practitioners design high quality and effective programs.106,107 GENIE was developed through a 
Nutrition Education Research Fellowship, funded by a grant to the Foundation from ConAgra 
Foods Foundation. The Foundation has also validated a checklist tool, Developing and 
Evaluating Nutrition Education Handouts (DANEH).108



http://www.kidseatright.org





page 53


THE NUTRITION IMPACT SUMMIT ABOUT THE ACADEMY


Future of Food initiative 
In 2012, the Foundation launched its Future of Food initiative in collaboration with Feeding 
America and the National Dairy Council. Its aim was to reduce food insecurity and ensure 
access to healthy food for all Americans. Its scope has expanded to also address global food 
insecurity and the intersection of agriculture, nutrition and health. Many presentations at state 
meetings, webinars, toolkits and infographics have been supported by the Foundation to 
increase members’ knowledge and awareness of these issues. The Foundation supported an 
Agriculture, Nutrition, and Health consensus conference in 2014 and a proceedings paper was 
published in 2015.109 The Future of Food symposium, Plentiful, Nutrient Dense Food for the 
World:  a Guide for RDNs110 was a Foundation Symposium in 2014 planned with a grant from 
Elanco. The Foundation also published a report and manuscript called The Stsate of America’s 
Wasted Food and Opportunities to Make a Difference.111  


To better prepare future RDNs interested in working with food insecure populations, 
the Foundation developed a Food Insecurity and Food Banking dietetic internship 
concentration.94 In collaboration with ACEND and Feeding America, 120 hours of learning 
activates were developed and tested with in 20 dietetic internship programs and with 20 
food banks. The concentration and activities are available to dietetic educators to utilize in 
their programs. 


The Foundation has been an evaluation partner for Feeding America on their Healthy Cities 
program, an intervention designed to integrate food distribution, nutrition education, health 
screenings and safe places to play for kids in several communities across the country. The 
Foundation has also evaluated school breakfast promotion strategies by food banks in the 
Feeding America Network of food banks in the U.S.112


Three Future of Food research Fellowships have been supported by the Academy Foundation: 


•	 Chris Voliano, MS, RDN: Agriculture, Nutrition, and Health Research Fellow
o Organized the Agriculture, Nutrition and Health consensus conference; developed 


proceedings paper for a FNCE Symposium; co-authored the State of America’s Wasted 
Food and Opportunities to Make a Difference


o This fellowship was supported by the Academy Foundation
•	 Janice Giddens, MS, RDN: Applied International Nutrition Research Fellow


o Spending a year on the ground in Rwanda developing and implementing an 
antenatal nutrition and gardening program with Gardens for Health International; 
also serves as the nutrition technical expert to the Ministry of Health in two of the 
districts she’s working in


o This fellowship was supported by the Academy Foundation
•	 Elizabeth Yakes Jimenez, PhD, RDN: Hunger Free Communities Research Fellow


o Developing a globally useful set of resources and tools that will allow organizations,  
communities, and countries to make transparent and objective decisions related to 
how to best promote food security in their setting; fellowship was supported by the 
General Mills Foundation


In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam, 
which brought together more than two dozen dietitians and food and nutrition experts 
from around the world to discuss how the nutrition community can do more to collectively 
impact malnutrition. 
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6
APPENDIX


BACKGROUND ON THE ACADEMY AND THE NUTRITION 
PROFESSION:


• REQUIREMENTS FOR REGISTRATION AS A 
REGISTERED DIETITIAN NUTRITIONIST (RDN) 
AND NUTRITION AND DIETETIC TECHNICIAN, 
REGISTERED (NDTR) 


• DIETETIC PRACTICE GROUPS AND SPECIALIST 
CREDENTIALS


• THE ACADEMY OF NUTRITION AND DIETETICS 
EVIDENCE ANALYSIS LIBRARY


• ACADEMY OF NUTRITION AND DIETETICS POSITION 
PAPERS 


DEFINITION OF TERMS


SOURCES
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REQUIREMENTS FOR REGISTRATION AS A REGISTERED 
DIETITIAN NUTRITIONIST (RDN) AND NUTRITION AND DIETETIC 
TECHNICIAN, REGISTERED (NDTR) 


The Academy of Nutrition and Dietetics serves as the professional organization for registered 
nutrition professionals. The Accreditation Council for Education in Nutrition and Dietetics 
(ACEND) is the accrediting agency for education programs preparing students for these 
careers. ACEND® serves and protects students and the public by assuring the quality and 
continued improvement of nutrition and dietetics education programs. The Commission on 
Dietetic Registration (CDR) administers rigorous, valid and reliable credentialing processes 
to protect the public and meet the needs of CDR credentialed practitioners, employers and 
consumers.


Academic Degree


Academic Coursework


Supervised Practice


Examination


Credential Maintenance


RDN
Minimum of a baccalaureate degree from a 
U.S. regionally-accredited college/university 
or foreign equivalent


Didactic Program in Dietetics (DPD) from 
ACEND-accredited DPD Program


Completion of the minimum 1200 hours of 
supervised practice under the auspices of an 
ACEND-accredited program.


Supervised practice may be completed in 
diverse practice settings including but not 
limited to clinical and hospital, foodservice 
management, community practice settings


Successful completion of Registration 
Examination for Dietitians
75 continuing professional education units 
every five years


NDTR
Minimum of an associate’s degree from a U.S. 
regionally-accredited college/university or 
foreign equivalent


Option 1 Associate Degree Pathway: 
Completion of an ACEND-accredited Dietetic 
Technician Program.
Option 2 Baccalaureate Degree Pathway: 
Completion of an ACEND-accredited 
Didactic Program Dietetics (DPD)


Option 1 Associate Degree Pathway: 
Completion of 450 hours of supervised 
dietetics practice under the auspices of 
an ACEND-accredited Dietetic Technician 
Program
Option 2 Baccalaureate Degree Pathway: No 
supervised practice requirement


Successful completion of Registration 
Examination for Dietetic Technicians 


50 continuing professional education units 
every five years


Based on recommendations of the Academy’s CFP Visioning report, CDR has changed the degree requirement for entry-level dietitians to a graduate degree, beginning in 2024.113 
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DIETETIC PRACTICE GROUPS (DPGS) AND SPECIALIST 
CREDENTIALS


The Academy of Nutrition and Dietetics offers members the opportunity to join nearly 30 
professional interest groups, called dietetic practice groups (DPGs), spanning behavioral 
health, diabetes care, weight management, school nutrition, food and culinary, business and 
communication, sports nutrition and hunger and environment, among many others. 


CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist 
credentials: Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, 
Oncology Nutrition and Sports Dietetics. A sixth specialist certification, Interdisciplinary 
Specialist in Obesity and Weight Management, is  in development. The first administration is 
targeted for early 2017. 
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EVIDENCE ANALYSIS LIBRARY


Below is a list of topics covered by the Academy of Nutrition and Dietetics’ Evidence Analysis 
Library (EAL), a synthesis of the best, most relevant nutritional research on important dietetic 
practice questions housed within an accessible, online, user-friendly website. For each project 
topic, the EAL provides a number of resources, including:
• Bibliographies of the highest quality research on a given topic
• Conclusion Statements that provide concise statements of the collective research on a 


given question
• Grades for each Conclusion Statement that provide a way for practitioners to determine 


how certain we can be of the Conclusion Statement, based on the quality and 
extensiveness of the supporting evidence


• Evidence Summaries are brief narrative overviews that synthesize the major research 
findings on a given topic, including overview tables


• Worksheets on every research study analyzed that provide detailed information on the 
major findings, methodology and quality of each study.


Projects that continue on to guideline development include:
• Recommendations which provide a plan of action for practitioners regarding a specific 


disease
• Recommendation Strength and Narrative for each recommendation is graded by 


strength with a narrative describing how the strength was derived
• Algorithms which are a simple step-by-step procedure for using the recommendations, 


showing the flow of treatment for a disease or condition
• Guidelines published after June 2014 will no longer include algorithms since the 


evidence analysis questions are now organized by Nutrition Care Process category
o Links to Evidence for each recommendation link back to the evidence where you 


can track backwards to see the conclusion statement, evidence summaries and 
individual article worksheets


Adult Weight Management
Advanced Technology in Food Production
Athletic Performance
Bariatric Surgery
Breast-feeding
Celiac Disease
Chronic Kidney Disease
Chronic Obstructive Pulmonary Disease
Critical Illness
Diabetes Type 1 and 2
Diabetes (Type 2) Prevention
Dietary Fatty Acids
Disorders of Lipid Metabolism
Energy Expenditure
Fiber
Fluoride
Food and Nutrition for Older Adults
Fruit Juice
Gestational Diabetes
Health Disparities
Heart Failure
HIV/AIDS


Hydration
Hypertension
Medical Nutrition Therapy
Microwave and Home Food Safety
Nutrient Supplementation
Nutrition Counseling
Nutrition Guidance in Healthy Children
Nutrition Screening
Nutritive and Non-Nutritive Sweetener
Obesity, Reproduction and Pregnancy
Oncology
Pediatric Weight Management
Single Serving Portion Sized Meals and 
Weight Management
Sodium
Spinal Cord Injury
Telenutrition
Umami
Unintended Weight Loss in Older Adults
Vegetarian Nutrition
Wound Care
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ACADEMY POSITION PAPERS 


The Academy of Nutrition and Dietetics develops position papers to assist in promoting the 
public’s optimal nutrition, health and well-being in areas germane to the Academy’s vision, 
mission, values, goals and strategies. The Academy also participates in developing joint 
position papers with other professional associations in addition to adopting positions put 
forth by other professional associations. Position papers are written by health professionals 
who possess thorough and current knowledge of the topic.


Food, Nutrients and Ingredients
• Functional Foods
• Nutrient Supplementation
• Use of Nutritive and Nonnutritive 


Sweeteners


Management of Food and Nutrition 
Systems
• Benchmarks for Nutrition in Child Care
• Child and Adolescent Nutrition 


Assistance Programs
• Comprehensive School Nutrition 


Services, a joint position of the 
American Dietetic Association, School 
Nutrition Association and Society for 
Nutrition Education


• Local Support for Nutrition Integrity in 
Schools


Health Promotion/Disease Prevention
• Dietary Fatty Acids for Healthy Adults
• Health Implications of Dietary Fiber
• The Impact of Fluoride on Health
• Oral Health and Nutrition*
• The Role of Nutrition in Health 


Promotion and Chronic Disease 
Prevention*


• Total Diet Approach to Healthy Eating
• Vegetarian Diets


Medical Nutrition Therapy
• Ethical and Legal Issues in Nutrition, 


Hydration and Feeding*
• Integration of Medical Nutrition 


Therapy and Pharmacotherapy
• Interventions for the Prevention and 


Treatment of Pediatric Overweight and 
Obesity


• Interventions for the Treatment of 
Overweight and Obesity in Adults


• Nutritional Genomics
• Nutrition Intervention and Human 


Immunodeficiency Virus Infection


• Nutrition Intervention in the Treatment 
of Eating Disorders*


• Nutrition Services for Individuals 
with Intellectual and Developmental 
Disabilities and Special Health Care 
Needs


Nutrition and Physical Activity
• Nutrition and Athletic Performance


Nutrition Through the Lifecycle
• Food and Nutrition Programs for 


Community-Residing Older Adults, a 
joint position of the American Dietetic 
Association, American Society for 
Nutrition and Society for Nutrition 
Education


• Food and Nutrition for Older Adults: 
Promoting Health and Wellness


• Individualized Nutrition Approaches 
for Older Adults in Health Care 
Communities*


• Nutrition and Lifestyle for a Healthy 
Pregnancy Outcome*


• Nutrition Guidance for Healthy Children 
Ages 2 to 11 Years


• Obesity, Reproduction and Pregnancy 
Outcomes


• Promoting and Supporting 
Breastfeeding*


Management of Sustainable, Resilient 
and Healthy Food and Water Systems
• Food and Water Safety
• Food Insecurity in the United States
• Nutrition Security in Developing 


Nations: Sustainable Food, Water and 
Health


*Indicates Practice Paper has been published 
on the same topic


Position Papers by Other Associations 
Adopted by the Academy


Partnership for Health in Aging (PHA)
• Partnership for Health in Aging Position 


Statement 
• Interdisciplinary Team Training in 


Geriatrics: An Essential Component 
of Quality Healthcare for Older 
Adults (Abstract from Academy) 


American Society of Parenteral and Enteral 
Nutrition (ASPEN)
• Parenteral Nutrition Glutamine 


Supplementation   
Abstract | Position Paper 


• Clinical Role for Alternative Intravenous 
Fat Emulsions   
Abstract | Position Paper



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/functional-foods

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrient-supplementation

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/use-of-nutritive-and-nonnutritive-sweeteners

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/use-of-nutritive-and-nonnutritive-sweeteners

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/benchmarks-for-nutrition-in-child-care

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/child-and-adolescent-nutrition-assistance-programs

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/child-and-adolescent-nutrition-assistance-programs

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/comprehensive-school-nutrition-services

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/comprehensive-school-nutrition-services

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/local-support-for-nutrition-integrity-in-schools

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/local-support-for-nutrition-integrity-in-schools

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/dietary-fatty-acids-for-healthy-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/health-implications-of-dietary-fiber

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-impact-of-fluoride-on-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/oral-health-and-nutrition

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/total-diet-approach-to-healthy-eating

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/vegetarian-diets

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/ethical-and-legal-issues-in-feeding-and-hydration

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/ethical-and-legal-issues-in-feeding-and-hydration

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/integration-of-medical-nutrition-therapy-and-pharmacotherapy

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/integration-of-medical-nutrition-therapy-and-pharmacotherapy

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/weight-management

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/weight-management

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutritional-genomics

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-and-human-immunodeficiency-virus-infection

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-and-human-immunodeficiency-virus-infection

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-in-the-treatment-of-eating-disorders

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-in-the-treatment-of-eating-disorders

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-athletic-performance

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-programs-for-community-residing-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-programs-for-community-residing-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-for-older-adults-promoting-health-and-wellness

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-for-older-adults-promoting-health-and-wellness

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-lifestyle-for-a-healthy-pregnancy-outcome

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-lifestyle-for-a-healthy-pregnancy-outcome

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-guidance-for-healthy-children-ages-2-to-11-years

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-guidance-for-healthy-children-ages-2-to-11-years

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/obesity-reproduction-and-pregnancy-outcomes

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/obesity-reproduction-and-pregnancy-outcomes

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/promoting-and-supporting-breastfeeding

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/promoting-and-supporting-breastfeeding

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-water-safety

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-insecurity-in-the-united-states

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/~/media/eatrightpro files/practice/position and practice papers/position papers/partnership_for_healthy_aging_position_statement.ashx

http://www.eatrightpro.org/~/media/eatrightpro files/practice/position and practice papers/position papers/partnership_for_healthy_aging_position_statement.ashx

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interdisciplinary-team-training-in-geriatrics-an-essential-component-of-quality-healthcare-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/parenteral-nutrition-glutamine-supplementation

http://ncp.sagepub.com/content/26/4/479.short?rss=1&amp;ssource=mfr

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/clinical-role-for-alternative-intravenous-fat-emulsions

http://ncp.sagepub.com/content/27/2/150.full
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Alternative food network – New and 
rapidly mainstreaming spaces in the food 
economy defined by, among other things, 
the explosion of organic, Fair Trade and local, 
quality and premium specialty foods.


Aquaponics – A combination of fish and 
plant production using aquaculture and 
hydroponics systems. 


Bio-fortification – The process by which the 
nutritional quality of food crops is improved 
through agronomic practices, conventional 
plant breeding or modern biotechnology. 
Bio-fortification differs from conventional 
fortification in that bio-fortification aims to 
increase nutrient levels in crops during plant 
growth rather than through manual means 
during processing of the crops.


BMI – Also known as the Body Mass Index 
or Quetelet Index, it’s a value derived by 
taking a person’s weight in kilograms (kg) 
divided by his or her height in meters 
squared. The National Institutes of 
Health (NIH) now defines normal weight, 
overweight and obesity according to  
BMI rather than the traditional height/
weight charts. 


Cognitive computing – The stimulation of 
human thought processes in a computerized 
model. It involves self-learning systems that 
use data mining, pattern recognition and 
natural language processing to mimic the 
way the human brain works.


Co-product utilization – The use of jointly 
manufactured products in a process in 
which both are required in the creation of 
another product.


DALYs – Disability Adjusted Life Years 
(DALYs) are the sum of years of potential 
life lost due to premature mortality and the 
years of productive life lost due to disability.


Food deserts – Areas where residents live a 
mile or more from where they can purchase 
healthy, affordable food. Per USDA, more 
than 20 percent of the population falls 


below the poverty level and at least 33 
percent of the population lives more than a 
mile from a grocery store.


Food genetics – Genetically modified (GM) 
foods are derived from organisms whose 
genetic material (DNA) has been modified 
in a way that does not occur naturally or at 
a rate that is faster than traditional cross-
breeding practices.


Food loss – Food that is lost before it 
reaches the retail, restaurant or consumer 
outlet. This usually occurs because of poor 
infrastructure, storage, refrigeration, labor 
and transportation issues. 


Food waste – Any food that is discarded 
along the food supply chain. Food waste 
takes place in grocery stores, restaurants, 
foodservice operations and homes.


Fortification  – The practice of deliberately 
increasing the content of an essential 
micronutrient, i.e. vitamins and minerals 
(including trace elements) in a food, to 
improve the nutritional quality of the food 
supply and provide a public health benefit 
with minimal risk to health.


Functional foods – Defined as whole foods 
along with fortified, enriched or enhanced 
foods that have a potentially beneficial 
effect on health when consumed as a 
part of a varied diet on a regular basis at 
effective levels. 


GMO – Organisms (i.e. plants, animals or 
microorganisms) in which the genetic 
material (DNA) has been altered in a way 
that does not occur naturally by mating and/
or natural recombination.


Greenhouse gas – A gas that absorbs and 
emits radiation within the thermal infrared 
range. The primary greenhouse gases in 
Earth’s atmosphere are water vapor (H2O), 
carbon dioxide (CO2), methane (CH4), 
nitrous oxide (N2O) and ozone (O3).


 


Gut microbiome  – The collective of 
microorganisms that reside in the digestive 
tracts of humans and other animals.


Hydroponic  – The process of growing plants 
in a nutrient solution root medium.


Malnutrition – Deficiencies, excesses or 
imbalances in a person’s intake of energy 
and/or nutrients. The term malnutrition 
covers two broad groups of conditions. 
One is undernutrition, which can cause 
stunting (low height for age), wasting (low 
weight for height), underweight (low weight 
for age) and micronutrient deficiencies or 
insufficiencies (a lack of important vitamins 
and minerals). The other is overweight, 
which can cause obesity and diet-related 
non-communicable diseases (such as heart 
disease, stroke, diabetes and cancer).


Medical foods – Foods formulated to 
be consumed under the supervision of 
a physician. They are prescribed for the 
specific dietary management of a disease or 
condition for which distinctive nutritional 
requirements, based on recognized 
scientific principles, are established by 
medical evaluation. 


Medical nutrition therapy (MNT) – An 
individualized dietary instruction that 
incorporates diet therapy counseling for 
a nutrition-related problem. This level 
of specialized instruction is above basic 
nutrition counseling and includes an 
individualized dietary assessment. 


Methane – A colorless, odorless gas with 
a wide distribution in nature, comprised of 
CH4, ethane and other hydrocarbons.


Micronutrients – Vitamins and minerals 
required in small quantities to ensure normal 
metabolism, growth and physical well-being.


Mobile health – The term used to describe 
the practice of medicine and public health 
supported by mobile devices.


 


DEFINITIONS AND TERMINOLOGY


APPENDIX
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Non-communicable disease – Chronic 
conditions that are not transmitted from 
person to person and are generally slow 
to progress. Four main types of non-
communicable diseases are diabetes, 
chronic respiratory diseases, cardiovascular 
diseases and cancers. 


Nutritional genomics – Also known as 
nutrigenomics, this is the study of how foods 
affect our genes and how individual genetic 
differences can affect the way our bodies 
respond to nutrients in food.


Obesity – Body weight higher than what is 
considered healthy for a certain height. A 
Body Mass Index (BMI) greater than 30 is in 
the obese range.


Public-private partnership – Also known 
as a PPP or P3, is a contractual arrangement 
between a public agency and a private 
sector entity. Through this agreement, their 
skills and assets are shared to provide a 
service or facility for public general use.


Scale/scaling – To grow or expand a 
program or project to create a broader 
impact. Often has the connotation of taking 
advantage of economies of scale where 
expansion of impact can be achieved 
without a proportionate increase in costs. 
May also refer to taking a small pilot or 
test project and implementing it across a 
broader geography or population.


Smallholders – Small-scale farms, pastoralists, 
forest keepers and fishers who manage areas 


of land varying from less than one hectare to 
10 hectares. They are the primary producers of 
cocoa, coffee and cotton.


Spectrometry – The measurement of 
electromagnetic radiation as a means 
of obtaining information about physical 
systems and their components.


Telehealth – Includes a broad variety of 
technologies and tactics to deliver virtual 
medical, health and education. Telehealth is 
not a specific service, but a collection of ways 
to enhance care and education delivery.


Vertical farming – An urban food 
production center where food is 
continuously grown inside tall buildings.


APPENDIX
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Collaboration Opportunity Areas 
 
FOOD AND NUTRITION SECURITY 
Ensure all people have reliable access to culturally  
appropriate, nutrient-dense food and clean water now 
and in the future by building resilient food systems 
and prioritizing actions to prevent and divert wasted 
food throughout the value chain.   
1. Increase resilience and productivity of global food 


systems while minimizing negative impacts on 
people, animals and the environment.  


2. Prioritize actions to prevent and divert wasted 
food at all stages of the food value chain to 
provide nutrient-dense food for people who need 
it while benefitting the environment, society and 
the economy.  


3. Engage all points of contact in the food, wellness 
and health care system to ensure vulnerable 
populations have access to nutrient-dense foods.  


 
 


ENVIRONMENT, BEHAVIOR AND CHOICE 
Create a culture and environment that support health 
and wellness through relevant and appealing 
solutions for all places where people spend their time 
– home, work, schools and communities.  
4. Use information technology, kitchen technology, 


business model innovation and insights from 
social science to enable and support better 
decision-making and enduring behavior change. 


5. Use innovation in urban planning and the built 
environment to improve health at the community 
level. 


6. Support healthy choices by scaling programs that 
create a culture of health at worksites, schools 
and throughout the community. 


  
 


PREVENTION AND HEALTH CARE 
Improve health outcomes and decrease health 
disparities by accelerating the shift to a preventive 
health care model and using new technologies to 
individualize nutrition care. 
7. Accelerate the shift in the health care system to 


emphasize preventive care, especially through an 
increased focus on diet and physical activity. 


8. Use health care technology, information 
technology and new medical nutrition therapies to 
better customize nutrition solutions for individuals.  


RESEARCH AND STANDARDS 
Implement models of trusted, public-private 
collaboration to support high-quality nutrition 
research, metrics and standards creation and open-
access platforms for curating research and reporting 
outcomes.  
9. Create standardized models for quality, 


collaborative, transparent and well-curated food 
and nutrition research to accelerate our 
understanding of food’s role in health and 
eliminate all forms of malnutrition. 


10. Support continuous progress towards a healthier 
world by collaborating to create credible reporting 
standards to publicly track the measurable 
commitments made by stakeholders. 


 
 


GLOBAL WORKFORCE CAPACITY 
Grow the number of trained nutrition professionals 
and dietitians globally and embed nutrition knowledge 
broadly to increase nutrition capacity and reach global 
health goals.   
11. Expand education, training and credentialing for a 


workforce that meets global needs of the future. 
12. Embed nutrition knowledge broadly throughout 


society with education, training and certificates 
targeting practitioner allies in the food, wellness 
and health care sectors.   


 
 


INVESTMENT 
Accelerate progress and explore collaborations to 
drive investment in nutrition outcomes.  
13. Catalyze an increase in investment focused on 


driving improvements and scaling solutions in 
sustainable food systems, prevention and 
wellness, health care and building capacity for a 
global nutrition workforce.  
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Looking forward to a great Nutrition Impact Summit!

 

Regards,

 

Pat

 

 

From: Patricia Babjak  

Sent: Thursday, September 15, 2016 5:16 PM 

 To: All Academy Staff 

 Subject: Nutrition Impact Summit Information 

 Importance: High

 

 

Good afternoon,

 

As you know, the Second Century planning process is well underway. Next week, we are hosting

nearly 180 stakeholders across the food, wellness and health care spectrum at The Nutrition

Impact Summit in Dallas, Texas. On behalf of both the Academy and Foundation Boards, I want to

personally thank all of the staff who have worked hard on this important initiative. Many of you

have spent long hours meeting, drafting communications and preparing for the Summit. Your

many contributions have not gone unnoticed. You have taken on additional responsibilities and I

truly appreciate the work from all units across the Academy and Foundation. For those of you

attending the Summit, you are an equal participant at the table and I encourage you to share your

comments, ideas and insights. 

 

Attached, you will find information we shared with Summit participants in preparation for next

week.  

·       The Second Century Collaboration Opportunities one-page overview represents information

collected through roughly 125 interviews with members, external stakeholders and staff, as well as

from our Academy and Foundation Boards of Directors, House of Delegates, Council on Future

Practice and a myriad of other Academy councils, committees and groups. This input informed the

13 opportunity areas within six focus areas – demonstrating a strong potential for collaborative

action and innovation to accelerate progress toward a future of wellness for all. We will be

exploring these opportunity areas at the Summit and beyond.

 

·       The Nutrition Impact Summit Briefing Paper summarizes specific global nutrition challenges

facing the food, wellness and health care systems and explores the 13 areas of opportunity in

further detail. A brief description of each area is presented to spark inspiration and ideas, along

with the premise for each opportunity area with highlights of successful innovations already

underway.
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We will continue to keep you and members informed about the outcomes of the Summit and our

progress towards creating a new vision for the Second Century.

 

 

Thank you very much.

 

 

Pat

 

 

Patricia M. Babjak 

 Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606 

 312-899-4856 | pbabjak@eatright.org | www.eatright.org
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16. Nutrition Impact Summit: Briefing Paper & Materials

From: Patricia Babjak <PBABJAK@eatright.org>

To: 'Lucille Beseler' <lbeseler_fnc@bellsouth.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'evelyncrayton64'

<evelyncrayton64@gmail.com>, 'craytef@aces.edu' <craytef@aces.edu>,

'craytef@charter.net' <craytef@charter.net>, 'Margaret Garner

(mgarner@ua.edu)' <mgarner@ua.edu>, 'jojo@nutritioned.com'

<jojo@nutritioned.com>, 'Kay Wolf' <Kay_Wolf@Columbus.rr.com>, 'Linda

Farr' <linda.farr@me.com>, 'Dianne Polly' <diannepolly@gmail.com>, ''Aida

Miles-school' <miles081@umn.edu>, 'Michele.D.Lites@kp.org'

<Michele.D.Lites@kp.org>, 'michelelites@sbcglobal.net'

<michelelites@sbcglobal.net>, 'Hope Barkoukis'

<Hope.Barkoukis@case.edu>, 'DeniceFerkoAdams@gmail.com'

<DeniceFerkoAdams@gmail.com>, 'Tammy.randall@case.edu'

<Tammy.randall@case.edu>, 'brantley.susan@gmail.com'

<brantley.susan@gmail.com>, 'Tracey Bates' <traceybatesrd@gmail.com>,

'Ragalie-Carr, Jean' <jean.ragalie-carr@dairy.org>, 'dwbradley51@gmail.com'

<dwbradley51@gmail.com>, 'steve.miranda44@gmail.com'

<steve.miranda44@gmail.com>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Chris Reidy

<CREIDY@eatright.org>, Mary C. Wolski <MWolski@eatright.org>, Susan

Burns <Sburns@eatright.org>, Nicci Brown <nbrown@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Sep 14, 2016 19:21:04

Subject: Nutrition Impact Summit: Briefing Paper & Materials

Attachment: BOD Assignments_Summit Participants.xlsx
Elevator Talking Points.pdf
Nutrition Impact Summit Agenda.pdf
Nutrition Impact Summit Briefing Paper.pdf
Nutrition Impact Summit Participant Bios.pdf
Nutrition Impact Summit Participant List.pdf
Second Century Member Survey Results.pdf

The Nutrition Impact Summit is just one week away. Attached are some additional materials to

help you prepare for an inspirational, productive Summit:

 

·         Briefing paper: This contains an introduction to the Summit, an overview of our global

challenges and a summary of collaboration opportunity areas. At the Summit, each of us will pick

one opportunity area and work with it over the course of the three days.
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Sheet 1

		Summit Attendees
Note: Does note include staff or Academy or Foundation BOD

		Internal/ External		Name, Credentials		Title		Organization		BOD Assignment		Staff Lead

		External  		Nancy Collins, PhD, RDN, LD, FAPWCA, FAND		President		Light Bulb Health, Inc.		Aida Miles

		External  		David Gustafson, PhD		Director, CIMSANS		ILSI Research Foundation		Aida Miles

		Internal		Audrey Morgan, DTR		Food Service Director		Southridge Rehab and Living Center		Aida Miles

		External  		Elizabeth Jimenez, PhD, RD		Research Associate Professor		University of New Mexico		Aida Miles

		Internal		Phillip Carr, CPT		Student		Miami University 		Camille Range

		Internal		Sara Muschkin, RDN		Graduate Student		Case Western Reserve University		Camille Range

		External  		Amanda Nieh, MBA		Innovation Center/Nutrition Affairs Intern		Dairy Management, Inc.		Camille Range

		Internal		Joanne Ragalie, MBA, RDN		Sustainability Intern		National Dairy Council		Camille Range

		External  		Douglas Balentine, PhD		Office Director		Food and Drug Administration		Constance Geiger		Jennifer Horton

		Internal		Marcelina Garza, MS, RDN, LD		Registered Dietitian		Texas A&M University Corpus Christi		Constance Geiger

		Internal		YaQutullah Ibraheem Muhammad, MS, RDN, LD		Registered Dietitian		United States Department of Veterans Affairs		Constance Geiger

		External  		Constantina Avramis		Nutrition and Health Director		Unilever		Denice Ferko-Adams		Daun Longshore

		External  		Erin Fitzgerald Sexson		Senior Vice President, Global Sustainability		Innovation Center for U.S. Dairy		Denice Ferko-Adams

		External  		Tracy Fox, MPH, RD		President		Food, Nutrition and Policy Consultants, LLC		Denice Ferko-Adams

		External  		Marlene Schmidt, MS, RD		Nutrition, Health and Wellness Manager		Nestlé USA		Denice Ferko-Adams		Mary Beth Whalen/Alison Steiber

		Internal		Elizabeth Ward, MS, RD		Nutrition Consultant, Author		Self-Employed		Denice Ferko-Adams

		External  		Deborah Atwood		Executive Director of AGree		Meridian Institute		Dianne Polly

		External  		Yael Lehmann		Executive Director		The Food Trust		Dianne Polly

		Internal		Amy Myrdal Miller, MS, RDN, FAND		Founder and President		Farmer's Daughter Consulting, Inc.		Dianne Polly

		External  		Margie Saidel, MPH, RD		Vice President, Nutrition and Sustainability		Chartwells K12		Dianne Polly		Susie Burns

		Internal		Chris Vogliano, MS, RDN		Researcher, Speaker, Consultant		Arivale		Dianne Polly

		External  		Matthew Marsom		Vice President for Public Policy and Programs		Public Health Institute		Don Bradley

		External  		Timothy Moran, PhD		Professor		Johns Hopkins University		Don Bradley

		External  		Jason Saul		Chief Executive Officer		Mission Measurement		Don Bradley

		Internal		Milton Stokes, PhD, MPH, RD, FAND		Director, Global Health and Nutrition Engagement		Monsanto Company		Don Bradley		Mary Beth Whalen 

		External  		Kevin Concannon		Under Secretary		United States Department of Agriculture		Donna Martin

		Internal		Wesley Delbridge, RDN		Director of Food and Nutrition		Chandler Unified School District		Donna Martin

		External  		Janelle Gunn, MPH, RD		Associate Director for Policy, Partnerships and Communications		Centers for Disease Control and Prevention, Division of Nutrition, Physical Activity, and Obesity		Donna Martin

		External  		Brett Matthews		Chief Executive Officer		Kate Farms		Donna Martin

		External  		Kelly Miterko		Deputy Director, Let's Move!		The White House		Donna Martin

		External  		August Schumacher 		Founding Board Chair		Wholesome Wave		Donna Martin

		Internal		Angie Tagtow, MS, RD, LD		Executive Director		USDA Center for Nutrition Policy and Promotion		Donna Martin

		External  		Queen Alike		Student		Global Health Corps		Evelyn Crayton

		Internal		Margaret Bogle, PhD		Retired		Academy of Nutrition and Dietetics		Evelyn Crayton

		External  		Edith Mitchell, MD, FACP		President; Clinical Professor of Medicine and Medical Oncology; Director, Center to Eliminate Cancer Disparities; Associate Director, Diversity Affairs		National Medical Association; Sidney Kimmel Cancer Center at Jefferson		Evelyn Crayton

		External  		Christine Rivera, RD		Community Health and Nutrition Manager		Feeding America		Evelyn Crayton

		Internal		Kevin Sauer, PhD, RDN, LD		Associate Professor; Chair		Kansas State University; Commission on Dietetic Registration		Evelyn Crayton

		Internal		Billy Brown, RDN		Sales Consultant		Abbott Nutrition		Hope Barkoukis

		Internal		Alison Brown		Doctoral Candidate		Tufts University, Friedman School of Nutrition Science and Policy		Hope Barkoukis

		External  		Kate Houston, MS		Director		Cargill		Hope Barkoukis		Daun Longshore

		External  		Juan Ochoa, MD, FACS		Chief Medical Officer North America		Nestlé Health Sciences		Hope Barkoukis		Mary Beth Whalen/Alison Steiber

		Internal		Ellen Shanley, MBA, RDN, CDN, FAND		Dietetics Director		University of Connecticut		Hope Barkoukis

		External  		Kimberly Brooks		Director, Health and Wellbeing		Mars, Incorporated		Jean Ragalie-Carr		Jennifer Horton

		External  		Laura Cubillos, RD, LDN		Founder and Executive Vice President		FoodMinds, a division of PadillaCRT		Jean Ragalie-Carr		Daun Longshore

		External  		Elise Golan, PhD		Director for Sustainable Development		United States Department of Agriculture		Jean Ragalie-Carr

		External  		Dana Gunders, MS		Staff Scientist, Food and Agriculture Program		Natural Resources Defense Council		Jean Ragalie-Carr

		External  		Lisa Moon		Chief Executive Officer		The Global FoodBanking Network		Jean Ragalie-Carr

		Internal		Neva Cochran, MS, RD, LD		Nutrition Communications Consultant		Self-Employed		Jo Jo Dantone

		Internal		Jacqueline B. Marcus, MS, RDN, LDN, CNS, FADA, FAND		Food and Nutrition Consultant		Jacqueline B. Marcus and Associates Food and Nutrition Consulting		Jo Jo Dantone

		External  		Margaret Powers, PhD, RD, CDE		Research Scientist		International Diabetes Center at Park Nicollet		Jo Jo Dantone

		Internal		Kathleen Zelman, MPH, RD, LD		Nutrition Expert		WebMD; United Healthcare Source4Women; United Healthcare TV		Jo Jo Dantone

		External  		Erica Flint, RD		Registered Dietitian		Kwik Trip, Inc.		Judy Dodd		Daun Longshore

		External  		Greg Miller, PhD, FACN		Chief Science Officer		Dairy Management, Inc.		Judy Dodd		Mary Beth Whalen

		External  		Robert Langholz				Holliman, Langholz and Runnels		Judy Dodd/Sue Finn		Mary Beth Whalen

		External  		Bob Langholz		Chief Executive Officer		Lafapar Energy		Judy Dodd/Sue Finn		Mary Beth Whalen

		Internal		Catherine Christie, PhD, RDN, LDN, FAND		Associate Dean		University of North Florida		Kathy Wilson-Gold

		External  		David Grotto, MS, RDN, LDN		Senior Nutrition Marketing Business Partner		Kellogg Company		Kathy Wilson-Gold		Daun Longshore

		Internal		Barbara Ivens, MS, RDN, FADA, FAND		Principal		Nutrition Information Exchange		Kathy Wilson-Gold

		External  		Trish Zecca, MS		Senior Program Manager, Global Nutrition		Campbell Soup		Kathy Wilson-Gold		Daun Longshore

		External  		Jenny Bogard, MPH		Director, Healthcare Strategies		Alliance for a Healthier Generation		Kay Wolf

		External  		Lisa Hilmi, MPH, RN, CPN		Executive Director		CORE GROUP		Kay Wolf

		External  		Jim Lee, MS		Vice President and Director, Systems Research Initiatives		Altarum Institute		Kay Wolf

		External  		Erin Ostlund, MS, RDN		Manager, Corporate Social Responsibility		Target		Kay Wolf		Susie Burns

		External  		Sharon Rudy, PhD		Program Director		Public Health Institute		Kay Wolf

		External  		Bob Blancato, MPA		President		Matz, Blancato and Associates		Linda Farr		MPR

		Internal		Stella Cash		Vice President, Development and Strategic Partnerships		Sparrow Health System		Linda Farr

		External  		Suzanne Lindsay-Walker		Director Corporate Sustainability		The Kroger Co.		Linda Farr		Susie Burns

		Internal		Jesse Pace, MS, RD, LD		Clinical Dietitian		Children's Health - Children's Medical Center		Linda Farr

		Internal		Anne Wolf, MS, RDN		Private Practice and Consultant		Anne Wolf and Associates		Linda Farr

		External  		Markeze Bryant		Investment Professional		Acumen America		Lucille Beseler		Susie Burns

		External  		Sara Burnett		Director, Wellness and Food Policy		Panera		Lucille Beseler		Susie Burns

		External  		Eliza Jones		Vice President of New Business and Strategy		Zipongo - Eating Well Made Simple		Lucille Beseler		Jennifer Horton

		Internal		Trinh Le, RD		Registered Dietitian, Food and Nutrition Editor		MyFitnessPal and Under Armour Connected Fitness		Lucille Beseler		Daun Longshore

		External  		Marian Neuhouser, PhD, RD		Full Member		Fred Hutchinson Cancer Research Center		Lucille Beseler		Pat Babjak

		External  		Luciana Nunez		Chief Executive Officer		Danone Early Life Nutrition		Lucille Beseler		Mary Beth Whalen/Alison Steiber

		External  		Luis Rodriguez, PhD		Director, Product Management, Internet of Things		IBM		Lucille Beseler		Jennifer Horton/Alison Steiber

		External  		Christie Tarantino-Dean, CAE		Executive Vice President and Chief Executive Officer		Institute of Food Technologists		Lucille Beseler		Pat Babjak

		External  		Jim Whitehead		Chief Executive Officer and Executive Vice President		American College of Sports Medicine		Lucille Beseler		Pat Babjak

		External  		Victoria Brown		Senior Program Officer		The Robert Wood Johnson Foundation		Margaret Garner		Mary Beth Whalen/Aison Steiber

		External  		Katie Eliot, PhD, RD		Assistant Professor		Saint Louis University		Margaret Garner

		External  		Timothy Harlan, MD, FACP		Associate Dean for Clinical Services		Tulane University School of Medicine		Margaret Garner

		Internal		Sharon Schwartz, MS, RD, LDN		Internship Director; Chair		Sodexo Dietetic Internship; Accreditation Council for Education in Nutrition and Dietetics		Margaret Garner

		Internal		Caroline Susie, RDN, LD		Manager, Employee Wellness		Methodist Health System		Margaret Garner

		External  		Markeze Bryant		Investment Professional		Acumen America		Marty Yadrick

		Internal		Janice Giddens, MS, RDN, LD		Senior Nutrition Technical Advisor		Gardens for Health International		Marty Yadrick

		External  		Mary Hennigan, MPH		Senior Technical Advisor - Nutrition		Catholic Relief Services		Marty Yadrick		Katie Brown

		Internal		Reem Jabr, MA, RDN, LDN		Registered Dietitian and Informatics Analyst		Massachusetts General Hospital and Dana-Farber		Marty Yadrick

		External  		Catherine Lewenberg		Senior Director, Edibles		CVS Health		Marty Yadrick		Jennifer Horton

		External  		Alina Zolotareva		Marketing Manager		AeroFarms		Marty Yadrick

		Internal		Tatyana El-Kour, MS, RDN, FAND		Regional Nutrition Officer for the Middle East		Action Against Hunger International		Michele Lites

		External  		Craig Gundersen, PhD		Professor		University of Illinois, Department of Agricultural and Consumer Economics		Michele Lites

		Internal		Amanda Hege, RDN, LD		Director of Community Outreach, Department of Dietetics and Human Nutrition		University of Kentucky		Michele Lites

		External  		Cecily Upton		Vice President of Innovation and Strategic Partnerships		FoodCorps		Michele Lites

		Internal		Eileen Cameron, RDN, LDN		Second Century Project Assistant		Academy of Nutrition and Dietetics Foundation		Sitoya Mansell

		Internal		Crystal Perez, MBA		Nutrition Affairs Intern		Innovation Center for U.S. Dairy		Sitoya Mansell

		Internal		Marie Spiker, MSPH, RD		Doctoral Student		The Johns Hopkins Bloomberg School of Public Health		Sitoya Mansell

		Internal		Karsyn Tall		Student		East Carolina University		Sitoya Mansell

		External  		Maria Valeria Budinich		Senior Vice President		ASHOKA		Steve Miranda

		External  		Marshall Fong		Global Consumer Insights Director, FMC Health and Nutrition		FMC Corporation		Steve Miranda		Mary Beth Whalen

		Internal		Richard Mattes, PhD, MPH, RD		Professor		Purdue University		Steve Miranda

		External  		Michael Fleming, MD, FAAFP		Principal		Fleming Advisors		Sue Brantley

		Internal		Ellie Krieger, MS, RDN		Author, TV Host		Ellie's Real Good Food on Public Television		Sue Brantley

		External  		Elizabeth Pivonka, PhD, RD		President and Chief Executive Officer		Produce for Better Health Foundation		Sue Brantley

		Internal		Holly Trueblood, DTR		Nutrition Coach		My Fit Foods		Sue Brantley

		External  		Lisa Gable		Senior Vice President, Chief of Global Public Policy Development		PepsiCo, Inc.		Susan Finn		Mary Beth Whalen

		External  		Amie Heap, MPH, RDN		Director Healthcare Policy, Education and Alliances		Abbott Nutrition		Susan Finn		Mary Beth Whalen/Alsion Steiber

		External  		Marianne O'Shea		Vice President, Nutrition Sciences		PepsiCo, Inc.		Susan Finn		Mary Beth

		External  		Kari Ryan, PhD, RD		Director of Science, Innovation and Education		Abbott Nutrition		Susan Finn		Mary Beth Whalen

		External  		Lauri Symonds		Director, Professional Services		Mead Johnson Nutrition		Susan Finn		Susie Burns

		External  		Robert Langholz				Holliman, Langholz and Runnels		Susan Finn/Judy Dodd		Mary Beth Whalen

		External  		Bob Langholz		Chief Executive Officer		Lafapar Energy		Susan Finn/Judy Dodd		Mary Beth Whalen

		External  		Valerie Lawson, MS, RD, LDN		Director		YMCA of the USA		Sylvia Escott-Stump

		External  		Shalene McNeill, PhD, RD		Executive Director, Human Nutrition Research		National Cattlemen's Beef Association		Sylvia Escott-Stump		Susie Burns

		Internal		Melissa Prescott, PhD, RDN		Postdoctoral Fellow		Colorado State University		Sylvia Escott-Stump

		External  		Andrea Talhami, MS		Executive Assistant		DC Central Kitchen		Sylvia Escott-Stump

		Internal		Feon Cheng, MPH, RDN, CHTS-CP		Research Assistant		Penn State University		Tammy Randall

		External  		Jessie Cronan		Executive Director		Gardens for Health International		Tammy Randall

		External  		Anne de Looy, RD		Professor; Honorary President		University of Plymouth; European Federation of the Associations of Dietitians		Tammy Randall

		External  		Chloe Plummer, MS, RD		Clinical Dietitian		ProMedica		Tammy Randall

		Internal		Susan Roberts, MS, RD, LD, CNSD		Area Director of Clinical Nutrition		Baylor University Medical Center		Tammy Randall

		External  		Steven Finn		Co-Founder and Managing Partner		ResponsEcology, Inc.		Terri Raymond

		External  		Kim Hamilton, PhD		Chief Impact Officer		Feeding America		Terri Raymond

		External  		Jennifer Lovejoy, PhD		Chief Translational Science Officer		Arivale, Inc.		Terri Raymond		Jennifer Horton

		Internal		Egondu Onuoha, MS, RD, CDN, IBCLC, RLC, CDE, GPC, FAND		Director, PCAP and WIC Services		The Brooklyn Hospital Center		Terri Raymond

		External  		Jessica Donze Black, RD, MPH		Director, Kids Safe and Healthful Foods Project		The Pew Charitable Trusts		Tracey Bates		Mary Beth Whalen

		Internal		Laura Gollins, MBA, RD, LD		Neonatal Dietitian		Texas Children's Hospital		Tracey Bates

		External  		Kathryn Kolasa, PhD, RDN		Professor Emerita and Consultant		Brody School of Medicine and Vidant Health		Tracey Bates

		Internal		Catharine Powers, MS, RDN, LD		Partner		Culinary Nutrition Associates LLC		Tracey Bates

		External  		Christopher Wharton, PhD		Associate Professor, Nutrition; Director, Food Systems Transformation Initiative		Arizona State University		Tracey Bates
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Nutrition Impact Summit: Board Backgrounder  


 


Q: What is the Academy of Nutrition and Dietetics Foundation?  


 


The Academy of Nutrition and Dietetics Foundation is the only charitable organization devoted 


exclusively to promoting nutrition and dietetics, funding health and nutrition research as well as 


improving the health of communities through public nutrition education programs. Although affiliated 


with the Academy of Nutrition and Dietetics, the Foundation is an independent 501(c)(3) public charity 


and does not receive any portion of member dues. The success and impact of its programs are 


attributed to the generous support of its donors. 


 


Q: Why did we launch the Second Century Initiative?  


 


The world is at a critical moment for nutrition. Since the Academy was founded 100 years ago, we have 


seen food and health systems evolve and become more global and complex. The ability to feed people 


and feed them well is a challenge we feel in our homes, our schools, our communities, our nation and 


around the world. The growing global population, dual burden of under-nutrition and obesity and 


ballooning rates of chronic disease all come with exorbitant costs. As daunting as these challenges are, 


they present unprecedented opportunities for innovation and collaboration between nutrition 


professionals and other leaders, throughout food, wellness and health systems, as well as across 


disciplines. 


 


Q: What will the Second Century fund?  


 


The Second Century initiative will build upon the Academy and Foundation’s programs, with emerging 


projects and global opportunities to meet the growing needs of the public. As the Academy charts its 


Second Century vision for the future, there will be a critical need to raise the necessary funds to support 


these innovative projects, along with the current initiatives of the Foundation — scholarships, awards, 


research and public education — in a broader, more visible and global way.  


 


Q: What happens after the Summit? 


 


The goal of the Nutrition Impact Summit is to explore and discover opportunities for increased 


collaboration. Expected outcomes include innovative solutions to today’s unique public health 


challenges and opportunities for participating organizations to collaborate and stimulate improvements 


in national and global health through nutrition. By the end of the year, the Academy will review the draft 


initiative projects that come out of the Summit to prepare for the Academy’s 2017 mission year. After 


reviewing the projects, the Academy will present the recommendations to the Foundation and Academy 


Board of Directors in early 2017. We will then decide which recommendations to move forward and 


incorporate them into our new strategic plans. We will begin building out plans for these projects with 


partners from the Summit and identify and enroll additional partners and funders. There will also be a 


Second Century Town Hall on October 16th at FNCE in Boston and a Centennial party in Cleveland in 


2017.  
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Nutrition Impact Summit: Agenda 
Omni Mandalay Hotel at Las Colinas 


Las Colinas Ballroom 
Irving, Texas 


 


Day 1: Wednesday, September 21, 2016 – DISCOVER & DREAM 


 


12:00 – 2:00 PM Registration  


2:00 – 2:25 PM 


Welcome & Framing  
 
Patricia M. Babjak, GSLIS 
Chief Executive Officer of the Academy of Nutrition and Dietetics 
 
Lucille Beseler, MS, RDN, LDN, CDE, FAND 
President of the Academy of Nutrition and Dietetics 
Owner and Founder of the Family Nutrition Center of South Florida 
 
John Whalen & Ellie Moss 
Summit Facilitators 


2:25 – 2:50 PM 


Opening Speakers  
 
The State of Nutrition in the U.S.  
Kevin Concannon, MSW 
Undersecretary of Food, Nutrition and Consumer Services at USDA 
 
Global Partnership for Action and Impact in Nutrition 
Lisa Hilmi, MPH, BSN 
Executive Director of the CORE Group 
 
Implications from the Global Nutrition Report (video) 
Lawrence Haddad, PhD 
Executive Director of the Global Alliance for Improved Nutrition (GAIN) 


2:50 – 4:20 PM Discover Strengths (Small Group Exercise) 


4:20 – 6:15 PM 
Dream – Create a Shared Vision of the Desired Future  
(Small Group Exercise) 


6:15 PM Adjourn Day 1 


6:15 – 7:45 PM Reception (light hors d'oeuvres will be served) 


 


Please note: Dinner is on your own. A list of restaurants in close proximity to the hotel was 


provided in the hotel confirmation and logistics email.  
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Day 2: Thursday, September 22, 2016 - DESIGN 


 


6:30 – 7:30 AM Breakfast 


7:30 – 7:50 AM 


Welcome & Framing for Day 2: Design  
 
Lucille Beseler, MS, RDN, LDN, CDE, FAND 
President of the Academy of Nutrition and Dietetics 
Owner and Founder of the Family Nutrition Center of South Florida 


7:50 – 8:10 AM 


Innovation Speakers, Part I 
 
Sustainable Nutrition Security  
David Gustafson, PhD 
Director of the Center for Integrated Modeling of Sustainable Agriculture 
& Nutrition Security at the International Life Sciences Institute (ILSI) 
Research Foundation  
 
New Perspectives on International Collaboration 
Tatyana El-Kour, MS, RDN, FAND  
Nutrition Regional Officer for the Middle East at Action Against Hunger 
International (Acción contra el Hambre)  
 
Transforming Health Centers 
Jessie Cronan, MPP 
Executive Director of Gardens for Health International 


8:10 – 9:10 AM 
 


Opportunities for Collaboration 
Review opportunity areas, discuss at tables, generate additional ideas 
and move to selected opportunity area 


9:10 – 9:25 AM 


Innovation Speakers, Part II 
 
Innovation and Opportunity in the Kitchen and in Culinary 
Education 
Ellie Krieger, MS, RDN 
Cooking show host, James Beard Award-winning author and columnist 
 
Nutrition Advice to Sustain the Planet 
Elise Golan, PhD  
Director for Sustainable Development at USDA 
 
Addressing Hunger as a Health Issue 
Chloe Plummer, MS, RD, LD 
Clinical Dietitian for ProMedica Community Advocacy 
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CONTINUED: Day 2: Thursday, September 22, 2016 - DESIGN 


 


9:25 – 9:40 AM Opportunity Area Team Introductions (Small Group Exercise) 


9:40 – 10:00 AM Break 


10:00 – 11:30 AM Brainstorm Ideas for Collective Action (Small Group Exercise) 


11:30 AM – 12:30 PM Lunch 


12:30 – 12:50 AM 


Innovation Speakers, Part III 
 
The Internet of Things’ Profound Impact on the Future of Nutrition 


Luis Rodriguez, PhD 


Director of Ecosystem Development, IoT Offering Management at IBM  


 
Scientific Wellness: A Vision for Personalized Nutrition In The 
Future  
Jennifer Lovejoy, PhD 
Chief Translational Science Officer at Arivale 
 
Culinary Medicine 
Tim Harlan, MD, FACP 
Executive Director of the Goldring Center for Culinary Medicine at 
Tulane University School of Medicine  


12:50 – 2:55 PM Develop Prototypes For Initiatives 


2:55 – 3:15 PM Break 


3:15 – 4:40 PM Prototype Presentations 


4:40 – 4:50 PM 


Closing Reflection  
 
Jean Ragalie-Carr, RDN, LDN, FAND 
Chair of the Academy of Nutrition and Dietetics Foundation 


5:00 PM Adjourn Day 2 


 


Please note: Dinner is on your own. A list of restaurants in close proximity to the hotel was 
provided in the hotel confirmation and logistics email.  
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Day 3: Friday, September 23, 2016 - DEPLOY 


 


6:30 – 7:30 AM Breakfast 


7:30 – 7:50 AM 
 


Welcome & Framing for Day 3: Deploy 
 
Lucille Beseler, MS, RDN, LDN, CDE, FAND 
President of the Academy of Nutrition and Dietetics 
Owner and Founder of the Family Nutrition Center of South Florida 


7:50 – 8:05 AM 


Scaling Impact Speakers 
 
Video message from the SUN Movement Coordinator  
Gerda Verburg 
United Nations Assistant Secretary General and Scaling Up Nutrition 
(SUN) Movement Coordinator  
 
The Role of the Right Data in Scaling Impact  
Jason Saul 
Founder and CEO of Mission Measurement  
 
Mindset Change: The Secret Ingredient For Scaling Innovations 
Valeria Budinich, MS 
Founder & CEO of Full Economic Citizenship, Ashoka Leadership  
 


8:05 – 10:10 AM 
Action Planning (Small Group Exercise) 
Teams create action plans for initiatives 


10:10 – 10:30 AM Break 


10:30 AM – 12:00 PM Team Report-Outs on Action Plans  


12:00 – 1:00 PM 


Closing Reflections 
 
Donna S. Martin, EdS, RDN, LD, SNS, FAND 
President-Elect of the Academy of Nutrition and Dietetics 
Director of the Burke County, Georgia School Nutrition Program 
 
Martin M. Yadrick, MBI, MS, RD, FAND 
Chair-Elect of the Academy of Nutrition and Dietetics Foundation 
Director of Computrition, Inc. 


1:00 PM Adjourn (grab-and-go lunches provided) 
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WELCOME
From the President of the 
Academy of Nutrition and Dietetics


In 1917, a group of courageous women had a powerful vision: dedicated to addressing the 
leading health challenges of the day, they created an organization—and a profession—
that would change the course of nutrition and health. A century after our founding, the 
Academy of Nutrition and Dietetics continues to build upon on the legacy of our brave and 
inspirational founders.


Honoring our legacy means unflinchingly addressing the health challenges of the current 
century and the next. The Boards of Directors of the Academy and our Foundation welcome 
these challenges as opportunities to collaborate with groups and individuals who—like the 
Academy—are committed to improving the health of people across the globe.


This briefing paper was written to help prepare each of us for The Nutrition Impact Summit. 
At the Summit, we will consider how we might accelerate progress toward good health and 
well-being for all people through collaboration across food, wellness and health care systems. 
Please read the briefing paper and come to the Summit prepared to think boldly about the 
future we can create together. 


Thank you for participating in the Nutrition Impact Summit. We look forward to seeing 
you soon.


Yours in health,


Lucille Beseler, MS, RDN, LDN, CDE, FAND
President, Academy of Nutrition and Dietetics
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INTRODUCTION
Imagine a world where agricultural systems at all scales are optimized to produce nutrient-dense and 
delicious foods, using methods that protect precious soil, water and air resources and are resilient to 
climate change and water scarcity. A world where food waste has been designed out of the system 
and where food access for all is a fundamental priority. Where special attention to the needs of 
adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and 
wasting and enabled whole generations to achieve their full potential as citizens. A world where 
advances in social science and behavior change, combined with new technology platforms and 
innovative wellness programs, have turned the tide on obesity and the preventable health problems 
it drives. Where a customized, patient-focused, prevention-based health care system—with food and 
nutrition at its core—has reduced health care costs and improved quality of life for billions of people. 


We believe such a future is possible by changing the global health trajectory—but only with 
unprecedented leadership, collaboration and innovation among leaders across the food, 
wellness and health care systems. 


The impetus for change is already underway. Last year, the Sustainable Development Goals 
were launched, with 17 transformative targets for all countries to work toward. Food and 
nutrition is at the top of the agenda—Goal #2 calls for an end to hunger and all forms of 
malnutrition.1  And in April, the United Nations and the World Health Organization declared 
the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action 
to eradicate malnutrition worldwide and ensure universal access to healthier and more 
sustainable diets.2  


This global momentum marks a time for action. That’s why the Academy of Nutrition and 
Dietetics and its Foundation have convened The Nutrition Impact Summit. 


The Summit is bringing together an extraordinary group of diverse leaders from those systems 
for a rare opportunity to spend three days focusing on collaborative action, with this central 
question driving our work: How might we accelerate progress toward good health and well-
being for all people through collaboration across food, wellness and health care systems?


At the Summit—and in this paper—the focus is on identifying opportunities to connect our 
strengths, build on our successes and commit to action around solutions. For participants the 
Summit is an opportunity to make new connections, strengthen relationships with peers, share 
ideas for innovation across different parts of the system and find new ways to work together. 


In this paper, we highlight successful innovations already underway and present opportunities 
we’ve identified to help accelerate progress toward a future of wellness for all people.


As this paper makes clear, many individuals and organizations around the world are making 
great strides to address malnutrition in all its forms. There is undeniable progress and growing 
awareness of the need for collaborative solutions in food and nutrition—for all people, 
whoever they are and wherever they live.


As the Academy is approaching its centennial in 2017, we are looking at the profession’s 
accomplishments over the past 100 years and seeking to have a greater global impact in our 
second century. This vision is being created in the spirit of commitment to collaboration and 
service and with an emphasis on accelerating the progress toward solving the greatest food 
and nutrition challenges of the 21st century. Convening The Nutrition Impact Summit with 
thought leaders, innovators and practitioners in the food, wellness and health care systems 
is an example of this commitment to collaboration. Through this powerful systems-based 
approach, we will envision and achieve improved health for the population through the 
transformative power of food and nutrition. 


“Let food be thy medicine.”  


–Hippocrates 
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The Academy of Nutrition and Dietetics (Academy) is 
the world’s largest organization of food and nutrition 
professionals, representing more than 100,000 registered 
dietitian nutritionists (RDNs) and nutrition and dietetic 
technicians, registered (NDTRs). Members work across 
the food, wellness and health care spectrum in hospitals, 
schools, academia, business, prevention, management, 
public health, agriculture and private practice. The 
profession’s practitioners serve more than 20 million clients 
and patients each year and provide reliable and evidence-
based nutrition information for the public. For additional 
details on registration requirements for RDNs and NDTRs, 
please see the Appendix.


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


The Academy of Nutrition and Dietetics Foundation (Academy Foundation) was established in 
1966 as a 501(c)(3) public charity and is the only charitable organization devoted exclusively to 
promoting nutrition and dietetics, funding health and nutrition research as well as improving the 
health of communities through public nutrition education programs. The success and impact 
of its programs and services are attributed to the generous support of its donors, which have 
helped the Foundation become a catalyst for Academy members and the profession to come 
together to improve the nutritional health of the public.


3







page 9


THE NUTRITION IMPACT SUMMIT


“I’ve got a hunk of gold 
and you have a watch. If we 
trade, then I have a watch 
and you have a hunk of 
gold. But if you have an 
idea and I have an idea and 
we exchange them, then we 
both have two ideas.”
 
–From the book Abundance: The Future Is 
Better Than You Think by Peter H. Diamandis 
and Steven Kotler


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


THE FOOD, WELLNESS AND HEALTH CARE SYSTEM


At the Summit, we are convening experts, thought leaders, innovators and practitioners 
from three interconnected systems: food, wellness and health care


The Food System creates and provides the food that, once consumed, provides the nutrition 
that people need to survive and thrive. This system includes farmers, ranchers, fishermen, 
agribusiness companies, universities, food transport companies, food companies, food 
distributors, retailers, restaurants, foodservice companies, food and nutrition research and 
advocacy organizations, Cooperative Extension System (CES) and government agencies 
related to food and agriculture, among others. 


The Wellness System provides products and services aimed at enhancing people’s 
health and well-being, with optimal nutrition as a key focus. This system includes 
nutrition and dietetics professionals, prevention researchers and advocacy organizations, 
academics, chefs, personal trainers and experts in exercise science and sports medicine, 
manufacturers of vitamin and mineral supplements, health and nutrition coaches, spiritual 
and religious leaders, fitness centers and gyms, innovators in digital platforms that provide 
recipes and guidance on eating and physical activity, media outlets and other companies 
with wellness offerings.


The Health Care System uses nutrition to keep people healthy, prevent disease and treat 
acute and chronic diseases, many of which are impacted positively or negatively by nutrition. 
This system includes doctors and other clinical specialists, including nutrition and dietetics 
professionals, nurses and other members of the health care team, behavior change and 
mental health professionals, companies providing medical products and services, hospitals, 
health insurers, government agencies dealing with human health and the regulation of 
health care practices, research and advocacy organizations, academics and companies with 
innovative health care offerings.


BACKGROUND FOR THE SUMMIT


What is Appreciative Inquiry?
The Nutrition Impact Summit design utilizes Appreciative Inquiry, pioneered by David 
Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management 
at Case Western Reserve University. This structured, highly interactive process enables 
participants to connect with the strengths of the system, explore opportunity areas, 
prototype solutions and create a practical action plan—all in the course of a three-day event. 
This summit model has been used in a wide variety of contexts to create large-scale positive 
change by engaging a broad range of stakeholders. Varied groups have used this approach, 
including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, 
Walmart, the U.S. Dairy Industry and the City of Cleveland. 


What is Appreciative Inquiry? To appreciate means to value—to understand those things 
worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative 
Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding 
a particular group’s strengths, their greatest opportunities and their aspirations for the 
future—and building a shared action plan that will help construct that future. 


Unlike a purely educational event or conference, the Summit is task-focused. It’s designed to 
be engaging, energizing and fun, but it is serious fun with the goal of system-level change.
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“An investment in nutrition 
can help make every other 
investment in health and 
development pay off.” 


–Bill Gates, April 2016 


BACKGROUND ON THE ACADEMY, ITS FOUNDATION AND THE NUTRITION 
AND DIETETICS PROFESSION TODAY


An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-
section of as many stakeholder groups as possible—leaders and organizations that care 
about and have a stake in the issue at hand. Each person and stakeholder group will have 
an opportunity to be heard and to be exposed to other perspectives on the challenges and 
opportunities facing the group. 
 
For more information about Appreciative Inquiry, please see  
http://appreciativeinquiry.case.edu.


PREPARATION FOR THE SUMMIT


In advance of the Summit, more than 125 interviews were conducted with a range of actors 
from across the three systems. Much time was spent researching to learn about the efforts 
of individuals and organizations dedicated to various aspects of improving health for the 
population through food and nutrition. The objective was to view this landscape through a 
lens of new possibilities, rather than overly focus on what is happening today. 


We sought to identify new models that are overcoming longstanding barriers. To find people 
and organizations that have a vision for transformational change and a plan to make it 
happen. To discover innovators who are changing the rules of the game.


Who will be at the Summit?
Approximately 180 people will attend the Summit. The attendees, of whom roughly half 
are Academy members, represent organizations across the food, wellness and health care 
systems, including representatives from the food and agriculture sector, the health and 
fitness community, academia, research and advocacy groups, government agencies, the 
health care industry, nonprofit NGOs and both medical and information technology. 


What happens after the Summit? 
We will develop a shared vision and a set of ideas for collaborative action at the Summit. 
Afterward, those who are interested in pursuing the innovation projects that have been 
generated will have an opportunity to further develop these initiative ideas and bring them 
to life. The Academy is committed to supporting the development of collaboration projects 
where we can help accelerate impact. 


Challenges and Opportunities 
In the following sections, we summarize specific global nutrition challenges facing 
the food, wellness and health care systems and then offer 13 opportunities within 
six focus areas that present great potential for collaborative action and innovation. 
A brief description of each area is presented to provoke inspiration and ideas. Just as 
the innovators highlighted do not represent an all-inclusive list, the recommended 
opportunities for action are not presented as a finite set of potential solutions. Rather, the 
ideas highlighted are intended as a starting point for conversation and collaboration to be 
added to and further developed at the Summit. 



http://appreciativeinquiry.case.edu
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NUTRITION
CHALLENGES
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These challenges are areas for exploration and action at the Summit, but are 
not intended to be an exhaustive list. 


FOOD AND NUTRITION SECURITY 


Today, despite all the technological advances of the 21st century, millions of people across 
the globe lack access to enough nutritious food to sustain healthy lives. Consider these 
alarming statistics: 
• Of the 7.3 billion people living in the world today, 2 billion suffer from one or more forms 


of malnutrition—underweight, overweight, micronutrient deficiency,4 and malnutrition is 
the cause of one-third of all childhood deaths annually.5,6 


• Undernutrition is considered the top risk to human health worldwide,5 and micronutrient 
deficiencies of vitamin A, iron, iodine and zinc are leading causes of anemia, mental 
retardation, brain damage, blindness and stunting.7,8 


• A loss of 2 to 3 percent of a country’s Gross Domestic Product (GDP) can be attributed to 
iron, iodine and zinc deficiencies.9 


• The United Nations Food and Agriculture Organization (FAO) estimates that about 800 million 
people—one in nine—suffered from chronic undernourishment in 2014 to 2016.10 


• Even in the wealthiest nations, malnutrition exacts a major toll on individual well-
being, as well as the society as a whole: malnutrition rates in hospital patients are 
approximately 35 percent, and 30 to 55 percent of patients admitted to acute hospitals 
are at risk of malnutrition.11


• More than 48 million Americans live in food-insecure households, including 1 in 5 children.12


• Nearly 800 million people lack  access to clean water, causing 1,000 child deaths every day.13


• Overweight and obesity and their associated non-communicable diseases (NCDs), 
including cardiovascular diseases, diabetes, cancers and musculoskeletal disorders, 
contributes to at least 3 million deaths around the world annually.14,15,16 


• Twelve percent of global health expenditures is spent on diabetes alone.17


• Between 2000 and 2012, the World Health Organization estimated that more than 1 
billion disability-adjusted life years (DALYs) were attributed to NCDs.18 


Food waste is part of the challenge to fulfilling the nutritional needs of people—and to 
conserving precious resources—today and for future generations. One-quarter to more than 
one-third of all food produced globally goes uneaten each year—an estimated 1.3 billion tons 
annually, despite the growing burden of malnutrition.19 Food is wasted at every stop in the 
supply chain19—from imperfect fruit and vegetables abandoned in the fields to refrigerated 
“out-of-date” perishables thrown out as household garbage. In developing countries, 40% of 
food losses occur between field to marketplace, where challenges include access to proper 
storage and refrigeration to ensure food safety,20 while in the United States, the average 
consumer wastes 1.1 pounds of food per day or approximately 401.5 pounds per person each 
year.21 More than 97 percent of food wasted in the United States ends up in landfills where it 
decomposes and produces methane,21 a potent form of greenhouse gas. 


ENVIRONMENT, BEHAVIOR AND CHOICE


Eating healthy, nutrient-rich food is a choice that too many people don’t—or can’t—make. 
A scarcity of nutritious food plagues communities across the globe, in countries rich and 
poor. Poverty remains a major force behind malnutrition, because purchasing power largely 
determines a person’s ability to access nutrient-dense food. Beyond that, factors such as 
income and geography can also make a difference when it comes to nutrition and healthy 
lifestyles. In 2014, 46.7 million Americans (14.8%) were living in poverty, including 15.5 million 
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children under the age of 18 and 4.6 million seniors,22 while about 23.5 million Americans live 
in food deserts, most in low-income or rural areas.23 And the built environment—especially 
in urban areas—often restricts people’s ability to be physically active. Meanwhile, those who 
have the money to access nutritious foods don’t always take advantage of them. Some are 
too busy to prepare healthy meals or they lack the knowledge, resources or skills to improve 
their diets and their health. The effects of these lifestyle factors cascade from the individual to 
the entire health care system. Recent findings suggest that more than a quarter of health care 
costs were associated with obesity, among other risk factors.24 And too often, the places where 
people spend a lot of time do not support healthy lifestyle choices. 


PREVENTION AND HEALTH CARE


Rates of preventable chronic NCDs are skyrocketing globally, driving up health care costs in 
their wake. Worldwide, 2.8 million people die each year as a result of being overweight or 
obese and another 35.8 million (2.3 percent) global DALYs lost are the result of overweight 
and obesity alone.25 At the same time, globally, 2 billion people are malnourished and 159 
million children are stunted.26 Among Americans, chronic diseases are responsible for 7 of 10 
deaths annually and the cost of treating people who suffer from these conditions consumes 
86 percent of the nation’s health care spending.27  Many of these conditions can be prevented 
with healthier diets and more physical activity; however, doctors often rely on prescription 
drugs to treat these conditions because they lack the tools to support behavioral changes for 
their patients. Case in point: A survey conducted to determine nutritional knowledge among 
physicians showed that while 94 percent agreed that nutritional counseling should be a part of 
the visit with a patient, only 14 percent of doctors felt they had adequate training to do so.27


RESEARCH AND STANDARDS


Gaps in nutrition research and data are a major barrier to advancing progress on global 
nutrition.28 And often, the data that are available aren’t sufficient to convince a public 
that generally distrusts research findings and/or to erase widespread confusion about 
nutrition. More than three-quarters of consumers find it hard to know what to believe 
when there is a change in nutrition guidance.29 Meanwhile, the lack of a clear set of 
nutrition standards and metrics for evaluating progress restricts researchers’ ability to 
secure the ongoing funding they need to battle malnutrition in its many forms. Among 
other obstacles: the lack of models of trusted, public-private collaboration to support 
high-quality nutrition research, as well as the need for open-access platforms for curating 
research and reporting outcomes.


GLOBAL WORKFORCE CAPACITY


Too few qualified workers are available globally to address the alarming scale and scope of 
malnutrition in all its forms. Demand far outstrips supply when it comes to people who are 
educated and properly prepared to provide nutrition guidance, help develop sound nutrition 
policies and strategies and lead change at the highest levels. There is a huge variation in 
training requirements for dietitians and nutritionists globally and in the number of nutrition 
professionals per capita around the world, from more than 25 per 100,000 people in countries 
like Denmark, Israel and Japan to fewer than 2 nutrition professionals per 100,000 people 
in countries like India and Malaysia. Even in the United States, Australia, Ireland and the 
Netherlands, there are only 16 to 20 dietitians per 100,000 people.30 


GLOBAL NUTRITION CHALLENGES
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In many countries where nutrition need is greatest, no nutrition programs are offered 
by academic institutions. And training materials that do exist in these nations are often 
woefully outdated. Even in countries where the professional standards for nutrition 
educators are high, there is an urgent need to equip peer coaches, health and wellness 
professionals, community leaders and even more educators with best-in-class nutrition 
education to disseminate nutrition knowledge and skills to all citizens. The development of 
a truly global workforce to address malnutrition must address these disparities as part of an 
overall capacity building strategy. 


INVESTMENT


The current level of global investment—from both public and private sources—falls far 
short of what’s needed to drive improvements in sustainable food and address global 
malnutrition. According to researchers, if the set of 10 proven interventions to improve 
maternal and child nutrition were scaled to 90 percent coverage across 34 countries, the 
number of stunted children in the world could be reduced by 80 percent.31  But money 
spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The 
critical potential of private-sector engagement has not been realized. For example, every 
$1 of investment in nutrition generates a $16 return in health and economic development 
and for every day a child does not get adequate nutrition, it costs a country between 
4 percent and11 percent of GDP.32,33 Additionally, while sustainable and responsible 
investing is poised to change the trajectory of poverty, education and clean energy, 
very few impact investors have ventured into the realms of nutrition interventions and 
sustainable food and agriculture.
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THE NUTRITION IMPACT SUMMIT OPPORTUNITIES FOR COLLABORATION AND INNOVATION: SUMMARY


Through our research, we have identified a set of 13 opportunities within 
six focus areas that demonstrate strong potential for collaborative action 
and innovation. A brief overview is presented in this section with more 
details provided in the next section.


FOOD AND NUTRITION SECURITY
Ensure all people have reliable access to culturally appropriate, nutrient-dense food and clean 
water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 
1. Increase resilience and productivity of global food systems while minimizing negative 


impacts on people, animals and the environment. 
2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to 


provide nutrient-dense food for people who need it while benefitting the environment, 
society and the economy. 


3. Engage all points of contact in the food, wellness and health care system to ensure 
vulnerable populations have access to nutrient-dense foods. 


ENVIRONMENT, BEHAVIOR AND CHOICE
Create a culture and environment that support health and wellness through relevant and 
appealing solutions for all places where people spend their time—home, work, schools 
and communities. 
4. Use information technology, kitchen technology, business model innovation and 


insights from social science to enable and support better decision-making and 
enduring behavior change.


5. Use innovation in urban planning and the built environment to improve health at the 
community level.


6. Support healthy choices by scaling programs that create a culture of health at worksites, 
schools and throughout the community.


PREVENTION AND HEALTH CARE
Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.
7. Accelerate the shift in the health care system to emphasize preventive care, especially 


through an increased focus on diet and physical activity.
8. Use health care technology, information technology and new medical nutrition therapies 


to better customize nutrition solutions for individuals. 


RESEARCH AND STANDARDS
Implement models of trusted, public-private collaboration to support high-quality nutrition 
research, metrics and standards creation and open-access platforms for curating research and 
reporting outcomes. 
9. Create standardized models for quality, collaborative, transparent and well-curated 


food and nutrition research to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.


10. Support continuous progress towards a healthier world by collaborating to create 
credible reporting standards to publicly track the measurable commitments made by 
stakeholders.
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GLOBAL WORKFORCE CAPACITY
Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 
11. Expand education, training and credentialing for a workforce that meets global needs of 


the future.
12. Embed nutrition knowledge broadly throughout society with education, training and 


certificates targeting practitioner allies in the food, wellness and health care sectors. 


INVESTMENT
Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 
13. Catalyze an increase in investment focused on driving improvements and scaling 


solutions in sustainable food systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 
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Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food and 
clean water now and in the future by building resilient food systems and prioritizing actions to 
prevent and divert wasted food throughout the value chain. 


Global malnutrition is the most profound and far-reaching challenge of the 21st 
century. It is a condition that affects 1 in 3 people, affecting women and children 
disproportionately.34 Its effects range from childhood stunting and wasting to rising rates 
of obesity. And the clock is ticking. 


Far too many people don’t have reliable access to enough food, the right food or quality 
nutrients or clean water. At the same time, far too much food is wasted. Combined with 
population and economic growth—and the reality of climate change—our prospects for the 
near future are sobering. They are also eminently solvable. 


Malnutrition and its widespread effects have become a galvanizing call to action, bringing 
together entire nations, multiple food systems and organizations in promising new ways.


Today, people around the world are learning to connect the dots across our global, 
interdependent food systems. From support for smallholder farms to dynamic public-
private partnerships and holistic, community-led health and nutrition initiatives, innovators 
are finding creative new ways to remove systemic barriers. Stakeholders are collaborating 
to make food production and distribution more efficient and resilient for the future and 
lifestyles more sustainable.


Agriculture and food systems worldwide are increasingly marshalling a diverse and growing 
array of production innovations and agricultural tools to produce more food while also 
conserving soil and forests and enhancing biodiversity. 


In fact, agriculture is becoming part of the solution to climate change. Sustainable practices 
are helping improve soil health, reduce water usage and increase yields on existing land, while 
integrated land-use planning is preserving arable croplands.


Leaders are also teaching the public how to prevent food waste—a core component of the 
Academy’s public education efforts since our beginnings—and to give nutritious but “ugly” 
produce a chance.


The Environmental Protection Agency (EPA) Food Recovery Hierarchy provides guidance on 
what to do with excess or imperfect food. Additionally, a public service campaign launched by 
the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans 
to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is 
needlessly wasted.35


FOOD AND NUTRITION SECURITY


A 20 percent reduction 
in food waste would save 


1.8 billion meals and 
reclaim the 1,250 calories 
per capita that goes into 


landfills each day, feeding 
the global food-insecure 


three times over.20


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


This section presents a premise for each opportunity area, with highlights of 
innovations and innovators and provoking thought-starter questions for your 
consideration. 
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New attitudes about food waste, combined with innovations in agriculture and collaboration 
across global food, wellness and health care systems, hold enormous potential for positive 
change. We are converging as never before to create more resilient food systems that provide 
equitable access to quality nutrients, employ environmental stewardship practices, support the 
ethical and humane treatment of people and animals and contribute to community wealth.36 


And the momentum is growing. In the last five years, the Scaling Up Nutrition (SUN) movement 
has brought together governments, civil society, the United Nations, donors, businesses and 
researchers in a collective effort to improve nutrition globally.32 Last year, the Sustainable 
Development Goals were launched, naming 17 transformative targets for all countries.1 


Central to the goals: achieving food and nutrition security. Sustainable Development Goal 
#2 calls for an end to “all forms of malnutrition.”37 It is imperative to ensuring a peaceful, 
prosperous world.


As such, the first step is to take an unprecedented action: collaborating to end malnutrition in 
all its forms. In April this year, the United Nations and the World Health Organization declared 
the next 10 years will be the “decade of action on nutrition.”2 Now, like never before, we have 
an opening for action and the systemic will to end malnutrition everywhere.


“This [2015 U.N.] resolution 
places nutrition at the heart 
of sustainable development 
and recognizes improving 
food security and nutrition 
are essential to achieving 
the entire 2030 Agenda…
Children can’t fully reap 
the benefits of schooling if 
they don’t get the nutrients 
they need; and emerging 
economies won’t reach 
their full potential if their 
workers are chronically 
tired because their diets 
are unbalanced. That’s why 
we welcome the Decade 
of Action on Nutrition and 
look forward to helping 
make it a success.” 


–José Graziano da Silva, Director-General of 
the U.N. Food and Agriculture Organization, 


2015


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
SOIL HEALTH
• Microbial Soil Inoculation has potential 


to restore degraded lands and improve 
soil fertility and water quality.38,39 


• The Living Soil Saves Lives program 
trains rural farmers in India on the “soil 
food web” and composting techniques 
to improve soil fertility. 


WATER USE AND WATER QUALITY
• New technologies to improve irrigation 


efficiency will address water scarcity 
and unpredictability. Increased use of 
drip irrigation, soil moisture sensors, 
rainfall monitoring and water sensors 
will be essential.40 


PRODUCTION AND FARMING 
INNOVATION
• Growers are exploring alternative 


farming methods such as hydroponics, 
aquaponics, aeroponics and vertical 
farming—sustainable practices 
supported by the USDA that can apply 
to urban environments. 


• Genetically Modified (GM) crops 
offer solutions to improve yield in 
the face of problems associated 
with climate change. For example, 
crops have been adapted to enhance 
tolerance to a range of stresses 
including drought, flood, salinity or 
extreme temperatures.41  Additionally, 
exploration of nutrition and climate 
resilience has led to new varieties of rice 
that can survive flooding for weeks.42


• CRISPR technology, short for Clustered 
Regularly Interspaced Short Palindromic 
Repeats, allows for more precise 


plant gene editing. This quicker, less 
costly method of plant breeding is 
showing promising results in wheat, 
rice, soybeans, potatoes, oranges and 
tomatoes.43,44


• Algae are among the new or 
underutilized crops being explored 
for use in agriculture. They could have 
promising potential for animal feed, 
biofuels, water filtration and human 
foods. 45,46,47


FUNDING AND FINANCING 
ADVANCES
• Innovations in digital financing 


technologies securely provide financing 
to rural smallholder farmers—
while improving transparency and 
minimizing corruption within the food 
value chain. By transitioning from cash 
payments for crop income to mobile 
payments, agriculture developers 
can help build the infrastructure that 
will serve the savings, credit and 
microinsurance needs of rural, village-
based economies.48 


• Organizations like Grameen Bank are 
providing smallholder farmers access 
to microcredit so they can invest in 
sustainable farming technologies.


FOOD AND AGRICULTURE 
DEVELOPMENT 
• The 2014 G8 conference launched 


the Feed the Future alliance to help 
sustain inclusive agricultural growth. 
Its goal: Raise 50 million people 
out of poverty in the next 10 years 
by investing $10 billion in African 


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Increase resilience and productivity of global food systems 
while minimizing negative impacts on people, animals and 
the environment. 
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agriculture. Private investments have 
reached 8.2 million smallholders and 
created more than 21,000 jobs in 
2014, more than half of which were 
for women.49 Development partners 
have disbursed $2.3 billion to date.49 


• Grow Africa is a public-private 
partnership of governments, companies 
and farmers to lower the risk of 
investment in agriculture in Africa. Its 
investments focus on farmers, youth 
and women.


• CGIAR is the only worldwide 
partnership addressing agricultural 
research for development to tackle 


poverty, hunger, nutritional imbalances 
and environmental degradation. 


FORTIFICATION
• Organizations like Sight and Life 


are working to improve nutritional 
outcomes by advancing access 
to fortified foods. Micronutrient 
fortification of food staples and food 
aid commodities can affordably help 
alleviate regional dietary deficiencies, 
providing critical vitamins and minerals 
to populations without radical changes 
in food consumption patterns.50


OPPORTUNITY
AREA


1


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we work together to ensure 
that nutrition security needs are fully 
integrated in efforts to develop more 
resilient and adaptive food systems? 


2. How can we work together to better 
understand the innovation required 
to ensure resilient and adaptive food 
systems and help translate those 
complexities for consumers? 


3. How can we work together to 
increase understanding of local and 
global food systems among those 
providing nutrition and food advice 
to consumers?


???
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INNOVATIONS IN ACTION:
FARM TO MARKET/TABLE
• Project Nurture, an $11.5 million 


partnership of the Bill & Melinda Gates 
Foundation, The Coca-Cola Company 
and TechnoServe, aimed to help more 
than 50,000 small-scale mango and 
passion fruit farmers in Kenya and 
Uganda double their fruit incomes by 
2014—while dramatically reducing 
food waste by providing business and 
agronomy training, improving market 
linkages and providing access to credit.51 


• YieldWise, a $130 million program 
funded by the Rockefeller Foundation, 
is working to demonstrate how the 
world can halve food loss by 2030, with 
an initial focus on fruits, vegetables 
and staple crops in Kenya, Nigeria 
and Tanzania. The program is helping 
farmers access technologies and 
solutions to prevent crop loss, engaging 
global businesses in accounting for 
food lost and wasted in their supply 
chains and more.52


• Barstow’s Longview Farm in 
Massachusetts, a community anaerobic 
digester project, receives organic 
material from 15 different food 
companies and saves food from the 
landfill. The food and manure goes into 
the dairy farm’s digester, generating 
renewable energy and sustainably 
fertilizing 400 acres of farmland.53


• FoodCorps, Master Gardeners and 
many other organizations are working 
to increase school and community 
gardens, educating children and their 
families on how to grow, preserve and 
prepare their own produce.


CONSUMER, RETAIL AND 
FOODSERVICE
• The National Virtual Resource Center 


(NVRC) for Food Loss and Waste is 
a USDA collaboration with 14 other 
NGOs, including the Academy, that 
provides one-stop information on best 
practices for preventing, recovering 
and recycling food waste. It will 
offer educational materials, research 
results and government, business and 
community initiatives designed to 
drive wider adoption of effective waste 
reduction activities. 


• Imperfect Produce has a mission: to “find 
a home for ugly fruits and vegetables.” 
It is partnering with the grocery retailer 
Whole Foods to reduce the amount of 
ugly produce going to waste.54 The Giant 
Eagle chain of grocery stores has a similar 
initiative: “Produce with Personality.” 
Safeway in Canada, Fruta Feia in Portugal, 
Intermarche in France and Waitrose in the 
UK have invested in similar programs.55


• In the farm-to-foodservice realm, a 
pilot program from Bon Appetit known 
as “Imperfectly Delicious Produce” links 
farmers to distributors and creative 
chefs, encouraging the use of fruits 
and vegetables that would otherwise 
go to waste.


• Misfit Juicery makes cold-pressed juice 
from surplus ‘ugly’ fruits and vegetables 
that would otherwise be unsold or 
unharvested.


• Walmart’s new private-label food 
products now say “best if used by,” 
showing consumers that food is still 
safe to eat after the date listed on 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


OPPORTUNITY
AREA


Prioritize actions to prevent and divert wasted food at 
all stages of the food value chain to provide nutrient-
dense food for people who need it while benefitting the 
environment, society and the economy.  2
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the package.56 A consumer labeling 
solution in development, The Bump 
Mark, changes its texture over time to 
model the decay process of food. 


• Lean Path software tracks waste from 
foodservice operations so chefs can 
tailor their purchasing and cooking 
habits to waste less food.


FOOD DONATION, RECOVERY AND 
SECONDARY MARKETS
• The app Zero Percent connects 


restaurants and event management 
teams to food pantries and is already 
serving 983,000 meals per week.57  
Drivers deliver excess food to the 
hungry. 


• Spoiler Alert in Boston maps and 
connects excess food-to-food pantries 
and helps companies on both sides 
track their tax benefits. 


• D.C. Central Kitchen and L.A. Kitchen 
are nonprofit organizations that 
provide culinary training programs to 
teach youth and unemployed adults 
how to prepare and serve nutritious 
meals for hungry members of the 
community. The Campus Kitchens 
Project extends this work to college 
campuses to develop students as 
leaders of feeding the hungry; they are 
in more than 50 U.S. schools.


• The Global FoodBanking Network 
reduces food waste and hunger by 
providing food banks in 30 countries 
with training, connections, expertise 
and financial support. Feeding America, 
a national network of food banks, 
collects and distributes excess food 
to local food pantries and hot meal 
programs for low-income clients. 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


THOUGHT-STARTER QUESTIONS:


1. How can we raise awareness through 
quantifying nutrients lost through 
food loss and waste to engage 
health care providers and other 
partners to make the connection 
between food waste and food 
insecurity?


2. How can we work together to 
create a deeper understanding 
of the connections among 
overconsumption, obesity, food loss 
and waste and food insecurity? 


3. How can we work together to 
identify, assess and scale the most 
impactful behavior change efforts 
that can reduce consumer-driven 
food loss and waste? 


???


OPPORTUNITY
AREA


2
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INNOVATIONS IN ACTION:
FOOD PRESCRIPTION INNOVATION
• The Food Pharmacy provides a referral 


to patients who are food-insecure, 
enabling them to receive two to three 
days of free healthy food for their whole 
family once a month for six months. The 
program was created by ProMedica, 
a Northwest Ohio and Southeast 
Michigan health care network, in 
partnership with two local food banks.


• Wholesome Wave offers the FVRx 
Program, which enables health care 
providers to give families innovative 
prescriptions that can be spent on 
fruits and vegetables at grocery stores, 
farmers’ markets and other healthy food 
retailers. Since 2010, 18 programs in 10 
states have helped 6,134 low-income 
families.58 In June 2016, it announced a 
$1.2 million grant from Target to launch 
the largest program yet, serving 500 
low-income pediatric patients and their 
families in Los Angeles.59 


• Gardens for Health International (GHI) 
is addressing malnutrition in Rwanda 
using agriculture—integrating garden 
programs and nutrition education at 
health centers where women receive 
care. Women are given seedlings for 
kitchen gardens and small livestock 
(i.e. chickens and rabbits) to increase 
diet quality and diet diversity for 
themselves and their families. The 
Academy Foundation has awarded 
a Fellowship for Janice Giddens, 
MS, RDN, to spend a year on the 
ground with GHI developing and 
implementing an antenatal nutrition, 
child feeding, hygiene and food safety 


program into the gardening program 
at health centers. 


PRIVATE AND COMMUNITY 
INTERVENTIONS 
• Founded by pediatrician Dr. Mark 


Manary, Project Peanut Butter produces 
Ready-to-Use Therapeutic Foods (RUTF), 
such as fortified peanut butter, in local 
factories in Malawi, Sierra Leone and 
Ghana and distributes them through 
mobile clinics where nurses assess 
children for malnutrition and provide 
lifesaving treatment to those who 
qualify at no cost. In initial trials of the 
program, 95 percent of undernourished 
children who received the RUTF and 
treatment recovered.60


• The USDA Food and Nutrition Service 
(FNS) offers 15 domestic nutrition 
assistance programs and services, 
including:


° The Supplemental Nutrition 
Assistance Program (SNAP, 
formerly the Food Stamp Program), 
which has helped more than 46 
million Americans afford adequate, 
nutritious food in 2014.61 More 
than 90 percent of SNAP benefits 
go to households living below 
the poverty line62 and more than 
4 million low-income adults 
over age 60 rely on SNAP to stay 
healthy and make ends meet.63 
Recent SNAP innovations include 
the Healthy Corner Stores Guide, 
mobile solutions for food deserts 
and SNAP access at farmers’ 
markets (more than 3,200 U.S. 


OPPORTUNITY
AREA


Engage all points of contact in the food, wellness and 
health care system to ensure vulnerable populations have 
access to nutrient-dense foods.  3
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markets accept SNAP benefits).64


° National School Lunch Program 
(NSLP) has provided subsidized 
meals to public schools since 
1946. Nutrition standards for 
the NSLP and National School 
Breakfast Program were updated 
in 2012 to include increased 
portions and portion sizes of fruits 
and vegetables as well as stricter 
limits on trans fat, saturated 
fat, sodium, calories and sugar-
sweetened beverages.65


° The USDA’s Women, Infants and 
Children (WIC) supplemental food 
program is widely seen as one 
of the nation’s most successful 
and cost-effective nutrition 
intervention programs—the 
program has dramatically reduced 
health care costs by providing 
prenatal services and promoting 
breast-feeding.66


• The U.S. Health and Human Services’ 
Older Americans Act is considered to be 
the major vehicle for the organization 
and delivery of social and nutrition 
services to this group and their 
caregivers. It authorizes a wide array of 
service programs through a national 


network of 56 state agencies on aging, 
629 area agencies on aging, nearly 
20,000 service providers, 244 Tribal 
organizations and 2 Native Hawaiian 
organizations representing 400 Tribes.67


• The Root Cause Coalition is a national, 
member-driven, nonprofit organization 
founded by AARP and ProMedica that 
addresses the root causes of health 
disparities. It focuses on hunger and 
other social determinants that lead to 
nationwide epidemics of preventable 
chronic health conditions. The coalition 
commissions and engages in compelling 
research on the correlation of hunger to 
overall health, advocating for relevant 
public policy and deploying strategies 
and programs that focus on meeting the 
access, nutrition and education needs of 
individuals and communities.


• The Food Trust works with 
neighborhoods, schools, grocers, 
farmers and policymakers in 
Philadelphia and across the country to 
develop a comprehensive approach 
to improved food access, combining 
nutrition education and greater 
availability of affordable, healthy food.


THOUGHT-STARTER QUESTIONS:


1. How can we work together 
in innovative partnerships to 
create scalable models that bring 
affordable, nutrient-dense food 
to low-income and food-insecure 
populations?


2. How might we work together to 
ensure access by all infants and 
children to safe, nutritious and 
sufficient food all year round to 
eliminate stunting and wasting?


3. How can we accelerate progress 
towards meeting the nutritional 
needs of special populations, 
including adolescent girls, pregnant 
and lactating women and older 
persons by 2030?


???


OPPORTUNITY
AREA


3
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Focus: Create a culture and environments that support health and wellness through relevant 
and appealing solutions for all places where people spend their time—home, work, schools 
and communities. 


The world around us exerts a powerful influence on our behaviors and choices. But strong 
impetus for healthy change is at work in our communities, institutions, policies and technologies.


Today, technology innovators, health care organizations and the food and nutrition 
community are discovering effective new ways to improve individual health by engaging 
patients in their own care through new technoogy. 


Multiple technology innovators are pooling their knowledge of how consumers interact with 
food and think about well-being to help people solve daily health problems, wherever people 
go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies 
that monitor hydration levels and assist in the management of chronic conditions such as by 
measuring blood sugar. 


The food, wellness and health care sectors are also actively sharing data insights and joining 
existing public-policy partnerships to inform and drive holistic health solutions.


At the same time, social media, smart phone technology and news apps have contributed 
to the 24-hour news cycle and are a part of this environment, generating millions of articles, 
blog posts, recipes, fact sheets and more that influence consumer choice and contain often 
conflicting information related to health and wellness. Indeed, a simple Google search using 
the terms “healthy eating tips” generates nearly 6 million results in less than a second.68 


Now more than ever, communicating sound health and nutrition information is of paramount 
importance to dispel consumer confusion and reinforce consumers’ confidence in taking 
control of their own health. The Federal Trade Commission (FTC) recently tightened its 
guidelines surrounding food/product endorsement and disclosure on social media, further 
impacting the way that experts and others share information.69


The nutrition community is also embracing a holistic approach, basing more nutrition 
interventions on the Social Ecological Model (SEM). This systems-based framework recognizes 
that there are multiple, interacting levels of behavioral influence and that multilevel 
interventions are more effective for behavior change.70 


At the community and policy level, progress is being made in creating a culture and 
environments that support health and wellness. Organizations and public-private partnerships 
are working creatively across sectors and communities, reaching out to the public to improve 
population health. Engaging new solutions are inspiring people everywhere they go—from 
workout routines posted in public parks to comprehensive wellness programs at work. 


ENVIRONMENT, BEHAVIOR AND 
CHOICE


Health and wellness 
applications are now one 


of the fastest growing 
markets in the technology 


sector, adding $267 
billion to American health 


spending.71 


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“We envisage a world free 
of poverty, hunger, disease 
and want, where all life 
can thrive…A world with 
equitable and universal 
access to quality education 
at all levels, to health care 
and social protection, 
where physical, mental 
and social well-being are 
assured. A world where we 
reaffirm our commitments 
regarding the human right 
to safe drinking water and 
sanitation and where there 
is improved hygiene; and 
where food is sufficient, 
safe, affordable and 
nutritious.”
 
–U.N. General Assembly resolution, 
September 2015
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INNOVATIONS IN ACTION:
CONSUMER APPS AND DIGITAL 
HEALTH PLATFORMS
• In the United States, health IT adoption 


has a critical consumer engagement 
component, requiring providers to 
offer consumers access to their own 
health data. As a result, the Office of 
the National Coordinator of Health IT 
(ONC) has engaged more than 500 
organizations and agencies in “Pledge 
IT,” an initiative to provide consumers 
with access to their own data so they 
can be active, engaged partners in their 
health and care. Pledged community 
members meet to network, hear 
updates from the federal government 
and share best practices with other 
organizations using technology to 
support better health and meet the 
needs defined by individual consumers. 


• Blue Button incorporates a patient 
engagement component into health 
IT, encouraging patients to access and 
use their own digital data—and to 
share it with nutrition professionals. 
The technology inspires patients to get 
involved in their own care.


• Self-monitoring apps and websites 
such as MyFitnessPal and USDA’s 
SuperTracker are growing in popularity, 
helping consumers track food and 
calorie intake. SuperTracker’s online 
platform allows consumers to track their 
food intake and physical activity and 
had more than 5.5 million registered 
users as of January 2015.72 Other apps 
assist consumers with chronic disease 
management, such as heart rate and 
blood sugar monitoring. Tech-powered 


water bottles such as MyHydrate track 
water intake.


• Nutrition and health coaching apps and 
digital nutrition platforms like Zipongo 
have become available to connect 
consumers with nutrition counseling 
through smart phones or websites. 
Consumers can take pictures of meals 
and turn in exercise logs for tailored 
feedback. Zipongo aims to help reduce 
chronic disease and improve the health 
of employees and members with 
personalized meal recommendations 
based on biometrics and food 
preferences. It delivers real-time support 
for healthy food decisions at home, 
work, grocery stores and restaurants.


• Grocery shopping apps assist 
consumers in choosing healthy foods 
at an affordable price. Other food 
and nutrition apps aid consumers 
in selecting foods without specific 
allergens or other ingredients they wish 
to avoid for medical or cultural reasons.


• Cooking apps aid consumers by 
making cooking meals at home easier 
through recipe sharing and grocery list 
development. More advanced apps such 
as SideChef offer consumers cooking 
instructions through voice command.


• Validic is a health care platform that 
supports access to digital health data 
from clinical and remote-monitoring 
devices, sensors, fitness equipment, 
wearables and patient wellness 
applications. There are multiple areas for 
nutrition data access and use by RDNs.


OPPORTUNITY
AREA


Use information technology, kitchen technology, business 
model innovation and insights from social science to 
enable and support better decision-making and enduring 
behavior change.  4
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NEW BUSINESS MODELS
• Meal subscription services such as 


Blue Apron and Hello Fresh offer 
consumers recipes with step-by-step 
instructions as well as doorstep delivery 
of ingredients for selected meals. And 
PlateJoy provides recipes that are 
geared towards personalized nutrition, 
portion control and food shopping; 
it’s a nutrition and food shopping 
management system for the family. 


KITCHEN TECHNOLOGY
• Companies such as Samsung are 


envisioning a Smart Kitchen of the 
Future with appliances designed to 
make healthy eating and cooking easier 
for the busy consumer, such as the 
refrigerator with a camera inside that 
allows shoppers to view their fridge 
while standing in the grocery aisle. 


• Innit aims to “empower people to 
eat and live better by giving food a 
voice.”73 The Innit platform connects 
smart appliances, can measure and 
identify food, recommend recipes 
based on what’s on hand and perform 
cooking techniques through connected 
appliances. Through the connected 


app and using cameras and sensors, 
the technology that allows consumers 
to pull up images of the food in their 
fridge—including the food’s expiration 
dates and nutritional information—is 
already a reality in Innit’s test kitchen. 
Innit partners include Whirlpool, 
Good Housekeeping, Kitchenaid and 
Epicurious, to name a few. 


• The Internet of Things, or IoT, refers to 
the connection of devices (other than 
typical fare such as computers and 
smartphones) to the Internet. Cars, 
kitchen appliances and even heart 
monitors can all be connected through 
the IoT. And as the IoT grows in the next 
few years, more devices will join that 
list. Analysts predict there will be more 
than 24 billion IoT devices by 2020 with 
an anticipated $6 trillion spent on IoT 
solutions over the next five years.74  
That’s approximately four devices for 
every human being on the planet. 
Hundreds of companies including 
startups to well-established tech giants 
are linked to the IoT, including Amazon, 
AT&T, Dell,  GE, Google, IBM, Innit, Intel, 
Microsoft, Oracle, Samsung, Siemens 
and Qualcomm, among others.


THOUGHT-STARTER QUESTIONS:


1. How can we use innovative 
technologies to help consumers 
navigate misinformation related 
to food and nutrition shared by 
traditional and online media outlets? 


2. How can we work together to create 
innovative solutions that address 
common consumer barriers, such as 
the cost of eating healthfully and the 
time it takes to prepare healthy meals?


3. How can experts in the food, 
wellness and health care space 
collaborate with industry to help 
create the “kitchen of the future” that 
helps people eat better?


???


OPPORTUNITY
AREA


4
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INNOVATIONS IN ACTION:
• An action guide—“Improving 


Population Health by Working with 
Communities”—produced by the 
National Quality Forum (NQF) is helping 
multisector groups improve population 
health together by addressing 10 
interrelated elements of success. 


• Research on zoning and fast food 
restaurants near schools in England 
seeks to discover how combined 
planning measures around schools 
affect the English food landscape across 
different levels of deprivation.


• Public Health 3.0 is a public-private 
government partnership led by the 
Department of Health and Human 
Services (HSS) that encourages 
collaborations across communities 
and the public. By fostering creativity 
and innovation across sectors, it aims 
to make lasting gains in public health 
across the nation’s diverse communities.


• Detroit Collaborative Design 
Center is working to make local 
produce—grown by nearly 1,000 
urban farmers—more available to 
communities that need the food. 
The initiative is creating satellite 
branches of well-known markets and 
integrating walking paths and bike 
lanes throughout southwest Detroit 
for greater city access. These small but 


significant design changes promote 
physical activity and healthy lifestyles 
for residents.


• 100 Resilient Cities, an initiative of the 
Rockefeller Foundation, is helping cities 
around the world become more resilient 
to the physical, social and economic 
challenges of the 21st century. The City 
Resilience Framework is built on four 
dimensions of urban resilience: health 
and well-being; economy and society; 
infrastructure and environment; and 
leadership and strategy.


• Step It Up! the Surgeon General’s Call 
to Action to Promote Walking and 
Walkable Communities is a report 
issued in 2015 that articulates the 
health benefits of walking while 
addressing the fact that many 
communities lack safe and convenient 
places for individuals to walk or 
wheelchair roll.75


• American College of Sports Medicine 
(ACSM) is a leader in efforts to increase 
walking and walkability in the United 
States through its Every Body Walk! 
Collaborative, ACSM American Fitness 
Index, Exercise is Medicine, ActivEarth 
and other efforts backed by evidence-
based research.


OPPORTUNITY
AREA


Use innovation in urban planning and the built 
environment to improve health at the community level.  5


THOUGHT-STARTER QUESTIONS:


1. How can we bring together key 
stakeholders to help accelerate 
improvements in the built 
environment to create a culture of 
health?


2. How can evidence-based research 
on the connection between health 
and the built environment be used 
to inform community development 
investments?


3. How can we empower communities 
to prioritize population health in 
planning and investment decisions?


???
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INNOVATIONS IN ACTION:
SCHOOL AND COMMUNITY 
INTERVENTIONS 
• The Academy Foundation developed 


the Registered Dietitian Parent 
Empowerment Program (RD PEP) to 
enable parents to be healthier role 
models for themselves, their families and 
their parent peers. Piloted in 12 schools 
in three cities, the program provides 
low-income parents with workshops 
promoting the 8 Habits of Healthy 
Children and FamiliesTM. The program 
demonstrated statistically significant 
improvements in self-reported 
family behaviors and modified home 
environments supportive of healthy 
body mass index (BMI) for children.76


• Common Threads and Share Our 
Strength/Cooking Matters offer after-
school cooking classes. These programs 
give students skills to cook on their own, 
offering the possibility that students 
can help other family and household 
members eat more healthfully and 
become interested in nutrition. 


• The USDA Farm to School program 
helps operators of child nutrition 
programs incorporate local foods into 
the National School Lunch Program. 
From 2012 to 2015, this program 
awarded $15.1 million in grants and 
during the 2013–2014 school year, 
more than 42,000 districts brought the 
farm to the school.77


• The Hunger Project promotes 
community-led development through 
its Epicenter Strategy that involves 
one central building that serves as a 
food bank, clean water source, health 


center, food processing unit and other 
community functions.


• Heifer International follows a 
Values-Based Holistic Community 
Development model (VBHCD), which 
focuses on teaching people to “develop 
the attitudes, behaviors and skills 
necessary to improve their own lives 
and transform their communities.”78 


• CARE International Farmer Field 
and Business School (FFBS) helps to 
empower women on the local level by 
training them to increase smallholder 
farm productivity and profitability. 


• The Concern Worldwide Realigning 
Agriculture to Improve Nutrition (RAIN) 
program in Zambia focuses on increasing 
local understanding of how improved 
agriculture can improve nutrition. 


 
WORKSITE WELLNESS
• The Centers for Disease Control and 


Prevention (CDC) has developed 
the Work@Health employer-based 
training program to help reduce 
employee chronic disease and injury 
while increasing productivity. CDC 
also has a Worksite Health Score 
Card to help employers determine 
if they have implemented science-
based health promotion and disease 
prevention interventions.


• Some employers are particularly 
active in supporting the health and 
wellness of their employees. Cliff Bar & 
Company has an onsite gym and allows 
30 minutes per day of paid time for 
physical activity. Google partners with 
local farmers to provide all employees 


OPPORTUNITY
AREA


Support healthy choices by scaling programs that create a 
culture of health at worksites, schools and throughout the 
community.6
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healthy, free, locally sourced food. 
Google also has a teaching kitchen 
where employees can learn to cook and 
is experimenting with ways to nudge 
employees toward healthier food 
choices in its cafeterias. Google holds 
employee events featuring guest food 
and nutrition speakers. The Fitbit group 
health program provided corporate 
challenges using employer-paid Fitbits. 


• Johnson & Johnson Health and 
Wellness Solutions offers health plans 
and insurers behavior-science driven 
Digital Health Coaching tailored for 
each individual through an upfront 
assessment focused on depression, 
sleep, stress and weight.


• Premise Health sets up onsite Health 
Centers for companies using the 


Patient-Centered Medical Home model; 
they act as the primary care provider for 
employees. The Health Centers offer a 
comprehensive range of onsite health 
and wellness services including dental 
care, vision care, radiology, chiropractic, 
acupuncture and health coaching. 
HealthStat, Marathon Health and others 
offer similar services. 


• Interactive Health is one of dozens 
of companies that offer health and 
wellness programs and services to 
employers, such as screening and 
health coaching. These programs have 
reportedly reduced employer medical 
spending by up to $1,332 per member 
per year.79


OPPORTUNITY
AREA


6


THOUGHT-STARTER QUESTIONS:


1. How can we work together to inspire 
a “culture of health” approach, 
including food and nutrition, to 
improve the health of communities?


2. How can we collaborate to create 
a replicable gold-standard model 
and how-to guide for employers to 
infuse a culture of health into their 
organizations?


3. How can we translate the benefits of 
nutrition into educational outcomes 
to make the case for increased 
nutrition education in schools and 
to elevate the importance of school 
nutrition programs?


???
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Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a 
preventive health care model and using new technologies to individualize nutrition care.


Considering the cost of medical treatment, the saying rings truer than ever: An ounce of 
prevention is worth a pound of cure. Rates of chronic health conditions continue to climb 
worldwide. The leading cause: malnutrition—in all its forms. An entirely preventable condition. 


Around the globe, 800 million people are hungry, 2 billion people are malnourished and 159 
million children are stunted. And with 2 billion people who are overweight or obese, countries 
like India and China are now seeing an alarming increase in diabetes and heart disease.2 


The result: diminished human potential and compromised economic growth for entire 
nations—not to mention the national and individual burden of higher health care costs. 


Yet today we see countless reasons for optimism.


Perhaps the most promising change is in new attitudes and awareness. Never before have so 
many people understood the importance of preventive health care—including the critical 
role of nutrition. Today, the greater wellness community is acknowledging the critical role of 
access to food, health care and prevention—and we have strong evidence that investments in 
improving food access pay off. 


A new wave of public policies reflects this shift to prevention and it is transforming our health 
care system. Today’s environment of consumer-directed health care means that patients 
are consumers first, “with both the freedom and responsibility that come with making more 
decisions and spending their own money,” according to PricewaterhouseCoopers.80 


Policies and other trends influencing health care delivery are converging, tipping the global 
health care system towards greater emphasis on primary and secondary preventive care, with 
a focus on interventions like nutrition and physical activity.


In the United States, the most obvious policy example is the Affordable Care Act (ACA), which 
requires most health plans to cover recommended preventive services. This includes nutrition 
counseling for adults at high risk of certain chronic disease and diabetes and obesity screening 
with referrals for counseling and other preventive screenings and immunizations.71,81 


Community Transformation Grants awarded by the CDC—$103 million in 2011 and more than 
$70 million in 2012—helped communities across the nation make lasting changes to reduce 
health gaps and expand services to prevent and manage chronic diseases.82


Opportunities to improve prevention in health care include using food and diet to treat 
disease—an approach with the potential for better, lasting health outcomes as well as  
cost reductions. 


Preventive care is increasingly customized, too, grounded in the growing recognition that each 
patient requires personalized care and a unique treatment plan guided by his or her genetic 


PREVENTION AND HEALTH CARE


Prevention programs 
could save the U.S. over 


$16 billion annually within 
five years—a return of 


$5.60 per dollar invested—
according to The Trust for 


American’s Health.83


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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profile, medical history and lifestyle. Today’s patients can choose from a growing menu of 
individualized treatments and customized nutrition options, and scientific advancements in 
genetics and the gut microbiome have great potential to advance personalization of nutrition 
interventions. As we move forward, an even greater emphasis on quality, evidence-based 
research that demonstrates the benefits of individualized nutrition programs based on these 
factors and translated to specific dietary recommendations, including medical and functional 
foods, will be paramount to support this growing industry. 


Around the world, models of care delivery are changing and providers are using innovative 
technologies, information technology and medical nutrition therapies to extend personalized 
care to patients. One such model—the Patient-Centered Medical Home—is becoming widely 
adopted across the U.S., Canada and Europe.
 
Together with the growing use of retail clinics, concierge medicine and the rise of telehealth 
and mobile health (mhealth), these trends are disrupting the status quo in the health care 
system. Worldwide, we are replacing our short-term focus on treatment with a view to 
prevention, especially through diet, physical activity and customized nutrition solutions.


“Whether you are a patient, 
a provider, a business, a 
health plan or a taxpayer, it 
is in our common interest to 
build a health care system 
that delivers better care, 
spends health care dollars 
more wisely and results in 
healthier people.”


–HHS Secretary Sylvia Burwell, January 2016 
Press Release, “Better, Smarter, Healthier: 
In historic announcement, HHS sets clear 
goals and timeline for shifting Medicare 
reimbursements from volume to value”


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
RETAIL CLINICS
• Retail clinics handle 10.5 million visits 


annually and many now provide 
basic medical screening, diagnostic 
and treatment services.84  Some are 
expanding their offerings to include 
behavioral health screenings, more 
comprehensive primary care and 
chronic care management. These clinics 
are found in pharmacies and grocery 
stores, such as CVS MinuteClinic and are 
usually staffed by physician’s assistants, 
nurse practitioners and registered 
nurses with remote supervision by MDs.


• Rite Aid’s RediClinic offers a 10-week 
comprehensive and medically supervised 
weight and lifestyle management 
program, which includes nutrition 
programs tailored for diabetes. 


• Kroger’s Little Clinic just launched 
a pilot project, adding nutrition 
counseling to their services provided. 


DIGITAL HEALTH COACHING
• WebMD and Walgreens have partnered 


to offer Your Digital Health Advisor, 
a virtual wellness coaching program 
powered by WebMD and available on 
Walgreens.com. This digital program 
offers the option to access live coaching 
with health experts if needed. 


• Omada, the largest provider of the 
National Diabertes Prevention program, 
offers a 16-week online digital health 
program to help people at risk for 
chronic disease embrace lasting change. 
Participants receive a smart scale that 
automatically syncs their weight to 
their account. With the guidance of a 
live coach, they have access to online 


support groups, progress through an 
interactive online curriculum and play 
games to reinforce their learning with 
oversight from a live coach.


• Kurbo Health offers an app (with food 
tracking and games) and online coaching 
to help treat childhood obesity. The 
program has gained traction for pilots and 
deployments with several payers, five large 
employers and a few Medicaid plans.


INNOVATIONS IN PRIMARY CARE 
• Patient-Centered Medical Homes are 


being adopted more widely across 
the U.S., due largely to more favorable 
regulation. The concept is that care 
and health outcomes are improved by 
ensuring better handoffs, follow-ups and 
sharing of patient information between 
medical professionals, facilitated by new 
health care information technologies.85 


• In Cuba, health care is free, universal 
and guaranteed by the constitution. 
The World Bank reports that Cuba 
spends $431 per person per year 
compared with $8,553 in the U.S., but 
Cuba has a lower infant mortality rate 
and a similar life expectancy.86 Key 
characteristics of the Cuban model 
include neighborhood medical centers, 
compulsory health checks (often done 
as house calls) and an emphasis on 
prevention, including vaccinations and 
addressing key risk factors in lifestyle. 


• HealthTap provides its 14,000 users with 
instant access to a pool of more than 
100,000 doctors via secure video or text 
chat to help avoid unnecessary office 
visits and provide customized answers 
to health and wellness questions.87 


OPPORTUNITY
AREA


Accelerate the shift in the health care system to emphasize 
preventive care, especially through an increased focus on 
diet and physical activity.7


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the shift to 
a more proactive, holistic, results-
oriented preventive care model 
that recognizes the importance of 
nutrition for good health? 


2. How might we effectively scale the 
Nutrition Care Process (assessment, 
diagnosis, intervention, monitoring 
and evaluation) globally to prevent 
and treat malnutrition? 


3. How can we take innovative 
approaches to incentivize 
entrepreneurship in prevention and 
population health?


???
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INNOVATIONS IN ACTION:
GENETICS AND GUT MICROBIOME
• New technologies can identify specific 


microbes in individuals and categorize 
them as beneficial, imbalanced 
(neither pathogenic nor beneficial) or 
dysbiotic (potential to cause disease). 
Companies putting these findings to 
work in both over-the-counter and 
prescription products include BioGaia, 
Hansen, Danisco, Danone, Nestle, Probi 
and Yakult. 


• People who have their genes analyzed 
by 23andMe can upload their results 
to one of several companies, including 
NutraHacker, PureGenomics and others 
for a targeted nutrition recommendation. 
Genomix Nutrition works through 
nutrition professionals to offer genetic 
testing to patients, allowing for more 
detailed nutrition recommendations.


• Arivale is a direct-to-consumer 
program that uses data gathered 
from blood, saliva and genetic and 
gut microbiome tests to create a 
personalized program including 
coaching that is focused on six 
areas: heart health, diabetes risk, 
inflammation, optimal nutrition, 
healthy aging and stress management. 


• Newtopia has partnered with Aetna 
to leverage personalized genetic 
testing for disease prevention and to 
lower health care costs for employers. 
Newtopia identifies “at-risk” employees 
via genetic tests and then engages 
them through “Inspirators”—live 
coaches assigned via a personality-
matching algorithm.


 


INDIVIDUALIZED HEALTH CARE
• Kate Farms creates medical foods and 


supplements that are free from the 
top eight allergens, GMO-free, corn-
free and are made from all organic 
ingredients. Their product line includes 
three flavors of meal replacement 
shakes that can be consumed normally 
or through oral and tube feeding.


• The emerging field of microfluidics, 
often referred to as Lab on a Chip 
(LOC), allows for point of care (POC) 
diagnostics and monitoring of acute 
and chronic diseases through a single 
drop of blood, sputum or urine. 
Portable, inexpensive POC devices 
that accurately detect biomarkers of 
nutrition, such as micronutrients, can 
monitor the nutrient content in food 
and nutritional supplements and have 
tremendous potential in preventing 
and treating global malnutrition.


• In the field of cognitive computing, 
IBM Watson Health is considered the 
leader, but HP and Dell are working on 
their own systems.88 Among its many 
capabilities, IBM Watson Health equips 
experts with new insights to individual 
and population health to help add 
confidence to their decision-making 
and diagnoses.


• Innovate4Health, founded by Sunnie 
Southern, RDN, is a health innovation 
ecosystem designed to turn ideas 
into viable businesses with exposure, 
mentoring and resources. Southern is 
the creator of Cleveland-based Viable 
Synergy, a strategic health care firm 
dedicated to cultivating innovative 


OPPORTUNITY
AREA


Use health care technology, information technology and 
new medical nutrition therapies to better customize 
nutrition solutions for individuals.8
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health care solutions. Southern was 
invited to the President’s Summit on the 
Precision Medicine Initiative, launched 
in January 2015.


• The mission of the Precision Medicine 
Initiative is to enable a new era of 
medicine through research, technology 
and policies that empower patients, 
researchers and providers to work 
together toward development of 
individualized care. This is an “all of 


government” initiative, which is being led 
by the Department of Health and Human 
Services, Department of Veteran Affairs 
and the Department of Defense. The 
National Institutes of Health has awarded 
$55 million to build a million person 
precision medicine study.89


• Data.gov has a section on its website 
specific to nutrition. This site powers apps 
that help people make informed decisions 
on agriculture, food and nutrition. 


OPPORTUNITY
AREA


8


THOUGHT-STARTER QUESTIONS:


1. How can we accelerate the 
development of evidence-based 
food and nutrition recommendations 
related to the gut microbiome and 
nutritional genomics? 


2. How can we accelerate progress 
towards providing universally 
available care to underserved 
populations globally via technology 
and mobile phone?


3. How can we collaborate to 
accelerate the incorporation of 
nutrition information into integrated 
health records and develop an 
evidence base for the efficacy of 
food and nutrition solutions in 
treating disease?


???
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Focus: Implement models of trusted, public-private collaboration to accelerate high-quality 
nutrition research, metrics and standards creation and open-access platforms for curating research 
and reporting outcomes.


The field of nutrition has rapidly expanded its knowledge base and research contributions over 
the past several decades. Still, the world’s appetite for credible, definitive nutrition data and 
insights continues to grow. 


We have a great untapped opportunity to create positive nutrition outcomes by providing 
even more trusted, credible food and nutrition data and research—based on standardized 
modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a “data 
revolution” to accelerate impact on malnutrition.27 


Nutrition professionals are ready. The Academy and its registered practitioners created 
nutrition informatics as a new area of dietetics practice.90 The Academy began applying this 
discipline to nutrition standards and processes over a decade ago and is working with the 
Healthcare Information and Management Systems Society (HIMSS) to advance the use of 
nutrition informatics. Our collaboration will go far to advance the fields of health information 
technology and management systems—and to disseminate evidence-based tools for effective 
nutrition practice. 


The Nutrition Care Process (NCP) is a systematic approach to providing high-quality 
nutrition care. Use of a care process provides a framework to individualize care, taking into 
account the patient/client’s needs and values and using the best evidence available to make 
decisions. The Academy led the effort on standardized language development with the 
Nutrition Care Process Terminology (NCPT), a comprehensive guide for implementing the 
NCP using a standardized language for nutrition assessment, diagnosis, intervention and 
monitoring and evaluation.


The Academy is also working to advance data and reporting standards, drawing on its 
success with standardized nutrition terminology. By adopting a lexicon of standard terms, the 
Academy’s Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the 
process of data collection and outcome reporting for nutrition practitioners.  


There is significant promise—and a substantial prize—for creating quality food and 
nutrition research that is collaborative, transparent and well-curated. Open-source protocols 
for modeling within the nutrition community, across sectors and through public-private 
partnerships will increase credibility, coordination and cooperation. It will also speed curation 
and dissemination of food and nutrition research. 


RESEARCH AND STANDARDS


NCPT has been translated 
into 11 languages and 
dialects and is being 


used or taught in many 
countries, including 
Australia, Canada, 


Denmark, France, Finland, 
Germany, Greece, Iceland, 


Israel, Italy, Japan, 
Korea, Malaysia, Mexico, 


New Zealand, Norway, 
Singapore, Sweden, 


Switzerland, Taiwan and 
the United Kingdom.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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By seizing opportunities to standardize and collaborate on modeling and reporting, the 
nutrition community will demonstrate its thought leadership, build public trust—and attract 
funding for further research. Further, a common language and shared ways of measuring 
impact enable transparent goal setting and tracking for food, wellness and health care 
companies and other organizations. Together, a shared measurement framework and 
transparent reporting on progress toward public goals work to hold companies accountable 
for their commitments and recognize their contributions.


The knowledge we gain and share will bear fruit in effective interventions and better health for 
people everywhere.


“Accelerating progress 
against malnutrition 
will require investment 
in both proven nutrition 
interventions and research 
to understand how to bring 
promising solutions to scale 
in a cost-effective manner.”
 
–Global Nutrition Report 2015: Actions 
and Accountability to Advance Nutrition & 
Sustainable Development. Washington, D.C.


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
• Mission Measurement is using 


social sector data and insights 
to connect influential decision 
makers to evidence-based research 
for standardizing, measuring and 
predicting social outcomes.


• The Regan-Udall Foundation, created 
by the U.S. Congress, is countering the 
trend of declining government-funded 
research. This nonprofit organization 
supports public-private partnership 
research among industry, academia and 
FDA scientists to conduct regulatory 
science research and bring new 
knowledge into the public domain. 


• The Academy’s 2015 paper “A Framework 
for Public-Private Partnerships in Food 
and Nutrition Research: Implications 
for Registered Dietitian Nutritionists 
and the Academy of Nutrition and 
Dietetics” proposes a framework for 
public-private partnerships, noting 
they “have the potential to leverage 
decreasing research dollars and answer 
important long-term research questions 
in nutrition.” This framework suggests 
the food, wellness and health care 
sectors can have confidence in research 
findings that come out of these types of 
partnerships due to the principles that 
govern the partnership as well as the 
transparency that the model allows for.91


• The John Hopkins Global Obesity 
Prevention Center incorporates a 
systems approach to bring together 
multiple stakeholders and researchers to 
implement strategies to reduce the global 


burden of obesity  and in many projects 
they are using systems mapping and 
computer modeling to identify unique 
key stakeholders to engage. 


• Project Laser Beam is a multimillion dollar 
public-private partnership that combines 
efforts of multiple stakeholders to address 
childhood malnutrition, including 
interventions targeting employee 
wellness programs, maternal health 
programs, mobile technology programs 
to deliver health information and food 
fortification programs.


• The Academy’s collaboration 
with Healthcare Information and 
Management Systems Society (HIMSS) 
is helping advance the fields of health 
IT and management systems of health 
informatics—making food and nutrition 
information more accessible, accurate 
and meaningful.


• The Global Alliance for Improved 
Nutrition (GAIN) is an international 
organization dedicated to ending the 
cycle of malnutrition and poverty. 
GAIN partners with organizations 
such as GlaxoSmithKline, Mars Inc., 
PepsiCo and Unilever to conduct 
global health research. 


• The International Life Science Institute’s 
Center for Integrated Modeling of 
Sustainable Agriculture and Nutrition 
Security (CIMSANS) brings together 
public- and private-sector scientists to 
address the challenges of increased 
global food demand and climate change 
in a collaborative and sustainable manner.


OPPORTUNITY
AREA


Create standardized models for quality, collaborative, 
transparent and well-curated food and nutrition research 
to accelerate our understanding of food’s role in health and 
eliminate all forms of malnutrition.9


THOUGHT-STARTER QUESTIONS:


1. How do we create a public-
private partnership focused on 
accelerating research to end hunger, 
improve nutrition and meet World 
Health Assembly nutrition target 
commitments? 


2. How can we create a curated, 
open-access database of food and 
nutrition research and data to give 
more practitioners access to the 
evidence base?


3. How can we establish a standard 
that supports collaboration and data 
sharing to accelerate the fight to end 
malnutrition in all its forms?


???



http://www.missionmeasurement.com/about/
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INNOVATIONS IN ACTION:
• The Food Loss and Waste Accounting 


and Reporting Standard was developed 
by a committee representing 
intergovernmental organizations, 
the private sector and technology to 
reduce food loss and waste through 
transparent reporting. This standardized 
quantification and reporting system 
supports food waste policies and 
initiatives and enables effective 
tracking of progress towards Target 
12.3 of the United Nations Sustainable 
Development Goals to halve food waste 
and losses by 2030.


• The Global Nutrition Report tracks the 
state of the world’s nutrition status. The 
report tracks country-level progress on 


World Health Assembly nutrition target 
commitments and recommends actions 
to accelerate progress. 


• Consultative Group on International 
Agricultural Research (CGIAR) has 
research partnerships with 15 nonprofit 
research organizations and specializes in 
agricultural research to address poverty, 
hunger, nutrition and the environment. 
The CGIAR Fund is a multi-donor trust 
fund administered by the World Bank. 


• The Jean Mayer (USDA) Human Nutrition 
Research Center on Aging (HNRCA) at 
Tufts University has successful nutrition 
and disease research partnerships with 
organizations such as NASA, Ocean Spray 
and the Almond Board of California.92 


OPPORTUNITY
AREA


Support continuous progress towards a healthier world 
by collaborating to create credible reporting standards 
to publicly track the measurable commitments made by 
stakeholders.10


THOUGHT-STARTER QUESTIONS:


1. How can we create widely accepted 
food and nutrition impact metrics? 


2. How can we create a single widely 
accepted system of reporting 
standards for communicating 
progress against commitments? 


3. How can we accelerate consistent 
reporting of nutrition impact 
results by industry to create healthy 
competition in industry? 


???
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Focus: Grow the number of trained nutrition professionals and dietitians globally and embed 
nutrition knowledge broadly to increase nutrition capacity and reach global health goals. 


Today more than ever, knowledge is power. More people want to empower healthier lives 
through nutritional knowledge. 


Globally, people are striving to stay well, prevent chronic diseases, avoid obesity—and 
remain vital well past retirement years as human lifespans increase. Indeed, leaders are 
recognizing the value of well-nourished citizens as the key to social and political stability 
and economic growth.


The expertise of nutrition professionals is in great demand around the world—and growing.


Addressing the pressing problems of malnutrition in all its forms will require a highly diverse 
and skilled global workforce. Investments in strong academic and training programs—
particularly in resource-poor countries lacking quality nutrition programs—will pay 
meaningful, human dividends. 


The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food 
Program, the Institute of Human Nutrition of Columbia University and Sight and Life, aimed to 
identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many 
new skills and insights will be required of tomorrow’s nutrition professionals. It was recognized 
that training needs should not only address topics like nutrition, NCDs, food supply and 
climate change, but expand to include global public health, leadership, systems thinking and 
advocacy skills. 


Training and certificate programs are a good start, but it will be vital for professionals to 
sustain and advance their skills throughout their careers, with measurable outcomes that 
demonstrate competency. The Academy’s Council on Future Practice (CFP) Change Drivers 
and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward 
thinking. The report emphasizes how major societal influences—from the need for training in 
health equity and prevention-focused models to the growth of technology, genomics research 
and interprofessional education—will impact the future of the nutrition profession.


GLOBAL WORKFORCE CAPACITY


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016



http://globalnutritionreport.org/the-report/
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INNOVATIONS IN ACTION:
• Public Health Institute (PHI) offers a 


Global Heath Fellows Program (GHFP) 
that aims to improve health and 
nutrition programs around the world by 
increasing the pipeline of qualified health 
professionals for global health careers. 
PHI offers programs with the CDC, private 
sector companies and has a $200 million 
fellowship program with USAID.93  


• African Women in Agriculture Research 
and Development (AWARD) is a service 
provider for CGIAR, universities and 
others to provide tailored fellowships to 
advance science, technology, innovation 
capacity and leadership for top women 
agricultural scientists in Africa. Funders 
include the Bill and Melinda Gates 
Foundation and USAID. 


• Iowa State University’s dietetic internship 
program offers a four-week service 
learning opportunity in Ghana where 
interns receive experience in applying 
the nutrition care process in rural 
underserved communities. In a 2016 
survey by the Academy to dietetic 
educators, representatives from 74 schools 
responded, with 37 schools reporting 
offering students international nutrition 
experiences in 26 countries ranging from 
one week to a full semester (unpublished 
data, Amy Knoblock-Hahn, PhD, MPH, 
MS, RDN, Project Specialist, Academy of 
Nutrition and Dietetics Foundation, email 
communication, August 2016).


• To better prepare entry-level RDNs to 
work with food-insecure populations, 
Feeding America and the Academy’s 
Foundation developed a food insecurity/
food banking supervised practice 
concentration for dietetic interns that 


includes 120 supervised practice hours 
and includes 12 activities. The full 
concentration is available for preceptors 
to utilize with their interns.94 


• The Norman E. Borlaug International 
Agricultural Science and Technology 
Fellowship Program offers unique 
food security and economic growth 
training and research opportunities 
for practitioners in early or mid-career 
stages. The fellowship offers one-on-one 
mentorship between a fellow from a 
developing or middle-income country 
with a colleague at a U.S. university, 
research center or government agency 
for 6 to 12 weeks. 


• The Accreditation Council for Education 
in Nutrition and Dietetics (ACEND) is 
the Academy’s accrediting agency for 
education programs preparing students 
for careers as RDNs or NDTRs. ACEND is 
the largest accreditor of dietetic programs 
and accredits 575 nutrition and dietetic 
programs in the U.S. at the undergraduate 
or graduate level. ACEND also provides 
accreditation for nutrition and dietetic 
programs in five countries. 


• The Academy is the largest provider of 
continuing professional development 
and lifelong learning for dietitians and 
nutrition professionals. During the June 
1, 2015 – May 31, 2016 program cycle, 
the Academy provided more than 660 
programs via online/self-directed learning 
equating into more than 1,700 hours of 
direct program CPEUs (Diane M. Enos, 
MPH, RDN, FAND, Vice President, Lifelong 
Learning and Professional Engagement, 
Academy of Nutrition and Dietetics, email 
communication, August 2016). 


OPPORTUNITY
AREA


Expand education, training and credentialing for a 
workforce that meets global needs of the future.11


THOUGHT-STARTER QUESTIONS:


1. How might we best expand the 
nutrition professional workforce 
globally to eliminate malnutrition? 


2. How can we better align nutrition 
professional education programs 
with the changing needs of 
employers worldwide? 


3. How can we increase integration 
of nutrition professionals in the 
broader landscape of food systems, 
sustainability and global impact?


???
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INNOVATIONS IN ACTION:
• The Goldring Center for Culinary Medicine 


(GCCM) at Tulane University School of 
Medicine offers a curriculum for doctors, 
medical students, chefs and community 
members focused on the significant 
role that food choice and nutrition play 
in preventing and managing obesity 
and associated diseases in America. The 
program, developed in collaboration 
with RDNs, combines hands-on cooking 
classes with online course material. With 
32 school sites across the country, the 
program continues to grow rapidly, with 
growing interest from medical schools 
around the country. 


• The American College of Sports Medicine 
(ACSM) offers a variety of health and 
fitness certifications for personal 
trainers, clinical certifications for exercise 
physiologists and specialty certifications 
such as Cancer Exercise Trainer and 
Physical Activity in Public Health 
Specialist. More than 20,000 professionals 
have received an ACSM certification. 


• The American Diabetes Association 
offers a curriculum for key personnel 
working with children with Type 1 
diabetes, geared towards non-medical 
school employees. The 13-module 
program includes video segments 
and PowerPoint presentations and is 
available free of charge.95


• The Edible Schoolyard Project (ESP) was 
founded by famous chef Alice Waters, 
who pioneered the concept of school 
gardens and engaging children in all 
aspects of growing and “edible education.” 


• USDA’s Supertracker includes resources 
for students, including nutrition lesson 
plans for high school students. The 
curriculum comes with three lesson plans 
including resources and handouts.96


OPPORTUNITY
AREA


Embed nutrition knowledge broadly throughout society with 
education, training and certificates targeting practitioner 
allies in the food, wellness and health care sectors. 12


THOUGHT-STARTER QUESTIONS:


1. How might we expand the workforce 
fighting malnutrition in all its 
forms by developing training and/
or certificate programs in food 
and nutrition for a broad variety of 
professionals?


2. What can we do to collaborate 
globally to deliver culturally relevant 
programs in nutrition education?


3. How can we accelerate the 
development of a culinary medicine 
concentration in MD programs?


???
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Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 


Environmental and social impact investments can transform communities and reverse 
systemic inequities. And when those investments are focused on food and nutrition, they can 
fuel a more productive and healthy future for generations to come.


Impact investing enables entrepreneurs and capital markets to join forces for social improvements, 
while reaping a financial return.97 In fact, thought leaders are now predicting that social capital 
investing may be the next venture capital opportunity in terms of growth capaity.


A report by The Social Impact Investment Taskforce, The Invisible Heart of Markets—Harnessing the 
Power of Entrepreneurship and Capital for Public Good, recognizes these investments may be more 
effective than donations in helping the poor and in doing good. 


We know that the problems society faces today—above all, malnutrition—cannot be solved 
in isolation by governments or private sectors. The human losses attributed to malnutrition 
are incalculable. And the lost productivity and health care costs shouldered by the global 
economy amount to billions of dollars. But those losses are not inevitable. Recently, 
government agencies in the U.K., U.S., Australia, Canada and Israel—at all levels—have begun 
exploring the potential of social impact bonds. 


In this example of sustainable and responsible investing (SRI), formerly known as socially 
responsible investing, a government contracts with a private-sector financing entity, which 
issues bonds to service providers to deliver performance targets. Private investors provide the 
upfront capital to issue the bond in exchange for a share of the government payments that are 
made if the performance targets are met.98


SRI investing includes environmental, social and corporate governance (ESG) criteria in its 
investment approach. The goal: deliver positive financial returns and social impacts. Today, even 
mainstream investment firms have embraced SRI funds because of growing public demand. SRI 
grew more than 76 percent, increasing from $3.74 trillion in 2012 to $6.57 trillion in 2014.99 Of 
the $36.8 trillion of total assets under professional management in the U.S. (as tracked by Cerulli 
Associates), 18 percent is involved in SRI —approximately one out of every six dollars.99 


A growing number of large organizations are incorporating ESG criteria into their Investment 
Policy Statements and aligning their investments with specific ESG objectives. Nutrition is an 
exciting opportunity area for impact investment given the strong social benefit from improved 
nutrition outcomes and nutrition impact could be a new category of ESG metrics.


INVESTMENT


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS


Every $1 of investment 
in nutrition generates a 
$16 return in health and 


economic development.27
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Conquering malnutrition will be enormously expensive—but we have the means to turn the 
tide. The World Bank, Results for Development Institute (R4D) and 1,000 Days, with support 
from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation 
(CIFF) have collaborated on a detailed cost analysis. They created an investment framework for 
achieving multiple global nutrition targets.100 The group’s investment framework to reach the 
global nutrition targets recommends giving priority to a set of the most cost-effective actions, 
which can immediately be implemented and scaled: an annual investment of just over $2 
billion for the next 10 years.100 


Good data and budget tracking will help focus priorities, ensure accountability and guide 
smart investment decisions—with an immediate payoff in human lives saved. 


“To meet key global 
nutrition milestones, 
governments and donors 
will need to triple their 
commitments to nutrition 
over the next decade. We 
need more spending to 
build capacity to address 
obesity, diabetes and other 
nutrition-related NCDs. 
And we need to start seeing 
nutrition investments as a 
means to economic growth 
rather than seeing better 
nutrition as a result of 
economic growth.”
 
–Global Nutrition Report 2016


OPPORTUNITIES FOR COLLABORATION AND INNOVATION: DETAILS
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INNOVATIONS IN ACTION:
IMPACT-INFORMED INVESTMENT 
PRODUCTS
• The Natural Resources Defense Council 


(NRDC), BlackRock and FTSE Group, the 
global index provider, have partnered to 
launch a stock market index to exclude 
fossil fuel companies for people who 
want to invest consistent with their 
values.101 Investment firm BlackRock 
has stated it will create an investment 
product that will track the new index 
series. NRDC has provided seed capital 
for the BlackRock product.102 


• Calvert Investments  offers mutual 
funds that invest in socially and 
environmentally responsible companies 
with choices such as the Calvert Global 
Water Fund or the Green Bond Fund.


• HIP Investor offers managed accounts, 
advice on entire portfolios and 
wealth management for investors of 
all types. For example, HIP offers an 
“Exclusionary 100” portfolio, which 
selects from the S&P100 companies 
excluding many fossil energy, 
chemicals, materials, banking and 
high-negative-impact firms.


VENTURE CAPITAL-STYLE IMPACT 
INVESTMENT
• There is a range of for-profit firms 


doing venture capital-style impact 
investing with a variety of focus areas. 
Some examples include Sonen Capital, 
Encourage Capital and Bridges Ventures.


• There are also nonprofits in this space. For 
example, Acumen and Omidyar Network 
both use market-based or entrepreneurial 
approaches to solve global problems. 


IMPACT BONDS
• Government agencies in the U.K., 


U.S., Australia, Canada and Israel at 
the national, state and county levels 
have begun exploring the potential of 
social impact bonds, a model of social 
impact investing in which a government 
contracts with a private-sector financing 
organization, such as Goldman Sachs, 
which issues bonds to service providers 
to deliver performance targets. 


• Support Organizations
• The Global Social Impact Steering 


Group (GSG), established by the Group 
of Eight (G8), includes 13 countries and 
the European Union and aims to bring 
together governments and leaders from 
finance, business and philanthropy to 
support the impact investing sector. 


• Global Impact Investing Network (GIIN) 
is nonprofit organization dedicated to 
scaling and increasing effectiveness of 
impact investing. GIIN’s Investors’ Council 
(with members including J.P. Morgan, 
Bill and Melinda Gates Foundation, the 
John D. and Catherine T. MacArthur 
Foundation, the Rockefeller Foundation, 
Morgan Stanley and Prudential) provides 
a forum for leading impact investors to 
strengthen impact investing practices. 


• The Springcreek Foundation report, 
Promoting Sustainable Food Systems 
Through Impact Investing, provides a 
framework to better understand the 
landscape of current and emerging 
impact investing opportunities in 
transforming the food system in the U.S.


OPPORTUNITY
AREA


Catalyze an increase in investment focused on driving 
improvements and scaling solutions in sustainable food 
systems, prevention and wellness, health care and building 
capacity for a global nutrition workforce. 13


THOUGHT-STARTER QUESTIONS:


1. How might we partner with leaders 
in the sustainable and responsible 
investing sector to develop 
infrastructure for nutrition-focused 
funds?


2. How can we build demand among 
investors for a sustainable and 
responsible fund centered on 
generating a measurable, beneficial 
nutrition impact in conjunction with 
a financial return?


3. How can we pool and invest 
worldwide collective resources to 
support the investment framework 
for nutrition in the first 1,000 days of 
children’s lives? 


???
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HISTORY


The American Dietetic Association was created in October 1917 by a visionary group of 
women. They were committed to contributing their knowledge and service to the biggest 
food and nutrition challenge of the day—nourishing people during severe food shortages 
in the United States and Europe during World War I. From the handwritten letter by Lenna 
Francis Cooper and Lulu Graves, inviting dozens of dietitians to a meeting in Cleveland, Ohio, 
in October 1917:
 


“That there should be an opportunity for the dietitians of the country to come together 
in conference and to meet with the scientific research workers has long been felt. Now 
that our national crisis requires conservation on every hand, it seems highly important 
that the feeding of as many people as possible be placed in the hands of women who are 
trained and especially fitted to feed them in the best possible manner.”103


Since then, the association has focused on improving the nation’s health through research,
education and advocacy. During its first century, membership in the association rapidly 
expanded to include registered dietitian nutritionists (RDNs), nutrition and dietetic technicians, 
registered (NDTRs) and other professionals holding undergraduate and advanced degrees in 
nutrition and dietetics, as well as students. 


In January 2012, the American Dietetic Association changed its name to the Academy of 
Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus 
on improving the nutritional well-being of the public, the academic expertise of members and 
the organization’s history as a food and science-based profession.


THE SECOND CENTURY


In 2017, the Academy will celebrate its centennial. Planning for the Second Century 
includes creating a new, bold, vision for the future. The vision will be informed by input 
from Academy members as well as external stakeholders through a series of engagement 
opportunities, including convening The Nutrition Impact Summit in 2016. Our mission 
year—2017—will be focused on planning innovation projects and seeking collaboration 
partners. In 2018, we will launch our new strategy through a set of innovation projects and 
new or expanded partnerships. 
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WORK OF THE ACADEMY


The Academy works to improve health in the United States and globally in three main areas: 
research, education and advocacy. 


RESEARCH


• The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal 
of the Academy of Nutrition and Dietetics, brings original research, critical reviews 
and reports, authoritative commentary and information to nutrition and dietetics 
professionals throughout the world.


• The Academy manages the Evidence Analysis Library (EAL), including a series of 
40 systematic reviews and 18 evidence-based nutrition practice guidelines for RDNs, 
NDTRs and other members of the health care team. Users from 230 different countries 
have utilized the EAL, totaling nearly 23 million page views as of August 2016. (See the 
Appendix for a list of areas covered by the EAL.)
• The Academy has also collaborated with the WHO on EAL projects, including 


completing a systematic review on programs that support breast-feeding in woman 
living with HIV—part of soon-to-be released guidelines on HIV and breast-feeding.


• Upcoming projects with the WHO include: 
• Nutritional management of overweight, obesity and key noncommunicable 


conditions;
• The impact of sugar in complementary foods on obesity in children and adults;
• Maternal nutrition and fetal, child and trans-generational outcomes.


• The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) 
enables RDNs to track nutrition care outcomes and advance evidence-based nutrition 
practice research.


• The Dietetics Practice Based Research Network (DPBRN) conducts, supports, 
promotes and advocates for practice-based research that answers questions important 
to dietetics practice.


EDUCATION 


• The Academy’s public website, eatright.org, contains a wealth of nutrition information for 
consumers, with content ranging from articles, tips and recipes, to videos, online games 
and app reviews.


• The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the 
Academy is recognized by the United States Department of Education as the accrediting 
agency for education programs that prepare dietetics professionals. ACEND accredits 575 
nutrition and dietetics programs in US and five international programs. (See the Appendix 
for details on requirements for registered professionals.) 


• The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry 
and specialty levels for those who have met CDR’s standards for competency to practice 
in the dietetics profession. (See the Appendix for more information on practice groups 
and specialty areas.)


• The annual Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 
research and educational presentations, lectures, debates, panel discussions and culinary 
demonstrations. More than 400 exhibitors from corporations, government and nonprofit 
agencies showcase new consumer food products and nutrition education materials.


• The Academy serves as an authority and resource for media coverage of nutrition topics, 
with the Academy featured in more than 22,000 news stories with a combined audience 
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of more than 29 billion. The Academy’s volunteer media spokespeople are registered 
dietitian nutritionists representing the 25 largest media markets as well as specialty 
nutrition areas.


ADVOCACY


• The Academy works with public policy makers and federal and state agencies on policy 
issues aligning with the Academy’s goals to improve health and promote the value of 
Academy members. Some of these include expanding nutrition services and interventions 
in the recently passed Farm Bill and Older Americans Act and ensuring strong legislative 
language in the Child Nutrition Reauthorization Act now being debated. 


• Ensuring access to quality nutrition services including medical nutrition therapy (MNT) 
is a top priority for the Academy as we work with members of Congress to help move 
forward and ensure the passage of legislation that expands coverage for prediabetes and 
obesity. The Academy works with agencies to ensure effective regulations are developed 
including the areas of food safety, the Dietary Guidelines for Americans (DGA) and strong 
licensure language to protect the public. 


• To help support these issues, the Academy publishes Position Papers to share with 
members and policy makers. Please see the Appendix for a list of position papers or view 
them online at http://www.eatrightpro.org/resource/practice/position-and-practice-
papers/position-papers/academy-position-papers-by-subject. 


ACADEMY FOUNDATION


The Academy of Nutrition and Dietetics Foundation is the only charitable organization 
devoted exclusively to promoting nutrition and dietetics, funding health and nutrition 
research and improving the health of communities through public nutrition education 
programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is 
an independent 501(c)(3) public charity and does not receive any portion of member dues. The 
success and impact of its programs and services are attributed to the generous support of its 
donors, which have helped the Foundation become a catalyst for Academy members and the 
profession to come together to improve the nutritional health of the public.


The Second Century initiative will build upon the Academy and Foundation’s programs, with 
emerging projects and global opportunities to meet the growing needs of the public. As the 
Academy charts its Second Century vision for the future, the Academy Foundation is well 
positioned to raise the necessary funds to support these innovative projects, along with the 
current initiatives of the Foundation—scholarships, awards, research and public education—in 
a broader, more visible and global way.


Scholarships
The Foundation is the worldwide leader of dietetics scholarships, and looks to keep pace with 
a growing pool of student applicants, providing opportunities at all levels of experiential learn-
ing and helping to build a qualified and diverse workforce. 
 
Awards
Leadership awards given to students, practitioners and faculty recognize the outstanding 
achievements of Academy members, encouraging individuals to grow as professionals and 
achieve excellence in new and developing areas of food and nutrition.
 



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject
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Research
The Foundation’s research investment in emerging areas, such as nutrition education interven-
tion, advances the Academy and its members as the nutrition experts.
 
Public Education
Building upon its current initiatives, the Foundation continues to expand its programs, such as 
Kids Eat Right and Future of Food, which provide valuable information to the general public 
with resources for members to deliver information in their communities.


Kids Eat Right Initiative
The Kids Eat Right initiative was started by the Academy and its Foundation in 2010 with an 
educational grant from National Dairy Council. The initiative is a call to action to Academy 
members to become more involved in their communities—with schools, parents, worksites, 
media and policy makers to promote healthy eating and lifestyles for children and families. 
To support these efforts, the Academy Foundation has made available to members several 
ready-made toolkits to present messages to adults and/or kids on a variety of topics, including 
breakfast, snacks, family meals and many more. The www.kidseatright.org public website 
hosts tips, articles, recipes and videos to help busy families shop smart, cook healthy and eat 
right.  The Kids Eat Right initiative has also launched a host of school and community-based 
interventions targeting behaviors linked to a healthier body weight in children. 


The Energy Balance 4 Kids (EB4K) program was developed, implemented and evaluated in 
four states between 2007–2012 with funding support from the Healthy Weight Commitment 
Foundation. Specially-trained “RD Coaches” worked in schools to educate kids, help improve 
the school wellness environment and coach kids to make healthier eating and activity 
choices.104,105 A build on that program was the development of the Meet the Challenge 
program, funded by the Iowa Department of Education, Team Nutrition, which has been 
implemented in Iowa for five years. Foundation-trained and supported RDNs have worked 
with more than 100 schools across the state to help change wellness policies, improve 
school wellness environments and help many of them receive a prestigious monetary USDA 
HealthierUS School Challenge award. 


The RD Parent Empowerment Program (RD PEP) is a series of RDN-facilitated workshops 
for parents based on the 8 Habits of Healthy Kids. The workshops incorporate hands-on 
cooking activities with parents and their children at the end of each workshop, and in some 
interventions, include supplemental food to take home. Evaluation of the program has shown 
statistically significant improvement in parent’s reported family behaviors.76 It is an excellent 
example of how pairing education and improved environment (in this case, healthy groceries) 
can improve family behaviors and improve food security. The Foundation received an 
educational grant to support for program development, implementation and evaluation from 
the MetLife Foundation and Elanco. 


The Guide for Effective Nutrition Interventions and Education (GENIE) is a validated 
checklist designed as a simple, practical and evidence-based tool to help nutrition education 
practitioners design high quality and effective programs.106,107 GENIE was developed through a 
Nutrition Education Research Fellowship, funded by a grant to the Foundation from ConAgra 
Foods Foundation. The Foundation has also validated a checklist tool, Developing and 
Evaluating Nutrition Education Handouts (DANEH).108



http://www.kidseatright.org
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Future of Food initiative 
In 2012, the Foundation launched its Future of Food initiative in collaboration with Feeding 
America and the National Dairy Council. Its aim was to reduce food insecurity and ensure 
access to healthy food for all Americans. Its scope has expanded to also address global food 
insecurity and the intersection of agriculture, nutrition and health. Many presentations at state 
meetings, webinars, toolkits and infographics have been supported by the Foundation to 
increase members’ knowledge and awareness of these issues. The Foundation supported an 
Agriculture, Nutrition, and Health consensus conference in 2014 and a proceedings paper was 
published in 2015.109 The Future of Food symposium, Plentiful, Nutrient Dense Food for the 
World:  a Guide for RDNs110 was a Foundation Symposium in 2014 planned with a grant from 
Elanco. The Foundation also published a report and manuscript called The Stsate of America’s 
Wasted Food and Opportunities to Make a Difference.111  


To better prepare future RDNs interested in working with food insecure populations, 
the Foundation developed a Food Insecurity and Food Banking dietetic internship 
concentration.94 In collaboration with ACEND and Feeding America, 120 hours of learning 
activates were developed and tested with in 20 dietetic internship programs and with 20 
food banks. The concentration and activities are available to dietetic educators to utilize in 
their programs. 


The Foundation has been an evaluation partner for Feeding America on their Healthy Cities 
program, an intervention designed to integrate food distribution, nutrition education, health 
screenings and safe places to play for kids in several communities across the country. The 
Foundation has also evaluated school breakfast promotion strategies by food banks in the 
Feeding America Network of food banks in the U.S.112


Three Future of Food research Fellowships have been supported by the Academy Foundation: 


•	 Chris Voliano, MS, RDN: Agriculture, Nutrition, and Health Research Fellow
o Organized the Agriculture, Nutrition and Health consensus conference; developed 


proceedings paper for a FNCE Symposium; co-authored the State of America’s Wasted 
Food and Opportunities to Make a Difference


o This fellowship was supported by the Academy Foundation
•	 Janice Giddens, MS, RDN: Applied International Nutrition Research Fellow


o Spending a year on the ground in Rwanda developing and implementing an 
antenatal nutrition and gardening program with Gardens for Health International; 
also serves as the nutrition technical expert to the Ministry of Health in two of the 
districts she’s working in


o This fellowship was supported by the Academy Foundation
•	 Elizabeth Yakes Jimenez, PhD, RDN: Hunger Free Communities Research Fellow


o Developing a globally useful set of resources and tools that will allow organizations,  
communities, and countries to make transparent and objective decisions related to 
how to best promote food security in their setting; fellowship was supported by the 
General Mills Foundation


In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam, 
which brought together more than two dozen dietitians and food and nutrition experts 
from around the world to discuss how the nutrition community can do more to collectively 
impact malnutrition. 
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6
APPENDIX


BACKGROUND ON THE ACADEMY AND THE NUTRITION 
PROFESSION:


• REQUIREMENTS FOR REGISTRATION AS A 
REGISTERED DIETITIAN NUTRITIONIST (RDN) 
AND NUTRITION AND DIETETIC TECHNICIAN, 
REGISTERED (NDTR) 


• DIETETIC PRACTICE GROUPS AND SPECIALIST 
CREDENTIALS


• THE ACADEMY OF NUTRITION AND DIETETICS 
EVIDENCE ANALYSIS LIBRARY


• ACADEMY OF NUTRITION AND DIETETICS POSITION 
PAPERS 


DEFINITION OF TERMS


SOURCES
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REQUIREMENTS FOR REGISTRATION AS A REGISTERED 
DIETITIAN NUTRITIONIST (RDN) AND NUTRITION AND DIETETIC 
TECHNICIAN, REGISTERED (NDTR) 


The Academy of Nutrition and Dietetics serves as the professional organization for registered 
nutrition professionals. The Accreditation Council for Education in Nutrition and Dietetics 
(ACEND) is the accrediting agency for education programs preparing students for these 
careers. ACEND® serves and protects students and the public by assuring the quality and 
continued improvement of nutrition and dietetics education programs. The Commission on 
Dietetic Registration (CDR) administers rigorous, valid and reliable credentialing processes 
to protect the public and meet the needs of CDR credentialed practitioners, employers and 
consumers.


Academic Degree


Academic Coursework


Supervised Practice


Examination


Credential Maintenance


RDN
Minimum of a baccalaureate degree from a 
U.S. regionally-accredited college/university 
or foreign equivalent


Didactic Program in Dietetics (DPD) from 
ACEND-accredited DPD Program


Completion of the minimum 1200 hours of 
supervised practice under the auspices of an 
ACEND-accredited program.


Supervised practice may be completed in 
diverse practice settings including but not 
limited to clinical and hospital, foodservice 
management, community practice settings


Successful completion of Registration 
Examination for Dietitians
75 continuing professional education units 
every five years


NDTR
Minimum of an associate’s degree from a U.S. 
regionally-accredited college/university or 
foreign equivalent


Option 1 Associate Degree Pathway: 
Completion of an ACEND-accredited Dietetic 
Technician Program.
Option 2 Baccalaureate Degree Pathway: 
Completion of an ACEND-accredited 
Didactic Program Dietetics (DPD)


Option 1 Associate Degree Pathway: 
Completion of 450 hours of supervised 
dietetics practice under the auspices of 
an ACEND-accredited Dietetic Technician 
Program
Option 2 Baccalaureate Degree Pathway: No 
supervised practice requirement


Successful completion of Registration 
Examination for Dietetic Technicians 


50 continuing professional education units 
every five years


Based on recommendations of the Academy’s CFP Visioning report, CDR has changed the degree requirement for entry-level dietitians to a graduate degree, beginning in 2024.113 
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DIETETIC PRACTICE GROUPS (DPGS) AND SPECIALIST 
CREDENTIALS


The Academy of Nutrition and Dietetics offers members the opportunity to join nearly 30 
professional interest groups, called dietetic practice groups (DPGs), spanning behavioral 
health, diabetes care, weight management, school nutrition, food and culinary, business and 
communication, sports nutrition and hunger and environment, among many others. 


CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist 
credentials: Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, 
Oncology Nutrition and Sports Dietetics. A sixth specialist certification, Interdisciplinary 
Specialist in Obesity and Weight Management, is  in development. The first administration is 
targeted for early 2017. 
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EVIDENCE ANALYSIS LIBRARY


Below is a list of topics covered by the Academy of Nutrition and Dietetics’ Evidence Analysis 
Library (EAL), a synthesis of the best, most relevant nutritional research on important dietetic 
practice questions housed within an accessible, online, user-friendly website. For each project 
topic, the EAL provides a number of resources, including:
• Bibliographies of the highest quality research on a given topic
• Conclusion Statements that provide concise statements of the collective research on a 


given question
• Grades for each Conclusion Statement that provide a way for practitioners to determine 


how certain we can be of the Conclusion Statement, based on the quality and 
extensiveness of the supporting evidence


• Evidence Summaries are brief narrative overviews that synthesize the major research 
findings on a given topic, including overview tables


• Worksheets on every research study analyzed that provide detailed information on the 
major findings, methodology and quality of each study.


Projects that continue on to guideline development include:
• Recommendations which provide a plan of action for practitioners regarding a specific 


disease
• Recommendation Strength and Narrative for each recommendation is graded by 


strength with a narrative describing how the strength was derived
• Algorithms which are a simple step-by-step procedure for using the recommendations, 


showing the flow of treatment for a disease or condition
• Guidelines published after June 2014 will no longer include algorithms since the 


evidence analysis questions are now organized by Nutrition Care Process category
o Links to Evidence for each recommendation link back to the evidence where you 


can track backwards to see the conclusion statement, evidence summaries and 
individual article worksheets


Adult Weight Management
Advanced Technology in Food Production
Athletic Performance
Bariatric Surgery
Breast-feeding
Celiac Disease
Chronic Kidney Disease
Chronic Obstructive Pulmonary Disease
Critical Illness
Diabetes Type 1 and 2
Diabetes (Type 2) Prevention
Dietary Fatty Acids
Disorders of Lipid Metabolism
Energy Expenditure
Fiber
Fluoride
Food and Nutrition for Older Adults
Fruit Juice
Gestational Diabetes
Health Disparities
Heart Failure
HIV/AIDS


Hydration
Hypertension
Medical Nutrition Therapy
Microwave and Home Food Safety
Nutrient Supplementation
Nutrition Counseling
Nutrition Guidance in Healthy Children
Nutrition Screening
Nutritive and Non-Nutritive Sweetener
Obesity, Reproduction and Pregnancy
Oncology
Pediatric Weight Management
Single Serving Portion Sized Meals and 
Weight Management
Sodium
Spinal Cord Injury
Telenutrition
Umami
Unintended Weight Loss in Older Adults
Vegetarian Nutrition
Wound Care
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ACADEMY POSITION PAPERS 


The Academy of Nutrition and Dietetics develops position papers to assist in promoting the 
public’s optimal nutrition, health and well-being in areas germane to the Academy’s vision, 
mission, values, goals and strategies. The Academy also participates in developing joint 
position papers with other professional associations in addition to adopting positions put 
forth by other professional associations. Position papers are written by health professionals 
who possess thorough and current knowledge of the topic.


Food, Nutrients and Ingredients
• Functional Foods
• Nutrient Supplementation
• Use of Nutritive and Nonnutritive 


Sweeteners


Management of Food and Nutrition 
Systems
• Benchmarks for Nutrition in Child Care
• Child and Adolescent Nutrition 


Assistance Programs
• Comprehensive School Nutrition 


Services, a joint position of the 
American Dietetic Association, School 
Nutrition Association and Society for 
Nutrition Education


• Local Support for Nutrition Integrity in 
Schools


Health Promotion/Disease Prevention
• Dietary Fatty Acids for Healthy Adults
• Health Implications of Dietary Fiber
• The Impact of Fluoride on Health
• Oral Health and Nutrition*
• The Role of Nutrition in Health 


Promotion and Chronic Disease 
Prevention*


• Total Diet Approach to Healthy Eating
• Vegetarian Diets


Medical Nutrition Therapy
• Ethical and Legal Issues in Nutrition, 


Hydration and Feeding*
• Integration of Medical Nutrition 


Therapy and Pharmacotherapy
• Interventions for the Prevention and 


Treatment of Pediatric Overweight and 
Obesity


• Interventions for the Treatment of 
Overweight and Obesity in Adults


• Nutritional Genomics
• Nutrition Intervention and Human 


Immunodeficiency Virus Infection


• Nutrition Intervention in the Treatment 
of Eating Disorders*


• Nutrition Services for Individuals 
with Intellectual and Developmental 
Disabilities and Special Health Care 
Needs


Nutrition and Physical Activity
• Nutrition and Athletic Performance


Nutrition Through the Lifecycle
• Food and Nutrition Programs for 


Community-Residing Older Adults, a 
joint position of the American Dietetic 
Association, American Society for 
Nutrition and Society for Nutrition 
Education


• Food and Nutrition for Older Adults: 
Promoting Health and Wellness


• Individualized Nutrition Approaches 
for Older Adults in Health Care 
Communities*


• Nutrition and Lifestyle for a Healthy 
Pregnancy Outcome*


• Nutrition Guidance for Healthy Children 
Ages 2 to 11 Years


• Obesity, Reproduction and Pregnancy 
Outcomes


• Promoting and Supporting 
Breastfeeding*


Management of Sustainable, Resilient 
and Healthy Food and Water Systems
• Food and Water Safety
• Food Insecurity in the United States
• Nutrition Security in Developing 


Nations: Sustainable Food, Water and 
Health


*Indicates Practice Paper has been published 
on the same topic


Position Papers by Other Associations 
Adopted by the Academy


Partnership for Health in Aging (PHA)
• Partnership for Health in Aging Position 


Statement 
• Interdisciplinary Team Training in 


Geriatrics: An Essential Component 
of Quality Healthcare for Older 
Adults (Abstract from Academy) 


American Society of Parenteral and Enteral 
Nutrition (ASPEN)
• Parenteral Nutrition Glutamine 


Supplementation   
Abstract | Position Paper 


• Clinical Role for Alternative Intravenous 
Fat Emulsions   
Abstract | Position Paper



http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/functional-foods

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrient-supplementation

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/use-of-nutritive-and-nonnutritive-sweeteners

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/use-of-nutritive-and-nonnutritive-sweeteners

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/benchmarks-for-nutrition-in-child-care

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/child-and-adolescent-nutrition-assistance-programs

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/child-and-adolescent-nutrition-assistance-programs

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/comprehensive-school-nutrition-services

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/comprehensive-school-nutrition-services

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/local-support-for-nutrition-integrity-in-schools

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/local-support-for-nutrition-integrity-in-schools

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/dietary-fatty-acids-for-healthy-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/health-implications-of-dietary-fiber

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-impact-of-fluoride-on-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/oral-health-and-nutrition

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/the-role-of-nutrition-in-health-promotion-and-chronic-disease-prevention

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/total-diet-approach-to-healthy-eating

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/vegetarian-diets

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/ethical-and-legal-issues-in-feeding-and-hydration

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/ethical-and-legal-issues-in-feeding-and-hydration

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/integration-of-medical-nutrition-therapy-and-pharmacotherapy

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/integration-of-medical-nutrition-therapy-and-pharmacotherapy

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interventions-for-the-prevention-and-treatment-of-pediatric-overweight-and-obesity

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/weight-management

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/weight-management

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutritional-genomics

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-and-human-immunodeficiency-virus-infection

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-and-human-immunodeficiency-virus-infection

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-in-the-treatment-of-eating-disorders

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-intervention-in-the-treatment-of-eating-disorders

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-services-for-individuals-with-intellectual-and-developmental-disabilities

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-athletic-performance

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-programs-for-community-residing-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-programs-for-community-residing-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-for-older-adults-promoting-health-and-wellness

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-nutrition-for-older-adults-promoting-health-and-wellness

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/individualized-nutrition-approaches-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-lifestyle-for-a-healthy-pregnancy-outcome

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-and-lifestyle-for-a-healthy-pregnancy-outcome

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-guidance-for-healthy-children-ages-2-to-11-years

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-guidance-for-healthy-children-ages-2-to-11-years

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/obesity-reproduction-and-pregnancy-outcomes

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/obesity-reproduction-and-pregnancy-outcomes

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/promoting-and-supporting-breastfeeding

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/promoting-and-supporting-breastfeeding

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-and-water-safety

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/food-insecurity-in-the-united-states

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/nutrition-security-in-developing-nations-sustainable-food-water-and-health

http://www.eatrightpro.org/~/media/eatrightpro files/practice/position and practice papers/position papers/partnership_for_healthy_aging_position_statement.ashx

http://www.eatrightpro.org/~/media/eatrightpro files/practice/position and practice papers/position papers/partnership_for_healthy_aging_position_statement.ashx

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.americangeriatrics.org/pha/partnership_for_health_in_aging/interdisciplinary_team_training_statement/

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/interdisciplinary-team-training-in-geriatrics-an-essential-component-of-quality-healthcare-for-older-adults

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/parenteral-nutrition-glutamine-supplementation

http://ncp.sagepub.com/content/26/4/479.short?rss=1&amp;ssource=mfr

http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/clinical-role-for-alternative-intravenous-fat-emulsions

http://ncp.sagepub.com/content/27/2/150.full
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Alternative food network – New and 
rapidly mainstreaming spaces in the food 
economy defined by, among other things, 
the explosion of organic, Fair Trade and local, 
quality and premium specialty foods.


Aquaponics – A combination of fish and 
plant production using aquaculture and 
hydroponics systems. 


Bio-fortification – The process by which the 
nutritional quality of food crops is improved 
through agronomic practices, conventional 
plant breeding or modern biotechnology. 
Bio-fortification differs from conventional 
fortification in that bio-fortification aims to 
increase nutrient levels in crops during plant 
growth rather than through manual means 
during processing of the crops.


BMI – Also known as the Body Mass Index 
or Quetelet Index, it’s a value derived by 
taking a person’s weight in kilograms (kg) 
divided by his or her height in meters 
squared. The National Institutes of 
Health (NIH) now defines normal weight, 
overweight and obesity according to  
BMI rather than the traditional height/
weight charts. 


Cognitive computing – The stimulation of 
human thought processes in a computerized 
model. It involves self-learning systems that 
use data mining, pattern recognition and 
natural language processing to mimic the 
way the human brain works.


Co-product utilization – The use of jointly 
manufactured products in a process in 
which both are required in the creation of 
another product.


DALYs – Disability Adjusted Life Years 
(DALYs) are the sum of years of potential 
life lost due to premature mortality and the 
years of productive life lost due to disability.


Food deserts – Areas where residents live a 
mile or more from where they can purchase 
healthy, affordable food. Per USDA, more 
than 20 percent of the population falls 


below the poverty level and at least 33 
percent of the population lives more than a 
mile from a grocery store.


Food genetics – Genetically modified (GM) 
foods are derived from organisms whose 
genetic material (DNA) has been modified 
in a way that does not occur naturally or at 
a rate that is faster than traditional cross-
breeding practices.


Food loss – Food that is lost before it 
reaches the retail, restaurant or consumer 
outlet. This usually occurs because of poor 
infrastructure, storage, refrigeration, labor 
and transportation issues. 


Food waste – Any food that is discarded 
along the food supply chain. Food waste 
takes place in grocery stores, restaurants, 
foodservice operations and homes.


Fortification  – The practice of deliberately 
increasing the content of an essential 
micronutrient, i.e. vitamins and minerals 
(including trace elements) in a food, to 
improve the nutritional quality of the food 
supply and provide a public health benefit 
with minimal risk to health.


Functional foods – Defined as whole foods 
along with fortified, enriched or enhanced 
foods that have a potentially beneficial 
effect on health when consumed as a 
part of a varied diet on a regular basis at 
effective levels. 


GMO – Organisms (i.e. plants, animals or 
microorganisms) in which the genetic 
material (DNA) has been altered in a way 
that does not occur naturally by mating and/
or natural recombination.


Greenhouse gas – A gas that absorbs and 
emits radiation within the thermal infrared 
range. The primary greenhouse gases in 
Earth’s atmosphere are water vapor (H2O), 
carbon dioxide (CO2), methane (CH4), 
nitrous oxide (N2O) and ozone (O3).


 


Gut microbiome  – The collective of 
microorganisms that reside in the digestive 
tracts of humans and other animals.


Hydroponic  – The process of growing plants 
in a nutrient solution root medium.


Malnutrition – Deficiencies, excesses or 
imbalances in a person’s intake of energy 
and/or nutrients. The term malnutrition 
covers two broad groups of conditions. 
One is undernutrition, which can cause 
stunting (low height for age), wasting (low 
weight for height), underweight (low weight 
for age) and micronutrient deficiencies or 
insufficiencies (a lack of important vitamins 
and minerals). The other is overweight, 
which can cause obesity and diet-related 
non-communicable diseases (such as heart 
disease, stroke, diabetes and cancer).


Medical foods – Foods formulated to 
be consumed under the supervision of 
a physician. They are prescribed for the 
specific dietary management of a disease or 
condition for which distinctive nutritional 
requirements, based on recognized 
scientific principles, are established by 
medical evaluation. 


Medical nutrition therapy (MNT) – An 
individualized dietary instruction that 
incorporates diet therapy counseling for 
a nutrition-related problem. This level 
of specialized instruction is above basic 
nutrition counseling and includes an 
individualized dietary assessment. 


Methane – A colorless, odorless gas with 
a wide distribution in nature, comprised of 
CH4, ethane and other hydrocarbons.


Micronutrients – Vitamins and minerals 
required in small quantities to ensure normal 
metabolism, growth and physical well-being.


Mobile health – The term used to describe 
the practice of medicine and public health 
supported by mobile devices.


 


DEFINITIONS AND TERMINOLOGY


APPENDIX
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Non-communicable disease – Chronic 
conditions that are not transmitted from 
person to person and are generally slow 
to progress. Four main types of non-
communicable diseases are diabetes, 
chronic respiratory diseases, cardiovascular 
diseases and cancers. 


Nutritional genomics – Also known as 
nutrigenomics, this is the study of how foods 
affect our genes and how individual genetic 
differences can affect the way our bodies 
respond to nutrients in food.


Obesity – Body weight higher than what is 
considered healthy for a certain height. A 
Body Mass Index (BMI) greater than 30 is in 
the obese range.


Public-private partnership – Also known 
as a PPP or P3, is a contractual arrangement 
between a public agency and a private 
sector entity. Through this agreement, their 
skills and assets are shared to provide a 
service or facility for public general use.


Scale/scaling – To grow or expand a 
program or project to create a broader 
impact. Often has the connotation of taking 
advantage of economies of scale where 
expansion of impact can be achieved 
without a proportionate increase in costs. 
May also refer to taking a small pilot or 
test project and implementing it across a 
broader geography or population.


Smallholders – Small-scale farms, pastoralists, 
forest keepers and fishers who manage areas 


of land varying from less than one hectare to 
10 hectares. They are the primary producers of 
cocoa, coffee and cotton.


Spectrometry – The measurement of 
electromagnetic radiation as a means 
of obtaining information about physical 
systems and their components.


Telehealth – Includes a broad variety of 
technologies and tactics to deliver virtual 
medical, health and education. Telehealth is 
not a specific service, but a collection of ways 
to enhance care and education delivery.


Vertical farming – An urban food 
production center where food is 
continuously grown inside tall buildings.


APPENDIX
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Nancy Collins, PhD, RD, LD/N, FAPWCA 


President and Executive Director, RD411.com 


 


Board Assignment: Aida Miles 


Education: 


 BS, Hotel/Foodservice Administration—Institutional Foodservice, 


University of Nevada—Las Vegas (1982-1986) 


 MS, Dietetics International University, Florida International University 


(1988-1991) 


 PhD, Human Nutrition, Florida International University (1995-2000) 


Overview: 


 Creator of Nutrition411.com and Wounds411.com, providing practi-


tioners with over 2500 free, peer-reviewed resources in nutrition and 


health care 


 Nationally known for work in the wound care arena, delivering over 


450 professional lectures and the sole dietitians granted Fellow sta-


tus from the American Professional Wound Care Association 


 President of Florida Dietetic Association (2001-2002); Florida Affili-


ate delegate (2007-2010); Vice-chair of Nutrition Informatics Com-


mittee; Academy’s representative to the Alliance on Wound Care 
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Director, ILSI-RF Center for Integrated Modeling of Sustainable Agriculture & 


Nutrition Security (CIMSANS) 


 


Board Assignment: Aida Miles 


Education: 


 BS, Chemical Engineering, Stanford University (1976-1980) 


 PhD, Chemical Engineering, University of Washington (1980-1983) 


Overview: 


 Founding Director of CIMSANS, which leads partnerships on novel 


food system modeling methods, better informing adaption to the in-


creasing impacts of climate change and resource scarcity on sus-


tainable nutrition security 


 More than 30 years  of research experience on the environmental 


challenges surrounding  agriculture 


 Served on various national and international teams, including the 


Executive Secretariat of the US Government’s National Climate As-


sessment Development & Advisory Committee 
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Elizabeth Yakes-Jimenez, PhD RD 


Assistant Professor of Nutrition and Family and Community Medicine, University 


of New Mexico 


 


Board Assignment: Aida Miles 


Education: 


 BS, Human Nutrition, Case Western Reserve University (2003) 


 MS, Public Health Nutrition and Dietetic Internship, Case Western 


Reserve University (2003) 


 PhD, Epidemiology, University of California—Davis  (2010) 


Overview: 


 Research focuses on preventing and improving the treatment/


management of obesity and diabetes in New Mexico, particularly 


among underserved populations, children, and emerging adults, via 


public health and school-based interventions and policy change as 


well as preventing micronutrition malnutrition in women and young 


children through fortification and food-based approaches in global 


settings 


 


Audrey Morgan, DTR 


Food Service Director, Southridge Rehab & Living Center 


 


Board Assignment: Aida Miles 


Education: 


 AAS, Dietetic Technician, Southern Maine Technical College (1993-


1996) 


 AA, Liberal Arts and Sciences, University of Southern Maine 


Overview: 


 Food Service Director with close to 20 years of experience 


 2011-2012 Chair, Dietetic Technicians in Practice DPG, encouraging 


DTR’s to continually get more involved within the governance of the 


Academy, the state affiliate and  communities 
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Amanda Nieh, MBA, RDN 


Nutrition Affairs Intern, Dairy Management Inc.; Incoming staff, Deloitte 


 


Board Assignment: Camille Range 


Education: 


 BS, Clinical Nutrition, University of California—Davis (2010-2014) 


 MBA, Dietetics and Clinical Nutrition Services, Dominican University 


(2014-2016) 


Overview: 


 Strong data and financial analysis skills as well as effective influenc-


er with strong communication skills with experience as Accounting 


and Dietetic Intern at DMI, Registered Dietitian for Chicago Cubs, 


Corporate Wellness Intern at Apple, and Wellness Program Analyst 


at UC Davis Medical Center 


 


Phillip Carr, CFT, CSCS 


Vice Chair, Student Advisory Committee 


 


Board Assignment: Camille Range 


Education: 


 AAS, Exercise Science with Focus in Personal Training, Internation-


al Sports Science Association (2012-2016) 


 BS, Kinesiology, Dietetics, and Community Nutrition, Miami Universi-


ty (2014-2018) 


Overview: 


 Currently works as strength and conditioning coach intern at Miami 


University and President of the Student Veterans of America, Oxford 


Chapter 


 Previous experience includes Combatives instructor, Presidential 


security in US Army and Personal Trainer at XSport Fitness 


 Student liaison (2014-2015); Vice chair, Student Advisory Commit-


tee (2015-2016) 
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Sara Muschkin, RDN, LD 


Clinical Dietitian, University Hospitals of Cleveland 


 


Board Assignment: Camille Range 


Education: 


 BS, Human Nutrition, The Ohio State University (2010-2015) 


 MS, Dietetics and Clinical Nutrition Services (2015-2016) 


Overview: 


 Recently completed dietetic internship at University Hospital of 


Cleveland 


 Previous experience includes nutrition counselor at Camp Ho Mita 


Koda for children with diabetes, nutrition assistant at Ohio State Uni-


versity Comprehensive Cancer Center-James Cancer Hospital & 


Solove Research Institute, and nutrition intern at Children’s Hunger 


Alliance 


 Student liaison for University Hospitals Case Medical Center; Stu-


dent Advisory Committee 


 


Joanne Ragalie, MBA, RDN 


Nutrition Affairs, Dietetic and Sustainability Intern, Dairy Management Inc.  


 


Board Assignment: Camille Range 


Education: 


 BS, Food Science and Human Nutrition, Colorado State University 


(2010-2012) 


 MBA, Finance and Dietetic Internship, Dominican University (2014-


2016) 


Overview: 


 Passion for nutrition sustainability and business with experience writ-


ing opportunity assessments and developing resource kits within the 


agricultural community 


 Previous experience includes Assistant Manager at Walmart, Sus-


tainable Farming Practicum Student at Groundswell Center for Local 


Food and Farming, Energy Service Intern at AmeriCorps, and Finan-


cial and Food Organizer for TED Conferences.  
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Doug Balentine, PhD 


Director, Office of Nutrition and Food Labeling, CFSAN, FDA 


 


Board Assignment: Constance Geiger 


Education: 


 BS, Food Science, Rutgers University (1979) 


 MS, Food Science, Rutgers University (1981) 


 PhD, Food Science and Nutrition, Rutgers University (1982) 


Overview: 


 Oversees the development of policy and regulations for nutrition la-


beling and food standards, infant formula, and medical foods 


 Previously served as Director of Nutrition and Health for Unilever 


North America and was a member of Unilever’s Global Nutrition 


Leadership Team 


 Past co-chair and chair of the American Heart Association INAP 


committee and served on steering committee of the AHA public 


health meeting on approaches to dietary salt reduction 


 


Marcie Garza, MS, RDN, LD 


HBPC Dietitian, Michael E DeBakey VA Medical Center 


 


Board Assignment: Constance Geiger 


Education: 


 BASC, Nutrition Sciences, Texas A&M University (2008-2011) 


 MS, Nutrition Sciences, Texas Woman’s University (2011-2012) 


Overview: 


 Serves our nation’s Veterans as a Home Health Dietitian 


 Previously owned a personalized nutrition consulting business, 


Health Your Weigh, LLC, and worked as a border region dietitian for 


HEB Grocery Stores 


 Previously served the Academy of Nutrition and Dietetics through 


the Student Liaison program, Student Advisory Committee, Member 


Value Committee, and Diversity Committee 
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YaQutullah Ibraheem Muhammad, MS RDN LD 


Clinical Dietitian, Department of Veterans Affairs 


 


Board Assignment: Constance Geiger 


Education: 


 MS, Nutrition and Health Sciences, Georgia State University (2002-


2007) 


Overview: 


 Ten years of experience in clinical nutrition, spending the first half as 


a Registered Dietitian for Sodexo and now at the Department of Vet-


eran Affairs 


 Writes and develops recipes as a contributor to the Islamic Food and 


Nutrition Council of America 


 Certificate of Training in Adult Weight Management Level I-II from 


Academy of Nutrition and Dietetics 


 


Connie Avramis, BSC, MS 


Nutrition and Health Director, Unilever 


 


Board Assignment: Denice Ferko-Adams 


Education: 


 University of Guelph (1996-2002) 


Overview: 


 With 13 years of global experience at Unilever, her roles ranged 


from a R&D Project Manager, Global Project Leader & Operations 


Manger R&D, Senior R&D Manager to her now position as the Nutri-


tion and Health Director 


 Demonstrated skills in driving technology implementation, innova-


tion, complexity reduction and margin improvement 
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Erin Fitzgerald Sexson 


Senior Vice President Global Sustainability, Innovation Center for U.S. Dairy  


 


Board Assignment: Denice Ferko-Adams 


Education: 


 BBA, Finance, University of Notre Dame (1995-1999) 


Overview: 


 Examines the intersection between nutrition, health, hunger, food 


waste and environmental impact to enhance dairy’s contributions to 


a more sustainable food system., including a industry-wide voluntary 


carbon reduction goal of 25% by 2020 


 Recognized as White House Champion of Change for Sustainable 


and Climate-Smart Agriculture, and Aspen Institute First Movers Fel-


low, and a Crain’s Chicago 40 under 40 recipient 


 Strategic Advisor for the Academy of Nutrition and Dietetics 


 


Tracy Fox, MPH, RD 


President, Food, Nutrition & Policy Consultants, LLC 


 


Board Assignment: Denice Ferko-Adams 


Education: 


 BS, Home Economics/Dietetics, Hood College (1978-1981) 


 MPH, Nutrition/Epidemiology, University of Pittsburgh (1981-1982) 


Overview: 


 Sixteen years of experience providing policy analysis and advice on 


food, nutrition, physical activity and wellness issues; federal govern-


ment operations; role of federal, state and local policies on child 


obesity as President of Food, Nutrition & Policy Consultants, LLC 


 Assisted organizations such as the Robert Wood Johnson Founda-


tion, Centers for Disease Control and Prevention, and United States 


Department of Agriculture 


 Previous Federal Policy Associate at the Academy of Nutrition and 


Dietetics (1996-2000) 
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Marlene Schmidt, MS RD 


Nutrition, Health and Wellness Manager, Nestle USA 


 


Board Assignment: Denice Ferko-Adams 


Education: 


 BS, Food and Nutrition, Appalachian State University (1993-1995) 


 MS, Clinical Nutrition, University of Memphis (1996-1998) 


Overview: 


 Currently establishes and integrates a nutrition, health and wellness 


strategy across the food and beverage portfolio and Nestle USA 


 Consults for various  Fortune 500 companies like Domino’s, Quaker, 


and McDonalds to provide innovative development and marketing 


strategies in the health and wellness space as founder of nourish, 


LLC 


 Previously experience includes the Senior Vice President at the Na-


tional Dairy Council, Senior Scientist at Abbott Nutrition,  and a pedi-


atric dietitian at both Duke University Medical Center and the Univer-


sity of Chicago Children’s Hospital 


 Currently serves on the Board of Directors of Common Threads 


 


Liz Ward, MS, RD 


Nutrition Consultant, Author 


 


Board Assignment: Denice Ferko-Adams 


Education: 


 BS, Human Nutrition, University of Massachusetts—Amherst 


 MS, Mass Communication, Boston University (1990-1992) 


Overview: 


 Award-winning, writer,, nutrition consultant, and spokesperson 


 Authored or co-authored seven books, most recently MyPlate for 


Moms, How to Feed Yourself & Your Family Better: Decoding the 


Dietary Guidelines for Your Real Life 


 Regularly contributes to Muscle and Fitness Hers and Men’s Fitness 


magazines 


 Served as an Academy of Nutrition and Dietetics spokesperson for 9 


years and received the 2011 Media Excellence Award 
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Deborah Atwood 


Executive Director, AGree 


 


Board Assignment: Dianne Polly 


Education: 


 BS, Marine Resources, Western Washington University 


Overview: 


 Provides fiscal oversight and management to Agree staff and con-


sultants 


 Draws from more than 30 years of experience in policy and legisla-


tive matters, regarding food, agriculture, the environment, research, 


and risk management from the private sector, federal government, 


and nonprofit organizations, including the USDA and EPA 


 


Yael Lehmann 


Executive Director, The Food Trust 


 


Board Assignment: Dianne Polly 


Education: 


 BA, Social Welfare, University of California—Berkeley 


 MS, University of Pennsylvania 


Overview: 


 Directed the growth of the Food Trust’s farmers’ markets, nutrition 


education programs, food retail initiatives and other programs to pro-


mote access to affordable, nutritious food in lower-income communi-


ties for the past 15 years as the Associate Director, Deputy Director 


and now Executive Director 


 Recipient of the Urban Leadership Award by the Penn Institute for 


Urban Research in 2013 
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Margie Saidel, MPH, RD, LDN 


Vice President Nutrition and Sustainability, Compass Group Chartwells K-12 


 


Board Assignment: Dianne Polly 


Education: 


 BS, Nutrition, Rutgers University—New Brunswick (1972-1976) 


 MPH, Public Health, Boston University (1980-1982) 


Overview: 


 Has served as the Vice President of Nutrition and Sustainability for 


Compass Group Chartwells K-12 for the past 12 years, helping to 


improve school lunches and child nutrition 


 Previously worked as Adjunct Faculty at Framingham State Universi-


ty and the Director of Food Services at Needham Public Schools 


 


Amy Myrdal Miller, MS, RDN, FAND 


Founder and President, Farmer’s Daughter Consulting 


 


Board Assignment: Dianne Polly 


Education: 


 BS, Dietetics, University of California—Davis (1989-1994) 


 MS, Nutrition Communication, Tufts University (1995-1997) 


Overview: 


 Provides strategic communications and marketing counsel to food 


companies, grower cooperatives, seed companies, and restaurants 


through her business, Farmer’s Daughter Consulting 


 Developed public relations, nutrition marketing and communication, 


and culinary nutrition skills with over 20 years of experience at 


Fleishman-Hillard, Dole Food Company, California Walnut Commis-


sion, and The Culinary Institute of America 


 Recipient of Tufts University Friedman School of Nutrition Science & 


Policy Nutrition Impact award  and 2013 California Dietetic Associa-


tion Excellence in Research award 


 Co-author of The Heathy Heart Cookbook for Dummies and nutrition 


editor of the fourth edition of The Culinary Institutes of America's 


Techniques of Healthy Cooking 
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Chris Vogliano, MS, RDN 


Clinical Research Associate, Arivale; Research Fellow, Academy of Nutrition and 


Dietetics 


 


Board Assignment: Dianne Polly 


Education: 


 BS, Nutrition, The Ohio State University (2006-2010) 


 MS, Nutrition & Dietetics, Kent State University (2010-2012) 


Overview: 


 Environmentally-focused RD, who is creating a more sustainable, 


waste-free, and equitable food system that currently works for the 


Seattle-based biotech startup, Arivale, focused on nutrigenomics 


and scientific wellness 


 Selected as the first Agriculture, Nutrition, and Health Research Fel-


low with the Academy of Nutrition and Dietetics in 2014 


 Named Young Dietitian of the Year by Washington State Dietetic 


Association and Top 10 “Up and Coming” Dietitians of the Year by 


Today’s Dietitian in 2016 


 


Matthew Marsom 


Vice President Public Policy and Programs, Public Health Institute 


 


Board Assignment: Don Bradley 


Education: 


  


Overview: 


 Works to advance and support the work of the Public Health Insti-


tute’s domestic and global health programs, identifying opportunities 


to strengthen program impact and promote cross-program collabora-


tion 


 Responsible for designing and implementing strategy for monitoring 


and influencing public policy, legislation and regulations affecting 


PHI projects and public health policy relevant to PHI interests 
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Tim Moran, PhD 


Director of Behavior and Biological Research, Global Obesity Prevention Center, 


Johns Hopkins Bloomberg School of Public Health 


 


Board Assignment: Don Bradley 


Education: 


 BA, Psychology, Trinity College 


 PhD, Neurochemistry, Johns Hopkins University (1982) 


Overview: 


 Joined Johns Hopkins University School of Medicine as the Adolf 


Meyer Fellow in 1984 and was promoted to professor in 1992 


 Named the inaugural Paul R. McHugh Professor of Motivated Be-


haviors in 1999 


 Research interests include brain/behavior relationships as they ap-


ply to the controls of food intake and body weight 


 


Jason Saul, JD, MPP 


Founder and CEO, Mission Measurement 


 


Board Assignment: Don Bradley 


Education: 


 BA, Government and French Literature, Cornell University 


 JD, University of Virginia School of Law 


 MPP, John F. Kennedy School of Government, Harvard University 


Overview: 


 Helps to create value through social change by measuring social 


impact and advises corporations, government agencies and nonprof-


its, including: Walmart, Starbucks. McDonald’s, Kraft, American Red 


Cross, and USAID 


 Serves as faculty at Kellogg School of Management at Northwestern 


University, teaching corporate social responsibility and nonprofit 


management 


 Previously practiced as a public finance attorney at Mayer Brown 


LLP in Chicago 
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D. Milton Stokes, PhD, MPH, RD, FAND 


Director, Global Health & Nutrition Outreach, Monsanto Company 


 


Board Assignment: Don Bradley 


Education: 


 BS, Nutrition and Dietetics, Murray State University (1995-1999) 


 Yale-New Haven Hospital Dietetic Internship (1999-2000) 


 MPH, Health Education, City University of New York—Hunter Col-


lege (2002-2005) 


 PhD, Health Communication & Marketing, University of Connecticut 


(2007-2012) 


Overview: 


 Currently executes global food and nutrition stakeholder engage-


ment initiatives, leads external network of 15 RDNs advocating for 


agriculture, and collaborates with select teams within Corporate En-


gagement and across Monsanto 


 Previously served on the Academy of Nutrition and Dietetics’ Fi-


nance and Audit Committee, liaison to the American Medical Associ-


ation for coding and coverage, media spokesperson, and Delegate-


at-large 


 


Kevin Concannon, MSW 


Under Secretary for Food, Nutrition, and Consumer Services, USDA 


 


Board Assignment: Donna Martin 


Education: 


 BA, Saint Francis Xavier University—Nova Scotia 


 MSW, Saint Francis Xavier University—Nova Scotia 


Overview: 


 Led FNCS during the deepest economic recession in 70 years while 


promoting better access to anti-hunger program, implementing 


stronger nutrition science-based meal and food package programs 


in WIC and child nutrition, supported improved administration and 


staffing, and elevating nutrition education and job training through 


SNAP  


 Previously served as Director of State Health and Human Services 


departments in Maine, Oregon, and Iowa, President of American 


Public Welfare Association, National Association of State Mental 


Health Program Directors, trustee of American Public Human Ser-


vices Association, and board member of American Humane Associ-


ation 
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Janelle Gunn, MPH, RD 


Deputy Associate Director for Policy, Partnerships and Communications, CDC 


Division of Nutrition, Physical Activity, and Obesity 


 


Board Assignment: Donna Martin 


Education: 


 BS, Nutrition, University of Minnesota—Twin Cities (1997-2001) 


 MPH, Public Health Nutrition, University of Minnesota—Twin Cities 


(2001-2003) 


Overview: 


 Joined CDC in 2003 as part of the Public Health Prevention Service 


and has since helped to coordinate the sodium reduction imitative, 


Steps to a Healthier Minneapolis, and worked in the Division for 


Heart Disease and Stroke Prevention before assuming her current 


role in the Division of Nutrition, Physical Activity, and Obesity 


 


Brett Matthews 


CEO, Kate Farms  


 


Board Assignment: Donna Martin 


Education: 


  BA, History and Public Policy, Dartmouth (1984-1988) 


Overview: 


 Entrepreneur, investor 


 Kate Farms was founded by Richard and Michelle Laver on the be-


lief that when our nutritional needs are fulfilled by what nature pro-


vides, hope turns into health and a new way of life is realized 


 Their daughter Kate was born with cerebral palsy and failing to 


thrive, and they knew that she needed high-quality, nutrient-rich food 


that was easy to digest, so they developed Kate Farms Komplete 


 They create medical foods and supplements that are free from the 


top eight allergens, GMO-free, corn-free and are made from all or-


ganic ingredients 


 Their product line includes three flavors of meal replacement shakes 


that can be consumed normally or through oral and tube feeding 
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Kelly Miterko 


Deputy Director, Let’s Move!, Office of the First Lady at The White House 


 


Board Assignment: Donna Martin 


Education: 


 BS, Health Science, Stony Brook University 


Overview: 


 Five years of experience in the Office of the First Lady 


 


Gus Schumacher 


Executive Vice President, Wholesome Wave 


 


Board Assignment: Donna Martin 


Education: 


 BS, Economics, Harvard College 


Overview: 


 Previously served as Administrator of USDA’s Foreign Agricultural 


Service, senior agri-lendor for the World Band, and Commissioner of 


Food and Agriculture for the Commonwealth of Massachusetts 


 Member of the 21st Century Sustainable Agricultural Task Force of 


the National Academy of Sciences 


 Oversaw the preparation of the Task Force Report of the Chicago 


Council on Global Affairs, titled “Modernizing America’s Food and 


Farm Policy: Vision for a New Direction” and working to update the 


Food and Farm Policy Report in light of the pending new 2012 Farm 


Bill deliberations 
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Wesley Delbridge II, RDN 


Spokesperson, Academy of Nutrition and Dietetics; Director of Food & Nutrition, 


Chandler Unified School District Food and Nutrition Department.  


 


Board Assignment: Donna Martin 


Education: 


 BS, Dietetics, Arizona State University (1998-2002) 


Overview: 


 Oversees over 300 employees, focusing on promoting school nutri-


tion, creating and serving healthy food and decreasing childhood 


obesity by serving more than 45,000 students 


 Designed and created the first school nutrition smart phone app, 


“CUSD Food” 


 Recipient of the  2013 Health Education Media Maker award 


 Previously served as President of School Nutrition Association of 


Arizona and on national legislative action committees for the School 


Nutrition Association 


 


Angela Tagtow, MS, RD, LD 


Executive Director, Center for Nutrition Policy and Promotion, USDA 


 


Board Assignment: Donna Martin 


Education: 


 BS, Dietetics, Chemistry, University of Northern Iowa (1987-1991) 


 MS, Family & Consumer Science Education/Food Science & Human 


Nutrition, Iowa State University (1995-1997) 


Overview: 


 Works to improve the health and well-being of Americans by devel-


oping and promoting dietary guidance that links scientific research to 


the nutrition needs of consumers 


 Extensive experience working on issues related to USDA’s Food, 


Nutrition and Consumer Service programs including serving in lead-


ership with the Iowa Department of Public Health’s WIC program 


and later as a technical expert with the IDPH’s Community Transfor-


mation Initiative 
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Queen Alike 


Fellow (2015-2016), Global Health Corps (Barbara Bush); Program Officer, 


Community Health and Nutrition Program with African Evangelistic Enterprise in 


Rwanda 


 


Board Assignment: Evelyn Crayton  


Education: 


 BS, Community Health, University of Maryland 


Overview: 


 Aspires to serve others through mobilizing and empowering commu-


nities to create meaningful, sustainable social change 


 Previously served as a Public Health Specialist at the National Li-


brary of Medicine, developing high-quality environmental health ani-


mations for adolescents as well as a researcher as a Ronald E. 


McNair Scholar  in Accra, Ghana on nutrition transition 


 


Edith Mitchell, MD, FACP 


President, National Medical Association; Clinical Professor, Medicine and Medi-


cal Oncology; Director, Center to Eliminate Cancer Disparities; Associate Direc-


tor, Diversity Affairs, Sidney Kimmel Cancer Center at Jefferson 


 


Board Assignment: Evelyn Crayton  


Education: 


 BS, Biochemistry, Tennessee State University 


 MD, Medical College of Virginia—Richmond 


Overview: 


 Leads the National Medical Association’s efforts to eliminate health 


disparities and promote equality in the nation’s health care system 


 Completed internship and residency in internal medicine at Meharry 


Medical College and a fellowship in Medical Oncology at 


Georgetown University with 38 years of practice 


 Retired brigadier general in the U.S. Air Force and the first female 


physician to attain rank 


 Served as senior medical Air National Guard advisor to the com-


mand surgeon and was the medical liaison between the active Air 


Force and the Air National Guard 
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Christine Rivera, RDN 


Nutrition and Health Manager, Feeding America 


 


Board Assignment: Evelyn Crayton  


Education: 


 BS, Food Science and Dietetics, South Dakota State University 


(1998-2003) 


Overview: 


 Nutrition & Health Manager at Feeding America for 3 years 


 Previously served as Agency Programs Manager at Food Bank of 


WNY, Inc. for 9 years 


 


Margaret Bogle, PhD, RD 


Retired  


 


Board Assignment: Evelyn Crayton  


Education: 


 BS, Vocational Home Economics, Vocational Home Economics and 


Dietetics, University of Arkansas (1952-1955) 


 MS, Human Nutrition, University of Tennessee-Knoxville (1955-


1956) 


 PhD, Human Nutrition, Texas Women’s University (1985-1989) 


Overview: 


 Still an active researcher 


 Member, Honors Committee 


 Formerly the Executive Director of the Lower Mississippi Delta Nutri-


tion Intervention Research Initiative  


 Secretary/Treasurer of the Musical Institute for Knowledge and Edu-


cation, a nonprofit directed by her son 
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Kevin Sauer, PhD, RDN 


Chair, CDR; Associate Professor, Kansas State University 


 


Board Assignment: Evelyn Crayton  


Education: 


 BS, Dietetics, Kansas State University (1993) 


 MS, Foodservice/Hospitality, Management & Administrative, Dietet-


ics, Kansas State University (1998) 


 PhD, Human Ecology, Kansas State University (2009) 


Overview: 


 Over 12 years of experience as assistant professor, drawing from 


industry experience including healthcare food and nutrition services, 


child nutrition and school programs, college/university dining and 


corporate foodservice 


 Serves on leadership advisory team for the Center of Excellence for 


Food Safety in Child Nutrition Programs 


 Research interests include HACCP, food safety, the career paths 


and job satisfaction of management dietitians, and technology in 


dietetics 


 


Kate Houston, MS 


Federal Affairs, Cargill 


 


Board Assignment: Hope Barkoukis 


Education: 


 BA, Political Science, Communication, Tulane University (1990-


1994) 


 MS, US Nutrition Policy, Epidemiology, Tufts University (1997-1999) 


Overview: 


 Director of Government Relations & Policy for Cargill, a global pro-


ducer and marketer of food, agricultural, financial, and industrial 


products and services 


 Advises Cargill’s good and ingredient businesses on critical issues in 


food safety and nutrition 


 Previously served as the Deputy Under Secretary for the USDA’s 


Food Nutrition and Consumer Services mission area and as a policy 


advisor to the House of Representative’s Education and Workforce 


Committee under the leadership of John A. Boehner where she 


worked to enact bipartisan legislation reauthorizing Child Nutrition 


and WIC 
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Juan Ochoa, MD, FACS 


Chief Medical Officer and Global Manager Clinical Affairs Acute Care Nutrition, 


Nestle Health Science 


 


Board Assignment: Hope Barkoukis 


Education: 


 Residency, University of Pittsburgh (1991-1996) 


Overview: 


 Responsible for clinical affairs in acute care nutrition around the 


globe, in addition to serving as Chief Medical Officer in the United 


States for Nestle Health Science 


 Published over 100 manuscripts, including chapters and peer-


reviewed articles in prestigious journals 


 Completed essential work defining arginine deficiency as a cause of 


immune dysfunction in several illnesses including surgery, trauma 


and certain cancers 


 


Billy Brown, RDN 


Internal Sales Representative, Abbott Nutrition 


 


Board Assignment: Hope Barkoukis 


Education: 


 BS, Human Nutrition, The Ohio State University (2011-2015) 


Overview: 


 Recently joined Abbott Nutrition as an Inside Sales Representative 


 Previously served as the Nutrition Associate for Feeding America, 


University Spokesperson for All Access Internships, and a Commu-


nications Intern at the Food Innovation Center at The Ohio State 


University 


 Former President and Founding Father of the Chi Phi Fraternity at 


The Ohio State University 
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Alison Brown, MS 


Doctoral Candidate, Tufts University 


 


Board Assignment: Hope Barkoukis 


Education: 


 BS, Chemistry, Spelman College (2003-2007) 


 MS, Applied Physiology and Nutrition, Columbia University (2008-


2011) 


 PhD Candidate, Food Policy and Applied Nutrition, Tufts University 


(anticipated 2016) 


Overview: 


 Completing doctoral degree with emphasis in culturally appropriate 


nutrition intervention development, management, and implementa-


tion 


 Areas of interest include wellness programming, health equity, and 


addressing health disparities in minority communities through com-


munity-based participatory research and civic engagement 


 Diversity Leader for the Academy of Nutrition and Dietetics 


 Newsletter Editor for National Organization of Blacks in Nutrition and 


Dietetics 


 


Ellen Rosa Shanley, MBA, RDN, CDN, FAND 


Dietetics Director, University of Connecticut 


 


Board Assignment: Hope Barkoukis 


Education: 


 BS, Nutrition & Food Science, Syracuse (1973) 


 Dietetic Internship, Massachusetts General Hospital (1974) 


 MBA, Babson College (1977) 


Overview: 


 Joined the Department of Allied Health Sciences at the University of 


Connecticut in 2008 as the Dietetics Director 


 Working on a USDA-funded food safety education grant and a pro-


ject with SNAP-Ed 


 Has held numerous position in the Connecticut and nation-level 


Academy of Nutrition and Dietetics 
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Kim Brooks, MPP 


Director of Strategic Initiatives, Mars, Inc. 


 


Board Assignment: Jean Ragalie-Carr 


Education: 


 BS, Sociology, Columbia University (1991-1993) 


 International Management Program, University of Oxford (1999) 


 MPP, Food and Nutrition Policy, Georgetown University (1998-2000) 


Overview: 


 Manages portfolio of high priority projects for the Mars Leadership 


Team 


 Over the past 20 years, built and managed boards, driven special-


ized projects for management teams in the private and social sec-


tors, and achieved results with both multi-million dollar and shoe-


string budgets 


 Served as the Director of Office of the President and Director Part-


nership Management at International Center for Research on Wom-


en, a Manager at McKinsey & Company, as well as a grantee for the 


Pew Charitable Trusts prior to joining Mars, Inc. 


 


Laura Cubillos, RDN 


Founder and Executive Vice President, FoodMinds 


 


Board Assignment: Jean Ragalie-Carr 


Education: 


 Miami University 


 Emory University 


Overview: 


 Partner at FoodMinds, an award-winning food and nutrition commu-


nications and consulting company boldly transforming the way the 


world thinks about food, nutrition and health 


 Brings 15 years of experience in developing and managing strategic 


marketing communications initiatives 
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Elise Golan, PhD 


Director for Sustainable Development, USDA 


 


Board Assignment: Jean Ragalie-Carr 


Education: 


 PhD, Agriculture Economics, University of California—Berkley 


 Post-Doctorate Fellowship, Environmental Economics, University of 


Haifa in Israel 


Overview: 


 Provides leadership in planning, coordinating, and analyzing the De-


partment's various policies, programs and activities that impact and 


relate to sustainable agriculture, natural resource, and community 


development including food security 


 


Dana Gunders 


Staff Scientist, Food and Agriculture Program, Natural Resources Defense 


Council  


 


Board Assignment: Jean Ragalie-Carr 


Education: 


 BS, Earth Systems, Standord University (1995-2000) 


 MS, Sustainable Business Practices, Stanford University (2001-


2002) 


Overview: 


 Leads NRDC’s work on reducing food waste and is the author of a 


widely distributed report “Wasted: How America is Losing Up to 40% 


of Its Food from Farm to Fork to Landfill” 


 Co-authored a report called The Dating Game, revealing how con-


fusing food dates lead to food waste in America 


 Her work on food waste has been featured by CNN, NBC, The New 


York Times, Wall Street Journal, NPR, and many other outlets  


 Authored Waste-Free Kitchen Handbook, released September 2015 
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Lisa Moon, MA 


President & CEO, The Global FoodBanking Network 


 


Board Assignment: Jean Ragalie-Carr 


Education: 


 BA, International Studies, Political Science, Spanish, Bradley Uni-


versity 


 MA, Security Policy Studies, George Washington University 


Overview: 


 President & CEO at The Global FoodBanking Network, creating, 


supporting, and strengthening food banks around the world, in coun-


tries outside of the US 


 


Margaret Powers, PhD, RD, CDE 


President, Health Care & Education, American Diabetes Association 


 


Board Assignment: Jo Jo Dantone 


Education: 


 BS, Michigan State University 


 Dietetic Internship, Cook County Hospital in Chicago 


 MS, University of Illinois at Chicago 


 PhD, Education, Capella University 


Overview: 


 Conducts research and has a clinical practice as a RDN and diabe-


tes educator at the International Diabetes Center at Park Nicollet in 


Minneapolis 


 Research focuses on improving diabetes outcomes including factors 


that affect the clinical, psychosocial and behavioral aspects of diabe-


tes 


 Lead author of the 2015 Joint Position Statement on Diabetes Self-


management Education and Support published by the American Di-


abetes Association, American Association of Diabetes Educators 


and Academy of Nutrition and Dietetics 
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Neva Cochran, MS, RDN, LD, FAND 


Nutrition Communications Consultant, Neva Cochran Communications; Former 


Chair, Academy of Nutrition and Dietetics Foundation  


 


Board Assignment: Jo Jo Dantone 


Education: 


 BS, Nutrition and Dietetics, University of Oklahoma (1970-1974) 


 Dietetic Internship, Presbyterian Hospital of Dallas (1974-1975) 


 MS, Nutrition, Texas Woman’s University (1976-1978) 


Overview: 


 Thirty years experience as a RDN, 20 years as a magazine nutrition 


writer and researcher and a veteran of over 1000 nutrition media 


interviews 


 Recipient of several awards from the Academy of Nutrition and Die-


tetics, most recently, Texas Academy of Nutrition and Dietetics Out-


standing Preceptor Award 2016 


Jacqueline Marcus, MS, RD, LD, CNS, FADA, FAND 


President and Owner, Jacqueline B. Marcus and Associates—Food and Nutrition 


Consulting  


 


Board Assignment: Jo Jo Dantone 


Education: 


 BS, MS, Consumer Science and Food Science and Nutrition, North-


ern Illinois University 


Overview: 


 Provide food and nutrition counseling through a mix of cooking, nu-


trition, and fitness 


 Blends food science, nutrition and the culinary arts in her practice 


 Also serves as the judge for the International Association of Culinary 


Professionals Cookbook Awards, and a reviewer for the Journal of 


the Academy of Nutrition and Dietetics 
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Kathleen Zelman, MPH, RD, LD 


Nutrition Expert, WebMD, United Healthcare Source4Women 


 


Board Assignment: Jo Jo Dantone 


Education: 


 BS, Montclair State University 


 MPH, Tulane University School of Public Health and Tropical Medi-


cine (1980-1982) 


Overview: 


 Currently the Director of Nutrition for WebMD for over 13 years and 


the Nutrition Expert for United Healthcare Source4Women 


 Acted as Director at large from the Academy of Nutrition and Dietet-


ics from 2009-2012 


 Previously served as Dietetic Internship Director for Ochsner Medi-


cal Institutions for six years 


 Received the “Media Excellence” award from the Academy of Nutri-


tion and Dietetics in 2007 


 


Erica Flint, RD 


Registered Dietitian, KwikTrip 


 


Board Assignment: Judy Dodd 


Education: 


  


Overview: 


 Helps to lead the convenience store chain’s efforts to capitalize on 


the trend in the retail food business toward fresh, minimally pro-


cessed products 


 KwikTrip offers fresh fruit, vegetable, meat, salads and sandwiches 


among other things in its more than 400 stores 
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Greg Miller, PhD, FACN 


Chief Science Officer, National Dairy Council 


 


Board Assignment: Judy Dodd 


Education: 


 BS, Nutrition Science, Michigan State University (1977-1978) 


 MS, PhD, Nutrition Science/Toxicology (1979-1986) 


 Certificate, Strategic Thinking and Management, University of Penn-


sylvania (2008-2009) 


 Certificate, Social Media Marketing, University of Notre Dame (2012) 


Overview: 


 Also serves as Adjunct Associate Professor  in the Department of 


Food Science and Nutrition at the University of Illinois, editorial advi-


sor for Dairy Foods magazine, as well as a member of the editorial 


board for the Journal of the American College of Nutrition, the Jour-


nal of Nutritional Biochemistry, Current Nutrition and Food Science, 


and Mature Medicine Canada 


 Previously served as the President for the American College of Nu-


trition and Pennsylvania State University Nutrition and Dietetics 


Alumni Society 


 Has presented more than 110 invited lectures, published more than 


135 research  


Dave Grotto, MS, RDN, LDN 


Senior Nutrition Marketing Business Partner, Kellogg Co. Specialty Channels 


 


Board Assignment: Kathy Wilson-Gold 


Education: 


 BS, Medical Dietetics and Nutrition, University of Illinois at Chicago 


(1984-1986) 


 MS, Nutrition & Wellness with Entrepreneurship Concentration, Ben-


edictine University (2012-2014) 


Overview: 


 Served as an Academy of Nutrition and Dietetics Spokesperson for 


over six years 


 In addition to acting as the Senior Nutrition Marketing Business Part-


ner for Kellogg’s, he also provides nutrition communications, speak-


ing, and consulting services as president and founder of Chicago-


based, Nutrition Housecall LLC. 


 Authored 101 Foods That Could Save Your Life, 101 Optimal Life 


Foods, and Best Things You Can Eat 
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Trish Zecca, MS 


Senior Program Manager Global Nutrition, Campbell’s 


 


Board Assignment: Kathy Wilson-Gold 


Education: 


 BS, Nutrition Sciences, The Pennsylvania State University (1987-


1989) 


 MS, Nutrition Sciences, The Pennsylvania State University (1989-


1992) 


Overview: 


 Joined Campbell Soup Company over eight years ago and currently 
informs and executes nutrition strategy for all brands in the Americas 
in addition to serving as the external lead for nutrition policy and in-
fluencer engagement across government, academic and health pro-
fessional organizations at Campbell Soup Company 


 Has over 20 years of experience in various areas of nutrition science 
including maternal and child health, USDA Food and Nutrition Pro-
grams, diabetes education and the food industry 


 


Catherine Christie, PhD, RDN, LDN, FAND 


Director-At-Large, Academy of Nutrition and Dietetics Board of Directors; Associ-


ate Dean and Professor, University of North Florida 


 


Board Assignment: Kathy Wilson-Gold 


Education: 


 PhD, Nutrition and Food Science, Florida State University (1979-


1982) 


Overview: 


 Past President of the Florida Dietetic Association 


 Co-authored four books including The Latino Food Lover’s Glossary, 


Fat is Not Your Fate, Eat to Stay Young, and I’d Kill for a Cookie. 


 Editor of the Manual of Medical Nutrition Therapy 


 Fellow of both the Preventative Cardiovascular Nurses Association 


and the Academy of Nutrition and Dietetics 


 Active member of the Childhood Obesity Prevention Coalition in 


Jacksonville and is a member of the Board of Directors of the Acad-


emy of Nutrition and Dietetics 
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Barbara Ivens, MS, RDN, FASA, FAND 


Principal, Nutrition Information Exchange; Former Senior Nutrition Director, 


ConAgra Foods 


 


Board Assignment: Kathy Wilson-Gold 


Education: 


 BS, Food and Nutrition, St. Catherine University 


 MS, Human Nutrition and Foods, Michigan State University 


Overview: 


 Has a background of delivering exceptional leadership in building 


professional and consumer education and outreach programs 


 Developed multidimensional nutrition programs to promote healthful 


choices and lifestyles for companies including ConAgra Foods, Pep-


siCo, and Gerber Products Company for over 30 years 


 Previously has served as chair of the Academy’s Foundation; chair 


of the Commission on Dietetic Registration; chair of the Food and 


Nutrition Science Solutions Task Force; and currently serves on the 


Executive Council of the Academy’s Weight Management Practice 


Group 


 


Jenny Bogard, MPH 


Director, Healthcare Strategies, Alliance for a Healthier Generation 


 


Board Assignment: Kay Wolf 


Education: 


 BA, Health Administration, Florida Atlantic University (1998-2002) 


 MPH, Epidemiology, Miami University (2002-2005) 


Overview: 


 Behavioral and public health expert with over 11 years’ experience 


in the managed care and academic arena, developing community 


health programs and managing clinical research 


 Worked previously in various roles, including as a Policy Consultant 


and the lead for Global Health Initiatives, at Humana from 2006-


2011 
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Lisa Hilmi, MPH, BSN 


Executive Director, CORE Group 


 


Board Assignment: Kay Wolf 


Education: 


 BA, Political Science, Communications, Chinese, Villanova Universi-


ty (1984-1988) 


 MPH, International Health, Columbia University (1991-1992) 


 BSN, Nursing, University of Pennsylvania (1995-1997) 


 PhD Candidate, Nursing, Global Health, University of Pennsylvania 


(2011-2016) 


Overview: 


 Senior global health professional with over 25 years of experience 


successfully directing and implementing innovative global public 


health programs, conducting research, and improving clinical excel-


lence at the global, regional, and local levels 


 Expert in East and West Africa, South/Southeast Asia, and the Unit-


ed States regions 


 Collaborated with UN, Banks (ADB, World Bank), academia, INGOs, 


civil society, clinical practitioners, ministries of health, and bilaterals 


 


Jim Lee, MS 


Vice President and Director, Systems Research, Altarum Institute 


 


Board Assignment: Kay Wolf 


Education: 


 BS, Engineering, Northwestern University 


 MS, Applied Mathematics, University of Michigan 


Overview: 


 Recent work focuses on health technology assessments drawing on 


administrative, financial accounting, and clinical data to support clini-


cal trials, practice guideline development, and program evaluations. 


 Previously served as Director of Altarum’s Medical Care Systems 


Group, leading public health informatics and health quality research 


programs before taking his current position with 20 years of experi-


ence at Altarum 
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Erin Ostlund, MS, RDN 


Manager, Corporate Social Responsibility—Healthy Living, Target 


 


Board Assignment: Kay Wolf 


Education: 


 BS, Dietetics, University of Wisconsin-Stout (1999-2004) 


 Dietetic Internship, University of Minnesota—Fairview (2004-2005) 


 MS, Nutrition Education, Rosalind Franklin University (2007-2009) 


Overview: 


 Currently works on Target’s strategy to use research, theories, and 


change to improve the health of the nation by focusing on access, 


affordability and physical activity to improve wellness 


 Joining Target over eight years ago, Wolf’s roles previously included 


Health and Wellness of Owned Brand Foods, Retail Food Safety of 


Food Operations and Process Owner and Community Relations of 


Health and Wellbeing before assuming her current role 


 Previous experience includes serving as a clinical dietitian 


 


Sharon Rudy, PhD 


Director, Global Health Fellows Program (GHFP), Public Health Institute (under 


a cooperative agreement with USAID) 


 


Board Assignment: Kay Wolf 


Education: 


 MEd, Counselor Education/School Counseling and Guidance Ser-


vices, University of Florida (1969-1976) 


 PhD, Counseling and Organizational Consulting, University of Mary-


land College Park (1986-1991) 


Overview: 


 Thirty-five years of experience designing and implementing interna-


tional health and education activities in Africa, Asia, Europe, Latin 


America, and the Middle East 


 Previously served as the program director of GHFP’s predecessor, 


the Population Leadership Program, and served as senior staff im-


plementing global health behavior change communication, perfor-


mance improvement and training programs through the world 


 Founding member of the Implementing Best Practices Consortium 


and consults regularly on performance management and organiza-


tional development issues 
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Bob Blancato 


BOD Member, AARP; President, Matz, Blancato and Associates 


 


Board Assignment: Linda Farr 


Education: 


 BA, American Government, Georgetown University (1969-1973) 


 MPA, American University 


Overview: 


 Served as President of Matz, Blancato & Associates since 1996, a 


firm specializing in government affairs, association and coalition 


management, and advocacy services to provide staffing to NANASP 


in addition to his role as executive director of the National Associa-


tion of Nutrition and Aging Services Programs and the national coor-


dinator of the Elder Justice Coalition 


 Spent 17 years on the staff of the U.S. House Select Committee on 


Aging and has participated in four White House Conferences on Ag-


ing, including as the Executive Director of the 1995 White House 


Conference on Aging 


 Previously served as President of the National Meals-on-Wheels 


Foundation 


 


Stella Cash, MS, RD, FAND 


Vice President, Development and Strategic Partnerships, Sparrow Health Sys-


tem; Former Chair, Academy of Nutrition and Dietetics Foundation 


 


Board Assignment: Linda Farr 


Education: 


 BS, Dietetics Foods, Arkansas State Teachers College (1964) 


 MEd, Science Education, University of Arkansas (1970) 


Overview: 


 Engages the Mid-Michigan Community in philanthropy and ongoing 


partnerships to benefit the health of the region 


 Most recently she served as the Interim Executive Director of the 


MSU Alumni Association 


 Former Director of the Dietetics Program for more than 25 years at 


Michigan State University 
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Suzanne Lindsay-Walker 


Director of Sustainability, The Kroger Co.  


 


Board Assignment: Linda Farr 


Education: 


 BSCE, Civil Engineering/Land Development, Lawrence Technologi-


cal University  (1998 – 2001) 


Overview: 


 Responsible for identifying and championing sustainability efforts 


through collaborative efforts that reduce costs and our environmen-


tal impact 


 Previously created and led sustainability initiatives at PetSmart, Inc.  


 


Jesse Pace, MS, RD, LD 


Clinical Dietitian, Children’s Medical Center 


 


Board Assignment: Linda Farr 


Education: 


 BS, Food Science, Nutrition and Health Promotion, Food and Nutri-


tion, Mississippi State University (2008 – 2012) 


 MS, Nutrition Sciences, University of Alabama at Birmingham (2013 


– 2014) 


Overview: 


 Cares for children with intestinal failure at Children’s Medical Center 


as clinical dietitian 


 Current House of Delegates representative at the Academy of Nutri-


tion and Dietetics 


 Former member of the Member Value Committee, At-Large Dele-


gate for the House of Delegates, Student Delegate at the Student 


Advisory Committee at the Academy of Nutrition and Dietetics 
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Anne Wolf, MS, RDN 


President, Anne Wolf and Associates (Private Practice and Consultant) 


 


Board Assignment: Linda Farr 


Education: 


 BS, Nutritional Sciences, Cornell University (1980 – 1984) 


 MS, Behavioral Sciences, Harvard T.H. Chan School of Public 


Health (1989 – 1991) 


Overview: 


 Author of over 50 scientific papers, abstracts and book chapters 


 Helped develop, and now runs, the Medically Supervised Weight 


Loss Program for the local county government employees 


 Inspires individuals and groups to greater wellness through her pri-


vate practice, and as a certified wellness coach 


 Founding developer of  The Healthy Gourmet, a healthy fast food 


restaurant chain concept in the early 1990s, and BMIQ, an evidence


-based, healthy lifestyle program that is delivered by RDs to groups 


via the web.   


 


Markese Bryant 


Investment Professional, Acumen 


 


Board Assignment: Lucille Beseler/Marty Yadrick  


Education: 


 BA, Business Administration-Finance, Morehouse College 


 MBA, University of Pennsylvania—The Wharton School (2012-2014) 


Overview: 


 Invests in early-stage companies creating sustainable solutions that 


improve the lives of less-affluent Americas 


 Supports entrepreneurs creating innovative solutions in the areas of 


health, workforce development, and financial inclusion 


 Previously served at several private investment firms executing 


transactions in the food and beverage, health and media sectors 
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Eliza Jones, MBA 


Vice President New Business & Strategy, Zipongo 


 


Board Assignment: Lucille Beseler 


Education: 


 BA, Art History, Economics, Spanish, Middlebury College (1999 – 


2003) 


 Business Bridge Program, Dartmouth College (2003 – 2003) 


 MBA, Harvard Business School (2008 – 2010) 


Overview: 


 Previously worked in business development for MyFitnessPal, in 


addition to the Strategic Partner Development at Ooyala, the Associ-


ate and Chief Administrative Officer for Lehman Brother, and a Con-


sultant for IBM 


 


Sara Burnett, MBA 


Director of Wellness and Food Policy, Panera 


 


Board Assignment: Lucille Beseler 


Education: 


 BA, Biology and Psychology, Washington University in St. Louis 


(2000-2003) 


 MBA, Business, Webster University (2004-2007) 


Overview: 


 Oversees ideation, creation and execution of the policies that shape 


Panera’s Food Policy and Food As It Should Be 


 Supports internal and external communications including relation-


ship management with shareholders and influencers 


 Spent more than a decade on the Panera Quality Assurance team 


prior to assuming role as Director of Wellness and Food Policy 
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Marian Neuhouser, PhD, RD 


President, American Society for Nutrition; Full member, Fred Hutchinson Cancer 


Research Center 


 


Board Assignment: Lucille Beseler 


Education: 


 BS, Community Nutrition, University of California Davis (1980) 


 PhD, Nutritional Science, University of Washington (1996) 


Overview: 


 Research focuses on diet and physical activity in relation to energy 


balance and cancer risk, with research projects include both obser-


vational and intervention studies 


 In addition, part of her research focus is on methodological research 


to improve methods of diet and physical activity assessment and the 


extent to which biological markers can improve upon measures of 


self-report 


 Also serves as an Affiliate Professor of Epidemiology at University of 


Washington 


 


Luciana Nunez 


CEO & Managing Director US—Early Life Nutrition, Danone Early Life Nutrition 


 


Board Assignment: Lucille Beseler 


Education: 


 Universidad del Salvador (1992-1997) 


 University of Notre Dame—Mendoza College of Business (2008) 


 HPL, International Institute for Management Development—


Business Programs (2001) 


 Coach, Coaching, Leadership, Columbia University—Columbia Busi-


ness School (2011-2012) 


Overview: 


 Business leader with 18+ years of experience and a proven track 


record of exceeding goals and building best-in-class teams 


 Previously serves as the Global Brand Leader at Bayer Consumer 


Care, Marketing Manager at Roche Consumer Health Argentina, 


and an Associate Global Brand Leader Analgesics at Roche Con-


sumer Health Headquarters in Switzerland 
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Luis Rodriguez 


Director, Product Management,, Internet of Things (IoT), IBM 


 


Board Assignment: Lucille Beseler 


Education: 


 BS, MS, PhD, Computer Science, Massachusetts Institute of Tech-


nology (1991; 1997) 


Overview: 


 Works to build the ecosystems of application program interface (API) 


marketplaces around IBM’s Industry IoT Offerings, starting with 


Smarter Buildings. Includes business development with partners, 


and delivering a marketplace with an excellent user experience 


 Responsible for the IBM Internet of Things offerings focused on the 


"Operators of Things" customer segment, includes the Enterprise 


Asset Management segment (IBM Maximo product line) and the Re-


al Estate and Facilities segment (IBM Tririga product line) 


 


Christy Tarantino-Dean, FASAE, CAE 


Executive Vice President, IFT 


 


Board Assignment: Lucille Beseler 


Education: 


 BS, Political Science, Auburn University at Montgomery 


 MPA, Auburn University at Montgomery 


Overview: 


 More than 20 years of association management experience, includ-


ing noteworthy leadership positions at two major membership asso-


ciations. In her most recent position leading the Association Forum 


of Chicagoland, she launched a variety of programs designed to in-


crease membership impacting more than 1,600 associations 


throughout the Chicago area 


 Served as the Executive Director of the Academy of General Dentis-


try (AGD), which has 35,000 members and 62 chapters 
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Jim Whitehead 


CEO/Executive Vice President, American College of Sports Medicine (ACSM) 


 


Board Assignment: Lucille Beseler 


Education: 


 AAS, Dietetic Technician, Southern Maine Technical College (1993-


1996) 


 AA, Liberal Arts and Sciences, University of Southern Maine 


Overview: 


 Coordinated the sports medicine section of a national registry to 


track concussions of individuals across the lifespan, including sports 


but also military experience, accidents, and other events (The na-


tional registry involves the National Institutes of Health, the CDC and 


the Department of Defense, as well as the NFL and the NFL Players 


Association, the NCAA and the National Federation of High Schools) 


 Worked as a bi-partisan political consultant for campaigns in the 


U.S. and internationally, advising candidates for offices ranging from 


the proverbial dog-catcher to Congress and the Presidency 


 


Trinh Le, MPH, RD 


Senior Registered Dietitian and Food & Nutrition Editor, MyFItnessPal and Under 


Armour Connected Fitness 


 


Board Assignment: Lucille Beseler 


Education: 


 BS, Public Health and Nutritional Sciences, University of California—


Berkeley (2007 – 2011) 


 MPH, University of North Carolina at Chapel Hill (2012 – 2014) 


Overview: 


 Co-manages food and nutrition content creation for multiple blog 


platforms (MapMyFitness, MyFitnessPal, Endomondo) and works 


with engagement team to refine social media and content strategy 


using analytic insight and intuition 


 Former registered dietitian, Content Writer for MyFitnessPal, where 


she authored more than 60 popular articles on nutrition trends 


 Developed, cooked and wrote healthy recipes for the MyFitnessPal 


community, and edited 2 e-cookbooks in partnership with Cooking 


Light: Healthy Holiday and 30 Healthy LogIt Now 
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Victoria Brown, MPA 


Senior Program Officer, Robert Wood Johnson Foundation  


 


Board Assignment: Margaret Garner 


Education: 


 BS, Public Policy, Washington and Lee University (1994-1998) 


 MPA, University of Texas at Austin (2001-2003) 


Overview: 


 Currently acts as the Senior Program Officer for the Robert Wood 


Johnson Foundation 


 Served as Vice President of Strategic Alliances for The Alliance for a 


Healthier Generation, leading a cross-organizational team to broker 


and implement multi-sectoral public private partnerships with For-


tune 100 companies, NGOs, policy organizations, government and 


associations to advance the Alliance’s mission around improving 


child health 


 


Katie Eliot, PhD, RD, FAND 


Assistant Professor, Department of Nutrition and Dietetics, Saint Louis University 


 


Board Assignment: Margaret Garner 


Education: 


 BS, Nutrition Sciences, Baylor University 


 MS, Nutritional Science, University of Oklahoma 


 PhD, Curriculum and Instruction, Saint Louis University 


Overview: 


 Research interests include interprofessional education in dietetics 


education, cultural competence in nutrition and dietetics students 


and practitioners, and meal planning behaviors 


 Mentors students to identify strengths and introduce them to oppor-


tunities such as part-time jobs or networking with dietitians in the 


community 
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Tim Harlan, MD, FACP 


Executive Director, The Goldring Center for Culinary Medicine at Tulane Univer-


sity; Founder, Dr. Gourmet; Assistant Dean for Clinical Services, Tulane Univer-


sity School of Medicine 


 


Board Assignment: Margaret Garner 


Education: 


 BA, Anthropology, Biology, Emory University (1985-1987) 


 MD, Internal Medicine, Emory University School of Medicine (1987-


1994) 


Overview: 


 Practicing, board-certified Internist 


 Serves as Executive Director at The Goldring Center for Culinary 


Medicine, seeking to better prepare future physicians to serve and 


heal patients and communities through innovative nutrition curricu-


lum and hands-on training in the culinary arts 


 Teaches patients that eating great food is the easiest path to health, 


through evidenced-based diet, health, wellness, and lifestyle re-


sources on DrGourmet.com 


 


Sharon Schwartz, MS, RD, LDN 


Chair, ACEND; Internship Director, Sodexo 


 


Board Assignment: Margaret Garner 


Education: 


 BS, Nutrition/Dietetics, Rutgers University—New Brunswick (1974-


1976) 


 MS, Medical Science/Nutrition & Adult Education, Indiana University 


School of Medicine 


Overview: 


 Manages program and curriculum experiences and education for 


ACEND accredited distance Dietetic Internship Program through 


Sodexo for the past seven years 


 Previously served as the Area Support Manager for Sodexo, imple-


menting and ensuring company operational and regulatory stand-


ards, programs, and tools to promote innovation and change, as well 


as the Clinical Nutrition Manager at University Hospital of Cleveland 
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Caroline Susie, RDN 


Manager, Employee Wellness, Methodist Health System (Dallas) 


 


Board Assignment: Margaret Garner 


Education: 


 BS, Clinical Dietetics, University of Oklahoma (2001-2004) 


Overview: 


 Corporate wellness specialist with over 12 years experience as a 


RDN 


 Currently manages the internal wellness program for Methodist 


Health System’s 2000 employees where she has developed and 


implemented nationwide wellness programs and health challenges 


company-wide for 1500 employees in conjunction with human re-


source leaders 


 Holds Certificate of Training for Adult Weight Management from the 


Academy of Nutrition and Dietetics 


 


Mary Hennigan, MPH 


Senior Technical Advisor in Nutrition, Catholic Relief Services; Board Member, 


CORE Group 


 


Board Assignment: Marty Yadrick 


Education: 


 MPH, Nutrition, Tulane University 


Overview: 


 Leads Catholic Relief Services’ efforts to deliver high-quality nutrition 


interventions that promote optimal child growth 


 She has more than 40 years of experience working in nutrition, and 


has lived in more than 7 countries working on a range of nutrition 


programs including nutrition education, nutrition governance, surveil-


lance systems, and training dietetic and nutrition staff 


 Serves on the board of directors of the CORE Group and is an ac-


tive participant in their nutrition working group 
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Catherine Lewenberg, MBA 


Senior Director, Edibles, CVS Health 


 


Board Assignment: Marty Yadrick 


Education: 


 AB, Politics, American Studies, Princeton University (1998-2002) 


 MBA, Global Strategy & Marketing, University of Pennsylvania (2006


-2008) 


Overview: 


 Currently serves as the Senior Director/DMM, Merchandising at CVS 


Health 


 Key strengths include identifying consumer and brand insights, lead-


ing business analysis, managing cross functional projects and col-


laborating on teams 


 Previously acted as the Case Team Leader for Retail and Consumer 


Products at Bain & Company 


 


Alina Zolotareva, RD 


Marketing Manager, AeroFarms 


 


Board Assignment: Marty Yadrick 


Education: 


 BS, Nutrition Sciences, DPD, Cornell University (2007-2011) 


Overview: 


 Serves as the Marketing Manager for AeroFarms, leading the way to 


address our global food crisis by growing locally flavorful, healthy, 


pesticide-free leafy greens in a sustainable and socially responsible 


way with aeroponic technology and LED lighting 


 AeroFarms is currently in the process of building the world largest 


indoor vertical farm in Newark, New Jersey 
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Janice Giddens, MS, RDN, LD 


Senior Nutrition Technical Advisor, Gardens for Health International 


 


Board Assignment: Marty Yadrick 


Education: 


 BS, Dietetics and Consumer Foods, University of Georgia (1999-


2005) 


 MS, Human Nutrition, Mississippi State University (2006-2007) 


Overview: 


 Participating in one-year antenatal nutrition intervention and re-


search project in Rwanda with Gardens for Health International, 


which works to bridge the gap between health and agriculture in 


partnership with 18 health centers in two districts of Rwanda 


 Previously was the Nutrition and Wellness Program Manager for the 


Atlanta Community Food Bank 


 Served at the Public Policy Coordinator for the Georgia Academy of 


Nutrition and Dietetics for three years 


 


Reem Jabr, MA, RD, LDN 


Clinical Informatics Analyst and Registered Dietitian, Massachusetts General 


Hospital 


 


Board Assignment: Marty Yadrick 


Education: 


 BS, Nutrition and Dietetics, American University of Beirut 


 MS, Human Nutrition, Syracuse University 


Overview: 


 Worked to develop disease-specific nutrition templates for docu-


menting patient encounters within the EMR in conjunction with the IT 


department and team that helped to improve visibility of RD duties to 


the physician as well as improve patient care 
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Craig Gundersen, PhD 


Soybean Industry Endowed Professor of Agricultural Strategy, Department of 


Agricultural and Consumer Economics, University of Illinois; Executive Director, 


National Soybean Research Laboratory; Non-Resident Senior Fellow, Chicago 


Council on Global Affairs 


 


Board Assignment: Michele Lites 


Education: 


 BA, Economics, University of Notre Dame (1986-1990) 


 PhD, Economics, University of California—Riverside (1991-1996) 


Overview: 


 Also serves as the lead researcher on the Map the Meal Gap project 


as well as a member of the Round Table of the Farm Foundation 


and the Technical Advisory Group of Feeding America 


 Research focuses on the causes and consequences of food insecu-


rity and on evaluations of food assistance programs  


 


Cecily Upton, MA 


Co-Founder and Vice President of Innovation and Strategic Partnerships, Food-


Corps 


 


Board Assignment: Michele Lites 


Education: 


 BA, Art History and Visual Arts, Bowdoin College (1999-2003) 


 MA, Photography and Community Organizing, New York University 


(2005-2009) 


Overview: 


 Currently works closely with the Board, Executive Team, and ad hoc 


staff and stakeholder work groups to develop external partnerships 


critical to supporting and expanding FoodCorps’ impact 


 Previously managed youth programs at Slow Food USA, launching 


the Slow Food on Campus program, building opportunities for youth 


to engage directly with food system advocacy, and supporting 


school garden and kids cooking programs across the country 
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Tatyana El-Kour, MS, RDN, FAND 


Nutrition Regional Officer for the Middle East, Action Against Hunger-Spain 


(Accion Contra el Hambre) 


 


Board Assignment: Michele Lites 


Education: 


 BS, Nutrition and Food Technology, University of Jordan (1995-


1999) 


 BS, General Dietetics, Kansas State University (2001-2003( 


 MS, Dietetics and Clinical Nutrition Services, Tufts University (2003-


2005) 


Overview: 


 Provides strategic development and technical support to the nutrition 


projects being implemented in the Middle East region 


 Co-leads the Whole of Syria nutrition sector coordination together 


with UNICEF while ensuring strategic regional refugee nutrition re-


sponse and strengthening advocacy, funding and profile-raising ef-


forts 


 Recipient of numerous awards including the 2011 Outstanding 


Young Member of the Year Award by the Public Health and Commu-


nity Nutrition DPG 


 


Amanda Hege, RD, LD 


Director of Community Outreach, University of Kentucky; Chair-Elect, HEN DPG 


 


Board Assignment: Michele Lites 


Education: 


 BS, Food and Nutrition, University of Cincinnati (2007-2011) 


 Dietetic Internship, Sodexo (2013-2014) 


Overview: 


 Leads and makes strategic decisions in the area of hunger-related 


issues as it relates to student experiential learning and community 


partner development 


 Works with faculty and staff in the development of a hunger-related 


center, initiatives, and a cross-disciplinary minor in hunger studies to 


provide further educational opportunities that will advance teaching, 


research and outreach 
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Eileen Cameron, RDN, LDN 


Second Century Project Assistant, Academy of Nutrition and Dietetics 


 


Board Assignment: Sitoya Mansell 


Education: 


 BS, Food Science and Human Nutrition, University of Illinois at Ur-


bana-Champaign (2011-2015) 


Overview: 


 Aids Project Manager with Second Century initiatives at the Acade-


my of Nutrition and Dietetics 


 Previously managed the Summer Food Service Program for the 


Champaign-Urbana Public Health District 


 


Crystal Perez, MBA, 


Nutrition Affairs Intern, Dairy Management Inc.  


 


Board Assignment: Sitoya Mansell 


Education: 


 BS, Dietetics and Clinical Nutrition Services, Northern Illinois Univer-


sity (2014) 


 MBA, Dietetics and Clinical Nutrition Services, Dominican University 


(2014-2016) 


Overview: 


 Creates and produces market research reports on specific stake-


holders and target markets at Dairy Management Inc. 


 Previously served as a diet office assistant for Advocate Health Care 
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Marie Spiker, MSPH, RD 


Doctoral Student, Johns Hopkins Bloomberg School of Public Health 


 


Board Assignment: Sitoya Mansell 


Education: 


 BS, Public Health, BA, Medical Anthropology, University of Washing-


ton (2007-2011) 


 Coordinated MSPH/RD, Johns Hopkins Bloomberg School of Public 


Health (2012-2014) 


 PhD, Johns Hopkins Bloomberg School of Public Health 


Overview: 


 Research interests include nutrition-sensitive interventions, improv-


ing value chains for nutrient-dense foods, and reducing post harvest 


loss 


 Thesis research, conducted with the HERMES Logistics Modeling 


Team at the Global Obesity Prevention Center, used computational 


modeling to identify supply chain improvements that could increase 


the availability of nutrient-dense foods in low– and middle-income 


countries 


 


Karsyn Tall 


Student, East Carolina University; President, Student Dietetic Association 


 


Board Assignment: Sitoya Mansell 


Education: 


 BS, Nutrition Sciences, East Carolina University (2013-2017) 


Overview: 


 Serves as President of the Student Dietetic Association at East Car-


olina University 
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Valeria Budinich, MS 


CEO & Founder, Ashoka Innovators for the Public 


 


Board Assignment: Steve Miranda 


Education: 


 Trained as industrial engineer 


Overview: 


 Social entrepreneur working for 25 years in the creation and expan-


sion of new businesses with social impact in 22 countries worldwide 


 Leads global initiative enabling commercial alliances between social 


entrepreneurs and private companies to deliver products and ser-


vices to small producers and low-income families through articula-


tion of hybrid value chains 


Marshall Fong 


Global Consumer Insights Director--Health & Nutrition, FMC Corporation 


 


Board Assignment: Steve Miranda 


Education: 


 BA, Economics, University of Colorado Boulder (1987-1993) 


Overview: 


 Dynamic marketer with classical training from Nestle and 20 years in 


consumer health and nutrition and related business-to-business are-


nas 


 Serves as the Global Consumer Insights Director of Health and Nu-


trition for FMC Corporation, a Philadelphia-based, diversified chemi-


cal company 
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Richard Mattes, PhD, MPH, RD 


Distinguished Professor of Nutrition Science, Purdue University 


 


Board Assignment: Steve Miranda 


Education: 


 BS, Biology, University of Michigan (1975) 


 MPH, Public Health Nutrition, University of Michigan (1978) 


 PhD, Human Nutrition, Cornell University (1981) 


Overview: 


 Aims to better understand the neural, genetic, metabolic, hormonal, 


cognitive, cultural and especially sensory influences on human in-


gestive behavior, nutrient utilization and energy balance in healthy 


and clinical populations 


 Serves as Director of the University Public Health Program and the 


Ingestive Behavior research Center as well as the associate editor of 


American Journal of Clinical Nutrition; editorial board of Chemosen-


sory Perception, Ear, Nose, and Throat Journal and Flavour; and 


Secretary of the Rose Marie Pangborn Sensory Science Scholarship 


Fund 


 Authored over 250 publications 


 


Michael Fleming, MD 


Principal, Fleming Advisors; Honorary Member, American Academy of Family 


Physicians 


 


Board Assignment: Sue Brantley 


Education: 


 MD,  Louisiana State University Medical Center Shreveport (1971-


1975) 


Overview: 


 Has over 30 years of medical field experience 


 Past president of both AAFP & the Louisiana Academy of Family 


Physicians 


 FAAFP, Degree of Fellow of AAFP for being a distinguished member 


by service of family medicine, advancement of health care to the 


American people, and by their professional development through 


medical education and research 
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Elizabeth Pivonka, PhD, RD 


President, Produce for Better Health Foundation 


 


Board Assignment: Sue Brantley 


Education: 


 PhD, RD, Food & Nutrition Science, Kansas State University 


Overview: 


 President of Produce for Better Health Foundation, a nonprofit foun-


dation developed to increase consumption of fruits and vegetables 


 Collaborates with industry members to increase fruit and vegetable 


consumption through previously implemented 5 A Day Program and 


currently the Fruits & Veggies-More Matters health initiative 


 Co-chairs a confederation of government, nonprofit industry groups 


working together to increase fruit and vegetable consumption for 


improved public health 


 


Ellie Krieger, MS, RDN 


Author, Journalist, Washington Post 


 


Board Assignment: Sue Brantley 


Education: 


 BS, Cornell University  


 MS, Nutrition, Teacher’s College, Columbia University 


Overview: 


 Author of healthful-eating column for the Washington Post, guest 


columnist for USA Today, Fine Cooking magazine, & Food Network 


 Has been at the forefront of Michelle Obama’s “Let’s Move” cam-


paign, worked with NYC School Food to create new menu items 


 Host of television’s “Healthy Appetite” and “Ellie’s Real Good Food” 


 NY Times best selling author of 5 cookbooks 


 Past adjunct professor at NY University in Nutrition, Food Studies, 


and Public Health 
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Holly Trueblood, DTR 


Nutrition Coach, My Fit Foods 


 


Board Assignment: Sue Brantley 


Education: 


 N/A 


Overview: 


 My Fit Foods provides handcrafted meals and nutrition education 


across the country, seeking to revolutionize the way the world eats 


 Served on CDR’s Test Specification Development Task Force - 


NDTR  for Clinical/Community Practice 


 


Lisa Gable, MA 


Senior Vice President, Chief of Global Public Policy, Pepsico 


 


Board Assignment: Susan Finn 


Education: 


 BA, International Relations, University of Virginia (1982-1985) 


 MA, National Security Studies, Georgetown University (1985-1987) 


 National Security Seminar, US Army War College (1992) 


Overview: 


 Over 30 years of senior executive management and leadership ex-


perience at the highest levels of the business, government, and mili-


tary sectors 


 Has led initiatives for CEOs of 3 major industries including: food and 


beverage, high technology and the automobile industry 


 Expert in public private partnerships, a communication professional, 


media spokesperson, and public speaker accomplished in dealing 


with both foreign and domestic press 


 Served as US Ambassador to the World Expo (World’s Fair) 2005 
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Amie Heap, MPH, RDN 


Director of Healthcare Policy, Education and Alliances, Abbott Nutrition   


 


Board Assignment: Susan Finn 


Education: 


 BS, Dietetics & Clinical Nutrition Services, Brigham Young University 


 MPH, The George Washington University (2006-2008) 


Overview: 


 Previously served as the Senior Nutrition Advisor for USAID for over 


seven years 


 


Marianne O’Shea, PhD 


Senior Director, R&D Nutrition, PepsiCo 


 


Board Assignment: Susan Finn 


Education: 


 BSc, Biochemistry, University College Dublin (1992-1996) 


 PhD, Biochemistry/Nutrition, Dublin City University (1996-2000) 


 Diploma in General Management, University of Chicago (2007-2007) 


Overview: 


 Leads nutrition science team for the global nutrition category at Pep-


siCo, focusing on delivering differentiated opportunities for innova-


tion across key nutrition profiles such as Quaker, Gatorade, Tropi-


cana, Naked, and Wimm Bill Dann 


 Heads the nutrition science function for the PepsiCo Americas foods 


business in North and South America 
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Kari Ryan, PhD, RD 


Head of Science, Innovation & Education, Abbott Nutrition 


 


Board Assignment: Susan Finn 


Education: 


 BS, Nutrition Science, Indiana University—Bloomington (1991-1995) 


 MD, RD, Nutrition Biochemistry, University of Missouri—Columbia 


(1996-1998) 


 PhD, Human Nutrition, Pennsylvania State University (1999-2003) 


Overview: 


 Leads and directs science, innovation and education strategies and 


activities in support of Abbott Nutrition Products 


 Develops, manages, and executes strategy to deliver innovative clin-


ically/scientifically supported nutrition products for Latin America, 


United States and Canada Abbott Nutrition brands 


 Previously served as the Director of Nutrition, Scientific & Regulatory 


Affairs and Chief Nutrition and Regulatory Officer for Kraft Foods 


Group 


 


Lauri Symonds 


Director, Professional Services, Mead Johnson Nutrition 


 


Board Assignment: Susan Finn 


Education: 


 BS, Business Administration and Management, University of Evans-


ville (1984-1988) 


Overview: 


 Serves as the direct liaison for Key Medical Opinion Leaders and 


Professional Associations 


 Collaborates with Marketing, R&D, and Medical Sales to advance 


important work with the pediatric community 


 Partners with Global team to stay current on relevant thinking and 


related work with the academic community while overseeing the de-


velopment and implementation of fully compliant education activities 


for healthcare professionals in training 


 Translates market insights and changing market dynamics into suc-


cessful business plans while developing a team through mentoring 


and coaching 
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Valerie Lawson, MS, RD, LDN 


Senior Manager, Program Development, Membership and Programs, YMCA 


 


Board Assignment: Sylvia Escott-Stump 


Education: 


 BS, Health Promotion and Rehabilitation, University of Central Michi-


gan 


 MS, Exercise Physiology, University of Illinois at Chicago 


Overview: 


 Supports department in the achievement of YUSA’s Strategic Plan 


Objectives related to Healthy Living programs 


 Oversees and communicates program discovery activities including 


basic research to identify potential programs for development and 


dissemination, convening of Expert Panels to guide and validate pro-


gram development findings, and establishing academic partnerships  


 Certified Exercise Physiologist by the American College of Sports 


Medicine 


 


Andrea Talhami, MA 


Executive Assistant, DC Central Kitchen 


 


Board Assignment: Sylvia Escott-Stump 


Education: 


 BS, Kinesiology and Exercise Science, California State University—


San Marcos (2006-2011) 


 MA, Food Policy and Applied Nutrition, Tufts Friedman School of 


Nutrition Science and Policy (2011-2013) 


Overview: 


 Previously served as Project Coordinator at Tufts University School 


of Medicine in the Department of Public Health and Community 


Medicine for Train4Change, a workforce development intervention 


that sought to increase physical activity resources in Boston’s under-


served immigrant communities of color 
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Shalene McNeill, PhD, RD 


Executive Director, Human Nutrition Research, National Cattlemen’s Beef Asso-


ciation 


 


Board Assignment: Sylvia Escott-Stump 


Education: 


 BS, Biomedical Science, Texas A&M University (1989-1993) 


 PhD, Human Nutrition, Texas A&M University (1993-1997) 


Overview: 


 Recognized leader in food, nutrition and agriculture with 100+ media 


interviews 


 Leads the strategic development execution and dissemination of a 


human nutrition research plan on behalf of America’s farmers and 


ranchers as well as providing strategic nutrition counsel, technical 


and content expertise internally and externally in her role at National 


Cattlemen’s Beef Association 


 Past President of the Texas Dietetic Association and recipient of the 


Distinguished Dietitian Award, Media Award, and Young Dietitian of 


the Year 


 


Melissa Pflugh-Prescott, PhD, RDN 


Past Chair, Council on Future Practice; Post-Doc Fellow, Colorado State Univer-


sity 


 


Board Assignment: Sylvia Escott-Stump 


Education: 


 BS, Food Science and Human Nutrition, University of Florida (1999-


2003) 


 MS, Clinical Nutrition, New York University (2003-2005) 


 PhD, Public Health, New York University (2011-2015) 


Overview: 


 Primary research interests include the use of policy, systems, and 


environmental approaches to promotes child health equity and envi-


ronmental stewardship, primarily in school settings 


 Serves as Chair on the Council on Future Practice 


 Recognized as the 2010 Young Dietitian of the Year in New York 


and recipient of the Creative Nutrition Education Award in 2011 by 


the Academy of Nutrition and Dietetics 
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Jessie Cronan, MPP 


Executive Director, Gardens for Health International 


 


Board Assignment: Tammy Randall 


Education: 


 Princeton University (2003-2007) 


 MPP, Harvard University Kennedy School of Government (2009-


2011) 


Overview: 


 Serves as the Executive Director for Gardens for Health Internation-


al, leading strategic growth and development 


 Previously worked at TechnoServe and the Tanzanian Children’s 


Fund 


 


Anne de Looy, BSc, PhD, PGDip Diet, RD, FBDA, FFAfN 


Executive Director, European Federation of the Association of Dietitians  


 


Board Assignment: Tammy Randall 


Education: 


  


Overview: 


 First Professor of Dietetics in the UK at Queen Margaret University 


College in Edinburgh and became the Head of Programs in Dietetics 


at the University of Plymouth in 2004 and the Head of School of 


Health Professions in 2005 


 Honorary Fellow of the British Dietetic Association 


 Previous chair of Allied Health Professionals for the Scottish Execu-


tive, the British Dietetic Association, and the Nutrition Society, and 


partner with the Health Professions Council 


 Network Coordinator for an EU funded Thematic Network for Dieti-


tians (Dietitians Improving Education and Training Standards in Eu-


rope) 
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Chloe Plummer, MS, RD 


Clinical Dietitian, Community Advocacy, ProMedica 


 


Board Assignment: Tammy Randall 


Education: 


 BS, Health and Sport Studies, Miami University (2007-2011) 


 MS, Clinical Nutrition, Rush University (2011-2013) 


Overview: 


 Serves as clinical dietitian with ProMedica Advocacy and Communi-


ty Health 


 Passionate about promoting childhood and adolescent health and 


wellness 


 


Susan Roberts, MS, RDN, LD, CNSC 


Assistant Director of Clinical Nutrition, Baylor University Medical Center 


(Aramark)  


 


Board Assignment: Tammy Randall 


Education: 


 MS, Human Nutrition, Texas A&M University (1982-1988) 


Overview: 


 Current Chair of the Council on Future Practice 
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Feon Cheng, PhD, MPH, RDN, CHTS-CP 


Research Assistant, Penn State University 


 


Board Assignment: Tammy Randall 


Education: 


 BS, Nutritional Science, California State University—Los Angeles 


(2007-2010) 


 MPH, Public Health, University of California—Los Angeles (2010-


2012) 


 Certificate, Health Information Management and Exchange Special-


ist, University of Colorado Denver (2012-2013) 


 PhD, Nutritional Sciences, Penn State University (2013-2016) 


Overview: 


 Recently served as Research and Development Intern at PepsiCo 


 Previously worked as a clinical dietitian in Los Angeles area as well 


as a Neonatal Nutrition Fellow at Baylor College of Medicine and 


Maternal and Child Health Nutrition Leadership Trainee at UCLA 


 Served in various positions at the Academy of Nutrition and Dietet-


ics, including her most recent role as the Evidence Analysis Library 


Analyst 


 Recipient of numerous awards including the 2016 Clinical Emerging 


Leader Award by the Medical Nutrition Council, American Society of 


Nutrition 


 


Egondu Onuoha, MS, RD, CDE, IBCLC, CDN, FAND 


Director, PCAP & WIC Services, The Brooklyn Hospital Center 


 


Board Assignment: Terri Raymond  


Education: 


 N/A 


Overview: 


 Twenty-one years of experience as a nutritionist, diabetes educator, 


and lactation consultant 


 Fellow of the Academy of Nutrition and Dietetics 


 Served on the Grant Review Team for the 2015-2016 Champions for 


Healthy Kids grant 
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Kim Hamilton, PhD 


Chief Impact Officer, Feeding America 


 


Board Assignment: Terri Raymond  


Education: 


 BA, French and International Studies, University of Oregon 


 MA, International Economics and African Studies, Johns Hopkins 


University 


 PhD, Demography and Population Studies, Sociology, Brown Uni-


versity 


Overview: 


 Currently oversees Feeding America’s national programs and Re-


search and Evaluation, Health and Nutrition, and Collective Impact 


programs in addition to leading Knowledge Management and pro-


grammatic efforts to end hunger 


 Previously served as the Senior Advisor at the Bill & Melinda Gates 


Foundation, leading strategy and execution planning to develop the 


foundation’s new approach to family planning and adolescents, pav-


ing the way for a new set of investments and defined research agen-


da 


 


Steven M. Finn, MBA, MSOB, MPHIL 


Co-Founder & Managing Partner of ResponsEcology, Portland, Maine AreaRe-


newables & Environment; ResponsEcology, Inc., AmpleHarvest.org, University 


of Pennsylvania 


 


Board Assignment: Terri Raymond  


Education: 


 BA, Economics, University of Delaware (1978-1982) 


 MBA, Finance, Marketing, West Virginia University (1983-1984) 


 MSOD, MPHIL, Organizational Dynamics, University of Pennsylva-


nia (2005-2008; 2009-2011) 


Overview: 


 Food waste and sustainability expert and Managing Director of Re-


sponsEcology—a sustainability and change management firm help-


ing organizations reduce waste and drive transformational culture 


change 


 25 years of experience in finance, risk management, operations, 


sales, supple chain, people development and continuous improve-


ment 
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Jennifer Lovejoy, PhD 


Chief Translational Science Officer, Arivale 


 


Board Assignment: Terri Raymond  


Education: 


 BS, Zoology/Animal Biology, Duke University 


 MS, PhD, Physiological Psychology/Psychobiology, Emory Universi-


ty (1986-1988) 


Overview: 


 Responsible for the design and oversight of nutritional and behavior-


al coaching program, determination of assays and other clinical met-


rics and tracking of outcomes, development of training for the Regis-


tered Dietitian coaches as Chief Translational Science Officer at the 


revolutionary new wellness company, combining cutting-edge sci-


ence, personalized data and tailored coaching to help clients opti-


mize wellness and avoid disease 


 Previously conducted federally-funded clinical research projects re-


lated to obesity treatment, nutrition, women’s health and lifestyle 


behavior change and leading universities and research centers 


 


Christopher Wharton, PhD 


Associate Professor, Nutrition, Arizona State University; Director, Food Systems 


Transformation Initiative 


 


Board Assignment: Tracey Bates 


Education: 


 BS, Food Science and Human Nutrition, University of Illinois at Ur-


bana-Champaign (1997-2000) 


 MS, Nutritional Sciences, University of Illinois at Urbana-Champaign 


(2000-2003) 


 PhD, Exercise and Wellness, Arizona State University (2003-2006) 


Overview: 


 Research focuses on connecting locally and regionally produced 


foods with those who need it the most to improve healthy food ac-


cess for underserved populations 
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Jessica Donze Black, MPH, RD 


Director, Kids Safe and Healthful Foods Project, The Pew Charitable Trusts 


 


Board Assignment: Tracey Bates 


Education: 


 BS, Nutrition and Dietetics, University of Wisconsin—Madison (1991


-1996) 


 MPH, Public Health, University of Maryland College Park (2001-


2003) 


Overview: 


 Directs the Kids’ Safe and Healthful Foods Project, a collaboration 


between Pew and the Robert Wood Johnson Foundation, and leads 


research and policy efforts aimed at improving school nutrition 


 Previously served as the National Director of the Healthy Schools 


Program for the Alliance for a Healthier Generation, the first Execu-


tive Director of the Campaign to End Obesity, directed obesity initia-


tives for the American Heart Association, managed national nutrition 


policy for the Academy of Nutrition and Dietetics, and served as a 


health policy fellow for US Senator Jeff Bingaman 


 


Laura Gollins, MBA, RD, LD 


Neonatal Dietitian, Texas Children’s Hospital 


 


Board Assignment: Tracey Bates 


Education: 


 BS, Dietetics, Kansas State University (2006-2010) 


 MBA, Business Administration and Management, Friends University 


(2011-2014) 


Overview: 


 Currently serves as the neonatal dietitian to patients in the 173 bed 


Neonatal ICU, including the highest Level IV nursery at Texas Chil-


dren’s Hospital 
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Kathy Kolasa, PhD, RDN, LDN 


Former Representative, Global Forum on Innovation in Health Professional Edu-


cation—Institute of Medicine (IOM); Professor Emeritus, East Carolina University 


Brody School of Medicine; Nutrition Consultant, Vidant Health 


 


Board Assignment: Tracey Bates 


Education: 


 BS, Home Economics with Communication Arts, Michigan State Uni-


versity (1967-1970) 


 PhD, Food Science, University of Tennessee—Knoxville (1970-


1974) 


Overview: 


 Kellogg National Leadership Fellow 


 Served as consultant to Universities, government and non-profit 


agencies, trade associations, food and pharmaceutical industries as 


well as a grant reviewer 


 Provided leadership for a medical nutrition therapy protocol adopted 


by pediatric practices throughout the United States 


 Authored over 225 publications and delivered 375+ professional 


presentations 


 


Catharine Powers, MS, RD 


Partner, Culinary Nutrition Associates LLC 


 


Board Assignment: Tracey Bates 


Education: 


 BS, Nutrition, Indiana University of Pennsylvania (1978-1982) 


 MS, Hospitality Management, Purdue University (1982-1984) 


Overview: 


 Provides educational tools for the food and nutrition industry as a 


through Culinary Nutrition Publishing LLC. Current titles include Rec-


ipe Nutrient Analysis, Portion Photos of Popular Foods, and Essen-


tials of Nutrition for Chefs 


 Previously served as Faculty and Associate Dean at The Culinary 


Institute of America for 14 years  
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Member Survey Results 
 


It’s my pleasure to share a summary of the results from the recent all-member survey 


that was conducted as part of our Second Century planning process. This survey 


requested feedback on the 13 opportunity areas and scope and received 1,716 


responses from members. I am sharing this information with you for you to reflect on 


how we can best represent the interests of our fellow members during the Summit.  


 


The survey results highlight areas of opportunity that may not be fully represented in 


our briefing paper – for example, working with schools to enhance early education and 


focusing on functional nutrition. If you have an interest in the areas featured in the 


survey responses, there will be an opportunity for you to bring these ideas into the 


conversation at the Summit.   


 


Let’s step out of our comfort zone and take this opportunity to engage at the Summit by 


exploring new ideas and collaborations that can inform our Second Century vision and 


strategy. Together, we must position our unique strengths and the valuable capabilities 


our profession brings to the table. 


 


I look forward to seeing you at The Nutrition Impact Summit later this month! 


 


Yours in health, 


 


 
 


Lucille Beseler, MS, RDN, LDN, CDE, FAND 


President, Academy of Nutrition and Dietetics 
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Opportunity Areas 
 


 
 


4.17


4.74


4.33


4.04


3.94


4.3


4.3


4.24


0 0.5 1 1.5 2 2.5 3 3.5 4 4.5 5


PREVENTION AND HEALTH CARE: Use health care
technology, information technology, and new medical nutrition
therapies to better customize nutrition solutions for individuals.


PREVENTION AND HEALTH CARE: Accelerate the shift in the
health care system to emphasize preventive care, especially


through an increased focus on diet and physical activity.


ENVIRONMENT, BEHAVIOR AND CHOICE: Support healthy
choices by scaling programs that create a culture of health at


work sites, schools, and throughout the community.


ENVIRONMENT, BEHAVIOR AND CHOICE: Use innovation in
urban planning and the built environment to improve health at


the community level.


ENVIRONMENT, BEHAVIOR AND CHOICE: Use information
technology, kitchen technology, business model innovation, and


insights from social science to enable and support better
decision-making and enduring behavior change.


FOOD AND NUTRITION SECURITY: Engage all points of
contact in the health care system to ensure vulnerable


populations have access to nutrient-dense foods.


FOOD AND NUTRITION SECURITY: Prioritize actions to
prevent and divert wasted food at all stages of the food value
chain to provide nutrient-dense food for people who need it
while benefiting the environment, society and the economy.


FOOD AND NUTRITION SECURITY: Increase resilience and
productivity of global food systems while minimizing negative


impacts on people, animals and the environment.


1 = least important and 5 = most important 


On a scale of 1 to 5, how important do you believe each 
of the Opportunity Areas below will be in accelerating 


progress toward good health and well-being for all 
people, in the U.S. and globally?







3 


 


Opportunity Areas continued 
 


 
 


  


3.97


3.86


3.82


3.69


4.01


0 0.5 1 1.5 2 2.5 3 3.5 4 4.5 5


INVESTMENT: Catalyze an increase in investment focused on
driving improvements and scaling solutions in sustainable food


systems, prevention and wellness, health care, and building
capacity for a global nutrition workforce


GLOBAL WORKFORCE CAPACITY: Embed nutrition
knowledge broadly throughout society with education, training,


and certificates targeting practitioner allies in the food, wellness,
and health care sectors.


GLOBAL WORKFORCE CAPACITY: Expand education,
training and credentialing for a workforce that meets global


needs of the future.


RESEARCH AND STANDARDS: Support continuous progress
towards a healthier world by collaborating to create credible


reporting standards to publicly track the measurable
commitments made by stakeholders.


RESEARCH AND STANDARDS: Create standardized models 
for quality, collaborative, transparent, and well-curated food and 
nutrition research to accelerate our understanding of food’s role 


in health and eliminate all forms of malnutrition.


1 = Least Important and 5 = Most Important


On a scale of 1 to 5, how important do you believe each of the Opportunity Areas 
below will be in accelerating progress toward good health and well-being for all 


people, in the U.S. and globally?
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What promising opportunities for innovation and collaboration in food, 
wellness and health care do you see that are NOT reflected in these 


Opportunity Areas? 
 
 7.0% of respondents agreed that there was a need for increased insurance coverage and reimbursement for 


nutrition services. 
o “Securing 3rd party reimbursement for RDs. We are very limited in what we can do because of costing too 


much money. Other professionals are taking our spots because of this one fact.” 
o  “There is such a lack of opportunities for RDs due to no reimbursement. We have so much more potential, 


yet there is a huge lack of job opportunities in prevention/wellness/community health.” 


 5.2% of respondents stressed the need for collaboration amongst medical professionals, chefs, fitness 
professionals, agricultural organizations, professional associations, governmental agencies, and more.  


o “Although it might be a part of prevention, we must truly collaborate with partners with shared visions.” 


 5.0% of respondents voiced that Registered Dietitian Nutritionists need to be seen as the nutrition expert.  
o “Advocating for RDNs nationally and globally—more awareness about who we are and why we are the 


nutrition experts.” 


 5.0% of respondents expanded on the opportunity to grow the workforce capacity by emphasizing the need to 
improve the current educational model for Registered Dietitian Nutritionists by providing additional learning 
opportunities in behavioral counseling, business, health and wellness communications, and exercise and fitness. 


o “Creating professional pathways for RDN professionals to expand spheres of influence in healthcare and 
business that extend beyond the silo of nutrition care.” 


 3.6% of respondents stated that technology is a crucial opportunity to help advance health and wellness. 
o  “Nutrition must be included in Health IT standards in order to complete the opportunities for research and 


quality measures.” 
o “Leveraging food technology and business opportunity as a strategy to make the healthy choice also the most 


convenient and best-tasting choice.” 


 3.1% of respondents saw an opportunity to implement regular nutrition education in the curriculum of schools. 
o “Education in health and wellness in our schools starting in preschool all the way up through high school. And 


not just one week, but throughout the whole year of school.”  


 
 


Examples of Innovators and what they are doing that is innovative 
(Sample of verbatim responses from survey) 


 
 Aldi - Making foods with no food color dyes that are also cost effective 


 American College of Lifestyle Medicine (ACLM) is a pioneering new medical society that's mission is incorporate 
healthy nutrition (primarily a whole food plant-based diet) as a critical lifestyle medicine therapy for the treatment and 
potential reversal of common diseases we face in the U.S. and in Western Countries. The mission and objectives of 
ACLM outline the real future of medical practice and healthcare. Lifestyle Medicine addresses the causes of disease 
and treating those causes with appropriate lifestyle modalities. The medical specialty of Lifestyle Medicine relies 
heavily on nutrition and dietetics (especially the type of medical nutrition therapy utilized by RDNs involved with the 
Vegetarian Nutrition Dietetic Practice Group and that utilize whole food plant based diets) in the treatment of patients. 
ACLM has many of the leading physicians in the country as members, who utilize medical nutrition therapy. The 
organization this year will be starting an RD Working Group to work with RDNs. ACLM needs to be a big player in the 
plans for the Academy's Second Century Strategy. 


 American Jewish World Service is an innovative organization because they do both relief work and policy work. The 
Academy may want to look at the work that they are doing in the poorest 1/3 nations regarding Land and and Water 
Rights priority area, which is related to food insecurity.  


 CareOregon - I work at CareOregon and they are a nonprofit health plan serving Medicaid members. We're creating 
programs around food as medicine, hoping to show how social determinants can directly impact acute medical 
conditions. We're providing home delivered high protein meals for members recovering from wounds and plan to 
expand. We also have programs around food insecurity and are collaborating with the Oregon Food Bank to create 
diabetes-appropriate food boxes and possibly deliver food to homebound members. 


 CBORD - So many health care organizations use an electronic health record system, yet I do not see representation 
from any software companies here. I named CBORD because it's a large food management software system, but you 
could easily invite EMR organizations as well. Efficiencies within the software systems and interoperability across the 
software systems (such as interfacing between an EMR and a Food Management System), along with robust 
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reporting capabilities, might help pave the way to better quality and more effective reach among dietetics practitioners 
and the other disciplines with which they work. 


 The Center for Livable Future's mission is to promote research and to develop and communicate information about 
the complex interrelationships among diet, food production, environment and human health. The Center is doing novel 
research on diet's relationship to climate change globally (by country), as well as individual and corporate actions that 
will contribute to alleviating health and environmental consequences of our current diet.  


 City Harvest - Working in the community to bring healthy eating to poorer neighborhoods. Collecting and then 
redistributing food from restaurants and food corporations. 


 Cleveland Clinic - Bringing awareness to hospital malnutrition and creating hospital standards of care for performing 
malnutrition assessments 


 Cooking Matters - This organization is innovative because it is teaching people of lower socioeconomic status how to 
cook healthfully in a way that encourages and empowers people to utilize the skills they have learned. Cooking 
Matters has catalyzed a movement of prevention in the areas that need it most. It has been successful in creating and 
engaging a community and setting up support systems for success. 


 Disney World has an amazing ride (Living with the Land) at Epcot that shows the different ways to grow crops. 
Almost everyone loves Disney so they could get people of all ages involved. 


 Fresh Stop Markets offer opportunities to provide affordable access to fresh, local fruits and vegetables for low-
income citizens, while supporting the economics of small farmers and fostering relationships within neighborhoods. As 
a cooperative CSA program, the cost to shareholders depends on their available resources and is pooled to increase 
buying power from local farmers. They are set-up in low-resource communities similar to a farmers’ market with 
produce displayed for shareholders to select their own fruits and vegetables. Community leaders plan, organize, meet 
the farmers, and operate the market each week. In addition, community chefs provide cooking demos with samples. 
One woman shared that she lost 45 pounds since the beginning of the summer. “The only change I made was eating 
the food from here, instead of all that junk. They significantly reduced my diabetic medication. The doctor says if I 
keep it up, I’ll be off my insulin completely. I’m saving 15 bucks a month.” Connecting the urban and rural communities 
is another advantage of Fresh Stop. Last year, Fresh Stop supported 50 local farmers in Kentucky. Community food 
projects like the Fresh Stop Market bridge the gap between food insecure eaters and resource stressed local farmers 
– addressing food, farm and nutrition issues. 


 Groundwork Center for Resilient Communities - I'm currently a Fellow at the Groundwork Center for Resilient 
Communities in Traverse City MI. Groundwork is a nonprofit that works with communities, businesses, and elected 
leaders to build a strong local food & farming economy; to make our towns and villages more walkable, bike-able and 
transit-friendly; and to develop more local clean energy. Our mission is to protect the environment, strengthen the 
economy and build resilient communities. In turn we create local jobs, build healthier, more resilient communities and 
protect the environment. Groundwork’s food & farming program strengthens markets for locally grown food; builds 
healthier communities by enhancing food access; connects the dots between farms, food & health; inspires the 
upcoming generations to be healthier eaters and supporters of locally grown food through our farm to school program. 


 Growing Power - While Will Allen’s Growing Power may not be the MOST influential, I believe that he and his team 
have significant experience with urban farming challenges and successes, food waste and reuse strategies, food 
deserts (which affect both urban and rural communities across the country), justice as it relates to food access and 
crime, community rebuilding tied to food and growing food, international issues related to urban farming, food cost and 
pricing, beginning research related to food quality based on growing location and techniques, cultural/racial issues 
related to food access and distribution…and more 


 Hermes Moore, 3D Printing Industry (3DPI) - This is a global media company dedicated to 3D printing and 3D 
scanning and offering unique tools and services that will benefit the international community. 3D printed food can be 
customized to the consumer, reducing waste and long term cost. The global 3D food printing market can be divided 
into North America, Latin America, Western and Eastern Europe, Asia-Pacific region, Japan, Middle East and Africa. 
Europe is the current market leader in 3D food printing. But, the United States is engaged with the current 
involvement of the Culinary Institute of America. 


 MANNA in Philadelphia is another example of an innovator in the US; the organization has been able to convince a 
payer to pay for 3 meals/day and MNT, recognizing that food security, health, and health care costs are related. 


 Morrison Healthcare - Innovative patient and retail Menus. Focus on sustainability. Utilizing imperfect produce that 
traditionally goes to waste. 


 Oran Hesterman, PhD, founder of Fair Food Network, wrote the book "Fair Food Growing A Healthy, Sustainable 
Food System For All". He is doing work at his home base in Detroit, MI and throughout the United States to change 
our food system, including the federal food stamp program. 


 Oxford Biomedical Technologies has developed excellent training for dietitians in the area of food sensitivity 
management. More and more clients are presenting with inflammatory conditions and inflammation and food 
sensitivities are not areas that most dietitians have had training in. There are currently over 1,800 RDs that have 
registered for the Certified LEAP Therapist training which has created opportunities for RDs to excel and be 
competitive in this area. 
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 Partnership for a Healthier America - In full disclosure, while I am an employee of the organization, there is no 
similar non profit that works with the private sector to broker legally-binding agreements to help end the obesity crisis. 
The Partnership for a Healthier America works with food manufacturers like Birds Eye and Dannon, retailers like 
Walmart and Kwik Trip, college campuses, hospital systems, foodservice providers like Morrison and Sodexo, and 
affordable housing developers to implement Active Living Design principles, all to make the healthy choice the easy 
choice wherever people live, work, eat and play. The organization's verification process requires all partners to 
annually report their progress against their commitment to a third-party verifier to ensure that each partner is held 
accountable to what they committed to. Accordingly, in essence, the organization has already created credible 
reporting standards to publicly track these measurable commitments made by stakeholders as the Academy aims to 
do in opportunity area #10. The commitments made to date are evidenced-based strategies that include food 
reformulation, investments into community programming, and increasing food access and food security, among 
others. 


 Robert Murray, American Academy of Pediatrics - Preparing pediatricians to work on their communities to impact 
the health and wellness of children including addressing food insecurity at the grassroots level 


 Seafood Nutrition Partnership is a 501(c)3 whose mission is to inspire a healthier America through partnerships that 
raise awareness about the essential nutritional benefits of eating seafood as outlined in the Dietary Guidelines. 
Through the organization's education efforts, they aim to: build awareness about the essential nutritional benefits from 
eating seafood at least twice a week; help Americans gain the skills to select and prepare fish and shellfish; and 
inspire a healthier America by promoting a nutrient-rich diet that includes sustainable seafood. 


 Sense about Science's massive campaigns in the UK to engage the public with critical thinking and scientific 
skepticism (e.g. Ask for Evidence campaign) are solid examples of an organization engaging with the public, 
performing simple science communication, and helping consumers weed through significant health information and 
misinformation in the media. As social media continues to dominate the public sphere, effective communication and 
trust will be critical for any food system initiative. Programs like Sense about Science are critical for enhancing critical 
reasoning amongst the public, as more and more misinformation about food dominates public opinion. Below is the 
Email of Sense about Science USA's director. 


 True Health Initiative - Their mission "Our mission is to create a culture free of preventable chronic disease by 
demonstrating and disseminating the global consensus on the fundamental, evidence-based truths of lifestyle as 
medicine."  


 Validic - Recipient of 2016 North America Frost & Sullivan Award for Visionary Innovation Leadership (digital health 
and interoperability). By connecting and aggregating data from diverse sources including in-home clinical devices, 
biometric sensors, fitness wearables and consumer health apps, Validic is creating connected health picture that can 
be leveraged by dietitians and other health practitioners. 


 The World Food Prize - Borlaug Dialogue International Symposium - Brings together international leaders, policy 
makers, farmers, executives from agri-business and non-governmental organizations, and scientific, academic, and 
development experts to address the most critical issues facing global food security. 


 UCSF is a leader in healthcare. They have eliminated the sale of sugar sweetened beverages across the entire 
campus and Health Care System. UCSF has a robust composting and recycling program and sources food from 
organic, local, and sustainable sources when possible. Their retail food service sells healthy food at reasonable prices 
to encourage employees to take care of themselves from a nutrition perspective. They provide nutrition information on 
digital menu boards, receipts, and on all packaging. They have developed a smart choice program to identify healthy 
choices with an orange S. They are a true nutrition and health leader. 


 USDA/ Extension-Land Grant System - We are involved in all aspects of food production and delivery as well as 
involved in health information delivery as well as financial and environmental issues 


 In the US, I think the Yakima Valley Farm Workers Clinic (13 Medical Homes) and RDNs Amy Allen and Michele 
Guerrero in Oregon are innovators because they have changed the traditional nutrition services delivery model to 
meet the needs of their population and are actively working to address food security issues.  
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Demographic Data 
 
Over 99% of respondents were from the United States. Other countries represented included Antigua and Barbuda, 
Argentina, Australia, Barbados, Canada, Chile, India, Jamaica, Jordan, Kenya, Lebanon, Qatar and Trinidad and Tobago.   


 


 
 


 
 


 


 


17%


15%


12%


27%


22%


4% 3%


What is your current age?


30 or Under


31-40


41-50


51-60


61-70


71+


I prefer not to answer this
question.


5%


16%


11%


20%


46%


2%


How many years have you practiced in nutrition and dietetics?


None - I am currently a student


1-5 years


6-10 years


11-25 years


25+ years


I prefer not to answer this question.





Second Century Member Survey Results.pdf



·         All-Member survey results: The Academy distributed a survey to all members asking for

their input on the collaboration areas. Please review these results and take members’ input into

account during our Summit discussions.   

·         Q&A recording: Here is a link to the question and answer session we held on September

7.

 

·         Detailed agenda: Please note you are on your own for dinner on Wednesday and

Thursday.  

·         Elevator talking points: The talking points answer basic questions to assist in Summit

conversations. 

·         Updated assignments: Please review the assignments because there have been changes.

·         Participant bios: They help you learn more about your assigned participants. Note: List is

organized alphabetically by board member first name. 

·         List of all Summit participants

 

 

Please be on the lookout for an invitation to join the Summit participant LinkedIn group in the next

couple of days. This will be a great way to communicate with other attendees prior to the Summit. 

 

I hope you are looking forward to the Summit as much as I am! 

 

Best regards, 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org | www.eatrightPRO.org | www.eatrightSTORE.org
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17. Summit Briefing Paper

From: Donna Martin <DMartin@burke.k12.ga.us>

To: Katie Brown <kbrown@eatright.org>

Sent Date: Aug 28, 2016 13:21:06

Subject: Summit Briefing Paper

Attachment: Summit Briefing Paper_ DRAFT 08 19 16 DMartin edits.docx

Katie,  I was only able to get  through page 16, but I have attached my comments in the

document.  Most of my comments were extra spaces I found in the document, but I did have

several other comments on content.  My biggest concern was a statement made on page 8 about

schools having unhealthy eating environments.  I would really like you to remove that part of the

statement if you can?  Obviously, I am particularly sensitive to that statement.  Otherwise, I love

the document and cannot wait to finish reading it.  Maybe on my plane ride to Spain! 

 
 

Donna S. Martin, EdS, RDN, LD, SNS, FAND

 

Director, School Nutrition Program

 

Burke County Board of Education

 

789 Burke Veterans Parkway

 

Waynesboro, GA  30830

 

work - 706-554-5393

 

fax - 706-554-5655
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Welcome 



Insert letter from Lucille 	Comment by Nicci Brown: In development




Introduction



Imagine a world where agricultural systems at all scales are optimized to produce nutrient dense and delicious foods, using methods that protect precious soil, water and air resources and are resilient against climate and water scarcity shocks. A world where food waste has been designed out of the system and where food access for all is considered a fundamental priority. Where special attention to the needs of adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and wasting and enabled whole generations to achieve their full potential as citizens. A world where advances in social science and behavior change, combined with new technology platforms and innovative wellness programs, have turned the tide on obesity and the preventable health problems it drives. Where a customized, patient-focused, prevention-based health care system with food and nutrition at its core has resulted in a reduction in health care costs and an improvement in quality of life for billions of people.  



We believe that such a future is possible. But only with unprecedented leadership, collaboration and innovation across Collaboration and innovation among leaders throughout the food, wellness and health care systems offers the best path to changing the global health trajectory. 	Comment by Donna Martin: Does not make sense. 



That’s why the Academy of Nutrition and Dietetics and its Foundation have convened The Nutrition Impact Summit. 



The Summit will bring together an extraordinary group of diverse leaders from those systems for a rare opportunity to spend three days focused on collaborative action, with this central question driving our work: How might we accelerate progress toward good health and well-being for all people through collaboration across food, wellness and healthcare systems?



At the Summit – and in this paper – the focus is on identifying opportunities to connect our strengths, build on our successes, and take action to build a dialogue around solutions, highlight successful innovations, and identify opportunities to connect our strengths and chart a path to accelerate progress toward  a future of good health for all people.	Comment by Donna Martin:  Remove space



We believe this is a special moment of opportunity for this effort. As this report highlights, many individuals and organizations around the world are making great strides to address malnutrition in all its forms. There is undeniable progress. And there is global momentum for collaborative solutions in food and nutrition – for all people, whoever they are and wherever they live.



In the last five years, the Scaling Up Nutrition (SUN) Movement has brought together governments, civil society, the United Nations, donors, businesses and researchers in a collective effort to improve nutrition globally. Last year, the Sustainable Development Goals were launched, with 17 transformative targets for all countries to work toward. Food and nutrition is at the top of the agenda – goal No. 2 calls for an end to “all forms of malnutrition.” And in April, the United Nations and the World Health Organization declared that the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action to eradicate malnutrition worldwide and ensure universal access to healthier and more sustainable diets. 



Clearly, there is an opening for action today and the will within the system to seize the opportunity. 



Against this backdrop, the Academy of Nutrition and Dietetics is launching its Second Century Challenge.

As the Academy approaches its centennial in 2017, we are committed to a new vision for our Second Century. Drawing on the pioneering spirit of the Academy’s founders, we are grounded in an extraordinary commitment to collaboration, a focus on service, and an emphasis on accelerating the progress toward solving the greatest food and nutrition challenges of the 21st century. Convening the The Nutrition Impact Summit with thought leaders, innovators, and practitioners in the food, wellness, and health care systems is an example of this commitment to collaboration. Through this powerful systems-based approach, we will envision and achieve improved health for the population through the transformative power of food and nutrition.  



The Nutrition Impact Summit was born out of our realization that these challenges are systemic in nature, that none of us can accomplish this task alone; and that we are immensely more powerful when we combine our strengths, inspire each other to be the best we can be, and work together towards a shared vision of a future that we would be proud to bring to fruition.



"Let food be thy medicine."  -- Hippocrates 












Background on the Academy and the Nutrition and Dietetics Profession Today



The Academy is the world’s largest organization of food and nutrition professionals, representing more than 100,000 registered dietitian nutritionists (RDN) and dietetic technicians, registered (DTR). Members work across the food, wellness, and health care spectrum in hospitals, schools, academia, business, prevention, management, public health agriculture and private practice. Together we serve over 20 million clients/patients each year.











The Academy of Nutrition and Dietetics Foundation was established in 1966 as a 501(C)(3) public charity. Its mission is to fund the future of dietetics through research and education. The Foundation achieves its goals by providing support for research, education and  nutrition education for the public programs, and is the largest grantor of scholarships in nutrition and dietetics.	Comment by Donna Martin: Remove space



Food, Wellness and Health Care



The nutrition and dietetics profession,  in principle and in practice, exists at the convergence of the food, wellness and health care systems. 	Comment by Donna Martin: Remove space



The Food System creates and provides the food that, once consumed, provides the nutrition people need to survive and thrive. This system includes everyone from farmers, fishermen, agribusiness companies, universities, food transport companies, food companies, food distributors, retailers, restaurants, foodservice companies, research and advocacy organizations, ag extensions and government agencies related to food and agriculture, among others. 



The Wellness System provides products and services aimed at enhancing people’s health and well-being, with optimal nutrition as a key focus. This system includes personal trainers and experts in exercise science and sports medicine, chefs,  manufacturers of vitamin and mineral supplements,  health and nutrition coaches, prevention researchers and advocacy organizations, academics, fitness centers and gyms, media outlets and other companies with wellness offerings.	Comment by Donna Martin: Remove space	Comment by Donna Martin: Remove space



The Health Care System uses nutrition to keep people healthy, prevent disease, andto treat acute and chronic diseases, many of which are impacted positively or negatively by nutrition.  This system includes doctors and other clinical workers, including RDNS, companies providing medical products and services, hospitals, health insurers, government agencies dealing with human health and the regulation of health care practices, research and advocacy organizations, academics, and companies with innovative health care offerings.	Comment by Donna Martin: Insert space
	Comment by Donna Martin: Insert “



Members of the Academy work in many parts of these systems – in many ways, bridging between these overlapping areas of food, wellness and health care. We seek to empower our members by strengthening these connections, building new collaborations, breaking down silos and aligning our strengths  with others who share a common vision.  	Comment by Donna Martin: Remove space



What is the Appreciative Inquiry?



Our goal in the summit is to bring leaders from all three of these systems together to use the Appreciative Inquiry model during the Summit. This structured, highly interactive process enables participants to connect with the strengths of the system, explore opportunity areas, prototype solutions, and create a practical action plan – all in the course of a three-day event. 



The three-day Nutrition Impact Summit will be based on the Appreciative Inquiry Summit model pioneered by David Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management at Case Western Reserve University. This summit model has been used in a wide variety of contexts to create large-scale positive change by engaging a broad range of stakeholders. Varied groups have used this approach, including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, Walmart, the U.S. Dairy Industry, and the City of Cleveland.  



What is Appreciative Inquiry? To appreciate means to value – to understand those things worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding a particular group’s strengths, their greatest opportunities, and their aspirations for the future – and to build a shared action plan that will help construct that future. 



Unlike a purely educational event or conference, the summit is task-focused. It’s designed to be engaging, energized and fun, but it is serious fun with the goal of system-level change.

 

An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-section of as many stakeholder groups as possible – leaders and organizations that care about and have a stake in the future of the issue at hand. Each person and stakeholder group will have an opportunity to be heard, and to be exposed to other perspectives on the challenges and opportunities facing the group. 

 

For more information about Appreciative Inquiry, please see http://appreciativeinquiry.case.edu/



Preparation for the Summit



To prepare for the Summit, over 120 interviews were conducted with a range of actors from across each of the three systems. Many hours were spent researching existing efforts to learn about  the efforts of individuals and organizations dedicated to some aspect of improving health for the population through food and nutrition.  The objective was not to create a comprehensive landscape of what is happening today. Rather, we wanted to view this landscape through a lens of new possibilities, and potential for more innovation and collaboration. 	Comment by Donna Martin: Remove space



We sought to identify new models that are overcoming long-standing barriers, to find people and organizations who have a vision for transformational change and a plan to make it happen, and to discover innovators who are changing the rules of the game.



Below, we summarize  specific challenges facing the food, wellness and health care systems.  However, we will focus more substantially on 13 opportunities within six focus areas that present great potential for collaborative action and innovation. We provide a brief description of each of these areas here to provoke inspiration and ideas. These are not presented as a finite set of ideas, rather as a starting point for conversation and collaboration at the Summit. 	Comment by Donna Martin: Remove space



What happens after the Summit? 



We will develop a shared vision and a set of ideas for collaborative action at the summit. Following the Summit, those who are interested in pursuing the innovation projects that have been generated will have an opportunity to further develop these initiative ideas and bring them to life. The Academy is committed to supporting the development of collaboration projects where the Academy can help to accelerate impact. 



Who will be at the Summit?



Approximately 180 people will attend the summit. The attendees, of whom roughly half are Academy members, represent organizations across the food, wellness and health care systems, such as:

· Food and agriculture sector including Walmart, Kroger, CVS, PepsiCo, Nestle, Kellogg, Danone, Cargill, Unilever, Campbell's, Sodexo, Compass, Dairy Council, Monsanto 

· Health and fitness including Under Armour/MyFitnessPal, Arivale

· Academia including Saint Louis University, Johns Hopkins Global Obesity Prevention Center, The Goldring Center for Culinary Medicine at Tulane University, Arizona State University, University of New Mexico

· Research and advocacy groups including Chicago Council on Foreign Affairs, AARP, the National Academy of Medicine, the American Diabetes Association, the Global Obesity Prevention Center at Johns Hopkins

· Government agencies including the CDC, USDA, HHS, Federal Reserve, the Department of Veterans Affairs

· Health care industry including Kaiser, Abbott Nutrition, Mead Johnson Nutrition, National Medical Association, Sparrow Health System

· Non-profit NGOs including Feeding America, Wholesome Wave, FoodCorps, Catholic Relief Services, Gardens for Health International, Action Against Hunger, Alliance for a Healthier Generation, YMCA

· Both medical and information technology companies including IBM, 23 and Me 



A complete list of Summit participants will be provided prior to the Summit. 







“An investment in nutrition can help make every other investment in health and development pay off.– Bill Gates. April 2016 




Global Nutrition Challenges



Food and Nutrition Security 



In a world where millions of people suffer from food insecurity or some form of malnutrition, food waste is an egregious problem that also harms the environment. Globally, 925 million people were food insecure in 2014, meaning they lacked access to a sufficient quantity of affordable, nutritious food. In the United States, 48.1 million lived in food insecure households in 2014, including 5.4 million people over age 60. The United Nations Food and Agriculture Organization estimates that about 795 million people of the 7.3 billion people in the world, or one in nine, were suffering from chronic undernourishment in 2014-2016. Almost all the hungry people, 780 million, live in developing countries. Still, one-quarter to over one-third of all food produced globally goes uneaten each year. An estimated 1.3 billion tons is wasted annually, at every stop in the supply chain – from imperfect fruit and vegetables left in the fields, to “out-of-date” perishables from family refrigerators. In the United States alone, the average consumer wastes 1.1 pounds of food per day, or approximately 401.5 pounds per person each year. Over 97 percent of food wasted in the United States ends up in landfills, where it decomposes and produces methane, a potent form of greenhouse gas. A food system that harms people and the environment is inherently unstable. If we are to produce enough food to support the growing global population, we need to build a food system that produces nutrient-rich, affordable food, enhances ecosystem stability, fosters socio-cultural well-being and is resilient, safe, and efficient.	Comment by Nicci Brown: Will be making the connection of food insecurity and all forms of malnutrition here	Comment by Nicci Brown: Will be adjusting this language



Environment, Behavior and Choice	Comment by Nicci Brown: Will be adding context for developing countries



Eating healthy, nutrient-rich food is a choice that too many people don’t make – or can’t. Geography makes a major difference when it comes to nutrition and healthy lifestyles. About 23.5 million Americans live in food deserts, most in low-income or rural areas. Besides hindering access to wholesome foods, some food deserts – especially in urban areas – restrict residents’ ability to be physically active. Meanwhile, those who have the money to access to nutritious foods don’t always take advantage of them. Some are too busy to prepare healthy meals, or they lack the knowledge, resources or skills to improve their diets and their health. Those lifestyle factors exact a cost on individuals and the health care system. Recent findings suggest that more than a quarter of health care costs were associated with obesity, among other risk factors. And too often, the places where people spend a lot of time – work and school – do not support healthy lifestyle choices. For example, only 9% of the global workforce has access to some form of wellness program at work.	Comment by Donna Martin: Katie, I wish you would delete this comment about schools not supporting healthy lifestyle choices.  I think we are really trying to overcome that stereotype.  



Prevention and Health Care	Comment by Nicci Brown: Will be adding more context on the developing world—overweight, underweight (stunting), micronutrient deficiencies




Rates of preventable chronic and non-communicable disease are skyrocketing globally, driving up health care costs in their wake. Globally, the number of deaths attributable to chronic conditions such as heart disease and diabetes are projected to reach 7.63 million in 2020 (66.7% of all deaths), compared to 3.78 million in 1990 (40.4% of all deaths). Among Americans, chronic diseases are responsible for 7 of 10 deaths annually, and the cost of treating people who suffer with these conditions consumes 86 percent of the nation’s health care spending. Many of these conditions could be prevented with healthier diets and more physical activity; however, doctors often end up relying on prescription drugs to treat these conditions because they lack the tools to support behavioral changes for their patients. Case in point: A survey conducted to determine nutritional knowledge among physicians showed that while 94% agreed that nutritional counseling should be a part of the visit with a patient, only 14% of doctors felt they had adequate training to do so.	Comment by Donna Martin: Remove space












Research and Standards



A dearth of reliable nutrition research stands in the way of helping millions around the world live healthier lives. The fragmented data that’s available isn’t sufficient to convince a public that generally distrusts research findings and/or to erase widespread confusion about nutrition. More than three-quarters of consumers find it hard to know what to believe when there is a change in nutritional guidance. Meanwhile, the lack of a clear set of nutrition standards and/or metrics for evaluating progress restricts researchers’ ability to secure the on-going funding they need to battle malnutrition in its many forms. Among other obstacles: The lack of models of trusted, public-private collaboration to support high-quality nutrition research, metrics and standards creation, as well as no open-access platforms for curating research and reporting outcomes.



Global Workforce Capacity



Too few qualified workers are available globally to address the alarming scale and scope of malnutrition in all of its forms. Demand far outstrips supply when it comes to people who are educated and properly prepared to provide nutrition guidance, help develop sound nutrition policies and strategies, and lead change at the highest levels. There is a huge variation in training requirements for dietitians and nutritionists globally and in the number of nutrition professionals per capita around the world, from more than 25 per 100,000 people in countries like Denmark, Israel and Japan to fewer than two per 100,000 people in countries like India and Malaysia. Even in the United States, Australia, Ireland and the Netherlands, there are only 16 to 20 dietitians per 100,000 people. In many countries where nutrition need is greatest, no nutrition programs are offered by academic institutions. And training materials that do exist in these nations are often woefully outdated. Even in developed countries, the need persists to equip health and wellness professionals, educators and community leaders with best-in-class nutrition education to disseminate nutrition knowledge and skills broadly throughout society. The development of a truly global workforce to address malnutrition must address these disparities as part of an overall capacity building strategy.  	Comment by Nicci Brown: Will be adjusting language



Investment



The current level of global investment – from both public and private sources – falls far short of what’s needed to drive improvements in sustainable food and address global malnutrition. According to researchers, if the set of 10 proven interventions to improve maternal and child nutrition were scaled to 90% coverage across 34 countries, the number of stunted children in the world could be reduced by 80%. But money spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The critical potential of private-sector engagement has not been realized. For example, every $1 of investment in nutrition generates a $16 return in health and economic development, and for every day a child does not get adequate nutrition, it costs a country between 4-11% GDP. Additionally, while impact investing is poised to change the trajectory of poverty, education and clean energy, very few impact investors have ventured into the sustainable food and agriculture realm.
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Collaboration Opportunity Areas



FOOD AND NUTRITION SECURITY

Ensure all people have reliable access to culturally-appropriate, nutrient-dense food now and in the future by building resilient food systems and prioritizing actions to prevent and divert wasted food throughout the value chain.  

1. Increase resilience and productivity of global food systems while minimizing negative impacts on people, animals and the environment. 

2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to provide nutrient-dense food for people who need it while benefitting the environment, society and the economy. 

3. Engage all points of contact in the health care system to ensure vulnerable populations have access to nutrient-dense foods. 



ENVIRONMENT, BEHAVIOR AND CHOICE

Create a culture and environment that support health and wellness through relevant and appealing solutions for all places where people spend their time—home, work, schools and communities. 

4. Use information technology, kitchen technology, business model innovation, and insights from social science to enable and support better decision-making and enduring behavior change.

5. Use innovation in urban planning and the built environment to improve health at the community level.

6. Support healthy choices by scaling programs that create a culture of health at worksites, schools, and throughout the community.

 

PREVENTION AND HEALTH CARE

Improve health outcomes and decrease health disparities by accelerating the shift to a preventive health care model and using new technologies to individualize nutrition care.

7. Accelerate the shift in the health care system to emphasize preventive care, especially through an increased focus on diet and physical activity.

8. Use health care technology, information technology, and new medical nutrition therapies to better customize nutrition solutions for individuals. 



RESEARCH AND STANDARDS

Implement models of trusted, public-private collaboration to support high-quality nutrition research, metrics and standards creation, and open-access platforms for curating research and reporting outcomes. 

9. Create standardized models for quality, collaborative, transparent, and well-curated food and nutrition research to accelerate our understanding of food’s role in health and eliminate all forms of malnutrition.

10. Support continuous progress towards a healthier world by collaborating to create credible reporting standards to publicly track the measurable commitments made by stakeholders.









GLOBAL WORKFORCE CAPACITY

Grow the number of trained nutrition professionals and dietitians globally and embed nutrition knowledge broadly in order to increase nutrition capacity and reach global health goals.  

11. Expand education, training and credentialing for a workforce that meets global needs of the future.

12. Embed nutrition knowledge broadly throughout society with education, training, and certificates targeting practitioner allies in the food, wellness, and health care sectors.  



INVESTMENT

Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 

13. Catalyze an increase in investment focused on driving improvements and scaling solutions in sustainable food systems, prevention and wellness, health care, and building capacity for a global nutrition workforce. 










Opportunities for Collaboration and Innovation





Food and Nutrition Security



Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food now and in the future by building resilient food systems and prioritizing actions to prevent and divert wasted food throughout the value chain.  





Today, we are learning to connect the dots across our global, interdependent food systems. From dynamic public-private partnerships at work in Africa to holistic, community-led health and nutrition centers, we are finding creative new ways to remove systemic barriers, collaborating to make food production and distribution more efficient – and diets more sustainable.



Agriculture is increasingly marshalling a diverse and growing armory of production innovations and agricultural tools to produce more food, too -- while also conserving water and forests, protecting the soil and reducing pollinator loss. In fact, agriculture is becoming part of the solution to climate change. Sustainable practices are boosting yields on existing land and integrated land-use planning is preserving our forests.



We are also teaching the public how to prevent food waste. The EPA Food Recovery Hierarchy provides guidance on what to do with excess or imperfect food. And a PSA campaign launched by the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is needlessly wasted.[endnoteRef:1] [1:  http://www.savethefood.com/
] 




A 20% reduction in food waste would save 1.8 billion meals and reclaim the 1250 calories per capita that goes into landfills each year, feeding the food insecure three times over.11 













New attitudes about food waste – combined with innovations in agriculture and collaboration across global food systems, wellness, and health care sectors – hold enormous potential for positive change. We have the will – and the ways – to nourish people everywhere.









“With the right investments, smallholders can feed a growing planet while at the same time restoring degraded ecosystems and reducing agriculture's carbon footprint.” – Michel Mordasini, Vice President of International Fund for Agricultural Development (IFAD) 

















Opportunity Area 1

Increase resilience and productivity of global food systems while minimizing negative impacts on people, animals and the environment. 



Innovations in Action: 



Soil Health

· Microbial Soil Inoculation has potential to restore degraded lands and improve soil fertility and water quality.[endnoteRef:2] [endnoteRef:3] [endnoteRef:4]  [2:  Nizampatnam NR, Schreier SJ, Damodaran S, Adhikari S, Subramanian S (2015) microRNA160 dictates stage-specific auxin and cytokinin sensitivities and directs soybean nodule development. Plant J. 2015 Oct;84(1):140-53. doi: 10.1111/tpj.12965.]  [3:  Wubs ERJ, van der Putten WH, Bosch M, Bezemer TM. Soil inoculation steers restoration of terrestrial ecosystems. Nat Plants. 2016;2:16107. doi:10.1038/nplants.2016.107.]  [4:   Bogino P, Nievas F, Banchio E, Giordano W. 2011. Increased competitiveness and efficiency of biological nitrogen fixation in peanut via in-furrow inoculation of rhizobia. European Journal of Soil Biology 47:188-193] 


· The Living Soil Saves Lives program trains rural farmers in India on the “soil food web” and composting techniques to improve soil fertility. 



Water Use and Water Quality

· New technologies to improve irrigation efficiency will address water scarcity and unpredictability. Increased use of drip irrigation, soil moisture sensors, rainfall monitoring, and water sensors will be essential.[endnoteRef:5]  [5:  Erik Lichtenberg, “Grower demand for sensor-controlled irrigation”, Water Resources Research (January 20, 2015)] 




Climate-Smart Crops and Emerging New foods

· Growers are exploring alternative farming methods such as hydroponics, aquaponics and vertical farming – sustainable practices supported by the USDA that can apply to urban environments.  

· Genetically Modified (GM) crops have successfully solved problems associated with climate change. For example, crops have been adapted to enhance tolerance to a range of stresses including drought, flood, salinity or extreme temperatures.[endnoteRef:6] Additionally, exploration of nutrition and climate resilience has led to new varieties of rice can survive flooding for weeks.[endnoteRef:7]	Comment by Donna Martin: Insert that [6:  Pocket K No. 43: Biotechnology and Climate Change. International Service for the Acquisition of Agri-Biotech Applications.  http://www.isaaa.org/resources/publications/pocketk/43/default.asp. Accessed January 10, 2016.]  [7:  Bailey-Serres J, Fukao T, Ronald P, Ismail A, Heuer S, Mackill D. Submergence Tolerant Rice: SUB1's Journey from Landrace to Modern Cultivar. SpringerLink. http://link.springer.com/article/10.1007/s12284-010-9048-5. Published August 4, 2010. Accessed August 5, 2016.] 


· CRISPR technology, short for clustered regularly interspaced short palindromic repeats allows for more precise gene editing. This quicker, less costly method of plant breeding is showing promising results in wheat, rice, soybeans, potatoes, oranges, and tomatoes.[endnoteRef:8] [endnoteRef:9] [8:  Ainsworth C. Agriculture: A new breed of edits. Nature. 2015;528(7580):15–16. doi:10.1038/528S15a. http://www.nature.com/nature/journal/v528/n7580_supp/full/528S15a.html. Accessed August 5, 2016.]  [9:  Montenegro M. CRISPR is coming to agriculture — with big implications for food, farmers, consumers and nature. http://ensia.com/voices/crispr-is-coming-to-agriculture-with-big-implications-for-food-farmers-consumers-and-nature/. Published January 28, 2016. Accessed August 5, 2016.] 


· Algae are among the new or underutilized crops being explored for use in agriculture. It could have promising potential for animal feed, biofuels, water filtration and human foods.[endnoteRef:10] [endnoteRef:11] [endnoteRef:12]  [10:    Algal Biofuels. Department of Energy. http://energy.gov/eere/bioenergy/algal-biofuels. Accessed August 5, 2016.]  [11:   BioScience. Algal Turf Scrubbing: Cleaning Surface Waters with Solar Energy while Producing a Biofuel. http://bioscience.oxfordjournals.org/content/61/6/434. Accessed August 5, 2016.]  [12:  Lundy ME, Parrella MP. Crickets Are Not a Free Lunch: Protein Capture from Scalable Organic Side-Streams via High-Density Populations of Acheta domesticus. Crickets Are Not a Free Lunch: Protein Capture from Scalable Organic Side-Streams via High-Density Populations of Acheta domesticus. http://journals.plos.org/plosone/article?id=10.1371/journal.pone.0118785#abstract0. Published April 15, 2015. Accessed August 5, 2016.] 




Insurance and Banking Innovation

· Innovations in digital financing technologies securely provide financing to rural smallholder farms – while improving transparency and minimizing corruption within the food value chain. By transitioning from cash payments for crop income to mobile payments, agriculture developers can help build the infrastructure that will serve the savings, credit, and micro-insurance needs of rural, village-based economies.[endnoteRef:13]  [13:  Babcock LH. Mobile Payments How Digital Finance is Transforming Agriculture. http://publications.cta.int/media/publications/downloads/1849_pdf.pdf. Published May 2015. Accessed August 5, 2016. ] 


· Organizations like Grameen Bank are providing smallholder farmers access to microcredit so they can invest in sustainable farming technologies.



Food and Agriculture Development 

· The 2014 G8 conference launched the Feed the Future alliance to help sustain inclusive agricultural growth.[endnoteRef:14] Its goal: Raise 50 million people out of poverty in next 10 years by investing $10 billion in African agriculture.35 61  Private investments have reached 8.2 million smallholders and created more than 21,000 jobs in 2014, over half of which were for women. Development partners have disbursed $2.3 billion, or 85 percent of expected funding to date.61 [14:  New Alliance. http://new-alliance.org/about. Published 2014. Accessed August 5, 2016.] 


· Grow Africa is a public-private partnership between governments, companies and farmers to lower the risk of investment in agriculture in Africa. Its investments focus on farmers, youth and women.[endnoteRef:15]   [15:  Grow Africa. https://www.growafrica.com/about. Updated 2015. Accessed August 5, 2016.] 


· CGIAR is the only worldwide partnership addressing agricultural research for development to tackle poverty, hunger, nutritional imbalances and environmental degradation.  



Fortification

· Organizations like Sight and Life are working to improve nutritional outcomes by advancing access to fortified foods. Micronutrient fortification of food staples and food aid commodities can affordably help alleviate regional dietary deficiencies, providing critical vitamins and minerals to populations without radical changes in food consumption patterns. 



Thought Starter Questions:



1. How can nutrition and health care professionals work with food systems leaders to ensure that nutrition security needs are fully integrated in efforts to develop more resilient and adaptive food systems?  

2. How can food and nutrition professionals work with food producers to better understand the innovation required to ensure resilient and adaptive food systems and help translate those complexities for consumers? 

3. How can we work together to increase understanding of local and global food systems among those providing nutrition and food advice to consumers?





Opportunity Area 2

Prioritize actions to prevent and divert wasted food at all stages of the food value chain to provide nutrient-dense food for people who need it while benefitting the environment, society and the economy. 



Innovations in Action:



Farm to Market

· Project Nurture, a $11.5 million partnership of The Coca-Cola Company, the Bill & Melinda Gates Foundation and TechnoServe, aimed to help more than 50,000 small-scale mango and passion fruit farmers in Kenya and Uganda double their fruit incomes by 2014 – while dramatically reducing food waste by providing business and agronomy training, improving market linkages and providing access to credit. 

· YieldWise, a $130 million program funded by the Rockefeller Foundation, applied a similar approach in Kenya, Nigeria and Tanzania. It affirmed the possibility of reducing food waste by half by 2030.

· Barstow’s Longview Farm[endnoteRef:16] in Massachusetts receives organic material from 15 different food companies and saves food from the landfill. The food and manure goes into the dairy farm’s digester, generating renewable energy and sustainably fertilizing 400 acres of farmland. [16:  https://www.cabotcheese.coop/real-farm-power
] 




Consumer, Retail and Food Service

· Solutions for “ugly” produce include a pilot program from Bon Appetit known as “Imperfectly Delicious Produce,” linking farmers to distributors and creative chefs in order to use fruits and vegetables that would otherwise go unharvested.

· In grocery retail, Whole Foods in the U.S., Safeway in Canada, Fruta Feia in Portugal, Intermarche in France and Waitrose in the UK have invested in programs to reduce the amount of ugly produce going to waste. 

· Walmart’s new private-label food products now say, “Best if Used By,” showing consumers that food is still safe to eat after the date listed on the package. Another consumer labeling solution, The Bump Mark, changes its texture over time to model the decay process of food. 

· Lean Path[endnoteRef:17] software tracks waste from food service operations so chefs can tailor their purchasing and cooking habits to waste less food. [17:  http://www.leanpath.com/
] 


· The app Zero Percent[endnoteRef:18] connects restaurants and event management teams to feeding banks and is already serving 983,000 meals per week.[endnoteRef:19] Drivers deliver excess food to the hungry.  [18:  https://www.zeropercent.us/
]  [19:  http://www.chicagosfoodbank.org/site/PageServer?pagename=lb_hunger_learn_about_hunger
] 


· Spoiler Alert [endnoteRef:20]in Boston, Massachusetts maps and connects excess food to feeding banks, and helps companies on both sides track their tax benefits.  [20:  http://www.foodspoileralert.com/howitworks/
] 




Food Donation, Recovery and Secondary Markets

· Sales of ugly fruit are already being adopted in Europe -- and are starting to catch on in the U.S.  Imperfect produce, a U.S. startup has a mission to “find a home for ugly fruits and vegetables.” 
D.C. Central Kitchen and L.A. Kitchen are nonprofits that provide culinary training programs to teach youth and unemployed adults to prepare and serve nutritious meals for hungry members of the community. The Campus Kitchens Project extends this work to college campuses to develop students as leaders of feeding the hungry; they are in over 50 U.S. schools.

· The Global Food Banking Network reduces food waste and hunger by providing food banks in 30 countries with training, connections, expertise and financial support. Feeding America, a national network of food banks, collects and distributes excess food to local food pantries and hot meal programs for low-income clients.





Thought Starter Questions:



1. How can we raise awareness through quantifying nutrients lost through food loss and waste to engage health care providers and other partners to make the connection between food waste and food insecurity?

2. How can we work together to create a deeper understanding of the connections between overconsumption, obesity, food loss and waste and food insecurity?  

3. How can we work together to identify, assess and scale the most impactful behavior change efforts that can reduce consumer-driven food loss and waste?  





Opportunity Area 3

Engage all points of contact in the health care system to ensure vulnerable populations have access to nutrient-dense foods. 



Innovations in Action:



Food Prescription Innovation

· ProMedica’s Food Pharmacy	Comment by Nicci Brown: Will be building this out

· Wholesome Wave’s Food Prescription Program

· Gardens for Health International



Community Interventions 

· Project Peanut Butter	Comment by Nicci Brown: Will be building this out



Thought Starter Questions:



1. How can work together in innovative partnerships to create scalable models that bring affordable, nutrient-dense food to low-income and food-insecure populations?

2. How might we work together to ensure access by all infants and children to safe, nutritious and sufficient food all year round to eliminate stunting and wasting?

3. How can we accelerate progress towards meeting the nutritional needs of special populations, including adolescent girls, pregnant and lactating women, and older persons, by 2025?




































Environment, Behavior and Choice



Focus: Create a culture and environments that support health and wellness through relevant and appealing solutions for all places where people spend their time—home, work, schools and communities. 





The world around us exerts a powerful influence on our behaviors and choices. But strong impetus for healthy change is at work in our communities, institutions, policies and technologies.



Today we are discovering effective new ways to improve individual health by engaging patients in their own care through new technology. 





Health and wellness applications are now one of the fastest growing markets in the technology sector. 











Multiple technology players are pooling their knowledge of how consumers interact with food and think about well-being to help people solve daily health problems, wherever people go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies that monitor chronic conditions such as blood sugar and hydration levels. 



Our food, wellness, and health care sectors are also actively sharing data insights, joining existing public-policy partnerships to inform and drive holistic health solutions.



The nutrition community is also embracing a holistic approach, basing more nutrition interventions on the Social Ecological Model (SEM), a systems-based framework for multiple, interacting levels of behavioral influence—individual, community, and population. 



Nutrition professionals were also active in the HIMSS Interoperability Showcase, proving that nutrition content can be exchanged from a provider to the patient and to the RDN -- with data reporting to the CDC for BMI surveillance. 



At the community and policy level, we are making progress in creating a culture and environments that support health and wellness. Organizations and public-private partnerships are working creatively across sectors and communities, reaching out to the public to improve population health. Engaging new solutions are inspiring people everywhere they go – from workout routines posted in public parks to comprehensive wellness programs at work. 



Opportunity Area 4

Using information technology, kitchen technology, business model innovation, and insights from social science to enable and support better decision-making and enduring behavior change.



Innovations in Action: 



· In the United States, health IT adoption has a critical consumer engagement component, requiring providers to offer consumers access to their own health data. As a result, the Office of the National Coordinator of Health IT (ONC) has engaged over 500 organizations and agencies in “Pledge IT,” an initiative to provide consumers with access to their own data so they can be active engaged partners in their health and healthcare. Pledge community members meet to network, hear updates from the federal government and share best practices with other organizations using technology to support better health and meet the needs defined by individual consumers. 

· Blue Button incorporates a patient engagement component into health IT, encouraging patients to access and use their own digital data – and to share it with nutrition professionals. The technology inspires patients to get involved in their own care.    

· Self-monitoring apps and websites such as MyFitnessPal and USDA’s SuperTracker are growing in popularity, helping consumers track food and calorie intake. Other apps assist consumers with chronic disease management, such as blood sugar monitoring. Tech-powered water bottles such as MyHydrate track water intake.

· Nutrition and health coaching apps have become available to connect consumers with nutrition counseling through smart phones or websites. Consumers can take pictures of meals and turn in exercise logs for tailored feedback.

· Grocery shopping apps assist consumers in choosing healthy foods at an affordable price.  Other food and nutrition apps aid consumers in selecting foods without specific allergens or other ingredients they wish to avoid for medical or cultural reasons.

· Cooking apps aid consumers in making cooking meals at home easier through recipe sharing and grocery list development. More advanced apps such as SideChef offer consumers cooking instructions through voice command.

· Meal subscription services such as Blue Apron and Hello Fresh offer consumers recipes with step-by-step instructions as well as doorstep delivery of ingredients for selected meals.  

· Validic is a health care platform that supports access to digital health data from clinical and remote-monitoring devices, sensors, fitness equipment, wearables and patient wellness applications. There are multiple areas for nutrition data access and use by RDNs.



Thought Starter Questions:


1. How can we use innovative technologies to help consumers navigate the misinformation related to food and nutrition shared by traditional and online media outlets? 

2. How can we work together to create innovative solutions that address common consumer barriers, such as the cost of eating healthy and the time it takes to prepare healthy meals?

3. How can experts in the food, wellness and health care space collaborate with industry to help create the “kitchen of the future” that helps consumers eat better?





Opportunity Area 5

Innovation in urban planning and the built environment to improve health at the community level.



Innovations in action: 



· An action guide – “Improving Population Health by Working with Communities” – produced by the National Quality Forum (NQF), is helping multisector groups improve population health together by addressing 10 interrelated elements of success. 

· Public Health 3.0 is a public-private government partnership led by the Department of Health and Human Services (HSS) that encourages collaborations across communities and the public. By fostering creativity and innovation across sectors, it aims to make lasting gains in public health across the nation’s diverse communities.

· The Internet of Things (IoT) is paving the way for a connected environment of health at the community level and in clinics and hospitals. IBM is using the IoT and connected devices to help hospitals gauge allergenics, temperatures, humidity and other environmental factors that drive health outcomes. Interfaces for nutritional components will soon give health care professionals more actionable insights.



Thought Starter Questions:



1. How can we bring together key stakeholders to help accelerate improvements in the built environment to create a culture of health?





Opportunity Area 6

Supporting healthy choices by scaling programs that create a culture of health at worksites, schools, and throughout the community.



Innovation in action: 



Community Interventions 

· The Hunger Project promotes community-led development through its Epicenter Strategy that involves one central building that serves as a food bank, clean water source, health center, food processing unit and other community functions

· Heifer International follows a Values-Based Holistic Community Development model (VBHCD) which focuses on teaching people to “develop the attitudes, behaviors and skills necessary to improve their own lives and transform their communities.” 

· CARE International’s Farmer Field and Business School (FFBS) helps to empower women on the local level by training them to increase smallholder farm productivity and profitability. 

· Concern Worldwide’s Realigning Agriculture to Improve Nutrition (RAIN) program in Zambia focuses on increasing local understanding of how improved agriculture can improve nutrition. 



Population Interventions

· The Centers for Disease Control and Prevention (CDC) has developed the Work@Health employer-based training program to help reduce employee chronic disease and injury while increasing productivity. CDC also has a Worksite Health Score Card to help employers determine if they have implemented science-based health promotion and disease prevention interventions.[endnoteRef:21] [21:  What is the CDC Worksite Health Scorecard  . Centers for Disease Control and Prevention. http://www.cdc.gov/workplacehealthpromotion/initiatives/healthscorecard/index.html. Published June 30, 2016. Accessed July 28, 2016.] 


· Some employers are particularly active in supporting the health and wellness of their employees. Cliff Bar & Company has an onsite gym and allows 30 minutes per day of paid time for physical activity.[endnoteRef:22]  Google partners with local farmers to provide all employees healthy and free, locally sourced food. Additionally, Google also has a teaching kitchen where employees can learn to cook and is experimenting with ways to nudge employees toward healthier food choices in its cafeterias. Google also holds employee events featuring guest speakers about food and nutrition. The Fitbit group health program provided corporate challenges using employer-paid Fitbits.[endnoteRef:23]  [22:  Fitness Fun at Clif HQ. Clif Bar . http://www.clifbar.com/article/fitness-fun-at-clif-hq. Accessed July 28, 2016.]  [23:  Fitbit Group Health. Fitbit Group Health. https://www.fitbit.com/group-health. Accessed July 28, 2016.] 


· Johnson & Johnson Health and Wellness Solutions offers health plans and insurers behavior-science driven Digital Health Coaching tailored for each individual through an upfront assessment focused on depression, sleep, stress, and weight.[endnoteRef:24] [24:  Tracking Outcomes, Driving Improvements. Johnson & Johnson Health and Wellness Solutions, Inc website. http://www.jnjhws.com/outcomes/health-tracking-costs. Accessed July 29, 2016. ] 


· Premise Health sets up onsite Health Centers for companies using the Patient-Centered Medical Home model; they act as the primary care provider for employees. The Health Centers offer a comprehensive range of on-site health and wellness services including dental care, vision care, radiology, chiropractic, acupuncture and health coaching. HealthStat, Marathon Health and others offer similar services. 

· Interactive Health is one of dozens of companies that offer health and wellness programs and services to employers, such as screening and health coaching. These programs have reportedly reduced employer medical spending by up to $1,332 per member per year.[endnoteRef:25] [25:  Why Interactive Health | Interactive Health. Interactive Health. http://interactivehealthinc.com/about-us/why-interactive-health/. Accessed July 28, 2016.] 


· The Academy of Nutrition and Dietetics Foundation has developed the Registered Dietitian Empowerment Program (RD PEP). Piloted in 12 schools in three cities, the program provides low-income parents with workshops promoting the 8 Habits of Healthy Children and FamiliesTM. The program demonstrated statistically significant improvements in self-reported family behaviors and modified home environments supportive of healthy BMI for children.[endnoteRef:26] [26:  Hand, RK; Birnbaum, A; Carter, BJ; Medrow, L; Stern, E; Brown, K. The RD Parent Empowerment Program Creates Measurable Change in the Behaviors of Low Income Families and Children: An intervention description and evaluation.  J Acad Nutr Diet. 2014; 114 (12) 1923-1931.] 


· Common Threads and Share Our Strength/Cooking Matters offer after-school cooking classes. These programs give students skills to cook on their own, offering the possibility that students can help other family and household members eat healthier and become interested in nutrition.  



Thought Starter Questions:



1. How can we work together to inspire a “culture of health” approach, including food and nutrition, to improving the health of communities?

2. How can we collaborate to create a replicable gold-standard model and how-to guide for employers to infuse a culture of health into their organizations?

3. How can we translate the benefits of nutrition into educational outcomes to make the case for increased nutrition education in schools and to elevate the importance of school nutrition programs?










Prevention and Health Care



Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a preventive health care model and using new technologies to individualize nutrition care.



The saying rings truer than ever, considering the cost of medical treatment: An ounce of prevention is worth a pound of cure. While rates of chronic health conditions continue to climb worldwide – driving up health care costs and affecting quality of life – today there are countless reasons for optimism. 



Perhaps the most promising change is in new attitudes and awareness. Never before have so many people understood the importance of preventive health care – including the critical role of nutrition.



A new wave of public policies reflects this sea change in attitudes, and it is transforming our health care system. Policies influencing health care delivery are converging, tipping the global health care system towards greater emphasis on primary and secondary preventive care, with a focus on interventions like nutrition and physical activity.



In the United States, the most obvious example is the Affordable Care Act (ACA), which requires most health plans to cover recommended preventive services. This includes nutrition counseling for adults at high risk of chronic disease, diabetes and obesity screening with referrals for counseling, and other preventive screenings and immunizations.[endnoteRef:27],[endnoteRef:28]  [27:  Preventive care benefits for adults. HealthCare.gov website. https://www.healthcare.gov/preventive-care-adults/. Accessed July 28, 2016.]  [28:  USPSTF A and B Recommendations. US Preventive Services Task Force website. http://www.uspreventiveservicestaskforce.org/page/name/uspstf-a-and-b-recommendations/. Published June 2016. Accessed July 28, 2016.] 




Opportunities to improve prevention in health care include using food and diet to treat disease has the potential for better health outcomes as well as cost reductions. 



The global medical foods market is expected to reach $13.34 billion in 2018.82 









Preventive care is increasingly customized, too. Today’s patients can choose from a growing menu of individualized treatments and customized nutrition options. And scientific advancements in genetics and the gut microbiome have great potential to advance personalization of nutrition interventions.



Around the world, models of care delivery are changing, and providers are using innovative technologies, information technology and medical nutrition therapies to extend personalized care to patients. One such model -- the Patient-Centered Medical Home -- is becoming widely adopted across the U.S., Canada and Europe.

 

Together with the growing use of retail clinics, concierge medicine and the rise of telehealth and mobile health (mhealth), these trends are disrupting the status quo in the health care system. Worldwide, we are replacing our short-term focus on treatment with a view to prevention, especially through diet, physical activity and customized nutrition solutions.





“We envisage a world free of poverty, hunger, disease and want, where all life can thrive…A world with equitable and universal access to quality education at all levels, to health care and social protection, where physical, mental and social well-being are assured. A world where we reaffirm our commitments regarding the human right to safe drinking water and sanitation and where there is improved hygiene; and where food is sufficient, safe, affordable and nutritious.”  -- U.N. General Assembly resolution, September 2015



Opportunity Area 7
Accelerating the shift in the health care system to emphasize preventive care, especially through an increased focus on diet and physical activity.



Innovation in Action: 



Digital Health Coaching



· WebMD and Walgreens have partnered to offer Your Digital Health Advisor, a virtual wellness coaching program powered by WebMD and available on Walgreens.com. This digital program offers the option to access live coaching with health experts if needed. 

· Omada offers a 16-week online digital health program to help people at risk for chronic disease embrace lasting change. Participants receive a smart scale that automatically syncs their weight to their account. With the guidance of a live coach, they have access to online support groups, progress through an interactive online curriculum and play games to reinforce their learning.[endnoteRef:29]  [29:  Digital health program. Omada Health website. https://www.omadahealth.com/. Accessed July 29, 2016.] 


· Kurbo Health offers an app (with food tracking and games) and online coaching to help treat childhood obesity. The program has so far gained traction for pilots and deployments with several payers, five large employers and a few Medicaid plans.[endnoteRef:30]  [30:  Comstock J. Anthem blue cross tests Kurbo health’s app-based coaching to help kids lose weight. MobiHealth News. http://mobihealthnews.com/content/anthem-blue-cross-tests-kurbo-healths-app-based-coaching-help-kids-lose-weight. Published June 30, 2016. Accessed July 29, 2016. ] 




Retail Clinics



· Retail clinics handle 10.5 million visits annually, and many now provide basic screening, diagnostic and treatment services.[endnoteRef:31] Some are expanding their offerings to include behavioral health screenings, more comprehensive primary care and chronic care management.215  [31:  Bachrach D, Frohlich J, Garcimonde A, Nevitt K. Building a Culture of Health The Value Proposition of Retail Clinics. Robert Wood Johnson Foundation; April 2015. http://www.rwjf.org/content/dam/farm/reports/issue_briefs/2015/rwjf419415. Accessed July 29, 2016.] 


· Rite Aid’s RediClinic offers a 10-week comprehensive and medically supervised weight and lifestyle management program which includes nutrition programs tailored for diabetes. Kroger’s Little Clinic just launched a pilot project, adding nutrition counseling to their services. 



Innovations in primary care 



· In Cuba, health care is free, universal and guaranteed by the constitution. The World Bank reports that Cuba spends $431 per head per year compared with $8,553 in the U.S., but Cuba has a lower infant mortality rate and a similar life expectancy. Key characteristics of the Cuban model include neighborhood medical centers, compulsory health checks (often done as house calls), and an emphasis on prevention, including vaccinations and addressing key risk factors in lifestyle. 

· HealthTap provides its 14,000 users with instant access to a pool of over 100,000 doctors via secure video or text chat to help avoid unnecessary office visits and provide customized answers to health and wellness questions.[endnoteRef:32]  [32:  HealthTap. Ask U.S. Doctors now and get immediate help for free 24/7 - advice, prescriptions, reminders, and more. https://www.healthtap.com/. Accessed July 29, 2016.] 


· CASALUD, a program established by the Fundacion Carlos Slim, is a new model for primary care in Mexico. It encompasses a proactive prevention strategy for chronic diseases and uses international best practices and innovative technologies, such as mobile health.[endnoteRef:33] [endnoteRef:34] [33:  Tapia-Conyer R, Gallardo-Rincón H, Saucedo-Martinez R. CASALUD: An innovative health-care system to control and prevent non-communicable diseases in Mexico. Perspectives in public health. 2013;135(4):180–90. http://www.ncbi.nlm.nih.gov/pubmed/24285554. Accessed July 29, 2016.]  [34:  McClellan MB. Mexico: Preventing chronic disease through innovative primary care models. The Brookings Institution. http://www.brookings.edu/research/reports2/2015/04/mexico-preventing-chronic-disease-primary-care. Accessed July 29, 2016.] 




Thought Starter Questions:



1. How can we accelerate the shift to a more proactive, holistic, results-oriented preventive care model that recognizes the importance of nutrition for good health? 

2. How might we scale effective community level preventive care/nutrition education programs at the national and international level? 

3. How can we take innovative approaches to incentivize entrepreneurship in prevention and population health?





Opportunity Area 8
Use health care technology, information technology, and new medical nutrition therapies to better customize nutrition solutions for individuals.



Innovation in action: 



Genetics and Gut Microbiome



· New technologies can identify specific microbes in individuals and categorize them as beneficial, imbalanced (neither pathogenic nor beneficial), or dysbiotic (potential to cause disease). Companies putting these findings to work in both over-the-counter and prescription products include BioGaia, Hansen, Danisco, Danone, Nestle, Probi and Yakult. 

· People who have their genes analyzed by 23andMe can upload their results to one of several companies, including NutraHacker, PureGenomics and others, for a targeted nutrition recommendation. And Genomix Nutrition works through nutrition professionals to offer genetic testing to patients, allowing for more detailed nutrition recommendations.

· Arivale (US) is a direct-to-consumer program that uses data gathered from blood, saliva, genetic and gut microbiome tests to create a personalized program including personal coaching and focused on six areas: Heart Health, Diabetes Risk, Inflammation, Optimal Nutrition, Healthy Aging, and Stress Management.[endnoteRef:35]  [35:  Your Scientific Path to Wellness. Arivale website. https://www.arivale.com/. Published 2015. Accessed July 28, 2016.] 


· Newtopia (US) has partnered with Aetna to leverage personalized genetic testing for disease prevention and to lower health care costs for employers. Newtopia identifies ‘at-risk’ employees via genetic tests and then engages them through “Inspirators” – live coaches assigned via a personality-matching algorithm.[endnoteRef:36] [36:  Workplace Wellness Programs with Disease Prevention. Newtopia Inc website. https://www.newtopia.com/. Published 2016. Accessed July 28, 2016.] 




Individualized health care



· Innovate4Health, founded by Sunnie Southern, RDN, is a health innovation ecosystem designed to turn ideas into viable businesses with exposure, mentoring and resources. She is the creator of Cleveland-based Viable Synergy, a strategic healthcare firm dedicated to cultivating innovative healthcare solutions. Sunnie was invited to the President’s Summit on the Precision Medicine Initiative, launched in January 2015.

· The mission of the Precision Medicine Initiative is to enable a new era of medicine through research, technology, and policies that empower patients, researchers, and providers to work together toward development of individualized care. This is an “all of government” initiative which is being led by the Department of Health and Human Services, Department of Veteran Affairs and the Department of the Defense. The National Institutes of Health has awarded $55 million to build a million person precision medicine study.

· Data.gov has a section specific to nutrition. This site powers apps that help people make informed decisions on agriculture, food and nutrition.  



Thought Starter Questions:



1. How can we accelerate the development of evidence-based food and nutrition recommendations related to the gut microbiome and nutritional genomics? 

2. How can we accelerate progress towards providing universally available care to underserved populations globally via technology and mobile phone?

3. How can we collaborate to accelerate the incorporation of nutrition information into integrated health records and develop an evidence base for the efficacy of food and nutrition solutions in treating disease?






Research and Standards



Focus: Implement models of trusted, public-private collaboration to accelerate high-quality nutrition research, metrics and standards creation, and open-access platforms for curating research and reporting outcomes.





The field of nutrition has rapidly expanded its knowledge base and research contributions over the past several decades. Still, the world’s appetite for credible, definitive nutrition data and insights continues to grow. 



We have a great untapped opportunity to affect positive nutrition outcomes by providing even more trusted, credible food and nutrition data and research – based on standardized modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a ‘data revolution’ to accelerate impact on malnutrition. 



Fortunately, more nutrition professionals understand the policy-shaping, lifesaving power of credible data – and broad collaboration. Together we are actively collaborating with each other and across sectors, using evidence-based tools for nutrition practice and following good reporting standards.



Consistent measures and reporting will improve data availability across care settings. To that end, more U.S. health care providers are using certified health IT. 



The Academy is advancing data standardization by establishing nutrition content in international health IT standards, supporting nutrition data content and exchange.







As it advances data and reporting standards, the nutrition community can also draw on its success with standardized nutrition terminology. By adopting a lexicon of standard terms, the Academy’s  Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the process of data collection and outcome reporting for nutrition practitioners. 


There is significant promise – and a substantial prize – for creating quality food and nutrition research that is collaborative, transparent and well curated. Open-source protocols for modeling within the nutrition community, across sectors and through public-private partnerships will increase credibility, coordination and cooperation. It will also speed curation and dissemination of food and nutrition research. 



By seizing opportunities to standardize and collaborate on modeling and reporting, the nutrition community will demonstrate its thought leadership, build public trust -- and attract funding for further research.



The knowledge we gain and share will bear fruit in effective interventions and better health for people everywhere.





“Accelerating progress against malnutrition will require investment in both proven nutrition interventions and research to understand how to bring promising solutions to scale in a cost-effective manner.” – Academy of Nutrition and Dietitians, 2016 







Opportunity Area 9

Create standardized models for quality, collaborative, transparent, and well-curated food and nutrition research to accelerate our understanding of food’s role in health and eliminate all forms of malnutrition.



Innovation in action: 



· The John Hopkins Global Obesity Prevention Center incorporates a systems approach to bring together multiple stakeholders and researchers to implement strategies to reduce the global burden of obesity, and in many projects they are using systems mapping and computer modeling to identify unique key stakeholders to engage. 

· Project Laser Beam is a multimillion dollar public-private partnership that combines efforts of multi-stakeholders to address childhood malnutrition,[endnoteRef:37] including interventions targeting employee wellness programs, maternal health programs, mobile technology programs to deliver health information, and food fortification programs. [37:  Project Laser Beam Final Conclusions. Project Laser Beam. http://www.un.org/en/zerohunger/pdfs/Project%20Laser%20Beam%20-%20Final%20Report.pdf. ] 


· The Global Alliance for Improved Nutrition (GAIN) is an international organization dedicated to ending the cycle of malnutrition and poverty.  GAIN partners with organizations such as GlaxoSmithKline, Mars Inc., PepsiCo, and Unilever to conduct global health research. 

· International Life Science Institute’s Center for Integrated Modeling of Sustainable Agriculture and Nutrition Security (CIMSANS) brings together public- and private-sector scientists to address the challenges of increased global food demand and climate change in a collaborative and sustainable manner.



Thought Starter Questions:



1. How do we create a public-private partnership focused on accelerating research to end hunger, improve nutrition, and meet World Health Assembly nutrition target commitments? 

2. How can we create a curated, open-access database of food and nutrition research and data to give more practitioners access to the evidence base?

3. How can we establish a standard that supports collaboration and data sharing to accelerate the fight to end malnutrition in all its forms?





Opportunity Area 10
Support continuous progress towards a healthier world by collaborating to create credible reporting standards to publicly track the measurable commitments made by stakeholders.



Innovation in action: 



· The Food Loss and Waste Accounting and Reporting Standard was developed by a committee representing intergovernmental organizations, the private sector, and technology to reduce food loss and waste through transparent reporting. This standardized quantification and reporting system supports food waste policies and initiatives and enables effective tracking of progress towards Target 12.3 of the United Nations Sustainable Development Goals to halve food waste and losses by 2030.[endnoteRef:38] [38:  Hanson C, Lipinski B, Robertson K, et al. Food Loss and Waste Accounting and Reporting Standard Executive Summary. Food Loss and Waste Protocol. http://flwprotocol.org/wp-content/uploads/2016/06/FLW-Standard_V1_Executive-Summary.pdf. Published 2016. Accessed June 24, 2016. ] 


· The Global Nutrition Report tracks the state of the world’s nutrition status. The report tracks country level progress on World Health Assembly nutrition target commitments, and recommends actions to accelerate progress. 

· Consultative Group on International Agricultural Research (CGIAR) has research partnerships with 15 non-profit research organizations and specializes in agricultural research to address poverty, hunger, nutrition, and the environment.  The CGIAR Fund is a multi-donor trust fund administered by the World Bank.  

· The Jean Mayer (USDA) Human Nutrition Research Center on Aging (HNRCA) at Tufts University has successful nutrition and disease research partnerships with organizations such as NASA, Ocean Spray and the Almond Board of California.[endnoteRef:39]   [39:  Current Studies. Tufts University Jean Mayer USDA Human Nutrition Research Center on Aging. http://hnrca.tufts.edu/volunteer/current-studies/. ] 




Thought Starter Questions:



1. How can we create widely accepted food and nutrition impact metrics? 

2. How can we create a single widely accepted system of reporting standards for communicating progress against commitments? 

3. How can we accelerate consistent reporting of nutrition impact results by industry to create healthy competition in industry?  














Global Workforce Capacity



Focus: Grow the number of trained nutrition professionals and dietitians globally and embed nutrition knowledge broadly in order to increase nutrition capacity and reach global health goals.  





Today, more than ever, knowledge is power. More people than ever want to empower healthier lives through nutritional knowledge. 



In developed countries, people are striving to stay well, prevent chronic diseases, avoid obesity – and remain vital well past retirement years as human lifespans increase. In less developed nations, leaders are recognizing the value of well-nourished citizens as the key to social and political stability and economic growth.



Leading the charge to a healthier future are nutrition professionals, with a variety of credentials. In the U.S., there are more than 100,000 RDNs and DTRs. The expertise of nutrition professionals is in great demand around the world – and growing.



Addressing the pressing problems of malnutrition in all of its forms will require a highly skilled global workforce. Investments in strong academic and training programs -- particularly in resource-poor countries lacking quality nutrition programs – will pay meaningful, human dividends. 



The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food Program, the Institute of Human Nutrition of Columbia University, and Sight and Life, aimed to identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many new skills and insights will be required of tomorrow’s nutrition professionals. It was  recognized that training needs should not only address topics like nutrition, noncommunicable disease, food supply and climate change, but expand to include global public health, leadership, systems thinking and advocacy skills. 



Training and certificate programs are a good start. But it will be vital for professionals to sustain and advance their skills throughout their careers, with measurable outcomes that demonstrate proof of mastery. The Academy’s CFP Change Drivers and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward thinking. It emphasizes how major societal influences – from the need for training in health equity and prevention-focused models to the growth of technology, genomics research and interprofessional education -- will impact the future of the nutrition profession. 





"This (2015 U.N.) resolution places nutrition at the heart of sustainable development and recognizes improving food security and nutrition are essential to achieving the entire 2030 Agenda…Children can't fully reap the benefits of schooling if they don't get the nutrients they need; and emerging economies won't reach their full potential if their workers are chronically tired because their diets are unbalanced. That's why we welcome the Decade of Action on Nutrition and look forward to helping make it a success. " – José Graziano da Silva, Director-General of the U.N. Food and Agriculture Organization, 2015









Opportunity Area 11
Expand education, training and credentialing for a workforce that meets global needs of the future.



Innovation in action: 



· Public Health Institute (PHI) offers a Global Heath Fellows Program (GHFP) that aims to improve health and nutrition programs around the world by increasing the pipeline of qualified health professionals for global health careers. PHI offers programs with the CDC, private sector companies, and has a $200 million+ fellowship program with USAID.   

· African Women in Agriculture Research and Development (AWARD) is a service provider for CGIAR, universities and others to provide tailored fellowships, to advance science, technology, innovation capacity and leadership for top women agricultural scientists in Africa. Funders include the Bill and Melinda Gates Foundation and USAID. 

· Iowa State University’s dietetic internship program offers a four-week service learning opportunity in Ghana where dietetic interns receive experience in applying the nutrition care process in rural underserved communities. In a 2016 survey by the Academy of Nutrition and Dietetics to dietetic educators, representatives from 74 schools responded, with 37 schools reporting offering students international nutrition experiences in 26 countries ranging from one week to a full semester.

· The Norman E. Borlaug International Agricultural Science and Technology Fellowship Program offers unique food security and economic growth training and research opportunities for practitioners in early or mid-career stages. The fellowship offers one-on-one mentorship between a fellow from a developing or middle-income country with a colleague at a U.S. university, research center or government agency for 6-12 weeks.  

· The Accreditation Council for Education in Nutrition and Dietetics (ACEND) is the Academy of Nutrition and Dietetics’ accrediting agency for education programs preparing students for careers as RDNs or NDTRs. ACEND is the largest accreditor of dietetic programs, and accredits XXX dietetic programs in the U.S. at the undergraduate or graduate level. ACEND also provides accreditation for the dietetic programs in multiple countries). 	Comment by Nicci Brown: Info pending

· The Academy of Nutrition and Dietetics is the largest provider of continuing professional development and lifelong learning for dietitians and nutrition professionals. During the June 1, 2015 – May 31, 2016 program cycle, the Academy provided over 660 programs via online/self-directed learning equating into over 1,700 hours of direct program CPEUs.  Due to the tens of thousands of program participants annually and the five year PDP cycle for reporting, it is impossible to extrapolate an accurate number of CPEUs individually awarded.



Thought Starter Questions:



1. How might we best expand the nutrition professional workforce globally to eliminate malnutrition? 

2. How can we better align nutrition professional education programs with the changing needs of employers worldwide? 

3. How can we increase integration of nutrition professionals in the broader landscape of food systems, sustainability and global impact?





Opportunity Area 12

Embed nutrition knowledge broadly throughout society with education, training and certificates targeting practitioner allies in the food, wellness and health care sectors.  



Innovation in action: 



· The Goldring Center for Culinary Medicine (GCCM) at Tulane University School of Medicine offers a fully integrated, comprehensive curriculum for doctors, medical students, chefs and community members focused on the significant role that food choices and nutrition play in preventing and managing obesity and associated diseases in America. The program, developed in collaboration with RDNs, combines hands-on cooking classes with online course material. With 32 school sites across the country, the program continues to grow rapidly, with growing interest from medical schools around the country. 

· The American College of Sports Medicine (ACSM) offers a variety of health and fitness certifications for personal trainers, clinical certifications for exercise physiologists, and specialty certifications such as Cancer Exercise Trainer and Physical Activity in Public Health Specialist. Over 20,000 professionals have received an ACSM certification. 



Thought Starter Questions:



1. How might we expand the workforce fighting malnutrition in all its forms by develop training and/or certificate programs in food and nutrition for a broad variety of professionals?

2. What can we do to collaborate globally to deliver culturally-relevant programs in nutrition education?

3. How can we accelerate the development of a culinary medicine concentration in MD programs?


Investment


Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 





E

nviornmental and social impact investments can transform communities and reverse systemic inequities. And when those investments are focused on food and nutrition, they can fuel a more productive and healthy future for generations to come.



Impact investment enables entrepreneurs and capital markets to join forces for social improvements, while reaping a financial return.[endnoteRef:40] In fact, thought leaders are now predicting that social capital investing may be the next venture capital opportunity in terms of growth capacity. [40:  Cohen R, Sahlman WA. Social Impact Investing Will Be the New Venture Capital. Harvard Business Review. https://hbr.org/2013/01/social-impact-investing-will-b/ . Published January 17, 2013. Accessed July 28, 2016.] 


Every $1 of investment in nutrition generates a $16 return in health and economic development.









A report by The Social Impact Investment Taskforce, entitled “The Invisible Heart of Markets—Harnessing the power of entrepreneurship, innovation, and capital for public good,” recognizes that these investments may be more effective than donations in helping the poor and in doing good. 



We know that the problems society faces today – above all, malnutrition -- cannot be solved in isolation by governments or private sectors. The human losses attributed to malnutrition are incalculable. And the lost productivity and health care costs shouldered by the global economy amount to billions of dollars.



But those losses are not inevitable. Recently, government agencies in the U.K., U.S., Australia, Canada and Israel – at all levels – have begun exploring the potential of social impact bonds. 



In this model of social impact investing, a government contracts with a private-sector financing entity, which issues bonds to service providers to deliver performance targets. Private investors provide the upfront capital to issue the bond in exchange for a share of the government payments that are made if the performance targets are met.[endnoteRef:41]  [41:  Liebman JB. Social Impact Bonds: A Promising New Financing Model to Accelerate Social Innovation and Improve Government Performance. https://www.americanprogress.org/issues/general/report/2011/02/09/9050/social-impact-bonds/. Accessed July 28, 2016.] 




Conquering malnutrition will be enormously expensive – but we have the means to turn the tide. The World Bank, Results for Development Institute (R4D), and 1,000 Days, with support from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation (CIFF) have collaborated on a detailed cost analysis. They created an investment framework for achieving multiple global nutrition targets.  



The group’s investment framework to reach the global nutrition targets recommends giving priority to a set of the most cost-effective actions, which can immediately be implemented and scaled: an annual investment of just over $2 billion for the next 10 years. 



Good data and budget tracking will help focus priorities, ensure accountability and guide smart investment decisions – with an immediate payoff in human lives saved. 





“To meet key global nutrition milestones, governments and donors will need to triple their commitments to nutrition over the next decade.  We need more spending to build capacity to address obesity, diabetes, and other nutrition-related NCDs. And we need to start seeing nutrition investments as a means to economic growth rather than seeing better nutrition as a result of economic growth.” – Global Nutrition Report 2016

Opportunity Area 13

Catalyze an increase in investment focused on driving improvements and scaling solutions in sustainable food systems, prevention and wellness, health care, and building capacity for a global nutrition workforce



Innovation in action: 



Impact-informed investment products

· The Natural Resources Defense Council (NRDC), BlackRock and FTSE Group, the global index provider, have partnered to launch a stock market index to exclude fossil fuel companies for people who want to invest consistent with their values.[endnoteRef:42] Investment firm BlackRock has stated it will create an investment product that will track the new index series. NRDC has provided seed capital for the BlackRock product.[endnoteRef:43]  [42:  Beinecke F. Invest In the Future - Not in Fossil Fuels. 2014; https://www.nrdc.org/experts/frances-beinecke/invest-future-not-fossil-fuels. Accessed June 24, 2016.]  [43:  Kropp R. NRDC Teams with Investment Firms to Offer Fossil Fossil Fuel Free Equity Index 2014; http://www.socialfunds.com/news/article.cgi?sfArticleId=3958. Accessed June 24, 2016.] 


· Calvert Investments offers mutual funds that invest in socially and environmentally responsible companies with choices such as the Calvert Global Water Fund or the Green Bond Fund.

· HIP Investor offers managed accounts, advice on entire portfolios, and wealth management for investors of all types. For example, HIP offers an “Exclusionary 100” portfolio which selects from the S&P100 companies excluding many fossil energy, chemicals, materials, banking and high-negative-impact firms.

Venture-capital style impact investment

· There is a range of for-profit firms doing venture-capital style impact investing with variety of focus areas. Some examples include Sonen Capital, Encourage Capital and Bridges Ventures.

· There are also non-profits in this space as well, for example Acumen and Omidyar Network both use market-based or entrepreneurial approaches to solve global problems. 



Impact Bonds

Government agencies in the U.K., U.S., Australia, Canada and Israel at the national, state, and county levels have begun exploring the potential of social impact bonds, a model of social impact investing in which a government contracts with a private-sector financing organization, such as Goldman Sachs, which issues bonds to service providers to deliver performance targets. Private investors provide the upfront capital to issue the bond in exchange for a share of the government payments that are made if the performance targets are met.

Support organizations

· The Global Social Impact Steering Group (GSG), established by the Group of Eight (G8), includes 13 countries and the European Union and aims to bring together governments and leaders from finance, business, and philanthropy to support the impact investing sector.[endnoteRef:44]   [44:  Global Social Impact Investment Steering Group. Global Social Impact Investment . http://www.socialimpactinvestment.org/. Accessed July 28, 2016.] 


· Global Impact Investing Network (GIIN) is nonprofit organization dedicated to scaling and increasing effectiveness of impact investing.  GIIN’s Investors’ Council (with members including J.P. Morgan, Bill and Melinda Gates Foundation, the John D. and Catherine T. MacArthur Foundation, the Rockefeller Foundation, Morgan Stanley, and Prudential) provides a forum for leading impact investors to strengthen impact investing practices.[endnoteRef:45]  [45:  Investors' Council. The GIIN. https://thegiin.org/investors-council. Accessed July 28, 2016.] 


· The Springcreek Foundation report, Promoting Sustainable Food Systems Through Impact Investing, provides a framework to better understand the landscape of current and emerging impact investing opportunities in transforming the food system in the U.S



Thought Starter Questions:



1. How might we partner with leaders in the social impact investing sector to develop infrastructure for nutrition-focused funds?

2. How can we build demand among investors for a social impact fund centered on generating a measurable, beneficial nutrition impact in conjunction with a financial return?

3. How can we pool and invest collective resources to support the investment framework for nutrition in the first 1000 days of children’s lives worldwide?  














The Food/Wellness/Health Ecosystem



The social determinants of health model identifies four main drivers of health outcomes that influence health on different levels: Social and Economic Factors (40%), Health Behaviors (30%), Clinical Care (20%) and Physical Environment (10%) (see graphic). It quickly becomes clear that moving the needle on the health and well-being of all people will require collaboration to influence all of these determinants.


























About the Academy



History

The American Dietetic Association was pioneered in October 1917 by a visionary group of women. They were committed to contributing their knowledge and service to the biggest food and nutrition challenge of the day — nourishing people during severe food shortages in the United States and Europe during World War I. Since then, the association has focused on improving the nation’s health through research, education and advocacy. 



Work of the Academy

During its first century,  membership in the association rapidly expanded to include RDNs, ,DTRs, and other professionals holding undergraduate and advanced degrees in nutrition and dietetics, as well as students. 



In January 2012, The American Dietetic Association officially changed its name to the Academy of Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus on improving the nutritional well-being of the public, the academic expertise of members, and the organization's history as a food and science-based profession.



The Second Century

In 2017, the Academy will celebrate its first 100 years. Planning for the Second Century includes creating a new, bold, vision for the future.  . The Vision will be informed by input from Academy members as well as external stakeholders through a series of engagement opportunities, including convening The Nutrition Impact Summit. 2017 will be our Mission year, focused on planning innovation projects and seeking partners to collaborate with. In 2018, we will launch our new strategy through a set of innovation projects, and new or expanded partnerships. 





































The Work of the Academy



The Academy works to improve health in the United States and globally in three main areas: research, education and advocacy. 

· Research:

· The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal of the Academy of Nutrition and Dietetics, brings original research, critical reviews and reports, and authoritative commentary and information to nutrition and dietetics professionals throughout the world.

· The Academy manages the Evidence Analysis Library (EAL), including a series of 40 systematic reviews and 18 evidence-based nutrition practice guidelines for registered dietitian nutritionists and other members of the health care team. Users from 230 different countries have utilized the EAL, totaling nearly 23 million page views as of February 2016. 

· The Academy has also collaborated with WHO on EAL projects, including:

· Completed a systematic review on programs that support breastfeeding in woman living with HIV – part of soon-to-be released guidelines on HIV and breastfeeding

·  Upcoming projects with WHO include: 

· Nutritional management of overweight, obesity and key noncommunicable conditions

· The impact of sugar in complementary foods on obesity in children and adults

· Maternal nutrition and fetal, child and trans-generational outcomes

· See the Appendix for a full list of the topics covered. 

· The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) enables RDNs to track nutrition care outcomes and advance evidence-based nutrition practice research.

· The Dietetics Practice Based Research Network (DPBRN)conducts, supports, promotes and advocates for practice-based research that answers questions important to dietetics practice.

· Education: 

· The Academy's website, eatright.org, contains a wealth of nutrition information for consumers, with content ranging from articles, tips, and recipes, to videos, online games and app reviews.

· The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the Academy of Nutrition and Dietetics is recognized by the United States Department of Education as the accrediting agency for education programs that prepare dietetics professionals.  ACEND accredits 575 nutrition and dietetics programs in US and 5 international programs.  

· The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry, as well as specialty levels for those who have met CDR's standards for competency to practice in the dietetics profession. 

· The annual the Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 research and educational presentations, lectures, debates, panel discussions and culinary demonstrations. More than 400 exhibitors from corporations, government and nonprofit agencies showcase new consumer food products and nutrition education materials.

· The Academy also serves as an authority and resource for media coverage of nutrition topics. with the Academy mentioned in over 22,000 news stories with a combined audience of over 29 billion.

· Advocacy: 

· The Academy works with state and federal legislators and agencies on public policy issues affecting consumers and the practice of dietetics, including Medicare coverage of medical nutrition therapy; licensure of registered dietitians; child nutrition; obesity; food safety; the Dietary Guidelines for Americans; and other health and nutrition priorities.

· The Academy publishes Position Papers on current topics. Please see the Appendix for a list of current position papers or view them online at http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject 





Academy Foundation

The Academy of Nutrition and Dietetics Foundation is the only charitable organization devoted exclusively to promoting nutrition and dietetics, funding health and nutrition research as well as improving the health of communities through public nutrition education programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is an independent 501(c)(3) public charity and does not receive any portion of member dues. The success and impact of its programs and services are attributed to the generous support of its donors, which have helped the Foundation become a catalyst for Academy members and the profession to come together to improve the nutritional health of the public.



The Foundation supports international outreach, including recently awarding the following Fellowships:

· Janice Giddens, MS, RDN is spending a year on the ground in Rwanda, developing and implementing an antenatal nutrition and gardening program with Gardens for Health International. 

· Elizabeth Yakes Jimenez, PhD, RDN is developing a validated food insecurity resource and decision making guide and workbook for programs to use in planning their interventions and evaluations.



Over the past few years, the Academy Foundation, through its Future of Food initiative, has hosted a Linking Agriculture, Nutrition, and Health consensus conference and published manuscript on the proceedings. The Foundation also hosted two symposiums at the Academy’s annual meeting and published proceeding papers from them:  

· The RDNs Guide to Plentiful, Nutrient Dense Food for the World

· A Balanced Approach to Understanding the Science of Antibiotics in Animal Agriculture



In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam,  which brought together over two dozen dietitians and food and nutrition experts from around the world to discuss how the nutrition community can do more to collectively impact malnutrition. In the spring of 2016, Foundation also published the report The State of America’s Wasted Food and Opportunities to Make a Difference. 
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Requirements for registration as an RDN or NDTR 



		

		RDN

		NDTR



		Academic Degree

		Minimum of a Baccalaureate Degree from a US regionally accredited college/university or foreign equivalent

		Minimum of an Associate’s Degree from a US regionally accredited college/university or foreign equivalent



		Academic Coursework

		Didactic Program in Dietetics (DPD) from ACEND accredited DPD Program

		Option 1 Associate Degree Pathway: Completion of an ACEND Accredited Dietetic Technician Program.

Option 2 Baccalaureate Degree Pathway: Completion of an ACEND accredited Didactic Program Dietetics (DPD)



		Supervised Practice

		Completion of the minimum 1200 hours of supervised practice under the auspices of an ACEND accredited program.

Supervised practice may be completed in diverse practice settings including but not limited to clinical, and hospital, food service management, community practice settings

		Option 1 Associate Degree Pathway: Completion of 450 hours of supervised dietetics  practice under the auspices of an ACEND accredited Dietetic Technician Program

Option 2 Baccalaureate Degree Pathway: No supervised practice requirement



		Examination

		Successful completion of Registration Examination for Dietitians

		Successful completion of Registration Examination for Dietetic Technicians 



		Credential Maintenance

		75 continuing professional education units every five years

		50 continuing professional education units every five years







Based on recommendations of the Academy’s Council on Future Practice Visioning report, CDR has changed the degree requirement for entry level dietitians to a graduate degree, beginning in 2024. 76  



The Academy of Nutrition and Dietetics offers members nearly 30 professional interest groups, or dietetic practice groups (DPGs), spanning sports nutrition, behavioral health, diabetes care, weight management, school nutrition, food and culinary, business and communication, and hunger and environment, among many others. CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist credentials; Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, Oncology Nutrition, Sports Dietetics A sixth specialist certification, Interdisciplinary Specialist in Obesity and Weight Management is currently in development. The first administration is targeted for early 2017. 





Evidence Analysis Library



Here is a list of topics covered by the Evidence Analysis Library: 



		Adult Weight Management

		Fiber

		Nutrition Guidance in Healthy Children



		Advanced Technology in Food Production

		Fluoride

		Nutrition Screening



		Athletic Performance

		Food and Nutrition for Older Adults

		Nutritive and Non-Nutritive Sweetener



		Bariatric Surgery

		Fruit Juice

		Obesity, Reproduction and Pregnancy



		Breastfeeding

		Gestational Diabetes

		Oncology



		Celiac Disease

		Health Disparities

		Pediatric Weight Management



		Chronic Kidney Disease

		Heart Failure

		Single Serving Portion Sized Meals and Weight Management



		Chronic Obstructive Pulmonary Disease

		HIV/AIDS

		Sodium



		Critical Illness

		Hydration

		Spinal Cord Injury



		Diabetes 1 and 2

		Hypertension

		Telenutrition



		Diabetes (Type 2) Prevention

		Medical Nutrition Therapy

		Umami



		Dietary Fatty Acids

		Microwave and Home Food Safety

		Unintended Weight Loss in Older Adults



		Disorders of Lipid Metabolism

		Nutrient Supplementation

		Vegetarian Nutrition



		Energy Expenditure

		Nutrition Counseling

		Wound Care












Academy Position Papers 



Food, Nutrients and Ingredients

· Functional Foods

· Nutrient Supplementation

· Use of Nutritive and Nonnutritive Sweeteners



Management of Food and Nutrition Systems

· Benchmarks for Nutrition in Child Care

· Child and Adolescent Nutrition Assistance Programs

· Comprehensive School Nutrition Services, a joint position of the American Dietetic Association, School Nutrition Association and Society for Nutrition Education

· Local Support for Nutrition Integrity in Schools



Health Promotion/Disease Prevention

· Dietary Fatty Acids for Healthy Adults

· Health Implications of Dietary Fiber

· The Impact of Fluoride on Health

· Oral Health and Nutrition*

· The Role of Nutrition in Health Promotion and Chronic Disease Prevention*

· Total Diet Approach to Healthy Eating

· Vegetarian Diets



Medical Nutrition Therapy

· Ethical and Legal Issues in Nutrition, Hydration and Feeding*

· Integration of Medical Nutrition Therapy and Pharmacotherapy

· Interventions for the Prevention and Treatment of Pediatric Overweight and Obesity

· Interventions for the Treatment of Overweight and Obesity in Adults

· Nutritional Genomics

· Nutrition Intervention and Human Immunodeficiency Virus Infection

· Nutrition Intervention in the Treatment of Eating Disorders*

· Nutrition Services for Individuals with Intellectual and Developmental Disabilities and Special Health Care Needs



Nutrition and Physical Activity

· Nutrition and Athletic Performance



Nutrition Through the Lifecycle

· Food and Nutrition Programs for Community-Residing Older Adults, a joint position of the American Dietetic Association, American Society for Nutrition and Society for Nutrition Education

· Food and Nutrition for Older Adults: Promoting Health and Wellness

· Individualized Nutrition Approaches for Older Adults in Health Care Communities*

· Nutrition and Lifestyle for a Healthy Pregnancy Outcome*

· Nutrition Guidance for Healthy Children Ages 2 to 11 Years

· Obesity, Reproduction and Pregnancy Outcomes

· Promoting and Supporting Breastfeeding*



Management of Sustainable, Resilient and Healthy Food and Water Systems

· Food and Water Safety

· Food Insecurity in the United States

· Nutrition Security in Developing Nations: Sustainable Food, Water and Health



*Indicates Practice Paper on the same topic



Position Papers by Other Associations Adopted by the Academy



Partnership for Health in Aging (PHA)

· Partnership for Health in Aging Position Statement 

· Interdisciplinary Team Training in Geriatrics: An Essential Component of Quality Healthcare for Older Adults (Abstract from Academy) 



American Society of Parenteral and Enteral Nutrition (ASPEN)

· Parenteral Nutrition Glutamine Supplementation 

Abstract | Position Paper 

· Clinical Role for Alternative Intravenous Fat Emulsions 

Abstract | Position Paper



















































 

		Organization/Stage (good, advanced, game changer)

		Study Types

		Outcomes

		Users

		Funding



		John Hopkins 

(Global Obesity Prevention Center)

Advanced

		Computational simulation modeling, intervention trial, system dynamics modeling, 

		Simulation models - “Virtual Population
Laboratories” (VPOP Labs) for decision makers
Improving the healthy food
supply chain
Cost-effective partnerships
between small urban food source owners and wholesalers,
developing strategies to increase demand for healthy foods among low-income consumers, revealing barriers and enhancing factors to scaling up these interventions city-wide via policy changes, and providing the evidence and data to develop applied multi-level obesity prevention systems models and GIS mapping; present a system dynamics model that quantifies the energy imbalance gap responsible for the US adult obesity epidemic among gender and racial subpopulations; establish a set of early warning signs that indicate risk for becoming overweight in the future

		Policy makers
Funders
Farmers and Food Producers
Suppliers/Distributors
Technology Developers
Stores and Food Service Providers
Community Leaders
Researchers; USAID


		Centers for Disease Control, Prevention Research Center Special Interest Project award

The Eunice Kennedy Shriver National Institute of Child Health and Human Development (NICHD); Office of
Behavioral and Social Sciences Research (OBSSR); National Collaborative on Childhood Obesity Research, Envision’s Comparative Modeling Network program, and
National Institutes of Health; Wholesome Wave



		Tufts 

Jean Mayer (USDA) Human Nutrition Research Center on Aging (HNRCA) 

Advanced

		Clinical Controlled Trial, randomized controlled  crossover trial

		need for vitamin K supplementation during spaceflight; Chronic cranberry juice consumption reduced carotid femoral pulse wave velocity—a clinically relevant measure of arterial stiffness; addition of almonds to a NECP Step 1 diet did not significantly impact vascular function, lipid profile or systematic inflammation in CAD patients receiving good medical care and polypharmacy therapies but did improve diet quality without any untoward effect

		

		The HNRCA is one of six human nutrition research centers in the United States supported by the Agriculture Research Services (ARS), the intramural research branch of the USDA; The USDA/ARS owns the building, which houses 14 floors of active research, and provides annual core funding which in 2011 accounted for 45% of the total research budget; National Institutes of Health; NASA Human Research Program and specifically the International Space Station Medical Project, the Flight Analogs Project, and the Nonexercise Physiological Countermeasures Project; Ocean Spray Inc reviewed and agreed to fund the study as designed by the investigators; however, they had no input into the conduct of the study or the data analysis and interpretation;Almond Board of California; MC has received consultancy fees from Sanofi-Aventis and Pfizer; RAF is a consultant with Merck, Eli Lilly, Cytokinetics, DMI, Kraft Foods, and Unilever;  



		GAIN

Game Changers

		

		defining, funding and disseminating new public research, that will lead to increased commercial investment in and development of new products that can improve nutrition in the developing world; define a set of research questions, financed by the public and private sectors, the first of which will be commissioned before the end of 2014

		

		Ajinomoto, Arla Foods, BASF, Britannia, Royal DSM, GlaxoSmithKline, Mars Inc., Nutriset, PepsiCo, and Unilever; Government of Canada, through the Department of Foreign Affairs, Trade and Development



		National Academy of Sciences (NAS)

Good

		The Academies have no research laboratories. Study committees generally evaluate and compile research done by others rather than generating original data.

		

		Some of our publications are free, and most are available online at National Academies Press. Most are available for sale through National Academy Press.

		Most of the studies are carried out at the request of government agencies or Congress, some are initiated internally; and a few are proposed by other external sources. About 85 percent of funding comes from the federal government through contracts and grants from agencies and 15 percent from state governments, private foundations, industrial organizations, and funds provided by the Academies member organizations. All funds, regardless of their source, are accepted by the academies with very stringent conditions to ensure that the acceptance of any funds does not influence the objectivity, scope, method of study, or membership of a study group.





 




Definitions and Terminology 



Alternative food network – New and rapidly mainstreaming spaces in the food economy defined by, among other things, the explosion of organic, Fair Trade, and local, quality, and premium specialty foods.

Aquaponics – A combination of fish and plant production using aquaculture and hydroponics systems. 

Bio-fortification – The process by which the nutritional quality of food crops is improved through agronomic practices, conventional plant breeding, or modern biotechnology. Bio-fortification differs from conventional fortification in that bio-fortification aims to increase nutrient levels in crops during plant growth rather than through manual means during processing of the crops.

Cognitive computing – The stimulation of human thought processes in a computerized model. It involves self-learning systems that use data mining, pattern recognition and natural language processing to mimic the way the human brain works.

Co-product utilization – The use of jointly manufactured products in a process in which both are required in the creation of another product.

DALYs – Disability Adjusted Life Years (DALYs) are the sum of years of potential life lost due to premature mortality and the years of productive life lost due to disability.

Food deserts – Areas in where residents live a mile or more from where they can purchase healthy, affordable food. Per USDA, more than 20% of the population falls below the poverty level and at least 33% of the population lives more than a mile from a grocery store.

Food genetics – Genetically modified (GM) foods are derived from organisms whose genetic material (DNA) has been modified in a way that does not occur naturally or at a rate that is faster than traditional cross-breeding practices

Food loss – Food that is lost before it reaches the retail, restaurant or consumer outlets. This usually occurs because of poor infrastructure, storage, refrigeration, labor and transportation issues. 

Food waste – Any food that is discarded along the food supply chain.  Food waste takes place in grocery stores, restaurants, food service operations and homes.

Fortification – The practice of deliberately increasing the content of an essential micronutrient, i.e. vitamins and minerals (including trace elements) in a food, to improve the nutritional quality of the food supply and provide a public health benefit with minimal risk to health.

Functional foods – Foods defined as whole foods along with fortified, enriched or enhanced foods that have a potentially beneficial effect on health when consumed as a part of a varied diet on a regular basis at effective levels. 

GMO – Organisms (i.e. plants, animals or microorganisms) in which the genetic material (DNA) has been altered in a way that does not occur naturally by mating and/or natural recombination.

Greenhouse gas – A gas that absorbs and emits radiation within the thermal infrared range. The primary greenhouse gases in Earth’s atmosphere are water vapour (H2O), carbon dioxide (CO2), methane (CH4), nitrous oxide (N2O) and ozone (O3).

Gut microbiome – the collective of microorganisms that reside in the digestive tracts of humans and other animals.

Hydroponic – The process of growing plants in a nutrient solution root medium.

Malnutrition – Deficiencies, excesses or imbalances in a person’s intake of energy and/or nutrients. The term malnutrition covers two broad groups of conditions. One is undernutrition, which can cause stunting (low height for age), wasting (low weight for height), underweight (low weight for age) and micronutrient deficiencies or insufficiencies (a lack of important vitamins and minerals). The other is overweight, which can cause obesity and diet-related non-communicable diseases (such as heart disease, stroke, diabetes and cancer.

Medical foods – Foods formulated to be consumed under the supervision of a physician. They are prescribed for the specific dietary management of a disease or condition for which distinctive nutritional requirements, based on recognized scientific principles, are established by medical evaluation. 

Methane – A colorless, odorless gas with a wide distribution in nature, comprised of CH4, ethane, and other hydrocarbons.

Micronutrients – Vitamins and minerals required in small quantities to ensure normal metabolism, growth, and physical well-being.

Mobile health – The term used to describe the practice of medicine and public health supported by mobile devices.

Nutritional genomics – Also known as nutrigenomics, this is the study of how foods affect our genes and how individual genetic differences can affect the way our bodies respond to nutrients in food.

Non-communicable disease – Chronic conditions that are not transmitted from person to person, and are generally slow to progress.  Four main types of non-communicable diseases are diabetes, chronic respiratory diseases, cardiovascular diseases and cancers. 

Obesity – Body weight higher than what is considered healthy for a certain height. A Body Mass Index (BMI) greater than 30 is in the obese range.

Public-private partnership – Also known as a PPP or P3, is a contractual arrangement between a public agency and a private sector entity. Through this agreement, their skills and assets are shared to provide a service or facility for public general use.

Spectrometry – The measurement of electromagnetic radiation as a means of obtaining information about physical systems and their components.

Telehealth – Includes a broad variety of technologies and tactics to deliver virtual medical, health, and education. Telehealth is not a specific service, but a collection of ways to enhance care and education delivery.

Vertical farming – An urban food production center in which food is continuously grown inside tall buildings.
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Welcome 



Insert letter from Lucille 	Comment by Nicci Brown: In development




Introduction



Imagine a world where agricultural systems at all scales are optimized to produce nutrient dense and delicious foods, using methods that protect precious soil, water and air resources and are resilient against climate and water scarcity shocks. A world where food waste has been designed out of the system and where food access for all is considered a fundamental priority. Where special attention to the needs of adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and wasting and enabled whole generations to achieve their full potential as citizens. A world where advances in social science and behavior change, combined with new technology platforms and innovative wellness programs, have turned the tide on obesity and the preventable health problems it drives. Where a customized, patient-focused, prevention-based health care system with food and nutrition at its core has resulted in a reduction in health care costs and an improvement in quality of life for billions of people.  



We believe that such a future is possible. But only with unprecedented leadership, collaboration and innovation across Collaboration and innovation among leaders throughout the food, wellness and health care systems offers the best path to changing the global health trajectory. 	Comment by Donna Martin: Reword – some extra words are in second sentence.



That’s why the Academy of Nutrition and Dietetics and its Foundation have convened The Nutrition Impact Summit. 



The Summit will bring together an extraordinary group of diverse leaders from those systems for a rare opportunity to spend three days focused on collaborative action, with this central question driving our work: How might we accelerate progress toward good health and well-being for all people through collaboration across food, wellness and healthcare systems?



At the Summit – and in this paper – the focus is on identifying opportunities to connect our strengths, build on our successes, and take action to build a dialogue around solutions, highlight successful innovations, and identify opportunities to connect our strengths and chart a path to accelerate progress toward  a future of good health for all people.



We believe this is a special moment of opportunity for this effort. As this report highlights, many individuals and organizations around the world are making great strides to address malnutrition in all its forms. There is undeniable progress. And there is global momentum for collaborative solutions in food and nutrition – for all people, whoever they are and wherever they live.



In the last five years, the Scaling Up Nutrition (SUN) Movement has brought together governments, civil society, the United Nations, donors, businesses and researchers in a collective effort to improve nutrition globally. Last year, the Sustainable Development Goals were launched, with 17 transformative targets for all countries to work toward. Food and nutrition is at the top of the agenda – goal No. 2 calls for an end to “all forms of malnutrition.” And in April, the United Nations and the World Health Organization declared that the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action to eradicate malnutrition worldwide and ensure universal access to healthier and more sustainable diets. 



Clearly, there is an opening for action today and the will within the system to seize the opportunity. 



Against this backdrop, the Academy of Nutrition and Dietetics is launching its Second Century Challenge.

As the Academy approaches its centennial in 2017, we are committed to a new vision for our Second Century. Drawing on the pioneering spirit of the Academy’s founders, we are grounded in an extraordinary commitment to collaboration, a focus on service, and an emphasis on accelerating the progress toward solving the greatest food and nutrition challenges of the 21st century. Convening the The Nutrition Impact Summit with thought leaders, innovators, and practitioners in the food, wellness, and health care systems is an example of this commitment to collaboration. Through this powerful systems-based approach, we will envision and achieve improved health for the population through the transformative power of food and nutrition.  	Comment by Donna Martin: Remove the




The Nutrition Impact Summit was born out of our realization that these challenges are systemic in nature, that none of us can accomplish this task alone; and that we are immensely more powerful when we combine our strengths, inspire each other to be the best we can be, and work together towards a shared vision of a future that we would be proud to bring to fruition.



"Let food be thy medicine."  -- Hippocrates 












Background on the Academy and the Nutrition and Dietetics Profession Today



The Academy is the world’s largest organization of food and nutrition professionals, representing more than 100,000 registered dietitian nutritionists (RDN) and dietetic technicians, registered (DTR). Members work across the food, wellness, and health care spectrum in hospitals, schools, academia, business, prevention, management, public health agriculture and private practice. Together we serve over 20 million clients/patients each year.











The Academy of Nutrition and Dietetics Foundation was established in 1966 as a 501(C)(3) public charity. Its mission is to fund the future of dietetics through research and education. The Foundation achieves its goals by providing support for research, education and  nutrition education for the public programs, and is the largest grantor of scholarships in nutrition and dietetics.	Comment by Donna Martin: Remove Extra space





Food, Wellness and Health Care



The nutrition and dietetics profession,  in principle and in practice, exists at the convergence of the food, wellness and health care systems. 	Comment by Donna Martin: Remove e

xtra space



The Food System creates and provides the food that, once consumed, provides the nutrition people need to survive and thrive. This system includes everyone from farmers, fishermen, agribusiness companies, universities, food transport companies, food companies, food distributors, retailers, restaurants, foodservice companies, research and advocacy organizations, ag extensions and government agencies related to food and agriculture, among others. 



The Wellness System provides products and services aimed at enhancing people’s health and well-being, with optimal nutrition as a key focus. This system includes personal trainers and experts in exercise science and sports medicine, chefs,  manufacturers of vitamin and mineral supplements,  health and nutrition coaches, prevention researchers and advocacy organizations, academics, fitness centers and gyms, media outlets and other companies with wellness offerings.	Comment by Donna Martin: remove extra space



The Health Care System uses nutrition to keep people healthy, prevent disease, andto treat acute and chronic diseases, many of which are impacted positively or negatively by nutrition.  This system includes doctors and other clinical workers, including RDNS, companies providing medical products and services, hospitals, health insurers, government agencies dealing with human health and the regulation of health care practices, research and advocacy organizations, academics, and companies with innovative health care offerings.	Comment by Donna Martin: insert space




Members of the Academy work in many parts of these systems – in many ways, bridging between these overlapping areas of food, wellness and health care. We seek to empower our members by strengthening these connections, building new collaborations, breaking down silos and aligning our strengths  with others who share a common vision.  	Comment by Donna Martin: remove space




What is the Appreciative Inquiry?



Our goal in the summit is to bring leaders from all three of these systems together to use the Appreciative Inquiry model during the Summit. This structured, highly interactive process enables participants to connect with the strengths of the system, explore opportunity areas, prototype solutions, and create a practical action plan – all in the course of a three-day event. 



The three-day Nutrition Impact Summit will be based on the Appreciative Inquiry Summit model pioneered by David Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management at Case Western Reserve University. This summit model has been used in a wide variety of contexts to create large-scale positive change by engaging a broad range of stakeholders. Varied groups have used this approach, including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, Walmart, the U.S. Dairy Industry, and the City of Cleveland.  



What is Appreciative Inquiry? To appreciate means to value – to understand those things worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding a particular group’s strengths, their greatest opportunities, and their aspirations for the future – and to build a shared action plan that will help construct that future. 



Unlike a purely educational event or conference, the summit is task-focused. It’s designed to be engaging, energized and fun, but it is serious fun with the goal of system-level change.

 

An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-section of as many stakeholder groups as possible – leaders and organizations that care about and have a stake in the future of the issue at hand. Each person and stakeholder group will have an opportunity to be heard, and to be exposed to other perspectives on the challenges and opportunities facing the group. 

 

For more information about Appreciative Inquiry, please see http://appreciativeinquiry.case.edu/



Preparation for the Summit



To prepare for the Summit, over 120 interviews were conducted with a range of actors from across each of the three systems. Many hours were spent researching existing efforts to learn about  the efforts of individuals and organizations dedicated to some aspect of improving health for the population through food and nutrition.  The objective was not to create a comprehensive landscape of what is happening today. Rather, we wanted to view this landscape through a lens of new possibilities, and potential for more innovation and collaboration. 



We sought to identify new models that are overcoming long-standing barriers, to find people and organizations who have a vision for transformational change and a plan to make it happen, and to discover innovators who are changing the rules of the game.



Below, we summarize  specific challenges facing the food, wellness and health care systems.  However, we will focus more substantially on 13 opportunities within six focus areas that present great potential for collaborative action and innovation. We provide a brief description of each of these areas here to provoke inspiration and ideas. These are not presented as a finite set of ideas, rather as a starting point for conversation and collaboration at the Summit. 	Comment by Donna Martin: remove space





What happens after the Summit? 



We will develop a shared vision and a set of ideas for collaborative action at the summit. Following the Summit, those who are interested in pursuing the innovation projects that have been generated will have an opportunity to further develop these initiative ideas and bring them to life. The Academy is committed to supporting the development of collaboration projects where the Academy can help to accelerate impact. 



Who will be at the Summit?



Approximately 180 people will attend the summit. The attendees, of whom roughly half are Academy members, represent organizations across the food, wellness and health care systems, such as:

· Food and agriculture sector including Walmart, Kroger, CVS, PepsiCo, Nestle, Kellogg, Danone, Cargill, Unilever, Campbell's, Sodexo, Compass, Dairy Council, Monsanto 

· Health and fitness including Under Armour/MyFitnessPal, Arivale

· Academia including Saint Louis University, Johns Hopkins Global Obesity Prevention Center, The Goldring Center for Culinary Medicine at Tulane University, Arizona State University, University of New Mexico

· Research and advocacy groups including Chicago Council on Foreign Affairs, AARP, the National Academy of Medicine, the American Diabetes Association, the Global Obesity Prevention Center at Johns Hopkins

· Government agencies including the CDC, USDA, HHS, Federal Reserve, the Department of Veterans Affairs

· Health care industry including Kaiser, Abbott Nutrition, Mead Johnson Nutrition, National Medical Association, Sparrow Health System

· Non-profit NGOs including Feeding America, Wholesome Wave, FoodCorps, Catholic Relief Services, Gardens for Health International, Action Against Hunger, Alliance for a Healthier Generation, YMCA

· Both medical and information technology companies including IBM, 23 and Me 



A complete list of Summit participants will be provided prior to the Summit. 







“An investment in nutrition can help make every other investment in health and development pay off.– Bill Gates. April 2016 




Global Nutrition Challenges



Food and Nutrition Security 



In a world where millions of people suffer from food insecurity or some form of malnutrition, food waste is an egregious problem that also harms the environment. Globally, 925 million people were food insecure in 2014, meaning they lacked access to a sufficient quantity of affordable, nutritious food. In the United States, 48.1 million lived in food insecure households in 2014, including 5.4 million people over age 60. The United Nations Food and Agriculture Organization estimates that about 795 million people of the 7.3 billion people in the world, or one in nine, were suffering from chronic undernourishment in 2014-2016. Almost all the hungry people, 780 million, live in developing countries. Still, one-quarter to over one-third of all food produced globally goes uneaten each year. An estimated 1.3 billion tons is wasted annually, at every stop in the supply chain – from imperfect fruit and vegetables left in the fields, to “out-of-date” perishables from family refrigerators. In the United States alone, the average consumer wastes 1.1 pounds of food per day, or approximately 401.5 pounds per person each year. Over 97 percent of food wasted in the United States ends up in landfills, where it decomposes and produces methane, a potent form of greenhouse gas. A food system that harms people and the environment is inherently unstable. If we are to produce enough food to support the growing global population, we need to build a food system that produces nutrient-rich, affordable food, enhances ecosystem stability, fosters socio-cultural well-being and is resilient, safe, and efficient.	Comment by Nicci Brown: Will be making the connection of food insecurity and all forms of malnutrition here	Comment by Nicci Brown: Will be adjusting this language



Environment, Behavior and Choice	Comment by Nicci Brown: Will be adding context for developing countries



Eating healthy, nutrient-rich food is a choice that too many people don’t make – or can’t. Geography makes a major difference when it comes to nutrition and healthy lifestyles. About 23.5 million Americans live in food deserts, most in low-income or rural areas. Besides hindering access to wholesome foods, some food deserts – especially in urban areas – restrict residents’ ability to be physically active. Meanwhile, those who have the money to access to nutritious foods don’t always take advantage of them. Some are too busy to prepare healthy meals, or they lack the knowledge, resources or skills to improve their diets and their health. Those lifestyle factors exact a cost on individuals and the health care system. Recent findings suggest that more than a quarter of health care costs were associated with obesity, among other risk factors. And too often, the places where people spend a lot of time – work and school – do not support healthy lifestyle choices. For example, only 9% of the global workforce has access to some form of wellness program at work.	Comment by Donna Martin: 



Prevention and Health Care	Comment by Nicci Brown: Will be adding more context on the developing world—overweight, underweight (stunting), micronutrient deficiencies




Rates of preventable chronic and non-communicable disease are skyrocketing globally, driving up health care costs in their wake. Globally, the number of deaths attributable to chronic conditions such as heart disease and diabetes are projected to reach 7.63 million in 2020 (66.7% of all deaths), compared to 3.78 million in 1990 (40.4% of all deaths). Among Americans, chronic diseases are responsible for 7 of 10 deaths annually, and the cost of treating people who suffer with these conditions consumes 86 percent of the nation’s health care spending. Many of these conditions could be prevented with healthier diets and more physical activity; however, doctors often end up relying on prescription drugs to treat these conditions because they lack the tools to support behavioral changes for their patients. Case in point: A survey conducted to determine nutritional knowledge among physicians showed that while 94% agreed that nutritional counseling should be a part of the visit with a patient, only 14% of doctors felt they had adequate training to do so.












Research and Standards



A dearth of reliable nutrition research stands in the way of helping millions around the world live healthier lives. The fragmented data that’s available isn’t sufficient to convince a public that generally distrusts research findings and/or to erase widespread confusion about nutrition. More than three-quarters of consumers find it hard to know what to believe when there is a change in nutritional guidance. Meanwhile, the lack of a clear set of nutrition standards and/or metrics for evaluating progress restricts researchers’ ability to secure the on-going funding they need to battle malnutrition in its many forms. Among other obstacles: The lack of models of trusted, public-private collaboration to support high-quality nutrition research, metrics and standards creation, as well as no open-access platforms for curating research and reporting outcomes.



Global Workforce Capacity



Too few qualified workers are available globally to address the alarming scale and scope of malnutrition in all of its forms. Demand far outstrips supply when it comes to people who are educated and properly prepared to provide nutrition guidance, help develop sound nutrition policies and strategies, and lead change at the highest levels. There is a huge variation in training requirements for dietitians and nutritionists globally and in the number of nutrition professionals per capita around the world, from more than 25 per 100,000 people in countries like Denmark, Israel and Japan to fewer than two per 100,000 people in countries like India and Malaysia. Even in the United States, Australia, Ireland and the Netherlands, there are only 16 to 20 dietitians per 100,000 people. In many countries where nutrition need is greatest, no nutrition programs are offered by academic institutions. And training materials that do exist in these nations are often woefully outdated. Even in developed countries, the need persists to equip health and wellness professionals, educators and community leaders with best-in-class nutrition education to disseminate nutrition knowledge and skills broadly throughout society. The development of a truly global workforce to address malnutrition must address these disparities as part of an overall capacity building strategy.  	Comment by Nicci Brown: Will be adjusting language



Investment



The current level of global investment – from both public and private sources – falls far short of what’s needed to drive improvements in sustainable food and address global malnutrition. According to researchers, if the set of 10 proven interventions to improve maternal and child nutrition were scaled to 90% coverage across 34 countries, the number of stunted children in the world could be reduced by 80%. But money spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The critical potential of private-sector engagement has not been realized. For example, every $1 of investment in nutrition generates a $16 return in health and economic development, and for every day a child does not get adequate nutrition, it costs a country between 4-11% GDP. Additionally, while impact investing is poised to change the trajectory of poverty, education and clean energy, very few impact investors have ventured into the sustainable food and agriculture realm.
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Collaboration Opportunity Areas



FOOD AND NUTRITION SECURITY

Ensure all people have reliable access to culturally-appropriate, nutrient-dense food now and in the future by building resilient food systems and prioritizing actions to prevent and divert wasted food throughout the value chain.  

1. Increase resilience and productivity of global food systems while minimizing negative impacts on people, animals and the environment. 

2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to provide nutrient-dense food for people who need it while benefitting the environment, society and the economy. 

3. Engage all points of contact in the health care system to ensure vulnerable populations have access to nutrient-dense foods. 



ENVIRONMENT, BEHAVIOR AND CHOICE

Create a culture and environment that support health and wellness through relevant and appealing solutions for all places where people spend their time—home, work, schools and communities. 

4. Use information technology, kitchen technology, business model innovation, and insights from social science to enable and support better decision-making and enduring behavior change.

5. Use innovation in urban planning and the built environment to improve health at the community level.

6. Support healthy choices by scaling programs that create a culture of health at worksites, schools, and throughout the community.

 

PREVENTION AND HEALTH CARE

Improve health outcomes and decrease health disparities by accelerating the shift to a preventive health care model and using new technologies to individualize nutrition care.

7. Accelerate the shift in the health care system to emphasize preventive care, especially through an increased focus on diet and physical activity.

8. Use health care technology, information technology, and new medical nutrition therapies to better customize nutrition solutions for individuals. 



RESEARCH AND STANDARDS

Implement models of trusted, public-private collaboration to support high-quality nutrition research, metrics and standards creation, and open-access platforms for curating research and reporting outcomes. 

9. Create standardized models for quality, collaborative, transparent, and well-curated food and nutrition research to accelerate our understanding of food’s role in health and eliminate all forms of malnutrition.

10. Support continuous progress towards a healthier world by collaborating to create credible reporting standards to publicly track the measurable commitments made by stakeholders.









GLOBAL WORKFORCE CAPACITY

Grow the number of trained nutrition professionals and dietitians globally and embed nutrition knowledge broadly in order to increase nutrition capacity and reach global health goals.  

11. Expand education, training and credentialing for a workforce that meets global needs of the future.

12. Embed nutrition knowledge broadly throughout society with education, training, and certificates targeting practitioner allies in the food, wellness, and health care sectors.  



INVESTMENT

Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 

13. Catalyze an increase in investment focused on driving improvements and scaling solutions in sustainable food systems, prevention and wellness, health care, and building capacity for a global nutrition workforce. 










Opportunities for Collaboration and Innovation





Food and Nutrition Security



Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food now and in the future by building resilient food systems and prioritizing actions to prevent and divert wasted food throughout the value chain.  





Today, we are learning to connect the dots across our global, interdependent food systems. From dynamic public-private partnerships at work in Africa to holistic, community-led health and nutrition centers, we are finding creative new ways to remove systemic barriers, collaborating to make food production and distribution more efficient – and diets more sustainable.



Agriculture is increasingly marshalling a diverse and growing armory of production innovations and agricultural tools to produce more food, too -- while also conserving water and forests, protecting the soil and reducing pollinator loss. In fact, agriculture is becoming part of the solution to climate change. Sustainable practices are boosting yields on existing land and integrated land-use planning is preserving our forests.



We are also teaching the public how to prevent food waste. The EPA Food Recovery Hierarchy provides guidance on what to do with excess or imperfect food. And a PSA campaign launched by the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is needlessly wasted.[endnoteRef:1] [1:  http://www.savethefood.com/
] 




A 20% reduction in food waste would save 1.8 billion meals and reclaim the 1250 calories per capita that goes into landfills each year, feeding the food insecure three times over.11 













New attitudes about food waste – combined with innovations in agriculture and collaboration across global food systems, wellness, and health care sectors – hold enormous potential for positive change. We have the will – and the ways – to nourish people everywhere.









“With the right investments, smallholders can feed a growing planet while at the same time restoring degraded ecosystems and reducing agriculture's carbon footprint.” – Michel Mordasini, Vice President of International Fund for Agricultural Development (IFAD) 

















Opportunity Area 1

Increase resilience and productivity of global food systems while minimizing negative impacts on people, animals and the environment. 



Innovations in Action: 



Soil Health

· Microbial Soil Inoculation has potential to restore degraded lands and improve soil fertility and water quality.[endnoteRef:2] [endnoteRef:3] [endnoteRef:4]  [2:  Nizampatnam NR, Schreier SJ, Damodaran S, Adhikari S, Subramanian S (2015) microRNA160 dictates stage-specific auxin and cytokinin sensitivities and directs soybean nodule development. Plant J. 2015 Oct;84(1):140-53. doi: 10.1111/tpj.12965.]  [3:  Wubs ERJ, van der Putten WH, Bosch M, Bezemer TM. Soil inoculation steers restoration of terrestrial ecosystems. Nat Plants. 2016;2:16107. doi:10.1038/nplants.2016.107.]  [4:   Bogino P, Nievas F, Banchio E, Giordano W. 2011. Increased competitiveness and efficiency of biological nitrogen fixation in peanut via in-furrow inoculation of rhizobia. European Journal of Soil Biology 47:188-193] 


· The Living Soil Saves Lives program trains rural farmers in India on the “soil food web” and composting techniques to improve soil fertility. 



Water Use and Water Quality

· New technologies to improve irrigation efficiency will address water scarcity and unpredictability. Increased use of drip irrigation, soil moisture sensors, rainfall monitoring, and water sensors will be essential.[endnoteRef:5]  [5:  Erik Lichtenberg, “Grower demand for sensor-controlled irrigation”, Water Resources Research (January 20, 2015)] 




Climate-Smart Crops and Emerging New foods

· Growers are exploring alternative farming methods such as hydroponics, aquaponics and vertical farming – sustainable practices supported by the USDA that can apply to urban environments.  

· Genetically Modified (GM) crops have successfully solved problems associated with climate change. For example, crops have been adapted to enhance tolerance to a range of stresses including drought, flood, salinity or extreme temperatures.[endnoteRef:6] Additionally, exploration of nutrition and climate resilience has led to new varieties of rice can survive flooding for weeks.[endnoteRef:7] [6:  Pocket K No. 43: Biotechnology and Climate Change. International Service for the Acquisition of Agri-Biotech Applications.  http://www.isaaa.org/resources/publications/pocketk/43/default.asp. Accessed January 10, 2016.]  [7:  Bailey-Serres J, Fukao T, Ronald P, Ismail A, Heuer S, Mackill D. Submergence Tolerant Rice: SUB1's Journey from Landrace to Modern Cultivar. SpringerLink. http://link.springer.com/article/10.1007/s12284-010-9048-5. Published August 4, 2010. Accessed August 5, 2016.] 


· CRISPR technology, short for clustered regularly interspaced short palindromic repeats allows for more precise gene editing. This quicker, less costly method of plant breeding is showing promising results in wheat, rice, soybeans, potatoes, oranges, and tomatoes.[endnoteRef:8] [endnoteRef:9] [8:  Ainsworth C. Agriculture: A new breed of edits. Nature. 2015;528(7580):15–16. doi:10.1038/528S15a. http://www.nature.com/nature/journal/v528/n7580_supp/full/528S15a.html. Accessed August 5, 2016.]  [9:  Montenegro M. CRISPR is coming to agriculture — with big implications for food, farmers, consumers and nature. http://ensia.com/voices/crispr-is-coming-to-agriculture-with-big-implications-for-food-farmers-consumers-and-nature/. Published January 28, 2016. Accessed August 5, 2016.] 


· Algae are among the new or underutilized crops being explored for use in agriculture. It could have promising potential for animal feed, biofuels, water filtration and human foods.[endnoteRef:10] [endnoteRef:11] [endnoteRef:12]  [10:    Algal Biofuels. Department of Energy. http://energy.gov/eere/bioenergy/algal-biofuels. Accessed August 5, 2016.]  [11:   BioScience. Algal Turf Scrubbing: Cleaning Surface Waters with Solar Energy while Producing a Biofuel. http://bioscience.oxfordjournals.org/content/61/6/434. Accessed August 5, 2016.]  [12:  Lundy ME, Parrella MP. Crickets Are Not a Free Lunch: Protein Capture from Scalable Organic Side-Streams via High-Density Populations of Acheta domesticus. Crickets Are Not a Free Lunch: Protein Capture from Scalable Organic Side-Streams via High-Density Populations of Acheta domesticus. http://journals.plos.org/plosone/article?id=10.1371/journal.pone.0118785#abstract0. Published April 15, 2015. Accessed August 5, 2016.] 




Insurance and Banking Innovation

· Innovations in digital financing technologies securely provide financing to rural smallholder farms – while improving transparency and minimizing corruption within the food value chain. By transitioning from cash payments for crop income to mobile payments, agriculture developers can help build the infrastructure that will serve the savings, credit, and micro-insurance needs of rural, village-based economies.[endnoteRef:13]  [13:  Babcock LH. Mobile Payments How Digital Finance is Transforming Agriculture. http://publications.cta.int/media/publications/downloads/1849_pdf.pdf. Published May 2015. Accessed August 5, 2016. ] 


· Organizations like Grameen Bank are providing smallholder farmers access to microcredit so they can invest in sustainable farming technologies.



Food and Agriculture Development 

· The 2014 G8 conference launched the Feed the Future alliance to help sustain inclusive agricultural growth.[endnoteRef:14] Its goal: Raise 50 million people out of poverty in next 10 years by investing $10 billion in African agriculture.35 61  Private investments have reached 8.2 million smallholders and created more than 21,000 jobs in 2014, over half of which were for women. Development partners have disbursed $2.3 billion, or 85 percent of expected funding to date.61 [14:  New Alliance. http://new-alliance.org/about. Published 2014. Accessed August 5, 2016.] 


· Grow Africa is a public-private partnership between governments, companies and farmers to lower the risk of investment in agriculture in Africa. Its investments focus on farmers, youth and women.[endnoteRef:15]   [15:  Grow Africa. https://www.growafrica.com/about. Updated 2015. Accessed August 5, 2016.] 


· CGIAR is the only worldwide partnership addressing agricultural research for development to tackle poverty, hunger, nutritional imbalances and environmental degradation.  



Fortification

· Organizations like Sight and Life are working to improve nutritional outcomes by advancing access to fortified foods. Micronutrient fortification of food staples and food aid commodities can affordably help alleviate regional dietary deficiencies, providing critical vitamins and minerals to populations without radical changes in food consumption patterns. 



Thought Starter Questions:



1. How can nutrition and health care professionals work with food systems leaders to ensure that nutrition security needs are fully integrated in efforts to develop more resilient and adaptive food systems?  

2. How can food and nutrition professionals work with food producers to better understand the innovation required to ensure resilient and adaptive food systems and help translate those complexities for consumers? 

3. How can we work together to increase understanding of local and global food systems among those providing nutrition and food advice to consumers?





Opportunity Area 2

Prioritize actions to prevent and divert wasted food at all stages of the food value chain to provide nutrient-dense food for people who need it while benefitting the environment, society and the economy. 



Innovations in Action:



Farm to Market

· Project Nurture, a $11.5 million partnership of The Coca-Cola Company, the Bill & Melinda Gates Foundation and TechnoServe, aimed to help more than 50,000 small-scale mango and passion fruit farmers in Kenya and Uganda double their fruit incomes by 2014 – while dramatically reducing food waste by providing business and agronomy training, improving market linkages and providing access to credit. 

· YieldWise, a $130 million program funded by the Rockefeller Foundation, applied a similar approach in Kenya, Nigeria and Tanzania. It affirmed the possibility of reducing food waste by half by 2030.

· Barstow’s Longview Farm[endnoteRef:16] in Massachusetts receives organic material from 15 different food companies and saves food from the landfill. The food and manure goes into the dairy farm’s digester, generating renewable energy and sustainably fertilizing 400 acres of farmland. [16:  https://www.cabotcheese.coop/real-farm-power
] 




Consumer, Retail and Food Service

· Solutions for “ugly” produce include a pilot program from Bon Appetit known as “Imperfectly Delicious Produce,” linking farmers to distributors and creative chefs in order to use fruits and vegetables that would otherwise go unharvested.

· In grocery retail, Whole Foods in the U.S., Safeway in Canada, Fruta Feia in Portugal, Intermarche in France and Waitrose in the UK have invested in programs to reduce the amount of ugly produce going to waste. 

· Walmart’s new private-label food products now say, “Best if Used By,” showing consumers that food is still safe to eat after the date listed on the package. Another consumer labeling solution, The Bump Mark, changes its texture over time to model the decay process of food. 

· Lean Path[endnoteRef:17] software tracks waste from food service operations so chefs can tailor their purchasing and cooking habits to waste less food. [17:  http://www.leanpath.com/
] 


· The app Zero Percent[endnoteRef:18] connects restaurants and event management teams to feeding banks and is already serving 983,000 meals per week.[endnoteRef:19] Drivers deliver excess food to the hungry.  [18:  https://www.zeropercent.us/
]  [19:  http://www.chicagosfoodbank.org/site/PageServer?pagename=lb_hunger_learn_about_hunger
] 


· Spoiler Alert [endnoteRef:20]in Boston, Massachusetts maps and connects excess food to feeding banks, and helps companies on both sides track their tax benefits.  [20:  http://www.foodspoileralert.com/howitworks/
] 




Food Donation, Recovery and Secondary Markets

· Sales of ugly fruit are already being adopted in Europe -- and are starting to catch on in the U.S.  Imperfect produce, a U.S. startup has a mission to “find a home for ugly fruits and vegetables.” 
D.C. Central Kitchen and L.A. Kitchen are nonprofits that provide culinary training programs to teach youth and unemployed adults to prepare and serve nutritious meals for hungry members of the community. The Campus Kitchens Project extends this work to college campuses to develop students as leaders of feeding the hungry; they are in over 50 U.S. schools.

· The Global Food Banking Network reduces food waste and hunger by providing food banks in 30 countries with training, connections, expertise and financial support. Feeding America, a national network of food banks, collects and distributes excess food to local food pantries and hot meal programs for low-income clients.





Thought Starter Questions:



1. How can we raise awareness through quantifying nutrients lost through food loss and waste to engage health care providers and other partners to make the connection between food waste and food insecurity?

2. How can we work together to create a deeper understanding of the connections between overconsumption, obesity, food loss and waste and food insecurity?  

3. How can we work together to identify, assess and scale the most impactful behavior change efforts that can reduce consumer-driven food loss and waste?  





Opportunity Area 3

Engage all points of contact in the health care system to ensure vulnerable populations have access to nutrient-dense foods. 



Innovations in Action:



Food Prescription Innovation

· ProMedica’s Food Pharmacy	Comment by Nicci Brown: Will be building this out

· Wholesome Wave’s Food Prescription Program

· Gardens for Health International



Community Interventions 

· Project Peanut Butter	Comment by Nicci Brown: Will be building this out



Thought Starter Questions:



1. How can work together in innovative partnerships to create scalable models that bring affordable, nutrient-dense food to low-income and food-insecure populations?

2. How might we work together to ensure access by all infants and children to safe, nutritious and sufficient food all year round to eliminate stunting and wasting?

3. How can we accelerate progress towards meeting the nutritional needs of special populations, including adolescent girls, pregnant and lactating women, and older persons, by 2025?




































Environment, Behavior and Choice



Focus: Create a culture and environments that support health and wellness through relevant and appealing solutions for all places where people spend their time—home, work, schools and communities. 





The world around us exerts a powerful influence on our behaviors and choices. But strong impetus for healthy change is at work in our communities, institutions, policies and technologies.



Today we are discovering effective new ways to improve individual health by engaging patients in their own care through new technology. 





Health and wellness applications are now one of the fastest growing markets in the technology sector. 











Multiple technology players are pooling their knowledge of how consumers interact with food and think about well-being to help people solve daily health problems, wherever people go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies that monitor chronic conditions such as blood sugar and hydration levels. 



Our food, wellness, and health care sectors are also actively sharing data insights, joining existing public-policy partnerships to inform and drive holistic health solutions.



The nutrition community is also embracing a holistic approach, basing more nutrition interventions on the Social Ecological Model (SEM), a systems-based framework for multiple, interacting levels of behavioral influence—individual, community, and population. 



Nutrition professionals were also active in the HIMSS Interoperability Showcase, proving that nutrition content can be exchanged from a provider to the patient and to the RDN -- with data reporting to the CDC for BMI surveillance. 



At the community and policy level, we are making progress in creating a culture and environments that support health and wellness. Organizations and public-private partnerships are working creatively across sectors and communities, reaching out to the public to improve population health. Engaging new solutions are inspiring people everywhere they go – from workout routines posted in public parks to comprehensive wellness programs at work. 



Opportunity Area 4

Using information technology, kitchen technology, business model innovation, and insights from social science to enable and support better decision-making and enduring behavior change.



Innovations in Action: 



· In the United States, health IT adoption has a critical consumer engagement component, requiring providers to offer consumers access to their own health data. As a result, the Office of the National Coordinator of Health IT (ONC) has engaged over 500 organizations and agencies in “Pledge IT,” an initiative to provide consumers with access to their own data so they can be active engaged partners in their health and healthcare. Pledge community members meet to network, hear updates from the federal government and share best practices with other organizations using technology to support better health and meet the needs defined by individual consumers. 

· Blue Button incorporates a patient engagement component into health IT, encouraging patients to access and use their own digital data – and to share it with nutrition professionals. The technology inspires patients to get involved in their own care.    

· Self-monitoring apps and websites such as MyFitnessPal and USDA’s SuperTracker are growing in popularity, helping consumers track food and calorie intake. Other apps assist consumers with chronic disease management, such as blood sugar monitoring. Tech-powered water bottles such as MyHydrate track water intake.

· Nutrition and health coaching apps have become available to connect consumers with nutrition counseling through smart phones or websites. Consumers can take pictures of meals and turn in exercise logs for tailored feedback.

· Grocery shopping apps assist consumers in choosing healthy foods at an affordable price.  Other food and nutrition apps aid consumers in selecting foods without specific allergens or other ingredients they wish to avoid for medical or cultural reasons.

· Cooking apps aid consumers in making cooking meals at home easier through recipe sharing and grocery list development. More advanced apps such as SideChef offer consumers cooking instructions through voice command.

· Meal subscription services such as Blue Apron and Hello Fresh offer consumers recipes with step-by-step instructions as well as doorstep delivery of ingredients for selected meals.  

· Validic is a health care platform that supports access to digital health data from clinical and remote-monitoring devices, sensors, fitness equipment, wearables and patient wellness applications. There are multiple areas for nutrition data access and use by RDNs.



Thought Starter Questions:


1. How can we use innovative technologies to help consumers navigate the misinformation related to food and nutrition shared by traditional and online media outlets? 

2. How can we work together to create innovative solutions that address common consumer barriers, such as the cost of eating healthy and the time it takes to prepare healthy meals?

3. How can experts in the food, wellness and health care space collaborate with industry to help create the “kitchen of the future” that helps consumers eat better?





Opportunity Area 5

Innovation in urban planning and the built environment to improve health at the community level.



Innovations in action: 



· An action guide – “Improving Population Health by Working with Communities” – produced by the National Quality Forum (NQF), is helping multisector groups improve population health together by addressing 10 interrelated elements of success. 

· Public Health 3.0 is a public-private government partnership led by the Department of Health and Human Services (HSS) that encourages collaborations across communities and the public. By fostering creativity and innovation across sectors, it aims to make lasting gains in public health across the nation’s diverse communities.

· The Internet of Things (IoT) is paving the way for a connected environment of health at the community level and in clinics and hospitals. IBM is using the IoT and connected devices to help hospitals gauge allergenics, temperatures, humidity and other environmental factors that drive health outcomes. Interfaces for nutritional components will soon give health care professionals more actionable insights.



Thought Starter Questions:



1. How can we bring together key stakeholders to help accelerate improvements in the built environment to create a culture of health?





Opportunity Area 6

Supporting healthy choices by scaling programs that create a culture of health at worksites, schools, and throughout the community.



Innovation in action: 



Community Interventions 

· The Hunger Project promotes community-led development through its Epicenter Strategy that involves one central building that serves as a food bank, clean water source, health center, food processing unit and other community functions

· Heifer International follows a Values-Based Holistic Community Development model (VBHCD) which focuses on teaching people to “develop the attitudes, behaviors and skills necessary to improve their own lives and transform their communities.” 

· CARE International’s Farmer Field and Business School (FFBS) helps to empower women on the local level by training them to increase smallholder farm productivity and profitability. 

· Concern Worldwide’s Realigning Agriculture to Improve Nutrition (RAIN) program in Zambia focuses on increasing local understanding of how improved agriculture can improve nutrition. 



Population Interventions

· The Centers for Disease Control and Prevention (CDC) has developed the Work@Health employer-based training program to help reduce employee chronic disease and injury while increasing productivity. CDC also has a Worksite Health Score Card to help employers determine if they have implemented science-based health promotion and disease prevention interventions.[endnoteRef:21] [21:  What is the CDC Worksite Health Scorecard  . Centers for Disease Control and Prevention. http://www.cdc.gov/workplacehealthpromotion/initiatives/healthscorecard/index.html. Published June 30, 2016. Accessed July 28, 2016.] 


· Some employers are particularly active in supporting the health and wellness of their employees. Cliff Bar & Company has an onsite gym and allows 30 minutes per day of paid time for physical activity.[endnoteRef:22]  Google partners with local farmers to provide all employees healthy and free, locally sourced food. Additionally, Google also has a teaching kitchen where employees can learn to cook and is experimenting with ways to nudge employees toward healthier food choices in its cafeterias. Google also holds employee events featuring guest speakers about food and nutrition. The Fitbit group health program provided corporate challenges using employer-paid Fitbits.[endnoteRef:23]  [22:  Fitness Fun at Clif HQ. Clif Bar . http://www.clifbar.com/article/fitness-fun-at-clif-hq. Accessed July 28, 2016.]  [23:  Fitbit Group Health. Fitbit Group Health. https://www.fitbit.com/group-health. Accessed July 28, 2016.] 


· Johnson & Johnson Health and Wellness Solutions offers health plans and insurers behavior-science driven Digital Health Coaching tailored for each individual through an upfront assessment focused on depression, sleep, stress, and weight.[endnoteRef:24] [24:  Tracking Outcomes, Driving Improvements. Johnson & Johnson Health and Wellness Solutions, Inc website. http://www.jnjhws.com/outcomes/health-tracking-costs. Accessed July 29, 2016. ] 


· Premise Health sets up onsite Health Centers for companies using the Patient-Centered Medical Home model; they act as the primary care provider for employees. The Health Centers offer a comprehensive range of on-site health and wellness services including dental care, vision care, radiology, chiropractic, acupuncture and health coaching. HealthStat, Marathon Health and others offer similar services. 

· Interactive Health is one of dozens of companies that offer health and wellness programs and services to employers, such as screening and health coaching. These programs have reportedly reduced employer medical spending by up to $1,332 per member per year.[endnoteRef:25] [25:  Why Interactive Health | Interactive Health. Interactive Health. http://interactivehealthinc.com/about-us/why-interactive-health/. Accessed July 28, 2016.] 


· The Academy of Nutrition and Dietetics Foundation has developed the Registered Dietitian Empowerment Program (RD PEP). Piloted in 12 schools in three cities, the program provides low-income parents with workshops promoting the 8 Habits of Healthy Children and FamiliesTM. The program demonstrated statistically significant improvements in self-reported family behaviors and modified home environments supportive of healthy BMI for children.[endnoteRef:26] [26:  Hand, RK; Birnbaum, A; Carter, BJ; Medrow, L; Stern, E; Brown, K. The RD Parent Empowerment Program Creates Measurable Change in the Behaviors of Low Income Families and Children: An intervention description and evaluation.  J Acad Nutr Diet. 2014; 114 (12) 1923-1931.] 


· Common Threads and Share Our Strength/Cooking Matters offer after-school cooking classes. These programs give students skills to cook on their own, offering the possibility that students can help other family and household members eat healthier and become interested in nutrition.  



Thought Starter Questions:



1. How can we work together to inspire a “culture of health” approach, including food and nutrition, to improving the health of communities?

2. How can we collaborate to create a replicable gold-standard model and how-to guide for employers to infuse a culture of health into their organizations?

3. How can we translate the benefits of nutrition into educational outcomes to make the case for increased nutrition education in schools and to elevate the importance of school nutrition programs?










Prevention and Health Care



Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a preventive health care model and using new technologies to individualize nutrition care.



The saying rings truer than ever, considering the cost of medical treatment: An ounce of prevention is worth a pound of cure. While rates of chronic health conditions continue to climb worldwide – driving up health care costs and affecting quality of life – today there are countless reasons for optimism. 



Perhaps the most promising change is in new attitudes and awareness. Never before have so many people understood the importance of preventive health care – including the critical role of nutrition.



A new wave of public policies reflects this sea change in attitudes, and it is transforming our health care system. Policies influencing health care delivery are converging, tipping the global health care system towards greater emphasis on primary and secondary preventive care, with a focus on interventions like nutrition and physical activity.



In the United States, the most obvious example is the Affordable Care Act (ACA), which requires most health plans to cover recommended preventive services. This includes nutrition counseling for adults at high risk of chronic disease, diabetes and obesity screening with referrals for counseling, and other preventive screenings and immunizations.[endnoteRef:27],[endnoteRef:28]  [27:  Preventive care benefits for adults. HealthCare.gov website. https://www.healthcare.gov/preventive-care-adults/. Accessed July 28, 2016.]  [28:  USPSTF A and B Recommendations. US Preventive Services Task Force website. http://www.uspreventiveservicestaskforce.org/page/name/uspstf-a-and-b-recommendations/. Published June 2016. Accessed July 28, 2016.] 




Opportunities to improve prevention in health care include using food and diet to treat disease has the potential for better health outcomes as well as cost reductions. 



The global medical foods market is expected to reach $13.34 billion in 2018.82 









Preventive care is increasingly customized, too. Today’s patients can choose from a growing menu of individualized treatments and customized nutrition options. And scientific advancements in genetics and the gut microbiome have great potential to advance personalization of nutrition interventions.



Around the world, models of care delivery are changing, and providers are using innovative technologies, information technology and medical nutrition therapies to extend personalized care to patients. One such model -- the Patient-Centered Medical Home -- is becoming widely adopted across the U.S., Canada and Europe.

 

Together with the growing use of retail clinics, concierge medicine and the rise of telehealth and mobile health (mhealth), these trends are disrupting the status quo in the health care system. Worldwide, we are replacing our short-term focus on treatment with a view to prevention, especially through diet, physical activity and customized nutrition solutions.





“We envisage a world free of poverty, hunger, disease and want, where all life can thrive…A world with equitable and universal access to quality education at all levels, to health care and social protection, where physical, mental and social well-being are assured. A world where we reaffirm our commitments regarding the human right to safe drinking water and sanitation and where there is improved hygiene; and where food is sufficient, safe, affordable and nutritious.”  -- U.N. General Assembly resolution, September 2015



Opportunity Area 7
Accelerating the shift in the health care system to emphasize preventive care, especially through an increased focus on diet and physical activity.



Innovation in Action: 



Digital Health Coaching



· WebMD and Walgreens have partnered to offer Your Digital Health Advisor, a virtual wellness coaching program powered by WebMD and available on Walgreens.com. This digital program offers the option to access live coaching with health experts if needed. 

· Omada offers a 16-week online digital health program to help people at risk for chronic disease embrace lasting change. Participants receive a smart scale that automatically syncs their weight to their account. With the guidance of a live coach, they have access to online support groups, progress through an interactive online curriculum and play games to reinforce their learning.[endnoteRef:29]  [29:  Digital health program. Omada Health website. https://www.omadahealth.com/. Accessed July 29, 2016.] 


· Kurbo Health offers an app (with food tracking and games) and online coaching to help treat childhood obesity. The program has so far gained traction for pilots and deployments with several payers, five large employers and a few Medicaid plans.[endnoteRef:30]  [30:  Comstock J. Anthem blue cross tests Kurbo health’s app-based coaching to help kids lose weight. MobiHealth News. http://mobihealthnews.com/content/anthem-blue-cross-tests-kurbo-healths-app-based-coaching-help-kids-lose-weight. Published June 30, 2016. Accessed July 29, 2016. ] 




Retail Clinics



· Retail clinics handle 10.5 million visits annually, and many now provide basic screening, diagnostic and treatment services.[endnoteRef:31] Some are expanding their offerings to include behavioral health screenings, more comprehensive primary care and chronic care management.215  [31:  Bachrach D, Frohlich J, Garcimonde A, Nevitt K. Building a Culture of Health The Value Proposition of Retail Clinics. Robert Wood Johnson Foundation; April 2015. http://www.rwjf.org/content/dam/farm/reports/issue_briefs/2015/rwjf419415. Accessed July 29, 2016.] 


· Rite Aid’s RediClinic offers a 10-week comprehensive and medically supervised weight and lifestyle management program which includes nutrition programs tailored for diabetes. Kroger’s Little Clinic just launched a pilot project, adding nutrition counseling to their services. 



Innovations in primary care 



· In Cuba, health care is free, universal and guaranteed by the constitution. The World Bank reports that Cuba spends $431 per head per year compared with $8,553 in the U.S., but Cuba has a lower infant mortality rate and a similar life expectancy. Key characteristics of the Cuban model include neighborhood medical centers, compulsory health checks (often done as house calls), and an emphasis on prevention, including vaccinations and addressing key risk factors in lifestyle. 

· HealthTap provides its 14,000 users with instant access to a pool of over 100,000 doctors via secure video or text chat to help avoid unnecessary office visits and provide customized answers to health and wellness questions.[endnoteRef:32]  [32:  HealthTap. Ask U.S. Doctors now and get immediate help for free 24/7 - advice, prescriptions, reminders, and more. https://www.healthtap.com/. Accessed July 29, 2016.] 


· CASALUD, a program established by the Fundacion Carlos Slim, is a new model for primary care in Mexico. It encompasses a proactive prevention strategy for chronic diseases and uses international best practices and innovative technologies, such as mobile health.[endnoteRef:33] [endnoteRef:34] [33:  Tapia-Conyer R, Gallardo-Rincón H, Saucedo-Martinez R. CASALUD: An innovative health-care system to control and prevent non-communicable diseases in Mexico. Perspectives in public health. 2013;135(4):180–90. http://www.ncbi.nlm.nih.gov/pubmed/24285554. Accessed July 29, 2016.]  [34:  McClellan MB. Mexico: Preventing chronic disease through innovative primary care models. The Brookings Institution. http://www.brookings.edu/research/reports2/2015/04/mexico-preventing-chronic-disease-primary-care. Accessed July 29, 2016.] 




Thought Starter Questions:



1. How can we accelerate the shift to a more proactive, holistic, results-oriented preventive care model that recognizes the importance of nutrition for good health? 

2. How might we scale effective community level preventive care/nutrition education programs at the national and international level? 

3. How can we take innovative approaches to incentivize entrepreneurship in prevention and population health?





Opportunity Area 8
Use health care technology, information technology, and new medical nutrition therapies to better customize nutrition solutions for individuals.



Innovation in action: 



Genetics and Gut Microbiome



· New technologies can identify specific microbes in individuals and categorize them as beneficial, imbalanced (neither pathogenic nor beneficial), or dysbiotic (potential to cause disease). Companies putting these findings to work in both over-the-counter and prescription products include BioGaia, Hansen, Danisco, Danone, Nestle, Probi and Yakult. 

· People who have their genes analyzed by 23andMe can upload their results to one of several companies, including NutraHacker, PureGenomics and others, for a targeted nutrition recommendation. And Genomix Nutrition works through nutrition professionals to offer genetic testing to patients, allowing for more detailed nutrition recommendations.

· Arivale (US) is a direct-to-consumer program that uses data gathered from blood, saliva, genetic and gut microbiome tests to create a personalized program including personal coaching and focused on six areas: Heart Health, Diabetes Risk, Inflammation, Optimal Nutrition, Healthy Aging, and Stress Management.[endnoteRef:35]  [35:  Your Scientific Path to Wellness. Arivale website. https://www.arivale.com/. Published 2015. Accessed July 28, 2016.] 


· Newtopia (US) has partnered with Aetna to leverage personalized genetic testing for disease prevention and to lower health care costs for employers. Newtopia identifies ‘at-risk’ employees via genetic tests and then engages them through “Inspirators” – live coaches assigned via a personality-matching algorithm.[endnoteRef:36] [36:  Workplace Wellness Programs with Disease Prevention. Newtopia Inc website. https://www.newtopia.com/. Published 2016. Accessed July 28, 2016.] 




Individualized health care



· Innovate4Health, founded by Sunnie Southern, RDN, is a health innovation ecosystem designed to turn ideas into viable businesses with exposure, mentoring and resources. She is the creator of Cleveland-based Viable Synergy, a strategic healthcare firm dedicated to cultivating innovative healthcare solutions. Sunnie was invited to the President’s Summit on the Precision Medicine Initiative, launched in January 2015.

· The mission of the Precision Medicine Initiative is to enable a new era of medicine through research, technology, and policies that empower patients, researchers, and providers to work together toward development of individualized care. This is an “all of government” initiative which is being led by the Department of Health and Human Services, Department of Veteran Affairs and the Department of the Defense. The National Institutes of Health has awarded $55 million to build a million person precision medicine study.

· Data.gov has a section specific to nutrition. This site powers apps that help people make informed decisions on agriculture, food and nutrition.  



Thought Starter Questions:



1. How can we accelerate the development of evidence-based food and nutrition recommendations related to the gut microbiome and nutritional genomics? 

2. How can we accelerate progress towards providing universally available care to underserved populations globally via technology and mobile phone?

3. How can we collaborate to accelerate the incorporation of nutrition information into integrated health records and develop an evidence base for the efficacy of food and nutrition solutions in treating disease?






Research and Standards



Focus: Implement models of trusted, public-private collaboration to accelerate high-quality nutrition research, metrics and standards creation, and open-access platforms for curating research and reporting outcomes.





The field of nutrition has rapidly expanded its knowledge base and research contributions over the past several decades. Still, the world’s appetite for credible, definitive nutrition data and insights continues to grow. 



We have a great untapped opportunity to affect positive nutrition outcomes by providing even more trusted, credible food and nutrition data and research – based on standardized modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a ‘data revolution’ to accelerate impact on malnutrition. 



Fortunately, more nutrition professionals understand the policy-shaping, lifesaving power of credible data – and broad collaboration. Together we are actively collaborating with each other and across sectors, using evidence-based tools for nutrition practice and following good reporting standards.



Consistent measures and reporting will improve data availability across care settings. To that end, more U.S. health care providers are using certified health IT. 



The Academy is advancing data standardization by establishing nutrition content in international health IT standards, supporting nutrition data content and exchange.







As it advances data and reporting standards, the nutrition community can also draw on its success with standardized nutrition terminology. By adopting a lexicon of standard terms, the Academy’s  Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the process of data collection and outcome reporting for nutrition practitioners. 


There is significant promise – and a substantial prize – for creating quality food and nutrition research that is collaborative, transparent and well curated. Open-source protocols for modeling within the nutrition community, across sectors and through public-private partnerships will increase credibility, coordination and cooperation. It will also speed curation and dissemination of food and nutrition research. 



By seizing opportunities to standardize and collaborate on modeling and reporting, the nutrition community will demonstrate its thought leadership, build public trust -- and attract funding for further research.



The knowledge we gain and share will bear fruit in effective interventions and better health for people everywhere.





“Accelerating progress against malnutrition will require investment in both proven nutrition interventions and research to understand how to bring promising solutions to scale in a cost-effective manner.” – Academy of Nutrition and Dietitians, 2016 







Opportunity Area 9

Create standardized models for quality, collaborative, transparent, and well-curated food and nutrition research to accelerate our understanding of food’s role in health and eliminate all forms of malnutrition.



Innovation in action: 



· The John Hopkins Global Obesity Prevention Center incorporates a systems approach to bring together multiple stakeholders and researchers to implement strategies to reduce the global burden of obesity, and in many projects they are using systems mapping and computer modeling to identify unique key stakeholders to engage. 

· Project Laser Beam is a multimillion dollar public-private partnership that combines efforts of multi-stakeholders to address childhood malnutrition,[endnoteRef:37] including interventions targeting employee wellness programs, maternal health programs, mobile technology programs to deliver health information, and food fortification programs. [37:  Project Laser Beam Final Conclusions. Project Laser Beam. http://www.un.org/en/zerohunger/pdfs/Project%20Laser%20Beam%20-%20Final%20Report.pdf. ] 


· The Global Alliance for Improved Nutrition (GAIN) is an international organization dedicated to ending the cycle of malnutrition and poverty.  GAIN partners with organizations such as GlaxoSmithKline, Mars Inc., PepsiCo, and Unilever to conduct global health research. 

· International Life Science Institute’s Center for Integrated Modeling of Sustainable Agriculture and Nutrition Security (CIMSANS) brings together public- and private-sector scientists to address the challenges of increased global food demand and climate change in a collaborative and sustainable manner.



Thought Starter Questions:



1. How do we create a public-private partnership focused on accelerating research to end hunger, improve nutrition, and meet World Health Assembly nutrition target commitments? 

2. How can we create a curated, open-access database of food and nutrition research and data to give more practitioners access to the evidence base?

3. How can we establish a standard that supports collaboration and data sharing to accelerate the fight to end malnutrition in all its forms?





Opportunity Area 10
Support continuous progress towards a healthier world by collaborating to create credible reporting standards to publicly track the measurable commitments made by stakeholders.



Innovation in action: 



· The Food Loss and Waste Accounting and Reporting Standard was developed by a committee representing intergovernmental organizations, the private sector, and technology to reduce food loss and waste through transparent reporting. This standardized quantification and reporting system supports food waste policies and initiatives and enables effective tracking of progress towards Target 12.3 of the United Nations Sustainable Development Goals to halve food waste and losses by 2030.[endnoteRef:38] [38:  Hanson C, Lipinski B, Robertson K, et al. Food Loss and Waste Accounting and Reporting Standard Executive Summary. Food Loss and Waste Protocol. http://flwprotocol.org/wp-content/uploads/2016/06/FLW-Standard_V1_Executive-Summary.pdf. Published 2016. Accessed June 24, 2016. ] 


· The Global Nutrition Report tracks the state of the world’s nutrition status. The report tracks country level progress on World Health Assembly nutrition target commitments, and recommends actions to accelerate progress. 

· Consultative Group on International Agricultural Research (CGIAR) has research partnerships with 15 non-profit research organizations and specializes in agricultural research to address poverty, hunger, nutrition, and the environment.  The CGIAR Fund is a multi-donor trust fund administered by the World Bank.  

· The Jean Mayer (USDA) Human Nutrition Research Center on Aging (HNRCA) at Tufts University has successful nutrition and disease research partnerships with organizations such as NASA, Ocean Spray and the Almond Board of California.[endnoteRef:39]   [39:  Current Studies. Tufts University Jean Mayer USDA Human Nutrition Research Center on Aging. http://hnrca.tufts.edu/volunteer/current-studies/. ] 




Thought Starter Questions:



1. How can we create widely accepted food and nutrition impact metrics? 

2. How can we create a single widely accepted system of reporting standards for communicating progress against commitments? 

3. How can we accelerate consistent reporting of nutrition impact results by industry to create healthy competition in industry?  














Global Workforce Capacity



Focus: Grow the number of trained nutrition professionals and dietitians globally and embed nutrition knowledge broadly in order to increase nutrition capacity and reach global health goals.  





Today, more than ever, knowledge is power. More people than ever want to empower healthier lives through nutritional knowledge. 



In developed countries, people are striving to stay well, prevent chronic diseases, avoid obesity – and remain vital well past retirement years as human lifespans increase. In less developed nations, leaders are recognizing the value of well-nourished citizens as the key to social and political stability and economic growth.



Leading the charge to a healthier future are nutrition professionals, with a variety of credentials. In the U.S., there are more than 100,000 RDNs and DTRs. The expertise of nutrition professionals is in great demand around the world – and growing.



Addressing the pressing problems of malnutrition in all of its forms will require a highly skilled global workforce. Investments in strong academic and training programs -- particularly in resource-poor countries lacking quality nutrition programs – will pay meaningful, human dividends. 



The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food Program, the Institute of Human Nutrition of Columbia University, and Sight and Life, aimed to identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many new skills and insights will be required of tomorrow’s nutrition professionals. It was  recognized that training needs should not only address topics like nutrition, noncommunicable disease, food supply and climate change, but expand to include global public health, leadership, systems thinking and advocacy skills. 



Training and certificate programs are a good start. But it will be vital for professionals to sustain and advance their skills throughout their careers, with measurable outcomes that demonstrate proof of mastery. The Academy’s CFP Change Drivers and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward thinking. It emphasizes how major societal influences – from the need for training in health equity and prevention-focused models to the growth of technology, genomics research and interprofessional education -- will impact the future of the nutrition profession. 





"This (2015 U.N.) resolution places nutrition at the heart of sustainable development and recognizes improving food security and nutrition are essential to achieving the entire 2030 Agenda…Children can't fully reap the benefits of schooling if they don't get the nutrients they need; and emerging economies won't reach their full potential if their workers are chronically tired because their diets are unbalanced. That's why we welcome the Decade of Action on Nutrition and look forward to helping make it a success. " – José Graziano da Silva, Director-General of the U.N. Food and Agriculture Organization, 2015









Opportunity Area 11
Expand education, training and credentialing for a workforce that meets global needs of the future.



Innovation in action: 



· Public Health Institute (PHI) offers a Global Heath Fellows Program (GHFP) that aims to improve health and nutrition programs around the world by increasing the pipeline of qualified health professionals for global health careers. PHI offers programs with the CDC, private sector companies, and has a $200 million+ fellowship program with USAID.   

· African Women in Agriculture Research and Development (AWARD) is a service provider for CGIAR, universities and others to provide tailored fellowships, to advance science, technology, innovation capacity and leadership for top women agricultural scientists in Africa. Funders include the Bill and Melinda Gates Foundation and USAID. 

· Iowa State University’s dietetic internship program offers a four-week service learning opportunity in Ghana where dietetic interns receive experience in applying the nutrition care process in rural underserved communities. In a 2016 survey by the Academy of Nutrition and Dietetics to dietetic educators, representatives from 74 schools responded, with 37 schools reporting offering students international nutrition experiences in 26 countries ranging from one week to a full semester.

· The Norman E. Borlaug International Agricultural Science and Technology Fellowship Program offers unique food security and economic growth training and research opportunities for practitioners in early or mid-career stages. The fellowship offers one-on-one mentorship between a fellow from a developing or middle-income country with a colleague at a U.S. university, research center or government agency for 6-12 weeks.  

· The Accreditation Council for Education in Nutrition and Dietetics (ACEND) is the Academy of Nutrition and Dietetics’ accrediting agency for education programs preparing students for careers as RDNs or NDTRs. ACEND is the largest accreditor of dietetic programs, and accredits XXX dietetic programs in the U.S. at the undergraduate or graduate level. ACEND also provides accreditation for the dietetic programs in multiple countries). 	Comment by Nicci Brown: Info pending

· The Academy of Nutrition and Dietetics is the largest provider of continuing professional development and lifelong learning for dietitians and nutrition professionals. During the June 1, 2015 – May 31, 2016 program cycle, the Academy provided over 660 programs via online/self-directed learning equating into over 1,700 hours of direct program CPEUs.  Due to the tens of thousands of program participants annually and the five year PDP cycle for reporting, it is impossible to extrapolate an accurate number of CPEUs individually awarded.



Thought Starter Questions:



1. How might we best expand the nutrition professional workforce globally to eliminate malnutrition? 

2. How can we better align nutrition professional education programs with the changing needs of employers worldwide? 

3. How can we increase integration of nutrition professionals in the broader landscape of food systems, sustainability and global impact?





Opportunity Area 12

Embed nutrition knowledge broadly throughout society with education, training and certificates targeting practitioner allies in the food, wellness and health care sectors.  



Innovation in action: 



· The Goldring Center for Culinary Medicine (GCCM) at Tulane University School of Medicine offers a fully integrated, comprehensive curriculum for doctors, medical students, chefs and community members focused on the significant role that food choices and nutrition play in preventing and managing obesity and associated diseases in America. The program, developed in collaboration with RDNs, combines hands-on cooking classes with online course material. With 32 school sites across the country, the program continues to grow rapidly, with growing interest from medical schools around the country. 

· The American College of Sports Medicine (ACSM) offers a variety of health and fitness certifications for personal trainers, clinical certifications for exercise physiologists, and specialty certifications such as Cancer Exercise Trainer and Physical Activity in Public Health Specialist. Over 20,000 professionals have received an ACSM certification. 



Thought Starter Questions:



1. How might we expand the workforce fighting malnutrition in all its forms by develop training and/or certificate programs in food and nutrition for a broad variety of professionals?

2. What can we do to collaborate globally to deliver culturally-relevant programs in nutrition education?

3. How can we accelerate the development of a culinary medicine concentration in MD programs?


Investment


Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 





E

nviornmental and social impact investments can transform communities and reverse systemic inequities. And when those investments are focused on food and nutrition, they can fuel a more productive and healthy future for generations to come.



Impact investment enables entrepreneurs and capital markets to join forces for social improvements, while reaping a financial return.[endnoteRef:40] In fact, thought leaders are now predicting that social capital investing may be the next venture capital opportunity in terms of growth capacity. [40:  Cohen R, Sahlman WA. Social Impact Investing Will Be the New Venture Capital. Harvard Business Review. https://hbr.org/2013/01/social-impact-investing-will-b/ . Published January 17, 2013. Accessed July 28, 2016.] 


Every $1 of investment in nutrition generates a $16 return in health and economic development.









A report by The Social Impact Investment Taskforce, entitled “The Invisible Heart of Markets—Harnessing the power of entrepreneurship, innovation, and capital for public good,” recognizes that these investments may be more effective than donations in helping the poor and in doing good. 



We know that the problems society faces today – above all, malnutrition -- cannot be solved in isolation by governments or private sectors. The human losses attributed to malnutrition are incalculable. And the lost productivity and health care costs shouldered by the global economy amount to billions of dollars.



But those losses are not inevitable. Recently, government agencies in the U.K., U.S., Australia, Canada and Israel – at all levels – have begun exploring the potential of social impact bonds. 



In this model of social impact investing, a government contracts with a private-sector financing entity, which issues bonds to service providers to deliver performance targets. Private investors provide the upfront capital to issue the bond in exchange for a share of the government payments that are made if the performance targets are met.[endnoteRef:41]  [41:  Liebman JB. Social Impact Bonds: A Promising New Financing Model to Accelerate Social Innovation and Improve Government Performance. https://www.americanprogress.org/issues/general/report/2011/02/09/9050/social-impact-bonds/. Accessed July 28, 2016.] 




Conquering malnutrition will be enormously expensive – but we have the means to turn the tide. The World Bank, Results for Development Institute (R4D), and 1,000 Days, with support from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation (CIFF) have collaborated on a detailed cost analysis. They created an investment framework for achieving multiple global nutrition targets.  



The group’s investment framework to reach the global nutrition targets recommends giving priority to a set of the most cost-effective actions, which can immediately be implemented and scaled: an annual investment of just over $2 billion for the next 10 years. 



Good data and budget tracking will help focus priorities, ensure accountability and guide smart investment decisions – with an immediate payoff in human lives saved. 





“To meet key global nutrition milestones, governments and donors will need to triple their commitments to nutrition over the next decade.  We need more spending to build capacity to address obesity, diabetes, and other nutrition-related NCDs. And we need to start seeing nutrition investments as a means to economic growth rather than seeing better nutrition as a result of economic growth.” – Global Nutrition Report 2016

Opportunity Area 13

Catalyze an increase in investment focused on driving improvements and scaling solutions in sustainable food systems, prevention and wellness, health care, and building capacity for a global nutrition workforce



Innovation in action: 



Impact-informed investment products

· The Natural Resources Defense Council (NRDC), BlackRock and FTSE Group, the global index provider, have partnered to launch a stock market index to exclude fossil fuel companies for people who want to invest consistent with their values.[endnoteRef:42] Investment firm BlackRock has stated it will create an investment product that will track the new index series. NRDC has provided seed capital for the BlackRock product.[endnoteRef:43]  [42:  Beinecke F. Invest In the Future - Not in Fossil Fuels. 2014; https://www.nrdc.org/experts/frances-beinecke/invest-future-not-fossil-fuels. Accessed June 24, 2016.]  [43:  Kropp R. NRDC Teams with Investment Firms to Offer Fossil Fossil Fuel Free Equity Index 2014; http://www.socialfunds.com/news/article.cgi?sfArticleId=3958. Accessed June 24, 2016.] 


· Calvert Investments offers mutual funds that invest in socially and environmentally responsible companies with choices such as the Calvert Global Water Fund or the Green Bond Fund.

· HIP Investor offers managed accounts, advice on entire portfolios, and wealth management for investors of all types. For example, HIP offers an “Exclusionary 100” portfolio which selects from the S&P100 companies excluding many fossil energy, chemicals, materials, banking and high-negative-impact firms.

Venture-capital style impact investment

· There is a range of for-profit firms doing venture-capital style impact investing with variety of focus areas. Some examples include Sonen Capital, Encourage Capital and Bridges Ventures.

· There are also non-profits in this space as well, for example Acumen and Omidyar Network both use market-based or entrepreneurial approaches to solve global problems. 



Impact Bonds

Government agencies in the U.K., U.S., Australia, Canada and Israel at the national, state, and county levels have begun exploring the potential of social impact bonds, a model of social impact investing in which a government contracts with a private-sector financing organization, such as Goldman Sachs, which issues bonds to service providers to deliver performance targets. Private investors provide the upfront capital to issue the bond in exchange for a share of the government payments that are made if the performance targets are met.

Support organizations

· The Global Social Impact Steering Group (GSG), established by the Group of Eight (G8), includes 13 countries and the European Union and aims to bring together governments and leaders from finance, business, and philanthropy to support the impact investing sector.[endnoteRef:44]   [44:  Global Social Impact Investment Steering Group. Global Social Impact Investment . http://www.socialimpactinvestment.org/. Accessed July 28, 2016.] 


· Global Impact Investing Network (GIIN) is nonprofit organization dedicated to scaling and increasing effectiveness of impact investing.  GIIN’s Investors’ Council (with members including J.P. Morgan, Bill and Melinda Gates Foundation, the John D. and Catherine T. MacArthur Foundation, the Rockefeller Foundation, Morgan Stanley, and Prudential) provides a forum for leading impact investors to strengthen impact investing practices.[endnoteRef:45]  [45:  Investors' Council. The GIIN. https://thegiin.org/investors-council. Accessed July 28, 2016.] 


· The Springcreek Foundation report, Promoting Sustainable Food Systems Through Impact Investing, provides a framework to better understand the landscape of current and emerging impact investing opportunities in transforming the food system in the U.S



Thought Starter Questions:



1. How might we partner with leaders in the social impact investing sector to develop infrastructure for nutrition-focused funds?

2. How can we build demand among investors for a social impact fund centered on generating a measurable, beneficial nutrition impact in conjunction with a financial return?

3. How can we pool and invest collective resources to support the investment framework for nutrition in the first 1000 days of children’s lives worldwide?  














The Food/Wellness/Health Ecosystem



The social determinants of health model identifies four main drivers of health outcomes that influence health on different levels: Social and Economic Factors (40%), Health Behaviors (30%), Clinical Care (20%) and Physical Environment (10%) (see graphic). It quickly becomes clear that moving the needle on the health and well-being of all people will require collaboration to influence all of these determinants.


























About the Academy



History

The American Dietetic Association was pioneered in October 1917 by a visionary group of women. They were committed to contributing their knowledge and service to the biggest food and nutrition challenge of the day — nourishing people during severe food shortages in the United States and Europe during World War I. Since then, the association has focused on improving the nation’s health through research, education and advocacy. 



Work of the Academy

During its first century,  membership in the association rapidly expanded to include RDNs, ,DTRs, and other professionals holding undergraduate and advanced degrees in nutrition and dietetics, as well as students. 



In January 2012, The American Dietetic Association officially changed its name to the Academy of Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus on improving the nutritional well-being of the public, the academic expertise of members, and the organization's history as a food and science-based profession.



The Second Century

In 2017, the Academy will celebrate its first 100 years. Planning for the Second Century includes creating a new, bold, vision for the future.  . The Vision will be informed by input from Academy members as well as external stakeholders through a series of engagement opportunities, including convening The Nutrition Impact Summit. 2017 will be our Mission year, focused on planning innovation projects and seeking partners to collaborate with. In 2018, we will launch our new strategy through a set of innovation projects, and new or expanded partnerships. 





































The Work of the Academy



The Academy works to improve health in the United States and globally in three main areas: research, education and advocacy. 

· Research:

· The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal of the Academy of Nutrition and Dietetics, brings original research, critical reviews and reports, and authoritative commentary and information to nutrition and dietetics professionals throughout the world.

· The Academy manages the Evidence Analysis Library (EAL), including a series of 40 systematic reviews and 18 evidence-based nutrition practice guidelines for registered dietitian nutritionists and other members of the health care team. Users from 230 different countries have utilized the EAL, totaling nearly 23 million page views as of February 2016. 

· The Academy has also collaborated with WHO on EAL projects, including:

· Completed a systematic review on programs that support breastfeeding in woman living with HIV – part of soon-to-be released guidelines on HIV and breastfeeding

·  Upcoming projects with WHO include: 

· Nutritional management of overweight, obesity and key noncommunicable conditions

· The impact of sugar in complementary foods on obesity in children and adults

· Maternal nutrition and fetal, child and trans-generational outcomes

· See the Appendix for a full list of the topics covered. 

· The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) enables RDNs to track nutrition care outcomes and advance evidence-based nutrition practice research.

· The Dietetics Practice Based Research Network (DPBRN)conducts, supports, promotes and advocates for practice-based research that answers questions important to dietetics practice.

· Education: 

· The Academy's website, eatright.org, contains a wealth of nutrition information for consumers, with content ranging from articles, tips, and recipes, to videos, online games and app reviews.

· The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the Academy of Nutrition and Dietetics is recognized by the United States Department of Education as the accrediting agency for education programs that prepare dietetics professionals.  ACEND accredits 575 nutrition and dietetics programs in US and 5 international programs.  

· The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry, as well as specialty levels for those who have met CDR's standards for competency to practice in the dietetics profession. 

· The annual the Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 research and educational presentations, lectures, debates, panel discussions and culinary demonstrations. More than 400 exhibitors from corporations, government and nonprofit agencies showcase new consumer food products and nutrition education materials.

· The Academy also serves as an authority and resource for media coverage of nutrition topics. with the Academy mentioned in over 22,000 news stories with a combined audience of over 29 billion.

· Advocacy: 

· The Academy works with state and federal legislators and agencies on public policy issues affecting consumers and the practice of dietetics, including Medicare coverage of medical nutrition therapy; licensure of registered dietitians; child nutrition; obesity; food safety; the Dietary Guidelines for Americans; and other health and nutrition priorities.

· The Academy publishes Position Papers on current topics. Please see the Appendix for a list of current position papers or view them online at http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject 





Academy Foundation

The Academy of Nutrition and Dietetics Foundation is the only charitable organization devoted exclusively to promoting nutrition and dietetics, funding health and nutrition research as well as improving the health of communities through public nutrition education programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is an independent 501(c)(3) public charity and does not receive any portion of member dues. The success and impact of its programs and services are attributed to the generous support of its donors, which have helped the Foundation become a catalyst for Academy members and the profession to come together to improve the nutritional health of the public.



The Foundation supports international outreach, including recently awarding the following Fellowships:

· Janice Giddens, MS, RDN is spending a year on the ground in Rwanda, developing and implementing an antenatal nutrition and gardening program with Gardens for Health International. 

· Elizabeth Yakes Jimenez, PhD, RDN is developing a validated food insecurity resource and decision making guide and workbook for programs to use in planning their interventions and evaluations.



Over the past few years, the Academy Foundation, through its Future of Food initiative, has hosted a Linking Agriculture, Nutrition, and Health consensus conference and published manuscript on the proceedings. The Foundation also hosted two symposiums at the Academy’s annual meeting and published proceeding papers from them:  

· The RDNs Guide to Plentiful, Nutrient Dense Food for the World

· A Balanced Approach to Understanding the Science of Antibiotics in Animal Agriculture



In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam,  which brought together over two dozen dietitians and food and nutrition experts from around the world to discuss how the nutrition community can do more to collectively impact malnutrition. In the spring of 2016, Foundation also published the report The State of America’s Wasted Food and Opportunities to Make a Difference. 
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Requirements for registration as an RDN or NDTR 



		

		RDN

		NDTR



		Academic Degree

		Minimum of a Baccalaureate Degree from a US regionally accredited college/university or foreign equivalent

		Minimum of an Associate’s Degree from a US regionally accredited college/university or foreign equivalent



		Academic Coursework

		Didactic Program in Dietetics (DPD) from ACEND accredited DPD Program

		Option 1 Associate Degree Pathway: Completion of an ACEND Accredited Dietetic Technician Program.

Option 2 Baccalaureate Degree Pathway: Completion of an ACEND accredited Didactic Program Dietetics (DPD)



		Supervised Practice

		Completion of the minimum 1200 hours of supervised practice under the auspices of an ACEND accredited program.

Supervised practice may be completed in diverse practice settings including but not limited to clinical, and hospital, food service management, community practice settings

		Option 1 Associate Degree Pathway: Completion of 450 hours of supervised dietetics  practice under the auspices of an ACEND accredited Dietetic Technician Program

Option 2 Baccalaureate Degree Pathway: No supervised practice requirement



		Examination

		Successful completion of Registration Examination for Dietitians

		Successful completion of Registration Examination for Dietetic Technicians 



		Credential Maintenance

		75 continuing professional education units every five years

		50 continuing professional education units every five years







Based on recommendations of the Academy’s Council on Future Practice Visioning report, CDR has changed the degree requirement for entry level dietitians to a graduate degree, beginning in 2024. 76  



The Academy of Nutrition and Dietetics offers members nearly 30 professional interest groups, or dietetic practice groups (DPGs), spanning sports nutrition, behavioral health, diabetes care, weight management, school nutrition, food and culinary, business and communication, and hunger and environment, among many others. CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist credentials; Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, Oncology Nutrition, Sports Dietetics A sixth specialist certification, Interdisciplinary Specialist in Obesity and Weight Management is currently in development. The first administration is targeted for early 2017. 





Evidence Analysis Library



Here is a list of topics covered by the Evidence Analysis Library: 



		Adult Weight Management

		Fiber

		Nutrition Guidance in Healthy Children



		Advanced Technology in Food Production

		Fluoride

		Nutrition Screening



		Athletic Performance

		Food and Nutrition for Older Adults

		Nutritive and Non-Nutritive Sweetener



		Bariatric Surgery

		Fruit Juice

		Obesity, Reproduction and Pregnancy



		Breastfeeding

		Gestational Diabetes

		Oncology



		Celiac Disease

		Health Disparities

		Pediatric Weight Management



		Chronic Kidney Disease

		Heart Failure

		Single Serving Portion Sized Meals and Weight Management



		Chronic Obstructive Pulmonary Disease

		HIV/AIDS

		Sodium



		Critical Illness

		Hydration

		Spinal Cord Injury



		Diabetes 1 and 2

		Hypertension

		Telenutrition



		Diabetes (Type 2) Prevention

		Medical Nutrition Therapy

		Umami



		Dietary Fatty Acids

		Microwave and Home Food Safety

		Unintended Weight Loss in Older Adults



		Disorders of Lipid Metabolism

		Nutrient Supplementation

		Vegetarian Nutrition



		Energy Expenditure

		Nutrition Counseling

		Wound Care












Academy Position Papers 



Food, Nutrients and Ingredients

· Functional Foods

· Nutrient Supplementation

· Use of Nutritive and Nonnutritive Sweeteners



Management of Food and Nutrition Systems

· Benchmarks for Nutrition in Child Care

· Child and Adolescent Nutrition Assistance Programs

· Comprehensive School Nutrition Services, a joint position of the American Dietetic Association, School Nutrition Association and Society for Nutrition Education

· Local Support for Nutrition Integrity in Schools



Health Promotion/Disease Prevention

· Dietary Fatty Acids for Healthy Adults

· Health Implications of Dietary Fiber

· The Impact of Fluoride on Health

· Oral Health and Nutrition*

· The Role of Nutrition in Health Promotion and Chronic Disease Prevention*

· Total Diet Approach to Healthy Eating

· Vegetarian Diets



Medical Nutrition Therapy

· Ethical and Legal Issues in Nutrition, Hydration and Feeding*

· Integration of Medical Nutrition Therapy and Pharmacotherapy

· Interventions for the Prevention and Treatment of Pediatric Overweight and Obesity

· Interventions for the Treatment of Overweight and Obesity in Adults

· Nutritional Genomics

· Nutrition Intervention and Human Immunodeficiency Virus Infection

· Nutrition Intervention in the Treatment of Eating Disorders*

· Nutrition Services for Individuals with Intellectual and Developmental Disabilities and Special Health Care Needs



Nutrition and Physical Activity

· Nutrition and Athletic Performance



Nutrition Through the Lifecycle

· Food and Nutrition Programs for Community-Residing Older Adults, a joint position of the American Dietetic Association, American Society for Nutrition and Society for Nutrition Education

· Food and Nutrition for Older Adults: Promoting Health and Wellness

· Individualized Nutrition Approaches for Older Adults in Health Care Communities*

· Nutrition and Lifestyle for a Healthy Pregnancy Outcome*

· Nutrition Guidance for Healthy Children Ages 2 to 11 Years

· Obesity, Reproduction and Pregnancy Outcomes

· Promoting and Supporting Breastfeeding*



Management of Sustainable, Resilient and Healthy Food and Water Systems

· Food and Water Safety

· Food Insecurity in the United States

· Nutrition Security in Developing Nations: Sustainable Food, Water and Health



*Indicates Practice Paper on the same topic



Position Papers by Other Associations Adopted by the Academy



Partnership for Health in Aging (PHA)

· Partnership for Health in Aging Position Statement 

· Interdisciplinary Team Training in Geriatrics: An Essential Component of Quality Healthcare for Older Adults (Abstract from Academy) 



American Society of Parenteral and Enteral Nutrition (ASPEN)

· Parenteral Nutrition Glutamine Supplementation 

Abstract | Position Paper 

· Clinical Role for Alternative Intravenous Fat Emulsions 

Abstract | Position Paper



















































 

		Organization/Stage (good, advanced, game changer)

		Study Types

		Outcomes

		Users

		Funding



		John Hopkins 

(Global Obesity Prevention Center)

Advanced

		Computational simulation modeling, intervention trial, system dynamics modeling, 

		Simulation models - “Virtual Population
Laboratories” (VPOP Labs) for decision makers
Improving the healthy food
supply chain
Cost-effective partnerships
between small urban food source owners and wholesalers,
developing strategies to increase demand for healthy foods among low-income consumers, revealing barriers and enhancing factors to scaling up these interventions city-wide via policy changes, and providing the evidence and data to develop applied multi-level obesity prevention systems models and GIS mapping; present a system dynamics model that quantifies the energy imbalance gap responsible for the US adult obesity epidemic among gender and racial subpopulations; establish a set of early warning signs that indicate risk for becoming overweight in the future

		Policy makers
Funders
Farmers and Food Producers
Suppliers/Distributors
Technology Developers
Stores and Food Service Providers
Community Leaders
Researchers; USAID


		Centers for Disease Control, Prevention Research Center Special Interest Project award

The Eunice Kennedy Shriver National Institute of Child Health and Human Development (NICHD); Office of
Behavioral and Social Sciences Research (OBSSR); National Collaborative on Childhood Obesity Research, Envision’s Comparative Modeling Network program, and
National Institutes of Health; Wholesome Wave



		Tufts 

Jean Mayer (USDA) Human Nutrition Research Center on Aging (HNRCA) 

Advanced

		Clinical Controlled Trial, randomized controlled  crossover trial

		need for vitamin K supplementation during spaceflight; Chronic cranberry juice consumption reduced carotid femoral pulse wave velocity—a clinically relevant measure of arterial stiffness; addition of almonds to a NECP Step 1 diet did not significantly impact vascular function, lipid profile or systematic inflammation in CAD patients receiving good medical care and polypharmacy therapies but did improve diet quality without any untoward effect

		

		The HNRCA is one of six human nutrition research centers in the United States supported by the Agriculture Research Services (ARS), the intramural research branch of the USDA; The USDA/ARS owns the building, which houses 14 floors of active research, and provides annual core funding which in 2011 accounted for 45% of the total research budget; National Institutes of Health; NASA Human Research Program and specifically the International Space Station Medical Project, the Flight Analogs Project, and the Nonexercise Physiological Countermeasures Project; Ocean Spray Inc reviewed and agreed to fund the study as designed by the investigators; however, they had no input into the conduct of the study or the data analysis and interpretation;Almond Board of California; MC has received consultancy fees from Sanofi-Aventis and Pfizer; RAF is a consultant with Merck, Eli Lilly, Cytokinetics, DMI, Kraft Foods, and Unilever;  



		GAIN

Game Changers

		

		defining, funding and disseminating new public research, that will lead to increased commercial investment in and development of new products that can improve nutrition in the developing world; define a set of research questions, financed by the public and private sectors, the first of which will be commissioned before the end of 2014

		

		Ajinomoto, Arla Foods, BASF, Britannia, Royal DSM, GlaxoSmithKline, Mars Inc., Nutriset, PepsiCo, and Unilever; Government of Canada, through the Department of Foreign Affairs, Trade and Development



		National Academy of Sciences (NAS)

Good

		The Academies have no research laboratories. Study committees generally evaluate and compile research done by others rather than generating original data.

		

		Some of our publications are free, and most are available online at National Academies Press. Most are available for sale through National Academy Press.

		Most of the studies are carried out at the request of government agencies or Congress, some are initiated internally; and a few are proposed by other external sources. About 85 percent of funding comes from the federal government through contracts and grants from agencies and 15 percent from state governments, private foundations, industrial organizations, and funds provided by the Academies member organizations. All funds, regardless of their source, are accepted by the academies with very stringent conditions to ensure that the acceptance of any funds does not influence the objectivity, scope, method of study, or membership of a study group.





 




Definitions and Terminology 



Alternative food network – New and rapidly mainstreaming spaces in the food economy defined by, among other things, the explosion of organic, Fair Trade, and local, quality, and premium specialty foods.

Aquaponics – A combination of fish and plant production using aquaculture and hydroponics systems. 

Bio-fortification – The process by which the nutritional quality of food crops is improved through agronomic practices, conventional plant breeding, or modern biotechnology. Bio-fortification differs from conventional fortification in that bio-fortification aims to increase nutrient levels in crops during plant growth rather than through manual means during processing of the crops.

Cognitive computing – The stimulation of human thought processes in a computerized model. It involves self-learning systems that use data mining, pattern recognition and natural language processing to mimic the way the human brain works.

Co-product utilization – The use of jointly manufactured products in a process in which both are required in the creation of another product.

DALYs – Disability Adjusted Life Years (DALYs) are the sum of years of potential life lost due to premature mortality and the years of productive life lost due to disability.

Food deserts – Areas in where residents live a mile or more from where they can purchase healthy, affordable food. Per USDA, more than 20% of the population falls below the poverty level and at least 33% of the population lives more than a mile from a grocery store.

Food genetics – Genetically modified (GM) foods are derived from organisms whose genetic material (DNA) has been modified in a way that does not occur naturally or at a rate that is faster than traditional cross-breeding practices

Food loss – Food that is lost before it reaches the retail, restaurant or consumer outlets. This usually occurs because of poor infrastructure, storage, refrigeration, labor and transportation issues. 

Food waste – Any food that is discarded along the food supply chain.  Food waste takes place in grocery stores, restaurants, food service operations and homes.

Fortification – The practice of deliberately increasing the content of an essential micronutrient, i.e. vitamins and minerals (including trace elements) in a food, to improve the nutritional quality of the food supply and provide a public health benefit with minimal risk to health.

Functional foods – Foods defined as whole foods along with fortified, enriched or enhanced foods that have a potentially beneficial effect on health when consumed as a part of a varied diet on a regular basis at effective levels. 

GMO – Organisms (i.e. plants, animals or microorganisms) in which the genetic material (DNA) has been altered in a way that does not occur naturally by mating and/or natural recombination.

Greenhouse gas – A gas that absorbs and emits radiation within the thermal infrared range. The primary greenhouse gases in Earth’s atmosphere are water vapour (H2O), carbon dioxide (CO2), methane (CH4), nitrous oxide (N2O) and ozone (O3).

Gut microbiome – the collective of microorganisms that reside in the digestive tracts of humans and other animals.

Hydroponic – The process of growing plants in a nutrient solution root medium.

Malnutrition – Deficiencies, excesses or imbalances in a person’s intake of energy and/or nutrients. The term malnutrition covers two broad groups of conditions. One is undernutrition, which can cause stunting (low height for age), wasting (low weight for height), underweight (low weight for age) and micronutrient deficiencies or insufficiencies (a lack of important vitamins and minerals). The other is overweight, which can cause obesity and diet-related non-communicable diseases (such as heart disease, stroke, diabetes and cancer.

Medical foods – Foods formulated to be consumed under the supervision of a physician. They are prescribed for the specific dietary management of a disease or condition for which distinctive nutritional requirements, based on recognized scientific principles, are established by medical evaluation. 

Methane – A colorless, odorless gas with a wide distribution in nature, comprised of CH4, ethane, and other hydrocarbons.

Micronutrients – Vitamins and minerals required in small quantities to ensure normal metabolism, growth, and physical well-being.

Mobile health – The term used to describe the practice of medicine and public health supported by mobile devices.

Nutritional genomics – Also known as nutrigenomics, this is the study of how foods affect our genes and how individual genetic differences can affect the way our bodies respond to nutrients in food.

Non-communicable disease – Chronic conditions that are not transmitted from person to person, and are generally slow to progress.  Four main types of non-communicable diseases are diabetes, chronic respiratory diseases, cardiovascular diseases and cancers. 

Obesity – Body weight higher than what is considered healthy for a certain height. A Body Mass Index (BMI) greater than 30 is in the obese range.

Public-private partnership – Also known as a PPP or P3, is a contractual arrangement between a public agency and a private sector entity. Through this agreement, their skills and assets are shared to provide a service or facility for public general use.

Spectrometry – The measurement of electromagnetic radiation as a means of obtaining information about physical systems and their components.

Telehealth – Includes a broad variety of technologies and tactics to deliver virtual medical, health, and education. Telehealth is not a specific service, but a collection of ways to enhance care and education delivery.

Vertical farming – An urban food production center in which food is continuously grown inside tall buildings.





































Acknowledgements	Comment by Nicci Brown: In development



We would like to extend a very sincere thank you to everyone who contributed to making this Summit and this briefing paper possible. 



Thank you to the Academy of Nutrition and Dietetics Foundation for providing the funding to bring together this extraordinary group of leaders and thinkers.



Special thanks to Nicci Brown, Amy Knoblock-Hahn, David Paskey, Amanda Nieh, Crystal Perez and Eileen Cameron for your help with research, writing, editing, design and production.  



We would like to specifically thank everyone who took time to speak with us to support our research:



[add list of interviews – name, organization] 




Sources	Comment by Nicci Brown: This section will be finalized after the document is approved and ready for formatting.



10

21

image2.jpeg



image3.png



image5.jpeg



image1.jpg



image4.png



image5.png



image6.png



Summit Briefing Paper_ DRAFT 08 19 16 (1) dmartin edits.docx



19. Briefing Paper for review

From: Katie Brown <kbrown@eatright.org>

To: 'Lucille Beseler' <lbeseler_fnc@bellsouth.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'evelyncrayton64'

<evelyncrayton64@gmail.com>, 'craytef@aces.edu' <'craytef@aces.edu'>,

'craytef@charter.net' <'craytef@charter.net'>, 'Margaret Garner

<mgarner@ua.edu>, 'jojo@nutritioned.com' <'jojo@nutritioned.com'>, 'Kay

Wolf' <Kay_Wolf@Columbus.rr.com>, 'Linda Farr' <linda.farr@me.com>,

'Dianne Polly' <diannepolly@gmail.com>, ''Aida Miles-school'

<miles081@umn.edu>, 'Michele.D.Lites@kp.org' <'Michele.D.Lites@kp.org'>,

'michelelites@sbcglobal.net' <'michelelites@sbcglobal.net'>, 'Hope Barkoukis'

<Hope.Barkoukis@case.edu>, 'DeniceFerkoAdams@gmail.com'

<'DeniceFerkoAdams@gmail.com'>, 'Tammy.randall@case.edu'

<'Tammy.randall@case.edu'>, 'brantley.susan@gmail.com'

<'brantley.susan@gmail.com'>, 'Tracey Bates' <traceybatesrd@gmail.com>,

'dwbradley51@gmail.com' <'dwbradley51@gmail.com'>,

'steve.miranda44@gmail.com' <'steve.miranda44@gmail.com'>, 'jean.ragalie-

carr@dairy.org' <'jean.ragalie-carr@dairy.org'>

Cc: Nicci Brown <nbrown@eatright.org>, Dante Turner <dturner@eatright.org>,

Joan Schwaba <JSchwaba@eatright.org>

Hidden

recipients:

dmartin@burke.k12.ga.us

Sent Date: Aug 19, 2016 15:19:18

Subject: Briefing Paper for review

Attachment: Summit Briefing Paper_ DRAFT 08 19 16.docx

Hello, Academy BOD!

 

 

I hope this email finds you well! Per the last Board of Directors meeting in May, we wanted to

share a near-final draft of the briefing paper for your reactions. Since our meeting, we have

reframed the Opportunity Areas (OA), so the section you signed up for may look a little bit different

now. 

 

Below is a list with the section you signed up to review. For those of you who weren’t able to join

us at the meeting, we assigned a section based on your interests. Please feel free to review a

different section if you’d rather.

 

 

At this point, we wanted to give you an opportunity to weigh in on the below specific sections given

all of the changes. Please note that this paper is not meant to be an exhaustive overview of all of
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Welcome 



Insert letter from Lucille 	Comment by Nicci Brown: In development




Introduction



Imagine a world where agricultural systems at all scales are optimized to produce nutrient dense and delicious foods, using methods that protect precious soil, water and air resources and are resilient against climate and water scarcity shocks. A world where food waste has been designed out of the system and where food access for all is considered a fundamental priority. Where special attention to the needs of adolescent girls, pregnant and lactating women, infants and children has eliminated stunting and wasting and enabled whole generations to achieve their full potential as citizens. A world where advances in social science and behavior change, combined with new technology platforms and innovative wellness programs, have turned the tide on obesity and the preventable health problems it drives. Where a customized, patient-focused, prevention-based health care system with food and nutrition at its core has resulted in a reduction in health care costs and an improvement in quality of life for billions of people.  



We believe that such a future is possible. But only with unprecedented leadership, collaboration and innovation across Collaboration and innovation among leaders throughout the food, wellness and health care systems offers the best path to changing the global health trajectory. 



That’s why the Academy of Nutrition and Dietetics and its Foundation have convened The Nutrition Impact Summit. 



The Summit will bring together an extraordinary group of diverse leaders from those systems for a rare opportunity to spend three days focused on collaborative action, with this central question driving our work: How might we accelerate progress toward good health and well-being for all people through collaboration across food, wellness and healthcare systems?



At the Summit – and in this paper – the focus is on identifying opportunities to connect our strengths, build on our successes, and take action to build a dialogue around solutions, highlight successful innovations, and identify opportunities to connect our strengths and chart a path to accelerate progress toward  a future of good health for all people.



We believe this is a special moment of opportunity for this effort. As this report highlights, many individuals and organizations around the world are making great strides to address malnutrition in all its forms. There is undeniable progress. And there is global momentum for collaborative solutions in food and nutrition – for all people, whoever they are and wherever they live.



In the last five years, the Scaling Up Nutrition (SUN) Movement has brought together governments, civil society, the United Nations, donors, businesses and researchers in a collective effort to improve nutrition globally. Last year, the Sustainable Development Goals were launched, with 17 transformative targets for all countries to work toward. Food and nutrition is at the top of the agenda – goal No. 2 calls for an end to “all forms of malnutrition.” And in April, the United Nations and the World Health Organization declared that the next 10 years will be the “Decade of Action on Nutrition,” calling for intensified action to eradicate malnutrition worldwide and ensure universal access to healthier and more sustainable diets. 



Clearly, there is an opening for action today and the will within the system to seize the opportunity. 



Against this backdrop, the Academy of Nutrition and Dietetics is launching its Second Century Challenge.

As the Academy approaches its centennial in 2017, we are committed to a new vision for our Second Century. Drawing on the pioneering spirit of the Academy’s founders, we are grounded in an extraordinary commitment to collaboration, a focus on service, and an emphasis on accelerating the progress toward solving the greatest food and nutrition challenges of the 21st century. Convening the The Nutrition Impact Summit with thought leaders, innovators, and practitioners in the food, wellness, and health care systems is an example of this commitment to collaboration. Through this powerful systems-based approach, we will envision and achieve improved health for the population through the transformative power of food and nutrition.  



The Nutrition Impact Summit was born out of our realization that these challenges are systemic in nature, that none of us can accomplish this task alone; and that we are immensely more powerful when we combine our strengths, inspire each other to be the best we can be, and work together towards a shared vision of a future that we would be proud to bring to fruition.



"Let food be thy medicine."  -- Hippocrates 












Background on the Academy and the Nutrition and Dietetics Profession Today



The Academy is the world’s largest organization of food and nutrition professionals, representing more than 100,000 registered dietitian nutritionists (RDN) and dietetic technicians, registered (DTR). Members work across the food, wellness, and health care spectrum in hospitals, schools, academia, business, prevention, management, public health agriculture and private practice. Together we serve over 20 million clients/patients each year.











The Academy of Nutrition and Dietetics Foundation was established in 1966 as a 501(C)(3) public charity. Its mission is to fund the future of dietetics through research and education. The Foundation achieves its goals by providing support for research, education and  nutrition education for the public programs, and is the largest grantor of scholarships in nutrition and dietetics.



Food, Wellness and Health Care



The nutrition and dietetics profession,  in principle and in practice, exists at the convergence of the food, wellness and health care systems. 



The Food System creates and provides the food that, once consumed, provides the nutrition people need to survive and thrive. This system includes everyone from farmers, fishermen, agribusiness companies, universities, food transport companies, food companies, food distributors, retailers, restaurants, foodservice companies, research and advocacy organizations, ag extensions and government agencies related to food and agriculture, among others. 



The Wellness System provides products and services aimed at enhancing people’s health and well-being, with optimal nutrition as a key focus. This system includes personal trainers and experts in exercise science and sports medicine, chefs,  manufacturers of vitamin and mineral supplements,  health and nutrition coaches, prevention researchers and advocacy organizations, academics, fitness centers and gyms, media outlets and other companies with wellness offerings.



The Health Care System uses nutrition to keep people healthy, prevent disease, andto treat acute and chronic diseases, many of which are impacted positively or negatively by nutrition.  This system includes doctors and other clinical workers, including RDNS, companies providing medical products and services, hospitals, health insurers, government agencies dealing with human health and the regulation of health care practices, research and advocacy organizations, academics, and companies with innovative health care offerings.



Members of the Academy work in many parts of these systems – in many ways, bridging between these overlapping areas of food, wellness and health care. We seek to empower our members by strengthening these connections, building new collaborations, breaking down silos and aligning our strengths  with others who share a common vision.  



What is the Appreciative Inquiry?



Our goal in the summit is to bring leaders from all three of these systems together to use the Appreciative Inquiry model during the Summit. This structured, highly interactive process enables participants to connect with the strengths of the system, explore opportunity areas, prototype solutions, and create a practical action plan – all in the course of a three-day event. 



The three-day Nutrition Impact Summit will be based on the Appreciative Inquiry Summit model pioneered by David Cooperrider, Professor of Appreciative Inquiry at the Weatherhead School of Management at Case Western Reserve University. This summit model has been used in a wide variety of contexts to create large-scale positive change by engaging a broad range of stakeholders. Varied groups have used this approach, including the United Nations Global Compact, the United Religions Initiative, the U.S. Navy, Walmart, the U.S. Dairy Industry, and the City of Cleveland.  



What is Appreciative Inquiry? To appreciate means to value – to understand those things worth high esteem. To inquire means to study, to ask questions, to explore. Appreciative Inquiry is, therefore, a collaborative exploration aimed at identifying and understanding a particular group’s strengths, their greatest opportunities, and their aspirations for the future – and to build a shared action plan that will help construct that future. 



Unlike a purely educational event or conference, the summit is task-focused. It’s designed to be engaging, energized and fun, but it is serious fun with the goal of system-level change.

 

An Appreciative Inquiry Summit is a whole-system working meeting that engages a cross-section of as many stakeholder groups as possible – leaders and organizations that care about and have a stake in the future of the issue at hand. Each person and stakeholder group will have an opportunity to be heard, and to be exposed to other perspectives on the challenges and opportunities facing the group. 

 

For more information about Appreciative Inquiry, please see http://appreciativeinquiry.case.edu/



Preparation for the Summit



To prepare for the Summit, over 120 interviews were conducted with a range of actors from across each of the three systems. Many hours were spent researching existing efforts to learn about  the efforts of individuals and organizations dedicated to some aspect of improving health for the population through food and nutrition.  The objective was not to create a comprehensive landscape of what is happening today. Rather, we wanted to view this landscape through a lens of new possibilities, and potential for more innovation and collaboration. 



We sought to identify new models that are overcoming long-standing barriers, to find people and organizations who have a vision for transformational change and a plan to make it happen, and to discover innovators who are changing the rules of the game.



Below, we summarize  specific challenges facing the food, wellness and health care systems.  However, we will focus more substantially on 13 opportunities within six focus areas that present great potential for collaborative action and innovation. We provide a brief description of each of these areas here to provoke inspiration and ideas. These are not presented as a finite set of ideas, rather as a starting point for conversation and collaboration at the Summit. 



What happens after the Summit? 



We will develop a shared vision and a set of ideas for collaborative action at the summit. Following the Summit, those who are interested in pursuing the innovation projects that have been generated will have an opportunity to further develop these initiative ideas and bring them to life. The Academy is committed to supporting the development of collaboration projects where the Academy can help to accelerate impact. 



Who will be at the Summit?



Approximately 180 people will attend the summit. The attendees, of whom roughly half are Academy members, represent organizations across the food, wellness and health care systems, such as:

· Food and agriculture sector including Walmart, Kroger, CVS, PepsiCo, Nestle, Kellogg, Danone, Cargill, Unilever, Campbell's, Sodexo, Compass, Dairy Council, Monsanto 

· Health and fitness including Under Armour/MyFitnessPal, Arivale

· Academia including Saint Louis University, Johns Hopkins Global Obesity Prevention Center, The Goldring Center for Culinary Medicine at Tulane University, Arizona State University, University of New Mexico

· Research and advocacy groups including Chicago Council on Foreign Affairs, AARP, the National Academy of Medicine, the American Diabetes Association, the Global Obesity Prevention Center at Johns Hopkins

· Government agencies including the CDC, USDA, HHS, Federal Reserve, the Department of Veterans Affairs

· Health care industry including Kaiser, Abbott Nutrition, Mead Johnson Nutrition, National Medical Association, Sparrow Health System

· Non-profit NGOs including Feeding America, Wholesome Wave, FoodCorps, Catholic Relief Services, Gardens for Health International, Action Against Hunger, Alliance for a Healthier Generation, YMCA

· Both medical and information technology companies including IBM, 23 and Me 



A complete list of Summit participants will be provided prior to the Summit. 







“An investment in nutrition can help make every other investment in health and development pay off.– Bill Gates. April 2016 




Global Nutrition Challenges



Food and Nutrition Security 



In a world where millions of people suffer from food insecurity or some form of malnutrition, food waste is an egregious problem that also harms the environment. Globally, 925 million people were food insecure in 2014, meaning they lacked access to a sufficient quantity of affordable, nutritious food. In the United States, 48.1 million lived in food insecure households in 2014, including 5.4 million people over age 60. The United Nations Food and Agriculture Organization estimates that about 795 million people of the 7.3 billion people in the world, or one in nine, were suffering from chronic undernourishment in 2014-2016. Almost all the hungry people, 780 million, live in developing countries. Still, one-quarter to over one-third of all food produced globally goes uneaten each year. An estimated 1.3 billion tons is wasted annually, at every stop in the supply chain – from imperfect fruit and vegetables left in the fields, to “out-of-date” perishables from family refrigerators. In the United States alone, the average consumer wastes 1.1 pounds of food per day, or approximately 401.5 pounds per person each year. Over 97 percent of food wasted in the United States ends up in landfills, where it decomposes and produces methane, a potent form of greenhouse gas. A food system that harms people and the environment is inherently unstable. If we are to produce enough food to support the growing global population, we need to build a food system that produces nutrient-rich, affordable food, enhances ecosystem stability, fosters socio-cultural well-being and is resilient, safe, and efficient.	Comment by Nicci Brown: Will be making the connection of food insecurity and all forms of malnutrition here	Comment by Nicci Brown: Will be adjusting this language



Environment, Behavior and Choice	Comment by Nicci Brown: Will be adding context for developing countries



Eating healthy, nutrient-rich food is a choice that too many people don’t make – or can’t. Geography makes a major difference when it comes to nutrition and healthy lifestyles. About 23.5 million Americans live in food deserts, most in low-income or rural areas. Besides hindering access to wholesome foods, some food deserts – especially in urban areas – restrict residents’ ability to be physically active. Meanwhile, those who have the money to access to nutritious foods don’t always take advantage of them. Some are too busy to prepare healthy meals, or they lack the knowledge, resources or skills to improve their diets and their health. Those lifestyle factors exact a cost on individuals and the health care system. Recent findings suggest that more than a quarter of health care costs were associated with obesity, among other risk factors. And too often, the places where people spend a lot of time – work and school – do not support healthy lifestyle choices. For example, only 9% of the global workforce has access to some form of wellness program at work.



Prevention and Health Care	Comment by Nicci Brown: Will be adding more context on the developing world—overweight, underweight (stunting), micronutrient deficiencies




Rates of preventable chronic and non-communicable disease are skyrocketing globally, driving up health care costs in their wake. Globally, the number of deaths attributable to chronic conditions such as heart disease and diabetes are projected to reach 7.63 million in 2020 (66.7% of all deaths), compared to 3.78 million in 1990 (40.4% of all deaths). Among Americans, chronic diseases are responsible for 7 of 10 deaths annually, and the cost of treating people who suffer with these conditions consumes 86 percent of the nation’s health care spending. Many of these conditions could be prevented with healthier diets and more physical activity; however, doctors often end up relying on prescription drugs to treat these conditions because they lack the tools to support behavioral changes for their patients. Case in point: A survey conducted to determine nutritional knowledge among physicians showed that while 94% agreed that nutritional counseling should be a part of the visit with a patient, only 14% of doctors felt they had adequate training to do so.












Research and Standards



A dearth of reliable nutrition research stands in the way of helping millions around the world live healthier lives. The fragmented data that’s available isn’t sufficient to convince a public that generally distrusts research findings and/or to erase widespread confusion about nutrition. More than three-quarters of consumers find it hard to know what to believe when there is a change in nutritional guidance. Meanwhile, the lack of a clear set of nutrition standards and/or metrics for evaluating progress restricts researchers’ ability to secure the on-going funding they need to battle malnutrition in its many forms. Among other obstacles: The lack of models of trusted, public-private collaboration to support high-quality nutrition research, metrics and standards creation, as well as no open-access platforms for curating research and reporting outcomes.



Global Workforce Capacity



Too few qualified workers are available globally to address the alarming scale and scope of malnutrition in all of its forms. Demand far outstrips supply when it comes to people who are educated and properly prepared to provide nutrition guidance, help develop sound nutrition policies and strategies, and lead change at the highest levels. There is a huge variation in training requirements for dietitians and nutritionists globally and in the number of nutrition professionals per capita around the world, from more than 25 per 100,000 people in countries like Denmark, Israel and Japan to fewer than two per 100,000 people in countries like India and Malaysia. Even in the United States, Australia, Ireland and the Netherlands, there are only 16 to 20 dietitians per 100,000 people. In many countries where nutrition need is greatest, no nutrition programs are offered by academic institutions. And training materials that do exist in these nations are often woefully outdated. Even in developed countries, the need persists to equip health and wellness professionals, educators and community leaders with best-in-class nutrition education to disseminate nutrition knowledge and skills broadly throughout society. The development of a truly global workforce to address malnutrition must address these disparities as part of an overall capacity building strategy.  	Comment by Nicci Brown: Will be adjusting language



Investment



The current level of global investment – from both public and private sources – falls far short of what’s needed to drive improvements in sustainable food and address global malnutrition. According to researchers, if the set of 10 proven interventions to improve maternal and child nutrition were scaled to 90% coverage across 34 countries, the number of stunted children in the world could be reduced by 80%. But money spent on nutrition by governments and NGOs isn’t sufficient to achieve this goal. The critical potential of private-sector engagement has not been realized. For example, every $1 of investment in nutrition generates a $16 return in health and economic development, and for every day a child does not get adequate nutrition, it costs a country between 4-11% GDP. Additionally, while impact investing is poised to change the trajectory of poverty, education and clean energy, very few impact investors have ventured into the sustainable food and agriculture realm.
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Collaboration Opportunity Areas



FOOD AND NUTRITION SECURITY

Ensure all people have reliable access to culturally-appropriate, nutrient-dense food now and in the future by building resilient food systems and prioritizing actions to prevent and divert wasted food throughout the value chain.  

1. Increase resilience and productivity of global food systems while minimizing negative impacts on people, animals and the environment. 

2. Prioritize actions to prevent and divert wasted food at all stages of the food value chain to provide nutrient-dense food for people who need it while benefitting the environment, society and the economy. 

3. Engage all points of contact in the health care system to ensure vulnerable populations have access to nutrient-dense foods. 



ENVIRONMENT, BEHAVIOR AND CHOICE

Create a culture and environment that support health and wellness through relevant and appealing solutions for all places where people spend their time—home, work, schools and communities. 

4. Use information technology, kitchen technology, business model innovation, and insights from social science to enable and support better decision-making and enduring behavior change.

5. Use innovation in urban planning and the built environment to improve health at the community level.

6. Support healthy choices by scaling programs that create a culture of health at worksites, schools, and throughout the community.

 

PREVENTION AND HEALTH CARE

Improve health outcomes and decrease health disparities by accelerating the shift to a preventive health care model and using new technologies to individualize nutrition care.

7. Accelerate the shift in the health care system to emphasize preventive care, especially through an increased focus on diet and physical activity.

8. Use health care technology, information technology, and new medical nutrition therapies to better customize nutrition solutions for individuals. 



RESEARCH AND STANDARDS

Implement models of trusted, public-private collaboration to support high-quality nutrition research, metrics and standards creation, and open-access platforms for curating research and reporting outcomes. 

9. Create standardized models for quality, collaborative, transparent, and well-curated food and nutrition research to accelerate our understanding of food’s role in health and eliminate all forms of malnutrition.

10. Support continuous progress towards a healthier world by collaborating to create credible reporting standards to publicly track the measurable commitments made by stakeholders.









GLOBAL WORKFORCE CAPACITY

Grow the number of trained nutrition professionals and dietitians globally and embed nutrition knowledge broadly in order to increase nutrition capacity and reach global health goals.  

11. Expand education, training and credentialing for a workforce that meets global needs of the future.

12. Embed nutrition knowledge broadly throughout society with education, training, and certificates targeting practitioner allies in the food, wellness, and health care sectors.  



INVESTMENT

Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 

13. Catalyze an increase in investment focused on driving improvements and scaling solutions in sustainable food systems, prevention and wellness, health care, and building capacity for a global nutrition workforce. 










Opportunities for Collaboration and Innovation





Food and Nutrition Security



Focus: Ensure all people have reliable access to culturally appropriate, nutrient-dense food now and in the future by building resilient food systems and prioritizing actions to prevent and divert wasted food throughout the value chain.  





Today, we are learning to connect the dots across our global, interdependent food systems. From dynamic public-private partnerships at work in Africa to holistic, community-led health and nutrition centers, we are finding creative new ways to remove systemic barriers, collaborating to make food production and distribution more efficient – and diets more sustainable.



Agriculture is increasingly marshalling a diverse and growing armory of production innovations and agricultural tools to produce more food, too -- while also conserving water and forests, protecting the soil and reducing pollinator loss. In fact, agriculture is becoming part of the solution to climate change. Sustainable practices are boosting yields on existing land and integrated land-use planning is preserving our forests.



We are also teaching the public how to prevent food waste. The EPA Food Recovery Hierarchy provides guidance on what to do with excess or imperfect food. And a PSA campaign launched by the National Ad Council and National Resource Defense Council (NRDC) is inspiring Americans to “Save the Food” by showcasing the life cycle of food and the loss of resources when it is needlessly wasted.[endnoteRef:1] [1:  http://www.savethefood.com/
] 




A 20% reduction in food waste would save 1.8 billion meals and reclaim the 1250 calories per capita that goes into landfills each year, feeding the food insecure three times over.11 













New attitudes about food waste – combined with innovations in agriculture and collaboration across global food systems, wellness, and health care sectors – hold enormous potential for positive change. We have the will – and the ways – to nourish people everywhere.









“With the right investments, smallholders can feed a growing planet while at the same time restoring degraded ecosystems and reducing agriculture's carbon footprint.” – Michel Mordasini, Vice President of International Fund for Agricultural Development (IFAD) 

















Opportunity Area 1

Increase resilience and productivity of global food systems while minimizing negative impacts on people, animals and the environment. 



Innovations in Action: 



Soil Health

· Microbial Soil Inoculation has potential to restore degraded lands and improve soil fertility and water quality.[endnoteRef:2] [endnoteRef:3] [endnoteRef:4]  [2:  Nizampatnam NR, Schreier SJ, Damodaran S, Adhikari S, Subramanian S (2015) microRNA160 dictates stage-specific auxin and cytokinin sensitivities and directs soybean nodule development. Plant J. 2015 Oct;84(1):140-53. doi: 10.1111/tpj.12965.]  [3:  Wubs ERJ, van der Putten WH, Bosch M, Bezemer TM. Soil inoculation steers restoration of terrestrial ecosystems. Nat Plants. 2016;2:16107. doi:10.1038/nplants.2016.107.]  [4:   Bogino P, Nievas F, Banchio E, Giordano W. 2011. Increased competitiveness and efficiency of biological nitrogen fixation in peanut via in-furrow inoculation of rhizobia. European Journal of Soil Biology 47:188-193] 


· The Living Soil Saves Lives program trains rural farmers in India on the “soil food web” and composting techniques to improve soil fertility. 



Water Use and Water Quality

· New technologies to improve irrigation efficiency will address water scarcity and unpredictability. Increased use of drip irrigation, soil moisture sensors, rainfall monitoring, and water sensors will be essential.[endnoteRef:5]  [5:  Erik Lichtenberg, “Grower demand for sensor-controlled irrigation”, Water Resources Research (January 20, 2015)] 




Climate-Smart Crops and Emerging New foods

· Growers are exploring alternative farming methods such as hydroponics, aquaponics and vertical farming – sustainable practices supported by the USDA that can apply to urban environments.  

· Genetically Modified (GM) crops have successfully solved problems associated with climate change. For example, crops have been adapted to enhance tolerance to a range of stresses including drought, flood, salinity or extreme temperatures.[endnoteRef:6] Additionally, exploration of nutrition and climate resilience has led to new varieties of rice can survive flooding for weeks.[endnoteRef:7] [6:  Pocket K No. 43: Biotechnology and Climate Change. International Service for the Acquisition of Agri-Biotech Applications.  http://www.isaaa.org/resources/publications/pocketk/43/default.asp. Accessed January 10, 2016.]  [7:  Bailey-Serres J, Fukao T, Ronald P, Ismail A, Heuer S, Mackill D. Submergence Tolerant Rice: SUB1's Journey from Landrace to Modern Cultivar. SpringerLink. http://link.springer.com/article/10.1007/s12284-010-9048-5. Published August 4, 2010. Accessed August 5, 2016.] 


· CRISPR technology, short for clustered regularly interspaced short palindromic repeats allows for more precise gene editing. This quicker, less costly method of plant breeding is showing promising results in wheat, rice, soybeans, potatoes, oranges, and tomatoes.[endnoteRef:8] [endnoteRef:9] [8:  Ainsworth C. Agriculture: A new breed of edits. Nature. 2015;528(7580):15–16. doi:10.1038/528S15a. http://www.nature.com/nature/journal/v528/n7580_supp/full/528S15a.html. Accessed August 5, 2016.]  [9:  Montenegro M. CRISPR is coming to agriculture — with big implications for food, farmers, consumers and nature. http://ensia.com/voices/crispr-is-coming-to-agriculture-with-big-implications-for-food-farmers-consumers-and-nature/. Published January 28, 2016. Accessed August 5, 2016.] 


· Algae are among the new or underutilized crops being explored for use in agriculture. It could have promising potential for animal feed, biofuels, water filtration and human foods.[endnoteRef:10] [endnoteRef:11] [endnoteRef:12]  [10:    Algal Biofuels. Department of Energy. http://energy.gov/eere/bioenergy/algal-biofuels. Accessed August 5, 2016.]  [11:   BioScience. Algal Turf Scrubbing: Cleaning Surface Waters with Solar Energy while Producing a Biofuel. http://bioscience.oxfordjournals.org/content/61/6/434. Accessed August 5, 2016.]  [12:  Lundy ME, Parrella MP. Crickets Are Not a Free Lunch: Protein Capture from Scalable Organic Side-Streams via High-Density Populations of Acheta domesticus. Crickets Are Not a Free Lunch: Protein Capture from Scalable Organic Side-Streams via High-Density Populations of Acheta domesticus. http://journals.plos.org/plosone/article?id=10.1371/journal.pone.0118785#abstract0. Published April 15, 2015. Accessed August 5, 2016.] 




Insurance and Banking Innovation

· Innovations in digital financing technologies securely provide financing to rural smallholder farms – while improving transparency and minimizing corruption within the food value chain. By transitioning from cash payments for crop income to mobile payments, agriculture developers can help build the infrastructure that will serve the savings, credit, and micro-insurance needs of rural, village-based economies.[endnoteRef:13]  [13:  Babcock LH. Mobile Payments How Digital Finance is Transforming Agriculture. http://publications.cta.int/media/publications/downloads/1849_pdf.pdf. Published May 2015. Accessed August 5, 2016. ] 


· Organizations like Grameen Bank are providing smallholder farmers access to microcredit so they can invest in sustainable farming technologies.



Food and Agriculture Development 

· The 2014 G8 conference launched the Feed the Future alliance to help sustain inclusive agricultural growth.[endnoteRef:14] Its goal: Raise 50 million people out of poverty in next 10 years by investing $10 billion in African agriculture.35 61  Private investments have reached 8.2 million smallholders and created more than 21,000 jobs in 2014, over half of which were for women. Development partners have disbursed $2.3 billion, or 85 percent of expected funding to date.61 [14:  New Alliance. http://new-alliance.org/about. Published 2014. Accessed August 5, 2016.] 


· Grow Africa is a public-private partnership between governments, companies and farmers to lower the risk of investment in agriculture in Africa. Its investments focus on farmers, youth and women.[endnoteRef:15]   [15:  Grow Africa. https://www.growafrica.com/about. Updated 2015. Accessed August 5, 2016.] 


· CGIAR is the only worldwide partnership addressing agricultural research for development to tackle poverty, hunger, nutritional imbalances and environmental degradation.  



Fortification

· Organizations like Sight and Life are working to improve nutritional outcomes by advancing access to fortified foods. Micronutrient fortification of food staples and food aid commodities can affordably help alleviate regional dietary deficiencies, providing critical vitamins and minerals to populations without radical changes in food consumption patterns. 



Thought Starter Questions:



1. How can nutrition and health care professionals work with food systems leaders to ensure that nutrition security needs are fully integrated in efforts to develop more resilient and adaptive food systems?  

2. How can food and nutrition professionals work with food producers to better understand the innovation required to ensure resilient and adaptive food systems and help translate those complexities for consumers? 

3. How can we work together to increase understanding of local and global food systems among those providing nutrition and food advice to consumers?





Opportunity Area 2

Prioritize actions to prevent and divert wasted food at all stages of the food value chain to provide nutrient-dense food for people who need it while benefitting the environment, society and the economy. 



Innovations in Action:



Farm to Market

· Project Nurture, a $11.5 million partnership of The Coca-Cola Company, the Bill & Melinda Gates Foundation and TechnoServe, aimed to help more than 50,000 small-scale mango and passion fruit farmers in Kenya and Uganda double their fruit incomes by 2014 – while dramatically reducing food waste by providing business and agronomy training, improving market linkages and providing access to credit. 

· YieldWise, a $130 million program funded by the Rockefeller Foundation, applied a similar approach in Kenya, Nigeria and Tanzania. It affirmed the possibility of reducing food waste by half by 2030.

· Barstow’s Longview Farm[endnoteRef:16] in Massachusetts receives organic material from 15 different food companies and saves food from the landfill. The food and manure goes into the dairy farm’s digester, generating renewable energy and sustainably fertilizing 400 acres of farmland. [16:  https://www.cabotcheese.coop/real-farm-power
] 




Consumer, Retail and Food Service

· Solutions for “ugly” produce include a pilot program from Bon Appetit known as “Imperfectly Delicious Produce,” linking farmers to distributors and creative chefs in order to use fruits and vegetables that would otherwise go unharvested.

· In grocery retail, Whole Foods in the U.S., Safeway in Canada, Fruta Feia in Portugal, Intermarche in France and Waitrose in the UK have invested in programs to reduce the amount of ugly produce going to waste. 

· Walmart’s new private-label food products now say, “Best if Used By,” showing consumers that food is still safe to eat after the date listed on the package. Another consumer labeling solution, The Bump Mark, changes its texture over time to model the decay process of food. 

· Lean Path[endnoteRef:17] software tracks waste from food service operations so chefs can tailor their purchasing and cooking habits to waste less food. [17:  http://www.leanpath.com/
] 


· The app Zero Percent[endnoteRef:18] connects restaurants and event management teams to feeding banks and is already serving 983,000 meals per week.[endnoteRef:19] Drivers deliver excess food to the hungry.  [18:  https://www.zeropercent.us/
]  [19:  http://www.chicagosfoodbank.org/site/PageServer?pagename=lb_hunger_learn_about_hunger
] 


· Spoiler Alert [endnoteRef:20]in Boston, Massachusetts maps and connects excess food to feeding banks, and helps companies on both sides track their tax benefits.  [20:  http://www.foodspoileralert.com/howitworks/
] 




Food Donation, Recovery and Secondary Markets

· Sales of ugly fruit are already being adopted in Europe -- and are starting to catch on in the U.S.  Imperfect produce, a U.S. startup has a mission to “find a home for ugly fruits and vegetables.” 
D.C. Central Kitchen and L.A. Kitchen are nonprofits that provide culinary training programs to teach youth and unemployed adults to prepare and serve nutritious meals for hungry members of the community. The Campus Kitchens Project extends this work to college campuses to develop students as leaders of feeding the hungry; they are in over 50 U.S. schools.

· The Global Food Banking Network reduces food waste and hunger by providing food banks in 30 countries with training, connections, expertise and financial support. Feeding America, a national network of food banks, collects and distributes excess food to local food pantries and hot meal programs for low-income clients.





Thought Starter Questions:



1. How can we raise awareness through quantifying nutrients lost through food loss and waste to engage health care providers and other partners to make the connection between food waste and food insecurity?

2. How can we work together to create a deeper understanding of the connections between overconsumption, obesity, food loss and waste and food insecurity?  

3. How can we work together to identify, assess and scale the most impactful behavior change efforts that can reduce consumer-driven food loss and waste?  





Opportunity Area 3

Engage all points of contact in the health care system to ensure vulnerable populations have access to nutrient-dense foods. 



Innovations in Action:



Food Prescription Innovation

· ProMedica’s Food Pharmacy	Comment by Nicci Brown: Will be building this out

· Wholesome Wave’s Food Prescription Program

· Gardens for Health International



Community Interventions 

· Project Peanut Butter	Comment by Nicci Brown: Will be building this out



Thought Starter Questions:



1. How can work together in innovative partnerships to create scalable models that bring affordable, nutrient-dense food to low-income and food-insecure populations?

2. How might we work together to ensure access by all infants and children to safe, nutritious and sufficient food all year round to eliminate stunting and wasting?

3. How can we accelerate progress towards meeting the nutritional needs of special populations, including adolescent girls, pregnant and lactating women, and older persons, by 2025?




































Environment, Behavior and Choice



Focus: Create a culture and environments that support health and wellness through relevant and appealing solutions for all places where people spend their time—home, work, schools and communities. 





The world around us exerts a powerful influence on our behaviors and choices. But strong impetus for healthy change is at work in our communities, institutions, policies and technologies.



Today we are discovering effective new ways to improve individual health by engaging patients in their own care through new technology. 





Health and wellness applications are now one of the fastest growing markets in the technology sector. 











Multiple technology players are pooling their knowledge of how consumers interact with food and think about well-being to help people solve daily health problems, wherever people go. Consider the rise of popular activity trackers like Fitbit and consumer health technologies that monitor chronic conditions such as blood sugar and hydration levels. 



Our food, wellness, and health care sectors are also actively sharing data insights, joining existing public-policy partnerships to inform and drive holistic health solutions.



The nutrition community is also embracing a holistic approach, basing more nutrition interventions on the Social Ecological Model (SEM), a systems-based framework for multiple, interacting levels of behavioral influence—individual, community, and population. 



Nutrition professionals were also active in the HIMSS Interoperability Showcase, proving that nutrition content can be exchanged from a provider to the patient and to the RDN -- with data reporting to the CDC for BMI surveillance. 



At the community and policy level, we are making progress in creating a culture and environments that support health and wellness. Organizations and public-private partnerships are working creatively across sectors and communities, reaching out to the public to improve population health. Engaging new solutions are inspiring people everywhere they go – from workout routines posted in public parks to comprehensive wellness programs at work. 



Opportunity Area 4

Using information technology, kitchen technology, business model innovation, and insights from social science to enable and support better decision-making and enduring behavior change.



Innovations in Action: 



· In the United States, health IT adoption has a critical consumer engagement component, requiring providers to offer consumers access to their own health data. As a result, the Office of the National Coordinator of Health IT (ONC) has engaged over 500 organizations and agencies in “Pledge IT,” an initiative to provide consumers with access to their own data so they can be active engaged partners in their health and healthcare. Pledge community members meet to network, hear updates from the federal government and share best practices with other organizations using technology to support better health and meet the needs defined by individual consumers. 

· Blue Button incorporates a patient engagement component into health IT, encouraging patients to access and use their own digital data – and to share it with nutrition professionals. The technology inspires patients to get involved in their own care.    

· Self-monitoring apps and websites such as MyFitnessPal and USDA’s SuperTracker are growing in popularity, helping consumers track food and calorie intake. Other apps assist consumers with chronic disease management, such as blood sugar monitoring. Tech-powered water bottles such as MyHydrate track water intake.

· Nutrition and health coaching apps have become available to connect consumers with nutrition counseling through smart phones or websites. Consumers can take pictures of meals and turn in exercise logs for tailored feedback.

· Grocery shopping apps assist consumers in choosing healthy foods at an affordable price.  Other food and nutrition apps aid consumers in selecting foods without specific allergens or other ingredients they wish to avoid for medical or cultural reasons.

· Cooking apps aid consumers in making cooking meals at home easier through recipe sharing and grocery list development. More advanced apps such as SideChef offer consumers cooking instructions through voice command.

· Meal subscription services such as Blue Apron and Hello Fresh offer consumers recipes with step-by-step instructions as well as doorstep delivery of ingredients for selected meals.  

· Validic is a health care platform that supports access to digital health data from clinical and remote-monitoring devices, sensors, fitness equipment, wearables and patient wellness applications. There are multiple areas for nutrition data access and use by RDNs.



Thought Starter Questions:


1. How can we use innovative technologies to help consumers navigate the misinformation related to food and nutrition shared by traditional and online media outlets? 

2. How can we work together to create innovative solutions that address common consumer barriers, such as the cost of eating healthy and the time it takes to prepare healthy meals?

3. How can experts in the food, wellness and health care space collaborate with industry to help create the “kitchen of the future” that helps consumers eat better?





Opportunity Area 5

Innovation in urban planning and the built environment to improve health at the community level.



Innovations in action: 



· An action guide – “Improving Population Health by Working with Communities” – produced by the National Quality Forum (NQF), is helping multisector groups improve population health together by addressing 10 interrelated elements of success. 

· Public Health 3.0 is a public-private government partnership led by the Department of Health and Human Services (HSS) that encourages collaborations across communities and the public. By fostering creativity and innovation across sectors, it aims to make lasting gains in public health across the nation’s diverse communities.

· The Internet of Things (IoT) is paving the way for a connected environment of health at the community level and in clinics and hospitals. IBM is using the IoT and connected devices to help hospitals gauge allergenics, temperatures, humidity and other environmental factors that drive health outcomes. Interfaces for nutritional components will soon give health care professionals more actionable insights.



Thought Starter Questions:



1. How can we bring together key stakeholders to help accelerate improvements in the built environment to create a culture of health?





Opportunity Area 6

Supporting healthy choices by scaling programs that create a culture of health at worksites, schools, and throughout the community.



Innovation in action: 



Community Interventions 

· The Hunger Project promotes community-led development through its Epicenter Strategy that involves one central building that serves as a food bank, clean water source, health center, food processing unit and other community functions

· Heifer International follows a Values-Based Holistic Community Development model (VBHCD) which focuses on teaching people to “develop the attitudes, behaviors and skills necessary to improve their own lives and transform their communities.” 

· CARE International’s Farmer Field and Business School (FFBS) helps to empower women on the local level by training them to increase smallholder farm productivity and profitability. 

· Concern Worldwide’s Realigning Agriculture to Improve Nutrition (RAIN) program in Zambia focuses on increasing local understanding of how improved agriculture can improve nutrition. 



Population Interventions

· The Centers for Disease Control and Prevention (CDC) has developed the Work@Health employer-based training program to help reduce employee chronic disease and injury while increasing productivity. CDC also has a Worksite Health Score Card to help employers determine if they have implemented science-based health promotion and disease prevention interventions.[endnoteRef:21] [21:  What is the CDC Worksite Health Scorecard  . Centers for Disease Control and Prevention. http://www.cdc.gov/workplacehealthpromotion/initiatives/healthscorecard/index.html. Published June 30, 2016. Accessed July 28, 2016.] 


· Some employers are particularly active in supporting the health and wellness of their employees. Cliff Bar & Company has an onsite gym and allows 30 minutes per day of paid time for physical activity.[endnoteRef:22]  Google partners with local farmers to provide all employees healthy and free, locally sourced food. Additionally, Google also has a teaching kitchen where employees can learn to cook and is experimenting with ways to nudge employees toward healthier food choices in its cafeterias. Google also holds employee events featuring guest speakers about food and nutrition. The Fitbit group health program provided corporate challenges using employer-paid Fitbits.[endnoteRef:23]  [22:  Fitness Fun at Clif HQ. Clif Bar . http://www.clifbar.com/article/fitness-fun-at-clif-hq. Accessed July 28, 2016.]  [23:  Fitbit Group Health. Fitbit Group Health. https://www.fitbit.com/group-health. Accessed July 28, 2016.] 


· Johnson & Johnson Health and Wellness Solutions offers health plans and insurers behavior-science driven Digital Health Coaching tailored for each individual through an upfront assessment focused on depression, sleep, stress, and weight.[endnoteRef:24] [24:  Tracking Outcomes, Driving Improvements. Johnson & Johnson Health and Wellness Solutions, Inc website. http://www.jnjhws.com/outcomes/health-tracking-costs. Accessed July 29, 2016. ] 


· Premise Health sets up onsite Health Centers for companies using the Patient-Centered Medical Home model; they act as the primary care provider for employees. The Health Centers offer a comprehensive range of on-site health and wellness services including dental care, vision care, radiology, chiropractic, acupuncture and health coaching. HealthStat, Marathon Health and others offer similar services. 

· Interactive Health is one of dozens of companies that offer health and wellness programs and services to employers, such as screening and health coaching. These programs have reportedly reduced employer medical spending by up to $1,332 per member per year.[endnoteRef:25] [25:  Why Interactive Health | Interactive Health. Interactive Health. http://interactivehealthinc.com/about-us/why-interactive-health/. Accessed July 28, 2016.] 


· The Academy of Nutrition and Dietetics Foundation has developed the Registered Dietitian Empowerment Program (RD PEP). Piloted in 12 schools in three cities, the program provides low-income parents with workshops promoting the 8 Habits of Healthy Children and FamiliesTM. The program demonstrated statistically significant improvements in self-reported family behaviors and modified home environments supportive of healthy BMI for children.[endnoteRef:26] [26:  Hand, RK; Birnbaum, A; Carter, BJ; Medrow, L; Stern, E; Brown, K. The RD Parent Empowerment Program Creates Measurable Change in the Behaviors of Low Income Families and Children: An intervention description and evaluation.  J Acad Nutr Diet. 2014; 114 (12) 1923-1931.] 


· Common Threads and Share Our Strength/Cooking Matters offer after-school cooking classes. These programs give students skills to cook on their own, offering the possibility that students can help other family and household members eat healthier and become interested in nutrition.  



Thought Starter Questions:



1. How can we work together to inspire a “culture of health” approach, including food and nutrition, to improving the health of communities?

2. How can we collaborate to create a replicable gold-standard model and how-to guide for employers to infuse a culture of health into their organizations?

3. How can we translate the benefits of nutrition into educational outcomes to make the case for increased nutrition education in schools and to elevate the importance of school nutrition programs?










Prevention and Health Care



Focus: Improve health outcomes and decrease health disparities by accelerating the shift to a preventive health care model and using new technologies to individualize nutrition care.



The saying rings truer than ever, considering the cost of medical treatment: An ounce of prevention is worth a pound of cure. While rates of chronic health conditions continue to climb worldwide – driving up health care costs and affecting quality of life – today there are countless reasons for optimism. 



Perhaps the most promising change is in new attitudes and awareness. Never before have so many people understood the importance of preventive health care – including the critical role of nutrition.



A new wave of public policies reflects this sea change in attitudes, and it is transforming our health care system. Policies influencing health care delivery are converging, tipping the global health care system towards greater emphasis on primary and secondary preventive care, with a focus on interventions like nutrition and physical activity.



In the United States, the most obvious example is the Affordable Care Act (ACA), which requires most health plans to cover recommended preventive services. This includes nutrition counseling for adults at high risk of chronic disease, diabetes and obesity screening with referrals for counseling, and other preventive screenings and immunizations.[endnoteRef:27],[endnoteRef:28]  [27:  Preventive care benefits for adults. HealthCare.gov website. https://www.healthcare.gov/preventive-care-adults/. Accessed July 28, 2016.]  [28:  USPSTF A and B Recommendations. US Preventive Services Task Force website. http://www.uspreventiveservicestaskforce.org/page/name/uspstf-a-and-b-recommendations/. Published June 2016. Accessed July 28, 2016.] 




Opportunities to improve prevention in health care include using food and diet to treat disease has the potential for better health outcomes as well as cost reductions. 



The global medical foods market is expected to reach $13.34 billion in 2018.82 









Preventive care is increasingly customized, too. Today’s patients can choose from a growing menu of individualized treatments and customized nutrition options. And scientific advancements in genetics and the gut microbiome have great potential to advance personalization of nutrition interventions.



Around the world, models of care delivery are changing, and providers are using innovative technologies, information technology and medical nutrition therapies to extend personalized care to patients. One such model -- the Patient-Centered Medical Home -- is becoming widely adopted across the U.S., Canada and Europe.

 

Together with the growing use of retail clinics, concierge medicine and the rise of telehealth and mobile health (mhealth), these trends are disrupting the status quo in the health care system. Worldwide, we are replacing our short-term focus on treatment with a view to prevention, especially through diet, physical activity and customized nutrition solutions.





“We envisage a world free of poverty, hunger, disease and want, where all life can thrive…A world with equitable and universal access to quality education at all levels, to health care and social protection, where physical, mental and social well-being are assured. A world where we reaffirm our commitments regarding the human right to safe drinking water and sanitation and where there is improved hygiene; and where food is sufficient, safe, affordable and nutritious.”  -- U.N. General Assembly resolution, September 2015



Opportunity Area 7
Accelerating the shift in the health care system to emphasize preventive care, especially through an increased focus on diet and physical activity.



Innovation in Action: 



Digital Health Coaching



· WebMD and Walgreens have partnered to offer Your Digital Health Advisor, a virtual wellness coaching program powered by WebMD and available on Walgreens.com. This digital program offers the option to access live coaching with health experts if needed. 

· Omada offers a 16-week online digital health program to help people at risk for chronic disease embrace lasting change. Participants receive a smart scale that automatically syncs their weight to their account. With the guidance of a live coach, they have access to online support groups, progress through an interactive online curriculum and play games to reinforce their learning.[endnoteRef:29]  [29:  Digital health program. Omada Health website. https://www.omadahealth.com/. Accessed July 29, 2016.] 


· Kurbo Health offers an app (with food tracking and games) and online coaching to help treat childhood obesity. The program has so far gained traction for pilots and deployments with several payers, five large employers and a few Medicaid plans.[endnoteRef:30]  [30:  Comstock J. Anthem blue cross tests Kurbo health’s app-based coaching to help kids lose weight. MobiHealth News. http://mobihealthnews.com/content/anthem-blue-cross-tests-kurbo-healths-app-based-coaching-help-kids-lose-weight. Published June 30, 2016. Accessed July 29, 2016. ] 




Retail Clinics



· Retail clinics handle 10.5 million visits annually, and many now provide basic screening, diagnostic and treatment services.[endnoteRef:31] Some are expanding their offerings to include behavioral health screenings, more comprehensive primary care and chronic care management.215  [31:  Bachrach D, Frohlich J, Garcimonde A, Nevitt K. Building a Culture of Health The Value Proposition of Retail Clinics. Robert Wood Johnson Foundation; April 2015. http://www.rwjf.org/content/dam/farm/reports/issue_briefs/2015/rwjf419415. Accessed July 29, 2016.] 


· Rite Aid’s RediClinic offers a 10-week comprehensive and medically supervised weight and lifestyle management program which includes nutrition programs tailored for diabetes. Kroger’s Little Clinic just launched a pilot project, adding nutrition counseling to their services. 



Innovations in primary care 



· In Cuba, health care is free, universal and guaranteed by the constitution. The World Bank reports that Cuba spends $431 per head per year compared with $8,553 in the U.S., but Cuba has a lower infant mortality rate and a similar life expectancy. Key characteristics of the Cuban model include neighborhood medical centers, compulsory health checks (often done as house calls), and an emphasis on prevention, including vaccinations and addressing key risk factors in lifestyle. 

· HealthTap provides its 14,000 users with instant access to a pool of over 100,000 doctors via secure video or text chat to help avoid unnecessary office visits and provide customized answers to health and wellness questions.[endnoteRef:32]  [32:  HealthTap. Ask U.S. Doctors now and get immediate help for free 24/7 - advice, prescriptions, reminders, and more. https://www.healthtap.com/. Accessed July 29, 2016.] 


· CASALUD, a program established by the Fundacion Carlos Slim, is a new model for primary care in Mexico. It encompasses a proactive prevention strategy for chronic diseases and uses international best practices and innovative technologies, such as mobile health.[endnoteRef:33] [endnoteRef:34] [33:  Tapia-Conyer R, Gallardo-Rincón H, Saucedo-Martinez R. CASALUD: An innovative health-care system to control and prevent non-communicable diseases in Mexico. Perspectives in public health. 2013;135(4):180–90. http://www.ncbi.nlm.nih.gov/pubmed/24285554. Accessed July 29, 2016.]  [34:  McClellan MB. Mexico: Preventing chronic disease through innovative primary care models. The Brookings Institution. http://www.brookings.edu/research/reports2/2015/04/mexico-preventing-chronic-disease-primary-care. Accessed July 29, 2016.] 




Thought Starter Questions:



1. How can we accelerate the shift to a more proactive, holistic, results-oriented preventive care model that recognizes the importance of nutrition for good health? 

2. How might we scale effective community level preventive care/nutrition education programs at the national and international level? 

3. How can we take innovative approaches to incentivize entrepreneurship in prevention and population health?





Opportunity Area 8
Use health care technology, information technology, and new medical nutrition therapies to better customize nutrition solutions for individuals.



Innovation in action: 



Genetics and Gut Microbiome



· New technologies can identify specific microbes in individuals and categorize them as beneficial, imbalanced (neither pathogenic nor beneficial), or dysbiotic (potential to cause disease). Companies putting these findings to work in both over-the-counter and prescription products include BioGaia, Hansen, Danisco, Danone, Nestle, Probi and Yakult. 

· People who have their genes analyzed by 23andMe can upload their results to one of several companies, including NutraHacker, PureGenomics and others, for a targeted nutrition recommendation. And Genomix Nutrition works through nutrition professionals to offer genetic testing to patients, allowing for more detailed nutrition recommendations.

· Arivale (US) is a direct-to-consumer program that uses data gathered from blood, saliva, genetic and gut microbiome tests to create a personalized program including personal coaching and focused on six areas: Heart Health, Diabetes Risk, Inflammation, Optimal Nutrition, Healthy Aging, and Stress Management.[endnoteRef:35]  [35:  Your Scientific Path to Wellness. Arivale website. https://www.arivale.com/. Published 2015. Accessed July 28, 2016.] 


· Newtopia (US) has partnered with Aetna to leverage personalized genetic testing for disease prevention and to lower health care costs for employers. Newtopia identifies ‘at-risk’ employees via genetic tests and then engages them through “Inspirators” – live coaches assigned via a personality-matching algorithm.[endnoteRef:36] [36:  Workplace Wellness Programs with Disease Prevention. Newtopia Inc website. https://www.newtopia.com/. Published 2016. Accessed July 28, 2016.] 




Individualized health care



· Innovate4Health, founded by Sunnie Southern, RDN, is a health innovation ecosystem designed to turn ideas into viable businesses with exposure, mentoring and resources. She is the creator of Cleveland-based Viable Synergy, a strategic healthcare firm dedicated to cultivating innovative healthcare solutions. Sunnie was invited to the President’s Summit on the Precision Medicine Initiative, launched in January 2015.

· The mission of the Precision Medicine Initiative is to enable a new era of medicine through research, technology, and policies that empower patients, researchers, and providers to work together toward development of individualized care. This is an “all of government” initiative which is being led by the Department of Health and Human Services, Department of Veteran Affairs and the Department of the Defense. The National Institutes of Health has awarded $55 million to build a million person precision medicine study.

· Data.gov has a section specific to nutrition. This site powers apps that help people make informed decisions on agriculture, food and nutrition.  



Thought Starter Questions:



1. How can we accelerate the development of evidence-based food and nutrition recommendations related to the gut microbiome and nutritional genomics? 

2. How can we accelerate progress towards providing universally available care to underserved populations globally via technology and mobile phone?

3. How can we collaborate to accelerate the incorporation of nutrition information into integrated health records and develop an evidence base for the efficacy of food and nutrition solutions in treating disease?






Research and Standards



Focus: Implement models of trusted, public-private collaboration to accelerate high-quality nutrition research, metrics and standards creation, and open-access platforms for curating research and reporting outcomes.





The field of nutrition has rapidly expanded its knowledge base and research contributions over the past several decades. Still, the world’s appetite for credible, definitive nutrition data and insights continues to grow. 



We have a great untapped opportunity to affect positive nutrition outcomes by providing even more trusted, credible food and nutrition data and research – based on standardized modeling and public reporting. Indeed, the 2016 Global Nutrition Report calls for a ‘data revolution’ to accelerate impact on malnutrition. 



Fortunately, more nutrition professionals understand the policy-shaping, lifesaving power of credible data – and broad collaboration. Together we are actively collaborating with each other and across sectors, using evidence-based tools for nutrition practice and following good reporting standards.



Consistent measures and reporting will improve data availability across care settings. To that end, more U.S. health care providers are using certified health IT. 



The Academy is advancing data standardization by establishing nutrition content in international health IT standards, supporting nutrition data content and exchange.







As it advances data and reporting standards, the nutrition community can also draw on its success with standardized nutrition terminology. By adopting a lexicon of standard terms, the Academy’s  Health Informatics Infrastructure (ANDHII) greatly simplified and standardized the process of data collection and outcome reporting for nutrition practitioners. 


There is significant promise – and a substantial prize – for creating quality food and nutrition research that is collaborative, transparent and well curated. Open-source protocols for modeling within the nutrition community, across sectors and through public-private partnerships will increase credibility, coordination and cooperation. It will also speed curation and dissemination of food and nutrition research. 



By seizing opportunities to standardize and collaborate on modeling and reporting, the nutrition community will demonstrate its thought leadership, build public trust -- and attract funding for further research.



The knowledge we gain and share will bear fruit in effective interventions and better health for people everywhere.





“Accelerating progress against malnutrition will require investment in both proven nutrition interventions and research to understand how to bring promising solutions to scale in a cost-effective manner.” – Academy of Nutrition and Dietitians, 2016 







Opportunity Area 9

Create standardized models for quality, collaborative, transparent, and well-curated food and nutrition research to accelerate our understanding of food’s role in health and eliminate all forms of malnutrition.



Innovation in action: 



· The John Hopkins Global Obesity Prevention Center incorporates a systems approach to bring together multiple stakeholders and researchers to implement strategies to reduce the global burden of obesity, and in many projects they are using systems mapping and computer modeling to identify unique key stakeholders to engage. 

· Project Laser Beam is a multimillion dollar public-private partnership that combines efforts of multi-stakeholders to address childhood malnutrition,[endnoteRef:37] including interventions targeting employee wellness programs, maternal health programs, mobile technology programs to deliver health information, and food fortification programs. [37:  Project Laser Beam Final Conclusions. Project Laser Beam. http://www.un.org/en/zerohunger/pdfs/Project%20Laser%20Beam%20-%20Final%20Report.pdf. ] 


· The Global Alliance for Improved Nutrition (GAIN) is an international organization dedicated to ending the cycle of malnutrition and poverty.  GAIN partners with organizations such as GlaxoSmithKline, Mars Inc., PepsiCo, and Unilever to conduct global health research. 

· International Life Science Institute’s Center for Integrated Modeling of Sustainable Agriculture and Nutrition Security (CIMSANS) brings together public- and private-sector scientists to address the challenges of increased global food demand and climate change in a collaborative and sustainable manner.



Thought Starter Questions:



1. How do we create a public-private partnership focused on accelerating research to end hunger, improve nutrition, and meet World Health Assembly nutrition target commitments? 

2. How can we create a curated, open-access database of food and nutrition research and data to give more practitioners access to the evidence base?

3. How can we establish a standard that supports collaboration and data sharing to accelerate the fight to end malnutrition in all its forms?





Opportunity Area 10
Support continuous progress towards a healthier world by collaborating to create credible reporting standards to publicly track the measurable commitments made by stakeholders.



Innovation in action: 



· The Food Loss and Waste Accounting and Reporting Standard was developed by a committee representing intergovernmental organizations, the private sector, and technology to reduce food loss and waste through transparent reporting. This standardized quantification and reporting system supports food waste policies and initiatives and enables effective tracking of progress towards Target 12.3 of the United Nations Sustainable Development Goals to halve food waste and losses by 2030.[endnoteRef:38] [38:  Hanson C, Lipinski B, Robertson K, et al. Food Loss and Waste Accounting and Reporting Standard Executive Summary. Food Loss and Waste Protocol. http://flwprotocol.org/wp-content/uploads/2016/06/FLW-Standard_V1_Executive-Summary.pdf. Published 2016. Accessed June 24, 2016. ] 


· The Global Nutrition Report tracks the state of the world’s nutrition status. The report tracks country level progress on World Health Assembly nutrition target commitments, and recommends actions to accelerate progress. 

· Consultative Group on International Agricultural Research (CGIAR) has research partnerships with 15 non-profit research organizations and specializes in agricultural research to address poverty, hunger, nutrition, and the environment.  The CGIAR Fund is a multi-donor trust fund administered by the World Bank.  

· The Jean Mayer (USDA) Human Nutrition Research Center on Aging (HNRCA) at Tufts University has successful nutrition and disease research partnerships with organizations such as NASA, Ocean Spray and the Almond Board of California.[endnoteRef:39]   [39:  Current Studies. Tufts University Jean Mayer USDA Human Nutrition Research Center on Aging. http://hnrca.tufts.edu/volunteer/current-studies/. ] 




Thought Starter Questions:



1. How can we create widely accepted food and nutrition impact metrics? 

2. How can we create a single widely accepted system of reporting standards for communicating progress against commitments? 

3. How can we accelerate consistent reporting of nutrition impact results by industry to create healthy competition in industry?  














Global Workforce Capacity



Focus: Grow the number of trained nutrition professionals and dietitians globally and embed nutrition knowledge broadly in order to increase nutrition capacity and reach global health goals.  





Today, more than ever, knowledge is power. More people than ever want to empower healthier lives through nutritional knowledge. 



In developed countries, people are striving to stay well, prevent chronic diseases, avoid obesity – and remain vital well past retirement years as human lifespans increase. In less developed nations, leaders are recognizing the value of well-nourished citizens as the key to social and political stability and economic growth.



Leading the charge to a healthier future are nutrition professionals, with a variety of credentials. In the U.S., there are more than 100,000 RDNs and DTRs. The expertise of nutrition professionals is in great demand around the world – and growing.



Addressing the pressing problems of malnutrition in all of its forms will require a highly skilled global workforce. Investments in strong academic and training programs -- particularly in resource-poor countries lacking quality nutrition programs – will pay meaningful, human dividends. 



The New Nutrition Workforce Workshop, hosted in 2014 by the United Nations World Food Program, the Institute of Human Nutrition of Columbia University, and Sight and Life, aimed to identify the skills and knowledge needed for a workforce prepared to improve nutrition. Many new skills and insights will be required of tomorrow’s nutrition professionals. It was  recognized that training needs should not only address topics like nutrition, noncommunicable disease, food supply and climate change, but expand to include global public health, leadership, systems thinking and advocacy skills. 



Training and certificate programs are a good start. But it will be vital for professionals to sustain and advance their skills throughout their careers, with measurable outcomes that demonstrate proof of mastery. The Academy’s CFP Change Drivers and Trends Driving the Profession: A Prelude to the Visioning Report 2017 mirrors that forward thinking. It emphasizes how major societal influences – from the need for training in health equity and prevention-focused models to the growth of technology, genomics research and interprofessional education -- will impact the future of the nutrition profession. 





"This (2015 U.N.) resolution places nutrition at the heart of sustainable development and recognizes improving food security and nutrition are essential to achieving the entire 2030 Agenda…Children can't fully reap the benefits of schooling if they don't get the nutrients they need; and emerging economies won't reach their full potential if their workers are chronically tired because their diets are unbalanced. That's why we welcome the Decade of Action on Nutrition and look forward to helping make it a success. " – José Graziano da Silva, Director-General of the U.N. Food and Agriculture Organization, 2015









Opportunity Area 11
Expand education, training and credentialing for a workforce that meets global needs of the future.



Innovation in action: 



· Public Health Institute (PHI) offers a Global Heath Fellows Program (GHFP) that aims to improve health and nutrition programs around the world by increasing the pipeline of qualified health professionals for global health careers. PHI offers programs with the CDC, private sector companies, and has a $200 million+ fellowship program with USAID.   

· African Women in Agriculture Research and Development (AWARD) is a service provider for CGIAR, universities and others to provide tailored fellowships, to advance science, technology, innovation capacity and leadership for top women agricultural scientists in Africa. Funders include the Bill and Melinda Gates Foundation and USAID. 

· Iowa State University’s dietetic internship program offers a four-week service learning opportunity in Ghana where dietetic interns receive experience in applying the nutrition care process in rural underserved communities. In a 2016 survey by the Academy of Nutrition and Dietetics to dietetic educators, representatives from 74 schools responded, with 37 schools reporting offering students international nutrition experiences in 26 countries ranging from one week to a full semester.

· The Norman E. Borlaug International Agricultural Science and Technology Fellowship Program offers unique food security and economic growth training and research opportunities for practitioners in early or mid-career stages. The fellowship offers one-on-one mentorship between a fellow from a developing or middle-income country with a colleague at a U.S. university, research center or government agency for 6-12 weeks.  

· The Accreditation Council for Education in Nutrition and Dietetics (ACEND) is the Academy of Nutrition and Dietetics’ accrediting agency for education programs preparing students for careers as RDNs or NDTRs. ACEND is the largest accreditor of dietetic programs, and accredits XXX dietetic programs in the U.S. at the undergraduate or graduate level. ACEND also provides accreditation for the dietetic programs in multiple countries). 	Comment by Nicci Brown: Info pending

· The Academy of Nutrition and Dietetics is the largest provider of continuing professional development and lifelong learning for dietitians and nutrition professionals. During the June 1, 2015 – May 31, 2016 program cycle, the Academy provided over 660 programs via online/self-directed learning equating into over 1,700 hours of direct program CPEUs.  Due to the tens of thousands of program participants annually and the five year PDP cycle for reporting, it is impossible to extrapolate an accurate number of CPEUs individually awarded.



Thought Starter Questions:



1. How might we best expand the nutrition professional workforce globally to eliminate malnutrition? 

2. How can we better align nutrition professional education programs with the changing needs of employers worldwide? 

3. How can we increase integration of nutrition professionals in the broader landscape of food systems, sustainability and global impact?





Opportunity Area 12

Embed nutrition knowledge broadly throughout society with education, training and certificates targeting practitioner allies in the food, wellness and health care sectors.  



Innovation in action: 



· The Goldring Center for Culinary Medicine (GCCM) at Tulane University School of Medicine offers a fully integrated, comprehensive curriculum for doctors, medical students, chefs and community members focused on the significant role that food choices and nutrition play in preventing and managing obesity and associated diseases in America. The program, developed in collaboration with RDNs, combines hands-on cooking classes with online course material. With 32 school sites across the country, the program continues to grow rapidly, with growing interest from medical schools around the country. 

· The American College of Sports Medicine (ACSM) offers a variety of health and fitness certifications for personal trainers, clinical certifications for exercise physiologists, and specialty certifications such as Cancer Exercise Trainer and Physical Activity in Public Health Specialist. Over 20,000 professionals have received an ACSM certification. 



Thought Starter Questions:



1. How might we expand the workforce fighting malnutrition in all its forms by develop training and/or certificate programs in food and nutrition for a broad variety of professionals?

2. What can we do to collaborate globally to deliver culturally-relevant programs in nutrition education?

3. How can we accelerate the development of a culinary medicine concentration in MD programs?


Investment


Focus: Accelerate progress and explore collaborations to drive investment in nutrition outcomes. 





E

nviornmental and social impact investments can transform communities and reverse systemic inequities. And when those investments are focused on food and nutrition, they can fuel a more productive and healthy future for generations to come.



Impact investment enables entrepreneurs and capital markets to join forces for social improvements, while reaping a financial return.[endnoteRef:40] In fact, thought leaders are now predicting that social capital investing may be the next venture capital opportunity in terms of growth capacity. [40:  Cohen R, Sahlman WA. Social Impact Investing Will Be the New Venture Capital. Harvard Business Review. https://hbr.org/2013/01/social-impact-investing-will-b/ . Published January 17, 2013. Accessed July 28, 2016.] 


Every $1 of investment in nutrition generates a $16 return in health and economic development.









A report by The Social Impact Investment Taskforce, entitled “The Invisible Heart of Markets—Harnessing the power of entrepreneurship, innovation, and capital for public good,” recognizes that these investments may be more effective than donations in helping the poor and in doing good. 



We know that the problems society faces today – above all, malnutrition -- cannot be solved in isolation by governments or private sectors. The human losses attributed to malnutrition are incalculable. And the lost productivity and health care costs shouldered by the global economy amount to billions of dollars.



But those losses are not inevitable. Recently, government agencies in the U.K., U.S., Australia, Canada and Israel – at all levels – have begun exploring the potential of social impact bonds. 



In this model of social impact investing, a government contracts with a private-sector financing entity, which issues bonds to service providers to deliver performance targets. Private investors provide the upfront capital to issue the bond in exchange for a share of the government payments that are made if the performance targets are met.[endnoteRef:41]  [41:  Liebman JB. Social Impact Bonds: A Promising New Financing Model to Accelerate Social Innovation and Improve Government Performance. https://www.americanprogress.org/issues/general/report/2011/02/09/9050/social-impact-bonds/. Accessed July 28, 2016.] 




Conquering malnutrition will be enormously expensive – but we have the means to turn the tide. The World Bank, Results for Development Institute (R4D), and 1,000 Days, with support from the Bill & Melinda Gates Foundation and the Children’s Investment Fund Foundation (CIFF) have collaborated on a detailed cost analysis. They created an investment framework for achieving multiple global nutrition targets.  



The group’s investment framework to reach the global nutrition targets recommends giving priority to a set of the most cost-effective actions, which can immediately be implemented and scaled: an annual investment of just over $2 billion for the next 10 years. 



Good data and budget tracking will help focus priorities, ensure accountability and guide smart investment decisions – with an immediate payoff in human lives saved. 





“To meet key global nutrition milestones, governments and donors will need to triple their commitments to nutrition over the next decade.  We need more spending to build capacity to address obesity, diabetes, and other nutrition-related NCDs. And we need to start seeing nutrition investments as a means to economic growth rather than seeing better nutrition as a result of economic growth.” – Global Nutrition Report 2016

Opportunity Area 13

Catalyze an increase in investment focused on driving improvements and scaling solutions in sustainable food systems, prevention and wellness, health care, and building capacity for a global nutrition workforce



Innovation in action: 



Impact-informed investment products

· The Natural Resources Defense Council (NRDC), BlackRock and FTSE Group, the global index provider, have partnered to launch a stock market index to exclude fossil fuel companies for people who want to invest consistent with their values.[endnoteRef:42] Investment firm BlackRock has stated it will create an investment product that will track the new index series. NRDC has provided seed capital for the BlackRock product.[endnoteRef:43]  [42:  Beinecke F. Invest In the Future - Not in Fossil Fuels. 2014; https://www.nrdc.org/experts/frances-beinecke/invest-future-not-fossil-fuels. Accessed June 24, 2016.]  [43:  Kropp R. NRDC Teams with Investment Firms to Offer Fossil Fossil Fuel Free Equity Index 2014; http://www.socialfunds.com/news/article.cgi?sfArticleId=3958. Accessed June 24, 2016.] 


· Calvert Investments offers mutual funds that invest in socially and environmentally responsible companies with choices such as the Calvert Global Water Fund or the Green Bond Fund.

· HIP Investor offers managed accounts, advice on entire portfolios, and wealth management for investors of all types. For example, HIP offers an “Exclusionary 100” portfolio which selects from the S&P100 companies excluding many fossil energy, chemicals, materials, banking and high-negative-impact firms.

Venture-capital style impact investment

· There is a range of for-profit firms doing venture-capital style impact investing with variety of focus areas. Some examples include Sonen Capital, Encourage Capital and Bridges Ventures.

· There are also non-profits in this space as well, for example Acumen and Omidyar Network both use market-based or entrepreneurial approaches to solve global problems. 



Impact Bonds

Government agencies in the U.K., U.S., Australia, Canada and Israel at the national, state, and county levels have begun exploring the potential of social impact bonds, a model of social impact investing in which a government contracts with a private-sector financing organization, such as Goldman Sachs, which issues bonds to service providers to deliver performance targets. Private investors provide the upfront capital to issue the bond in exchange for a share of the government payments that are made if the performance targets are met.

Support organizations

· The Global Social Impact Steering Group (GSG), established by the Group of Eight (G8), includes 13 countries and the European Union and aims to bring together governments and leaders from finance, business, and philanthropy to support the impact investing sector.[endnoteRef:44]   [44:  Global Social Impact Investment Steering Group. Global Social Impact Investment . http://www.socialimpactinvestment.org/. Accessed July 28, 2016.] 


· Global Impact Investing Network (GIIN) is nonprofit organization dedicated to scaling and increasing effectiveness of impact investing.  GIIN’s Investors’ Council (with members including J.P. Morgan, Bill and Melinda Gates Foundation, the John D. and Catherine T. MacArthur Foundation, the Rockefeller Foundation, Morgan Stanley, and Prudential) provides a forum for leading impact investors to strengthen impact investing practices.[endnoteRef:45]  [45:  Investors' Council. The GIIN. https://thegiin.org/investors-council. Accessed July 28, 2016.] 


· The Springcreek Foundation report, Promoting Sustainable Food Systems Through Impact Investing, provides a framework to better understand the landscape of current and emerging impact investing opportunities in transforming the food system in the U.S



Thought Starter Questions:



1. How might we partner with leaders in the social impact investing sector to develop infrastructure for nutrition-focused funds?

2. How can we build demand among investors for a social impact fund centered on generating a measurable, beneficial nutrition impact in conjunction with a financial return?

3. How can we pool and invest collective resources to support the investment framework for nutrition in the first 1000 days of children’s lives worldwide?  














The Food/Wellness/Health Ecosystem



The social determinants of health model identifies four main drivers of health outcomes that influence health on different levels: Social and Economic Factors (40%), Health Behaviors (30%), Clinical Care (20%) and Physical Environment (10%) (see graphic). It quickly becomes clear that moving the needle on the health and well-being of all people will require collaboration to influence all of these determinants.


























About the Academy



History

The American Dietetic Association was pioneered in October 1917 by a visionary group of women. They were committed to contributing their knowledge and service to the biggest food and nutrition challenge of the day — nourishing people during severe food shortages in the United States and Europe during World War I. Since then, the association has focused on improving the nation’s health through research, education and advocacy. 



Work of the Academy

During its first century,  membership in the association rapidly expanded to include RDNs, ,DTRs, and other professionals holding undergraduate and advanced degrees in nutrition and dietetics, as well as students. 



In January 2012, The American Dietetic Association officially changed its name to the Academy of Nutrition and Dietetics. The new name was chosen to communicate the organization’s focus on improving the nutritional well-being of the public, the academic expertise of members, and the organization's history as a food and science-based profession.



The Second Century

In 2017, the Academy will celebrate its first 100 years. Planning for the Second Century includes creating a new, bold, vision for the future.  . The Vision will be informed by input from Academy members as well as external stakeholders through a series of engagement opportunities, including convening The Nutrition Impact Summit. 2017 will be our Mission year, focused on planning innovation projects and seeking partners to collaborate with. In 2018, we will launch our new strategy through a set of innovation projects, and new or expanded partnerships. 





































The Work of the Academy



The Academy works to improve health in the United States and globally in three main areas: research, education and advocacy. 

· Research:

· The most widely read peer-reviewed periodical in the dietetics field, the monthly Journal of the Academy of Nutrition and Dietetics, brings original research, critical reviews and reports, and authoritative commentary and information to nutrition and dietetics professionals throughout the world.

· The Academy manages the Evidence Analysis Library (EAL), including a series of 40 systematic reviews and 18 evidence-based nutrition practice guidelines for registered dietitian nutritionists and other members of the health care team. Users from 230 different countries have utilized the EAL, totaling nearly 23 million page views as of February 2016. 

· The Academy has also collaborated with WHO on EAL projects, including:

· Completed a systematic review on programs that support breastfeeding in woman living with HIV – part of soon-to-be released guidelines on HIV and breastfeeding

·  Upcoming projects with WHO include: 

· Nutritional management of overweight, obesity and key noncommunicable conditions

· The impact of sugar in complementary foods on obesity in children and adults

· Maternal nutrition and fetal, child and trans-generational outcomes

· See the Appendix for a full list of the topics covered. 

· The Academy of Nutrition and Dietetics Health Informatics Infrastructure (ANDHII) enables RDNs to track nutrition care outcomes and advance evidence-based nutrition practice research.

· The Dietetics Practice Based Research Network (DPBRN)conducts, supports, promotes and advocates for practice-based research that answers questions important to dietetics practice.

· Education: 

· The Academy's website, eatright.org, contains a wealth of nutrition information for consumers, with content ranging from articles, tips, and recipes, to videos, online games and app reviews.

· The Accreditation Council for Education in Nutrition and Dietetics (ACEND) of the Academy of Nutrition and Dietetics is recognized by the United States Department of Education as the accrediting agency for education programs that prepare dietetics professionals.  ACEND accredits 575 nutrition and dietetics programs in US and 5 international programs.  

· The Commission on Dietetic Registration (CDR) awards credentials to individuals at entry, as well as specialty levels for those who have met CDR's standards for competency to practice in the dietetics profession. 

· The annual the Food & Nutrition Conference & Expo™ (FNCE®) features more than 100 research and educational presentations, lectures, debates, panel discussions and culinary demonstrations. More than 400 exhibitors from corporations, government and nonprofit agencies showcase new consumer food products and nutrition education materials.

· The Academy also serves as an authority and resource for media coverage of nutrition topics. with the Academy mentioned in over 22,000 news stories with a combined audience of over 29 billion.

· Advocacy: 

· The Academy works with state and federal legislators and agencies on public policy issues affecting consumers and the practice of dietetics, including Medicare coverage of medical nutrition therapy; licensure of registered dietitians; child nutrition; obesity; food safety; the Dietary Guidelines for Americans; and other health and nutrition priorities.

· The Academy publishes Position Papers on current topics. Please see the Appendix for a list of current position papers or view them online at http://www.eatrightpro.org/resource/practice/position-and-practice-papers/position-papers/academy-position-papers-by-subject 





Academy Foundation

The Academy of Nutrition and Dietetics Foundation is the only charitable organization devoted exclusively to promoting nutrition and dietetics, funding health and nutrition research as well as improving the health of communities through public nutrition education programs. Although affiliated with the Academy of Nutrition and Dietetics, the Foundation is an independent 501(c)(3) public charity and does not receive any portion of member dues. The success and impact of its programs and services are attributed to the generous support of its donors, which have helped the Foundation become a catalyst for Academy members and the profession to come together to improve the nutritional health of the public.



The Foundation supports international outreach, including recently awarding the following Fellowships:

· Janice Giddens, MS, RDN is spending a year on the ground in Rwanda, developing and implementing an antenatal nutrition and gardening program with Gardens for Health International. 

· Elizabeth Yakes Jimenez, PhD, RDN is developing a validated food insecurity resource and decision making guide and workbook for programs to use in planning their interventions and evaluations.



Over the past few years, the Academy Foundation, through its Future of Food initiative, has hosted a Linking Agriculture, Nutrition, and Health consensus conference and published manuscript on the proceedings. The Foundation also hosted two symposiums at the Academy’s annual meeting and published proceeding papers from them:  

· The RDNs Guide to Plentiful, Nutrient Dense Food for the World

· A Balanced Approach to Understanding the Science of Antibiotics in Animal Agriculture



In 2015, the Academy and Foundation hosted a Global Nutrition Forum in Amsterdam,  which brought together over two dozen dietitians and food and nutrition experts from around the world to discuss how the nutrition community can do more to collectively impact malnutrition. In the spring of 2016, Foundation also published the report The State of America’s Wasted Food and Opportunities to Make a Difference. 
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Requirements for registration as an RDN or NDTR 



		

		RDN

		NDTR



		Academic Degree

		Minimum of a Baccalaureate Degree from a US regionally accredited college/university or foreign equivalent

		Minimum of an Associate’s Degree from a US regionally accredited college/university or foreign equivalent



		Academic Coursework

		Didactic Program in Dietetics (DPD) from ACEND accredited DPD Program

		Option 1 Associate Degree Pathway: Completion of an ACEND Accredited Dietetic Technician Program.

Option 2 Baccalaureate Degree Pathway: Completion of an ACEND accredited Didactic Program Dietetics (DPD)



		Supervised Practice

		Completion of the minimum 1200 hours of supervised practice under the auspices of an ACEND accredited program.

Supervised practice may be completed in diverse practice settings including but not limited to clinical, and hospital, food service management, community practice settings

		Option 1 Associate Degree Pathway: Completion of 450 hours of supervised dietetics  practice under the auspices of an ACEND accredited Dietetic Technician Program

Option 2 Baccalaureate Degree Pathway: No supervised practice requirement



		Examination

		Successful completion of Registration Examination for Dietitians

		Successful completion of Registration Examination for Dietetic Technicians 



		Credential Maintenance

		75 continuing professional education units every five years

		50 continuing professional education units every five years







Based on recommendations of the Academy’s Council on Future Practice Visioning report, CDR has changed the degree requirement for entry level dietitians to a graduate degree, beginning in 2024. 76  



The Academy of Nutrition and Dietetics offers members nearly 30 professional interest groups, or dietetic practice groups (DPGs), spanning sports nutrition, behavioral health, diabetes care, weight management, school nutrition, food and culinary, business and communication, and hunger and environment, among many others. CDR offers an Advanced Practice in Clinical Nutrition credential as well as five specialist credentials; Certified Specialist in Pediatric Nutrition, Renal Nutrition, Gerontological Nutrition, Oncology Nutrition, Sports Dietetics A sixth specialist certification, Interdisciplinary Specialist in Obesity and Weight Management is currently in development. The first administration is targeted for early 2017. 





Evidence Analysis Library



Here is a list of topics covered by the Evidence Analysis Library: 



		Adult Weight Management

		Fiber

		Nutrition Guidance in Healthy Children



		Advanced Technology in Food Production

		Fluoride

		Nutrition Screening



		Athletic Performance

		Food and Nutrition for Older Adults

		Nutritive and Non-Nutritive Sweetener



		Bariatric Surgery

		Fruit Juice

		Obesity, Reproduction and Pregnancy



		Breastfeeding

		Gestational Diabetes

		Oncology



		Celiac Disease

		Health Disparities

		Pediatric Weight Management



		Chronic Kidney Disease

		Heart Failure

		Single Serving Portion Sized Meals and Weight Management



		Chronic Obstructive Pulmonary Disease

		HIV/AIDS

		Sodium



		Critical Illness

		Hydration

		Spinal Cord Injury



		Diabetes 1 and 2

		Hypertension

		Telenutrition



		Diabetes (Type 2) Prevention

		Medical Nutrition Therapy

		Umami



		Dietary Fatty Acids

		Microwave and Home Food Safety

		Unintended Weight Loss in Older Adults



		Disorders of Lipid Metabolism

		Nutrient Supplementation

		Vegetarian Nutrition



		Energy Expenditure

		Nutrition Counseling

		Wound Care












Academy Position Papers 



Food, Nutrients and Ingredients

· Functional Foods

· Nutrient Supplementation

· Use of Nutritive and Nonnutritive Sweeteners



Management of Food and Nutrition Systems

· Benchmarks for Nutrition in Child Care

· Child and Adolescent Nutrition Assistance Programs

· Comprehensive School Nutrition Services, a joint position of the American Dietetic Association, School Nutrition Association and Society for Nutrition Education

· Local Support for Nutrition Integrity in Schools



Health Promotion/Disease Prevention

· Dietary Fatty Acids for Healthy Adults

· Health Implications of Dietary Fiber

· The Impact of Fluoride on Health

· Oral Health and Nutrition*

· The Role of Nutrition in Health Promotion and Chronic Disease Prevention*

· Total Diet Approach to Healthy Eating

· Vegetarian Diets



Medical Nutrition Therapy

· Ethical and Legal Issues in Nutrition, Hydration and Feeding*

· Integration of Medical Nutrition Therapy and Pharmacotherapy

· Interventions for the Prevention and Treatment of Pediatric Overweight and Obesity

· Interventions for the Treatment of Overweight and Obesity in Adults

· Nutritional Genomics

· Nutrition Intervention and Human Immunodeficiency Virus Infection

· Nutrition Intervention in the Treatment of Eating Disorders*

· Nutrition Services for Individuals with Intellectual and Developmental Disabilities and Special Health Care Needs



Nutrition and Physical Activity

· Nutrition and Athletic Performance



Nutrition Through the Lifecycle

· Food and Nutrition Programs for Community-Residing Older Adults, a joint position of the American Dietetic Association, American Society for Nutrition and Society for Nutrition Education

· Food and Nutrition for Older Adults: Promoting Health and Wellness

· Individualized Nutrition Approaches for Older Adults in Health Care Communities*

· Nutrition and Lifestyle for a Healthy Pregnancy Outcome*

· Nutrition Guidance for Healthy Children Ages 2 to 11 Years

· Obesity, Reproduction and Pregnancy Outcomes

· Promoting and Supporting Breastfeeding*



Management of Sustainable, Resilient and Healthy Food and Water Systems

· Food and Water Safety

· Food Insecurity in the United States

· Nutrition Security in Developing Nations: Sustainable Food, Water and Health



*Indicates Practice Paper on the same topic



Position Papers by Other Associations Adopted by the Academy



Partnership for Health in Aging (PHA)

· Partnership for Health in Aging Position Statement 

· Interdisciplinary Team Training in Geriatrics: An Essential Component of Quality Healthcare for Older Adults (Abstract from Academy) 



American Society of Parenteral and Enteral Nutrition (ASPEN)

· Parenteral Nutrition Glutamine Supplementation 

Abstract | Position Paper 

· Clinical Role for Alternative Intravenous Fat Emulsions 

Abstract | Position Paper



















































 

		Organization/Stage (good, advanced, game changer)

		Study Types

		Outcomes

		Users

		Funding



		John Hopkins 

(Global Obesity Prevention Center)

Advanced

		Computational simulation modeling, intervention trial, system dynamics modeling, 

		Simulation models - “Virtual Population
Laboratories” (VPOP Labs) for decision makers
Improving the healthy food
supply chain
Cost-effective partnerships
between small urban food source owners and wholesalers,
developing strategies to increase demand for healthy foods among low-income consumers, revealing barriers and enhancing factors to scaling up these interventions city-wide via policy changes, and providing the evidence and data to develop applied multi-level obesity prevention systems models and GIS mapping; present a system dynamics model that quantifies the energy imbalance gap responsible for the US adult obesity epidemic among gender and racial subpopulations; establish a set of early warning signs that indicate risk for becoming overweight in the future

		Policy makers
Funders
Farmers and Food Producers
Suppliers/Distributors
Technology Developers
Stores and Food Service Providers
Community Leaders
Researchers; USAID


		Centers for Disease Control, Prevention Research Center Special Interest Project award

The Eunice Kennedy Shriver National Institute of Child Health and Human Development (NICHD); Office of
Behavioral and Social Sciences Research (OBSSR); National Collaborative on Childhood Obesity Research, Envision’s Comparative Modeling Network program, and
National Institutes of Health; Wholesome Wave



		Tufts 

Jean Mayer (USDA) Human Nutrition Research Center on Aging (HNRCA) 

Advanced

		Clinical Controlled Trial, randomized controlled  crossover trial

		need for vitamin K supplementation during spaceflight; Chronic cranberry juice consumption reduced carotid femoral pulse wave velocity—a clinically relevant measure of arterial stiffness; addition of almonds to a NECP Step 1 diet did not significantly impact vascular function, lipid profile or systematic inflammation in CAD patients receiving good medical care and polypharmacy therapies but did improve diet quality without any untoward effect

		

		The HNRCA is one of six human nutrition research centers in the United States supported by the Agriculture Research Services (ARS), the intramural research branch of the USDA; The USDA/ARS owns the building, which houses 14 floors of active research, and provides annual core funding which in 2011 accounted for 45% of the total research budget; National Institutes of Health; NASA Human Research Program and specifically the International Space Station Medical Project, the Flight Analogs Project, and the Nonexercise Physiological Countermeasures Project; Ocean Spray Inc reviewed and agreed to fund the study as designed by the investigators; however, they had no input into the conduct of the study or the data analysis and interpretation;Almond Board of California; MC has received consultancy fees from Sanofi-Aventis and Pfizer; RAF is a consultant with Merck, Eli Lilly, Cytokinetics, DMI, Kraft Foods, and Unilever;  



		GAIN

Game Changers

		

		defining, funding and disseminating new public research, that will lead to increased commercial investment in and development of new products that can improve nutrition in the developing world; define a set of research questions, financed by the public and private sectors, the first of which will be commissioned before the end of 2014

		

		Ajinomoto, Arla Foods, BASF, Britannia, Royal DSM, GlaxoSmithKline, Mars Inc., Nutriset, PepsiCo, and Unilever; Government of Canada, through the Department of Foreign Affairs, Trade and Development



		National Academy of Sciences (NAS)

Good

		The Academies have no research laboratories. Study committees generally evaluate and compile research done by others rather than generating original data.

		

		Some of our publications are free, and most are available online at National Academies Press. Most are available for sale through National Academy Press.

		Most of the studies are carried out at the request of government agencies or Congress, some are initiated internally; and a few are proposed by other external sources. About 85 percent of funding comes from the federal government through contracts and grants from agencies and 15 percent from state governments, private foundations, industrial organizations, and funds provided by the Academies member organizations. All funds, regardless of their source, are accepted by the academies with very stringent conditions to ensure that the acceptance of any funds does not influence the objectivity, scope, method of study, or membership of a study group.





 




Definitions and Terminology 



Alternative food network – New and rapidly mainstreaming spaces in the food economy defined by, among other things, the explosion of organic, Fair Trade, and local, quality, and premium specialty foods.

Aquaponics – A combination of fish and plant production using aquaculture and hydroponics systems. 

Bio-fortification – The process by which the nutritional quality of food crops is improved through agronomic practices, conventional plant breeding, or modern biotechnology. Bio-fortification differs from conventional fortification in that bio-fortification aims to increase nutrient levels in crops during plant growth rather than through manual means during processing of the crops.

Cognitive computing – The stimulation of human thought processes in a computerized model. It involves self-learning systems that use data mining, pattern recognition and natural language processing to mimic the way the human brain works.

Co-product utilization – The use of jointly manufactured products in a process in which both are required in the creation of another product.

DALYs – Disability Adjusted Life Years (DALYs) are the sum of years of potential life lost due to premature mortality and the years of productive life lost due to disability.

Food deserts – Areas in where residents live a mile or more from where they can purchase healthy, affordable food. Per USDA, more than 20% of the population falls below the poverty level and at least 33% of the population lives more than a mile from a grocery store.

Food genetics – Genetically modified (GM) foods are derived from organisms whose genetic material (DNA) has been modified in a way that does not occur naturally or at a rate that is faster than traditional cross-breeding practices

Food loss – Food that is lost before it reaches the retail, restaurant or consumer outlets. This usually occurs because of poor infrastructure, storage, refrigeration, labor and transportation issues. 

Food waste – Any food that is discarded along the food supply chain.  Food waste takes place in grocery stores, restaurants, food service operations and homes.

Fortification – The practice of deliberately increasing the content of an essential micronutrient, i.e. vitamins and minerals (including trace elements) in a food, to improve the nutritional quality of the food supply and provide a public health benefit with minimal risk to health.

Functional foods – Foods defined as whole foods along with fortified, enriched or enhanced foods that have a potentially beneficial effect on health when consumed as a part of a varied diet on a regular basis at effective levels. 

GMO – Organisms (i.e. plants, animals or microorganisms) in which the genetic material (DNA) has been altered in a way that does not occur naturally by mating and/or natural recombination.

Greenhouse gas – A gas that absorbs and emits radiation within the thermal infrared range. The primary greenhouse gases in Earth’s atmosphere are water vapour (H2O), carbon dioxide (CO2), methane (CH4), nitrous oxide (N2O) and ozone (O3).

Gut microbiome – the collective of microorganisms that reside in the digestive tracts of humans and other animals.

Hydroponic – The process of growing plants in a nutrient solution root medium.

Malnutrition – Deficiencies, excesses or imbalances in a person’s intake of energy and/or nutrients. The term malnutrition covers two broad groups of conditions. One is undernutrition, which can cause stunting (low height for age), wasting (low weight for height), underweight (low weight for age) and micronutrient deficiencies or insufficiencies (a lack of important vitamins and minerals). The other is overweight, which can cause obesity and diet-related non-communicable diseases (such as heart disease, stroke, diabetes and cancer.

Medical foods – Foods formulated to be consumed under the supervision of a physician. They are prescribed for the specific dietary management of a disease or condition for which distinctive nutritional requirements, based on recognized scientific principles, are established by medical evaluation. 

Methane – A colorless, odorless gas with a wide distribution in nature, comprised of CH4, ethane, and other hydrocarbons.

Micronutrients – Vitamins and minerals required in small quantities to ensure normal metabolism, growth, and physical well-being.

Mobile health – The term used to describe the practice of medicine and public health supported by mobile devices.

Nutritional genomics – Also known as nutrigenomics, this is the study of how foods affect our genes and how individual genetic differences can affect the way our bodies respond to nutrients in food.

Non-communicable disease – Chronic conditions that are not transmitted from person to person, and are generally slow to progress.  Four main types of non-communicable diseases are diabetes, chronic respiratory diseases, cardiovascular diseases and cancers. 

Obesity – Body weight higher than what is considered healthy for a certain height. A Body Mass Index (BMI) greater than 30 is in the obese range.

Public-private partnership – Also known as a PPP or P3, is a contractual arrangement between a public agency and a private sector entity. Through this agreement, their skills and assets are shared to provide a service or facility for public general use.

Spectrometry – The measurement of electromagnetic radiation as a means of obtaining information about physical systems and their components.

Telehealth – Includes a broad variety of technologies and tactics to deliver virtual medical, health, and education. Telehealth is not a specific service, but a collection of ways to enhance care and education delivery.

Vertical farming – An urban food production center in which food is continuously grown inside tall buildings.
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the Opportunity Areas – rather, it is meant to frame the opportunities and provide a starting point

to help generate ideas and discussion at the Summit.

 

 

Given that, if you would like to weigh in on this draft, please read pages 3-11 for context and then

review your assigned sections (below). Please provide comments only with your general

reactions/feedback and thoughts on whether we’re missing anything major. Please provide

comments either in an email or as comments in the paper by Tuesday, 8/23 by end of day to

Nicci (copied here). 

 

Please note that this draft is not final – the communications team will do a thorough copy edit and

we are still finessing language, so we appreciate you not tracking changes at this time.
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20. 301 Inc., Coca-Cola & The Whitewave Foods Co Discuss Strategic Investment

From: Food 2.0 Summit <registration@infocastnetwork.com>

To: Donna Martin <dmartin@burke.k12.ga.us>

Sent Date: Apr 27, 2016 12:02:26

Subject: 301 Inc., Coca-Cola & The Whitewave Foods Co Discuss Strategic Investment

Attachment:

View Email in Browser  
Invest in the Next Wave of Natural &Orgnanic!  
Reserve Your Seat Today! 
  Natural and organic foods are taking center stage in the food industry, and big food companies
are paying close attention to these rapidly-growing brands!  
 
Coca-Cola has recently acquired Honest Tea, Zico Coconut Water and Hubert's Lemonade,
while  301 Inc. has snatched up Good Culture Cottage Cheese, Tio Gazpacho and Beyond Meat,
and  WhiteWave Foods has collected plant-based companies such as Silk and Alpro.  
 
How do you invest and acquire new healthy brands? 
Attend Infocast's  Food 2.0 Summit and hear from various strategics covering different approaches
and considerations to investments and acquisitions.  
 
Moderator: 
Mike Burgmaier, Managing Director &Co-Founder,  WHIPSTITCH CAPITAL 
 
Panelists: 
John Haugen, VP/General Manager,  301 INC. 
Matthew Mitchell, Vice President, Portfolio Strategy and Venturing,   
THE COCA-COLA COMPANY 
Colin Murphy, VP, Strategy &Corporate Development,  
THE WHITEWAVE FOODS COMPANY  

Build Relationships with Funders &Brands Re-Defining the Natural and Organic landscape. 

Join the Conversation: #food2_0

         

Sponsors

 

Gold Sponsor: 

 Morrison &Foerster LLP  

  

Silver Sponsors: 

 Stoel Rives LLP • Winston &Strawn LLP

   

Copyright (C) 2016 Information Forecast, Inc. All rights reserved.   

 

To unsubscribe, please click  HERE. 
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Register by May 31, 2016 to be included in pre-printed badges, sign-in sheets and attendee lists.  
 
The "yes" button below will begin the registration process.  
 
The "no" button will decline the invitation and discontinue further announcements regarding this
event.  
 
 
 
REGISTRATION CODE: FD1C16 Where Millennium Biltmore Hotel  
506 S Grand Ave., Los Angeles, California 90071, USA 
More Event Information

 
View Event Agenda

 

Please respond by clicking one of the buttons below

 

Having trouble with the link? Simply copy and paste the entire address listed below into your web

browser: 

 http://www.cvent.com/d/N02vbEHbH0q9ih7jHv1aPA/znlh/P1/1Q? 

If you no longer want to receive emails from Lilly Temple please click the link below.  

Opt-Out 
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21. Fwd: Renewing Contract and Refreshing Newsletter Design

From: Britt Trulock <elizabeth.britt@gmail.com>

To: Ma <dmartin@burke.k12.ga.us>

Sent Date: Apr 22, 2016 15:10:10

Subject: Fwd: Renewing Contract and Refreshing Newsletter Design

Attachment: Winter 2016 FCP.pdf
NE 3-20-15.pdf

 
 
Sent from my iPhone 
 
Begin forwarded message:  
 

From: Julie Skolmowski <jskolmowski@gmail.com>  

Date: April 21, 2016 at 8:24:46 PM EDT  

To: Britt Trulock <elizabeth.britt@gmail.com>  

Cc: Bobbie Conradt <bconradt2799@gmail.com>  

Subject: Renewing Contract and Refreshing Newsletter Design 

 

Britt, 
 

Hello! I hope you are enjoying the arrival of spring. I'm writing for two reasons: 
 

1. Contract renewal - It's time to update all DPG service contracts with the Academy. Bobbie and I

wanted to check in with you to see if there is anything in your current contract that you'd like to

discuss or change. We'd like to consider changes to newsletter design that we expect to increase

the amount of time per issue, and possibly software (#2). 
 

2. Refreshing the "look" of the newsletter - We have been doing some research and benchmarking

against some other DPGs. We'd really like to take our newsletter to the next level. I have attached

some samples of what some other DPGs are doing, with some specific design features that we

like, so you can take a look and let us know what this would involve. Some specific features that

we like in the samples are: 

Use of background texture/color to distinguish articles, headers, subheaders, etc. 

Text being inserted into boxes and columns, like a traditional newspaper. 

Use of graphic images, including what could be stock photography, to highlight themes, food, etc,

in addition to photos that members provide.  

We know that our current budget for the design of each newsletter is relatively low and that the

DPG newsletters that are attached come with higher cost, so we would certainly expect more time

and expense to be involved in a more robust design. We'd also like feedback on whether the

software that you are currently using is flexible enough for these types of changes, or if we need to
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FCP’s Vision:
Optimizing the nation’s 
health through food 
and nutrition.


While 57 percent of Registered Dietitian Nutritionists (RDNs) and 56 percent of 
Nutrition and Dietetic Technician, Registered (NDTRs) hold clinical positions,1 
more practitioners are employed in or consult with businesses today than in the 
past. Such work settings include food companies, restaurants, supermarkets, 
public relations agencies and/or other business-focused organizations. The 
traditional didactic program involves specific coursework and rotations in a 
community nutrition setting, foodservice and hospital or clinical facility, but it is 
becoming increasingly important that RDNs and NDTRs learn and sharpen their 
business skills.2 


In early 2014, the House of Delegates (HOD) identified business and management 
skills as a “Mega Issue.” Later that same year, in October, the HOD recommended 
that a task force be established to develop a plan to assist members and students 
with building, enhancing, and utilizing skills and knowledge related to business 
and management. The task force was formed in February 2015 with the goal of 
delivering a plan by the end of 2015. (Disclosure: The author of this article served 
on the task force from August-December 2015.)


By Elana Natker, MS, RD


a dietetic practice group of the 


In This Issue:


Chair Message    2


FCP Officer Director                         2


Editor’s Letter     3


Member Spotlight:                          8
Kristy Del Coro, MS, RD, CDN 


Mentor Spotlight:                          9
Nicki Briggs, MS, RD


Subgroup Update                        10 -13


Public Policy Update                          14


Members On The Move          15 -16


Upcoming Events:  17


Recipe:                                             18
Black Beans and  
Sweet Potato Hash


© 2016, FCP DPG, Academy of Nutrition and 
Dietetics. Viewpoints and statements in this 
newsletter do not necessarily reflect the 
policies and/or official positions of FCP and 
the Academy.


The task force’s report to the HOD was submitted to the Academy’s House Leadership Team in 
December 2015; the author was given permission share preliminary findings in this article.


The Academy uses the term Mega Issue to describe overriding issues of strategic 
importance that cut across multiple goal or outcome areas. A Mega Issue is strategic 
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Over the past couple of years I’ve written books, hosted webinars, 
delivered presentations, created a website, and more. It’s been a 
steep learning curve, but as I set out on my own business adventure, 
I had plenty of transferable skills to move me forward.


As Elana Nataker identified in the lead article, business and 
management skills are a mega issue for Academy of Nutrition and 
Dietetics (AND) members. This issue of Tastings illustrates the value 


of these skills with multiple examples that support the findings of the Mega Issue Task Force 
Survey’s areas most critical for business success: 


Manager, DPG Relations 
Susan DuPraw, MPH, RD 
sdupraw@eatright.org


FCP Office Food & Culinary Professionals
Barb Pyper, MS, RD, SNS, FCSI, FAND
fcp@quidnunc.net (office)


THE ACADEMY OF 
NUTRITION  AND 
DIETETICS STAFF


Restaurant & Hospitality Subgroup Chair:   
Rachel Huber, MPH, RDN
Rachel.Huber@yum.com


Agriculture Subgroup Chair:    
Kim Kirchherr, MS, RDN, LDN, CDE
Kimberly.kirchherr@gmail.com


•  Strategic Thinking


•  Technology


•  Marketing/Communications


In the workplace, I fill positions with those who think critically, have excellent written and 
verbal communications skills, work as a member of a team, and demonstrate sound judgment. 


When I speak to interns and students, I highlight the college classes that I’ve found valuable. 
Several were outside the “major” such as communications, journalism, accounting, and 
education.


Journalism had a huge impact on me. The instructor hammered home the importance of 
avoiding clichés in writing a story. Even more, the writing exercises prepared me to become 
a freelance writer. I’ve contributed a newspaper column for nearly twenty years. Those 
long-term writing practices made becoming a book author a good next step. Because I’ve 
been a food enthusiast for as long as I can remember, culinary and food classes were my 
“Easy A’s.” I combined that knowledge with educational theory and transferred those skills to 
teaching cooking classes and recipe development. In the first speech I delivered in my Public 
Speaking class, I clutched the table so tightly that my hands ached. But after some on-the-job 
training, I came to enjoy public speaking and media interviews so much that I developed a 
communications coaching business.


But formal education isn’t the only place skills are acquired. I believe involvement in my 
professional organization is part of my professional responsibility. Volunteering has enhanced 
by career in more ways than I can count. As a new member of my state affiliate, I called 
the president and asked to help. The Public Relations role needed filled, and I said yes. 
Then I became the Media Spokesperson. I said yes to the Nominating Committee, so am 
past president of my state dietetic association. Along the way, I’ve attended the Leadership 
Institute, Public Policy Workshop, and FNCE®. These leadership skills and experiences 
continue to build as I serve in my current role of Chair of FCP. 


Of course, I didn’t do it alone, but what I did do was say “Yes” when I was offered an 
opportunity. As nutrition professionals we have a responsibility to mentor each other. I 
challenge you to do that. And the author of the CPEU article? Elana is a former intern of mine!


With gratitude to my mentors, colleagues, professors, and interns for helping me move 
forward and grow.


Warm regards,


Judy 


Judy Barbe, MS, RDN, 2015-2016 FCP Chair
JudyBarbe@gmail.com   
@JudyBarbe


•  Human Resource Management


•  Finance
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Editor’s Letter
The business of dietetics is 
exactly that, a business.  While we 
might learn the science of food, 
glycogenesis and the best food 
source of vitamin A in our school 
training, so much of what we learn 
outside of school is on-the-job 


training.  We learn how to balance staffing, budgets, 
adjust menus based on food costs and change our 
communication goals based on policy changes.  We 
become better communicators, both written and verbal, 
and learn how to establish partnerships to benefit both 
clients and corporations.  Yes, dietetics is so much more 
than nutrition, and that is the theme of this season’s 
Tastings.  I hope you learn from this issue as much as 
I have to become a more business savvy professional.  
Cheers to a successful and fruitful year ahead!


Caroline Margolis, RD
2015 – 2016 FCP Tastings Editor
cbmargolis@gmail.com


One of the task force’s activities was to survey various 
dietetic practice groups (DPGs) in September 2015. 


The survey found the following areas most critical for 
business success:


•  Strategic Thinking


•  Technology


•  Marketing/Communications


•  Human Resource Management


•  Finance


These areas align with the Academy of Nutrition and 
Dietetics’ (Academy) latest salary survey, which found 
that the highest-paid dietetic professionals worked in 
areas such as food management, business and education, 
and consultation. Having supervisory and budgetary 
responsibility also correlated with higher salary levels.1 This 
article addresses each of these areas, as well as business-
related ethical issues.


Strategic Thinking
In the classroom, dietetic students learn critical thinking. 
RDNs and NTDRs know not to take information, even 
peer-reviewed research results, at face value, but rather to 
dive deeper and uncover gaps or biases which may skew 
results. Strategic thinking is similar and related to critical 
thinking. Organizationally, strategic thinking means having 
the skills and expertise to develop both short-term and 
long-term strategies.3 Strategic thinking involves taking a 
global approach and thinking several steps ahead, taking into 
consideration elements such as environment, barriers, and 
unintended consequences. At the other end of the spectrum 
is tactical thinking, which includes problem-solving.


Strategic thinking is a skill that tends to develop over time. 
It encompasses the ability to think “big picture:” To truly 
understand how a strategy can help drive an organization 


toward a goal, and what tactical elements are needed to 
support the strategy. 


Here is a hypothetical example: A management/business-
focused consultant with a background in food service 
management is eager to expand consulting opportunities.  
She/he talks with food service operators and food service 
distributors, as well as reviews trade journals, food service 
blogs and newsletters. The consultant develops a list of 
possible food service marketplace opportunities, including 
training, food safety audits, marketing and menu development. 
He/she again talks with food service operators regarding 
these options, focusing on interest and current resources in 
use. The consultant determines that a focus on independent 
food safety audits (with the possibility to expand in to training) 
provides the most viable option.


Technology
Keeping up with the latest information technology is a must. 
Not only do dietetics professionals need to stay abreast 
of research and marketplace trends, but the ability to use 
general business information technology applications is 
important in both large and small business settings. For 
example, whether a consultant or an employee, you may 
be called upon to develop and enter website (including 
blog) content or database information. And increasingly, 
organizations use Cloud computing for project and 
communication management. Such applications include 
Google Apps, Slack and Trello.


Continued from page 1
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Dietetic professionals also should be aware of social 
media technologies, with new ones popping up all the time. 
According to Regan Jones, RD, owner of ReganMillerJones, 
Inc. parent company to popular dietitian-owned websites 
including HealthyAperture, TheRecipeReDux,  Blog Brulée 
and RDs4Disclosure: “I would argue that technology skills 
have never been more important for dietetics professionals 
today and are no longer simply limited to understanding 
computer systems for charting in the hospital.”


Technology is also an area in which the new dietetic 
professionals serve as teachers to their more seasoned 
contemporaries, according to Jones. That’s because today’s 
younger professionals have grown up with technology and 
the rapid pace of its evolution. They may be more acclimated 
to constantly being on the lookout for and learning how to 
use new frontiers in technology. “Think of how amazing a 
mentorship would be if the seasoned professional could 
mentor on best practices for business management or 
evaluating science and turning it into consumer friendly 
language, while in turn, a young professional could manage 
upward about navigating how to use a new platform like 
Snapchat or Periscope.”   


Marketing/Communications
Dietetics is a fascinating field because it combines both 
science and art. The science is of course in conducting 
research and analysis, whereas the art is in communicating 
the science in a meaningful way to consumers and clients. 
Here, business and marketing savvy is essential. 


According to the International Food Information Council 
Foundation’s 2014 Food & Health Survey, consumers by 
far trust health professionals most to provide accurate 
information on nutrition, physical activity, and weight loss.4


In other words, marketers at major national brands are 
seeking to get their information in front of RDNs and NDTRs. 


Dietetic professionals can use data such as these IFIC 


Continued on page 5


survey findings as an opportunity, particularly those who 
seek more spokesperson or media work. Such entrepreneurs 
can leverage findings into their own business strategies and 
use them as a basis for convincing brands to work with them 
versus non-credentialed spokespeople.


Having communications skills as well as dietetic credentials 
may also be the tipping factor for job seekers.  When a public 
relations agency representing food clients is interviewing 
for account staff, it is an asset to have credentialed nutrition 
professionals serving on the account team. “Dietetic 
professionals are on the pulse of nutrition science and 
understand how to analyze the literature and apply it 
responsibly on behalf of clients,” said Jaime Schwartz Cohen, 
MS, RD, vice president and director of nutrition at Ketchum, 
a leading global communications firm. “But in today’s food 
and nutrition landscape, it’s essential for RDNs and NDTRs in 
communications to also understand business challenges of 
food clients and only then can we best help navigate marketing 
realities with our scientific knowledge.” 


Human Resource Management
Inevitably, in a dietetic career path, you will likely find 
yourself involved in personnel issues, whether it’s managing 
staff or interns, interacting with coworkers, or meeting your 
performance objectives. Managing human resource issues is 
an essential skill because it requires leadership, tact, and a 
delicate touch, and can also have legal implications for issues 
handled incorrectly.5


Human resource and personnel-related issues are skills that 
often are developed as one’s career progresses, but these are 
also skills readily available to the entry-level dietitian. Many 
of the same skills learned for counseling patients apply to 
counseling and coaching employees: active listening, goal-
setting, and creating accountability. 


Finance
Having a strong understanding of finance and related topics 
such as budgeting and forecasting is key to nearly every job 
function, and to everyday life. Just about every professional, 
including part-time nutrition consultants, needs to have certain 
basic financial skills. Broadly, a dietetic professional should 
understand key aspects of financial performance of business 
in general, and how your role or that of your department not 
only serves a public health or individual customer’s need, but 
the company’s or organization’s financial performance as well.


At the most basic level, RDNs and NDTRs, regardless of their 
work setting, need to understand how to develop, manage and 
stick to a budget. According to the Academy salary survey, 
budget responsibility is correlated with hourly range, and as 
budget responsibility increases, so does income.1


The most fundamental skill in finance is day-to-day financial 
management (historically referred to as bookkeeping). Much 
like balancing a checkbook, daily financial management 
ensures that money going out does not exceed money coming 


Continued from page 3
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in. Financial analysis, which is taking a look at the bigger 
financial picture and identifying areas of weakness or 
potential growth, is another necessary skill. For example, 
a foodservice director may notice that the cost of beef has 
increased over the past few months. A deeper analysis would 
result in taking a look at the potential causes of that increase 
and whether they are temporary, such as seasonality or 
availability, or long-term such as a vendor cost increases 
resulting from increased fuel prices. The director might 
then work to correct the upward trend and save costs by 
switching to a lower-cost cut of beef, serving less frequently, 
reducing portion size or switching vendors.


Once bookkeeping and analysis skills are perfected, the 
dietetic professional may begin doing budget forecasting 
or cost projection, which sets the framework for the future 
whether it’s a departmental budget or the cost for working 
on a small project if you’re a freelancer. Budget forecasting 
requires a bit of research and clairvoyance, because you 
would need to both review costs for similar projects or 
scopes but also try to anticipate labor, hard costs and other 
intangibles that may arise over the course of the budget or 
project period. Like dietetics, it’s both an art and a science. 


For dietetic professionals choosing a career as an 
independent consultant, you will need to determine at which 
point your business becomes profitable, and what your price 
point needs to be for your services, whether you charge by 
hour, project, or on retainer. Do not sell yourself short, or 
underestimate your value!


Ethics
Last, but most certainly not least, among the necessary skills 
for dietetics professionals in business is to operate with 
integrity and uphold professional ethics, but also business 
ethics. The Academy and its Commission on Dietetic 
Registration (CDR) developed a Code of Ethics by which all 
credentialed RDNs and NDTRs must abide.6 All RDNs and 
NDTRs must complete at least one continuing professional 
education unit (CPEU) in ethics per 5-year credentialing 
cycle. CDR has more than 50 ethics-related CPEU activities 
to help fulfill this requirement. See http://www.cdrnet.org/
go/and/cdr/cpe_search.cfm, and search for “ethics” in 
the title or description. In addition, many companies have 
policies that address ethics, such as processes for awarding 
contracts and accepting gifts, etc. Be sure you are aware of 
generally accepted business ethics as well specific company 
policies.


Common ethical dilemmas that come up in the business 
setting include upholding confidentiality and transparency. 
Confidentiality is critical especially for business consultants 
or those who move from one company to a similar 


organization, such as a competing supermarket or public 
relations agency. Sharing proprietary information is not just 
a breach of ethical considerations – it may also be a crime. 
Contractors in particular, but also employees, are typically 
bound by confidentiality agreements which they sign prior 
to beginning a job or on the first day of employment. If an 
employee or former employee is found to be in violation of the 
confidentiality agreement, legal action could be pursued. 


Transparency is another critical issue for dietetic 
professionals. It is vitally important that any business 
relationship, whether financial in nature or in-kind, be 
disclosed clearly and openly. Most researchers are used 
to disclosing financial relationships at the beginning of 
presentations or at the end of journal articles – and in fact, are 
required to do so. But this also applies to dietetic professionals 
serving or recently served in a consulting or advisory role to a 
company or organization. Any public-facing communications, 
including micro-blogs (i.e. tweets) that might ultimately benefit 
the company needs to include clear disclosure language such 
as #ad (for advertisement), #advisor, #client, or #sponsored, to 
name a few.7


When faced with an ethical dilemma, think carefully before 
taking action. Marianne Smith Edge, MS, RD, LD, FADA, 
FAND, who chaired the CDR Code of Ethics Task Force, sums 
up evaluating whether or not a proposed action is ethical 
by asking yourself the question, “Is this something I’d be 
comfortable with if I saw it in The New York Times along with 
my name?”


How to Develop or Strengthen Business Skills
Business skills may not come naturally to everyone. Some 
may be innate, such as keeping orderly records and having 
a strong financial acumen. Most others require some degree 
of study, practice, and most of all, seasoning. Of all the RDNs 
interviewed for this article and in my professional circles, 
learning basic business skills can be best accomplished via the 
following ways:


Continued from page 4
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•  Reading. Books, e-newsletters, magazines are all great 
ways to learn more about specific business skills and to 
keep up with the current trends.


•  Studying. Find a webinar or self-study module, or take 
a course in an area of interest. Don’t forget about local 
community colleges as they can offer some excellent 
classes on social media platforms or finance at an 
affordable cost. Many large organizations have a wide 
selection of business development training available to 
any interested employee.  Talk with your manager, and 
take advantage of opportunities.


•  Observing. Dietetic interns shadow preceptors in various 
fields of work, from clinical to foodservice to dietetic 
professionals in community settings. Find role models in 
business and ask to shadow them for a day. Or monitor 
those you admire on social media to see what they 
say, how often they post and how they manage their 
professional pages versus personal sites.


•  Listening. Podcasts are great learning tools especially for 
dietetics professionals on the go. Download your favorite 
ones to have ready for your next workout, trip or anytime.


•  Practicing. Not sure about blogging? Do it privately for 
a while until you feel ready to release your voice to 
the world. Take advantage of any and all business skill 
development training opportunities covered by your 
current employer, even if it’s not directly applicable to 
your job today. A bookkeeping course is bound to pay off 
even if you’re currently a clinical dietitian working on an 
as-needed (PRN) basis. 


•  Networking. Seek out people you admire – or to whom you 
aspire. Ask to connect via phone or in person over coffee. 
One of the best business decisions I made was to join a 
mastermind group of fellow RDNs but across different 
areas of disciplines. Such a group allows you to learn from 
your peers, trade ideas and have a safe place to share. 
The FCP mentoring program is also an excellent way to 
connect with seasoned professionals (mentors) in your 


area of interest, and for those seasoned professionals to 
learn from emerging talent (mentees). Mentoring may begin 
as an expert/apprentice relationship but it often transforms 
into two-way sharing and learning, benefitting both mentor 
and mentee.


For More Information
Following are resources for you to learn more about 
developing and practicing business skills:


•  Supermarket Business and Industry Skills to Thrive in 
Retail Dietetics – Online Certificate of Training Program: 


 This four-course module, developed by FCP Supermarket 
Subgroup members, helps participants develop a business/
retail mindset to successfully apply their nutritional 
expertise to the business of food retailing.    


•  Food & Culinary Professionals Dietetic Practice Group 
webinars: All FCP webinars are archived and available 
at no charge to members. Most recent webinars include 
topics related to ethics and business skills in a restaurant 
setting as well as techniques to build business. There is 
a vast library of archived webinars on topical business-
related subjects. New recordings are added regularly so be 
sure to check for updates: 


•  Your peers: There is so much to learn from one another 
just by signing up for and reading the DPG and subgroup 
listservs and taking advantage of DPG member tools 
including those described above. 


•  Retail Dietitian Business Alliance (RDBA): Developed 
and managed by retail experts and dietitians, the RDBA’s 
mission is to advance the business education and 
career development of current and future retail dietetic 
professionals. Membership is free and includes webinars, 
a weekly newsletter, current job listings, and tools. 


•  Academy leadership modules and resources: The Academy 
has a number of self-study business and leadership 
modules for both entry-level and seasoned professionals. 
These modules are available for a reduced fee for 
Academy members and typically provide 2 CPEUs. 


•  Small Business Association learning modules: Geared 
toward the small business owner, this website provides 
a number of free resources to help set up and maintain a 
small business. 


•  IFIC Tools for Effective Nutrition Communication: This 
online kit provides a series of communication tools 
designed to equip nutrition professionals with necessary 
skills promote healthful dietary practices using consumer-
friendly language.  


These are exciting times for dietetics professionals. 
Opportunities beyond a traditional clinical setting have 
exploded, with RDNs and NDTRs serving crucial functions 


Continued from page 5


Setting the Table for Success: Developing 
and Strengthening of Business Skills



http://www.foodculinaryprofs.org/page/mentor-program

http://www.foodculinaryprofs.org/page/certificate-of-training

http://www.foodculinaryprofs.org/page/certificate-of-training

http://www.foodculinaryprofs.org/members/page/educational-webinars-recordings

http://www.foodculinaryprofs.org/members/page/educational-webinars-recordings

http://www.foodculinaryprofs.org/members/page/educational-webinars-recordings

http://www.foodculinaryprofs.org/members/page/educational-webinars-recordings

http://www.eatrightpro.org/resources/leadership/leadership-development/leadership-resources

https://www.sba.gov/tools/sba-learning-center/search/training

http://www.foodinsight.org/articles/tools-effective-nutrition-communication
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in business, communications, manufacturing, and media 
settings. Learning certain business skills traditionally 
found outside of the dietetic profession, such as finance 
and technology, and refining those skills is one way to 
make you, the dietetics professional, a vital part of any 
business organization. 


Continued on page 8


Continued from page 6


Setting the Table for Success: Developing 
and Strengthening of Business Skills
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Elana Natker, MS, RD, is a Washington, D.C.-based 
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Member Spotlight
Kristy Del Coro, MS, RD, CDN 
Senior Culinary Nutritionist at 
Rouge Tomate and SPE Certified 


By Hilary Thesmar, PhD, RD 
Membership Chair


1.  Please describe why you became  
a dietitian.


When I started college —like most col-
lege students—I didn’t know exactly 
what I wanted to do upon graduating. 
One of my advisors told me to pursue 
a career centered on something that 


I loved, something I was good at and something that there 
was a need for in society.  That simple advice ultimately 
led to pursuit of a career around food and nutrition. As 
someone who loved to cook and keep up with the latest 
restaurant openings and accomplished chefs, but also 
someone who valued health, my specific focus as a dieti-
tian has been the culinary application of nutrition science. 
My goal is to integrate thoughtfully prepared delicious food 
as part of a healthy lifestyle without sacrificing taste and 
the pleasure of eating. 


2.  Please tell us about your career and the road you have   
taken as a dietitian.


To get the proper foundation in nutrition, after receiving 
my Masters in Clinical Nutrition, I began working as a 
registered dietitian in the clinical world at a hospital in an 
outpatient setting. After several years, I chose to refocus 
and return to my true passion which was food and cooking 
and enrolled in culinary school. This led to an opportunity 
at the Michelin-starred health-focused restaurant Rouge 
Tomate in NYC where I became their in-house culinary 
nutritionist. That eventually led to my current position as 
Senior Culinary Nutritionist at Rouge Tomate’s sister com-
pany, SPE Certified, a culinary nutrition consultancy and 
certification company. In this role, I work with chefs and 
food service operators to promote nutritious and sustain-
able menus. Projects that I work on may include nutrition 
analysis, recipe development, healthy menu consulting, 
staff trainings on culinary nutrition, and facilitation of SPE’s 
third party nutrition and sustainability evaluation. I also 
work with our team to develop and engage in continuing 
education opportunities and industry events. Outside of my 
work at SPE Certified, when time permits, I enjoy teach-
ing recreational healthy cooking classes and counseling 
private clients.


3.  How have business skills shaped your career?


While I did not receive any formal business training in 
school, I have learned a lot through on-the-job training. 
In my current position, I play an active role in developing 
pitches and proposals for prospective clients. This involves 


understanding the clients’ needs, creating a plan for how we 
(the culinary nutrition team at SPE Certified) can meet their 
needs and then determining pricing based on anticipated 
resources needed to execute the project. Once a project 
begins, I am actively involved with client and account man-
agement. While not necessarily typical of an RD position, the 
skills needed for account management include organization, 
clear communication, listening to an individual’s or com-
pany’s needs and developing a rapport with clients. Many of 
these skills are ones that are very familiar to a RD from being 
trained as a counselor and educator.  I was able to indirectly 
channel that knowledge base into my current role.    


4.  Did you study business at all in school or are your skills 
self-taught? 


No, I do not have any formal training in business from school. 
I learned a lot from exposure and training through my current 
employer as well as pursuing information on my own.    


5.  What business skills do you wish you had the opportunity 
to learn more about in school? 


I wish there was more education around how to develop 
and write a proper business plan as well as information on 
how to best determine the fair market value for the various 
nutrition services that can be provided by RDs. Because 
there are so many different opportunities for RDs outside of 
a traditional healthcare setting, I feel there are not enough 
resources to help a RD assess the value of his/her services 
in these less traditional business models.


6.  As a professional in dietetics, restaurant management 
and culinary arts, what would you tell students or young 
dietitians who have aspirations using their skills in the 
restaurant industry and in culinary arts? 


Don’t be afraid to get your hands dirty! Take advantage of 
any opportunity you can get in the industry even if it isn’t 
seemingly the most glamorous position or perfect job. 
Hands-on experience is indispensable - whether it is an 
internship, volunteer opportunity or actual job. The exposure 
to different aspects of the food service industry will give 
you the confidence and knowledge base to carve out your 
niche as an expert. Lastly, don’t underestimate the benefit of 
networking with other dietitians and culinary professionals 
since both the nutrition and culinary worlds are smaller than 
you think!  


7. Any final thoughts you would like to share?


What I love most about the field of nutrition is that you can 
make it what you want it to be. Think about your passion and 
pursue a way to integrate it into your career. There are end-
less opportunities - sometimes it just takes a little creativity. 
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Mentor Spotlight
Nicki Briggs, MS, RD 
Founder & President at   
Nicki Briggs, LLC 


By Dasha Shor, RD
Mentor Chair


Recognized as one of PRWeek’s 
40 Under 40 ‘Trailblazers to 
Watch,’ Nicki Briggs is a driven 
food and nutrition expert and 
passionate brand communications 
and marketing leader. Nicki har-
nesses her unique skill set to drive 
integrated, creative solutions for 


food and hospitality clients as a strategic advisor, board 
member, and consultant. 


1.  How have you helped other RDs in their career path?  
How have others helped you?


The RD community is one of the strongest, most open 
communities I’ve ever had the pleasure of being a part 
of. No matter what setting you work in or where you live 
— as a dietitian, you can access support, insights, and 
expertise from colleagues around the globe.


The RD network has been a hugely powerful tool for 
me throughout my career — both professionally and 
personally, plus it’s led to a lot of great friendships. It’s 
also given me the opportunity to advocate for the critical 
importance of involving other RDs at the corporate level 
of the food industry. 


2.  What are your best practices of being a mentor and what 
lessons have you learned?


Creating an open, unbiased dialogue is key to fostering a 
fluid relationship and trust between a mentor and mentee. 
Some of my most enriching mentor experiences have not 
been limited to purely professional topics and have allowed 
me to guide a mentee along a path that they, otherwise, 
might not have considered. 


3.  What is the best piece of advice you can give a mentee?


Keep an open mind. Don’t be afraid to seek out mentors who 
work outside of your field or perceived career path. Not only 
is it an opportunity to expand your network, but it’s a great 
way to gain ‘outsider’ insights and access opportunities that 
might not have come your way otherwise.    


4.  Why should you become a mentor/mentee? 


It’s a two-way street! Mentorship provides value and 
learning for both the mentee and the mentor. Thinking of 
it only as a learning opportunity for the mentee limits the 
relationship and stifles a mentor’s opportunity to gain new 
perceptions and important generational insights.    


Interested in reaching out to Nicki as a mentor? Please 
contact FCP Mentor Chair, Dasha Shor, for more information 
or visit the Mentor Introduction page on our website.



mailto:dasha.shor%40ketchum.com?subject=FCP%20Mentor
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News from FCP Subgroups


By Elisabeth D’Alto, RD, LDN
Supermarket/Retail Subgroup Chair


How often do we hear that registered dietitians don’t receive 
enough business education during their schooling and 
training (or any for that matter)? Instead of harping on the 
past, it’s time to become business-savvy so we can better 
communicate and showcase our positive value and the 
impact we bring to the supermarket industry.  In today’s 
world, for supermarkets to stay competitive among other 
retailers, it’s almost expected from consumers that there is 
a registered dietitian in the store. While it’s still considered 
a point of differentiation for some, that gap is closing quickly 
among retailers. As retail dietitians, it’s not only important for 
us to prove our value as nutrition experts in the store, but we 
must also communicate our value as essential contributors 
toward the bottom line. We must show that we are aligning 
our efforts with the company’s values and goals. Here are 
some guidelines to follow:


1. Support Your Company’s Mission, Values and Goals
Use these company statements to effectively help you identify 
your target customers, create customized in-store programs, 
and provide community and media outreach. Depending on 
your retailer, the desired goals or outcomes may vary such 
as increasing the customer loyalty base, creating more buzz 
around the media and in the community, or focusing more on 
increased sales, just to list a few. 


2. Define Your Measures
As retail dietitians working at the store level, there are 
many services provided such as one-on-one consultations, 
group classes, store tours and cooking classes, community 
presentations, and much more.  However, in addition to 
tracking the number of consultations per month or the 
number of store tours given that quarter, there are some 


other quantitative, measurable ways to show a positive ROI. 
By tracking data through customer loyalty card programs, 
you can evaluate positive changes in customers’ basket size, 
increase in trip frequency to your store, incremental sales lift 
on better-for-you products, and overall enhanced customer 
loyalty. Other metrics to evaluate include decreased costs 
due to more quality assurance checks and audits or because 
of increased sponsorship revenue from new relationships 
built with vendors, which helps offset costs of different 
programs. Additionally, positive public relations metrics can 
be measured from television segments, radio shows, and 
social media platforms to demonstrate the effectiveness of 
your outreach efforts.


3. Communicate Your Value
When sharing your findings with senior retail leadership, be 
sure to keep it short, clear and concise. Think “media sound 
bites.” Visuals are always great as well, especially if you can 
show a trend over time of how your impact has positively 
affected sales, customer loyalty, community outreach 
or increase in loyalty card sign ups. Develop a reporting 
schedule, whether it is monthly, bimonthly, or quarterly 
to discuss your progress with your supervisor so you can 
identify challenges, opportunities and areas for improvement 
as they arise. 


Being able to show a positive return on investment not only 
helps to provide a sense of job security but will also provide 
leverage to ask for funding toward other projects, equipment, 
or hiring of more retail dietitians … but most of all, if you’re 
able to show your positive contribution toward the bottom 
line, then a promotion, raise, or other types of incentives may 
also be considered. So ask yourself, how am I providing value 
to our customers and our business, and how am I measuring 
that value so it can be clearly communicated to senior retail 
leadership. Utilize some of these resources below for more 
detailed information. If you haven’t already done so, I highly 
recommend taking the Certificate of Training Program, 
Supermarket Business and Industry Skills to Thrive in Retail 
Dietetics. It’s a comprehensive resource which all will benefit 
from, whether you are new in the field or an experienced 
retail dietitian.


Resources:


1.  FCP Supermarket Subgroup Listserv


2.  Retail Dietitians Business Alliance


3.  Academy of Nutrition and Dietetics Supermarket Business 
and Industry Skills to Thrive in Retail Dietetics Certificate 
Program


Continued on page 11


Communicating Your Value   
through Positive ROI



http://www.foodculinaryprofs.org/page/supermarket

http://www.retaildietitians.com/

http://www.eatrightstore.org/products/professional-development/certificates-of-training

http://www.eatrightstore.org/products/professional-development/certificates-of-training

http://www.eatrightstore.org/products/professional-development/certificates-of-training
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By Rachel Huber, MPH, RD
Restaurant & Hospitality Subgroup Chair


One of the most frequently asked questions on the Food and 
Culinary Professionals (FCP-DPG) Electronic Mailing List 
(EML) is, “What should I charge for…?” While we all know 
discussing pricing and fees is strictly prohibited on the EML, 
the topic is an important one, particularly for Registered Dieti-
tian Nutritionists (RDNs) new to consulting and contract work.  


I reached out to Mary Kimbrough, a seasoned RDN business 
owner (and past chair of the FCP-DPG) for her recommenda-
tions for RDN consultants on setting fees. Below are Mary’s 
Top 5 Strategies for Pricing Your Services Competitively:


1.   Build Your Network. Get to know other RDNs who do 
freelance work. Ask (in a personal setting – not via 
the EML) if they’d be willing to share a range of what 
they charge for certain services. Knowing what others 
charge can help you price your services appropriately.


2.   Have Multiple Rates. You can (and should) charge 
different rates for different types of work and differ-
ent clients. Nutrition analysis for a restaurant without 
well-documented recipe specifications is going to take a 
lot more time than analyzing recipes based on clear job 
aids/recipe cards with lists of ingredients, weights and 
cooking techniques.


3.   Be Confident With What You Charge. You have to be 
comfortable with what you are charging and certain that 
you are at least covering your costs. The more experi-
ence you have, the more knowledgeable you’ll be about 
how much specific projects will cost you in terms of time 
and hard expenses (e.g., travel). 


4.   Assess Your Rates Regularly. Your rates have to change 
over time. As a rule of thumb, if your clients don’t push 
back or try to negotiate your rates, you’re probably not 
charging enough. 


5.   Remember the Bottom Line. The bottom line is that most 
clients just want to know, how much is it going to cost 
and when can you have it done by. Fancy proposals with 
detailed budgets aren’t always necessary so don’t ago-
nize over line iteming every cost for your clients. Revisit 
strategy #3 and #4!


Continued on page 12


Strategies for Pricing Your   
Services Competitively


Continued from page 10News from FCP Subgroups
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By Theresa Stretch, MS, RDN, CP-FS
Food Safety Subgroup Chair


I remember a beautiful summer day and strategically placed 
next to a row of crepe myrtles was a mobile food unit.  It was 
not the brilliant show of colors that caught my attention or 
the product being sold, but the distinctive focal point signage 
plastered on front of the mobile unit.  The owner of the unit 
had identified, in an unmistakable manner, the eight foods or 
food groups that account for more than 90 percent of serious 
allergic reactions.  When I asked the owner what led to the 
impressive signage display he responded, “I am an insurance 
agent.”  This individual impeccably understood the smart busi-
ness impact of serving safe food. 


Millions of Americans have allergic reactions to some type of 
food.  Food Allergy Research and Education reports up to 15 
million people in the United States, including 1 in 13 children 
are affected annually by this serious medical condition.  The 
body’s immune system function is to identify and destroy 
pathogens.  In some individuals, the immune system incorrectly 
identifies a harmless food protein (allergen) as a threat and 
attacks the protein.  This allergen reaction is what causes an 
individual to have a food allergy.  


The most common foods or food groups known to cause serious 
reactions include milk, eggs, fish, crustacean shellfish, wheat, 
soy, peanuts and tree nuts.  Symptoms can appear immediately 
or up to a few hours after the allergen has been eaten.  A person 
may feel symptoms in different parts of the body. Symptoms can 
vary in intensity and include: skin rash or eczema; swelling of the 
tongue or throat and difficulty breathing; itching in the mouth and 
throat, cramps, nausea, diarrhea, and/or vomiting; anaphylaxis; 
drop in blood pressure and loss of consciousness; and death. 


According to the Food and Drug Administration, there is no cure 
for food allergies. To prevent serious health consequences, an 
individual with a food allergy should practice strict avoidance 
of food allergens.  It is also important for these individuals to 
seek medical advice for guidance on how to manage allergic 
reactions to food. 


Think about the last time you served food at a staff meeting, a 
dinner gathering, or other social event.  How did you identify the 
allergen in the foods you served to your guests?  What measures 
did you take to insure a food containing an allergen did not 
come in contact with a food or surface that did not contain an 
allergen?  Providing information on what is in the food and how 
the food was prepared will allow your guests with food allergies 
to make informed decisions about which foods to select.  Serving 
safe foods is not only part of a smart business plan it can serve 
as a platform when serving food to guests in personal and other 
social settings. 


Here are some websites that provide additional information on 
food allergies:


Food Allergy Research and Education (FARE)  
www.foodallergy.org


Food Allergens      
http://www.fda.gov/Food/IngredientsPackagingLabeling/
FoodAllergens/default.htm


Anaphylaxis      
https://www.nlm.nih.gov/medlineplus/ency/article/000844.htm 


Safe Food Smart Business


Continued from page 11News from FCP Subgroups
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By Kim Kirchherr, MS, RDN, LDN, CDE
Agriculture Subgroup Chair


When food, nutrition, and agriculture are your business, it’s 
essential you not only learn about the science, content, and 
heritage, but also fundamental business skills that can help 
lead to business success for you and better health/project out-
comes for your clients.  How we offer tips and solutions is an 
ethical and emotional dance between hard science, personal 
history (for us and our clients), and ensuring a viable business 
that has the staying power we need to stay in business and 
keep helping people.  Here are three business ideas dietitians 
can benefit from that can also benefit the people we serve, 
regardless of setting:


1.  Have a business plan. If you work for a company or orga-
nization, when is the last time you looked at the mission, 
values and goals of the business?  If you own your own 


business, have you written one, and if so, how do you bring 
it to life?  Success starts with setting the expectation for 
yourself, your colleagues, and your clients with why you do 
what you do and being authentic.  Lay the track so it’s easier 
to determine what projects are right for you, how to get paid 
for the skills and brain power you bring to the table, and how 
to stay true to who you are personally and professionally.  
Be sure it aligns with our code of ethics and licensure in 
your state if applicable, and measure/track your success. 


2.  Build your network.  We all need enough knowledge to 
help navigate the various topics at hand, but knowing when 
to pass the baton to a trusted colleague for more in-depth 
needs is just as essential.  Think about the classic dietitian 
as part of a medical team. We dietitians may talk about 
food-drug interactions but work closely with a pharmacist 
if there are additional medication management questions.  
Farmers may care for a sick animal, but call the vet in to 
manage a more serious condition.  Knowing how to manage 
a successful business means having contacts to help you 
navigate whatever topic comes your way.  Dietitians need 
to know the business of dietetics, but we also need to know 
skills such as how to use social media to connect our audi-
ences to science in a relevant way.  Networking helps find 
and establish mutually beneficial business relationships.


3.  Allow for the human aspect. Storytelling is a hot topic for 
marketers and educators alike. The current interest in the 
Farm to Table concept is a fantastic way to connect with 
audiences.  Learn more about agriculture to lend that inter-
est and knowledge to the work and skills you already have.  
We have a rich history of building rapport.  Connecting 
through food by reconnecting to where food comes from  is 
a modern and personable way to do this.


Ensuring Business Longevity


Continued from page 12News from FCP Subgroups
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Stories are communication tools that can help   


1)  build relationships with both for-profit business and    
     advocacy, 


2)  describe how a product has and will make a difference and 


3)  create awareness of an unidentified issue for your target.  


As an example, you might describe how a potential client 
isn’t engaged because they don’t understand the merits of a 
product (i.e., a shelf-stable emergency meal that meets special 
dietary needs.) Your rebuttal to their lack of engagement needs 
to tell a persuasive story. Key components to a good story:


•  The want – begin with the end in mind


•  The opening – establish your context


•  Paint the picture – details are important


•  The struggle – describe what you are trying to overcome


•  Discovery – tell what’s new


•  We Can Win!


•  The pitch – why you should do what I want you to do


In the example of the shelf-stable emergency meal that meets 
special dietary needs, your story might go as follows:


We’re hoping that you’ll consider using our line of shelf-stable 


meals in your Meals on Wheels program for special needs 


clientele to use during weather emergencies. (The want) Last 


year there were 4 days of weather-related power outages in 


your area. (The opening) During these outages people couldn’t 


receive food deliveries through Meals on Wheels because 


roads weren’t accessible. (Paint the picture) These vulnerable 


populations don’t always have alternative food sources, and 


many foods don’t meet their medical needs. (The struggle) Our 


product helps solve this problem. Last year, after a severe snow 


emergency, over 1,000 individuals on diabetic and low-sodium 


diets used our new shelf-stable meals to help meet their special 


nutrition needs. The meals had been delivered once the storm 


was predicted. (Tell what’s new) As reported by one of the 


hospitals, “These meals helped to reduce hospital readmissions 


for 75 of our most vulnerable patients.” One of the clients said, 


“I felt more secure knowing I was ready for the storm.”  


(We Can Win!) If you include this line of shelf-stable meals in 


your delivery plan you can meet the emergency needs of your 


clients at a similar cost of a traditional meal. (The pitch) 


Then, follow the story with details on how you can help targets 
make the change. For example, you might provide information to 
help them get special funding from emergency services or from 
third party payers. 


Whether you working in retail, advocacy or in counseling, tell-
ing a convincing story based on research and clear arguments 
is an integral business skill to learn and maintain.  


Public Policy Update:


By Missy Cody, PhD, RD, LD, Policy & Advocacy Leader
Tami Cline, PhD, RD, SNS, HOD Delegate


Convincing Communication and Story Telling
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Jackie Newgent, RDN, CDN, has authored another cookbook, The All-Natural 
Diabetes Cookbook, 2nd Edition. The book contains more than 150 delectable 
dishes – ranging from classic comfort foods to more exotic fare—that are 
naturally packed with great taste and nutrients. For more information, visit 
http://jackienewgent.com/cookbooks/the-all-natural-diabetes-cookbook/.


Kim Beavers, MS, RDN, LD, CDE co-authored a wellness cookbook, Best Body Cookbook & Menu 
Plan. The cookbook is designed to accompany the lifestyle change guide book, Countdown to 
Your Best Body Success Journal, but works equally well as a stand-alone cookbook. Inside you 
will find 6-weeks of dinner menus and recipes along with breakfast, lunch and snack suggestions. 
Recipes are analyzed for nutrient content and “Plate Plan” choices, which coincide with diabetes 
exchanges, to guide and educate readers on the components of a healthy plate. Practical 
strategies for cooking, weight control and menu planning are placed throughout the cookbook to 
help patients and clients reach their “Best Bodies.”  Learn more at www.bestbodyin52.com. 


Liz Weiss, MS, RDN and Janice Newell Bissex, MS, RDN from Meal Makeover Moms’ Kitchen 
have co-authored The Smoothie Bowl Coloring Cookbook, a first-of-its-kind coloring cookbook. 
The book features 10 nutritious smoothie bowl recipes, including Wild Blueberry Blast, Peanut 
Butter & Jelly, and Avocado Key Lime Pie, along with 10 mandala-style coloring pages, 5 bonus 
coloring pages, and a how-to guide for making smoothie bowls. The nutrient-rich recipes are 
easy enough for kids to make and decorate, and the mandala food designs are simple and playful. 
This coloring cookbook is free as a download on MealMakeoverMoms.com and also available for 
purchase on Amazon. 


Vicki Shanta Retelny, RDN, recently released her new book, Total Body Diet for Dummies, an expert-
led guide to losing weight — and keeping it off — the healthy way. Vicki’s book focuses on physical 
activity, portion control, and psychological support as the cornerstones of successful and lasting 
weight loss.  Plus, it covers some of the latest food, exercise, and sleep tracking devices and how 
they can help your clients reach their goals with mindful eating, wearable technology and mobile 
apps, and how to choose the right ones.


Members on the Move
By Lesley Shiery, MS, RD, Tastings Assistant Editor


Continued on page 17



http://jackienewgent.com/cookbooks/the-all-natural-diabetes-cookbook/

http://www.bestbodyin52.com

http://mealmakeovermoms.com/kitchen/

http://mealmakeovermoms.com/
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Barbara Gordon, RDN, LD  recently published two journal articles offering unique insights into the 
potential impact of food and nutrition on urological inflammation. “Influence of polyunsaturated 
fatty acids on urologic inflammation” was published in the November 2015 issue of International 
Urology Nephrology. “Nutritional considerations for interstitial cystitis/bladder pain syndrome” was 
published in the September 2015 issue of the Journal of the Academy of Nutrition and Dietetics. 


Dr. Jody Vogelzang, RDN, FAND, CHES  was awarded the Teaching Innovation grant from Grand 
Valley State University.  She will be using Design Thinking (human centered design) to rethink the 
topic of hunger, specifically emergency food.  Design Thinking has its roots in the Design School 
at Stanford and is now being used to solve a range of community based programs.  Dr. Vogelzang, 
and her associate Dr. Jaskiewicz, will be involving their graduate students in the rethinking and 
prototype design for client centered emergency food programs. 


Sheila Weiss, RDN  recently joined Outloud, LLC as their Nutrition Communications 
Specialist. Outloud, a niche marketing communications consultancy based in 
the Baltimore/Washington-Corridor, specializes in A2B (Association to Business) 
communications for food and beverage associations.  


Jill Nussinow, MS, RDN’s fourth cookbook Vegan Under Pressure was 
relased in January 2016 (Houghton, Mifflin, Harcout). This 300 page book 
contains 175 recipes, and 16 color photos. Jill is a vegetarian, vegan and 
pressure cooking expert. She has been teaching people about the joys 
of eating fast, easy and tasty plant-based meals cooked in the pressure 
cooker for the past twenty years. Learn more at:    
http://www.theveggiequeen.com


Members on the Move
By Lesley Shiery, MS, RD, Tastings Assistant Editor


Continued from page 16



https://webmail.genmills.com/owa/redir.aspx?SURL=t6b5t5P2DUoGvjo5JNyTDcDh4EDvhDT9JrlIrw-qNGC5T-An0wPTCGgAdAB0AHAAOgAvAC8AdwB3AHcALgB0AGgAZQB2AGUAZwBnAGkAZQBxAHUAZQBlAG4ALgBjAG8AbQA.&URL=http%3a%2f%2fwww.theveggiequeen.com
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Date: March 18 at Noon ET    
(11 CT, 10 MT, 9 PT) Book: 


Brain Maker: The Power of Microbes to Make and Heal the 
Brain by David Perlmutter, MD


Learn more and register on our website at 


http://www.foodculinaryprofs.org/events.cfm?id=476


Upcoming Events


FCP Book Club 
Discussion


2016 Culinary Domestic 
Trip to Charleston


May 8 – 10, 2016


Join FCP on our first domestic culinary excursion to  
Charleston, SC.   


Home to many James Beard nominated and award 
winning chefs, you will learn not just how to use an 
ingredient in the recipe, but where it comes directly 
from and the history behind many Lowcountry dishes.


http://www.foodculinaryprofs.org/page/2016-
culinary-domestic-trip 



http://www.foodculinaryprofs.org/events.cfm?id=476

http://www.foodculinaryprofs.org/page/2016-culinary-domestic-trip

http://www.foodculinaryprofs.org/page/2016-culinary-domestic-trip
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Sheet Pan Dinner: Black Bean and Sweet Potato Hash


Instructions


Preheat the oven to 400 degrees F. Line a sheet 
pan with parchment paper or a non-stick baking 
mat. Place all of the ingredients, except the limes 
and garlic, on the sheet pan. Gently combine 
using a spatula. Bake 20 minutes. Remove from 
oven and sprinkle with garlic. Stir and bake an 
additional 15 minutes. Spritz with lime juice.


Prep time: 25 minutes


Cook time: 35 minutes


Makes 5 servings, 1 cup each


Ingredients:


2 (15-ounce) cans black beans, drained and rinsed


1 medium-large sweet potato (3 cups diced)


1 medium zucchini, diced


1 small onion, diced (about 1 cup)


3 tablespoons extra-virgin olive oil


2 tablespoons Bragg’s liquid amino acids or 
reduced-sodium soy sauce


2 teaspoons chili powder


1 teaspoon ground cumin


Freshly ground black pepper


2 cloves garlic, minced


Lime wedges


Cook’s Corner
Erin Weber, RDN, Chef


Nutrition Facts (per serving): 410 calories, 9 g total fat (1.5 g saturated fat), 0 mg cholesterol, 29 g total 
carbohydrate (7.5 g fiber), 10 g protein, 18% DV iron, 8% DV calcium, 154% DV Vitamin A, 28% DV Vitamin C.


By Michelle Dudash, RDN, Cordon Bleu-certified chef and creator of 
Clean Eating Cooking School: Monthly Meal Plans Made Simple


This Southwest-inspired dish has everything you crave. Savory, spicy, sultry and a bit of sweet. You can 
serve as-is in a bowl, and top with hot sauce, avocados, a dollop of Greek yogurt, or cilantro. Or all of the 
above! If you’re feeling extra hungry roll it inside a whole-grain wrap with some extra greens.  



http://www.cleaneatingcookingschool.com
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Creative Energy 
Where To Find It and How to Use It


Ventures
Enterprising News and Ideas for Nutrition Entrepreneurs


Penny L. Wilson, PHD, RDN, LD | Chair Elect


Listen, when I was a little girl I used to spend hours looking for ladybugs. 


Finally, I'd just give up and fall asleep in the grass. When I woke up, they 


were crawling all over me. ~ Katherine, Under the Tuscan Sun (movie)


Under the Tuscan Sun is one of my favorite movies. Katherine, the eccentric 


retired actress, is a sage for Frances, the main character of the movie. 


Katherine dispenses snippets of knowledge throughout the movie to 


help Frances look at life differently and embrace the adventure she is on. Katherine told Frances 


about her experience with ladybugs when Frances was lamenting about finding a new love.


Finding creative energy can, sometimes, be like looking for a new love – or looking for ladybugs. 


The more you look, the harder you look, the less there seems to be. Often, to find our creativity, 


especially when we’re trying to solve a problem, we need to relax, take a few deep breaths, let 


our minds wander or engage in something totally unrelated to what we’re trying to accomplish. 


Here are some other ways to relax and catch some creativity.


Enlist your friends: Talk to a friend about what you’re struggling with. Sometimes we get stuck 


in our heads and can’t see the broader picture. Getting an outside perspective can help broaden your view of the situation and allow you to 


approach it from a different angle. I find that my mastermind group is one of the best places to talk things through that I’m stuck on or struggling 


with.


Question everything: This can be hard to do. Force yourself to step back and question your approach. Start by taking a few deep breaths and 


a blank piece of paper. Then, take a mental step back from the situation. Set a timer for five minutes and write down all the questions you can 


about the situation. Don’t censor yourself; just let them flow. Once the timer has gone off, go back through the questions and see if anything 


jumps out at you that you may have been missing before.


Take a break: Taking time for a walk, run, bike ride or some other activity lets your subconscious work on the problem. Additionally, it gets you up 


from the desk and moving which is always a bonus. Since I’ve moved to Colorado, one of the best things to reignite my creativity is to take a hike 


in the summer or snowshoe in the winter. Even just 15 to 30 minutes helps me get going again. I also find a benefit in that taking a few minutes 


to do something with my hands; I love to knit and spin (fiber into yarn with a spinning wheel). Spinning in particular allows me to relax and my 


mind to wander with the rhythmic movements of the treadling with my feet and drafting the fiber with my hands.


Be grateful: Taking a couple of minutes to be grateful about all that we have can give us perspective and a mental break. This also shifts our 


energy and focus from what we are missing – “where are all those ladybugs?” – to what we actually have. Once you’ve acknowledged three to 


five things for which you’re grateful, take a look back at the issue you’re trying to solve and see if anything new pops up.


The next time you are working on an issue that could use a shot of creativity, take a few minutes to step back, breathe and try one or more of 


these suggestions. Who knows, when you come back you may just find that the issue is resolved, and you’re covered in ladybugs.


Penny is a sports dietitian who coaches athletic and health-conscious people on eating so they can feel and perform at their best each day. She has a PhD in 
kinesiology and is Board Certified as a specialist in sports dietetics. She also speaks to groups of all sizes on ingredients for living their best lives. Being a dietitian 
is a second career for Penny. She joined Nutrition Entrepreneurs as soon as she became a dietitian. eatingforperformance.com
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Newsletter 
EDITOR LETTER


Ventures


Jen Haugen, RDN, LD | Newsletter Editor 


Which Creative Ideas 
Deserve the Most Attention? 
Have you ever been so fearful that you can’t even take one step 
forward? A few months ago, I received a couple of new and creative 


communications opportunities in my email inbox. I let them lie there awhile without actually 
hitting the reply button. Fear took over. Fear of the decision. Fear of making the wrong 
choice. Fear of not devoting my attention to the right things. So not making any decisions 
was a good idea, right? Wrong.


I began to read one of the best books ever on the subject of decision-making: The Best Yes: 
Making Wise Decisions in the Midst of Endless Demands by Lysa TerKeurst. It, too, showed 
up in my inbox as an ad from Amazon; you know the ones - “you’ve read this book so we 
recommend that book.” Well, I’m not sure how Amazon does it, but they were right on. 


As dietitians, we have opportunities in every direction. Whether it’s a paid or volunteer activity, 
how do we decide whether to say YES? Let me share a few things I learned as I read this book:


nn New opportunities change our schedules. I love this quote from the book: 
“The decisions we make determine the schedules we keep and the schedules we keep 
determines the life we live.” These new opportunities in my inbox required additional 
worktime of a couple of hours per week and additional travel. I had to think about how 
this decision would affect my time while realizing saying yes to something means also 
saying no to something else. If I didn’t give up something, I would guarantee this yes 
would instead become stress.


nn Check yourself before you YES yourself. Ask yourself about four key areas (financial, 
physical, emotional and spiritual resources) to determine how saying yes will fit. 
Financially, will there be additional expenses on my part? What about physically? Do 
I have physical space for this creative opportunity; do I have time and energy for this 
yes decision? Emotionally, can my stress level handle this? Will I still have some sort of 
balance in my life? And spiritually, is this the path that fits my values? 


nn Chase down your decision. The author shares this tool for visual people like me - to 
put things on paper and see the bigger picture. Asking yourself the basic question 
of what will your future look like if you say yes to this decision? After the excitement 
wears off, can I sustain this new opportunity in the months or years ahead? Will saying 
yes affect anyone else in my life?


nn Every book has a margin. Open any book and you will see negative space - space 
that has nothing on it and is empty. That’s because if our eyes had to read words off 
the edges of the pages, we would go crazy! Same with our schedules; filling them to 
the max is conducive to excess stress. Leave a margin. 


Now analysis paralysis is a real thing. We can over analyze every decision to excess. But with 
these questions, you may have a better guide on what creative idea deserves the most 
attention. I’ve noticed that by taking a little time to ask these questions, I make better decisions. 
And better decisions make for a better life. Don’t delay - make your decision today!


Jen Haugen, RDN, LD, is a Minnesota-based dietitian, writer and gaRDening.  Known as the 
“Down-to-Earth Dietitian” on her website, jenhaugen.com, Jen specializes in writing to move 
moms to create the recipe to a nourishing life centered on food, faith, gardening and making 
memories together as a family.  As a communications consultant, Jen specializes in online 
social media engagement, website content development, recipe development and speaking.  
Jen also works part-time as a school nutrition dietitian working to enhance and promote 
healthy options throughout her school district.  You can find her on Facebook at Jen Haugen 
RD and on Twitter @jenhaugen.


Editor
Jen Haugen, RDN, LD 


Incoming Editor
Kara Lydon, RDN, LD, RYT 


Editorial Board, 2014-2015
Jen Haugen, RDN, LD 
Kara Lydon, RDN, LD, RYT
Jennifer Neily, MS, RDN, LD, FAND
Chere Bork, MS, RDN, LN
Penny Wilson, PHD, RDN, LD
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The newsletter pertains to the Nutrition 
Entrepreneurs Dietetic Practice Group of 
the Academy of Nutrition and Dietetics and 
reproduction rights are reserved. Publication 
of an advertisement in the Ventures newsletter 
should not be considered as an endorsement 
of the product or advertiser by the DPG. 
Viewpoints and statements in this newsletter 
do not necessarily reflect policies and/or 
positions of the Academy of Nutrition and 
Dietetics. © 2014 Nutrition Entrepreneurs. 
All rights reserved.


We welcome input from our members. 
Please contact the editor:


Jen Haugen, RDN, LD
1006 24th Ave NW
Austin, MN 55912


Subscription Information
NE members’ Ventures subscription year 
runs from June through May. Non-Academy 
members may purchase a one-year (five 
issues) subscription by sending a $40 check 
payable to Academy-DPG 30 to:


Nutrition Entrepreneurs
6301 Snidercrest Rd.
Mason, OH 45040


Address Changes 
and Missing Issues
If you have a change of address, 
please contact the Academy with your new 
address information. If you missed an issue, 
email Lauri Egan at NEadmin@NEdpg.org 
or call (513) 972-4668.


EDITOR'S NOTE:
In the spring issue of Ventures, 
Chere Bork’s article on Deliberate 
Creation of Your Best Website Ever, 
included some great information 
from her creative website 
designer, Stephanie Hofhenke 
of String Marketing.  We would 
like to apologize to Stephanie for 
listing the wrong web address, 
and point NE members to her 
right one stringmarketing.net.
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Kara Lydon, RDN, LD, RYT 
Incoming Newsletter Editor 


Last year, I spoke to a group of dietitians in 
community health care about marketing and 
branding, and guess what big picture topic I 
led with in my introduction? You guessed it 
– CREATIVITY! As a nutrition entrepreneur, it’s 


imperative that you tap into your creative self in order to be an 
effective marketer of your brand – YOU!


“ The only unique contribution that we 
 will ever make in this world will be born 
 of  our creativity. ” – Brené Brown


One of my favorite researchers and authors, Brené Brown, 
researched the concept of whole-hearted living for her book 
The Gifts of Imperfection, and she found the folks who were 
living wholeheartedly all shared the trait of creativity. Brown 
goes on to say in her book that there is no such thing as 
creative people vs. non-creative people; there are only people 
who use their creativity and people who don’t.


As a dietitian, I’ve noticed we can be subject to what our 
beloved NE Chair, Chere Bork, refers to as “comparitis,” 
comparing ourselves to other colleagues in our profession. 
This “comparitis” can stifle our creativity and originality if we’re 
not careful. Brown brings up this topic of comparison in her 
book as well, and reminds us that each and every one of us 
brings something unique and special to the table. She states, 
“Creativity, which is the expression of our originality, helps us 
stay mindful that what we bring to the world is completely 
original and cannot be compared.”


In this Issue of Ventures, our membership has compiled some 
insightful practices for how you can harness your creative 
energy. Before you read on, I challenge you to first make 
the commitment to USE your creativity and then ditch that 
comparison trap so you can tap into those unique gifts that 
only YOU can bring to the table.


Kara Lydon, RD, LD, RYT, The Foodie Dietitian, is a nationally recognized food 
and nutrition expert and yoga teacher based in Boston, Massachusetts. 
Kara offers nutrition coaching and partners with like-minded food brands 
and organizations on recipe development, food photography and nutrition 
communications and marketing. Often sought after for various media and 
speaking opportunities due to her passion and expertise, Kara has most recently 
been featured in Fitness, Shape, Today’s Dietitian and Environmental Nutrition.. 
Her food and healthy living blog, The Foodie Dietitian (http://karalydon.com/
blog), features delicious seasonal vegetarian recipes and simple strategies to 
bring more yoga and mindfulness into your life, and has been featured on The 
Kitchen, TODAY, SELF and Buzzfeed. Follow her on Twitter @karalydonRD.


Tap Into Your 
Creative Self... 


Learning from the Two 
Most Powerful Words


– Yes and No
Barb Andresen, MEd, RDN, LDN 
Treasurer


Such short and simple words with 


such incredible power!  They are 


also polar opposites. Say “yes” to 


one thing and you are in effect 


saying “no” to something else.  


“Yes!” is an unbelievable rush and 


a great motivating, energizing force!  What you might 


not realize is that “No!” can also offer the same.


 The choices you make determine not only whether 


you are successful, but whether you are happy. So, 


what are you saying yes to and what are you saying no 


to? Are you saying yes to the things that will actually 


make you happy and successful? More often than not, 


you aren’t!  We say yes often to make other people 


happy. That is sometimes very useful, but many times 


it is the same as saying no to your own time to rest, 


to work on personal development, to find time to 


re-fuel, etc.  Be worthy of your own time to be rested, 


successful, energized and accomplished.  


Saying “No” allows you to prioritize, gives you a sense 


of control and sends the message to others and to 


yourself that your time matters and that you are 


valuable.  A very important message! 


The actual no response can be quite easy. Here is an 


option I used recently:


“What a wonderful opportunity, thank you for thinking 


of me! In looking at my calendar, I will unfortunately 


need to say no this time.  I look forward to the next 


chance to work with you.”  


Use your own words of course, but this paves the way 


to accomplish much more with “No.”


Barbara Andresen, MEd, RDN, LDN, is a private 
practice dietitian in North Carolina who specializes in 
gastrointestinal disease and eating disorders. Working 
with clients who have these issues is a challenge and a joy 
because the relationships are so rewarding.  She’s active 
in her district and state dietetic organizations and has 
held other leadership roles including chair of the Annual 
State Dietetic Association FNCE®.  When her dietitian hat is 
hanging on the coat rack, Barb is happiest outdoors, hiking, 
swimming, skiing and practicing photography.
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Chere Bork, MS, RDN | Chair


Confident Energy
Being a nutrition entrepreneur for the past 14 years has 
brought its share of joys, surprises, challenges and an ever-
present to do list. There is no solution to a 25-hour day. So 
why not shift away from a problem that has no solution, 
like getting more time in your day, to a more real solution 
like a focus on energy? Time is fixed. Energy is infinite.  


Energy can be abundant or lacking. Happiness, productivity and your money in 
your bank account are all based on one thing - ENERGY!


Get Energy-Ready!
Think of your tasks as energy expenditures and exercise, and me-time and breaks 
as energy investments. Expend energy on a project or seeing clients and then 
invest in a short break. When I write my newspaper column I write first thing in the 
morning before I turn on my “email life,” and enjoy a great cup of coffee in perfect 
silence.  Then I exercise!


Create Energy Habits


nn Physical Energy ~  the Quantity of Energy Which Engages Your Body 
Ask yourself: What action step do I need to do to perform at my 
best for nutrition, moving my body, sleep, hydration, breathing?


nn Mental Energy ~ the Focus of Your Energy Which Engages Your Mind 
Ask yourself: What action step do I need to do to perform my best for 
focus and concentration, solid mental preparation, positive thinking, 
creativity and time management?


nn Emotional Energy ~ the Quality of Energy Which Engages Your Heart 
Ask yourself: What action step do I need to do to perform my best 
for solution-based optimism, keeping my confidence level high, 
staying emotionally engaged with people?


nn Spiritual Energy ~ the Force of Energy Which Engages Your Spirit 
Ask yourself: What are my passions? What is my purpose? What is 
my vision for my life? (I know…your purpose is to change the world 
around you with healthy eating!)


Creative Energy Vibration Alignment Technique
The best way to create a day of positive energy is to start it the evening before. Lie in your 
bed and direct your appreciation inward. Focus on your bed, your bed linens and your 
pillow. Recount all the good things that happened in your day hour by hour. Set your 
intention to sleep well and to awake refreshed.  After you awake, stay in bed five more 
minutes and think about how you want your day to positively unfold. I think about each 
RDN client and the possibilities I envision for them. Or when I have a keynote, I feel the 
home-run, hit-it-out-of-the-park presentation.  Feel whatever resistance you may have 
fall away. Feel your vibration rise. A vibration is a mood or feeling. Shower, eat breakfast 
and write a list of five things you appreciate about your life. If you do this for 30 days, 
I guarantee you will feel a delicious sense of confident well-being and you will attract 
exactly what you need in your personal and business life. Remember, you need to feel 
your best. Then you can confidently take action to solve any challenge and be your best!


Chere, as a Law of Attraction facilitator, gives dietitians a boost of confidence to live the life 
they have always wanted. For three decades Chere has helped turn around people’s lives and 
work so they can experience lives that tickle their souls and pocketbooks. She helps dietitians 
find clarity so they can be both the best moms and businesswomen living without regrets. 
She also knocks audiences off their seats as a national and state meeting speaker. She loves 
anything to do with RDs, eating and talking - preferably all three at a time. And she loves NE! 
Unstoppable confidence! Energy! Live your happiest healthiest ever! cherebork.com


HARNESS YOUR 
CREATIVE ENERGY


As I write my last Chair letter for Ventures, I reflect on the many talented people I have had the privilege to work with. Your NE Executive Committee has done a fabulous job of generating energy.
What did we accomplish?
nn Creating of an entirely new Specialty Group for Second Career Dietitians. 
nn Increasing membership by 25% from 2,800 members in June 2014 to 3,500 members in just seven months.  nn Creating a running list of FAQs that members love to know for the Electronic Mailing Lists. 
nn Hosting a “Super” Networking Event at FNCE®. nn Increasing webinar CEU opportunities for our members, and doubling attendance at most of them. 


The list could go on.
An extra-special thank-you to “Can Do it All” Lauri Egan our administrative assistant who exceeds all expectations. She does tasks before we even ask, all while having three children under five.  NE is blessed to have her. Thank you, Lauri! On June 1, you will be in the confident hands of Dr. Penny Wilson, PhD, RDN, LD, whom I have admired for years!


Here’s to learning from yesterday, living for today and hoping for an extra bright tomorrow.
I will never forget you, America’s Nutrition Experts. You can do anything.  Wait...
I mean everything! Your family and friends are waiting!     Love, Chere!


Chat with your fellow NE Members!  
Join the monthly NE Twitter Chats 


When: Second Wednesday of 
the month at 8:00 -9:00 p.m. EST


Hashtag: #NEdpg


Upcoming dates:


June: Twitter 101: How you use Twitter 
to promote yourself, to enhance your 
network and to socialize


July: Land your next gig: Negotiation 
techniques to get speaking 
engagements, corporate wellness 
contracts and more


August: Media & The RDN: shine in 
your spotlight: How you can get your 
voice heard


#NEdpg 
Twitter Chats!
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Melissa Joy Dobbins, MS, RDN, CDE | NE Speakers & Media Chair


While growing up, I was 
completely surrounded 
by creativity and artistic 
influence. My father was 
an actor, director and 
playwright. My mother 
is a visual artist (graphic 
design, sketching, 


painting, sculpture, costuming, etc.). My brothers 
were both gifted with musical and drawing 
abilities. I, myself, studied ballet and other forms 
of dance, and even acted in plays and musicals. 
Yet, despite being raised in this environment, 
accessing my own creativity as a dietitian does 
not come naturally to me. Therefore, I empathize 
with those who feel at a loss when it comes 
to igniting that creative spark, and I welcome 
the opportunity to share strategies that have 
helped me tap into the creative process in 
hopes that it might help others do the same.


1.  Find your voice


As a media and communications expert, being 
“creative” in my line of work means crafting 
memorable and meaningful messages. In 
order to do that successfully, you need to have 
a strong voice. One of the most important 
concepts I share in my workshops for dietitians 
is that each person must find his/her own voice, 
be herself/himself, and let her/his unique light 
shine. This is by far the greatest thing you can 
do to define your niche and brand, and also 


discover the distinctive ways in which you 
are creative. For example, many dietitians are 
foodie bloggers, sharing beautiful photos of 
their food and recipes. When I decided to start a 
blog I knew that was not “me” – so I wondered 
how and where did I fit into the blogosphere? 
I did some soul searching and discovered that 
interviewing and promoting other dietitians 
and writing about guilt-free eating was what 
really fueled me and therefore, fueled my 
creativity. 


2.  It’s never too late to learn new tricks


There are two books I recommend that can help 
you tap into your creative potential.


The first book is POP! Create the Perfect Pitch, 
Title and Tagline for Anything by Sam Horn. This 
book was exactly what I needed to discover 
the creative part of my brain that I wasn’t 
accustomed to using before! I utilized the 
strategies and exercises in the book to create 
my business tagline (sound science, smart 
nutrition, good food) and continue to use it for 
my workshop titles and media messages. (I also 
used it to come up with the title of this article).


The second book is UNthink – Rediscover Your 
Creative Genius by Erik Wahl. You may have 
heard Erik speak at FNCE a couple of years ago 
(he painted onstage during his presentation). 
This book will help you think differently about 
your own creative potential.


3.  Rub elbows with creative people


I had the good fortune to work closely with one 
of the most creative people I’ve ever known. Lisa 
Doherty runs her own PR business in Chicago 
and consulted with the dairy council to book 
media interviews for me about 10 years ago. 
As we worked together to develop innovative 
media pitches and segments, I was drawn into 
her creative process and began to think more 
imaginatively. Therefore, I encourage you to seek 
out creative people in your midst and observe 
them: how they think and create and express 
themselves.


Each of us is creative in our own way; sometimes 
we just need to explore ways to uncover those 
hidden talents. I hope my suggestions will 
inspire you and that your creative journey is full 
of interesting discoveries!


Based in Chicago, Melissa is the CEO of Sound 
Bites, Inc., and the Guilt-Free RD – “because food 
shouldn’t make you feel bad!”TM. She enjoys 
conducting workshops for dietitians on media, 
social media and public speaking skills. Her blog 
(www.SoundBitesRD.com/blog) shares dietitian 
interviews, tips and resources to help others 
enhance their communication skills and gain 
more visibility, influence and success. Connect with 
Melissa on Twitter @MelissaJoyRD.


Jill Weisenberger, MS, RDN, CDE, FAND | Authors and Writers Specialty Group Chair


If I’m lucky, one of my 
regular editors emails 
me with a potential 
assignment. Better still 
is when I get an email 
with several potential 
assignments. But I’m 
not always so lucky, and 


sometimes I have to create and pitch new ideas. 
Here are a few ways that I generate new story 
pitches. 
Read electronic mailing lists. As a member of 
several DPGs, I find the electronic mailing lists (EMLs) 
a wonderful resource. I hear about the topics my 
colleagues are struggling with, the questions from 
their clients, their concerns about something in the 
news and so much more. 
Listen to patients and clients. So many of my 
patients with diabetes focus on blood sugar to 
the exclusion of other health parameters such 
as cholesterol and blood pressure. One day, I was 
especially frustrated. That night I shot off an email 
to my publisher outlining why they needed a book 
about diabetes and the heart and what would be in 


such a book. The book - 21 Things You Need to Know 
about Diabetes and Your Heart - has just been released. 
Listen in on public conversations. The check-out 
line at the supermarket and the waiting area at the 
doctor’s office are especially ripe with nutrition and 
health topics. Twitter is another such location. 
Ask yourself which common ideas you reject. I don’t 
think all processed foods are bad. I wrote a popular 
piece titled 10 Processed Foods I Love. I don’t think it’s 
good advice to primarily shop the perimeter of the 
store or reject foods with ingredients that are hard 
to pronounce (think cobalamin, for example). Silly 
Supermarket Rules was born out of these thoughts.
Respond to controversies. Consumers and editors 
love controversies. There’s a lot in the news these days 
about whether or not saturated fats are harmful to 
the heart. I’m writing a piece on this topic right now. 
After a news blitz about fish safety, I wrote a piece 
about the benefits of fish for children. 
Scour the news. Read newspapers. Listen to the radio. 
Subscribe to The Academy of Nutrition and Dietetics’ 
Daily News and one or more daily digest newsletters. 
Pick a topic and brainstorm your slant. For example, if 
a celebrity was just diagnosed with breast cancer, you 


might write about her possible nutrition concerns 
during chemotherapy. Or maybe you’ll pitch a story 
about foods to help prevent breast cancer or the 
mechanisms by which phytochemicals in various 
foods protect against cancer. Just jump on something 
that people are talking about, and put your own twist 
on it.
Review journal articles. If a research study or review 
interests you, it may interest your colleagues or the 
consumer too.
Re-purpose your old articles. Give a quick look 
at some of your favorite past work. After writing 
an article about diabetes among the elderly for a 
publication for registered dietitian nutritionists, I 
wrote a piece for the consumer about the concerns 
you may have if your elderly parent is diagnosed with 
diabetes. 
If you’re truly stuck with nothing to write about, 
unplug from all electronics, step away from your work 
and other obligations, and give yourself some quiet 
time. A jog, a long drive or 20 minutes watching my 
dogs in the backyard often ignite something creative 
in my brain.


Jill specializes in diabetes management, weight loss, cardiovascular disease and wellness, and is the author of Diabetes Weight Loss – Week by Week, The 
Overworked Person’s Guide to Better Nutrition and 21 Things You Need To Know About Diabetes and Your Heart. She is contributing editor for Environmental 
Nutrition and writes for Diabetic Living, Kids Eat Right, Today’s Dietitian, The DX, the American Institute for Cancer Research and more. Jill consults to the food 
and beverage industry and has a private practice in Newport News, Virginia. She enjoys mountain biking with her family, cooking, social media, reading, 
traveling and dogs – especially her own. Learn more at jillweisenberger.com and follow her on Twitter @nutritionjill.


FIND CREATIVE IDEAS FOR WRITING


GOT CREATOR’S BLOCK? YOU CAN TRAIN YOUR BRAIN!
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Barbara Spalding, MA, MS, RDN | Second Career Dieitians Specialty Group Chair 


Nutrition Entrepreneurs started 2015 with approval 
for a seventh specialty group - Second Career 
Dietitians.  This specialty group is geared towards 
RDNs who have transitioned into dietetics after 
a career in another field. They have extensive 
backgrounds in technology, pharmaceutical sales, 
nursing, teaching, public relations and other areas 


of business.  Others had been dietitians in their first career, left the field 
to pursue other opportunities or to raise their families, and have now 
returned to dietetics after a 20- or 25-year hiatus.


Linda Eck Mills, MBA, RDN, LDN, FADA, secretary of NE, recognized the 
need for the Second Career group at FNCE® in Atlanta and led the effort 
to establish the group.  Plans for the group include a monthly community 
chat, mentoring programs, webinars on topics such as making the career 
transition into dietetics, an EML and more.  The group also hopes to create 
programs in which Second Career Dietitians can share their prior work 
experience and skill-sets with other members of NE and the Academy.  If 
you are a Second Career Dietitian or student, check out the Second Career 
Dietitian Specialty Group page on nedpg.org to see what the group can 
do for you!


Barbara is a Second Career Registered Dietitian Nutritionist with a private practice located in East Windsor, New Jersey.   Her areas of expertise include weight loss counseling, 
cardiovascular disease and helping women with their nutrition needs before, during and after treatment for breast cancer.  In her first career Barbara founded, grew and 
managed an employee benefits and health insurance agency and consultancy with extensive experience working with small to mid-sized companies in the greater New York/
New Jersey metropolitan area. In addition to her private practice, Barbara writes, edits and curates a popular food and nutrition blog, secondactkitchen.com, which offers 
down-to-earth nutrition advice and recipes. For more information about the Second Career Dietitian Specialty Group, contact Barbara at: barbara@secondactkitchen.com.


D E L E G AT E S ’
CORNER


Lisa Jones, MA, RD, LDN, FAND
Delegate Message


“Creativity involves breaking out 
of established patterns in order to 
look at things in a different way.” 
 —Edward De Bono, 
 Lateral Thinking for Management


I wish I could say that you can just turn creativity on and off like a 
light switch.  While I haven’t quite figured out how to do that yet, I 
do have a few tried-and-true creativity tips to offer you. 


One of the ways I try to cultivate creativity is by taking a blank 
sheet of paper and writing whatever words pop into my head 
for the next minute.  Next, I cut the words out, fold them into tiny 
papers and place them in an orange-colored bowl.  Why an orange 
bowl?  Orange is the color of creativity.  I make sure that at least 
once a week I pick one word out of the bowl and read it.  Then, I 
write about that word for ten minutes.  Sometimes, that one tiny 
word that didn’t have much meaning the week before inspires 
such creative genius that I am motivated to take another word 
and write for ten more minutes.  Other times, I stare at a blank 
sheet of paper and realize that today I need to wear an orange 
shirt and conjure up some creativity!  Another tip that works well 
which we all know is to eat well and exercise to maximize your 
true potential.  Now go get those creative juices flowing!


Speaking of energy… make sure you reserve some to check 
www.eatright.org/hod or the latest mega issue, as well as our 
monthly chair chats, the website and the listserv for feedback requests.


I look forward to hearing from you!  Please contact me with your 
feedback, comments and concerns at mobiledietitian@aol.com.


Lisa Ann Jones, MA, RDN, LDN, FAND, is a Philadelphia-based 
registered dietitian and nutrition communications consultant and 
owner of PRN Dietitian, LLC. In addition to her NE Delegate role, 
Lisa is currently serving on the Academy’s Consumer Protection 
and Licensure Subcommittee and has previously held several 
other leadership roles including past-president of the Pennsylvania 
Academy of Nutrition and Dietetics.  In 2014, Lisa was recognized 
as Outstanding Dietitian of the Year by the Pennsylvania Academy.  
Lisa can be reached at mobiledietitian@aol.com.


New NE Specialty Group for Second Career Dietitians


5 TIPS TO GET YOU OUT 
OF A CREATIVE RUT:


Jackie Sharp, MS, RDN, LD, HFS 
Director of Member Services


1. Step away from your day-to-day activities. Do 
 something completely unrelated to work. Ideas 
 start flowing when you least expect it.


2. Try something new
 a.  A new restaurant
 b.  New food


  c.  New workout class
  d. Read a new cookbook - It will either inspire you 


   to write, or get your mind off work as you try a new recipe!


3. Sign up for daily digests. This is a great way to spark an 
 idea for a blog post or nutrition article.


4. Browse through the web and look at your favorite blog, 
 Pinterest board or Instagram


5. Take advantage of your DPG Member benefits. There are 
 so many great resources to inspire and support you through 
 your journey. Webinars are easy and inspiring. Listen in even 
 if you don’t think the topic will be helpful. You never know! 


Jackie Sharp, MS, RDN, LD, HFS, is the regional wellness director for Sodexo MAGIC 
at Walt Disney World and Disneyland Parks and Resorts. She uses her expertise in 
exercise physiology and nutrition to help thousands of Disney’s cast members from 
around the globe find a healthy balance in their daily routines. Jackie’s energetic 
personality for health and wellness is witnessed during her cooking demos, personal 
consultations, speaking engagements and training. She enjoys working one-on-one 
with clients to empower them to make both physical and nutritional changes that 
will create a healthy and balanced lifestyle. She works with athletes, children, teens 
and adults individually, as well as in small and large group settings. She believes 
we should all enjoy nature's pleasures with a positive, healthy, and active outlook. 
Jackie received her undergraduate degree from James Madison University, where 
she double-majored in kinesiology and dietetics. She received her master’s degree 
in family and consumer sciences with a focus in food and nutrition. Jackie is also an 
American College of Sports Medicine Certified Health Fitness Specialist and Certified 
Spinning Instructor. Follow Jackie on Twitter, Facebook and Pinterest.
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Roseanne Rust, MS, RDN, LD | Director of Awards and Networking


How did you begin your career?
My first job was at a Pittsburgh hospital. I began as 
a diet tech, and began grad school. At the time, one 
route to registration was to complete a master’s 
degree along with a six-month qualifying experience. 
I learned every area of clinical practice, from hearts 
to burn unit to ICU. I also was able to work in the 
outpatient counseling center, which I quickly found 


was most appealing; I was very interested in education and prevention.


From the hospital setting, I moved to a job at a large HMO chairing the 
nutrition department. We provided outpatient nutrition counseling for a 
variety of medical issues, as well as health education for wellness, diabetes, 
heart health and weight management.


What led you down the path to join 
Nutrition Entrepreneurs?
In 1994, I had to leave the HMO position as we moved from Pittsburgh to 
a small town in Pennsylvania since my husband took a new job. One of my 
grad school mentors wrote a regular column in the Pittsburgh Post Gazette, 
and this was something that I always wanted to try – writing. Since I was 
pregnant and in a new town, I thought it was the perfect time to try it out. I 
phoned my old mentor, and she gave me some tips for pitching a column to 
the local paper. I did, and it worked. I got my first assignment and soon was 
writing a weekly column.


I also took a part-time consulting position, since this was very conducive to a 
flexible schedule and allowed me to stay home with my babies and toddlers.


Around 1999, I had joined NE EML. I found myself reading through the 
email daily and gained SO much information learning what others were 
doing, what the possibilities were, and I also received valuable information 
about how to get more work. The EML was invaluable, as was the advice I 
received from other professionals. Just reading the EML conversations was a 
confidence-builder.


Did you know any NE members personally prior to joining?
Nope!


Once you joined NE, how did you get involved in 
leadership?
I stayed in the background for many years since I was active in both my 
State board as well my state’s district in leadership roles. In 2013 I was 
asked to join the Executive Committee, and have really enjoyed being 
involved at this level.


What does a typical workday look like for you? 
How is that different from previous jobs you’ve had?
As a telecommuter, I check email first thing every morning, since all my 
clients are communicated with virtually. This usually takes about an hour, 
since many emails require a reply.  I am at my laptop all day long. I write my 
own blog and generally post one per week. I also check into my social media 
channels in the morning and respond to any comments as needed.


I am paid by several clients to write a blog, so I generally write daily. I may also 
be working on speaking events (outlines, PowerPoints).  Of course when I’m 
working on a book, I am writing a LOT daily, and managing and organizing 
tight schedules and deadlines.


I also have clients who have hired me as a social media consultant, and I 
spend some time each week either posting or scheduling social media posts.


I may also take or return phone calls, or log in to work with online clients 
(e-coaching for wellness and weight management).


In the past several years, I have held several different consulting positions, 
such as a long-term-care dietitian; a Head Start dietitian; teacher – college 
nutrition course one summer; online nutrition instructor for Penn State’s 
World Campus.


It is different, in that I am working from a home office, since I am 
working alone.


Can you describe some challenges of 
being an entrepreneurial dietitian?
Staying focused and disciplined in a home office.


Not having colleagues to see and talk to in person each week is sometimes 
a disadvantage. It’s nice to be able to bounce ideas off people. But, I utilize 
email and phone calls to connect with colleagues. I recently set up a monthly 
call, and am hoping to create a mastermind group to deal with this.


What additional skills have you developed as a result of 
working with NE? Or, what is your NE superpower?
Risk-taking. I think every entrepreneur is a risk-taker in some capacity. I have 
been empowered by other successful NE members to be sure to be paid 
what I’m worth, and to not be afraid to ask for that amount of compensation.


What advice do you give to new entrepreneurs 
or new NE members?
Pitch in on the EML (or sign up for it if you haven’t!). It is empowering to 
allow others to hear your “voice” and it’s a great feeling to be able to give 
others advice, or simply share your own experiences with others.


Rosanne is a registered, licensed dietitian-nutritionist with over 25 years’ 
experience. As a nutrition communications consultant, she delivers 
strategic messaging for her clients and is a freelance writer and speaker. 
Rosanne also focuses on cardiovascular health and offers online weight 
management coaching at Reallivingnutrition.com. She is the co-author of 
several books in the John Wiley & Sons For Dummies® series, including her 
latest DASH Diet For Dummies® (September 2014).


EXECUTIVE COMMITTEE 
MEMBER SPOTLIGHT


Each issue of Ventures, we will spotlight a 
member of the Executive Committee. We 
start with Technology and Social Media 
Specialty Group Chair Roseanne Rust.
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Ventures
Enterprising News & Ideas for Nutrition Entrepreneurs


Jen Haugen, RDN, LD


1006 24th Ave NW 


Austin, MN 55912


Lauri Egan, RDN, CPT | NE Executive Administrator


Nutrition Entrepreneurs (NE) has endless 
benefits to fuel your creative energy and 
steer you in the right direction.   We make a 
constant effort to keep you, our members, 
informed and up-to-date about NE’s benefits.  
Let’s do a little run-through of what you may 
be missing out on:


nn Electronic Mailing Lists (EMLs) are an invaluable email-
forum for information sharing among your colleagues.


nn 8 to 12 Teleseminars and Webinars (with CEU credits) are 
provided every year, now offering the ability to receive 
credit for recorded webinars.


nn  NE Toolkit is a must-have e-book in which we have 
compiled the most up-to-date and useful articles, tips, and 
information on a variety of topics.


nn Ventures quarterly newsletters are complete with cutting 
edge information on nutrition and food tools, resources, 
trends, speaking, private practice, counseling, business 
topics, technology/social media tips and more for 
managing your business.


nn Our Mentor Program may take years off the learning 
curve by teaming you up with an NE mentor - or become 
a mentor yourself to an up-and-coming nutrition 
entrepreneur.


I could keep going with other items like our amazing specialty 
groups, NE mini-meetings, NE awards and networking 
opportunities, but printed space is limited, unlike our benefits.  Go 
to NEdpg.org to find out more or email NEadmin@NEdpg.org.


Lauri Egan, Registered Dietitian nutritionist and certified personal trainer, has for over 10 years been helping people develop a healthy way of life that they love. She uses 
her experience in nutrition, fitness, yoga and life to help others identify their roadblocks to Loving Life Healthy. After building her own website for Egan Wellness, she started 
to become more involved with web design for other health organizations. She found an interest in the organization and internet presence of groups promoting health, 
including the website design of the Nevada Dietetic Association. Her passions in life revolve around spending time with her family, making the most of every day and 
Loving Life Healthy. She is looking forward to working with Nutrition Entrepreneurs practice group.


MEMBER BENEFITS
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NE 3-20-15.pdf



consider a different program or package.   
 

If we need to consider options or discuss possibilities for the newsletter, or better explain our ideas

as a starting point, please let me know. We would certainly not expect these changes for the

upcoming issue, but would want to start with the next fiscal year.  
 

We certainly value and appreciate all of the work that you do for us! I think we have a few weeks

and possibly a month to finalize the contract renewal. I know that it needs to be filed prior to June

1. 
 

Sincerely, 
 

Julie 
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Academy of Nutrition  
and Dietetics/Foundation
F I S C A L  Y E A R  2 0 1 5  A N N UA L  R E P O R T


The Academy of Nutrition and Dietetics is the world’s largest organization of food and nutrition professionals. The Academy 


is committed to improving health and advancing the profession of dietetics through research, education and advocacy.







AC A D E M Y ’S E L E C T E D 
L E A D E R S


Members elected Lucille Beseler, MS, 


RDN, LDN, CDE, the president and owner 


of the Family Nutrition Center of South 


Florida, as the Academy’s 2015-2016 


President-elect; and Linda T. Farr RDN, LD, 


FAND, the owner of Nutrition Associates 


of San Antonio, as Speaker-elect of the 


House of Delegates. Beseler and Miles 


will serve as the Academy’s President and 


House of Delegates Speaker, respectively, 


in 2016-2017.


D E C A D E O F I N C R E A S I N G 
M E M B E R S H I P


Membership in the Academy reached 


the highest level in its history and the 


tenth consecutive year of growth. The 


Academy’s membership as of April 


30, 2015, was 75,708. Approximately 


71 percent of the nation’s practicing 


registered dietitian nutritionists are 


Academy members. In comparison, 


about 80 percent of other membership 


associations have market penetration 


below 70 percent. An especially welcome 


development is growth among members 


under 30 years of age. Through benefits 


and initiatives, the Academy has made 


strong efforts and visible progress to 


involve younger food and nutrition 


professionals.


YEAR IN 
REVIEW







P U B L I C A N D M E D I A 
O U T R E AC H


The Academy continued its successful 
program of promoting registered dietitian 
nutritionists and Academy members 
to the widest possible audiences. The 
Academy and its network of volunteer 
media Spokespeople remain a trusted 
source for media across the country and 
the globe. 


Through print, broadcast and 
online media, the Academy and its 
Spokespeople were featured in more 
than 25,000 articles, stories and segments 
with top media outlets including ABC 
News, Associated Press, Bloomberg News, 
BuzzFeed, CBS News, CNN, Cooking Light, 
Daily Beast, E!, ESPN, Fox News, Gawker, 
Glamour, GQ, Huffington Post, Los Angeles 
Times, Men’s Health, New York Times, NPR, 
Reuters, Time and Yahoo!


National Nutrition Month® and Registered 
Dietitian Nutritionist Day play a significant 
role in building awareness and recognition 
for the Academy and RDNs. Each year, the 
Academy generates significant coverage 
and interest in National Nutrition Month 
from local and national print, Internet and 
broadcast media. Coverage for NNM 2015 
reached a combined audience of more 
than 2.4 billion. 


In celebration of Registered Dietitian 
Nutritionist Day on March 11, the 
Academy asked members to share their 
most meaningful experiences in providing 
health and nutrition services. From more 
than 230 inspirational testimonials that 
confirmed and supported the value of 
RDNs’ services, Adam M. Burda, MS, RDN, 
LDN, FAND, of Morgantown, W.V., was 
selected. His photo was featured in New 
York City’s Times Square on Registered 
Dietitian Nutritionist Day.


F I R S T A N N UA L K I D S E AT 
R I G H T M O N T H


August 2014 marked the inaugural 


Kids Eat Right MonthTM, a nutrition 


education, information-sharing and 


action campaign launched by the 


Academy and its Foundation spotlighting 


nutritious and active lifestyles for 


children and families. As a result of Kids 


Eat Right Month activities, traffic to the 


KidsEatRight.org website more than 


doubled; social media outreach totaled 


more than 7.6 million views with more 


than 2,500 tweets using the #kidseatright 


hashtag and reached more than 220,000 


on Facebook. Academy spokespeople, 


RDNs and consumers joined in a 


#KERchat Twitter chat on August 18 and 


a Google+ Hangout on Air August 21. 


News media coverage achieved nearly 


200 million media impressions from 


more than 1,000 articles. The Academy’s 


President-elect, Dr. Evelyn Crayton, RDN, 


LDN, FAND, was joined by Academy 


members and their children from New 


York City to ring NASDAQ’s closing bell 


on August 20.


F O O D  & N U T R I T I O N 
M AG A Z I N E


Food & Nutrition Magazine was 


distributed via ContextMedia to 


hospitals, clinics and doctors’ offices 


nationwide, reaching an estimated 


50 million consumers. Writers for the 


Academy’s Stone Soup blog became the 


Academy’s go-to network for paid recipe 


development; their original recipes 


were featured in Food & Nutrition. For 


the Academy’s 2014 Food & Nutrition 


Conference & Expo, Food & Nutrition 


published its first special issue, featuring 


conference information and tips for 


attendees; profiles of award recipients; a 


dining guide to the host city of Atlanta, 


Ga.; walking and jogging routes; and 


recipes developed by local registered 


dietitian nutritionists. The Engage 


hashtag campaign, a new feature in 


Food & Nutrition, received the ASHPE 


Silver Award in 2015. The magazine also 


received the coveted ASAE Gold Circle 


Award, a Platinum Hermes Award and a 


Gold AVA Digital Award.







S O C I A L M E D I A


The Academy’s 23 social media pages 


spanning six platforms – Facebook, 


Twitter, LinkedIn, Pinterest, Google+ 


and YouTube – saw significant growth, 


with more than 1 million new followers. 


Social media outreach for the 2014 Food 


& Nutrition Conference & Expo was 


enhanced through the first-ever Social 


Media Hub, where #FNCE hashtag 


ribbons were distributed to encourage 


social media activity. The #FNCE hashtag 


trended nationally three days in a row, 


and delivered nearly 75 million 


impressions. Other major social media 


initiatives included National Nutrition 


Month, which saw four successful 


#NNMchat Twitter chats and promotions 


around the annual RDN Day Contest; 


holiday tips from RDNs, which received 


nearly 4,000 likes on Facebook; and 


Engage hashtags unique to each issue  


of Food & Nutrition to continue the 


conversation via @foodnutrimag 


properties. 


E AT R I G H T O N L I N E


The Academy’s robust websites 


serve its diverse membership, health 


professionals and the public. In January 


2015, the Academy launched three 


websites – eatright.org, eatrightPRO.org 


and eatrightSTORE.org – contributing to 


18.6 percent growth across all Academy 


websites compared to FY2014 and more 


than 5 million unique visitors throughout 


FY 2015. The consumer site,  


eatright.org, focuses on meeting the  


Academy’s vision: optimizing 


health through food and nutrition, 


and demonstrating RDNs as the 


trusted source of food and nutrition 


information. EatrightPRO.org focuses 


on the Academy’s mission: empowering 


members to be the food and nutrition 


leaders, providing individuals with 


access to scientific and evidence-based 


publications, articles and tools to stay at 


the forefront of research, career trends 


and leadership opportunities. Serving 


as the Academy’s e-commerce site, 


eatrightSTORE.org features publications, 


eBooks, professional development 


opportunities, education materials, gifts 


and more. 







H O M E F O O D S A F E T Y


The Academy is committed to helping 


consumers prepare, eat and store food 


safely. During FY 2015, the Academy 


and ConAgra Foods continued their 


award-winning national Home Food 


Safety program. Through information 


on www.HomeFoodSafety.org and an 


ongoing public awareness campaign, 


this program educates consumers 


about the serious health issue of food 


poisoning and teaches them how to 


reduce the risk by safely handling food. 


In FY 2015, the program obtained media 


coverage totaling 815 million media 


impressions, including coverage in 


HuffingtonPost.com, FoxNewsMagazine.


com, HeraldNews.com and Upworthy.


com, among other media outlets.


J O U R N A L  O F  T H E 
AC A D E M Y  O F  N U T R I T I O N 
A N D  D I E T E T I C S 


In May 2015, the Journal launched the 


Android version of the Journal App to 


accompany the version available for iOS 


devices. The Journal received Hermes 


Gold Awards for “What We Ate: Repasts 


of the Academy’s Past” (Centennial Series 


article) and the Journal Photo Contest 


Gallery. Because of the Journal’s name 


change in 2012, the Journal had two 


Impact Factors; publications typically 


need two to four years to recover 


their previous IF after a name change, 


but the Journal rebounded within an 


unprecedented 12 months, ending FY 


2015 just 13 percent below its all-time 


high Impact Factor of 3.992.


CO R P O R AT E S P O N S O R S H I P
To advance the Academy’s mission of 


empowering members to be the food 


and nutrition leaders, the Academy’s 


corporate sponsorship program 


allows for purposeful collaboration 


with food and nutrition organizations. 


Through structured, Academy-directed 


relationships, corporate sponsors help 


build awareness of the Academy and 


its members; share science-based 


information, new research and industry 


trends in food and nutrition with 


members; and enable the Academy to 


reach more consumers with healthful-


eating messages. The Academy 


recognizes and thanks the following 


sponsors for their generous support 


of Academy events and programs that 


occurred within Fiscal Year 2015.


Academy National Sponsors 


Abbott Nutrition


National Dairy Council® 


Premier Sponsors 


The Coca-Cola Company Beverage 


Institute for Health & Wellness 


General Mills 


Kellogg Company 


McCormick 


PepsiCo 


Unilever 


2014 Food & Nutrition Conference  


& Expo™ Event Sponsors 


Campbell Soup Company 


ConAgra Foods 


Nature Made® 







OPERATING 
REVIEW
B OA R D O F D I R E C TO R S


The Academy’s Board is responsible for strategic planning, policy development and fiscal management for the Academy. Activities 
and accomplishments at the Board level in FY 2015 included:


In advancing the profession of dietetics 


and leading the organization, the 


Academy assigns distinct and coequal 


governance roles to the Board of 


Directors and the elected House of 


Delegates. Six House leaders serve on the 


Academy’s Board, directly connecting the 


professional issues of members to the 


interests of the entire Academy.


• Communicated changes to Strategic 
Plan and monitored outcomes using 
established measures


• Implemented nutrition and dietetic 
technician, registered marketing 
and communication plans targeted 
to didactic program in dietetics 
baccalaureate degree graduates and 
program directors


• Addressed competition related to scope 
of practice and opposition to licensure 
and continued ongoing monitoring/risk 
mitigation by supporting and evaluating 
the State Licensure Initiative 


• Developed a national consumer 
protection and licensure plan, including 
strategy development, structure, and 
resource allocation


• Supported implementation of Public 
Policy Priority Areas 


• Developed key relationships with 
Congressional representatives


• Helped implement strategies to 
strengthen member engagement in 
public policy areas in legislative and 
regulatory processes at local, state and 
federal levels 


• Supported expansion of reimbursement 
for RDNs’ services within Medicare 
through legislative and regulatory 
processes, in collaboration with the Policy 
Initiatives and Advocacy Group and the 
Nutrition Services Coverage Team


• Identified leaders for appointments to 
high-level policy making boards and 
councils 


• Promoted member awareness of 
strategies designed to position members 
in taking the lead to create and maintain 
a competitive edge in providing nutrition 
services in evolving health care delivery 
and payment models


• Supported and co-led Key Innovative/
Impact Initiatives


• Supported multi-year plan to implement 
a clinical data warehouse in collaboration 
with other professional organizations 
to maximize resources and expedite 
availability of useable data


• Supported member utilization of 
Dietetics Practice Based Research 
Network to expand the foundation of 
dietetics-specific publications


• Positioned members to assume 
transdisciplinary roles


• Supported national and international 
dissemination of such resources 
as Evidence Analysis Library and 
International Dietetics and Nutrition 
Terminology through high-impact 
journal publications, scientific conference 
presentations, social media and marketing 


• Advanced relationships with key 
stakeholders and external organizations 
to further Academy initiatives


• Developed and began implementing 
international business plan and 
collaborate with international colleagues 
to expand the role of dietitians as food 
and nutrition leaders in the global health 
care marketplace


• Identified new opportunities for 
members’ job expansion and external 
leadership roles


• Implemented strategies to increase 
diversity of nutrition and dietetics 
providers so they more closely resemble 
communities they serve; provided 
practitioners with vital tools to practice 
culturally proficient care


• Encouraged members to become more 
involved in preparation of the next 
generation of RDNs and DTRs by serving 
as preceptors or hosting organizations for 
supervised practice experiences.


Strategic Priorities







• Supported Commission on Dietetic 
Registration in conducting entry-
level dietetics practice audits for RDN 
and NDTR credentialing programs to 
delineate practice roles


• Worked with the Academy’s Foundation 
to explore opportunities to continue 
expansion of Kids Eat Right and Future of 
Food programs in global settings


• Supported implementation of the 
Council on Future Practice Visioning 
Process by promoting organizational unit 
and member participation


• Supported CDR and Foundation funding 
of doctoral and diversity scholarships 


• Finalized committee restructure 
implementation plan, including 
measures of effectiveness


• Supported implementation of Public 
Health Community Nutrition Committee 
to assist in promoting the role of the RDN 
and NDTR in public health/community 
nutrition practice


• Supported orientation of committee 
vice-chairs to ensure accurate 
understanding of the Academy and role 
of chairs


• Convened quarterly conference calls 
of ACEND, CDR, CFP and NDEP chairs/
vice chairs to discuss issues related to 
implementation of Visioning Report 
recommendations and consensus 
agreements of mutual interest specific to 
education, credentialing and practice


• Worked collaboratively with ACEND, CDR, 
CFP and NDEP to increase availability 
of supervised practice experience sites 
and numbers of RDNs willing to serve as 
preceptors


• Supported efforts to increase the 
number of individuals with PhDs and 
practice doctorates who pursue the RDN 
credential


• Supported CDR to implement new 
education and assessment models and 
implementation of a new competencies 
based recertification system


• Supported ACEND to identify the 
knowledge, skills, and education levels 
required for future dietetics practice, 
while ensuring resultant education 
requirements are ethically and legally 
sound, meet requirements of U.S. 
Department of Education, maintain 
national recognition and assure high 
quality accreditation practices and 
standards. 


• Updated five-year membership and 
financial projections


• Identified top-line growth and new 
revenue generation opportunities


• Continued to evaluate staffing and 
structure to support alignment with top 
priority activities 


• Updated organizational unit business 
plans and evaluated outcomes based 
on measures


• Continued to evaluate services and 
programs and implement state-of-the-
art technologies to new programs and 
services where applicable.


Governance Priorities Operational Priorities







H O U S E O F  
D E L E G AT E S


As the deliberative body governing 


professional issues, the House of 


Delegates monitors and evaluates trends, 


issues and concerns affecting RDN and 


NDTR members; debates and approves 


educational, practice and professional 


standards; establishes ethical standards 


for the practitioner and disciplinary 


procedures for unethical conduct; and 


identifies and initiates development of 


Academy position papers.


During its fall 2014 meeting, the House 


of Delegates addressed the mega issue 


topic “Business and Management Skills.” 


As a result of this dialogue session, the 


House of Delegates requested the House 


of Delegates Leadership Team establish 


a task force with representation from 


dietetic practice groups and internal and 


external stakeholders. The task force was 


charged with reviewing all HOD input to 


determine a plan to assist members and 


students with building, enhancing and 


utilizing skills and knowledge related 


to business and management. The 


Business and Management Task Force’s 


action plan is under development and is 


scheduled to be presented to the House 


of Delegates Leadership Team 


for review and approval in January 


2016. Also at the fall 2014 meeting, 


the House held a current practice issue 


discussion on preceptors and supervised 


practice positions. As a result, the House 


requested that Speaker communicate all 


input generated by the House to ACEND, 


CDR and NDEP for their consideration in 


addressing these two critical issues.


During the spring 2015 HOD Virtual 


Meeting, the House of Delegates 


addressed the Academy’s Sponsorship 


Program. The House requested the 


Sponsorship Advisory Task Force utilize 


the spring 2015 meeting discussions 


to develop a plan providing clear 


direction to the Academy, Foundation 


and all organizational units on how to 


engage in sponsorship and partnership 


opportunities. The House requested a 


report from the Sponsorship Advisory 


Task Force be presented to the House of 


Delegates at or before the fall 2015 HOD 


Meeting.  


Following the spring 2015 meeting, the 


House approved the proposed position 


concept “Interprofessional Education in 


Nutrition as an Essential Component of 


Medical Education” for presentation to 


the Academy Positions Committee and 


development of an Academy position 


paper. 


P O S I T I O N A N D P R AC T I C E 
PA P E R S 


Position and practice papers assist the 


Academy in optimizing the public’s 


nutrition, health and well-being and 


are germane to the Academy’s vision, 


mission, values, goals and strategies. 


A key feature of a position paper is the 


position statement, which presents the 


Academy’s stance on an issue. During 


FY 2015, the Academy published the 


following papers: 


Position Papers  
August 2014: Nutrition Guidance for 


Healthy Children Ages 2-11 Years


November 2014: Food and Water Safety 


April 2015: Nutrition Services for 


Individuals with Intellectual and 


Developmental Disabilities and Special 


Health Care Needs


Practice Papers 


July 2015: Principals of Productivity in 


Food and Nutrition Services: Applications 


in the 21st Century of Health Care Reform


Position and Practice Papers on the 
Same Topic 
June 2014: Oral Health and Nutrition 


Practice Paper (Position Paper with the 


same title was published in May 2013)


July 2014: Nutrition and Lifestyle for a 


Healthy Pregnancy Outcome


March 2015: Promoting and Supporting 


Breastfeeding







The Academy’s Foundation was 


established in 1966 as a 501(c)3 charity 


and the philanthropic arm of the 


Academy of Nutrition and Dietetics. 


It is the only charitable organization 


devoted exclusively to nutrition and 


dietetics. The Foundation is dedicated to 


advancing public health and nutrition 


utilizing the expertise of registered 


dietitian nutritionists by raising and 


granting funds for scholarships, awards, 


food and nutrition research and public 


education. Through the Foundation’s 


public education efforts, the organization 


is helping to make a difference in the 


nutritional health of millions. 


Kids Eat Right supports programs 


that connect RDNs with kids and their 


families to promote healthy eating and 


lifestyles through social media, research, 


community and school-based programs 


and resources for members. The Future 


of Food supports nutrition education, 


communication strategies and action to 


address food insecurity and a healthy, 


nutritious food supply for a growing 


world population. 


Academy of Nutrition and Dietetics


Frances Ballentine


Paul Bechtner Foundation


The Coca-Cola Company Beverage 


Institute for Health & Wellness


Commission on Dietetic Registration 


ConAgra Foods and ConAgra Foods 


Foundation


Dietetics in Healthcare Communities 


Dietetic Practice Group 


Dietitians in Nutrition Support Dietetic 


Practice Group


Elanco 


Feeding America


James and Susan Finn


General Mills and General Mills 


Foundation


Jean Hankin


Iowa Department of Education


Kellogg Company


Mead Johnson Nutrition


The Mushroom Council


National Cattlemen’s Beef Association


National Dairy Council®


PepsiCo


Unilever


Alice Wimpfheimer


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S 
F O U N DAT I O N


Special thanks to groups and individuals who supported the Academy Foundation 


with gifts of $10,000 or more from June 1, 2014, through May 31, 2015: 







CO M M I S S I O N O N D I E T E T I C 
R E G I S T R AT I O N


The Commission on Dietetic Registration 
remained committed to its public 
protection mission by attesting to the 
professional competence of more than 
93,000 registered dietitian nutritionists 
and more than 5,400 nutrition and 
dietetics technicians, registered who 
have met CDR’s standards to enter and 
continue in dietetics practice. 


CDR administers seven separate and 
distinct credentialing programs: 
Registered Dietitian; Dietetic Technician, 
Registered; Board Certified Specialist in 
Renal Nutrition; Board Certified Specialist 
in Pediatric Nutrition; Board Certified 
Specialist in Sports Dietetics; Board 
Certified Specialist in Gerontological 
Nutrition; and Board Certified Specialist 
in Oncology Nutrition. There are 
more than 3,500 Board Certified 
Specialists. CDR’s entry-level registration 
examinations and its Board Certified 
Specialist certification programs are 
accredited by the National Commission 
for Certifying Agencies.


CDR made the decision to initiate 
development of two new certification 
programs. The first test administration for 
Advanced Practice in Clinical Nutrition, 
RDN-AP is scheduled for November 
2015. The first administration of the 
Interdisciplinary Specialist Certification 
in Obesity and Weight Management – 
CDR’s first interdisciplinary certification 
program – is scheduled for late 2016. 
Nurse practitioners, physician assistants, 
exercise physiologists, behavior 
management counselors and medical 
social workers have participated in the 
practice audit development process.


In addition to administering 
examinations and the 
recertification system for these 
programs, in FY 2015 the  
Commission on Dietetic Registration: 


• Administered a prior approval process 
for continuing professional education 
program providers. More than 
4,500 programs were reviewed and 
approved. Administered a program 
provider accreditation process for 
continuing professional education 
program providers. There are 225 
accredited providers.Conducted three 
informational webinars for CDR-
accredited providers Conducted a 
national validation study of essential 
practice competencies for registered 
dietitians nutritionists and nutrition 
and dietetics technicians, registered. 
The validated essential practice 
competencies and performance 
indicators will be integrated into the 
Professional Development Portfolio 
recertification system for RDNs and 
NDTRs beginning with new certificants 
in June 2015. 


• Presented CDR updates at each of the 
four regional Nutrition and Dietetic 
Educators and Preceptors meetings 
Administered online Assess and Learn 
courses “Managing Type 2 Diabetes 
Using the Nutrition Care Process,” “Celiac 
Disease” “Gerontological Nutrition” and 
“Sports Dietetics: Nutrition for Athletic 
Performance”


• Administered an online dietetics 
preceptor training course


• Administered registration eligibility 
reciprocity agreements with Canada, 
Ireland, the Netherlands and the 
Philippines 


• Administered licensure board services 
including use of CDR’s entry-level 
registration examinations for licensure 
purposes and continuing professional 
education tracking for licensed non-
registered dietitians


• Administered certificates of training 
in childhood and adult weight 
management. Since implementation in 
April 2001, more than 19,000 members 
and credentialed practitioners have 
participated in these programs.


• Administered CDR registry label list 
rental process 


• Conducted webinars and presentations 
targeted to students, practitioners and 
educators addressing general CDR 
updates, practice competencies and the 
Dietetics Workforce Demand Study.







ACCREDITATION COUNCIL 
FOR EDUC ATION IN 
NUTRITION AND DIE TE TICS


The Accreditation Council for Education in 


Nutrition and Dietetics serves the public 


and the Academy’s members by working 


with dietetics practitioners, educators 


and others to develop and implement 


standards for the educational preparation 


of nutrition and dietetics professionals 


and by accrediting dietetics education 


programs at colleges, universities 


and other organizations that meet its 


standards. As of May 31, 2015, there were 


575 programs accraedited in the United 


States and five international programs. 


ACEND is working on two major 


standards projects: revision of the 


2012 Standards and development of 


the future education model standards. 


During the past year, ACEND collected 


stakeholder input on the 2012 standards 


and completed an environmental scan 


to assist in the revision of the 2012 


Standards, which will be released as the 


2017 Standards; all currently accredited 


programs will need to come into 


compliance with these standards. 


ACEND also collected stakeholder input 


on skills deemed important for future 


practice in nutrition and dietetics. 


In February 2015, ACEND released a 


Rationale Document recommending 


changes in the education for future 


nutrition and dietetics practitioners, 


including elevation of the preparation of 


the future registered dietitian nutritionist 


to the master’s degree level. ACEND is 


developing standards and competencies 


for the future education model 


associate’s, bachelor’s and master’s 


degree programs and expects to release 


them for public comment in fall 2016.


Affiliates 
All Academy members receive 
automatic membership in the affiliate 
of their choice, making affiliates 
a powerful benefit of Academy 
membership. There are 50 state 
dietetic associations, plus the District 
of Columbia, Puerto Rico and the 
American Overseas Dietetic Association, 
all affiliated with the Academy. 
Affiliates provide further networking, 
education and leadership opportunities 
to Academy members and enable 
members to build lasting collaborations 


and relationships close to home. 


Dietetic Practice Groups 
The Academy is committed to keeping 
members abreast of trends in food 
and nutrition and preparing members 
for the requirements of an ever-
changing profession and marketplace. 
The Academy’s 26 dietetic practice 
groups create opportunities for 
members to excel and grow through 
professional development, networking 
opportunities, leadership development 
and specialization. In FY 2015, 
membership in DPGs exceeded 61,580, 
reflecting stable membership over the 


last several years. 


Member Interest Groups 
Member interest groups provide 
a means for Academy members 
with common interests, issues or 
backgrounds to connect. Unlike 
dietetic practice groups and affiliate 
associations, MIGs focus on areas other 
than practice or geographic location. In 
FY 2015, ten MIGs were 
available to the Academy membership: 
Asian Indians in Nutrition and Dietetics, 
Chinese Americans in Dietetics and 
Nutrition; Fifty Plus in Nutrition 
and Dietetics; Filipino Americans in 
Dietetics and Nutrition; Jewish Member 
Interest Group; Latinos and Hispanics 
in Dietetics and Nutrition; Muslims 
in Dietetics and Nutrition; National 
Organization of Blacks in Dietetics 
and Nutrition; National Organization 
of Men in Nutrition; and Thirty and 
Under in Nutrition and Dietetics. MIG 
membership totaled more than 5,200, 


reflecting continued growth.


M E M B E R O R G A N I Z AT I O N S  
W I T H I N T H E AC A D E M Y


The Academy offers its members many opportunities to interact and network with 
those who share geographic, dietetics practice or other areas of common interests 
and issues. 











The Consolidated Academy of Nutrition 
and Dietetics – which includes the 
Commission on Dietetic Registration, 
Dietetic Practice Groups, Member 
Interest Groups, Accreditation Council 
for Education in Nutrition and Dietetics, 
Academy of Nutrition and Dietetics 
Political Action Committee and the 
Academy of Nutrition and Dietetics 
Foundation – ended the 2015 fiscal 
year with income of nearly $700,000. 
Investment earnings were instrumental 
in making 2015 a financial success.


The Foundation continued to grow, 
with revenues just under $3.3 million. 
The Foundation’s investment earnings 
were nearly $1.8 million, resulting in 
total income for the year of more than 
$1.2 million. This raised the Foundation’s 
net assets to over $23.6 million at the 
end of the 2015 fiscal year. These funds 
provide the necessary resources for the 
Foundation’s support of scholarship 
programs, awards, research and the 
dietetics profession as a whole.


The Council on Dietetic Registration, 
Dietetic Practice Groups and Member 
Interest Groups, Accreditation Council 
for Education in Nutrition and Dietetics 
and the Academy of Nutrition and 
Dietetics Political Action Committee all 
had a good year as well. With combined 
revenues, expenses and investment 
income of $14.1 million, $14.4 million 
and $1.2 million, respectively, total net 
assets grew to more than $16.5 million 
at the end of the fiscal year. This growth 
will allow these units to continue to 
impact the dietetic profession in their 
unique ways.


Total revenues for the Academy were 
$21.1 million and total expenses 
were $24.2 million in the 2015 fiscal 
year. Investment earnings were $1.6 
million. The Academy has invested, 
and continues to invest, in the future 
of the organization by developing new 
programs, products and services that will 
benefit the members and profession now 
and in the future. This resulted in a loss of 
$1.5 million.


When the 2016 fiscal year budget was 
developed, the Board of Directors 
continued efforts to invest in new 
programs and services to further 
position members and the profession 
as leaders in food and nutrition. As the 
year continues, staff and leadership will 
continue to monitor financial results and 
make adjustments wherever necessary. 


Looking to Fiscal Year 2017, the budget 
will be compiled with a similar approach 
as in past years. Although economic 
factors remain a concern, the Board 
continues to look to the future and will 
make necessary investment to develop 
and promote the dietetics profession and 
the Academy members to be the nation’s 
food and nutrition leaders.


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S  
F O R YE A R E N D I N G M AY 31,  2015







   2014 2015
Assets
Cash and cash equivalents $7,369,928 $5,674,190 
Investments 32,782,018  33,439,167 
Interest receivable 110,898  128,055 
Accounts receivable - net 987,332  1,293,684 
Prepaid expenses 1,732,622  1,727,823 
Inventories 892,056  986,938  
Investments held for 
 deferred compensation 702,434  561,143 
Property and equipment net 4,111,009  4,440,836


   $48,688,297  $48,251,836


Liabilities and net assets
 Liabilities
  Accounts payable $1,468,609  $979,945 
  Accrued liabilities 2,513,794  3,051,670 
  Inter-organizational balances 772,225  340,898 
  Due to state associations 2,775,158  2,898,549
   $7,529,786  $7,271,062 
 Deferred revenue
  Membership dues $7,321,921  $7,229,142 
  Registration fees 3,270,626  3,430,309
  Subscriptions 2,274,345  2,419,712
  Annual meeting 1,246,976  1,561,213
  Sponsorships 680,031  598,113
  Other 1,803,031  1,809,672
   $16,596,930  $17,048,161


 Deferred compensation $702,434  $561,143
 Deferred rent incentive 2,465,436  2,522,531
   $3,167,870  $3,083,674
   $27,294,586  $27,402,897
Net assets
 Unrestricted
  Academy operations $5,787,490  $4,334,338
  Commission on Dietetic Registration 7,745,904  8,089,935
  Dietetic Practice Groups  
      and Member Interest Groups 7,064,617  7,439,943
  Accreditation Council for Education 
      in Nutrition and Dietetics 533,140  789,741 
  ANDPAC  262,560  194,982
   $21,393,711  $20,848,939
 Total Liabilities and Net Assets $48,688,297  $48,251,836


AC A D E M Y O F N U T R I T I O N A N D D I E T E T I C S F I N A N C I A L S TAT E M E N TS


Academy of Nutrition and Dietetics Statement of Financial Position - May 31







Academy of Nutrition and Dietetics Statement of Activities - By Object and Fund  - Year Ended May 31, 2015


*Includes CDR, DPGs, MIGs, ACEND, ANDPAC


Academy
Related Academy and 
Organizational Units* Total*


Revenues
     Membership Dues - Gross $11,793,554 1,886,365  $13,679,919  
     State Affiliate Allocations (2,325,780) - (2,325,780)
     Membership Dues - Net 9,467,774  1,886,365 11,354,139
     


     Registration and examination fees - 7,436,460 7,436,460 
     Contributions - 108,033 108,033
     Programs and meetings 3,984,836 488,980  4,473,816
     Publications and materials 2,457,926 448,920  2,906,846
     Subscriptions 2,026,743 569  2,027,312
     Advertising 234,892 40,031  274,923
     Sponsorships 1,132,527 52,200  1,184,727
     Grants 692,314 1,387,416 2,079,730
     Education program - 2,054,759 2,054,759
     Other 1,140,315 164,448 1,304,763


    Total Revenues $21,137,327 $14,068,181 $35,205,508


Expenses
     Personnel $13,059,664 $2,438,704  $15,498,368 
     Publications 2,494,356  57,957  2,552,313 
     Travel 1,325,197  1,670,743  2,995,940 
     Professional fees 1,796,396  1,983,082   3,779,478 
     Postage and mailing service 645,812  509,404  1,155,216 
     Office supplies and equipment 237,227  78,473  315,700
     Rent and utilities 1,192,655  229,405  1,422,060
     Telephone and communications 209,660  85,784  295,444 
     Commissions 42,786  1,100   43,886 
     Computer expenses 623,643  76,314  699,957 
     Advertising and promotion 49,843  69,186   119,029 
     Insurance 95,918  144,998  240,916 
     Depreciation 1,008,704  258,376  1,267,080 
     Income taxes - 5,631  5,631 
     Bank and trust fees 650,415  197,073   847,488
     Other (1,447,849)  3,060,711  1,612,862 
     Donations to the Foundation -  448,789  448,789 
     Examination administration - 734,836  734,836 
     Meeting services 1,796,448  2,001,436  3,797,884 
     Legal and audit 190,212  53,599  243,811 
     Printing 265,319  261,541  526,860 
    $24,236,406  $14,367,142  $38,603,548 


(Decrease) Increase in Net Assets
     from Operating Activities (3,099,079) (298,961) (3,398,040)


Return on Investments 1,645,927 1,207,341  2,853,268 


Increase (Decrease) in Net Assets (1,453,152) 908,380 (544,772)


Net Assets at Beginning of Year 5,787,490 15,606,221 21,393,711


Net Assets at End of Year $4,334,338 $16,514,601  $20,848,939







   2014 2015
Assets
Cash and cash equivalents $2,635,097  $2,352,094 
Investments 18,621,582  20,719,615 
Interest receivable 62,432  80,386 
Accounts Receivable - Net 142,144 -
Pledges Receivable, Net 93,488  65,724 
Prepaid expenses 3,530  24,927 
Interorganization Balances 772,225  340,898 
Property and equipment net 64,347  52,265


Total Assests $22,394,845  $23,635,909


Liabilities and net assets
 Deferred Annual Meeting $10,020  $10,010


Total Liabilities $10,020  $10,010


Net assets
 Unrestricted $5,662,660  $5,909,539
 Temporarily Restricted 8,655,603  9,519,633
   Permanently Restricted 8,066,562  8,196,727


Total Net Assets  $22,384,825  $23,625,899


Total Net Assets & Liabilities $22,394,845  $23,635,909


Academy of Nutrition and Dietetics Foundation Statement of Financial Position - May 31







Temporarily Permanently 


Revenues Unrestricted Restricted Restricted Total 


     Grants and Donations -  $492,950 -  $492,950 
     Member Contributions 504,271 374,030 117,820 996,121
     Corporate Contributions 53,793 1,612,830 12,345 1,678,968
     Sponsorships 65,500 41,000 -  106,500
     Release from Restrictions 2,987,111 (2,987,111) - -


Total Foundation Revenues 3,610,675 (466,301) 130,165 3,274,539


Expenses
     Personnel 754,545 - - 754,545
     Travel 152,721 - - 152,721
     Professional fees 527,949 - - 527,949
     Postage and mailing service 13,545 - - 13,545
     Office supplies and equipment 2,981 - - 2,981
     Rent and utilities 88,764 - - 88,764
     Telephone and communications 21,334 - - 21,334
     Computer expense  11,037  11,037
     Insurance 16,823 - - 16,823
     Depreciation 30,057 - - 30,057
     Bank and trust fees 126,168 126,168
     Other 27,278 - - 27,278
     Meeting services 182,122 - - 182,122
     Legal and audit 13,117 - - 13,117
     Printing 13,977 - - 13,977
     Scholarships & Awards 1,824,894 - - 1,824,894


Total Foundation Expenses 3,807,312 - - 3,807,312


(Decrease) Increase in net assets from 
operating activities before Other Items


(196,637) (466,301) 130,165 (532,773)


Other Items
Investment returns designated for current 
operations and additions to principal  388,800 1,104,000  -  1,492,800
 


Returns in excess of amount designated for 
current operation and additions to principal 54,716  226,331 - 281,047


443,516 1,330,331 - 1,773,847


Increase in Net Assets 246,879 864,030 130,165 1,241,074


Net Assets
     Beginning of Year 5,662,660 8,655,603  8,066,562  22,384,825 
     End of Year $5,909,539   $9,519,633  $8,196,727  $23,625,899 


Academy of Nutrition and Dietetics Foundation Statement of Activities  - Year Ended May 31, 2015





2015 Annual Report.pdf



 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org
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23. Congratulate Jean London MS RDN LDN on the new job

From: LinkedIn Updates <messages-noreply@linkedin.com>

To: Donna Martin, EdS, RDN, LD, SNS, FAND <dmartin@burke.k12.ga.us>

Sent Date: Dec 16, 2015 13:17:08

Subject: Congratulate Jean London MS RDN LDN on the new job

Attachment:

See what's new with your LinkedIn connections 
Donna Martin, EdS, RDN, LD, SNS, FAND  

What are your connections up to?
 See all updates 
Jean London MS RDN LDN is now Dietitian at Collin County Adult Clinic

 Congratulate 

NEW POSITIONS
 
Sharon Thompson, MS, RD is now Graduate Research Fellow at University of
Illinois at Urbana-Champaign.
Congratulate Sharon 
Kelly Hogan, MS, RD, CDN is now Clinical Nutrition Coordinator - Dubin Breast
Center at The Mount Sinai Hospital.
Congratulate Kelly 
Lauren Harden, MBA, RD is now Clinical Dietitian at Indiana University Health.
Congratulate Lauren 
Christy Hubbard, M.S., R.D. is now Registered Dietitian at 360 Healthcare Staffing.
Congratulate Christy 
Kayla Carlson, RD, LD, CDE is now Registered Dietitian, Certified Diabetes
Educator at CentraCare .
Congratulate Kayla 

PROFESSIONAL MILESTONES
 
Debi Zvi, MSEd RDN CDE is celebrating 2 years at NYHRC
Congratulate Debi 
Jessica Hill Mullen, MS, RD is celebrating 5 years at The Coca-Cola Company
Congratulate Jessica 
Jessica L Cahill is celebrating 2 years at Virtua Health
Congratulate Jessica L Change Frequency  |   Unsubscribe  |   Help You are receiving Network
Updates Digest emails. This email was intended for Donna Martin, EdS, RDN, LD, SNS, FAND
(Director School Nutrition Program).  Learn why we included this. © 2015 LinkedIn Corporation,
2029 Stierlin Court, Mountain View CA 94043. LinkedIn and the LinkedIn logo are registered
trademarks of LinkedIn. 
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24. See Jessica's connections, experience, and more

From: LinkedIn Invitations <invitations@linkedin.com>

To: Donna Martin, EdS, RDN, LD, SNS, FAND <dmartin@burke.k12.ga.us>

Sent Date: Nov 18, 2015 12:50:33

Subject: See Jessica's connections, experience, and more

Attachment:

See Jessica's connections, experience, and more 

 

 

 

 

 

 

 

 

Jessica has accepted your invitation 

 

 

 

 
Jessica Hill, MS, RD 

 

Policy Development Coordinator at The Coca-Cola Company 

 

 
View profile 

 

 
Send a message 

 

 

 

 

 

See anyone you know? Add them to your network! 

 

 
Phoebe Flemming Account Specialist / Assistant Manager... 
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 Connect 

 

 

 
Dennis Sheehan Nutrition Educator at P.S. 76 A. PHILIP... 

 

 

 Connect 

 

 

 
Haley Snell Dietetic Intern at University of... 

 

 

 Connect 

 

 
See more 

 

 

 

You are receiving Accepted invitations emails. Unsubscribe This email was intended for Donna

Martin, EdS, RDN, LD, SNS, FAND (Director School Nutrition Program). Learn why we included

this. If you need assistance or have questions, please contact LinkedIn Customer Service. 

 

© 2015 LinkedIn Corporation, 2029 Stierlin Court, Mountain View CA 94043. LinkedIn and the

LinkedIn logo are registered trademarks of LinkedIn. 
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25. Help Us Improve Public Health Outcomes with Your Feedback

From: Beverage Institute <email@beverageinstitute.org>

To: dmartin@burke.k12.ga.us

Sent Date: Jul 08, 2015 16:45:51

Subject: Help Us Improve Public Health Outcomes with Your Feedback

Attachment:

Beverage Insititute eNews May This message contains graphics. If you do not see the graphics,

click here to view.  

Send Us Your Feedback and Help Provide $10,000 to
Support Public Health
 

The Beverage Institute for Health &Wellness is seeking your feedback to improve our

communications and CE program curriculum. By taking just 15 minutes to fill out our survey,

you can help raise $10,000 for the Centers for Disease Control Foundation.

 

We are committed to using evidence-based science to advance knowledge and understanding of

beverages, beverage ingredients, and the important role that active healthy lifestyles play in

supporting health and well-being. We aim to serve as a resource for health professionals,

teachers, coaches and other professionals worldwide, and with feedback from individuals like you,

we can do this even better.

 

As part of our efforts, The Beverage Institute for Health &Wellness is proud to support the Centers

for Disease Control Foundation by donating $1 to the CDC Foundation for each survey completed,

up to a maximum of $10,000.00. The donation will help support the CDC’s efforts in partnering

across sectors to advance and improve public health outcomes.

 

Click here to take the survey, or copy and paste the following link into your browser.

 
https://www.surveymonkey.com/r/N3F7F8Q

 

Thank you for your feedback!

 

Highlighted Research
 
'Drink When Thirsty' to Avoid Fatal Drops In Blood Sodium Levels During Exercise (ScienceDaily)  
Source: Hew-Butler T, et al. Statement of the Third International Exercise-Associated
Hyponatremia Consensus Development Conference, Carlsbad, California, 2015. Clin J Sport Med.
2015;25(4):303-20

 
Are Non-Nutritive Sweetened Beverages Comparable to Water in Weight Loss Trials?  
Source: Peters, J. C., et al. The effects of water and non-nutritive sweetened beverages on weight
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loss during a 12-week weight loss treatment program. Obesity. 2014;22: 1415–1421

 
Light-Intensity Exercise Could Prove Beneficial to Older Adults (Oregon State University)  
Reference: Loprinzi PD Lee H, and Cardinal BJ. Evidence to Support Including Lifestyle Light-
Intensity Recommendations in Physical Activity Guidelines for Older Adults. Am J Health Prom.
2015;29(5):277-284 (abstract only)

  

You are receiving this valuable information from The Coca-Cola Company Beverage Institute for

Health &Wellness because you registered for a prior free CPE webinar supported by The Coca-

Cola Company Beverage Institute for Health &Wellness (BIHW). The Coca-Cola Company

supports health professionals in creating and disseminating nutrition messages that improve the

nation's health. Several times each year we’ll send you an Enews highlighting the latest from the

BIHW about beverages and health, including new continuing education opportunities, research

highlights, consumer education resources and other sustainability information from The Coca-Cola

Company, One Coca-Cola Plaza, Atlanta, GA.  

 

The Coca-Cola Company Beverage Institute for Health &Wellness is part of our ongoing

commitment to advance scientific knowledge, awareness and understanding of beverages, and

the importance of an active, healthy and balanced lifestyle. It serves as a resource for health

professionals and others worldwide on the science, safety and benefits of beverages and their

ingredients, as well as the importance of diet, nutrition and physical activity to health and

wellbeing. To learn more visit www.beverageinstitute.org.  

 

Click here to join our mailing list or update contact information.  

 

To receive no further e-mails, please click here or reply to this e-mail with "unlist" in the Subject

line.  

 

Rhona S. Applebaum, PhD  

VP, Chief Science &Health Officer  

The Coca-Cola Company Beverage Institute for Health &Wellness  

rapplebaum@coca-cola.com 
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26. Call on Tuesday, May 26, 2015 - E-mail 2

From: Hedrick, Janet <jhedrick@schoolnutrition.org>

To: 'Scott Swogger' <SSwogger@accutemp.net>, 'Donna Martin'

<dmartin@burke.k12.ga.us>, 'Sandra Ford' <fords@manateeschools.net>,

Montague, Patricia <PMONTAGUE@schoolnutrition.org>, Carrigan, Sherry

<SCARRIGAN@schoolnutrition.org>

Cc: Balla, Deborah <DBALLA@schoolnutrition.org>, Lowder, Edna

<elowder@schoolnutrition.org>

Sent Date: May 20, 2015 20:21:48

Subject: Call on Tuesday, May 26, 2015 - E-mail 2

Attachment: list for review May 2015.docx
Jim Clough.docx
Jean Harris.docx
Mike Burke.docx
Calvin Bland.docx
Catherine DeAngelis.docx
Sandra Hassink.docx
Testimony_Hassink.pdf
Katrina Kat Cole.docx
Chris Lowe.pdf
Tom McPherson.docx
Mindy-Rich-Bio-2015-01.pdf
Robert-E-Rich-Bio-2014-10.pdf
Robert E. Rich, Jr..docx
Robert E Rich, III.docx
Bart Goering.docx
Dana Sicko.docx
MOTIVATION MONDAY - Ruth Sicko.docx
Comparing Board and Staff Roles in Fundraising.docx

E-mail #2

 

 

For Dr. Barton Goering click here for his bio. 

 

For Rachel Druckenmiller, click here for her bio. More info. Her blog. Her Linked In page. 

 

Talk to you on Tuesday!

 

 

Janet
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SCHOOL NUTRITION FOUNDATION

Potential Nominees for the School Nutrition Foundation

May 2015

*Both industry and practitioner representatives are in order of priority - 

*Industry Representatives:

1) Jim Clough – President, AdvancePierre Foods; participated in Governance Summit in 2015

2) Jean Harris, PhD – Senior Vice President for Government/School Relations at Don Lee Farms since June 2009. With over thirty years in the school foodservice industry, Jean has been recognized numerous times for her leadership and commitment to the industry. She has served on the Celebration Corporate Committee and has contacted potential sponsors for the event. In addition to the generous support of the School Nutrition Foundation from Don Lee Farms, Jean has made generous personal contributions.  maryjean@bellsouth.net 

3) Mike Burke, CFSP,  SNS – Long-Time Industry Expert Mike Burke – Vulcan K-12 Ambassador; Cell 816-914-7444; william.burke@itwfeg.com  

*School Practitioner Representatives:

1) Sandi Kramer – Child nutrition director for the Yankton School District in Yankton, SD; 2014 School Nutrition Hero

2) Mark Chavez – Director, Santa Ana, CA; Member of SNA since 2007; participated in Governance Modeling Summit in January 2015; involved with Annual Giving when in college

3) Kathleen Glindmeier – Director of Nutrition and Wellness, Paradise Valley School District, Phoenix, AZ

4) Mary Fish – Site Supervisor, Anoka-Hennepin School District, Minneapolis, MN; Member of SNA since 1997; participated in Giving Tuesday 2014; supported Annual Fund in 2013 and 2014; MN State President in 2014-15. 

5) Lyman Graham – Director, Roswell School District; Roswell, NM; member of SNA since 1997; active on SNA committees, including Public Policy and Legislation (PPL)Committee; supports Annual Fund and PAC

At-Large Members: 

1) Calvin Bland – Robert Wood Johnson Foundation, Special Advisor to the Director of the New Jersey Health Initiatives Program; retired as Chief of Staff and Special Advisor to the foundation’s President at the end of 2008; President and CEO of St Christopher’s Hospital for Children in Philadelphia from 1980 – 1999.

2) Catherine deAngelis, MD –cdeange1@jhmi.edu    Retired pediatrician who served as editor of the Journal of the American Medical Association, Baltimore, MD PEDIATRICIAN

3) Sandra Hassink, MD, FAAP – President of the American Academy of Pediatrics; Pediatrician from Nemours/Alfred I. DuPont Hospital for Children; National authority in pediatric weight management; chair of AAP’s Institute for Healthy Childhood Weight, Wilmington, DE PEDIATRICIAN

4) Atlanta, GA  Business Leader – One  of the following:

1. Katrina “Kat” Cole – President and Chief Operations Officer of Cinnabon, Inc., Atlanta, GA  kcole@cinnabon.com  Speaker at SNIC 2015 in Phoenix, AZ; 

2. W. E. “Chris” Lowe – Retired President of Coca-Cola FoodService, Atlanta, GA; Speaker at SNIC 2015 in Phoenix, AZ

5) Tom McPherson – Son  of Lib McPherson – SNF received contribution of $1,500 in 2014 in tribute to Lib McPherson from the Thomas R. and Kathy S. McPherson Family Foundation; Tom and Kathy McPherson, P.O. Box 1239, Pinehurst, NC 28370, tom.mcpherson@mac.com 240.354.7619

6) Member of the Rich family – One of the following: 

1. Melinda(Mindy) Rich - Vice-Chairman, Rich Products Corporation; President, Rich Entertainment Group (Wife of Bob Rich, Jr.)

2. Robert E. Rich, Jr. – Chairman of Rich Products Corporation, the largest family-owned frozen foods manufacturer in the United States, based in Buffalo, New York. With a net worth of $3 billion he is listed at number 592 on the Forbes 2014 list of global billionaires. 

3. Robert E. Rich, III – Founder and President of ROAR Logistics, Inc., a subsidiary of global food manufacturer Rich Products Corp., headquartered in Buffalo, N.Y.

7) Bart Goering ,PhD – Superintendent of Schools for Spring Hill School District, Spring Hill, KS.

8) Baltimore Young Business Women – One of the following:

1. Rachel Druckenmiller – Wellness Director at SIG (Silberstein Insurance Group), Baltimore; Rachel is certified as a Wellness Culture Coach and by the Wellness Council of America (WELCOA) as a Well Workplace Practitioner, Faculty Status. She earned a Master of Science degree with concentrations in Community Health Education and Health Administration from Towson University in 2012. Rachel has a Bachelor of Arts degree in Psychology and has co-authored several articles on health-related topics that have been published in academic journals.

2. Dana Sicko – Young businesswoman in Baltimore – Launched Nutreatious, a personal chef and catering service in 2011; founder of Gundalow Juice

5/20/2015
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Jim Clough – President of AdvancePierre Foods













AdvancePierre™ Foods Unveils Super Proteins for Schools

Monday, July 14, 2014

Favorite menu item revolutionized to meet new requirements

BOSTON – AdvancePierre™ Foods (APF), an industry leader in supplying quality, fully-cooked protein and assembled sandwiches to school systems across the United States, is unveiling its innovative Super Proteins -- Beef & Bean and Beef & Mushroom Burgers -- at the School Nutrition Association’s Annual National Conference (ANC) in Boston. 

Replacing approximately 25 percent of the meat in the patties with mushrooms or beans, the Super Protein burgers still deliver the delicious flame-broiled taste students have come to expect, while lowering fat, sodium and cholesterol content. The Beef & Bean and Beef & Mushroom Burgers extend the portion size of a traditional burger and also earn 1/8 cup of a vegetable or legume credit within the meat entrée toward the new, more stringent nutrition requirements outlined by the USDA.



“The Super Protein Beef & Bean and Beef & Mushroom Burgers add key vitamins and minerals to a lunch-menu favorite while reducing the risk of excess waste,” said Jim Clough, president - foodservice at APF. “AdvancePierre has long been committed to providing delicious and nutritious food that will satisfy kids’ discerning tastes. By incorporating vegetables and legumes into something already readily accepted like a burger, the chances that those kids will actually eat those proteins and vegetables are far greater. We want to feed children better so they learn better.”







Division President: Jim Clough, Schwan's Food Service Inc.

Jan 26, 2011

In August 2010, Jim Clough joined Marshall, Minn.-based The Schwan Food Co. as president of  Schwan's Food Service Inc.  . . . 

"We welcome Jim to The Schwan Food Co. and look forward to working with him to meet the needs of our foodservice customers," said Greg Flack, CEO, president and COO. "Throughout his career, Jim has shown a great passion for meeting the needs of customers and a tremendous ability to work with teams to deliver results."

Clough brings with him more than 25 years of sales, marketing, strategic planning and leadership experience within the food industry. He most recently served as president of Fresh Start Bakeries North America, responsible for sales and 18 manufacturing facilities in the U.S. and Canada.

With a bachelor's in industrial management from the University of Akron and a master's from Baker University, he held leadership positions with Heinz North America, ConAgra Foods and Bunge Foods Group.
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Harris to Be Sr. VP at Don Lee Farms

Don Lee Farms Has Hired Dr. Jean Harris to Be Senior Vice President Government/School Relations

June 08, 2009 09:00 AM Eastern Daylight Time

INGLEWOOD, Calif.--(BUSINESS WIRE)--Donald Goodman, CEO of Don Lee Farms, today announced the appointment of Dr. Jean Harris as Senior Vice President for Government/School Relations. Dr. Harris brings with her more than twenty-five years experience in the school foodservice industry having worked for the following major corporations: PepsiCo-Pizza Hut Division, IBP as VP of Non-Commercial Sales, and Pierre Foods as their VP Government/School Relations. As Vice President for Government and School Relations for Pierre, Dr. Harris has been recognized numerous times for her leadership and commitment to the industry.

“We’ve been serving the school segment for many years, but with Jean on our team, we are ready to grow this part of our business significantly.” “We’ve been serving the school segment for many years, but with Jean on our team, we are ready to grow this part of our business significantly.”

“Jean is a unique force in the school foodservice market and brings to us a depth and breadth of knowledge no one else in our industry possesses,” said Mr. Goodman,. “We’ve been serving the school segment for many years, but with Jean on our team, we are ready to grow this part of our business significantly.”

Dr. Harris has served multiple terms as the elected industry representative on the board of directors of the American Commodity Distribution Association (ACDA). She is currently co-chair of the ACDA Processing Committee. She also has served as the elected Industry Representative on the Executive Board of the School Nutrition Association (SNA) and was the association’s Industry Member of the Year in 2005. Dr. Harris served on the Food Distribution 2000 team reengineering the USDA commodity program, and is an expert panel reviewer for the current Institute of Medicine School Meal Standards project.

Don Lee Farms, based in Inglewood, California was founded by Mr. Goodman in 1982. The company is a major supplier to Costco, Sam’s Club and other club stores. In the schools segment, the company is a major approved vendor for USDA Foods (the commodity food program), further processing beef, pork and cheese into an extensive list of finished goods for school cafeterias. The Federal commodity programs are very specialized and require advanced quality control systems. Don Lee Farms is one of the premier USDA Foods processors, serving hundreds of school districts across the United States. For more information, visit donleefarms.com.

Contacts

Don Lee Farms
Danny Goodman, 310-674-3180
Fax: 310-673-7008



Jean Harris.docx










Mike Burke, CFSP,  SNS – Long-Time Industry Expert Mike Burke – Mike has been Vulcan K-12 Ambassador  since 2013



Mike is from Kansas City, MO

Burke, who has been with Vulcan for more than 20 years, first became involved with the School Nutrition Association in 1982. Since then he has attended numerous SNA national and state events and actively participates in the Child Nutrition Industry Conference and National Legislative Action Conference. 



Segment Marketing Manager at Vulcan, a Division of ITW Food Equipment Group

Dayton, Ohio Area



Mike makes personal contributions to SNF that are matched 3 – to – 1 by ITW Foundation.  Started with Giving Tuesday 2014 when an Unselfie was taken at the Annual Patrons Meeting. 



Vulcan, the leading commercial cooking equipment provider, launched a Just 4 Schools Program to better meet the changing food preparation needs of the K-12 segment. The first of its kind in the equipment industry, Vulcan’s Just 4 Schools Program made it easier for K-12 operators to offer healthier meals to students. To further serve as a partner, Vulcan named Mike Burke as its K-12 Ambassador. Burke, who is a Certified Food Service Professional, School Nutrition Specialist and ServSafe Certified, is responsible for ensuring Vulcan continues to provide the right products, service, training and support for K-12. 
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Calvin Bland

Immediate Past Chair, MedicAlert Foundation®, Special Advisor to the Director, New Jersey Health Initiatives, Rutgers University

Robert Wood Johnson

NJHI Program Office
Camden, NJ 08102-1519

(856) 225-6726



Calvin Bland currently serves the Robert Wood Johnson Foundation (the largest philanthropic organization dedicated to healthcare) as Special Advisor to the Director of its New Jersey Health Initiatives (NJHI) program, located within Rutgers University's Institute for Health, Health Care Policy and Aging Research. Mr. Bland retired as Chief of Staff and Special Advisor to the foundation's President in December 2008.

Bland served as the President and Chief Executive Officer at St. Christopher's Hospital for Children from 1980 to 1999 (Philadelphia, PA). He is the immediate past chairman, Board of Directors, MedicAlert Foundation International, and has been a director since August 2010.

He has chaired the boards of trustees of the National Association of Children's Hospitals and Related Institutions and the National Association of Children's Hospitals (its public policy affiliate), and the advisory board of the Foundation's NJHI program. He was a member of the boards of Health Partners of Philadelphia, St. Christopher’s Hospital for Children, Allegheny University of the Health Sciences, Association of American Medical Colleges’ Council of Teaching Hospitals and several other boards of nonprofit agencies and institutions. He has served on numerous medical and health-related committees in New Jersey and Philadelphia. A highly regarded health executive, Bland has received a number of distinguished honors throughout his career including "Health Care Administrator of the Year" from the National Association of Health Services Executives (Philadelphia). His most recent honor was the establishment of the "Calvin Bland Endowed Chair in Hematology and Sickle Cell Disease" at Drexel University's College of Medicine. He is a former diplomat of the American College of Health Care Executives.

Bland received an M.S. in Administrative Medicine (Hospital Administration) from the Mailman School of Public Health, Columbia University and a B.S. in Economics from the Wharton School of the University of Pennsylvania.
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· Catherine D. DeAngelis, MD, MPH (2000-2011), Editor in Chief Emerita

Journal of American Medical Association (JAMA)



Catherine D. DeAngelis, MD, is the first woman and the first pediatrician to become editor of the Journal of the American Medical Association (JAMA). She has also edited several additional medical journals. Before assuming the editor's position at JAMA in 2000, DeAngelis was a professor and Vice Dean of Faculty at the Johns Hopkins School of Medicine. 

DeAngelis was born and raised in northeastern Pennsylvania. She completed a three-year registered nurse program at the Scranton State General Hospital School of Nursing in 1960 and worked at the Columbia University Medical Center, then known as the Columbia-Presbyterian Medical Center. DeAngelis wished to become a medical doctor and her high school chemistry teacher both advised her to apply to college and supported her application. While attending Wilkes University, DeAngelis continued to work as a nurse, started a clinic, and pursued medical research in immunology. She then moved to the University of Pittsburgh, continuing her research and teaching and working in the library to put herself through medical school. She obtained her MD in 1969.

DeAngelis completed her residency in pediatrics at the Johns Hopkins Hospital. She then obtained a masters of public health degree at Harvard University while working in a local health clinic. During this time, DeAngelis observed problems related to health care access and cost and began to formulate possible solutions. 

DeAngelis was able to implement some of her ideas for improving health care when she took her first faculty position at the Columbia College of Physicians. Her next appointment was at the University of Wisconsin. In 1978, DeAngelis returned to Johns Hopkins as the head of the general pediatrics and adolescent medicine division. In 1984, she was promoted to full professor, the twelfth woman to attain this distinction in the school's history. DeAngelis was the deputy head of the Johns Hopkins Children's Center. She has served as an expert witness in court cases involving pediatric medical issues, including the high-profile Hilary Foretich case.

DeAngelis became the vice dean for academic affairs and faculty at the Johns Hopkins School of Medicine in 1994. Under her guidance and interest in issues involving women in academia, further opportunities for women were nurtured and many women became full professors. She helped to introduce a new curriculum for the medical school, emphasizing "hands-on experience and contact with patients," beginning in 1992. In 1999, DeAngelis was appointed editor of the Journal of the American Medical Association, and Janice E. Clements succeeded DeAngelis as vice dean.

Dr. DeAnglis stepped down as Editor-in-Chief of JAMA in 2011. She returned to Johns Hopkins University where she serves in a number of capacities, including as president of the Alpha of Maryland chapter of Phi Beta Kappa.

DeAngelis published the textbook "Pediatric Primary Care" in the 1970s, with a third edition in 1984. DeAngelis and this text have been quoted often in popular articles on children's medical issues. With Frank A. Oski, director of the Johns Hopkins Children's Center, DeAngelis wrote a medical advice column in The Baltimore Sun. She has also written numerous articles in the popular press. 

With Michael M.E. Johns, she co-authored "Curriculum for the Twenty-first Century" (2000). 

In 2008, DeAngelis received the Catcher In The Rye - Humanitarian Of The Year Award from the American Academy of Child and Adolescent Psychiatry (AACAP).

Eminent Hopkins Pediatrician And Former JAMA Editor Receives AAMC Award


October 25, 2012

 

Renowned Johns Hopkins Children’s Center pediatrician and former JAMA editor in chief Catherine DeAngelis, M.D., M.P.H., will receive a Special Recognition Award of the Association of American Medical Colleges (AAMC). The award — bestowed to leaders in academic medicine for extraordinary achievements in the field — will be presented Nov. 3 during the organization’s annual meeting in San Francisco.

The award honors DeAngelis’ numerous lifetime accomplishments, her long-standing commitment to academic medicine and her decade-long tenure as editor in chief of The Journal of the American Medical Association (JAMA), one of the oldest and most revered medical journals in the world.

DeAngelis became that publication’s first female editor in chief and the first pediatrician to hold that title.

Described by peers as one of the most influential voices in modern medicine, DeAngelis has been instrumental in reshaping the rules of ethical conduct in medicine, increasing transparency in clinical research, improving gender equality and enhancing medical education.

“Dr. DeAngelis’ accomplishments have been nothing short of transformational for modern academic medicine and, indeed, for health care in general,” said Paul B. Rothman, M.D., dean of the medical faculty and CEO of Johns Hopkins Medicine. “Accountability and transparency in academic and industry research, equality in the workplace, compassionate care — things we more or less take for granted today — are in many ways the direct or indirect result of Dr. DeAngelis’ courage, passion and foresight.”

During her decade at JAMA, DeAngelis was an outspoken yet beloved figure, not shying away from some of the thorniest problems plaguing modern health care, including conflict of interest and ghostwriting — a practice that in its most extreme form involves pharmaceutical companies secretly authoring articles published in medical journals under the bylines of academic researchers. DeAngelis’ passion for integrity and transparency fueled her ultimately successful effort to force big pharma to register publicly — and thereby disclose — all clinical trials, including those that found negative treatment effects.

Entering medicine as a registered nurse, DeAngelis went on to become a pediatrician, a prolific researcher, educator and, eventually, founding director of the Division of General Pediatrics and Adolescent Medicine at Johns Hopkins.

“I can’t think of anyone who deserves this honor more than Dr. DeAngelis,” said George Dover, M.D., director of the Johns Hopkins Children’s Center. “Her life’s work, her life’s passion, her mission has been to teach fledgling physicians how to be better, more caring doctors, to help those most in need and to give women and minorities a voice in medicine. She has accomplished all three and then some.” 

The granddaughter of Italian immigrants, DeAngelis was born and raised in a small coal-mining town in Pennsylvania. She trained as a nurse and worked as one for a year at the Columbia Presbyterian Medical Center in New York. DeAngelis was eager to do medical missionary work abroad, but her application to Mayknoll Missionaries was found lacking because she didn’t have formal religious training. Growing hesitant at the prospect of taking religious courses and delaying her career, DeAngelis sought the advice of her high-school chemistry teacher. He urged his former pupil to pursue her lifelong interest in medicine, and DeAngelis enrolled in a premed program at a small college in Pennsylvania. She subsequently received her medical degree from the University of Pittsburgh and completed her pediatric residency at Johns Hopkins.

In Baltimore, her childhood dream of becoming a pediatric surgeon gradually gave way to a growing interest in general pediatrics and public health, ignited during her volunteer work at a free health clinic in Baltimore.

She left Baltimore for Boston, where she worked as a pediatrician at a community clinic and earned a master’s degree in public health at Harvard. She later worked in New York’s Columbia University School of Medicine and at the University of Wisconsin.

DeAngelis returned to Hopkins in 1978 to become the founding director of the Division of General Pediatrics and Adolescent Medicine. In 1986, DeAngelis attained the status of full professor, becoming the 12th woman at the Johns Hopkins School of Medicine to do so — a number she deemed woefully small.

As vice dean for academic affairs and faculty at Hopkins — a position DeAngelis held for nine years — she launched several initiatives to improve women’s presence in academic medicine including the annual School’s Report on the Status of Women, which later became the Committee on Faculty Development and Gender.

Her quest for gender equality went further. As editor of JAMA, DeAngelis invited research that focused on women’s health and, perhaps more importantly, demanded that researchers report treatment effects by gender.

As a vice dean of academic affairs, and backed by a multimillion-dollar grant from The Robert Wood Johnson Foundation, DeAngelis also restyled the medical school curriculum to include immediate contact with patients, as well as studies in empathy and compassion — traits she deemed just as critical for a physician as scientific knowledge.

After stepping down as editor of JAMA in 2010, DeAngelis returned to Hopkins, where she is currently working to establish a program for Patient Care and Professionalism in Medicine and the Related Professions, including nursing, public health, religion, business and law.

Recently, DeAngelis was named a Johns Hopkins University Distinguished Service Professor Emerita in recognition of her outstanding service to Johns Hopkins. 

DeAngelis has authored or edited 11 books on pediatrics and medical education and published more than 250 peer-reviewed articles, chapters and editorials. She is the recipient of seven honorary doctorate degrees.
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May 8 – 10, 2014

Global Center for Health Innovation
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Cleveland, OH
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Special Guests:

Catherine D. DeAngelis, MD, MPH

Professor of Pediatrics, Emerita

Johns Hopkins University School of Medicine
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Dr. Sandra Hassink is a pediatrician in Wilmington, Delaware and is affiliated with Alfred I. duPont Hospital for Children. She received her medical degree from Vanderbilt University School of Medicine and has been in practice for 37 years. She is one of 100 doctors at Alfred I. duPont Hospital for Children who specialize in Pediatrics.

From Alfred I. duPont Hospital for Children website: 

Get to Know Me

I’m a Delaware Valley native with a lifelong love of science and helping people. My career in pediatric medicine lets me combine the two. I also have a Master’s degree in pastoral care and an interest in mindful practice, which focuses on communicating better with patients and families through self-awareness.

Why I Treat Children

No day is a bad day when you can talk with a child. I’ve always wanted to work with children because they’re open, honest, fun – and they represent our future.

What I'm Passionate About

I’m very active in public policy and prevention efforts that relate to health issues. I think it’s important to have a healthy society, and to make sure everyone has access to healthy food and a healthy environment, so people can develop to their fullest potential.

How I Try to Make a Difference

I serve on the board of the Academy of Pediatrics and often speak at the national, regional, and local levels as an advocate for children. I’ve testified before Congress on setting national priorities that promote healthier lives for children.

The American Academy of Pediatrics Announces New President-Elect, Dr. Sandra G. Hassink

11/26/2013

CHICAGO (Nov. 26, 2013) -- The American Academy of Pediatrics (AAP) announces the election of Sandra G. Hassink, MD, FAAP, as AAP president-elect. Dr. Hassink will begin her yearlong term as AAP president on January 1, 2015.

Dr. Hassink has focused her career on preventing and treating obesity in children. She is a pediatrician at Nemours/Alfred I. duPont Hospital for Children (AIDHC) in Wilmington, Del., where she founded the weight management program in 1988 and serves as director of the Nemours Pediatric Obesity Initiative. She is co-principal investigator for the Healthy Active Living for Families project, which promotes active healthy living for parents and families of young children.

Dr. Hassink began her career in medicine as one of only 12 women in her graduating class at the Vanderbilt University School of Medicine, and then completed her residency at St. Christopher’s Hospital for Children in Philadelphia. Dr. Hassink earned her master’s degree in pastoral care and counseling from Neumann College in Aston, Pa., in 2000.

Over the past two decades, Dr. Hassink has held several leadership roles with the Academy. She has served as president of the AAP Delaware Chapter and as a member of the AAP Board of Directors. Dr. Hassink also has chaired the AAP Obesity Leadership Workgroup, the AAP Institute for Healthy Childhood Weight Advisory Committee, and the AAP Strategic Planning Committee.

Dr. Hassink is recognized internationally as an expert in child obesity prevention. In addition to numerous articles for pediatricians and parents, she has authored two books: “Pediatric Obesity: Prevention, Intervention, and Treatment Strategies for Primary Care,” and “A Clinical Guide to Pediatric Weight Management.”

She has been married to her husband, Bill, for 38 years, and they have three grown children.
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Chairman Roberts, Ranking Member Stabenow, members of the committee, I am 
Sandra Hassink, and I am President of the American Academy of Pediatrics (AAP), a 
non-profit professional organization of 62,000 primary care pediatricians, pediatric 
medical sub-specialists, and pediatric surgical specialists whose mission it is to attain 
optimal physical, mental and social health and well-being for all infants, children, 
adolescents, and young adults.  
 
It is an honor to be here today speaking about a subject on which I have dedicated my 
life’s work, childhood obesity and the connection between nutrition and health. I began 
the weight management clinic at Nemours A.I. duPont Hospital in Wilmington, DE in 
1988, and for the last 27 years have cared for children with overweight and obesity. In 
addition to being AAP president, I am medical director for the AAP Institute for Healthy 
Childhood Weight whose mission it is to empower pediatricians, their teams, patients, 
and families to achieve a healthy weight. 
 
I’d like to begin today by focusing on the building blocks of a foundation of child health 
and highlighting what I see as the three basic needs of every child that will ensure this 
foundation: 


• Sound, appropriate nutrition; 
• Stable, responsive and nurturing relationships; and 
• Safe, healthy environments and communities. 


 
Meeting these needs for every child is fundamental to achieving and sustaining optimal 
child health and well-being into adulthood for all children.  
 
Early Nutrition as a Critical Factor in Childhood Development and Adult Health 
 
Exciting new data shows the short- and long-term impacts of investments in nutrition 
and health care during the prenatal and early childhood years. The time period from 
pregnancy through early childhood is one of rapid physical, cognitive, emotional and 
social development and because of this, this time period in a child’s life can set the 
stage for a lifetime of good health and success in learning and relationships or it can be 
a time when physical, mental and social health and learning are compromised.  
 
Data from animal and human studies indicate that two experiences relatively common in 
pregnancy – an unhealthy maternal diet and psychosocial distress – significantly affect 
children’s future neurodevelopment. Prenatal exposure to maternal distress and poor 
nutrient status are a toxic mix and are associated with decrements in neurocognitive 
development, particularly in relation to memory and learning, and specifically with 
regard to variation in the structural, functional, and neurochemical aspects of the 
hippocampus.i 
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Optimal overall brain development in the prenatal period and early years of life depends 
on providing sufficient quantities of key micronutrients during specific sensitive time 
periods. These periods coincide with the times when specific brain regions are 
developing most rapidly and have their highest nutrient requirements.ii 
 
Micronutrients such as iron and folate demonstrated effects on brain development and 
are commonly deficient in pregnant women and young children in the U.S. These 
deficiencies can lead to delays in attention and motor development, poor short term 
memory, and lower IQ scores.iii 
 
It is important to note that lack of adequate access to food is itself a contributor to toxic 
stress. Toxic stress, a result of prolonged exposure to adverse childhood experience in 
the absence of caring, stable relationships with adults, can affect the physical, mental, 
and economic well-being of children well into adulthood.iv The inability to provide food 
for yourself or your children creates stress in families, contribution to depression, 
anxiety, and other emotional impacts of poverty. 
 
Like poverty, food insecurity is a dynamic, intensely complex issue. For many families, 
seemingly small changes to income, expenses, or access to federal or state assistance 
programs may instantly reduce the ability to purchase healthy food and result in 
increased vulnerability to food insecurity.  
 
The Double Burden of Obesity and Food Insecurity 
 
Today our children are experiencing an unprecedented nutritional crisis resulting in the 
double burden of obesity and food insecurity. The picture of food insecurity is 
increasingly a child with overweight or obesity consuming a poor-quality diet. Families 
with children are more likely to be food insecure than families without children, and 
being food insecure makes families especially vulnerable to obesity due to the 
additional risk factors associated with poverty including lack of access to healthy, 
affordable foods, fewer opportunities for physical exercise, high levels of stress, and 
limited access to health care. Good nutrition is not only an essential component of 
chronic disease prevention and treatment; it also helps treat the effects of chronic 
hunger. 
 
In food insecure households, parents reported poorer health and developmental risks in 
their children including more frequent stomach aches, headaches, colds, 
hospitalizations, anemia, and chronic conditions. Parents also reported more anxiety, 
depression and difficulties in school.v  Infants are more likely to have insecure 
attachments and perform more poorly on cognitive assessments.vi 
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As a pediatrician who has specialized in caring for children suffering from overweight 
and obesity, I can tell you firsthand that we have an urgent public health problem facing 
our children. Nearly 1 in 3 school-age children and adolescents has overweight or 
obesity and only half of all children ages 2 to 17 meet federal diet quality standards. 
Children who have overweight or obesity as preschoolers are 5 times as likely as 
normal-weight children to have overweight or obesity as adults. Children with obesity 
are at increased risk for high blood pressure, high cholesterol, cardiovascular disease, 
type 2 diabetes, asthma, and social and psychological problems.  Obesity 
disproportionately affects minority children and the highest rates of obesity are found in 
people with the lowest incomes. 
 
When I started my practice in childhood weight management 27 years ago, I was seeing 
adolescents. When I retired last October I had a special clinic for children under 5 with 
obesity. These children were already showing the effects of their increased Body Mass 
Index on their blood pressure, and measures of blood sugar control.  We saw obesity 
related liver disease in 4 year olds and had children with prediabetes as young as 6.  
 
First and foremost, we must recognize that there is no single factor responsible for 
obesity. Obesity is the end result of a complex interplay of different issues. Davidson 
and Birch described the “socio-ecologic” model of obesity, which illustrates the many 
factors that impact weight.  The concentric circles of this model show the issues related 
to the individual, family, community, and larger social structure that either promote or 
inhibit good nutrition, physical activity, and overall health. Any meaningful attempt to 
stem the rising tide of obesity must address many of these issues simultaneously and 
over a prolonged period of time in order to produce sustainable change. 
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Effective Programs and Strategies 
 
One of the most effective investments congress can make during the prenatal to school-
aged period is to support the Special Supplemental Nutrition Program for Women, 
Infants, and Children (WIC). I thank the committee for its strong, bipartisan support for 
WIC over the past 4 decades. 
 
WIC provides nutritious foods, nutrition education, breastfeeding support, and referrals 
to health care and social services for millions of low-income women, their infants, and 
young children who are determined to be nutritionally at-risk. In providing this nutrition 
support and linkages with health care, WIC builds good health and promotes resilience 
in families at risk, helping to mitigate the effects of toxic stress.  
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WIC helps give children a healthy start at life and children who receive WIC have 
improved birth outcomes, increased rates of immunization, better access to health care 
through a medical home, and participation may help reduce childhood obesity. It is now 
well-documented that WIC is effective in improving birth outcomes and the health of 
infants, including reducing low birth weight births below 2500g.vii WIC is particularly 
effective at improving birth outcomes in the moms with inadequate prenatal care and 
who are particularly high risk cases.viii One study found that WIC helps eliminate 
socioeconomic disparities in birth outcomes.ix 
 
WIC has played an important role in promoting breastfeeding and improving 
breastfeeding initiation. However, this is an area where further improvements can be 
made to support continuation of breastfeeding to meet AAP recommendations. These 
recommendations are to exclusively breastfeed for about 6 months, followed by 
continued breastfeeding as complementary foods are introduced, with continuation of 
breastfeeding for 1 year or longer as mutually desired by mother and infant.x  
 
In addition to its nutritional benefits, breastfeeding protects against respiratory and 
gastrointestinal tract infections, ear infections, and may be linked to lower obesity rates 
in adolescence and adulthood. In order to support WIC participants to move closer to 
meeting AAP recommendations and national targets for breastfeeding, we recommend 
that the committee seek to find ways to promote breastfeeding in the WIC program 
including through an increase in the authorization for the breastfeeding peer counseling 
program within WIC to $180 million.  
 
In a time of limited federal resources and maximizing the efficiencies of those limited 
resources, I urge the committee to look for ways to even further streamline the WIC 
enrollment process. One example might be to give states the option to certify infants for 
two years to eliminate duplicative paperwork. Another would be to extend eligibility for 
children to age 6 to assure a continued strong health and nutrition foundation and to 
help ensure there are no nutritional and health care lapses prior to school entry.  
 
One of the hallmarks of any successful nutrition and health care intervention is its 
evidence and science base. WIC participants may not purchase just any foods. The 
WIC food packages are based on what nutrition science experts recommend are 
needed to meet the nutritional needs of pregnant and breastfeeding women and young 
children. I urge the committee to preserve and protect the integrity of the WIC food 
packages by basing them on sound scientific evidence. 
 
Similarly, as the committee looks ahead to the reauthorization of WIC, I urge you to 
keep in mind that WIC is a targeted intervention for mothers and young children with 
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impacts that can be long-term in nature including health outcomes, educational 
prospects, and the prosperity of our communities.  
 
WIC is just one intervention to address the double burden.  
 
Families, our schools, child care, communities, and certainly pediatricians have an 
important role to play in shaping healthy habits. As the committee prepares to 
reauthorize the child nutrition programs, I urge you to make addressing the double 
burden of obesity and food insecurity in young children a priority. We must ensure that 
the foods our children receive in school and child care are of high nutritional quality and 
we must not forget that countless children go without access to food during out of 
school or child care time including mornings, evenings, weekends and especially 
summer. Pediatricians can tell almost immediately which children had adequate 
nutrition during the summer and which children did not when conducting back-to-school 
physical exams.  
 
When you are in the middle of an epidemic – and I believe we are – you cannot keep 
doing what you’ve been doing.  As pediatricians, parents, community leaders, and 
policy makers, we have an obligation to ensure that the food we provide our children is 
healthy and nutritious and that we model that behavior as adults.  
 
Role of the Pediatrician 
 
The pediatrician’s office serves an important setting for conversations about food and 
health. Pediatricians see children and their families for 31 well-child visits during the first 
21 years of life. Twenty of these visits occur in the first five years of a child’s life, 
providing an opportunity to partner with families to establish health living habits. 
Pediatricians can play a crucial role in screening and identifying children at risk for food 
insecurity and connecting families with needed community resources.  
 
The AAP Institute for Health Childhood Weight developed Health Active Living for 
Families with tools and tips on healthy eating and physical activity for children under 5. 
It’s important that obesity prevention and treatment focus on family systems changes, 
lifestyle modifications, and access to healthy, affordable food and physical activity. New 
research shows the increasingly important relationship of fathers on their child’s 
nutrition and physical activity including a position association between father’s and 
preschooler’s Body Mass Index. All mothers want their children to eat, grow and be 
healthy but we are learning that maternal feeding goals often depend on the child’s 
characteristics. Therefore, we may need more tailored interventions for families to be 
effective in addressing the double burden. 
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Good nutrition in childhood sets the stage for lifelong health. Just like we vaccinate to 
protect against the flu, so too can we provide pregnant women and children with 
nutritional assistance and breastfeeding support to protect against chronic disease. As 
we celebrate our mothers this weekend, I urge the committee to put their nutritional 
needs and those of their children first. Our children’s health simply cannot wait. 
 
Thank you and I would be happy to answer any questions. 
  
                                                
i Monk et al. Research Review: Maternal prenatal distress and poor nutrition – mutually influencing risk factors 
affecting infant neurocognitive development. Journal of Child Psychology and Psychiatry. 54:2 (2013), pp 115-130. 
ii Wachs et al. Issues in the timing of integrated early interventions: contributions from nutrition, neuroscience, and 
psychological research. Ann. N.Y. Acad. Sci. 1308 (2014) 89-106. 
iii Monk et al. (2013). 
iv Shonkoff J, Garner A, AAP Committee on Psychosocial Aspects of Child and Family Health, et al. The lifelong 
effects of early childhood adversity and toxic stress. Pediatrics, 2012; 129(1): e232-246. 
v Nord M, Food insecurity in households with children: Prevalence, severity, and household characteristics.2009  
USDA, Economic Research Service. 
vi Zaslow M et al Food security during infancy; Implications for attachment and mental proficiency in toddlerhood. 
2009 Maternal and Child Health Journal 13(1) 66-80. 
vii Bitler MP & Currie J. Does WIC work? The effects of WIC on pregnancy and birth outcomes. J Policy Anal 
Manage. 2005 Winter; 24(1):73-91. 
viii El-Bastawissi AY, et al. Effect of the Washington Special Supplemental Nutrition Program for Women, Infants 
and Children (WIC) on Pregnancy Outcomes. Matern Child Health J.2007 Nov; 11(6): 611-21. 
ix Finch BK. Socioeconomic Gradients and Low Birth-Weight: Empirical and Policy Considerations. Health Serv 
Res.2003 Dec; 38(6 Pt 2): 1819–1842. 
x AAP Section on Breastfeeding. Policy Statement: Breastfeeding and the Use of Human Milk.  Pediatrics, 2012; 
129; e827. 
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Katrina "Kat" Cole – (Born March 18, 1978) President and Chief Operations Officer of Cinnabon Inc. , Atlanta, GA

Speaker at SNIC 2015 in Phoenix, AZ

In November 2010, Cole was hired by Cinnabon Inc. and named president in January 2011.  During the first three years of her tenure, Cinnabon added 200 bakeries, created partnerships with grocery stores and restaurants like Taco Bell and Burger King, and became a global brand in 56 countries. Cinnabon's 2013 sales were estimated at a billion dollars. 

Cole worked anonymously in several of Cinnabon retail and production roles during her appearance on the American television show Undercover Boss. At the time the show went to air in 2012, she was the youngest CEO (34) to appear.

Among a number of other awards and accolades, Cole was also recognized by Fortune Magazine in 2013 for its 40 under 40 list. 

Silver Plate Winner Kat Cole Among 10 Inspiring Women in Restaurant Industry





2015 Silver Plate Winner Kat Cole, group president of FOCUS Brands Inc., was included in a Medium.com post entitled "10 Stories of Inspiring Women from the Restaurant Industry You Need to Know." The story reports on the restaurant industry today and how it has more women in management and ownership positions than any other industry. Learn more about Ms. Cole and how to celebrate her induction into IFMA's class of 2015 Silver Plate Winners in Chicago on May 18. 



Cole has worked in Africa for sustainable development of women and children in need. She has also volunteered and advocated for many food service related organizations. Additionally, Cole serves as a mentor to young women and entrepreneurs. 

Cole received her MBA in 2010 from Georgia State University.  She had dropped out of her undergraduate engineering program at the University of North Florida to focus on her global career at Hooters, so she had to take the GMAT and extra interviews in order to apply. She was only allowed to attend Georgia State MBA program because they are one of the few schools that allow experienced students that did not receive a bachelors degree to apply. She also asked ten CEOs, including Ted Turner, for letters of recommendation to the business school program.
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W. E. (Chris) Lowe 


President  
Coca-Cola FoodService 


Chris Lowe is president of Coca-Cola FoodService. Prior to this appointment in 2003, 
Lowe held the position of Chief Marketing Officer for Coca-Cola North America.  


Since joining The Coca-Cola Company in 1989 as vice president of Marketing in the 
USA Fountain Division, Lowe has held a variety of marketing and operations positions. 
He served as president and chief executive officer of Fizzion LLC, a wholly-owned 
subsidiary of The Coca-Cola Company. He was president of the Central America and 
Caribbean Division, where he managed the company's business in 34 countries, 
including two company-owned bottling operations. As the vice president of Strategic 
Marketing, he was in charge of worldwide strategy for all the Coca-Cola brands and 
properties. In response to a need to renew the worldwide research capability of The 
Coca-Cola Company, Lowe designed and implemented a new approach to market 
research in his role as the vice president of Presearch, Research, and Trends.  


Prior to joining The Coca-Cola Company, Lowe was a partner in a consulting firm, 
Marketing Corporation of America (MCA) in Westport, Conn. At MCA, he worked with 
Fortune 500 packaged goods companies to improve overall marketing and business 
strategy. 


Lowe started his career at General Mills, Inc., where he held a variety of positions in 
brand management and acquisitions in both Minneapolis and London, England.  


His volunteer work includes serving on the board of directors of Literacy Action Inc.  


Lowe attended the University of North Carolina where he received a degree in 
economics, and he earned a master’s in Marketing from Wake Forest University. 
 


# # # 
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Possible Foundation Board member: Tom McPherson



Tom and Kathy McPherson

P.O. Box 1239

Pinehurst, NC 28370

tom.mcpherson@mac.com

240.354.7619



Son of Lib McPherson – Received contribution of $1,500 in 2014 in tribute to Lib McPherson from the Thomas R. and Kathy S. McPherson Family Foundation.



Article from the Pinehurst magazine:

Meet Tom McPherson

JUNE 6, 2014

After founding and leading several successful high tech companies in California and Maryland over the last 35 years, Tom McPherson and his wife, Kathy, decided in 2008 to retire in the Village of Pinehurst.

“We knew we wanted to retire back down here somewhere - the main driver was getting closer to family and getting to a better pace and quality of life,” Tom says. He and Kathy have two grandchildren in Charlotte, a quick 2 hour drive from the village.

Tom’s grandparents grew up in Hoke County, and he had experience in the Sandhills as a kid. Even before moving back down to North Carolina permanently, he joined Forest Creek Golf Club and came down from Maryland to play golf. When Kathy joined him on a trip, she fell in love with the Norman Rockwell-like downtown area.

Tom and Kathy love how convenient Moore County is to the Triangle and the Raleigh/Durham International airport, but also that it's removed from the traffic in Raleigh.

“When we lived in Maryland, we spent more time traveling from home to the Washington, DC airport than we do now getting to RDU.”

Needless to say, “retiring” was not synonymous with “slowing down” for the North Carolina natives. Tom knew he would still be working some. He currently consults for a company in Ohio and sits on the N.C. State Engineering board.

“Between travel and the power of the Internet,” Tom explained, “ you can work almost anywhere and live here.”

With a strong entrepreneurial background, Tom also helped get Moore Forward (Moore County’s hub for entrepreneurs) off the ground. At this stage in his life, Tom says he doesn’t see himself starting another company, but wants to help other people do the same.

Tom thinks there are lots of people like him in the community that would like to be able to apply their entrepreneurial skills. Moore Forward creates that network of engagement between entrepreneurs and intellectual capital.

"There's so much potential here with the assets we have,” Tom said. “Healthcare and networks of doctors, military ties, and a lifestyle that's attractive to folks with a tech background, either out of a home office or a small office. You don't need to be in Raleigh to do that - you can be here. This area has all the right ingredients to produce entrepreneurs, and we can be a catalyst to help them build their business."

Along with all the great amenities and access to healthcare, Tom says he and Kathy also love being located in the middle of the state, with great golf and easy access to the beach and the mountains.

“It’s ideal for us.”
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Mindy Rich 


Vice-Chairman, Rich Products Corporation 
President, Rich Entertainment Group 


 


 
 
As Vice Chairman and a Managing Shareholder of Rich 


Products Corporation, Mindy Rich shares responsibility 


for oversight, governance and the overall vision and 


strategic direction for Rich Products Corporation.  She 


has specifically focused on the development and 


nurturing of Rich’s award-winning organizational culture 


and work/life programs while also serving as the company’s leading champion of global 


innovation projects in support of Rich’s long-term growth strategies. 


 


Mindy serves on the corporate board of directors for Rich Products Corporation, and as 


chairperson for the Board’s Finance, Audit and Compensation Committee. In addition, 


Mindy serves as President of Rich Entertainment Group, responsible for overseeing the 


organization’s baseball, theater, entertainment and travel interests, including: 


 


Baseball Operations  


 Buffalo Bisons of the International League, Triple-A affiliate of the Toronto 


Blue Jays  


 Northwest Arkansas Naturals of the Texas League, Double-A affiliate of the 


Kansas City Royals  


 West Virginia Black Bears Baseball of the New York-Penn League, Single-A 


affiliate of the Pittsburgh Pirates  


 


Theatrical Productions  


Broadway productions of Honeymoon in Vegas, Big Fish, Chaplin the Musical, 


Clybourne Park, Jesus Christ Superstar, Other productions include: Bull Durham a 


New Musical at the Alliance Theatre in Atlanta, GA; Chaplin the Musical in Russia; 


Doctor Zhivago in Australia. 


 


 


 







Entertainment  


 Buffalo, New York-based:  B.R. Guest, Ltd. including FanFare concessions at 


Coca Cola Field; Dessert Builders; Pettibones Grille; Rich’s Catering; and 


Rich's Red Brick Market 


 Other locations:  The Glen Iris Inn, Letchworth State Park, NY; Green Turtle 


and Kaiyo, Restaurants, Islamorada, FL; and Palm Beach National Golf & 


Country Club, Palm Beach, FL 


 


Travel  


 The Travel Team -- one of the largest travel management companies in the 


United State with offices in Buffalo, Albany and Jamestown, NY; Erie, PA; 


Tampa and Tarpon Springs, FL; and Niagara Falls, Ontario (Canada) 


 


Mindy serves on the corporate board of directors for the M&T Bank Corporation, and the 


Manufacturers and Traders Trust Company.  She also served as a director of the Wm. 


Wrigley Jr. Company until its merger with Mars, Incorporated in 2008.  In addition, she 


is an active and valued participant in many other boards and organizations, including: 


 


The Culinary Institute of America (CIA):  


 Member of the CIA’s Committee on Trusteeship and Trustee Emeriti  


Cleveland Clinic:  


 Member of Cleveland Clinic’s Wellness Institute Leadership Council and Regent 


of Cleveland Clinic Innovations  


Rock and Roll Hall of Fame and Museum:  


 Board of Trustees and Member of Executive Committee 


 


In 1986, Mindy and her husband, Bob Rich, Jr., founded “Western New York United 


Against Drug and Alcohol Abuse,” a nonprofit organization dedicated to fighting 


substance abuse and educating children throughout Western New York. Mindy and Bob 


continue to serve as Chairman Emeriti for this important local organization.  


 


Among other charitable activities, Mindy is especially focused on fundraising geared 


toward finding a cure for cystic fibrosis.  Mindy and Bob founded and chair the annual 


Greater Niagara BassEye Celebrity Challenge that has raised more than $1.3 million for 


cystic fibrosis research. 







 


Mindy has received numerous awards and honors, including the following: 
 


 Women’s Foodservice Forum Trailblazer Award (2010) 


 Honorary Doctorate of Laws from D’Youville College (2007) 


 Induction into the Western New York (WNY) Women’s Hall of Fame (2004) 


 Honorary Doctorate of Humane Letters Degree from the Culinary Institute of  
America (2001)  


 Buffalo Baseball Hall of Fame Induction (1999) 


 Pathfinder's Award (1997) 


 Erie County Sheriff's Foundation Community Service Award (1996) 


 Induction as an Honorary Brother of the Alpha Kappa Psi Fraternity at Canisius 
College (1993) 


 Rita Webb Smith Citizen Drug Fighter of the Year Award from former New York 
Governor Mario Cuomo’s Anti-Drug Abuse Council (1992) 


 The American Jewish Committee's Institute of Human Relations' (Buffalo 
Chapter) Woman of the Year (1992) 


 Business First of Buffalo’s “Forty Under 40” Award recognizing young leaders in 
the community (1992) 


 The Rawlings’ Minor League Female Executive of the Year Award (1988) 


 Buffalo News’ Citizens of the Year (1988) 
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    As chairman of Rich Products Corporation, Robert E. Rich Jr. (Bob) has led 
the company to more than $3 billion in worldwide sales revenue. Rich’s continues to build business in 
new markets with cutting-edge management practices, high business ethics, and customer service 
standards, which have earned Bob distinction as one of the nation’s most prominent business leaders.  


His dynamic leadership was recognized with an appointment as chairman of the U.S.-based Grocery 
Manufacturers Association in 1999 and selection as a National Restaurant Association “Diplomat” in 
May 2000.  


Other noteworthy distinctions include his 1996 induction into the Frozen Food Industry Hall of Fame, 
making his father, Robert E. Rich, and him the first father-and-son team to be so honored. That same 
year, Refrigerated and Frozen Foods magazine selected Bob as its “Executive of the Year.”  


Bob is a member of the Grocery Manufacturers Association Hall of Achievement, the National Frozen 
Food Hall of Fame, the Prepared Food Hall of Fame and the ENACTUS (Entrepreneurial, Action, Us; 
formerly known as Students in Free Enterprise [SIFE]) Hall of Fame. Also, the Buffalo Baseball Hall of 
Fame, the Buffalo Sabres Hall of Fame, the Greater Buffalo Sports Hall of Fame and the National 
Baseball Congress Hall of Fame. In 1999, he became the second angler ever to be inducted into the 
South Florida Fishing Hall of Fame.  


In addition to his Rich Products leadership, Bob has played an important role in professional baseball in 
Buffalo, N.Y. In 1983, Bob purchased the then-struggling Double-A Buffalo Bisons professional 
franchise, in order to keep the professional baseball in the Queen City.  


In 1984, he realized another major goal when he purchased baseball’s Triple-A Wichita Aeros and 
moved the American Association franchise to Buffalo. 


In 1988, Bob cut the ribbon on Buffalo’s new downtown ballpark, celebrating the fulfillment of a dream 
to build a new home for the Bisons and setting the franchise on a course that has since included two 
league championships and annual minor league attendance supremacy.  


 


Robert E. Rich Jr. 
Chairman, Rich Products Corporation  


Chairman, Bison Baseball Inc., Northwest  
Arkansas Naturals Inc. and                
Morgantown Baseball Inc.  


 


 
 


 


 


  







He serves as president and CEO of Bison Baseball Inc., Northwest Arkansas Baseball Inc., and 
Morgantown Baseball Inc. He is also the past commissioner of the National Baseball Congress, an 
organization of amateur and semi-pro baseball leagues operating in the U.S. and Canada.  


Career Highlights 
Bob’s path to success – in business, sports and the community – began at the Nichols School in 
Buffalo, where he was a football quarterback and a standout goaltender in the prep school’s illustrious 
hockey history.  


After Nichols, Bob continued to show his prowess at Williams College, where he earned a Bachelor of 
Arts degree in 1963 and served as co-captain of the hockey team during his senior year. After 
graduation from Williams, he returned to Buffalo and broke into professional hockey as a backup goalie 
for the Buffalo Bisons of the American Hockey League, before a try out for the 1964 U.S. Olympic 
Team. 


After active duty with the U.S. National Guard, Bob joined Rich Products in 1964 and received a 
complete introduction to the company in the role of president of Rich Products of Canada, a start-up 
subsidiary. While working, he returned to school to earn his MBA with honors from the prestigious 
University of Rochester Simon School of Business in 1969. His next position at Rich’s was Vice 
President of Sales and Marketing, a new department for the company that he started and staffed.  


Over time, Bob assumed the positions held by his father and mentor, Robert E. Rich. Bob Rich was 
named president of Rich’s in 1978 and chairman of the company in 2006.  


Awards & Honors 
Throughout his distinguished career, Bob has received numerous awards for his business, community 
and professional sports endeavors.  


In May 2000, Bob was inducted into the prestigious National Restaurant Association Educational 
Foundation College of Diplomats, joining a select group of leaders who exemplify the industry’s finest.  


In addition, Bob received the Buffalo News’ Citizen of the Year Award in 1983 and in 1984 was named 
the Niagara Frontier Executive of the year from the University of Buffalo School of Management along 
with the Buffalo/Niagara Sales and Marketing Executive of the Year, sharing the latter distinction with 
his father, who previously received the honor. Other awards include: 


• Canisius College Distinguished Citizen Achievement Award, 1991 
• Watson Rogers Award, 2002 (The Association of Sales & Marketing Agencies) 
• Global Champion of ENACTUS Award 
• America’s Free Enterprise Legend Award, 2001 (ENACTUS)  
• New York State Governor’s Anti-Drug Abuse Council’s Rita Webb Citizens Drug Fighter of the 


Year Award 
• Thad and Alice Eure Ambassador of Hospitality Award, 2009 (National Restaurant Association 


Educational Foundation) 
• Business First Most Influential Business Leader in Western New York in 2012. 


 


 







Two years after arriving on the Triple-A baseball scene, Bob was named the 1986 American 
Association Executive of the Year. In 1988, Sporting News magazine tabbed him Minor League 
Executive of the Year.  


Bob is also a recipient of the Peter Medaille Medal from Medaille College and five honorary doctorates 
– from St. Bonaventure University, Niagara University, D’Youville College, Johnson and Wales 
University, and Hilbert College. In addition, he received a Distinguished Alumni Award from the 
University of Rochester. 


On June 8, 2014, Bob delivered the commencement address at the University of Rochester’s William E. 
Simon Graduate School of Business Administration graduation ceremony. He addressed graduates 
after receiving the Charles Force Hutchison and Marjorie Smith Hutchison Medal, the university’s 
highest recognition of personal achievement, for his contributions for more than 45 years after 
graduating from the Simon School’s MBA program.  


Boards & Leadership  
Today, Bob is active with several corporate boards and organizations. He serves as Chairman of the 
Cleveland Clinic, Vice Chairman of the International Game Fish Association and President of the 
Bedlington Terriers Football Club. 


Bob is a member of the Cystic Fibrosis Foundation Leadership Council. He co-founded and chaired 
Western New York United Against Drug and Alcohol Abuse and the annual Greater Niagara BassEye 
Celebrity Challenge with his wife Mindy. As a signature event in Buffalo, it has raised more than $1.3 
million for cystic fibrosis research. He is also a member of the Outdoor Writers Association of America, 
United States Squash Association, Billfish Foundation and the United States Masters Swimming – 
Florida Gold Coast Chapter. Additionally, he is a life member of Distinguished Order of Zerocrats.  


Bob is a past chairman of the Uniform Code Council, the Cleveland Clinic Foundation Development 
Committee and ENACTUS. He also served as past chairman of the National Frozen Food Association 
(NFFA), being one of the youngest ever to head the NFFA leadership group, which represents more 
than 1,600 distributors, brokers and manufacturers. 


Bob is the Trustee and Director of the Cleveland Clinic Foundation, on the Trustees Council for the 
University of Rochester and Director of the following: the 100 Club of Buffalo, Inc., the International 
League of Professional Baseball and the Police Athletic League. Bob has served as a co-producer to 
several theatrical productions on Broadway with Mindy as part of the Rich Entertainment Group.  


Books Published 
An avid writer and sportsman, Bob has written and published the following books: 


• Fish Fights: A Hall of Fame Quest, introduction by Sandy Moret (2001) 
• The Fishing Club: Brothers and Sisters of the Angle, foreword by Jay Cassell (2006) 
• Secrets from the Delphi Café: Unlocking The Code to Happiness, co-written by Scott 


Friedman, with Mike Pehanich (2006) 
• The Right Angle: Tales from a Sporting Life (2011) 


 


 





Robert-E-Rich-Bio-2014-10.pdf




Robert E. Rich, Jr. – Chairman of Rich Products Corporation, the largest family-owned frozen foods manufacturer in the United States, based in Buffalo, New York. With a net worth of $3 billion he is listed at number 592 on the Forbes 2014 list of global billionaires. 

Robert E. Rich, Jr. graduated from Williams College with a Bachelor of Arts/Science in 1963. In 1964 he joined Rich Products, a company started by his father, as President of a startup subsidiary, Rich Products of Canada. Rich served in the United States National Guard from 1963 to 1969 and was a member of the Army Reserve Officer School Staff. He took time out to earn a Master of Business Administration (with honors) from the University of Rochester in 1969. Returning to the company he created the position of Vice President of Sales and Marketing. In 1978 he was named President of Rich's.  In 2006 when his father died in Palm Beach, Robert Jr. inherited 56% of Rich Products and assumed the title of Chairman. 

In 1983 Rich Products expanded outside food with the purchase of the Buffalo Bisons minor league baseball team. The Bisons are the AAA affiliate of the Toronto Blue Jays. He also owns the Northwest Arkansas Naturals (the AA affiliate of the Kansas City Royals), and the West Virginia Black Bears (the short-season class A affiliate of the Pittsburgh Pirates). He is also on the Trustees Council of the University of Rochester. 

Robert lives in Islamorada, Florida. He is married and has 4 children. His wife, Mindy, is Vice Chairman of Rich Products and has been with the company for over 24 years. Hollywood is making movie out of his memoir, "Fish Fights." The book documents his quest - to qualify for the Metropolitan South Florida Fishing Tournament Hall of Fame. He is the Vice Chairman of the Board of Trustees of the International Game Fish Association and is also a member of the Outdoor Writers Association of America. A member of the board of trustees of the Cleveland Clinic since 2002, Rich was appointed Chairman in 2011. 

“Lead gift” to University at Buffalo was announced at a press conference in October 2000 by two of the Richs' grandsons: Robert E. Rich III, president of Extra Mile Transportation, and Ted Rich, regional sales manager, Rich's Foodservice Division, who spoke on behalf of their father, Robert E. Rich Jr., and the Rich family.
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Robert E. Rich, III – Founder and President of ROAR Logistics, Inc., a subsidiary of global food manufacturer Rich Products Corp., headquartered in Buffalo, N.Y.

BUFFALO, N.Y., Oct. 2, 2014 – Global third-party logistics provider ROAR Logistics Inc. celebrated its 11thanniversary this week by broadening its geographic reach, dipping farther into the fertile Southeast with the opening of operations in the Tampa Bay area, home of Florida’s busiest port.

ROAR’s new Florida Operations Center, based in Clearwater, continues a run of strategic acquisitions and expansion that began more than 18 months ago.  The new office provides the company and its customers direct access to myriad shipping opportunities through Port Tampa Bay, which handles nearly 40 percent of all cargo moving in and out of the state of Florida.  Shipments through the sprawling port embrace virtually every imaginable commodity from all corners of the earth.

Founded October 1, 2003, ROAR Logistics offers a full spectrum of Rail, Ocean, Air and Road transportation services to an array of local, national and global customers.  The company is a subsidiary of global food manufacturer Rich Products Corp., headquartered in Buffalo, N.Y.

The Tampa Bay-area office gives ROAR its sixth U.S. location.  The new Southeast operation expands the availability of ROAR’s comprehensive transportation and logistics solutions for customers around the nation seeking more-responsive, dynamic service offerings.

About ROAR Logistics Inc.; 120 Church Street, Suite 100, Buffalo, NY 14202gistics

Based in Buffalo, N.Y., ROAR Logistics is a leading third-party logistics (3PL) provider specializing in domestic truckload and intermodal “piggyback” transportation services and international ocean freight forwarding.  True to its name, ROAR delivers Rail, Ocean, Air and Road (truck) transportation and logistics solutions to a diverse clientele.  Through its unwavering commitment to world-class customer service, ROAR has raised the bar for other transportation service providers and captured widespread attention within the industry.

Founded by Bob Rich III on October 1, 2003, as a subsidiary of Rich Products Corporation, ROAR has grown consistently, adding operations in Atlanta, Ga., Peoria, Ill., Temecula, Calif., Phoenix, Ariz., and Clearwater, Fla.  ROAR began with three full-time associates and now has more than 60 associates nationwide.  Its workforce is expected to top 70 professionals entering 2015.
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The Kansas City Star

As I See It: Still much to do in fighting obesity

BY BART GOERING

SPECIAL TO THE STAR

04/07/2015 4:57 PM 

 04/07/2015 4:58 PM

As a superintendent responsible for 2,600 students in grades K-12, I’ve seen first-hand how the school environment — such as whether students are served healthy meals or are able to walk to and from school safely — influences their health and their ability to learn and succeed.

Our kids are facing an uphill battle. Obesity rates among children and adults have risen substantially over the past 30 years. Today, nearly one in three children are overweight or obese, while adult obesity rates exceed 20 percent in all 50 states. The incidence of obesity-related diseases — and the cost of treating them — are a significant burden on our health and economy.

Our community has taken a variety of steps to help people stay healthy, including opening supermarkets that sell healthy foods in underserved neighborhoods, expanding early education opportunities, designing safe and accessible streets and encouraging more physical activity. We need to work together to build on this progress.

I’m especially pleased that our schools have led the way by working to make the healthy choice the easy choice for students. We are serving more fresh food made from scratch in our cafeterias. We’re also getting students directly involved in their meals through our Middle School Nutrition Council, which brings together students to taste and vote on new, healthier menu items. These student ambassadors then spread the word to their classmates about these exciting new additions.

It may take time, but it’s a strategy that works. We’ve seen the transformation that happens when fruits and vegetables are available at every meal. Students enjoy serving themselves from the garden bars in each school, which allows them to select their favorites, take as much as they want to eat and also sample new healthy choices.

We’re also making sure our students have plenty of opportunities to be active. We started running clubs at district elementary schools called Wranglers on the Run and Girls on the Run. Students participate in weekly wellness activities that culminate in local 5K events. Family and friends are invited to participate with them, and, last fall, more than 80 students, staff members and family members participated in charity 5K events. It’s inspiring to see how these young students are encouraging adults in their families to get active.

I am proud of our successes to date, but we’re far from the finish line when it comes to reversing the childhood obesity epidemic. While we’re seeing some progress among children, it’s still fragile and uneven, and we need to push harder to reduce obesity among adults. But the steps we’re taking here at home to help our kids and adults eat healthier and be more active are setting an example for communities and school districts across the country.

As we transition into spring and summer, we need to make sure that the progress we’re making with our school meals — like the vegetables in our gardens — isn’t cut short but allowed to grow. We need parents, business leaders and policymakers at all levels of government to join us and ensure that our kids live in communities and attend schools that help them grow up healthy, stay healthy and succeed for the rest of their lives.

Bart Goering is the Superintendent of Schools for Spring Hill School District in Spring Hill.
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Dana Sicko

Nutreatious, the personal chef and catering service that Dana Sicko launched in 2011, started very small. At first it was just Sicko and a core group of clients, for whom she would design, shop for and prepare a week's worth of nutritious meals in their own kitchens. Sicko, 25, enjoyed all of it  the cooking and the relationships. But her real passion is business. When she was still in middle school, the Timonium native was running her own business. With help from her mother, Sicko ran an online shop selling her handmade belts and headbands. She dropped the business when she went to college, but she kept thinking of ideas. "I think it's just always been in my blood," Sicko said. Sicko wanted more for Nutreatious. She wanted to make it grow. "It's definitely one of the most difficult things about being an entrepreneur," Sicko said. The business "is something you've curated and taken care of. But if I didn't delegate more, we won't be able to grow." Sicko credits mentors, chief among them Under Armour founder and CEO Kevin Plank, for encouraging her to grow, and for telling her what to expect. "They told me that it's going to feel really funny when you have to relinquish control," Sicko said. Sicko listened. Nutreatious, which Sicko runs out of her South Baltimore home, where she lives with her husband, Scott, now has eight employees, seven of whom are personal chefs. Sicko said she hires more for passion than cooking skills. "The more you entrust in people that believe in your vision, the better the business," she said. Sicko wants to expand Nutreatious to other markets. "We're the ones who set limits for ourselves. There's no reason we have to put limits on ourselves," she said. And what about her unusual name, which Sicko said is pronounced exactly how it looks? "I always say it sounds like a joke, but it's really what it is," said Sicko about her married name. "No one ever forgets it. So, from a marketing perspective it's great."  Richard Gorelick (Karl Merton Ferron / Baltimore Sun)
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MOTIVATION MONDAY: MEET GUNDALOW JUICE’S OWNER, DANA SICKO!

01/26/15

Happy Motivation Monday! With all these winter weather advisories, we’re looking for some motivation…Good thing we have Gundalow Juice! We couldn’t help but feature them! Dana Sicko, founder of Gundalow Juice, is an absolutely perfect example of what BMOREtoned is all about and means – she believes that Baltimore deserves nothing but health and wellness, and local support.

Dana founded Nutreatious in 2011 while she was working as a nutrition consultant at FX Studios in Hunt Valley, MD.  Many of her clients came to her with similar stories of wanting to be healthy, but not having the time due to work, crazy schedules or a disinterest in cooking. Dana was always cooking healthy treats for her clients and her boss recommended taking the service to the next level by cooking in the clients’ homes. She quickly saw that this was the impact she wanted to make in peoples’ lives: making the healthy life simple in the most delicious way! Dana just founded Gundalow in 2014 and definitely has made a statement here in Baltimore. Check out our Q&A below & get some motivation!

What did do before opening Gundalow?
Before opening Gundalow, I was operating my original company, Nutreatious Personal Chef Services. I received my degree in Nutritional Sciences from the University of New Hampshire and knew that I always wanted to help change people’s lives through healthy food. Nutreatious was a way to do just that; after an initial consultation of health goals and food preferences, we create delicious meal ideas that fit clients’ lifestyles and completely tailor things to them. Gundalow came from several clients asking for cold-pressed juices that would not only make them feel great, but taste great too. Gundalow became a way that we could bottle the Nutreatious experience.

What pushed you to make your vision become a dream come true?
I don’t really know how it all happened, but I thank my lucky stars every day for my incredible family, mentors and team. Everyone around me was (and continues to be) instrumental in helping create Gundalow Juice, from sourcing, to information gathering, to being there when your vision/dream is driving you crazy.  I always think back to one of my friends saying “It’s time to flex your muscles, Dana. Show them you’re strong.” And I think it was the next day that I finally registered Gundalow as a business. My team and our fans are what continue to push me now. My teams are unstoppable – I have never met a better group of problem solvers. And our fans are what inspired so much of this business we believe we are “ambition, fueling ambition“.



Dana just launched her book-Perfectly Plated – Nutreatious in Your Kitchen

Why did you want to start a juice company?
Juice really seemed to be the best and most demanded way to keep people healthy with fruits and vegetables, while also being convenient for them. It’s fresh, it tastes great and, as long as you keep it cold, it can go anywhere with you!  The incredible amounts of vitamins and minerals in the cold-pressed juice keep drinkers feeling better through tough days.  It was a great way to communicate our message of wanting to support other hard-working individuals through great food. 

How does the juicing process work?
Basically, we press all of the juice out of the fruits’ and vegetables’ cell walls with immense pressure. This allows us to extract incredibly flavorful juice without degrading the nutrition of the vitamins and minerals in the produce. The juice goes from being the fresh produce to in the bottle in just about 10 minutes!

How do you come up with your juice recipes?
They are usually very culinarily inspired.  I love to cook and I am always inspired by what my chefs at Nutreatious are cooking up! Food is such a fun medium and it is always changing. I look to food trends for inspiration too. For example, hot spice is very in right now so we put a jalapeño in our Sailor’s Sunrise and it is delicious! Flavor is always the most important factor in our juices.

On Gundalow’s bottles we see the phrase “Sail Windward”…what does this mean?
To “sail windward” literally means to sail INTO the wind. Starting Gundalow and choosing to go in the direction that we did meant going against the wind. It also meant jumping into a product category that already has a lot of competition. My favorite quote is “If your dreams don’t scare you they aren’t big enough.” Going with the wind isn’t scary and it will rarely challenge you, but having the ambition to make the choice to go against the wind is a constant reminder to reach past what you believe your potential to be. I have learned more and grown more through Gundalow in six months, taking the harder way, than I could in five years taking the easy way. I am stronger for it.

 Any tips on juicing?

Start with ingredients that you enjoy. Chances are you aren’t going to drink it if it doesn’t taste good. The more juice you drink, generally, the more sensitive you are to flavors so you will prefer less sweet juices later on. You probably won’t stick with juicing if you go full blown veggie on your first juice.

Many of our followers are interested in trying a juice cleanse, but aren’t willing to give up working out while they’re cleansing. How does Gundalow make it safe for athletes to get the full benefits of a cleanse, without interfering with their daily workout regimen?” And, how has fitness helped inspire you to grow your business?

First, we believe that you shouldn’t have to give up your routine because you are drinking juice.  It is true that if you just drink juice you are not going to get enough calories to properly fuel your workout, which is why we recommend mindful eating while you are on the Gundalow Juice cleanse. Lean protein, heart healthy fats, fresh fruits/vegetables, raw nuts and even whole (gluten-free) grains can be enjoyed on the cleanse. We are all about fitting into your lifestyle and making the cleanse work for you. We only give guidelines, never rules because you know your body better than anyone- who are we to tell you that you not to eat. That is why we recommend eating and keeping your calories at an adequate level, but we do recommend the grilled fish and salad over the pizza when you are cleansing.

Fitness has been a huge part of our business. Most of our fans are fitness enthusiasts so we wanted to be sure that we were creating products that would fit that lifestyle. Healthy eating and fitness go together and you can’t have balance without both.

How does it make you feel that juicing has become so popular?

I love it! It makes me glad knowing that more people are accepting and trusting of drinking something bright green and believing that it can taste good while also making you feel good. I am glad that people now find it approachable. To make society healthier and to reverse the harmful health trends going on in this country we need more healthy items to become popular! Some people might think that I would be worried about more juice bars opening up or people making juice on their own at home, but I’m not! It’s a great sign that there is a demand and it’s great to see so many people want to supply it!

What’s next for you and Gundalow?
What isn’t?  We already have several ideas that we plan on releasing in 2015 that fit our mission of supporting those who “sail windward” and need something that is healthy, delicious and convenient. 

What do you see in the future for Baltimore’s health and wellness industry?
I don’t see many limits for Baltimore’s health and wellness industry.  We are surrounded by incredible healthcare systems that make huge international, life changing strides every day and we are home to the most influential sports apparel company in the world. Combine that with the growing number of fitness studios, health food stores/cafes and health brands and I think Baltimore has no choice but to be a key player in the future of the health and wellness industry.

Thank you Dana for being inspiration to our community and really creating the shift for health and wellness in Baltimore!

Here are the places that you can find Gundalow Juices:
Gundalow Juice is proud to partner with local businesses to distribute fresh-pressed juice just for you. Stop in any of these businesses to grab your Gundalow Juice on the go. Or pre-order your juice package and pick it up from one of these locations:
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Comparing Board and Staff Roles in Fundraising

November 18, 2014 by Linda N. Spencer “Living For Purpose™”



Sometimes there is misunderstanding or confusion around the roles and responsibilities between a nonprofit board of trustees and staff as it relates to fundraising. Oftentimes, organizations hire CEOs or senior development professionals with the thought that they will be the ones who raise all of the money. Unfortunately, it is not a rare circumstance when boards are all too happy to abrogate their fundraising responsibilities to staff with the erroneous notion that staff needs to ensure the fiscal viability of the organization.

This could not be further from the truth. In fact, one of the primary responsibilities of the board is to ensure an organization has the necessary resources to fulfill its mission, which includes money.

In reality, nonprofit board members serve as the primary champions, supporters and leaders for an organization. As stated, one of the most essential functions of a board of trustees is to ensure the fiscal viability of the charity through its fundraising efforts. Board members represent the organization and help serve as its voice toward the fulfillment of its mission. Among the various opportunities they have to help a nonprofit, one of the most important fundraising assistance they can provide is to leverage their personal and professional network of individual and business colleagues for the organization.

No matter how passionate for the mission, articulate or committed, the fact that staff draw a salary from the organization, they have an equitable interest in the nonprofit, which can somewhat color their role as fundraisers in the eyes of some prospective donors. As volunteers, however, it is the board that establishes the full credibility and community support. They typically have no vested interest in being involved with the organization other than its high quality programs. Theoretically, this makes board members a more powerful advocate for the organization.

Regarding fundraising, board members and staff have differing roles and responsibilities. Providing clarity around this between the two groups helps to ensure success in the organization’s overall fundraising efforts.

		Board Roles

		Staff Roles



		Approve fundraising goals

		Develop fundraising goals



		Approve the fundraising plan

		Develop the fundraising plan



		Make an annual contribution

		Solicit and/or make an annual contribution*



		Solicit prospective donors

		Research and identify prospective donors, and solicit major donors when appropriate and possible in collaboration with board members



		Solicit personal and professional contacts in spheres of influence

		Work with board to help them develop and prioritize their personal and professional spheres of influence to cultivate and solicit



		Approve and sign solicitation letters and proposals before being submitted to prospects they will be soliciting

		Prepare solicitation letters and proposals submitted to major donors via board member solicitations



		Help staff to “get in the door”

		Help board to “tell the story”



		Do follow-up solicitation visits

		Do follow-up solicitation visits in collaboration with board members



		Maintain ongoing contact with funders

		Keep accurate donor records and assist board members in keeping contact with donors they solicit





* An annual contribution is not expected of staff members in many/most organizations

Please Don’t Forget to Follow My Blog at Living For Purpose™ and like my Facebook Page.

Posted: November 18, 2014

© 2014 Linda N. Spencer and “Living For Purpose™” all rights reserved. Unauthorized use and/or duplication of this material without express and written permission from this blog’s author and/or owner is strictly prohibited. Excerpts and links may be used, provided that full and clear credit is given to Linda N. Spencer and “Living For Purpose™” with appropriate and specific direction to the original content.
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Janet L. Hedrick

 

Director of Development

 

School Nutrition Foundation

 

120 Waterfront Street

 

Suite 300

 

National Harbor, MD  20745

 

Direct Phone: 301-686-3081

 

Phone:  301-686-3100, ext 181

 

Toll-Free: 800-877-8822, ext 181

 

Fax:  301-686-3115

 
www.schoolnutrition.org

 

 

Giving is easy –www.schoolnutrition.org/snfdonate
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27. BIHW May eNews: New Free CE/CPE/CHES activities on Diet & Exercise

From: Beverage Institute <email@beverageinstitute.org>

To: dmartin@burke.k12.ga.us

Sent Date: Apr 28, 2015 14:52:35

Subject: BIHW May eNews: New Free CE/CPE/CHES activities on Diet & Exercise

Attachment:

Beverage Insititute eNews April This message contains graphics. If you do not see the graphics,

click here to view.  

Did you know? More than 20 CE courses on Nurse.com and Nutritiondimension.com are

available to RNs, RDs and CHES free of charge courtesy of the Beverage Institute. To view all

course offerings, RNs click here: RDs &CHES, click here:

 

New this Month! Free CE/CPE/CHES Activities
 

Wednesday, May 13, 2015 

1:00 PM - 2:00 PM ET (12:00 PM - 1:00 PM CT; 11:00 AM - 12:00 PM MT; 10:00 AM - 11:00 AM

PT)

 

We are only just beginning to appreciate the health consequences of specific microbiome profiles

and what influences their make-up. This program discusses the complex relationship between

what we eat, our physical activity and our environment which determines the make-up (profile) of

our gut microbiota, and what individuals can do to keep their microbiomes healthy. Speaker:

Susan Allen, RD, CCN

 

This print course reviews nutritional strategies that enhance carbohydrate availability before,

during and after exercise to improve an athlete’s performance. By Justin Robinson, MA, RD,

CSSD, FAFS, CSCS

 

* Continuing education credit available for nurses (ANCC), dietitians (CDR) and health educators

(CHES).

 

These educational activities are developed by ContinuingEducation.com and are available on their

websites (nurse.com, nutritiondimension.com and continuingeducation.com). Site registration is

required, however these programs are being made available free of charge by

ContinuingEducation.com courtesy of The Coca-Cola Company Beverage Institute for Health

&Wellness for the advancement of patient care.

 

Highlighted Research
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Sensitivity to sweeteners: A modern myth? (Medical News Today)  
Reference: Aspartame sensitivity? A double blind randomised crossover study. Sathyapalan T et
al. PLoS One 18 Mar 2015; doi: 10.1371/journal.pone.0116212 (full-text)

 
Interrupting sitting time may improve health in type 2 diabetes (Reuters)  
Reference: The potential impact of displacing sedentary time in adults with type 2 diabetes.
Falconer, CL et al. Medicine &Science in Sports &Exercise 6 Mar 2015, doi:
10.1249/MSS.0000000000000651 (abstract only)

 
A short walk reduces chocolate cravings (Huffington Post)  
Reference: Acute effects of brisk walking on sugary snack cravings in overweight people, affect
and responses to a manipulated stress situation and to a sugary snack cue: A crossover study.
Ledochowski, L et al. PLoS One 11 March 201515; doi: 10.1371/journal.pone.0119 (full-text)

 
Downward trends in the prevalence of childhood overweight in two pilot towns taking part in the
VIASANO community-based programme in Belgium: data from a national school health monitoring
system  
Downward trends in the prevalence of childhood overweight in two pilot towns taking part in the
VIASANO community-based program in Belgium. Vinck J, et al. Pediatric Obesity
doi:10.1111/ijpo.12022 (full-text)

 
Reducing obesity will require involvement of all sectors of society.  
Reducing obesity will require involvement of all sectors of society. Hill JO, Peters JC, Blair SN.
Obesity 2015;23:255 (abstract only)

 

From the Office of Sustainability, The Coca-Cola Company
 
Water: Future, Prospects and Challenges

 

The slow and incremental improvements in water management practices that have been the norm

in the past can no longer prevent or solve the water problems of the world.

 

 
*Continuing Education Accreditation statement  
Nurse.com educational events are provided by ContinuingEducation.com.
ContinuingEducation.com is accredited as a provider of continuing nursing education by the
American Nurses Credentialing Center’s Commission on Accreditation.  
 
ContinuingEducation.com is also accredited by the Florida Board of Nursing (provider no. FBN 50-
1489) and the California Board of Registered Nursing (provider no. CEP 13213).  
 
ContinuingEducation.com is a Continuing Professional Education (CPE) Accredited Provider
(#GD001) with the Commission on Dietetic Registration (CDR).  
 
ContinuingEducation.com is also accredited by the Florida Council of Dietetics and Nutrition
(provider # FBN 50-1489).  
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ContinuingEducation.com is a designated multiple event provider of continuing education clock
hours (CECH) by the National Commission for Health Credentialing Inc., provider #CA0084,
approval period January 1, 2012 to December 31, 2015.  
You are receiving this valuable information from The Coca-Cola Company Beverage Institute for
Health &Wellness because you registered for a prior free CPE webinar supported by The Coca-
Cola Company Beverage Institute for Health &Wellness (BIHW). The Coca-Cola Company
supports health professionals in creating and disseminating nutrition messages that improve the
nation's health. Several times each year we’ll send you an Enews highlighting the latest from the
BIHW about beverages and health, including new continuing education opportunities, research
highlights, consumer education resources and other sustainability information from The Coca-Cola
Company, One Coca-Cola Plaza, Atlanta, GA.  
 
The Coca-Cola Company Beverage Institute for Health &Wellness is part of our ongoing
commitment to advance scientific knowledge, awareness and understanding of beverages, and
the importance of an active, healthy and balanced lifestyle. It serves as a resource for health
professionals and others worldwide on the science, safety and benefits of beverages and their
ingredients, as well as the importance of diet, nutrition and physical activity to health and
wellbeing. To learn more visit www.beverageinstitute.org.  
 
Click here to join our mailing list or update contact information.  
 
To receive no further e-mails, please click here or reply to this e-mail with "unlist" in the Subject
line.  
 
Joan Koelemay, RD  
Director, Global Health &Wellbeing Education  
The Coca-Cola Company Beverage Institute for Health &Wellness  
jokoelemay@coca-cola.com 
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28. FW: Kids Eat Right Communication - more transparency

From: Susan Burns <Sburns@eatright.org>

To: 'KMcClusky@iammorrison.com' <KMcClusky@iammorrison.com>,

'tjraymond@aol.com' <tjraymond@aol.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'craytef@auburn.edu' <craytef@auburn.edu>,

'jean.ragalie-carr@rosedmi.com' <jean.ragalie-carr@rosedmi.com>,

'Mary.christ-erwin@porternovelli.com' <Mary.christ-erwin@porternovelli.com>,

'constancegeiger@cgeiger.net' <constancegeiger@cgeiger.net>,

'Eileen.kennedy@tufts.edu' <Eileen.kennedy@tufts.edu>,

'carl@learntoeatright.com' <carl@learntoeatright.com>, Patricia Babjak

<PBABJAK@eatright.org>

Sent Date: Apr 17, 2015 17:51:02

Subject: FW: Kids Eat Right Communication - more transparency

Attachment: image001.png
DPG Sponsors FY 2014.xlsx

Good afternoon.  The KER Communication was also shared with the Academy Board.  Below is a

question from Board Member Denice Ferko-Adams and the response.  We wanted to share this

information with you as well.  Please let me know if you need additional information.  Thanks and

have a great weekend.    

 

Susie Burns 

 Senior Director 

 Academy of Nutrition and Dietetics Foundation 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 312-899-4752 

 www.eatright.org/foundation

 

 

 

 

 

From: Mary Beth Whalen  

Sent: Friday, April 17, 2015 4:37 PM 

 To: Denice Ferko-Adams 

 Cc: Sonja Connor; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; 'Kay Wolf; peark02@outlook.com; Elise Smith; 'Aida Miles-school;

Nancylewis1000@gmail.com; Denice Ferko-Adams; 'Catherine Christie; Garner, Margaret; Tracey

Bates; Tracey Bates; dwheller@mindspring.com; Marcia Kyle; Terri Raymond; Sandra Gill; Don

Bradley, M.D.; Executive Team Mailbox; Susan Burns; Chris Reidy; Mary Gregoire 
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By Sponsor

		Sponsor		 DPG & MIG Sponsorship Dollars FY 2014

		Novo Nordisk		$75,000

		Hass Avocado Board		$43,150

		Baxter Healthcare		$40,800

		Nestle		$40,750

		Lilly		$36,000

		Unilever		$30,200

		Abbott Nutrition		$27,000

		Kellogg Company		$20,420

		Almond Board of California		$20,000

		Nascobal		$20,000

		McCormick		$15,000

		Cranberry Marketing Institute		$14,150

		ConAgra Foods		$12,500

		California Walnut Commission		$12,000

		Daisy 		$12,000

		ARAMARK		$10,000

		CanolaInfo		$10,000

		Covidien		$10,000

		Egg Nutrition Center		$10,000

		General Mills		$10,000

		Whole Fruit Council 		$10,000

		Mead Johnson		$8,500

		Dreamfields Pasta		$7,500

		US Rice Federation		$5,000

		Clif Bar 		$5,000

		GlaxoSmithKline		$5,000

		Organic Valley		$5,000

		Stonyfield Farm Inc		$5,000

		Walmart		$5,000

		Beverage Institute for Health & Wellness		$4,500

		California Strawberry Commission		$3,500

		National Dairy Council 		$3,500

		Nutrigenomix		$3,300

		Diabetic Cooking Magazine		$3,000

		Blue Bunny		$3,000

		Del Monte		$3,000

		General Mills Bell Institute of Health and Nutrition		$3,000

		Lemon-X		$3,000

		Madavor Media 		$3,000

		Medifast, Inc		$3,000

		SFSPac		$3,000

		Simplified Nutrition Online		$3,000

		The Coca-Cola Company		$2,750

		Islamic Food and Nutrition Council of America		$2,500

		Lifescan		$2,500

		Lyons Magnus		$2,500

		Computrition		$2,000

		DM&A		$2,000

		JTM Food Group		$2,000

		Kao Health & Nutrition		$2,000

		Medela, Inc.		$2,000

		Accusplit		$1,500

		American Association of Kidney Patients		$1,500

		Bariatric Advantage		$1,500

		Beneo, Inc		$1,500

		Celebrate Vitamins		$1,500

		Health Management Resources		$1,500

		Ingredion		$1,500

		Livliga		$1,500

		Texas DHCC		$1,500

		US Potato Board		$1,500

		Vitamix		$1,500

		Walden Farms, Inc		$1,500

		Whey Protein Institute		$1,500

		Diamond Crystal Sales		$1,300

		Morrison Healthcare		$1,300

		Takeda 		$1,100

		Attune Foods		$1,000

		Galaxy Nutritional Foods (Go Veggie)		$1,000

		Med-Diet Laboratories		$1,000

		Nutricia		$1,000

		Tate & Lyle		$1,000

		Kates Farm (Komplete)		$750

		WH Freeman and Company		$750

		Werther's Original Sugar Free		$650

		Coram Healthcare		$500

		Somersault Snack Co		$500

		Visual Medical Tartoos		$500

		Alluserve		$250

		Hager Pharma 		$250

		Fresh Baby		$0

		Gourmet Garden		$0

		Total		$619,370

				6.18.14
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DPG Sponsors FY 2014.xlsx



 Subject: Kids Eat Right Communication - more transparency

 

 

 

Hi Denice.

 

 

Pat shared with me your message and I’m happy to respond.  You are correct that our

website lists the Academy’s top level sponsors, national and premier levels.  It also

includes background on each company and a statement explaining how/why we work with

them including their Corporate Social Responsibility efforts.  In addition to posting on the

website, which we have done since we have had a website, we run a list of the sponsors in

an acknowledgment six times per year through Eat Right Weekly and also publish the

printed list in our Journal (six times per year) as well as Food and Nutrition magazine (two

to four times a year).  All of the Academy and Foundation sponsors are identified in our

Academy Annual Report which is also available on our website and promoted each year in

Eat Right Weekly.   The Foundation uses multiple channels and touch points to

communicate/announce our sponsorships as well that includes a combination of Eat Right

Weekly, the Donor Report, Kids Eat Right Monday Message, etc.  What we don’t do (and

should really begin to include to further enhance transparency ) is provide a list of all the

Dietetic Practice Group sponsors (see attached list).  These lists are contained within the

individual DPG communications and don’t reach the broader membership.  We should

disclose these comprehensive lists with the same kind of detailed information that we

provide regarding our Academy and Foundation sponsors.  This will both inform our

members and show the benefits of these types of support.

 

 

We are exploring creating our own Academy Social Responsibility Report, that can

highlight all of these actions and be a readily available resource to members and

consumers published electronically for easy updates and access.  It can really help tell our

story of who we work with, our review processes, the outcomes of these activities and how

it moves forward our mission and vision.  

 

Here are some useful links to the information referenced above.

 

 

For more information on how Academy sponsors contribute to the Academy’s mission,

visit www.eatright.org/corporatesponsors.

 

 

Meet our sponsors:

Page 59



 
http://www.eatrightpro.org/resources/about-us/advertising-and-sponsorship/meet-our-sponsors

 

 

FNCE Sponsors each year live on the FNCE website:

 
http://www.eatrightfnce.org/FNCE/content.aspx?id=6442485238

 

 

Academy Foundation Donor Report:

 

Click on read the report on the right hand side  
http://www.eatrightfoundation.org/Foundation/

 

                                                                                 

You asked for a three-year snapshot of KER.  I’m sure we can put that together.  We do

have a three year snapshot of all the Foundation activities in an infographic format.  This

has also been shared with members through Eat Right Weekly, to donors and to KER

volunteers through the KER Monday message.

 

 

Foundation infographic

 
http://www.eatrightfoundation.org/Foundation/content.aspx?id=6442484105

 

 

 

Thanks for your questions and comments.  This is good information that needs to be shared.  I’m

going to pass it along to the Foundation Board as well.  So sorry to be sending this late on a

Friday. I hope this information is helpful.  If you have any additional questions please let me know.

 

 

 

Mary Beth Whalen

 

Chief Operating Officer

 

Academy of Nutrition and Dietetics

 

Executive Director

 

Academy Foundation
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120 South Riverside Plaza, Suite 2000

 

Chicago, IL.  60606-6995

 
mwhalen@eatright.org

 
www.eatright.org

 

 

 

 

From: Denice Ferko-Adams [mailto:denice@healthfirstonline.net]  

Sent: Friday, April 17, 2015 9:27 AM 

 To: Patricia Babjak 

 Cc: Sonja Connor; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; 'Kay Wolf; peark02@outlook.com; Elise Smith; 'Aida Miles-school;

Nancylewis1000@gmail.com; Denice Ferko-Adams; 'Catherine Christie; Garner, Margaret; Tracey

Bates; Tracey Bates; dwheller@mindspring.com; Marcia Kyle; Terri Raymond; Sandra Gill; Don

Bradley, M.D.; Executive Team Mailbox; Susan Burns; Chris Reidy; Mary Gregoire 

 Subject: Re: Kids Eat Right Communication - more transparency

 

 

Hello,

 

 

I agree, this is a great summary - more thoughts

 

 

Since KER started in 2010 - is there a way to show in a graph format what was done annually?

 

 

I am hear members say they want transparency  - what other companies are sponsors - website

lists top 5 -  is there a comprehensive list

 

 

Thanks,

 

 

Denice Ferko-Adams, MPH, RDN, LDN 

 Email: denice@healthfirstonline.net 

 Office:  610-746-5986 
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 Cell:   610-751-9512 

 Web site:  healthfirstonline.net 

  

Academy of Nutrition and Dietetics 

 Board of Directors, Director-at-Large, 2014-2017 

 With over 75,000 members, the Academy is the world’s largest group of food and nutrition

professionals!

 

 

On Apr 16, 2015, at 12:10 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

 

 

I am sharing with you Terri Raymond’s communication highlighting the good work of Kids Eat

Right and the Foundation.  It will be sent to individual donors who have given at any level over the

past 3 years.  A similar letter, without the donor reference, will appear in an upcoming issue of Eat

Right Weekly.

 

 

Best regards, 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org

 
<image003.jpg>

 

 

 

 

<KER Donor Communication.docx>
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29. Kids Eat Right Communication - more transparency

From: Mary Beth Whalen <Mwhalen@eatright.org>

To: Denice Ferko-Adams <denice@healthfirstonline.net>

Cc: Sonja Connor <connors@ohsu.edu>, Evelyn Crayton <craytef@aces.edu>,

Evelyn Crayton <craytef@charter.net>, Glenna McCollum

<glenna@glennamccollum.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'Kay Wolf <wolf.4@osu.edu>,

peark02@outlook.com <peark02@outlook.com>, Elise Smith

<easaden@aol.com>, 'Aida Miles-school <miles081@umn.edu>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Denice Ferko-

Adams <denice@rcn.com>, 'Catherine Christie <c.christie@unf.edu>, Garner,

Margaret <MGarner@cchs.ua.edu>, Tracey Bates

<traceybatesrd@gmail.com>, Tracey Bates <tracey.bates@dpi.nc.gov>,

dwheller@mindspring.com <dwheller@mindspring.com>, Marcia Kyle

<bkyle@roadrunner.com>, Terri Raymond <TJRaymond@aol.com>, Sandra

Gill <sandralgill@comcast.net>, Don Bradley, M.D. <don.bradley@duke.edu>,

Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Susan

Burns <Sburns@eatright.org>, Chris Reidy <CREIDY@eatright.org>, Mary

Gregoire <mgregoire@eatright.org>

Sent Date: Apr 17, 2015 17:36:39

Subject: Kids Eat Right Communication - more transparency

Attachment: DPG Sponsors FY 2014.xlsx

 

Hi Denice.

 

 

Pat shared with me your message and I’m happy to respond.  You are correct that our

website lists the Academy’s top level sponsors, national and premier levels.  It also

includes background on each company and a statement explaining how/why we work with

them including their Corporate Social Responsibility efforts.  In addition to posting on the

website, which we have done since we have had a website, we run a list of the sponsors in

an acknowledgment six times per year through Eat Right Weekly and also publish the

printed list in our Journal (six times per year) as well as Food and Nutrition magazine (two

to four times a year).  All of the Academy and Foundation sponsors are identified in our

Academy Annual Report which is also available on our website and promoted each year in

Eat Right Weekly.   The Foundation uses multiple channels and touch points to

communicate/announce our sponsorships as well that includes a combination of Eat Right

Weekly, the Donor Report, Kids Eat Right Monday Message, etc.  What we don’t do (and

should really begin to include to further enhance transparency ) is provide a list of all the

Dietetic Practice Group sponsors (see attached list).  These lists are contained within the
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By Sponsor

		Sponsor		 DPG & MIG Sponsorship Dollars FY 2014

		Novo Nordisk		$75,000

		Hass Avocado Board		$43,150

		Baxter Healthcare		$40,800

		Nestle		$40,750

		Lilly		$36,000

		Unilever		$30,200

		Abbott Nutrition		$27,000

		Kellogg Company		$20,420

		Almond Board of California		$20,000

		Nascobal		$20,000

		McCormick		$15,000

		Cranberry Marketing Institute		$14,150

		ConAgra Foods		$12,500

		California Walnut Commission		$12,000

		Daisy 		$12,000

		ARAMARK		$10,000

		CanolaInfo		$10,000

		Covidien		$10,000

		Egg Nutrition Center		$10,000

		General Mills		$10,000

		Whole Fruit Council 		$10,000

		Mead Johnson		$8,500

		Dreamfields Pasta		$7,500

		US Rice Federation		$5,000

		Clif Bar 		$5,000

		GlaxoSmithKline		$5,000

		Organic Valley		$5,000

		Stonyfield Farm Inc		$5,000

		Walmart		$5,000

		Beverage Institute for Health & Wellness		$4,500

		California Strawberry Commission		$3,500

		National Dairy Council 		$3,500

		Nutrigenomix		$3,300

		Diabetic Cooking Magazine		$3,000

		Blue Bunny		$3,000

		Del Monte		$3,000

		General Mills Bell Institute of Health and Nutrition		$3,000

		Lemon-X		$3,000

		Madavor Media 		$3,000

		Medifast, Inc		$3,000

		SFSPac		$3,000

		Simplified Nutrition Online		$3,000

		The Coca-Cola Company		$2,750

		Islamic Food and Nutrition Council of America		$2,500

		Lifescan		$2,500

		Lyons Magnus		$2,500

		Computrition		$2,000

		DM&A		$2,000

		JTM Food Group		$2,000

		Kao Health & Nutrition		$2,000

		Medela, Inc.		$2,000

		Accusplit		$1,500

		American Association of Kidney Patients		$1,500

		Bariatric Advantage		$1,500

		Beneo, Inc		$1,500

		Celebrate Vitamins		$1,500

		Health Management Resources		$1,500

		Ingredion		$1,500

		Livliga		$1,500

		Texas DHCC		$1,500

		US Potato Board		$1,500

		Vitamix		$1,500

		Walden Farms, Inc		$1,500

		Whey Protein Institute		$1,500

		Diamond Crystal Sales		$1,300

		Morrison Healthcare		$1,300

		Takeda 		$1,100

		Attune Foods		$1,000

		Galaxy Nutritional Foods (Go Veggie)		$1,000

		Med-Diet Laboratories		$1,000

		Nutricia		$1,000

		Tate & Lyle		$1,000

		Kates Farm (Komplete)		$750

		WH Freeman and Company		$750

		Werther's Original Sugar Free		$650

		Coram Healthcare		$500

		Somersault Snack Co		$500

		Visual Medical Tartoos		$500

		Alluserve		$250

		Hager Pharma 		$250

		Fresh Baby		$0

		Gourmet Garden		$0

		Total		$619,370

				6.18.14
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DPG Sponsors FY 2014.xlsx



individual DPG communications and don’t reach the broader membership.  We should

disclose these comprehensive lists with the same kind of detailed information that we

provide regarding our Academy and Foundation sponsors.  This will both inform our

members and show the benefits of these types of support.

 

 

We are exploring creating our own Academy Social Responsibility Report, that can

highlight all of these actions and be a readily available resource to members and

consumers published electronically for easy updates and access.  It can really help tell our

story of who we work with, our review processes, the outcomes of these activities and how

it moves forward our mission and vision.  

 

Here are some useful links to the information referenced above.

 

 

For more information on how Academy sponsors contribute to the Academy’s mission,

visit www.eatright.org/corporatesponsors.

 

 

Meet our sponsors:

 
http://www.eatrightpro.org/resources/about-us/advertising-and-sponsorship/meet-our-sponsors

 

 

FNCE Sponsors each year live on the FNCE website:

 
http://www.eatrightfnce.org/FNCE/content.aspx?id=6442485238

 

 

Academy Foundation Donor Report:

 

Click on read the report on the right hand side  
http://www.eatrightfoundation.org/Foundation/

 

                                                                                 

You asked for a three-year snapshot of KER.  I’m sure we can put that together.  We do

have a three year snapshot of all the Foundation activities in an infographic format.  This

has also been shared with members through Eat Right Weekly, to donors and to KER

volunteers through the KER Monday message.

 

 

Foundation infographic
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http://www.eatrightfoundation.org/Foundation/content.aspx?id=6442484105

 

 

 

Thanks for your questions and comments.  This is good information that needs to be shared.  I’m

going to pass it along to the Foundation Board as well.  So sorry to be sending this late on a

Friday. I hope this information is helpful.  If you have any additional questions please let me know.

 

 

 

Mary Beth Whalen

 

Chief Operating Officer

 

Academy of Nutrition and Dietetics

 

Executive Director

 

Academy Foundation

 

120 South Riverside Plaza, Suite 2000

 

Chicago, IL.  60606-6995

 
mwhalen@eatright.org

 
www.eatright.org

 

 

 

 

From: Denice Ferko-Adams [mailto:denice@healthfirstonline.net]  

Sent: Friday, April 17, 2015 9:27 AM 

 To: Patricia Babjak 

 Cc: Sonja Connor; Evelyn Crayton; Evelyn Crayton; Glenna McCollum;

DMartin@Burke.k12.ga.us; 'Kay Wolf; peark02@outlook.com; Elise Smith; 'Aida Miles-school;

Nancylewis1000@gmail.com; Denice Ferko-Adams; 'Catherine Christie; Garner, Margaret; Tracey

Bates; Tracey Bates; dwheller@mindspring.com; Marcia Kyle; Terri Raymond; Sandra Gill; Don

Bradley, M.D.; Executive Team Mailbox; Susan Burns; Chris Reidy; Mary Gregoire 

 Subject: Re: Kids Eat Right Communication - more transparency
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Hello,

 

 

I agree, this is a great summary - more thoughts

 

 

Since KER started in 2010 - is there a way to show in a graph format what was done annually?

 

 

I am hear members say they want transparency  - what other companies are sponsors - website

lists top 5 -  is there a comprehensive list

 

 

Thanks,

 

 

Denice Ferko-Adams, MPH, RDN, LDN 

 Email: denice@healthfirstonline.net 

 Office:  610-746-5986 

 Cell:   610-751-9512 

 Web site:  healthfirstonline.net 

  

Academy of Nutrition and Dietetics 

 Board of Directors, Director-at-Large, 2014-2017 

 With over 75,000 members, the Academy is the world’s largest group of food and nutrition

professionals!

 

 

On Apr 16, 2015, at 12:10 PM, Patricia Babjak <PBABJAK@eatright.org> wrote:

 

 

I am sharing with you Terri Raymond’s communication highlighting the good work of Kids Eat

Right and the Foundation.  It will be sent to individual donors who have given at any level over the

past 3 years.  A similar letter, without the donor reference, will appear in an upcoming issue of Eat

Right Weekly.

 

 

Best regards, 

 

Pat
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Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org

 
<image003.jpg>

 

 

 

 

<KER Donor Communication.docx>
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30. BIHW April eNews:  New Free CE/CPE/CHES activities on Behavior Change and Traveling

Healthy

From: Beverage Institute <email@beverageinstitute.org>

To: dmartin@burke.k12.ga.us

Sent Date: Apr 01, 2015 16:17:19

Subject: BIHW April eNews:  New Free CE/CPE/CHES activities on Behavior Change

and Traveling Healthy

Attachment:

Beverage Insititute eNews March This message contains graphics. If you do not see the graphics,

click here to view.  

This Month's Free CE/CPE/CHES Activities
 

Thursday, April 16, 2015 

 2:00 PM – 3:00 PM ET (1:00 PM – 2:00 PM CT; 12:00 PM – 1:00 PM MT; 11:00 AM – 12:00 PM

PT)

 

Practitioners will learn new ways to engage with clients that acknowledge their feelings and

emotional needs before the transfer of knowledge is begun in order to spark the internal motivation

needed for sustained behavior change. 

 Speaker: Robyn Flipse, MS, MA, RDN

 

 

The goal of this program is to enhance nurses’, dietitians’, and health educators’ ability to advise

patients who are planning international travel. Author: Barbara Barzoloski-O'Connor, MSN, RN,

CIC

  

* Continuing education credit available for nurses (ANCC), dietitians (CDR) and health educators

(CHES).

 

These educational activities are developed by ContinuingEducation.com and are available on their

websites (nurse.com, nutritiondimension.com and continuingeducation.com). Site registration is

required, however these programs are being made available free of charge by

ContinuingEducation.com courtesy of The Coca-Cola Company Beverage Institute for Health

&Wellness for the advancement of patient care.

 

Highlighted Research
 
New Study Finds No Evidence of Aspartame Sensitivity (IFIC)  
Reference: Aspartame Sensitivity? A Double Blind Randomised Crossover Study. Sathyapalanet,
T et al. PLoS One. 2015 Mar 18;10(3):e0116212. doi: 10.1371/journal.pone.0116212. (full-text)
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Any exercise is good, but higher-intensity may be better (HealthDay)  
Reference: Effects of exercise amount and intensity on abdominal obesity and glucose tolerance
in obese adults: A randomized trial. Ross, R et al. Ann Intern Med 2015; 162(5): 325-334;
doi:10.7326/M14-1189 (abstract)

 
More evidence that even 'moderate' exercise helps women's hearts. (HealthDay)  
Reference: Frequent physical activity may not reduce vascular disease risk as much as moderate
activity: Large prospective study of UK women. Armstrong, MEG et al. CIRCULATIONAHA 16 Feb
2015, doi: 10.1161/CIRCULATIONAHA (abstract)

 
Exercise’s effect on the brain may boost mobility in old age (Medline Plus)  
Reference: Physical activity, motor function, and white matter hyperintensity burden in healthy
older adults. Fleischmann, DA et al. Neurology 11 March 2015; doi:
10.1212/WNL.0000000000001417 (abstract)

 
Don't worry, be happy: cross-sectional associations between physical activity and happiness in 15
European countries (GlobalPANet)  
Reference: Don't worry, be happy: cross-sectional associations between physical activity and
happiness in 15 European countries. Richards, J et al. BMC Public Health 31 Jan 2015;
doi:10.1186/s12889-015-1391-4 (full-text)

 

Great Resources
 
A Resident's Guide for Creating Safer Communities for Walking and Biking (US DOT)

 

The U.S. DOT published this pdf guide for creating more active communities.

 
Your Food, Farm to Table (International Food Information Council)

 

This infographic-style video highlights the benefits of modern food production and technology,

giving viewers with an understanding of why modern food production and technology are

necessary to feed not only a growing population but their next door neighbor who may be food

insecure.
Physical Activity, Fatness and America's Health (Scientific Commentaries by Gregory Hand, PhD
MPH)

 

In this blog, Dr. Gregory Hand shares insights into physical activity, fatness and America's health. 

 Recent posts include:

 

Yes, it is about 100 calories or so per mile of walking. 

Why do we feel full when we eat, and what does it have to do with weight management? 

People in energy balance are likely eating more than people gaining weight. 

You probably aren’t burning as many calories as you think. 
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From the Office of Sustainability, The Coca-Cola Company
 
One Doctor's Mission to End Global Health Crises, 
 From AIDS to Ebola

 

When Paul Farmer was an undergraduate at Duke University in the early 1980s, he used the

money he had won from a student essay contest to fund his first trip to Haiti. There, Farmer joined

a team of public health workers—and he had his first experience with how different life, and

particularly medical care, is in one of the world’s poorest nations.

 

 
*Continuing Education Accreditation statement  
Nurse.com educational events are provided by ContinuingEducation.com.
ContinuingEducation.com is accredited as a provider of continuing nursing education by the
American Nurses Credentialing Center’s Commission on Accreditation.  
 
ContinuingEducation.com is also accredited by the Florida Board of Nursing (provider no. FBN 50-
1489) and the California Board of Registered Nursing (provider no. CEP 13213).  
 
ContinuingEducation.com is a Continuing Professional Education (CPE) Accredited Provider
(#GD001) with the Commission on Dietetic Registration (CDR).  
 
ContinuingEducation.com is also accredited by the Florida Council of Dietetics and Nutrition
(provider # FBN 50-1489).  
 
ContinuingEducation.com is a designated multiple event provider of continuing education clock
hours (CECH) by the National Commission for Health Credentialing Inc., provider #CA0084,
approval period January 1, 2012 to December 31, 2015.  
The Coca-Cola Company supports health professionals in their work to improve the nation's
health. Several times each year we’ll send you an Enews highlighting the latest from the BIHW
about beverages and health, including new continuing education opportunities, research
highlights, consumer education resources and other sustainability information from The Coca-Cola
Company, One Coca-Cola Plaza, Atlanta, GA.  
 
The Coca-Cola Company Beverage Institute for Health &Wellness is part of our ongoing
commitment to advance scientific knowledge, awareness and understanding of beverages, and
the importance of an active, healthy and balanced lifestyle. It serves as a resource for health
professionals and others worldwide on the science, safety and benefits of beverages and their
ingredients, as well as the importance of diet, nutrition and physical activity to health and
wellbeing. To learn more visit www.beverageinstitute.org.  
 
Click here to join our mailing list or update contact information.  
 
To receive no further e-mails, please click here or reply to this e-mail with "unlist" in the Subject
line.  
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Joan Koelemay, RD  
Director, Global Health &Wellbeing Education  
The Coca-Cola Company Beverage Institute for Health &Wellness  
jokoelemay@coca-cola.com 
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31. Remaining March Board Meeting Attachments

From: Joan Schwaba <JSchwaba@eatright.org>

To: 'Aida Miles' <Miles081@umn.edu>, 'Catherine Christie' <c.christie@unf.edu>,

dwheller@mindspring.com <dwheller@mindspring.com>, 'Don Bradley'

<don.bradley@duke.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'Elise Smith' <easaden@aol.com>, 'Elise Smith'

<elise@ntrsys.com>, 'Evelyn Crayton' <craytef@charter.net>, 'Evelyn Crayton'

<craytef@aces.edu>, 'Glenna McCollum' <glenna@glennamccollum.com>,

'Glenna McCollum' <glennacac@aol.com>, 'Marcia Kyle'

<bkyle@roadrunner.com>, 'Margaret Garner' <mgarner@cchs.ua.edu>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, 'Sandra Gill'

<sandralgill@comcast.net>, 'Sonja Connor' <Connors@ohsu.edu>, 'Terri J.

Raymond' <tjraymond@aol.com>, 'Tracey Bates'

<traceybatesrd@gmail.com>, 'Tracey Bates' <tracey.bates@dpi.nc.gov>,

'Denice Ferko-Adams' <denice@healthfirstonline.net>, wolf.4@osu.edu

<wolf.4@osu.edu>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Chris Reidy

<CREIDY@eatright.org>, Mary Gregoire <mgregoire@eatright.org>, Susan

Burns <Sburns@eatright.org>, Georgia Gofis <GGofis@eatright.org>, William

Murphy <WMurphy@eatright.org>, Lauren Florian <LFlorian@eatright.org>,

Michael Fantauzzi <mfantauzzi@eatright.org>

Sent Date: Mar 03, 2015 17:23:36

Subject: Remaining March Board Meeting Attachments

Attachment: Att 1.7 2013 (FY14) Tax Returns.pdf
Att 6.1 Financial Update .pdf
Att 7.0 Sponsorship Task Force.pdf
Att 9.1 Strategic Priorities and Measures.pdf
Att 10.1-10.2 Public Policy Leadership and Grassroots Advocacy Awards.pdf
Att 2.0 Regular AgendaREV030315.pdf

A revised agenda and the remaining attachments for the March 6-7 Board meeting -- Agenda

items 1.7 2013 (FY14) Tax Returns, 6.1 Financial Update, 7.0 Sponsorship Task Force, 9.1

Strategic Priorities and Measures, and 10.1-10.2 Public Policy Leadership Award and Grassroots

Advocacy Award -- are now available on the Board of Directors’ communication platform and are

attached to this correspondence. This includes a report submitted by Donna Martin with an update

of the Academy financials. 

 

Please note that Kathy McClusky, as chair of the Sponsorship Task Force, has also submitted a

task force report. The Board is receiving the report for information and discussion purposes

only. No modifications will be made based on the discussion since the report will forwarded to the

House of Delegates for feedback. 
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FOR THE YEAR ENDING


Prepared for


Prepared by


Amount due
or refund


Make check
payable to


Mail tax return
and check (if
applicable) to


Return must be
mailed on
or before


Special
Instructions


TAX RETURN FILING INSTRUCTIONS


FORM 990


MAY 31, 2014


PAUL MIFSUD
ACADEMY OF NUTRITION AND DIETETICS
120 S. RIVERSIDE PLAZA NO. 2000
CHICAGO, IL  60606


PLANTE & MORAN, PLLC
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL  60606


NOT APPLICABLE


NOT APPLICABLE


NOT APPLICABLE


NOT APPLICABLE


THIS RETURN HAS QUALIFIED FOR ELECTRONIC FILING.  AFTER YOU
HAVE REVIEWED THE RETURN FOR COMPLETENESS AND ACCURACY,
PLEASE SIGN, DATE AND RETURN FORM 8879-EO TO OUR OFFICE.  WE
WILL TRANSMIT THE RETURN ELECTRONICALLY TO THE IRS AND NO
FURTHER ACTION IS REQUIRED.  RETURN FORM 8879-EO TO US BY
APRIL 15, 2015.
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For Paperwork Reduction Act Notice, see the separate instructions.  


(or P.O. box if mail is not delivered to street address) Room/suite
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Under penalties of perjury, I declare that I have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is


true, correct, and complete. Declaration of preparer (other than officer) is based on all information of which preparer has any knowledge.


Signature of officer Date


Type or print name and title


Date PTINPrint/Type preparer's name Preparer's signature


Firm's name Firm's EIN


Firm's address


Phone no.


 


Form


Name of organization


Doing Business As


Number and street Telephone number


City or town, state or province, country, and ZIP or foreign postal code


Is this a group return 


for subordinates?Name and address of principal officer: ~~


If "No," attach a list. (see instructions)


Group exemption number  |


Tax-exempt status:


Briefly describe the organization's mission or most significant activities:


Check this box if the organization discontinued its operations or disposed of more than 25% of its net assets.


Number of voting members of the governing body (Part VI, line 1a)


Number of independent voting members of the governing body (Part VI, line 1b)


Total number of individuals employed in calendar year 2013 (Part V, line 2a)


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Total number of volunteers (estimate if necessary)


Total unrelated business revenue from Part VIII, column (C), line 12


Net unrelated business taxable income from Form 990-T, line 34


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


����������������������


Contributions and grants (Part VIII, line 1h) ~~~~~~~~~~~~~~~~~~~~~


Program service revenue (Part VIII, line 2g) ~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~Investment income (Part VIII, column (A), lines 3, 4, and 7d)


Other revenue (Part VIII, column (A), lines 5, 6d, 8c, 9c, 10c, and 11e) ~~~~~~~~


Total revenue - add lines 8 through 11 (must equal Part VIII, column (A), line 12) ���


Grants and similar amounts paid (Part IX, column (A), lines 1-3)


Benefits paid to or for members (Part IX, column (A), line 4)


Salaries, other compensation, employee benefits (Part IX, column (A), lines 5-10)


~~~~~~~~~~~


~~~~~~~~~~~~~


~~~


Professional fundraising fees (Part IX, column (A), line 11e)


Total fundraising expenses (Part IX, column (D), line 25)


~~~~~~~~~~~~~~


Other expenses (Part IX, column (A), lines 11a-11d, 11f-24e)


Total expenses. Add lines 13-17 (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 18 from line 12


~~~~~~~~~~~~~


~~~~~~~
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Total assets (Part X, line 16)


Total liabilities (Part X, line 26)


Net assets or fund balances. Subtract line 21 from line 20


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~


��������������


May the IRS discuss this return with the preparer shown above? (see instructions) ���������������������


LHA Form (2013)


www.irs.gov/form990.
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JUN 1, 2013 MAY 31, 2014


ACADEMY OF NUTRITION AND DIETETICS
36-0724760


120 S. RIVERSIDE PLAZA 2000 312-899-0040
40,173,683.


CHICAGO, IL  60606
PATRICIA BABJAK X


SAME AS C ABOVE
X 6


WWW.EATRIGHT.ORG
X 1924 IL


EMPOWER MEMBERS TO BE THE
NATION'S FOOD AND NUTRITION LEADERS.


17
17


206
300


261,936.
17,366.


3,990,523. 3,446,576.
30,272,927. 30,987,492.
1,092,956. 1,870,308.


0. 0.
35,356,406. 36,304,376.


343,410. 429,413.
0. 0.


14,862,920. 15,469,947.
0. 0.


0.
22,053,961. 21,624,337.
37,260,291. 37,523,697.
-1,903,885. -1,219,321.


46,645,634. 48,425,737.
26,704,100. 27,294,586.
19,941,534. 21,131,151.


PATRICIA BABJAK, CEO


LU ANN TRAPP LU ANN TRAPP 02/27/15 P01506476
PLANTE & MORAN, PLLC 38-1357951
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL 60606 (312) 207-1040


X
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Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part III ����������������������������


Briefly describe the organization's mission:


Did the organization undertake any significant program services during the year which were not listed on


the prior Form 990 or 990-EZ?


If "Yes," describe these new services on Schedule O.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization cease conducting, or make significant changes in how it conducts, any program services?


If "Yes," describe these changes on Schedule O.


~~~~~~


Describe the organization's program service accomplishments for each of its three largest program services, as measured by expenses.


Section 501(c)(3) and 501(c)(4) organizations are required to report the amount of grants and allocations to others, the total expenses, and


revenue, if any, for each program service reported.


( ) ( ) ( )


( ) ( ) ( )


( ) ( ) ( )


Other program services (Describe in Schedule O.)


( ) ( )


Total program service expenses |


Form (2013)


2
Statement of Program Service AccomplishmentsPart III


990


 


   


   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


EMPOWER MEMBERS TO BE THE NATION'S FOOD AND NUTRITION LEADERS.


X


X


PUBLIC/GOVERNMENT AFFAIRS - PROGRAM PROMOTES AWARENESS OF NUTRITION AND
HEALTH INITIATIVES AS WELL AS WORKS ON FEDERAL AND STATE INITIATIVES
THAT MAY IMPACT THE FIELD OF DIETETICS.


PUBLICATIONS - PROGRAM THAT PROVIDES FOR THE PUBLICATION OF THE
"JOURNAL OF THE ACADEMY OF NUTRITION AND DIETETICS","FOOD & NUTRITION",
AND VARIOUS OTHER EDUCATION MATERIALS BOTH TRADITIONALLY AND
ELECTRONICALLY IN ORDER TO PROVIDE DIETETICS' PROFESSIONALS AND
CONSUMERS WITH RESOURCES FOR GOOD NUTRITION AND HEALTH.


MEMBERSHIP - PROGRAM PROVIDES FOR THE MAINTENANCE AND MANAGEMENT OF ALL
MEMBERSHIP RELATED ACTIVITIES THAT PROMOTE THE PROFESSION OF DIETETICS.
THIS WOULD INCLUDE MEMBERSHIP ACTIVITIES WITHIN THE ACADEMY, DIETETIC
PRACTICE GROUPS, MEMBER INTEREST GROUPS, REVIEW AND ACCREDITATION OF
EDUCATIONAL PROGRAMS AND DIETETICS REGISTRATION, AND MONITOR AND MANAGE
DIETETIC REGISTRATION PROCESS.


12380227 145594 100271 2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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Section 501(c)(3) organizations.
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b
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b


11a
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11c


11d


11e


11f


12a


12b


13


14a


14b
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17


18


19


20a


20b


a


b


a


b


If "Yes," complete Schedule A
Schedule B, Schedule of Contributors


If "Yes," complete Schedule C, Part I


If "Yes," complete Schedule C, Part II


If "Yes," complete Schedule C, Part III


If "Yes," complete Schedule D, Part I


If "Yes," complete Schedule D, Part II
If "Yes," complete


Schedule D, Part III


If "Yes," complete Schedule D, Part IV


If "Yes," complete Schedule D, Part V


If "Yes," complete Schedule D,
Part VI


If "Yes," complete Schedule D, Part VII


If "Yes," complete Schedule D, Part VIII


If "Yes," complete Schedule D, Part IX
If "Yes," complete Schedule D, Part X


If "Yes," complete Schedule D, Part X
If "Yes," complete


Schedule D, Parts XI and XII


If "Yes," and if the organization answered "No" to line 12a, then completing Schedule D, Parts XI and XII is optional
If "Yes," complete Schedule E


If "Yes," complete Schedule F, Parts I and IV


If "Yes," complete Schedule F, Parts II and IV


If "Yes," complete Schedule F, Parts III and IV


If "Yes," complete Schedule G, Part I


If "Yes," complete Schedule G, Part II
If "Yes,"


complete Schedule G, Part III
If "Yes," complete Schedule H


Form 990 (2013) Page 


Is the organization described in section 501(c)(3) or 4947(a)(1) (other than a private foundation)?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization required to complete ?


Did the organization engage in direct or indirect political campaign activities on behalf of or in opposition to candidates for


public office? 


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


 Did the organization engage in lobbying activities, or have a section 501(h) election in effect


during the tax year? 


Is the organization a section 501(c)(4), 501(c)(5), or 501(c)(6) organization that receives membership dues, assessments, or


similar amounts as defined in Revenue Procedure 98-19? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


Did the organization maintain any donor advised funds or any similar funds or accounts for which donors have the right to


provide advice on the distribution or investment of amounts in such funds or accounts? 


Did the organization receive or hold a conservation easement, including easements to preserve open space,


the environment, historic land areas, or historic structures? 


Did the organization maintain collections of works of art, historical treasures, or other similar assets? 


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount in Part X, line 21, for escrow or custodial account liability; serve as a custodian for


amounts not listed in Part X; or provide credit counseling, debt management, credit repair, or debt negotiation services?


Did the organization, directly or through a related organization, hold assets in temporarily restricted endowments, permanent


endowments, or quasi-endowments? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~


If the organization's answer to any of the following questions is "Yes," then complete Schedule D, Parts VI, VII, VIII, IX, or X


as applicable.


Did the organization report an amount for land, buildings, and equipment in Part X, line 10? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for investments - other securities in Part X, line 12 that is 5% or more of its total


assets reported in Part X, line 16? 


Did the organization report an amount for investments - program related in Part X, line 13 that is 5% or more of its total


assets reported in Part X, line 16? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for other assets in Part X, line 15 that is 5% or more of its total assets reported in


Part X, line 16? 


Did the organization report an amount for other liabilities in Part X, line 25? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization's separate or consolidated financial statements for the tax year include a footnote that addresses


the organization's liability for uncertain tax positions under FIN 48 (ASC 740)? 


Did the organization obtain separate, independent audited financial statements for the tax year? 


~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization included in consolidated, independent audited financial statements for the tax year?


~~~~~


Is the organization a school described in section 170(b)(1)(A)(ii)? 


Did the organization maintain an office, employees, or agents outside of the United States?


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Did the organization have aggregate revenues or expenses of more than $10,000 from grantmaking, fundraising, business,


investment, and program service activities outside the United States, or aggregate foreign investments valued at $100,000


or more? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report on Part IX, column (A), line 3, more than $5,000 of grants or other assistance to or for any


foreign organization? 


Did the organization report on Part IX, column (A), line 3, more than $5,000 of aggregate grants or other assistance to 


or for foreign individuals? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report a total of more than $15,000 of expenses for professional fundraising services on Part IX,


column (A), lines 6 and 11e? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 total of fundraising event gross income and contributions on Part VIII, lines


1c and 8a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 of gross income from gaming activities on Part VIII, line 9a? 


Did the organization operate one or more hospital facilities? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


If "Yes" to line 20a, did the organization attach a copy of its audited financial statements to this return? ����������
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Section 501(c)(3) and 501(c)(4) organizations. 


a


b


c
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b


Section 501(c)(3) organizations. 


Note. 


(continued)


If "Yes," complete Schedule I, Parts I and II


If "Yes," complete Schedule I, Parts I and III


If "Yes," complete
Schedule J


If "Yes," answer lines 24b through 24d and complete
Schedule K. If "No", go to line 25a


If "Yes," complete Schedule L, Part I


If "Yes," complete
Schedule L, Part I


If "Yes," complete Schedule L, Part III


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule L, Part IV


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule M


If "Yes," complete Schedule M


If "Yes," complete Schedule N, Part I
If "Yes," complete


Schedule N, Part II


If "Yes," complete Schedule R, Part I
If "Yes," complete Schedule R, Part II, III, or IV, and 


Part V, line 1


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part VI


Form 990 (2013) Page 


Did the organization report more than $5,000 of grants or other assistance to any domestic organization or


government on Part IX, column (A), line 1? ~~~~~~~~~~~~~~~~~~


Did the organization report more than $5,000 of grants or other assistance to individuals in the United States on Part IX,


column (A), line 2? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization answer "Yes" to Part VII, Section A, line 3, 4, or 5 about compensation of the organization's current


and former officers, directors, trustees, key employees, and highest compensated employees? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a tax-exempt bond issue with an outstanding principal amount of more than $100,000 as of the


last day of the year, that was issued after December 31, 2002? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest any proceeds of tax-exempt bonds beyond a temporary period exception?


Did the organization maintain an escrow account other than a refunding escrow at any time during the year to defease


any tax-exempt bonds?


Did the organization act as an "on behalf of" issuer for bonds outstanding at any time during the year?


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


Did the organization engage in an excess benefit transaction with a


disqualified person during the year? 


Is the organization aware that it engaged in an excess benefit transaction with a disqualified person in a prior year, and


that the transaction has not been reported on any of the organization's prior Forms 990 or 990-EZ? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report any amount on Part X, line 5, 6, or 22 for receivables from or payables to any current or


former officers, directors, trustees, key employees, highest compensated employees, or disqualified persons? If so,


complete Schedule L, Part II ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization provide a grant or other assistance to an officer, director, trustee, key employee, substantial


contributor or employee thereof, a grant selection committee member, or to a 35% controlled entity or family member


of any of these persons? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization a party to a business transaction with one of the following parties (see Schedule L, Part IV


instructions for applicable filing thresholds, conditions, and exceptions):


A current or former officer, director, trustee, or key employee? ~~~~~~~~~~~


A family member of a current or former officer, director, trustee, or key employee? 


An entity of which a current or former officer, director, trustee, or key employee (or a family member thereof) was an officer,


director, trustee, or direct or indirect owner? 


~~


~~~~~~~~~~~~~~~~~~~~~


Did the organization receive more than $25,000 in non-cash contributions? 


Did the organization receive contributions of art, historical treasures, or other similar assets, or qualified conservation


contributions? 


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization liquidate, terminate, or dissolve and cease operations?


Did the organization sell, exchange, dispose of, or transfer more than 25% of its net assets? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization own 100% of an entity disregarded as separate from the organization under Regulations


sections 301.7701-2 and 301.7701-3? 


Was the organization related to any tax-exempt or taxable entity? 


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a controlled entity within the meaning of section 512(b)(13)?


If "Yes" to line 35a, did the organization receive any payment from or engage in any transaction with a controlled entity


within the meaning of section 512(b)(13)? 


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Did the organization make any transfers to an exempt non-charitable related organization?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization conduct more than 5% of its activities through an entity that is not a related organization


and that is treated as a partnership for federal income tax purposes? ~~~~~~~~


Did the organization complete Schedule O and provide explanations in Schedule O for Part VI, lines 11b and 19?


All Form 990 filers are required to complete Schedule O �������������������������������


Form  (2013)


4
Part IV Checklist of Required Schedules


990
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X


X


X


X


X


X


X
X


X
X


X


X


X


X


X
X


X


X
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Sponsoring organizations maintaining donor advised funds and section 509(a)(3) supporting organizations. 


 


Yes No


1


2


3


4


5


6


7


a


b


c


1a


1b


1c


a


b


2a


Note. 


2b


3a


3b


4a


5a


5b


5c


6a


6b


7a


7b


7c


7e


7f


7g


7h


8


9a


9b


a


b


a


b


a


b


c


a


b


Organizations that may receive deductible contributions under section 170(c).


a


b


c


d


e


f


g


h


7d


8


9


10


11


12


13


14


Sponsoring organizations maintaining donor advised funds.


a


b


Section 501(c)(7) organizations. 


a


b


10a


10b


Section 501(c)(12) organizations. 


a


b


11a


11b


a


b


Section 4947(a)(1) non-exempt charitable trusts. 12a


12b


Section 501(c)(29) qualified nonprofit health insurance issuers.


Note.


a


b


c


a


b


13a


13b


13c


14a


14b


e-file


If "No," to line 3b, provide an explanation in Schedule O


If "No," provide an explanation in Schedule O


Did the organization receive a payment in excess of $75 made partly as a contribution and partly for goods and services provided to the payor?


Did the supporting


organization, or a donor advised fund maintained by a sponsoring organization, have excess business holdings at any time during the year?


Form  (2013)


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part V ���������������������������


Enter the number reported in Box 3 of Form 1096. Enter -0- if not applicable ~~~~~~~~~~~


Enter the number of Forms W-2G included in line 1a. Enter -0- if not applicable ~~~~~~~~~~


Did the organization comply with backup withholding rules for reportable payments to vendors and reportable gaming


(gambling) winnings to prize winners? �������������������������������������������


Enter the number of employees reported on Form W-3, Transmittal of Wage and Tax Statements,


filed for the calendar year ending with or within the year covered by this return ~~~~~~~~~~


If at least one is reported on line 2a, did the organization file all required federal employment tax returns?


If the sum of lines 1a and 2a is greater than 250, you may be required to  (see instructions)


~~~~~~~~~~


~~~~~~~~~~~


Did the organization have unrelated business gross income of $1,000 or more during the year?


If "Yes," has it filed a Form 990-T for this year? 


~~~~~~~~~~~~~~


~~~~~~~~~~


At any time during the calendar year, did the organization have an interest in, or a signature or other authority over, a


financial account in a foreign country (such as a bank account, securities account, or other financial account)?~~~~~~~


If "Yes," enter the name of the foreign country:


See instructions for filing requirements for Form TD F 90-22.1, Report of Foreign Bank and Financial Accounts.


Was the organization a party to a prohibited tax shelter transaction at any time during the tax year?


Did any taxable party notify the organization that it was or is a party to a prohibited tax shelter transaction?


~~~~~~~~~~~~


~~~~~~~~~


If "Yes," to line 5a or 5b, did the organization file Form 8886-T? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Does the organization have annual gross receipts that are normally greater than $100,000, and did the organization solicit


any contributions that were not tax deductible as charitable contributions?


If "Yes," did the organization include with every solicitation an express statement that such contributions or gifts


were not tax deductible?


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization notify the donor of the value of the goods or services provided?


Did the organization sell, exchange, or otherwise dispose of tangible personal property for which it was required


to file Form 8282?


~~~~~~~~~~~~~~~


����������������������������������������������������


If "Yes," indicate the number of Forms 8282 filed during the year


Did the organization receive any funds, directly or indirectly, to pay premiums on a personal benefit contract?


~~~~~~~~~~~~~~~~


~~~~~~~


~~~~~~~~~Did the organization, during the year, pay premiums, directly or indirectly, on a personal benefit contract?


If the organization received a contribution of qualified intellectual property, did the organization file Form 8899 as required?


If the organization received a contribution of cars, boats, airplanes, or other vehicles, did the organization file a Form 1098-C?


~


Did the organization make any taxable distributions under section 4966?


Did the organization make a distribution to a donor, donor advisor, or related person?


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Enter:


Initiation fees and capital contributions included on Part VIII, line 12


Gross receipts, included on Form 990, Part VIII, line 12, for public use of club facilities


~~~~~~~~~~~~~~~


~~~~~~


Enter:


Gross income from members or shareholders


Gross income from other sources (Do not net amounts due or paid to other sources against


amounts due or received from them.)


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization filing Form 990 in lieu of Form 1041?


If "Yes," enter the amount of tax-exempt interest received or accrued during the year ������


Is the organization licensed to issue qualified health plans in more than one state?


 See the instructions for additional information the organization must report on Schedule O.


~~~~~~~~~~~~~~~~~~~~~


Enter the amount of reserves the organization is required to maintain by the states in which the


organization is licensed to issue qualified health plans


Enter the amount of reserves on hand


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization receive any payments for indoor tanning services during the tax year?


If "Yes," has it filed a Form 720 to report these payments? 


~~~~~~~~~~~~~~~~


����������


5
Part V Statements Regarding Other IRS Filings and Tax Compliance


990


 


J
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418
0


X


206
X


X
X


X


X
X


X


X


X
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Yes No


1a


1b


1


2


3


4


5


6


7


8


9


a


b


2


3


4


5


6


7a


7b


8a


8b


9


a


b


a


b


Yes No


10


11


a


b


10a


10b


11a


12a


12b


12c


13


14


15a


15b


16a


16b


a


b


12a


b


c


13


14


15


a


b


16a


b


17


18


19


20


For each "Yes" response to lines 2 through 7b below, and for a "No" response
to line 8a, 8b, or 10b below, describe the circumstances, processes, or changes in Schedule O. See instructions.


If "Yes," provide the names and addresses in Schedule O
(This Section B requests information about policies not required by the Internal Revenue Code.)


If "No," go to line 13


If "Yes," describe
in Schedule O how this was done


 (explain in Schedule O)


If there are material differences in voting rights among members of the governing body, or if the governing


body delegated broad authority to an executive committee or similar committee, explain in Schedule O.


Did the organization contemporaneously document the meetings held or written actions undertaken during the year by the following:


Were officers, directors, or trustees, and key employees required to disclose annually interests that could give rise to conflicts?


Form  (2013)


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line  in this Part VI ���������������������������


Enter the number of voting members of the governing body at the end of the tax year


Enter the number of voting members included in line 1a, above, who are independent


~~~~~~


~~~~~~


Did any officer, director, trustee, or key employee have a family relationship or a business relationship with any other


officer, director, trustee, or key employee? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization delegate control over management duties customarily performed by or under the direct supervision


of officers, directors, or trustees, or key employees to a management company or other person? ~~~~~~~~~~~~~~


Did the organization make any significant changes to its governing documents since the prior Form 990 was filed?


Did the organization become aware during the year of a significant diversion of the organization's assets?


Did the organization have members or stockholders?


~~~~~


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have members, stockholders, or other persons who had the power to elect or appoint one or


more members of the governing body?


Are any governance decisions of the organization reserved to (or subject to approval by) members, stockholders, or


persons other than the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


The governing body?


Each committee with authority to act on behalf of the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Is there any officer, director, trustee, or key employee listed in Part VII, Section A, who cannot be reached at the


organization's mailing address? �����������������


Did the organization have local chapters, branches, or affiliates?


If "Yes," did the organization have written policies and procedures governing the activities of such chapters, affiliates,


and branches to ensure their operations are consistent with the organization's exempt purposes?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Has the organization provided a complete copy of this Form 990 to all members of its governing body before filing the form?


Describe in Schedule O the process, if any, used by the organization to review this Form 990.


Did the organization have a written conflict of interest policy? ~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization regularly and consistently monitor and enforce compliance with the policy? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a written whistleblower policy?


Did the organization have a written document retention and destruction policy?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


Did the process for determining compensation of the following persons include a review and approval by independent


persons, comparability data, and contemporaneous substantiation of the deliberation and decision?


The organization's CEO, Executive Director, or top management official


Other officers or key employees of the organization


If "Yes" to line 15a or 15b, describe the process in Schedule O (see instructions).


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest in, contribute assets to, or participate in a joint venture or similar arrangement with a


taxable entity during the year? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization follow a written policy or procedure requiring the organization to evaluate its participation


in joint venture arrangements under applicable federal tax law, and take steps to safeguard the organization's


exempt status with respect to such arrangements? ������������������������������������


List the states with which a copy of this Form 990 is required to be filed 


Section 6104 requires an organization to make its Forms 1023 (or 1024 if applicable), 990, and 990-T (Section 501(c)(3)s only) available


for public inspection. Indicate how you made these available. Check all that apply.


Own website Another's website Upon request Other


Describe in Schedule O whether (and if so, how), the organization made its governing documents, conflict of interest policy, and financial


statements available to the public during the tax year.


State the name, physical address, and telephone number of the person who possesses the books and records of the organization: |


6
Part VI Governance, Management, and Disclosure 


Section A. Governing Body and Management


Section B. Policies 


Section C. Disclosure


990


 


J


       


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


17


17


X


X
X
X


X


X


X


X
X


X


X


X
X


X
X


X
X
X


X
X


X


NONE


X


PAUL MIFSUD - 312-899-4730
120 S RIVERSIDE PLAZA, SUITE 2000, CHICAGO, IL  60606
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(do not check more than one
box, unless person is both an
officer and a director/trustee)
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 current


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees


1a  


current 


current 


former 


former directors or trustees 


(A) (B) (C) (D) (E) (F)


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part VII ���������������������������


Complete this table for all persons required to be listed. Report compensation for the calendar year ending with or within the organization's tax year.


¥ List all of the organization's officers, directors, trustees (whether individuals or organizations), regardless of amount of compensation.
Enter -0- in columns (D), (E), and (F) if no compensation was paid.


¥ List all of the organization's key employees, if any. See instructions for definition of "key employee."
¥ List the organization's five  highest compensated employees (other than an officer, director, trustee, or key employee) who received report-


able compensation (Box 5 of Form W-2 and/or Box 7 of Form 1099-MISC) of more than $100,000 from the organization and any related organizations.


¥ List all of the organization's officers, key employees, and highest compensated employees who received more than $100,000 of
reportable compensation from the organization and any related organizations.


¥ List all of the organization's that received, in the capacity as a former director or trustee of the organization,
more than $10,000 of reportable compensation from the organization and any related organizations.


List persons in the following order: individual trustees or directors; institutional trustees; officers; key employees; highest compensated employees; 
and former such persons.


Check this box if neither the organization nor any related organization compensated any current officer, director, or trustee.


PositionName and Title Average 
hours per


week 
(list any


hours for
related


organizations
below
line)


Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


Form (2013)


7
Part VII Compensation of Officers, Directors, Trustees, Key Employees, Highest Compensated


Employees, and Independent Contractors


990


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


(1)  GLENNA R. MCCOLLUM 10.00
PRESIDENT X X 17,750. 0. 0.
(2)  SONJA L. CONNOR 1.00
PRESIDENT-ELECT X X 5,250. 0. 0.
(3)  ETHAN A. BERGMAN 1.00
PAST PRESIDENT X 15,250. 0. 0.
(4)  DONNA S. MARTIN 1.00
TREASURER X X 0. 0. 0.
(5)  MARY K. RUSSELL 1.00
PAST TREASURER X 0. 0. 0.
(6)  NANCY LEWIS 1.00
SPEAKER X 0. 0. 0.
(7)  ELISE A. SMITH 1.00
SPEAKER-ELECT X 0. 0. 0.
(8)  BECKY DORNER 1.00
PAST SPEAKER X 0. 0. 0.
(9)  KATHLEEN MCCLUSKY 1.00
FOUNDATION CHAIR X 0. 0. 0.
(10) LUCILLE BESELER 1.00
DIRECTOR-AT-LARGE X 0. 0. 0.
(11) CATHERINE CHRISTIE 1.00
DIRECTOR-AT-LARGE X 0. 0. 0.
(12) MARGARET GARNER 1.00
DIRECTOR-AT-LARGE X 0. 0. 0.
(13) LINDA T. FARR 1.00
HOD DIRECTOR X 0. 0. 0.
(14) DIANE HELLER 1.00
HOD DIRECTOR X 0. 0. 0.
(15) MARCIA KYLE 1.00
HOD DIRECTOR X 0. 0. 0.
(16) JOSEPH DEROCHOWSKI 1.00
PUBLIC MEMBER X 0. 0. 0.
(17) SANDRA L. GILL 1.00
PUBLIC MEMBER X 0. 0. 0.


12380227 145594 100271        2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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box, unless person is both an
officer and a director/trustee)
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Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees 


(B) (C)(A) (D) (E) (F)


1b


c


d


Sub-total


Total from continuation sheets to Part VII, Section A


Total (add lines 1b and 1c)


2


Yes No


3


4


5


former 


3


4


5


Section B. Independent Contractors


1


(A) (B) (C)


2


(continued)


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such person


Page Form 990 (2013)


PositionAverage 
hours per


week
(list any


hours for
related


organizations
below
line)


Name and title Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


~~~~~~~~~~ |


������������������������ |


Total number of individuals (including but not limited to those listed above) who received more than $100,000 of reportable


compensation from the organization |


Did the organization list any officer, director, or trustee, key employee, or highest compensated employee on


line 1a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For any individual listed on line 1a, is the sum of reportable compensation and other compensation from the organization


and related organizations greater than $150,000? ~~~~~~~~~~~~~


Did any person listed on line 1a receive or accrue compensation from any unrelated organization or individual for services


rendered to the organization? ������������������������


Complete this table for your five highest compensated independent contractors that received more than $100,000 of compensation from 


the organization. Report compensation for the calendar year ending with or within the organization's tax year.


Name and business address Description of services Compensation


Total number of independent contractors (including but not limited to those listed above) who received more than


$100,000 of compensation from the organization |


Form  (2013)


8
Part VII


990


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


(18) PATRICIA BABJAK 40.00
CEO X 410,761. 0. 61,378.
(19) PAUL A. MIFSUD 40.00
CFO X 219,418. 0. 35,062.
(20) MARY BETH WHALEN 18.00
VP, EXTERNAL AFFAIRS 22.00 X 216,147. 0. 34,288.
(21) BARBARA VISOCAN 40.00
VP, MEMBER SERVICES X 202,365. 0. 30,633.
(22) MARY PAT RAIMONDI 40.00
VP, STRATEGIC POLICY AND PARTNERSHIP X 182,693. 0. 23,421.
(23) JEANNE BLANKENSHIP 40.00
VP, POLICY INITIATIVE & ADVOCACY X 176,749. 0. 26,216.
(24) HAROLD HOLLER 40.00
VP, GOVERNANCE AND PRACTICE X 167,409. 0. 26,284.


1,613,792. 0. 237,282.
0. 0. 0.


1,613,792. 0. 237,282.


7


X


X


X


SEGALL BRYANT & HAMILL
10 SOUTH WACKER DRIVE, CHICAGO, IL 60606 INVESTMENT SERVICES 188,294.
LANE PRESS, 87 MEADOWLAND DRIVE, SOUTH
BURLINGTON, VT 05403 MAGAZINE PRODUCTION 174,736.
BARNES & THORNBURG, ONE NORTH WACKER DRIVE
SUITE 400, CHICAGO, IL 60606 LEGAL SERVICES 166,446.


3
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Total revenue. 


 


(A) (B) (C) (D)


1 a


b


c


d


e


f


g


h


1


1


1


1


1


1


a


b


c


d


e


f


C
o


n
tr


ib
u


ti
o


n
s


, 
G


if
ts


, 
G


ra
n


ts
a


n
d


 O
th


e
r 


S
im


il
a


r 
A


m
o


u
n


ts


Total. 


Business Code


a


b


c


d


e


f


g


2


P
ro


g
ra


m
 S


e
rv


ic
e


R
e


ve
n


u
e


Total. 


3


4


5


6 a


b


c


d


a


b


c


d


7


a


b


c


8


a


b


9 a


b


c


a


b


10 a


b


c


a


b


Business Code


11 a


b


c


d


e Total. 


O
th


e
r 


R
e


ve
n


u
e


12


Revenue excluded
from tax under


sections
512 - 514


All other contributions, gifts, grants, and


similar amounts not included above


See instructions.


Form  (2013)


Page Form 990 (2013)


Check if Schedule O contains a response or note to any line in this Part VIII �������������������������


Total revenue Related or
exempt function


revenue


Unrelated
business
revenue


Federated campaigns


Membership dues


~~~~~~


~~~~~~~~


Fundraising events


Related organizations


~~~~~~~~


~~~~~~


Government grants (contributions)


~~


Add lines 1a-1f ����������������� |


All other program service revenue ~~~~~


Add lines 2a-2f ����������������� |


Investment income (including dividends, interest, and


other similar amounts)


Income from investment of tax-exempt bond proceeds


~~~~~~~~~~~~~~~~~ |


|


Royalties ����������������������� |


(i) Real (ii) Personal


Gross rents


Less: rental expenses


Rental income or (loss)


Net rental income or (loss)


~~~~~~~


~~~


~~


�������������� |


Gross amount from sales of


assets other than inventory


(i) Securities (ii) Other


Less: cost or other basis


and sales expenses


Gain or (loss)


~~~


~~~~~~~


Net gain or (loss) ������������������� |


Gross income from fundraising events (not


including $ of


contributions reported on line 1c). See


Part IV, line 18 ~~~~~~~~~~~~~


Less: direct expenses~~~~~~~~~~


Net income or (loss) from fundraising events ����� |


Gross income from gaming activities. See


Part IV, line 19 ~~~~~~~~~~~~~


Less: direct expenses


Net income or (loss) from gaming activities


~~~~~~~~~


������ |


Gross sales of inventory, less returns


and allowances ~~~~~~~~~~~~~


Less: cost of goods sold


Net income or (loss) from sales of inventory


~~~~~~~~


������ |


Miscellaneous Revenue


All other revenue ~~~~~~~~~~~~~


Add lines 11a-11d ~~~~~~~~~~~~~~~ |


|�������������


9
Part VIII Statement of Revenue


990


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


97,029.


3,349,547.


3,446,576.


MEMBERSHIP DUES 900099 11,206,757. 11,206,757.
REGISTRATION AND EXAMINATION FEES 541900 6,767,844. 6,767,844.
PUBLICATIONS, SUBSCRIPTIONS AND M 541800 5,207,195. 4,945,259. 261,936.
PROGRAMS AND MEETINGS 900099 4,757,328. 4,757,328.
EDUCATION PROGRAMS 611710 1,860,298. 1,860,298.


900099 1,188,070. 1,188,070.
30,987,492.


647,116. 647,116.


5,092,499.


3,869,307.
1,223,192.


1,223,192. 1,223,192.


36,304,376. 30,725,556. 261,936. 1,870,308.
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R
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FT


Check here if following SOP 98-2 (ASC 958-720)


332010  10-29-13


Total functional expenses. 


Joint costs.


 


(A) (B) (C) (D)


1


2


3


4


5


6


7


8


9


10


11


a


b


c


d


e


f


g


12


13


14


15


16


17


18


19


20


21


22


23


24


a


b


c


d


e


25


26


Section 501(c)(3) and 501(c)(4) organizations must complete all columns. All other organizations must complete column (A).


Grants and other assistance to governments and 


organizations in the United States. See Part IV, line 21


Compensation not included above, to disqualified 


persons (as defined under section 4958(f)(1)) and 


persons described in section 4958(c)(3)(B)


Pension plan accruals and contributions (include


section 401(k) and 403(b) employer contributions)


Professional fundraising services. See Part IV, line 17


(If line 11g amount exceeds 10% of line 25,


column (A) amount, list line 11g expenses on Sch O.)


Other expenses. Itemize expenses not covered 
above. (List miscellaneous expenses in line 24e. If line
24e amount exceeds 10% of line 25, column (A)
amount, list line 24e expenses on Schedule O.)


Add lines 1 through 24e


 Complete this line only if the organization


reported in column (B) joint costs from a combined


educational campaign and fundraising solicitation.


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part IX ��������������������������


Total expenses Program service
expenses


Management and
general expenses


Fundraising
expenses


Grants and other assistance to individuals in


the United States. See Part IV, line 22 ~~~


Grants and other assistance to governments,


organizations, and individuals outside the


United States. See Part IV, lines 15 and 16 ~


Benefits paid to or for members ~~~~~~~


Compensation of current officers, directors,


trustees, and key employees ~~~~~~~~


~~~


Other salaries and wages ~~~~~~~~~~


Other employee benefits ~~~~~~~~~~


Payroll taxes ~~~~~~~~~~~~~~~~


Fees for services (non-employees):


Management


Legal


Accounting


Lobbying


~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Investment management fees


Other. 


~~~~~~~~


Advertising and promotion


Office expenses


Information technology


Royalties


~~~~~~~~~


~~~~~~~~~~~~~~~


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Occupancy ~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~Travel


Payments of travel or entertainment expenses


for any federal, state, or local public officials


Conferences, conventions, and meetings ~~


Interest


Payments to affiliates


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~


Depreciation, depletion, and amortization


Insurance


~~


~~~~~~~~~~~~~~~~~


~~


All other expenses


|


Form (2013)


Do not include amounts reported on lines 6b,
7b, 8b, 9b, and 10b of Part VIII.


10
Part IX Statement of Functional Expenses


990


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


429,413.


764,869.


11,168,136.


1,128,381.
1,434,288.
974,273.


175,122.
73,817.


190,187.


4,178,287.
106,337.
320,927.
934,935.
98,585.


1,468,536.
3,071,144.


3,095,126.


1,224,546.
240,465.


PUBLICATIONS 2,480,988.
POSTAGE AND MAILING SER 1,128,580.
EXAMINATION ADMINISTRAT 1,035,278.
UBI TAXES 6,505.


1,794,972.
37,523,697.


12380227 145594 100271 2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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332011
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(A) (B)


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


27


28


29


30


31


32


33


34


1


2


3


4


5


6


7


8


9


10c


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


a


b


10a


10b


A
s


s
e


ts


Total assets. 


L
ia


b
il


it
ie


s


Total liabilities. 


Organizations that follow SFAS 117 (ASC 958), check here and


complete lines 27 through 29, and lines 33 and 34.


27


28


29


Organizations that do not follow SFAS 117 (ASC 958), check here


and complete lines 30 through 34.


30


31


32


33


34


N
e


t 
A


s
s


e
ts


 o
r 


F
u


n
d


 B
a


la
n


c
e


s


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part X �����������������������������


Beginning of year End of year


Cash - non-interest-bearing


Savings and temporary cash investments


Pledges and grants receivable, net


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


Accounts receivable, net ~~~~~~~~~~~~~~~~~~~~~~~~~~


Loans and other receivables from current and former officers, directors,


trustees, key employees, and highest compensated employees. Complete


Part II of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Loans and other receivables from other disqualified persons (as defined under


section 4958(f)(1)), persons described in section 4958(c)(3)(B), and contributing


employers and sponsoring organizations of section 501(c)(9) voluntary


employees' beneficiary organizations (see instr). Complete Part II of Sch L ~~


Notes and loans receivable, net


Inventories for sale or use


Prepaid expenses and deferred charges


~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Land, buildings, and equipment: cost or other


basis. Complete Part VI of Schedule D


Less: accumulated depreciation


~~~


~~~~~~


Investments - publicly traded securities


Investments - other securities. See Part IV, line 11


Investments - program-related. See Part IV, line 11


Intangible assets


~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other assets. See Part IV, line 11 ~~~~~~~~~~~~~~~~~~~~~~


Add lines 1 through 15 (must equal line 34) ����������


Accounts payable and accrued expenses


Grants payable


Deferred revenue


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Tax-exempt bond liabilities


Escrow or custodial account liability. Complete Part IV of Schedule D


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~


Loans and other payables to current and former officers, directors, trustees,


key employees, highest compensated employees, and disqualified persons.


Complete Part II of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~


Secured mortgages and notes payable to unrelated third parties ~~~~~~


Unsecured notes and loans payable to unrelated third parties ~~~~~~~~


Other liabilities (including federal income tax, payables to related third


parties, and other liabilities not included on lines 17-24). Complete Part X of


Schedule D ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines 17 through 25 ������������������


|


Unrestricted net assets


Temporarily restricted net assets


Permanently restricted net assets


~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


|


Capital stock or trust principal, or current funds


Paid-in or capital surplus, or land, building, or equipment fund


Retained earnings, endowment, accumulated income, or other funds


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~


Total net assets or fund balances ~~~~~~~~~~~~~~~~~~~~~~


Total liabilities and net assets/fund balances ����������������


Form (2013)


11
Balance SheetPart X


990


 


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


7,291,266. 7,107,368.


1,847,081. 1,689,766.


812,648. 892,056.
1,691,473. 1,732,622.


7,369,849.
3,258,840. 3,605,533. 4,111,009.


31,289,219. 32,782,018.


108,414. 110,898.
46,645,634. 48,425,737.
6,559,069. 7,529,786.


16,728,413. 16,596,930.


3,416,618. 3,167,870.
26,704,100. 27,294,586.


X


19,941,534. 21,131,151.


19,941,534. 21,131,151.
46,645,634. 48,425,737.
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1


2


3


4


5


6


7


8


9


10


1


2


3


4


5


6


7


8


9


10


Yes No


1


2


3


a


b


c


2a


2b


2c


a


b


3a


3b


 


Form 990 (2013) Page 


Check if Schedule O contains a response or note to any line in this Part XI ���������������������������


Total revenue (must equal Part VIII, column (A), line 12)


Total expenses (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 2 from line 1


Net assets or fund balances at beginning of year (must equal Part X, line 33, column (A))


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Net unrealized gains (losses) on investments


Donated services and use of facilities


Investment expenses


Prior period adjustments


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other changes in net assets or fund balances (explain in Schedule O)


Net assets or fund balances at end of year. Combine lines 3 through 9 (must equal Part X, line 33,


column (B))


~~~~~~~~~~~~~~~~~~~


�����������������������������������������������


Check if Schedule O contains a response or note to any line in this Part XII ���������������������������


Accounting method used to prepare the Form 990: Cash Accrual Other


If the organization changed its method of accounting from a prior year or checked "Other," explain in Schedule O.


Were the organization's financial statements compiled or reviewed by an independent accountant? ~~~~~~~~~~~~


If "Yes," check a box below to indicate whether the financial statements for the year were compiled or reviewed on a


separate basis, consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


Were the organization's financial statements audited by an independent accountant? ~~~~~~~~~~~~~~~~~~~


If "Yes," check a box below to indicate whether the financial statements for the year were audited on a separate basis,


consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


If "Yes" to line 2a or 2b, does the organization have a committee that assumes responsibility for oversight of the audit,


review, or compilation of its financial statements and selection of an independent accountant?~~~~~~~~~~~~~~~


If the organization changed either its oversight process or selection process during the tax year, explain in Schedule O.


As a result of a federal award, was the organization required to undergo an audit or audits as set forth in the Single Audit 


Act and OMB Circular A-133? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization undergo the required audit or audits? If the organization did not undergo the required audit


or audits, explain why in Schedule O and describe any steps taken to undergo such audits ����������������


Form (2013)


12
Part XI Reconciliation of Net Assets


Part XII Financial Statements and Reporting


990


 


 


     


     


     


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


36,304,376.
37,523,697.
-1,219,321.
19,941,534.
2,408,938.


0.


21,131,151.


X


X


X


X


X


X
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OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


323451
10-24-13


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(Form 990, 990-EZ,
or 990-PF)


|  Attach to Form 990, Form 990-EZ, or Form 990-PF.
|  Information about Schedule B (Form 990, 990-EZ, or 990-PF) and


its instructions is at .


Name of the organization Employer identification number


Organization type


Filers of: Section:


 not


 General Rule  Special Rule.


Note. 


General Rule


Special Rules


(1) (2) 


General Rule 


Caution.


 must


For Paperwork Reduction Act Notice, see the Instructions for Form 990, 990-EZ, or 990-PF.


exclusively 


exclusively
 exclusively


nonexclusively


(check one):


Form 990 or 990-EZ 501(c)( ) (enter number) organization


4947(a)(1) nonexempt charitable trust  treated as a private foundation


527 political organization


Form 990-PF 501(c)(3) exempt private foundation


4947(a)(1) nonexempt charitable trust treated as a private foundation


501(c)(3) taxable private foundation


Check if your organization is covered by the  or a


Only a section 501(c)(7), (8), or (10) organization can check boxes for both the General Rule and a Special Rule. See instructions.


For an organization filing Form 990, 990-EZ, or 990-PF that received, during the year, $5,000 or more (in money or property) from any one


contributor. Complete Parts I and II.


For a section 501(c)(3) organization filing Form 990 or 990-EZ that met the 33 1/3% support test of the regulations under sections


509(a)(1) and 170(b)(1)(A)(vi) and received from any one contributor, during the year, a contribution of the greater of $5,000 or 2%


of the amount on (i) Form 990, Part VIII, line 1h, or (ii) Form 990-EZ, line 1. Complete Parts I and II.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


total contributions of more than $1,000 for use for religious, charitable, scientific, literary, or educational purposes, or


the prevention of cruelty to children or animals. Complete Parts I, II, and III.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


contributions for use  for religious, charitable, etc., purposes, but these contributions did not total to more than $1,000.


If this box is checked, enter here the total contributions that were received during the year for an  religious, charitable, etc.,


purpose. Do not complete any of the parts unless the applies to this organization because it received 


religious, charitable, etc., contributions of $5,000 or more during the year ~~~~~~~~~~~~~~~~~ | $


An organization that is not covered by the General Rule and/or the Special Rules does not file Schedule B (Form 990, 990-EZ, or 990-PF),


but it  answer "No" on Part IV, line 2, of its Form 990; or check the box on line H of its Form 990-EZ or on its Form 990-PF, Part I, line 2, to


certify that it does not meet the filing requirements of Schedule B (Form 990, 990-EZ, or 990-PF).


LHA


www.irs.gov/form990


Schedule B Schedule of Contributors


2013


 


 


 


 


 


 


 


 


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X 6


X
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323452  10-24-13


Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


1 ABBOTT HEALTHCARE X


200 ABBOTT PARK ROAD 5,000.


ABBOTT PARK, IL 60064


2 ABBOTT LABORATORIES X


200 ABBOTT PARK ROAD 203,948.


ABBOTT PARK, IL 60064


3 ABBOTT NUTRITION X


3300 STELZER ROAD 348,817.


COLUMBUS, OH 43215


4 ABBVIE INC. X


1 NORTH WAUKEGAN ROAD 5,000.


NORTH CHICAGO, IL 60064


5
ACADEMY OF NUTRITION AND DIETETICS
FOUNDATION X


120 SOUTH RIVERSIDE PLAZA, SUITE 2000 97,029.


CHICAGO, IL 60606


6
AGING FOR HEALTHCARE RESEARCH AND
QUALITY X


540 GAITHER ROAD 96,495.


ROCKVILLE, MD 20850


12380227 145594 100271 2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


7 AJINOMOTO USA X


1 AJINOMOTO DRIVE 16,000.


EDDYVILLE, IA 52553


8 ALASKA SEAFOOD MARKETING INSTITUTE X


733 W. 4TH AVENUE 15,600.


ANCHORAGE, AK 99501


9 ALCRESTA INC. X


ONE NEWTON EXECUTIVE PARK 5,000.


NEWTON, MA 02462


10 APTALIS PHARMACEUTICALS X


22 INVERNESS CENTER PARKWAY 7,500.


BIRMINGHAM, AL 35242


11 ARAMARK CORPORATION X


1101 MARKET STREET 15,000.


PHILADELPHIA, PA 19107


12 CAMPBELL SOUP COMPANY X


1 CAMPBELL PLACE # 48K 16,600.


CAMDEN, NJ 08103


12380227 145594 100271        2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


13 CANOLA COUNCIL OF CANADA X


400-167 LOMBARD AVENUE 15,000.


WINNIPEG, CANADA R3B 0T6


14 CARGILL INCORPORATED - TRUVIA X


4340 18TH AVENUE SW 35,150.


FARGO, ND 58103


15 CLIF BAR INC X


1610 5TH STREET 7,060.


BERKELEY, CA 94710


16 CMGRP,INC X


8000 NORMAN CENTER DRIVE, SUITE 400 48,400.


MINNEAPOLIS, MN 55437


17 COMPUTRITION INC X


8521 FALLBROOK AVENUE, SUITE 100 5,500.


WEST HILLS, CA 91304


18 CONAGRA FOODS X


P.O. BOX 1900 12,500.


PASCO, WA 99302


12380227 145594 100271        2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


$


(Complete Part II for
noncash contributions.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


19 CONAGRA INC X


6 CONAGRA DRIVE 330,211.


OMAHA, NE 68102


20 COVIDIEN X


15 HAMPSHIRE STREET 10,000.


MANSFIELD, MA 02048


21 CROPP COOPERATIVE INC X


ONE ORGANIC WAY 5,000.


LA FARGE, WI 54639


22 DAISY BRAND X


12750 MERIT DRIVE, SUITE 600 9,000.


DALLAS, TX 75251


23 DEL MONTE CORPORATION X


375 N. SHORE DRIVE 16,600.


PITTSBURGH, PA 15212


24 DNA DREAMFIELDS COMPANY, LLC X


1 PASTA AVENUE 10,200.


CARRINGTON, ND 58421


12380227 145594 100271        2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


25 EDELMAN PUBLIC RELATIONS WORLDWIDE X


200 E. RANDOLPH DR, 63RD FL 5,000.


CHICAGO, IL 60601


26 EGG NUTRITION CENTER X


200 E. RANDOLPH STREET 5,000.


CHICAGO, IL 60601


27 ELI LILLY AND COMPANY X


LILLY CORPORATE CENTER, DC 1843 36,000.


INDIANAPOLIS, IN 46285


28 EVANS HARDY + YOUNG INC. X


829 DE LA VINA STREET 19,000.


SANTA BARBARA, CA 93101


29 FLEISHMAN-HILLARD X


200 NORTH BROADWAY 40,000.


SAINT LOUIS, MO 63102


30 FOODMINDS, LLC X


ONE TOWER LANE, SUITE 2610 46,150.


OAKBROOK TERRACE, IL 60181
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


31 GENERAL MILLS X


P.O. BOX 59145 86,711.


MINNEAPOLIS, MN 55459


32 GLAXOSMITHKLINE X


FIVE CRESCENT DRIVE 10,000.


PHILADELPHIA, PA 19112


33 HASS AVOCADO BOARD X


230 COMMERCE, SUITE 190 15,600.


IRVINE, CA 92602


34 JAMBA JUICE X


6475 CHRISTIE AVE STE 150 13,600.


EMERYVILLE, CA 94608


35 JOHNSON & JOHNSON X


ONE JOHNSON & JOHNSON PLAZA 9,000.


NEW BRUNSWICK, NJ 08933


36 KELLOGG USA INC X


ONE KELLOGG SQUARE 101,247.


BATTLE CREEK, MI 49017
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Schedule B (Form 990, 990-EZ, or 990-PF) (2013)
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Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


37 KETCHUM INC. X


6 PPG PLACE 9,800.


PITTSBURGH, PA 15222


38 LA SUTHERLAND GROUP X


6 MINK DRIVE 5,000.


HANOVER, NH 03755


39 MCCORMICK & COMPANY X


226 SCHILLING CIRCLE 70,894.


HUNT VALLEY, MD 21031


40 MEAD JOHNSON NUTRITION X


2400 W LLOYD EXPRESSWAY 37,200.


EVANSVILLE, IN 47721


41 MULLEN X


36 ESSEX STREET 10,000.


WENHAM, MA 01984


42
NATIONAL COLLEGIATE ATHLETIC
ASSOCIATION X


PO BOX 6222 15,188.


INDIANAPOLIS, IN 46206
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


43 NATIONAL DAIRY COUNCIL X


10255 W. HIGGINS ROAD, SUITE 900 301,910.


ROSEMONT, IL 60018


44 NATIONAL PROCESSED RASPBERRY COUNCIL X


1796 FRONT STREET 23,000.


LYNDEN, WA 98264


45 NESTLE FROZEN FOOD X


P.O. BOX 39594 5,250.


SOLON, OH 44139


46 NESTLE USA FOOD X


30003 BAINBRIDGE ROAD 36,485.


SOLON, OH 44139


47 NOVO NORDISK INC X


100 COLLEGE ROAD WEST 96,667.


PRINCETON TOWNSHIP, NJ 08540


48 OTTAWA HOSPITAL RESEARCH INSTITUTE X


501 SMYTH ROAD 10,000.


OTTAWA, CANADA K1H 8L6
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


49 PAR PHARMACEUTICAL INC X


1 RAM RIDGE ROAD 20,000.


SPRING VALLEY, NJ 10977


50 PEPSICO X


555 W. MONROE STREET, SUITE 14-15 117,546.


CHICAGO, IL 60661


51 PHARMAVITE-NATURE MADE X


8510 BALBOA BOULEVARD 13,600.


NORTHRIDGE, CA 91325


52 PHARMAVITE-SOYJOY X


8510 BALBOA BOULEVARD 75,369.


NORTHRIDGE, CA 91325


53 POLLOCK COMMUNICATIONS X


665 BROADWAY, FL 12 47,500.


NEW YORK, NY 10012


54 PORTER NOVELLI X


437 MADISON AVENUE, FL 12 23,500.


NEW YORK, NY 10022
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


55 ROCHE DIAGNOSTICS X


9115 HAGUE ROAD 36,000.


INDIANAPOLIS, IN 46250


56 SAFEWAY INC X


5918 STONERIDGE MALL ROAD 13,600.


PLEASANTON, CA 94588


57 SOLAE X


4300 DUNCAN AVENUE 6,000.


SAINT LOUIS, MO 63110


58 SOYFOODS ASSOCIATION OF NORTH AMERICA X


1050 17TH STREET, NW 11,250.


WASHINGTON, DC 20036


59 SPECTRACELL LABORATORIES, INC. X


10401 TOWN PARK DRIVE 10,000.


HOUSTON, TX 77072


60 STERLING-RICE GROUP, INC X


1801 13TH ST STE 400 12,000.


BOULDER, CO 80302
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


61 STONYFIELD FARM X


10 BURTON DRIVE 5,000.


LONDONDERRY, NH 03053


62 SYSCO CORPORATION X


1390 ENCLAVE PARKWAY 5,000.


HOUSTON, TX 77077


63 TATE & LYLE X


5450 PRAIRIE STONE PARKWAY 6,667.


HOFFMAN ESTATES, IL 60192


64 THE BEVERAGE INSTITUTE X


P.O. BOX 1734 35,823.


ATLANTA, GA 30301


65 THE COCA-COLA COMPANY X


P.O. BOX 1734 178,102.


ATLANTA, GA 30301


66 THE GATORADE COMPANY X


617 W. MAIN STREET 10,000.


BARRINGTON, IL 60010
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


67 THE HERSHEY COMPANY X


100 CRYSTAL A DRIVE 45,405.


HERSHEY, PA 17033


68 THE UNIVERSITY OF MICHIGAN X


3003 S. STATE STREET 92,165.


ANN ARBOR, MI 48109


69 TROVRX INC X


6035 MCKINLEY PLACE 5,750.


SHOREWOOD, MN 55331


70 UNILEVER BEST FOODS X


800 SYLVAN AVENUE 72,295.


ENGLEWOOD CLIFFS, NJ 07632


71 US FOODS X


8075 S. RIVER PARKWAY 7,000.


TEMPE, AZ 85284


72 USA RICE FEDERATION X


4301 N. FAIRFAX DRIVE 5,050.


ARLINGTON, VA 22203
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


73 USDA/FNS/ACCOUNTING DIVISION X


3101 PARK CENTER DRIVE 110,359.


ALEXANDRIA, VA 22302
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323454  10-24-13


Name of organization Employer identification number


religious, charitable, etc., individual contributions to section 501(c)(7), (8), or (10) organizations that total more than $1,000 for the
year.  (a)  (e) and 


$1,000 or less 


Schedule B (Form 990, 990-EZ, or 990-PF) (2013)


  
 


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
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Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


exclusively 
Complete columns through the following line entry. For organizations completing Part III, enter


the total of religious, charitable, etc., contributions of for the year.


Schedule B (Form 990, 990-EZ, or 990-PF) (2013) Page 


| $


Use duplicate copies of Part III if additional space is needed.


Exclusively


4


Part III
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Internal Revenue Service
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(Form 990 or 990-EZ)
For Organizations Exempt From Income Tax Under section 501(c) and section 527


Open to Public
Inspection


Complete if the organization is described below.    Attach to Form 990 or Form 990-EZ. 
| See separate instructions. | Information about Schedule C (Form 990 or 990-EZ) and its


instructions is at 


If the organization answered "Yes," to Form 990, Part IV, line 3, or Form 990-EZ, Part V, line 46 (Political Campaign Activities), then


If the organization answered "Yes," to Form 990, Part IV, line 4, or Form 990-EZ, Part VI, line 47 (Lobbying Activities), then


If the organization answered "Yes," to Form 990, Part IV, line 5 (Proxy Tax) or Form 990-EZ, Part V, line 35c (Proxy Tax), then


Employer identification number


1


2


3


1


2


3


4


Yes No


a


b


Yes No


1


2


3


4


5


Form 1120-POL Yes No


(a) (b) (c) (d) (e) 


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule C (Form 990 or 990-EZ) 2013


¥ Section 501(c)(3) organizations: Complete Parts I-A and B. Do not complete Part I-C.


¥ Section 501(c) (other than section 501(c)(3)) organizations: Complete Parts I-A and C below. Do not complete Part I-B.


¥ Section 527 organizations: Complete Part I-A only.


¥ Section 501(c)(3) organizations that have filed Form 5768 (election under section 501(h)): Complete Part II-A. Do not complete Part II-B.


¥ Section 501(c)(3) organizations that have NOT filed Form 5768 (election under section 501(h)): Complete Part II-B. Do not complete Part II-A.


¥ Section 501(c)(4), (5), or (6) organizations: Complete Part III.
Name of organization


Provide a description of the organization's direct and indirect political campaign activities in Part IV.


Political expenditures


Volunteer hours


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ $


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the amount of any excise tax incurred by the organization under section 4955


Enter the amount of any excise tax incurred by organization managers under section 4955


If the organization incurred a section 4955 tax, did it file Form 4720 for this year?


~~~~~~~~~~~~~ $


~~~~~~~~~~ $


~~~~~~~~~~~~~~~~~~~


Was a correction made?


If "Yes," describe in Part IV.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the amount directly expended by the filing organization for section 527 exempt function activities


Enter the amount of the filing organization's funds contributed to other organizations for section 527


exempt function activities


~~~~ $


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ $


Total exempt function expenditures. Add lines 1 and 2. Enter here and on Form 1120-POL,


line 17b


Did the filing organization file for this year?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ $


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the names, addresses and employer identification number (EIN) of all section 527 political organizations to which the filing organization


made payments. For each organization listed, enter the amount paid from the filing organization's funds. Also enter the amount of political


contributions received that were promptly and directly delivered to a separate political organization, such as a separate segregated fund or a


political action committee (PAC). If additional space is needed, provide information in Part IV.


Name Address EIN Amount paid from
filing organization's


funds. If none, enter -0-.


Amount of political
contributions received and


promptly and directly
delivered to a separate
political organization.


If none, enter -0-.


LHA


www.irs.gov/form990.


SCHEDULE C


Part I-A Complete if the organization is exempt under section 501(c) or is a section 527 organization.


Part I-B Complete if the organization is exempt under section 501(c)(3).


Part I-C Complete if the organization is exempt under section 501(c), except section 501(c)(3).


Political Campaign and Lobbying Activities
2013


J J


J


J
J


   
   


J


J


J
   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


ACADEMY OF NUTRITION
AND DIETETICS


WASHINGTON, DC
20036 32-0334661 0. 92,500.


SEE PART IV FOR CONTINUATION
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If the amount on line 1e, column (a) or (b) is:


2


A


B


Limits on Lobbying Expenditures
(The term "expenditures" means amounts paid or incurred.)


(a) (b) 


1a


b


c


d


e


f


The lobbying nontaxable amount is:


g


h


i


j


Yes No


4-Year Averaging Period Under Section 501(h)
(Some organizations that made a section 501(h) election do not have to complete all of the five


columns below. See the instructions for lines 2a through 2f on page 4.)


Lobbying Expenditures During 4-Year Averaging Period


(a) (b) (c) (d) (e) 


2a


b


c


d


e


f


Schedule C (Form 990 or 990-EZ) 2013


Schedule C (Form 990 or 990-EZ) 2013 Page 


Check if the filing organization belongs to an affiliated group (and list in Part IV each affiliated group member's name, address, EIN,


expenses, and share of excess lobbying expenditures).


Check if the filing organization checked box A and "limited control" provisions apply.


Filing
organization's


totals


Affiliated group
totals


Total lobbying expenditures to influence public opinion (grass roots lobbying)


Total lobbying expenditures to influence a legislative body (direct lobbying)


~~~~~~~~~~


~~~~~~~~~~~


Total lobbying expenditures (add lines 1a and 1b)


Other exempt purpose expenditures


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Total exempt purpose expenditures (add lines 1c and 1d)


Lobbying nontaxable amount. Enter the amount from the following table in both columns.


~~~~~~~~~~~~~~~~~~~~


Not over $500,000


Over $500,000 but not over $1,000,000


Over $1,000,000 but not over $1,500,000


Over $1,500,000 but not over $17,000,000


Over $17,000,000


20% of the amount on line 1e.


$100,000 plus 15% of the excess over $500,000.


$175,000 plus 10% of the excess over $1,000,000.


$225,000 plus 5% of the excess over $1,500,000.


$1,000,000.


Grassroots nontaxable amount (enter 25% of line 1f)


Subtract line 1g from line 1a. If zero or less, enter -0-


Subtract line 1f from line 1c. If zero or less, enter -0-


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~


If there is an amount other than zero on either line 1h or line 1i, did the organization file Form 4720


reporting section 4911 tax for this year? ��������������������������������������


Calendar year 
(or fiscal year beginning in)


2010 2011 2012 2013 Total


Lobbying nontaxable amount


Lobbying ceiling amount


(150% of line 2a, column(e))


Total lobbying expenditures


Grassroots nontaxable amount


Grassroots ceiling amount


(150% of line 2d, column (e))


Grassroots lobbying expenditures


Part II-A Complete if the organization is exempt under section 501(c)(3) and filed Form 5768 
(election under section 501(h)).


J  


J  


   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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3


(a) (b)


Yes No Amount


1


a


b


c


d


e


f


g


h


i


j


a


b


c


d


2


Yes No


1


2


3


1


2


3


1


2


3


4


5


(do not include amounts of political 


expenses for which the section 527(f) tax was paid).


1


2a


2b


2c


3


4


5


a


b


c


Schedule C (Form 990 or 990-EZ) 2013


For each "Yes," response to lines 1a through 1i below, provide in Part IV a detailed description
of the lobbying activity. 


Schedule C (Form 990 or 990-EZ) 2013 Page 


During the year, did the filing organization attempt to influence foreign, national, state or


local legislation, including any attempt to influence public opinion on a legislative matter


or referendum, through the use of:


Volunteers?


Paid staff or management (include compensation in expenses reported on lines 1c through 1i)?


Media advertisements?


Mailings to members, legislators, or the public?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


Publications, or published or broadcast statements?


Grants to other organizations for lobbying purposes?


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


Direct contact with legislators, their staffs, government officials, or a legislative body?


Rallies, demonstrations, seminars, conventions, speeches, lectures, or any similar means?


Other activities?


~~~~~~


~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Total. Add lines 1c through 1i


Did the activities in line 1 cause the organization to be not described in section 501(c)(3)?


If "Yes," enter the amount of any tax incurred under section 4912


If "Yes," enter the amount of any tax incurred by organization managers under section 4912


If the filing organization incurred a section 4912 tax, did it file Form 4720 for this year?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~


~~~~~~~~~~~~~~~~


~~~


������


Were substantially all (90% or more) dues received nondeductible by members?


Did the organization make only in-house lobbying expenditures of $2,000 or less?


Did the organization agree to carry over lobbying and political expenditures from the prior year?


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


���������


Dues, assessments and similar amounts from members


Section 162(e) nondeductible lobbying and political expenditures 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Current year


Carryover from last year


Total


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Aggregate amount reported in section 6033(e)(1)(A) notices of nondeductible section 162(e) dues


If notices were sent and the amount on line 2c exceeds the amount on line 3, what portion of the excess


does the organization agree to carryover to the reasonable estimate of nondeductible lobbying and political 


expenditure next year?


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Taxable amount of lobbying and political expenditures (see instructions) ���������������������


Provide the descriptions required for Part I-A, line 1; Part I-B, line 4; Part I-C, line 5; Part II-A (affiliated group list); Part II-A, line 2; and Part II-B, line 1.


Also, complete this part for any additional information.


Part II-B Complete if the organization is exempt under section 501(c)(3) and has NOT filed Form 5768
(election under section 501(h)).


Part III-A Complete if the organization is exempt under section 501(c)(4), section 501(c)(5), or section 
501(c)(6).


Part III-B Complete if the organization is exempt under section 501(c)(4), section 501(c)(5), or section 
501(c)(6) and if either (a) BOTH Part III-A, lines 1 and 2, are answered "No," OR (b) Part III-A, line 3, is
answered "Yes."


Part IV Supplemental Information


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X
X


X


9,207,389.


1,180,615.
-1,145,729.


34,886.
1,452,047.


-1,417,161.


PART I-C CONTINUATION FOR INCOMPLETE NAME/ADDRESS INFORMATION:


ACADEMY OF NUTRITION AND DIETETICS POLITICAL ACTION COMMITTEE


1120 CONNECTICUT AVE NW WASHINGTON, DC 20036
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Held at the End of the Tax Year


(Form 990) | Complete if the organization answered "Yes," to Form 990,
Part IV, line 6, 7, 8, 9, 10, 11a, 11b, 11c, 11d, 11e, 11f, 12a, or 12b.


| Attach to Form 990.
| Information about Schedule D (Form 990) and its instructions is at 


Open to Public
Inspection


Name of the organization Employer identification number


(a) (b) 


1


2


3


4


5


6


Yes No


Yes No


1


2


3


4


5


6


7


8


9


a


b


c


d


2a


2b


2c


2d


Yes No


Yes No


1


2


a


b


(i)


(ii)


a


b


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule D (Form 990) 2013


Complete if the


organization answered "Yes" to Form 990, Part IV, line 6.


Donor advised funds Funds and other accounts


Total number at end of year


Aggregate contributions to (during year)


Aggregate grants from (during year)


Aggregate value at end of year


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


~~~~~~~~~~~~~


Did the organization inform all donors and donor advisors in writing that the assets held in donor advised funds


are the organization's property, subject to the organization's exclusive legal control?~~~~~~~~~~~~~~~~~~


Did the organization inform all grantees, donors, and donor advisors in writing that grant funds can be used only


for charitable purposes and not for the benefit of the donor or donor advisor, or for any other purpose conferring


impermissible private benefit? ��������������������������������������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 7.


Purpose(s) of conservation easements held by the organization (check all that apply).


Preservation of land for public use (e.g., recreation or education)


Protection of natural habitat


Preservation of open space


Preservation of an historically important land area


Preservation of a certified historic structure


Complete lines 2a through 2d if the organization held a qualified conservation contribution in the form of a conservation easement on the last


day of the tax year.


Total number of conservation easements


Total acreage restricted by conservation easements


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements on a certified historic structure included in (a)


Number of conservation easements included in (c) acquired after 8/17/06, and not on a historic structure


listed in the National Register


~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements modified, transferred, released, extinguished, or terminated by the organization during the tax


year |


Number of states where property subject to conservation easement is located |


Does the organization have a written policy regarding the periodic monitoring, inspection, handling of


violations, and enforcement of the conservation easements it holds? ~~~~~~~~~~~~~~~~~~~~~~~~~


Staff and volunteer hours devoted to monitoring, inspecting, and enforcing conservation easements during the year |


Amount of expenses incurred in monitoring, inspecting, and enforcing conservation easements during the year | $


Does each conservation easement reported on line 2(d) above satisfy the requirements of section 170(h)(4)(B)(i)


and section 170(h)(4)(B)(ii)? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


In Part XIII, describe how the organization reports conservation easements in its revenue and expense statement, and balance sheet, and


include, if applicable, the text of the footnote to the organization's financial statements that describes the organization's accounting for


conservation easements.


Complete if the organization answered "Yes" to Form 990, Part IV, line 8.


If the organization elected, as permitted under SFAS 116 (ASC 958), not to report in its revenue statement and balance sheet works of art,


historical treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide, in Part XIII,


the text of the footnote to its financial statements that describes these items.


If the organization elected, as permitted under SFAS 116 (ASC 958), to report in its revenue statement and balance sheet works of art, historical


treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide the following amounts


relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization received or held works of art, historical treasures, or other similar assets for financial gain, provide


the following amounts required to be reported under SFAS 116 (ASC 958) relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


LHA


www.irs.gov/form990.


Part I Organizations Maintaining Donor Advised Funds or Other Similar Funds or Accounts. 


Part II Conservation Easements. 


Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets.


SCHEDULE D Supplemental Financial Statements 2013
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3


4


5


a


b


c


d


e


Yes No


1


2


a


b


c


d


e


f


a


b


Yes No


1c


1d


1e


1f


Yes No


(a) (b) (c) (d) (e) 


1


2


3


4


a


b


c


d


e


f


g


a


b


c


a


b


Yes No


(i)


(ii)


3a(i)


3a(ii)


3b


(a) (b) (c) (d) 


1a


b


c


d


e


Total. 


Schedule D (Form 990) 2013


(continued)


(Column (d) must equal Form 990, Part X, column (B), line 10(c).)


Two years back Three years back Four years back


Schedule D (Form 990) 2013 Page 


Using the organization's acquisition, accession, and other records, check any of the following that are a significant use of its collection items


(check all that apply):


Public exhibition


Scholarly research


Preservation for future generations


Loan or exchange programs


Other


Provide a description of the organization's collections and explain how they further the organization's exempt purpose in Part XIII.


During the year, did the organization solicit or receive donations of art, historical treasures, or other similar assets


to be sold to raise funds rather than to be maintained as part of the organization's collection? ������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 9, or
reported an amount on Form 990, Part X, line 21.


Is the organization an agent, trustee, custodian or other intermediary for contributions or other assets not included


on Form 990, Part X?


If "Yes," explain the arrangement in Part XIII and complete the following table:


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amount


Beginning balance


Additions during the year


Distributions during the year


Ending balance


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization include an amount on Form 990, Part X, line 21?


If "Yes," explain the arrangement in Part XIII. Check here if the explanation has been provided in Part XIII


~~~~~~~~~~~~~~~~~~~~~~~~~


�������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 10.


Current year Prior year


Beginning of year balance


Contributions


Net investment earnings, gains, and losses


Grants or scholarships


~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~


Other expenditures for facilities


and programs


Administrative expenses


End of year balance


~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


Provide the estimated percentage of the current year end balance (line 1g, column (a)) held as:


Board designated or quasi-endowment


Permanent endowment


Temporarily restricted endowment


The percentages in lines 2a, 2b, and 2c should equal 100%.


| %


| %


| %


Are there endowment funds not in the possession of the organization that are held and administered for the organization


by:


unrelated organizations


related organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes" to 3a(ii), are the related organizations listed as required on Schedule R?


Describe in Part XIII the intended uses of the organization's endowment funds.


~~~~~~~~~~~~~~~~~~~~~~


Complete if the organization answered "Yes" to Form 990, Part IV, line 11a. See Form 990, Part X, line 10.


Description of property Cost or other
basis (investment)


Cost or other
basis (other)


Accumulated
depreciation


Book value


Land


Buildings


Leasehold improvements


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Equipment


Other


~~~~~~~~~~~~~~~~~


��������������������


Add lines 1a through 1e. |������������


2
Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets 


Part IV Escrow and Custodial Arrangements. 


Part V Endowment Funds. 


Part VI Land, Buildings, and Equipment.


   
   
 


   


   


   
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


585,626. 328,453. 257,173.
6,784,223. 2,930,387. 3,853,836.


4,111,009.
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Total. 


Total. 


(a) (b) (c) 


(a) (b) (c) 


(a) (b) 


Total. 


(a) (b) 1.


Total. 


2.


Schedule D (Form 990) 2013


(Column (b) must equal Form 990, Part X, col. (B) line 15.)


(Column (b) must equal Form 990, Part X, col. (B) line 25.)


Description of security or category 


(Col. (b) must equal Form 990, Part X, col. (B) line 12.) |


(Col. (b) must equal Form 990, Part X, col. (B) line 13.) |


Schedule D (Form 990) 2013 Page 


Complete if the organization answered "Yes" to Form 990, Part IV, line 11b. See Form 990, Part X, line 12.


Book value Method of valuation: Cost or end-of-year market value


(1)


(2)


(3)


Financial derivatives


Closely-held equity interests


Other


~~~~~~~~~~~~~~~


~~~~~~~~~~~


(A)


(B)


(C)


(D)


(E)


(F)


(G)


(H)


Complete if the organization answered "Yes" to Form 990, Part IV, line 11c. See Form 990, Part X, line 13.
Description of investment Book value Method of valuation: Cost or end-of-year market value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


Complete if the organization answered "Yes" to Form 990, Part IV, line 11d. See Form 990, Part X, line 15.


Description Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


���������������������������� |


Complete if the organization answered "Yes" to Form 990, Part IV, line 11e or 11f. See Form 990, Part X, line 25.


Description of liability Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


Federal income taxes


����� |


Liability for uncertain tax positions. In Part XIII, provide the text of the footnote to the organization's financial statements that reports the


organization's liability for uncertain tax positions under FIN 48 (ASC 740). Check here if the text of the footnote has been provided in Part XIII


3
Part VII Investments - Other Securities.


Part VIII Investments - Program Related.


Part IX Other Assets.


Part X Other Liabilities.


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


DEFERRED COMPENSATION 702,434.
DEFERRED RENT INCENTIVE 2,465,436.


3,167,870.


X
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1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d 2e


32e 1


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d


2e 1


2e


3


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


Schedule D (Form 990) 2013


(This must equal Form 990, Part I, line 12.)


(This must equal Form 990, Part I, line 18.)


Schedule D (Form 990) 2013 Page 


Complete if the organization answered "Yes" to Form 990, Part IV, line 12a.


Total revenue, gains, and other support per audited financial statements


Amounts included on line 1 but not on Form 990, Part VIII, line 12:


~~~~~~~~~~~~~~~~~~~


Net unrealized gains on investments


Donated services and use of facilities


Recoveries of prior year grants


Other (Describe in Part XIII.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Subtract line from line ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part VIII, line 12, but not on line 1:


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIII.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total revenue. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


�����������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 12a.


Total expenses and losses per audited financial statements


Amounts included on line 1 but not on Form 990, Part IX, line 25:


~~~~~~~~~~~~~~~~~~~~~~~~~~


Donated services and use of facilities


Prior year adjustments


Other losses


Other (Describe in Part XIII.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through 


Subtract line from line 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part IX, line 25, but not on line 1:


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIII.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total expenses. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


����������������


Provide the descriptions required for Part II, lines 3, 5, and 9; Part III, lines 1a and 4; Part IV, lines 1b and 2b; Part V, line 4; Part X, line 2; Part XI,


lines 2d and 4b; and Part XII, lines 2d and 4b. Also complete this part to provide any additional information.


4
Part XI Reconciliation of Revenue per Audited Financial Statements With Revenue per Return.


Part XII Reconciliation of Expenses per Audited Financial Statements With Expenses per Return.


Part XIII Supplemental Information.


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


38,835,657.


2,408,938.


122,343.
2,531,281.


36,304,376.


0.
36,304,376.


37,666,427.


142,730.
142,730.


37,523,697.


0.
37,523,697.


PART X, LINE 2:


ACCOUNTING PRINCIPLES GENERALLY ACCEPTED IN THE UNITED STATES


OF AMERICA REQUIRE MANAGEMENT TO EVALUATE TAX POSITIONS TAKEN BY THE


ORGANIZATION AND RECOGNIZE A TAX LIABILITY IF THE ORGANIZATION HAS TAKEN


AN UNCERTAIN POSITION THAT MORE LIKELY THAN NOT WOULD NOT BE SUSTAINED


UPON EXAMINATION BY THE IRS OR OTHER APPLICABLE TAXING AUTHORITIES.


MANAGEMENT HAS ANALYZED THE TAX POSITIONS TAKEN BY THE ORGANIZATION AND


HAS CONCLUDED THAT AS OF MAY 31, 2014 AND 2013, THERE ARE NO UNCERTAIN


POSITIONS TAKEN OR EXPECTED TO BE TAKEN THAT WOULD REQUIRE RECOGNITION OF


A LIABILITY OR DISCLOSURE IN THE FINANCIAL STATEMENTS. THE ORGANIZATION IS


SUBJECT TO ROUTINE AUDITS BY TAXING JURISDICTIONS; HOWEVER, THERE ARE


CURRENTLY NO AUDITS FOR ANY TAX PERIODS IN PROGRESS. MANAGEMENT BELIEVES
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Schedule D (Form 990) 2013


(continued)
Schedule D (Form 990) 2013 Page 
Part XIII Supplemental Information 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


IT IS NO LONGER SUBJECT TO INCOME TAX EXAMINATIONS FOR YEARS PRIOR TO


2011.


PART XI, LINE 2D - OTHER ADJUSTMENTS:


REVENUE FROM ANDPAC                                                122,343.


PART XII, LINE 2D - OTHER ADJUSTMENTS:


EXPENSES FROM ANDPAC                                               142,730.
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DRAFT


OMB No. 1545-0047


Department of the Treasury


Internal Revenue Service


332101
10-29-13


SCHEDULE I
(Form 990)


Complete if the organization answered "Yes" to Form 990, Part IV, line 21 or 22.


| Attach to Form 990.


| Information about Schedule I (Form 990) and its instructions is at 


Open to Public
Inspection


Employer identification number


General Information on Grants and AssistancePart I


1


2


Yes No


Part II Grants and Other Assistance to Governments and Organizations in the United States. 


(f) 1 (a) (b) (c) (d) (e) (g) (h) 


2


3


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule I (Form 990) (2013)


Name of the organization


Does the organization maintain records to substantiate the amount of the grants or assistance, the grantees' eligibility for the grants or assistance, and the selection 


criteria used to award the grants or assistance? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Describe in Part IV the organization's procedures for monitoring the use of grant funds in the United States.


Complete if the organization answered "Yes" to Form 990, Part IV, line 21, for any


recipient that received more than $5,000. Part II can be duplicated if additional space is needed.
Method of


valuation (book,
FMV, appraisal,


other)


Name and address of organization
or government


EIN IRC section
if applicable


Amount of
cash grant


Amount of
non-cash


assistance


Description of
non-cash assistance


Purpose of grant
or assistance


Enter total number of section 501(c)(3) and government organizations listed in the line 1 table


Enter total number of other organizations listed in the line 1 table


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


�������������������������������������������������� |


LHA


www.irs.gov/form990.


Grants and Other Assistance to Organizations,
Governments, and Individuals in the United States 2013


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


ACADEMY OF NUTRITION AND DIETETICS
FOUNDATION - 120 S. RIVERSIDE
PLAZA, STE 2000 - CHICAGO, IL SCHOLARSHIP PROGRAM AND
60606 36-6150906 501(C)(3) 429,413. 0. GENERAL SUPPORT


1.
0.
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332102  10-29-13


2
Part III Grants and Other Assistance to Individuals in the United States. 


(e) (a) (b) (c) (d) (f) 


Part IV Supplemental Information. 


Schedule I (Form 990) (2013)


Schedule I (Form 990) (2013) Page 
Complete if the organization answered "Yes" to Form 990, Part IV, line 22.


Part III can be duplicated if additional space is needed.


Method of valuation
(book, FMV, appraisal, other)


Type of grant or assistance Number of
recipients


Amount of
cash grant


Amount of non-
cash assistance


Description of non-cash assistance


Provide the information required in Part I, line 2, Part III, column (b), and any other additional information.


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


PART I, LINE 2:


RECIPIENTS PROVIDE A MID TERM AND FINAL REPORT TO THE ACADEMY


OF NUTRITION AND DIETETICS.
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For certain Officers, Directors, Trustees, Key Employees, and Highest
Compensated Employees


Complete if the organization answered "Yes" on Form 990, Part IV, line 23.
Open to Public


Inspection
Attach to Form 990. See separate instructions.


| Information about Schedule J (Form 990) and its instructions is at 
Employer identification number


Yes No


1a


b


1b


2


2


3


4


a


b


c


4a


4b


4c


Only section 501(c)(3) and 501(c)(4) organizations must complete lines 5-9.


5


5a


5b


6a


6b


7


8


9


a


b


6


a


b


7


8


9


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule J (Form 990) 2013


|
| |


Name of the organization


Check the appropriate box(es) if the organization provided any of the following to or for a person listed in Form 990,


Part VII, Section A, line 1a. Complete Part III to provide any relevant information regarding these items.


First-class or charter travel


Travel for companions


Housing allowance or residence for personal use


Payments for business use of personal residence


Tax indemnification and gross-up payments


Discretionary spending account


Health or social club dues or initiation fees


Personal services (e.g., maid, chauffeur, chef)


If any of the boxes on line 1a are checked, did the organization follow a written policy regarding payment or


reimbursement or provision of all of the expenses described above? If "No," complete Part III to explain~~~~~~~~~~~


Did the organization require substantiation prior to reimbursing or allowing expenses incurred by all directors,


trustees, and officers, including the CEO/Executive Director, regarding the items checked in line 1a? ~~~~~~~~~~~~


Indicate which, if any, of the following the filing organization used to establish the compensation of the organization's


CEO/Executive Director. Check all that apply. Do not check any boxes for methods used by a related organization to


establish compensation of the CEO/Executive Director, but explain in Part III.


Compensation committee


Independent compensation consultant


Form 990 of other organizations


Written employment contract


Compensation survey or study


Approval by the board or compensation committee


During the year, did any person listed in Form 990, Part VII, Section A, line 1a, with respect to the filing


organization or a related organization:


Receive a severance payment or change-of-control payment?


Participate in, or receive payment from, a supplemental nonqualified retirement plan?


Participate in, or receive payment from, an equity-based compensation arrangement?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


If "Yes" to any of lines 4a-c, list the persons and provide the applicable amounts for each item in Part III.


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization pay or accrue any compensation


contingent on the revenues of:


The organization?


Any related organization?


If "Yes" to line 5a or 5b, describe in Part III.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization pay or accrue any compensation


contingent on the net earnings of:


The organization?


Any related organization?


If "Yes" to line 6a or 6b, describe in Part III.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization provide any non-fixed payments


not described in lines 5 and 6? If "Yes," describe in Part III


Were any amounts reported in Form 990, Part VII, paid or accrued pursuant to a contract that was subject to the


initial contract exception described in Regulations section 53.4958-4(a)(3)? If "Yes," describe in Part III


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


If "Yes" to line 8, did the organization also follow the rebuttable presumption procedure described in


Regulations section 53.4958-6(c)? ���������������������������������������������


LHA


www.irs.gov/form990.


SCHEDULE J
(Form 990)


Part I Questions Regarding Compensation


Compensation Information


2013


 
 
 
 


 
 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X
X X
X X


X
X
X
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Part II Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees. 


Note. 


(B) (C)  (D)  (E)  (F) 


(i) (ii) (iii) 
(A) 


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


Schedule J (Form 990) 2013


Schedule J (Form 990) 2013 Page 


Use duplicate copies if additional space is needed.


For each individual whose compensation must be reported in Schedule J, report compensation from the organization on row (i) and from related organizations, described in the instructions, on row (ii).
Do not list any individuals that are not listed on Form 990, Part VII.


The sum of columns (B)(i)-(iii) for each listed individual must equal the total amount of Form 990, Part VII, Section A, line 1a, applicable column (D) and (E) amounts for that individual.


Breakdown of W-2 and/or 1099-MISC compensation Retirement and
other deferred
compensation


Nontaxable
benefits


Total of columns
(B)(i)-(D)


Compensation
reported as deferred


in prior Form 990Base
compensation


Bonus &
incentive


compensation


Other
reportable


compensation


Name and Title


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


(1)  PATRICIA BABJAK 356,761. 54,000. 0. 43,000. 18,378. 472,139. 0.
CEO 0. 0. 0. 0. 0. 0. 0.
(2)  PAUL A. MIFSUD 219,418. 0. 0. 22,977. 12,085. 254,480. 0.
CFO 0. 0. 0. 0. 0. 0. 0.
(3)  MARY BETH WHALEN 216,147. 0. 0. 22,220. 12,068. 250,435. 0.
VP, EXTERNAL AFFAIRS 0. 0. 0. 0. 0. 0. 0.
(4)  BARBARA VISOCAN 202,365. 0. 0. 20,927. 9,706. 232,998. 0.
VP, MEMBER SERVICES 0. 0. 0. 0. 0. 0. 0.
(5)  MARY PAT RAIMONDI 182,693. 0. 0. 18,346. 5,075. 206,114. 0.
VP, STRATEGIC POLICY AND PARTNERSHIP 0. 0. 0. 0. 0. 0. 0.
(6)  JEANNE BLANKENSHIP 176,749. 0. 0. 18,524. 7,692. 202,965. 0.
VP, POLICY INITIATIVE & ADVOCACY 0. 0. 0. 0. 0. 0. 0.
(7)  HAROLD HOLLER 167,409. 0. 0. 16,779. 9,505. 193,693. 0.
VP, GOVERNANCE AND PRACTICE 0. 0. 0. 0. 0. 0. 0.
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Part III Supplemental Information


Schedule J (Form 990) 2013


Schedule J (Form 990) 2013 Page 


Provide the information, explanation, or descriptions required for Part I, lines 1a, 1b, 3, 4a, 4b, 4c, 5a, 5b, 6a, 6b, 7, and 8, and for Part II. Also complete this part for any additional information. 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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Information about Schedule O (Form 990 or 990-EZ) and its instructions is at 


Complete to provide information for responses to specific questions on
Form 990 or 990-EZ or to provide any additional information.


| Attach to Form 990 or 990-EZ.
| 


(Form 990 or 990-EZ)


Open to Public
Inspection


Employer identification number


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule O (Form 990 or 990-EZ) (2013)


Name of the organization


LHA


www.irs.gov/form990.


SCHEDULE O Supplemental Information to Form 990 or 990-EZ 2013


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


FORM 990, PART III, LINE 4D, OTHER PROGRAM SERVICES:


RESEARCH - PROGRAM PROVIDES FOR THE DEVELOPMENT OF RESEARCH EFFORTS TO


SUPPORT PUBLIC AWARENESS OF GOOD NUTRITION AND HEALTH STANDARDS.


MEETINGS AND EDUCATION - PROGRAM PROVIDES MEMBERS WITH VARIOUS


EDUCATIONAL OPPORTUNITIES TO INCREASE THEIR KNOWLEDGE AND EARN


CONTINUING PROFESSIONAL EDUCATION TO MAINTAIN CERTIFICATION.


GOVERNANCE - PROGRAM PROVIDES FOR THE OVERSIGHT BY THE VOLUNTEER


LEADERSHIP OF THE ACADEMY'S STRATEGIC DIRECTION.


FORM 990, PART VI, SECTION A, LINE 6:


THE ACADEMY OF NUTRITION AND DIETETICS IS FUNDED TO BENEFIT


MORE THAN 75,000 MEMBERS. THE HOD SHALL EXIST TO GOVERN THE PROFESSION BY


PROVIDING A FORUM FOR MEMBERSHIP AND PROFESSIONAL ISSUES AND TO ESTABLISH


AND MAINTAIN PROFESSIONAL STANDARDS OF THE MEMBERSHIP. CORE ROLE OF THE HOD


WILL INCLUDE BUT NOT LIMITED TO ADAPTING AND MAINTAINING A CODE OF ETHICS


IN CONJUNCTION WITH THE CDR, DEVELOPING POSITION STATEMENTS AND OTHER


PROFESSIONAL PAPERS ESTABLISHING QUALIFICATIONS AND DUES OF MEMBERS, AND


THE FORMULA FOR DUES PAYMENTS TO AFFILIATES.


FORM 990, PART VI, SECTION A, LINE 7A:


FOUR (4) SEATS ON THE BOARD OF DIRECTORS SHALL BE FILLED BY


INDIVIDUALS HOLDING DULY ELECTED OFFICES OF THE ACADEMY; THREE (3) SEATS


SHALL BE FILLED BY APPOINTMENT; THREE (3) SEATS SHALL BE FILLED BY


INDIVIDUALS ELECTED FROM THE MEMBERSHIP OF THE ACADEMY ("AT-LARGE
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Employer identification number


Schedule O (Form 990 or 990-EZ) (2013)


Schedule O (Form 990 or 990-EZ) (2013) Page 


Name of the organization
ACADEMY OF NUTRITION AND DIETETICS 36-0724760


DIRECTORS"); SIX (6) SEATS SHALL BE FILLED BY INDIVIDUALS FROM THE HOD


("HOD DIRECTORS"); AND TWO (2) SEATS SHALL BE FILLED BY INDIVIDUALS ELECTED


BY THE BOARD OF DIRECTORS ("PUBLIC MEMBERS").


FORM 990, PART VI, SECTION A, LINE 7B:


THE HOD SHALL HAVE THE AUTHORITY TO ESTABLISH COMMITTEES AND


RULES AND POLICIES OF HOD ORGANIZATION AND GOVERNANCE, INCLUDING ITS OWN


COMPOSITION AND SIZE. EACH MEMBER ELIGIBLE TO VOTE SHALL BE ENTITLED TO ONE


VOTE ON EACH MAILER SUBMITTED TO A VOTE OF THE MEMBERS. HONORARY MEMBERS


MAY SERVE AS MEMBERS OF COMMITTEES AND ATTEND MEETINGS, BUT SHALL NOT BE


ENTITLED TO VOTE OR ELIGIBLE TO HOLD ELECTED OFFICE.


FORM 990, PART VI, SECTION B, LINE 11:


THE BOARD RETAINS THE SERVICES OF AN INDEPENDENT CPA FIRM TO


PREPARE THE ORGANIZATION'S FORM 990. MANAGEMENT REVIEWS THE COMPLETED FORM


990 AND PROVIDES A FULL COPY TO ALL VOTING MEMBERS OF THE GOVERNING BODY


PRIOR TO FILING. THE GOVERNING BODY IS PROVIDED A REASONABLE AMOUNT OF TIME


TO REVIEW THE RETURN AND ASK ANY QUESTIONS DIRECTLY TO ORGANIZATION


MANAGEMENT OR THE CONTACT AT THE INDEPENDENT CPA FIRM PRIOR TO FILING.


FORM 990, PART VI, SECTION B, LINE 12C:


OFFICERS, DIRECTORS, TRUSTEES AND KEY EMPLOYEES ARE ANNUALLY


REQUIRED TO COMPLETE A CONFLICT OF INTEREST DISCLOSURE STATEMENT. HUMAN


RESOURCES AND CFO MONITOR AND COLLECT EACH YEAR AND THROUGHOUT THE YEAR IF


NEEDED IN BOARD OF DIRECTORS MEETINGS.


FORM 990, PART VI, SECTION B, LINE 15A:


PROCESS FOR DETERMINING COMPENSATION: ALL MANAGEMENT SALARIES
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Employer identification number


Schedule O (Form 990 or 990-EZ) (2013)


Schedule O (Form 990 or 990-EZ) (2013) Page 


Name of the organization
ACADEMY OF NUTRITION AND DIETETICS 36-0724760


ARE BENCH-MARKED AGAINST COMPARABLE DATA. HUMAN RESOURCES COMPARES TO


MARKET CONDITIONS EVERY FIVE YEARS BY AN OUTSIDE ORGANIZATION, THEY


EVALUATE ALL THE POSITIONS INCLUDING THE ORGANIZATION'S CEO AND EXECUTIVE


DIRECTORS. THE FINAL APPROVAL OF THE CEO COMPENSATION IS DONE BY THE BOARD


OF DIRECTORS.


THE CEO REVIEWS AND DETERMINES THE COMPENSATION OF OTHER OFFICERS USING


COMPARABLE SALARY DATA.


FORM 990, PART VI, SECTION C, LINE 19:


GOVERNING DOCUMENTS AND FINANCIAL STATEMENTS ARE AVAILABLE


THROUGH THE APPLICABLE GOVERNMENTAL AGENCIES; THE CONFLICT OF INTEREST


POLICY IS AVAILABLE UPON WRITTEN REQUEST TO THE ORGANIZATION.


FORM 990, PART IX, LINE 11G, OTHER FEES:


PROFESSIONAL FEES                                                3,526,177.


OUTSIDE SERVICES                                                   652,110.


TOTAL OTHER FEES ON FORM 990, PART IX, LINE 11G, COL A           4,178,287.
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controlled


entity?
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SCHEDULE R
(Form 990) Complete if the organization answered "Yes" on Form 990, Part IV, line 33, 34, 35b, 36, or 37.


See separate instructions.Attach to Form 990. 
Open to Public


Inspection|Information about Schedule R (Form 990) and its instructions is at 


Employer identification number


Part I Identification of Disregarded Entities 


(a) (b) (c) (d) (e) (f)


Identification of Related Tax-Exempt Organizations 
Part II


(a) (b) (c) (d) (e) (f) (g)


Yes No


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule R (Form 990) 2013


|
||


Name of the organization


Complete if the organization answered "Yes" on Form 990, Part IV, line 33.


Name, address, and EIN (if applicable)
of disregarded entity


Primary activity Legal domicile (state or


foreign country)


Total income End-of-year assets Direct controlling
entity


Complete if the organization answered "Yes" on Form 990, Part IV, line 34 because it had one or more related tax-exempt
organizations during the tax year.


Name, address, and EIN
of related organization


Primary activity Legal domicile (state or


foreign country)


Exempt Code
section


Public charity
status (if section


501(c)(3))


Direct controlling
entity


LHA


www.irs.gov/form990.


Related Organizations and Unrelated Partnerships
2013


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


ACADEMY OF NUTRITION AND DIETETICS
FOUNDATION - 36-6150906, 120 S. RIVERSIDE TO IMPROVE THE NUTRITIONAL
PLAZA, CHICAGO, IL  60606 HEALTH OF THE PUBLIC ILLINOIS 501(C)(3) 509(A)(2) X
ACADEMY OF NUTRITION AND DIETETICS POLITICAL POLITICAL ACTION DEDICATED
ACTION COMMITTEE, 1120 CONNECTICUT AVE NW, TO FOOD, NUTRITION &
WASHINGTON, DC  20036 HEALTH ISSUES DISTRICT OF COLUMBIA 527 X
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Disproportionate
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country)
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managing
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Section
512(b)(13)
controlled


entity?


Legal domicile
(state or
foreign
country)


332162  09-12-13


2


Identification of Related Organizations Taxable as a Partnership Part III


(a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k)


Yes No Yes No


Identification of Related Organizations Taxable as a Corporation or Trust Part IV


(a) (b) (c) (d) (e) (f) (g) (h) (i)


Yes No


Schedule R (Form 990) 2013


Predominant income
(related, unrelated,


excluded from tax under
sections 512-514)


Schedule R (Form 990) 2013 Page 


Complete if the organization answered "Yes" on Form 990, Part IV, line 34 because it had one or more related
organizations treated as a partnership during the tax year.


Name, address, and EIN
of related organization


Primary activity Direct controlling
entity


Share of total
income


Share of
end-of-year


assets


Code V-UBI
amount in box
20 of Schedule
K-1 (Form 1065)


Percentage
ownership


Complete if the organization answered "Yes" on Form 990, Part IV, line 34 because it had one or more related
organizations treated as a corporation or trust during the tax year.


Name, address, and EIN
of related organization


Primary activity Direct controlling
entity


Type of entity
(C corp, S corp,


or trust)


Share of total
income


Share of
end-of-year


assets


Percentage
ownership


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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Part V Transactions With Related Organizations 


Note. Yes No


1


a


b


c


d


e


f


g


h


i


j


k


l


m


n


o


p


q


r


s


(i) (ii) (iii) (iv) 1a


1b


1c


1d


1e


1f


1g


1h


1i


1j


1k


1l


1m


1n


1o


1p


1q


1r


1s


2


(a) (b) (c) (d)


(1)


(2)


(3)


(4)


(5)


(6)


Schedule R (Form 990) 2013


Schedule R (Form 990) 2013 Page 


Complete if the organization answered "Yes" on Form 990, Part IV, line 34, 35b, or 36.


 Complete line 1 if any entity is listed in Parts II, III, or IV of this schedule.


During the tax year, did the organization engage in any of the following transactions with one or more related organizations listed in Parts II-IV?


Receipt of interest annuities royalties or rent from a controlled entity ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Gift, grant, or capital contribution to related organization(s)


Gift, grant, or capital contribution from related organization(s)


Loans or loan guarantees to or for related organization(s)


Loans or loan guarantees by related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Dividends from related organization(s) ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Sale of assets to related organization(s)


Purchase of assets from related organization(s)


Exchange of assets with related organization(s)


Lease of facilities, equipment, or other assets to related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Lease of facilities, equipment, or other assets from related organization(s)


Performance of services or membership or fundraising solicitations for related organization(s)


Performance of services or membership or fundraising solicitations by related organization(s)


Sharing of facilities, equipment, mailing lists, or other assets with related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Sharing of paid employees with related organization(s) ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Reimbursement paid to related organization(s) for expenses


Reimbursement paid by related organization(s) for expenses


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other transfer of cash or property to related organization(s)


Other transfer of cash or property from related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


��������������������������������������������������������


If the answer to any of the above is "Yes," see the instructions for information on who must complete this line, including covered relationships and transaction thresholds.


Name of related organization Transaction
type (a-s)


Amount involved Method of determining amount involved


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X
X
X


X
X


X
X
X
X


X


X
X


X
X
X


X
X


X
X
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Yes No Yes No Yes N


4


Part VI Unrelated Organizations Taxable as a Partnership 


(a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k)


o


Schedule R (Form 990) 2013


Predominant income
(related, unrelated,
excluded from tax


under section 512-514)


Code V-UBI
amount in box 20
of Schedule K-1


(Form 1065)


Schedule R (Form 990) 2013 Page 


Complete if the organization answered "Yes" on Form 990, Part IV, line 37.


Provide the following information for each entity taxed as a partnership through which the organization conducted more than five percent of its activities (measured by total assets or gross revenue)
that was not a related organization. See instructions regarding exclusion for certain investment partnerships.


Name, address, and EIN
of entity


Primary activity Legal domicile
(state or foreign


country)


Share of
total


income


Share of
end-of-year


assets


Percentage
ownership


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


12380227 145594 100271        2013.05060 ACADEMY OF NUTRITION AND DI 100271_1
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Schedule R (Form 990) 2013


Schedule R (Form 990) 2013 Page 


Provide additional information for responses to questions on Schedule R (see instructions).
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		Schedule D - Supplemental Financial Statements Page 3

		Schedule D - Supplemental Financial Statements Page 4
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		Schedule I - Grants and Other Assistance to U.S. Entities Page 1

		Schedule I - Grants and Other Assistance to U.S. Individuals Page 2

		Schedule J - Compensation Information for Officers, Directors, etc., Page 1

		Schedule J - Compensation Information for Officers, Directors, etc., Page 2

		Schedule J - Supplemental Information Page 3

		Schedule O - Supplemental Information  Page 1

		Schedule O - Supplemental Information (Continuation)

		Schedule O - Supplemental Information (Continuation)

		Schedule R - Related Organizations and Unrelated Partnerships Page 1

		Schedule R - Related Organizations and Unrelated Partnerships Page 2

		Schedule R - Related Organizations and Unrelated Partnerships Page 3

		Schedule R - Related Organizations and Unrelated Partnerships Page 4
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BOARD OF DIRECTORS MEETING 


AGENDA ITEM SUMMARY  
 


 


DATE: March 6, 2015 


AGENDA TOPIC: Sponsorship Task Force AGENDA 


ITEM: 
7.0 


CONTRIBUTES TO ACHIEVEMENT OF: 
 


   Strategic Goal(s) 
  Goal 1 The public trusts and chooses Registered Dietitian Nutritionists as food, nutrition and health experts. 


  Goal 2 Academy members optimize the health of individuals and populations we serve. 


  Goal 3 Members and prospective members view the Academy as vital to professional success. 


 Goal 4 Members collaborate across disciplines with international food and nutrition communities. 
 


   BOD Program of Work Priority 
   Strategic Priorities 


   Governance Priorities 


   Operational Priorities 


BACKGROUND 


 


A Sponsorship Advisory Task Force was created by the Board of Directors with the following charge: 


 


 Make recommendations regarding the existing Corporate Sponsorship guidelines. 


 Suggest criteria for establishing a pro-bono category for National Sponsor level recognition. 


 Review policies and practices regarding industry-sponsored continuing education. 


 


The composition of the task force:  Joe Derochowski (Academy BOD former public member), Hope Barkoukis, Sandra 


Gill, Glenna McCollum, Leah McGrath, Susan Roberts, Matt Ruscignio, Milton Stokes, Chris Wharton and Kathy 


McClusky, Chair.   


 


The task force met by conference call in July 2014 to make introductions, review the charge and begin to scope out their 


task and how best to accomplish.  A complete history of the program including backgrounders, guidelines, program 


deliverables, etc were provided via a portal for review. Discussion and comments were strongly encouraged.  Several 


members of the group were available to attend FNCE Atlanta and participate in sponsored activities to help enhance 


their understanding of the program.  A follow-up all-day meeting was scheduled in Chicago in November to develop 


their report.  This meeting included a preliminary report from the Academy’s Chief Science Officer regarding the 


development of an Academy Scientific Integrity Policy.  A conference call to review their recommendations and add 


additional content for discussion took place in February.  An interim report from the group is provided.   
 


 
ALTERNATIVES AND/OR DISCUSSION POINTS 


 


The task force was unable to fully execute the three items with which they were charged and opted to focus on 


recommendations regarding the guidelines.  The following conclusions are provided: 


 


 The Scientific Integrity Principles sets the overall philosophy for the Academy’s relationship with private 


entities. 


 With this overarching document, the current Academy Sponsorship guidelines are sufficient.  The issue is to 


define procedures in relation to these guidelines, many of which are already in place. 


 The “total diet approach” is no longer a helpful concept when defining relationships with sponsors.  
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ORGANIZATIONAL CAPACITY 
 


Human Resource Implications:   
 


Financial Implications: 
 


  Budgeted        No Financial Impact 


 


  Unbudgeted: 


   Approved by the CEO on ________   (date) 


   Approved by the Finance Committee on ________   (date) 
 


   Forwarded without recommendation by the   CEO           Finance Committee 


CONSIDERATIONS FOR PROCEEDING/NOT PROCEEDING 


 


Additional feedback from the HOD is currently being solicited through their practice issues discussion.  This 


information in addition to the feedback from the task force can be used to support the development of a final report and 


recommendations to the Academy BOD for discussion and approval at the next available meeting. 
 


EXPECTED OUTCOME(S)/RECOMMENDATION(S) 
 


The Board is receiving the report for discussion purposes only. No modifications will be made based on the dialogue 


since the report will forwarded to the House of Delegates for feedback.  
 


SUBMITTED BY: K. McClusky 
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INTERIM REPORT TO ACADEMY BOARD OF DIRECTORS 


Academy Sponsorship Advisory Taskforce (SATF) 


March 6, 2015 
SUMMARY: 


When the Academy BOD voted to establish the SATF, they wisely chose member leaders 


representing the entire spectrum of opinions regarding the Academy’s Corporate Sponsorship 


program.  This insured that we would hear all opinions with vigorous debate, however it also 


meant that consensus was very difficult to attain.  The original SATF charge proposed one 


conference call and one face to face meeting with a report due at the BOD’s January 2015 


meeting.  Given the scope of the task, the group requested additional meetings.  From June 2014 


through February 2015, three calls and two face to face meetings have brought partial 


completion of our task. 


SATF’s task, as identified in our charge letter was: 


 Make recommendations regarding the existing Corporate Sponsorship guidelines 


 Suggest criteria for establishing a pro-bono category for National Sponsor-level 


recognition 


 Review policies and practices regarding industry-sponsored continuing education 


In preparation for our first call, many background documents, papers, definitions, procedures and 


historical reviews were posted on the portal section, established for SATF communications.  The 


sheer volume of this material definitely assisted us in reaching our first decision, as 6 of the 9 


members of SATF met in Atlanta during FNCE.  While we definitely agreed with all three work 


charges, after lengthy discussion and consideration we knew that we could not possibly do this in 


the time frame allotted.  Therefore, we concluded that we could only undertake the first step of 


our charge of making recommendations regarding the existing Corporate Sponsorship guidelines.  


In light of this, we wish to emphasize that this report deals only with Academy sponsorships, not 


other funding activities.  (See unresolved issues at the end of this report.) 


Having narrowed the scope of our task, we also identified a need for an expert opinion on the 


area of Corporate Social Responsibility.  As a major issue in today’s world, we felt we definitely 


needed to be more knowledgeable of this area which related directly to our task.  We invited 


Sandra Gill to join us for our November meeting and present information on this topic.   She has 


continued to consult with us on subsequent calls. 


 


Also, prior to SATF’s November call, we were informed of the work on the Academy’s 


Scientific Integrity Principles.  Alison Steiber reviewed progress with us at our November face to 


face meeting.  At this point we agreed that this document would definitely be the broad 


principles which would need to precede, overarch, and inform our work.  We were able to review 


this completed document for our February call and this gave important context to our work.  
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Task Force CONCLUSIONS: 


 The Scientific Integrity Principles sets the overall philosophy for the Academy’s relationship 


with private entities. 


 With this overarching document, the current Academy Corporate Sponsorship guidelines are 


sufficient.  The issue is to define procedures in relation to these guidelines, many of which 


are already in place. 


 The “total diet approach” is no longer a helpful concept when defining relationships with 


sponsors.  While the terminology was useful in the past, and the position paper supporting it 


was excellent, we now find ourselves defending a misunderstood phrase rather than 


discussing the value of sponsorship in general. 


 


 


 


We propose, with minor wording and structure changes, to accept the current Sponsorship 


Guidelines as follows: 


1. The proposed sponsor‘s philosophy and/or the proposed project fits within the 


Academy’s Vision. 


2. The proposed sponsor and/or the proposed project fits within the Academy’s 


Strategic Goals. 


3. The proposed sponsor and its proposed relationship with the Academy follows the 


Academy’s Scientific Integrity Principles (March 2015). 


4. The proposed sponsor and/or the proposed project conforms to Academy positions, 


policies and philosophies. 


5. The Academy exercises editorial control of all content in materials bearing the 


Academy’s name. 


6. There is no Academy endorsement of any brand or company product. 


 


PROCEDURES: 


Earlier in this document, the volume of material which supported our task was discussed.  This 


also let us see that the guidelines cannot stand alone, nor can six simple statements cover every 


possible iteration of such a complex relationship as sponsorship.  The devil is, indeed, in the 


details.  For the purpose of this report, these details will define procedures which would 


document or support the decisions regarding a sponsorship decision.  These will be discussed 


below, as they relate to each guideline. It is important to note that these guidelines and suggested 


interpretive procedures will not be in effect unless and until accepted by the Academy BOD. 


NOTE:  These procedural guidelines may not apply to every sponsor.  It may be appropriate to 


develop a “summary score card” for the internal record, so that decisions can be more easily 


documented.  Also, a sponsor who scores lower on some area, may be much more valuable in 


another.  It may also be a more objective way to look at the comparative value of an overall 


proposal.  While many of our sponsors will be “food companies”, some will not, so the 


suggested procedural documentation below will need to be selected based on the prospective 


sponsor’s “product.” 
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1. The proposed sponsor‘s philosophy and/or the proposed project fits within the 


Academy’s Vision. 


Proposed sponsor would submit a brief report describing how they feel their 


organization’s vision enhances/fits the Academy’s vision.  Examples:  


 X% of our product line enhance compliance with the US Dietary Guidelines 


 Organization has a goal to introduce new products which would show progress towards 


USDG 


 Organization has demonstrated a high level of Corporate Social Responsibility as rated 


by Global Reporting Initiative or Dow Jones Sustainability Index or other ranking 


o Is there a Corporate Wellness policy 


o Is the proposed sponsor involved in community support?  Examples:  Food Banks, 


community health programs, etc. 


 


2. The proposed sponsor and/or the proposed project fits within the Academy’s 


Strategic Goals. 


The proposed sponsor would submit responses to demonstrate agreement with current 


Academy Goals.  The strategies, which in many cases, will provide additional guidance in 


achieving this guideline, but not all will apply to every situation or project. 


 How will proposed relationship build public trust in RDN’s as food and nutrition 


experts 


o Does the sponsor employ or consult RDN’s and are some of them in positions 


of influence 


 How will the proposed relationship help members improve the health of Americans 


 How will the proposed relationship help prospective and current members view the 


Academy as vital to professional success 


 How will the proposed relationship contribute to collaboration across disciplines 


with international food and nutrition communities 


 


3. The proposed sponsor and its proposed relationship with the Academy follows the 


Academy’s Scientific Integrity Principles (March 2015). 


 


 Corporate sponsorship staff and/or committee will document that the proposed 


proposal, project, messaging or professional education follows the Scientific Integrity 


Principles, once finalized. 


 There is full funding by the sponsor of all direct and indirect costs associated with the 


project. 


 


4. The proposed sponsor and/or the prosed project conforms to Academy positions, 


policies and philosophies. 


 


 Corporate sponsorship staff will look for issues/practices which illustrate any conflict 


with current Academy positions, etc. 
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5. The Academy exercises editorial control of all content in materials bearing the 


Academy’s name. 


 


 There is inclusion of relevant facts and important information where their omission 


would present an unbalanced view of a controversial issue in which the sponsor has a 


stake.  


 Content must be brand neutral, scientifically documented nutritional messages. 


 


6. There is no Academy endorsement of any brand or company product. 


 


 The Academy does not authorize commercial use of the Academy name or logo on 


any brand. 


 


UNRESOLVED and/or REMAINING ISSUES:  These are pertinent issues we discussed or 


some members raised.  We felt they should be recorded as part of this report. 


 We did not produce a “Pro bono” sponsor procedure. 


 We did not deal with industry sponsored continuing education. 


 


 How (if at all) do these guidelines apply to other Academy sponsorship areas:  


Research, ANDF, DPG’s, FNCE, and Exhibits?  This separation is definitely not 


clear to our members, and any resultant document for members should make this 


clear.  This is a critical issue because it gives the appearance of “defensiveness” to 


questions regarding sponsorship decisions. The Scientific Integrity Principles 


covers the research area, but there is a need to make it clear what relationships are 


covered by these guidelines or which ones apply.  


 There is a current list of definitions and this should be included in a total “packet” 


of sponsorship materials. One important distinction:  guidelines are not rules. 


 Should there be a Board level committee to review sponsorship requests or 


identify potential sponsors? 


 Corporate staff currently perform a risk/benefit analysis and this would continue.  


The issue here is that members should know we do this as part of the process. 


Basically this involves: 


o  the identification of hazards for the Academy and the sponsor 


o identify precautions in place to protect the Academy’s interest and any 


unintended consequences of the relationship 


o Will the relationship extend the Academy’s reach to the public or assist 


with global outreach 


o Are the expectations for the Academy and the Sponsor clearly understood 


 


 How do guidelines assist the Academy in explaining the difference between “popular 


opinion” and “scientific evidence”?  Both can change over time. 


 The Sponsorship Program Internal Review Process Flowchart document needs to be 


updated. 
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 Member trust in the Academy, in “corporations”, and in the food system was an 


underlying current in many of our discussions.  This is a possible issue for future 


discussions since the internal discourse among SATF members on sponsorship and 


credibility is a reflection of increasing challenges from other professionals and society 


about trust in all professionals, especially in health care situations.  We might want to 


elevate this to a BOD level discussion with appropriate study and/or follow up.  We have 


not been able to quantify the number of members who are questioning the impact of 


sponsorship decisions.  This means that we cannot measure the impact on Academy 


membership, revenue, or “credibility.” 


 Transparency was an ongoing conversation.  Unfortunately it is in the eye of the beholder 


and it relates to the previous issue of trust.  We may need to develop a clear, concise 


method for communication of sponsorship decisions that does not violate the need for 


corporate and/or Academy privacy during the due diligence and negotiation phase of 


sponsorship.  Also how can we make the process clear to members without volumes of 


paper? 


 Prospective sponsor discussions were underway during the eight months this Task Force 


was working, and since our deliberations on the existing sponsorship guidelines were on-


going, decisions had to be made regarding current sponsorship proposals.  This may 


cause confusion since guidelines, when and if accepted, cannot be applied retroactively.   


 What are the characteristics of an “ideal sponsor”? 


 Are the current sponsorship “levels” appropriate or sufficient? 


 


REFERENCES: 


Advancing Health through Sustained Collaboration:  How the History of Corporate Relations 


Extended the Academy’s Reach.  Karen Stein.  Journal of the Academy of Nutrition and 


Dietetics, January 2014. 


Advancing the Dietetics Profession through the Foundation’s Philanthropy.  Karen Stein.  


Journal of the Academy of Nutrition and Dietetics, June 2013. 


Sponsorship guidelines for other organizations: American Medical Association, American 


College of Cardiology, American Academy of Pediatrics. 


www.todaysdietitian.com/newarchives/011315p34.shtml 


The Academy of Nutrition and Dietetics Scientific Integrity Principles (when approved) 


Additional references on Corporate Social Responsibility to be added. 


 


 


 


 


 
 



http://www.todaysdietitian.com/newarchives/011315p34.shtml
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BOARD OF DIRECTORS TELECONFERENCE 


AGENDA ITEM SUMMARY  
 
 


DATE: March 6, 2014 


AGENDA TOPIC: Public Policy Leadership and Grassroots 


Advocacy Awards 


AGENDA 


ITEM:     
10.1-10.2 


CONTRIBUTES TO ACHIEVEMENT OF: 
 


   Strategic Goal(s) 
  Goal 1 The public trusts and chooses registered dietitian nutritionists as food, nutrition and health experts. 


  Goal 2 Academy members optimize the health of populations served.. 


  Goal 3 Members and prospective members view the Academy as vital to professional success. 


 Goal 4 Members collaborate across disciplines with international food and nutrition communities. 
 


   BOD Program of Work Priority 
   Strategic Priorities 


   Governance Priorities 


   Operational Priorities 


BACKGROUND 


Each year the LPPC and ANDPAC jointly consider nominations from affiliates and staff for the Public Policy 


Leadership Award(s) given to a member(s) of Congress and the Grassroots Excellence Award given to a 


member leader.  The Board confirms the recommendation of the LPPC and ANDPAC with a formal vote to 


award the nominees in the designated categories. 
ALTERNATIVES AND/OR DISCUSSION POINTS 
 


 
ORGANIZATIONAL CAPACITY 
 


Human Resource Implications:   
 


Financial Implications: 
 


  Budgeted        No Financial Impact 


 


  Unbudgeted: 


   Approved by the CEO on ________   (date) 


   Approved by the Finance Committee on ________   (date) 
 


   Forwarded without recommendation by the   CEO           Finance Committee 


CONSIDERATIONS FOR PROCEEDING/NOT PROCEEDING 


The award winners are honored at the annual Public Policy Workshop.  The member who is awarded the 


Grassroots Advocacy Award receives support to attend the meeting. 
EXPECTED OUTCOME(S)/RECOMMENDATION(S) 
 


Consideration for acceptance of the nominations. 


SUBMITTED BY: Jeanne Blankenship 
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PUBLIC POLICY WORKSHOP 2015 AWARDS 


BOARD OF DIRECTORS MEETING 


MARCH 6-7, 2015 


 


 
 


To: Sonja Connor, MS, RDN, LD, FAND 


President, The Academy of Nutrition and Dietetics 


 


From: Charlotte Hayes, MS, MMSc, RD, CDE, LD 


 Chair, Legislative and Public Policy Committee 


 


 Denise Andersen, MS, RDN, LD, CLC 


Chair, Academy of Nutrition and Dietetics Political Action Committee 


 


Re: 2015 Public Policy Leadership and Grassroots Excellence Awards 


 


Date: February 25, 2015 


 


Two candidates have been nominated for the 2015 Academy of Nutrition and Dietetics Public 


Policy Leadership award.  In addition, one Academy member is nominated for the 2015 


Academy of Nutrition and Dietetics Award for Grassroots Excellence.  These nominees were 


chosen by a task force of committee members from both the LPPC and the ANDPAC after 


reviewing nominations made by the affiliates and DPGs. 


 


We ask that the board of directors take action to:  


 


 approve Sen. Susan Collins and Rep. Collin Peterson as the recipients of the 2015 


Public Policy Leadership Award. 


 


 approve Barbara Hoffstein, RD, LDN, as the recipient of the 2015 Grassroots 


Excellence Award. 


 


Nominees for the 2015 Public Policy Leadership award: 


 


Senator Susan Collins (Maine) 


Rationale: Senator Collins known for her bipartisan approach in moving forward quality 


legislation is one of the most respected members of Congress.  She serves in leadership 


positions on several committees that directly relate the Academy’s public policy priorities.   


These include the Senate Committee on Health, Education, Labor and Pensions (HELP)) 


which has responsibly that include public health, the National Institutes of Health and all 


programs in HHS including CMS.  She is also a member of the Senate Appropriations 


Subcommittee on Agriculture, Rural Development, Food and Drug Administration, and 


Related Agencies which is responsible for identifying the funding levels of all USDA 


programs.  These include School Meals, SNAP-Ed, SNAP, WIC and the Fresh Fruit and 


Vegetable Program. As the newly elected Chair of the Special Committee on Aging, she 


takes aging issues very seriously, with a special emphasis on research and support for 


Alzheimer's and diabetes. At a time when a large percentage of our population is aging, she 


is poised to have major influence on nutrition issues throughout the life cycle. As the current 


chair of the Senate Diabetes Caucus, she takes particular interest in supporting research 


related to diabetes. Senator Collins has recently cosponsored S 192 Older Americans Act 


Reauthorization Act of 2015.  
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Representative Collin Peterson (Minn.) 


Rationale:  As the ranking member of the House Agriculture Committee, Representative 


Petersen led the passage of the Farm Bill, in the 113th Congress, not an easy job.  He is 


known to be tenacious on issues that relate to the Academy’s values.   Although known as a 


champion for agriculture, this past Farm Bill had him take on the nutrition side of the 


legislation.  Mr. Petersen championed keeping the Farm Bill as one bill knowing that 


splitting the bill would harm nutrition programs. He has spoken in strong support of SNAP-


Ed both in DC and in Minnesota. He is a proponent of our other recommendations which 


include the Fresh Fruit and Vegetable Snack program, food and nutrition research and 


TEFAP funding.  He also has supported our position on school meals and the recognition of 


our member’ leadership.  Representative Peterson was a co-sponsor for HR 1074 National 


Diabetes Clinical Care Commission Act in the 113th Congress. 


 


Nominee for the 2015 Award for Grassroots Excellence: 


 


Barbara Hoffstein, RD, LDN 


Rationale: Barbara Hoffstein, RD, LDN, has served as the State Policy Representative for the 


Maryland Academy of Nutrition and Dietetics for the past three years. She has visited and 


brought other RD’s to visit her state senator and delegate.  State Senator Astle and Delegate 


Pena-Melnyk have spoken at the Maryland State Legislative Day because of the relationship 


that Barbara has built with them.  Barbara encouraged the Maryland Academy membership 


to become active as food and nutrition professionals to improve the health of the citizens of 


Maryland, and these efforts have strengthened our image as the food and nutrition experts.   


 


The Maryland Academy has seen an increase in public and governmental organizations 


reaching out to the affiliate for food and nutrition expert advice.  Member attendance at the 


Maryland Academy Legislative Day has increased since Barbara began as SPR in 2012.  


Barbara presented a session at the Maryland Academy annual meeting and also joined the 


Public Policy Ambassadors to teach members how to find their voting district and discuss the 


reasons to be active in the legislative process. 


 


With less than a week’s notice of the Maryland Insurance Commission hearing on Essential 


Health Benefits, which did not include RD services, Barbara wrote to the Maryland Academy 


membership asking for members willing to either testify in person or write testimony.  


Written testimony was garnered from Thomas Garner MD, Director of Johns Hopkins 


Diabetes Center and many registered dietitian nutritionists.  Barbara provided copies of the 


written testimonies to the Maryland Insurance Commission.  The testimony was also 


presented to the Committee for the Maryland Affordable Care Act.  The Essential Health 


Benefits were changed to include Dietetic Counseling in Maryland. While everyone on the 


Public Policy Panel contributed, Barbara had a large part in getting Maryland to add Dietetic 


Counseling to our Essential Health Benefits by arranging for speakers and providing written 


testimony at the Insurance Commission hearings.  


 


Barbara has become a fixture at the Maryland State House testifying for our continued 


licensure in 2013 and increasing the strength of our licensing Board in 2014.  In addition a 


team of experts Barbara sent to testify at legislative hearings managed to get Nutrition 


Counseling out of the language of a bill proposed by the Oral Hygienists, and she got the 


word “Dietetics” taken out of the Naturopath Licensing Bill.  The Maryland Academy was 
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also thanked for the amendment Barbara wrote for a raw milk bill to make it a pilot with 


close monitoring from the Health Department by the authors of the bill. 


With the increased recognition of our presence, Maryland State Legislators have called us to 


help support their bills, we were asked to join a State Senator in a bus tour of an urban desert, 


and asked our opinion on a bill to allow naturopaths to be licensed in the State of Maryland.  


Under Barbara’s leadership as the state public policy representative, the affiliate has had a 


great presence and their voice has been heard. 
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BOARD OF DIRECTORS MEETING 


MARCH 6-7, 2015 


CHICAGO, ILLINOIS       


 


 


Friday, March 6, 2015 – Wyndham Grand Chicago Riverfront Hotel, 71 East Wacker, Chicago, Illinois – Penthouse Room                          Revised 03-03-15 
TIME AGENDA ITEM PRESENTER IMPLICATIONS ANTICIPATED OUTCOME 


8:00 am  CONTINENTAL BREAKFAST    


8:30 am  CALL TO ORDER AND WELCOME S. Connor   


8:30 am 1.0 Consent Agenda* 


1.1 January 16, 2015 Minutes 


1.2 President’s Report 


1.3 CEO’s Report 


1.4 Foundation Report 


1.5 Commission on Dietetic Registration Report  


1.6 Accreditation Council for Education in Nutrition and 


Dietetics Report 


1.7 2013 (FY14) Tax Returns 


1.8 Public Health/Community Nutrition Committee Name 


Change 


1.9 Motion Tracking 


  Action  


8:40 am 2.0 Regular Agenda S. Connor  Action 


8:40 am 3.0 Strategic Plan/Board Program of Work S. Connor Strategic/ 


Generative 


Information 


8:45 am 4.0 Criteria for Effective Meetings/Conflict of Interest Policy S. Connor Generative Information 


8:50 am 5.0 FNCE 


5.1 Business Plan 


Is the Board ready to accept the FNCE Business Plan? 


5.2 Website 


5.3 Marketing Efforts 


P. Babjak 


D. Enos 


 


D. Enos 


G. Gofis 


Strategic/ 


Generative 


Fiduciary 


 


Action 


 


Information/Discussion 


Information/Discussion 


9:30 am BREAK    


9:45 am 6.0 Finance Report 


6.1 Financial Update 


6.2 Three-Year Forecast 


6.3 Investment Overview 


 


D. Martin  


D. Martin  


A. Bryant 


Strategic/ 


Generative/ 


Fiduciary 


Information/Discussion 


10:45 am 7.0  Sponsorship Task Force 


  


K. McClusky Strategic/ 


Generative 


Information/Discussion  
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design and modify strategic plans; strengthen the organization’s comparative advantage. Fiduciary: Oversee operations; deploy resources wisely, ensure legal and financial integrity; monitor results. 
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Friday, March 6, 2015 – Wyndham Grand Chicago Riverfront Hotel, 71 East Wacker, Chicago, Illinois  - Penthouse Room                     Revised 03-03-15 


TIME AGENDA ITEM PRESENTER IMPLICATIONS ANTICIPATED OUTCOME 


11:30 am 8.0  Scientific Integrity Principles 
 Is the Board ready to approve the Scientific Integrity Principles? 


A. Steiber Strategic/ 


Generative 


Action 


12:15 pm LUNCH    


1:00 pm  9.0 Strategic Plan 


9.1  Strategic Priorities and Measures 


        Are these the metrics that measure the Strategic Priorities 


and Plan?  


  Small Group Discussions/Reports 


 


       9.2  Identifying Areas for Action Plan Development 


              Which priority areas require an action plan for improvement 


outcomes? 


          Small Group Discussions/Reports 


        


 


W. Murphy/ 


A. Steiber/P. Babjak 


 


 


 


A. Steiber 


 


Strategic/ 


Generative/ 


Fiduciary 


 


Action 


 


 


 


 


Action 


 


2:45 pm Break    


3:00 pm 10.0  Public Policy and Advocacy  


10.1   Public Policy Leadership Award 


        Is the Board ready to approve the nominee as presented? 


10.2   Public Policy Grassroots Advocacy Award 


Is the Board ready to approve the nominee as presented? 


10.3 Licensure and State Regulation 


J. Blankenship Strategic/ 


Generative/ 


Fiduciary 


 


Action 


 


Action 


 


Information/Discussion 


3:45 pm 11.0  Interdisciplinary Specialist Certification in Obesity and Weight     


        Management 
C. Reidy Strategic/ 


Generative 


Information/Discussion 


4:15 pm Executive Session S. Connor   


5:15 pm RECESS    


5:45 pm Meet in hotel lobby to walk to restaurant 


6:00 pm Board Dinner - Petterino's Restaurant, 150 North Dearborn, Chicago, IL 60601 (312) 422-0150 
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 Attachment [Material(s) to be reviewed] 


  Materials to be distributed at the meeting 
* All items on the Consent Agenda are considered to be routine.  There will be no separate discussion of these items unless a Board member requests.   


 In the event a request is made, the item will be removed from the Consent Agenda and considered separately 


Implications: Generative: Discern, frame and confront challenges rooted in values, traditions and beliefs; engage in sense-making, meaning –making and problem framing. Strategic: Scan internal and external environments; 
design and modify strategic plans; strengthen the organization’s comparative advantage. Fiduciary: Oversee operations; deploy resources wisely, ensure legal and financial integrity; monitor results. 


 
3 


 


Saturday, March 7, 2015 – Wyndham Grand Chicago Riverfront Hotel, 71 East Wacker, Chicago, Illinois - Penthouse Room                      Revised 03-03-15 


TIME AGENDA ITEM PRESENTER IMPLICATIONS ANTICIPATED OUTCOME 


8:00 am CONTINENTAL BREAKFAST    


8:30 am CALL TO ORDER S. Connor   


8:30 am 12.0  Nutrition and Dietetic Educators and Preceptors Council R. AbuSabha/ 


L. Florian 


Strategic/ 


Generative 


Information/Discussion 


9:15 am 13.0  Diversity Leaders Program 


 Is the Board ready to approve the revised selection process and 


tenure for the Diversity Leaders Program? 


T. Bates Strategic/ 


Generative 


Action 


9:25 am BREAK    


9:35 am 14.0  Three-Year Information Technology Plan 


 Is the Board ready to accept the Three-Year Information   


Technology Plan? 


P. Babjak/ 


D. Acosta/ 


M. Fantauzzi 


Strategic/ 


Generative/ 


Fiduciary 


Action 


10:35 am 15.0  House of Delegates  


15.1 Spring 2015 House of Delegates Virtual Meeting 


15.2 Status on Fall 2015 House of Delegates Meeting 


E. Smith Strategic/ 


Generative 


Information/Discussion 


10:45 am 16.0  Board Activities 


16.1 Orientation for 2015-16 Board Members 


16.2 May 13-14, 2015 Board Meeting 


16.3 Board Self-Assessment 


16.4 CEO Evaluation 


S. Connor 


 


Strategic/ 


Generative 


Information 


10:50 am 17.0  Consent Agenda S. Connor  Information/Discussion 


11:00 am Executive Session S. Connor   


12:00 pm ADJOURNMENT    


 





Att 2.0 Regular AgendaREV030315.pdf



 

Please click on the following link

http://academybod.webauthor.com/modules/library/library.cfm?id=12694 and enter your Academy

user name and password to access the materials. 

 

See you soon!

 

 

Joan

 

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org
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32. Beverage Institute February eNews:  New Nutrigenetics CE/CPE/CHES activity, research

highlights, and resources

From: Beverage Institute <email@beverageinstitute.org>

To: dmartin@burke.k12.ga.us

Sent Date: Feb 04, 2015 15:17:34

Subject: Beverage Institute February eNews:  New Nutrigenetics CE/CPE/CHES

activity, research highlights, and resources

Attachment:

BeverageInstitute_Newsletter_Oct.gif This message contains graphics. If you do not see the

graphics, click here to view.  

Free CE/CPE/CHES Activities For February!
 

Improving health habits top many New Year’s resolution lists, but maintaining those healthy habits

for more than a few weeks is often challenging. With the Beverage Institute for Health &Wellness’s

extensive catalog of continuing education activities, health professionals can access useful

content and helpful strategies to guide clients and patients toward staying active and balanced

throughout the year.

Monday, February 23, 2015 

 1:00 PM – 2:00 PM ET (12:00 PM – 1:00 PM CT; 11:00 AM – 12:00 PM MT; 10:00 AM – 11:00

AM PT)

 

This webinar will provide an overview of the science of nutrigenomics and give examples of clinical

utility. It will also provide practical tips on what to look for in a genetic test for personalized

nutrition, how to ensure that you are adequately trained and how to integrate it into your practice.

Speaker: Dr. Ahmed El-Sohemy, PhD, RD

 

The goal of this nutrigenetics continuing education module is to introduce relevant genetic

concepts and explore how genes can affect nutrient processing, metabolism and eating behavior.

Speaker: Tiffany Briere, PhD, MFA

 

These educational activites are developed by ContinuingEducation.com.* Continuing education

credit available for nurses (ANCC), dietitians (CDR) and health educators (CHES).

 

These programs are courtesy of The Coca-Cola Company Beverage Institute for Health

&Wellness for the advancement of patient care.

 

Interview with an Expert
 
Improving Public Health in Lebanon: Focus on Nutrition
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An International Perspective from Nahla Hwalla, PhD, RD, FAND, Dean of the Faculty of

Agricultural and Food Sciences, American University of Beirut (UAB), Lebanon

 

For more than three decades, Dr. Nahla Hwalla has been on a mission to improve the health of

the Lebanese population through nutrition. Key to her strategy has been to advance the status of

Lebanon’s nutrition and dietetics professionals through excellence in education and training.

Learn about her journey

 

For more insights from Dr. Hwalla, also see: 

 Improving Public Health in Lebanon and Beyond: Meeting the Challenge

 

 

Highlighted Research
 
No consumer health risk from BPA exposure (EFSA)  
Reference: Scientific Opinion on the risks to public health related to the presence of bisphenol A
(BPA) in foodstuffs EFSA Journal 2015;13(1):3978 doi:10.2903/j.efsa.2015.3978 (full-text)

 
International experts sign consensus statement on benefits of low calorie sweeteners (ISO)  
Reference: Consensus statement on benefits of low-calorie sweeteners. Gibson, S et al. Nutrition
Bulletin, 39: 386–389; doi: 10.1111/nbu.12116. (full-text)

 
Year born may determine obesity risk (Harvard News)  
Reference: Cohort of birth modifies the association between FTO genotype and BMI. Rosenquist,
JN. PNAS 29 Dec 2014; doi: 10.1073/pnas.1411893111. (abstract only)

 
Lack of exercise more deadly than obesity, study suggests (HealthDay) 
Reference: Physical activity and all-cause mortality across levels of overall and abdominal
adiposity in European men and women: the European Prospective Investigation into Cancer and
Nutrition Study (EPIC). Ekelund, U et al. AJCN 14 Jan 2015; doi: 10.3945/ajcn.114.100065 (full-
text)

 
Too much sitting can be deadly -- even if you exercise, review finds (HealthDay) 
Reference: Sedentary Time and Its Association With Risk for Disease Incidence, Mortality, and
Hospitalization in Adults: A Systematic Review and Meta-analysis. Biswas A, et al. Ann Intern
Med. 2015 Jan 20;162(2):123-32 (abstract only)  
Related Videos: Are you spending too much time sitting? (HealthDay TV) 
 Is too much sitting bad for you? (CNN Interview with Mike Tinney)

 
Want to get healthy? Get your partner involved (HealthDay)  
Reference: The Influence of Partner's Behavior on Health Behavior Change: The English
Longitudinal Study of Ageing. Jackson SE. JAMA Intern Med. 2015 Jan 19.[Epub ahead of print]
(abstract only)

Page 76



 
Most Americans have access to 'exercise opportunities,' study finds (HealthDay)  
Reference: Development of a Nationally Representative Built Environment Measure of Access to
Exercise Opportunities. Roubal AM, et al. Prev Chronic Dis 2015;12:140378 (abstract only)

 

Educational Resources
 

Feel free to share and use these great resources from ParticipACTION, a national non-profit

organization, originally launched as a Canadian government program in the 1970s, to promote

healthy living and physical fitness.

 
Sedentary Behaviour Guidelines for Children and Youth: Sitting less, moving more, for better
health (Infographic) 
 
Make Room For Play (Video)

 

From the Office of Sustainability, The Coca-Cola Company
 
Partnerships That Work: The EPODE Approach to Tackling Childhood Obesity

 

The core of the EPODE (The Ensemble Prevenons l’Obesite Des Enfants/Let’s Prevent Childhood

Obesity Together) methodology relies on the involvement of multiple stakeholders within a

community. This proven methodology is the result of a study initiated in 1992 in two towns in

Northern France that began as a long-term school-based intervention which evolved into a

community-based program. This long-term intervention (over 20 years) formed the basis of the

methodology.

 

“Today, the EPODE methodology inspires and guides 42 programs across 29 countries in their

endeavors to prevent childhood obesity. The EPODE International Network supports these

programs, helping them to scale up their efforts and ensuring their effectiveness on the ground,”

says Dr. Jean-Michel Borys, EIN Secretary General. Originally targeted toward battling childhood

obesity, EPODE's community-based programs are also having positive impact on families and

adults.

 

 
*Continuing Education Accreditation statement  
Nurse.com educational events are provided by ContinuingEducation.com.
ContinuingEducation.com is accredited as a provider of continuing nursing education by the
American Nurses Credentialing Center’s Commission on Accreditation.  
 
ContinuingEducation.com is also accredited by the Florida Board of Nursing (provider no. FBN 50-
1489) and the California Board of Registered Nursing (provider no. CEP 13213).  
 
ContinuingEducation.com is a Continuing Professional Education (CPE) Accredited Provider
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(#GD001) with the Commission on Dietetic Registration (CDR).  
 
ContinuingEducation.com is also accredited by the Florida Council of Dietetics and Nutrition
(provider # FBN 50-1489).  
 
ContinuingEducation.com is a designated multiple event provider of continuing education clock
hours (CECH) by the National Commission for Health Credentialing Inc., provider #CA0084,
approval period January 1, 2012 to December 31, 2015.  
You are receiving this valuable information from The Coca-Cola Company Beverage Institute for
Health &Wellness because you registered for a prior free CPE webinar supported by The Coca-
Cola Company Beverage Institute for Health &Wellness (BIHW). The Coca-Cola Company
supports health professionals in creating and disseminating nutrition messages that improve the
nation's health. Several times each year we’ll send you an Enews highlighting the latest from the
BIHW about beverages and health, including new continuing education opportunities, research
highlights, consumer education resources and other sustainability information from The Coca-Cola
Company, One Coca-Cola Plaza, Atlanta, GA.  
 
The Coca-Cola Company Beverage Institute for Health &Wellness is part of our ongoing
commitment to advance scientific knowledge, awareness and understanding of beverages, and
the importance of an active, healthy and balanced lifestyle. It serves as a resource for health
professionals and others worldwide on the science, safety and benefits of beverages and their
ingredients, as well as the importance of diet, nutrition and physical activity to health and
wellbeing. To learn more visit www.beverageinstitute.org.  
 
Click here to join our mailing list or update contact information.  
 
To receive no further e-mails, please click here or reply to this e-mail with "unlist" in the Subject
line.  
 
Joan Koelemay, RD  
Director, Global Health &Wellbeing Education  
The Coca-Cola Company Beverage Institute for Health &Wellness  
jokoelemay@coca-cola.com 
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33. RE: Policy Pipeline Matrix

From: Garner, Margaret <MGarner@cchs.ua.edu>

To: Mary Pat Raimondi <mraimondi@eatright.org>, Joan Schwaba

<JSchwaba@eatright.org>

Cc: Aida Miles <Miles081@umn.edu>, Catherine Christie <c.christie@unf.edu>,

Denice Ferko-Adams <denice@healthfirstonline.net>,

dwheller@mindspring.com <dwheller@mindspring.com>, Don Bradley

<don.bradley@duke.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith <easaden@aol.com>, Elise Smith

<elise@ntrsys.com>, Evelyn Crayton <craytef@charter.net>, Evelyn Crayton

<craytef@aces.edu>, Glenna McCollum <glenna@glennamccollum.com>,

Glenna McCollum <glennacac@aol.com>, Kay Wolf <kay.wolf@osumc.edu>,

Marcia Kyle <bkyle@roadrunner.com>, peark02@outlook.com

<peark02@outlook.com>, Nancylewis1000@gmail.com

<Nancylewis1000@gmail.com>, Sandra Gill <sandralgill@comcast.net>,

Sonja Connor <Connors@ohsu.edu>, Terri J. Raymond

<tjraymond@aol.com>, Tracey Bates <traceybatesrd@gmail.com>, Tracey

Bates <tracey.bates@dpi.nc.gov>, wolf.4@osu.edu <wolf.4@osu.edu>,

Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Mary

Gregoire <mgregoire@eatright.org>, Chris Reidy <CREIDY@eatright.org>,

Ethan Bergman <bergmane@cwu.edu>

Sent Date: Jan 29, 2015 13:23:40

Subject: RE: Policy Pipeline Matrix

Attachment: image003.jpg
Crowe_CV_January 2015.pdf

Mary Pat,

I have a great name to pass along to you, Kristi Crowe, PhD, RD who teaches at UA and is active

in research.  I have her permission to pass along her name and her CV is attached. She would be

a great nomination for the FDA  Science Board.  She is poised, articulate, a great presenter and a

sound researcher.

 

Margaret

 

Margaret P. Garner, MS, RDN, LD, CIC, FAND

Interim Executive Director, Student Health Center

Assoc. Prof. Family Medicine

Director, Health Promotion &Wellness

The University of Alabama

205-348-7960
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Kristi Crowe-White, PhD, RD 
University of Alabama 


 
Academic Preparation 


B.S.  Nutrition   Samford University, 2000 
M.S.   Food Science & Nutrition University of Maine, 2002 
Ph.D.  Food Science & Nutrition University of Maine, 2006 


  R.D.  Dietetic Internship  University of Alabama at Birmingham, 2009 
  
 
Professional Appointments 
Assistant Professor of Nutrition      University of Alabama, August 2010 - present 
Food Chemist          Time, Inc. – Southern Progress, 2007- 2009 


 
Teaching Experience 
University of Alabama – 50:50 Teaching:Research Appointment 


• NHM 253 Food Science 
• NHM 395 Research Methods in Food and Nutrition 
• NHM 454 Experimental and Functional Foods 


 
National Science Foundation (NSF) Graduate Teaching Fellow, University of Maine 2003-2006 


• 11th Grade Chemistry 
  
Research Focus  
As a food chemist and dietitian, my research focuses on evaluating bioactive compounds in food 
and their impact on nutrition-related outcomes through 
 
 Aim 1 - Analysis of phytochemicals with emphasis on retention of bioactivity following 


food processing and metabolism 
 Aim 2 - Impact analysis of bioactive food compounds on mitigating oxidative and 


inflammatory stress  
 
Funding – External 


• Allison D, Crowe KM. (2013-2014). Functional Foods: Issues in Evaluating Bioactive Food 
Components in Obesity and Cancer Prevention.  NIH R13 National Cancer Institute, Office 
of Dietary Supplements – PA-10-071.   


• Allison DB, Crowe KM. (2012).  Scientific Approaches for Increasing Research Integrity in 
Nutrition and Energetics.  Conference Grant. The Coca-Cola Company. 


• Crowe KM, Lawrence J, Meyer MK. (2012-2013). Improving Dietary Protein Intake among 
Residents of Long-Term Care Facilities through the Development and Sensory Testing of 
Protein-Enhanced Soups.  Nestlé USA.  


• Bullard A, Crowe KM, Johnson C. (2011). Biomarker Prospecting: DHOS hydrocarbon and 
dispersant discharge in the Gulf of Mexico using Gulf killifish as an aquatic model sentinel 
for aquatic and human physiological response to toxicants. British Petroleum Co. Gulf of 
Mexico Research Initiative. 
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Funding - Internal 
• Crowe KM (PI).  (2012-2014).  Mitigating Obesity-Related Sequelae: Does Dietary 


Antioxidant Intake Matter? Research Grants Committee, University of Alabama. 
• Crowe KM. (PI).  (2012). Phenolic Content and Antioxidant Density of Solid Fruit versus 


100% Juice Servings. Crenshaw Endowed Research Grant, University of Alabama. 
• Crowe KM (PI).  (2011).  Impact Assessment of Flavonoids on Oxygen Radical Absorbance 


Capacity (ORAC) as a Biomarker of Oxidant Status. Crenshaw Endowed Research Grant, 
University of Alabama. 


• Crowe KM (PI).  (2010).  Collaborative Learning Research Grant, University of Alabama. 
 
 


Peer-Reviewed Publications (* denotes student-mentored research) 
*Crowe KM, Murray E.  Evaluating the Phenolic Content of Solid versus Beverage Forms of Select 
Fruit.  Journal of Nutritional Ecology and Food Research. 2014;2:49-53. 
 
*Donahue E, Crowe KM, Lawrence J.   Sensory Evaluation of Protein-Enhanced Soups among 
Residents of Long-Term Care Facilities.  International Journal of Food Sciences and Nutrition. In 
press, January 2015. 
 
Crowe KM.   Optimizing Protein Precipitation Efficiency for Assessing the Contribution of Low 
Molecular Weight Compounds to Serum Antioxidant Capacity.  Clinical Biochemistry.  2014;47:116-
118. 
 
Crowe KM, Allison DB. Evaluating Bioactive Food Components in Obesity and Cancer Prevention. 
Critical Reviews in Food Science and Nutrition.  2015;55:732-734. 
 
Crowe KM, Newton J, Kaltenboeck B, Johnson C.  Oxidative Stress Responses of Gulf Killifish 
Exposed to Hydrocarbons from the Deepwater Horizon Oil Spill: Considering Potential Implications 
on Aquatic Food Resources. Environmental Toxicology and Chemistry.  2014;33:370-374. 
 
Crowe KM.  Designing Functional Foods with Bioactive Polyphenols: Highlighting Lessons Learned 
from Original Plant Matrices.  Journal of Human Nutrition and Food Science.  2013;1:1018-1019. 
 
Crowe KM, Francis C.  The Academy of Nutrition and Dietetics Position Paper on Functional Foods.  
Journal of the Academy of Nutrition and Dietetics.  2013;113:1096-1103.   
 
*Crowe KM, Murray E.  Deconstructing a Fruit Serving: Comparing the Antioxidant Density of 
Whole Fruit versus 100% Fruit Juice.  Journal of the Academy of Nutrition and Dietetics. 
2013;113(10):1354-1358. 
 
Ellis A, Crowe KM, Lawrence J.  Obesity-related Inflammation: Implications for Older Adults.  
Journal of Nutrition in Gerontology and Geriatrics.  2013;32:263-290.   
 
*Breshears K, Crowe KM.  Sensory and Textural Evaluation of Gluten-Free Bread Substituted with 
Amaranth and Montina™ Flour.  Journal of Food Research.  2013;2(4):1-10.  
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Neggers YN, Crowe KM.  Prenatal Care and other Risk Factors Associated with Low Birth Weight: 
A Comparative Assessment between Cuba and Alabama. Journal of the American Board of Family 
Medicine. 2013;26(2):187-195. 
 
Crowe KM, Skonberg D, Bushway A, Bushway R.  Application of ozone sprays as a strategy to 
improve the microbial safety and quality of salmon fillets.  Food Control.  2012;25:464-468. 
 
Crowe KM, Bushway A, Davis-Dentici K.  Impact Of Postharvest Treatments, Chlorine And Ozone, 
Coupled With Low-Temperature Frozen Storage On The Antimicrobial Quality Of Lowbush 
Blueberries (Vaccinium angustifolium). LWT – Food Science and Technology. 2012;47:213-215.  
 
Crowe KM, Bushway A, Bushway R, Hazen R.  Evaluation of Chemical and Photochemical 
Oxidation Processes for Degradation of Phosmet on Lowbush Blueberries (Vaccinium 
angustifolium).  Journal of Agriculture & Food Chemistry.  2006;54:9608-9613. 
 
Crowe KM, Bushway A, Bushway R, Davis-Dentici K.  Microbial Degradation of Phosmet on 
Blueberry Fruit and in Aqueous Systems by Indigenous Bacterial Flora on Lowbush Blueberries 
(Vaccinium angustifolium).  Journal of Food Science.  2007;72:293-299. 
 
Crowe KM, Bushway A, Bushway R, Davis-Dentici K. Comparison of Single Oxidants versus 
Advanced Oxidation Processes as Chlorine-Alternatives for Wild Blueberry Processing.  
International Journal of Food Microbiology. 2007;116:25-31. 
 
Crowe KM, Bushway A, Bushway R.  Effects of Alternative Postharvest Treatments on the 
Microbiological Quality of Lowbush Blueberries.  International Journal of Fruit Science. 2005; 4:29-
39. 


 
 


Invited Publications 
 
Crowe KM, Francis C.  Functional Foods in Diet Therapy.  In: Mullin G, Marian M. Integrative 
Nutrition Therapy.  New York, NY: Taylor and Francis-CRC Press; Accepted and in press, spring 
2015. 
 
Crowe KM. White Paper on Umami in Foods.  Academy of Nutrition and Dietetics Evidence 
Analysis Library.  2013. http://www.adaevidencelibrary.com/default.cfm?library=EAL&home=1    
 
Crowe KM, Bushway A, Bushway R.  Efficacy of Home-Use Food Sterilizers.  2006. University of 
Maine Cooperative Extension Bulletin, #4338. http://umaine.edu/publications/4338e/  
 
Crowe KM, Bushway A, El-Begearmi M. Best Ways to Wash Fruits and Vegetables at Home.  2005.  
University of Maine Cooperative Extension Bulletin, #4336.  http://umaine.edu/publications/4336e/  
 
 
 
Peer-Reviewed Oral Presentations 
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*Crowe KM, Murray E.  Provision of Phenolic Phytochemicals by 100% Fruit Juice.  Accepted for 
presentation at the Academy of Nutrition and Dietetics Food and Nutrition Conference and 
Expo, October 2014.  
 
*Donahue E, Crowe KM, Lawrence J.  Increasing Dietary Protein Provision among Older Adults 
using Protein-Enhanced Soups.  Accepted for presentation at the Academy of Nutrition and 
Dietetics Food and Nutrition Conference and Expo, October 2014. 
 
Crowe KM, Johnson C, Newton J, Bullard A.  Hydrocarbon-induced Biomarker Responses in Gulf 
Killifish, Fundulus grandis, as an Aquatic Gulf of Mexico Sentinel.  Gulf of Mexico Oil Spill and 
Ecosystem Science Conference, January 2013. 
 
Glagola-Dunn C., Knol L., Robb C. A., Crowe, K. The Monetary Impact of Grocery Tax in Alabama 
on Fruit and Vegetable Purchases in a Variety of Demographics. American Council on Consumer 
Interests National Conference, April 2012. 
 
Crowe KM, Knol L.  Influence of Meal Location and Family Meals on Carotenoid Intake Among 
U.S. Children.  Academy of Nutrition and Dietetics Food and Nutrition Conference and Expo, 
September 2011.   
 
Crowe KM, Bushway A, Bushway R.  Evaluation of Ozone as a Single and Synergistic Oxidant for 
Improvement of Chemical and Microbial Safety of Lowbush Blueberries (Vaccinium 
angustifolium).  International Ozone Association Sustainable Agriculture Conference, Valencia, 
Spain, October 2007.   


 
Crowe KM, Bushway A, Bushway R, Dentici K.  Degradation of Phosmet and Improvement of 
Microbial Quality through Postharvest Application of Ozone, Hydrogen Peroxide, and UV.  Institute 
of Food Technologists Annual Meeting, June 2006. 
 
 
Peer-Reviewed Poster Presentations 
Skonberg D, Crowe KM, Bushway A, Baxter S.  Efficacy of Ozone Against Listeria inocua on Raw 
Salmon Fillets. Institute of Food Technologists Annual Meeting, July 2007.  
 
Crowe KM, Bushway A, Bushway R, Dentici K, Perkins B.  Degradation of Phosmet through 
Microbial Mineralization and Postharvest Application of Hydrogen Peroxide and UV.  Pacifichem 
International Chemical Congress, December 2005. 
 
Crowe KM, Bushway A, Bushway R.  Effects of Chemical and Photochemical Oxidation Processes 
on the Microbial Population and Pesticide Residues of Lowbush Blueberries.  Institute of Food 
Technologists Annual Meeting, July 2005. 
 
Crowe KM, Bushway A, Leathem W.  Incorporation of Food Chemistry into the Secondary 
Educational System through the NSF GK-12 Program at the University of Maine.  Institute of Food 
Technologists Annual Meeting, July 2005. 
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Crowe KM, Bushway A, Bushway R.  Postharvest Hydrogen Peroxide Applications for Lowbush 
Blueberries (Vaccinium angustifolium).  Institute of Food Technologists Annual Meeting, July 2004. 
 
Crowe KM, Morcom M, Bushway A.  Enhancing Food Science Education through the National 
Science Foundation at the University of Maine. Institute of Food Technologists Annual Meeting, July 
2004. 
 
Crowe KM, Bushway A, Bushway R, Perkins B.  Microbial Quality and Safety of 
LowbushBlueberries (Vaccinium angustifolium) as Influenced by Traditional and Emerging 
Disinfectant Technology.  Institute of Food Technologists Annual Meeting, July 2003. 
 
Crowe KM, Bushway A, Bushway R.  Effects of Postharvest Treatments on the Microbiological 
Quality and Pesticide Residues of Lowbush Blueberries.  Institute of Food Technologists Annual 
Meeting, June 2002. 
 
Camire M, Crowe KM, Ghazanfar S, Dougherty M.  Daily Raisin Consumption Improves Serum 
 Lipids.  Annual Conference of Experimental Biology, April 2002. 
 


 
Invited Presentations 
Crowe, KM.  The Adiposity Trap: Impact of Obesity on Circulating Levels of Antioxidants.  Alabama 
Dietetic Association Annual Meeting, March 2014.   
 
Crowe KM.  Functional Foods: Why Prescriptive Eating Matters.  Alabama Dietetic Association 
Annual Meeting, March 2012.   
 
Neggers Y, Crowe KM.  Nutrition in Pregnancy: Comparative Assessment of Emerging and 
Established Risk Factors including Dietary Antioxidant Intake and their Association with Low Birth 
Weight in Cuba and Alabama. University of Havana and the College of San Geronimo, University of 
Alabama-Cuba Initiative, February 2012.  
 
Crowe KM. Research Chefs Association Key Note Speaker - Culinology® 101 Seminar Series 
“Food Science for Chefs”, Mississippi State University, 2009. 
 
 
Thesis Committees 


• Amelia Foster.  Sensory Comparison of Low-Protein Recipes with Glycomacropeptide-
Containing BetterMilk™ among Adults with PKU. Committee Chair, November 2013 to 
present. 


• Elizabeth Donahue.  Improving Dietary Protein Intake among Residents of Long-Term Care 
Facilities through the Development and Sensory Testing of Protein-Enhanced Soups.  
Committee Co-Chair, June 2013.   


• Caroline Glagola-Dunn.  Financial Impact of Grocery Tax on Fruit and Vegetable Purchases 
in Alabama.  Committee Member, December 2011.   
 


Mentored Student Research 


Crowe, pg. 5. November 2014 







• Murray E.  Defining a Fruit Serving: Comparing the Antioxidant Density of Whole Fruit 
versus 100% Fruit Juice.  Undergraduate Research and Creative Activity Conference, 
University of Alabama, April 2013.    


• Breshears K.  Sensory and Textural Evaluation of Gluten-Free Bread Substituted with 
Amaranth and Montina™ Flour.  NHM 598.   
 
 


Professional Service Positions 
 Ad hoc Reviewer 


• Journal of the Academy of Nutrition and Dietetics 
• Journal of Ozone Science and Engineering 
• USDA SBIR Phase I Food Science and Nutrition Program Grants 


 Alabama Obesity Initiative 
• Conference Committee Chair, 2010 – present 


 Academy of Nutrition and Dietetics 
• Evidence Analysis Library (EAL) Workgroup Competitive Research Appointments 


 Chair - Dietary and Metabolic Impact of Fruit Juice Consumption,  2013-2014 
 Chair - Umami in Healthy Eating, 2012-2014 
 Member - Umami in Foods, 2011-2013 


• Co-author of the Academy’s Position Paper on Functional Foods.  JAND.  
2013;113:1096-1103.   


 Editorial Board Appointments 
• Journal of Human Nutrition and Food Science, June 2013 – present 


 Institute of Food Technologists 
• Food Science Ambassador, 2007 – present 
• Food Science Media Team (FSC), 2012 - present 
• Outstanding Section Volunteer, 2010 
• Nutrition Division Research Reviewer, 2008-2012 
• Southeast Section Chair, 2009-2010 


 Samford University Department of Nutrition Advisory Board, 2007 – present 
 University of Alabama Institutional Biological Safety Committee, Chair 2012 – present 


 
 


Professional Memberships 
 Academy of Nutrition and Dietetics, 2009 – present 
 Alabama Obesity Initiative, 2010 - present 
 American Chemical Society, 2006 – present 
 Institute of Food Technologists, 2001- present 
 Kappa Omicron Nu Honor Society, 1999 - present 
 Phi Kappa Phi Honor Society, 2003 - present 
 Phi Tau Sigma Honor Society, 2001 - present 


 
Honors and Awards 
 University of Alabama at Birmingham Outstanding Alumni in Nutrition Spotlight, 2012 
 University of Maine Dow, Griffee, & Clements Outstanding Graduate Research Award, 2005 
 Institute of Food Technologists Food Product Development Competition  
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• First Place, University of Maine YoBon Berry Bites, 2006 
 Northeast Region Institute of Food Technologists Graduate Scholarship (4), 2003-2006 
 Phi Mu Women in Science Graduate Research Scholarship (2), 2004-2006 
 Proctor & Gamble Co. Graduate Research Fellowship, 2005-2006 
 University of Maine Department of Food Science & Human Nutrition Graduate Research 


Scholarship (2), 2002 & 2004 
 


Contact Information: kcrowe@ches.ua.edu  
References Available Upon Request 
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From: Mary Pat Raimondi [mailto:mraimondi@eatright.org]  

Sent: Thursday, January 29, 2015 7:02 AM 

To: Joan Schwaba 

Cc: Aida Miles; Catherine Christie; Denice Ferko-Adams; dwheller@mindspring.com; Don

Bradley; DMartin@Burke.k12.ga.us; Elise Smith; Elise Smith; Evelyn Crayton; Evelyn Crayton;

Glenna McCollum; Glenna McCollum; Kay Wolf; Marcia Kyle; Garner, Margaret;

peark02@outlook.com; Nancylewis1000@gmail.com; Sandra Gill; Sonja Connor; Terri J.

Raymond; Tracey Bates; Tracey Bates; wolf.4@osu.edu; Executive Team Mailbox; Mary

Gregoire; Chris Reidy; Ethan Bergman 

Subject: Re: Policy Pipeline Matrix

 

Just a reminder to identify some member leaders for the policy pipeline.  Your input is valued!

 

Here is an example of nominations requested where we would submit

names. 

 

 Your questions are welcome!  Many thanks.

 

Science Issues at FDA - The Food and Drug Administration is seeking the nomination of

individuals to serve on the Science Board to FDA which provides "... advice to the

Commissioner and other appropriate officials on specific complex scientific and technical

issues important to FDA and its mission, including emerging issues within the scientific

community. Additionally, the Science Board will provide advice that supports the Agency in

keeping pace with technical and scientific developments, including in regulatory science,

provide input into the Agency's research agenda, and on upgrading its scientific and

research facilities and training opportunities. It will also provide, where requested, expert

review of Agency sponsored intramural and extramural scientific research programs ..." 

 

-Mary Pat
 
On Jan 14, 2015, at 11:44 AM, "Joan Schwaba" <JSchwaba@eatright.org> wrote:

A request from Mary Pat Raimondi follows. 

 

Joan

 

Joan Schwaba, MS, RDN, LDN

Director, Strategic Management 

Academy of Nutrition and Dietetics 

120 S. Riverside Plaza, Suite 2000 

Chicago, Illinois 60606-6995 

Phone: 312-899-4798 
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Fax number: 312-899-4765 

Email: jschwaba@eatright.org 

www.eatright.org

 

++++++++++ 

 

Please provide your valuable input on identifying Academy members that could be nominated for

key public policy positions.  These positions could range from an advisory council participation to

an upper level federal staff position.  As an example of how this pipeline might be used would be

to provide to USDA season leader candidates for the open Deputy Undersecretary position

for school nutrition.  Another example is the recent identification of member leaders in helping to

developing quality measures for diabetes care that will help support policy efforts in this area.

 

The matrix is developed according to the Public Policy Priority Areas to make it easier to identify

our experts. We also divided the expertise needed, from our seasoned, midlevel and emerging

leaders.  There is also a category of advisory which is for members who might have limited time

but would be a great resource.  

 

Please add any and all names as this list is meant to be inclusive not exclusive.   And  also feel

free to add your name!

 

Many thanks for your time on this request.

 

Your questions are welcome!

 

Mary Pat

Mary Pat Raimondi, MS RDN 

Vice President, Strategic Policy and Partnerships

Academy of Nutrition and Dietetics 

1120 Connecticut Avenue NW- Suite 460

Washington, DC 20036

phone: 312.899.1731 

fax: 202.775.8284
mraimondi@eatright.org
www.eatright.org

 

<Policy Pipeline -BOD2015matrix.xlsx>
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34. Foundation Board of Directors Information for FNCE

From: Beth Labrador <BLabrador@eatright.org>

To: Carl Barnes <carl@learntoeatright.com>, Constance Geiger

<constancegeiger@comcast.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Eileen Kennedy <eileen.kennedy@tufts.edu>,

Evelyn Crayton <craytef@charter.net>, Jean Ragalie-Carr <jean.ragalie-

carr@rosedmi.com>, Kathleen McClusky

<KathyMcClusky@IamMorrison.com>, Mary Christ-Erwin <mary.christ-

erwin@porternovelli.com>, Sue Cecala <Sue.Cecala@rosedmi.com>, Terri

Raymond <tjraymond@aol.com>

Sent Date: Oct 16, 2014 12:37:31

Subject: Foundation Board of Directors Information for FNCE

Attachment: image001.png
Student talking points.docx
FAQ and general info.docx
Foundation Booth Information.docx
Corp donor.xls
2014 FNCE Foundation Event Schedule.docx

FNCE is upon us! We are looking forward to successful events and the opportunity to network and

thank Foundation donors and friends. 

 

You will find attached the most up to date version of the Foundation’s FNCE event schedule,

talking points that can be utilized with members and with students about the Foundation and

information about volunteering at the Foundation Booth. 

 

We would like to assign Board Members to some donor cultivation and networking as schedules

will permit. Please review the following assignments. 

 

·         Please volunteer for one hour during the conference to work the Foundation Booth. This is a

great way to cultivate potential new donors. During your hour timeslot at the booth, we will ask you

to assist in handing out student stipends and to network with members about the Foundation.

Please see the attached information regarding the Foundation Booth.  Please let me know when

you are available to volunteer at the Booth for a one hour timeslot during the following days/times.

 

 

Saturday, October 18

 

12:00 pm-2:00 pm  or  2:00 pm- 4:00 pm 

Sunday, October 19
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Opportunities and Resources for Academy Student Members 



Scholarships:

The Foundation is the largest provider of dietetic scholarships to students at all levels of study. The number of scholarships varies from year to year, each with a value range of $500 to $10,000 each. In the past three years, we have awarded over 1.5 million to over 1,000 students.   



Annually, about 75 scholarships are available to individuals who meet the basic requirements for all applicants: Academy membership, U.S. citizenship and enrollment in a ACEND accredited/approved dietetics program. However, about 100 other scholarships are awarded based on additional requirements such as: study of residence, state of study, DPG membership, career goals, and minority students. The annual deadline to apply for a Foundation scholarship is mid February. This year, we are moving to a new online application submission process. The deadline date is being determined, but will fall in mid February or early March.



The Foundation has also partnered with ConAgra Foods to offer the Home Food Safety Scholarship. Nine scholarships of $4,000 are awarded each year. Applicants are required to submit an essay describing a project that will demonstrate how they will be food safety advocate on their campus. These scholarships are separate from the Academy Foundation’s General Scholarship Program. The annual deadline to apply for a Home Food Safety Scholarship is December 1st. 



Awards

The Foundation makes available up to $325,000 each year in the form of public education grants, education stipends, and recognition and leadership awards, there are several awards that are available to student members of the Academy. The annual deadline to apply is December 1st.



Research

Funding research elevates the RDN’s profile to the public by continuing to position the Academy and its members as the nutrition experts. Up to $175,000 is made available annually through the Foundation’s research efforts for Academy members. Several research grants are available for Masters and Doctoral level students. The annual deadline to apply is April 1st.



FNCE Student Stipends 

The Academy Foundation's Student Stipend Program was designed to help active Academy student members attend FNCE. Students who are registered for FNCE by the early bird deadline can apply for a stipend by completing a simple application. Preference is given to Kids Eat Right Member Volunteers. This year, the Foundation awarded $100 stipends to 152 dietetic students to attend FNCE.













Kids Eat Right 

If you are not already a Kids Eat Right campaign member, it's free to join at www.kidseatright.org/volunteer. Kids Eat Right is a campaign that urges all Academy members to take actions in their communities to help promote quality nutrition for all kids. All Academy members are encouraged to join Kids Eat Right to access valuable resources and quality educational toolkits. As a Kids Eat Right member, you can also apply for mini-grants as they become available. Please help promote the public site, www.kidseatright.org, where parents can access tips, articles, recipes, and short videos. 



The Early Professionals Eat Right Society

Donating to the Academy Foundation is something that every member can do, regardless of career stage. Join the Early Professionals Eat Right Society giving club that recognizes donors who have been in practice five years or less who make annual gifts of $50 or more. As a member-led organization, our collaborative leadership is vital to the future success of our profession. By joining the Foundation’s Early Professionals Eat Right Society, dietetics professionals who are just beginning their careers can immediately invest in the organization that will support them throughout their careers. Recognition for Early ERS members includes listing in the Foundation donor report, Foundation website, Journal ad, invitation to a donor reception and special donor ribbon at FNCE.  
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FAQs and general Foundation information



What are the mission, vision and strategic focus of the Foundation?

Mission: Advancing public health and nutrition utilizing the expertise of registered dietitian nutritionists (RDNs).  



Vision: We all eat right



Strategic Focus: The immediate focus of the Foundation is to invest in childhood obesity prevention and reduction initiatives and simultaneously increase annual fundraising support.  The long term goal is to build the Foundation’s capacity to meet emerging public health and nutrition needs.

  



What other initiatives does the Foundation support?



Annual Fund

The Foundation is dependent on unrestricted gifts to continue its grant making and fundraising activities such as Kids Eat Right.  Unrestricted gifts ensure the Foundation has a secure basis of funding for the future in order to sustain itself and address the ever changing needs of the public.  The Annual Fund was established to provide the Board the flexibility in using these dollars where they are needed most.  This helps the Foundation position the RDN as the most credible source of food and nutrition information to the public.  



Scholarships

The Foundation serves as the largest provider of dietetics scholarships to assist dietetics students at all levels as they pursue their goal of a career in food and nutrition.  Over the last three years, more than 1.5 million dollars has been awarded to over 1,000 students. 



Awards

The Foundation provides funding to RDN’S to further their careers through its awards program.  In addition, the Foundation recognizes the outstanding achievements of Academy members in the area of food and nutrition.  The Foundation makes available up to $325,000 each year in the form of public education grants, education stipends, and recognition and leadership awards.



Research

Funding research elevates the RDN’s profile to the public by continuing to position the Academy and its members as the nutrition experts. Up to $175,000 is made available annually through the Foundation’s research efforts.  Funds raised for research, especially those related to childhood obesity have a direct impact on consumers by providing them with the most relevant and accurate food and nutrition information.  Support of the Foundation’s research initiatives is crucial to the continued funding of valuable Academy member resources such as the Evidence Analysis Library.  The Foundation provides seed money to Academy members to conduct pilot studies and collect initial data that can be used to secure additional grants.  



Are there currently any Foundation giving societies that recognize donors?

The Foundation Eat Right Society recognizes donors who make annual gifts of $250 or more to any Foundation initiative. The Early Professionals Eat Right Society is giving club that recognizes donors who have been in practice five years or less who make annual gifts of $50 or more.



What are the specific deadlines for Foundation grants?

The Foundation offers several grants throughout the year.  Following are a list of deadlines:

Professional Development, Recognition and Leadership Awards – February 1st

Home Food Safety Scholarship—December 1st

Scholarships – TBD,  Mid February or early March (we are moving to a new online application submission process) 

Named Research Grants – April 1st

Research Endowment Grant – July 1st

Champions Grants – March 15th 



Kids Eat Right 



Through the Academy Foundation’s Kids Eat Right initiative we empower Academy members, to take action to improve the eating and physical activity habits of kids and families using  recommended resources tailored to schools, community, worksites, policy, and media. Below are the highlights from this year. 

MyPlate. How Do I Rate toolkit
 Features presentations in English and Spanish ideal for both health care professionals and parents. This toolkit was developed with content experts from the Public Health and Community Nutrition (PHCN) DPG and Latinos and Hispanics in Dietetics and Nutrition (LAHIDAN) DPG and made possible through an educational grant from Dannon.

Healthy Schools. It’s a Team Effort toolkit
Features two presentations highlighting the importance of healthy eating and physical activity for academic success. This toolkit was developed with content experts from the School Nutrition Services (SNS) DPG and was made possible through an educational grant from Diane Heller, MMSc, RDN, LD, past Chair of the Academy of Nutrition and Dietetics Foundation. 

RD Empowerment Program
This program of workshops (through an educational grant from MetLife Foundation) was evaluated across the country and is now available for all Kids Eat Right members to download and utilize in their communities. The parent resources are available in English, Spanish, and Chinese. 

Meet the Challenge Project
Through this project (made possible through service contracts funded through the Iowa Department of Education’s USDA Team Nutrition grant), a new parent workshop titled, “Empowered Parents for School Wellness” is available for members to download. 

Champions for Healthy Kids 
Thanks to the General Mills Foundation for doubling their financial commitment to $1 million for the expansion of the Champions for Healthy Kids grant program. In May 2014, 50 non-profit organizations from 27 states each received $20,000 to implement such programs involving a registered dietitian nutritionist or dietetic technician, registered member of the Academy. 


Guide for Effective Nutrition Interventions and Education (GENIE)
GENIE, a new validated online checklist tool, sets the standard for guiding the development of effective nutrition education programs and was made possible through an educational grant from ConAgra Foods Foundation. 

Kids Eat Right Month
August 2014 marked the first annual Kids Eat Right month, which resulted in nearly 200 million media impressions and 8 million views on Facebook and Twitter! 

Join: www.kidseatright.org/volunteer
Promote: www.kidseatright.org


Future of Food 



The Future of Food Initiative began in 2012 through an educational grant from the National Dairy Council to the Academy of Nutrition and Dietetics Foundation, in collaboration with Feeding America. 

The collaboration produced several noteworthy accomplishments over the past two years. 

· Six new hunger actions and resources were added to the Kids Eat Right member site.

· A new Hunger in Our Community: What We Can Do toolkit was created resulting in the Foundation awarding $26,000 in mini-grants to Kids Eat Right members.

· Eight Future of Food webinars were offered to Academy members. 

· With support through an educational grant from ConAgra Foods Foundation, an infographic titled, Nourish to Flourish, was designed to explain the hungry and overweight paradox. 

· A Food Insecurity/Food Banking Dietetic Internship Concentration was developed and is currently being pilot tested with 13 food banks and dietetic internship programs. 

· The Healthy Food bank hub (www.healthyfoodbankhub.org) was designed

· The Designing and Assessing Nutrition Education Handouts (DANEH) tool has been developed and tested.


Thanks to an educational grant from Elanco, the Future of Food continues to expand. Leading expansion efforts are RDNS who are farmers and who have expertise in agriculture. Future plans include:

· Future of Food four-part webinar for Academy members

· Changing the Way We Look at Agriculture will be presented by an RDN farmer at 10 state affiliate annual meetings this spring.

· Through an educational grant from National Dairy Council, an additional 22 affiliates/DPGs have been invited to receive the presentation at their annual meetings. 

The Academy Foundation is also supporting a one-year, full-time fellowship for agriculture, nutrition, and health research, awarded to Chris Vogliano, MS, RD, LD in August 2014. 
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Foundation Booth Information

· The Foundation Booth is located on the Level 2 Concourse of the Georgia World Congress Center.



· In addition to Foundation Staff, student hosts have been assigned to assist at the Foundation Booth throughout the conference. 



· FNCE Attendees visit the Booth to:

· Make a donation

· Learn more about the Foundation

· Pick up a donor ribbon

· Pick up gala seating assignments

· Bid on the silent auction

· Register for Foundation events at FNCE

· Pick up a student stipend

· Take a selfie



· During your hour timeslot at the booth, we would like to ask you to assist with distributing student stipends and to network with members about the Foundation, especially those that visit the booth to make a donation pick up a donor ribbon or have general questions about the Foundation. We also ask that you encourage attendees to take a selfie at the selfie wall. 



· When you arrive for your volunteer hour, Foundation Staff or a designated student host will review the procedures for distributing student stipends as well as get you acclimated to the booth. 



· Student Stipends: The Academy Foundation's Student Stipend Program was designed to help active Academy student members attend FNCE. Students who are registered for FNCE by the early bird deadline can apply for a stipend by completing a simple application. Preference is given to Kids Eat Right Member Volunteers. The number of stipends giving each year is dependent on donations received from individuals members, DPGs and Affiliates This year 152 students have been selected to receive $100 stipends.  



· Please refer to the talking points developed for students and Academy members. 



· Indentify yourself as a Foundation Board Member, students and members will be excited to talk to you.  



· Encourage students to attend the Academy Student Session taking place on Sunday, October 20th in room B206 of the Convention Center. This session will provide students the opportunity to meet face-to-face with leaders from the Academy Foundation, learn about student scholarships and awards the Foundation offers and how to get involved in Kids Eat Right. Students who attend this session will be entered in a drawing to win two free gala tickets. The gala is the premier social event of FNCE. 



· Encourage members who are not already members of the Eatright Society to become members. If they join at FNCE, they are invited to the Foundation Donor reception taking place Sunday, October 19th at 6:00 pm.



· An overview of Kids Eat Right and Future of Food is included in your talking points. If members have more specific questions or would like to sign up to become KER member, please feel free to walk them over the to the Kids Eat Right booth which is connected  to the Foundation Booth. 



· Foundation staff and student hosts will be there to assist you and answer any questions. 



· Thank you and we look forward to seeing you in Atlanta!
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Sheet1

		Company		Booth #

		Dannon Company		1618		Carl

		Pharmavite (SOYJOY)		1621		Carl

		PepsiCo, Inc.		2021		Constance

		ConAgra Foods		2027		Constance

		National Dairy Council		1937		Evelyn

		McCormick		2221		Evelyn

		Morrison Management Specialists		2245		Evelyn

		Mead Johnson Nutrition		1626		Jean

		Kellogg Company		1627		Jean

		Abbott Nutrition		2017		Kathy

		Coca-Cola Company (Beverage Institute for Health and Wellness)		1820		Kathy

		General Mills		1920		Kathy

		Cargill (Truvia)		2323		Mary

		Sunsweet Growers		2633		Mary

		Unilever		1429		Terri

		Dietetics in Healthcare Communities		1531		Terri

		Mushroom Council		2610		Terri
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2014 FNCE Foundation Event Schedule 	 

Atlanta, GA       



		Saturday, October 18

		Event/Session   

		Location

		Room



		8:30 am -11:30 am  

		It's About Time—Volunteer at the Atlanta Community Food Bank



		Atlanta Community Food Bank, 732 Joseph E Lowery Blvd NW

		



		11:00 am  - 1:00 pm

		Foundation Nutrition Symposium:

The RDNs Guide to Plentiful, Nutrient Dense Food for the World 

		Georgia World Congress Center

		B308-B309



		12:00 pm -3:00 pm 

		It's About Time—Volunteer at the Atlanta Community Food Bank



		Atlanta Community Food Bank, 732 Joseph E Lowery Blvd NW 

		



		1:15 pm- 2:15 pm 

		Future of Food Reception

		Georgia World Congress Center

		B316



		1:30 pm -3:30 pm

		50 Year Celebration

		Georgia World Congress Center

		B211-B212



		4:00 pm -6:00 pm

		Opening Session: Creating an Age of Abundance: Understanding Humanity’s Future

		Georgia World Congress Center

		Exhibit Hall B1



		6:30 pm – 9:00 pm

		Foundation Board of Directors Dinner

		One Midtown Kitchen  

559 Dutch Valley Rd NE, Atlanta, GA 30324

		Private Dining Room   







		Sunday, October 19

		Event/Session  

		Location

		Room



		6:45 am – 7:45 am

		Foundation Leadership Breakfast

		Omni at CNN Center

				Maple Room,  South Tower  









		6:45 am – 7:45 am

		Foundation Kids Eat Right Breakfast: Teen Battle Chef: Stirring Up Change from Program to Policy


		Omni at CNN Center

		Ballroom D, North Tower 



		7:00 am – 6:00 pm

		Foundation Photo Shop

		Georgia World Congress Center

		B215



		8:00 am – 9:30 am

		**Wimpfheimer-Guggenheim International Lecture: Global Dietetic Alliances – The European Experience

		Georgia World Congress Center

		B 206



		10:00 am – 11:30 am



		**Lenna Francis Cooper Lecture – Inside Out: How Retail RDNs Transform Food Culture

		Georgia World Congress Center

		B405-407



		10:00 am – 11:30 am



		*FNCE Session: The Trifecta of Food Security Strategy: Opportunity for RDNs

		Georgia World Congress Center

		B401-402



		12:00 pm - 1:00 pm

		Foundation Student Session

		Georgia World Congress Center

		B206



		1:30 pm – 3:00 pm

		**Presidents’ Lecture: Personalized Medicine: The Changing Landscape of Health Care  

		Georgia World Congress Center

		B405-407



		1:30 pm – 3:00 pm

		*FNCE Session: Enhancing School Wellness Climates through

Innovative Community Partnerships

		Georgia World Congress Center

		B308-309



		6:00 pm-8:00 pm

		Foundation Donor Reception

		The Glenn Hotel 110 Marietta St NW, Atlanta, GA 30303 

		SkyLounge 

(located on hotel rooftop)  











		Monday, October 20

		Event/Session   

		Location

		Room



		10:00 am – 12:00 pm

		Member Showcase 

		Georgia World Congress Center

		Exhibit Hall B1



		6:30 pm – 7:30 pm

		Foundation Corporate Reception 

		Omni at CNN Center

		TBD 



		6:30 pm – 7:30 pm

		Foundation Kids Eat Right Gala Reception

		Omni at CNN Center 

		Grand Ballroom 

Pre-function Space, North Tower   



		7:30 pm – 10:00 pm

		Foundation Kids Eat Right Gala

		Omni at CNN Center

		Grand Ballroom, North Tower 











		Tuesday, October 21

		Event/Session   

		Location

		Room



		8:00 am – 9:30 am 

		*FNCE Session: GENIE: Your Nutrition Education Wishes Have Been Granted!

		Georgia World Congress Center

		B102









*Session planned in conjunction with the Academy Foundation 

**Session funded by the Academy Foundation 
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9:30 am -10 am or 11:30 am -1:30 pm  or 3:00 pm- 3:30 pm 

Monday, October 20

 

9:30 am-10 am or 11:30-1:30

 

Tuesday, October 21

 

11:15 am -12 pm 

 

·         Donate, selfie, share, inspire! 

 

Stop by the Foundation booth and take a selfie at our selfie wall! We are encouraging  FNCE

attendees to stop by the booth, learn about the good work the Foundation is doing, make a

donation, (any amount will be appreciated), take a “selfie” and then post it to their social media

outlets to inspire their friends and colleagues to stop by and make a donation too! If your schedule

allows, please stop by on Saturday to take a selfie and then share on Facebook and /or Twitter to

kick off the meeting and inspire others to do the same. 

 

·         Thank Corporate Donors 

Board members have been assigned to visit corporate donor’s booths in the expo hall to thank

them for their support of the Foundation. Please see your specific assignments on the attachment.

 

 

Expo hours: 

Sunday, October 19: 9 a.m. - 3 p.m. 

 Monday, October 20: 9 a.m. - 3 p.m. 

 Tuesday, October 21: 9 a.m. - 1 p.m.

 

 

 

·         Meet and Greet at the Foundation Donor Reception, Sunday, October 19th . While

attending this special event, we ask that you thank attendees for their support of the Foundation.

Members of the Eatright Society and State Fundraising Chairs are invited to attend.    

 

 

 

Please do not hesitate to contact me with any questions. We appreciate your support and look

forward to seeing you in Atlanta!  If you have any questions or need to reach me, my cell number

is 708-567-8532.

 

 

Page 83



Have a safe trip! 

 

 

Beth Labrador  

Development Director  

Academy of Nutrition and Dietetics Foundation  

120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 312-899-4821 

 www.eatright.org
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35. Read FNCE® Highlights Before Heading to Atlanta!

From: Academy of Nutrition and Dietetics <AcademyUpdates@eatright.org>

To: Donna <dmartin@burke.k12.ga.us>

Sent Date: Oct 09, 2014 13:20:23

Subject: Read FNCE® Highlights Before Heading to Atlanta!

Attachment:

Read FNCE® Highlights Before Heading to Atlanta! 

Having trouble viewing this e-mail? View it in your browser.

 

Connect With Us:

 

FNCE® Highlights provides you with an overview of FNCE® events, activities and news.

 

FNCE®...There's an App for That!

 

The 2014 Food &Nutrition Conference &Expo App is now available for attendees and

exhibitors! This FREE app is a great tool for you to use onsite to view session information, access

handouts as released by speakers, create your personalized schedule, map out your route on the

Expo floor, and much more! Stay up-to-date on the latest announcements during FNCE® with our

app! Download it now! Apple users click here. Android users click here. 

  

Academy Booths, Activities and Events

 

Academy Fellows 

 Pick up your Fellow of the Academy of Nutrition and Dietetics (FAND) ribbon at the Membership

Booth, located on the 4th floor of the Georgia World Congress Center. Place your ribbon under

your FNCE® badge and proudly display the recognition youve earned. 

  

Visit the Kids Eat Right Kiosk 

 Stop by the Kids Eat Right Kiosk Saturday, October 18-Tuesday, October 21 and visit with RDNs

to learn about the Foundation's Kid Eat Right and Future of Food initiatives. Learn more about

how to access free resources and mini-grants to help you get involved in efforts to promote

healthy eating for kids and families. Special visit with RDN Farmer Experts on Monday, October 20

from 8 a.m.  1 p.m. 

  

Cast your vote to determine the winner of the 2014 Journal Photo Contest 

 Journal of the Academy of Nutrition and Dietetics Booth #1139 

 Don't forget to pick up your 2015 Journal calendar featuring 12 of the very best photos submitted

last year and enter our prize drawing. 
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•

Play Nutritional Pursuit at FNCE® 2014 

 Play the Game | Test Your Nutritional Knowledge | Learn and Win Prizes 

 Go to www.nutritionalpursuit.org to preview participating companies and trivia questions! This is a

fun trivia game for all FNCE® attendees 

  

Check your FNCE® tote bag for your official Nutritional Pursuit game card 

 Visit each participant's booth to answer a trivia question. Then just bring your validated game card

to the Journal of the Academy of Nutrition and Dietetics booth #1139 to participate in the prize

drawing. 

 Grand Prize: $1,500 Travel Award Certificate 

 2nd Prize: Free Registration for FNCE® 2015 

 3rd Prize: One Year Free Academy Membership 

 Free t-shirts to the first 600 to turn in their cards

 

CPE Spotlight

 

Benefit from all the educational opportunities available at FNCE®. Over 140 educational sessions

in 16 tracks are available to enhance your learning. Check out the offerings in the new Emerging

Integrative Approaches for Nutrition and Dietetic Practice educational session track. Also, don't

miss out on our keynote speakers, Peter Diamandis, Pamela Jett and Adam Kreek. 

  

Learn about all educational sessions offered 

  

New Insights in the Preoperative Nutrition of Surgical Patients 

 Sunday, October 19, 8 a.m.  9:30 a.m. 

  

This session will focus on the definition of malnutrition among surgical patients, the clinical and

economic impact of malnutrition among these patients, as well as tools to screen, assess and

diagnose malnutrition. By identifying patients at risk for nutrition-related complications and

designing personalized interventions to reduce those risks, surgical outcomes may be improved.

Strategies including immunonutrition and other interventions to build preoperative lean muscle

mass will be discussed. 

 Planned with the Academy National Sponsor: Abbott Nutrition

 

Explore the Expo

 

Plan your time in the Expo Hall by visiting the FNCE® Web site and Exhibit Floor plan. Here you

will find more than 300 companies listed alphabetically, by booth number or by product category.

Prepare for your FNCE® Expo experience:

 

Identify the products and services that will provide solutions for immediate or long-range issues

you are facing in your job 
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Gather company and product information on all of 2014 FNCE® exhibitors 

Learn about products and latest trends in food, nutrition, diabetes management, clinical nutrition,

and specialty foods 

Check out our pavilions  CA Fresh, Gluten-Free, Natural &Organic, and Diabetes 

Discover advances in computer software and systems 

Continue learning  Attend an Expo Briefing on a variety of topics 

Cultivate resources that will help you stay ahead of the competition 

Don't miss the Poster Sessions and Culinary Demonstrations 

Plan questions for company representatives 

Maximize your exhibit time by exploring companies in advance online and on our FNCE® Mobile

App! 
 

Give Back

 

Support the Foundation and Bid on the Silent Auction 

 Bid on exciting silent auction items including hotel stays, designer purses, spa gift certificates and

many more items! The Silent Auction will be located at the Academy Foundation booth located at

Building B, on level 2 of the Georgia World Congress Center. Funds raised from the silent

auction and the other Foundation events allow the Academy Foundation to continue to provide

scholarships, research grants and public education campaigns such as Kids Eat Right. 

  

Looking for a way to spend time with friends and colleagues and give back to the local

Atlanta community? Volunteer at the Atlanta Community Food Bank Saturday, October 18,

2014, 8:30  11:30 a.m. or 12  3 p.m. 

  

You have the opportunity to give of your time and help the local Atlanta community while at

FNCE® by registering to participate in the Academy Foundation's volunteer effort at the Atlanta

Community Food Bank. Participants will be working in the Product Rescue Center helping to

inspect, sort and pack quality grocery donations. The registration fee for this excursion is $35 and

includes transportation to and from the food bank, a light snack, a t-shirt and a donation to the

Foundation. 

  

Register for these Foundation events at www.eatright.org/fnce or contact Martha Ontiveros

at montiveros@eatright.org or 312-899-4773.

 

Students at FNCE®

 

Student Reception 

 Meet and mingle with fellow dietetic students and interns from all over the country while enjoying

complimentary light hors d'oeuvres and soft drinks. Attendees who are 21 years old with valid

photo ID will receive one beer/wine ticket. 
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Student Internship Fair 

 Sunday, October 19, 2014, 5 p.m.  7 p.m. 

 Omni at CNN Center in the Grand Ballroom ABC 

  

Obtaining an internship in this competitive landscape can be difficult these days. The student

internship fair is designed to help students meet and network with dietetic internship directors from

all over the United States. Over 100 internships will have faculty and/or interns available to discuss

their program and admission criteria, and to distribute program handouts or brochures. Come

prepared with your questions and bring your resume and/or business cards to leave with the

internship(s) of your choice. 

  

Presented by Nutrition and Dietetic Educators and Preceptors (NDEP)

 

What's in Store at FNCE®?

 

Enter to win one of TEN free new NCM® subscriptions 

 The Academy is celebrating the 10-year anniversary of the Nutrition Care Manual®. Stop by the

FNCE® Store to complete a "10 Fun Facts about NCM®" quiz to enter to win one of TEN free new

NCM subscriptions! 

 10 Fun Facts about NCM. 

  

There's something for everyone at the FNCE® Store 

 Be sure to visit the FNCE® Store to purchase the newest releases and best-sellers from the

Academy including The Health Professional's Guide to Gastrointestinal Nutrition. Authors

Laura E. Matarese, PhD, RDN, LDB, CNSC, FADA, FAND, FASPEN and Gerard E. Mullin, MD,

CNSP, will be at the FNCE® Store on Monday October 20, from 4  5 p.m. to sign your purchased

copy. 

  

The Academy's Acquisitions and Development Manager will be at the FNCE® Store on Monday,

October 20 from 9  10 a.m. to answer questions about how you can become involved in authoring

or reviewing Academy publications. 

 Follow us at #FNCEStore for other special events and promotions!

 

A Special Thank You to Academy Sponsors

 

To advance the Academy's mission of empowering members to be the food and nutrition leaders,

the Academy's corporate sponsorship program allows for purposeful collaboration with food and

nutrition organizations. The Academy of Nutrition and Dietetics would like to recognize and thank

the following Academy Sponsors for their support of FNCE® and the Academy:
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Academy National Sponsors: Abbott Nutrition and National Dairy Council® 

Premier Sponsors: The Coca-Cola Company Beverage Institute for Health &Wellness; General

Mills; Kellogg Company; McCormick; PepsiCo; and Unilever 

2014 FNCE® Event Sponsors: Campbell Soup Company; ConAgra Foods and Nature Made® 

Keep connected at www.eatright.org/fnce

 

Share this mailing with your social network:

 

This FNCE® email was sent to you from the Academy of Nutrition and Dietetics. 

 If you prefer not to receive future FNCE® emails, simply follow this link to unsubscribe. 

  

You are currently subscribed as: dmartin@burke.k12.ga.us

 

Headquarters | Academy of Nutrition and Dietetics 

 120 South Riverside Plaza | Suite 2000 | Chicago, Illinois 60606-6995 

  

Copyright Academy of Nutrition and Dietetics 2014. All Rights Reserved.
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36. FNCE Board Schedule and Exhibit Assignments

From: Joan Schwaba <JSchwaba@eatright.org>

To: Aida Miles <Miles081@umn.edu>, Catherine Christie <c.christie@unf.edu>,

Denice Ferko-Adams <denice@wellnesspress.com>,

dwheller@mindspring.com <dwheller@mindspring.com>, Don Bradley

<don.bradley@duke.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith <easaden@aol.com>, Elise Smith

<elise@ntrsys.com>, Evelyn Crayton <craytef@charter.net>, Evelyn Crayton

<craytef@aces.edu>, Glenna McCollum <glenna@glennamccollum.com>,

Glenna McCollum <glennacac@aol.com>, Kay Wolf <kay.wolf@osumc.edu>,

Marcia Kyle <bkyle@roadrunner.com>, Margaret Garner

<mgarner@cchs.ua.edu>, peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Sandra Gill

<sandralgill@comcast.net>, Sonja Connor <Connors@ohsu.edu>, Terri J.

Raymond <tjraymond@aol.com>, Tracey Bates <traceybatesrd@gmail.com>,

Tracey Bates <tracey.bates@dpi.nc.gov>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Alison

Steiber <ASteiber@eatright.org>, Mary Gregoire <mgregoire@eatright.org>,

Chris Reidy <CREIDY@eatright.org>, Susan Burns <Sburns@eatright.org>

Sent Date: Oct 07, 2014 18:31:35

Subject: FNCE Board Schedule and Exhibit Assignments

Attachment: image001.png
BOD Packet Final.pdf
DPG-MIG-Chairs-Chair-Elects-FNCE 2014 10-2-14.xlsx
Academy National Sponsors Booths at FNCE 2014.docx
2014 BOD FNCE Schedule 100714 DRAFT2.doc

Attached is the second draft of the Board schedule highlighting FNCE activities which require

and/or encourage Board attendance. For those of you who have been assigned to DPG/MIG

events, we have registered you and notified the DPG or MIG chair. You will be greeted by the

chair; if not, please introduce yourself. Attached is a list of DPG and MIG chairs and chair-elects

for reference. A final schedule will be provided onsite.  

 

Just a friendly reminder: the FNCE schedule requests that you extend your appreciation to our

exhibitors and sponsors. Attached are your designated assignments for thanking our exhibitors.

The assignments are made to ensure all the exhibitors are covered, but it doesn’t preclude you

from thanking others for their generous support of the Academy’s meetings and programs,

including FNCE, especially the 12 sponsors who have booths on the exhibit floor. The sponsor

booth names and locations are included on the attachments. The Corporate Sponsor Meet and

Greet will take place on Saturday, October 18 from 3:00 pm – 3:45 pm in room B315 of the

convention center.  We hope to see you there!
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The Academy of Nutrition and Dietetics 


2014 Food & Nutrition Conference & Expo™ 


Board of Directors Packet 


 







October 1, 2014 


 


To the Board of Directors:  


Thank you for your commitment to the Academy of Nutrition and Dietetics in being a part of our Board 
of Directors. We appreciate all that you do for the Academy. Again this year, you will be assigned a 
section of the Expo floor. Please visit each exhibitor within your assigned area, extend appreciation for 
their participation and answer any minor questions. If there is an issue, you can contact me on-site at 
773/220-2323 or direct the exhibitor to the Exhibitor Lounge & Sales Office and Lounge behind booth 
2653. 


Attached is a list of companies within your assigned area. Within this list, all Academy National 
Sponsors, Premier Sponsors and FNCE® Event Sponsors will be highlighted, as well as First-time 
exhibitors.  


The Expo dates and times are as follows:  


Sunday, October 19  9 a.m. – 3 p.m.  
Monday, October 20  9 a.m. – 3 p.m. 
Tuesday, October 21  9 a.m. – 1 p.m. 
 
Thank you for acting as a liaison on behalf of the Academy. We look forward to a great show!  


Sincerely,  


Katie Burke 


Katie Burke, CEM 
Exhibits Manager 
kburke@eatright.org 
312/899-4741 
 


 



mailto:kburke@eatright.org
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Sonja L Connor, MS, RDN, LD


Company Booth #


Booth Size 


(in sq ft)


Alliance to Advance Patient Nutrition (The) 1617 400


Beanitos, The Original Bean Chip 1616 100


Dannon Company, The 1618 300


Dietetics in Health Care Communities 1531 200


ESHA Research, Inc. 1517 200


Jump with Jill 1632 100


Kellogg Company 1627 900


Mead Johnson Nutrition 1626 400


Pharmavite 1621 600


StarKist Co. 1529 100


Wyman's of Maine 1521 200


Yum! Brands, Inc. 1527 200


Evelyn F Crayton, EdD, RDN, LDN


Company Booth #


Booth Size 


(in sq ft)


Arnold, Oroweat & Brownberry Premium Breads 1119 400


BiPro USA 1219 100


Campbell Soup Company 1415 600


Cell Science Systems 1223 100


Crystal Geyser Water Company 1315 100


Daisy 1423 400


Elsevier, Inc. 1215 100


Georgia Peach Council 1221 100


Medifast, Inc. 1314 100


Minute Rice 1317 100


Power Crunch 1320 200


San Miguel Produce 1125 400


USDA Center for Nutrition Policy & Promotion 1416 100


W.H. Freeman & Company 1217 100


Welch's 1321 600


Wiley 1414 100


Zevia 1316 200


Dr. Glenna R McCollum, MPH, RDN


Company Booth #


Booth Size 


(in sq ft)


Abbott Nutrition 2017 400


Coca‐Cola Refreshments 1820 400


ConAgra Foods, Inc. 2027 600


Board of Directors ‐ Distribution List


Corporate Relations Sponsors
First Time Exhibitors







General Mills 1920 600


Nestlé 1826 2,400


PepsiCo, Inc. 2021 1,200


Donna S Martin, EdS, RDN, LA, SNS


Company Booth #


Booth Size 


(in sq ft)


Calbee North America 2065 100


Cheribundi 2162 100


Christophe's To Go 2164 100


Hass Avocado Board 2035 1,200


Kraft Foods Group, Inc. 2045 600


National Dairy Council 1937 300


National Pork Board 1945 400


NuVal, LLC 2158 100


Ocean Spray 2051 600
Pew Campaign on Human Health and Industrial 
Farming 2063 100


Sodexo 2036 300


The Sugar Association 2059 200


Kay Wolf, PhD, RDN, LD


Company Booth #


Booth Size 


(in sq ft)


Aladdin Temp Rite 1636 300


Benedictine University Online 1547 100


Carlson Laboratories, Inc. 1647 100


Cumberland Packing Corporation 1445 400


Daiya Foods Inc. 1551 100


Flatout 1550 400


FoodCare, Inc. 1537 200


GO Veggie! (Galaxy Nutritional Foods) 1644 100


Hormel Health Labs/Diamond Crystal Brands 1637 800


Lemon‐x Corporation 1650 100


North American Olive Oil Association 1750 100


Nutrihand Inc. 1746 200


Oxford Biomedical Technologies 1649 200


Pacific Northwest Canned Pear Service 1541 100


RD Note 1545 100


Tryst Gourmet LLC 1646 100


Mary K Russell, MS, RDN, LDN


Company Booth #


Booth Size 


(in sq ft)


ACH Food Companies, Inc. 2317 600


ARAMARK 2215 200


Cargill 2323 400







Cengage Learning 2112 200


Corn Refiners Association 2110 200


Dinex ‐ Carlisle 2123 200


Kings Command Foods, Inc. 2314 200


Kitchen Craft 2214 100


Lose It! 2216 100


McCormick & Company 2221 400


NASCO 2222 200


Qualisoy 2117 200


Simply Thick 2211 200


Elise A Smith, MA, RDN, LD


Company Booth #


Booth Size 


(in sq ft)


American Institute for Cancer Research 1227 100


American Society for Nutrition 1335 100


Australis Barramundi 1332 100


Celebrate Vitamins 1334 100


Egg Nutrition Center 1237 200


Georgia Pecan Commission 1135 400


Health Edco 1233 100


HPSI 1339 100


I Can't Believe It's Not Butter! (a Unilever Brand) 1228 200


Jarrow Formulas, Inc. 1229 100


Kalix EMR 1235 100


Merisant Co./Whole Earth Sweetener Company, LLC 1329 400


Mondelez Global LLC 1439 400


Nutricia North America 1336 100


Nutrigenomix Inc. 1338 100


Storck USA 1337 100


Thick‐It/Kent‐Precision Foods Group, Inc. 1436 200


Unilever 1429 600


Upstate Farms 1326 200


Yakult U.S.A. Inc. 1434 100


Tracey Bates, MPH, RD, LDN


Company Booth #


Booth Size 


(in sq ft)


Ancient Harvest 1260 100


Bakery On Main 1358 100


Bare Snacks 1469 100


Better Bean Company 1361 100


doTERRA Essential Oils 1360 100


Ener‐G Foods Inc. 1458 100


Explore Asian Inc. 1363 100







good2grow 1465 100


Kelapo Coconut 1463 100


Kinnikinnick Foods Inc. 1259 100


Lakewood Organic Juice Co 1467 100


Living Now 1256 100


Natural Partners, Inc 1369 100


neat foods 1462 100


NoGii 1460 100


NuGo Nutrition 1464 100


Nutritional Resources/ HealthWise 1468 100


ProHealth Pasta 1258 100


Prometheus Laboratories, Inc. 1362 100


QOL Medical 1461 100


San‐J International 1365 100


United Sorghum Checkoff Program 1359 100


University of Chicago Celiac Disease Center 1459 100


Nancy Lewis, PhD, RDN, FADA


Company Booth #


Booth Size 


(in sq ft)


Bard Valley Natural Delights Medjool Dates 2617 100


California Cling Peach Board 2629 100


Canned Food Alliance 2715 100


Cranberry Marketing Committee USA 2722 100


FDA/Center for Food Safety and Applied Nutrition 2716 100


Food and Nutrition Information Center 2724 100


Food Fitness First 2627 100


G.E.T. Enterprises, LLC 2714 100


Global Health Products 2728 100


Kao Health and Nutrition 2729 200


Livliga 2615 100


National Diabetes Education Program (NDEP) 2721 100


National Kidney Disease Education Program 2727 100


NatureBox 2623 200


Oregon Raspberry & Blackberry Commission 2619 100
USA Dry Pea & Lentil Council/Northern Pulse 
Growers Association 2726 100


Vita‐Mix Corporation 2718 100


Weight‐Control Information Network (WIN) 2719 100


Denice Ferko‐Adams, MPH, RDN, LDN


Company Booth #


Booth Size 


(in sq ft)


1,000 Days 2062 100


Alliance for Potato Research & Education 1862 200


Amy's Kitchen, Inc. 1865 100







Atkins Nutritionals Inc. 2060 100


Barbara's Bakery 1765 100


Brassica Protection Products 1859 100


DFM Dietary Food Management 2058 100


Essential Formulas Incorporated 1959 200


Luvo 1962 200


Manitoba Harvest Hemp Foods 1759 100


Mission Pharmacal Company 1858 100


National Confectioners Association 1958 200


Peeled Snacks 1861 100


Plum Organics (a Campbell's Brand) 1763 100


S & D Coffee & Tea 1965 100


The University of Alabama Continuing Studies 2064 100


University of North Florida 1963 100


Vege USA, LLC 1863 100


Catherine Christie, PhD, RDN, LD/N, FAND


Company Booth #


Booth Size 


(in sq ft)


Almased USA, Inc. 1354 100


American Council on Exercise 1343 100


American University 1243 100


Australian Dietitian 1347 100


Biospace, Inc. 1342 200


Blendtec 1446 200


Center for Food Integrity 1247 200


enquos 1345 100


Glutino Food Group 1255 100


Green Plate Foods 1454 100


IEH Laboratories & Consulting Group 1346 100


Kappa Omicron Nu Honor Society 1245 100


Kikkoman Foods Inc. 1348 100


Laura's Lean Beef Company 1452 100


Nashville Music City 1246 100


Savory Creations International 1242 100


Schar USA, Inc. 1353 100


Thrive Frozen Nutrition, LLC 1352 100


Trovita Health Science 1349 100


Two Moms in the Raw 1355 100


UAS LifeSciences 1248 100


Udi's Gluten Free 1253 100


US Highbush Blueberry Council 1252 200


Margaret Garner, MS, RDN, LD, CIC


Company Booth #


Booth Size 


(in sq ft)


Amazing Grass 1752 100







Bob's Red Mill Natural Foods 1669 200


Chobani 1737 800


Country Pure Foods 1856 100


Dr Pepper Snapple Group 1743 800


Earth Balance 1755 100


KIND Healthy Snacks 1852 200


LesserEvil Healthy Brands 1751 100


McKee Foods Corporation 1848 200


National Peanut Board 1749 100


New World Pasta Company 1753 100


Orgain Inc. 1758 100


Physicians Committee for Responsible Medicine 1653 100


Sweetleaf Stevia Sweetener 1663 400


Vegetarian Resource Group, The 1757 100


YummyHealth, LLC 1657 100


Aida Miles, MMSc, RD, LD


Company Booth #


Booth Size 


(in sq ft)


Affatim/ The Mealsizer 2739 100


American Technical Publishers 2753 100


Association of Nutrition & Foodservice Professionals 2743 100


BioMed Central 2750 100


Dow AgroSciences/Omega‐9 Oils 2645 200


Dupont Nutrition & Health (Solae) 2639 400


Food Day ‐ Center for Science in the Public Interest 2745 100


Great Ideas In Nutrition 2733 100


HealthZooks! LLC 2747 100


RC Fine Foods 2751 100


Sargento Foods Inc. 2735 100


Shasta Sales Inc. 2653 100


Sunsweet Growers, Inc. 2633 400


USA Pears 2651 100


USDA, Food & Nutrition Service, Team Nutrition 2741 100


Wild Blueberry Association 2744 200


Diane W Heller MMSc, RDN, LD


Company Booth #


Booth Size 


(in sq ft)


Ajinomoto North America 2425 100


California Dried Plum Board 2522 200


California Strawberry Commission 2527 600


Canola Info/Canola Council of Canada 2439 100


Computrition, Inc. 2423 100


cooksimple 2437 100







Dietitians On Demand 2435 100


Dole Packaged Foods, LLC 2521 400


Domino Foods, Inc. 2532 100


Eggland's Best, LLC 2536 200


International Tree Nut Council 2427 100


JTM Food Group 2535 400


Learning ZoneXpress 2433 100


NCES, Inc 2534 100


Peanut Institute, The 2429 100


MealEnders 2526 200


Marcia Kyle, RDN, LD, CDE


Company Booth #


Booth Size 


(in sq ft)


ADM/Matsutani LLC 2457 200


Alberta Barley 2552 100


Army Medical Recruiting 2546 200


BodyStat, presented by VacuMed 2449 100


California Table Grape Commission 2451 200


Cambro Mfg. Co. 2443 300


Canadian Lentils 2547 400


Carolina House 2555 100


Dietz & Watson 2541 400


fitlosophy, inc. 2554 100


Georgia Academy of Nutrition and Dietetics 2553 100


Jones & Bartlett Learning 2542 200


Morris Press Cookbooks 2556 100


Don W Bradley MD, MHS‐CL


Company Booth #


Booth Size 


(in sq ft)


Alvarado St. Bakery 1569 100


Damascus Bakery, Inc. 1664 100


Food Service Resources 1659 100


Gaia Herbs Professional Solutions 1756 100


Gluten Intolerance Group of North America 1457 100


Good Greens 1560 200


Helm Publishing 1553 100


Lundberg Family Farms 1556 100


Mass Probiotics, Inc. 1658 100


Nature's Path Foods Inc. 1660 100


Navitas Naturals 1563 200


Nutritional Medicinals LLC/Functional Formularies 1568 100


Organic Valley 1652 100


Pamela's Products 1566 100


siggi's dairy 1564 100







SILK 1557 100


Stur Drinks 1656 100


Tessemae's All‐Natural 1561 100


Well Amy, LLC 1558 100


Wild Planet Foods 1668 100


Zing Bars 1559 100


Sandra L Gill, PhD


Company Booth #


Booth Size 


(in sq ft)


AccuTemp Products, Inc 2438 200


ALDI USA 2228 200


American Heart Association 2145 200


Axxya Systems 2339 200


California Walnut Commission 2233 400


CRC Press ‐ Taylor & Francis Publishing Group 2244 100


Dole Food Company 2335 200


International Food Information Council Foundation 2345 200


Llorens Pharmaceutical International Division 2232 100


Lyons Magnus 2329 400


Microlife Medical Home Solutions, Inc. 2234 100


Monsanto Company 2236 300
Morrison Healthcare, Morrison Senior Living and 
TouchPoint 2245 400


National Aquaculture Association 2436 100


National Food Service Management Institute 2230 100


NutritionDimension.com 2444 200


Oldways Family of Programs 2139 200


Real Food Blends 2131 100


Scarf King 2434 100


Smart Balance 2249 400


Subway® 2135 200


SureQuest Systems, Inc. 2133 100


Taylor & Francis 2246 100


United Soybean Board 2227 400


Wells Enterprises, Inc. (Blue Bunny) 2129 200


Terri J. Raymond, MA, RD, CD


Company Booth #


Booth Size 


(in sq ft)


American Association of Diabetes Educators 2357 100


American Diabetes Association 2267 100


BettrLife Corporation 2261 100


Breathe Life Healing Centers 2260 100


Brisk Coffee Roasters USA 2161 100


Cooks Kitchen 2257 100







Enovative Technologies 2349 100


Genovive LLC 2363 100


HMR Weight Management Services Corp. 2248 100


IDEA Health & Fitness 2448 100


Kibow Biotech, Inc. 2351 100


Konsyl Pharmaceuticals 2366 100


Kramer Novis 2252 100


LGJ, LLC 2356 100


Liberty Mutual Insurance 2149 100


LifeWay Foods Inc. 2250 100


Lilly USA 2361 100


Mercer Consumer 2151 100


National Certification Board For Diabetes Educators 2359 100


National Pasteurized Eggs/Safest Choice 2456 200


National Processed Raspberry Council 2256 200


Northarvest Bean Growers 2460 100


Phase 2 White Kidney Bean Extract 2262 100


Phoenix Children's Hospital 2163 100


Precise Portions 2353 100


Swerve Sweetener 2358 100


Tate & Lyle 2259 400


Tomato Products Wellness Council 2157 100


USA Rice Federation 2153 100


ViteGuide, Inc. 2452 100


Patricia M Babjak


Company Booth #


Booth Size 


(in sq ft)


Almond Board of California 2515 400


American Beverage Association 2410 200


Baxter Healthcare Corporation 2511 100


Carmi Flavor & Fragrance 2417 100


Coastline Family Farms 2518 100


Mushroom Council 2610 100


Partnership for Food Safety Education 2512 100


Rosalind Franklin University of Medicine & Science 2514 100


ServSafe ‐ National Restaurant Association 2412 100


Silver Palate Kitchens, Inc. 2516 100


Unified Brands/A la Cart 2510 100


Wheat Foods Council 2419 100


Wolters Kluwer Health 2415 100
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DPG-MIG- Chairs-Chair-Elect

		DPG Chairs-and Chair-elects

		DPG-Committee Name		First_Name		Last_Name		Name		Position Description		Email

		Behavioral Health Nutrition		Sharon		Lemons		Sharon Lemons		Chair		sharon_rd@att.net

		Behavioral Health Nutrition		Adrien		Paczosa		Adrien Paczosa		Chair-elect		apaczosa@gmail.com

		Clinical Nutrition Management		Kathryn		Allen		Kathryn Allen		Chair		kathryn.allen@coramhc.com

		Clinical Nutrition Management		Caroline		Steele		Caroline Steele		Chair-elect		csteele@choc.org

		Diabetes Care and Education		Virginia		Dantone-DeBarbieris		Virginia Dantone-DeBarbieris		Chair		info@nutritioned.com

		Diabetes Care and Education		Betty		Krauss		Betty Krauss		Chair-elect		bkmda@aol.com

		Dietetic Technicians in Practice		Darrin		Schmidt		Darrin Schmidt		Chair		dwsok@sbcglobal.net

		Dietetic Technicians in Practice		Katrelia		Robinson		Katrelia Robinson		Chair-elect		katrelia.robinson@gmail.com

		Dietetics in Healthcare Communities		Lisa		Eckstein		Lisa Eckstein		Chair		lisaecksteinrd@gmail.com

		Dietetics in Healthcare Communities		Kathy		Weigand		Kathy Weigand		Chair-elect		magic54@msn.com

		Dietitians in Business and Communications		Erin		DeSimone		Erin DeSimone		Chair		erindesimone@hotmail.com

		Dietitians in Business and Communications		Ilene		Smith		Ilene Smith		Chair-elect		ismith18@nyc.rr.com

		Dietitians in Integrative and Functional Medicine		Mary Beth		Augustine		Mary Beth Augustine		Chair		MBANutrition@gmail.com

		Dietitians in Integrative and Functional Medicine		Monique		Richard		Monique Richard		Chair-elect		meandmo2000@bellsouth.net

		Dietitians in Nutrition Support		Beth		Taylor		Beth Taylor		Chair		bet1217@bjc.org

		Dietitians in Nutrition Support		Jennifer		Lefton		Jennifer Lefton		Chair-elect		JLeftonRD@gmail.com

		Food and Culinary Professionals		Annette		Maggi		Annette Maggi		Chair		annette@annettemaggi.com

		Food and Culinary Professionals		Judy		Barbe		Judy Barbe		Chair-elect		judybarbe@gmail.com

		Healthy Aging 		Maria		Mahar		Maria Mahar		Chair		maria.mahar@gmail.com

		Healthy Aging 		Maureen		Janowski		Maureen Janowski		Chair-elect		Maureen.Janowski@Compass-usa.com

		Hunger and Environmental Nutrition		Dianne		Lollar		Dianne Lollar		Chair		dianne.lollar@adph.state.al.us

		Hunger and Environmental Nutrition		Jayne		Steinmetz		Jayne Steinmetz		Chair-elect		jsteinme@uwsp.edu

		Management in Food and Nutrition Systems		Patricia		Oliver		Patricia Oliver		Chair		poliver@mednet.ucla.edu

		Management in Food and Nutrition Systems		Deanne		Carlisle		Deanne Carlisle		Chair-elect		Deanne.Carlisle@Va.Gov

		Medical Nutrition Practice Group		Margaret		Ostrander		Margaret Ostrander		Chair		Margaretcostrander@gmail.com

		Medical Nutrition Practice Group		Leah		Nuckolls		Leah Nuckolls		Chair-elect		jane.nuckolls@mlh.org

		Nutrition Education for the Public		Karen		Chapman-Novakofski		Karen Chapman-Novakofski		Chair		kmc@illinois.edu

		Nutrition Education for the Public		Ingrid		Adams		Ingrid Adams		Chair-elect		ingrid.adams@uky.edu

		Nutrition Educators of Health Professionals		Elizabeth		Eilender		Elizabeth Eilender		Chair		eeilender@aol.com

		Nutrition Educators of Health Professionals		Gina		Pazzaglia		Gina Pazzaglia		Chair-elect		gpazzaglia@wcupa.edu

		Nutrition Entrepreneurs		Cheryl		Bork		Cheryl Bork		Chair		chere@cherebork.com

		Nutrition Entrepreneurs		Penny		Wilson		Penny Wilson		Chair-elect		penlynwilson@gmail.com

		Oncology Nutrition		Andreea		Nguyen		Andreea Nguyen		Chair		andreea.nguyen@baylorhealth.edu

		Oncology Nutrition		Tricia		Cox		Tricia Cox		Chair-elect		tmelhart@hotmail.com

		Pediatric Nutrition		Lynn		Brann		Lynn Brann		Chair		lbrann@syr.edu

		Pediatric Nutrition		Holly		Van Poots		Holly Van Poots		Chair-elect		hollypnpg@gmail.com

		Public Health/Community Nutrition		Bonnie		Bradley		Bonnie Bradley		Chair		bonnie.bradley@arkansas.gov

		Public Health/Community Nutrition		Lauren		Melnick		Lauren Melnick		Chair-elect		melnicl@ccf.org

		Renal Dietitians		Joanne		Cooke		Joanne Cooke		Chair		Joannecooke777@yahoo.com

		Renal Dietitians		Elizabeth		Neumann		Elizabeth Neumann		Chair-elect		eneumann@healthynutllc.com

		Research		Alanna		Moshfegh		Alanna Moshfegh		Chair		Alanna.Moshfegh@ars.usda.gov

		Research		Karin		Pennington		Karin Pennington		Chair-elect		karin.pennington@cigna.com

		School Nutrition Services		Alice Jo		Rainville		Alice Jo Rainville		Chair		alicejo.rainville@emich.edu

		School Nutrition Services		Julie		Skolmowski		Julie Skolmowski		Chair-elect		jskolmowski@gmail.com

		Sports, Cardiovascular, and Wellness Nutrition		Carol		Lapin		Carol Lapin		Chair		carols.lapin@gmail.com

		Sports, Cardiovascular, and Wellness Nutrition		Eve		Pearson		Eve Pearson		Chair-elect		eve@nutriworkscnc.com

		Vegetarian Nutrition		Amy Rose		Sager		Amy Rose Sager		Chair		vnamyrose@leapintowellness.com

		Vegetarian Nutrition		John		Westerdahl		John Westerdahl		Chair-elect		drwesterdahl@aol.com

		Weight Management		Anne		Wolf		Anne Wolf		Chair		anne@amwolf.com

		Weight Management		Kristine		Clark		Kristine Clark		Chair-elect		klc5@psu.edu

		Women's Health		Lisa		Akers		Lisa Akers		Chair		liser13@hotmail.com

		Women's Health		Heather		Goesch		Heather Goesch		Chair-elect		hagoesch@gmail.com

		DPG Chairs-and Chair-elects

		MIG-Committee Name		First_Name		Last_Name		Name		Position_Description		Email

		Asian Indians in Nutrition and Dietetics 		Rita		Batheja		Rita Batheja		MIG Community Leader		krbatheja@gmail.com

		Asian Indians in Nutrition and Dietetics 		Sudha		Raj		Sudha Raj		MIG Communications Coordinator		sraj@syr.edu

		Chinese Americans in Dietetics and Nutrition		Long		Wang		Long Wang		Chair		Long.Wang@csulb.edu

		Chinese Americans in Dietetics and Nutrition		Honkeung		Wong		Honkeung Wong		Chair-elect		danielwonghk@hotmail.com

		Fifty Plus in Dietetics and Nutrition		Gary		Kawula		Gary Kawula		MIG Community Leader		garymfns@yahoo.com

		Fifty Plus in Dietetics and Nutrition		Joyce		Scott-Smith		Joyce Scott-Smith		MIG Communications Coordinator		joycescsm@verizon.net

		Filipino Americans in Dietetics and Nutrition		Patricia		Ruckman		Patricia Ruckman		MIG Community Leader		pruckman@me.com

		Filipino Americans in Dietetics and Nutrition		Aimee		Estella		Aimee Estella		MIG Communications Coordinator		aimee.estella@gmail.com

		Jewish Member Interest Group		Lisa		Brown		Lisa Brown		MIG Community Leader		doc_brown@ymail.com

		Jewish Member Interest Group		Jessica		Pearl		Jessica Pearl		MIG Communications Coordinator		jessrpearl@gmail.com

		Latinos and Hispanics in Dietetics and Nutrition		Sylvia		Klinger		Sylvia Klinger		Chair		sylvia@hispanicfoodcommunications.com

		Latinos and Hispanics in Dietetics and Nutrition		Zachari		Breeding		Zachari Breeding		Chair-elect		zacharibreeding@gmail.com

		Muslims in Dietetics and Nutrition		Syeda		Hussaini		Syeda Hussaini		Chair		syeda83@gmail.com

		Muslims in Dietetics and Nutrition		Zareena		Rizwana		Zareena Rizwana		Chair-elect		zark70@yahoo.com

		National Organization of Blacks in Dietetics and Nutrition		Frances		Tyus		Frances Tyus		Chair		tyusaka@aol.com

		National Organization of Blacks in Dietetics and Nutrition		Yvonne		Greer		Yvonne Greer		Chair-elect		yeatright@aol.com

		National Organization of Men in Nutrition		Angel		Planells		Angel Planells		MIG Community Leader		acplanells@gmail.com

		National Organization of Men in Nutrition		Christopher		Hayes		Christopher Hayes		MIG Communications Coordinator		crhayes2011@gmail.com

		Thirty and Under in Nutrition and Dietetics		Kathryn		Lawson		Kathryn Lawson		MIG Community Leader		kathryn.lawson22@gmail.com

		Thirty and Under in Nutrition and Dietetics		Lauren		Shelar		Lauren Shelar		MIG Communications Coordinator		laurenshelar@gmail.com
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FNCE 2014

Sponsor Booth Locations





Academy National Sponsors Booths at FNCE 2014



Abbott Nutrition	Booth #2017

Sponsor since 2007 



Alliance to Advance Patient Nutrition	Booth #1617

Campaign since 2013



National Dairy Council	Booth #1937

Sponsor since 2007





Premier Sponsors



Beverage Institute for Health & Wellness, The Coca-Cola Company	Booth #1820

Sponsor since 2008



General Mills	Booth #1920

Sponsor since 2007



Kellogg Company	Booth #1627

Sponsor since 2007



McCormick	Booth #2221

Sponsor since 2012



PepsiCo	Booth #2021

Sponsor since 2007



Unilever	Booth #1429

Sponsor since 2007





2014 Event Sponsors



Campbell Soup Company	Booth #1415

Sponsor since 2010



ConAgra Foods	Booth #2027

Sponsor since 2008



Nature Made	Booth #1621

Sponsor since 2009
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		BOARD OF DIRECTORS 


2014 FNCE SCHEDULE

		





		HEADQUARTERS HOTEL
Omni Hotel at CNN Center (Omni-HQ)


100 CNN Center – Atlanta, GA

		CONVENTION CENTER
Georgia World Congress Center (GWCC)


285 Andrew Young International Blvd, NW – Atlanta, GA



		OVERFLOW MEETING SPACE/HOTEL

Marriott Marquis (Marriott)


265 Peachtree Center Avenue – Atlanta, GA

		DRAFT #2







		Wednesday, October 15

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:00 pm – 8:00 pm

		House Leadership Team Dinner



		D. Heller’s Home 

		Meet in the Omni hotel lobby between 4:00 - 4:30 pm to ride over as a group

		HLT BOD members





		Thursday, October 16

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 2:00 pm

		House Leadership Team Meeting

		Omni-HQ

		Redwood

		HLT BOD members
P. Babjak



		3:00 pm – 4:30 pm

		HOD Meeting Orientation

		Omni-HQ

		Dogwood A

		A. Miles, E. Smith, M. Kyle 



		3:30 pm – 4:30 pm

		HOD Meeting Table Facilitator Training

		Omni-HQ

		Cottonwood AB

		N. Lewis, T. Bates



		5:30 pm – 7:00 pm

		Welcome Reception

		Omni-HQ

		International Ballroom ABC

		BOD members 
(as schedule permits)



		7:00 pm – 8:30 pm

		Licensure Summit Reception

		Omni-HQ

		International Ballroom E

		BOD members 
(as schedule permits)



		7:15 pm – 9:00 pm

		Dinner Meeting

		Omni-HQ

		Presidential Suite Room 2880

		S. Connor, G. McCollum, P. Babjak





		Friday, October 17

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:30 am – 8:30 am

		President’s Breakfast

		Omni-HQ

		Grand Ballroom ABC

		Remarks: S. Connor 

(8:05 am-8:20 am) 

T. Raymond 

(8:20 am-8:30 am)

BOD members



		7:30 am – 5:00 pm

		Consumer Protection and Licensure Summit

		Omni-HQ

		International Ballroom ABC

		Remarks: S. Connor 

(9:30 am – 9:45 am)



		8:00 am – 5:00 pm

		Linking Nutrition Around the World Forum (By invitation only)

		Omni-HQ

		Cottonwood

		Remarks: : S. Connor 

(12:00 pm)

M. Russell 


(as schedule permits)



		8:40 am – 5:00 pm

		House of Delegates Meeting

(see HOD meeting agenda for details)

		Omni-HQ

		Grand Ballroom D2-E

		Presiding: E. Smith


BOD members 





		12:30 pm – 1:30 pm

		HOD Lunch


		Omni-HQ

		Grand Ballroom ABC

		BOD members 




		1:00 pm – 4:00 pm




		Opening Session/Member Showcase Rehearsal

		GWCC

		Exhibit Hall B1

		1:00 – 2:15 pm - S. Connor


2:15 – 2:30 pm - P. Babjak


2:30 – 2:45 pm - T. Raymond


2:45 – 3:00 pm - B. Richardson


3:00 – 3:30 pm - E. Crayton



		5:05 pm – 5:25 pm

		HOD Information Session: Academy National Sponsors

		Omni-HQ

		Grand Ballroom D2-E

		A. Miles

BOD members



		5:45 pm – 6:00 pm


(2:00 – 6:00 pm – Full meeting time)

		LAHIDAN Executive Committee Meeting

		Omni-HQ

		Chestnut

		A. Miles (5:45 – 6:00 pm)


HLT BOD members 

(5:45 – 6:00 pm)



		6:00 pm – 7:00 pm


(2:00 – 8:00 pm – Full meeting time)

		Pediatric Nutrition DPG Executive Committee

		Marriott Marquis

		M304

		A. Miles (6:00 – 7:00 pm)






		7:00 pm – 9:00 pm




		Oregon Academy Members Reception

		Hilton Garden Inn 

		275 Baker Street

		S. Connor





		Saturday, October 18

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:15 am – 8:00 am

		HOD Networking Breakfast

		Omni-HQ

		Grand Ballroom ABC

		BOD members



		7:30 am – 12:00 pm

		Policy Initiatives & Advocacy Licensure Summit

		Omni-HQ

		International Ballroom ABC

		G. McCollum (as schedule permits)



		7:30 am – 3:00 pm

		School Nutrition Services DPG Executive Committee Meeting

		Marriott Marquis

		L501 Boardroom

		D. Martin (stop in as schedule allows)



		7:30 am – 3:00 pm

		Nutrition Entrepreneurs DPG Executive Committee Meeting

		Omni CNN

		Oak

		S. Connor

(11:15 am – 11:30 am) 
To answer Q’s re: NDTR 



		8:00 am – 3:30 pm

		Academy/AMIA 10 x 10 Informatics Course

		GWCC

		B216

		Remarks: E. Crayton 

(8:30 am -8:35 am)



		8:10 am – 11:00 am 

		House of Delegates Meeting 




		Omni-HQ

		Grand Ballroom D2&E

		Presiding: E. Smith


Remarks: D. Martin 

(8:15 am – 8:25 am)


BOD members 



		9:30 am – 11:30 am

		Exhibitor Advisory Council Meeting

		GWCC

		B409

		P. Babjak



		10:30 am – 12:00 pm

		Foundation Nutrition Symposium: The RDNs Guide to Plentiful, Nutrient Dense Food for the World

		GWCC

		B308-309

		Remarks: T. Raymond



		11:05 am – 11:30 am

		HOD Table Facilitator Debriefing

		Omni-HQ

		Grand Ballroom D2&E

		HLT BOD members



		12:00 pm – 3:00 pm

		Atlanta Food Bank Volunteers

		GWCC

		Shuttle bus pick-up: Building B – Main Entrance

		HLT BOD members 



		11:30 am – 3:30 pm

		Nominating Committee Meeting/Lunch/Interviews

		Omni-HQ

		Chestnut 

		G. McCollum


P. Babjak



		12:00 pm – 1:30 pm

		Committee for Professional Development Luncheon

		GWCC

		B409

		S. Connor, E. Crayton,


(as schedule permits)



		1:00 pm – 3:00 pm

		Student Advisory Committee Meeting

		Omni-HQ

		Dogwood A

		Remarks: S. Connor 

(1:00 pm – 1:10 pm)



		1:00 pm – 3:00 pm

		NOBIDAN MIG Executive Committee Meeting

		Marriott 

		M301

		E. Crayton (1:00 pm – 1:10 pm)



		1:30 pm – 3:00 pm

		Policy Initiatives & Advocacy Roundtables

		Omni-HQ

		Maple 

		BOD members 


(as schedule permits)



		1:30 pm – 2:30 pm

		Future Food Reception

		GWCC 

		B316

		E. Crayton



		1:30 pm – 3:30 pm

		50 Year Member Celebration

		GWCC

		B211-212

		Remarks:  T. Raymond

(1:30 pm – 1:40 pm)

S. Connor 


(1:40 pm – 1:50 pm)
BOD members
(as schedule permits)



		2:30 pm – 3:15 pm

		Pre-Opening Session Details

		GWCC

		Expo Hall B1

		B. Richardson (make-up 2 pm)


P. Babjak (make-up 2:15 pm)


S. Connor (make-up 2:45 pm)


T. Raymond (make-up 3:15 pm)

E. Crayton (make-up 3:45 pm)



		3:00 pm – 3:45 pm

		Corporate Sponsor Meet and Greet

		GWCC

		B315

		BOD - (as schedule permits)





		Saturday, October 18

		Title

		Location

		Meeting Room

		Attendance/Remarks



		4:00 pm – 6:00 pm

		Opening Session: Creating an Age of Abundance: Understanding Humanity’s Future

		GWCC

		Expo Hall B1

		Presiding: S. Connor;


BOD members 



		6:00 pm – 9:30 pm

		Vegetarian Nutrition DPG Drop In

		Omni-HQ

		Spruce 

		M. Kyle (stop in as schedule permits)



		6:30 pm – 8:00 pm

		Dietetics in Health Care Communities DPG Member Reception

		Omni-HQ

		International Ballroom ABC

		E. Smith



		6:30 pm – 9:00 pm

		Academy Foundation Board Dinner

		One Midtown Kitchen

		559 Dutch Valley Road NE

		P. Babjak, D. Martin, 


T. Raymond 



		6:00 pm – 9:00 pm

		President Elect Reception

		Omni-HQ

		Pine 

		E. Crayton, BOD members 
(as schedule permits)



		6:30 pm – 10:00 pm

		Nutrition Entrepreneurs Event 

		Marriott Marquis

		Marquis Ballroom A

		D. Ferko Adams



		7:00 pm – 9:00 pm

		AODA International Reception

		Omni-HQ

		Oak

		BOD members
(as schedule permits)



		8:00 pm – 11:00 pm

		FNCE Opening Night Party

		Omni-HQ

		Grand Ballroom 

		BOD members





		Sunday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:30 am – 7:45 am

		Nutrition and Dietetic Educators and Preceptors Member Meeting and Breakfast

		Omni-HQ

		International Ballroom DE

		M. Garner



		6:45 am – 7:45 am

		Academy Foundation Leadership Breakfast

		Omni-HQ

		Maple 

		Remarks: T. Raymond



		7:00 am – 8:30 am

		Honors Breakfast

		Omni-HQ

		International Ballroom ABC

		Presiding: G. McCollum (opening remarks 7:45 am) (closing remarks 8:15 am)

Board Partners: E. Smith, D. Martin, T. Bates, M. Russell, S. Connor, E. Crayton

(During Honors breakfast Glenna will provide remarks at TUND breakfast, as schedule permits)



		7:00 am – 8:30 am

		Thirty and Under in Nutrition and Dietetics (TUND) Breakfast

		Omni-HQ

		Dogwood AB

		Remarks: G. McCollum 





		8:00 am – 9:30 am

		FNCE Session: Wimpfheimer-Guggenheim International Lecture: Global Dietetic Alliances-The European Experience

		GWCC

		B206

		BOD members 
(as schedule permits)



		8:00 am – 4:00 pm

		Member Product MarketPlace

		GWCC

		Building B – Level 3 Concourse

		BOD


(as schedule permits)



		9:00 am – 11:00 am

		House Leadership Team Meeting

		GWCC

		Maple Room B

		E. Smith, A. Miles, N. Lewis, T. Bates, D. Heller, M. Kyle



		9:00 am – 5:30 pm

		Nominating Committee Meeting and Interviews

		Omni-HQ

		Beechnut

		G. McCollum, P. Babjak



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GWCC

		Building B – Level 1, Halls B2 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		Sunday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		10:00 am – 11:30 am

		FNCE Session: 2014 Lenna Frances Cooper Memorial Lecture: Inside Out: How Retail RDNs Transform Food Culture

		GWCC

		B405-407

		BOD members 



		10:00 am – 11:30 am

		FNCW Session: Starved for Information: Standardizing the Approach to Recognition and Documentation of Pediatric Malnutrition 

		GWCC

		Thomas Murphy Ballroom 1–2




		D. Ferko-Adams

(as schedule permits)



		10:00 am – 11:30 am

		FNCE Session: Advancing Education: Enhancing Quality – ACEND Forum

		GWCC

		B102 

		BOD


(as schedule permits)



		11:00 am – 1:30 pm

		Ethics Committee Meeting 

		Omni-HQ

		Birch 

		M. Russell



		11:00 am – 1:00 pm

		DPG Town Hall Meeting

		Omni-HQ

		Oak

		Remarks: E. Crayton  

(11:10 am – 11:25 am) 
Remarks: E. Smith


(11:25 am – 11:30 am)


Welcome to stay for lunch



		11:15 am – 1:30 pm

		Future Innovations in Dietetics Practice and Education

		GWCC

		Poster Section of Exhibit Hall

		D. Ferko-Adams



		11:45 am – 1:00 pm

		Former Presidents’ Luncheon 

		Omni-HQ

		Pine

		Presiding: G. McCollum
P. Babjak



		12:00 pm – 1:00 pm

		Student Stipend Session

		GWCC

		B206

		Remarks: T. Raymond



		1:30 pm – 3:00 pm

		Nontraditional Career Paths in Dietetics Planned with the Academy Student Advisory Committee (SAC)

		GWCC

		B206

		Opening Remarks: G. McCollum



		1:30 pm – 3:00 pm

		FNCE Session: 2014 Presidents’ Lecture – Personalized Medicine:


The Changing Landscape of Health Care

		GWCC

		B405-7

		Presiding: E. Crayton  

BOD members 



		1:30 pm – 3:00 pm

		FNCE Session: Your PDP and Practice Competencies: What’s Next and What’s in It for Me? - CDR Forum

		GWCC

		B102

		BOD members


(as schedule permits)



		1:30 pm – 3:00 pm

		FNCE Session: Lead and Prosper: New Roles, New Payment Streams for RDNs in a Changing Healthcare Marketplace

		GWCC

		Sidney Marcus Auditorium




		D. Ferko-Adams

(as schedule permits)



		3:00 pm– 5:00 pm

		ANDPAC VIP Meet and Greet 

		GWCC

		VIP Lounge B209

		S. Connor, G. McCollum, 
P. Babjak


BOD Members 

(as schedule permits)



		3:30 pm– 5:00 pm

		FNCE Session: On the Shoulders of Giants: Learning through Stories of Inspiration

		GWCC

		B206

		Moderator: E. Crayton


BOD members


(as schedule permits)



		5:00 pm – 6:30 pm

		NOBIDAN MIG Business Meeting

		Marriott Marquis

		601

		E. Crayton

(as schedule permits)



		5:00 pm – 7:00 pm

		Nutrition & Dietetic Educators & Preceptors Student Internship Fair 

		Omni-HQ

		Grand Ballroom ABC

		M. Garner (as schedule permits)



		5:30 pm – 7:30 pm

		Dietitians in Integrative and Functional Medicine DPG Networking Reception

		Omni-HQ

		Maple 

		C. Christie



		Sunday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		5:30 pm – 9:00 pm

		Public Health Community Nutrition DPG Networking Meeting

		Marriott Marquis

		M302

		T. Bates



		5:30 pm – 9:00 pm

		Abbott Meet & Greet with General Manager Robin Sears

		Omni-HQ

		Omni Bar

		P. Babjak


M. Whalen



		6:00 pm – 7:30 pm

		Dietetic Technicians in Practice DPG Membership Reception

		Omni-HQ

		Omni Lounge – 15th Floor

		G. McCollum






		6:00 pm – 9:00 pm

		Arizona Academy of Nutrition and Dietetics Reception 

		Omni-HQ

		Immediate Past President’s Suite


Room 2283

		G. McCollum






		6:00 pm – 7:30 pm

		Pediatric Nutrition DPG Member Reception

		Marriott Marquis

		M301

		A. Miles



		6:00 pm – 8:00 pm

		Academy Foundation Donor Reception


(Sponsored by The Coca-Cola Company)

		The Glen Hotel

		Sky Lounge (Rooftop) 110 Marietta St., NW

		T. Raymond


P. Babjak


BOD members



		6:30 pm – 8:30 pm

		Clinical Nutrition Management DPG Member Reception

		Marriott Marquis

		Marquis Ballroom D

		N. Lewis



		7:00 pm - 8:00 pm

		Student Reception

		Omni-HQ

		International Ballroom

		G. McCollum 


BOD members
(as schedule permits)



		7:00 pm – 9:00 pm

		IFIC Networking Reception

		Renaissance Atlanta Midtown

		Rooftop 866


866 W Peachtree Street

		BOD


(by Invitation)



		7:00 pm – 9:30 pm

		National Organization of Blacks in Dietetics and Nutrition MIG Reception

		Marriott Marquis

		A602

		E. Crayton
(as schedule permits)



		8:00 pm – 9:00 pm

		Diversity Reception

		Omni-HQ

		Spruce

		E. Crayton


T. Bates

E. Smith
BOD members


(as schedule permits)



		8:00 pm – 10:00 pm

		President’s Reception

		Marriott Marquis

		Sky Line Level 10th Floor

		BOD members 





		Monday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:30 am – 8:00 am

		Weight Management DPG Member Breakfast

		Omni-HQ

		International Ballroom EF

		D. Heller



		7:00 am – 8:30 am

		NOBIDAN Breakfast

		Marriott Marquis

		Maple 




		E. Crayton
(as schedule permits)



		7:00 am – 9:00 am

		Management in Food and Nutrition Systems DPG Networking Breakfast

		Omni-HQ

		Redwood




		K. Wolf



		7:00 am – 9:00 am

		Dietetic Technicians in Practice DPG Membership Meeting

		Omni-HQ

		Pine




		M. Garner (8:00 am -8:15 am)


Questions about NDTR



		7:00 am – 8:30 am

		Research DPG Membership Breakfast

		Omni-HQ

		Dogwood

		S. Connor (7:00 am -7:15 am)



		7:30 am – 9:30 am

		Pre-Member Showcase Details

		GWCC

		Building B – Level 1, Hall B1 (Green Room)




		(7:30 am make-up)


8:30 am – S. Connor


(8:00 am make-up)


8:45 am – T. Raymond 


8:15 am – E. Crayton


(8:30 am make-up)





		Monday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 9:30 am

		FNCE Session: Research Symposium-Overcoming Barriers to Practitioners in Research: Strategies from the DPBRN (Part 1)

		GWCC

		Sidney Marcus Auditorium

		S. Connor


BOD members


(as schedule permits)



		9:00 am – 3:00 pm

		Center for Career Opportunities

		GWCC

		Building B – Level 1, Hall B2

		BOD members 
(as schedule permits)



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GWCC

		Building B – Level 1, Halls B2 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:30 am – 12:30 pm

		DPG & MIG Showcase

		GWCC

		Building B – Level 3 Concourse

		BOD members


(as schedule permits)



		10:00 am – 12:00 pm

		FNCE Session:  Member Showcase: Straight Talk in a Squiggly World: Ethical Communication for Challenging Situations

(Honorary Membership Presented)

		GWCC

		Building B – Level 1, Hall B1

		Presiding:  S. Connor


Remarks:  S. Connor, E. Crayton, T. Raymond


BOD members 



		11:30 am – 1:30 pm

		FNCE Poster Session: Innovations in Nutrition and Dietetics Practice or Education 

(Council on Future Practice)

		GWCC

		Building B – Level 1, Halls B2 & B3

		M. Kyle


E. Smith


BOD members 


(as schedule permits)



		12:30 pm – 1:30 pm

		Student Spirit Contest Reception

		Omni-HQ

		Presidential Suite


Room 2880

		S. Connor
BOD members


(as schedule permits)



		1:30 pm – 3:00 pm

		FNCE Session:  Industry, Ethics, the Profession, and Practice

		GWCC

		Thomas Murphy Ballroom 1-2

		Presiding:  S. Connor


BOD members



		1:30 pm – 3:00 pm

		FNCE Session: Short Oral Presentations – Professional


Skills; Nutrition Assessment; Medical Nutrition Therapy (Part 1)

		GWCC

		B213-214

		Presiding: M. Russell



		1:30 pm – 3:00 pm

		FNCE Session:  Decoding RDN Clinical Practice Patterns to Improve Coverage and Compensation: The Academy’s 2013 Coding Survey 

		GWCC

		Room B302–B305




		D. Ferko-Adams
(as schedule permits)



		1:30 pm – 5:00 pm

		FNCE Session: Research Symposium-Part 2: You Snooze, You Lose: A New Stage of Obesity Understanding (Part 2)

		GWCC

		Sidney Marcus Auditorium

		S. Connor 


(as schedule permits)


BOD members


(as schedule permits)



		2:30 pm – 4:00 pm

		Academy Foundation Kids Eatright Gala Rehearsal

		Omni-HQ

		Grand Ballroom

		T. Raymond (arrive 2:30 pm)



		3:00 pm – 5:00 pm

		ANDPAC VIP Reception

		GWWC

		B209

		BOD members


(as schedule permits)



		5:00 pm – 6:30 pm

		Joint MIG Reception

		Omni-HQ

		International Ballroom F

		S. Connor (as schedule permits)


E. Crayton (as schedule permits)





		Monday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:30 pm – 7:30 pm.

		Academy Foundation Corporate Reception

		Omni-HQ

		Pre-function

Lobby Level


M3, North Tower

		Presiding: T. Raymond


(by invitation only)



		6:30 pm – 7:30 pm

		Academy Foundation Gala Reception

		Omni-HQ

		Grand Ballroom Foyer

		BOD members



		7:30 pm – 11:00 pm

		Academy Foundation Kids Eat Right Gala

		Omni-HQ

		Grand Ballroom

		Presiding: T. Raymond


Remarks: S. Connor


(Tickets individually purchased from Foundation staff 312-899-4773)





		Tuesday, October 21

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:00 am – 8:00 am

		Southeast United Dairy Association – Friends Fuel Up First Breakfast

		Omni-HQ

		International Ballroom E

		Closing Remarks E. Crayton



		7:30 am – 9:00 am

		ANDPAC Power Breakfast


		Omni-HQ

		International Ballroom ABC

		Remarks: S. Connor, 

BOD members



		9:00 am – 1:00 pm

		Exhibitor Appreciation

		GWCC 

		Building B – Level 1, Halls B2 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:45 am – 11:15 am

		FNCE Session: Open Discussion: The Skinny on Implementing Medicare’s IBT for Obesity Benefit

		GWCC

		B211-212




		Facilitator: M. Kyle

BOD members


(as schedule permits)



		11:00 am – 12:00 pm

		FNCE Poster Session: Poster #72

		GWCC

		Building B – Level 1, Halls B2 & B3

		Presenting: K. Wolf






		11:00 am – 12:00 pm

		FNCE Poster Session: Poster #11

		GWCC

		Building B – Level 1, Halls B2 & B3

		Presenting: T. Bates






		12:45 pm – 1:15 pm

		Pre-Closing Session Details

		GWCC

		Building B – Level 1, Hall B1 (Green Room)

		E. Crayton 

(12:45 pm make-up)



		2:00 pm – 3:30 pm

		Closing Session:  Managing Change Successfully: Overcome Obstacles to Achievement

		GWCC

		Building B – Level 1, Hall B1 

		Presiding: E. Crayton


BOD members 



		3:45 pm – 5:00 pm

		Finance and Audit Committee Meeting

		Omni-HQ

		Maple 

		M. Russell, D. Martin, E. Smith, A. Miles, T. Raymond, E. Crayton, S. Connor, 

P. Babjak



		6:00 pm – 9:00 pm

		Board of Directors Dinner 

		Omni-HQ

		Presidential Suite

Room 2880

		BOD members, Executive Team and Invited Guests





		Wednesday, October 22

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:00 am – 1:00 pm

		Board of Directors Meeting 

		Omni-HQ

		International Ballroom A-B-C

		BOD members, Executive Team and Invited Guests



		4:00 pm – 7:00 pm

		Presidents’ Debriefing Dinner

		Ruth’s Chris Steakhouse

		267 Marietta Street


		S. Connor


E. Crayton


G. McCollum


P. Babjak
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If you have any questions, please contact me.

 

 

Joan

 

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org
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37. KER Quarterly Newsletter - Fall 2014

From: Martha Ontiveros <Montiveros@eatright.org>

To: Carl Barnes <carl@learntoeatright.com>, Constance Geiger

<constancegeiger@comcast.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Eileen Kennedy <eileen.kennedy@tufts.edu>,

Evelyn Crayton <craytef@charter.net>, Jean Ragalie-Carr <jean.ragalie-

carr@rosedmi.com>, Kathleen McClusky

<KathyMcClusky@IamMorrison.com>, Mary Christ-Erwin <mary.christ-

erwin@porternovelli.com>, Patricia Babjak <PBABJAK@eatright.org>, Sue

Cecala <Sue.Cecala@rosedmi.com>, Terri Raymond <tjraymond@aol.com>

Cc: Susan Burns <Sburns@eatright.org>, Katie Brown <kbrown@eatright.org>,

Amy Donatell <adonatell@eatright.org>, Beth Labrador

<BLabrador@eatright.org>, Mary Beth Whalen <Mwhalen@eatright.org>,

Martha Ontiveros <Montiveros@eatright.org>

Sent Date: Sep 30, 2014 14:51:28

Subject: KER Quarterly Newsletter - Fall 2014

Attachment: image001.png
9-14 KER Newsletter.pdf

Good afternoon,

 

Attached you will find the KER Quarterly Newsletter – Fall 2014.

 

If you need additional information please contact me.

 

 

Martha Ontiveros 

 Administrative Assistant 

 Academy of Nutrition and Dietetics Foundation 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 1-800-877-1600, ext. 4773 or 312-899-4773

 

Fax 312-899-4796

 
montiveros@eatright.org 
 www.eatright.org/foundation
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Kids Eat Right 
Kids Eat Right News Bite 


Fall 
2014 


FNCE Academy Foundation Nutrition Symposium 
“The RDNs Guide to Plentiful, Nutrient Dense Food for the World” 
Saturday, October 18, 11:00 am – 1:00 pm; Georgia World Congress Center; 2.0 CPEU; Registration $10 
 
In this session, attendees will understand the impact of nutrient deficiencies in underdeveloped countries, 
and the challenges and opportunities related to nutritiously feeding a growing world population.  Learn from 
RDN farmers about hot topics in agriculture and leave the session ready to apply evidence-based messaging 
to educate consumers about food and farming.   
 
Register at: http://www.eatright.org/FNCE/content.aspx?id=6442469083 or contact the Academy 
Foundation by phone 312-899-4773. Session made possible through an educational grant from Elanco. 


First-Ever Kids Eat Right Month a Success! 
The first-ever Kids Eat 
Right Month was a 
success! In an effort to 
help ensure children are 
healthy, succeed in 
school and grow into 
healthy adults, Kids Eat 
Right Month featured 
tips for families to shop 
smart, cook healthy and 
eat right. Thanks to the 
support and actions of 
Kids Eat Right campaign 
members, the Academy 
and its Foundation 
successfully celebrated 
the first annual Kids Eat 
Right Month.  
 
Kids Eat Right Month 
resulted in 187.5 million 
media impressions and 8 
million views on 
Facebook and Twitter! 


See Kids Eat Right 
Month Everyday Heroes 


at www.eatright.org/
foundation. 
 
A Kids Eat Right live 
webinar was also held in 
August, to inform 
members about the 
many projects in motion 
and resources available 
to members. The 
webinar recording is 
available at 


www.eatright.org/
foundation/
kidseatright 
under ‘webinars.’ The 
webinar was made 
possible through an 
educational grant from 
The Coca-Cola Company 
Beverage Institute for 
Health & Wellness. 


August isn’t the only 
month to engage as a 
Kids Eat Right Member! 
As a Kids Eat Right 
campaign member, you 
can access toolkits and 
resources to engage 
families and 
communities in your 
area all year. Visit 
www.kidseatright.org/
volunteer to learn more. 
The valuable resources 


and innovative programs 
offered through Kids Eat 
Right would not be 
possible without the 
generous support of our 
members. We hope that 
you will consider 
supporting Kids Eat Right 
by giving to the 
Foundation’s Annual 
Fund. Donate online at 
www.eatright.org/
foundation/donate. 



http://www.eatright.org/FNCE/content.aspx?id=6442469083

http://www.eatright.org/foundation/donate

http://www.eatright.org/foundation/donate

http://www.eatright.org/foundation/donate

http://www.eatright.org/foundation/donate

http://www.eatright.org/foundation/donate

http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.eatright.org/foundation/donate

http://www.eatright.org/foundation/donate
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MyPlate. How Do I Rate? Toolkit & Mini-Grants 
The Kids Eat Right 
MyPlate. How Do I 
Rate? toolkit is 
available at 
www.kidseatright.org/
volunteer as a free 
download.  
 
The toolkit contains six 
ready-made 
presentations: 
 For Health 


Professionals of 
Children 2-5 years 
old 


 For Health 
Professionals of 
Children in 1st-5th 
grades 


 For Parents of 2-5 
year olds 


 For Parents of 2-5 
year olds-Spanish! 


 For Parents of 1st-
5th graders 


 For Parents of 1st-


5th graders-
Spanish! 


 
Each presentation 
includes a 20 minute 
PowerPoint 
presentation 
with leader 
notes, a 
suggested 
10-minute 
group 
activity, and 
participant 
handouts. 
Additionally, 
this toolkit is 
available to all 
healthcare providers 
to download at 
www.eatright.org/
foundation.  
 
In July 2014, 25 mini-
grants were awarded 
to members to utilize 


the toolkit, and in 
October, another 25 
will be awarded. 
 
Recipients of the mini
-grants agree to give 
two presentations  in 
their community 
from the new 


MyPlate. How 
Do I Rate? 
toolkit.  
 
The toolkits and 


mini-grant 
opportunities were 
made possible 
through an 
educational grant 
from Dannon.  
 
 
 


Attending FNCE? Visit the Kids Eat Right Kiosk! 


Stop by the Kids Eat Right Kiosk Saturday, Oct. 18-Tuesday, Oct. 21 and visit with RDNs about 
the Foundation’s Kid Eat Right and Future of Food initiatives.  Learn more about how to access 
free resources and mini-grants to help you get involved in efforts to promote healthy eating for 
kids and families.  
 


Special visit with RDN Farmer Experts  
Monday, Oct. 20 from 8am-1pm! 



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.eatright.org/foundation

http://www.eatright.org/foundation
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“Empowered Parents for School Wellness” 
Workshops Now Available for Download! 


The 1½ hour parent 
workshop, 
"Empowered Parents 
for School Wellness" 
is now available for 
Kids Eat Right 
members to 
download and use in 
schools in their own 
communities. 
 
The “Empowered 
Parents for School 
Wellness” workshop 
is designed as a 1 ½ 
hour parent 
workshop held in a 


school setting, co-led 
by a Kids Eat Right 
campaign member 
and the School Food 
Service Director 
(FSD). The workshop 
empowers parents 
with information 
about school meals 
and school wellness 
that they can use to 
help promote the 
benefits of school 
meals among their 
peers and support 
and lead changes in 
the wellness 


environment of their 
child’s school. 
 
Download the 
“Empowered Parents for 
School Wellness” parent 
workshop at 
www.kidseatright.org/
volunteer. 
 
This project was made 
possible through service 
contracts funded through 
the Iowa Department of 
Education’s USDA Team 
Nutrition grant. 
 


Are you a Kids 
Eat Right 
member?  


Join today!  
 


www.kidseatright.org
/volunteer 


Validated GENIE Online Checklist Tool 
The Guide for 
Effective Nutrition 
Interventions and 
Education (GENIE) 
identifies 
characteristics 
associated with 
strong nutrition 
education programs 
and allows you to 


complete a self-
assessment of your 
program and 
provides resources 
for strengthening any 
areas that may be 
missing from a 
proposal.  
 
GENIE was made 
possible through an 


educational grant from 
the ConAgra Foods 
Foundation.  
Access GENIE 
online at http://
sm.eatright.org/
GENIE.  


New video about 
how professionals 
can use the Hub!  


Visit  
www.healthyfood


bankhub.org  
Helpful for those 


working with food 
insecure families! 



https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=iGJQGRPqTkaRSckLdMathBW_iG0G5dAIiQ6cbRAvnSKIKQeLcvem660YWwTx3FhDDTGUNmEFcXU.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=iGJQGRPqTkaRSckLdMathBW_iG0G5dAIiQ6cbRAvnSKIKQeLcvem660YWwTx3FhDDTGUNmEFcXU.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=iGJQGRPqTkaRSckLdMathBW_iG0G5dAIiQ6cbRAvnSKIKQeLcvem660YWwTx3FhDDTGUNmEFcXU.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE
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Food Insecurity/Food Banking 
Dietetic Internship Concentration-Coming soon! 


The Academy of 


Nutrition and 


Dietetics Foundation 


and the Academy’s 


Research 


International & 


Scientific Affairs are 


leading an evaluation 


project for a Food 


Insecurity/Food 


Banking Dietetic 


Internship (DI) 


Concentration.   


The evaluation plan 


includes testing each 


of 19 activities 


related to food bank 


management, food 


systems, and 


nutrition education  


at two food bank 


sites with existing 


dietetic internship 


rotations in the fall of 


2014. A total of 13 


food bank sites are 


each testing three 


activities. A second 


pilot will take place in 


the spring, and by 


Fall of 2015, this new 


DI Concentration will 


be available for use!   


The Foundation 


continued to receive 


support and follow 


the guidance of the 


Accreditation Council 


for Education in 


Nutrition and 


Dietetics (ACEND) on 


the development of 


the concentration. 


This project is a 


continuation of the 


Future of Food 


initiative with 


support through an 


educational grant 


from National Dairy 


Council and in 


collaboration with 


Feeding America. 


Feeding America’s 
Healthy Cities 
program aims to 
deliver three critical 
services for children 
facing food insecurity 
(nutritious food, 
quality medical care, 
and safe places to 
play) in order to 
create opportunities 
for optimal physical 
and cognitive 
development.  The 
program is being 


implemented through 
food banks with 
community partners 
in three locations: the 
Alameda County 
Community Food 
Bank; the Community 
FoodBank of New 
Jersey; and the 
Greater Chicago Food 
Depository.  
  
The goal of this 
project is to increase 
understanding of the 
effectiveness of the 
three Healthy Cities 


integrated health and 
nutrition programs in 
reducing food 
insecurity within the 
populations they 
serve so that future 
programs can be 
designed to maximize 
their effectiveness.   
 
To achieve this goal 
the Academy of 
Nutrition and 
Dietetics and its 
Foundation will 
conduct an across-
site evaluation of the 


Healthy Cities project, 
develop case studies 
about each site’s 
intervention and 
outcomes, collaborate 
with Feeding America 
in developing train-the
-trainer resources for 
the Feeding America 
Network and Healthy 
Food Bank Hub 
website, and 
communicate the 
results of the program 
evaluation. 


Healthy Cities Evaluation Project  
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Future of Food Webinars 
As a continuation of 
the Future of Food 
webinar series, four 
new webinars have 
been recorded and/
or scheduled.  The 
webinars focus on 
nutritiously feeding a 
growing world 
population. 
 
Please register for 
upcoming webinars 
and/or  view the 
recorded webinars at 
www.eatright.org/
foundation/
kidseatright under 
“webinars.” 


The following 
webinars were made 
possible through an 
educational grant 
from Elanco. 
 
US Farming 101 
Recorded 7-29-14 
 
US Farming 101: Part 2 


Recorded 8-21-14 
 
Food Security and 
Nutrition: Challenges 
and Opportunities in 
Improving World 
Health 
Oct. 30, 2014  


10-11am CST 


Food Production and 
Our Environmental 
Responsibility 
Dec. 8, 2014  
1-2pm CST 


Coming Soon to an Affiliate/DPG Near You:  


“Changing the Way We Look at Agriculture” 
This spring, 30 
Affiliate and/or DPG 
Annual Meetings will 
host a Foundation-
sponsored ag-related 
session!  
 
The Academy 
Foundation is 
sponsoring the 
session, “Changing 
the Way We Look at 
Agriculture,” 
presented by an RDN 
Farmer expert, at 30 
state affiliate and or 


Dietetic Practice 
Group (DPG)  annual 
meetings in the 
spring of 2015.  
 
The presentations 
are made possible 
through educational 
grants from National 
Dairy Council and 
Elanco. 
 
Congratulations! 


Arkansas, California, 


Clinical Nutrition 


Managers DPG, 


Colorado, Connecticut,  


Delaware, Florida, 


Hawaii, Idaho, Iowa, 


Kansas, Kentucky, 


Louisiana, Maryland, 


Maine, Massachusetts, 


Montana, Nebraska, 


North Carolina, New 


 Join the Kids Eat 
Right LinkedIn 
subgroup! 
Collaborate with 
like-minded peers! 


Hampshire, New Jersey, 


New Mexico, New York, 


Pennsylvania, South 


Carolina, Tennessee, 


Texas, Virginia, 


Wisconsin, and West 


Virginia!  
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Champions for Healthy Kids  
RDN Highlight 


 


Kids Eat Right News Bite Fall 
2014 


 


 


Encourage 
parents to 


visit the Kids 
Eat Right 


public site for 
articles, tips, 
recipes, and 


videos: 
kidseatright.org 


 


Beth Freedman, MPH, 
RD, CDN 
New York 


On behalf of New York 
Presbyterian Hospital, 
I would like to thank 
the Academy of 
Nutrition and Dietetics 
Foundation for its 
Champions for Healthy 
Kids grant in support of 
the expansion of our 
Healthy City Kids 
program to East 
Harlem. We are excited 
about using the 
Champions for Healthy 
Kids grant to make a 
difference in the lives 
of East Harlem Head 


Start pre-schoolers and 
their parents by 
engaging them with 
culturally-relevant 
information and tools 
that will help them 
make healthier 
nutrition and physical 
activity choices.  


Healthy Schools. It’s a Team Effort. 
Congratulations to the 
fifty (50) Kids Eat Right 
Campaign Members 
selected to receive d a 
Kids Eat Right Healthy 
Schools mini-grant! Each 
mini-grantee will receive 
$200 to lead two 
presentations from the 
new Healthy Schools. It’s 
a Team Effort. toolkit in 
their communities 
through October 31, 
2014.  
 
The new Kids Eat Right 
toolkit: Healthy Schools. 
It’s a Team Effort. is now 


available at 
www.kidseatright.org/
volunteer as a free 
downloadable toolkit.  
 
This toolkit was 
developed with content 
experts from the School 
Nutrition Services DPG 
and is designed to 
educate school and 
community stakeholders 
about the importance of 
healthy eating and 
physical activity for 
academic success.  
 


The Healthy Schools.  It’s 
a Team Effort.  toolkit 
and mini-grant 
opportunity was made 
possible through an 
educational grant to the 
Academy Foundation 
from Diane Heller, 
MMSc, RDN, LD, past 
Chair of the Academy of 
Nutrition and Dietetics 
Foundation. 



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer
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38. 2014 FNCE Board Schedule

From: Joan Schwaba <JSchwaba@eatright.org>

To: Aida Miles <Miles081@umn.edu>, Catherine Christie <c.christie@unf.edu>,

Denice Ferko-Adams <denice@wellnesspress.com>,

dwheller@mindspring.com <dwheller@mindspring.com>, Don Bradley

<don.bradley@duke.edu>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith <easaden@aol.com>, Elise Smith

<elise@ntrsys.com>, Evelyn Crayton <craytef@charter.net>, Evelyn Crayton

<craytef@aces.edu>, Glenna McCollum <glenna@glennamccollum.com>,

Glenna McCollum <glennacac@aol.com>, Kay Wolf <kay.wolf@osumc.edu>,

Marcia Kyle <bkyle@roadrunner.com>, Margaret Garner

<mgarner@cchs.ua.edu>, peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Sandra Gill

<sandralgill@comcast.net>, Sonja Connor <Connors@ohsu.edu>, Terri J.

Raymond <tjraymond@aol.com>, Tracey Bates <traceybatesrd@gmail.com>,

Tracey Bates <tracey.bates@dpi.nc.gov>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Chris Reidy

<CREIDY@eatright.org>, Susan Burns <Sburns@eatright.org>, Alison Steiber

<ASteiber@eatright.org>, Doris Acosta <dacosta@eatright.org>, Mary

Gregoire <mgregoire@eatright.org>

Sent Date: Sep 29, 2014 18:16:48

Subject: 2014 FNCE Board Schedule

Attachment: image002.png
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Attached for your review is a draft schedule highlighting FNCE activities which require and/or

encourage Board attendance.  The schedule is not intended to reflect all the sessions you attend. 

We recognize that most of you hold multiple DPG and MIG memberships and that you will be

attending affiliate, DPG and MIG business meetings and receptions on your own.  There are some

of these groups which require Board representation and we will register those of you who have

specific DPG events designated on the schedule. Please let me know if an activity/session

requiring Board representation is not reflected or if you have a conflict and are unable to attend

an activity or session to which you were assigned.  Since rooms and times may still change, a final

copy of the schedule will be sent with your October meeting packet. Those of you designated as

presenters at the Honors breakfast will receive your script later this week. 

 

Tickets for the Foundation Gala are purchased directly by you. The Foundation would like to

challenge all Board members to consider sponsoring an Academy student member to attend the

Gala. To purchase a table or ticket, or sponsor a student, please contact Foundation staff partner

Martha Ontiveros at 1-800/877-1600, ext. 4773.    
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		BOARD OF DIRECTORS 


2014 FNCE SCHEDULE

		





		HEADQUARTERS HOTEL
Omni Hotel at CNN Center (Omni-HQ)


100 CNN Center – Atlanta, GA

		CONVENTION CENTER
Georgia World Congress Center (GWCC)


285 Andrew Young International Blvd, NW – Atlanta, GA



		OVERFLOW MEETING SPACE/HOTEL

Marriott Marquis (Marriott)


265 Peachtree Center Avenue – Atlanta, GA

		DRAFT #1







		Wednesday, October 15

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:00 pm – 8:00 pm

		House Leadership Team Dinner

		D. Heller’s Home 

		Meet in the Omni hotel lobby between 4:00 - 4:30 pm to ride over as a group

		HLT BOD members





		Thursday, October 16

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 2:00 pm

		House Leadership Team Meeting

		Omni-HQ

		Redwood

		HLT BOD members
P. Babjak



		3:00 pm – 4:30 pm

		HOD Meeting Orientation

		Omni-HQ

		Dogwood A

		A. Miles, E. Smith, M. Kyle 



		3:30 pm – 4:30 pm

		HOD Meeting Table Facilitator Training

		Omni-HQ

		Cottonwood AB

		N. Lewis, D. Heller, T. Bates



		5:30 pm – 7:00 pm

		Welcome Reception

		Omni-HQ

		International Ballroom ABC

		BOD members 
(as schedule permits)



		7:00 pm – 8:30 pm

		Licensure Summit Reception

		Omni-HQ

		International Ballroom E

		BOD members 
(as schedule permits)



		7:15 pm – 9:00 pm

		Dinner Meeting

		Omni-HQ

		Presidential Suite Room 2880

		S. Connor, G. McCollum, E. Crayton, P. Babjak





		Friday, October 17

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:30 am – 8:30 am

		President’s Breakfast

		Omni-HQ

		Grand Ballroom ABC

		Remarks: S. Connor 

(8:05 am-8:20 am) 

T. Raymond 

(8:20 am-8:30 am)

BOD members



		7:30 am – 5:00 pm

		Consumer Protection and Licensure Summit

		Omni-HQ

		International Ballroom ABC

		Remarks: S. Connor 

(9:30 am – 9:45 am)



		8:00 am – 5:00 pm

		Linking Nutrition Around the World Forum (By invitation only)

		Omni-HQ

		Cottonwood

		Remarks: : S. Connor 

(12:00 pm)

M. Russell 


(as schedule permits)



		8:40 am – 5:00 pm

		House of Delegates Meeting

(see HOD meeting agenda for details)

		Omni-HQ

		Grand Ballroom D2-E

		Presiding: E. Smith


BOD members 





		12:30 pm – 1:30 pm

		HOD Lunch


		Omni-HQ

		Grand Ballroom ABC

		BOD members 




		1:00 pm – 4:00 pm




		Opening Session/Member Showcase Rehearsal

		GWCC

		Exhibit Hall B1

		1:00 – 2:15 pm - S. Connor


2:15 – 2:30 pm - P. Babjak


2:30 – 2:45 pm - T. Raymond


2:45 – 3:00 pm - B. Richardson


3:00 – 3:30 pm - E. Crayton



		5:10 pm – 5:45 pm

		HOD Information Session: Academy National Sponsors

		Omni-HQ

		Grand Ballroom D2-E

		BOD members



		5:45 pm – 6:00 pm


(2:00 – 6:00 pm – Full meeting time)

		LAHIDAN Executive Committee Meeting

		Omni-HQ

		Chestnut

		A. Miles (5:45 – 6:00 pm)


HLT BOD members 

(5:45 – 6:00 pm)



		6:00 pm – 7:00 pm


(2:00 – 8:00 pm – Full meeting time)

		Pediatric Nutrition DPG Executive Committee

		Marriott Marquis

		M304

		A. Miles (6:00 – 7:00 pm)






		7:00 pm – 9:00 pm




		Oregon Academy Members Reception

		Hilton Garden Inn

		TBD

		S. Connor





		Saturday, October 18

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:15 am – 8:00 am

		HOD Networking Breakfast

		Omni-HQ

		Grand Ballroom ABC

		BOD members



		7:30 am – 12:00 pm

		Policy Initiatives & Advocacy Licensure Summit

		Omni-HQ

		International Ballroom ABC

		G. McCollum (as schedule permits)



		7:30 am – 3:00 pm

		School Nutrition Services DPG Executive Committee Meeting

		Marriott Marquis

		L501 Boardroom

		D. Martin (stop in as schedule allows)



		7:30 am – 3:00 pm

		Nutrition Entrepreneurs DPG Executive Committee Meeting

		Omni CNN

		Oak

		S. Connor (Answer Q’s re: NDTR) Will identify time



		8:00 am – 3:30 pm

		Academy/AMIA 10 x 10 Informatics Course

		GWCC

		B216

		Remarks: E. Crayton 

(8:30 am -8:35 am)



		7:15 am – 12:00 pm 

		House of Delegates Meeting 




		Omni-HQ

		Grand Ballroom D2&E

		Presiding: E. Smith


Remarks: D. Martin 

(8:15 am – 8:25 am)


BOD members 



		9:30 am – 11:30 am

		Exhibitor Advisory Council Meeting

		GWCC

		B409

		P. Babjak



		10:30 am – 12:00 pm

		Foundation Nutrition Symposium: The RDNs Guide to Plentiful, Nutrient Dense Food for the World

		GWCC

		B308-309

		Remarks: T. Raymond



		11:05 am – 11:30 am

		HOD Table Facilitator Debriefing

		Omni-HQ

		Grand Ballroom D2&E

		HLT BOD members



		12:00 pm – 3:00 pm

		Atlanta Food Bank Volunteers

		GWCC

		Shuttle bus pick-up location: Building B – Main Entrance

		HLT BOD members 



		12:00 pm – 3:30 pm

		Nominating Committee Meeting/Lunch/Interviews

		Omni-HQ

		Chestnut 

		G. McCollum


P. Babjak



		12:00 pm – 1:30 pm

		Committee for Professional Development Luncheon

		GWCC

		B409

		S. Connor, E. Crayton,


(as schedule permits)



		1:00 pm – 3:00 pm

		Student Advisory Committee Meeting

		Omni-HQ

		Dogwood A

		Remarks: S. Connor 

(1:00 pm – 1:10 pm)



		1:00 pm – 3:00 pm

		NOBIDAN MIG Executive Committee Meeting

		Marriott 

		M301

		E. Crayton (1:00 pm – 1:10 pm)



		1:30 pm – 3:00 pm

		Policy Initiatives & Advocacy Roundtables

		Omni-HQ

		Maple 

		BOD members 


(as schedule permits)



		1:30 pm – 2:30 pm

		Future Food Reception

		GWCC 

		B316

		E. Crayton



		1:30 pm – 1:30 pm

		50 Year Member Celebration

		GWCC

		B211-212

		Remarks:  T. Raymond

(1:30 pm – 1:40 pm)

S. Connor 


(1:40 pm – 1:50 pm)
BOD members
(as schedule permits)



		2:30 pm – 3:15 pm

		Pre-Opening Session Details

		GWCC

		Expo Hall B1

		B. Richardson (make-up 2 pm)


P. Babjak (make-up 2:15 pm)


S. Connor (make-up 2:45 pm)


E. Crayton (make-up 3:15 pm)


T. Raymond (make-up 3:45 pm)



		3:00 pm – 3:30 pm

		Corporate Sponsor Meet and Greet

		GWCC

		B315

		BOD - (as schedule permits)





		Saturday, October 18

		Title

		Location

		Meeting Room

		Attendance/Remarks



		4:00 pm – 6:00 pm

		Opening Session: Creating an Age of Abundance: Understanding Humanity’s Future

		GWCC

		Expo Hall B1

		Presiding: S. Connor;


BOD members 



		6:00 pm – 9:30 pm

		Vegetarian Nutrition DPG Drop In

		Omni-HQ

		Spruce 

		M. Kyle (stop in as schedule permits)



		6:30 pm – 8:00 pm

		Dietetics in Health Care Communities DPG Member Reception

		Omni-HQ

		International Ballroom ABC

		E. Smith



		6:30 pm – 9:00 pm

		Academy Foundation Board Dinner

		One Midtown Kitchen

		559 Dutch Valley Road NE

		P. Babjak, D. Martin, 


T. Raymond 



		6:00 pm – 9:00 pm

		President Elect Reception

		Omni-HQ

		Pine 

		E. Crayton, BOD members 
(as schedule permits)



		6:30 pm – 10:00 pm

		Nutrition Entrepreneurs Event 

		Marriott Marquis

		Marquis Ballroom A

		D. Ferko Adams



		7:00 pm – 9:00 pm

		AODA International Reception

		Omni-HQ

		Oak

		BOD members
(as schedule permits)



		8:00 pm – 11:00 pm

		FNCE Opening Night Party

		Omni-HQ

		Grand Ballroom 

		BOD members





		Sunday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:30 am – 7:45 am

		Nutrition and Dietetic Educators and Preceptors Member Meeting and Breakfast

		Omni-HQ

		International Ballroom DE

		M. Garner



		6:45 am – 7:45 am

		Academy Foundation Leadership Breakfast

		Omni-HQ

		Maple 

		Remarks: T. Raymond



		7:00 am – 8:30 am

		Honors Breakfast

		Omni-HQ

		International Ballroom ABC

		Presiding: G. McCollum (opening remarks 7:45 am) (closing remarks 8:15 am)

Board Partners: E. Smith, D. Martin, T. Bates, M. Russell, S. Connor, E. Crayton

(During Honors breakfast Glenna will provide remarks at TUND breakfast, as schedule permits)



		7:00 am – 8:30 am

		Thirty and Under in Nutrition and Dietetics (TUND) Breakfast

		Omni-HQ

		Dogwood AB

		Remarks: G. McCollum 





		8:00 am – 9:30 am

		FNCE Session: Wimpfheimer-Guggenheim International Lecture: Global Dietetic Alliances-The European Experience

		GWCC

		B206

		BOD members 
(as schedule permits)



		8:00 am – 4:00 pm

		Member Product MarketPlace

		GWCC

		Building B – Level 3 Concourse

		BOD


(as schedule permits)



		9:00 am – 11:00 am

		House Leadership Team Meeting

		GWCC

		Maple Room B

		E. Smith, A. Miles, N. Lewis, T. Bates, D. Heller, M. Kyle



		9:00 am – 5:30 pm

		Nominating Committee Meeting and Interviews

		Omni-HQ

		Beechnut

		G. McCollum, P. Babjak



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GWCC

		Building B – Level 1, Halls B2 & B3

		BOD members 





		Sunday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		10:00 am – 11:30 am

		FNCE Session: 2014 Lenna Frances Cooper Memorial Lecture: Inside Out: How Retail RDNs Transform Food Culture

		GWCC

		B405-407

		BOD members 



		10:00 am – 11:30 am

		FNCW Session: Starved for Information: Standardizing the Approach to Recognition and Documentation of Pediatric Malnutrition 

		GWCC

		Thomas Murphy Ballroom 1–2




		D. Ferko-Adams



		10:00 am – 11:30 am

		FNCE Session: Advancing Education: Enhancing Quality – ACEND Forum

		GWCC

		B102 

		BOD


(as schedule permits)



		11:00 am – 1:30 pm

		Ethics Committee Meeting 

		Omni-HQ

		Birch 

		M. Russell



		11:00 am – 1:00 pm

		DPG Town Hall Meeting

		Omni-HQ

		Oak

		Remarks: E. Crayton  

(11:10 am – 11:25 am) 
Remarks: E. Smith


(11:25 am – 11:30 am)


Welcome to stay for lunch



		11:45 am – 1:00 pm

		Former Presidents’ Luncheon 

		Omni-HQ

		Pine

		Presiding: G. McCollum
P. Babjak



		12:00 pm – 1:00 pm

		Student Stipend Session

		GWCC

		B206

		Remarks: T. Raymond



		1:30 pm – 3:00 pm

		Nontraditional Career Paths in Dietetics Planned with the Academy Student Advisory Committee (SAC)

		GWCC

		B206

		Opening Remarks: G. McCollum



		1:30 pm – 3:00 pm

		FNCE Session: 2014 Presidents’ Lecture – Personalized Medicine:


The Changing Landscape of Health Care

		GWCC

		B405-7

		Presiding: G. McCollum 

BOD members 



		1:30 pm – 3:00 pm

		FNCE Session: Your PDP and Practice Competencies: What’s Next and What’s in It for Me? - CDR Forum

		GWCC

		B102

		BOD members


(as schedule permits)



		1:30 pm – 3:00 pm

		FNCE Session: Lead and Prosper: New Roles, New Payment Streams for RDNs in a Changing Healthcare Marketplace

		GWCC

		Sidney Marcus Auditorium




		D. Ferko-Adams



		3:00 pm– 5:00 pm

		ANDPAC VIP Meet and Greet 

		GWCC

		VIP Lounge B209

		S. Connor 


G. McCollum


P. Babjak


BOD Members 

(as schedule permits)



		3:30 pm– 5:00 pm

		FNCE Session: On the Shoulders of Giants: Learning through Stories of Inspiration

		GWCC

		B206

		Moderator: E. Crayton


BOD members


(as schedule permits)



		5:00 pm – 6:30 pm

		NOBIDAN MIG Business Meeting

		Marriott Marquis

		601

		E. Crayton



		5:00 pm – 7:00 pm

		Nutrition & Dietetic Educators & Preceptors Student Internship Fair 

		Omni-HQ

		Grand Ballroom ABC

		M. Garner (as schedule permits)



		5:30 pm – 7:30 pm

		Dietitians in Integrative and Functional Medicine DPG Networking Reception

		Omni-HQ

		Maple 

		C. Christie





		Sunday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		5:30 pm – 9:00 pm

		Public Health Community Nutrition DPG Networking Meeting

		Marriott Marquis

		M302

		T. Bates



		6:00 pm – 7:30 pm

		Dietetic Technicians in Practice DPG Membership Reception

		Omni-HQ

		Omni Lounge – 15th Floor

		G. McCollum

(DTR Nominations Recruitment)



		6:00 pm – 7:30 pm

		Pediatric Nutrition DPG Member Reception

		Marriott Marquis

		M301

		A. Miles



		6:00 pm – 8:00 pm

		Academy Foundation Donor Reception


(Sponsored by The Coca-Cola Company)

		The Glen Hotel

		Sky Lounge (Rooftop) 110 Marietta St., NW

		T. Raymond


P. Babjak


BOD members



		6:30 pm – 8:30 pm

		Clinical Nutrition Management DPG Member Reception

		Marriott Marquis

		Marquis Ballroom D

		N. Lewis



		7:00 pm - 8:00 pm

		Student Reception

		Omni-HQ

		International Ballroom

		G. McCollum 


(BOD as schedule permits)



		7:00 pm – 9:00 pm

		IFIC Networking Reception

		Renaissance Atlanta Midtown

		Rooftop 866


866 W Peachtree Street

		BOD


(by Invitation)



		7:00 pm – 9:30 pm

		National Organization of Blacks in Dietetics and Nutrition MIG Reception

		Marriott Marquis

		A602

		E. Crayton



		8:00 pm – 9:00 pm

		Diversity Reception

		Omni-HQ

		Spruce

		E. Crayton

T. Bates

E. Smith
BOD members


(as schedule permits)



		8:00 pm – 10:00 pm

		President’s Reception

		Marriott Marquis

		Sky Line Level 10th Floor

		BOD members 





		Monday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:30 am – 8:00 am

		Weight Management DPG Member Breakfast

		Omni-HQ

		International Ballroom EF

		D. Heller



		7:00 am – 8:30 am

		NOBIDAN Breakfast

		Marriott Marquis

		Maple 




		E. Crayton



		7:00 am – 9:00 am

		Management in Food and Nutrition Systems DPG Networking Breakfast

		Omni-HQ

		Redwood




		K. Wolf



		7:00 am – 9:00 am

		Dietetic Technicians in Practice DPG Membership Meeting

		Omni-HQ

		Pine




		M. Garner (Questions about NDTR)



		7:00 am – 10:00 am

		Research DPG Membership Breakfast

		Omni-HQ

		Dogwood




		S. Connor 

(7:00 am -7:15 am)



		7:30 am – 9:30 am

		Pre-Member Showcase Details

		GWCC

		Building B – Level 1, Hall B1 (Green Room)




		(7:30 am make-up)


8:30 am – S. Connor


(8:00 am make-up)


8:45 am – T. Raymond 


8:15 am – E. Crayton


(8:30 am make-up)





		Monday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 9:30 am

		FNCE Session: Research Symposium-Overcoming Barriers to Practitioners in Research: Strategies from the DPBRN (Part 1)

		GWCC

		Sidney Marcus Auditorium

		S. Connor


BOD members


(as schedule permits)



		9:00 am – 3:00 pm

		Center for Career Opportunities

		GWCC

		Building B – Level 1, Hall B2

		BOD members 
(as schedule permits)



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GWCC

		Building B – Level 1, Halls B2 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:30 am – 12:30 pm

		DPG & MIG Showcase

		GWCC

		Building B – Level 3 Concourse

		BOD members


(as schedule permits)



		10:00 am – 12:00 pm

		FNCE Session:  Member Showcase: Straight Talk in a Squiggly World: Ethical Communication for Challenging Situations

(Honorary Membership Presented)

		GWCC

		Building B – Level 1, Hall B1

		Presiding:  S. Connor


Remarks:  S. Connor, E. Crayton, T. Raymond


BOD members 



		11:30 am – 1:30 pm

		FNCE Poster Session: Innovations in Nutrition and Dietetics Practice or Education 

(Council on Future Practice)

		GWCC

		Building B – Level 1, Halls B2 & B3

		M. Kyle


E. Smith


BOD members 


(as schedule permits)



		12:30 pm – 1:30 pm

		Student Spirit Contest Reception

		Omni-HQ

		Presidential Suite


Room 2880

		S. Connor
BOD members


(as schedule permits)



		1:30 pm – 3:00 pm

		FNCE Session:  Industry, Ethics, the Profession, and Practice

		GWCC

		Thomas Murphy Ballroom 1-2

		Presiding:  S. Connor


BOD members



		1:30 pm – 3:00 pm

		FNCE Session: Short Oral Presentations – Professional


Skills; Nutrition Assessment; Medical Nutrition Therapy (Part 1)

		GWCC

		B213-214

		Presiding: M. Russell



		1:30 pm – 3:00 pm

		FNCE Session:  Decoding RDN Clinical Practice Patterns to Improve Coverage and Compensation: The Academy’s 2013 Coding Survey 

		GWCC

		Room B302–B305




		D. Ferko-Adams



		1:30 pm – 5:00 pm

		FNCE Session: Research Symposium-Part 2: You Snooze, You Lose: A New Stage of Obesity Understanding (Part 2)

		GWCC

		Sidney Marcus Auditorium

		S. Connor 


(as schedule permits)


BOD members


(as schedule permits)



		2:30 pm – 4:00 pm

		Academy Foundation Kids Eatright Gala Rehearsal

		Omni-HQ

		Grand Ballroom

		T. Raymond (arrive 2:30 pm)



		3:00 pm – 5:00 pm

		ANDPAC VIP Reception

		GWWC

		B209

		BOD members


(as schedule permits)



		5:00 pm – 6:30 pm

		Joint MIG Reception

		Omni-HQ

		International Ballroom F

		S. Connor (as schedule permits)


E. Crayton (as schedule permits)





		Monday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:30 pm – 7:30 pm.

		Academy Foundation Corporate Reception

		Omni-HQ

		Pre-function

Lobby Level


M3, North Tower

		Presiding: T. Raymond


(by invitation only)



		6:30 pm – 7:30 pm

		Academy Foundation Gala Reception

		Omni-HQ

		Grand Ballroom Foyer

		BOD members



		7:30 pm – 11:00 pm

		Academy Foundation Kids Eat Right Gala

		Omni-HQ

		Grand Ballroom

		Presiding: T. Raymond


Remarks: S. Connor


(Tickets individually purchased from Foundation staff 312-899-4773)





		Tuesday, October 21

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:00 am – 8:00 am

		Southeast United Dairy Association – Friends Fuel Up First Breakfast

		Omni-HQ

		International Ballroom E

		Closing Remarks E. Crayton



		7:30 am – 9:00 am

		ANDPAC Power Breakfast


		Omni-HQ

		International Ballroom ABC

		Remarks: S. Connor, 

BOD members



		9:00 am – 1:00 pm

		Exhibitor Appreciation

		GWCC 

		Building B – Level 1, Halls B2 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:45 am – 11:15 am

		FNCE Session: Open Discussion: The Skinny on Implementing Medicare’s IBT for Obesity Benefit

		GWCC

		B211-212




		Presenting: D. Ferko-Adams


BOD members


(as schedule permits)



		11:00 am – 12:00 pm

		FNCE Poster Session: Poster #72

		GWCC

		Building B – Level 1, Halls B2 & B3

		Presenting: K. Wolf






		11:00 am – 12:00 pm

		FNCE Poster Session: Poster #11

		GWCC

		Building B – Level 1, Halls B2 & B3

		Presenting: T. Bates






		12:45 pm – 1:15 pm

		Pre-Closing Session Details

		GWCC

		Building B – Level 1, Hall B1 (Green Room)

		E. Crayton 

(12:45 pm make-up)



		2:00 pm – 3:30 pm

		Closing Session:  Managing Change Successfully: Overcome Obstacles to Achievement

		GWCC

		Building B – Level 1, Hall B1 

		Presiding: E. Crayton


BOD members 



		3:45 pm – 5:00 pm

		Finance and Audit Committee Meeting

		Omni-HQ

		Maple 

		M. Russell, D. Martin, E. Smith, A. Miles, T. Raymond, E. Crayton, S. Connor, 

P. Babjak



		6:00 pm – 9:00 pm

		Board of Directors Dinner 

		Omni-HQ

		Presidential Suite

Room 2880

		BOD members, Executive Team and Invited Guests





		Wednesday, October 22

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:00 am – 1:00 pm

		Board of Directors Meeting 

		Omni-HQ

		International Ballroom A-B-C

		BOD members, Executive Team and Invited Guests



		TBD

		Presidents’ Debriefing Dinner

		TBD

		TBD

		S. Connor


E. Crayton


G. McCollum


P. Babjak
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If you have any questions, please contact me.

 

 

Joan

 

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org
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39. Reception on Sunday 

From: Beth Labrador <BLabrador@eatright.org>

To: DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>

Sent Date: Aug 01, 2014 13:10:41

Subject: Reception on Sunday 

Attachment: image001.png
KER Talking Points.docx

Hi Donna. I am really looking forward to seeing you at Diane’s on Sunday. Thank you for your

willingness to attend and give your presentation. I wanted to ask if it would be possible to tie in

what you are talking about to Kids Eat Right and the Foundation is doing?  I have attached some

KER talking points/highlights. If it will not work to “blend” the two, would you mind giving a KER

update after your presentation?  

 

My cell is 708-567-8532. Do not hesitate to contact me. Don’t forget to come with pics from the

wedding and that beautiful grandson! 

 

Beth Labrador  

Development Director  

Academy of Nutrition and Dietetics Foundation  

120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 312-899-4821 

 www.eatright.org
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Kids Eat Right Highlights



Kids Eat Right Membership

· Kids Eat Right (KER) membership = 5,000+



August Kids Eat Right Month

· August 2014 was the first-ever Kids Eat Right month!

· Kids Eat Right free 1.0 CPEU webinar August 13



Kids Eat Right Toolkits

· Since FNCE 2013, two new toolkits were released, Healthy Schools. It’s a Team Effort and MyPlate. How Do I Rate?

· 9 toolkits with 33 unique ready-made presentations, including notes pages and coordinating handouts



Kids Eat Right Mini-Grants

· Over $150,000 in mini-grants awarded to members

· Mini-grantees have reached over 50,000 kids and adults through 2,000 presentations



Kids Eat Right Resources

· Members have access to hundreds of action-specific resources at www.kidseatright.org/volunteer 

· 7 Tip Sheets for members to download



Energy Balance 4 Kids with Play

· The 3-year project in Richmond concluded after the 2013-2014 school year, and the evaluation showed that the EB4K model is effective in increasing students’ nutrition knowledge and attitudes and creating a school environment that supports healthy behaviors

· EB4K over the past 7 years has been in 90 schools in Missouri, Kansas, Iowa, and California, reaching 170,000 students



Meet the Challenge

· Iowa Meet the Challenge project provides RDN support to schools by leading parent workshops, forming wellness committees, assessing action plans, and applying for a HealthierUS School Challenge (HUSSC) award

· Over the past 3 years with this project, RDNs have worked with over 70 schools in Iowa



Champions for Healthy Kids

· Distributed $1 million in Champions for Healthy Kids grants 

· 50 nonprofits from 27 states each received $20,000 for programs promoting healthy eating and physical activity 



The Guide for Effective Nutrition Interventions and Education (GENIE)

· GENIE was released in early 2014 as an easy to use tool that can help program developers create effective programs sm.eatright.org/GENIE

· Full-time Academy Foundation Nutrition Education Research Fellow, Jenica Abram, MPH, RDN, LDN



Future of Food Initiative

· 2012-2014:

· 6 new hunger-related actions and many helpful resources were added to the Kids Eat Right member site

· A new toolkit was developed, “Hunger in Our Community. What We Can Do.” and $26,000 in mini-grants were awarded to members to utilize the toolkit

· 8 free live CPEU webinars were provided to members to increase awareness around nutrition education and food insecure families

· An infographic titled, “Nourish to Flourish” was developed and distributed

· Food Insecurity/Food Banking Dietetic Internship Concentration is under development, with pilot testing in the fall 2014

· Feeding America’s Healthy Food Bank Hub was launched www.healthyfoodbankhub.org and handouts for the Hub were vetted using a newly created checklist tool, Developing and Assessing Nutrition Education Handouts (DANEH), that incorporates 21 constructs identified as quality indicators to be included in nutrition education handouts 

· 6 new handouts have been developed for the Hub, in English and Spanish

· Expanding the scope of the Future of Food Initiative

· Academy Foundation support to address global food insecurity and consumer concerns

· RDN Farmer and Agriculture Committee of Experts established and guiding efforts

· Member survey re: ag knowledge, attitudes, familiarity with agriculture, and interest in learning more

· Series of 4 free live CPEU webinars for members: July, August, September, and December 

· FNCE Foundation Symposium “The RDNs Guide to Plentiful, Nutrient-Dense Food for the World” Saturday, Oct. 18 11am-1pm

· New toolkit under development “Smart Choices. For a Healthy Planet.” with mini-grant opportunities

· Foundation-sponsored presentations at 10 affiliate annual meetings spring 2015 by RDN farmers, titled “Changing the Way We Look at Agriculture”



Educational Grants that have made all of this possible:

· ConAgra Foods Foundation

· Dannon

· Elanco

· General Mills Foundation

· Gift from Diane Heller, MMSc, RDN, LD, former Chair of the Academy of Nutrition and Dietetics Foundation

· Healthy Weight Commitment Foundation

· Iowa Department of Education, through USDA Team Nutrition grant

· National Dairy Council

· The Coca-Cola Company Beverage Institute for Health and Wellness

KER Talking Points.docx



40. Kids Eat Right Summer Newsletter

From: Martha Ontiveros <Montiveros@eatright.org>

To: 'Carl Barnes' <carl@learntoeatright.com>, Constance Geiger

<constancegeiger@comcast.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'Eileen Kennedy' <eileen.kennedy@tufts.edu>,

'Evelyn Crayton' <craytef@charter.net>, 'Jean Ragalie-Carr' <jean.ragalie-

carr@rosedmi.com>, 'Kathleen McClusky'

<KathyMcClusky@IamMorrison.com>, Mary Christ-Erwin <mary.christ-

erwin@porternovelli.com>, Patricia Babjak <PBABJAK@eatright.org>, 'Terri

Raymond' <tjraymond@aol.com>

Cc: Amy Donatell <adonatell@eatright.org>, Susan Burns <Sburns@eatright.org>,

Beth Labrador <BLabrador@eatright.org>, Katie Brown

<kbrown@eatright.org>, Mary Beth Whalen <Mwhalen@eatright.org>

Sent Date: Jul 07, 2014 12:16:42

Subject: Kids Eat Right Summer Newsletter

Attachment: image001.jpg
6-14 KER Newsletter.pdf

Dear Foundation BOD,

 

Please find attached the latest quarterly Kids Eat Right newsletter, highlighting many of important

projects the Academy Foundation is implementing, with support from educational grants from

organizations outside of the Academy.   We value our collaboration with you. 

 

Thanks!

 

--Katie

 

 

 

Katie Brown, Ed.D., RDN, LD

 

National Education Director

 

Academy of Nutrition and Dietetics Foundation

 

120 S. Riverside Plaza, Suite 2000

 

Chicago, Illinois 60606-6995
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Kids Eat Right 
Kids Eat Right News Bite 


June 
2014 


Kids Eat Right Month August 2014 
August 2014 marks the 
first annual Kids Eat 
Right Month! 
 
Kids Eat Right Month is 
a nutrition education, 
information sharing, and 
action campaign created 
by the Academy of 
Nutrition and Dietetics, 
the Academy of 
Nutrition and Dietetics 
Foundation and its Kids 
Eat Right program. 
 


A webpage for Kids Eat 
Right Month and 
activities will provide 
ideas for how Academy 
members, parents, 
schools, health 
professionals, families 
and communities can 
get involved on the 
grassroots level to 
support quality nutrition 
for all kids.  Please 
submit your Kids Eat 
Right Month activities 
with photos and 


testimonials so we can 
highlight the great work 
you are doing.  
 
Attend a free, live 1.0 
CPEU webinar for the 
latest Kids Eat Right 
updates, made possible 
through an educational 
grant from The Coca-
Cola Company Beverage 
Institute for Health & 
Wellness. 
 


MyPlate. How Do I Rate? 
The latest Kids Eat Right 
toolkit: MyPlate. How 
Do I Rate? is available 
June 23 at 
www.kidseatright.org/
volunteer. This toolkit 
was developed with 
content experts from 
the Public Health and 
Community Nutrition 
(PHCN) DPG. 
 
The toolkit includes: 
 Two PowerPoint 


presentations for 
health care 
professionals— for 


health care 
professionals of 2-5 
year olds and 1st-
5th graders 


 Two PowerPoint 
presentations for 
parents in English—
for parents of 2-5 
year olds and 1st-
5th graders 


 Two PowerPoint 
presentations for 
parents in Spanish—
one for parents of 2-
5 year olds and 1st-
5th graders 


 10 minute activity 


suggestions in each 
presentation 


 Handouts  
 
To support the use of 
the new toolkit, twenty-
five (25) $200 grants are 
available. Recipients of 
the mini-grants agree to 
give two presentations 
from the new toolkit (for 
health professionals 
and/or parents). Please 
see full application for 


details at: 
www.eatright.org/


foundation/kergrants.  
Applications are due July 
18, 2014.    
 
The MyPlate. How Do I 
Rate? toolkit and mini-
grant opportunity  was 
made possible through 
an educational grant 
from Dannon. 


Kids Eat Right Webinar 
Wed., Aug. 13, 2014 
1-2pm CST 
http://bit.ly/1l6ikTf  


For Parents 


MyPlate.  


How Do I Rate? 



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.eatright.org/foundation/kergrants

http://www.eatright.org/foundation/kergrants
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Your GENIE is Here! 
The Guide for 
Effective Nutrition 
Interventions and 
Education 
(GENIE), is a 
validated 
online checklist tool 
now available to 
help program 
planners and 
program evaluators! 
GENIE identifies 
characteristics 
associated with 
strong nutrition 
education programs 
and allows you to 
complete a self-
assessment of your 
program and 
provides resources 


for strengthening any 
areas that may be 
missing from a 
proposal. GENIE was 
developed through 
an Academy of 
Nutrition and 
Dietetics Foundation 
Nutrition Education 
Research Fellowship 
awarded to Jenica 
Abram, MPH, RDN, 
and was made 
possible through an 
educational grant 
from the ConAgra 
Foods Foundation. 
Access GENIE online 
at http://
sm.eatright.org/
GENIE.  


 
 
 


Food Insecurity/Food Banking  


Dietetic Internship Concentration-coming soon! 


Through the Future 
of Food project in 
collaboration with 
Feeding America 
through an 
educational grant 
from the National 
Dairy Council, Kids 
Eat Right is 
developing a Food 
Insecurity/Food 


Banking Dietetic 
Internship 
Concentration. Kids 
Eat Right is working 
closely with the 
Accreditation Council 
for Education in 
Nutrition and 
Dietetics (ACEND) on 
developing the 
concentration.  


The activities in the 
concentration will 
help prepare interns 
for an entry level 
position in  a food 
bank and include 
experiences in food 
bank management, 
food systems, and 
nutrition education.   
This summer the 


activities are being 
tested by interns and 
food banks and the 
concentration will be 
available for program 
directors to utilize 
this Fall.  



https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=PTb9JCtirEK25Cel6WnifumM4b6J8NAI1L3Ag77Qczj_aklTA1OZRuwqkgLdlXx7Ifso6UfG6mc.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=PTb9JCtirEK25Cel6WnifumM4b6J8NAI1L3Ag77Qczj_aklTA1OZRuwqkgLdlXx7Ifso6UfG6mc.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=PTb9JCtirEK25Cel6WnifumM4b6J8NAI1L3Ag77Qczj_aklTA1OZRuwqkgLdlXx7Ifso6UfG6mc.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE
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“Empowered Parents for School Wellness” 
Workshops  


The Academy of 
Nutrition and 
Dietetics Foundation 
and Iowa 
Department of 
Education Team 
Nutrition have 
collaborated on the 
Meet the Challenge! 
project over the past 
two years working 
with 70 schools 
through educational 
funding from USDA 


Team Nutrition. This 
spring, RDNs led 15 
parent workshops 
throughout the state 
to increase parents’ 
understanding of the 
nutritional value of 
school meals and 
empower parents to 
be champions of 
school  wellness. 
Food Service 
Directors were 
present to educate 


parents about school 
meal offerings and 
choices students have. 
Parents had the 
opportunity to taste new 
menu items, ask 
questions, and 
collaborate on ways to 
provide a healthy 
environment for their 
children. 


Are you a Kids 
Eat Right 
member?  


Join today!  
 


www.kidseatright.org
/volunteer 


EB4K with Play  
For the past three 
years, Energy 
Balance 4 Kids with 
Play RD Coaches 
have worked with 
students, staff, and 
parents in the West 
Contra Costa Unified 
School District in 
Richmond, California. 


The RD Coaches 
recently wrapped up 
this 3-year project 
supported through 
an educational grant 
from the Healthy 
Weight Commitment 
Foundation. RD 
Coaches worked 
directly with teachers 
to help empower 


teachers to lead nutrition 
lessons and games with 
students. RD Coaches led 
School Wellness 
Committees to enhance 
the school wellness 
environment. Read the 
latest EB4K with Play 
newsletter here: http://
www.eatright.org/
Foundation/EB4K/Play/.  


Visit 
www.healthyfood


bankhub.org  
for tools and 
resources for 


working with food 
insecure 


populations 


Pictured Left:  


Parents from the Iowa Falls 


School District engaged in 


discussion about wellness policies 


and recent changes in school 


meals. Parents participated in an 


open forum with the school food 


service director. They were very 


pleased to hear about the num-


ber of fruits and vegetables of-


fered to their children on a daily 


basis. 



http://www.eatright.org/Foundation/EB4K/Play/

http://www.eatright.org/Foundation/EB4K/Play/

http://www.eatright.org/Foundation/EB4K/Play/
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$1 Million Champions for Healthy Kids Grants 
Awarded! 


Recently 50 nonprofit 


organizations from 


27 states throughout 


the US were each 


awarded $20,000 to 


support grassroots 


programs promoting 


healthy eating and 


active lifestyles 


targeted to kids and 


families. The 


Champions for 


Healthy Kids grant 


program is supported 


through an 


educational grant 


from the General 


Mills Foundation and 


for the past 11 years, 


has awarded annually 


$500,000 Champions 


for Healthy Kids 


Grants. This year, we 


applaud the General 


Mills Foundation for 


doubling their 


commitment to this 


program to $1 


million, awarding 


fifty, $20,000 grants.   


 


Congratulations, 
Champions for 
Healthy Kids Grant 
Recipients! 
 
Arizona 
Edkey 


California 
Child Development 
Institute 


Leah’s Pantry 


The Friendship Club 


University of California, 
Los Angeles 


Connecticut 
Regional YMCA of 
Western Connecticut 


YWCA Hartford Region 


Florida 
Florida Hospital 
Foundation 


Georgia 
Children’s Healthcare of 
Atlanta Foundation 


Refugee Resettlement 
and Immigration Services 
of Atlanta (RRISA) 


Iowa 
Hawkeye Area 
Community Action 
Program 


Idaho 
Palouse Prairie School of 
Expeditionary Learning 


Illinois 
Christian Activity Center 


Girls on the Run-Chicago 


La Grange School District 
105 


Live Healthy DeKalb 
County 


Namaste Charter School 


Indiana 
JCC 


Kansas 
Nutra-Net 


Kentucky 
JCPS Health Promotion 
Schools of Excellence 


Massachusetts 
The Nutrition Center 


Maryland 
Living Classrooms 
Foundation 


Michigan 
Grand Valley State 
University 


National Kidney 
Foundation of Michigan 


SEEDS 


University of Michigan 
Health System 


Wayne State University 
Center for School Health 


Minnesota 
Minneapolis Public 
Schools 


Pillsbury United 
Communities 


Missouri 
Heartland Health 


Montana 
Browning Public School 
Food Service 


Shape Up America! 


North Carolina 
Duke Healthy Lifestyles 
Bull City Fit 


YMCA of Western North 
Carolina 


Nebraska 
University of Nebraska 


Nevada 
Sierra Nevada Alliance 


New York 
Independent Health 
Foundation 


New York-Presbyterian 
Hospital 


Research Foundation for 
the State University of New 
York 


St. Mary’s Hospital for 
Children 


Ohio 
Children’s Hunger Alliance 


Live Healthy Appalachia 


Pennsylvania 
University of Pittsburgh 


Weller Health Education 
Center 


South Carolina 
Clemson University 


South Dakota 
Youth & Family Services 
(YFS) 


Tennessee 
Second Harvest Food Bank 
of Middle Tennessee 


St. Mary’s Catholic School 


Tennessee Technological 
University 


Texas 
Mean Green Training & 
Bootcamp 
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Kids Eat Right Webinar Recordings 
This spring Kids Eat 
Right hosted four live 
webinars. If you 
missed them, you can 
still view the 
recorded webinars at 
www.eatright.org/
foundation/
kidseatright under 
“webinars.” 
 
Future of Food 
Webinars 
These two webinars 
were planned with 
Feeding America 
through an 
educational grant 
from the National 
Dairy Council. 


 Making an 
Impact with 
Food Insecure 
Populations 


 Successful 
Synergies 


 
GENIE: Your 
Nutrition Education 
Wishes Have Been 
Granted! 
This webinar 
reviewing how to use 
the new GENIE online 
tool the was made 
possible through an 
educational grant 
from the ConAgra 
Foods Foundation. 
 


Social Media with 
Kids Eat Right 
Through an 
educational grant to 
the Academy of 
Nutrition and 
Dietetics Foundation 
from Diane Heller, 
the Kids Eat Right 
Spokesperson, Kristi 
King, provides 
valuable tips on 
engaging in social 
media with Kids Eat 
Right. 


Coming Soon: 
More Free, Live CPEU Webinars! 
This summer Kids Eat 
Right will host three 
additional webinars, 
free to Academy 
members. Each 
webinar will provide 
1.0 CPEU when 
viewed live. Visit  
www.eatright.org/
foundation/
kidseatright and click 
on “webinars” to 
register for webinars 
as they become 
available. 
 


Future of Food 
Webinars 
Three webinars from 
July through 
September are made 
available through an 
educational grant 
from Elanco. These 
webinars are an 
expansion of the 
previous Future of 
Food webinars and 
will focus on 
nutritiously feeding a 
growing world 
population. 


July 2014 
US Farming 101 
 
August 2014 
Food Security and 
Nutrition: Challenges 
and Opportunities in 
Improving World 
Health 
 
September 2014 
Food Production and 
Our Environmental 
Responsibility  


 Did you know 
there’s a great 
place to get more 
involved and 
discuss topics 
specifically related 
to Kids Eat Right? 
There is – and you 
can join the Kids 
Eat Right LinkedIn 
subgroup now! 
This subgroup of 
the Academy of 
Nutrition and 
Dietetics LinkedIn 
Group is open to 
members only. You 
can request access 
and then start 
talking with like-
minded peers! 
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Kids Eat Right  
Ready-Made Toolkit Presentations 
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Encourage 
parents to 


visit the Kids 
Eat Right 


public site for 
articles, tips, 
recipes, and 


videos: 
kidseatright.org 


 


Kids Eat Right now has 9 toolkits with 33 ready-made presentations targeting 
child and adult audiences. PowerPoint presentations come complete with 
notes pages, suggested activities, and handouts. Most presentations are 
approximately 20 minutes in length with an optional 10 minute activity. 
 
Healthy Breakfast. Everywhere You Go. 
Presentations for elementary, middle, high school students and adults 
 
Healthy Snacking. In a Nutshell. 
Presentations for adults, adult athletes, parents, teachers/schools,  coaches, 
elementary students, teens, teen athletes, and worksites 
 
Family Champions. One Change at a Time. 
Three interactive parent workshops including cooking activities.  Available in 
English and Spanish! 
 
Family Meals. Anytime. Anyplace. 
Presentations for teens and adults 
 
Myth Busters. For Parents. 
Presentation for parents 
 
Hunger in Our Community. What We Can Do. 
Presentations for teens and adults 
 
Healthy Eating. From the Ground Up. 
Presentations for elementary students, teens, and adults 
 
Healthy Schools. It’s a Team Effort. 
Presentations for teens and school administrators 
 
MyPlate. How Do I Rate? 
Presentations for healthcare providers and parents. Parent presentations 
available in English and Spanish! 
 
 
Download them now at www.kidseatright.org/volunteer. 
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(312) 899-4847

 
www.eatright.org/foundation

 
www.kidseatright.org
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41. FYI: Foundation Board Updates

From: Martha Ontiveros <Montiveros@eatright.org>

To: Dennis Bier <dbier@bcm.edu>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, eddy@bcm.tmc.edu <eddy@bcm.tmc.edu>,

Evelyn Crayton <craytef@charter.net>, Jean Ragalie Carr <jean.ragalie-

carr@rosedmi.com>, Kathy McClusky <KathyMcClusky@IamMorrison.com>,

Laura Roming <lauraromig@gmail.com>, Mary Christ Erwin

<MChristE@porternovelli.com>, Patricia Babjak <PBABJAK@eatright.org>,

Robert Murray <MurrayMD@live.com>, Sonja Connor <connors@ohsu.edu>,

Terri Raymond <tjraymond@aol.com>

Cc: 'McClusky, Kathy' <KathyMcClusky@IamMorrison.com>, Carl Barnes

<carl@learntoeatright.com>, Constance Geiger

<constancejgeiger@comcast.net>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Eileen Kennedy <eileen.kennedy@tufts.edu>,

Kathleen McClusky <McClusky@Iammorrison.com>, Patricia Babjak

<PBABJAK@eatright.org>, Amy Donatell <adonatell@eatright.org>, Beth

Labrador <BLabrador@eatright.org>, Katie Brown <kbrown@eatright.org>,

Martha Ontiveros <Montiveros@eatright.org>, Mary Beth Whalen

<Mwhalen@eatright.org>, Susan Burns <Sburns@eatright.org>

Sent Date: May 05, 2014 10:01:07

Subject: FYI: Foundation Board Updates

Attachment: image002.png
K Mcclusky March-April BOD Update.doc
TCCC final report ANDF 4-14-2014 (2).pdf
First Quarter Report-Meet the Challenge-Empowered Parents for School
Wel....docx
Gantner Final Report.docx
Lauren Au Report.docx

Good morning,

 

Attached you will find Kathy’s BOD Update, TCCC Final Report, First Quarter Report-Meet the

Challenge- Empowered Parents for School Wellness, Gartner Final Report and Ostenso

Fellowship Report 2013.

 

 

Please let me know if you have any questions.

 

 

Best regards,
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Academy of Nutrition and Dietetics Foundation Update – March/April 2014

A message from Kathy McClusky, MS, RDN, FADA, Foundation Chair 2013-2014


Happy Spring!  As the fiscal year winds down, I would like to thank you for your support of the Foundation’s work.  It was another stellar year for our organization as you will hear during our Budget Call.  As a reminder, this call to approve the 2015 Budget is scheduled for tomorrow, Tuesday, May 6th from 10 – 11 am central time.  The dial in number and budget were sent on Friday.

The Foundation continues to focus on Kids Eat Right as its strategic priority.  I have attached reports from two programs as are part of this initiative.  The first is a Kids Eat Right mini-grant recipient report.  These grants were made possible through the support of the Coca-Cola Company.  The second is the first quarter report for the Meet the Challenge project in which RD Coaches move schools forward to Healthier US School Challenge success through Parent Engagement.  We also held 4 webinars and gave 4 presentations this past month on various Kids Eat Right Programs.    

On May 22nd the Champions for Healthy Kids Grant recipients will be selected.  We are so appreciative of the General Mills Foundation’s $1,000,000 support of this program.  These grants provide 50, $20,000 grants to 501c3 organizations with innovative nutrition and physical activity programs.  Nearly 375 organizations applied for one of these grants.  We were happy to take over the grant management process this year and continue to increase the visibility of Academy Members who are instrumental in providing their expertise to these programs.   

The Scholarship Committee will meet on May 20th and 21st in Evansville, Indiana to award scholarships for the 2014-2015 academic year from the more than 600 dietetics students who applied.  Special thanks to Mead Johnson Nutrition for underwriting this meeting and the Committee for all of their hard work.  

I have also attached reports from the current and past Grace Ostenso Fellow.  The fellowship is a joint arrangement between Academy Foundation and American Association for the Advancement of Science (AAAS).  Recipients participate in the Congressional Science and Engineering Fellows Program, coordinated by AAAS, and spend one year working as special assistants in legislative areas that would benefit from scientific and engineering input, serving on the staffs of Members of Congress or congressional committees.

We received some generous gifts from our affiliates, dietetic practice groups, members and industry friend since our last update.  Donations to the general scholarship program as well as named scholarship funds were received from Mead Johnson Nutrition ($32,000.00), Dietetics in Healthcare Communities DPG ($17,750.00), ConAgra Inc ($5,000.00), Alabama Dietetic Association ($2,890.00), Nylda Gemple ($2,750.00) and the Public Health/Community Nutrition DPG ($1,000.00). Public Health/Community Nutrition DPG ($1,000.00) and Sandra M. Pechous ($500.00) supported the Nutrition Education for the Public Fund (Kids Eat Right).  Gifts to the Annual Fund were provided by Gita B. Patel ($1,000.00), Sonja L. Connor ($1,000.00), Marsha K. Schofield ($1,000.00), Elise A. Smith ($1,000.00), Susan H. Laramee ($500.00), Madge L. Myers ($500.00) and Evangeline M. Olson ($500.00).  The Colgate Palmolive Company ($20,000.00), Suzanne D. Baxter ($1,000.00) and Public Health/Community Nutrition DPG ($500.00) supported Foundation Research efforts.  


Thank you for your continued support.  We appreciate all you do to further the profession.  As always please feel free to contact the Foundation staff if there is anything you need.  
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Kids Eat Right  


Mini-Grants 
 


Final Report  


April 14, 2014 


 


This report summarizes feedback received from Kids Eat Right campaign members who received mini-


grants to implement the toolkit presentations in their communities, reaching 3,675 kids and adults, 


through an educational grant from the Coca-Cola Company. 
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“I thought "Healthy 


Eating. From the 


Ground Up" was the 


best toolkit so far and 


really easy to work 


with. I wouldn't change 


anything about it. The 


teens were really 


interested in learning 


about phytochemicals 


as it was something 


they did not know that 


much about. They 


seemed curious when 


they had never heard 


about something and 


would asked a lot of 


questions.” 


-Mini-Grantee 


 


 


“The toolkits were easy 


to use, little 


preparation required, 


and included a handout 


to go along with it. Just 


right for a 30 minute 


presentation and could 


be made longer if 


needed.”  


-Mini-Grantee 


 


 


 


 


 


 


Kids Eat Right Mini-
Grants 
Final Report April 14, 2014 


Kids Eat Right Toolkits 
 


With funding support from The Coca-Cola Company Foundation, 75 


mini-grants were awarded to Kids Eat Right members of the Academy 


of Nutrition and Dietetics,  to lead two presentations each, promoting 


healthy eating in their communities in the Fall of 2013 and spring of 


2014.  In total, 165 presentations were lead,  directly reaching 6,519 


kids and adults.   


Currently there are eight Kids Eat Right toolkits consisting of 27 


presentations targeting a variety of audiences. All toolkits are 


available free for all Academy members to download through the Kids 


Eat Right member website. Topics include: Healthy Snacking, Healthy 


Breakfast, Healthy Eating, Myth Busters for Parents, Family 


Champions, Family Meals, Hunger in our Community, and Healthy 


Schools. Toolkits come complete with PowerPoint presentations, 


leader notes, suggested activities, and coordinating handouts.  Fifty, 


$200 mini-grants were awarded in the Fall of 2103 and twenty-five, 


$200 mini-grants were awarded in the Spring of 2014. This report 


provides a detailed summary of the second round of mini-grants 


awarded in the Spring of 2014, who have reached nearly 3,000 kids 


and adults in over 50 presentations. 
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Reach of Mini-Grants 
The table below identifies the number of presentations led and participants reached by the 


second round of 25 mini-grants.   


Toolkit Presentation Number of 


Presentations 


Number of 


Participants 


Healthy Breakfast-for Teens 9 435 


Healthy Breakfast-for Elementary students 1 307 


Family Champions-for Parents 3 181 


Healthy Eating-for Teens 9 255 


Healthy Eating-for Elementary Students 6 123 


Healthy Eating-for Adults 7 98 


Healthy Snacking-for Adults 4 137 


Healthy Snacking-for Teens 3 119 


Healthy Snacking-for Elementary Students 9 732 


Family Meals-for Parents 6 388 


Hunger in Our Community-for Adults 1 37 


Hunger in Our Community-for Teens 1 32 


TOTAL 59 2,844 


 


Total Mini-Grant Presentations Delivered During Grant Period Fall 2013-Spring 2014 


Mini-Grant Round Number of Presentations # Participants 


Round 1 (50 mini-grants) 


Fall of 2013 


106 3,675 


Round 2 (25 mini-grants)  


Spring of 2014 


59 2,844 


TOTAL 165  6,519 
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Feedback Mini-Grantees Received From Participants 
Mini-grantees reported very positive feedback from participants, with many comments about 


how participants especially enjoyed new ideas and food tastings (when included), and that 


participants had good questions and were interactive. Participants loved the activities and 


handouts, found the presentations to be informative, and even requested more presentations. 


See below for a few specific comments from mini-grantees about participant feedback: 


 


“Lots of positive feedback was received from these presentations.  The students, teachers, 


and other faculty members of the school thought the information was great and presented in 


a fun way allowing children to retain the information.” 


 


“Very positive!  The students were very engaged in the presentation and the teachers loved the 


new knowledge the students obtained.” 


 


“Participants found it very informative. The loved how applicable the information was.” 


 


“Feedback was very positive. All of my presentations were done for groups of women with 


young children. Feeding their families is a very popular topic so participants were extremely 


appreciative of having an "expert" to hear form. They especially appreciated discussion and 


Q&A regarding feeding picky eaters.” 


 


“Students filled my classroom quickly as one of the 10 options for an all school Health Fair.  In 


fact, as the morning progressed, kids had tweeted others that this session was a good one to 


attend, with free smoothies!” 


What Mini-Grantees Liked Best about Toolkits 
Mini-grantees reported several features of the toolkits that they liked best: 


 Ready-made colorful, clear slides with scripts 


 Easy to access 


 Science-based content 


 Handouts 


 Activities 


 Spanish Family Champions 


Specific comments mini-grantees reported that they liked best about the toolkits: 


“I loved that the presentation was bright and colorful and that the notes on the PowerPoint 


made it SUPER convenient.  And since it comes from AND I know I can trust the information 


and not have to fact check everything.” 
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“How easy it was to do everything and download all the material.” 


 


“It was very easy to prepare, print and go!  It was very nice that I didn't have to worry about 


putting together the actual curriculum  I used the materials you gave us and then I used the 


$200 budget to buy snacks related to the lesson and I made it part of the activity. The kids were 


very receptive and because it was after school during running club, they were always very 


hungry.  My girls are from a very low-income area so it was nice to not only provide them 


snacks, but healthy snacks that they could learn from!” 


 


“This toolkit was so simple to use and set up a great presentation with wonderful visuals!  I 


also added on letting the students try blood oranges and flavored waters (cucumber/lime and 


pear/apple).  It really wrapped the lesson all together, I couldn't have been happier.” 


 


“I loved the fact that it was complete.  The power points were colorful and useful.” 


Suggestions provided by Mini-Grantees 
When asked what they would change about the toolkits, most mini-grantees replied nothing, 


although some provided suggestions including to add an estimated time for lessons, use larger 


print on handouts, add healthy grocery shopping content, add culturally diverse foods to the 


Healthy Eating handout, include less about gap nutrients, less focus on nuts, update slides, make 


available in Spanish, include a script-only option if unable to use PowerPoint, place all toolkits in 


one file to download; add a Jeopardy game, and make all presentations available in PowerPoint.  


The Future of Kids Eat Right Toolkits 
When asked, ‘How likely you are to use existing Kids Eat Right toolkits for future 


presentations?’ 96% of mini-grantees responded ‘very likely,’ and 96% of the mini-grantees 


responded that they are “very likely” to use other Kids Eat Right toolkits as they become 


available.  


 


The Academy Foundation is grateful to The Coca-Cola Company for its generous support of Kids 


Eat Right.  
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Meet the Challenge! Project

RD Coaches Moving Schools Forward to HUSSC Success through Parent Engagement

Over the last two years, the Meet the Challenge! project has brought the assistance of registered dietitian nutritionists (RDNs) to over 80 schools.  The Meet the Challenge! project with Empowered Parents for School Wellness workshops is being led by the Academy of Nutrition and Dietetics Foundation ( Academy Foundation). Local RDNs are trained and supported by the Academy Foundation to deliver parent workshops called, Empowered Parents for School Wellness, workshops in an effort to engage parents in school wellness environment activities in 20 Iowa schools. The 1 ½ hour workshops are hosted by an RDN and the local food service director.  Parents engage in a facilitated discussion about school meal requirements and new offerings, the relationship between healthy eating and physical activity with academic success, the importance of daily breakfast, and specific ways parents can be leaders in school wellness. The goal of the workshops are to increase awareness of healthy school meals and to engage “parent champions” to promote nutrition, physical activity, and school meals with their peers. A sampling of a tasty and appealing food that is served on the school menu is also provided to the parents during the workshop. Ten of the schools will be selected to receive additional technical support by the  RDNs in forming a school wellness committee and leading changes to meet USDA’s HealthierUS School Challenge (HUSSC) award criteria in their schools. The ten schools will be selected based on parent/school interest in applying for a HUSSC award.







RDNs

Recruitment for local RDNs in  school districts selected to receive parent workshops took place in December, 2013. Position announcements were distributed through the Iowa Academy of Nutrition and Dietetics Affiliate Districts. Skype interviews were held with highly qualified candidates. In January, 2014, five RDNs were selected for the project:  Anne Blocker, MS, RDN, LD, CDE; Anne Cundiff RD, LD;  Diane Duncan-Goldsmith, MS, RD, LD;  Staci Hemesath, RDN, LD;  and Kathryn Thompson RDN, LD (Iowa Head RDN). 













Training

Project RDNs have participated in three trainings to prepare them for the parent workshops and HUSSC assistance. On January 28, 2014 the Meet the Challenge! RDN team participated in a 2 ½ hour webinar training led by Academy Foundation project manager, Lisa Medrow, RDN, LD, Iowa Head RDN Kathryn Thompson, RDN, LD, Patti Delger, RD, LD, Team Nutrition Co-Director, Carrie Scheidel, MPH, Team Nutrition Co-Director, and Natoshia Askelson, MPH, PhD, University of Iowa College of Community and Behavioral Health. The webinar covered the project overview, school meal regulations and participation rates, and parent evaluation procedures. On February 6, 2014 the RDN team participated in a 3 hour in-person training led by project manager Lisa Medrow, RDN, LD, Iowa Head RDN Kathryn Thompson, RD, LD to review the parent workshop outline and activity components in detail. The project plan, expectations, and school recruiting and supporting strategies were presented and discussed. A four hour HUSSC in-person training, led by Iowa Head RDN Kathryn Thompson, RDN, LD, Patti Delger, RD, LD, Team Nutrition Co-Director, Carrie Scheidel, MPH, Team Nutrition Co-Director Stephanie Dross RDN, LD, Nutrition Consultant, IDO, Amanda Miller, Consultant, School Meals Program informed RDNs of the HUSSC criteria 6-Cent Certification process and clarification on whole grain requirements and labels. 





Empowered Parents for School Wellness Workshops

In October and November schools were invited to submit an application to be a site for the parent workshops. Below is a list of the districts and schools that have had or will have a parent workshop at their site.



Aplington-Parkersburg			3/31/14

Cedar Rapids					5/5/14		& 	fall TBD

Clear Creek-Amana			2/7/14		&	4/11/14

Davis County CSD				2/18/14

Decorah						3/19/14	&	fall TBD

Iowa Falls						3/27/14

Indianola						4/10/14

Norwalk						3/3/14		&	fall TBD

Saydel							3/4/14

Oelwein						3/17/14	&	3/18/14

Oskaloosa						3/10/14

Postville						3/3/14

Wayne							3/25/14



We are actively seeking 2 additional districts to conduct workshops next fall.  RDN’s had the opportunity to meet parents who attended the Iowa PTA annual conference in Cedar Rapids on Saturday April 5th which where two additional school districts may be recruited-- Iowa City CSD and Gilbert CSD.  Head RDN Kathryn Thompson in following up with these schools at this time. Pictures are included at the end of this report. 







HUSSC Schools

RDN’s held a conference call on April 9th to discuss possible HUSSC schools. The following schools have confirmed they will move forward with HUSSC assistance:

Aplington-Parkersburg			

Cedar Rapids					

Clear Creek-Amana			

Iowa Falls						

Oelwein						

Postville					

Wayne							



The following schools are undecided and will confirm by early May if they will move forward with the HUSSC assistance:  

Decorah						

Indianola						

Davis County



Local Promotion

On April 5th, RDNs Kathryn Thompson, Anne Cundiff and Tanya Hargrave-Klein presented two breakout sessions at the Iowa PTA annual meeting in Cedar Rapids.  An overview of the Meet the Challenge project and current parent initiatives were highlighted.  Other topics discussed were criteria for USDA’s HUSSC award, how the school wellness environment has a positive impact on academics and ways parents can successfully lead school wellness efforts.   





Meet the Challenge meets Iowa PTA



Greatest Successes

During the Saydel School District workshop, parents expressed concern about low income children unable to travel to the summer feeding site for meal assistance.  Since the workshop, the district has decided to pursue future grant opportunities to assure all children in the district are served.

	

Workshops make the news!  The Decorah Newspapers and the Oskaloosa News highlighted Empowering Parents for School Wellness workshops in recent news articles.  The Oskaloosa article reinforced the importance of eating a healthy breakfast and lunch and that the school meal programs are a great choice.  The article also stated the importance of parent involvement and the need for parents to e informed.  The Decorah article encouraged parents and caregivers to get involved to improve policy and practices related to school nutrition and wellness.





Challenges

The weather was the biggest challenge this year.  With parent workshops starting in February, it was challenging to train RDNs with snow storms and below zero temps the majority of January and February.  With the assistance of technology and flexible schedules, RDNs were partially trained via webinar with a reschedule date for the interactive portion of the training.  Because the Gilmore City-Bradgate workshop was scheduled before we could complete the training, a reschedule date was requested which they declined. Weather also caused schools to cancel activities on several occasions which made it difficult to find openings in school schedules to lock in workshop dates.  



Momentum in underway in all districts which we hope to carry into the fall semester.  Coaches will begin working with HUSSC school foodservice directors yet this spring to review the planned HUSSC menu and discuss the September menu dates.  Coaches will also meet with key parents that will assist with the HUSSC application.  With summer break, schools run the risk of losing HUSSC momentum so RDNs are preparing to secure fall plans before the end of this school year.





Program Promotion- Iowa Department of Education Recognition

The project has been/will be highlighted through the following channels:

· Academy of Nutrition and Dietetics website 

· Eat Right Weekly (email newsletter to 76,000 Academy members)

· Monday Message (email to over 5,000 Academy Kids Eat Right Campaign Volunteers)

· Academy state and dietetic practice group newsletters

· Academy Foundation Matters all member e-newsletter

· Kids Eat Right News Bite e-newsletter

· Social Media through Facebook, Twitter, and LinkedIn.





Proceeds spent to date

Through March 31, 2014, $13,327.78 of the grant amount has been expended.  



Photos and Quotes





Parents from Clear Creek Amana use paper food models to construct reimbursable meals to better understand the variety of healthy choices their children have when they eat school meals.





Oelwein School District parents are tasting new school menu items and reviewing the menu.



Anne Cundiff, RDN, engages in discussion with parents at Oskaloosa School District about school wellness and what parents can do to help promote school environments for academic success.





Saydel School District workshop featured a variety of new menu items for parents to taste. 



This small group strategizing session at Aplington Parkersburg School District helps parents brainstorm ways that parents can help promote school wellness.



RDN testimonials:

“Even though it wasn't a huge group, the workshop was very productive. There were lots of small group and large group discussion. The workshop was from 5:30-7:00, but parents stayed until 7:30 because they seemed to really enjoy talking about all of this stuff. Parents in attendance were very excited about applying for HUSCC and would very much like to be granted with RDN assistance in completing the application.”  Staci Hemesath at Oelwein School District.



“It was eye-opening to see the number of parents that were unaware of the school breakfast program.  Many say they will encourage their children to eat at school.”  Anne Cundiff at Oskaloosa School District



“I was amazed at the number of creative ideas from parents in attendance.”  Kathryn Thompson, Iowa Head RDN



“Parents like that their kids get to try new foods at schools and liked the taste testing programs. Parents state that there are foods their kids would never try at home, but are willing to explore at school.”  Anne Blocker, RDN at Postville School District





Thanks to Iowa Department of Education for their generous support!
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Meet the Challenge! Project

RD Coaches Moving Schools Forward to HUSSC Success through Parent Engagement

Over the last two years, the Meet the Challenge! project has brought the assistance of registered dietitian nutritionists (RDNs) to over 80 schools.  The Meet the Challenge! project with Empowered Parents for School Wellness workshops is being led by the Academy of Nutrition and Dietetics Foundation ( Academy Foundation). Local RDNs are trained and supported by the Academy Foundation to deliver parent workshops called, Empowered Parents for School Wellness, workshops in an effort to engage parents in school wellness environment activities in 20 Iowa schools. The 1 ½ hour workshops are hosted by an RDN and the local food service director.  Parents engage in a facilitated discussion about school meal requirements and new offerings, the relationship between healthy eating and physical activity with academic success, the importance of daily breakfast, and specific ways parents can be leaders in school wellness. The goal of the workshops are to increase awareness of healthy school meals and to engage “parent champions” to promote nutrition, physical activity, and school meals with their peers. A sampling of a tasty and appealing food that is served on the school menu is also provided to the parents during the workshop. Ten of the schools will be selected to receive additional technical support by the  RDNs in forming a school wellness committee and leading changes to meet USDA’s HealthierUS School Challenge (HUSSC) award criteria in their schools. The ten schools will be selected based on parent/school interest in applying for a HUSSC award.







RDNs

Recruitment for local RDNs in  school districts selected to receive parent workshops took place in December, 2013. Position announcements were distributed through the Iowa Academy of Nutrition and Dietetics Affiliate Districts. Skype interviews were held with highly qualified candidates. In January, 2014, five RDNs were selected for the project:  Anne Blocker, MS, RDN, LD, CDE; Anne Cundiff RD, LD;  Diane Duncan-Goldsmith, MS, RD, LD;  Staci Hemesath, RDN, LD;  and Kathryn Thompson RDN, LD (Iowa Head RDN). 













Training

Project RDNs have participated in three trainings to prepare them for the parent workshops and HUSSC assistance. On January 28, 2014 the Meet the Challenge! RDN team participated in a 2 ½ hour webinar training led by Academy Foundation project manager, Lisa Medrow, RDN, LD, Iowa Head RDN Kathryn Thompson, RDN, LD, Patti Delger, RD, LD, Team Nutrition Co-Director, Carrie Scheidel, MPH, Team Nutrition Co-Director, and Natoshia Askelson, MPH, PhD, University of Iowa College of Community and Behavioral Health. The webinar covered the project overview, school meal regulations and participation rates, and parent evaluation procedures. On February 6, 2014 the RDN team participated in a 3 hour in-person training led by project manager Lisa Medrow, RDN, LD, Iowa Head RDN Kathryn Thompson, RD, LD to review the parent workshop outline and activity components in detail. The project plan, expectations, and school recruiting and supporting strategies were presented and discussed. A four hour HUSSC in-person training, led by Iowa Head RDN Kathryn Thompson, RDN, LD, Patti Delger, RD, LD, Team Nutrition Co-Director, Carrie Scheidel, MPH, Team Nutrition Co-Director Stephanie Dross RDN, LD, Nutrition Consultant, IDO, Amanda Miller, Consultant, School Meals Program informed RDNs of the HUSSC criteria 6-Cent Certification process and clarification on whole grain requirements and labels. 





Empowered Parents for School Wellness Workshops

In October and November schools were invited to submit an application to be a site for the parent workshops. Below is a list of the districts and schools that have had or will have a parent workshop at their site.
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During the Saydel School District workshop, parents expressed concern about low income children unable to travel to the summer feeding site for meal assistance.  Since the workshop, the district has decided to pursue future grant opportunities to assure all children in the district are served.
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Ostenso Fellowship Final Report

Leigh Gantner, PhD, RD

September 2013

I recently completed my year as an Academy of Nutrition and Dietetics Foundation Ostenso Fellow  administered through the American Association for the Advancement of Science (AAAS).  It was an amazing year, and one that has changed the trajectory of my career to focus much more on public policy.  I was also the first of what will hopefully be many Academy Foundation Ostenso Fellows who will share with the dietetics community new skills, connections, and opportunities.  

AAAS has been administering Congressional and Federal Executive Branch Fellowships for over 40 years, with the goal of better integrating science into the policy making process, while building the skills of scientists to influence public policy.  The Academy of Nutrition and Dietetics Foundation began sponsoring one of the AAAS Congressional Fellowships to honor Grace Ostenso, an Academy member, a Registered Dietitian and former Hill staffer.   During the fellowship year, AAAS provides extensive training, mentoring, and professional development opportunities, including a nearly three week orientation before fellows get to the Hill.  

During my Fellowship year I worked in Senator Gillibrand’s office.  My activities included working on a bill to encourage nutrition education in schools, helping with the Senator’s efforts to fully fund the Supplemental Nutrition Assistance Program (SNAP) in the Farm Bill, and many health projects related to promoting public health and health research in New York State and across the country.

As I reflect back on my year as a Fellow, there are many ways that I see the Foundation’s Ostenso Fellowship advancing the goals of the Academy of Nutrition and Dietetics and the field of nutrition and dietetics in general.  

1) An Ostenso Fellow has many chances to talk with congressional  staff, and sometimes with members of Congress, about depth and breadth of the field of dietetics.  I am always surprised at how narrowly the field of nutrition is defined by those unfamiliar with the depth of research and practice in our field.  Many times it is assumed registered dietitians just tell people what to eat, but of course nutrition is much more deeply woven into the field of prevention.  On the Hill, an Ostenso Fellow has regular opportunities to introduce staff to a much broader understanding of what registered dietitians do and care about.



2) An Ostenso Fellow has the opportunity to learn how the Hill operates, and look for ways to integrate the goals of registered dietitians into the appropriate legislative actions.  A Fellow is a “free agent” for their year while they are in an office, but as a registered dietitian they obviously share many of the same values as their dietitian colleagues. When the interests of the congressional member (or committee) line up with the values of registered dietitians, the Fellow is on hand to press for action on that legislative item and lend expertise.  In my experience, the Senator was interested in promoting nutrition education in schools, and I was able to introduce nutrition education legislation while in her office.  I also worked to prevent cuts to the Supplemental Nutrition Assistance Program (SNAP), including the SNAP Education program.



3) An Ostenso Fellow becomes a resource for other registered dietitians interested in learning more about the public policy process.  Fellows learn a tremendous amount about the legislative process, information that can only come from daily observation and interaction with legislative staff.  While I make no claim to be as experienced as staff who have been on the Hill for years, I am amazed when I think about how much more knowledgeable I have become regarding the politics and the decision-making processes on the Hill.  This is information that the Ostenso Fellows will be able to share with other registered dietitians.  Formulating a mechanism to do so, post-fellowship, will be one of the important next steps.



4) An Ostenso Fellow builds connections in the federal policy arena that the Fellow can use to advance the values of registered dietitians long into their career.  The Fellowship is only one year.  Whatever their next steps are, the Ostenso Fellows will leave the Hill with a new network of connections within the legislative and executive branches, which they can continue to draw on to advance the goals of registered dietitians long after they have left the Hill.  Ostenso Fellows are also members of the extensive and influential network AAAS Fellows.  



5) The Ostenso Fellowship raises the distinction of registered dietitians.  Some of the most prestigious professional science foundations offer Congressional Fellowships through the AAAS Fellowship Program.  These include several medical and veterinarian societies that have long sponsored fellows to work on health-related issues.  The Academy of Nutrition and Dietetics is now able to stand alongside these other professional societies and offer their valuable nutrition expertise on the Hill.



 

The Ostenso Fellowship is a tremendous learning opportunity for registered dietitians who spend a year on the Hill, but more importantly when this Fellowship is completed they have an opportunity to add to the long-term public policy capacity of our community.

To learn more about the Academy Foundation, the Ostenso Fellowship or to make a donation to the Ostenso Fellowship, please visit:  http://www.eatright.org/foundation/donate/

ABOUT THE AAAS: http://www.aaas.org/aboutaaas/



FOOTNOTE: Leigh has accepted a position with the Food and Nutrition Service of the United States Department of Agriculture in Alexandria, VA.
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The Academy of Nutrition and Dietetics Foundation Ostenso Fellowship Report 2013-2014

Lauren Au, PhD, RD



April 10, 2014



I have now been the Academy of Nutrition and Dietetics Foundation Ostenso Fellow on Capitol Hill for over 6 months - half my fellowship term! In the past few months, I finally feel like I can navigate the city. A highlight was driving to Trader Joe's the other weekend and not having to rely on my GPS. I also feel like I am finally acclimating to the overall DC culture. It is hard to describe without seeing it, but imagine House of Cards - men in suits and briefcases and women in pencil skirts and blazers. As a California native, I want to rebel and wear jeans and a T-shirt, but that is what recess is for! 

Work has been picking up quite a bit since the infamous government shut-down back in October. The way that most Senate offices are set-up is that a legislative staffer will cover different domains of topics (i.e, finance, immigration, defense, agriculture, health). I primarily work with two Legislative Advisors and help to cover the nutrition and health portfolio. Seems pretty simple, yet you would be surprised what kind of meetings a legislative staffer handles. I have met with a spectrum of health professionals, researchers, and even other Registered Dietitians! In my health role, I act as a filter for the Senator. So if I think a specific health issue is worth pursuing for its impact on New York or the country, then I discuss with the legislative team and write a memo. At first it was difficult to go from doing such in-depth dissertation research to writing memos on a broad array of topics, but now I have gotten the hang of it and I really love it because I do well under pressure! It is extremely fulfilling to have firsthand experience with translating health and nutrition science into policy recommendations. 

The nutrition portfolio is where my heart is. This past year, our office worked incredibly hard to try to prevent cuts to the food stamp program, also known as the Supplemental Nutrition Assistance Program (SNAP). Before coming to the Hill, my understanding of community nutrition was solely based on my experiences through my dietetic internship in WIC clinics or school food service. I learned about all of the federal nutrition assistance programs, but I never quite understood how impactful legislation around funding for them could directly impact participants of the SNAP or WIC programs. In my year as an Academy of Nutrition and Dietetics Foundation Ostenso Fellow, I have had the incredible experience to write letters and garner support from other Senators and House members to try to prevent SNAP cuts in the Farm Bill that would leave close to a million people hungry. I have also started working on exciting nutrition proposals that we hope to include in Child Nutrition Reauthorziation. One of my biggest achievements was helping the Senator lead a letter in Congress that would give some states more time to comply with a Farm Bill provision that would otherwise mean reducing food stamps for certain families by roughly $90 a month. While we were not granted the extension, our letter was powerful in paving the way for Governors to announce that they would prevent food stamp cuts from happening in their states. In New York that meant that the Governor would help prevent $457 million in food stamp cuts from happening this year! This will be, by far, the biggest impact I will ever have in nutrition, and it would not have been possible if I was not granted this amazing fellowship experience. 



Lauren Au Report.docx



 

 

Martha Ontiveros 

 Administrative Assistant 

 Academy of Nutrition and Dietetics Foundation 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 1-800-877-1600, ext. 4773 or 312-899-4773

 

Fax 312-899-4796

 
montiveros@eatright.org 
 www.eatright.org/foundation
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42. Kids Eat Right - Quarterly Newsletter

From: Martha Ontiveros <Montiveros@eatright.org>

To: 'connors@ohsu.edu' <connors@ohsu.edu>, 'craytef@charter.net'

<craytef@charter.net>, 'KMcClusky@iammorrison.com'

<KMcClusky@iammorrison.com>, 'tjraymond@aol.com'

<tjraymond@aol.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, 'jean.ragalie-carr@rosedmi.com' <jean.ragalie-

carr@rosedmi.com>, 'lauraromig@gmail.com' <lauraromig@gmail.com>,

'dbier@bcm.edu' <dbier@bcm.edu>, 'MChristE@porternovelli.com'

<MChristE@porternovelli.com>, 'MurrayMD@live.com'

<MurrayMD@live.com>, Patricia Babjak <PBABJAK@eatright.org>

Cc: Susan Burns <Sburns@eatright.org>

Sent Date: Mar 26, 2014 15:31:07

Subject: Kids Eat Right - Quarterly Newsletter

Attachment: image001.png
3-14 KER Newsletter.pdf

Attached is the Kids Eat Right quarterly newsletter, it contains updates on Kids Eat Right

programs and is shared with funders of various projects as part of the initiative.

 

 

 

Thanks!

 

 

Martha Ontiveros 

 Administrative Assistant 

 Academy of Nutrition and Dietetics Foundation 

 120 South Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 1-800-877-1600, ext. 4773 or 312-899-4773

 

Fax 312-899-4796

 
montiveros@eatright.org 
 www.eatright.org/foundation
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Kids Eat Right 
Kids Eat Right News Bite 


March 
2014 


New Toolkit: 
Healthy Schools. It’s a Team Effort. 


The latest Kids Eat Right 
toolkit: Healthy Schools. 
It’s a Team Effort. is 
now available at 
www.kidseatright.org/
volunteer. 
 
This toolkit was 
developed with content 
experts from the School 
Nutrition Services DPG 


and is designed to 
educate school and 
community stakeholders 
about the importance of 
healthy eating and 
physical activity for 
academic success.  
 
The toolkit includes: 
 Two PowerPoint 


presentations—one 


for adults and one 
for teens 


 10 minute activity 
suggestions 


 Coordinating 
handouts  


Download the free 
toolkit at:  
www.kidseatright.org/
volunteer 


The Healthy Schools.  
It’s a Team Effort.  
toolkit was made 
possible through an 
educational grant to the 
Academy Foundation 
from Diane Heller, 
MMSc, RDN, LD, past 
Chair of the Academy of 
Nutrition and Dietetics 
Foundation. 


New handouts in the toolkit include “Academic Success,” perfect 
for sharing with school administrators, and “Promote School 
Wellness,” especially designed for Academy members who would 
like to help schools improve their school wellness environment.  


Healthy Schools 


For Adults 


Healthy Schools 


For Teens 



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer
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Kids Eat Right Mini-Grants 


Your GENIE is Here! 


 
To support the use of  
Kids Eat Right 
toolkits, twenty-five 
(25) $200 mini-grants 
were awarded to Kids 
Eat Right members in 


January. Mini-
grantees agree to 
deliver two 
presentations from 
any of the Kids Eat 
Right toolkits in their 


own communities by 
the end of March. 
This opportunity was 


made available 


through an 


educational grant 


The Guide for 
Effective Nutrition 
Interventions and 
Education 
(GENIE), is a 
validated 
online checklist tool 
now available to 
help program 
planners and 
program evaluators! 
GENIE identifies 
characteristics 
associated with 
strong nutrition 
education programs 


and allows you to 
complete a self-
assessment of your 
program and 
provides resources 
for strengthening any 
areas that may be 
missing from a 
proposal. GENIE was 
developed through 
an Academy of 
Nutrition and 
Dietetics Foundation 
Nutrition Education 
Research Fellowship 
awarded to Jenica 


Abram, MPH, 
RDN, and was 
made possible 
through an 
educational 
grant from 
the ConAgra 
Foods 
Foundation. 
Access GENIE 
online at http://
sm.eatright.org/
GENIE.  
 
 
 


$1 Million to be Awarded in Champions for 
Healthy Kids Grants in May 2014! 


Over the past 11 
years, the Academy 
of Nutrition and 
Dietetics Foundation 
and the General Mills 
Foundation has 
awarded annually, 
$500,000 
in Champions for 


Healthy Kids grants 
to nonprofit 
organizations across 
the U.S. promoting 
healthy eating and 
active lifestyles 
targeted to kids and 
families.  This year, 


we applaud 
the General Mills 
Foundation for 
doubling their 
commitment to this 
program to $1 
million, awarding 
fifty, $20,000 grants.   
 Applications were 


due March 14 and 
grantees will be 
announced by May 
31, 2014. 


from The Coca-Cola 


Company.  
 


 


 


 


 



https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=PTb9JCtirEK25Cel6WnifumM4b6J8NAI1L3Ag77Qczj_aklTA1OZRuwqkgLdlXx7Ifso6UfG6mc.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=PTb9JCtirEK25Cel6WnifumM4b6J8NAI1L3Ag77Qczj_aklTA1OZRuwqkgLdlXx7Ifso6UfG6mc.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=PTb9JCtirEK25Cel6WnifumM4b6J8NAI1L3Ag77Qczj_aklTA1OZRuwqkgLdlXx7Ifso6UfG6mc.&URL=http%3a%2f%2fsm.eatright.org%2fGENIE
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Parents from 20 Iowa School Districts 
Participate in “Empowered Parents for 
School Wellness” Workshops 
The Academy of 
Nutrition and 
Dietetics Foundation 
and Iowa 
Department of 
Education Team 
Nutrition have 
collaborated on the 
Meet the Challenge! 
project over the past 
two years through 
educational funding 
from USDA Team 
Nutrition. RDNs over 
the past two years 
have worked with 70 
schools on 
implementing 
changes, including 
increasing nutrition 
education, PE time, 
improving the 
nutritional quality of 


school meals, 
adopting wellness 
policies, and 
submitting 
applications for 
USDA’s prestigious 
HealthierUS School 
Challenge awards. 
This year, RDNs are 


leading 20 parent 
workshops throughout 
the state to increase 
parents’ understanding of 
the nutritional value of 
school meals and 
empower parents to be 
champions of school 
wellness. 


Are you a Kids 
Eat Right 
member?  


Join today!  
 


www.kidseatright.org
/volunteer 


 


Kids Eat Right 
membership is 
complimentary 
to all Academy 


of Nutrition and 
Dietetics 


members. 


EB4K with Play  
Energy Balance 4 Kids 
with Play RD Coaches 
are working with K-
6th grade teachers in 
two West Contra 
Costa Unified School 
District Elementary 
Schools in Richmond, 
California. The RD 
Coaches work 
directly with teachers 
and students to help 


empower teachers to 
lead nutrition lessons 
and games with 
students. RD Coaches 
are leading School 
Wellness Committees 
to enhance the 
school wellness 
environment, and the 
committees are 
taking action steps 
towards meeting 


USDA’s HealthierUS 
School Challenge criteria. 
Read the latest EB4K with 
Play newsletter here: 
http://www.eatright.org/
Foundation/EB4K/Play/. 
The EB4K with Play 
program is made possible 
through an educational 


grant from the Healthy 
Weight Commitment 
Foundation.  


Visit 
www.healthyfood


bankhub.org  
for tools and 
resources for 


working with food 
insecure 


populations 



http://www.eatright.org/Foundation/EB4K/Play/

http://www.eatright.org/Foundation/EB4K/Play/
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San Diego Students Support Kids 
Eat Right! 
The San Diego State 
University Student 
Nutrition 
Organization (SNO) 
organized a Kids Eat 
Right gala and silent 
auction at their 
annual conference.  
 
As an organization 
they have a long 
history of community 
involvement, 
volunteering, and 
philanthropy. The 
SNO President, Carl 
Barnes, said, “I had a 
vision of stepping up 
our efforts to a large 
scale fundraising and 
educational event. 
The Kids Eat Right 
campaign matched 
perfectly with our 


objectives and the 
SNO officers 
unanimously agreed 
that Kids Eat Right is 
a more than 
admirable cause to 
support. With an 
objective in mind, we 
set out to put 
together an event 
that brings 
excitement, revenue, 
and community 
education for Kids 
Eat Right.”  
 
This was the first 
experience for the 
SNO in organizing an 
event of this 
magnitude. The 
event included a 
keynote speaker on 
child nutrition, 


information on the 
Academy of Nutrition 
and Dietetics 
Foundation and Kids 
Eat Right. The event 
attracted 94 
registered attendees 
and just over $2,000 
was raised to support 
the San Diego State 
University Student 
Dietetic Association 
and Kids Eat Right. 


 Did you know 
there’s a great 
place to get more 
involved and 
discuss topics 
specifically related 
to Kids Eat Right? 
There is – and you 
can join the Kids 
Eat Right LinkedIn 
subgroup now! 
This subgroup of 
the Academy of 
Nutrition and 
Dietetics LinkedIn 
Group is open to 
members only. You 
can request access 
and then start 
talking with like-
minded peers! 


Pictured above: About 1/3 of the SNO membership, with officers of the 
organization wearing Kids Eat Right t-shirts in the front row. 
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Kids Eat Right Webinars 
In March and April, 
Kids Eat Right is 
hosting three live 
free CPEU webinars. 
Register and view 
recorded webinars at 
www.eatright.org/
foundation/
kidseatright. 
Recorded webinars 
are for informational 
viewing only. 
 
March 24 1-2pm CST 
Making an Impact 
with Food Insecure 
Populations 
 
This Academy of 
Nutrition and 
Dietetics Foundation 
webinar is planned 


with 
Feeding 
America 
through an 
educational 
grant from 
the 
National 
Dairy 
Council.    
 
March 26 1-2pm CST 
GENIE: Your 
Nutrition Education 
Wishes Have Been 
Granted! 
This webinar is made 
possible through an 
educational grant 
from the ConAgra 
Foods Foundation. 
 


April 29 1-2pm CST  
Successful Synergies 
This Academy of 
Nutrition and 
Dietetics Foundation 
webinar is planned 
with Feeding America 
through an 
educational grant 
from the National 
Dairy Council.    
 


Kids Eat Right 


strives to 


provide timely 


and valuable 


resources for 


members. In the 


next issue you 


will hear more 


about projects 


in the works, 


like a new 


toolkit through 


an educational 


grant from 


Dannon, and a 


new toolkit and 


webinar series 


through an 


educational 


grant from 


Elanco.  


Hunger in Our Community  
Kids Eat Right Mini-Grants 
To support the use of 
the Hunger in Our 
Community. What 
We Can Do. toolkit, 
twenty-five (25) $200 
mini-grants were 
awarded to Kids Eat 
Right members in 
February. Mini-
grantees agree to 
deliver two 
presentations from 
the Hunger in Our 


Community toolkit in 
their own 
communities by May 
2014. 
 
This Kids Eat Right 
Hunger in Our 
Community Mini-
Grant Opportunity is 
part of the Future of 
Food partnership of 
the Academy of 
Nutrition and 


Dietetics, Feeding 
America and the 
National Dairy 
Council.  The toolkit 
and mini-grant 
opportunity was 
made possible 
through an 
educational grant 
from the National 
Dairy Council.  
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Kids Eat Right New Tip Sheets! 


 


Kids Eat Right News Bite March 
2014 


 


 


Visit the Kids 
Eat Right 


public site for 
articles, tips, 
recipes, and 


videos: 
kidseatright.org 


 


Kids Eat Right has recently released 
three new Tip Sheets: 
 Feeding “Picky Eater” 


Preschoolers” 
 Sleep and Your Child 
 How to Talk to Your Child about 


Weight 
Download them now at 
www.kidseatright.org/volunteer. 
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43. Donna: The Coca-Cola Company, Amerinet, Inc. and Unidine Corporation are looking for

candidates like you.

From: LinkedIn <jobs-listings@linkedin.com>

To: Donna Martin, EdS, RDN, LD, SNS <dmartin@burke.k12.ga.us>

Sent Date: Dec 09, 2013 15:56:20

Subject: Donna: The Coca-Cola Company, Amerinet, Inc. and Unidine Corporation are

looking for candidates like you.

Attachment:

 

 

 

 

Jobs you may be interested in 
See all jobs 

 

 

 

 

 

 
Director, Nutrition Strategy &Policy The Coca-Cola Company  
Auburn, Alabama Area 

 
View Job

 

 

 

 

 

 

 
Sr. Director/Nutrition and Environmental Services Amerinet, Inc.  
Greater St. Louis Area 

 
View Job
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RD - Clinical Nutrition Mgr Unidine Corporation  
Washington D.C. Metro Area 

 
View Job

 

 

 

 

 

 

 
Nutritional Scientist Dean Foods  
Greater Denver Area 

 
View Job

 

 

 

 

 

 

 
Technology Manager – Health and Nutrition General Mills  
United States 

 
View Job

 

 

 

 

 

 

 
Associate Principal Nutrition Scientist PepsiCo  
Dallas/Fort Worth Area 

 
View Job
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Director, Global Nutrition R&D (13041) Ingredion Incorporated  
Greater New York City Area 

 
View Job

 

 

 

 

 

 

 
Regional Registered Dietitian Avalon Health Care Group  
Flagstaff, Arizona Area 

 
View Job

 

 

 

 

 

 

 
Pediatric Dietitian II Phoenix Children's Hospital  
Phoenix, Arizona Area 

 
View Job

 

 

 

 

 

 

 
Senior Research Scientist-Nutrition Shaklee Corporation  
San Francisco Bay Area 

 
View Job
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Get hired faster with a Job Seeker Premium Account! Learn More 

 

 

 
See all jobs 

 

 

 

You are receiving Jobs Alert emails. Unsubscribe. 

 

This email was intended for Donna Martin, EdS, RDN, LD, SNS (Director School Nutrition

Program). Learn why we included this. © 2013, LinkedIn Corporation. 2029 Stierlin Ct. Mountain

View, CA 94043, USA 
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44. Donna: PeaceHealth, Children's Healthcare of Atlanta and The Coca-Cola Company are

looking for candidates like you.

From: LinkedIn <jobs-listings@linkedin.com>

To: Donna Martin, EdS, RDN, LD, SNS <dmartin@burke.k12.ga.us>

Sent Date: Nov 25, 2013 04:15:11

Subject: Donna: PeaceHealth, Children's Healthcare of Atlanta and The Coca-Cola

Company are looking for candidates like you.

Attachment:

 

 

 

 

Jobs you may be interested in 
See all jobs 

 

 

 

 

 

 
Registered Dietitian PeaceHealth  
Eugene, Oregon Area 

 
View Job

 

 

 

 

 

 

 
Manager Clinical Nutrition Children's Healthcare of Atlanta  
Greater Atlanta Area 

 
View Job
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Director, Nutrition Innovation The Coca-Cola Company  
Greater Atlanta Area 

 
View Job

 

 

 

 

 

 

 
Director - Food and Nutrition NYP/Columbia  
Greater New York City Area 

 
View Job

 

 

 

 

 

 

 
Nutrition Clinical Investigator / Research Scientist – Nutrition Essentials Amway  
Greater Grand Rapids, Michigan Area 

 
View Job

 

 

 

 

 

 

 
Senior Research Scientist-Nutrition Shaklee Corporation  
San Francisco Bay Area 

 
View Job
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Pediatric Dietitian II Phoenix Children's Hospital  
Phoenix, Arizona Area 

 
View Job

 

 

 

 

 

 

 
Head of School SEED Public Charter School of Washington DC  
Washington D.C. Metro Area 

 
View Job

 

 

 

 

 

 

 
Senior Nutrition Marketing Business Partner – Food Away from Home Kellogg Company  
Greater Chicago Area 

 
View Job

 

 

 

 

 

 

 
Outside Sales Representative/Health Educator Designs For Health  
Greater New York City Area 

 
View Job
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Get hired faster with a Job Seeker Premium Account! Learn More 

 

 

 
See all jobs 

 

 

 

You are receiving Jobs Alert emails. Unsubscribe. 

 

This email was intended for Donna Martin, EdS, RDN, LD, SNS (Director School Nutrition

Program). Learn why we included this. © 2013, LinkedIn Corporation. 2029 Stierlin Ct. Mountain

View, CA 94043, USA 

 

Page 109



45. Daily News: Wednesday, October 30, 2013

From: Academy of Nutrition and Dietetics Knowledge <knowledge@eatright.org>

To: Donna S Martin RDN LD <DMartin@burke.k12.ga.us>

Sent Date: Oct 30, 2013 15:21:04

Subject: Daily News: Wednesday, October 30, 2013

Attachment:

Todays Daily News was delayed due to technical difficulties. Sorry for any inconvenience this may

have caused.

 

Daily News 

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. Please note that some publications may

require registration or a subscription to access online content.

 

The Academy does not have editorial or other control over the contents of the referenced Web

sites, is not responsible for the opinions expressed by the authors.

 

Your Time to Shine: Become a Fellow of the Academy of Nutrition and Dietetics 

  and be recognized for your professional accomplishments, valuable service to the profession and

public and pursuit of lifelong learning. Learn more at www.eatright.org/fellow. 

NIH Chief: Get Ready for Testing Whole Genome 

http://www.medpagetoday.com/Genetics/GeneticTesting/42570 

Related Resource: Journal of the Academy of Nutrition and Dietetics, November 2013 

-Future Challenges and Present Ethical Considerations in the Use of Personalized Nutrition Based

on Genetic Advice 

http://www.andjrnl.org/article/S2212-2672(13)00677-1/fulltext 

Gain seamless access to full-text Journal articles by logging in as a member at 

http://www.eatright.org/. Go to publications

 

Obese Teens Eat Up Fast-Food Hype, Study Says. Advertising messages more likely to

reach overweight TV watchers than their slimmer peers 

http://consumer.healthday.com/kids-health-information-23/adolescents-and-teen-health-news-

719/obese-teens-eat-up-fast-food-hype-study-finds-681487.html 

Source: American Journal of Preventive Medicine 

http://www.ajpmonline.org/article/S0749-3797(13)00429-7/abstract

 

Diabetes Risk Tied to Weight Gain in Youth 

http://www.medpagetoday.com/Endocrinology/Diabetes/42543 
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Source: Obesity 

http://onlinelibrary.wiley.com/doi/10.1002/oby.20569/abstract

 

Combo Drug Qsymia Tops for Weight Loss 

http://www.medpagetoday.com/Endocrinology/Obesity/42563 

Source: Obesity 

http://onlinelibrary.wiley.com/doi/10.1002/oby.20584/suppinfo

 

Food stamps will get cut by $5 billion this week  and more cuts could follow 

http://www.washingtonpost.com/blogs/wonkblog/wp/2013/10/28/food-stamps-will-get-cut-by-5-

billion-this-week-and-more-cuts-could-follow/ 

Related Resource: USDA/ERS 

-Households with children have higher rates of participation in SNAP 

http://www.ers.usda.gov/data-products/chart-gallery/detail.aspx?chartId=40297&ref=collection

 

Survey reveals consumers want to avoid pesticides, but are unsure how label certifications

help them do that 

http://www.foodnavigator-usa.com/Regulation/Survey-reveals-consumers-want-to-avoid-

pesticides-but-are-unsure-how-label-certifications-help-them-do-that

 

MedlinePlus: Latest Health News 

-Daily Activities Are a Workout! 

-Flu Can Kill Even Healthy Children, Study Finds 

-Mondays Might Be Your Best Day to Quit Smoking 

-Pediatricians call for limits on kids' screen time 

http://www.nlm.nih.gov/medlineplus/healthnews.html

 

Registered Dietitians in the News

 

Scary amount of candy will be consumed on Halloween. Almost all children in this country

and half of adults will eat candy on Halloween. 

(Sarah Krieger, Academy Spokesperson &Keith Ayoob, RD quoted) 

http://www.usatoday.com/story/news/nation/2013/10/29/halloween-candy-consumption/3189537/

 

Excess Omega-3 Fatty Acids Could Lead to Negative Health Effects 

(Norman Hord, RD quoted) 

http://www.sciencedaily.com/releases/2013/10/131028135035.htm

 

Healthy Tips for Halloween 

(Anna Busenburg, RD featured) 

http://www.wlfi.com/news/local/healthy-tips-for-halloween
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5 Halloween treats you can feel good about 

(By Kati Mora, RD) 

http://www.themorningsun.com/lifestyle/20131029/kati-mora-5-halloween-treats-you-can-feel-

good-about

 

Juice cleanses could help or hurt your diet 

(Georgia Giannopoulos, RD quoted) 

http://centralny.ynn.com/content/lifestyles/702516/juice-cleanses-could-help-or-hurt-your-diet/

 

Controversy grows over health benefits of grains 

(By Carolyn ONeil, RD &Judy Adams, RD quoted) 

http://www.buffalonews.com/life-arts/recipes/controversy-grows-over-health-benefits-of-grains-

20131030

 

Mid Day Fix: Dietitian rates smoothies 

(Victoria Shanta Retelny, RD featured) 

http://wgntv.com/2013/10/29/midday-fix-dietician-victorial-shanta-retelny-rates-smoothies/

 

How to keep nutrition simple 

(By Lindsay Adams, RD) 

http://www.victoriaadvocate.com/news/2013/oct/29/gl_dietitian_dish_103013_223335/?business

 

Should you try these fad diets? 

(Kris Clark, RD quoted) 

http://www.foxnews.com/health/2013/10/30/should-you-try-these-fad-diets/

 

Seasonal pumpkin can boost health year round 

(Hannah Isler, RD &Anna Busenburg quoted) 

http://www.jconline.com/article/20131030/LIFE03/310300007/Seasonal-pumpkin-can-boost-

health-year-round

 

Practical Nutrition: Turn pumpkin seeds into healthy snack 

(By Mary-Jo Sawyer, RD) 

  http://www.timesdispatch.com/entertainment-life/food-dining/practical-nutrition-turn-pumpkin-

seeds-into-healthy-snack/article_0b1e9c81-42d9-58d2-ae57-033de38a6bb7.html

 

Do fat letters really work? 

(By Amanda Burton, Dietitian/Canada) 

http://www.thetelegram.com/section/2013-10-28/article-3449860/Do-%26lsquo%3Bfat-

letters%26rsquo%3B-really-work%3F/1
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Quote of the Week 

Where there is no imagination there is no horror 

-Arthur Conan Doyle, Sr.

 

The Academys Position Papers and Practice Papers are available at:  

http://www.eatright.org/positions/

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY 

For more information, visit: 

http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

The Academy of Nutrition and Dietetics recognizes and thanks our top level corporate

sponsors for their generous support of Academy events and programs. These

organizations are committed to the Academys mission of empowering members to be the

nations food and nutrition leaders. 

Academy Partners: Abbott Nutrition, The Coca-Cola Company and National Dairy Council®

 

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=24038

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-24038-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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46. Final FNCE Board Schedule

From: Joan Schwaba <JSchwaba@eatright.org>

To: 'glenna@glennamccollum.com' <glenna@glennamccollum.com>, 'Sonja

Connor' <connors@ohsu.edu>, 'Ethan A. Bergman' <bergmane@cwu.edu>,

'Kathy McClusky' <KMcClusky@iammorrison.com>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, 'Elise Smith '

<easaden@aol.com>, 'Becky Dorner' <becky@beckydorner.com>, 'Lucille

Beseler ' <lbeseler_fnc@bellsouth.net>, 'Catherine Christie '

<c.christie@unf.edu>, 'Margaret Garner' <mgarner@cchs.ua.edu>, 'Linda Farr'

<linda.farr@me.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, 'Marcia Kyle' <bkyle@roadrunner.com>, 'Joe

Derochowski' <joe.derochowski@connell-group.com>, 'Sandra Gill '

<sandralgill@comcast.net>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Chris Reidy

<CREIDY@eatright.org>, Susan Burns <Sburns@eatright.org>, Alison Steiber

<ASteiber@eatright.org>, Doris Acosta <dacosta@eatright.org>, Karen

Lechowich <KLechowich@eatright.org>, Mary Ann Taccona

<MTaccona@eatright.org>

Sent Date: Oct 11, 2013 13:44:19

Subject: Final FNCE Board Schedule

Attachment: image001.jpg
2013 BOD FNCE Schedule.doc
DPG-MIG Chairs ChairElect FNCE 2013.PDF

Thank you for your input. Attached is the final Board schedule highlighting FNCE activities which

require and/or encourage Board attendance. Based on your feedback regarding the schedule, we

strategically selected DPG/MIG events where we wanted Board presence. For those of you who

have been assigned to DPG/MIG events, we have registered you and notified the DPG or MIG

chair. You will be greeted by the chair; if not, please introduce yourself. Attached is a list of DPG

and MIG chairs and chair-elects for reference. 

Just a reminder, the Food &Nutrition Conference &Expo App for attendees and exhibitors is a

great tool to use onsite to view session information, create your personalized schedule, map out

your route on the Expo floor, and stay up to date on the latest announcements during FNCE. To

download the app for Apple or Android devices, visit the app store, type in FNCE 2013 in the

search field and install. 

Please contact me if you have any questions. 

 

Joan
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		BOARD OF DIRECTORS 


2013 FNCE SCHEDULE

		





		HEADQUARTERS HOTEL
Hilton Americas-Houston  (Hilton-HQ)

1600 Lamar, Houston, TX

		CONVENTION CENTER
George R. Brown Convention Center (GRBCC)

1001 Avenidas de las Americas, Houston, TX







		Wednesday, October 16

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:00 pm – 8:00 pm

		House Leadership Team Dinner

		The Grove


Restaurant 

		1611 Lamar Street

		HLT BOD members








		Thursday, October 17

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 2:00 pm

		House Leadership Team Meeting

		Hilton-HQ

		330

		HLT BOD members
P. Babjak



		3:00 pm – 4:30 pm

		HOD Meeting Orientation

		Hilton-HQ

		Grand Ballroom, Salon G

		E. Smith, L. Farr



		3:30 pm – 4:30 pm

		HOD Meeting Table Facilitator Training

		Hilton-HQ

		Room 337 AB

		B. Dorner, M. Kyle



		6:00 pm – 7:30 pm

		Housewarming Party

		Hilton-HQ

		Grand Ballroom Salons C&F

		BOD members 
(as schedule permits)



		7:15 pm – 9:00 pm

		Dinner Meeting

		Hilton-HQ

		Presidential Suite #21029

		G. McCollum, E. Bergman, 
S. Connor, P. Babjak, D. Acosta





		Friday, October 18

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 9:00 am

		HOD President’s Breakfast

		Hilton-HQ

		Grand Ballroom Salons C&F

		Remarks:G. McCollum

  (8:30 am)

BOD members



		8:00 am – 8:35 am

		Consumer Protection and Licensure Summit

		Hyatt

		Cottonwood

		S. Connor



		9:15 am – 5:10 pm

		House of Delegates Meeting

(see HOD meeting agenda for details)

		Hilton-HQ

		Grand Ballroom Salons A, B, D, E

		Presiding: N. Lewis

Remarks: 
D. Martin/M. Russell (1:45 pm)



BOD members 



		12:30 pm – 1:30 pm

		HOD Lunch


		Hilton-HQ

		Grand Ballroom Salons C&F

		BOD members 




		1:00 pm – 4:00 pm




		Opening Session/Member Showcase Rehearsal

		GRBCC

		General Assembly Theater

		P. Bajak

1:00 – 2:15 pm G. McCollum


2:15 – 2:30 pm K. McClusky


2:30 – 3:00 pm S. Connor



		5:10 pm – 5:45 pm

		HOD Information Session: Academy Partners
- Abbott Nutritionals


- The Coca Cola Company


- National Dairy Council®

		Hilton-HQ

		Grand Ballroom Salons A, B, D, E

		BOD members



		6:00 pm – 8:30 pm

		Consumer Protection and Licensure Subcommittee Dinner

		Massa’s Restaurant

		1160 South Street (1/2 block from the Hyatt)

		G. McCollum


L. Beseler


S. Connor 





		Saturday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:30 am – 8:30 am

		HOD Breakfast

		Hilton-HQ

		Grand Ballroom Salons C&F

		BOD members



		8:30 am – 12:15 pm

		House of Delegates Meeting




		Hilton-HQ

		Grand Ballroom Salons ABDE

		Presiding: N. Lewis

BOD members 



		8:00 am – 3:30 pm

		Academy/AMIA 10 x 10 Informatics Course

		GRBCC

		380C

		Remarks: S. Connor (8:30-8:35 am)



		9:30 am – 11:30 am

		Exhibitor Advisory Council Meeting

		GRBCC

		352 F

		P. Babjak



		11:20 am – 12:00 pm

		Consumer Protection and Licensure Summit

		Hyatt

		Cottonwood

		G. McCollum



		11:30 am – 3:30 pm

		Food Bank Tour

		Off-site

		Off-site

		Remarks: K. McClusky, 



		12:00 pm – 1:30 pm

		Committee for Professional Development Luncheon

		GRBCC

		310 E

		E. Bergman, G. McCollum, 
S. Connor, P. Babjak 
(as schedule permits)



		12:30 pm – 1:00 pm

		HOD Table Facilitator Debriefing

		Hilton-HQ

		Grand Ballroom A-E

		HLT BOD members



		12:00 pm – 3:45 pm

		Nominating Committee

		Hilton-HQ

		344A

		E. Bergman, P. Babjak



		1:00 – 1:30 pm

		Vegetarian Nutrition DPG Executive Committee Meeting

		Hilton-HQ

		430

		M. Garner



		1:00 pm – 3:00 pm

		Student Advisory Committee Meeting

		Hilton-HQ

		338

		Remarks: 

1:00 – 1:10 pm G. McCollum



		1:00 pm – 3:15 pm

		House Leadership Team Meeting 

		Hilton-HQ

		335 C

		HLT BOD members



		1:30 pm – 3:00 pm

		Public Policy Panel Roundtables

		Hilton-HQ

		Grand Ballroom G

		BOD members 

(as schedule permits)



		1:30 pm – 3:30 pm

		Academy Foundation Nutrition Symposium


Sponsor: TBD

		GRBCC

		342 A-F

		Remarks: K. McClusky



		1:30 pm – 3:30 pm

		50 Year Member Celebration

		GRBCC

		351 AB, DE

		Remarks: G. McCollum,
K. McClusky

BOD members
(as schedule permits)



		2:30 pm – 3:15 pm

		Pre-Opening Session Details

		GRBCC

		General Assembly Theater

		2:30 pm – G. McCollum/
2:45 pm (make-up)



		3:00 pm – 3:45 pm

		Corporate Sponsor Meet and Greet

		GRBCC

		350 C

		BOD 
(as schedule permits)



		3:15 pm – 3:45 pm

		Board Photo Shoot

		GRBCC

		General Assembly Theater

		BOD





		Saturday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		4:00 pm – 6:00 pm

		Opening Session: Humanity Work: It Will Change Your Life

		GRBCC

		General Assembly Theater

		Presiding: G. McCollum;


BOD members 



		5:45 pm – 7:00 pm

		Arizona Reception (School Spirit winners will join AZ on stage and afterwards)

		GRBCC

		General Assembly Theater – Green Room

		G. McCollum
BOD members
(as schedule permits)



		6:00 pm – 8:00 pm

		DCE & Weight Management DPG – DCE Anniversary Dinner Reception

		Pete’s Dueling Piano Bar –


1201 Fannin Street

		Off Site

		L. Farr



		6:30 pm – 9:00 pm

		Academy Foundation Board Dinner

		Pass and Provisions – 807 Taft 

		Off Site

		K. McClusky, D. Martin, 
S. Connor, P. Babjak, 
M. Russell, 

G. McCollum (arrive 7:30 pm) 



		6:30 pm – 9:30 pm

		Dietitians in Business and Communications DPG Member Networking Reception

		Brennan’s – 3300 Smith Street

		Off Site

		B. Dorner



		6:30 pm – 11:00 pm

		Nutrition Entrepreneurs DPG Networking Event

		Hilton-HQ

		Grand Ballroom JKL

		L. Beseler

Optional: B. Dorner, D. Heller



		8:00 pm – 10:00 pm

		International Reception

		Hilton-HQ

		335 C

		BOD members
(as schedule permits)



		8:00 pm – 11:00 pm

		FNCE Opening Night Party:Houston, We Have a PARTY!

		Hilton-HQ

		Grand Ballroom A-F

		BOD members





		Sunday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:45 am – 7:45 am

		Academy Foundation Leadership Breakfast

		Hilton-HQ

		Ballroom of the Americas C

		Remarks: K. McClusky



		7:00 am – 8:30 am

		Honors Breakfast

		Hilton-HQ

		Ballroom of the Americas AB

		Presiding: E. Bergman

Board Partners



		7:00 am – 9:00 am

		Oncology DPG Beakfast Reception

		Hilton-HQ

		Grand Ballroom B

		M. Kyle



		7:00 am – 9:00 am

		TUND Networking Breakfast

		Hilton-HQ

		337 AB

		G. McCollum (arrive 8:30 am)



		8:00 am – 9:30 am

		FNCE Session: Wimpfheimer-Guggenheim International Lecture: Integrating Nutrition into Health Care Systems: A Collaborative International Approach

		GRBCC

		351 B

		BOD members 
(as schedule permits)



		9:00 am – 5:00 pm

		Member Product MarketPlace

		GRBCC

		Level 3, Foyer

		BOD


(as schedule permits)



		9:30 am – 5:30 pm

		Nominating Committee 

		Hilton-HQ

		346A

		E. Bergman, P. Babjak



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GRBCC

		Level 3, Hall A3 & B3

		BOD members 



		10:00 am – 11:30 am

		FNCE Session: 2013 Lenna Frances Cooper Memorial Lecture: Bringing Cooking Back: Food and Culinary


Expertise as a Key to Dietitians' Future Success

		GRBCC

		General Assembly Theater

		BOD members 



		10:00 am – 11:30 am

		FNCE Session: Alzheimer's Disease, End-of-Life Care and the Dietitian

		GRBCC

		Grand Ballroom A

		Moderator: C. Christie





		Sunday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		11:00 am – 1:00 pm

		DPG Town Hall Meeting

		Hilton-HQ

		335 A

		Remarks: S. Connor 


(11:10 am – 11:25 am ), 
N. Lewis

(11:25 am – 11:30 am ),



		11:45 am – 1:00 pm

		Former Presidents’ Luncheon 

		Hilton-HQ

		430

		Presiding: E. Bergman
P. Babjak



		12:00 pm – 1:00 pm

		Student Stipend Session

		GRBCC

		360 A-F

		Remarks: K. McClusky



		1:00 pm – 2:00 pm

		Editor In Chief, Meet and Greet 

		GRBCC

		305

		BOD members 
(as schedule permits)



		1:30 pm – 3:00 pm

		FNCE Session: 2013 Presidents’ Lecture – Endocrine Disruption: Molecular Regulation of


Nutritional Acquisition and Storage

		GRBCC

		General Assembly Theater

		Presiding: S. Connor

BOD members 






		1:30 pm – 3:00 pm

		FNCE Session: Where Should the Profession Go and How Should It Get There?  (ACEND Forum)

		GRBCC

		351 B

		BOD members


(as schedule permits)



		3:00 pm – 4:00 pm

		ANDPAC Top Donors Meet & Greet

		GRBCC

		352A

		G. McCollum, E. Bergman, ANDPAC BOD Members



		3:30 pm– 5:00 pm

		FNCE Session: Awards & Honors Panel Discussion: On the Shoulders of Giants: Learning through Stories of Inspiration

		GRBCC

		360

		Moderator: S. Connor

Speaker: M. Russell

BOD members

(as schedule permits)



		3:30 pm– 5:00 pm

		FNCE Session: E-Professionalism: Managing Ethical and Legal Aspects of Your Practice

		GRBCC

		361

		Speaker: B. Dorner



		3:30 pm – 5:00 pm

		Hot Topic: Sustainable Food Supply – Is Biotechnology a Solution to Food Insecurity?

		GRBCC

		General Assembly Theater

		Moderator: E. Bergman



		4:30 pm – 5:30 pm

		DPG, MIG and Committee Leaders Reception 

		Hilton-HQ

		Presidential Suite


#21029

		G. McCollum


N. Lewis



		5:00 pm – 7:00 pm

		#fncetweetup

		The Grove

		Primavera/Green

1611 Lamar Street

		G. McCollum, E. Bergman,
S. Connor, P. Babjak



		5:00 pm – 7:00 pm

		Nutrition & Dietetic Educators & Preceptors Student Recruitment 

		Hilton-HQ

		Americas ABC

		E. Bergman



		5:00 pm – 10:00 pm

		Hunger and Environmental Nutrition DPG Film Festival and Awards Banquet

		Asia Society Texas

		1370 Southmore Blvd.

		S. Connor



		5:15 pm – 7:15 pm

		Academy Foundation Nutrition Symposium


Sponsor: TBD

		GRBCC

		342 A-F

		K. McClusky



		5:30 pm – 7:00 pm

		Student Reception

		Hilton-HQ

		Ballroom of the Americas – D-F

		BOD


(as schedule permits)



		5:30 pm – 7:30 pm

		Dietitians in Nutrition Support DPG Reception

		Hilton-HQ

		339 AB

		M. Russell



		6:00 pm – 8:00 pm

		National Organization of Men in Nutrition MIG Member Reception

		Hilton-HQ

		333

		E. Bergman



		6:00 pm – 7:30 pm

		Academy Foundation Donor Reception

		The Grove


Restaurant at Discovery Green

		Vista Room

1611 Lamar Street

		K. McClusky


P. Babjak

(by invitation only)





		Sunday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:00 pm – 8:00 pm

		Dietetic Technicians in Practice DPG Reception

		Hilton-HQ

		340 A

		B. Dorner, E. Smith



		6:00 pm – 8:00 pm

		Sports, Cardiovascular, and Wellness Nutrition DPG Reception

		Hilton-HQ

		Grand Ballroom H-I

		C. Christie



		7:00 pm – 9:30 pm

		National Organization of Blacks in Dietetics and Nutrition MIG Reception

		Hilton-HQ

		Grand Ballroom D

		L. Farr



		7:15 pm – 9:30 pm

		Langholz Dinner

		Brennan’s of Houston - 


3300 Smith St.

		Off Site

		E. Bergman, P. Babjak, 


K. McCluskey



		8:00 pm – 9:30 pm

		Diversity Reception

		Hilton-HQ

		340 AB

		L. Farr
BOD members

(as schedule permits)



		8:00 pm – 10:00 pm

		President’s Reception

		Hilton-HQ

		Skyline Terrace

		BOD members 





		Monday, October 21

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:45 am – 7:45 am

		Academy Foundation Kids Eat Right Breakfast Series

		Hilton-HQ

		Grand Ballroom D

		K. McClusky



		6:45 am – 8:00 am

		Weight Management/DCE Breakfast

		Hilton-HQ

		Americas A

		L. Farr



		7:00 am – 9:00 am

		Management in Food and Nutrition Systems DPG Networking Breakfast

		Hilton-HQ

		344AB

		E. Smith



		7:00 am – 9:00 am

		Dietians in Integrative and Functional Medicine DPG Member Breakfast

		Hilton-HQ

		Grand Ballroom B

		E. Bergman



		7:30 am – 9:00 am

		Filipino Americans in Dietitics and Nutrition

		Hilton-HQ

		336 AB

		G. McCollum, S. Connor

(as schedule permits)



		7:30 am – 9:30 am

		Pre-Member Showcase Details

		GRBCC

		General Assembly Theater

		7:30 am (make-up)

8:30 am – G. McCollum


8:00 am (make-up)


8:45 am – K. McClusky 


8:15 am – S. Connor

8:30 am (make-up)



		8:00 am – 9:30 am

		Research Symposium-Part 1


Behavior Change in Persons with Diabetes:Ideas from RDs in Practice-Based Research

		GRBCC

		371 A

		BOD members


(as schedule permits)



		8:00 am – 11:30 am

		Center for Career Opportunities

		GRBCC

		381 ABC

		BOD members 
(as schedule permits)



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GRBCC

		Level 3, Hall A3 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:00 am – 5:00 pm

		Meet the Career Experts

		GRBCC

		382 AB

		BOD members
(as schedule permits)



		10:00 am – 12:00 pm

		Member Showcase: UNthink: Rediscover Your Creative Genius

(Honorary Membership Presented)

		GRBCC

		General Assembly Theater

		Presiding:  G. McCollum

Remarks:  G. McCollum, 
S. Connor, K. McClusky

BOD members 



		10:30 am – 1:00 pm

		DPG & MIG Showcase

		GRBCC

		Level 3, Foyer

		BOD members

(as schedule permits)





		Monday, October 21

		Title

		Location

		Meeting Room

		Attendance/Remarks



		11:30 am – 1:30 pm

		FNCE Poster Session: Innovations in Dietetics Practice and Education 


Council on Future Practice

		GRBCC

		Level 3, Hall A3 & B3

		BOD members 


(as schedule permits)



		12:30 pm – 1:30 pm

		Student Spirit Contest Reception

		Hilton-HQ

		Presidential Suite


#21029

		G. McCollum

BOD members

(as schedule permits)



		1:30 pm – 3:00 pm

		The Edna and Robert Langholz International Nutrition Lecture – Dietetics Globalization: Practicing in Harmony Across Boarders to Maximize Effectiveness

		GRBCC

		342

		BOD members



		1:30 pm – 5:00 pm

		Research Symposium-Part 2


Impacting Community Nutrition and Physical Activity through Built Environments

		GRBCC

		371 A

		BOD members


(as schedule permits)



		2:30 pm – 4:00 pm

		Academy Foundation Kids Eatright Gala Rehearsal

		Hilton-HQ

		Grand Ballroom A-F

		G. McCollum (arrive 2:30 pm) 
K. McClusky (arrive 3:00 pm)



		3:30 pm – 5:00 pm

		Public-Private Collaborations

		GRBCC

		General Assembly Theater

		BOD members



		5:00 pm – 6:30 pm

		Joint MIG Reception

		Hilton-HQ

		Americas D

		L. Farr



		5:00 pm – 7:00 pm

		Pediatric Nutrition, Women’s Health and Nutrition Education for the Public DPGs Joint Member Reception

		Hilton-HQ

		Ballroom of the Americas B

		L. Beseler



		5:15 pm – 6:30 pm

		Preceptor Recruitment Fair and Reception

		Hilton-HQ

		Ballroom of the Americas EF

		E. Bergman



		5:30 pm – 7:30 pm

		Nutrition Educators of Health Professionals DPG Member Reception

		Hilton-HQ

		333

		C. Christie



		6:30 pm – 7:30 pm.

		Academy Foundation Corporate Reception

		Hilton-HQ

		343 AB

		Presiding: K. McClusky

(by invitation only)



		6:30 pm – 7:30 pm

		Academy Foundation Gala Reception

		Hilton-HQ

		Grand Ballroom Foyer

		BOD members



		7:30 pm – 11:00 pm

		Academy Foundation Kids Eat Right Gala

		Hilton-HQ

		Grand Ballroom A-F

		Presiding: K. McClusky

Remarks: G. McCollum 


(Tickets to be individually purchased from Acadmey Foundation staff 312-899-4773)





		Tuesday, October 22

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:45 am – 7:45 am

		Academy Foundation Kids Eat Right Breakfast Series

		Hilton-HQ

		Grand Ballroom B

		Remarks: K. McClusky



		7:30 am – 9:00 am

		ANDPAC Power Breakfast


		Hilton-HQ

		Grand Ballroom K-L

		Remarks: G. McCollum, 
S. Connor

BOD members



		8:00 am – 9:30 am

		FNCE Session: Advanced Clinical Nutrition Practice Today (CDR Forum)

		GRBCC

		360 E

		BOD members

(as schedule permits)





		9:00 am – 1:00 pm

		Exhibitor Appreciation

		GRBCC 

		Level 3, Hall A3 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:45 am – 11:15 am

		FNCE Session: Building Relationships to Move a Community Forward in Improving Nutrition: The Por Vida Program

		GRBCC

		360 E

		Moderator/Speaker: L. Farr



		12:45 pm – 1:15 pm

		Pre-Closing Session Details

		GRBCC

		General Assembly Theater

		S. Connor



		2:00 pm – 3:30 pm

		Closing Session:  The Intersection of Social Media and Health Care: Empowering Consumers

		GRBCC

		General Assembly Theater

		Presiding: S. Connor

BOD members 






		3:30 pm – 5:00 pm

		Finance and Audit Committee Meeting

		Hilton-HQ

		336 AB

		M. Russell, D. Martin, 
N. Lewis, E. Smith, 
K. McClusky, S. Connor, 
P. Babjak



		4:00 pm – 6:00 pm

		AODA Board Meeting

		Hilton-HQ

		430

		G. McCollum



		6:00 pm – 9:00 pm

		Board of Directors Dinner 

		Hilton-HQ

		Presidential Suite

#21029

		BOD members, Executive Team and Invited Guests





		Wednesday, October 23

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:00 am – 12:30 pm

		Board of Directors Meeting 

		Hilton-HQ

		Grand Ballroom L

		BOD members, Executive Team and Invited Guests
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Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org

 

 

 

From: Joan Schwaba  

Sent: Wednesday, September 25, 2013 4:38 PM 

 To: 'glenna@glennamccollum.com'; 'Sonja Connor'; 'Ethan A. Bergman'; 'Kathy McClusky';

DMartin@Burke.k12.ga.us; peark02@outlook.com; Nancylewis1000@gmail.com; 'Elise Smith ';

'Becky Dorner'; 'Lucille Beseler '; 'Catherine Christie '; 'Margaret Garner'; 'Linda Farr';

dwheller@mindspring.com; 'Marcia Kyle'; 'Joe Derochowski'; 'Sandra Gill ' 

 Cc: Executive Team Mailbox; Chris Reidy; Susan Burns; Alison Steiber; Doris Acosta; Karen

Lechowich; Mary Ann Taccona 

 Subject: FNCE Board Schedule

 

 

Attached for your review is a draft schedule highlighting FNCE activities which require and/or

encourage Board attendance.  The schedule is not intended to reflect all the sessions you attend. 

We recognize that most of you hold multiple DPG and MIG memberships and that you will be

attending affiliate, DPG and MIG business meetings and receptions on your own.  We will register

those of you who have specific DPG events designated on the Board FNCE schedule. Please let

me know if an activity/session requiring Board representation is not reflected or if you have a

conflict and are unable to attend an activity or session to which you were assigned.  Since rooms

and times may still change, a final copy of the schedule will be sent with your October meeting

packet.  Your meeting packet will also include the Honors script for those presenting Medallion

awards to their Board Partners at the Honors Breakfast and your designated assignments from the

Meetings Team for thanking our exhibitors.

 

 

Tickets for the Foundation Gala are purchased directly by you. The Foundation would like to

challenge all Board members to consider sponsoring an Academy student member to attend the

gala. To purchase a table or ticket, or sponsor a student, please contact Foundation staff at 1-

800/877-1600, ext. 4773.    
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As you know, the Academy has introduced the first Food &Nutrition Conference &Expo App for

attendees and exhibitors. This free app is a great tool to use onsite to view session information,

create your personalized schedule, map out your route on the Expo floor, stay up to date on the

latest announcements during FNCE, and much more. To download the app for Apple or Android

devices, visit the app store and type in FNCE 2013 in the search field and install. 

If you have any questions, please contact me.

 

 

Joan

 

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org
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47. FNCE-at-a-Glance

From: Academy of Nutrition and Dietetics <AcademyUpdates@eatright.org>

To: Donna <dmartin@burke.k12.ga.us>

Sent Date: Oct 10, 2013 07:00:47

Subject: FNCE-at-a-Glance

Attachment:

FNCE at-a-Glance 

Having trouble viewing this e-mail? View it in your browser.

 

Connect With Us:

 

Thank you for registering to attend the 2013 Food &Nutrition Conference &Expo in Houston,

Texas! We hope you find this issue of the FNCE-at-a-Glance helpful to you as you plan your days

at FNCE®.

 

FNCE® Information at Your Fingertips!

 

The Academy is excited to introduce the first ever Food &Nutrition Conference &Expo App for

attendees and exhibitors! This FREE app is a great tool for you to use onsite to view session

information, create your personalized schedule, map out your route on the Expo floor, and much

more! Stay up-to-date on the latest announcements during FNCE with our app! Download it now! 

 

Apple users click here. Android users click here.

 

Follow FNCE® on Twitter!

 

While you're at the Food &Nutrition Conference &Expo, be sure stay social! Follow

@eatrightFNCE on Twitter and be sure to tweet using the #FNCE hashtag. We want to hear about

your favorite sessions, see photos you take of great memories, and experience the event through

your eyes!

 

Learn new recipes and cooking techniques: Attend the Culinary Demos at FNCE®

 

Earn CPE while learning new recipes and cooking techniques at the Culinary Demonstrations.

During these engaging one-hour educational sessions, Academy Sponsors team up with chefs

and RDs to teach new recipes, demonstrate cooking techniques and share nutritional expertise,

tips and trends. Presented in the Culinary Demo Theater located inside the Expo Hall in Hall A3,

these demonstrations are open to all attendees. 

      

View the Culinary Demo Schedule
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Meet a Career Expert

 

Sign up for a private one-on-one consultation with a Career Expert to help find your first job or land

your next big career move. Career Experts are available for students, new professionals and

seasoned practitioners. 

 

 

Student Reception

 

Meet and mingle with fellow dietetic students and interns from all over the country while enjoying

complimentary light hors d'oeuvres and soft drinks. Attendees who are 21 years old with valid

photo ID will receive two beer/wine tickets. 

 

 

Do you think your patient's might learn better if they could play a game?

 

Sunday, October 20  3:30 p.m. - 5:00 p.m. 

 

Come and learn where to find nutrition game databases, how to evaluate games, and how to use

nutrition games to motivate your clients to change behaviors. 

 

 

Save on the NEW Nutrition Care Manual® Products at the FNCE® Bookstore!

 

Coming in mid-October there will be a complete redesign of all the Nutrition Care Manual® sites,

including easier navigation, content reorganization, additional customization features, and much

more! All NCM products are now mobile- and tablet-ready! Purchase any NEW Nutrition Care

Manual® product at the FNCE Bookstore to receive a 10% discount! (Restrictions apply. See

FNCE bookstore for details) www.nutritioncaremanual.org

 

Students! Now is the Time to StEP Up to Your Career!

 

The Academy's Student Exam Prep (StEP) covers all domains from the registration examination

and helps provide the extra edge you need to prepare for the exam. Stop by the FNCE Bookstore

to take a practice quiz, and enter to win a FREE subscription! www.rdexamprep.com

 

Quality is Key!

 

Sunday, October 20  1:30 p.m. - 3:00 p.m. 

 

Use the EHR and informatics to streamline processes and improve outcomes while elevating your
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role as the dietitian. 

 

 

Malnutrition Characteristics: Put it All Together!

 

Monday, October 21  3:30 p.m. - 5:00 p.m. 

 

Using the Academy and ASPEN's newly developed criteria and characteristics, determine the

etiology severity of the malnutrition. Establish a documentation template incorporating these

findings. 

 

 

Play Nutritional Pursuit at the 2013 FNCE®  Play the Game and Test Your Nutritional Knowledge

 

Fun trivia game for all FNCE® attendees where you can learn and win prizes! Go to

www.nutritionalpursuit.org to preview participating companies and trivia questions! 

 

Check your FNCE tote bag for your official game card. Visit each participant's booth to answer a

trivia question. Then just bring your validated game card to the Nutritional Pursuit Booth (#305) to

participate in the prize drawing. 

 

Grand Prize  $1,500 Travel Award Certificate 

2nd Prize  Free Registration for the 2014 FNCE® 

3rd Prize  One Year Free Academy Membership 

Free t-shirts to the first 600 to turn in their cards

 

The Future is Yours: Collaborating with MDs to Maximize Opportunities for Reimbursement

 

Sunday, October 20  10:00 a.m. - 11:30 a.m. 

 

The healthcare marketplace is changing rapidly. What opportunities will exist for RDNs in new

models of care? How can RDNs develop collaborative partnerships with MDs to deliver higher

quality, better coordinated patient-centered care, while maximizing reimbursement opportunities?

Join us for the MD and RDN perspective in securing a position in the future of healthcare. 

 

  

A Special Thank You To Academy Sponsors 

 The Academy of Nutrition and Dietetics would like to recognize and thank the following Academy

Sponsors their support of FNCE® and the Academy: 

 

Academy Partners: Abbott Nutrition, The Coca-Cola Company and National Dairy Council® 
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Premier Sponsors: General Mills, Kellogg Company, McCormick, PepsiCo, SOYJOY®, Truvia®

natural sweetener and Unilever 

 

2013 FNCE® Event Sponsors: Alaska Seafood Marketing Institute, Campbell Soup Company,

ConAgra Foods, Del Monte Corporation, Hass Avocado Board, Jamba Juice®, Nature Made® and

Safeway.

 

Share this mailing with your social network:

 

This FNCE Announcement is a benefit of the Academy of Nutrition and Dietetics. 

If you prefer not to receive future FNCE Announcements, simply follow this link to unsubscribe. 

 

You are currently subscribed as: dmartin@burke.k12.ga.us

 

Headquarters | Academy of Nutrition and Dietetics 

120 South Riverside Plaza | Suite 2000 | Chicago, Illinois 60606-6995 

 

Copyright Academy of Nutrition and Dietetics 2013. All Rights Reserved.
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48. Daily News & Journal Review: Friday, September 27, 2013

From: academy of Nutrition and Dietetics' Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RDN LD <DMartin@burke.k12.ga.us>

Sent Date: Sep 27, 2013 11:18:09

Subject: Daily News & Journal Review: Friday, September 27, 2013

Attachment:

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

Please note that some publications may require registration or a subscription to access online

content.

 

The Academy does not have editorial or other control over the contents of the 

referenced Web sites, is not responsible for the opinions expressed by the authors 

of listed articles and does not endorse any product or service.

 

AAFP Says No to Energy Drink Samples for Kids 
http://www.medpagetoday.com/MeetingCoverag
e/AAFP/41858  
Source: AAFP 
http://www.aafp.org/news-now/2013-cod-
assembly/20130926hopsrefcomm.html  
Related Resource: FNCE Session 2013,  Hot
Topic - Do Energy Drinks Live Up to Their Hype?
A Look at Cognitive and Physical Effects 
http://fnce.eatright.org/fnce/SessionDetails.aspx?
SessionID=34978
 

Overeating? A faulty brain circuit may be to
blame 
http://www.latimes.com/science/sciencenow/la-
sci-overeating-brain-circuit-
20130926,0,5832746.story 
Source: Science  
 http://www.sciencemag.org/content/341/6153/15
17.abstract
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School cafeterias, vending machines trading
sugar, fat for more healthful fare 
http://www.washingtonpost.com/national/health-
science/school-cafeterias-vending-machines-
trading-sugar-fat-for-more-healthful-
fare/2013/09/26/87349b2c-20a4-11e3-a358-
1144dee636dd_story.html 
Related Resource: Academy of Nutrition and
Dietetics Supports USDAs Call for Healthier 
Standards for All Foods Sold in Schools 
http://www.eatright.org/Media/content.aspx?id=6
442477014
 

Hearty Breakfast Good in Type 2 Diabetes 
(Presented at the European Association for the
Study of Diabetes) 
http://www.medpagetoday.com/MeetingCoverag
e/EASDEndo/41880
 

Study: Jump on Type 2 Diabetes Early 
(Presented at the European Association for the
Study of Diabetes) 
http://www.medpagetoday.com/MeetingCoverag
e/EASDCardio/41888 
Related Resource: Diabetes Mellitus Type 1 &2
Evidence-Based Nutrition Practice Guideline 
http://andevidencelibrary.com/topic.cfm?cat=325
1
 

Albuminuria Not Always Seen in Renal Disease 
  (Presented at the European Association for the
Study of Diabetes) 
  
http://www.medpagetoday.com/MeetingCoverag
e/EASDCardio/41885
 

Ask Well: Is It Safe to Eat Soy? 

http://well.blogs.nytimes.com/2013/09/27/ask-well-is-it-safe-to-eat-soy/?ref=health&_r=0

 

Fill your plate with superfoods 
http://www.cnn.com/2013/08/28/health/gallery/su
perfoods-power-foods/index.html?hpt=he_t2 

Page 122



Related Resource: Academys Functional Foods 
http://www.eatright.org/About/Content.aspx?id=8
354
 

Student food stamp use doubled over 10 years 
http://www.usatoday.com/story/news/nation/2013
/09/25/student-usage-snap/2867479/ 
Related Resource: SNAP 
http://www.fns.usda.gov/snap
 

Lunchtime: Americans Spend Nearly $1K
Annually Eating Out For Lunch 
http://www.forbes.com/sites/halahtouryalai/2013/
09/25/lunchtime-americans-spend-nearly-1k-
annually-eating-out-for-lunch/
 

Pretzel mania spreads from fast food to every
food 
http://www.usatoday.com/story/money/business/
2013/09/25/pretzel-pretzel-burger-pretzel-
sandwich-7-eleven-wendys-mintel-new-
products/2842941/
 

With Tastes Growing Healthier, McDonalds Aims
to Adapt Its Menu 
http://www.nytimes.com/2013/09/27/business/mc
donalds-moves-toward-a-healthier-
menu.html?ref=health
 

Consumers seeking caffeine alternatives that
deliver the same energy boost, says Chromadex
commissioned survey 
http://www.foodnavigator-
usa.com/Suppliers2/Consumers-seeking-
caffeine-alternatives-that-deliver-the-same-
energy-boost-says-Chromadex-commissioned-
survey
 

HFCS- free: The trend stalled by consumer
indifference? 
http://www.foodnavigator-
usa.com/Markets/HFCS-free-The-trend-stalled-
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by-consumer-indifference
 

First omega 3s shot hits market with Ocenas
Omega emulsion technology 
http://www.foodnavigator-usa.com/R-D/First-
omega-3s-shot-hits-market-with-Oceans-Omega-
s-emulsion-technology
 

Hip-hop health, a 'party with a purpose' 
http://www.cnn.com/2013/09/27/health/hip-hop-
health/index.html?hpt=he_c1
 

Harmful germs lurking in your kitchen can make
you sick 
http://www.usatoday.com/story/news/nation/2013
/09/26/health-kitchen-germs/2880125/ 
Source: NSF International 
http://www.nsf.org/newsroom/nsfs-2013-germ-
study-finds-kitchen-items-harbor-e-coli-
salmonella-listeria 
Related Resource: Home Food Safety 
www.homefoodsafety.org
 

Google unveils major overhaul of its search
engine 
http://www.usatoday.com/story/tech/2013/09/26/
google-overhauls-search-engine/2877491/
 

MedlinePlus: Latest Health News 
-Could Obesity Help Older People With Type 2
Diabetes? 
-Parenthood May Reduce Diabetes-Related
Death Risk, Study Suggests 
http://www.nlm.nih.gov/medlineplus/healthnews.
html
 

Registered Dietitians in the News
 

Big Breakfast May Be Best for Diabetes Patient 

(Vandana Sheth, Academy Spokesperson quoted) 

http://www.philly.com/philly/health/diabetes/HealthDay680522_20130926_Big_Breakfast_May_Be

_Best_for_Diabetes_Patients.html
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When weight loss nearly kills 

  (Sue Clarahan, RD quoted) 

  http://qctimes.com/lifestyles/health-med-fit/when-weight-loss-nearly-kills/article_6e1353b5-6580-

5c97-aeee-f1e0e58011cb.html

 

Vitamin B may cut risk of stroke 

(Julia Zumpano, RD quoted) 

http://www.komonews.com/news/health/Vitamin-B-may-cut-risk-of-stroke-225416452.html

 

McDonald's tries fancy food with celebrity chefs in NYC 

(Jessica Foust, RD quoted) 

http://www.latimes.com/business/money/la-fi-mo-mcdonalds-celebrity-chefs-

20130925,0,1848824.story

 

In Your-Cart-Energy-Drinks 

  (Sheryl Lozicki, RD featured) 

http://www.wzzm13.com/life/local/programming/take_five/268816/205/In-Your-Cart-Energy-Drinks

 

How to make your own healthful Lunchable-style lunches 

(Michelle Dudash, RDN quoted) 

http://www.azfamily.com/news/health/How-to-make-your-own-Lunchable-style-lunches-

225386632.html

 

Sodexo offers healthy options 

Students given increased nutritional information 

  (Alexa Schmidt, RD quoted) 

http://www.bupipedream.com/news/23365/sodexo-offers-healthy-options-students-given-

increased-nutritional-information/

 

Nutritional yeast benefits; What are prebiotics? 

(By Nancy Dell, RD) 

http://www.wwlp.com/health/dietitian/nancy-dell-nutritional-yeast-benefits-what-are-prebiotics

 

Journal Review

 

Journal of the Academy of Nutrition and Dietetics, October 2013 

Trouble Finding 1993-2011 Issues? 

Articles from 1993-2011 are available under the Browse All Issues button. To access that option,

go to the Articles and Issues dropdown on the navigation menu for the ANDJ homepage.  Select

Browse All Issues 1993-2011 

http://www.adajournal.org/current 
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President's Page-M Is for Mentorship  

http://www.andjrnl.org/article/S2212-2672(13)01294-X/fulltext 

The MyPlate Message Chronicles 

7 SuperTracker Features You've Never Heard Of  

http://www.andjrnl.org/article/S2212-2672(13)01295-1/fulltext 

Calcium Plus Vitamin D Supplementation and Joint Symptoms in Postmenopausal Women in the

Women's Health Initiative Randomized Trial  

http://www.andjrnl.org/article/S2212-2672(13)00685-0/abstract 

Registered Dietitians Making a Difference: Early Medical Record Documentation of Estimated

Energy Requirement in Critically Ill Children Is Associated with Higher Daily Energy Intake and

with Use of the Enteral Route  

http://www.andjrnl.org/article/S2212-2672(13)00515-7/abstract 

Deconstructing a Fruit Serving: Comparing the Antioxidant Density of Select Whole Fruit and

100% Fruit Juices  

http://www.andjrnl.org/article/S2212-2672(13)00514-5/abstract 

Position of the Academy of Nutrition and Dietetics: Interventions for the Prevention and Treatment

of Pediatric Overweight and Obesity  

http://www.andjrnl.org/article/S2212-2672(13)01292-6/abstract 

Members Celebrate 50 Years with the Academy  

http://www.andjrnl.org/article/S2212-2672(13)01372-5/fulltext 

Erin McCarthy, MS, RD, CSSD, Wins Huddleson Award  

http://www.andjrnl.org/article/S2212-2672(13)01293-8/fulltext 

Linda Van Horn, PhD, RD, Wins Monsen Award  

http://www.andjrnl.org/article/S2212-2672(13)01405-6/fulltext 

Academy of Nutrition and Dietetics Foundation Scholarship Recipients for 2013-2014

http://www.andjrnl.org/article/S2212-2672(13)01296-3/fulltext 

Question of the Month 

Probiotics: Where Do We Stand?  

http://www.andjrnl.org/article/S2212-2672(13)01298-7/fulltext

 

American Journal of Epidemiology, October 1 2013 

http://aje.oxfordjournals.org/content/178/7?etoc  

Understanding the Independent and Joint Associations of the Home and Workplace Built

Environments on Cardiorespiratory Fitness and Body Mass Index 

http://aje.oxfordjournals.org/content/178/7/1094.abstract.html?etoc  

Diarrhea in Early Childhood: Short-term Association With Weight and Long-term Association With

Length 

 http://aje.oxfordjournals.org/content/178/7/1129.abstract.html?etoc

 

American Journal of Lifestyle Medicine, July/August 2013 

Theme-Alcohol, Health, and Injuries  

http://ajl.sagepub.com/content/current 

Page 126



Body Weight and Nutrition Consequences of Alcohol Consumption in Young Adults  

http://ajl.sagepub.com/content/7/4/241.abstract 

Surgery for Severe Obesity  

http://ajl.sagepub.com/content/7/4/255.short 

The Interaction Between Exercise, Appetite, and Food Intake: Implications for Weight Control  

http://ajl.sagepub.com/content/7/4/265.short 

The Impact of Pistachio Consumption on Blood Lipid Profile: A Literature Review  

http://ajl.sagepub.com/content/7/4/274.short 

 

Annals of Internal Medicine, Online First, September 20, 2013 

  http://annals.org/onlineFirst.aspx 

Management of Obstructive Sleep Apnea in Adults: A Clinical Practice Guideline From the

American College of Physicians 

http://annals.org/article.aspx?articleID=1740756 

Association Between Exposure to Low to Moderate Arsenic Levels and Incident Cardiovascular

Disease: A Prospective Cohort Study 

http://annals.org/article.aspx?articleid=1740759

 
 
Clinical Nutrition, Articles in Press, September 18, 2013 
http://www.sciencedirect.com/science/journal/aip/02615614 
Components of the metabolic syndrome are negative predictors of weight loss in obese children
with lifestyle intervention 
http://www.sciencedirect.com/science/article/pii/S0261561413002458 
Consumption of oral hospital diets and percent adequacy of minerals in oncology patients as an
indicative for the use of oral supplements  
http://www.sciencedirect.com/science/article/pii/S0261561413002434 
The nutritional strategy: Four questions predict morbidity, mortality and health care costs 
http://www.sciencedirect.com/science/article/pii/S026156141300246X 
The economic burden of disease-related undernutrition in selected chronic diseases 
http://www.sciencedirect.com/science/article/pii/S0261561413002446

 

Diabetes, October 2013 

http://diabetes.diabetesjournals.org/content/62/10?etoc 

Sugar, Uric Acid, and the Etiology of Diabetes and Obesity 

http://diabetes.diabetesjournals.org/content/62/10/3307.abstract.html?etoc 

Assessing the Human Gut Microbiota in Metabolic Diseases 

http://diabetes.diabetesjournals.org/content/62/10/3341.abstract.html?etoc 

Oxytocin Reduces Reward-Driven Food Intake in Humans 

http://diabetes.diabetesjournals.org/content/62/10/3418.abstract.html?etoc 

 

Diabetes Care, October 2013 

http://care.diabetesjournals.org/content/36/10?etoc 

Intensive Structured Self-Monitoring of Blood Glucose and Glycemic Control in Noninsulin-Treated
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Type 2 Diabetes: The PRISMA randomized trial 

http://care.diabetesjournals.org/content/36/10/2887.abstract.html?etoc 

Challenges to Healthy Eating for People With Diabetes in a Low-Income, Minority Neighborhood 

http://care.diabetesjournals.org/content/36/10/2895.abstract.html?etoc 

Inpatient Diabetes Education Is Associated With Less Frequent Hospital Readmission Among

Patients With Poor Glycemic Control 

http://care.diabetesjournals.org/content/36/10/2960.abstract.html?etoc 

Food Insecurity and Metabolic Control Among U.S. Adults With Diabetes 

http://care.diabetesjournals.org/content/36/10/3093.abstract.html?etoc 

Breakfast Frequency and Development of Metabolic Risk 

http://care.diabetesjournals.org/content/36/10/3100.abstract.html?etoc 

The Importance of Waist Circumference and BMI for Mortality Risk in Diabetic Adults 

  http://care.diabetesjournals.org/content/36/10/3128.abstract.html?etoc 

Three 15-min Bouts of Moderate Postmeal Walking Significantly Improves 24-h Glycemic Control

in Older People at Risk for Impaired Glucose 

Tolerance 

  http://care.diabetesjournals.org/content/36/10/3262.abstract.html?etoc 

Benefits of Liraglutide Treatment in Overweight and Obese Older Individuals With Prediabetes 

http://care.diabetesjournals.org/content/36/10/3276.abstract.html?etoc 

Twizzlers as a Cost-Effective and Equivalent Alternative to the Glucola Beverage in Diabetes

Screening 

http://care.diabetesjournals.org/content/36/10/e169.extract.html?etoc 

 

Diabetes Educator, September/October 2013 

http://tde.sagepub.com/content/39/5.toc 

The Landscape for Diabetes Education 

Results of the 2012 AADE National Diabetes Education Practice Survey 

http://tde.sagepub.com/content/39/5/614.abstract 

Barriers to Physical Activity in People With Type 2 Diabetes Enrolled in a Worksite Diabetes

Disease Management Program 

http://tde.sagepub.com/content/39/5/626.abstract 

Who Can Provide Diabetes Self-Management Support in Primary Care? 

Findings From a Randomized Controlled Trial 

http://tde.sagepub.com/content/39/5/705.abstract

 

Food and Chemical Toxicology, Articles in Press, September 16, 2013 

http://www.sciencedirect.com/science/journal/aip/02786915 

Soy in wheat  Contamination levels and food allergy risk assessment 

http://www.sciencedirect.com/science/article/pii/S0278691513006510

 

Food Management, September 2013 

http://food-management.com/ 
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Hospital Nutrition Departments Extending Their Community Outreach 

http://food-management.com/healthcare/hospital-nutrition-departments-extending-their-

community-outreach 

What Do You Do When...The (Lunch) Credit Runs Out? 

School districts nationwide are struggling to develop charge policies governing whetherand

whattheir cafeterias will serve students who do not bring lunch money. 

http://food-management.com/k-12-schools/what-do-you-do-whenthe-lunch-credit-runs-out 

  Working the Asian Pantry 

Update your selection of Asian pantry staples and keep umami power within easy reach. 

http://food-management.com/menu-trends/working-asian-pantry

 

Food Quality and Preference, Articles in Pres, September 20, 2013 

http://www.sciencedirect.com/science/journal/aip/09503293 

What determines ingredient awareness of consumers?A study on ten functional food ingredients 

http://www.sciencedirect.com/science/article/pii/S0950329313001547

 

Food Technology, September 2013 

http://www.ift.org/food-technology/current-issue.aspx 

Grains, Carbohydrates, and the Brain 

http://www.ift.org/food-technology/current-issue.aspx 

Pollans Unpalatable Recipe for Cooked 

http://www.ift.org/food-technology/past-issues/2013/september/columns/perspective.aspx 

  The Evolution of Snacks Continues 

http://www.ift.org/food-technology/past-issues/2013/september/columns/the-evolution-of-snacks-

continues.aspx

 

Journal of the American Medical Association, Online First, September 26, 2013 

http://jama.jamanetwork.com/onlineFirst.aspx 

The Future of the Medicare Home Health Program 

http://jama.jamanetwork.com/article.aspx?articleID=1742539&utm_source=Silverchair%20Informa

tion%20Systems&utm_medium=email&utm_campaign=JAMA%3AOnlineFirst09%2F26%2F2013

 

Journal of the American Medical Association, September 25, 2013 

http://jama.jamanetwork.com/issue.aspx 

Obese Adults With Knee OsteoarthritisThe IDEA Randomized Clinical Trial 

http://jama.jamanetwork.com/article.aspx?articleID=1741824&utm_source=Silverchair%20Informa

tion%20Systems&utm_medium=email&utm_campaign=MASTER%3AJAMALatestIssueTOCNotifi

cation09%2F24%2F2013 

Effect of Sensor-Augmented Insulin Pump Therapy and Automated Insulin Suspension vs

Standard Insulin Pump Therapy on Hypoglycemia in Patients With Type 1 Diabetes 

A Randomized Clinical Trial 

http://jama.jamanetwork.com/article.aspx?articleID=1741822&utm_source=Silverchair%20Informa

Page 129



tion%20Systems&utm_medium=email&utm_campaign=MASTER%3AJAMALatestIssueTOCNotifi

cation09%2F24%2F2013 

Editorial 

Insulin Pump Therapy With Automated Insulin SuspensionToward 

  Freedom From Nocturnal Hypoglycemia 

http://jama.jamanetwork.com/article.aspx?articleid=1741800

 

Journal of Nutrition, October 2013 

http://jn.nutrition.org/content/vol143/issue10/index.dtl?etoc 

Carbohydrate Quality and Quantity Affect Glucose and Lipid Metabolism during Weight Regain in

Healthy Men  

http://jn.nutrition.org/cgi/content/abstract/143/10/1593 

Dietary Intake of Naturally Occurring Plant Sterols Is Related to a Lower Risk of a First Myocardial

Infarction in Men but Not in Women in Northern Sweden 

http://jn.nutrition.org/cgi/content/abstract/143/10/1630 

Long-Term Diet Quality Is Associated with Lower Obesity Risk in Young African American Women

with Normal BMI at Baseline 

http://jn.nutrition.org/cgi/content/abstract/143/10/1636 

Consumption of Low-Fat Dairy Products May Delay Natural Menopause  

http://jn.nutrition.org/cgi/content/abstract/143/10/1642 

Increasing the Percentage of Energy from Dietary Sugar, Fats, and Alcohol in Adults Is Associated

with Increased Energy Intake but Has Minimal Association with Biomarkers of Cardiovascular Risk

 

http://jn.nutrition.org/cgi/content/abstract/143/10/1651

 

Journal of Parenteral and Enteral Nutrition, September 2013 

http://pen.sagepub.com/content/37/5.toc 

Iron Metabolism in Man 

http://pen.sagepub.com/content/37/5/599.abstract 

Side Effects of Long-Term Glutamine Supplementation 

http://pen.sagepub.com/content/37/5/607.abstract 

An Evaluation of a Handheld Indirect Calorimeter Against a Standard Calorimeter in Obese and

Nonobese Adults 

  http://pen.sagepub.com/content/37/5/652.short 

Subjective Global Nutritional Assessment in Critically Ill Children 

http://pen.sagepub.com/content/37/5/659.abstract 

Osmolality, pH, and Compatibility of Selected Oral Liquid Medications With an Enteral Nutrition

Product 

  http://pen.sagepub.com/content/37/5/689.short

 

Journal of Parenteral and Enteral Nutrition, September 2013 Supplement 

Perioperative Nutrition Therapy: North American Surgical Nutrition Summit Reports 
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http://pen.sagepub.com/content/37/5_suppl.toc 

Perioperative Nutrition What Is the Current Landscape 

http://pen.sagepub.com/content/37/5_suppl/5S.abstract 

Factors That Impact Patient Outcome Nutrition Assessment 

http://pen.sagepub.com/content/37/5_suppl/30S.abstract

 

Journal of Pediatric Gastroenterology &Nutrition, Published Ahead of Print, September 16,

2013 

http://journals.lww.com/jpgn/toc/publishahead 

Nutritional Therapy in Pediatric Crohn's Disease: The Specific Carbohydrate Diet. 

http://journals.lww.com/jpgn/pages/articleviewer.aspx?year=9000&issue=00000&article=98532&ty

pe=abstract

 

Journal of School Nursing, October 2013 

http://jsn.sagepub.com/content/29/5.toc 

Associations Between Three School-Based Measures of Health 

  Is BMI Enough? 

http://jsn.sagepub.com/content/29/5/378.abstract

 

Journal of Womens Health, September 2013 

http://online.liebertpub.com/toc/jwh/22/9 

Policies on Worksite Lactation Support Within States and Organizations 

http://online.liebertpub.com/doi/abs/10.1089/jwh.2012.4186 

Everything in Moderation: What the Female Athlete Triad Teaches Us About Energy Balance 

http://online.liebertpub.com/doi/abs/10.1089/jwh.2013.4515

 

Lancet, September 28, 2013 

http://www.thelancet.com/journals/lancet/issue/current 

Dextrose gel for neonatal hypoglycaemia (the Sugar Babies Study): a randomised, double-blind,

placebo-controlled trial 

http://www.thelancet.com/journals/lancet/article/PIIS0140-6736(13)61645-1/fulltext

 

New England Journal of Medicine, September 26, 2013 

(Access abstracts from link below) 

  http://www.nejm.org/toc/nejm/medical-journal 

-Diverse Sources of C. difficile Infection Identified on Whole-Genome Sequencing 

-Editorial 

Clostridium difficile  Beyond the Usual Suspects

 

Nutrition Journal, September 2013 

http://www.nutritionj.com/content/12/September/2013 

Weight management interventions in adults with intellectual disabilities and obesity: a systematic
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review of the evidence 

http://www.nutritionj.com/content/12/1/132/abstract 

Food availability of glucose and fat, but not fructose, increased in the US between 1970 and 2009:

analysis of the USDA food availability data system 

http://www.nutritionj.com/content/12/1/130/abstract

 

Nutrition Research, Articles in Press, September 18, 2013 

http://www.sciencedirect.com/science/article/pii/S0271531713001863 

Dietary carbohydrate restriction improves insulin sensitivity, blood pressure, microvascular

function, and cellular adhesion markers in individuals taking statins

http://www.sciencedirect.com/science/article/pii/S0271531713001863

 

Proceedings of the Nutrition Society, First View, September 19, 2013 

http://journals.cambridge.org/action/displayIssue?jid=PNS&volumeId=-1&seriesId=0&issueId=-1 

Fruit and vegetable intake and risk of cardiovascular disease 

  http://journals.cambridge.org/action/displayAbstract?fromPage=online&aid=9012983

 

The Academys Position Papers and Practice Papers are available at:  

http://www.eatright.org/positions/

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY® 

For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

The Academy of Nutrition and Dietetics
recognizes and thanks our top level corporate
sponsors for their generous support of Academy
events and programs. These organizations are
committed to the Academys mission of
empowering members to be the nations food and
nutrition leaders. 
Academy Partners: Abbott Nutrition, The Coca-
Cola Company and National Dairy Council®
 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=23358

(It may be necessary to cut and paste the above URL if the line is broken)
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or send a blank email to leave-23358-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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49. FNCE Board Schedule

From: Joan Schwaba <JSchwaba@eatright.org>

To: 'glenna@glennamccollum.com' <glenna@glennamccollum.com>, 'Sonja

Connor' <connors@ohsu.edu>, 'Ethan A. Bergman' <bergmane@cwu.edu>,

'Kathy McClusky' <KMcClusky@iammorrison.com>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, 'Elise Smith '

<easaden@aol.com>, 'Becky Dorner' <becky@beckydorner.com>, 'Lucille

Beseler ' <lbeseler_fnc@bellsouth.net>, 'Catherine Christie '

<c.christie@unf.edu>, 'Margaret Garner' <mgarner@cchs.ua.edu>, 'Linda Farr'

<linda.farr@me.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, 'Marcia Kyle' <bkyle@roadrunner.com>, 'Joe

Derochowski' <joe.derochowski@connell-group.com>, 'Sandra Gill '

<sandralgill@comcast.net>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Chris Reidy

<CREIDY@eatright.org>, Susan Burns <Sburns@eatright.org>, Alison Steiber

<ASteiber@eatright.org>, Doris Acosta <dacosta@eatright.org>, Karen

Lechowich <KLechowich@eatright.org>, Mary Ann Taccona

<MTaccona@eatright.org>

Sent Date: Sep 25, 2013 17:37:55

Subject: FNCE Board Schedule

Attachment: image001.jpg
2013 BOD FNCE Schedule-Draft.doc

Attached for your review is a draft schedule highlighting FNCE activities which require and/or

encourage Board attendance.  The schedule is not intended to reflect all the sessions you attend. 

We recognize that most of you hold multiple DPG and MIG memberships and that you will be

attending affiliate, DPG and MIG business meetings and receptions on your own.  We will register

those of you who have specific DPG events designated on the Board FNCE schedule. Please let

me know if an activity/session requiring Board representation is not reflected or if you have a

conflict and are unable to attend an activity or session to which you were assigned.  Since rooms

and times may still change, a final copy of the schedule will be sent with your October meeting

packet.  Your meeting packet will also include the Honors script for those presenting Medallion

awards to their Board Partners at the Honors Breakfast and your designated assignments from the

Meetings Team for thanking our exhibitors.

 

 

Tickets for the Foundation Gala are purchased directly by you. The Foundation would like to

challenge all Board members to consider sponsoring an Academy student member to attend the

gala. To purchase a table or ticket, or sponsor a student, please contact Foundation staff at 1-
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DRAFT - 9/25/2013

		BOARD OF DIRECTORS 


2013 FNCE SCHEDULE

		





		HEADQUARTERS HOTEL
Hilton Americas-Houston  (Hilton-HQ)

1600 Lamar, Houston, TX

		CONVENTION CENTER
George R. Brown Convention Center (GRBCC)

1001 Avenidas de las Americas, Houston, TX







		Thursday, October 17

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 2:00 pm

		House Leadership Team Meeting

		Hilton-HQ

		330

		HLT BOD members
P. Babjak



		3:00 pm – 4:30 pm

		HOD Meeting Orientation

		Hilton-HQ

		Grand Ballroom, Salon G

		E. Smith, L. Farr



		3:30 pm – 4:30 pm

		HOD Meeting Table Facilitator Training

		Hilton-HQ

		Room 337 AB

		B. Dorner, M. Kyle



		6:00 pm – 7:30 pm

		Housewarming Party

		Hilton-HQ

		Grand Ballroom Salons C&F

		BOD members 
(as schedule permits)



		7:00 pm – 9:00 pm

		Dinner Meeting

		Hilton-HQ

		Presidential Suite #21029

		G. McCollum, E. Bergman, 
S. Connor, P. Babjak



		7:00 pm – 9:00 pm

		House Leadership Team Dinner

		TBD

		TBD

		HLT BOD members








		Friday, October 18

		Title

		Location

		Meeting Room

		Attendance/Remarks



		8:00 am – 9:00 am

		HOD President’s Breakfast

		Hilton-HQ

		Grand Ballroom Salons C&F

		Remarks:G. McCollum

  (8:30 am)

BOD members



		8:00 am – 8:35 am

		Consumer Protection and Licensure Summit

		Hyatt

		Cottonwood

		S. Connor



		9:15 am – 5:10 pm

		House of Delegates Meeting

(see HOD meeting agenda for details)

		Hilton-HQ

		Grand Ballroom Salons A, B, D, E

		Presiding: N. Lewis

Remarks: 
D. Martin/M. Russell (1:45 pm)



BOD members 



		12:30 pm – 1:30 pm

		HOD Lunch


		Hilton-HQ

		Grand Ballroom Salons C&F

		BOD members 




		1:00 pm – 4:00 pm




		Opening Session/Member Showcase Rehearsal

		GRBCC

		General Assembly Theater

		1:00 pm – K. McClusky 

                 P. Babjak
1:15 pm – S. Connor

2:15 pm – G. McCollum





		5:10 pm – 5:45 pm

		HOD Information Session: Academy Partners
- Abbott Nutritionals


- The Coca Cola Company


- National Dairy Council®

		Hilton-HQ

		Grand Ballroom Salons A, B, D, E

		BOD members



		6:00 pm – 8:30 pm

		Consumer Protection and Licensure Subcommittee Dinner

		Massa’s Restaurant

		1160 South Street (1/2 block from the Hyatt)

		G. McCollum


L. Beseler


S. Connor 





		Saturday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:30 am – 8:30 am

		HOD Breakfast

		Hilton-HQ

		Grand Ballroom Salons C&F

		BOD members



		8:30 am – 12:15 pm

		House of Delegates Meeting




		Hilton-HQ

		Grand Ballroom Salons ABDE

		Presiding: N. Lewis

BOD members 



		8:00 am – 3:30 pm

		Academy/AMIA 10 x 10 Informatics Course

		GRBCC

		380C

		Remarks: S. Connor (8:30-8:35am)



		9:30 am – 11:30 am

		Exhibitor Advisory Council Meeting

		GRBCC

		352 F

		P. Babjak



		11:20 am – 12:00 pm

		Consumer Protection and Licensure Summit

		Hyatt

		Cottonwood

		G. McCollum



		11:30 am – 3:00 pm

		Diversity Leader Orientation

		GRBCC

		380 A

		E. Bergman, G. McCollum, 
S. Connor, P. Babjak 
(as schedule permits)



		11:30 am – 3:30 pm

		Food Bank Tour

		Off-site

		Off-site

		Remarks: K. McClusky, 
P. Babjak



		12:00 pm – 1:30 pm

		Committee for Professional Development Luncheon

		GRBCC

		310 E

		E. Bergman, G. McCollum, 
S. Connor, P. Babjak 
(as schedule permits)



		12:30 pm – 1:00 pm

		HOD Table Facilitator Debriefing

		Hilton-HQ

		Grand Ballroom A-E

		HLT BOD members



		12:00 pm – 3:45 pm

		Nominating Committee

		Hilton-HQ

		344A

		E. Bergman, P. Babjak



		1:00 – 1:30 pm

		Vegetarian Nutrition DPG Executive Committee Meeting

		Hilton-HQ

		430

		M. Garner



		1:00 pm – 3:00 pm

		Student Advisory Committee Meeting

		Hilton-HQ

		338

		Remarks: 

1:00 – 1:10 pm G. McCollum



		1:00 pm – 3:15 pm

		House Leadership Team Meeting 

		Hilton-HQ

		335 C

		HLT BOD members



		1:30 pm – 3:00 pm

		Public Policy Panel Roundtables

		Hilton-HQ

		Grand Ballroom G

		BOD members 

(as schedule permits)



		1:30 pm – 3:30 pm

		Academy Foundation Nutrition Symposium


Sponsor: TBD

		GRBCC

		342 A-F

		Remarks: K. McClusky



		1:30 pm – 3:30 pm

		50 Year Member Celebration

		GRBCC

		351 AB, DE

		Remarks: G. McCollum,
K. McClusky

BOD members
(as schedule permits)



		2:00 pm – 4:00 pm

		Pre-Opening Session Details

		GRBCC

		General Assembly Theater

		2:00 pm – G. McCollum



		3:00 pm – 3:45 pm

		Corporate Sponsor Meet and Greet

		GRBCC

		350 C

		BOD 
(as schedule permits)



		3:15 pm – 3:45 pm

		Board Photo Shoot

		GRBCC

		General Assembly Theater

		BOD





		Saturday, October 19

		Title

		Location

		Meeting Room

		Attendance/Remarks



		4:00 pm – 6:00 pm

		Opening Session: Humanity Work: It Will Change Your Life

		GRBCC

		General Assembly Theater

		Presiding: G. McCollum;


BOD members 



		5:45 pm – 7:00 pm

		Arizona Reception (School Spirit winners will join AZ on stage and afterwards)

		GRBCC

		General Assembly Theater – Green Room

		G. McCollum
BOD members
(as schedule permits)



		6:30 pm – 9:00 pm

		Academy Foundation Board Dinner

		Pass and Provisions – 807 Taft 

		Off Site

		K. McClusky, D. Martin, 
S. Connor, P. Babjak,


G. McCollum (7:30pm) 



		6:30 pm – 9:30 pm

		Dietitians in Business and Communications DPG Member Networking Reception

		Brennan’s – 3300 Smith Street

		Off Site

		B. Dorner



		6:30 pm – 11:00 pm

		Nutrition Entrepreneurs DPG Networking Event

		Hilton-HQ

		Grand Ballroom JKL

		L. Beseler

Optional: B. Dorner, D. Heller



		8:00 pm – 10:00 pm

		International Reception

		Hilton-HQ

		335 C

		BOD members
(as schedule permits)



		8:00 pm – 11:00 pm

		FNCE Opening Night Party:Houston, We Have a PARTY!

		Hilton-HQ

		Grand Ballroom A-F

		BOD members





		Sunday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:45 am – 7:45 am

		Academy Foundation Leadership Breakfast

		Hilton-HQ

		Ballroom of the Americas C

		Remarks: K. McClusky



		7:00 am – 9:00 am

		Honors Breakfast

		Hilton-HQ

		Ballroom of the Americas AB

		Presiding: E. Bergman

Board Partners



		7:00 am – 9:00 am

		Oncology DPG Beakfast Reception

		Hilton-HQ

		Grand Ballroom B

		M. Kyle



		7:00 am – 9:00 am

		TUND Networking Breakfast

		Hilton-HQ

		337 AB

		G. McCollum (8:30 am)



		8:00 am – 9:30 am

		FNCE Session: Wimpfheimer-Guggenheim International Lecture: Integrating Nutrition into Health Care Systems: A Collaborative International Approach

		GRBCC

		351 B

		BOD members 
(as schedule permits)



		9:00 am – 5:00 pm

		Member Product MarketPlace

		GRBCC

		Level 3, Foyer

		BOD


(as schedule permits)



		9:30 am – 5:30 pm

		Nominating Committee 

		Hilton-HQ

		246A

		E. Bergman, P. Babjak



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GRBCC

		Level 3, Hall A3 & B3

		BOD members 



		10:00 am – 11:30 am

		FNCE Session: 2013 Lenna Frances Cooper Memorial Lecture: Bringing Cooking Back: Food and Culinary


Expertise as a Key to Dietitians' Future Success

		GRBCC

		General Assembly Theater

		BOD members 



		10:00 am – 11:30 am

		FNCE Session: Alzheimer's Disease, End-of-Life Care and the Dietitian

		GRBCC

		Grand Ballroom A

		Moderator: C. Christie





		Sunday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		11:00 am – 1:00 pm

		DPG Town Hall Meeting

		Hilton-HQ

		335 A

		Remarks: S. Connor 


(11:10 am – 11:15 am ), 
N. Lewis



		11:45 am – 1:00 pm

		Former Presidents’ Luncheon 

		Hilton-HQ

		430

		Presiding: E. Bergman, G. McCollum, P. Babjak



		12:00 pm – 1:00 pm

		Student Stipend Session

		GRBCC

		360 A-F

		Remarks: K. McClusky



		1:00 pm – 2:00 pm

		Editor In Chief, Meet and Greet 

		GRBCC

		305

		BOD members 
(as schedule permits)



		1:30 pm – 3:00 pm

		FNCE Session: 2013 Presidents’ Lecture – Endocrine Disruption: Molecular Regulation of


Nutritional Acquisition and Storage

		GRBCC

		General Assembly Theater

		Presiding: S. Connor

BOD members 






		1:30 pm – 3:00 pm

		FNCE Session: Where Should the Profession Go and How Should It Get There?  (ACEND Forum)

		GRBCC

		351 B

		BOD members


(as schedule permits)



		3:00 pm – 4:00 pm

		ANDPAC Top Donors Meet & Greet

		Convention Center

		352A

		G. McCollum, E. Bergman, ANDPAC BOD Members



		3:30 pm– 5:00 pm

		FNCE Session: Awards & Honors Panel Discussion: On the Shoulders of Giants: Learning through Stories of Inspiration

		GRBCC

		360

		Moderator: S. Connor

BOD members

Speaker: M. Russell





		3:30 pm– 5:00 pm

		FNCE Session: E-Professionalism: Managing Ethical and Legal Aspects of Your Practice

		GRBCC

		361

		Speaker: B. Dorner



		3:30 pm – 5:00 pm

		Hot Topic: Sustainable Food Supply – Is Biotechnology a Solution to Food Insecurity?

		GRBCC

		General Assembly Theater

		Moderator: E. Bergman



		4:30 pm – 5:30 pm

		DPG, MIG and Committee Leaders Reception 

		Hilton-HQ

		Presidential Suite


#21029

		G. McCollum


N. Lewis



		5:00 pm – 7:00 pm

		#fncetweetup

		The Grove

		Primavera/Green

1611 Lamar Street

		G. McCollum



		5:00 pm – 7:00 pm

		Nutrition & Dietetic Educators & Preceptors Student Recruitment 

		Hilton-HQ

		Americas ABC

		E. Bergman



		5:00 pm – 10:00 pm

		Hunger and Environmental Nutrition DPG Film Festival and Awards Banquet

		Asia Society Texas

		1370 Southmore Blvd.

		S. Connor



		5:15 pm – 7:15 pm

		Academy Foundation Nutrition Symposium


Sponsor: TBD

		GRBCC

		342 A-F

		K. McClusky



		5:30 pm – 7:00 pm

		Student Reception

		Hilton-HQ

		Ballroom of the Americas – D-F

		BOD


(as schedule permits)



		5:30 pm – 7:30 pm

		Dietitians in Nutrition Support DPG Reception

		Hilton-HQ

		339 AB

		M. Russell



		6:00 pm – 8:00 pm

		National Organization of Men in Nutrition MIG Member Reception

		Hilton-HQ

		333

		E. Bergman



		6:00 pm – 7:30 pm

		Academy Foundation Donor Reception

		The Grove


Restaurant at Discovery Green

		Vista Room

1611 Lamar Street

		K. McClusky


P. Babjak

(by invitation only)





		Sunday, October 20

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:00 pm – 8:00 pm

		Dietetic Technicians in Practice DPG Reception

		Hilton-HQ

		340 A

		B. Dorner, E. Smith



		6:00 pm – 8:00 pm

		Sports, Cardiovascular, and Wellness Nutrition DPG Reception

		Hilton-HQ

		Grand Ballroom H-I

		C. Christie



		7:00 pm – 9:30 pm

		National Organization of Blacks in Dietetics and Nutrition MIG Reception

		Hilton-HQ

		Grand Ballroom D

		L. Farr



		7:15 pm – 9:30 pm

		Langholz Dinner

		Brennan’s of Houston - 


3300 Smith St.

		Off Site

		E. Bergman, P. Babjak, 


K. McCluskey



		8:00 pm – 9:30 pm

		Diversity Reception

		Hilton-HQ

		340 AB

		BOD


(as schedule permits)



		8:00 pm – 10:00 pm

		President’s Reception

		Hilton-HQ

		Skyline Terrace

		BOD members 





		Monday, October 21

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:45 am – 7:45 am

		Academy Foundation Kids Eat Right Breakfast Series

		Hilton-HQ

		Grand Ballroom D

		K. McClusky



		7:00 am – 9:00 am

		Management in Food and Nutrition Systems DPG Networking Breakfast

		Hilton-HQ

		344AB

		E. Smith



		7:00 am – 9:00 am

		Dietians in Integrative and Functional Medicine DPG Member Breakfast

		Hilton-HQ

		Grand Ballroom B

		E. Bergman



		7:30 am – 9:00 am

		Filipino Americans in Dietitics and Nutrition

		Hilton-HQ

		336 AB

		G. McCollum, S. Connor

(tentative)



		7:30 am – 9:30 am

		Pre-Member Showcase Details

		GRBCC

		General Assembly Theater

		8:00 am – K. McClusky
8:15 am – S. Connor 

8:30 am – G. McCollum



		8:00 am – 9:30 am

		Research Symposium-Part 1


Behavior Change in Persons with Diabetes:Ideas from RDs in Practice-Based Research

		GRBCC

		371 A

		BOD members


(as schedule permits)



		8:00 am – 11:30 am

		Center for Career Opportunities

		GRBCC

		381 ABC

		BOD members 
(as schedule permits)



		9:00 am – 3:00 pm

		Exhibitor Appreciation

		GRBCC

		Level 3, Hall A3 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team



		9:00 am – 5:00 pm

		Meet the Career Experts

		GRBCC

		382 AB

		BOD members
(as schedule permits)



		10:00 am – 12:00 pm

		Member Showcase: UNthink: Rediscover Your Creative Genius

(Honorary Membership Presented)

		GRBCC

		General Assembly Theater

		Presiding:  G. McCollum

Remarks:  G. McCollum, 
S. Connor, K. McClusky

BOD members 



		10:30 am – 1:00 pm

		DPG & MIG Showcase

		GRBCC

		Level 3, Foyer

		BOD members

(as schedule permits)



		11:30 am – 1:30 pm

		FNCE Poster Session: Innovations in Dietetics Practice and Education 


Council on Future Practice

		GRBCC

		Level 3, Hall A3 & B3

		BOD members 


(as schedule permits)





		Monday, October 21

		Title

		Location

		Meeting Room

		Attendance/Remarks



		1:30 pm – 3:00 pm

		The Edna and Robert Langholz International Nutrition – Dietetics Globalization: Practicing in Harmony Across Boarders to Maximize Effectiveness

		GRBCC

		342

		BOD members



		1:30 pm – 5:00 pm

		Research Symposium-Part 2


Impacting Community Nutrition and Physical Activity through Built Environments

		GRBCC

		371 A

		BOD members


(as schedule permits)



		3:00 pm – 4:00 pm

		Academy Foundation Kids Eatright Gala Rehearsal

		Hilton-HQ

		Grand Ballroom A-F

		K. McClusky



		3:30 pm – 5:00 pm

		Public-Private Collaborations

		GRBCC

		General Assembly Theater

		BOD members



		5:00 pm – 6:30 pm

		Joint MIG Reception

		Hilton-HQ

		Americas D

		L. Farr



		5:00 pm – 7:00 pm

		Pediatric Nutrition, Women’s Health and Nutrition Education for the Public DPGs Joint Member Reception

		Hilton-HQ

		Ballroom of the Americas B

		L. Beseler



		5:15 pm – 6:30 pm

		Preceptor Recruitment Fair and Reception

		Hilton-HQ

		Ballroom of the Americas EF

		E. Bergman



		5:30 pm – 7:30 pm

		Nutrition Educators of Health Professionals DPG Member Reception

		Hilton-HQ

		333

		C. Christie



		6:30 pm – 7:30 pm.

		Academy Foundation Corporate Reception

		Hilton-HQ

		343 AB

		Presiding: K. McClusky

(by invitation only)



		6:30 pm – 7:30 pm

		Academy Foundation Gala Reception

		Hilton-HQ

		Grand Ballroom Foyer

		BOD members



		7:30 pm – 11:00 pm

		Academy Foundation Kids Eat Right Gala

		Hilton-HQ

		Grand Ballroom A-F

		Presiding: K. McClusky

(Tickets to be individually purchased from Acadmey Foundation staff 312-899-4773)





		Tuesday, October 22

		Title

		Location

		Meeting Room

		Attendance/Remarks



		6:45 am – 7:45 am

		Academy Foundation Kids Eat Right Breakfast Series

		Hilton-HQ

		Grand Ballroom B

		Remarks: K. McClusky



		7:30 am – 9:00 am

		ANDPAC Power Breakfast


		Hilton-HQ

		Grand Ballroom K-L

		Remarks: G. McCollum, 
S. Connor

BOD members



		8:00 am – 9:30 am

		FNCE Session: Advanced Clinical Nutrition Practice Today (CDR Forum)

		GRBCC

		360 E

		BOD members

(as schedule permits)



		9:00 am – 1:00 pm

		Exhibitor Appreciation

		GRBCC 

		Level 3, Hall A3 & B3

		BOD members will receive list of exhibitors and sponsors to thank from Meetings Team





		Tuesday, October 22

		Title

		Location

		Meeting Room

		Attendance/Remarks



		9:45 am – 11:15 am

		FNCE Session: Building Relationships to Move a Community Forward in Improving Nutrition: The Por Vida Program

		GRBCC

		360 E

		Moderator/Speaker: L. Farr



		1:00 pm – 2:00 pm

		Pre-Closing Session Details

		GRBCC

		General Assembly Theater

		12:45 pm – S. Connor



		2:00 pm – 3:30 pm

		Closing Session:  The Intersection of Social Media and Health Care: Empowering Consumers

		GRBCC

		General Assembly Theater

		Presiding: S. Connor

BOD members 






		3:30 pm – 5:00 pm

		Finance and Audit Committee Meeting

		Hilton-HQ

		336 AB

		M. Russell, D. Martin, 
N. Lewis, E. Smith, 
K. McClusky, S. Connor, 
P. Babjak



		6:00 pm – 9:00 pm

		Board of Directors Dinner 

		Hilton-HQ

		Presidential Suite

#21029

		BOD members, Executive Team and Invited Guests





		Wednesday, October 23

		Title

		Location

		Meeting Room

		Attendance/Remarks



		7:00 am – 12:30 pm

		Board of Directors Meeting 

		Hilton-HQ

		Grand Ballroom L

		BOD members, Executive Team and Invited Guests





PAGE  

Mandatory attendance

BOD attendance is strongly encouraged as schedule permits
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800/877-1600, ext. 4773.    

As you know, the Academy has introduced the first Food &Nutrition Conference &Expo App for

attendees and exhibitors. This free app is a great tool to use onsite to view session information,

create your personalized schedule, map out your route on the Expo floor, stay up to date on the

latest announcements during FNCE, and much more. To download the app for Apple or Android

devices, visit the app store and type in FNCE 2013 in the search field and install. 

If you have any questions, please contact me.

 

 

Joan

 

 

Joan Schwaba, MS, RDN, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 

 Fax number: 312-899-4765 

 Email: jschwaba@eatright.org 

 www.eatright.org
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50. KER Quarterly Newsletter

From: Linda Hudson <lhudson@eatright.org>

To: 'kmcclusky@iammorrison.com' <kmcclusky@iammorrison.com>,

TJRaymond@aol.com <TJRaymond@aol.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, Sonja Connor <connors@ohsu.edu>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

'lauraromig@gmail.com' <lauraromig@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@aces.edu>,

jean.ragalie@rosedmi.com <jean.ragalie@rosedmi.com>, 'Bier, Dennis M'

<dbier@bcm.edu>, 'Mchrist-erwin@porternovelli.com' <Mchrist-

erwin@porternovelli.com>, robert murray <murraymd@live.com>

Cc: Mary Beth Whalen <Mwhalen@eatright.org>, Susan Burns

<Sburns@eatright.org>, Katie Brown <kbrown@eatright.org>, Amy Donatell

<adonatell@eatright.org>, Beth Labrador <BLabrador@eatright.org>, Eddy,

Nancy L <eddy@bcm.edu>, Jeri Palmer <JPALMER@eatright.org>, Joan

Schwaba <JSchwaba@eatright.org>, Paul Mifsud <PMifsud@eatright.org>

Sent Date: Aug 22, 2013 16:48:45

Subject: KER Quarterly Newsletter

Attachment: image001.png
9-13 KER Newsletter (4).pdf

Hello Academy Foundation BOD,

 

 

Attached is the Kids Eat Right Quarterly Newsletter that is sent to funders and potential funders of

KER programs.  Thanks.

 

 

 

Linda Hudson 

 Foundation Assistant 

 Academy of Nutrition and Dietetics Foundation 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4773 

 Fax: 312-899-4796 

 www.eatright.org/foundation
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Kids Eat Right 
Kids Eat Right News Bite 


September 
2013 


 


RD Parent Empowerment Program: 
Available Now! 


The RD Parent 
Empowerment Program 
empowers parents to be 
healthier role models for 
themselves and their 
families.  The RD Parent 
Empowerment toolkit is 
now available to 
download free of charge 
to all Kids Eat Right 
members at  
www.kidseatright.org/
volunteer!   
 
The program consists of 
four interactive monthly 
parent workshops. The 
downloads include 
leader guide, parent 


guidebooks (in 
English, 
Spanish, and 
Chinese), a 
training 
webinar, and 
other support 
materials to 
help members 
successfully 
implement the 
program in their 
communities. 
 
The program was 
made available by 
MetLife 
Foundation. 
 


Caption Describing 


Picture or Graphic 


 


Academy Foundation Presents at Society for Nutrition 
Education and Behavior (SNEB) 
On behalf of the 


Academy Foundation, 


Lisa Medrow, RDN, LD, 


presented Empowering 


Parents: Results from 


the RD Parent 


Empowerment Program 


 


This is a wonderful 


program! The 


workshops empower 


parents to plan 


healthy meals and 


help their family 


increase physical 


activity. The parents 


love being part of the 


parent empowerment 


workshops because 


there is always 


something new that 


they can learn.  


Soraya Valencia, RD, 
LDN 


Illinois 


at the August SNEB 


annual conference in 


Portland, OR. The 


session described 


strategies that effectively 


encourages parents to 


make changes in their 


own nutrition and 


physical activity 


behaviors and empowers 


them to help their 


families make changes, 


too.   



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer
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Hunger in Our Community  
Mini-Grants 


Future of Food . . . What is its Future? 


To help support the 


use of the Hunger in 


Our Community. 


What We Can Do. 


toolkit last spring, a 


total of eighty (80) 


$200 mini-grants 


were awarded. A 


total of 210 


presentations were  


completed, reaching 


nearly 6,000 adults 


and teens. 


Through the Future 


of Food project in 


collaboration with 


Feeding America 


through an 


educational grant 


from the National 


Dairy Council, Kids 


Eat Right recently 


awarded 25 


additional mini-


grants! 


 


 


 


 


The Future of Food 


project continues to 


work towards efforts 


to increase 


awareness of food 


insecurity and 


increasing access to 


healthy foods.  


The Future of Food 


partnership will soon 


be launching a 


Healthy Food Bank 


Resource Hub. The 


Foundation is leading 


the vetting of 


educational handouts 


to ensure that the 


best, most 


appropriate handouts 


are made readily 


available (and free!) 


to those working 


with food insecure 


populations. Stay 


tuned for more 


information coming 


soon! 


 


Academy Foundation Presents at 
School Nutrition Association (SNA) 
Representing the 


Future of Food 


project, Katie Brown, 


EdD, RD, LD, and 


Michelle Berger 


Marshall, MS, RD 


presented Mission 


Possible: Tackling 


Food Insecurity at 


the July SNA annual 


conference in Kansas 


City, MO. The session 


brought to light how 


food insecurity is a 


threat to schools, and 


how school meals are 


an important safety 


net for children.    


 
Series of Six 
Future of Food 
Webinars 
Archived for 
Public Viewing 
at: 
www.eatright.
org/
foundation/
kidseatright.  
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Kids Eat Right Mini-Grant  
Opportunity-due Sept. 20! 
To support the use of 
Kids Eat Right 
toolkits, fifty (50) 
$200 grants are 
available. Recipients 
of the mini-grants 
agree to give two 
presentations 
between September 
30 and November 29, 
2013 from any of the 
seven Kids Eat Right 
toolkits: 
 Healthy 


Breakfast 
 Healthy Snacking 
  Family 


Champions 
 Family Meals 
 Myth Busters 
 Hunger in Our 


Community 
 Healthy Eating 
 
Please see full 
application for details 
at: 
www.eatright.org/
foundation/
kergrants.  
Applications are due 
September 20, 2013 
and mini-grantees 
will be announced 
September 30, 2013.     
 
All Kids Eat Right 
toolkits are available 
at 
www.kidseatright.org
/volunteer as a free 
downloads consisting 


of ready-made 
presentations, suggested 
activities, and handouts. 
 


This Kids Eat Right Mini-
Grant opportunity was 
made possible through an 
educational grant from 
The Coca-Cola Company 
Foundation.  


 
 
 
 
 


Food Day October 
24, 2013 


 
To celebrate Food 
Day in your 
community, visit 
www.kidseatright.o
rg/volunteer for 
resources and 
toolkits.  
 
Register your event 
publicly or privately 
at 
www.foodday.org/
host_an_event.  


Nutrition Education Research Fellow 


Through an 
educational grant 
from ConAgra Foods 
Foundation, the 
Nutrition Education 
Research Fellow 
continues important 
work on the 
development and 
validation of a 
nutrition education 
program checklist 
tool.  
 


The 1-year, full-time 
Nutrition Education 
Research Fellow is 
completing the 
development and 
validation of a 
checklist tool that 
identifies the 
strongest evidenced-
based qualities 
incorporated into 
successful nutrition 
education 
programs.  The tool, 


which is scheduled to be 
released in 2014, will be 
easy to use, beneficial to 
program planners and 
program evaluators, and 
widely available for use.    



http://www.eatright.org/foundation/kergrants

http://www.eatright.org/foundation/kergrants

http://www.eatright.org/foundation/kergrants

http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer

http://www.foodday.org/host_an_event

http://www.foodday.org/host_an_event
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Kids Eat Right now 
has seven toolkits 
with 25 different 
presentations 
available at 
www.kidseatright.org
/volunteer:  


 


 Healthy Snacking 


 Healthy Breakfast 


 Family Champions  


 Family Meals 


 Myth Busters 


 Hunger in Our 
Community 


 Healthy Eating. 
From the Ground 
Up. 


Healthy Eating.  
From the Ground Up.  
Receives Rave Reviews! 


Everyday Hero 


Over the summer, 


50 mini-grantees 


presented the new 


Healthy Eating. 


From the Ground 


Up. toolkit to 


children, teens, and 


parents in their 


communities. The 


toolkit, made 


possible through an 


educational grant 


from Kelloggs, 


focuses on more 


plant-based foods. 


The response to the 


toolkit was 


overwhelmingly 


positive, with 


comments like these 


from mini-grantees: 


 


“I liked how 


everything was 


provided—slides, 


script, handouts, 


activity ideas, etc.” 


 


“A lot of information 


presented in a 


simple, 


understandable 


manner.” 


 


“The elementary 


student PowerPoint 


was simple and got 


the kids up and 


moving and was 


really great in 


explaining things at 


a child’s level.“  


 


“Teens loved the 


jeopardy game and I 


liked how excited 


they were about the 


game.”  


 


“I really liked this 


toolkit, and it might 


be my favorite one. “ 


“As a Healthy Eating. 
From the Ground Up. 
mini-grantee, I 
provided two parent 
presentations. My 
parent participants 
and I enjoyed great 
interactive 
discussions on easy 
grocery shopping tips 
and meal solutions 
for busy families. I 
especially liked the 


concrete suggestions 
provided for how to 
include more whole 
grains, fruits, and 
vegetables in meals 
and snacks. “ 
 
Tracy Noerper,  
MS, RD, LDN 
Tennessee 
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Meet the Challenge! 


Through a USDA 
Team Nutrition 
grant, the Iowa 
Department of 
Education is 
partnering with the 
Academy of 
Nutrition and 
Dietetics Foundation 
to implement the 
Meet the Challenge! 
(MTC) project for the 
second year.  
 
With additional 
support from The 
Wellmark 
Foundation, 
Registered Dietitian 
(RD) Coaches are 
working with ten 
school districts in 
Iowa to help 30 
additional schools in 


2013 enhance their 
school wellness 
policies and apply for 
a USDA Healthier US 
Schools Challenge 
(HUSSC) award.  The 
HUSSC awards are a 
key component of 
the First Lady's Let's 
Move! initiative to 
end childhood 
obesity within a 
generation.  
 
As a result of the RD 
Coaches’ work with 
the project last year, 
29 schools have been 
awarded HUSSC 
awards (27 silver, 1 
Gold, and 1 Gold 
Award with 
Distinction—the 
highest level of 


recognition). An 
additional three 
award applications 
are under USDA 
review. 
 
We are pleased to 
report 12 additional 
applications have 
been submitted with 
more on the way in 
the Fall of 2013.  
  
A total of 22 school 


districts participated 


in the 2012 and 2013 


MTC project. 


Energy Balance 4 Kids with Play 


Energy Balance 4 
Kids with Play RD 
Coaches are working 
with K-6th grade 
students in two 
schools in the 
Oakland area through 
hands-on tasting 
activities, nutrition 
presentations, 
nutrition-themed 
active games, and 
cafeteria promotions. 


Find out more about 
this exciting program 
at www.eatright.org/
foundation/
kidseatright.  
 
The project 
is made 
possible 
through an 
education 
grant from 
the Healthy 


Weight Commitment 
Foundation.  


 


 


 


 


 
 


 


Not a Kids Eat 
Right member?  


Join today!  
 


www.kidseatright.org
/volunteer 


 
Kids Eat Right 
membership is 


complimentary to all 
Academy of Nutrition 


and Dietetics 
members. 
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Join us at the FNCE Pre-Conference 
Excursion! 


Innovations in Food Distribution and Nutrition Education at Food Banks  
Saturday, October 19, 2013  
11:30 am- 3:00 pm  
Registration fee is $80, including a $20 donation to the Foundation.  
2.5 CPEU earned for attending the session  
 
Take an insider’s tour of the Houston Food Bank, the nation’s largest Feeding 
America food bank. Learn about their model programs and their success with 
nutrition education, distribution of healthy foods, and providing social 
services. Participate in a lively discussion on the Future of Food initiative and 
ways you can become involved in food security efforts in your community. 
Transportation and a box lunch will be provided. Space is limited. Sponsored 
by Walmart®. Register online at www.eatright.org/fnce/attendees under 
Workshops & Excursions. 
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School Breakfast 
Resources Added 
to Kids Eat Right 
Actions: 
 USDA FNS 


School 
Breakfast 
Program 


 
 Share Our 


Strength Best 
Practices 
School 
Breakfast 


 
 Start School 


with Breakfast: 
A Guide to 
Increasing 
School 
Breakfast 
Participation 


 
 Food Research 


and Action 
Center School 
Breakfast 


 
 Breakfast First 


 


Visit the Kids Eat 


Right public site 


for articles, tips, 


recipes, and 


videos: 


kidseatright.org 


Foundation Travels to Africa 
Food insecurity both 
domestically and 
globally will continue 
to be a focus for the 
Foundation and Kids 
Eat Right in the 
coming years.  At the 
same time that the 
Future of Food 
initiative expands to 
consider innovations 
and considerations to 
nutritiously feeding a 
growing world 
population, the 
Academy is 
strengthening its 
efforts to fulfill its 
International strategic 


plan, passed by the 
Academy Board in 
October 2012.    
  
In August, the 
Academy’s Chief 
Science Officer, Alison 
Steiber, and 
Foundation’s National 
Education Director, 
Katie Brown, 
participated in site 
visits to academic 
institutions, medical 
schools, clinics in 
Ethiopia and Uganda 
with Amie Heap, MPH, 
RD, Senior Nutrition 
Advisor, U.S. Agency 


for International 
Development.   They 
also participated in a 
session at the Medical 
Education Partnership 
Initiative annual meeting 
while in Uganda.  You 
can view photos and 
blog at: http://
africaethiopiaanduganda
2013.shutterfly.com/ 



https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=_lFa9rIMT02mUvMjyP-LPrIBH0wJctAIcJEfSMniGHPsafihl0AYm5HSvPxWBGLqqLLAZuJ4TC4.&URL=http%3a%2f%2fafricaethiopiaanduganda2013.shutterfly.com%2f

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=_lFa9rIMT02mUvMjyP-LPrIBH0wJctAIcJEfSMniGHPsafihl0AYm5HSvPxWBGLqqLLAZuJ4TC4.&URL=http%3a%2f%2fafricaethiopiaanduganda2013.shutterfly.com%2f

https://mail.eatright.org/owa/LMedrow@eatright.org/redir.aspx?C=_lFa9rIMT02mUvMjyP-LPrIBH0wJctAIcJEfSMniGHPsafihl0AYm5HSvPxWBGLqqLLAZuJ4TC4.&URL=http%3a%2f%2fafricaethiopiaanduganda2013.shutterfly.com%2f
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51. Corporate Award Selection

From: Amy Donatell <adonatell@eatright.org>

To: 'kmcclusky@iammorrison.com' <kmcclusky@iammorrison.com>,

TJRaymond@aol.com <TJRaymond@aol.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, Sonja Connor <connors@ohsu.edu>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

'lauraromig@gmail.com' <lauraromig@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@aces.edu>,

jean.ragalie@rosedmi.com <jean.ragalie@rosedmi.com>, 'Bier, Dennis M'

<dbier@bcm.edu>, 'Mchrist-erwin@porternovelli.com' <Mchrist-

erwin@porternovelli.com>, robert murray <murraymd@live.com>

Sent Date: Aug 22, 2013 10:31:28

Subject: Corporate Award Selection

Attachment: image001.png
ADAF Corporate Award criteria.doc
Corporate Award Giving History.doc

From:  Kathleen W. McClusky, MS, RD, FADA, Chair 2013 Corporate Award Selection Committee 

 

Re:     2013 Academy of Nutrition and Dietetics Foundation Corporate Award 

       

Each year, the Academy Foundation Corporate Award Selection Committee is charged with

selecting a recipient for the Academy Foundation Board’s consideration and approval. 

 

The corporate award is given to a corporation or group that has demonstrated meaningful support

to the Academy Foundation through the Scholarship and Awards Program, Research Endowment,

Kids Eat Right Initiative, Annual Fund or activities of the Academy through the Foundation. The

support may come in the form of financial contributions, organizational service or committee

involvement. A copy of this criteria document is attached.  

 

A crystal apple is presented each year to the recipient at the Academy Foundation Gala, which

takes place during the Academy’s Food &Nutrition Conference &Expo. This year’s event is

scheduled for Monday, October 21, 2013 in Houston.

 

 

The 2013 Academy Foundation Corporate Award Selection Committee included: Evelyn F.

Crayton, EdD, RD, LD, Jean H. Ragaile, RD and Kathleen W. McClusky, MS, RD, FADA. 

 

The following organizations were considered for this year’s award. Attached is an overview of the

organizations giving histories.  

 

Page 137


image001.png




THE ACADEMY OF NUTRITION AND DIETETICS FOUNDATION 


INDIVIDUAL FUND INFORMATION 


NAME OF FUND: Academy of Nutrition and Dietetics Foundation Corporate Award


TYPE OF FUND:
Individual Restricted Fund


NAME OF DONOR:
Academy Foundation Operating Funds


ADMIN. FEE: 



ESTABLISHMENT OF


FUND:
Via Academy Foundation BOD motion XIX on 8/8-9/85; Criteria approved via Board Motion Vic, 3/15-16/86 – Revised, Academy Foundation Consent Agenda 9/01


CRITERIA AND RESTRICTIONS FOR USE OF THE FUND:


The Academy Foundation established the Corporate Award to recognize and express appreciation to corporations or corporate foundations, which have a long history of support of Academy Foundation programs and projects. Fund from the Academy Foundation operating funds will be used to pay for a crystal apple that will be presented to the recipient at the Academy Foundation Gala. This may be evidenced in one or more of the following areas:


· Support of Scholarship Programs of the Academy and Foundation through financial contributions, organizational services and /or committee involvement;


· Support of Research Programs of the Academy and Foundation through financial contributions, organizational services and/or committee involvement;


· Support of Public Education Programs of the Academy and Foundation through financial contributions, organizational services and/or committee involvement;


· Support programs and activities of the Academy through the Foundation.

OTHER CONDITIONS/INFORMATION:


Support provided to the Academy of Nutrition and Dietetics, any of its organized units or affiliates may be used for additional rationale in bestowing the award.


Other parameters to measure a corporate foundation’s or corporation’s support and commitment of Academy Foundation programs and projects may be determined by the Academy Foundation Board. The award is presented during the ACADEMY’s Annual Meeting.


Recipients include:ConAgra (2012) Met Life Foundation (2011) National Dairy Council (2010), Abbott Nutrtion (2009) Grocery Manufacturers Association (2008), Colgate-Palmolive Company (2008),The Almond Board of California (2006), MeNeil Nutritionals, LLC, a Johnson & Johnson Company (2005), Morrison Management Specialists (2004), General Mills and General Mills Foundation (2003), Mead Johnson Nutritionals (2002), Conagra Foods (2001), National Cattlemen’s Beef Association (2000), Ecolab, Inc. (1999), Gerber Products Company (1998), Campbell Soup Company (1997), National Dairy Council (1996), Kellogg USA (1995), Nestle USA (1994), General Mills (1993), Kraft Foods (1992), H. J. Heinz Company (1991), Marriott Corporation (1990), Ketchum Public Relations (1989), Diversey Corporation (1988), Ross Labs (1987), Diamond Crystal (1986) and Mead Johnson (1985).


SPONSORING (CRITERIA) COMMITTEE:


Academy Foundation Board of Directors, Corporate Award Committee appointed by the Academy Foundation Chairman of the Board.


ADAF Corporate Award criteria.doc


The following is the support provided by the Corporate Award nominees for the past three years: 

Coca-Cola Company

$247,000




· $100,000 NEP grant 

· $75,000 to support the Kids Eat Right Shop Cook Eat Summit


· Academy Partner level sponsor which includes $54,000 of support to the Foundation 

· $18,000 partner Premier sponsorship


· Provided in kind support though the development of Kids Eat Right electronic billboards at bus shelters

Pepsi

$114,816

· $50,000 Kids Eat Right Summit 2012 and 2013


· $20,000 Kids Eat Right Breakfast sponsor 2012, 2013

· $18,000 to the Annual Fund


· $10,000 FNCE sponsor


· $9,000 to the Annual Fund


· $5,000 to the PepsiCo Research Grant


· $1,500 to Kids Eat Right


· $1,316 FNCE booth activity raised funds for Kids Eat Right 2011


Kellogg Company
$292,000

· $125,000 to support the Kids Eat Right Shop Cook Eat Summit 

· $50,000 to Kids Eat Right


· $50,000 to the Kids Eat Right summit 


· $27,000 to the Foundation through the Corporate Relations Sponsorship Program


· $25,000 to support Kids Eat Right tool kit and mini-grants 

· $10,000 for Kids Eat Right Breakfast sponsor


· $5,000 for yoga sponsorship


· Academy Premier level sponsor which includes $27,000 in support of the Foundation 

· Purchased 4 gala tables


· (received Corporate Award in 1995)


General Mills


General Mills Foundation $740,000






· $600,000 General Mills Grant for 

Champions Healthy Kids  


· $134,000 to the Annual Fund


· $6,000 to Healthy Weight for Kids program

General Mills Company  $87,000

· $50,000 to Kids Eat Right Program


· $18,000 to Kids Eat Right Summit Sponsor


· $10,000 to the Gala


· $9,000 to the Annual Fund


· (received award in 2003 and 1993)


Corporate Award Giving History.doc



•          Coca Cola

 

•          General Mills

 

•          The Kellogg Company

 

•          PepsiCo

 

 

The Academy Foundation Corporate Award Selection Committee recommends that General Mills

receive the 2013 Corporate Award.  

 

Please approve or oppose awarding the 2013 Corporate Award to General Mills via email to Amy

Donatell at adonatell@eatright.org by Tuesday, August 28th. Motions conducted via email

require a unanimous vote and responses should be returned within five working days. If you have

any questions or need additional information, please contact Amy Donatell at

adonatell@eatright.org or 800/877-1600 x4767.  

 

General Mills will receive the 2013 Corporate Award

 

 

_____   Approve

 

 

_____   Oppose

 

 

 

Comments:_____________________________________________________________________

___  

 

 

Amy Donatell

 

Annual Fund Manager

 

Academy of Nutrition and Dietetics Foundation

 

120 S. Riverside Plaza, Suite 2000

 

Chicago, Illinois 60606-6995
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52. Clare Miller's new photo, and other updates from your network

From: LinkedIn Updates <messages-noreply@linkedin.com>

To: Donna Martin, EdS, RD, LD, SNS <dmartin@burke.k12.ga.us>

Sent Date: Aug 15, 2013 18:16:40

Subject: Clare Miller's new photo, and other updates from your network

Attachment:

 

 

 

What are your connections up to? 

 

Stay on top of what's happening in your network. 
See all updates

 

 

 

 
Clare Miller has an updated profile picture. 

 
View Profile

 

 

 

 

 

PROFILE CHANGES IN YOUR NETWORK Update your profile 

 

 

 

 

 
Holley Grainger, MS, RD has added skills: Fitness, Editorial, Publishing, and 1 more 

 
Comment 

 

· 

 
See updated profile 
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Megrette Fletcher has added skills: Healthcare, Weight, Corporations 

 
Comment 

 

· 

 
See updated profile 

 

 

 
Joanna Steinman,MBA,MA,RD,LDN has added a skill: Health Education 

 
Comment 

 

· 

 
See updated profile 

 

 

 
Geetha G H has an updated profile (Courses) 

 
Comment 

 

· 

 
See updated profile 

 

 

 
Laufey Gunnarsdottir has an updated profile (Languages) 

 
Comment 

 

· 

 
See updated profile 

 

 

 
Dr. Susan Mitchell has an updated profile (Expertise) 

 

Page 141



Comment 

 

· 

 
See updated profile 

 

 

WHAT YOUR NETWORK IS SAYING 

 

 

 

 
Dave Ellis Mechanosignaling in Bone Health, Trauma and Inflammation. http://ow.ly/218oLZ 

 

 
Antioxidants &Redox Signaling 

 

M echanical signals regulate diverse cellular processes, including cell proliferation, metabolism,

homeostasis, differentiation, immune responses, and cell damage through control of anabolic and

catabolic activities ( 75). Bone is an inherently... 

 
Comment 

 

 

 
Brittany Angell Yep, you guessed it! Another waffle variation. These Cheddar Bacon Scallion
Waffles make a great sandwich, let me tell you! Try it either #glutenfree / #vegan OR #paleo!Get
the recipe--> http://lnkd.in/d_Vk6aPin it-->http://bit.ly/10SorxH 

 

 

 
Bacon Cheddar Green Onion Waffles. (With directions to make Gluten... 

 

Bacon Cheddar Green Onion Waffles. (With directions to make Gluten Free/Egg free or... 

 
Comment 

 

 

 
Greg Miller 

 

 

Page 142



 
What's that got to do with the price of cheese in America? 

 

Do you know what drives the price of cheese in the US? Domestic consumption? Export demand?

In this, the second installment of his four-part special on the US dairy commodities system,

MilkPrice blogger John Geuss examines the factors that... 

 
Comment 

 

 

 
Samantha Heller MS RD CDN My bit on CBS This Morning.http://lnkd.in/TapY2u 

 

 

 
Defending diet soda: Is artificial sweetener safe? 

 

The Coca-Cola company is out with a new ad promoting the benefits of artificial sweeteners after

the company saw a three percent loss in sales last year. Samantha Heller, the clinical nutrition

coordinator at the Griffin Cancer Center in... 

 
Comment 

 

 

 
Toby Amidor, MS RD Back-to-school creative &healthy lunch ideas, tips and recipes your kids will
love! #sp 

 

 

 
Build a Better Lunchbox 

 

Back-to-school time can become hectic gathering school supplies, buying new clothes and getting

the kids mentally ready to learn. Another important task parents and caregivers do is pack lunch.

Kids need to eat a well-balanced and delicious lunch,... 

 
Comment 

 

 

 
Alexa Sparkman, MA, RD, LD 

 

Page 143



 

 
Common Food-Drug Interactions 

 

You’ve probably heard the warnings not to drink grapefruit juice with cholesterol medication.

However, that isn't the only combination of food and drugs to avoid. Grapefruit juice can interact

with numerous other medications, both prescription and... 

 
Comment 

 

 

 
Melissa Herrmann Dierks RDN, LDN, CDE 

 

 

 
World's Largest Professional Network | LinkedIn 

 

225 million+ members | Manage your professional identity. Build and engage with your

professional network. Access knowledge, insights and opportunities. 

 
Comment 

 

 

 

NEW CONNECTIONS 

 

 

 

 

 
Jackie Schulz, MS, RD, CSP, LDN is now connected to Seth A. Kopf 

 

 
Adam Zinn is now connected to Rachel Hochstadt and 50 other people 

 

 
Jennifer McCandless, RD is now connected to Adam Zinn 

 

 

 
Isabella Camargo, MS, Nutritionist/Dietitian is now connected to Eduardo Brinski 
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Allison S. Zalay, RD, LDN is now connected to Leslie Klassman 

 

 

 

 

 

People you may know See more 

 

 
Maggie Powers 

 

Research Scientist at International Diabetes Center 

 
Connect 

 

 
Marty Yadrick 

 

Director of Nutrition Informatics 

 
Connect 

 

 

 
Maye Musk MS RDN 

 

Registered Dietitian Nutritionist/Wellness Spokesperson and Speaker/International Model 

 
Connect 

 

 
Pat Baird, MA, RDN 

 

Nutrition &Health Spokesperson/Consultant/ Author 

 
Connect 

 

 

 

Page 145



 
See all updates

 

You are receiving Network Updates emails. Unsubscribe. 

 

This email was intended for Donna Martin, EdS, RD, LD, SNS (Director School Nutrition Program).

Learn why we included this. © 2013, LinkedIn Corporation. 2029 Stierlin Ct. Mountain View, CA

94043, USA 
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53. SFSP Annual Reconciliation Forms - September 15, 2013

From: Takisha Aragones <Takisha.Aragones@decal.ga.gov>

To: jlewis@abac.edu, ccampbell@albany.ga.us, embraceofhope@aol.com,

familychoicesinc@aol.com, ferok@aol.com, jonesr63@aol.com,

reving123@aol.com, terrellwilliamsfoundation@aol.com,

wandakdwight@aol.com, sharon.smith@asurams.edu,

gclarke@athenshousing.org, systewart@atlantaga.gov, belindell@att.net,

csa07@att.net, laparrish@att.net, 1two1@bellsouth.net, elgillis@bellsouth.net,

jbidgood@bellsouth.net, jinaki@bellsouth.net,

paytonlearningce@bellsouth.net,

demetra.morgan@bereanchristianchurch.org, mhenry@bgcaugusta.org,

dtn6@bgcma.org, Yuvi@boe.richmond.k12.ga.us,

ladymuse@boldministries.org, dmartin@burke.k12.ga.us,

shanae@c5georgia.org, gcampbell@campfirega.org,

pwoliver@chattooga.k12.ga.us, tpowers@chattooga.k12.ga.us,

sbritton@clcofatlanta.org, aharris@coastalgacaa.org,

smaxwell@coastalgacaa.org, shedgar@coca-cola.com,

merinle@comcast.net, janderson@dekalbcountyga.gov,

dcfloyd@dhr.state.ga.us, karnold@effinghamcounty.org,

pmorris@effinghamcounty.org, fcrd@etcmail.com,

kidsmeals@foodbanknega.org, kkitchens@glascock.k12.ga.us,

1littlemeal@gmail.com, carnold953@gmail.com,

davis.bernadette350@gmail.com, investmentatlanta@gmail.com,

kathylene.c@gmail.com, kdaytona@gmail.com, kunbijaf@gmail.com,

lcaschool@gmail.com, manafromheaveninc@gmail.com,

ramia.jones@gmail.com, ravellaconrad@gmail.com, shameryr@gmail.com,

tewakee@gmail.com, violas.giftinc@gmail.com, hstephens@hapeville.org,

jbidgood@harvestrain.org, imccraw@helpendhunger.org,

annettelucear@HOTMAIL.COM, dawneggleston@HOTMAIL.COM,

MAYSROBYN@HOTMAIL.COM, cguillen@jbmsfoundation.org,

MBland@mariettaga.gov, georgianutrition@me.com,

sthompson@menofintegritygroup.org, emace@morehouse.edu,

shiggs@morehouse.edu, newdev@newmorninglight.org,

vparker@newmorninglight.org, breakaway@numail.org,

rcooper@pierce.k12.ga.us, randythomas@pineland.net,

terryshields@pleasanthillmbc.org, rose@preventionpartnersinc.org,

reynaldo.green@qualitycareforchildren.org, hlwhite@rcipinc.com,

pam_trawick@savannahga.gov, wilson@southernchildren.org,

dhosley@troupco.org, kwilliams@troupco.org, smcrae@troupco.org,

ybanks@truthsports.org, pamela.elfenbein@ung.edu,

sharon_faxon@uss.salvationarmy.org, breka.tinch@vetscenterinc.org,
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rjackson@washington.k12.ga.us, parksandrec@washingtonwilkes.org,

alapahatutoringcenter@windstream.net, pcarrollymca@windstream.net,

rabuncpr@windstream.net, cheryl@wordchurchinternational.org,

pastor@wordchurchinternational.org, adsmithcommunityservice@yahoo.com,

appleseedsfoundation@yahoo.com, bernease1975@yahoo.com,

bobbieahoward@yahoo.com, Camp.Kiwanis@yahoo.com,

dive_edu@yahoo.com, educate1corp@yahoo.com, ga_bcfc@yahoo.com,

horacejordan@yahoo.com, ihfarley@yahoo.com, lakesiatoomer@yahoo.com,

michellecoverson@yahoo.com, olatundeajibola@yahoo.com,

pwatkins156@yahoo.com, renell_w@yahoo.com,

stepoffaithoutreach@yahoo.com, tomlinhl79@yahoo.com,

tonjai21@yahoo.com, yolandacreecy@yahoo.com, cquigg@ymca-

thomasville.org, jdonahoo@ymcachattanooga.org,

nfoster@ymcawaycross.org

Sent Date: Aug 09, 2013 10:28:13

Subject: SFSP Annual Reconciliation Forms - September 15, 2013

Attachment: Annual Year End Reconciliation Form.docx
SFSP Sponsor Policy Memo.doc

Good morning,  

 

In accordance with policy memo dated September 14, 2010, titled Simplified SFSP and Bright

from the Start’s Annual Year End Reconciliation Process, all SFSP organizations are required

to complete and submit the Summer Food Service Program Annual Year End Reconciliation Form.

Attached are the policy memo and form for your review/use. The policy memo and form can also

be found on the Bright from the Start website.  

 

Please submit completed forms to me via fax/or email by September 15, 2013. 

 

Thank you, 

 

 

Takisha Aragones

Bright from the Start 

Georgia Department of Early Care and Learning 

Business Operations Specialist 

2 Martin Luther King Jr. Dr., SE 

Suite 670, East Tower 

Atlanta, GA 30334 

Office: 404.463.1494 

Fax: 770.357.3849 
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		Summer Food Service Program Annual Year End Reconciliation Form



		



		SPONSOR



		Institution Name

		Agreement Number

		Federal ID (EIN)

		Program Ye a r

		Number of Sites

		Version



		

		

		

		

		

		Original  or

Amended  (Circle )



		



		ACTUAL REVENUE



		

Prior Year Excess Funds

		



		

MAY Meal Reimbursement

		



		

JUNE Meal Reimbursement

		



		

JULY Meal Reimbursement

		



		

AUGUST Meal Reimbursement

		



		

OTHER PROGRAM INCOME

		



		TOTAL PROGRAM INCOME

		



		



		ADMINISTATIVE AND OPERATIONAL EXPENSES



		Budge t Amount	Actual Allowable  Cost



		

		Column A

		Column B



		Procurement Costs

		

		



		Contracted Food Costs

		

		



		Store Purchases

		

		



		Total for Procurement Cost

		

		



		Labor Costs

		

		



		Site Labor

		

		



		Kitchen Labor

		

		



		Administrator

		

		



		Bookkeeper/Accountant

		

		



		Monitors

		

		



		Clerical Staff

		

		



		Drivers

		

		



		Total For Labor Costs

		

		



		Supplies

		

		



		Expendable Supplies

		

		



		Durable Supplies (Non-expendable)

		

		



		Expendable

		

		



		Durable

		

		



		Total for  Supplies

		

		



		Travel Costs

		

		



		Mileage

		

		



		Vehicle Rental

		

		



		Total for Travel Costs

		

		



		Facilities/Utilities

		

		



		Kitchen/Serving Area Depreciation

		

		



		Utilities of Kitchen/Serving Area

		

		



		Office Space( Depreciation Expense)

		

		



		Office  Space Utilities

		

		



		Total for Facilities/Utilities

		

		



		Equipment

		

		



		Equipment $5000 or over (Depreciation Expense)

		

		



		Equipment Rental/Lease (Non-vehicle)

		

		



		Total for Equipment

		

		



		Other Costs

		

		







		EXCESS PROGRAM INCOME OVER EXPENSES

		



		

		

		

		

		

		

		



		         __              Excess funds will be used for next year's summer food service program

		

		



		 	Excess funds will be used for another Child Nutrition Programs 	Programs

		(Name programs)



		We will not be returning to the summer food program next year

		

		



		

		

		

		

		

		

		



		I certify that the above is a correct accounting of disbursement of Summer Food Service Program funds.



		All documentation for the above information is on file and available for review.

		

		

		



		

		

		

		

		

		

		



		Signature

		

		

		

		

		

		Date







Annual Year End Reconciliation Form.docx






Sonny Perdue
10 Park Place, Suite 200, Atlanta, Georgia 30303
Holly A. Robinson, Ed.D.

Governor
(404) 656-5957
   Commissioner




MEMORANDUM

To:  All Summer Food Service Program (SFSP) Sponsors


From: Falita S. Flowers, Program Manager

           Nutrition Services


Date:  September 14, 2010


Re: Simplified SFSP and Bright from the Start’s Annual Year End Reconciliation Process 


This policy memorandum is to reiterate Simplified Costs Accounting Principles for the Summer Food Service Program (SFSP) and to detail requirements to complete Bright from the Start’s Year End Reconciliation Process.

Simplified Costs Accounting Procedures


Effective January 1, 2008, the FY 2008 Omnibus Appropriations Act extended the Simplified Cost Accounting Procedures to all states administering the Summer Food Service Program (SFSP).  The purpose of the Simplified Cost Accounting Procedures is to facilitate and encourage participation of sponsors in the SFSP, so that more hungry children have access to nutritious meals during the summer months when school is out.  


The Simplified SFSP eliminates the comparison of the number of meals served, to budgeted costs, or further compared to actual costs incurred in the operation or administration of the SFSP in local communities.  Therefore, SFSP sponsors are reimbursed based on the total number of meals served, and are no longer required to report costs as a part of the claim for reimbursement, or categorize costs as “operating or administrative”.  This reimbursement method may result in sponsors having excess funds after the end of SFSP operations and activities.

The only limitation on the use of reimbursement that exceeds costs while the program is in operation is that the funds are used on allowable SFSP costs.  Sponsors are strongly encouraged to use excess funds on improving the meal service or other aspects of the SFSP at sponsored sites.  Sponsors that operate other Child Nutrition (CN) programs, or plan to return and operate the SFSP the following year may use excess funds for upcoming SFSP operations.  However, sponsors that do not operate other CN programs and/or plan not to return the following SFSP year, must return all excess funds to the state agency.


To ensure continued SFSP integrity and compliance with Federal Regulations 7 CFR Part 225, state agencies must ensure that sponsors continue to document costs, demonstrating that all funds are used for allowable SFSP costs in accordance with FNS Instructions 796-4 Rev 4, and maintain records for review.  Therefore, Bright from the Start is required to implement end of year close-out activities that ensures that all SFSP funds are used on allowable costs, have a process or procedure in place to determine if sponsors have excess funds, determine/document how excess funds will be used and initiate the return of excess funds to the United States Department of Agriculture’s (USDA) Food and Nutrition Service (FNS).  


SFSP Annual Year End Reconciliation Process

To ensure SFSP sponsors are using SFSP reimbursement funds for allowable costs, maintaining a non-profit food service account, and identifying potential excess funds, Bright from the Start requires all sponsors to complete the Annual Year End Reconciliation Form within 45 days of the end of the organization’s summer food program operating season, but no later than Sept 30th. 


The Year End Reconciliation Form captures the organization’s actual revenue, which includes prior year excess funds, SFSP reimbursement and non-program funds; administrative and operational costs, which are based on approved budgeted costs versus allowable costs, and the organization’s intentions on using SFSP excess funds for future SFSP program operations or on other Child Nutrition Programs.

Sponsors that have excess funds and indicate that excess funds will be used towards upcoming SFSP costs, must maintain the excess funds in a non-profit food service account.  Excess funds must be used for SFSP allowable expenses, such as improving feeding sites, or food preparation facilities, as start up funds for the upcoming year, or for improving the food quality the following summer.  

Sponsors that have excess funds and indicate that excess funds will be used towards other Child Nutrition Programs must maintain the excess funds in a non-profit food service account.  Excess funds must used for allowable Program expenses, in accordance with the Child Nutrition Program’s Financial Management Instructions, rules, regulations and policies.  


Sponsors that have excess funds and do not intend to participate in the SFSP in the next fiscal year, and do not operate other Child Nutrition Programs, are required to return the excess funds to Bright from the Start.  Excess funds should be in the form of certified check, made payable to Bright from the Start/Nutrition Services, to the attention of Program Manager: Applicant Services, and mailed to 10 Park Place South, Suite 200 Atlanta, GA 30303. 

The Annual Year End Reconciliation Form can be found at Bright from the Start’s website at www.decal.ga.gov/Nutrition/SFSP Forms/Reconciliation Form.


If you have any questions regarding the reconciliation process, please contact the Nutrition Accountant at 404.656.2472.














www.decal.ga.gov
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Email: takisha.aragones@decal.ga.gov

Follow us on Twitter:  www.twitter.com/gadeptearlycare

Like us on Facebook: www.facebook.com/brightfromthestart.  
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54. July Board Update

From: Linda Hudson <lhudson@eatright.org>

To: 'kmcclusky@iammorrison.com' <kmcclusky@iammorrison.com>,

TJRaymond@aol.com <TJRaymond@aol.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, Sonja Connor <connors@ohsu.edu>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

'lauraromig@gmail.com' <lauraromig@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@aces.edu>,

jean.ragalie@rosedmi.com <jean.ragalie@rosedmi.com>, 'Bier, Dennis M'

<dbier@bcm.edu>, 'Mchrist-erwin@porternovelli.com' <Mchrist-

erwin@porternovelli.com>, robert murray <murraymd@live.com>

Cc: Mary Beth Whalen <Mwhalen@eatright.org>, Susan Burns

<Sburns@eatright.org>, Katie Brown <kbrown@eatright.org>, Amy Donatell

<adonatell@eatright.org>, Beth Labrador <BLabrador@eatright.org>, Eddy,

Nancy L <eddy@bcm.edu>, Jeri Palmer <JPALMER@eatright.org>, Joan

Schwaba <JSchwaba@eatright.org>

Sent Date: Aug 06, 2013 10:38:59

Subject: July Board Update

Attachment: image001.png
K Mcclusky July  13 BOD Update.doc
Nutrition Education Research Fellow monthly project reports.docx
CDR Simulation Grant Mid-Term Report.docx

Hello Academy Foundation BOD,

 

 

Attached is Kathy McClusky’s July Update, the Quality Nutrition Education Project update along

with the CDR Simulation Grant Mid-term Report.  Thanks.

 

 

 

Linda Hudson 

 Foundation Assistant 

 Academy of Nutrition and Dietetics Foundation 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4773 

 Fax: 312-899-4796 

 www.eatright.org/foundation
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Academy of Nutrition and Dietetics Foundation Update – July 2013

A message from Kathy McClusky, MS, RD, FADA, Foundation Chair 2013-2014


Hello fellow Board Members.  It was great to see you in June during our Academy Foundation Board of Directors Meeting.  Thanks for your participation in a great meeting.  We are in the process of reviewing the outcomes from our facilitated discussion, identifying next steps for the Foundation and sharing some of the ideas with the Academy.  

We are also working on your personal service plans for the Foundation which will incorporate those 5 commitments you indicated during the June Board Meeting that you can make to lead change.  The purpose of these plans are to make your time on the Board more successful and rewarding for you as well as supporting the Foundation.

Kids Eat Right (KER) continues as the strategic priority for the Foundation.  Several mini-grant opportunities are available through the program.  The 50 awardees of the Healthy Eating from the Ground up Toolkit developed through and education grant from Kellogg will complete presentations by August 2nd.  On Monday, July 29th a new round of 25 Hunger in Our Community mini-grants was announced, as part of the Future of Food project.  Applications are due August 23.  The Coca Cola Company Foundation will support two rounds of 50 mini-grants for KER members to utilize any of the KER toolkits in their communities. The first round will be announced late August and the second in December.

Work continues with ACEND on developing a Food Bank Dietetic Internship concentration.  Members of the Future of Food Nutrition Solutions Working Group are being recruited to assist in the next steps for this project and in vetting nutrition education materials for the Future of Food Resource Hub.  Discussions are underway to align with a dietetic internship program to assist with these efforts. 


National Education Director, Katie Brown and Alison Steiber, Chief Science Officer, are representing the Academy and Foundation along with a representative from the U.S. Agency for International Development in site visits and discussions with faculty and government officials in Addis Ababa, Ethiopia as part of the Medical Education Partnership Initiative (MEPI) project. They will also be leading a workshop session at the annual MEPI meeting in Kampala, Uganda.   

There are also some CPEU opportunities available through Kids Eat Right.  Ready Set Go: Preparing and Delivering Effective Nutrition Education for Audiences Facing Food Insecurity, the final free webinar in the Future of Food 6-part series, is on July 31, with 1,311 registered participants. All recorded webinars are posted on www.eatright.org/foundation/kidseatright for public viewing.


An educational session for FNCE, Integrating Nutrition into Health Care Systems:  A Collaborative International Approach, was accepted as the Wimpfheimer-Guggenheim International Lecture.  Part of this session will be describing the Academy and Foundation’s involvement in the MEPI project. 


The Quality Nutrition Education checklist project continues to progress.  We’re working with our Nutrition Education Research Fellow to complete the validation of the checklist and begin the development of the online version of the tool.  A monthly update is attached as part of this report.  This is a great example of collaboration between the Academy Foundation and the Academy’s Research International and Scientific Affairs Department.  


Also attached is the mid-term report from the first recipient of the CDR Simulation Grant.  Special thanks to CDR for their generous support of this grant.  Recipients for the Academy Foundation’s Named Research Grants were selected this past month.  In addition, there were 25 applications for the Academy Foundation’s $35,000 Food & Nutrition Research Endowment.   The topic was Lifestyle Interventions for Childhood Overweight and Obesity Prevention and the applicant will be selected November 1st.   

We received some generous gifts from our affiliates, dietetic practice groups, members and industry friends since our last update.  Donations to the general scholarship program as well as named scholarship and award funds were received from Alice A. Wimpfheimer ($50,000), Mead Johnson Nutrition ($32,000), Mary A. Brown ($3,200 estate gift), Oklahoma Academy of Nutrition and Dietetics ($1,100) and Cheryl A. Bittle ($500).  

Kids Eat Right contributions were provided National Dairy Council ($150,000), Healthy Weight Commitment Foundation ($134,500), Iowa Dept. of Education ($12,787) and Utah Academy of Nutrition and Dietetics ($3,000).  Gifts to the Annual Fund were made by Helen L. Harper ($1,000 estate gift), Dallas Academy of Nutrition and Dietetics ($1,000), Greater New York Dietetic Association ($500) and Judith L. Dodd ($500). 


Thank you for your continued support.   We appreciate all you do to further the profession.  As always please feel free to contact the Foundation staff if there is anything you need.  Enjoy the rest of your summer!
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Con Agra Foods Foundation

Nutrition Education Research Fellowship

Academy of Nutrition and Dietetics 

Quality Nutrition Education Checklist 

Monthly Project Updates





April 2013

Jenica K. Abram

ConAgra Foods Foundation Nutrition Education Research Fellowship

Academy of Nutrition and Dietetics 

April Progress Report



Project Overview: The Fellow will work closely with the Academy’s Senior Manager, Dietetics Practice Based Research Network (DPBRN) and Advisory Committee to complete and publish a study of the validity and reliability of a tool evaluating the quality of nutrition education programs, keeping at the forefront practical application relevant to food use and integration.  The primary responsibilities of the Fellow will be to assist with the facilitation of an expert panel focus group, assist with training of proposal reviewers and provide on-going support to reviewers during the project, to complete a literature review and meta-analysis of published nutrition education programs, ensure the ease of use of the tool in an online platform, and to publish and present the results of all steps.  



Monthly Key Deliverable: A selection of proposals that describe a variety of nutrition education programs in varied formats and for diverse audiences will be located, edited for any identifying information, and sent to a panel of ten experts for assessment.  These assessments will serve as the criterion against which the nutrition education tool (Checklist) is judged.



Proposal Gathering

Following training and guidance from the Academy librarian and Advisory Council, proposals were located using a variety of methods.  



· Using PubMed, twenty-nine study manuscripts were identified as having a sufficient focus on nutrition education programming.  The authors of these studies were individually contacted to request proposals that funded/ justified the work described in the published manuscripts.  Out of these twenty-nine requests, four proposals were received.  

· After review of USDA Team Nutrition grants, CDC NIDDK grants, and NIH grants seventeen relevant projects were identified and lead authors contacted.  However, no proposals were received.  

· Ten USDA NIFA projects were identified and two proposals were received from the contacted authors.  

· Advisory Council contacts within the Academy Foundation and the ConAgra Foods Foundation resulted in ten and six proposals, respectively.  

· Through the Fellow’s personal contacts, proposal requests were sent to two different organizations and six proposals were received.  



Proposal Selection

In total, twenty eight proposals were received and reviewed.  



· From this selection, sixteen proposals were chosen representing a variety of different nutrition education strategies, target populations, settings, and subjects.  

· The selected sixteen proposals were edited to remove all identifying information such as authors’ names, locations, organization information, and budgetary data.  

· A proposal assessment tool was created using Survey Monkey and was provided to the ten expert panelists along with the sixteen selected proposals mid-month.  

· Each expert was assigned one or two proposals to lead discussion on during the panel meeting in Chicago.  Questions from experts regarding the assessment process have been addressed and data will be aggregated mid-May when assessments are due.  



Expert Panel Meeting

An agenda has been created for the two-day expert panel meeting on May 20th and 21st.  The meeting will include a review of the proposal assessments to build consensus, introduction of the Nutrition Education Checklist, creation of decision rules for the Checklist, and acceptance of the Checklist with or without revisions.  Work on the agenda will be finalized in the coming week.



Meta-Analysis

In preparation for the meta-analysis portion of the project, the Fellow has undertaken a four-week course in meta-analysis offered through Statistics.com.  The course concludes in early May.    



· In addition to participating in the online class forum, completing weekly reading s and viewing recorded lectures, assignments have been completed accurately and on time.  

· The course has included extensive practice using the program “Comprehensive Meta-Analysis”.  

· Assignments have focused on the processing of data sourced from primary studies, analysis using software, and interpretation of the results.  











May 2013

Monthly Key Deliverable: A panel of expert thought leaders in the field of nutrition education will assess a set of 16 proposals to develop the criterion against which the quality checklist tool will be judged.  At a two-day meeting at Academy Headquarters in Chicago, experts will take part in the face and content validity process.

Expert Panel Meeting and Preparation

In conjunction with the project team, a two-day expert panel meeting was held on May 20th and 21st in Chicago.  The meeting included a review of the proposal assessments to build consensus, introduction of the Nutrition Education Checklist, and group editing of the Checklist.  



· Meeting agenda was modified, finalized for printing and sent to experts in advance.

· A proposal assessment tool was created using Survey Monkey and was provided to the ten expert panelists along with the sixteen selected proposals mid-month.  

· Each expert was assigned one or two proposals on which to lead discussion during the panel meeting.  Questions from experts regarding the assessment process were addressed.

· Assessment data from the ten experts was collected and aggregated prior to the meeting.  Charts and graphs were created to present information in a visual format to experts.

·  Meeting PowerPoint with background information and instructions as well as handouts for proposal leaders were prepared.

· Meeting Day 1: Experts worked as a group to develop consensus on three general quality ratings for each of the 16 reviewed nutrition education proposals.  The Nutrition Education Quality Checklist was introduced.

· Meeting Day 2: Experts worked as a group and as pairs to edit the categories and quality criteria of the Checklist for clarity (face validity) and essentiality (content validity).

· Meeting evaluation completed and data was aggregated, and reported.



Quality Checklist Revision

Following the expert panel meeting, the Quality checklist was formatted and edited based on guidance from the project team.  

· The Checklist was organized into a table format and uploaded to Google docs for group editing during the panel meeting.

· Approximately 45 programmatic examples and definitions were added to the Checklist to clarify concepts.

· Notes from the expert panel meeting and guidance from project team was used to edit and refine the Checklist.  Instructions and sample scoring system were also added.

· Through on-going editing, the reading level of the Checklist has been reduced to increase potential audience.

· Formal approval of the revised Checklist was requested from expert panelists at the end of the month.



Reviewer Training Meeting

Preparations were undertaken to prepare for a one-day reviewer training in Chicago scheduled June 10th.

· Three sample proposals were chosen as training proposals for reviewers and were used to test modified scoring system.

· Rating of three sample proposals were requested from expert panelists to create benchmark scores for reviewers.

· Draft of training agenda was completed.



Meta-Analysis/ Research Review

In preparation for the meta-analysis portion of the project, the Fellow has undertaken a four-week course in meta-analysis offered through Statistics.com.  The course concluded in early May.    



· In addition to participating in the online class forum, completing weekly readings and viewing recorded lectures, assignments have been completed accurately and on time.  

· The course has included extensive practice using the program “Comprehensive Meta-Analysis”.  

· Assignments have focused on processing data sourced from primary studies, analysis using software, and interpretation of the results.  

· A certificate of course completion was awarded on May 13th.

· An article search process plan has been drafted with the assistance of project team and statistician J. Scott Parrott.





June 2013

 

Monthly Key Deliverable: A group of reviewers recruited through the Academy’s Dietetics Practice Based Research network will participate in a one-day training on the Quality Checklist at Academy Headquarters in Chicago.   After completing three practice proposals, the reviewers were asked to evaluate twelve additional proposals using an online version of the Quality Checklist to establish criterion and inter-rater reliability of the tool.  

Reviewer Training Meeting

A one-day training for reviewers of the Quality Checklist was held on June 10th in Chicago.  The training included evaluation and discussion on practice assessments and instructions for completing the assessment of twelve calibration proposals.  

· Draft of training agenda was revised and finalized for printing.

· Three online versions of Quality Checklist created for reviewers’ practice proposals (2), and twelve calibration proposals (1).

· Prepared training materials including PowerPoint presentation, timeline for proposal assessments, and example scoring exercise.

· Developed “benchmark” scores for practice proposals using self and expert panel member assessments.

· Checklist (hardcopy and online version) introduced to reviewers and questions discussed and addressed by project staff.  Practice proposal 1: Reviewers worked in groups of two or three to complete their evaluation using a paper copy of the checklist.  Practice proposal 2: Reviewers worked individually to complete their second proposal using the online version of the checklist.

· After each practice proposal was reviewed as group, individual assessments compared to “benchmark” assessments.

· Meeting evaluation completed and data was aggregated, and reported.

Proposal Assessment Project Management

Following the training meeting, reviewers were asked to complete a final practice proposal before completing assessments of twelve calibration proposals using the online Checklist.

· Reviewers were provided with one additional practice proposal to complete within the week following the training.  Individual feedback was given regarding final practice proposal and “benchmark” ratings were provided. 

· The online Checklist was modified for simplified proposal assessment and data entry.  Demographic and assessment process information added to tool for data collection.

· Each reviewer was assigned to start with a different proposal to moderate effects of possible fatigue and increasing familiarity with the assessment process.

· Reviewers were provided with a suggested timeline for completing their assessments within 5-6 weeks following the training.

· Email check-in provided individually to each reviewer at 3 weeks post training.

· Support and guidance provided via email to reviewers throughout the assessment process.



Quality Checklist Revision

Following the reviewer training, the Quality checklist was formatted and edited based on guidance from the project team.  

· Notes from the reviewer training and guidance from project team was used to edit and refine the Checklist.  

· The hardcopy Checklist was reorganized to follow the format of online version for easier score transfer.

· Programmatic examples and definitions were added, edited, or rearranged to clarify concepts.

· Additional quality criteria added in addition to rating for meaningfulness of program.

· Online version of Checklist edited to reflect changes to hardcopy.





Literature Review

The second of two publications to be developed based on this project will focus on the results of a review of published literature concerning nutrition education.    

· An article search process plan has been drafted and revised with the assistance of project team and statistician J. Scott Parrott.

· A data collection tool has been created to track data gathered from relevant literature and evaluate published programs using the Checklist.

· Discussions with Academy librarian have been arranged to inform the systematic search of relevant literature through PubMed and other databases.



Validation/ Process Paper

The first of two publications to be developed based on this project will focus on the process of creating and validating the Quality Checklist.

· Outline of paper created and preliminary draft of Methods section completed.

Dissemination

Preliminary research conducted to explore journals for article publication and conferences for presentation of project findings.

· Timeline and submission deadline chart created to inform dissemination process.
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Date:  	July 10, 2013



To:	Beth Labrador

Academy of Nutrition and Dietetics Foundation (ANDF)

120 South Riverside Plaza, Suite 2000

Chicago, IL 60606



From:	Patti Landers, PhD, RDN

Department of Nutritional Sciences

University of Oklahoma Health Sciences Center (OUHSC)

1200 North Stonewall, Suite 3057

Oklahoma City, OK 73117



Subject:  CDR Simulation Grant Mid-Term Report



Thank you for the opportunity to provide this progress report to the ANDF and to the Commission on Dietetic Registration (CDR)



As Principal Investigator I was notified on July 24, 2012 that my team had been awarded the CDR Simulation Grant totaling $142,604. Although the expected start date was August 1, 2012, contract negotiations between the ANDF and the University of Oklahoma Health Sciences Center (OUHSC) were not completed for three months and the contract had an actual start date of October 1. 



I immediately began work with Sridhar Radikrishnan of SSR, Ltd. to adapt the Vista World EMR software for our use. Although SSR, Ltd had been included as a line item in our original budget proposal, Dr. John Iandolo who was then serving as Vice President for Research at the OUHSC notified me in December, 2012 that he had determined I had a conflict of interest with SSR, Ltd because Dr. Radikrishnan is a University of Oklahoma (Norman campus) employee who is a direct report of my husband Tom Landers who serves there as Dean of the College of Engineering. This necessitated the software development contract being put out for a bid, which was done in December 2012. There were two bids submitted and the low bid of $70,000 was awarded to SSR, Ltd on January 22, 2013. Dr. Radikirishnan accepted the contract on that day and recommenced work on the project. He and his colleague Jonathan Mullen determined OpenEMR to be a better platform for our purpose and I began weekly meetings with the two SSR, Ltd personnel to adapt the software.



Meanwhile, the Office of Research Administration (ORA) continued to work on subcontract negotiations with University of South Florida (Lauri Wright), Drexel University (Beth Leonberg) and The Ohio State University (Marcia Nahikian Nelms and Kay Wolf). These subcontracts were not completed and in place until April 15 for University of South Florida and Drexel and April 29 for The Ohio State University. 



The team immediately began work May 1. We have had several conference calls with SSR, Ltd and at this time we have put three case studies into OpenEMR. The program can be viewed at: http://50.56.172.164/openemr_dev/openemr_beta/interface/login/login_frame.php?site=default. Username is admin and password is pass. At this time, we have three case studies entered into the program. These are:

· Failure, Heart

· Patient, Oncology

· Patient, Stroke



In addition, two more case studies are ready to be entered into the system. These are an adult outpatient (Landers) and a pediatric obesity-type 2 diabetes mellitus (Leonberg).  Before August 30 we expect to have one adult outpatient, six adult inpatient and three child case studies in the system and be ready for testing with students as described in the original proposal.

I went on medical leave after an unexpected need for left total hip replacement surgery on June 24. However, Marcia Nahikian Nelms, Kay Wolf and Lauri Wright had a teleconference on that day to discuss testing procedures. At this time, protocols have been submitted to the Institutional Review Boards at Ohio State University and the University of Oklahoma Health Sciences Center. These protocols fall into the “exempt” categories, so we are hopeful that we will be ready to test students by late August and September.



Dr. Radikrishnan and Jonathan Mullen are currently working on the “back side” of the software that educators will use. The way we expect this to work is that educators will choose which of the case studies they want to use for a given period (semester). A unique URL will be generated for that site and students will each have a login and password. The educator will then be able to download the student answers for evaluation. 



The team submitted a general session request for FNCE 2013, which was approved. Marcia Nahikian Nelms and Patti Landers will be speakers at a session to be moderated by Lauri Wright. We will be ready to demonstrate the software by then, although I am not sure that we will have finished the testing. 

Session 394

Session Title: Electronic Medical Record Simulation to Enhance Learning of Medical Nutrition Therapy

Session Date/Time: 10/22/13 from 8 am – 10:00 am



Primarily because of lengthy contract negotiations by OUHSC, we are behind schedule and would like to ask the ANDF for a no-cost extension of the contract until January 15, 2014.  Jennifer Kolbensvik is a graduate student I have recruited to work on this project as her thesis. She has been involved in several of the conference calls and helped with the OUHSC IRB submission. She expects to defend her thesis in December. I would then submit a final report and copy of her thesis to ANDF by February 28. We also plan to have a manuscript ready for submission to the Journal of the Academy of Nutrition and Dietetics by March 31.



Thank you again for this wonderful opportunity to develop this EMR simulation tool. I apologize for the delay in negotiating these contracts that has put us eight months behind schedule. Please consider and approve the revised timeline submitted with this report.



Respectfully submitted,







Patti Landers, PhD, RDN, LD

Principal Investigator

Professor and Dietetic Internship Director

University of Oklahoma Health Sciences Center

Oklahoma City, OK
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55. See Debra's connections, experience, and more...

From: LinkedIn Connections <connections@linkedin.com>

To: Donna Martin, EdS, RD, LD, SNS <dmartin@burke.k12.ga.us>

Sent Date: Aug 02, 2013 13:16:21

Subject: See Debra's connections, experience, and more...

Attachment:

 

 

 

 

 

 

Donna, Debra has accepted your invitation. 

 

 

 

 

Debra Kibbe 

 

-- 

 

United States  |  

 
View Debra's Profile 

 
Send a Message 

 

 

 

 

 

Debra's Connections ( 46 ) See All » 
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Cleta J. Long, EdD, SNS,  School Nutrition Director at Bibb County Public Schools 

 

 
Connect  

 

 
Amber Johnson, MS, RD, LD,  Pediatric Dietitian 

 

 
Connect  

 

 
Jessica Avasthi,  Registered Dietitian, Community Nutrition &Food Systems Expert, Urban Ag
&Good Food Advocate. 

 

 
Connect  

 

 
Rachel Quiles,  Nutrition &Health Policy Manager at The Coca-Cola Company Global Scientific
and Regulatory Affairs 

 

 
Connect  

 

 

 

 

Companies in Debra's Network 

 

 

 

 

 

 

 
Robert Wood Johnson Foundation 

 
Follow Company  

 

 
WebMD 

 

Page 153



Follow Company  

 

 
Morehouse School of Medicine 

 
Follow Company  

 

 
Georgia State University 

 
Follow Company  

 

 

 

 

This is an occasional email to help you get the most out of LinkedIn. Unsubscribe. 

 

This email was intended for Donna Martin, EdS, RD, LD, SNS (Director School Nutrition Program).

Learn why we included this. © 2013, LinkedIn Corporation. 2029 Stierlin Ct. Mountain View, CA

94043, USA 
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56. See Barbara's connections, experience, and more...

From: LinkedIn Connections <connections@linkedin.com>

To: Donna Martin, EdS, RD, LD, SNS <dmartin@burke.k12.ga.us>

Sent Date: Aug 02, 2013 07:52:07

Subject: See Barbara's connections, experience, and more...

Attachment:

 

 

 

 

 

 

Donna, Barbara has accepted your invitation. 

 

 

 

 

Barbara Visocan 

 

VP Member Services, Academy of Nutrition and Dietetics 

 

Greater Chicago Area  |  Nonprofit Organization Management Industry 

 
View Barbara's Profile 

 
Send a Message 

 

 

 

 

 

Barbara's Groups (3) 

 

 

 

 

 

 

 

Page 155



USDA/CNPP National Strategic Partners  

 
Join  

 

 
Academy of Nutrition and Dietetics  

 
Already a member  

 

 

 

 

Companies in Barbara's Network 

 

 

 

 

 

 

 
Academy of Nutrition and Dietetics 

 
Follow Company  

 

 
Abbott 

 
Follow Company  

 

 
Beth Israel Deaconess Medical Center 

 
Follow Company  

 

 
The Coca-Cola Company 

 
Follow Company  

 

 

 

 

This is an occasional email to help you get the most out of LinkedIn. Unsubscribe. 
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This email was intended for Donna Martin, EdS, RD, LD, SNS (Director School Nutrition Program).

Learn why we included this. © 2013, LinkedIn Corporation. 2029 Stierlin Ct. Mountain View, CA

94043, USA 
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57. See Kathleen's connections, experience, and more...

From: LinkedIn Connections <connections@linkedin.com>

To: Donna Martin, EdS, RD, LD, SNS <dmartin@burke.k12.ga.us>

Sent Date: Aug 01, 2013 20:53:16

Subject: See Kathleen's connections, experience, and more...

Attachment:

 

 

 

 

 

 

Donna, Kathleen has accepted your invitation. 

 

 

 

 

Kathleen Niedert 

 

Administrator of Parkview Manor--managed by Western Home Communities 

 

Waterloo, Iowa Area  |  Hospital &Health Care Industry 

 
View Kathleen's Profile 

 
Send a Message 

 

 

 

 

 

Kathleen's Connections ( 218 ) See All » 
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Gita Patel,  Independent Consumer Services Professional 

 

 
Connect  

 

 
Leslie Harper RD, CSG, LD,  Renal dietitian at Davita 

 

 
Connect  

 

 
Marty Yadrick,  Director of Nutrition Informatics 

 

 
Connect  

 

 
Louise Caldarara,  Counselor in Medical Nutrition Therapy in Private Nutrition Practice 

 

 
Connect  

 

 

 

 

Kathleen's Groups (7) 

 

 

 

 

 

 

 
MFNS Dietetic Practice Group  

 
Join  

 

 
Nutrition and Dietitian Jobs  

 
Join  
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Companies in Kathleen's Network 

 

 

 

 

 

 

 
Academy of Nutrition and Dietetics 

 
Follow Company  

 

 
GlaxoSmithKline 

 
Follow Company  

 

 
Beth Israel Deaconess Medical Center 

 
Follow Company  

 

 
The Coca-Cola Company 

 
Follow Company  

 

 

 

 

This is an occasional email to help you get the most out of LinkedIn. Unsubscribe. 

 

This email was intended for Donna Martin, EdS, RD, LD, SNS (Director School Nutrition Program).

Learn why we included this. © 2013, LinkedIn Corporation. 2029 Stierlin Ct. Mountain View, CA

94043, USA 
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58. Study Hard, Play Hard and Reboot for School at Sam's Club

From: Sam's Club <samsclub@email.samsclub.com>

To: dmartin@burke.k12.ga.us

Sent Date: Jul 21, 2013 08:23:20

Subject: Study Hard, Play Hard and Reboot for School at Sam's Club

Attachment:

View this email on the web © 2013 The Coca-Cola Company Sam's Club Member Services  2101
SE Simple Savings Drive, Bentonville, AR 72716-0745  © 2000-2013, Sam's West, Inc. All rights
reserved. 
 
ADVERTISING - PRODUCTS AND PRICING 
Sam's Club Advertised Merchandise Policy - It is our firm intention to have every advertised item
in stock. Occasionally, however, an advertised item may not be available for purchase due to
unforeseen difficulties. We reserve the right to limit quantities to normal retail purchases or one-
per-Member or household, and to exclude resellers. We have done our best to ensure all
information in this piece is accurate and up-to-date. Errors and omissions occasionally occur and
are subject to correction. Pricing and item availability may vary in Alaska, Hawaii, Oklahoma,
Puerto Rico, Wisconsin and on SamsClub.com. See our Advertising and Pricing Policy.  
 
Privacy Policy and Terms &Conditions  
Sam's Club wants to protect your security and privacy. Be assured that we will never ask for
personal information (such as passwords or credit card numbers) in an email newsletter. If you
receive such a request, please do not respond to that email. See our Privacy Policy and Terms
and Conditions to learn more.  
 
For questions about returns and refunds, see our Return / Refund Policy.  
 
This email is a Sam's Club advertisement. You have received this email as a Sam's Club Member
or subscriber. If you do not want to receive these email updates, click here to unsubscribe.  
 
Please understand that you may still receive emails from SamsClub.com regarding order
confirmations from our Web site or for Membership renewal information.   
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59. Daily News & Journal Review: Friday, July 12, 2013

From: Academy of Nutrition and Dietetics Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RDN LD <DMartin@burke.k12.ga.us>

Sent Date: Jul 12, 2013 11:14:27

Subject: Daily News & Journal Review: Friday, July 12, 2013

Attachment:

Daily News 

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. Please note that some publications may

require registration or a subscription to access online content

 

The Academy does not have editorial or other control over the contents of the 

referenced Web sites, is not responsible for the opinions expressed by the authors 

of listed articles and does not endorse any product or service. 

Study: Vallejo among nation's best places for dietitians 

http://www.timesheraldonline.com/news/ci_23647116/study-vallejo-among-nations-best-places-

dietitians 

Related Resources: Salaries: The Who, Where, When and What's Next! 

http://www.eatright.org/Members/content.aspx?id=972 

FNCE® 2013 Session - Professional Skills and Career Management Track 

-Beyond Traditional Dietetics: Turning Your RD into Real Dollars 

http://fnce.eatright.org/fnce/Tracks.aspx?GroupID=39

 

Many Chronic Diseases Are Preventable through Eating Habits and Lifestyle: Position of

the Academy of Nutrition and Dietetics 

http://www.newswise.com/articles/many-chronic-diseases-are-preventable-through-eating-habits-

and-lifestyle-position-of-academy-of-nutrition-and-dietetics 

Source: Both the Academy Position and Practice Papers are available at: 

http://www.eatright.org/About/Content.aspx?id=6442460576 

Related Resource: FNCE® 2013 Session - Healthy Aging Across the Lifespan Track 

-Research &Practice Innovations - Strategies for Lifestyle Changes Part 1 

http://fnce.eatright.org/fnce/Tracks.aspx?GroupID=33

 

$10,000 grant aids weekend food program in South Glens Falls school district 

(The new grant will allow the district to have a dietitian available at various school functions) 

http://poststar.com/news/local/grant-aids-weekend-food-program-in-south-glens-falls-

school/article_137ae47c-ea7e-11e2-a169-0019bb2963f4.html 
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Source: Academy of Nutrition and Dietetics Foundation 

-Champions for Healthy Kids Grants 

 http://www.eatright.org/foundation/championgrants/

 

Snack choice  not frequency  matters most for weightmanagement 

http://www.foodnavigator.com/Science-Nutrition/Snack-choice-not-frequency-matters-most-for-

weight-management 

Source: Public Health Nutrition 

http://journals.cambridge.org/action/displayAbstract?fromPage=online&aid=8951213&fulltextType

=RA&fileId=S1368980012003771

 

Abdominal Fat Linked to Raised Heart, Cancer Risks 

Chances of disease were higher than when fat was in other parts of the body, researchers

report 

http://www.nlm.nih.gov/medlineplus/news/fullstory_138580.html 

Source:Journal of the American College of Cardiology 

http://www.sciencedirect.com/science/article/pii/S0735109713025540

 

Maple water: The new coconut water? 

http://www.foodnavigator-usa.com/Suppliers2/Maple-water-The-new-coconut-water 

Related Resource: Coconut Water - Is It What It's Cracked Up to Be? 

http://www.eatright.org/Public/content.aspx?id=6442471128&terms=coconut%20water

 

New Limits for Arsenic Proposed by F.D.A. 

http://www.nytimes.com/2013/07/12/health/new-limits-for-arsenic-proposed-by-

fda.html?ref=health&_r=0 

Source: FDA (Agency will accept public comments on the proposed action level and the risk

assessment for 60 days) 

http://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm360466.htm

 

FDA Regulations No Longer Authorize the Use of BPA in Infant Formula Packaging Based

on Abandonment; Decision Not Based on Safety 

http://www.fda.gov/Food/NewsEvents/ConstituentUpdates/ucm360147.htm

 

USDA/Economic Research Service 

 -Taste perceptions may trump health concerns when it comes to fat and sodium in foods 

http://www.ers.usda.gov/data-products/chart-gallery/detail.aspx?chartId=38151&ref=collection

 

House Cuts Food-Stamp Funds From Farm Bill 

http://online.wsj.com/article/SB10001424127887323740804578600044099228364.html
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Registered Dietitians in the News

 

Eating fruits and vegetables tied to longer life 

(Kelly Pritchett, Academy Spokesperson quoted) 

http://www.lowellsun.com/ci_23641866/eating-fruits-and-vegetables-tied-longer-life

 

Poverty Rate Still High Among U.S. Children: Report 

Almost one-quarter live in low-income homes, which experts say affects their health and

education 

(Kristi King, Academy Spokesperson quoted) 

http://health.usnews.com/health-news/news/articles/2013/07/12/poverty-rate-still-high-among-us-

children-report

 

Study: Walking can prevent type 2 diabetes 

(Kathy Warwick, RD) 

 http://www.clarionledger.com/article/20130709/COL0803/307090012/Study-Walking-can-prevent-

type-2-diabetes?odyssey=mod|newswell|text|Lifestyles|p&nclick_check=1

 

8 Ways to Avoid Beach Bloat 

(By Cynthia Sass, RD) 

http://abcnews.go.com/Health/Wellness/ways-avoid-beach-bloat/story?id=19642481

 

Journal Review

 

Academy members can now obtain articles from theJournal Review for as little as $10 per

article, which saves Members up to $20 per article. 

If you are interested in obtaining your copy today, visit http://tinyurl.com/article-orderto place your

order.

 

Academy MNT Provider, June 2013 

http://www.eatright.org/Publications/MNTProvider/June2013/index.html 

-Master the art of getting paid &increase your bottom lin 

-Important news about Medicare Intensive behavioral Therapy for Obesity 

-Question Corner: Can I charge my Medicare patients a no show fee for missed appointments? 

-CDR approves continuing education for National Provider calls and events 

-Treat and Reduce obesity Act introduced 

Food &Nutrition Magazine, July/ August 2013 

http://www.foodnutrimag-digital.com/foodnutrimag/july_august_2013#pg1 

-Q: What is Cold-Pressed Juice? 

-Q: Is Nutritional Yeast Active? 

-Au Natural: Homemade Cleaners Use Everyday Products 

-Counseling a Conscious Choice- Vegan 
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-Got Non-Dairy Beverages? 

-Mushrooms Taste of the Earth 

-Tips for Vegan Victory 

-Meat analogs

 

American Heart Journal, July 2013 

http://www.ahjonline.com/current 

Gender differences in cardiovascular mortality by C-reactive protein level in the United States:

Evidence from the National Health and Nutrition Examination Survey III 

http://www.ahjonline.com/article/S0002-8703(13)00223-8/abstract 

Cardiovascular risk factor burden, treatment, and control among adults with chronic kidney

disease in the United States 

http://www.ahjonline.com/article/S0002-8703(13)00222-6/abstract 

The Cholesterol, Hypertension, And Glucose Education (CHANGE) study: Results from a

randomized controlled trial in African Americans with diabetes 

http://www.ahjonline.com/article/S0002-8703(13)00286-X/abstract 

Phytosterols, red yeast rice, and lifestyle changes instead of statins: A randomized, double-

blinded, placebo-controlled trial 

 http://www.ahjonline.com/article/S0002-8703(13)00225-1/abstract

 

Current Opinion in Clinical Nutrition &Metabolic Care,June 24, 2013 Online-First 

http://journals.lww.com/co-clinicalnutrition/pages/default.aspx  

Diarrhea in enterally fed patients: blame the diet? 

http://journals.lww.com/co-

clinicalnutrition/Abstract/publishahead/Diarrhea_in_enterally_fed_patients___blame_the.99613.as

px 

Nutritional management of acute pancreatitis: the concept of 'gut rousing' 

http://journals.lww.com/co-

clinicalnutrition/Abstract/publishahead/Nutritional_management_of_acute_pancreatitis___the.9961

1.aspx

 

European of Clinical Nutrition, July 2013 

http://www.nature.com/ejcn/journal/v67/n7/index.html 

A multicenter randomized controlled trial of a plant-based nutrition program to reduce body 

weight and cardiovascular risk in the corporate setting: the GEICO study  

http://www.nature.com/ejcn/journal/v67/n7/abs/ejcn201392a.html 

A multicentre study to implement nutritional risk screening and evaluate clinical outcome and

quality of life in patients with cancer  

http://www.nature.com/ejcn/journal/v67/n7/abs/ejcn201381a.html 

Validity of nutritional screening with MUST and SNAQ in hospital outpatients 

http://www.nature.com/ejcn/journal/v67/n7/abs/ejcn201385a.html 

Effects of whey proteins on glycaemia and insulinaemia to an oral glucose load in healthy adults; a
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doseresponse study 

http://www.nature.com/ejcn/journal/v67/n7/abs/ejcn201388a.html

 

International Journal of Obesity, July 2013 

http://www.nature.com/ijo/journal/v37/n7/index.html 

Association of caesarean delivery with child adiposity from age 6 weeks to 15 years 

http://www.nature.com/ijo/journal/v37/n7/abs/ijo201349a.html 

Gestational weight gain and adiposity, fat distribution, metabolic profile, and blood pressure in

offspring: the IDEFICS project 

http://www.nature.com/ijo/journal/v37/n7/abs/ijo201335a.html 

Waist circumference-to-height ratio predicts adiposity better than body mass index in children and

adolescents  

http://www.nature.com/ijo/journal/v37/n7/abs/ijo201332a.html 

External influences on childrens self-served portions at meals 

http://www.nature.com/ijo/journal/v37/n7/abs/ijo2012216a.html

 

JAMA, July 10, 2013 On-line First 

http://jama.jamanetwork.com/onlineFirst.aspx 

- The State of US Health, 1990-2010 

Burden of Diseases, Injuries, and Risk Factors 

http://jama.jamanetwork.com/article.aspx?articleid=1710486

 

JAMA, July 10, 2013 

 http://jama.jamanetwork.com/issue.aspx  

Effect of Soy Protein Isolate Supplementation on Biochemical Recurrence ofProstate Cancer After

Radical Prostatectomy 

http://jama.jamanetwork.com/article.aspx?articleid=1710457 

Racial Differences in the Association of Serum 25-Hydroxyvitamin D Concentration With Coronary

Heart Disease Events 

http://jama.jamanetwork.com/article.aspx?articleid=1710459 

Institute of Medicine Report Advises Schools to Prioritize Physical Activity to Promote Health and

Learning 

http://jama.jamanetwork.com/article.aspx?articleid=1710452 

JAMA Patient Page: Chemotherapy 

http://jama.jamanetwork.com/article.aspx?articleid=1710460

 

JAMA: Internal Medicine, July 8, 2013 

http://archinte.jamanetwork.com/issue.aspx  

Extreme Bilirubin Levels as a Causal Risk Factor for Symptomatic Gallstone Disease 

http://archinte.jamanetwork.com/article.aspx?articleid=1710092  

Vegetarian Dietary Patterns and Mortality in Adventist Health Study 2 

http://archinte.jamanetwork.com/article.aspx?articleid=1710093
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Journal of Caffeine Research, June 2013 

http://online.liebertpub.com/toc/jcr/3/2 

Caffeine and Substance Use Disorders 

http://online.liebertpub.com/doi/abs/10.1089/jcr.2013.0015 

Caffeine Withdrawal and Dependence: A Convenience Survey Among Addiction Professionals 

http://online.liebertpub.com/doi/abs/10.1089/jcr.2013.0005

 

Journal of Human Nutrition and Dietetics, July 2013 Supplement 

http://onlinelibrary.wiley.com/doi/10.1111/jhn.2013.26.issue-s1/issuetoc 

Body mass index in adult patients with diet-treated phenylketonuria 

http://onlinelibrary.wiley.com/doi/10.1111/jhn.12054/full 

The impact of nutritional supplementation on quality of life in patients infected with hepatitis C virus 

 http://onlinelibrary.wiley.com/doi/10.1111/jhn.12087/full 

Malnutrition and obesity: influence in mortality and readmissions in chronic obstructive pulmonary

disease patients 

http://onlinelibrary.wiley.com/doi/10.1111/jhn.12088/full 

Effect of fasting in Ramadan on body composition and nutritional intake: a prospective study 

http://onlinelibrary.wiley.com/doi/10.1111/jhn.12042/full 

Can a web-based food record accurately assess energy intake in overweight and obese women?

A pilot study 

 http://onlinelibrary.wiley.com/doi/10.1111/jhn.12094/full 

Involvement in research activities and factors influencing research capacity among dietitians 

http://onlinelibrary.wiley.com/doi/10.1111/jhn.12053/full

 

Journal of Hunger &Environmental Nutrition, Vol. 8 No. 2 2013 

http://www.tandfonline.com/toc/when20/current 

To What Extent is Food Insecurity in US Households Frequent or Persistent? 

http://www.tandfonline.com/doi/full/10.1080/19320248.2013.786665 

Development and Validation of a Child Report Assessment of Child Food Insecurity and

Comparison to Parent Report Assessment 

http://www.tandfonline.com/doi/full/10.1080/19320248.2013.790775 

Ready-to-Eat Cereal Intake is Associated with an Improved Nutrient Intake Profile among Food

Insecure Children in the United States 

http://www.tandfonline.com/doi/full/10.1080/19320248.2013.786664

 

Lancet, July 11, 2013 

http://www.thelancet.com/home 

Physical and cognitive functioning of people older than 90 years: a comparison of two Danish

cohorts born 10 years apart 

http://www.thelancet.com/journals/lancet/article/PIIS0140-6736(13)60777-1/fulltext?elsca1=ETOC-

LANCET&elsca2=email&elsca3=E24A35F
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Military Medicine, July 2013 

http://www.ingentaconnect.com/content/amsus/zmm/2013/00000178/00000007 

Eating Disorder in a Young Active Duty Male 

http://www.ingentaconnect.com/content/amsus/zmm/2013/00000178/00000007/art00044 

Effects of Hydration on Cognitive Function of Pilots 

http://www.ingentaconnect.com/content/amsus/zmm/2013/00000178/00000007/art00025

 

Morbidity and Mortality Weekly Repot,July 12, 2013 

http://www.cdc.gov/mmwr/mmwr_wk.html 

 Outbreak of Salmonella Heidelberg Infections Linked to a Single Poultry Producer  13 States,

20122013 

http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6227a3.htm?s_cid=mm6227a3_w 

QuickStats: Age-Adjusted Death Rates* from Esophageal Cancer for Persons Aged 65 Years, by

Race and Sex  National Vital Statistics System, United States, 19902010 

http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6227a8.htm?s_cid=mm6227a8_w

 

New England Journal of Medicine,July 11, 2013 

http://www.nejm.org/toc/nejm/medical-journal 

Cardiovascular Effects of Intensive Lifestyle Intervention in Type 2 Diabetes

http://www.nejm.org/doi/full/10.1056/NEJMoa1212914

 

Nutrition,July 8-10, 2013 On-line First 

http://www.journals.elsevier.com/nutrition/ 

Non-nutritive sweeteners: Review and update 

 http://www.nutritionjrnl.com/article/S0899-9007(13)00219-0/abstract 

Body shape index and mortality in hemodialysis patients 

http://www.nutritionjrnl.com/article/S0899-9007(13)00199-8/abstract

 

Nutrition in Clinical Practice, July 8, 2013 On-Line First 

http://ncp.sagepub.com/content/early/recent 

Effects of L-Carnosine and Its Zinc Complex (Polaprezinc) on Pressure Ulcer Healing

http://ncp.sagepub.com/content/early/2013/07/08/0884533613493333.abstract

 

Nutrition &Metabolism, July 1,2013 Online First 

http://www.nutritionandmetabolism.com/ 

Milk protein for improved metabolic health: a review of the evidence 

http://www.nutritionandmetabolism.com/content/10/1/46/abstract 

Fructose in perspective 

 http://www.nutritionandmetabolism.com/content/10/1/45/abstract
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Nutrition Reviews, July 2013 

http://onlinelibrary.wiley.com/doi/10.1111/nure.2013.71.issue-7/issuetoc 

Nutritional essentiality of sulfur in health and disease 

http://onlinelibrary.wiley.com/doi/10.1111/nure.12050/abstract 

Diet beverages and the risk of obesity, diabetes, and cardiovascular disease: a review of the

evidence 

http://onlinelibrary.wiley.com/doi/10.1111/nure.12038/abstract 

Dietary fiber and the risk of precancerous lesions and cancer of the esophagus: a systematic

review and meta-analysis 

http://onlinelibrary.wiley.com/doi/10.1111/nure.12032/abstract

 

Pediatrics, July 2013 

http://pediatrics.aappublications.org/content/current 

Statement of Endorsement: Defining Pediatric Malnutrition 

http://pediatrics.aappublications.org/content/132/1/e283.full 

Simplified Definitions of Elevated Pediatric Blood Pressure and High Adult Arterial Stiffness 

 http://pediatrics.aappublications.org/content/132/1/e70.abstract 

Serum Uric Acid and Blood Pressure in Children at Cardiovascular Risk 

http://pediatrics.aappublications.org/content/132/1/e93.abstract 

Outcomes of an Early Feeding Practices Intervention to Prevent Childhood Obesity 

http://pediatrics.aappublications.org/content/132/1/e109.abstract 

Ten-Year Review of Major Birth Defects in VLBW Infants 

http://pediatrics.aappublications.org/content/132/1/49.abstract 

Racial and Ethnic Disparities in ADHD Diagnosis From Kindergarten to Eighth Grade 

http://pediatrics.aappublications.org/content/132/1/85.1.abstract 

A Systematic Review of Home-Based Childhood Obesity Prevention Studies 

http://pediatrics.aappublications.org/content/132/1/e193.abstract 

Systematic Review of Community-Based Childhood Obesity Prevention Studies 

http://pediatrics.aappublications.org/content/132/1/e201.abstract 

Misdiagnosed Food Allergy Resulting in Severe Malnutrition in an Infant 

http://pediatrics.aappublications.org/content/132/1/e229.abstract

 

Todays Dietitian, July 2013 

http://www.todaysdietitian.com/ 

The Right Start  Tell Clients Breakfast Can Promote Weight Loss and Provide Other Great

Benefits 

http://www.todaysdietitian.com/newarchives/070113p24.shtml 

Fast-Food Menu Makeovers  Salads, Fruit Snacks, and Smaller Meal Portions to Tell Clients

About 

http://www.todaysdietitian.com/newarchives/070113p18.shtml  

The Organic Foods Debate  Are They Healthier Than Conventional? 

http://www.todaysdietitian.com/newarchives/070113p28.shtml  
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Dynamic Duos  Teaming Up to Achieve Success- RD and DTR 

http://www.todaysdietitian.com/newarchives/070113p38.shtml  

Insulin Resistance 

http://www.todaysdietitian.com/newarchives/070113p42.shtml 

(Click on -View Digital Edition) 

-Elimination Diet Protocols- pg. 10          

-Carrageenan Under Fire pg. 16 

-Calcium Controversy Why Dietary Sources Trump Supplements pg. 50 

 -Tart Cherries Linked to reduced Risk of Stroke- Pg. 63

 

Wellness Letter, University of California, Berkeley, July 2013 

http://www.berkeleywellness.com/ 

Acrylamide in Food: Chip Tips 

http://www.berkeleywellness.com/healthy-eating/food-safety/article/acrylamide-food-chip-tips 

Be Well: Leaky Gut? 

http://www.berkeleywellness.com/self-care/preventive-care/article/be-well-leaky-gut 

Flavorful Basil: A Health Helper? 

http://www.berkeleywellness.com/healthy-eating/food/article/flavorful-basil-health-helper 

 (Subscription required) 

-Whats on the menu-Restaurants are not out to trick you they just want you to spend more. 

-When statins are a pain. 

-Grapefruit + drugs= a bad mix. 

-Q &A: Is red palm oil as miraculous as Dr. Oz says? Youd be wise to be skeptical about all of Dr.

Ozs so-called miracles .

 

The Academys Position Papers and Practice Papers are available at:

http://www.eatright.org/positions/

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY 

For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

The Academy of Nutrition and Dietetics recognizes and thanks our corporate sponsors for

their generous support of Academy events and programs. These organizations are

committed to the Academys mission of empowering members to be the nations food and

nutrition leaders. 

Academy Partners: Abbott Nutrition, The Coca-Cola Company and National Dairy Council®.

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.
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To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=21735

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-21735-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 

Page 171



60. Fwd: The Coca-Cola Company Foundation Final Report

From: Donna Martin <dmartin@burke.k12.ga.us>

To: Caroline Lane <chlane@burke.k12.ga.us>

Sent Date: Jul 01, 2013 08:19:08

Subject: Fwd: The Coca-Cola Company Foundation Final Report

Attachment: TEXT.htm
IMAGE.png
Final_Report_7_1_13.pdf

Caroline,  I think you will find this report helpful, and it might give you some ideas for Wellness or

Nutrition Education.

 

Donna S. Martin, EdS, RD, LD, SNS

Director School Nutrition Program

Burke County Board of Education

789 Burke Veterans Parkway

Waynesboro, GA  30830

 

706-554-5393 (office)

706-554-5655 (fax)

 

DMartin@Burke.k12.ga.us

 

"USDA Healthier US School Challenge GOLD award recipient"

 

 

>>> Linda Hudson <lhudson@eatright.org> 6/28/2013 4:43 PM >>>

 

Hello Academy Foundation BOD,

 

Attached please find the final report for Helping Americans Eat Right and Move More project,

funded through The Coca-Cola Company Foundation; it was a very successful project, reaching

~11,000 kids, adults, and Academy members.

 

Enjoy your weekend.

 

 

Linda Hudson

Foundation Assistant

Academy of Nutrition and Dietetics Foundation

120 S. Riverside Plaza, Suite 2000

Chicago, Illinois 60606-6995
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Hello Academy Foundation BOD,


 


Attached please find the final report for Helping Americans Eat Right and Move More project, funded through The Coca-Cola Company Foundation; it was a very successful project, reaching ~11,000 kids, adults, and Academy members.

Enjoy your weekend.


 


 


Linda Hudson
Foundation Assistant
Academy of Nutrition and Dietetics Foundation
120 S. Riverside Plaza, Suite 2000
Chicago, Illinois 60606-6995
Phone: 312-899-4773
Fax: 312-899-4796
www.eatright.org/foundation
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Executive Summary 
The Academy of Nutrition and 


Dietetics Foundation (ANDF) 


initiative, “Helping the Nation Eat 


Right and Move More” includes 


two targeted strategies to expand 


and sustain quality educational 


programming with kids and 


parents called Kids Eat Right Crew 


and Energy Balance 4 Kids (EB4K). 


The Kids Eat Right Crew spans the 


nation, reaching 19 states and 8 


specialty groups within the 


Academy, and the Energy Balance 


4 Kids program targets two low-


income elementary schools in 


Kansas City.  


The total reach of the project is 


estimated at nearly 11,000, including Academy members and the public. 


 


 


 


 


 


Contents 
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Kids Eat Right 


Crew  


(KER Crew) 


The dedicated Kids 


Eat Right Crew 


members helped to 


spread the message 


about Kids Eat Right 


to affiliate and 


dietetic practice 


group (DPG) 


members.  


Taking the national 


Kids Eat Right 


promotions and 


funneling messages 


through our Kids Eat Right Crew members was effective in increasing KER membership. When 


the Crew began in October 2012, there were 3,292 members, and as of June 16, current 


membership stands at 4,420, a 34% increase.  In comparing total new members to total new 


members belonging to KER Crew affiliates or DPGs, at least 62% of new members belong to KER 


Crew affiliates or DPGs. It was encouraging to see that over 1,000 Academy members have 


joined as KER members and now have access to valuable resources and toolkits to positively 


affect their community. 
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Many of the members who received one of 100 Kids Eat Right Crew mini-grant expressed 


sincere appreciation. We featured these members on the Academy Foundation’s “Everyday 


Hero” webpage www.eatright.org/foundation: 


October 2012 
Sonja Stolfa, RD, LD 
Oklahoma 
The Kids Eat Right program is an excellent resource for 
dietitians.  The toolkits are very organized and minimal planning is 
required.   The toolkits are age appropriate and tailored for different 
groups. I enjoyed teaching two different classes this spring for an 
elementary after school program.  The teachers and students 
enjoyed learning about better breakfast options and trying new 
foods.  The kids were excited and many of them reported that they 
shared the recipes with their parents and grandparents.   
 
March 2013 
Kaiti George, LMNT 
Nebraska 
The Kids Eat Right toolkits are an absolute perfect fit for my needs! I 
work with a pediatric obesity clinic and the toolkit topics align with 
my weekly themes.  Each week, I teach kids and their families how 
healthy foods and proper nutrition can not only aid in weight loss, 
but make themselves healthier from head to toe. I will use the 
toolkit information frequently.    The KER toolkits are perfectly 
packaged, easily accessible and, in my opinion, considered a home 


run of nutrition information! 
 
 


 
March 2013 
 
Julian King, MS, RD, LD 
Arkansas 
Being a Kids Eat Right Crew mini-grantee was a great experience! The 
kids really enjoyed the lessons and the materials were ready and easy 
to use. I hope to be able to do more lessons like this with our youth in 
the future.  
 
 
 
 
March 2013 
Shannon Leatherman, RD, LDN 
Pennsylvania 
As a Kids Eat Right Crew mini-grantee, I taught the Healthy Snacking 
presentation to 5th graders. They loved it. They were very interactive. 
I liked that the presentation was pre-made and had nice graphics and 
can also be tweaked to the specific audience. 



http://www.eatright.org/foundation
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March 2013 
Patricia L. Partain, MS, RD, LDN 
Tennessee 
As a Kids Eat Right campaign member and recipient of a mini-grant, 
presentations were made at a Family Health Night using the Healthy 
Breakfast and Family Meals toolkits. Attendees rotated through 
several different stations, receiving information at each station on 
the specific topic of that station plus participating in some activity at 
the station.   
There was positive feedback about the presentations. The toolkits 
provided easily modifiable scripts and colorful professional 
handouts. In addition, the Eatright handout, “20 Ways to Enjoy More 


Fruits and Vegetables” was used. Thank you for providing such useful toolkits! 
 


March 2013 
Chris Vogliano, MS, RD 
Ohio 
The Kids Eat Right toolkit was extremely successful and the kids 
seemed to really benefit from it. It was an interactive way to learn 
about the importance of eating a balanced breakfast every day. 
Many of them had common barriers to this issue and shared ideas 
on how to combat them. I would recommend the Kids Eat Right 
toolkits to any dietitian looking for a quick and simple presentation 
on a variety of topics geared towards kids eating healthy. 


 
 
 
 


 
 
March 2013 
Ning Wan, MS, RD 
California 
As a Kids Eat Right Crew mini-grantee, I used the Healthy Snacking 
toolkit and presented to two groups of teens. My favorite part of 
the toolkit was the handout. One student told me, “I will ask my 
mom to make some of these snacks for me,” referring to the ideas 
on the handout. 
 
 
 
 
March 2013 
Lauren Whiteside, RD, CSP, LD 
Georgia 
The Kids Eat Right Toolkits help our community, health care 
providers, and hospital employees recognize the resources and 
valuable information I can provide, as a pediatric dietitian serving 
Savannah's community. 
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May 2013 


Kirsten Anderson, MPH, MS, RD 
Montana 
The Kids Eat Right toolkits are a great way to get an important 
message across in a short amount of time. The kits offer enough 
framework to stand alone or combine nicely with other 
activities. For example, as a Kids Eat Right Crew mini-grantee I 
used the Breakfast Toolkit with a group of 1st graders, and to fill 
the rest of the class time, we played an active game that 
reinforced lessons about eating foods from all of the food 


groups. These toolkits make my job easier, which allows me to do more in my 
community. 
 


May 2013 
Charmain Tan, RD, AD 
Hong Kong 
This is my second time to receive a Kids Eat Right mini-
grant.  This time I received the Kids Eat Right Crew mini-grant 
and I used Healthy Snacking toolkit presentations in my 
weight reducing program and in a presentation to parents in 


a Nursery school in Hong Kong.  After both sessions, we made a parfait using plain 
yogurt, strawberries, blueberries, rolled oats, almonds and pistachios.  All participants 
were impressed with the recipe and enjoyed the parfait, especially the kids.   
 
 


May 2013 
Sarah Troha, intern 
Georgia 
I am a recipient of the Kids Eat Right Crew Mini-Grant. I, as well 
as my participants, loved this opportunity. I look forward to 
sharing more about Family Meals with fellow WIC clinics! The 


photo shows me with the PowerPoint on the tv, the samples of the meal-in-a-peel I 
made, WIC education bags I had put together with Kids Eat Right handouts as well as 
other nutrition education. Thank you for this amazing opportunity! 
 


May 2013 
Amy Hehn, RD, LDN 
Pennsylvania 
I presented the Healthy Breakfast and Healthy Snacking 
presentations for elementary students as a Kids Eat Right Crew Mini-
Grantee. Both presentations went very well.  I am happy to have 
access to the Kids Eat Right toolkits.  The topics are great as they 
stand, but they also provide a great building block for expanding to 
other related nutrition topics.  I am sure I will be using these again in 


the future! 
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June 2013 
Virginia Tijerina Walls, LN, MS, NC  
Mexico 
As a recipient of a Kids Eat Right Crew mini-grant, it was a very 
rewarding experience for me to share the information in the Kids 
Eat Right toolkit promoting healthy breakfast to elementary 


school children, and to observe how they learned and enjoyed at the same time. 
 


June 2013 
Whitney Ceas, RD, LMNT 
Nebraska 
I have received four of the Kids Eat Right Mini-Grants. It has been 
such an honor to represent the Academy of Nutrition and 
Dietetics in my community. The Kids Eat Right toolkits have 
provided me with everything I need to provide educational and 
interesting presentations to children and their parents. These 
toolkits have allowed me to educate families on the importance of 


good nutrition, and with the funds provided I have been able to introduce low-budget 
healthy foods and their preparation techniques. It has been such a joy to see the 
excitement of the community trying new fruits and vegetables, whole grains and low-fat 
dairy products and know that they have the understanding of how they can use these 
foods to create healthy meals.   
 


June 2013 
Heidi Gil, PhD, RD 
Para, Brazil 
As a Kids Eat Right Crew mini-grantee, I gave two Healthy 
Breakfast presentations to 8th graders in Monte Dourado (in 
northern Brazil near the Amazon River). I've done presentation 


at this school before, but not with the support of the Power Point presentation. I am 
grateful to have had that. I translated and adapted it, using extra images of local foods 
that I found on the internet. Thank you for the opportunity. The school director is asking 
for future presentations for the lower grades already.  
 


June 2013 
Ielyzaveta (Lisa) Shkoda, Dietetic Student 
Illinois 
As a Kids Eat Right Crew Mini-Grantee, I presented two Kids Eat 
Right presentations to students at the Cunningham Children's 
Home in Urbana, IL. I received very positive feedback from my 


presentation participants. Kids Eat Right toolkits were easy to use and very informative. 
Participants enjoyed both presentation and learned new nutrition information. They 
especially liked ideas for quick nutritious meals. I will definitely use Kids Eat Right 
toolkits in the future.  
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KER Crew Promotional Kit 


A total of 12 Kids Eat Right kits were sent to various affiliates and DPGs for use at their annual 


meetings to help Academy members join Kids Eat Right. The kit included a Kids Eat Right banner, 


KER Crew wristbands, KER Crew stickers, KER fact sheet, and KER Crew t-shirts. It is estimated 


that nearly 2,000 members were exposed to the Kids Eat Right Crew booth and promotional 


items. 


 


Kids Eat Right Presentations 


In the spring of 2013, Academy staff presented exciting information about Kids Eat Right and its 


programs to the members of the following affiliates and DPGs: Arkansas, Connecticut, Montana, 


South Carolina, Tennessee, Weight Management DPG, and the combined four-state meeting of 


Kansas, Missouri, Nebraska, and Iowa. The presentations were well-received, with many new 


Kids Eat Right members signing up immediately following the presentations. It is estimated at 


least 700 members were directly reached through these presentations.  


 


KER Crew Mini-Grants 


Kids Eat Right Crew members promoted two rounds of mini-grants exclusive for members of 


their affiliates/DPGs, offering 100 mini-grants for members to utilize the Kids Eat Right toolkits 


in their communities. A total of 98 mini-grantees successfully completed all mini-grant 


requirements and completed an online survey (via Survey Monkey) reporting their reach and 


comments about the Kids Eat Right toolkits. 


Reach of KER Crew Mini-Grants 


 


Although the mini-grant awardees were each only required to deliver two presentations (156 
total presentations, reaching 1,560 participants), many chose to do more. A total of 224 
presentations were completed, and 6,434 people were directly reached with Kids Eat Right 
toolkit messaging. See chart below for breakdown by presentation type. 


 


Toolkit Presentation Number of 


Presentations 


Number 


Reached 


Healthy Breakfast-Elementary Students 54 2,583 


Healthy Breakfast-Middle School 3 87 


Healthy Breakfast-High School 21 960 


Healthy Breakfast-Parents, Schools, and 5 239 







 


 


8 Academy of Nutrition and Dietetics Foundation Final Report 


                                                                                                                                                 6-24-13 


 


Community Stakeholders 


Healthy Snacking-Parents 9 140 


Healthy Snacking-Worksites 4 65 


Healthy Snacking-Adults 6 77 


Healthy Snacking-Elementary Students 35 837 


Healthy Snacking-Teens 28 840 


Healthy Snacking-Teen Athletes 1 50 


Healthy Snacking-Coaches 1 15 


Healthy Snacking-Adults 2 25 


Healthy Snacking-Adult Athletes 3 169 


Healthy Snacking-Parents 3 66 


Myth Busters-Parents 12 216 


Family Meals-Parents 24 403 


Family Meals-Teens 4 58 


Family Champions-Parent cooking workshop 12 145 


Hunger in Our Community-for adults 2 30 


Hunger in Our Community-for teens 1 11 


Healthy Eating. From the Ground Up.-Parents 1 40 


TOTAL 231 7,056 


 


Feedback Mini-Grantees Received from Participants 


Mini-grantees received positive feedback about their Kids Eat Right presentations. They said kids 


and teachers especially loved the presentations, tastings, and handouts.  


Comments from mini-grantees: 


“The kids were very excited about this presentation, and their attention was held the whole 


time. The teachers were impressed with the presentation and grateful for me to be there.” 
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“We had lots of positive feedback from parents, children and teens who attended our programs. 


The material was easy to understand and included practical information.” 


“The Family Champions parents really enjoyed the chicken teriyaki stirfry and were impressed 


with how easy it was to make. The no stress, no frills approach to healthy eating was 


encouraging to them.” 


“The kids loved the presentations, especially the teens. Many tried new snacks they had never 


had before and most liked what they tried.” 


“Participants reported that the presentations were well organized, presented clearly and 
conducted in a professional manner. Participants enjoyed the class discussions and handouts 
provided and expressed interest in participating in future presentations.” 
 
“Feedback was 100% positive.  Parents mentioned that they were motivated to eat more veggie 
& cook more often. They said that they enjoyed learning to cook healthier and that they didn't 
always need a recipe. They were surprised that they could cook a healthy meal quickly. They 
also enjoyed socializing with other parents.” 
 


What Kids Eat Right Members Liked Best About the Toolkits 


Kids Eat Right Crew mini-grantees listed many things that they like best about the toolkits, but 


the most popular answers were that the toolkits were professional, easy and ready to use and 


the handouts were great. Other comments included that the concepts were relevant and 


messages simple, and that the toolkit can be adapted to specific audiences. 


Comments from Mini-Grantees: 


“The handouts were great and the parents found them very helpful. Many asked if they could 


share them with friends. I think it’s a great follow up / reference tool.” 


“I was proud to represent the Kids Eat Right campaign. The presentations were very professional 


and great to have the script to accompany the presentation. I've already been requested to 


speak at the Latino Festival again next year. I will also use the toolkits when presenting at 


quarterly pediatric diabetes support groups.” 


“I liked that everything is perfectly packaged and ready to go.  We all have busy lives and as RDs, 


we tend to overcommit ourselves!  These are just what I needed!” 


“Everything I needed was given to me. I did not need to spend a lot of time behind the computer 


putting the presentations together, which gave me more time to spend out in the community 


educating.” 


“It was very thorough and well thought out. I really enjoyed the handouts, especially the no-


recipe ideas. It was refreshing to parents that they did not need a fancy recipe, just having 


healthy foods they can throw together on hand.” 
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“The toolkits were easy to use and provided great ideas to get kids excited to learn about 


nutrition.  The lessons are interactive and provide simple nutrition messages for the children to 


understand.  The children enjoyed the opportunity to get up and move while learning about the 


importance of eating a healthy breakfast, and had fun making a yogurt parfait that they could 


eat while completing the handouts.  The toolkits were very age appropriate, interactive and user 


friendly.” 


“I truly enjoyed the PowerPoint along with the note pages which made it a very comprehensive 
toolkit to use with a small or large group.” 
 
“I liked the structure and images used in the Power Point presentations. They were not difficult 
to translate to Portuguese and adapt to local culture. Very relevant and good length.” 
 


Comments from mini-grantees: 


“Love all the toolkits I've used and plan to continue using them frequently.” 


“Literally the only thing I would change is to have more topics available.  I cannot say enough 


positive things about the toolkits.  Something that has been much needed for years!” 


“I think the tool kits are very user friendly. They allow for a straight forward format that allows 


for great question and answer following the presentation.” 


The Future of Kids Eat Right Toolkits 


When mini-grantees were asked how likely they are to use existing Kids Eat Right toolkits for 


future presentations, 90% said very likely and 10% said sort of likely. Likewise, the same 


response to how likely they are to use other toolkits as they become available. None of the mini-


grantees responded that they would be ‘unlikely’ to use existing or new toolkits in the future. 


KER Crew Member Represents the Academy of Nutrition and Dietetics Foundation at 


Kids Recipe Challenge 


As part of the Kids Eat Right Crew project, Nebraska Crew member, Jessie Coffey, RD, 
LMNT, was selected to represent the Academy at the National Restaurant Association 
Kids Recipe Challenge in Maryland. The Kids Recipe Challenge is a competition that 
showcases restaurants’ culinary ingenuity for creating healthful menu items for children, 
sponsored by the National Restaurant Association and McCormick.  
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Energy Balance 4 Kids (EB4K) 
Registered Dietitians (RDs) in Kansas City served as RD Nutrition Coaches with two elementary 


schools, Banneker and Frank Rushton in the Kansas City, Kansas Public School District. Last fall 


they implemented the Energy Balance 4 Kids (EB4K) energy balance program with approximately 


250 4th and 5th grade students. The two elementary schools have similar profiles, each with over 


400 students and teachers and with over 80% of students eligible for participation in the Free 


and Reduced School Lunch Program. The biggest difference between the schools is that 


Banneker has a predominately African American population (82% African American, 12% 


Hispanic, 3% White, and 3% Other), while Frank Rushton has a balanced mixture of African 


American and Hispanic students (40% African American, 45% Hispanic, 12% White, and 3% 


Other).  


Student survey results demonstrated that the program increased student’s knowledge at both 


schools, as shown by the post-survey average score of 83% compared to the pre-survey average 


score of 56%.    


School Pre-Survey Average Score Post-Survey Average Score 


Banneker Elementary 54% 78% 


Frank Rushton Elementary 58% 89% 


TOTAL 56% 83% 


Students reported many things that they had learned from the RD Coach as well as many 


changes they have made. See below for a few comments directly from students: 


I've learned to always have fruits and vegetables on your plate and drink water. 


I've changed eating habits like not always eating junk food. 


I learned about trying different ways to be physically active. 


I changed from 30mins of playing to 60 minutes. 


I started eating fruits for my snack when I get home from school. 


I have started eating fruits and vegetables. 


I learned how to read a nutrition facts label. 


I put more fruits and vegetables on my plate. 


I have learned that being active = being healthy. 
I learned to never ever eat a whole bag of chips or candy something high in fat and added 
sugar. 
What I learned was you should balance your plate , high in nutrients and low in fat and added 
sugar. 


Drink water,100% juice and low fat milk. 


You should eat right so you won’t get fat. 


I've learned to eat healthy and stay active. 


A power beverage is high in nutrients and low in fat and added sugar. 


I learned to eat more power foods. 


I learned to eat healthy and exercise every day. 


I learned that fruits and vegetables should take up most of your plate. 
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In the Spring of 2013 the RD Coaches piloted a sustainability model which included connecting 


the school to community resources for a lasting impact at no cost to the school. As a result, over 


800 students and staff were impacted by the new services at both schools. 


Frank Rushton Elementary is establishing a tradition of health and wellness promotion 


among its students and staff.  Mary Welsh, school Principal states, “We are dedicated to 


educating the whole child and that includes nutrition and physical fitness.”  To help 


facilitate this goal, RD Coach Diane Besler, RD, LD, connected the school with the Kansas 


State University (KSU) Extension so staff would have access to a research based school 


program that provides free nutrition, wellness and fitness education for students, 


parents and teachers.  Here is a sample of how these programs were integrated into 


school activities.   


Nutrition Club 


A Nutrition Club was established and available to 


grades 3-5 and met once a week after school during 


the Month of March. (National Nutrition Month!)  The 


lessons included “Choose My Plate”, Food Safety and 


Hand Washing.  The student enjoyed making and 


tasting Breakfast Banana Splits, Snack Pizza and Apple 


Smiles.  Students also learned the importance of getting 60 minutes of exercise/day and 


did several “Brain Breaks” to illustrate this point. 


Girls and Moms on the Move 


“Peak Performance” was the name of the game at a Girls 


and Moms on the Move and was presented to the club by 


the KSU extension.  This program encourages girls and their 


Moms to get moving by participating in a 6 week training 


sessions that culminates in a 5K run.  The nutrition 


component was a welcome addition to this year’s agenda.   


Reading Night 


KSU extension was invited to attend the Frank Rushton 


Family Reading Night where a book promoting healthy 


lifestyle habits was read to students and important 


nutrition education information was provided to 


parents.  This is a partnership that KSU and Frank 


Rushton Elementary will continue for the school’s 


parents night held twice a year. 
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Nutrition Toolkits 


The Kindergarten through second grade 


classroom teachers were able to request 


nutrition toolkits from KSU Extension that 


included 5-7 core lessons with over 20 hands on 


activities to encourage healthy eating.  Each 


class had three weeks to enjoy these 


informative and interactive lessons. The RD 


Coach scheduled time at a staff inservice for 


her and the KSU Extension Specialist to introduce the toolkits to the school, and 


announced a staff challenge as an incentive to use the toolkits. The toolkits were easy 


for staff to order, as KSU Extension drops them off and picks them up for the school 


staff. 


Walking Club 


Students, staff and parents reap 


benefits of a new walking club. Peter 


Wetzel, 3rd grade teacher and school 


wellness champion, was instrumental in 


getting a school wide walking club up 


and “running.”  The club meets after 


school every Tuesday where 


participants walk for an hour.  


Pedometers, made possible from the 


Fuel Up to Play 60 grant monies, were used to track individual success as well as 


competitions among classrooms.  


The students learned that it takes 


12,000 steps to equal an hour of 


physical activity! 
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Cafeteria/Gym Re-Style 


Students at Frank Rushton Elementary School now get to enjoy breakfast, lunch, and 
even PE in a beautifully re-styled multi-purpose room!  The idea for the project 
originated with the Smarter Lunchroom Movement’s goal of creating sustainable 
research-based lunchrooms that guide smarter choices that include:  
• Low cost/No-Cost Solutions 
• Lunchroom Environment Focus 
• Promotion of Healthful Eating Behaviors 
• Sustainability 
One of the great community connections RD Coach Diane Besler made was helping the 
school sign up for Fuel Up to Play60 (FUTP60) through the National Dairy Council.  She 
helped the school apply for and receive a FUTP60 grant to assist with the cafeteria re-
style. By leveraging the funding through the FUTP60 grant with the educational grant 
from The Coca-Cola Company Foundation, a complete cafeteria re-style was made 
possible. With new paint, FUTP60 wall art, a custom Jaguar mascot welcome character, 
colorful baskets for fresh fruits and vegetables, and newly named dishes with colorful 
and educational signs, the multi-purpose room looks completely different. It is such a 
welcoming environment that one teacher said, “I actually want to do lunch duty now!” 
Principal Mary Welsh is proud of the space, and so are the staff and students.  
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Key menu items of foods to encourage were re-named with 


the help of students on the Fuel Up To Play60 Team, and 


signs were created to put out each time the menu items 


appear on the breakfast or lunch line. The signs help to 


highlight certain food items—namely fruits, vegetables, 


dairy, and beans—in a colorful way to add interest to the 


items while educating students about their respective 


health benefits. 


 


 


 


 


Banneker Elementary School Ignites Enthusiasm for Nutrition and Physical Activity! 
 


In an effort to enhance the school wellness environment 


by example, Banneker staff were encouraged to make 


some changes. Teachers realized they weren't practicing 


what they were teaching students when it comes to 


healthy habits.  


Jocelyn Strickland-Egans is a fifth-grade teacher at Banneker who says she was working 


out less than she wanted and said, “We were so busy teaching the children to have a 


healthy lifestyle that there was nothing for the staff."  


That is when RD Coach Sue Kidd, RD, LD brought the teachers a program called Walk 
Kansas. "I brought the challenge to the teacher in-service and 98 percent of the teachers 
got on board!" Kidd exclaimed. 


Walk Kansas is an eight-week program that has people track their physical activity and 
food choices. Teams of six choose one of three challenges. One challenge has people 
workout 2.5 hours a week which will equal walking 423 miles or the distance across 
Kansas. The second challenge is to walk across the state and back. And the third 
challenge is where one would walk 1,200 miles, the distance around the state.  


"We're trying to find different ways to exercise. Even though we are doing Walk Kansas 
you don't have to just walk. Dancing counts," Kidd said. 
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Strickland-Egans' team, The Pacing Panthers, is on challenge three and now exceeds 
their weekly goal of six hours a week per person. They have a big goal on their mind. 
"We're all ladies on my team, and so we want to be in bikinis in Hawaii in the summer," 
she said. 


A group of teachers said they were so motivated with the changes they make through Walk 


Kansas challenge that they now have a competition going throughout the summer. They have 


made health goals and all have put money in a kitty. The winner keeps the money. 


 


Now, the teachers are inspiring their students! While the 
teachers are conquering Walk KS, students are engaged in 
their own challenge -The Presidential Active Lifestyle 
Award (PALA) Plus. This challenge is for kids who want to 
make physical activity and healthy eating part of their 
everyday lives, which is exactly what Banneker students 
are doing! 


Teacher in-service meetings no longer serve the usual menu of cookies and chips, 
instead fresh fruits and raw veggies are the food of choice. At school parties, students 
and teachers are opting for healthier choices. The students’ Valentine’s Day party chose 
apple slices and granola bars over the traditional candy.  


"It is a ripple effect across the school," Kidd said. “In addition to these two challenges, 
we are partnering with an urban farm program in the area and creating a Banneker 
community garden for food production for self-consumption. The students will be 
involved in planting and growing food for their families while they learn the nutritional 
value of these foods. There 
is quite a buzz in the air at 
Banneker and it has 
everything to do with 
promoting great health!”  


Click on the following link to 
watch how a local TV station 
caught wind of this story 
and aired it for all to be 
inspired:  
http://www.kctv5.com/story/2
2105531/teachers-lace-up-for-
walk-kansas. 


The “Pacing Panthers” team 
reported the program a great 
success. See their written 
testimonial: 



https://www.presidentschallenge.org/challenge/active/index.shtml

https://www.presidentschallenge.org/challenge/active/index.shtml

http://www.kctv5.com/story/22105531/teachers-lace-up-for-walk-kansas

http://www.kctv5.com/story/22105531/teachers-lace-up-for-walk-kansas

http://www.kctv5.com/story/22105531/teachers-lace-up-for-walk-kansas
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Financial Summary 
Expenses for the project included Academy staff time for the National Education Director and 


administrative assistant, and professional contracts for the Kids Eat Right Project Specialist who 


served as the grant manager for the project, the mini-grant reviewer for the two rounds of mini-


grants, two RD Coaches who implemented the Energy Balance 4 Kids project, grant writer, 


graphic designer, and honorariums for the mini-grantees.  


Funds also were used to create and re-stock the Kids Eat Right Crew promotional kit, which 


included a Kids Eat Right banner, wristbands, stickers, Fact Sheets. The kits were shipped to 


various affiliates and DPGs who used the items to promote Kids Eat Right at their annual 


meetings.  


Lastly, the National Education Director and Kids Eat Right Project Specialist traveled to seven 


affiliate/DPG annual meetings to present about Kids Eat Right. 


Category Description Amount 


Salaries National Education Director and Administrative Staff Time $10,000 


Consultants 
and 
Honorariums 


Kids Eat Right Project Specialist, mini-grant reviewer, RD Coaches, 
mini-grantees, writer, graphic designer 


$76,000 


KER Crew 
Supplies 


KER promotional kit items and FNCE KER booth materials $5,085 


EB4K Supplies Materials for EB4K project in two elementary schools $5,600 


Surveys Printing student surveys $15 


Postage KER kit postage and return postage $300 


Travel Travel to seven affiliate/DPG annual meetings to present Kids Eat 
Right 


$3,000 


TOTAL  $100,000 


 
Impact 
The “Helping the Nation Eat Right and Move More” educational grant from The Coca-Cola 
Company Foundation has helped increase Kids Eat Right membership by 34% and as a result, 
1,128 members have now committed to Kids Eat Right actions and have access to the many 
resources and toolkits on the member site to use in their communities. Ninety-eight KER 
members utilized KER toolkits to promote healthy eating in their communities, through 231 
presentations to 7,056 participants. The KER kits and KER presentations at affiliate meetings 
reached approximately 2,700 members. The Energy Balance 4 Kids program reached 
approximately 800 students and teachers, and the program now has a sustainability model to 
build on, with experience in building community collaborations. The sustainability model is 
currently being implemented in the Energy Balance 4 Kids with Play project in Richmond, 
California. In total, nearly 11,000 Academy members and community members were impacted 
by this project. 
 


Thank you for The Coca-Cola Company Foundation’s generous support! 
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funded through The Coca-Cola Company Foundation; it was a very successful project, reaching

~11,000 kids, adults, and Academy members. 

  

Enjoy your weekend.
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Executive Summary 
The Academy of Nutrition and 


Dietetics Foundation (ANDF) 


initiative, “Helping the Nation Eat 


Right and Move More” includes 


two targeted strategies to expand 


and sustain quality educational 


programming with kids and 


parents called Kids Eat Right Crew 


and Energy Balance 4 Kids (EB4K). 


The Kids Eat Right Crew spans the 


nation, reaching 19 states and 8 


specialty groups within the 


Academy, and the Energy Balance 


4 Kids program targets two low-


income elementary schools in 


Kansas City.  


The total reach of the project is 


estimated at nearly 11,000, including Academy members and the public. 
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Kids Eat Right 


Crew  


(KER Crew) 


The dedicated Kids 


Eat Right Crew 


members helped to 


spread the message 


about Kids Eat Right 


to affiliate and 


dietetic practice 


group (DPG) 


members.  


Taking the national 


Kids Eat Right 


promotions and 


funneling messages 


through our Kids Eat Right Crew members was effective in increasing KER membership. When 


the Crew began in October 2012, there were 3,292 members, and as of June 16, current 


membership stands at 4,420, a 34% increase.  In comparing total new members to total new 


members belonging to KER Crew affiliates or DPGs, at least 62% of new members belong to KER 


Crew affiliates or DPGs. It was encouraging to see that over 1,000 Academy members have 


joined as KER members and now have access to valuable resources and toolkits to positively 


affect their community. 
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Many of the members who received one of 100 Kids Eat Right Crew mini-grant expressed 


sincere appreciation. We featured these members on the Academy Foundation’s “Everyday 


Hero” webpage www.eatright.org/foundation: 


October 2012 
Sonja Stolfa, RD, LD 
Oklahoma 
The Kids Eat Right program is an excellent resource for 
dietitians.  The toolkits are very organized and minimal planning is 
required.   The toolkits are age appropriate and tailored for different 
groups. I enjoyed teaching two different classes this spring for an 
elementary after school program.  The teachers and students 
enjoyed learning about better breakfast options and trying new 
foods.  The kids were excited and many of them reported that they 
shared the recipes with their parents and grandparents.   
 
March 2013 
Kaiti George, LMNT 
Nebraska 
The Kids Eat Right toolkits are an absolute perfect fit for my needs! I 
work with a pediatric obesity clinic and the toolkit topics align with 
my weekly themes.  Each week, I teach kids and their families how 
healthy foods and proper nutrition can not only aid in weight loss, 
but make themselves healthier from head to toe. I will use the 
toolkit information frequently.    The KER toolkits are perfectly 
packaged, easily accessible and, in my opinion, considered a home 


run of nutrition information! 
 
 


 
March 2013 
 
Julian King, MS, RD, LD 
Arkansas 
Being a Kids Eat Right Crew mini-grantee was a great experience! The 
kids really enjoyed the lessons and the materials were ready and easy 
to use. I hope to be able to do more lessons like this with our youth in 
the future.  
 
 
 
 
March 2013 
Shannon Leatherman, RD, LDN 
Pennsylvania 
As a Kids Eat Right Crew mini-grantee, I taught the Healthy Snacking 
presentation to 5th graders. They loved it. They were very interactive. 
I liked that the presentation was pre-made and had nice graphics and 
can also be tweaked to the specific audience. 



http://www.eatright.org/foundation
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March 2013 
Patricia L. Partain, MS, RD, LDN 
Tennessee 
As a Kids Eat Right campaign member and recipient of a mini-grant, 
presentations were made at a Family Health Night using the Healthy 
Breakfast and Family Meals toolkits. Attendees rotated through 
several different stations, receiving information at each station on 
the specific topic of that station plus participating in some activity at 
the station.   
There was positive feedback about the presentations. The toolkits 
provided easily modifiable scripts and colorful professional 
handouts. In addition, the Eatright handout, “20 Ways to Enjoy More 


Fruits and Vegetables” was used. Thank you for providing such useful toolkits! 
 


March 2013 
Chris Vogliano, MS, RD 
Ohio 
The Kids Eat Right toolkit was extremely successful and the kids 
seemed to really benefit from it. It was an interactive way to learn 
about the importance of eating a balanced breakfast every day. 
Many of them had common barriers to this issue and shared ideas 
on how to combat them. I would recommend the Kids Eat Right 
toolkits to any dietitian looking for a quick and simple presentation 
on a variety of topics geared towards kids eating healthy. 


 
 
 
 


 
 
March 2013 
Ning Wan, MS, RD 
California 
As a Kids Eat Right Crew mini-grantee, I used the Healthy Snacking 
toolkit and presented to two groups of teens. My favorite part of 
the toolkit was the handout. One student told me, “I will ask my 
mom to make some of these snacks for me,” referring to the ideas 
on the handout. 
 
 
 
 
March 2013 
Lauren Whiteside, RD, CSP, LD 
Georgia 
The Kids Eat Right Toolkits help our community, health care 
providers, and hospital employees recognize the resources and 
valuable information I can provide, as a pediatric dietitian serving 
Savannah's community. 
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May 2013 


Kirsten Anderson, MPH, MS, RD 
Montana 
The Kids Eat Right toolkits are a great way to get an important 
message across in a short amount of time. The kits offer enough 
framework to stand alone or combine nicely with other 
activities. For example, as a Kids Eat Right Crew mini-grantee I 
used the Breakfast Toolkit with a group of 1st graders, and to fill 
the rest of the class time, we played an active game that 
reinforced lessons about eating foods from all of the food 


groups. These toolkits make my job easier, which allows me to do more in my 
community. 
 


May 2013 
Charmain Tan, RD, AD 
Hong Kong 
This is my second time to receive a Kids Eat Right mini-
grant.  This time I received the Kids Eat Right Crew mini-grant 
and I used Healthy Snacking toolkit presentations in my 
weight reducing program and in a presentation to parents in 


a Nursery school in Hong Kong.  After both sessions, we made a parfait using plain 
yogurt, strawberries, blueberries, rolled oats, almonds and pistachios.  All participants 
were impressed with the recipe and enjoyed the parfait, especially the kids.   
 
 


May 2013 
Sarah Troha, intern 
Georgia 
I am a recipient of the Kids Eat Right Crew Mini-Grant. I, as well 
as my participants, loved this opportunity. I look forward to 
sharing more about Family Meals with fellow WIC clinics! The 


photo shows me with the PowerPoint on the tv, the samples of the meal-in-a-peel I 
made, WIC education bags I had put together with Kids Eat Right handouts as well as 
other nutrition education. Thank you for this amazing opportunity! 
 


May 2013 
Amy Hehn, RD, LDN 
Pennsylvania 
I presented the Healthy Breakfast and Healthy Snacking 
presentations for elementary students as a Kids Eat Right Crew Mini-
Grantee. Both presentations went very well.  I am happy to have 
access to the Kids Eat Right toolkits.  The topics are great as they 
stand, but they also provide a great building block for expanding to 
other related nutrition topics.  I am sure I will be using these again in 


the future! 
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June 2013 
Virginia Tijerina Walls, LN, MS, NC  
Mexico 
As a recipient of a Kids Eat Right Crew mini-grant, it was a very 
rewarding experience for me to share the information in the Kids 
Eat Right toolkit promoting healthy breakfast to elementary 


school children, and to observe how they learned and enjoyed at the same time. 
 


June 2013 
Whitney Ceas, RD, LMNT 
Nebraska 
I have received four of the Kids Eat Right Mini-Grants. It has been 
such an honor to represent the Academy of Nutrition and 
Dietetics in my community. The Kids Eat Right toolkits have 
provided me with everything I need to provide educational and 
interesting presentations to children and their parents. These 
toolkits have allowed me to educate families on the importance of 


good nutrition, and with the funds provided I have been able to introduce low-budget 
healthy foods and their preparation techniques. It has been such a joy to see the 
excitement of the community trying new fruits and vegetables, whole grains and low-fat 
dairy products and know that they have the understanding of how they can use these 
foods to create healthy meals.   
 


June 2013 
Heidi Gil, PhD, RD 
Para, Brazil 
As a Kids Eat Right Crew mini-grantee, I gave two Healthy 
Breakfast presentations to 8th graders in Monte Dourado (in 
northern Brazil near the Amazon River). I've done presentation 


at this school before, but not with the support of the Power Point presentation. I am 
grateful to have had that. I translated and adapted it, using extra images of local foods 
that I found on the internet. Thank you for the opportunity. The school director is asking 
for future presentations for the lower grades already.  
 


June 2013 
Ielyzaveta (Lisa) Shkoda, Dietetic Student 
Illinois 
As a Kids Eat Right Crew Mini-Grantee, I presented two Kids Eat 
Right presentations to students at the Cunningham Children's 
Home in Urbana, IL. I received very positive feedback from my 


presentation participants. Kids Eat Right toolkits were easy to use and very informative. 
Participants enjoyed both presentation and learned new nutrition information. They 
especially liked ideas for quick nutritious meals. I will definitely use Kids Eat Right 
toolkits in the future.  
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KER Crew Promotional Kit 


A total of 12 Kids Eat Right kits were sent to various affiliates and DPGs for use at their annual 


meetings to help Academy members join Kids Eat Right. The kit included a Kids Eat Right banner, 


KER Crew wristbands, KER Crew stickers, KER fact sheet, and KER Crew t-shirts. It is estimated 


that nearly 2,000 members were exposed to the Kids Eat Right Crew booth and promotional 


items. 


 


Kids Eat Right Presentations 


In the spring of 2013, Academy staff presented exciting information about Kids Eat Right and its 


programs to the members of the following affiliates and DPGs: Arkansas, Connecticut, Montana, 


South Carolina, Tennessee, Weight Management DPG, and the combined four-state meeting of 


Kansas, Missouri, Nebraska, and Iowa. The presentations were well-received, with many new 


Kids Eat Right members signing up immediately following the presentations. It is estimated at 


least 700 members were directly reached through these presentations.  


 


KER Crew Mini-Grants 


Kids Eat Right Crew members promoted two rounds of mini-grants exclusive for members of 


their affiliates/DPGs, offering 100 mini-grants for members to utilize the Kids Eat Right toolkits 


in their communities. A total of 98 mini-grantees successfully completed all mini-grant 


requirements and completed an online survey (via Survey Monkey) reporting their reach and 


comments about the Kids Eat Right toolkits. 


Reach of KER Crew Mini-Grants 


 


Although the mini-grant awardees were each only required to deliver two presentations (156 
total presentations, reaching 1,560 participants), many chose to do more. A total of 224 
presentations were completed, and 6,434 people were directly reached with Kids Eat Right 
toolkit messaging. See chart below for breakdown by presentation type. 


 


Toolkit Presentation Number of 


Presentations 


Number 


Reached 


Healthy Breakfast-Elementary Students 54 2,583 


Healthy Breakfast-Middle School 3 87 


Healthy Breakfast-High School 21 960 


Healthy Breakfast-Parents, Schools, and 5 239 
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Community Stakeholders 


Healthy Snacking-Parents 9 140 


Healthy Snacking-Worksites 4 65 


Healthy Snacking-Adults 6 77 


Healthy Snacking-Elementary Students 35 837 


Healthy Snacking-Teens 28 840 


Healthy Snacking-Teen Athletes 1 50 


Healthy Snacking-Coaches 1 15 


Healthy Snacking-Adults 2 25 


Healthy Snacking-Adult Athletes 3 169 


Healthy Snacking-Parents 3 66 


Myth Busters-Parents 12 216 


Family Meals-Parents 24 403 


Family Meals-Teens 4 58 


Family Champions-Parent cooking workshop 12 145 


Hunger in Our Community-for adults 2 30 


Hunger in Our Community-for teens 1 11 


Healthy Eating. From the Ground Up.-Parents 1 40 


TOTAL 231 7,056 


 


Feedback Mini-Grantees Received from Participants 


Mini-grantees received positive feedback about their Kids Eat Right presentations. They said kids 


and teachers especially loved the presentations, tastings, and handouts.  


Comments from mini-grantees: 


“The kids were very excited about this presentation, and their attention was held the whole 


time. The teachers were impressed with the presentation and grateful for me to be there.” 
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“We had lots of positive feedback from parents, children and teens who attended our programs. 


The material was easy to understand and included practical information.” 


“The Family Champions parents really enjoyed the chicken teriyaki stirfry and were impressed 


with how easy it was to make. The no stress, no frills approach to healthy eating was 


encouraging to them.” 


“The kids loved the presentations, especially the teens. Many tried new snacks they had never 


had before and most liked what they tried.” 


“Participants reported that the presentations were well organized, presented clearly and 
conducted in a professional manner. Participants enjoyed the class discussions and handouts 
provided and expressed interest in participating in future presentations.” 
 
“Feedback was 100% positive.  Parents mentioned that they were motivated to eat more veggie 
& cook more often. They said that they enjoyed learning to cook healthier and that they didn't 
always need a recipe. They were surprised that they could cook a healthy meal quickly. They 
also enjoyed socializing with other parents.” 
 


What Kids Eat Right Members Liked Best About the Toolkits 


Kids Eat Right Crew mini-grantees listed many things that they like best about the toolkits, but 


the most popular answers were that the toolkits were professional, easy and ready to use and 


the handouts were great. Other comments included that the concepts were relevant and 


messages simple, and that the toolkit can be adapted to specific audiences. 


Comments from Mini-Grantees: 


“The handouts were great and the parents found them very helpful. Many asked if they could 


share them with friends. I think it’s a great follow up / reference tool.” 


“I was proud to represent the Kids Eat Right campaign. The presentations were very professional 


and great to have the script to accompany the presentation. I've already been requested to 


speak at the Latino Festival again next year. I will also use the toolkits when presenting at 


quarterly pediatric diabetes support groups.” 


“I liked that everything is perfectly packaged and ready to go.  We all have busy lives and as RDs, 


we tend to overcommit ourselves!  These are just what I needed!” 


“Everything I needed was given to me. I did not need to spend a lot of time behind the computer 


putting the presentations together, which gave me more time to spend out in the community 


educating.” 


“It was very thorough and well thought out. I really enjoyed the handouts, especially the no-


recipe ideas. It was refreshing to parents that they did not need a fancy recipe, just having 


healthy foods they can throw together on hand.” 
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“The toolkits were easy to use and provided great ideas to get kids excited to learn about 


nutrition.  The lessons are interactive and provide simple nutrition messages for the children to 


understand.  The children enjoyed the opportunity to get up and move while learning about the 


importance of eating a healthy breakfast, and had fun making a yogurt parfait that they could 


eat while completing the handouts.  The toolkits were very age appropriate, interactive and user 


friendly.” 


“I truly enjoyed the PowerPoint along with the note pages which made it a very comprehensive 
toolkit to use with a small or large group.” 
 
“I liked the structure and images used in the Power Point presentations. They were not difficult 
to translate to Portuguese and adapt to local culture. Very relevant and good length.” 
 


Comments from mini-grantees: 


“Love all the toolkits I've used and plan to continue using them frequently.” 


“Literally the only thing I would change is to have more topics available.  I cannot say enough 


positive things about the toolkits.  Something that has been much needed for years!” 


“I think the tool kits are very user friendly. They allow for a straight forward format that allows 


for great question and answer following the presentation.” 


The Future of Kids Eat Right Toolkits 


When mini-grantees were asked how likely they are to use existing Kids Eat Right toolkits for 


future presentations, 90% said very likely and 10% said sort of likely. Likewise, the same 


response to how likely they are to use other toolkits as they become available. None of the mini-


grantees responded that they would be ‘unlikely’ to use existing or new toolkits in the future. 


KER Crew Member Represents the Academy of Nutrition and Dietetics Foundation at 


Kids Recipe Challenge 


As part of the Kids Eat Right Crew project, Nebraska Crew member, Jessie Coffey, RD, 
LMNT, was selected to represent the Academy at the National Restaurant Association 
Kids Recipe Challenge in Maryland. The Kids Recipe Challenge is a competition that 
showcases restaurants’ culinary ingenuity for creating healthful menu items for children, 
sponsored by the National Restaurant Association and McCormick.  
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Energy Balance 4 Kids (EB4K) 
Registered Dietitians (RDs) in Kansas City served as RD Nutrition Coaches with two elementary 


schools, Banneker and Frank Rushton in the Kansas City, Kansas Public School District. Last fall 


they implemented the Energy Balance 4 Kids (EB4K) energy balance program with approximately 


250 4th and 5th grade students. The two elementary schools have similar profiles, each with over 


400 students and teachers and with over 80% of students eligible for participation in the Free 


and Reduced School Lunch Program. The biggest difference between the schools is that 


Banneker has a predominately African American population (82% African American, 12% 


Hispanic, 3% White, and 3% Other), while Frank Rushton has a balanced mixture of African 


American and Hispanic students (40% African American, 45% Hispanic, 12% White, and 3% 


Other).  


Student survey results demonstrated that the program increased student’s knowledge at both 


schools, as shown by the post-survey average score of 83% compared to the pre-survey average 


score of 56%.    


School Pre-Survey Average Score Post-Survey Average Score 


Banneker Elementary 54% 78% 


Frank Rushton Elementary 58% 89% 


TOTAL 56% 83% 


Students reported many things that they had learned from the RD Coach as well as many 


changes they have made. See below for a few comments directly from students: 


I've learned to always have fruits and vegetables on your plate and drink water. 


I've changed eating habits like not always eating junk food. 


I learned about trying different ways to be physically active. 


I changed from 30mins of playing to 60 minutes. 


I started eating fruits for my snack when I get home from school. 


I have started eating fruits and vegetables. 


I learned how to read a nutrition facts label. 


I put more fruits and vegetables on my plate. 


I have learned that being active = being healthy. 
I learned to never ever eat a whole bag of chips or candy something high in fat and added 
sugar. 
What I learned was you should balance your plate , high in nutrients and low in fat and added 
sugar. 


Drink water,100% juice and low fat milk. 


You should eat right so you won’t get fat. 


I've learned to eat healthy and stay active. 


A power beverage is high in nutrients and low in fat and added sugar. 


I learned to eat more power foods. 


I learned to eat healthy and exercise every day. 


I learned that fruits and vegetables should take up most of your plate. 
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In the Spring of 2013 the RD Coaches piloted a sustainability model which included connecting 


the school to community resources for a lasting impact at no cost to the school. As a result, over 


800 students and staff were impacted by the new services at both schools. 


Frank Rushton Elementary is establishing a tradition of health and wellness promotion 


among its students and staff.  Mary Welsh, school Principal states, “We are dedicated to 


educating the whole child and that includes nutrition and physical fitness.”  To help 


facilitate this goal, RD Coach Diane Besler, RD, LD, connected the school with the Kansas 


State University (KSU) Extension so staff would have access to a research based school 


program that provides free nutrition, wellness and fitness education for students, 


parents and teachers.  Here is a sample of how these programs were integrated into 


school activities.   


Nutrition Club 


A Nutrition Club was established and available to 


grades 3-5 and met once a week after school during 


the Month of March. (National Nutrition Month!)  The 


lessons included “Choose My Plate”, Food Safety and 


Hand Washing.  The student enjoyed making and 


tasting Breakfast Banana Splits, Snack Pizza and Apple 


Smiles.  Students also learned the importance of getting 60 minutes of exercise/day and 


did several “Brain Breaks” to illustrate this point. 


Girls and Moms on the Move 


“Peak Performance” was the name of the game at a Girls 


and Moms on the Move and was presented to the club by 


the KSU extension.  This program encourages girls and their 


Moms to get moving by participating in a 6 week training 


sessions that culminates in a 5K run.  The nutrition 


component was a welcome addition to this year’s agenda.   


Reading Night 


KSU extension was invited to attend the Frank Rushton 


Family Reading Night where a book promoting healthy 


lifestyle habits was read to students and important 


nutrition education information was provided to 


parents.  This is a partnership that KSU and Frank 


Rushton Elementary will continue for the school’s 


parents night held twice a year. 
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Nutrition Toolkits 


The Kindergarten through second grade 


classroom teachers were able to request 


nutrition toolkits from KSU Extension that 


included 5-7 core lessons with over 20 hands on 


activities to encourage healthy eating.  Each 


class had three weeks to enjoy these 


informative and interactive lessons. The RD 


Coach scheduled time at a staff inservice for 


her and the KSU Extension Specialist to introduce the toolkits to the school, and 


announced a staff challenge as an incentive to use the toolkits. The toolkits were easy 


for staff to order, as KSU Extension drops them off and picks them up for the school 


staff. 


Walking Club 


Students, staff and parents reap 


benefits of a new walking club. Peter 


Wetzel, 3rd grade teacher and school 


wellness champion, was instrumental in 


getting a school wide walking club up 


and “running.”  The club meets after 


school every Tuesday where 


participants walk for an hour.  


Pedometers, made possible from the 


Fuel Up to Play 60 grant monies, were used to track individual success as well as 


competitions among classrooms.  


The students learned that it takes 


12,000 steps to equal an hour of 


physical activity! 
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Cafeteria/Gym Re-Style 


Students at Frank Rushton Elementary School now get to enjoy breakfast, lunch, and 
even PE in a beautifully re-styled multi-purpose room!  The idea for the project 
originated with the Smarter Lunchroom Movement’s goal of creating sustainable 
research-based lunchrooms that guide smarter choices that include:  
• Low cost/No-Cost Solutions 
• Lunchroom Environment Focus 
• Promotion of Healthful Eating Behaviors 
• Sustainability 
One of the great community connections RD Coach Diane Besler made was helping the 
school sign up for Fuel Up to Play60 (FUTP60) through the National Dairy Council.  She 
helped the school apply for and receive a FUTP60 grant to assist with the cafeteria re-
style. By leveraging the funding through the FUTP60 grant with the educational grant 
from The Coca-Cola Company Foundation, a complete cafeteria re-style was made 
possible. With new paint, FUTP60 wall art, a custom Jaguar mascot welcome character, 
colorful baskets for fresh fruits and vegetables, and newly named dishes with colorful 
and educational signs, the multi-purpose room looks completely different. It is such a 
welcoming environment that one teacher said, “I actually want to do lunch duty now!” 
Principal Mary Welsh is proud of the space, and so are the staff and students.  


BEFORE     AFTER 


 


 


 


 


BEFORE     AFTER 
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Key menu items of foods to encourage were re-named with 


the help of students on the Fuel Up To Play60 Team, and 


signs were created to put out each time the menu items 


appear on the breakfast or lunch line. The signs help to 


highlight certain food items—namely fruits, vegetables, 


dairy, and beans—in a colorful way to add interest to the 


items while educating students about their respective 


health benefits. 


 


 


 


 


Banneker Elementary School Ignites Enthusiasm for Nutrition and Physical Activity! 
 


In an effort to enhance the school wellness environment 


by example, Banneker staff were encouraged to make 


some changes. Teachers realized they weren't practicing 


what they were teaching students when it comes to 


healthy habits.  


Jocelyn Strickland-Egans is a fifth-grade teacher at Banneker who says she was working 


out less than she wanted and said, “We were so busy teaching the children to have a 


healthy lifestyle that there was nothing for the staff."  


That is when RD Coach Sue Kidd, RD, LD brought the teachers a program called Walk 
Kansas. "I brought the challenge to the teacher in-service and 98 percent of the teachers 
got on board!" Kidd exclaimed. 


Walk Kansas is an eight-week program that has people track their physical activity and 
food choices. Teams of six choose one of three challenges. One challenge has people 
workout 2.5 hours a week which will equal walking 423 miles or the distance across 
Kansas. The second challenge is to walk across the state and back. And the third 
challenge is where one would walk 1,200 miles, the distance around the state.  


"We're trying to find different ways to exercise. Even though we are doing Walk Kansas 
you don't have to just walk. Dancing counts," Kidd said. 
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Strickland-Egans' team, The Pacing Panthers, is on challenge three and now exceeds 
their weekly goal of six hours a week per person. They have a big goal on their mind. 
"We're all ladies on my team, and so we want to be in bikinis in Hawaii in the summer," 
she said. 


A group of teachers said they were so motivated with the changes they make through Walk 


Kansas challenge that they now have a competition going throughout the summer. They have 


made health goals and all have put money in a kitty. The winner keeps the money. 


 


Now, the teachers are inspiring their students! While the 
teachers are conquering Walk KS, students are engaged in 
their own challenge -The Presidential Active Lifestyle 
Award (PALA) Plus. This challenge is for kids who want to 
make physical activity and healthy eating part of their 
everyday lives, which is exactly what Banneker students 
are doing! 


Teacher in-service meetings no longer serve the usual menu of cookies and chips, 
instead fresh fruits and raw veggies are the food of choice. At school parties, students 
and teachers are opting for healthier choices. The students’ Valentine’s Day party chose 
apple slices and granola bars over the traditional candy.  


"It is a ripple effect across the school," Kidd said. “In addition to these two challenges, 
we are partnering with an urban farm program in the area and creating a Banneker 
community garden for food production for self-consumption. The students will be 
involved in planting and growing food for their families while they learn the nutritional 
value of these foods. There 
is quite a buzz in the air at 
Banneker and it has 
everything to do with 
promoting great health!”  


Click on the following link to 
watch how a local TV station 
caught wind of this story 
and aired it for all to be 
inspired:  
http://www.kctv5.com/story/2
2105531/teachers-lace-up-for-
walk-kansas. 


The “Pacing Panthers” team 
reported the program a great 
success. See their written 
testimonial: 



https://www.presidentschallenge.org/challenge/active/index.shtml

https://www.presidentschallenge.org/challenge/active/index.shtml

http://www.kctv5.com/story/22105531/teachers-lace-up-for-walk-kansas

http://www.kctv5.com/story/22105531/teachers-lace-up-for-walk-kansas

http://www.kctv5.com/story/22105531/teachers-lace-up-for-walk-kansas
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Financial Summary 
Expenses for the project included Academy staff time for the National Education Director and 


administrative assistant, and professional contracts for the Kids Eat Right Project Specialist who 


served as the grant manager for the project, the mini-grant reviewer for the two rounds of mini-


grants, two RD Coaches who implemented the Energy Balance 4 Kids project, grant writer, 


graphic designer, and honorariums for the mini-grantees.  


Funds also were used to create and re-stock the Kids Eat Right Crew promotional kit, which 


included a Kids Eat Right banner, wristbands, stickers, Fact Sheets. The kits were shipped to 


various affiliates and DPGs who used the items to promote Kids Eat Right at their annual 


meetings.  


Lastly, the National Education Director and Kids Eat Right Project Specialist traveled to seven 


affiliate/DPG annual meetings to present about Kids Eat Right. 


Category Description Amount 


Salaries National Education Director and Administrative Staff Time $10,000 


Consultants 
and 
Honorariums 


Kids Eat Right Project Specialist, mini-grant reviewer, RD Coaches, 
mini-grantees, writer, graphic designer 


$76,000 


KER Crew 
Supplies 


KER promotional kit items and FNCE KER booth materials $5,085 


EB4K Supplies Materials for EB4K project in two elementary schools $5,600 


Surveys Printing student surveys $15 


Postage KER kit postage and return postage $300 


Travel Travel to seven affiliate/DPG annual meetings to present Kids Eat 
Right 


$3,000 


TOTAL  $100,000 


 
Impact 
The “Helping the Nation Eat Right and Move More” educational grant from The Coca-Cola 
Company Foundation has helped increase Kids Eat Right membership by 34% and as a result, 
1,128 members have now committed to Kids Eat Right actions and have access to the many 
resources and toolkits on the member site to use in their communities. Ninety-eight KER 
members utilized KER toolkits to promote healthy eating in their communities, through 231 
presentations to 7,056 participants. The KER kits and KER presentations at affiliate meetings 
reached approximately 2,700 members. The Energy Balance 4 Kids program reached 
approximately 800 students and teachers, and the program now has a sustainability model to 
build on, with experience in building community collaborations. The sustainability model is 
currently being implemented in the Energy Balance 4 Kids with Play project in Richmond, 
California. In total, nearly 11,000 Academy members and community members were impacted 
by this project. 
 


Thank you for The Coca-Cola Company Foundation’s generous support! 
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62. Kids Eat Right quarterly newsletter

From: Linda Hudson <lhudson@eatright.org>

To: 'kmcclusky@iammorrison.com' <kmcclusky@iammorrison.com>,

TJRaymond@aol.com <TJRaymond@aol.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, Sonja Connor <connors@ohsu.edu>,

DMartin@Burke.k12.ga.us <DMartin@Burke.k12.ga.us>,

'lauraromig@gmail.com' <lauraromig@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Evelyn Crayton <craytef@aces.edu>,

jean.ragalie@rosedmi.com <jean.ragalie@rosedmi.com>, 'Bier, Dennis M'

<dbier@bcm.edu>, 'Mchrist-erwin@porternovelli.com' <Mchrist-

erwin@porternovelli.com>, robert murray <murraymd@live.com>

Cc: Mary Beth Whalen <Mwhalen@eatright.org>, Susan Burns

<Sburns@eatright.org>, Katie Brown <kbrown@eatright.org>, Beth Labrador

<BLabrador@eatright.org>, Eddy, Nancy L <eddy@bcm.edu>, Jeri Palmer

<JPALMER@eatright.org>, Joan Schwaba <JSchwaba@eatright.org>

Sent Date: Jun 18, 2013 09:17:00

Subject: Kids Eat Right quarterly newsletter

Attachment: image001.png
6-13 KER Newsletter (2).pdf

Hello Academy BOD,

 

 

Attached is the June issue of the Kids Eat Right Newsletter.  Thanks.

 

 

 

 

Linda Hudson 

 Foundation Assistant 

 Academy of Nutrition and Dietetics Foundation 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4773 

 Fax: 312-899-4796 

 www.eatright.org/foundation
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Kids Eat Right 
Kids Eat Right News Bite 


June 
2013 


 


Future of Food Webinar Series 
As part of the Future of 
Food project, Kids Eat 
Right is offering 
Academy members  six 
free live CPEU monthly 
webinars addressing 
hunger issues. Recorded 
webinars are available 


for public viewing  at: 
www.eatright.org/
foundation/kidseatright 
for information only. 


 
February-May 
Webinars: 
 Hungry and 


Overweight: How is 
it Possible? 


 Contributors and 
Effects of Food 


Insecurity: Nutrition 
and Beyond 


 School Meals and 
Community 
Partnerships: 
Creative Solutions 
against Food 
Insecurity 


 Point A to Point B: 
Improving Access to 
Healthy Foods in 
Food Banks 


 
June and July Webinars 
June 26, 2013 


A Flavorful Pairing: 
Nutrition Education in 
Food Banks 
 


 


Caption Describing 


Picture or Graphic 


 


Nutrition Education Research Fellow 


Congratulations, Jenica Abram, MPH, 
RDN, LDN, Academy of Nutrition and 
Dietetics Foundation Nutrition 
Education Research Fellow! 
 
This Fellowship supports a 1-year, full-
time position to complete the 
development and validation of a 
checklist tool that identifies the 
strongest evidenced-based qualities 
incorporated into successful nutrition 


education programs.  The tool, which 
is scheduled to be released in 2014, 
will be easy to use, beneficial to 
program planners and program 
evaluators, and widely available for 
use.  The Fellowship is funded 
through an educational grant from 
ConAgra Foods Foundation. 


July 31 2013 


Ready, Set, Go: 


Preparing and 


Delivering Effective 


Nutrition Education for 


Audiences Facing Food 


Insecurity 


Go to www.eatright.org/


foundation/kidseatright 


to register for upcoming 


webinars. 


 


The webinars are 


provided through an 


educational grant from 


the National Dairy 


Council in collaboration 


with Feeding America. 


 


Kids Eat Right now 
has seven toolkits 
with 25 different 
presentations 
available at 
www.kidseatright.org
/volunteer:  


 


 Healthy Snacking 


 Healthy Breakfast 


 Family Champions  


 Family Meals 


 Myth Busters 


 Hunger in Our 
Community 


 Healthy Eating. 
From the Ground 
Up. 
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For information 


on how to: 


 Shop Smart, 


Cook Healthy, 


and Eat Right, 


go to: 
kidseatright.org 


Family Meals Mini-Grant Success 


Hunger Mini-Grants Update 


Through an 


educational grant 


from the Alliance for 


Potato Research and 


Education (APRE), 35 


mini-grantees were 


each awarded $200 


to provide two 


Family Meals. 


Anytime. Anyplace. 


presentations to 


parent and/or teen 


audiences. The mini-


grantees far 


exceeded the mini-


grant requirements 


by providing over 80 


presentations to 


nearly 2,000 parents 


and teens. The mini-


grantees had great 


things to say about 


the toolkit, including 


“The presentation/


slide show was 


readily available. The 


activity was brief, but 


relevant. Questions 


built into slide show, 


helped facilitate 


discussion.” 


To help support the 
use of the new 
Hunger in Our 
Community. What 
We Can Do. toolkit, 
two rounds of mini-
grants were awarded 
to KER members, 
with a total of eighty 
(80) $200 mini-grants 
provided. Recipients 
of mini-grants agree 
to give two 
presentations from 
the Hunger in Our 
Community toolkit 
(for adults and/or 
teens). The first 
round of mini-grants 
was awarded in 
March, and 44 mini-
grantees provided 
Hunger in Our 


Community 
presentations by May 
1, 2013. The second 
round of mini-grants 
was awarded in April, 
and 36 mini-grantees 
will complete their 
presentations by 
June 28, 2013.   
 
So far, 126 
presentations have 
been completed, 
reaching nearly 
4,000 adults and 
teens. Mini-grantees 
from round one 
raved about the new 
toolkit, and one KER 
member said, “I don't 
think this could have 
been any easier to 
use!  I loved that the 


presentation also 
included notes, so I 
was essentially able 
to just grab the 
presentation and go.  
Very little 
preparation is 
required. This was 
also a very applicable 
topic in the 
population I serve.  I 
give this toolkit an 
A+.” 
 
The Hunger in Our 
Community toolkit 
was made available 
through an 
educational grant 
from the National 
Dairy Council in 
collaboration with 
Feeding America. 


Kids Eat Right Quiz: 
Q: Are there presentations 
available for worksite 
wellness? 
 
A: Yes! The Healthy 
Snacking-for Worksites is a 
presentation specifically 
targeting the workplace. 
Additionally, each toolkit 
contains at least one 
presentation towards 
adults or parents that may 
be appropriate for a 
worksite audience. 
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Not a Kids Eat 


Right member?  


Join today!  


 
www.kidseatright.


org/volunteer 


 


Kids Eat Right 


membership is 


complimentary to 


all Academy of 


Nutrition and 


Dietetics members. 


Healthy Eating Mini-Grantees 


In May, 2013, fifty 
(50) Kids Eat Right 
Campaign Members 
were selected to 
receive a Kids Eat 
Right Healthy Eating. 
From the Ground Up. 
mini-grant!  Each 
mini-grantee will 
receive $200 to lead 
two presentations 
from the newly 
released Healthy 
Eating. From the 
Ground Up. toolkit 
through August 2, 
2013.  
 
The new Healthy 
Eating. From the 
Ground Up. toolkit 
focuses on enjoying 
more plant-based 
foods and contains 
three presentations 
for different 
audiences, including 
elementary students, 
teens, and parents. 
Each presentation 
includes PowerPoint 
slides with notes 
pages, suggested 
activity, and handout. 
All Kids Eat Right 
Campaign Members 
can access, 
download, and use 
the toolkit. The 


Healthy Eating. From 
the Ground Up. and 
other Kids Eat Right 
toolkits can be 
downloaded at 
www.kidseatright.org
/volunteer. 
 
The Kids Eat Right 
Healthy Eating. From 
the Ground Up. 
toolkit and mini-grant 
opportunity was 
made possible by an 
educational grant 
from Kelloggs.  
 
Congratulations to 
the following 50 Kids 
Eat Right Campaign 
Members selected as 
mini-grantees: 
Diana Achatz, RD 
Melissa Altman-Traub, 
MS, RD, CSR, LDN 
Vanessa Berg, LRD 
Bobbie Bodie, BS 
Gayle Booth, MS, RD, 
LDN, CDE 
Denise Boozell, RD, LD 
Christine Carroll, MPH, 
RD 
Jessie Coffey, RD, LMNT 
Kristin Davis, MS, RD, 
LD, SNS 
Mary Day, MS, RD, LD 
Jenna Defore, MBA, 
RDN, CD 
Elizabeth Dematto, RD, 
LD/N 
Hannah Disterdick, RD 


Alyson Dykstra, RD 
Susie Fox, MS, RD 
Amanda Giffin, RD, CD 
Rebecca Guittar, RD, LMNT 
Ruth Harper, MS, RD, LDN 
Wahneta Haywood, RD, LD 
Debra Heverling, MA, RD, 
LDN 
Cindy Huggins, RD, LD 
Susan Ivester, RD, LD 
Julie Jensen, MS, RD, LN 
Julie Joiner, MA, RD, LD, CDE 
Lori Jones, MPH, MS, RD, LD 
Jamie Kabourek, MS, RD 


Patricia Keane, MS, RD, LD 


Kim Kramer, RD, LDN 


Holly Larson, MS, RD 


Beth Latham, MS 


Anita Marlay, RD, LD 


Jessica MorathRD 


Mallory Mount, MS, RD, LD 


Meagan Moyer, RD, LD 


Dawna Mughal, PhD, RD, 


LDN, FADA 


Stephanie Nadeau, MS 


Andrea Nikolai, MPH, RDN, LDN 


Tracy Noerper, MS, RD, LDN 


Mary Beth Ohlms, MEd, RD,LD 


Ielyzaveta Shkoda, BS 


Karen Sibert, MS, RD 


Meena Sornanchi, PhD, CNS, 


LDN 


Katherine Spann, MS, RD, LD 


Karen Stanfar, MPH, RD, LD 


Michelle Swagel, RDN, LDN 


Christine Tellez, MS, RD 


Jill Wedeking, RD, LD 


Tracy Williams, BS 


Jennifer Willoughby, RD, LD 


Leslye Wipf, RD, LN, CDE 


 


 


Nearly 


$125,000 in 


mini-grants 


have been 


awarded by the 


Foundation.  


 


Kids Eat Right 


Members have 


reached almost 


40,000 kids and 


adults through 


mini-grants! 



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer
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Kids Eat Right: 
Like us on 


Facebook ! 


Follow us on 


Twitter! 


 


Nearly2 million 


page views on 


public site: 


kidseatright.org 


 


Energy Balance 4 Kids with Play 


Kansas City EB4K Multi-Purpose 
Room Makeover 


The Energy Balance 4 
Kids with Play (EB4K 
with Play) program is 
wrapping up its 
second year in four 
elementary schools in 
the West Contra 
Costa School District: 
Ford, Montalvin, 
Sheldon, and Wilson. 
 
The EB4K with Play 
program is designed 


to improve students’ 
nutrition and physical 
activity knowledge, 
attitudes and 
behaviors.   
 
Next school year, 
EB4K with Play will 
be back, working 
with two new 
elementary schools, 
Lake and Tara Hills. 
 


The EB4K with Play 
program is made 
available through an 
educational grant 
from the Healthy 
Weight Commitment 
Foundation. 
 


Students at 
Frank Rushton 
Elementary 
School in the 
Kansas City 
Kansas Public 
School District 
now get to 
enjoy breakfast, 
lunch, and even 


PE in a beautifully re-
styled multi-purpose 
room!  
 
One of the great 
community 
connections RD 
Coach Diane Besler 
made was helping 
the school sign up for 


Fuel Up to 
Play60 
(FUTP60) 
through 
the 
National 
Dairy 
Council. 
She 
helped the 
school 
apply for 


and receive a  
FUTP60 grant to 
assist with the 
cafeteria re-style. By 
leveraging the 
funding through the 
FUTP60 grant with 
the Academy of 
Nutrition and 
Dietetics 
Foundation’s 
educational grant 
from The Coca-Cola 
Company 
Foundation, a 
complete cafeteria re
-style was made 
possible.  


BEFORE 


AFTER 
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Kids Eat Right 


Presentations! 


Through the spring of 


2013, Academy staff 


presented exciting 


information about 


Kids Eat Right and its 


programs to the 


members of the 


following affiliates 


and DPGs: Arkansas, 


Connecticut, 


Montana, South 


Carolina, Tennessee, 


Weight Management 


DPG, and the 


combined four-state 


meeting of Kansas, 


Missouri, Nebraska, 


and Iowa. These 


presentations were 


exclusive to Kids Eat 


Right Crew affiliates/


DPGs, with funding 


support from the 


Coca-Cola Company 


Foundation. 


Kids Eat Right Crew Update 


Meet the Challenge! 


The Kids Eat Right 
membership as of 
May 23, 2013 is now 
4,365! This 33% 
increase over the 
past eight months is 
in large part due to 
the hard work of 28 
innovative Kids Eat 
Right Crew members 


from various 
affiliates/DPGs/MIGs 
spreading the word 
about the many 
benefits of Kids Eat 
Right. Encourage 
your colleagues to 
join Kids Eat Right at 
www.kidseatright.org
/volunteer! The Kids 


Eat Right Crew is 
made possible 
through an 
educational grant 
from The Coca-Cola 
Company 
Foundation. 


Iowa Head RD Coach 
Kathryn Thompson 
helps Anson 
Elementary achieve 
the first HealthierUS 
School Challenge 
(HUSSC) Gold Award 
in the nation since 
the new criteria went 
into effect July, 2012!  
 
As part of the Meet 
the Challenge! 


project through an 
Iowa Department of 
Education Team 
Nutrition grant and 
an educational grant 
from the Wellmark 
Foundation, RD 
Coaches over the 
past couple of years 
have been working 
with nearly 70 
schools to help them 
meet HUSSC criteria 


and apply for one of 
four award levels. 
The HUSSC criteria 
addresses school 
wellness issues, 
including nutrition 
education, minutes 
of PE, wellness 
policies, school 
meals, etc.  


RD Parent Empowerment Program 


The school year 
wraps up the RD 
Parent 
Empowerment 
Program for seven 
school and 
community sites in 
four communities 
(Chicago, San 
Francisco, Tennessee, 
and Washington, DC). 


Through the four 
interactive parent 
workshops, 123 
parents were 
“empowered” to  eat 
healthier foods and 
be more active—for 
themselves and for 
their families. 
 


The project was 
funded through an 
educational grant 
from MetLife 
Foundation.  



http://www.kidseatright.org/volunteer

http://www.kidseatright.org/volunteer
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Shopping Matters: Comments from 
Mini-Grantees 
Twenty-six Kids Eat 
Right  Shopping 
Matters mini-grantees 
conducted 56 tours 
reaching 625 people 
from February 
through April. Mini-
grantees expressed 
their enjoyment of 
leading Shopping 
Matters curriculum: 
 
“I love leading store 


tours. It is one of my 


favorite parts of my 


job. People are usually 


a little apprehensive at 


first, but once they 


 


Kids Eat Right News Bite June 
2013 


complete the tour, 


they usually refer 


family and friends!” 


“Several participants 


took my card to 


conduct more store 


tours with other 


groups.” 


“Participants 


thoroughly enjoyed the 


tour and also wanted 


to learn about new 


health products. They 


enjoyed the visual 


learning experience.” 


“I had a great 


experience with all 3 


store tours and the 


participants had great 


questions and seemed 


to be truly interested in 


learning and sharing tips 


with each other.”  


The Shopping Matters 


mini-grants were made 


possible through an 


educational grant from 


Share Our Strength. 


 


 


Visit the Kids Eat 


Right public site 


for articles, tips, 


recipes, and 


videos: 


kidseatright.org 


New Eat Right Press Resource 
Introducing a new Eat 
Right Press resource 
available for families: 
Healthy Eating, 
Healthy Weight for 
Kids and Teens  by 
Jodie Shield and Mary 
Mullen. 
 
Jodie Shield and Mary 
Mullen, registered 
dietitians, mothers, 
and experts on 
nutrition for children 
and teens, break 


down the science 
behind childhood 
weight management 
and provide tips and 
guidance for 
families. This new 
resource provides 
eight successful weight 
management 
strategies 
recommended by The 
Academy of Nutrition 
and Dietetics.  Backed 
by years of research, 
these eight strategies 


can help your child or 
teen reach a healthier 
weight and keep it that 
way.  Even if your child 
or teen is not 
overweight, studies have 
found that each of these 
strategies may be the 
key to preventing 
unhealthy weight gain 
and to developing 
healthy eating habits 
that will last a lifetime. 
Target audience: 
parents, teachers, RDs.  
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63. Re: Bipartisan Policy Center

From: Personal <sandralgill@comcast.net>

To: Elise Smith <easaden@aol.com>

Cc: Patricia Babjak <PBABJAK@eatright.org>, Becky Dorner

<becky@beckydorner.com>, <dwheller@mindspring.com>

<dwheller@mindspring.com>, <DMartin@Burke.k12.ga.us>

<DMartin@Burke.k12.ga.us>, Ethan A. Bergman <bergmane@cwu.edu>,

Evelyn Crayton <craytef@auburn.edu>, Evelyn Crayton <craytef@aces.edu>,

Glenna McCollum <glenna@glennamccollum.com>, Joe Derochowski

<joe.derochowski@nielsen.com>, Linda Farr <linda.farr@me.com>, Lucille

Beseler <lbeseler_fnc@bellsouth.net>, Marcia Kyle <bkyle@roadrunner.com>,

Margaret Garner <mgarner@cchs.ua.edu>, <peark02@outlook.com>

<peark02@outlook.com>, <Nancylewis1000@gmail.com>

<Nancylewis1000@gmail.com>, Sylvia Escott-Stump

<escottstumps@ecu.edu>, Trisha Fuhrman <nutrisha50@earthlink.net>,

Sonja Connor <connors@ohsu.edu>, Kathy McClusky

<KMcClusky@iammorrison.com>, Executive Team Mailbox

<ExecutiveTeamMailbox@eatright.org>, Doris Acosta

<dacosta@eatright.org>, Chris Reidy <CREIDY@eatright.org>, Ulric Chung

<UChung@eatright.org>, Alison Steiber <ASteiber@eatright.org>, Karen

Lechowich <KLechowich@eatright.org>, Susan Burns <Sburns@eatright.org>

Sent Date: Jun 04, 2013 21:12:33

Subject: Re: Bipartisan Policy Center

Attachment:

Wow this is huge, congrats Pat and all! 

Sandra  

 

Sent from my iPad 
 
On May 28, 2013, at 7:02 PM, "Elise Smith" <easaden@aol.com> wrote:  
 

I think this is the recognition we have been working for.  Thank you Pat for your leadership and

vision.  

Elise

 

From: Patricia Babjak [mailto:PBABJAK@eatright.org]  

Sent: Tuesday, May 28, 2013 8:16 AM 

To: Becky Dorner; dwheller@mindspring.com; DMartin@Burke.k12.ga.us; Elise Smith ; Ethan A.

Bergman; Evelyn Crayton; Evelyn Crayton; Glenna McCollum; Joe Derochowski ; Linda Farr ;

Lucille Beseler ; Marcia Kyle; Margaret Garner; peark02@outlook.com;

Nancylewis1000@gmail.com; Sandra Gill ; Sylvia Escott-Stump; Trisha Fuhrman; 'Sonja Connor';
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Kathy McClusky 

Cc: Executive Team Mailbox; Doris Acosta; Chris Reidy; Ulric Chung; Alison Steiber; Karen

Lechowich; Susan Burns 

Subject: Bipartisan Policy Center

 

I am pleased to report that the Academy has received more recognition. I have been asked by the

Bipartisan Policy Center (BPC) and members of BPC’s CEO Council on Health Innovation to serve

as a member of its Healthcare Advisory Board for the Council. Representation on the Healthcare

Advisory Board affords the Academy input on innovative strategies to improve health and

healthcare within large and medium-sized global and national employer organizations. 

 

The BPC was founded in 2007 by former Senate Majority Leaders Howard Baker, Tom Daschle,

Bob Dole, and George Mitchell as a non-profit organization, “that drives principled solutions

through rigorous analysis, reasoned negotiation, and respectful dialogue.” The Council is

comprised of the chairmen and chief executives of some of the nation’s largest employers, such

as Bank of America, The Coca-Cola Company, The Institute for Advanced Health, McKinsey

&Company, Verizon Communications Inc., and Walgreen Co. The invitation letter to serve and an

overview of the Bipartisan Policy Center are attached. 

 

The invite indicates the “innovations likely to be explored by the Council include those related to

health and wellness, chronic care management, consumer decision support, and delivery system

and payment reforms.” 

 

Pat

Patricia M. Babjak

Chief Executive Officer 

Academy of Nutrition and Dietetics 

120 S. Riverside Plaza, Suite 2000 

Chicago, Illinois 60606-6995 

Phone: 312/899-4856 

Email: pbabjak@eatright.org  

www.eatright.org
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64. RE: Bipartisan Policy Center

From: Elise Smith <easaden@aol.com>

To: 'Patricia Babjak' <PBABJAK@eatright.org>, 'Becky Dorner'

<becky@beckydorner.com>, dwheller@mindspring.com,

DMartin@Burke.k12.ga.us, 'Ethan A. Bergman' <bergmane@cwu.edu>,

'Evelyn Crayton' <craytef@auburn.edu>, 'Evelyn Crayton'

<craytef@aces.edu>, 'Glenna McCollum' <glenna@glennamccollum.com>,

'Joe Derochowski ' <joe.derochowski@nielsen.com>, 'Linda Farr '

<linda.farr@me.com>, 'Lucille Beseler ' <lbeseler_fnc@bellsouth.net>, 'Marcia

Kyle' <bkyle@roadrunner.com>, 'Margaret Garner' <mgarner@cchs.ua.edu>,

peark02@outlook.com, Nancylewis1000@gmail.com, 'Sandra Gill '

<sandralgill@comcast.net>, 'Sylvia Escott-Stump' <escottstumps@ecu.edu>,

'Trisha Fuhrman' <nutrisha50@earthlink.net>, 'Sonja Connor'

<connors@ohsu.edu>, 'Kathy McClusky' <KMcClusky@iammorrison.com>

Cc: 'Executive Team Mailbox' <ExecutiveTeamMailbox@eatright.org>, 'Doris

Acosta' <dacosta@eatright.org>, 'Chris Reidy' <CREIDY@eatright.org>, 'Ulric

Chung' <UChung@eatright.org>, 'Alison Steiber' <ASteiber@eatright.org>,

'Karen Lechowich' <KLechowich@eatright.org>, 'Susan Burns'

<Sburns@eatright.org>

Sent Date: May 28, 2013 20:02:05

Subject: RE: Bipartisan Policy Center

Attachment:

I think this is the recognition we have been working for.  Thank you Pat for your leadership and

vision.  

Elise

 

From: Patricia Babjak [mailto:PBABJAK@eatright.org]  

Sent: Tuesday, May 28, 2013 8:16 AM 

To: Becky Dorner; dwheller@mindspring.com; DMartin@Burke.k12.ga.us; Elise Smith ; Ethan A.

Bergman; Evelyn Crayton; Evelyn Crayton; Glenna McCollum; Joe Derochowski ; Linda Farr ;

Lucille Beseler ; Marcia Kyle; Margaret Garner; peark02@outlook.com;

Nancylewis1000@gmail.com; Sandra Gill ; Sylvia Escott-Stump; Trisha Fuhrman; 'Sonja Connor';

Kathy McClusky 

Cc: Executive Team Mailbox; Doris Acosta; Chris Reidy; Ulric Chung; Alison Steiber; Karen

Lechowich; Susan Burns 

Subject: Bipartisan Policy Center

 

I am pleased to report that the Academy has received more recognition. I have been asked by the

Bipartisan Policy Center (BPC) and members of BPC’s CEO Council on Health Innovation to serve

as a member of its Healthcare Advisory Board for the Council. Representation on the Healthcare
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Advisory Board affords the Academy input on innovative strategies to improve health and

healthcare within large and medium-sized global and national employer organizations. 

 

The BPC was founded in 2007 by former Senate Majority Leaders Howard Baker, Tom Daschle,

Bob Dole, and George Mitchell as a non-profit organization, “that drives principled solutions

through rigorous analysis, reasoned negotiation, and respectful dialogue.” The Council is

comprised of the chairmen and chief executives of some of the nation’s largest employers, such

as Bank of America, The Coca-Cola Company, The Institute for Advanced Health, McKinsey

&Company, Verizon Communications Inc., and Walgreen Co. The invitation letter to serve and an

overview of the Bipartisan Policy Center are attached. 

 

The invite indicates the “innovations likely to be explored by the Council include those related to

health and wellness, chronic care management, consumer decision support, and delivery system

and payment reforms.” 

 

Pat

Patricia M. Babjak

Chief Executive Officer 

Academy of Nutrition and Dietetics 

120 S. Riverside Plaza, Suite 2000 

Chicago, Illinois 60606-6995 

Phone: 312/899-4856 

Email: pbabjak@eatright.org  

www.eatright.org
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65. RE: Bipartisan Policy Center

From: McClusky, Kathy <KathyMcClusky@IamMorrison.com>

To: Patricia Babjak <PBABJAK@eatright.org>, Becky Dorner

<becky@beckydorner.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith  <easaden@aol.com>, Ethan A.

Bergman <bergmane@cwu.edu>, Evelyn Crayton <craytef@auburn.edu>,

Evelyn Crayton <craytef@aces.edu>, Glenna McCollum

<glenna@glennamccollum.com>, Joe Derochowski

<joe.derochowski@nielsen.com>, Linda Farr  <linda.farr@me.com>, Lucille

Beseler  <lbeseler_fnc@bellsouth.net>, Marcia Kyle

<bkyle@roadrunner.com>, Margaret Garner <mgarner@cchs.ua.edu>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Sandra Gill

<sandralgill@comcast.net>, Sylvia Escott-Stump <escottstumps@ecu.edu>,

Trisha Fuhrman <nutrisha50@earthlink.net>, 'Sonja Connor'

<connors@ohsu.edu>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Doris

Acosta <dacosta@eatright.org>, Chris Reidy <CREIDY@eatright.org>, Ulric

Chung <UChung@eatright.org>, Alison Steiber <ASteiber@eatright.org>,

Karen Lechowich <KLechowich@eatright.org>, Susan Burns

<Sburns@eatright.org>

Sent Date: May 28, 2013 12:02:16

Subject: RE: Bipartisan Policy Center

Attachment:

This is so amazing….we knocked on all those doors all those years and now we are getting

answers and invites to “come to the table and sit down”!!!!  Thanks to all for all that hard work.  

 

From: Patricia Babjak [mailto:PBABJAK@eatright.org]  

Sent: Tuesday, May 28, 2013 9:16 AM 

 To: Becky Dorner; dwheller@mindspring.com; DMartin@Burke.k12.ga.us; Elise Smith ; Ethan A.

Bergman; Evelyn Crayton; Evelyn Crayton; Glenna McCollum; Joe Derochowski ; Linda Farr ;

Lucille Beseler ; Marcia Kyle; Margaret Garner; peark02@outlook.com;

Nancylewis1000@gmail.com; Sandra Gill ; Sylvia Escott-Stump; Trisha Fuhrman; 'Sonja Connor';

McClusky, Kathy 

 Cc: Executive Team Mailbox; Doris Acosta; Chris Reidy; Ulric Chung; Alison Steiber; Karen

Lechowich; Susan Burns 

 Subject: Bipartisan Policy Center
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I am pleased to report that the Academy has received more recognition. I have been asked by the

Bipartisan Policy Center (BPC) and members of BPC’s CEO Council on Health Innovation to serve

as a member of its Healthcare Advisory Board for the Council. Representation on the Healthcare

Advisory Board affords the Academy input on innovative strategies to improve health and

healthcare within large and medium-sized global and national employer organizations. 

 

The BPC was founded in 2007 by former Senate Majority Leaders Howard Baker, Tom Daschle,

Bob Dole, and George Mitchell as a non-profit organization, “that drives principled solutions

through rigorous analysis, reasoned negotiation, and respectful dialogue.” The Council is

comprised of the chairmen and chief executives of some of the nation’s largest employers, such

as Bank of America, The Coca-Cola Company, The Institute for Advanced Health, McKinsey

&Company, Verizon Communications Inc., and Walgreen Co. The invitation letter to serve and an

overview of the Bipartisan Policy Center are attached. 

 

The invite indicates the “innovations likely to be explored by the Council include those related to

health and wellness, chronic care management, consumer decision support, and delivery system

and payment reforms.” 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org

 

 

 

 
 
 
 
This email is subject to certain disclaimers, which may be reviewed via the following link.
http://compass-usa.com/Pages/Disclaimer.aspx
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66. Bipartisan Policy Center

From: Patricia Babjak <PBABJAK@eatright.org>

To: Becky Dorner <becky@beckydorner.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith  <easaden@aol.com>, Ethan A.

Bergman <bergmane@cwu.edu>, Evelyn Crayton <craytef@auburn.edu>,

Evelyn Crayton <craytef@aces.edu>, Glenna McCollum

<glenna@glennamccollum.com>, Joe Derochowski

<joe.derochowski@nielsen.com>, Linda Farr  <linda.farr@me.com>, Lucille

Beseler  <lbeseler_fnc@bellsouth.net>, Marcia Kyle

<bkyle@roadrunner.com>, Margaret Garner <mgarner@cchs.ua.edu>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Sandra Gill

<sandralgill@comcast.net>, Sylvia Escott-Stump <escottstumps@ecu.edu>,

Trisha Fuhrman <nutrisha50@earthlink.net>, 'Sonja Connor'

<connors@ohsu.edu>, Kathy McClusky <KMcClusky@iammorrison.com>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Doris

Acosta <dacosta@eatright.org>, Chris Reidy <CREIDY@eatright.org>, Ulric

Chung <UChung@eatright.org>, Alison Steiber <ASteiber@eatright.org>,

Karen Lechowich <KLechowich@eatright.org>, Susan Burns

<Sburns@eatright.org>

Sent Date: May 28, 2013 09:15:45

Subject: Bipartisan Policy Center

Attachment: Bipartisan Policy Center Letter to Ms. Babjak re Healthcare Advisory Boa....pdf
About the Bipartisan Policy Center May 2013.pdf

I am pleased to report that the Academy has received more recognition. I have been asked by the

Bipartisan Policy Center (BPC) and members of BPC’s CEO Council on Health Innovation to serve

as a member of its Healthcare Advisory Board for the Council. Representation on the Healthcare

Advisory Board affords the Academy input on innovative strategies to improve health and

healthcare within large and medium-sized global and national employer organizations. 

 

The BPC was founded in 2007 by former Senate Majority Leaders Howard Baker, Tom Daschle,

Bob Dole, and George Mitchell as a non-profit organization, “that drives principled solutions

through rigorous analysis, reasoned negotiation, and respectful dialogue.” The Council is

comprised of the chairmen and chief executives of some of the nation’s largest employers, such

as Bank of America, The Coca-Cola Company, The Institute for Advanced Health, McKinsey

&Company, Verizon Communications Inc., and Walgreen Co. The invitation letter to serve and an

overview of the Bipartisan Policy Center are attached. 
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May 20, 2013 
 
Patricia M. Babjak 
Chief Executive Officer 
Academy of Nutrition and Dietetics 
120 South Riverside Plaza, Suite 2000 
Chicago, Illinois 60606-6995 
 
Dear Ms. Babjak: 


On behalf of the Bipartisan Policy Center (BPC) and the members of BPC’s CEO Council on 
Health Innovation (Council), I invite you to serve as a member of the Healthcare Advisory 
Board for the Council.  


Comprised of the chairmen and chief executives of some of the nation’s largest employers, the 
Council will identify, highlight, and promote the adoption of innovative strategies for improving 
health, wellness, and management of chronic conditions among their employees and achieving 
better outcomes in both cost and quality.   


Founded in 2007 by former Senate Majority Leaders Howard Baker, Tom Daschle, Bob Dole, 
and George Mitchell, the Bipartisan Policy Center is a non-profit organization that drives 
principled solutions through rigorous analysis, reasoned negotiation, and respectful dialogue.  


Members of the BPC CEO Council on Health and Innovation include the chief executives of 
Bank of America, The Coca-Cola Company, The Institute for Advanced Health, McKinsey & 
Company, Verizon Communications Inc., and Walgreen Co. Muhtar Kent, Chairman and CEO of 
The Coca-Cola Company; Lowell McAdam, Chairman and CEO of Verizon Communications, Inc., 
and Patrick Soon-Shiong, Chairman and CEO of the Institute for Advanced Health, serve as Co-
Chairs of the Council. Former Senate Majority Leaders Tom Daschle and Bill Frist, Co-Leaders 
of BPC’s Health Project, will advise the Council and Janet Marchibroda will serve as the 
Council’s Executive Director. 


The Healthcare Advisory Board will be comprised of a very small group of healthcare chief 
executives and leaders representing clinicians, consumers, health plans, and hospitals/health 
systems. As an Advisory Board member, you will engage with CEO Council members to provide 
input on the key considerations for, barriers to the adoption of, and strategies for promoting 
adoption of innovative strategies to improve health and health care within large and medium-
sized global and national employer organizations. Examples of innovations likely to be explored 
by the Council include those related to health and wellness, chronic care management, 
consumer decision support, and delivery system and payment reforms. 







 


Ms. Babjak  
May 20, 2013 
Page two 
 


In your role as an Advisory Board member, we would ask that you participate in a meeting 
with the CEO Council Members on July 9th in New York at Verizon’s headquarters and another 
date in the Fall--to be determined--in Atlanta at Coca-Cola’s headquarters. 


For your information, I have attached an overview of the Bipartisan Policy Center. 


Please don’t hesitate to let us know if it would be helpful to schedule a call with you or a 
member of your team to talk further about the purpose and goals of the CEO Council and the 
role of the Advisory Board. I can be reached by phone at (202) 379-1634 or via email at 
jmarchibroda@bipartisanpolicy.org. 


We hope that you will consider our invitation.  


Sincerely, 


 
 
 
 
 
 


Janet M. Marchibroda 
Executive Director, CEO Council on Health and Innovation 
Bipartisan Policy Center 
 


Attachment 


 



mailto:jmarchibroda@bipartisanpolicy.org



Bipartisan Policy Center Letter to Ms. Babjak re Healthcare Advisory Boa....pdf




RIGOROUS.
REASONED.
RESPECTFUL.
Founded in 2007 by former Senate Majority Leaders Howard Baker, Tom Daschle, Bob 
Dole and George Mitchell, the Bipartisan Policy Center (BPC) is a non-profit organization 
that drives principled solutions through rigorous analysis, reasoned negotiation and 
respectful dialogue. With projects in multiple issue areas, BPC combines politically balanced 
policymaking with strong, proactive advocacy and outreach.  


As the only Washington, DC-based think tank that actively promotes bipartisanship, BPC 
works to address the key challenges facing the nation. Our policy solutions are the product 
of  informed deliberations by former elected and appointed officials, business and labor 
leaders, and academics and advocates who represent both ends of  the political spectrum. 
We are currently focused on health, energy, national and homeland security, transportation, 
the economy, housing, immigration, and governance. 


BPC is committed to seeing our policy solutions enacted by lawmakers. Through the Bipartisan 
Policy Center Advocacy Network (BPCAN), our (c)(4) affiliate, we engage in advocacy and 
strategic outreach and education to bolster the legislative center and support efforts that bring 
Republicans and Democrats together on the difficult issues facing the country.


While a healthy, civil debate among those with differing viewpoints is an essential 
component of  our democracy, the current partisan tone in government is impeding progress. 
Through the Democracy Project and events like Bridge-Builder Breakfasts, political summits 
and timely policy discussions, BPC is fostering an ongoing conversation about how to 
overcome political divides and help make our government work better. 







BPC FOUNDERS
Former Senate Majority Leader  
Howard Baker


Former Senate Majority Leader  
Tom Daschle


Former Senate Majority Leader  
Bob Dole


Former Senate Majority Leader 
George Mitchell


BPC SENIOR FELLOwS
Former Senator from Utah  
Bob Bennett


Former Representative from New York  
Sherwood Boehlert


Former Senator from Missouri
John Danforth


Former Senator from New Mexico  
Pete Domenici


Former Senator from North Dakota  
Byron Dorgan


Former Senate Majority Leader  
Bill Frist


Former Secretary of  Agriculture  
Dan Glickman


Former Senator from Washington  
Slade Gorton


General USMC (ret) 
James L. Jones


Former Senate Majority Leader  
Trent Lott


Former Senator from Maine
Olympia Snowe


Former President of  Colombia
Álvaro Uribe


BPC PRESIDENT 
Jason Grumet


www.bipartisanpolicy.org


1225 Eye Street NW, Suite 1000  
Washington, DC 20005  
(202) 204-2400


Governance Program


The Democracy Project examines why some of  our country’s most heralded democratic 
traditions appear to be losing both favor and relevance with the American public and offers specific 
suggestions to help restore faith in America’s government institutions, particularly Congress.


The Governors’ Council was created to bring pragmatic state-based perspectives to national 
issues, and inject into the federal discourse a strong sense of  the changing landscape outside of  
Washington and new thinking on best practices from the states.


The Commission on Political Reform launches with two main purposes—to understand 
the causes and consequences of  America’s partisan political divide and to advocate for specific 
electoral and congressional reforms to help Americans achieve shared national goals. 


Economic Policy Program


The Economic Policy Project focuses on federal economic and fiscal policy and its 
ramifications within the larger national economy.


The Financial Regulatory Reform Initiative will review the Dodd-Frank Act and financial 
policy, proposing credible and politically achievable refinements to ensure that firms operate in a 
clear and logical regulatory framework.


The Housing Commission aims to reform the nation’s housing policy by crafting a package 
of  realistic and actionable recommendations that consider the near-term issues and address the 
long-term challenges in the sector.


The Immigration Task Force provides a unifying voice surrounding the issue of  immigration 
reform, and will highlight new and dynamic perspectives that have been under-represented until 
now in the immigration debate.


Energy & Infrastructure Program


The Energy Project supports a fundamental reassessment of  America’s energy policy goals, 
decision-making structures, and policies to place energy security at the center of  energy policy.


Health Program


The Health Project works with federal, state, business, and workforce leaders to develop 
bipartisan approaches to help states solve their health system challenges.


The Nutrition and Physical Activity Initiative is a bipartisan effort to enhance physical 
activity and nutritional opportunities for all Americans in four priority areas: investing in children’s 
health; creating healthy schools; improving the health of  communities; and developing healthy 
institutions.


The Health Innovation Initiative conducts research and collaborates with experts and 
stakeholders across every sector of  health care to develop recommendations that promote 
innovation and the use of  IT to support improvements in the cost, quality, and patient experience 
of  care.


National Security Program


The Foreign Policy Project is committed to developing realistic and robust policy 
recommendations for the principal national security and foreign policy issues confronting the U.S.


The Homeland Security Project’s core mission is to be an active, bipartisan voice on 
homeland and national security issues.
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Current BPC Leadership 
 


HEALTH PROGRAM 
 
Health Project 
Tom Daschle, Former U.S. Senate Majority 
Leader (D-SD); Co-founder, Bipartisan Policy 
Center  
Bill Frist, Senior Fellow; Former U.S. Senate 
Majority Leader (R-TN) 
 
Nutrition and Physical Activity Initiative 
Dan Glickman, Senior Fellow; Former Secretary, 
Department of Agriculture; U.S. Representative 
(D-KS) 
Mike Leavitt, Chairman, Leavitt Partners; Former 
Governor (R-UT); Secretary, Department of Health 
and Human Services 
Donna E. Shalala, President of the University of 
Miami; Former Secretary, Department of Health 
and Human Services 
Ann M. Veneman, Former Executive Director, 
UNICEF; Secretary, Department of Agriculture  
 
ENERGY & INFRASTRUCTURE PROGRAM 
 
Energy Project 
Byron L. Dorgan, Senior Fellow; Former U.S. 
Senator (D-ND) 
Trent Lott, Senior Fellow; Former U.S. Senate 
Majority Leader (R-MS) 
General James L. Jones, Senior Fellow; Senior 
Advisor to the AEIC; Former National Security 
Advisor & Supreme Allied Commander Europe  
William K. Reilly, Senior Advisor, TPG, Inc.; 
Former Administrator, U.S. Environmental 
Protection Agency 
 
NATIONAL SECURITY PROGRAM 
 
Foreign Policy Project 
Charles Robb, Former U.S. Senator (D-VA) 
General Charles F. (Chuck) Wald, Senior 
Advisor; Deloitte & Touche, LLP; U.S. Air Force 
Ret. 
Admiral Gregory "Grog" Johnson, Senior 
Advisor; U.S. Navy Ret. 
 
Homeland Security Project 
Thomas H. Kean, Former Governor (R-NJ); THK 
Consulting  
Lee H. Hamilton, Former U.S. Representative (D-
IN); Director, The Center on Congress at Indiana 
University. 
 
 


ECONOMIC POLICY PROGRAM 
 
Economic Policy Project 
Pete V. Domenici, Senior Fellow and Co-Chair, 
Debt Reduction Task Force; Former U.S. Senator 
(R-NM) 
Alice M. Rivlin, Co-Chair, Debt Reduction Task 
Force, Former Director Congressional Budget 
Office 
 
Housing Commission 
Christopher S. “Kit” Bond, Former U.S. Senate 
Majority Leader (R-MO) 
Henry Cisneros, Former Secretary, Department 
of Housing and Urban Development  
Mel Martinez, Former U.S. Senator (R-FL); 
Former Secretary, Department of Housing and 
Urban 
Development  
George Mitchell, Former U.S. Senate Majority 
Leader (D-ME); Co-founder, Bipartisan Policy 
Center 
 
Financial Regulatory Reform Project 
Martin Baily, former Chairman of the President’s 
Council of Economic Advisers 
Phillip Swagel, former Assistant Secretary of the 
U.S. Treasury for Economic Policy 
 
Immigration Task Force 
Haley Barbour, former Governor of Mississippi 
Ed Rendell, former Governor of Pennsylvania 
Henry Cisneros, former U.S. Secretary of 
Housing and Urban Development and former 
Mayor of San Antonio, Texas 
Condoleezza Rice, former U.S. Secretary of State 
 
GOVERNANCE PROGRAM 
 
Democracy Project 
Dan Glickman, Senior Fellow; Former Secretary, 
Department of Agriculture; U.S. Representative 
(D-KS)  
Dirk Kempthorne, President and CEO of the 
American Council of Life Insurers (ACLI); Former 
Secretary of the Interior; U.S. Senator; Governor 
(R-ID)  
Steve Case, Chairman and CEO, Revolution; Co-
Founder, America Online; Chairman, The Case 
Foundation 
 
Governors Council 
Phil Bredesen, (D-TN) Jim Douglas, (R-VT) 
Brad Henry, (D-OK)      Linda Lingle, (R-HI) 
Mike Rounds, (R-SD)   Ted Strickland, (D-OH) 





About the Bipartisan Policy Center May 2013.pdf



The invite indicates the “innovations likely to be explored by the Council include those related to

health and wellness, chronic care management, consumer decision support, and delivery system

and payment reforms.” 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312/899-4856 

 Email: pbabjak@eatright.org  

www.eatright.org
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67. Daily News: Wednesday, May 22, 2013

From: Academy of Nutrition and Dietetics Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RD LD <DMartin@burke.k12.ga.us>

Sent Date: May 22, 2013 10:54:08

Subject: Daily News: Wednesday, May 22, 2013

Attachment:

Daily News 

 From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. Please note that some publications may

require registration or a subscription to access online content

 

Americans Still Making Unhealthy Choices: CDC 

 High rates of obesity, heavy drinking, smoking and inactivity reported, but most people

getting enough sleep 

 http://consumer.healthday.com/Article.asp?AID=676590 

 Source: CDCscroll down to access Health Behaviors of Adults: United States, 20082010 

 http://www.cdc.gov/nchs/

 

People choose larger portions of healthy' foods 

 http://www.reuters.com/article/2013/05/21/us-choose-larger-portions-of-healthy-foo-

idUSBRE94K13820130521 

 Source: International Journal of Obesity 

 http://www.nature.com/ijo/journal/vaop/naam/abs/ijo201369a.html

 

Mediterranean Diet Better Than Low-Fat Diet in Keeping Aging Brains Sharp 

 http://healthland.time.com/2013/05/21/mediterranean-diet-better-than-low-fat-diet-in-keeping-

aging-brains-sharp/ 

 Source: Journal of Neurology, Neurosurgery and Psychiatry 

 http://jnnp.bmj.com/content/early/2013/04/19/jnnp-2012-304792.abstract

 

'Psychiatric bible' tackles grief, binge eating, drinking 

 http://www.cnn.com/2013/05/21/health/dsm-changes/index.html?hpt=he_c2

 

Popping pacifier into parent's mouth to clean it beneficial to baby, study claims 

 But critics contend that oral bacteria could increase the risk of cavities or infectious

diseases 

 http://www.chicagotribune.com/health/ct-x-cleaning-baby-pacifier-0522-20130522,0,26310.story
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USDA/Economic Research Service: Charts of Note 

 Seasonal dips in ground beef prices lower the cost of Memorial Day burgers 

 http://www.ers.usda.gov/data-products/chart-gallery/detail.aspx?chartId=37604&ref=collection

 

Why we marinate 

 It's about imparting flavor, not tenderizing, and there are a gazillion ways to do it 

 http://www.chicagotribune.com/features/food/sc-food-0517-prep-marinades-

20130522,0,6923795.story

 

Apps to Make Sure You Don't Forget the Eggs 

 http://online.wsj.com/article/SB10001424127887324787004578497134076534410.html 

 Related Resource: Pocket Supermarket Guide, Fourth Edition 

 https://www.eatright.org/Shop/Product.aspx?id=6442473967

 

Registered Dietitians in the News

 

Four ways to slow down and let summer linger 

 (Ruth Frechman, Academy Spokesperson quoted) 

 http://www.chicagotribune.com/features/life/sc-fam-0521-lazy-summer-20130521,0,3229587.story

 

Limiting certain carbs may help ease irritable bowel syndrome 

 (By Kate Scarlata, RD) 

 http://www.chicagotribune.com/health/sns-201305210000--tms--premhnstr--k-h20130522-

20130522,0,3699301.story

 

Healthy dinner parties show you dont have to binge to celebrate 

 (Sarah Waybright, RD quoted) 

 http://www.washingtonpost.com/lifestyle/wellness/healthy-dinner-parties-show-you-dont-have-to-

binge-to-celebrate/2013/05/21/e239d794-a822-11e2-b029-8fb7e977ef71_story.html

 

Exercising right just as vital as nutrition 

 (By Kathy Warwick, RD) 

 http://www.clarionledger.com/article/20130521/COL0803/305210006/Exercising-right-just-vital-

nutrition

 

Nutrition: Remember these tips when barbecuing 

 (By Mia Gibson, RD)  

http://www.oaoa.com/people/food/nutrition_know_how/article_0e381da6-c281-11e2-95fe-

0019bb30f31a.html
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Food Pro Offers Tips to Save on Groceries 

 (Mary Meck Higgins, RD quoted)  

http://www.gardneredge.com/news/2013/05/21/7091-food-pro-offers-tips-to-save-on-groceries

 

Dietitians Dish: May is Digestive Diseases Awareness Month  

(By Elizabeth Sommerfeld, RD)  

http://www.victoriaadvocate.com/news/2013/may/21/gl_dietitian_dish_052213_209191/?business

&local-business

 

Limit sugary, high-fat snacks 

 (Alyssa Rider, RD quoted) 

 http://globegazette.com/features/limit-sugary-high-fat-snacks/article_a22f796e-c268-11e2-93b5-

001a4bcf887a.html

 

Practical Nutrition: A lighter, healthier potato salad 

 (By Mary-Jo Sawyer, RD) 

 http://www.timesdispatch.com/entertainment-life/food-dining/article_1bc0e586-f76a-5fd1-a7ab-

18811155ea0d.html

 

Iodine deficiency during pregnancy could adversely affect childrens mental development 

 (Sarah Bath, Dietitian/UK quoted) 

 http://www.thejournal.ie/iodine-deficiency-during-pregnancy-could-adversley-affect-

children%E2%80%99s-mental-development-919382-May2013/

 

Quote of the Week 

 I attribute my success to this: I never gave or took any excuse. 

 -Florence Nightingale

 

The Academy does not have editorial or other control over the contents of the 

 referenced Web sites, is not responsible for the opinions expressed by the authors 

 of listed articles and does not endorse any product or service. 

The Academys Position Papers and Practice Papers are available at:

www.eatright.org/positions

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY 

 For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

The Academy of Nutrition and Dietetics recognizes and thanks our corporate sponsors for

their generous support of Academy events and programs. These organizations are

committed to the Academys mission of empowering members to be the nations food and
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nutrition leaders. 

Academy Partners: Abbott Nutrition, The Coca-Cola Company, Hershey Center for Health

&Nutrition® and National Dairy Council®.

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=20603

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-20603-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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68. Daily News: Monday, May 6, 2013

From: Academy of Nutrition and Dietetics' Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RD LD <DMartin@burke.k12.ga.us>

Sent Date: May 06, 2013 10:53:56

Subject: Daily News: Monday, May 6, 2013

Attachment:

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

 Please note that some publications may require registration or a subscription to access online

content. 

Its Membership Renewal Time! 

 Renew your Academy membership by May 31, 2013tocontinue receiving the Daily News and

your other favorite member benefits.  

 To renew online at www.eatright.org, log in and click the Renew Membership link under your

name. Or, call the Member Service Center at 800/877-1600, ext. 5000 (Mon  Fri, 8AM  5PM,

Central Time) / International callers  312/899-0040, ext. 5000. 

Popular eye supplements need a tweak, study suggests 

 http://www.usatoday.com/story/news/nation/2013/05/05/eye-supplements-macular-

degeneration/2134069/ 

 Source: Journal of the American Medical Association 

 http://jama.jamanetwork.com/article.aspx?articleid=1684847

 

Mika Brzezinski shares her battle with eating disorders 

 http://www.usatoday.com/story/news/nation/2013/05/06/mika-brzezinski-eating-

disorders/2126465/ 

 Related Resource: Nutrition Intervention in the Treatment of Eating Disorders 

 http://www.eatright.org/About/Content.aspx?id=8386

 

Supplement builds strength in fibromyalgia trial 

 http://www.chicagotribune.com/health/sns-rt-us-supplement-fibromyalgiabre9420y5-

20130503,0,2087857.story 

 Source: Arthritis Care &Research 

 http://onlinelibrary.wiley.com/doi/10.1002/acr.22020/abstract

 

Autism Linked to Environmental Factors 

 (Presented Friday at the International Society for Autism Research conference) 

 http://online.wsj.com/article/SB10001424127887324766604578460533650317520.html
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U.K. Health Service Takes Closer Look at Apps' Potential 

 http://online.wsj.com/article/SB10001424127887324266904578460913262105152.html 

 Related Resource: App Reviews 

 http://foodandnutritionmag.org/resources/app-reviews

 

Hotnew beverage trends 

 http://www.foxnews.com/health/2013/05/06/hot-new-beverage-trends/

 

Drug, club and foodservice: The next big growth opportunities for gluten-free 

 http://www.foodnavigator-usa.com/Manufacturers/Drug-club-and-foodservice-The-next-big-

growth-opportunities-for-gluten-free

 

Budget cuts won't reduce food safety inspections 

 http://www.usatoday.com/story/news/nation/2013/05/03/budget-cuts-food-safety-fda-usda-

sequester/2129597/

 

Despite inspections, raw milk sickened more than 100 

 http://www.foxnews.com/health/2013/05/04/raw-milk-sickened-scores-despite-inspections/ 

 Source:  Clinical Infectious Diseases. 

 http://cid.oxfordjournals.org/content/early/2013/04/25/cid.cit231.abstract?sid=ab035624-f823-

4f99-a8c1-d6affd02a19f

 

The germiest spots in your kitchen -- where you least expect them 

 http://www.today.com/health/germiest-spots-your-kitchen-where-you-least-expect-them-

6C9744643#germiest-spots-your-kitchen-where-you-least-expect-them-6C9744643 

 Related Resource: Home Food Safety 

 http://homefoodsafety.org/

 

Unfortunately yes mold did grow in Capri Sun Kraft Foods 

 http://www.foodnavigator-usa.com/Manufacturers/Unfortunately-yes-mold-did-grow-in-Capri-Sun-

Kraft-Foods

 

China probes mutton supplier; government website says linked to Yum 

 http://www.chicagotribune.com/business/sns-rt-us-yum-china-littlesheepbre94502e-

20130505,0,4474710.story

 

Get off your duff: Work and walk with a treadmill desk 

 http://www.usatoday.com/story/tech/personal/2013/05/04/standing-desk-trekdesk-

steelcase/2130143/
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Registered Dietitians in the News

 

Plant a salad bowl garden this summer 

 (By Rebecca Cripe, RD) 

 http://lacrossetribune.com/lifestyles/food-and-cooking/plant-a-salad-bowl-garden-this-

summer/article_f9281012-b419-11e2-8878-001a4bcf887a.html

 

Keeping Things Tasty Without Salt 

 (Marcia Crawford, RD featured) 

 http://www.indianasnewscenter.com/insight/inhealth/Dietitian-Marcia-Crawford---Keeping-Things-

Tasty-Without-Salt-204877811.html

 

From the Dietitian: Help Mom get healthy this Mother's Day 

 (By Amanda Devereaux, RD) 

 http://www.desmoinesregister.com/article/20130506/LIFE/305060018/From-Dietitian-Help-Mom-

get-healthy-Mother-s-Day

 

Think about what you drink 

 (By Pam Stuppy, RD) 

 http://www.seacoastonline.com/apps/pbcs.dll/article?AID=/20130505/LIFE/305050310/-

1/NEWSMAP

 

Get snackin' - Your overall health will benefit when you nosh on healthy foods 

 between meals 

 (By Heather Illg, RD) 

http://www.desmoinesregister.com/article/20130506/LIFE/305060022/0/NEWS/?odyssey=nav%7

Chead

 

A Musical Message for Children on Healthy Eating 

 (Helen Butleroff-Leahy, RD quoted) 

 http://well.blogs.nytimes.com/2013/05/06/a-musical-message-for-children-on-healthy-

eating/?ref=health

 

Dietitian careers offer food for thought 

 (Tamar Kafka, Kimberley Black &Marlene Wyatt, Dietitians/Canada all quoted) 

http://www.leaderpost.com/health/Dietitian+careers+offer+food+thought/8337193/story.html#ixzz2

SWCvrAhc

 

Which granola bars are the healthiest to eat? 

 (By Leslie Beck, Dietitian/Canada) 

 http://www.theglobeandmail.com/life/health-and-fitness/ask-a-health-expert/which-granola-bars-

are-the-healthiest-to-eat/article11703335/
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The omnivores other dilemma: Eating meat and the link between the guts bacteria and

heart disease 

 (By Jennifer Sygo, Dietitian/Canada) 

 http://life.nationalpost.com/2013/04/30/the-omnivores-other-dilemma-eating-meat-and-the-link-

between-the-guts-bacteria-and-heart-disease/

 

The Academy does not have editorial or other control over the contents of the 

 referenced Web sites, is not responsible for the opinions expressed by the authors 

 of listed articles and does not endorse any product or service. 

The Academys Position Papers are available at: www.eatright.org/positions

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY® 

 For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals

 

The Academy of Nutrition and Dietetics recognizes and thanks our corporate sponsors for

their generous support of Academy events and programs. These organizations are

committed to the Academys mission of empowering members to be the nations food and

nutrition leaders. 

Academy Partners: Abbott Nutrition, The Coca-Cola Company, Hershey Center for Health

&Nutrition® and National Dairy Council®.
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69. Daily News: Tuesday, March 26, 2013

From: Academy of Nutrition and Dietetics' Knowledge Center

<knowledge@eatright.org>

To: Donna S Martin RD LD <DMartin@burke.k12.ga.us>

Sent Date: Mar 26, 2013 10:27:21

Subject: Daily News: Tuesday, March 26, 2013

Attachment:

From the Academy of Nutrition and Dietetics Knowledge Center

 

The Daily News is an e-newsletter informing members of current news related to food,

nutrition and health from major news outlets. 

 Please note that some publications may require registration or a subscription to access online

content. 

Where do allergies come from? 

 http://www.cnn.com/2013/03/26/health/what-causes-allergies/index.html?hpt=he_c1 

 Related Resource: The Health Professionals Guide to Food Allergies and Intolerances 

 https://www.eatright.org/shop/product.aspx?id=6442472295

 

Prescription for nutrition 

 Given growing agreement on diet-influenced medical conditions, doctors should do more

to watch what you eat 

 http://www.chicagotribune.com/health/ct-met-heart-nutrition-20130326,0,5099220.story 

 Related Article: Mediterranean diet: A sample menu 

 http://www.chicagotribune.com/health/ct-met-mediterranean-diet-menu-

20130326,0,1754600.story

 

Women who ate more soy survive lung cancer better, study finds 

 http://vitals.nbcnews.com/_news/2013/03/25/17459143-women-who-ate-more-soy-survive-lung-

cancer-better-study-finds?lite 

 Source: Journal of Clinical Oncology 

 http://jco.ascopubs.org/content/early/2013/03/21/JCO.2012.43.0942.abstract

 

'Frustrating' zinc shortage endangers tiniest babies, doctors say 

 http://vitals.nbcnews.com/_news/2013/03/26/17431799-frustrating-zinc-shortage-endangers-

tiniest-babies-doctors-say?lite 

 Source: CDC 

 http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6207a5.htm

 

Eating made her sick, but it took doctors years to figure out why 

 http://www.washingtonpost.com/national/health-science/eating-made-her-sick-but-it-took-doctors-
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years-to-figure-out-why/2013/03/25/896ca080-7c42-11e2-82e8-61a46c2cde3d_story.html

 

Anal cancer may be on the rise in the U.S 

 http://www.reuters.com/article/2013/03/22/us-anal-cancer-idUSBRE92L16820130322 

 Source: Journal of Clinical Oncology 

 http://jco.ascopubs.org/content/early/2013/03/18/JCO.2012.45.2524.abstract?sid=ee445dc2-

81ba-4082-813c-fd66b8f04f21

 

Heart Failure: Is There a Breath Test? 

 http://www.medpagetoday.com/CriticalCare/CHF/38076 

 Source: Journal of the American College of Cardiology 

 http://content.onlinejacc.org/article.aspx?articleid=1671100

 

Well-crafted programs: Companies may start offering greater incentives for employee

participation 

 http://www.bizjournals.com/phoenix/blog/health-care-daily/2013/03/well-crafted-programs-

companies-may.html?page=all

 

Hypercleanliness may be making us sick 

 http://www.washingtonpost.com/national/health-science/hypercleanliness-may-be-making-us-

sick/2013/03/25/9e6d4764-84e9-11e2-999e-5f8e0410cb9d_story.html

 

Genetic modification strains old food and drug laws 

 http://www.latimes.com/news/science/la-sci-gmo-regulations-20130324,0,7244741.story 

 Related Resource: Practice Paper: Promoting Ecological Sustainability within the Food System 

 http://www.eatright.org/Members/content.aspx?id=6442475081

 

US sales of heart friendly foods and beverages have grown 22 percent since 2007 

 http://www.foodnavigator-usa.com/Market/US-sales-of-heart-friendly-foods-and-beverages-have-

grown-22-since-2007-says-Euromonitor-International

 

Exploring marvels of the mouth 

 http://www.bendbulletin.com/article/20130326/NEWS0107/303260367/

 

Can you still eat that, or should you throw it out? 

 http://todayhealth.today.com/_news/2013/03/24/17420450-can-you-still-eat-that-or-should-you-

throw-it-out?lite 

 Related Resource: Home Food Safety 

 www.homefoodsafety.org

 

MedlinePlus: Latest Health News 

 -Fit Kids May Dodge Fractures in Old Age 
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 -Temporary Tattoos May Put You at Risk 

 -Antibiotic Linked to Heart Problems in COPD Patients 

 http://www.nlm.nih.gov/medlineplus/healthnews.html

 

Registered Dietitians in the News

 

Prepare pantry for spring power outages 

 (By Carolyn O'Neil, RD and Rachel Begun, Academy Spokesperson quoted) 

 http://www.ajc.com/news/lifestyles/health/prepare-pantry-for-spring-power-outages/nW38r/

 

Junk food might not be addictive, after all 

 (Joan Salge Blake, Academy Spokesperson quoted) 

 http://www.foxnews.com/health/2013/03/26/junk-food-might-not-be-addictive-after-all/

 

National Nutrition Month 

 (Melissa Joy Dobbins, Academy Spokesperson featured) 

 http://abclocal.go.com/wls/story?section=resources&id=9038082

 

Beer as a post-race recovery drink? 

 (By Molly Kimball, RD) 

 http://www.nola.com/health/index.ssf/2013/03/post-exercise_recovery_drink_b.html

 

Searching for the causes of obesity 

 (By Timi Gustafson, RD) 

 http://www.auburn-reporter.com/lifestyle/199914681.html

 

Make Easter, Passover healthier with tweaks to traditions 

 (Farzeen Sukheswalla, RD quoted) 

 http://www.dallasnews.com/health/columnists/nancy-churnin/20130325-make-easter-passover-

healthier-with-tweaks-to-traditions.ece

 

The Academy does not have editorial or other control over the contents of the 

 referenced Web sites, is not responsible for the opinions expressed by the authors 

 of listed articles and does not endorse any product or service. 

The Academys Position Papers are available at: www.eatright.org/positions

 

COPYRIGHT 2013 Academy of Nutrition and Dietetics

 

Sponsor: SOYJOY® 

 For more information, visit: http://us.soyjoy.com/Nutrition/Healthcare-Professionals
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The Academy of Nutrition and Dietetics recognizes and thanks our corporate sponsors for

their generous support of Academy events and programs. These organizations are

committed to the Academys mission of empowering members to be the nations food and

nutrition leaders. 

Academy Partners: Abbott Nutrition, ARAMARK, The Coca-Cola Company, Hershey Center

for Health &Nutrition® and National Dairy Council®.

 

---

You are currently subscribed to daily_news as: DMartin@burke.k12.ga.us.

To unsubscribe click here:

http://mailer.eatright.org/u?id=1421097.aba4b5df34ea3915c5b8761853e52ac2&n=T&l=daily_new

s&o=19366

(It may be necessary to cut and paste the above URL if the line is broken)

or send a blank email to leave-19366-

1421097.aba4b5df34ea3915c5b8761853e52ac2@mailer.eatright.org 
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70. 2011 Academy Tax Returns

From: Joan Schwaba <JSchwaba@eatright.org>

To: Becky Dorner <becky@beckydorner.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith  <easaden@aol.com>, Ethan A.

Bergman <bergmane@cwu.edu>, Evelyn Crayton <craytef@auburn.edu>,

Evelyn Crayton <craytef@aces.edu>, Joe Derochowski

<joe.derochowski@nielsen.com>, Linda Farr  <linda.farr@me.com>, Lucille

Beseler  <lbeseler_fnc@bellsouth.net>, Marcia Kyle

<bkyle@roadrunner.com>, Margaret Garner <mgarner@cchs.ua.edu>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Sandra Gill

<sandralgill@comcast.net>, Sylvia Escott-Stump <escottstumps@ecu.edu>,

Trisha Fuhrman <nutrisha50@earthlink.net>, glenna@glennamccollum.com

<glenna@glennamccollum.com>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Chris Reidy

<CREIDY@eatright.org>, Ulric Chung <UChung@eatright.org>, Susan Burns

<Sburns@eatright.org>, Doris Acosta <dacosta@eatright.org>, Karen

Lechowich <KLechowich@eatright.org>, Alison Steiber

<ASteiber@eatright.org>

Sent Date: Mar 14, 2013 16:05:17

Subject: 2011 Academy Tax Returns

Attachment: image002.jpg
07 Att 1.7 2011 Academy Tax return REPLACMENT.pdf

We noted the tax returns provided in the March Board meeting packet were last year’s returns.

Attached are the current tax returns for the year ending May 31, 2012.  This tax return is also

posted in the March Board meeting file on the Board communications platform. We apologize for

this inconvenience. Please contact Pat or Paul (pmifsud@eatright.org or x4730) if you have any

questions.

 

 

Joan 

 

Joan Schwaba, MS, RD, LDN

 

Director, Strategic Management 

 Academy of Nutrition and Dietetics 

 120 S. Riverside Plaza, Suite 2000 

 Chicago, Illinois 60606-6995 

 Phone: 312-899-4798 
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)501(c)(3) 501(c) ( (insert no.) 4947(a)(1) or 527


 |Corporation Trust Association OtherForm of organization: Year of formation: State of legal domicile:


 |


 |


N
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s


Under penalties of perjury, I declare that I have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is


true, correct, and complete. Declaration of preparer (other than officer) is based on all information of which preparer has any knowledge.


Signature of officer Date


Type or print name and title


Date PTINPrint/Type preparer's name Preparer's signature


Firm's name Firm's EIN


Firm's address


Phone no.


 


Form


The organization may have to use a copy of this return to satisfy state reporting requirements.


Name of organization


Doing Business As


Number and street Telephone number


City or town, state or country, and ZIP + 4


Is this a group return 


for affiliates?Name and address of principal officer:


If "No," attach a list. (see instructions)


Group exemption number  |


Tax-exempt status:


Briefly describe the organization's mission or most significant activities:


Check this box if the organization discontinued its operations or disposed of more than 25% of its net assets.


Number of voting members of the governing body (Part VI, line 1a)


Number of independent voting members of the governing body (Part VI, line 1b)


Total number of individuals employed in calendar year 2011 (Part V, line 2a)


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Total number of volunteers (estimate if necessary)


Total unrelated business revenue from Part VIII, column (C), line 12


Net unrelated business taxable income from Form 990-T, line 34


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


����������������������


Contributions and grants (Part VIII, line 1h) ~~~~~~~~~~~~~~~~~~~~~


Program service revenue (Part VIII, line 2g) ~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~Investment income (Part VIII, column (A), lines 3, 4, and 7d)


Other revenue (Part VIII, column (A), lines 5, 6d, 8c, 9c, 10c, and 11e) ~~~~~~~~


Total revenue - add lines 8 through 11 (must equal Part VIII, column (A), line 12) ���


Grants and similar amounts paid (Part IX, column (A), lines 1-3)


Benefits paid to or for members (Part IX, column (A), line 4)


Salaries, other compensation, employee benefits (Part IX, column (A), lines 5-10)


~~~~~~~~~~~


~~~~~~~~~~~~~


~~~


Professional fundraising fees (Part IX, column (A), line 11e)


Total fundraising expenses (Part IX, column (D), line 25)


~~~~~~~~~~~~~~


Other expenses (Part IX, column (A), lines 11a-11d, 11f-24e)


Total expenses. Add lines 13-17 (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 18 from line 12


~~~~~~~~~~~~~


~~~~~~~


����������������


Total assets (Part X, line 16)


Total liabilities (Part X, line 26)


Net assets or fund balances. Subtract line 21 from line 20


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~


��������������


May the IRS discuss this return with the preparer shown above? (see instructions) ���������������������


LHA Form (2011)


Part I Summary


Signature BlockPart II
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JUN 1, 2011 MAY 31, 2012


ACADEMY OF NUTRITION AND DIETETICS
X 36-0724760


120 S. RIVERSIDE PLAZA 2000 312-899-0040
38,390,750.


CHICAGO, IL  60606
PATRICIA BABJAK X


SAME AS C ABOVE
X 6


WWW.EATRIGHT.ORG
X 1924 IL


EMPOWER MEMBERS TO BE THE
NATION'S FOOD AND NUTRITION LEADERS


17
16
164
250


291,025.
5,645.


3,650,147. 3,979,250.
30,117,171. 29,858,638.
1,559,246. 868,721.


0. 0.
35,326,564. 34,706,609.


701,058. 294,660.
0. 0.


12,618,833. 13,520,130.
0. 0.


0.
21,393,827. 20,594,650.
34,713,718. 34,409,440.


612,846. 297,169.


44,965,636. 43,832,227.
25,869,280. 25,226,611.
19,096,356. 18,605,616.


PATRICIA BABJAK, CEO


LU ANN TRAPP LU ANN TRAPP 01/23/13 P01506476
PLANTE & MORAN, PLLC 38-1357951
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL 60606 (312) 207-1040


X
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Code: Expenses $ including grants of $ Revenue $


Code: Expenses $ including grants of $ Revenue $


Code: Expenses $ including grants of $ Revenue $


Expenses $ including grants of $ Revenue $


132002
02-09-12


 


1


2


3


4


Yes No


Yes No


4a


4b


4c


4d


4e Total program service expenses 


 


Form 990 (2011) Page 


Check if Schedule O contains a response to any question in this Part III �����������������������������


Briefly describe the organization's mission:


Did the organization undertake any significant program services during the year which were not listed on


the prior Form 990 or 990-EZ?


If "Yes," describe these new services on Schedule O.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization cease conducting, or make significant changes in how it conducts, any program services?


If "Yes," describe these changes on Schedule O.


~~~~~~


Describe the organization's program service accomplishments for each of its three largest program services, as measured by expenses.


Section 501(c)(3) and 501(c)(4) organizations and section 4947(a)(1) trusts are required to report the amount of grants and allocations to


others, the total expenses, and revenue, if any, for each program service reported.


( ) ( ) ( )


( ) ( ) ( )


( ) ( ) ( )


Other program services (Describe in Schedule O.)


( ) ( )


Form (2011)
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Statement of Program Service AccomplishmentsPart III
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J


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


EMPOWER MEMBERS TO BE THE NATION'S FOOD AND NUTRITION LEADERS.


X


X


PUBLIC/GOVERNMENT AFFAIRS - PROGRAM PROMOTES AWARENESS OF NUTRITION AND
HEALTH INITIATIVES AS WELL AS WORKS ON FEDERAL AND STATE INITIATIVES
THAT MAY IMPACT THE FIELD OF DIETETICS.


PUBLICATIONS - PROGRAM THAT PROVIDES FOR THE PUBLICATION OF THE
"JOURNAL OF THE ACADEMY OF NUTRITION AND DIETETICS","FOOD & NUTRITION",
AND VARIOUS OTHER EDUCATION MATERIALS BOTH TRADITIONALLY AND
ELECTRONICALLY IN ORDER TO PROVIDE DIETETICS' PROFESSIONALS AND
CONSUMERS WITH RESOURCES FOR GOOD NUTRITION AND HEALTH.


MEMBERSHIP - PROGRAM PROVIDES FOR THE MAINTENANCE AND MANAGEMENT OF ALL
MEMBERSHIP RELATED ACTIVITIES THAT PROMOTE THE PROFESSION OF DIETETICS.
THIS WOULD INCLUDE MEMBERSHIP ACTIVITIES WITHIN THE ACADEMY, DIETETIC
PRACTICE GROUPS, MEMBER INTEREST GROUPS, REVIEW AND ACCREDITATION OF
EDUCATIONAL PROGRAMS AND DIETETICS REGISTRATION.
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Yes No


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


1


2


3


4


5


6


7


8


9


10


Section 501(c)(3) organizations.


a


b


c


d


e


f


a


b


11a


11b


11c


11d


11e


11f


12a


12b


13


14a


14b


15


16


17


18


19


20a


20b


a


b


a


b


If "Yes," complete Schedule A
Schedule B, Schedule of Contributors


If "Yes," complete Schedule C, Part I


If "Yes," complete Schedule C, Part II


If "Yes," complete Schedule C, Part III


If "Yes," complete Schedule D, Part I


If "Yes," complete Schedule D, Part II
If "Yes," complete


Schedule D, Part III


If "Yes," complete Schedule D, Part IV


If "Yes," complete Schedule D, Part V


If "Yes," complete Schedule D,
Part VI


If "Yes," complete Schedule D, Part VII


If "Yes," complete Schedule D, Part VIII


If "Yes," complete Schedule D, Part IX
If "Yes," complete Schedule D, Part X


If "Yes," complete Schedule D, Part X
If "Yes," complete


Schedule D, Parts XI, XII, and XIII


If "Yes," and if the organization answered "No" to line 12a, then completing Schedule D, Parts XI, XII, and XIII is optional
If "Yes," complete Schedule E


If "Yes," complete Schedule F, Parts I and IV


If "Yes," complete Schedule F, Parts II and IV


If "Yes," complete Schedule F, Parts III and IV


If "Yes," complete Schedule G, Part I


If "Yes," complete Schedule G, Part II
If "Yes,"


complete Schedule G, Part III
If "Yes," complete Schedule H


Form 990 (2011) Page 


Is the organization described in section 501(c)(3) or 4947(a)(1) (other than a private foundation)?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization required to complete ?


Did the organization engage in direct or indirect political campaign activities on behalf of or in opposition to candidates for


public office? 


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


 Did the organization engage in lobbying activities, or have a section 501(h) election in effect


during the tax year? 


Is the organization a section 501(c)(4), 501(c)(5), or 501(c)(6) organization that receives membership dues, assessments, or


similar amounts as defined in Revenue Procedure 98-19? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


Did the organization maintain any donor advised funds or any similar funds or accounts for which donors have the right to


provide advice on the distribution or investment of amounts in such funds or accounts? 


Did the organization receive or hold a conservation easement, including easements to preserve open space,


the environment, historic land areas, or historic structures? 


Did the organization maintain collections of works of art, historical treasures, or other similar assets? 


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount in Part X, line 21; serve as a custodian for amounts not listed in Part X; or provide


credit counseling, debt management, credit repair, or debt negotiation services? 


Did the organization, directly or through a related organization, hold assets in temporarily restricted endowments, permanent


endowments, or quasi-endowments? 


~~


~~~~~~~~~~~~~~~~~~~~~~~~


If the organization's answer to any of the following questions is "Yes," then complete Schedule D, Parts VI, VII, VIII, IX, or X


as applicable.


Did the organization report an amount for land, buildings, and equipment in Part X, line 10? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for investments - other securities in Part X, line 12 that is 5% or more of its total


assets reported in Part X, line 16? 


Did the organization report an amount for investments - program related in Part X, line 13 that is 5% or more of its total


assets reported in Part X, line 16? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report an amount for other assets in Part X, line 15 that is 5% or more of its total assets reported in


Part X, line 16? 


Did the organization report an amount for other liabilities in Part X, line 25? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization's separate or consolidated financial statements for the tax year include a footnote that addresses


the organization's liability for uncertain tax positions under FIN 48 (ASC 740)? 


Did the organization obtain separate, independent audited financial statements for the tax year? 


~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization included in consolidated, independent audited financial statements for the tax year?


~~~


Is the organization a school described in section 170(b)(1)(A)(ii)? 


Did the organization maintain an office, employees, or agents outside of the United States?


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


Did the organization have aggregate revenues or expenses of more than $10,000 from grantmaking, fundraising, business,


investment, and program service activities outside the United States, or aggregate foreign investments valued at $100,000


or more? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report on Part IX, column (A), line 3, more than $5,000 of grants or assistance to any organization


or entity located outside the United States? 


Did the organization report on Part IX, column (A), line 3, more than $5,000 of aggregate grants or assistance to individuals


located outside the United States? 


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


Did the organization report a total of more than $15,000 of expenses for professional fundraising services on Part IX,


column (A), lines 6 and 11e? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 total of fundraising event gross income and contributions on Part VIII, lines


1c and 8a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization report more than $15,000 of gross income from gaming activities on Part VIII, line 9a? 


Did the organization operate one or more hospital facilities? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


If "Yes" to line 20a, did the organization attach a copy of its audited financial statements to this return? ����������


Form  (2011)


3
Part IV Checklist of Required Schedules
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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X
X
X


X


X
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X


X
X
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Yes No


21


22


23


24


25


26


27


28


29


30


31


32


33


34


35


36


37


38


21


22


23


24a


24b


24c


24d


25a


25b


26


27


28a


28b


28c


29


30


31


32


33


34


35a


35b


36


37


38


a


b


c


d


a


b


Section 501(c)(3) and 501(c)(4) organizations. 


a


b


c


a


b


Section 501(c)(3) organizations. 


Note. 


(continued)


If "Yes," complete Schedule I, Parts I and II


If "Yes," complete Schedule I, Parts I and III


If "Yes," complete
Schedule J


If "Yes," answer lines 24b through 24d and complete
Schedule K. If "No", go to line 25


If "Yes," complete Schedule L, Part I


If "Yes," complete
Schedule L, Part I


If "Yes," complete Schedule L, Part II


If "Yes," complete Schedule L, Part III


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule L, Part IV


If "Yes," complete Schedule L, Part IV
If "Yes," complete Schedule M


If "Yes," complete Schedule M


If "Yes," complete Schedule N, Part I
If "Yes," complete


Schedule N, Part II


If "Yes," complete Schedule R, Part I


If "Yes," complete Schedule R, Parts II, III, IV, and V, line 1


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part V, line 2


If "Yes," complete Schedule R, Part VI


Form 990 (2011) Page 


Did the organization report more than $5,000 of grants and other assistance to any government or organization in the


United States on Part IX, column (A), line 1? ~~~~~~~~~~~~~~~~~~


Did the organization report more than $5,000 of grants and other assistance to individuals in the United States on Part IX,


column (A), line 2? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization answer "Yes" to Part VII, Section A, line 3, 4, or 5 about compensation of the organization's current


and former officers, directors, trustees, key employees, and highest compensated employees? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a tax-exempt bond issue with an outstanding principal amount of more than $100,000 as of the


last day of the year, that was issued after December 31, 2002? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest any proceeds of tax-exempt bonds beyond a temporary period exception?


Did the organization maintain an escrow account other than a refunding escrow at any time during the year to defease


any tax-exempt bonds?


Did the organization act as an "on behalf of" issuer for bonds outstanding at any time during the year?


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


Did the organization engage in an excess benefit transaction with a


disqualified person during the year? 


Is the organization aware that it engaged in an excess benefit transaction with a disqualified person in a prior year, and


that the transaction has not been reported on any of the organization's prior Forms 990 or 990-EZ? 


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was a loan to or by a current or former officer, director, trustee, key employee, highly compensated employee, or disqualified


person outstanding as of the end of the organization's tax year? 


Did the organization provide a grant or other assistance to an officer, director, trustee, key employee, substantial


contributor or employee thereof, a grant selection committee member, or to a 35% controlled entity or family member


of any of these persons? 


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Was the organization a party to a business transaction with one of the following parties (see Schedule L, Part IV


instructions for applicable filing thresholds, conditions, and exceptions):


A current or former officer, director, trustee, or key employee? ~~~~~~~~~~~


A family member of a current or former officer, director, trustee, or key employee? 


An entity of which a current or former officer, director, trustee, or key employee (or a family member thereof) was an officer,


director, trustee, or direct or indirect owner? 


~~


~~~~~~~~~~~~~~~~~~~~~


Did the organization receive more than $25,000 in non-cash contributions? 


Did the organization receive contributions of art, historical treasures, or other similar assets, or qualified conservation


contributions? 


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization liquidate, terminate, or dissolve and cease operations?


Did the organization sell, exchange, dispose of, or transfer more than 25% of its net assets? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization own 100% of an entity disregarded as separate from the organization under Regulations


sections 301.7701-2 and 301.7701-3? 


Was the organization related to any tax-exempt or taxable entity?


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a controlled entity within the meaning of section 512(b)(13)?


Did the organization receive any payment from or engage in any transaction with a controlled entity within the meaning of


section 512(b)(13)? 


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization make any transfers to an exempt non-charitable related organization?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization conduct more than 5% of its activities through an entity that is not a related organization


and that is treated as a partnership for federal income tax purposes? ~~~~~~~~


Did the organization complete Schedule O and provide explanations in Schedule O for Part VI, lines 11 and 19?


All Form 990 filers are required to complete Schedule O �������������������������������


Form  (2011)
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Sponsoring organizations maintaining donor advised funds and section 509(a)(3) supporting organizations. 


 


Yes No


1


2


3


4


5


6


7


a


b


c


1a


1b


1c


a


b


2a


Note. 


2b


3a


3b


4a


5a


5b


5c


6a


6b


7a


7b


7c


7e


7f


7g


7h


8


9a


9b


a


b


a


b


a


b


c


a


b


Organizations that may receive deductible contributions under section 170(c).


a


b


c


d


e


f


g


h


7d


8


9


10


11


12


13


14


Sponsoring organizations maintaining donor advised funds.


a


b


Section 501(c)(7) organizations. 


a


b


10a


10b


Section 501(c)(12) organizations. 


a


b


11a


11b


a


b


Section 4947(a)(1) non-exempt charitable trusts. 12a


12b


Section 501(c)(29) qualified nonprofit health insurance issuers.


Note.


a


b


c


a


b


13a


13b


13c


14a


14b


e-file


If "No," provide an explanation in Schedule O


If "No," provide an explanation in Schedule O


Did the organization receive a payment in excess of $75 made partly as a contribution and partly for goods and services provided to the payor?


Did the supporting


organization, or a donor advised fund maintained by a sponsoring organization, have excess business holdings at any time during the year?


Form  (2011)


Form 990 (2011) Page 


Check if Schedule O contains a response to any question in this Part V �����������������������������


Enter the number reported in Box 3 of Form 1096. Enter -0- if not applicable ~~~~~~~~~~~


Enter the number of Forms W-2G included in line 1a. Enter -0- if not applicable ~~~~~~~~~~


Did the organization comply with backup withholding rules for reportable payments to vendors and reportable gaming


(gambling) winnings to prize winners? �������������������������������������������


Enter the number of employees reported on Form W-3, Transmittal of Wage and Tax Statements,


filed for the calendar year ending with or within the year covered by this return ~~~~~~~~~~


If at least one is reported on line 2a, did the organization file all required federal employment tax returns?


If the sum of lines 1a and 2a is greater than 250, you may be required to  (see instructions)


~~~~~~~~~~


Did the organization have unrelated business gross income of $1,000 or more during the year?


If "Yes," has it filed a Form 990-T for this year? 


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~


At any time during the calendar year, did the organization have an interest in, or a signature or other authority over, a


financial account in a foreign country (such as a bank account, securities account, or other financial account)?~~~~~~~


If "Yes," enter the name of the foreign country:


See instructions for filing requirements for Form TD F 90-22.1, Report of Foreign Bank and Financial Accounts.


Was the organization a party to a prohibited tax shelter transaction at any time during the tax year?


Did any taxable party notify the organization that it was or is a party to a prohibited tax shelter transaction?


~~~~~~~~~~~~


~~~~~~~~~


If "Yes," to line 5a or 5b, did the organization file Form 8886-T? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Does the organization have annual gross receipts that are normally greater than $100,000, and did the organization solicit


any contributions that were not tax deductible?


If "Yes," did the organization include with every solicitation an express statement that such contributions or gifts


were not tax deductible?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization notify the donor of the value of the goods or services provided?


Did the organization sell, exchange, or otherwise dispose of tangible personal property for which it was required


to file Form 8282?


~~~~~~~~~~~~~~~


����������������������������������������������������


If "Yes," indicate the number of Forms 8282 filed during the year


Did the organization receive any funds, directly or indirectly, to pay premiums on a personal benefit contract?


~~~~~~~~~~~~~~~~


~~~~~~~


~~~~~~~~~Did the organization, during the year, pay premiums, directly or indirectly, on a personal benefit contract?


If the organization received a contribution of qualified intellectual property, did the organization file Form 8899 as required?


If the organization received a contribution of cars, boats, airplanes, or other vehicles, did the organization file a Form 1098-C?


~


Did the organization make any taxable distributions under section 4966?


Did the organization make a distribution to a donor, donor advisor, or related person?


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~


Enter:


Initiation fees and capital contributions included on Part VIII, line 12


Gross receipts, included on Form 990, Part VIII, line 12, for public use of club facilities


~~~~~~~~~~~~~~~


~~~~~~


Enter:


Gross income from members or shareholders


Gross income from other sources (Do not net amounts due or paid to other sources against


amounts due or received from them.)


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Is the organization filing Form 990 in lieu of Form 1041?


If "Yes," enter the amount of tax-exempt interest received or accrued during the year ������


Is the organization licensed to issue qualified health plans in more than one state?


 See the instructions for additional information the organization must report on Schedule O.


~~~~~~~~~~~~~~~~~~~~~


Enter the amount of reserves the organization is required to maintain by the states in which the


organization is licensed to issue qualified health plans


Enter the amount of reserves on hand


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization receive any payments for indoor tanning services during the tax year?


If "Yes," has it filed a Form 720 to report these payments? 


~~~~~~~~~~~~~~~~


����������


5
Part V Statements Regarding Other IRS Filings and Tax Compliance
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Yes No


1a


1b


1


2


3


4


5


6


7


8


9


a


b


2


3


4


5


6


7a


7b


8a


8b


9


a


b


a


b


Yes No


10


11


a


b


10a


10b


11a


12a


12b


12c


13


14


15a


15b


16a


16b


a


b


12a


b


c


13


14


15


a


b


16a


b


17


18


19


20


For each "Yes" response to lines 2 through 7b below, and for a "No" response
to line 8a, 8b, or 10b below, describe the circumstances, processes, or changes in Schedule O. See instructions.


If "Yes," provide the names and addresses in Schedule O
(This Section B requests information about policies not required by the Internal Revenue Code.)


If "No," go to line 13


If "Yes," describe
in Schedule O how this was done


If there are material differences in voting rights among members of the governing body, or if the governing


body delegated broad authority to an executive committee or similar committee, explain in Schedule O.


Did the organization contemporaneously document the meetings held or written actions undertaken during the year by the following:


Were officers, directors, or trustees, and key employees required to disclose annually interests that could give rise to conflicts?


Form  (2011)


Form 990 (2011) Page 


Check if Schedule O contains a response to any question in this Part VI �����������������������������


Enter the number of voting members of the governing body at the end of the tax year


Enter the number of voting members included in line 1a, above, who are independent


~~~~~~


~~~~~~


Did any officer, director, trustee, or key employee have a family relationship or a business relationship with any other


officer, director, trustee, or key employee? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization delegate control over management duties customarily performed by or under the direct supervision


of officers, directors, or trustees, or key employees to a management company or other person? ~~~~~~~~~~~~~~


Did the organization make any significant changes to its governing documents since the prior Form 990 was filed?


Did the organization become aware during the year of a significant diversion of the organization's assets?


Did the organization have members or stockholders?


~~~~~


~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have members, stockholders, or other persons who had the power to elect or appoint one or


more members of the governing body?


Are any governance decisions of the organization reserved to (or subject to approval by) members, stockholders, or


persons other than the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


The governing body?


Each committee with authority to act on behalf of the governing body?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Is there any officer, director, trustee, or key employee listed in Part VII, Section A, who cannot be reached at the


organization's mailing address? �����������������


Did the organization have local chapters, branches, or affiliates?


If "Yes," did the organization have written policies and procedures governing the activities of such chapters, affiliates,


and branches to ensure their operations are consistent with the organization's exempt purposes?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Has the organization provided a complete copy of this Form 990 to all members of its governing body before filing the form?


Describe in Schedule O the process, if any, used by the organization to review this Form 990.


Did the organization have a written conflict of interest policy? ~~~~~~~~~~~~~~~~~~~~


~~~~~~


Did the organization regularly and consistently monitor and enforce compliance with the policy? 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization have a written whistleblower policy?


Did the organization have a written document retention and destruction policy?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


Did the process for determining compensation of the following persons include a review and approval by independent


persons, comparability data, and contemporaneous substantiation of the deliberation and decision?


The organization's CEO, Executive Director, or top management official


Other officers or key employees of the organization


If "Yes" to line 15a or 15b, describe the process in Schedule O (see instructions).


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization invest in, contribute assets to, or participate in a joint venture or similar arrangement with a


taxable entity during the year? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization follow a written policy or procedure requiring the organization to evaluate its participation


in joint venture arrangements under applicable federal tax law, and take steps to safeguard the organization's


exempt status with respect to such arrangements? ������������������������������������


List the states with which a copy of this Form 990 is required to be filed 


Section 6104 requires an organization to make its Forms 1023 (or 1024 if applicable), 990, and 990-T (Section 501(c)(3)s only) available


for public inspection. Indicate how you made these available. Check all that apply.


Own website Another's website Upon request


Describe in Schedule O whether (and if so, how), the organization made its governing documents, conflict of interest policy, and financial


statements available to the public during the tax year.


State the name, physical address, and telephone number of the person who possesses the books and records of the organization: |


6
Part VI Governance, Management, and Disclosure 


Section A. Governing Body and Management


Section B. Policies 


Section C. Disclosure


990


 


J


     


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


17


16


X


X
X
X


X


X


X


X
X


X


X


X
X


X
X


X
X
X


X
X


X


NONE


X


PAUL MIFSUD - 312-899-4730
120 S RIVERSIDE PLAZA, SUITE 2000, CHICAGO, IL  60606
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(do not check more than one
box, unless person is both an
officer and a director/trustee)


132007  01-23-12


current


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees


1a  


current 


current 


former 


former directors or trustees 


(A) (B) (C) (D) (E) (F)


Complete this table for all persons required to be listed. Report compensation for the calendar year ending with or within the organization's tax year.


 List the organization's five  highest compensated employees (other than an officer, director, trustee, or key employee) who received reportable
compensation (Box 5 of Form W-2 and/or Box 7 of Form 1099-MISC) of more than $100,000 from the organization and any related organizations


 


Form 990 (2011) Page 


Check if Schedule O contains a response to any question in this Part VII�����������������������������


¥ List all of the organization's officers, directors, trustees (whether individuals or organizations), regardless of amount of compensation.
Enter -0- in columns (D), (E), and (F) if no compensation was paid.


¥ List all of the organization's key employees, if any. See instructions for definition of "key employee."
¥


.


¥ List all of the organization's officers, key employees, and highest compensated employees who received more than $100,000 of
reportable compensation from the organization and any related organizations.


¥ List all of the organization's that received, in the capacity as a former director or trustee of the organization,
more than $10,000 of reportable compensation from the organization and any related organizations.


List persons in the following order: individual trustees or directors; institutional trustees; officers; key employees; highest compensated employees; 
and former such persons.


Check this box if neither the organization nor any related organization compensated any current officer, director, or trustee.


PositionName and Title Average 
hours per


week 
(describe
hours for
related


organizations
in Schedule


O)


Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


Form (2011)


7
Part VII Compensation of Officers, Directors, Trustees, Key Employees, Highest Compensated


Employees, and Independent Contractors


990


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


(1)  SYLVIA ESCOTT STUMP
PRESIDENT 10.00 X X 19,000. 0. 0.
(2)  ETHAN A BERGMAN
PRESIDENT-ELECT 10.00 X X 6,000. 0. 0.
(3)  JUDITH C. RODRIGUEZ
PAST PRESIDENT 1.00 X 0. 0. 0.
(4)  MARY K RUSSELL
TREASURER 1.00 X X 0. 0. 0.
(5)  TRISHA FUHRMAN
SPEAKER 1.00 X X 0. 0. 0.
(6)  BECKY DORNER
SPEAKER-ELECT 1.00 X X 0. 0. 0.
(7)  GLENNA R MCCOLLUM
PAST SPEAKER 1.00 X X 0. 0. 0.
(8)  LUCILLE BESELER
DIRECTOR-AT-LARGE 1.00 X 0. 0. 0.
(9)  EVELYN CRAYTON
DIRECTOR-AT-LARGE 1.00 X 0. 0. 0.
(10) ERSKINE R SMITH
DIRECTOR-AT-LARGE 1.00 X 0. 0. 0.
(11) KATHLEEN ZELMAN
DIRECTOR-AT-LARGE 1.00 X 0. 0. 0.
(12) PAMELA CHARNEY
HOD DIRECTOR 1.00 X 0. 0. 0.
(13) LINDA T FARR
HOD DIRECTOR 1.00 X 0. 0. 0.
(14) ELISE A SMITH
HOD DIRECTOR 1.00 X 0. 0. 0.
(15) JOSEPH DEROCHOWSKI
PUBLIC MEMBER 1.00 X 0. 0. 0.
(16) SANDRA L GILL
PUBLIC MEMBER 1.00 X 0. 0. 0.
(17) BARBARA IVENS
CHAIR, ACADEMY FOUNDATION 1.00 X 0. 0. 0.


14050123 145594 100271        2011.05020 ACADEMY OF NUTRITION AND DI 100271_1
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(do not check more than one
box, unless person is both an
officer and a director/trustee)


132008  01-23-12


 


Section A. Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees 


(B) (C)(A) (D) (E) (F)


1b


c


d


Sub-total


Total from continuation sheets to Part VII, Section A


Total (add lines 1b and 1c)


2


Yes No


3


4


5


former 


3


4


5


Section B. Independent Contractors


1


(A) (B) (C)


2


(continued)


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such individual


If "Yes," complete Schedule J for such person


Page Form 990 (2011)


PositionAverage 
hours per


week
(describe
hours for
related


organizations
in Schedule


O)


Name and title Reportable
compensation


from 
the


organization
(W-2/1099-MISC)


Reportable
compensation
from related


organizations
(W-2/1099-MISC)


Estimated
amount of


other
compensation


from the
organization
and related


organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


~~~~~~~~ |


���������������������� |


Total number of individuals (including but not limited to those listed above) who received more than $100,000 of reportable


compensation from the organization |


Did the organization list any officer, director, or trustee, key employee, or highest compensated employee on


line 1a? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For any individual listed on line 1a, is the sum of reportable compensation and other compensation from the organization


and related organizations greater than $150,000? ~~~~~~~~~~~~~


Did any person listed on line 1a receive or accrue compensation from any unrelated organization or individual for services


rendered to the organization? ������������������������


Complete this table for your five highest compensated independent contractors that received more than $100,000 of compensation from 


the organization. Report compensation for the calendar year ending with or within the organization's tax year.


Name and business address Description of services Compensation


Total number of independent contractors (including but not limited to those listed above) who received more than


$100,000 of compensation from the organization |


Form  (2011)


8
Part VII


990


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


(18) PATRICIA BABJAK
CEO 40.00 X 327,710. 0. 60,443.
(19) PAUL A. MIFSUD
CFO 40.00 X 211,647. 0. 32,861.
(20) MARY BETH WHALEN
VP EXTERNAL AFFAIRS 40.00 X 80,663. 110,394. 30,701.
(21) BARBARA VISOCAN
VP MEMBER SERVICES 40.00 X 187,255. 0. 30,402.
(22) MARY PAT RAIMONDI
VP STRATEGIC POLICY AND PARTNERSHIPS 40.00 X 170,208. 0. 21,863.
(23) ESTHER MYERS
CHIEF SCIENCE OFFICER 40.00 X 169,374. 0. 22,106.
(24) JEANNE D BLAKENSHIP
VP POLICY INITIATIVES & ADVOCACY 40.00 X 165,653. 0. 15,685.


1,337,510. 110,394. 214,061.
0. 0. 0.


1,337,510. 110,394. 214,061.


16


X


X


X


BARNES & THORNBURG, ONE NORTH WACKER DRIVE
SUITE 400, CHICAGO, IL 60606 LEGAL SERVICES 301,933.
SEGALL BRYANT & HAMILL
10 SOUTH WACKER DRIVE, CHICAGO, IL 60606 INVESTMENT SERVICES 120,587.


2
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Noncash contributions included in lines 1a-1f: $


132009
01-23-12


Total revenue. 


 


(D)(A) (B) (C)


1 a


b


c


d


e


f


g


h


1


1


1


1


1


1


a


b


c


d


e


f


C
o


n
tr


ib
u


ti
o


n
s


, 
G


if
ts


, 
G


ra
n


ts
a


n
d


 O
th


e
r 


S
im


il
a


r 
A


m
o


u
n


ts


Total. 


a


b


c


d


e


f


g


2


P
ro


g
ra


m
 S


e
rv


ic
e


R
e


ve
n


u
e


Total. 


3


4


5


6 a


b


c


d


a


b


c


d


7


a


b


c


8


a


b


9 a


b


c


a


b


10 a


b


c


a


b


11 a


b


c


d


e Total. 


O
th


e
r 


R
e


ve
n


u
e


12


All other contributions, gifts, grants, and


similar amounts not included above


See instructions.


Form  (2011)


Page Form 990 (2011)


Revenue
excluded from


tax under
sections 512,
513, or 514


Total revenue Related or
exempt function


revenue


Unrelated
business
revenue


Federated campaigns


Membership dues


~~~~~~


~~~~~~~~


Fundraising events


Related organizations


~~~~~~~~


~~~~~~


Government grants (contributions)


~~


Add lines 1a-1f ����������������� |


Business Code


All other program service revenue ~~~~~


Add lines 2a-2f ����������������� |


Investment income (including dividends, interest, and


other similar amounts)


Income from investment of tax-exempt bond proceeds


~~~~~~~~~~~~~~~~~ |


|


Royalties ����������������������� |


(i) Real (ii) Personal


Gross rents


Less: rental expenses


Rental income or (loss)


Net rental income or (loss)


~~~~~~~


~~~


~~


�������������� |


Gross amount from sales of


assets other than inventory


(i) Securities (ii) Other


Less: cost or other basis


and sales expenses


Gain or (loss)


~~~


~~~~~~~


Net gain or (loss) ������������������� |


Gross income from fundraising events (not


including $ of


contributions reported on line 1c). See


Part IV, line 18 ~~~~~~~~~~~~~


Less: direct expenses~~~~~~~~~~


Net income or (loss) from fundraising events ����� |


Gross income from gaming activities. See


Part IV, line 19 ~~~~~~~~~~~~~


Less: direct expenses


Net income or (loss) from gaming activities


~~~~~~~~~


������ |


Gross sales of inventory, less returns


and allowances ~~~~~~~~~~~~~


Less: cost of goods sold


Net income or (loss) from sales of inventory


~~~~~~~~


������ |


Miscellaneous Revenue Business Code


All other revenue ~~~~~~~~~~~~~


Add lines 11a-11d ~~~~~~~~~~~~~~~ |


|�������������


9
Part VIII Statement of Revenue


990


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


182,309.


3,796,941.


3,979,250.


MEMBERSHIP DUES 900099 11346493. 11346493.
REGISTRATION AND EXAMI 541900 5,778,259.5,778,259.
PUBLICATIONS, SUBSCRIP 541800 5,264,791.4,973,766. 291,025.
PROGRAMS AND MEETINGS 900099 4,642,816.4,642,816.
EDUCATION PROGRAMS 611710 1,686,365.1,686,365.


900099 1,139,914.1,139,914.
29858638.


764,835. 764,835.


3788027.


3684141.
103,886.


103,886. 103,886.


34706609. 29567613. 291,025. 868,721.
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D
R


A
FT


(include


section 401(k) and section 403(b) employer contributions)


Check here if following SOP 98-2 (ASC 958-720)


132010  01-23-12


Total functional expenses. 


Joint costs.


 


(A) (B) (C) (D)


1


2


3


4


5


6


7


8


9


10


11


a


b


c


d


e


f


g


12


13


14


15


16


17


18


19


20


21


22


23


24


a


b


c


d


e


25


26


Section 501(c)(3) and 501(c)(4) organizations must complete all columns. All other organizations must complete column (A) but are not required to
complete columns (B), (C), and (D).


Grants and other assistance to governments and 


organizations in the United States. See Part IV, line 21


Compensation not included above, to disqualified 


persons (as defined under section 4958(f)(1)) and 


persons described in section 4958(c)(3)(B)


Pension plan accruals and contributions 


Professional fundraising services. See Part IV, line 17


Other expenses. Itemize expenses not covered 
above. (List miscellaneous expenses in line 24e. If line
24e amount exceeds 10% of line 25, column (A)
amount, list line 24e expenses on Schedule O.)


Add lines 1 through 24e


 Complete this line only if the organization


reported in column (B) joint costs from a combined


educational campaign and fundraising solicitation.


 


Form 990 (2011) Page 


Check if Schedule O contains a response to any question in this Part IX ��������������������������


Total expenses Program service
expenses


Management and
general expenses


Fundraising
expenses


Grants and other assistance to individuals in


the United States. See Part IV, line 22 ~~~


Grants and other assistance to governments,


organizations, and individuals outside the


United States. See Part IV, lines 15 and 16 ~


Benefits paid to or for members ~~~~~~~


Compensation of current officers, directors,


trustees, and key employees ~~~~~~~~


~~~


Other salaries and wages ~~~~~~~~~~


~


Other employee benefits ~~~~~~~~~~


Payroll taxes ~~~~~~~~~~~~~~~~


Fees for services (non-employees):


Management


Legal


Accounting


Lobbying


~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Investment management fees


Other


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


Advertising and promotion


Office expenses


Information technology


Royalties


~~~~~~~~~


~~~~~~~~~~~~~~~


~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Occupancy ~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~Travel


Payments of travel or entertainment expenses


for any federal, state, or local public officials


Conferences, conventions, and meetings ~~


Interest


Payments to affiliates


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~


Depreciation, depletion, and amortization


Insurance


~~


~~~~~~~~~~~~~~~~~


~~


All other expenses


|


Form (2011)


Do not include amounts reported on lines 6b,
7b, 8b, 9b, and 10b of Part VIII.


10
Part IX Statement of Functional Expenses


990


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


294,660.


1,474,742.


9,024,098.


858,963.
1,211,195.
951,132.


201,250.
75,585.


138,835.
3,501,974.
130,854.
303,337.
770,932.
98,804.


1,376,026.
2,935,046.


3,404,159.


1,002,196.
219,684.


PUBLICATIONS 2,424,539.
EXAMINATION ADMINISTRAT 1,057,301.
POSTAGE AND MAILING SER 1,003,235.
FEDERAL AND STATE UBI T 1,440.


1,949,453.
34,409,440.
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132011  01-23-12


 


(A) (B)


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


27


28


29


30


31


32


33


34


1


2


3


4


5


6


7


8


9


10c


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


a


b


10a


10b


A
s


s
e


ts


Total assets. 


L
ia


b
il


it
ie


s


Total liabilities. 


Organizations that follow SFAS 117, check here and complete


lines 27 through 29, and lines 33 and 34.


27


28


29


Organizations that do not follow SFAS 117, check here and


complete lines 30 through 34.


30


31


32


33


34


N
e


t 
A


s
s


e
ts


 o
r 


F
u


n
d


 B
a


la
n


c
e


s


 


Form 990 (2011) Page 


Beginning of year End of year


Cash - non-interest-bearing


Savings and temporary cash investments


Pledges and grants receivable, net


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


Accounts receivable, net ~~~~~~~~~~~~~~~~~~~~~~~~~~


Receivables from current and former officers, directors, trustees, key 


employees, and highest compensated employees. Complete Part II


of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Receivables from other disqualified persons (as defined under section


4958(f)(1)), persons described in section 4958(c)(3)(B), and contributing


employers and sponsoring organizations of section 501(c)(9) voluntary


employees' beneficiary organizations (see instructions) ~~~~~~~~~~~


Notes and loans receivable, net


Inventories for sale or use


Prepaid expenses and deferred charges


~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


Land, buildings, and equipment: cost or other


basis. Complete Part VI of Schedule D


Less: accumulated depreciation


~~~


~~~~~~


Investments - publicly traded securities


Investments - other securities. See Part IV, line 11


Investments - program-related. See Part IV, line 11


Intangible assets


~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other assets. See Part IV, line 11 ~~~~~~~~~~~~~~~~~~~~~~


Add lines 1 through 15 (must equal line 34) ����������


Accounts payable and accrued expenses


Grants payable


Deferred revenue


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Tax-exempt bond liabilities


Escrow or custodial account liability. Complete Part IV of Schedule D


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~


Payables to current and former officers, directors, trustees, key employees,


highest compensated employees, and disqualified persons. Complete Part II


of Schedule L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Secured mortgages and notes payable to unrelated third parties ~~~~~~


Unsecured notes and loans payable to unrelated third parties ~~~~~~~~


Other liabilities (including federal income tax, payables to related third


parties, and other liabilities not included on lines 17-24). Complete Part X of


Schedule D ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines 17 through 25 ������������������


|


Unrestricted net assets


Temporarily restricted net assets


Permanently restricted net assets


~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


|


Capital stock or trust principal, or current funds


Paid-in or capital surplus, or land, building, or equipment fund


Retained earnings, endowment, accumulated income, or other funds


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~


Total net assets or fund balances ~~~~~~~~~~~~~~~~~~~~~~


Total liabilities and net assets/fund balances ����������������


Form (2011)


11
Balance SheetPart X


990


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


8,533,308. 8,292,026.


1,509,653. 2,168,225.


737,705. 823,643.
1,111,947. 1,377,970.


5,486,990.
2,057,247. 3,402,501. 3,429,743.


29,548,147. 27,615,951.


122,375. 124,669.
44,965,636. 43,832,227.
5,833,181. 5,042,185.


15,418,957. 15,908,662.


4,617,142. 4,275,764.
25,869,280. 25,226,611.


X


19,096,356. 18,605,616.


19,096,356. 18,605,616.
44,965,636. 43,832,227.
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1


2


3


4


5


6


1


2


3


4


5


6


Yes No


1


2


3


a


b


c


d


2a


2b


2c


a


b


3a


3b


 


Form 990 (2011) Page 


Check if Schedule O contains a response to any question in this Part XI �����������������������������


Total revenue (must equal Part VIII, column (A), line 12)


Total expenses (must equal Part IX, column (A), line 25)


Revenue less expenses. Subtract line 2 from line 1


Net assets or fund balances at beginning of year (must equal Part X, line 33, column (A))


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Other changes in net assets or fund balances (explain in Schedule O)


Net assets or fund balances at end of year. Combine lines 3, 4, and 5 (must equal Part X, line 33, column (B))


~~~~~~~~~~~~~~~~~~~


Check if Schedule O contains a response to any question in this Part XII�����������������������������


Accounting method used to prepare the Form 990: Cash Accrual Other


If the organization changed its method of accounting from a prior year or checked "Other," explain in Schedule O.


Were the organization's financial statements compiled or reviewed by an independent accountant? ~~~~~~~~~~~~


Were the organization's financial statements audited by an independent accountant?


If "Yes" to line 2a or 2b, does the organization have a committee that assumes responsibility for oversight of the audit,


review, or compilation of its financial statements and selection of an independent accountant?


~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~


If the organization changed either its oversight process or selection process during the tax year, explain in Schedule O.


If "Yes" to line 2a or 2b, check a box below to indicate whether the financial statements for the year were issued on a


separate basis, consolidated basis, or both:


Separate basis Consolidated basis Both consolidated and separate basis


As a result of a federal award, was the organization required to undergo an audit or audits as set forth in the Single Audit 


Act and OMB Circular A-133? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes," did the organization undergo the required audit or audits? If the organization did not undergo the required audit


or audits, explain why in Schedule O and describe any steps taken to undergo such audits. ����������������


Form (2011)


12
Part XI Reconciliation of Net Assets


Part XII Financial Statements and Reporting


990


 


 


     


     


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


34,706,609.
34,409,440.


297,169.
19,096,356.


<787,910.>
18,605,615.


X


X
X


X


X


X
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OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


123451  01-23-12


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(Form 990, 990-EZ,
or 990-PF) |  Attach to Form 990, Form 990-EZ, or Form 990-PF.


Name of the organization Employer identification number


Organization type


Filers of: Section:


 not


 General Rule  Special Rule.


Note. 


General Rule


Special Rules


(1) (2) 


General Rule 


Caution.


 must


For Paperwork Reduction Act Notice, see the Instructions for Form 990, 990-EZ, or 990-PF.


exclusively 


exclusively
 exclusively


(check one):


Form 990 or 990-EZ 501(c)( ) (enter number) organization


4947(a)(1) nonexempt charitable trust  treated as a private foundation


527 political organization


Form 990-PF 501(c)(3) exempt private foundation


4947(a)(1) nonexempt charitable trust treated as a private foundation


501(c)(3) taxable private foundation


Check if your organization is covered by the  or a


Only a section 501(c)(7), (8), or (10) organization can check boxes for both the General Rule and a Special Rule. See instructions.


For an organization filing Form 990, 990-EZ, or 990-PF that received, during the year, $5,000 or more (in money or property) from any one


contributor. Complete Parts I and II.


For a section 501(c)(3) organization filing Form 990 or 990-EZ that met the 33 1/3% support test of the regulations under sections


509(a)(1) and 170(b)(1)(A)(vi) and received from any one contributor, during the year, a contribution of the greater of $5,000 or 2%


of the amount on (i) Form 990, Part VIII, line 1h, or (ii) Form 990-EZ, line 1. Complete Parts I and II.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


total contributions of more than $1,000 for use for religious, charitable, scientific, literary, or educational purposes, or


the prevention of cruelty to children or animals. Complete Parts I, II, and III.


For a section 501(c)(7), (8), or (10) organization filing Form 990 or 990-EZ that received from any one contributor, during the year,


contributions for use  for religious, charitable, etc., purposes, but these contributions did not total to more than $1,000.


If this box is checked, enter here the total contributions that were received during the year for an  religious, charitable, etc.,


purpose. Do not complete any of the parts unless the applies to this organization because it received nonexclusively


religious, charitable, etc., contributions of $5,000 or more during the year. ~~~~~~~~~~~~~~~~~ | $


An organization that is not covered by the General Rule and/or the Special Rules does not file Schedule B (Form 990, 990-EZ, or 990-PF),


but it  answer "No" on Part IV, line 2, of its Form 990; or check the box on line H of its Form 990-EZ or on Part I, line 2 of its Form 990-PF, to


certify that it does not meet the filing requirements of Schedule B (Form 990, 990-EZ, or 990-PF).


LHA


Schedule B Schedule of Contributors


2011


 


 


 


 


 


 


 


 


 


 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X 6


X
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


1 A COOKS TOUR X


221 214TH AVE. NE 13,750.


SAMMAMISH, WA 98074


2 ABBOTT HEALTHCARE PVT LTD X


200 ABBOTT PARK RD. 5,000.


ABBOT PARK, IL 60064


3 ABBOTT LABORATORIES X


200 ABBOTT PARK RD. 187,192.


ABBOT PARK, IL 60064


4 ABBOTT NUTRITION X


625 CLEVELAND AVENUE 142,772.


COLUMBUS, OH 43215


5
ACADEMY OF NUTRITION AND DIETETICS
FOUNDATION X


120 S. RIVERSIDE PLAZA, STE 2000 182,309.


CHICAGO , IL 60606


6 AGRO-FARMA X


669 COUNTY ROAD 25 25,750.


NEW BERLIN, NY 13411
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


7 AJINOMOTO USA X


1 AJINOMOTO DRIVE 29,500.


EDDYVILLE, IA 52553


8 ARAMARK CORPORATION X


1101 MARKET ST. 278,051.


PHILADELPHIA, PA 19107


9 BECTON DICKINSON & CO X


1 BECTON DRIVE 36,000.


FRANKLIN LAKES , NJ 07417


10 BIOSAN LABORATORIES INC X


1950 TOBSAL COURT 5,000.


SARREN , WI 48091


11 BIOVITTORIA X


RUAKURA ROAD, PO BOX 9466 HAMILTON 5,000.


HAMILTON , NEW ZEALAND


12 BMIQ X
4250 VETERANS MEMORIAL HIGHWAY, SUITE
175, EAST 15,000.


HOLBROOK, NY 11741
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


13 BODYMEDIA X
ONE GATEWAY CENTER, 420 FORT DUQUESNE
BLVD 3,000.


PITTSBURGH, PA 15222


14 BUTTER BUDS X


2 CUMBERLAND ST 8,736.


BROOKLYN, NY 11205


15 CALIFORNIA WALNUT BOARD X


24490 JOSEPH AVENUE 6,500.


LOS MOLINOS, CA 96055


16 CALORIE CONTROL COUNCIL X


1100 JOHNSON FERRY RD NE 5,500.


ATLANTA, GA 30342


17 CAMPBELL SOUP COMPANY X


1 CAMPBELL PL 16,700.


CAMDEN, NJ 08103


18 CANOLA COUNCIL OF CANADA X


400-167 LOMBARD AVENUE 18,000.


WINNIPEG, MB, CANADA R3B 0T6
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


19 CARGILL INCORPORATED X


4340 18TH AVE SW 119,280.


FARGO, ND 58103


20 CDR TRANSFER X


1060 INDUSTRIAL BOULEVARD 6,000.


SOUTHAMPTON, PA 18966


21 CELL SCIENCE SYSTEMS CORP X


852 SOUTH MILITARY TRAIL 5,000.


DEERFIELD BEACH, FL 33442


22 CMGRP,INC X


919 3RD AVE 32,500.


NEW YORK, NY 10022


23 COCA-COLA COMPANY X


P.O. BOX 1734 286,025.


ATLANTA, GA 30301


24 CULINARY INSTITUTE OF AMERICA X


1946 CAMPUS DRIVE 5,907.


HYDE PARK, NY 12538
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


25 CONAGRA INC X


1 CONAGRA DRIVE 290,453.


OMAHA, NE 68102


26 CORN REFINERS ASSOCIATION X


1701 PENNSYLVANIA AVE, SUITE 950 18,638.


WASHINGTON, DC 20006


27 COVIDIEN X


15 HAMPSHIRE STREET 8,750.


MANSFIELD, MA 02048


28 COYNE PUBLIC RELATIONS X


5 WOOD HOLLOW ROAD 29,000.


PARSIPPANY, NJ 07054


29 DNA DREAMFIELDS CO LLC X


1600 UTICA AVE SSUITE 350 6,500.


ST. LOUIS PARK , MN 55416


30 EDELMAN PUBLIC RELATIONS X


200 EAST RANDOLPH STREET 30,000.


CHICAGO, IL 60601
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)
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(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)
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Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution
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Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)
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(d)
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Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)
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(d)
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Payroll


Noncash


(a)


No.


(b)
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(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)
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Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


31 ELI LILLY AND COMPANY X


1843 LILLY CORPORATE CENTER 63,785.


INDIANAPOLIS, IN 46285


32 FLEISHMAN-HILLARD X


200 NORTH BROADWAY 10,000.


ST. LOUIS, MO 63102


33 FOODMINDS LLC X


ONE TOWER LANE, SUITE 2610 13,663.


OAKBROOK TERRACE, IL 60181


34 GENERAL MILLS X


NUMBER ONE GENERAL MILLS BLVD 123,560.


MINNEAPOLIS, MN 55440


35 HERSHEY FOODS CORP X


100 CRYSTAL A DR. 322,627.


HERSHEY, PA 17033


36 INTEGRATED MARKETING GROUP X


146 PIERPONT AVE 11,000.


SALT LAKE CITY, UT 84101
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)
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Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash
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Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.
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(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
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$
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(Complete Part II if there
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Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


37 JANSSEN PHARMACEUTICALS X


1125 TRENTON-HARBOURTON ROAD 7,000.


TITUSVILLE, NJ 08560


38 KELLOGG USA INC X


P.O. BOX 3599 88,680.


BATTLE CREEK, MI 49016


39 KETCHUM INC X


6 PPG PLACE 12,000.


PITTSBURGH, PA 15222


40 LUNDBERG FAMILY FARMS X


5311 MIDWAY 5,000.


RICHVALE, CA 95974


41 MASTERFOODS USA X


800 HIGH STREET 75,780.


HACKETTSTOWN, NJ 07840


42 MCNEIL NUTRITIONALS LLC X


601 OFFICE CENTER DRIVE, MS 908 52,670.


FORT WASHINGTON, PA 19034
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Schedule B (Form 990, 990-EZ, or 990-PF) (2011)
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ACADEMY OF NUTRITION AND DIETETICS 36-0724760


43 MCNEIL/JOHNSON & JOHNSON X


ONE JOHNSON & JOHNSON PLAZA 25,500.


NEW BRUNSWICK, NJ 08933


44 MEAD JOHNSON NUTRITION X


2400 WEST LLOYD EXPRESSWAY 31,500.


EVANSVILLE, IN 47712


45 MEAD JOHNSON NUTRITIONALS X


2400 W LLOYD EXPRESSWAY 11,764.


EVANSVILLE, IN 47721


46 MEDIFAST INC X


11445 CRONHILL DRIVE # 200 5,000.


OWINGS MILLS, MD 21117


47 MONSANTO COMPANY X


800 N. LINDBERGH BLVD. 5,000.


ST. LOUIS, MO 63167


48 MS&L CHICAGO X


303 E WACKER DRIVE # 440 5,000.


CHICAGO, IL 60601
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Schedule B (Form 990, 990-EZ, or 990-PF) (2011)
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(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


49 NATIONAL DAIRY COUNCIL X


10255 W. HIGGINS RD. 295,055.


ROSEMONT, IL 60018


50 NATIONAL STARCH X


PO BOX 5932 6,000.


BRIDGEWATER, NJ 08807


51 NESTLE X


800 N. BRAND BLVD, 12TH FLOOR 33,250.


GLENDALE, CA 91203


52 NESTLE USA X


800 N. BRAND BLVD, 12TH FLOOR 5,000.


GLENDALE, CA 91203


53 NESTLE USA FOOD X


800 N. BRAND BLVD, 12TH FLOOR 45,000.


GLENDALE, CA 91203


54 NUTRICIA ADVANCED MEDICAL NUTRITION X


P.O. BOX 11 9,500.


GAITHERSBURG, MD 20884
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


55 ORGAIN INC X


P.O. BOX 4918 5,000.


IRVINE, CA 92616


56 ORGANIC VALLEY FAMILY OF FARMS X


ONE ORGANIC WAY 5,000.


LA FARGE, WI 54639


57 PARAMOUNT FARMS, INC. X


11444 WEST OLYMPIC BOULEVARD 20,000.


LOS ANGELES, CA 90064


58 PAULA DEEN ENTERPRISES, LLC X


2391 DOWNING AVENUE 50,000.


SAVANNAH, GA 31404


59 PEPSICO X


960 FEATHERSTONE STREET 68,796.


PONTIAC, MI 48342


60 PHARMAVITE X


8510 BALBOA BLVD 87,480.


NORTHRIDGE, CA 91325
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


61 POLLOCK COMMUNICATIONS X


665 BROADWAY 85,250.


NEW YORK, NY 10012


62 PORTER NOVELLI X


200 EAST RANDOLPH, SUITE 4120 5,100.


CHICAGO, IL 60601


63 PUBLICATIONS INTERNATIONAL X


7373 N. CICERO AVE. 13,000.


LINCOLN, IL 60712


64 PUBLICIS INC X


7300 LONE STAR DRIVE SUITE 200 11,500.


PLANO, TX 75024


65 SAFEWAY INC X


5918 STONRIDGE MALL RD. 16,700.


PLEASANTON, CA 94588


66 SHARECARE, INC X


3280 PEACHTREE ROAD NORTHEAST 33,334.


ATLANTA, GA 30305
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


67 SHASTA SALES INC X


6156 ST. ANDREWS ROAD, SUITE 105 1,000.


COLUMBIA, SC 29212


68 SOLAE X


4300 DUNCAN AVENUE 6,500.


ST. LOUIS, MO 63110


69 STAFFORD COMMUNICATIONS GROUP X


309 SOUTH STREET 6,000.


NEW PROVIDENCE, NJ 07974


70 SUNSWEET GROWERS, INC X


901 NORTH WALTON AVE. 6,000.


YUBA CITY, CA 95993


71 SYSCO CORPORATION X


1390 ENCLAVE PARKWAY 9,000.


HOUSTON, TX 77077


72 TABER CREATIVE GROUP X


1693 EUREKA ROAD, SUITE 200 12,000.


ROSEVILLE, CA 95661
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


(a)


No.


(b)


Name, address, and ZIP + 4


(c)


Total contributions


(d)


Type of contribution


Person


Payroll


Noncash


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part I if additional space is needed.


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


$


(Complete Part II if there
is a noncash contribution.)


2


Part I Contributors


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


73 UNILEVER BEST FOODS X


800 SYLVAN AVE 76,113.


ENGLEWOOD CLIFFS, NJ 07632


74 UNIVERSITY OF MICHIGAN X


3003 S STATE STREET 54,000.


ANN ARBOR, MI 48109


75 US FOOD SERVICE X


10410 SOUTH 50TH PLACE 5,000.


PHOENIX, AZ 85044


76 USDA X


3101 PARK CENTER DR ROOM 700 49,241.


ALEXANDRIA, VA 22302
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Name of organization Employer identification number


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


(a)


No.


from


Part I


(c)


FMV (or estimate)


(see instructions)


(b)


Description of noncash property given


(d)


Date received


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


(see instructions). Use duplicate copies of Part II if additional space is needed.


$


$


$


$


$


$


3


Part II Noncash Property


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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 (Enter this information once.)


123454  01-23-12


Name of organization Employer identification number


religious, charitable, etc., individual contributions to section 501(c)(7), (8), or (10) organizations that total more than $1,000 for the
year.  (a)  (e) and 


$1,000 or less 


Schedule B (Form 990, 990-EZ, or 990-PF) (2011)


  
 


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


(a) No.
from
Part I


(b) Purpose of gift (c) Use of gift (d) Description of how gift is held


(e) Transfer of gift


Transferee's name, address, and ZIP + 4 Relationship of transferor to transferee


exclusively 
Complete columns through the following line entry. For organizations completing Part III, enter


the total of religious, charitable, etc., contributions of for the year.


Schedule B (Form 990, 990-EZ, or 990-PF) (2011) Page 


| $


Use duplicate copies of Part III if additional space is needed.


Exclusively


4


Part III


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


132041
01-27-12


(Form 990 or 990-EZ)
For Organizations Exempt From Income Tax Under section 501(c) and section 527


Open to Public
Inspection


Complete if the organization is described below.    Attach to Form 990 or Form 990-EZ. 


| See separate instructions.


If the organization answered "Yes" to Form 990, Part IV, line 3, or Form 990-EZ, Part V, line 46 (Political Campaign Activities), then


If the organization answered "Yes" to Form 990, Part IV, line 4, or Form 990-EZ, Part VI, line 47 (Lobbying Activities), then


If the organization answered "Yes" to Form 990, Part IV, line 5 (Proxy Tax), or Form 990-EZ, Part V, line 35c (Proxy Tax), then


Employer identification number


1


2


3


1


2


3


4


Yes No


a


b


Yes No


1


2


3


4


5


Form 1120-POL Yes No


(a) (b) (c) (d) (e) 


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule C (Form 990 or 990-EZ) 2011


¥ Section 501(c)(3) organizations: Complete Parts I-A and B. Do not complete Part I-C.


¥ Section 501(c) (other than section 501(c)(3)) organizations: Complete Parts I-A and C below. Do not complete Part I-B.


¥ Section 527 organizations: Complete Part I-A only.


¥ Section 501(c)(3) organizations that have filed Form 5768 (election under section 501(h)): Complete Part II-A. Do not complete Part II-B.


¥ Section 501(c)(3) organizations that have NOT filed Form 5768 (election under section 501(h)): Complete Part II-B. Do not complete Part II-A.


¥ Section 501(c)(4), (5), or (6) organizations: Complete Part III.
Name of organization


Provide a description of the organization's direct and indirect political campaign activities in Part IV.


Political expenditures


Volunteer hours


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ $


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the amount of any excise tax incurred by the organization under section 4955


Enter the amount of any excise tax incurred by organization managers under section 4955


If the organization incurred a section 4955 tax, did it file Form 4720 for this year?


~~~~~~~~~~~~~ $


~~~~~~~~~~ $


~~~~~~~~~~~~~~~~~~~


Was a correction made?


If "Yes," describe in Part IV.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the amount directly expended by the filing organization for section 527 exempt function activities


Enter the amount of the filing organization's funds contributed to other organizations for section 527


exempt function activities


~~~~ $


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ $


Total exempt function expenditures. Add lines 1 and 2. Enter here and on Form 1120-POL,


line 17b


Did the filing organization file for this year?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ $


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the names, addresses and employer identification number (EIN) of all section 527 political organizations to which the filing organization


made payments. For each organization listed, enter the amount paid from the filing organization's funds. Also enter the amount of political


contributions received that were promptly and directly delivered to a separate political organization, such as a separate segregated fund or a


political action committee (PAC). If additional space is needed, provide information in Part IV.


Name Address EIN Amount paid from
filing organization's


funds. If none, enter -0-.


Amount of political
contributions received and


promptly and directly
delivered to a separate
political organization.


If none, enter -0-.


LHA


SCHEDULE C


Part I-A Complete if the organization is exempt under section 501(c) or is a section 527 organization.


Part I-B Complete if the organization is exempt under section 501(c)(3).


Part I-C Complete if the organization is exempt under section 501(c), except section 501(c)(3).


Political Campaign and Lobbying Activities
2011


J J


J


J
J


   
   


J


J


J
   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


ACADEMY OF NUTRITION
AND DIETETICS


WASHINGTON, DC
20036 32-0334661 0. 51,144.


SEE PART IV FOR CONTINUATION
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132042
01-27-12


If the amount on line 1e, column (a) or (b) is:


2


A


B


Limits on Lobbying Expenditures
(The term "expenditures" means amounts paid or incurred.)


(a) (b) 


1a


b


c


d


e


f


The lobbying nontaxable amount is:


g


h


i


j


Yes No


4-Year Averaging Period Under Section 501(h)
(Some organizations that made a section 501(h) election do not have to complete all of the five


columns below. See the instructions for lines 2a through 2f on page 4.)


Lobbying Expenditures During 4-Year Averaging Period


(a) (b) (c) (d) (e) 


2a


b


c


d


e


f


Schedule C (Form 990 or 990-EZ) 2011


Schedule C (Form 990 or 990-EZ) 2011 Page 


Check if the filing organization belongs to an affiliated group (and list in Part IV each affiliated group member's name, address, EIN,


expenses, and share of excess lobbying expenditures).


Check if the filing organization checked box A and "limited control" provisions apply.


Filing
organization's


totals


Affiliated group
totals


Total lobbying expenditures to influence public opinion (grass roots lobbying)


Total lobbying expenditures to influence a legislative body (direct lobbying)


~~~~~~~~~~


~~~~~~~~~~~


Total lobbying expenditures (add lines 1a and 1b)


Other exempt purpose expenditures


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Total exempt purpose expenditures (add lines 1c and 1d)


Lobbying nontaxable amount. Enter the amount from the following table in both columns.


~~~~~~~~~~~~~~~~~~~~


Not over $500,000


Over $500,000 but not over $1,000,000


Over $1,000,000 but not over $1,500,000


Over $1,500,000 but not over $17,000,000


Over $17,000,000


20% of the amount on line 1e.


$100,000 plus 15% of the excess over $500,000.


$175,000 plus 10% of the excess over $1,000,000.


$225,000 plus 5% of the excess over $1,500,000.


$1,000,000.


Grassroots nontaxable amount (enter 25% of line 1f)


Subtract line 1g from line 1a. If zero or less, enter -0-


Subtract line 1f from line 1c. If zero or less, enter -0-


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


If there is an amount other than zero on either line 1h or line 1i, did the organization file Form 4720


reporting section 4911 tax for this year? ��������������������������������������


Calendar year 
(or fiscal year beginning in)


2008 2009 2010 2011 Total


Lobbying nontaxable amount


Lobbying ceiling amount


(150% of line 2a, column(e))


Total lobbying expenditures


Grassroots nontaxable amount


Grassroots ceiling amount


(150% of line 2d, column (e))


Grassroots lobbying expenditures


Part II-A Complete if the organization is exempt under section 501(c)(3) and filed Form 5768 
(election under section 501(h)).


J  


J  


   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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132043  01-27-12


3


(a) (b)


Yes No Amount


1


a


b


c


d


e


f


g


h


i


j


a


b


c


d


2


Yes No


1


2


3


1


2


3


1


2


3


4


5


(do not include amounts of political 


expenses for which the section 527(f) tax was paid).


1


2a


2b


2c


3


4


5


a


b


c


Schedule C (Form 990 or 990-EZ) 2011


For each "Yes" response to lines 1a through 1i below, provide in Part IV a detailed description
of the lobbying activity. 


Schedule C (Form 990 or 990-EZ) 2011 Page 


During the year, did the filing organization attempt to influence foreign, national, state or


local legislation, including any attempt to influence public opinion on a legislative matter


or referendum, through the use of:


Volunteers?


Paid staff or management (include compensation in expenses reported on lines 1c through 1i)?


Media advertisements?


Mailings to members, legislators, or the public?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


Publications, or published or broadcast statements?


Grants to other organizations for lobbying purposes?


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


Direct contact with legislators, their staffs, government officials, or a legislative body?


Rallies, demonstrations, seminars, conventions, speeches, lectures, or any similar means?


Other activities?


~~~~~~


~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Total. Add lines 1c through 1i


Did the activities in line 1 cause the organization to be not described in section 501(c)(3)?


If "Yes," enter the amount of any tax incurred under section 4912


If "Yes," enter the amount of any tax incurred by organization managers under section 4912


If the filing organization incurred a section 4912 tax, did it file Form 4720 for this year?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~


~~~~~~~~~~~~~~~~


~~~


������


Were substantially all (90% or more) dues received nondeductible by members?


Did the organization make only in-house lobbying expenditures of $2,000 or less?


Did the organization agree to carry over lobbying and political expenditures from the prior year?


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


���������


Dues, assessments and similar amounts from members


Section 162(e) nondeductible lobbying and political expenditures 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Current year


Carryover from last year


Total


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Aggregate amount reported in section 6033(e)(1)(A) notices of nondeductible section 162(e) dues


If notices were sent and the amount on line 2c exceeds the amount on line 3, what portion of the excess


does the organization agree to carryover to the reasonable estimate of nondeductible lobbying and political 


expenditure next year?


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Taxable amount of lobbying and political expenditures (see instructions) ���������������������


Complete this part to provide the descriptions required for Part I-A, line 1; Part I-B, line 4; Part I-C, line 5; Part II-A; and Part II-B, line 1. Also, complete


this part for any additional information.


Part II-B Complete if the organization is exempt under section 501(c)(3) and has NOT filed Form 5768
(election under section 501(h)).


Part III-A Complete if the organization is exempt under section 501(c)(4), section 501(c)(5), or section 
501(c)(6).


Part III-B Complete if the organization is exempt under section 501(c)(4), section 501(c)(5), or section 
501(c)(6) and if either (a) BOTH Part III-A, lines 1 and 2, are answered "No" OR (b) Part III-A, line 3, is
answered "Yes."


Part IV Supplemental Information


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X
X
X


9,533,260.


872,263.


872,263.
1,525,322.


<653,059.>


PART I-C CONTINUATION FOR INCOMPLETE NAME/ADDRESS INFORMATION:


ACADEMY OF NUTRITION AND DIETETICS POLITICAL ACTION COMMITTEE


1120 CONNECTICUT AVE NW WASHINGTON, DC 20036
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Internal Revenue Service


132051
01-23-12


Held at the End of the Tax Year


(Form 990) | Complete if the organization answered "Yes," to Form 990,


Part IV, line 6, 7, 8, 9, 10, 11a, 11b, 11c, 11d, 11e, 11f, 12a, or 12b.


| Attach to Form 990. | See separate instructions.
Open to Public
Inspection


Name of the organization Employer identification number


(a) (b) 


1


2


3


4


5


6


Yes No


Yes No


1


2


3


4


5


6


7


8


9


a


b


c


d


2a


2b


2c


2d


Yes No


Yes No


1


2


a


b


(i)


(ii)


a


b


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule D (Form 990) 2011


Complete if the


organization answered "Yes" to Form 990, Part IV, line 6.


Donor advised funds Funds and other accounts


Total number at end of year


Aggregate contributions to (during year)


Aggregate grants from (during year)


Aggregate value at end of year


~~~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


~~~~~~~~~~~~~


Did the organization inform all donors and donor advisors in writing that the assets held in donor advised funds


are the organization's property, subject to the organization's exclusive legal control?~~~~~~~~~~~~~~~~~~


Did the organization inform all grantees, donors, and donor advisors in writing that grant funds can be used only


for charitable purposes and not for the benefit of the donor or donor advisor, or for any other purpose conferring


impermissible private benefit? ��������������������������������������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 7.


Purpose(s) of conservation easements held by the organization (check all that apply).


Preservation of land for public use (e.g., recreation or education)


Protection of natural habitat


Preservation of open space


Preservation of an historically important land area


Preservation of a certified historic structure


Complete lines 2a through 2d if the organization held a qualified conservation contribution in the form of a conservation easement on the last


day of the tax year.


Total number of conservation easements


Total acreage restricted by conservation easements


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements on a certified historic structure included in (a)


Number of conservation easements included in (c) acquired after 8/17/06, and not on a historic structure


listed in the National Register


~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Number of conservation easements modified, transferred, released, extinguished, or terminated by the organization during the tax


year |


Number of states where property subject to conservation easement is located |


Does the organization have a written policy regarding the periodic monitoring, inspection, handling of


violations, and enforcement of the conservation easements it holds? ~~~~~~~~~~~~~~~~~~~~~~~~~


Staff and volunteer hours devoted to monitoring, inspecting, and enforcing conservation easements during the year |


Amount of expenses incurred in monitoring, inspecting, and enforcing conservation easements during the year | $


Does each conservation easement reported on line 2(d) above satisfy the requirements of section 170(h)(4)(B)(i)


and section 170(h)(4)(B)(ii)? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


In Part XIV, describe how the organization reports conservation easements in its revenue and expense statement, and balance sheet, and


include, if applicable, the text of the footnote to the organization's financial statements that describes the organization's accounting for


conservation easements.


Complete if the organization answered "Yes" to Form 990, Part IV, line 8.


If the organization elected, as permitted under SFAS 116 (ASC 958), not to report in its revenue statement and balance sheet works of art,


historical treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide, in Part XIV,


the text of the footnote to its financial statements that describes these items.


If the organization elected, as permitted under SFAS 116 (ASC 958), to report in its revenue statement and balance sheet works of art, historical


treasures, or other similar assets held for public exhibition, education, or research in furtherance of public service, provide the following amounts


relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


If the organization received or held works of art, historical treasures, or other similar assets for financial gain, provide


the following amounts required to be reported under SFAS 116 (ASC 958) relating to these items:


Revenues included in Form 990, Part VIII, line 1


Assets included in Form 990, Part X


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ | $


$~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


LHA


Part I Organizations Maintaining Donor Advised Funds or Other Similar Funds or Accounts. 


Part II Conservation Easements. 


Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets.


SCHEDULE D Supplemental Financial Statements 2011


   


   


   
   
 


   


   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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3


4


5


a


b


c


d


e


Yes No


1


2


a


b


c


d


e


f


a


b


Yes No


1c


1d


1e


1f


Yes No


(a) (b) (c) (d) (e) 


1


2


3


4


a


b


c


d


e


f


g


a


b


c


a


b


Yes No


(i)


(ii)


3a(i)


3a(ii)


3b


(a) (b) (c) (d) 


1a


b


c


d


e


Total. 


Schedule D (Form 990) 2011


(continued)


(Column (d) must equal Form 990, Part X, column (B), line 10(c).)


Two years back Three years back Four years back


Schedule D (Form 990) 2011 Page 


Using the organization's acquisition, accession, and other records, check any of the following that are a significant use of its collection items


(check all that apply):


Public exhibition


Scholarly research


Preservation for future generations


Loan or exchange programs


Other


Provide a description of the organization's collections and explain how they further the organization's exempt purpose in Part XIV.


During the year, did the organization solicit or receive donations of art, historical treasures, or other similar assets


to be sold to raise funds rather than to be maintained as part of the organization's collection? �������������


Complete if the organization answered "Yes" to Form 990, Part IV, line 9, or
reported an amount on Form 990, Part X, line 21.


Is the organization an agent, trustee, custodian or other intermediary for contributions or other assets not included


on Form 990, Part X?


If "Yes," explain the arrangement in Part XIV and complete the following table:


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amount


Beginning balance


Additions during the year


Distributions during the year


Ending balance


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Did the organization include an amount on Form 990, Part X, line 21?


If "Yes," explain the arrangement in Part XIV.


~~~~~~~~~~~~~~~~~~~~~~~~~


Complete if the organization answered "Yes" to Form 990, Part IV, line 10.


Current year Prior year


Beginning of year balance


Contributions


Net investment earnings, gains, and losses


Grants or scholarships


~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~


Other expenditures for facilities


and programs


Administrative expenses


End of year balance


~~~~~~~~~~~~~


~~~~~~~~


~~~~~~~~~~


Provide the estimated percentage of the current year end balance (line 1g, column (a)) held as:


Board designated or quasi-endowment


Permanent endowment


Temporarily restricted endowment


The percentages in lines 2a, 2b, and 2c should equal 100%.


| %


| %


| %


Are there endowment funds not in the possession of the organization that are held and administered for the organization


by:


unrelated organizations


related organizations


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


If "Yes" to 3a(ii), are the related organizations listed as required on Schedule R?


Describe in Part XIV the intended uses of the organization's endowment funds.


~~~~~~~~~~~~~~~~~~~~~~


See Form 990, Part X, line 10.


Description of property Cost or other
basis (investment)


Cost or other
basis (other)


Accumulated
depreciation


Book value


Land


Buildings


Leasehold improvements


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~


Equipment


Other


~~~~~~~~~~~~~~~~~


��������������������


Add lines 1a through 1e. |������������


2
Part III Organizations Maintaining Collections of Art, Historical Treasures, or Other Similar Assets 


Part IV Escrow and Custodial Arrangements. 


Part V Endowment Funds. 


Part VI Land, Buildings, and Equipment. 


   
   
 


   


   


   


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


585,626. 228,332. 357,294.
4,901,364. 1,828,915. 3,072,449.


3,429,743.
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FIN 48 (ASC 740) Footnote. In Part XIV, provide the text of the footnote to the organization's financial statements that reports the organization's liability for uncertain tax positions under
FIN 48 (ASC 740).


132053
01-23-12


Total. 


Total. 


(a) 
(b) 


(c) 


(a) (b) 
(c) 


(a) (b) 


Total. 


(a) (b) 1.


Total. 


2.


Schedule D (Form 990) 2011


(Column (b) must equal Form 990, Part X, col (B) line 15.)


(Column (b) must equal Form 990, Part X, col (B) line 25.)


(Col (b) must equal Form 990, Part X, col (B) line 12.) |


(Col (b) must equal Form 990, Part X, col (B) line 13.) |


Schedule D (Form 990) 2011 Page 


See Form 990, Part X, line 12.


Description of security or category
(including name of security)


Book value
Method of valuation:


Cost or end-of-year market value


(1)


(2)


(3)


Financial derivatives


Closely-held equity interests


Other


~~~~~~~~~~~~~~~


~~~~~~~~~~~


(A)


(B)


(C)


(D)


(E)


(F)


(G)


(H)


(I)


Description of investment type


See Form 990, Part X, line 13.


Book value
Method of valuation:


Cost or end-of-year market value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


See Form 990, Part X, line 15.


Description Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


���������������������������� |


See Form 990, Part X, line 25.


Description of liability Book value


(1)


(2)


(3)


(4)


(5)


(6)


(7)


(8)


(9)


(10)


(11)


Federal income taxes


����� |


3
Part VII Investments - Other Securities. 


Part VIII Investments - Program Related. 


Part IX Other Assets. 


Part X Other Liabilities. 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


DEFERRED COMPENSATION 684,699.
DEFERRED RENT INCENTIVE 2,995,830.
DUE TO RELATED ORGANIZATION 595,235.


4,275,764.
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1


2


3


4


5


6


7


8


9


10


1


2


3


4


5


6


7


8


9


10


1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d 2e


32e 1


1


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


1


2


3


4


5


1


a


b


c


d


e


2a


2b


2c


2d


2a 2d


2e 1


2e


3


1


a


b


c


4a


4b


4a 4b


3 4c. 


4c


5


Schedule D (Form 990) 2011


(This must equal Form 990, Part I, line 12.)


(This must equal Form 990, Part I, line 18.)


Schedule D (Form 990) 2011 Page 


Total revenue (Form 990, Part VIII, column (A), line 12)


Total expenses (Form 990, Part IX, column (A), line 25)


Excess or (deficit) for the year. Subtract line 2 from line 1


Net unrealized gains (losses) on investments


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~


Donated services and use of facilities


Investment expenses


Prior period adjustments


Other (Describe in Part XIV.)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Total adjustments (net). Add lines 4 through 8 ~~~~~~~~~~~~~~~~~~~~~~~~~~~


Excess or (deficit) for the year per audited financial statements. Combine lines 3 and 9 �������


Total revenue, gains, and other support per audited financial statements


Amounts included on line 1 but not on Form 990, Part VIII, line 12:


~~~~~~~~~~~~~~~~~~~


Net unrealized gains on investments


Donated services and use of facilities


Recoveries of prior year grants


Other (Describe in Part XIV.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Subtract line from line ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part VIII, line 12, but not on line :


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIV.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total revenue. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


�����������������


Total expenses and losses per audited financial statements


Amounts included on line 1 but not on Form 990, Part IX, line 25:


~~~~~~~~~~~~~~~~~~~~~~~~~~


Donated services and use of facilities


Prior year adjustments


Other losses


Other (Describe in Part XIV.)


~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines through 


Subtract line from line 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Amounts included on Form 990, Part IX, line 25, but not on line :


Investment expenses not included on Form 990, Part VIII, line 7b


Other (Describe in Part XIV.)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~


Add lines and 


Total expenses. Add lines and 


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


����������������


Complete this part to provide the descriptions required for Part II, lines 3, 5, and 9; Part III, lines 1a and 4; Part IV, lines 1b and 2b; Part V, line 4; Part


X, line 2; Part XI, line 8; Part XII, lines 2d and 4b; and Part XIII, lines 2d and 4b. Also complete this part to provide any additional information.


4
Part XI Reconciliation of Change in Net Assets from Form 990 to Audited Financial Statements


Part XII Reconciliation of Revenue per Audited Financial Statements With Revenue per Return


Part XIII Reconciliation of Expenses per Audited Financial Statements With Expenses per Return


Part XIV Supplemental Information


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


34,706,609.
34,409,440.


297,169.
<787,910.>


<787,910.>
<490,741.>


34,045,243.


<787,910.>


126,544.
<661,366.>


34,706,609.


0.
34,706,609.


34,490,639.


81,199.
81,199.


34,409,440.


0.
34,409,440.


PART X, LINE 2: THE ORGANIZATION'S APPLICATION OF GAAPUSA REGARDING


UNCERTAIN TAX POSITIONS HAD NO EFFECT ON ITS FINANCIAL POSITION AS


MANAGEMENT BELIEVES THE ORGANIZATION HAS NO MATERIAL UNRECOGNIZED INCOME


TAX BENEFITS. THE ORGANIZATION WOULD ACCOUNT FOR ANY POTENTIAL INTEREST OR


PENALTIES RELATED TO POSSIBLE FUTURE LIABILITIES FOR UNRECOGNIZED INCOME


TAX BENEFITS AS INCOME TAX EXPENSE. THE ORGANIZATION IS NO LONGER SUBJECT


TO EXAMINATION BY TAX AUTHORITIES FOR FEDERAL, STATE OR LOCAL INCOME TAXES


FOR PERIODS BEFORE 2008.
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5


Schedule D (Form 990) 2011


(continued)
Schedule D (Form 990) 2011 Page 
Part XIV Supplemental Information 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


PART XII, LINE 2D - OTHER ADJUSTMENTS:


REVENUE FROM ANDPAC                                                126,544.


PART XIII, LINE 2D - OTHER ADJUSTMENTS:


EXPENSES FROM ANDPAC                                                81,199.
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DRAFT


OMB No. 1545-0047


Department of the Treasury


Internal Revenue Service


132101  01-27-12


Grants and Other Assistance to Organizations,


Governments, and Individuals in the United States


SCHEDULE I
(Form 990)


Complete if the organization answered "Yes" to Form 990, Part IV, line 21 or 22.


| Attach to Form 990.


Open to Public
Inspection


Employer identification number


General Information on Grants and AssistancePart I


1


2


Yes No


Part II Grants and Other Assistance to Governments and Organizations in the United States. 


(f) 1 (a) (b) (c) (d) (e) (g) (h) 


2


3


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule I (Form 990) (2011)


Name of the organization


Does the organization maintain records to substantiate the amount of the grants or assistance, the grantees' eligibility for the grants or assistance, and the selection 


criteria used to award the grants or assistance? ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Describe in Part IV the organization's procedures for monitoring the use of grant funds in the United States.


Complete if the organization answered "Yes" to Form 990, Part IV, line 21, for any


recipient that received more than $5,000. Check this box if no one recipient received more than $5,000.  Part II can be duplicated if additional space is needed���������
Method of


valuation (book,
FMV, appraisal,


other)


|


Name and address of organization
or government


EIN IRC section
if applicable


Amount of
cash grant


Amount of
non-cash


assistance


Description of
non-cash assistance


Purpose of grant
or assistance


Enter total number of section 501(c)(3) and government organizations listed in the line 1 table


Enter total number of other organizations listed in the line 1 table


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


�������������������������������������������������� |


LHA


2011


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X


ACADEMY OF NUTRITION AND DIETETICS
FOUNDATION - 120 S. RIVERSIDE
PLAZA, STE 2000 - CHICAGO, IL SCHOLARSHIP PROGRAM AND
60606 36-6150906 501(C)(3) 294,660. 0.FMV GENERAL SUPPORT


1.
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132102  01-27-12


2
Part III Grants and Other Assistance to Individuals in the United States. 


(e) (a) (b) (c) (d) (f) 


Part IV Supplemental Information. 


Schedule I (Form 990) (2011)


Schedule I (Form 990) (2011) Page 
Complete if the organization answered "Yes" to Form 990, Part IV, line 22.


Part III can be duplicated if additional space is needed.


Method of valuation
(book, FMV, appraisal, other)


Type of grant or assistance Number of
recipients


Amount of
cash grant


Amount of non-
cash assistance


Description of non-cash assistance


Complete this part to provide the information required in Part I, line 2, and any other additional information.


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


SCHEDULE I, PART I, LINE 2: RECIPIENTS PROVIDE A MID TERM AND FINAL REPORT


TO THE ACADEMY OF NUTRITION AND DIETETICS.
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Department of the Treasury
Internal Revenue Service


132111
01-23-12


For certain Officers, Directors, Trustees, Key Employees, and Highest
Compensated Employees


Complete if the organization answered "Yes" to Form 990,
Part IV, line 23. Open to Public


InspectionAttach to Form 990. See separate instructions.
Employer identification number


Yes No


1a


b


1b


2


2


3


4


a


b


c


4a


4b


4c


Only section 501(c)(3) and 501(c)(4) organizations must complete lines 5-9.


5


5a


5b


6a


6b


7


8


9


a


b


6


a


b


7


8


9


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule J (Form 990) 2011


|


| |
Name of the organization


Check the appropriate box(es) if the organization provided any of the following to or for a person listed in Form 990,


Part VII, Section A, line 1a. Complete Part III to provide any relevant information regarding these items.


First-class or charter travel


Travel for companions


Housing allowance or residence for personal use


Payments for business use of personal residence


Tax indemnification and gross-up payments


Discretionary spending account


Health or social club dues or initiation fees


Personal services (e.g., maid, chauffeur, chef)


If any of the boxes on line 1a are checked, did the organization follow a written policy regarding payment or


reimbursement or provision of all of the expenses described above? If "No," complete Part III to explain~~~~~~~~~~~


Did the organization require substantiation prior to reimbursing or allowing expenses incurred by all officers, directors,


trustees, and the CEO/Executive Director, regarding the items checked in line 1a? ~~~~~~~~~~~~~~~~~~~~~


Indicate which, if any, of the following the filing organization used to establish the compensation of the organization's


CEO/Executive Director. Check all that apply. Do not check any boxes for methods used by a related organization to


establish compensation of the CEO/Executive Director. Explain in Part III.


Compensation committee


Independent compensation consultant


Form 990 of other organizations


Written employment contract


Compensation survey or study


Approval by the board or compensation committee


During the year, did any person listed in Form 990, Part VII, Section A, line 1a, with respect to the filing


organization or a related organization:


Receive a severance payment or change-of-control payment?


Participate in, or receive payment from, a supplemental nonqualified retirement plan?


Participate in, or receive payment from, an equity-based compensation arrangement?


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


If "Yes" to any of lines 4a-c, list the persons and provide the applicable amounts for each item in Part III.


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization pay or accrue any compensation


contingent on the revenues of:


The organization?


Any related organization?


If "Yes" to line 5a or 5b, describe in Part III.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization pay or accrue any compensation


contingent on the net earnings of:


The organization?


Any related organization?


If "Yes" to line 6a or 6b, describe in Part III.


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


For persons listed in Form 990, Part VII, Section A, line 1a, did the organization provide any non-fixed payments


not described in lines 5 and 6? If "Yes," describe in Part III


Were any amounts reported in Form 990, Part VII, paid or accrued pursuant to a contract that was subject to the


initial contract exception described in Regulations section 53.4958-4(a)(3)? If "Yes," describe in Part III


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~


If "Yes" to line 8, did the organization also follow the rebuttable presumption procedure described in


Regulations section 53.4958-6(c)? ���������������������������������������������


LHA


SCHEDULE J
(Form 990)


Part I Questions Regarding Compensation


Compensation Information


2011


 
 
 
 


 
 
 
 


 
 
 


 
 
 


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X X
X X


X
X
X


14050123 145594 100271        2011.05020 ACADEMY OF NUTRITION AND DI 100271_1
 39







DRAFT


132112  01-23-12


2


Part II Officers, Directors, Trustees, Key Employees, and Highest Compensated Employees. 


Note. 


(B) (C) (D) (E) (F)


(i) (ii) (iii) 
(A) 


(i)


(ii)1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


(i)


(ii)


Schedule J (Form 990) 2011


Schedule J (Form 990) 2011 Page 


Use duplicate copies if additional space is needed.


For each individual whose compensation must be reported in Schedule J, report compensation from the organization on row (i) and from related organizations, described in the instructions, on row (ii).
Do not list any individuals that are not listed on Form 990, Part VII.


The sum of columns (B)(i)-(iii) for each listed individual must equal the total amount of Form 990, Part VII, Section A, line 1a, applicable column (D) and (E) amounts for that individual.


Breakdown of W-2 and/or 1099-MISC compensation
Retirement and
other deferred
compensation


Nontaxable
benefits


Total of columns
(B)(i)-(D)


Compensation
reported as deferred


in prior Form 990


Base
compensation


Bonus &
incentive


compensation


Other
reportable


compensation


Name


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


327,710. 0. 0. 43,221. 17,222. 388,153. 0.
PATRICIA BABJAK 0. 0. 0. 0. 0. 0. 0.


211,647. 0. 0. 21,839. 11,022. 244,508. 0.
PAUL A. MIFSUD 0. 0. 0. 0. 0. 0. 0.


80,663. 0. 0. 8,321. 4,641. 93,625. 0.
MARY BETH WHALEN 110,394. 0. 0. 11,388. 6,351. 128,133. 0.


187,255. 0. 0. 19,418. 10,984. 217,657. 0.
BARBARA VISOCAN 0. 0. 0. 0. 0. 0. 0.


170,208. 0. 0. 17,161. 4,702. 192,071. 0.
MARY PAT RAIMONDI 0. 0. 0. 0. 0. 0. 0.


169,374. 0. 0. 16,944. 5,162. 191,480. 0.
ESTHER MYERS 0. 0. 0. 0. 0. 0. 0.


165,653. 0. 0. 10,329. 5,356. 181,338. 0.
JEANNE D BLAKENSHIP 0. 0. 0. 0. 0. 0. 0.
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(Form 990 or 990-EZ) Complete to provide information for responses to specific questions on
Form 990 or 990-EZ  or to provide any additional information.


| Attach to Form 990 or 990-EZ.
Open to Public
Inspection


Employer identification number


For Paperwork Reduction Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule O (Form 990 or 990-EZ) (2011)


Name of the organization


LHA


SCHEDULE O Supplemental Information to Form 990 or 990-EZ 2011


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


FORM 990, PART III, LINE 4D, OTHER PROGRAM SERVICES:


RESEARCH - PROGRAM PROVIDES FOR THE DEVELOPMENT OF RESEARCH EFFORTS TO


SUPPORT PUBLIC AWARENESS OF GOOD NUTRITION AND HEALTH STANDARDS.


MEETINGS AND EDUCATION - PROGRAM PROVIDES MEMBERS WITH VARIOUS


EDUCATIONAL OPPORTUNITIES TO INCREASE THEIR KNOWLEDGE AND EARN


CONTINUING PROFESSIONAL EDUCATION TO MAINTAIN CERTIFICATION.


GOVERNANCE - PROGRAM PROVIDES FOR THE OVERSIGHT BY THE VOLUNTEER


LEADERSHIP OF THE ACADEMY'S STRATEGIC DIRECTION.


FORM 990, PART VI, SECTION A, LINE 6: THE ACADEMY OF NUTRITION AND


DIETETICS IS FUNDED TO BENEFIT MORE THAN 73,000 MEMBERS. THE HOD SHALL


EXIST TO GOVERN THE PROFESSION BY PROVIDING A FORUM FOR MEMBERSHIP AND


PROFESSIONAL ISSUES AND TO ESTABLISH AND MAINTAIN PROFESSIONAL STANDARDS OF


THE MEMBERSHIP. CORE ROLE OF THE HOD WILL INCLUDE BUT NOT LIMITED TO


ADAPTING AND MAINTAINING A CODE OF ETHICS IN CONJUNTION WITH THE CDR,


DEVELOPING POSITION STATEMENTS AND OTHER PROFESSIONAL PAPERS ESTABLISHING


QUALIFICATIONS AND DUES OF MEMBERS, AND THE FORMULA FOR DUES PAYMENTS TO


AFFILIATES.


FORM 990, PART VI, SECTION A, LINE 7A: FIVE (5) SEATS ON THE BOARD OF


DIRECTORS SHALL BE FILLED BY INDIVIDUALS HOLDING DULY ELECTED OFFICES OF


THE ACADEMY; THREE (3) SEATS SHALL BE FILLED BY APPOINTMENT; THREE (3)


SEATS SHALL BE FILLED BY INDIVIDUALS ELECTED FROM THE MEMBERSHIP OF THE


ACADEMY("AT-LARGE DIRECTORS"); SIX (6) SEATS SHALL BE FILLED BY INDIVIDUALS


14050123 145594 100271        2011.05020 ACADEMY OF NUTRITION AND DI 100271_1
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Employer identification number


Schedule O (Form 990 or 990-EZ) (2011)


Schedule O (Form 990 or 990-EZ) (2011) Page 


Name of the organization
ACADEMY OF NUTRITION AND DIETETICS 36-0724760


FROM THE HOD ("HOD DIRECTORS"); AND TWO (2) SEATS SHALL BE FILLED BY


INDIVIDUALS ELECTED BY THE BOARD OF DIRECTORS ("PUBLIC MEMBERS").


FORM 990, PART VI, SECTION A, LINE 7B: THE HOD SHALL HAVE THE AUTHORITY TO


ESTABLISH COMMITTEES AND RULES AND POLICIES OF HOD ORGANIZATION AND


GOVERNANCE, INCLUDING ITS OWN COMPOSITION AND SIZE. EACH MEMBER ELIGIBLE TO


VOTE SHALL BE ENTITLED TO ONE VOTE ON EACH MAILER SUBMITTED TO A VOTE OF


THE MEMBERS. HONORARY MEMBERS MAY SERVE AS MEMBERS OF COMMITTEES AND ATTEND


MEETINGS, BUT SHALL NOT BE ENTITLED TO VOTE OR ELIGIBLE TO HOLD ELECTED


OFFICE.


FORM 990, PART VI, SECTION B, LINE 11: THE BOARD RETAINS THE SERVICES OF


AN INDEPENDENT CPA FIRM TO PREPARE THE ORGANIZATION'S FORM 990. MANAGEMENT


REVIEWS THE COMPLETED FORM 990 AND PROVIDES A FULL COPY TO ALL VOTING


MEMBERS OF THE GOVERNING BODY PRIOR TO FILING. THE GOVERNING BODY IS


PROVIDED A REASONABLE AMOUNT OF TIME TO REVIEW THE RETURN AND ASK ANY


QUESTIONS DIRECTLY TO ORGANIZATION MANAGEMENT OR THE CONTACT AT THE


INDEPENDENT CPA FIRM PRIOR TO FILING.


FORM 990, PART VI, SECTION B, LINE 12C: OFFICERS, DIRECTORS, TRUSTEES AND


KEY EMPLOYEES ARE ANNUALLY REQUIRED TO COMPLETE A CONFLICT OF INTEREST


DISCLOSURE STATEMENT. HUMAN RESOURCES AND CFO MONITOR AND COLLECT EACH YEAR


AND THROUGHOUT THE YEAR IF NEEDED IN BOARD OF DIRECTORS MEETINGS.


FORM 990, PART VI, SECTION B, LINE 15A: PROCESS FOR DETERMINING


COMPENSATION: ALL MANAGEMENT SALARIES ARE BENCH-MARKED AGAINST COMPARABLE


DATA. HUMAN RESOURCES COMPARES TO MARKET CONDITIONS EVERY FIVE YEARS BY AN


OUTSIDE ORGANIZATION, THEY EVALUATE ALL THE POSITIONS INCLUDING THE


14050123 145594 100271        2011.05020 ACADEMY OF NUTRITION AND DI 100271_1
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Employer identification number


Schedule O (Form 990 or 990-EZ) (2011)


Schedule O (Form 990 or 990-EZ) (2011) Page 


Name of the organization
ACADEMY OF NUTRITION AND DIETETICS 36-0724760


ORGANIZATION'S CEO AND EXECUTIVE DIRECTORS. THE FINAL APPROVAL OF THE CEO


COMPENSATION IS DONE BY THE BOARD OF DIRECTORS.


THE CEO REVIEWS AND DETERMINES THE CFO'S COMPENSATION USING COMPARABLE


SALARY DATA.


FORM 990, PART VI, SECTION C, LINE 19: GOVERNING DOCUMENTS AND FINANCIAL


STATEMENTS ARE AVAILABLE THROUGH THE APPLICABLE GOVERNMENTAL AGENCIES; THE


CONFLICT OF INTEREST POLICY IS AVAILABLE UPON WRITTEN REQUEST TO THE


ORGANIZATION.


FORM 990, PART XI, LINE 5, CHANGES IN NET ASSETS:


NET UNREALIZED LOSSES ON INVESTMENTS:                             -787,910.


14050123 145594 100271        2011.05020 ACADEMY OF NUTRITION AND DI 100271_1
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DRAFT


OMB No. 1545-0047


Department of the Treasury
Internal Revenue Service


Section 512(b)(13)


controlled


entity?


132161
01-23-12


SCHEDULE R
(Form 990) Complete if the organization answered "Yes" to Form 990, Part IV, line 33, 34, 35, 36, or 37. Open to Public


InspectionSee separate instructions.Attach to Form 990. 


Employer identification number


Part I Identification of Disregarded Entities 


(a) (b) (c) (d) (e) (f)


Identification of Related Tax-Exempt Organizations 
Part II


(a) (b) (c) (d) (e) (f) (g)


Yes No


For Paperwork Reduction Act Notice, see the Instructions for Form 990. Schedule R (Form 990) 2011


|
||


Name of the organization


(Complete if the organization answered "Yes" to Form 990, Part IV, line 33.)


Name, address, and EIN
of disregarded entity


Primary activity Legal domicile (state or


foreign country)


Total income End-of-year assets Direct controlling
entity


(Complete if the organization answered "Yes" to Form 990, Part IV, line 34 because it had one or more related tax-exempt
organizations during the tax year.)


Name, address, and EIN
of related organization


Primary activity Legal domicile (state or


foreign country)


Exempt Code
section


Public charity
status (if section


501(c)(3))


Direct controlling
entity


LHA


Related Organizations and Unrelated Partnerships 2011


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


ACADEMY OF NUTRITION AND DIETETICS
FOUNDATION - 36-6150906, 120 S. RIVERSIDE TO IMPROVE THE NUTRUTIONAL
PLAZA, CHICAGO, IL  60606 HEALTH OF THE PUBLIC ILLINOIS 501(C)(3) 509(A)(2) X
ACADEMY OF NUTRITION AND DIETETICS POLITICAL POLITICAL ACTION DEDICATED
ACTION COMMITTEE, 1120 CONNECTICUT AVE NW, TO FOOD, NUTRITION &
WASHINGTON, DC  20036 HEALTH ISSUES DISTRICT OF COLUMBIA 527 X
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DRAFT


Legal
domicile
(state or
foreign
country)


General or
managing
partner?


Disproportion-


ate allocations?


Legal domicile
(state or
foreign
country)


132162  01-23-12


2


Identification of Related Organizations Taxable as a Partnership Part III


(a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k)


Yes No Yes No


Identification of Related Organizations Taxable as a Corporation or Trust Part IV


(a) (b) (c) (d) (e) (f) (g) (h)


Schedule R (Form 990) 2011


Predominant income
(related, unrelated,


excluded from tax under
sections 512-514)


Schedule R (Form 990) 2011 Page 


(Complete if the organization answered "Yes" to Form 990, Part IV, line 34 because it had one or more related
organizations treated as a partnership during the tax year.)


Name, address, and EIN
of related organization


Primary activity Direct controlling
entity


Share of total
income


Share of
end-of-year


assets


Code V-UBI
amount in box
20 of Schedule
K-1 (Form 1065)


Percentage
ownership


(Complete if the organization answered "Yes" to Form 990, Part IV, line 34 because it had one or more related
organizations treated as a corporation or trust during the tax year.)


Name, address, and EIN
of related organization


Primary activity Direct controlling
entity


Type of entity
(C corp, S corp,


or trust)


Share of total
income


Share of
end-of-year


assets


Percentage
ownership


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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132163  01-23-12


3


Part V Transactions With Related Organizations 


Note. Yes No


1


a


b


c


d


e


f


g


h


i


j


k


l


m


n


o


p


q


r


(i) (ii) (iii) (iv) 1a


1b


1c


1d


1e


1f


1g


1h


1i


1j


1k


1l


1m


1n


1o


1p


1q


1r


2


(a) (b) (c) (d)


(1)


(2)


(3)


(4)


(5)


(6)


Schedule R (Form 990) 2011


Schedule R (Form 990) 2011 Page 


(Complete if the organization answered "Yes" to Form 990, Part IV, line 34, 35, 35a, or 36.)


 Complete line 1 if any entity is listed in Parts II, III, or IV of this schedule.


During the tax year, did the organization engage in any of the following transactions with one or more related organizations listed in Parts II-IV?


Receipt of interest annuities royalties or rent from a controlled entity ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Gift, grant, or capital contribution to related organization(s)


Gift, grant, or capital contribution from related organization(s)


Loans or loan guarantees to or for related organization(s)


Loans or loan guarantees by related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Sale of assets to related organization(s)


Purchase of assets from related organization(s)


Exchange of assets with related organization(s)


Lease of facilities, equipment, or other assets to related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Lease of facilities, equipment, or other assets from related organization(s)


Performance of services or membership or fundraising solicitations for related organization(s)


Performance of services or membership or fundraising solicitations by related organization(s)


Sharing of facilities, equipment, mailing lists, or other assets with related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Sharing of paid employees with related organization(s) ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Reimbursement paid to related organization(s) for expenses


Reimbursement paid by related organization(s) for expenses


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other transfer of cash or property to related organization(s)


Other transfer of cash or property from related organization(s)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


��������������������������������������������������������


If the answer to any of the above is "Yes," see the instructions for information on who must complete this line, including covered relationships and transaction thresholds.


Name of other organization Transaction
type (a-r)


Amount involved Method of determining
amount involved


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


X
X
X


X
X


X
X
X


X


X
X


X
X
X


X
X


X
X
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Are all
partners sec.


501(c)(3)
orgs.?


Dispropor-
tionate


allocations?


General or
managing
partner?


132164
01-23-12


Yes No Yes No Yes N


4


Part VI Unrelated Organizations Taxable as a Partnership 


(a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k)


o


Schedule R (Form 990) 2011


Predominant income
(related, unrelated,
excluded from tax


under section 512-514)


Code V-UBI
amount in box 20
of Schedule K-1


(Form 1065)


Schedule R (Form 990) 2011 Page 


(Complete if the organization answered "Yes" to Form 990, Part IV, line 37.)


Provide the following information for each entity taxed as a partnership through which the organization conducted more than five percent of its activities (measured by total assets or gross revenue)
that was not a related organization. See instructions regarding exclusion for certain investment partnerships.


Name, address, and EIN
of entity


Primary activity Legal domicile
(state or foreign


country)


Share of
total


income


Share of
end-of-year


assets


Percentage
ownership


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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5


Schedule R (Form 990) 2011


Schedule R (Form 990) 2011 Page 


Complete this part to provide additional information for responses to questions on Schedule R (see instructions).


Part VII Supplemental Information


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
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100021
05-01-11


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


Total Estimated Tax


Less credit from prior year


Less amount already paid on 2012 estimate


Balance due


Payable in full or in installments as follows:


$


$


$


$


Installment Amount Due Date


No. 1


No. 2


No. 3


No. 4


$


$


$


$


FOR THE YEAR ENDING


Prepared for


Prepared by


Amount of tax


Make check
payable to


Mail voucher
and check (if
applicable) to


Special
Instructions


2012 ESTIMATED TAX FILING INSTRUCTIONS


FORM 990-W


MAY 31, 2013


PAUL MIFSUD
ACADEMY OF NUTRITION AND DIETETICS
120 S. RIVERSIDE PLAZA NO. 2000
CHICAGO, IL  60606


PLANTE & MORAN, PLLC
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL  60606


880
0
0


880


NONE REQUIRED
NONE REQUIRED
NONE REQUIRED


880    MAY 15, 2013


PAYMENTS SHOULD BE MADE USING THE ELECTRONIC FEDERAL TAX
PAYMENT SYSTEM (EFTPS).


NOT APPLICABLE
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100941
05-01-11


~~~~~~~~~~~~~~~~~


FOR THE YEAR ENDING


Prepared for


Prepared by


Amount due
or refund


Make check
payable to


Mail tax return
and check (if
applicable) to


Return must be
mailed on
or before


Special
Instructions


TAX RETURN FILING INSTRUCTIONS


FORM 990-T


MAY 31, 2012


PAUL MIFSUD
ACADEMY OF NUTRITION AND DIETETICS
120 S. RIVERSIDE PLAZA NO. 2000
CHICAGO, IL  60606


PLANTE & MORAN, PLLC
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL  60606


BALANCE DUE OF $868


PAYMENTS SHOULD BE MADE USING THE ELECTRONIC FEDERAL TAX
PAYMENT SYSTEM (EFTPS).


DEPARTMENT OF THE TREASURY
INTERNAL REVENUE SERVICE CENTER
OGDEN, UT  84201-0027


APRIL 15, 2013


THE RETURN SHOULD BE SIGNED AND DATED.







D
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A
FT


OMB No. 1545-0687


Form


Department of the Treasury
Internal Revenue Service


Open to Public Inspection for
501(c)(3) Organizations OnlyFor calendar year 2011 or other tax year beginning , and ending


Employer identification number
(Employees' trust, see
instructions.)


Unrelated business activity codes
(See instructions.)


123701
02-24-12


DA


B Print
or


Type
E


C F


G


H


I


J
(A) Income (B) Expenses (C) Net


1


2


3


4


5


6


7


8


9


10


11


12


13


a


b


a


b


c


c 1c


2


3


4a


4b


4c


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20


21


22


23


24


25


26


27


28


29


30


31


32


33


34


14


15


16


17


18


19


20


21


22a 22b


23


24


25


26


27


28


29


30


31


32


33


34


For Paperwork Reduction Act Notice, see instructions.


Total.


Total deductions.


Unrelated business taxable income.


Check box if
address changed


Name of organization ( Check box if name changed and see instructions.)


Exempt under section


501(    )(         ) Number, street, and room or suite no. If a P.O. box, see instructions.


220(e)408(e)


408A 530(a) City or town, state, and ZIP code


529(a)


|Book value of all assets
at end of year


Group exemption number (See instructions.)


|Check organization type 501(c) corporation 501(c) trust 401(a) trust Other trust


Describe the organization's primary unrelated business activity. |


During the tax year, was the corporation a subsidiary in an affiliated group or a parent-subsidiary controlled group?


If "Yes," enter the name and identifying number of the parent corporation.


~~~~~~ | Yes No
|


| |The books are in care of Telephone number


Gross receipts or sales


Less returns and allowances  Balance ~~~ |


Cost of goods sold (Schedule A, line 7)


Gross profit. Subtract line 2 from line 1c


Capital gain net income (attach Schedule D)


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~


Net gain (loss) (Form 4797, Part II, line 17) (attach Form 4797) ~~~~~~


Capital loss deduction for trusts ~~~~~~~~~~~~~~~~~~~~


Income (loss) from partnerships and S corporations (attach statement)


Rent income (Schedule C)


~~~


~~~~~~~~~~~~~~~~~~~~~~


Unrelated debt-financed income (Schedule E) ~~~~~~~~~~~~~~


Interest, annuities, royalties, and rents from controlled organizations (Sch. F)~


Investment income of a section 501(c)(7), (9), or (17) organization


(Schedule G)


Exploited exempt activity income (Schedule I)


Advertising income (Schedule J)


Other income (See instructions; attach schedule.)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~


 Combine lines 3 through 12�������������������


Compensation of officers, directors, and trustees (Schedule K)


Salaries and wages


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Repairs and maintenance


Bad debts


Interest (attach schedule)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Taxes and licenses ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Charitable contributions (See instructions for limitation rules.) ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Depreciation (attach Form 4562)


Less depreciation claimed on Schedule A and elsewhere on return


~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


Depletion


Contributions to deferred compensation plans


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Employee benefit programs ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Excess exempt expenses (Schedule I)


Excess readership costs (Schedule J)


Other deductions (attach schedule)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


 Add lines 14 through 28 ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Unrelated business taxable income before net operating loss deduction. Subtract line 29 from line 13 ~~~~~~~~~~~~


Net operating loss deduction (limited to the amount on line 30)


Unrelated business taxable income before specific deduction. Subtract line 31 from line 30


Specific deduction (Generally $1,000, but see instructions for exceptions.)


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~


 Subtract line 33 from line 32. If line 33 is greater than line 32, enter the smaller
of zero or line 32 �������������������������������������������������


Form (2011)


(See instructions for limitations on deductions.)
(Except for contributions, deductions must be directly connected with the unrelated business income.)


LHA


(and proxy tax under section 6033(e))


Part I Unrelated Trade or Business Income


Part II Deductions Not Taken Elsewhere


990-T 


Exempt Organization Business Income Tax Return990-T 2011
   


 
 
 
 


 
 


       


   


SEE STATEMENT 2  


JUN 1, 2011 MAY 31, 2012
X


ACADEMY OF NUTRITION AND DIETETICS 36-0724760
X c 6


120 S. RIVERSIDE PLAZA, NO. 2000


CHICAGO, IL  60606 541800 900004


X
43,832,227.


SEE STATEMENT 1  
X


PAUL MIFSUD 312-899-4730


70,204. 40,430. 29,774.
220,821. 64,739. 156,082.


291,025. 105,169. 185,856.


593.


156,082.
1,000.


157,675.
28,181.
21,536.
6,645.
1,000.


5,645.
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PageForm 990-T (2011)


(attach schedule)


During the tax year, did the organization receive a distribution from, or was it the grantor of, or transferor to, a foreign trust?
If YES, see instructions for other forms the organization may have to file.


Under penalties of perjury, I declare that I have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is true,
correct, and complete. Declaration of preparer (other than taxpayer) is based on all information of which preparer has any knowledge.


May the IRS discuss this return with


the preparer shown below (see


instructions)?


123711  02-24-12  


2


35 Organizations Taxable as Corporations.


See instructions


a


b


c


(1) (2) (3)


(1)


(2)


35c


36


37


38


39


36


37


38


39


Trusts Taxable at Trust Rates.


Proxy tax. 


Total


40


41


42


43


44


a


b


c


d


e


40a


40b


40c


40d


Total credits. 40e


41


42


43Total tax.


a


b


c


d


e


f


g


44a


44b


44c


44d


44e


44f


44g


45


46


47


48


49


Total payments 45


46


47


48


49


Tax due


Overpayment.


 Credited to 2012 estimated tax Refunded


1 Yes No


2


3


1


2


3


4


1


2


3


4a


4b


6


7


8


6


7


Cost of goods sold.


a


b


Yes No


5 Total. 5


Yes No


 See instructions for tax computation.


Controlled group members (sections 1561 and 1563) check here |  and:


Enter your share of the $50,000, $25,000, and $9,925,000 taxable income brackets (in that order):


$ $ $


Enter organization's share of: Additional 5% tax (not more than $11,750) $


Additional 3% tax (not more than $100,000) ~~~~~~~~~~~~~ $


Income tax on the amount on line 34 ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


|


|


 See instructions for tax computation. Income tax on the amount on line 34 from:


Tax rate schedule or Schedule D (Form 1041) ~~~~~~~~~~~~~~~~~~~~~~~~~~~


See instructions


Alternative minimum tax


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


. Add lines 37 and 38 to line 35c or 36, whichever applies ���������������������������


Foreign tax credit (corporations attach Form 1118; trusts attach Form 1116)


Other credits (see instructions)


~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~


General business credit. Attach Form 3800 ~~~~~~~~~~~~~~~~~~~~~~


Credit for prior year minimum tax (attach Form 8801 or 8827) ~~~~~~~~~~~~~~


 Add lines 40a through 40d ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Subtract line 40e from line 39 ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Other taxes. Check if from: Form 4255 Form 8611 Form 8697 Form 8866 Other


 Add lines 41 and 42 ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Payments:  A 2010 overpayment credited to 2011 ~~~~~~~~~~~~~~~~~~~


2011 estimated tax payments ~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Tax deposited with Form 8868 ~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Foreign organizations: Tax paid or withheld at source (see instructions) ~~~~~~~~~~


Backup withholding (see instructions)


Credit for small employer health insurance premiums (Attach Form 8941)


Other credits and payments:


~~~~~~~~~~~~~~~~~~~~~~~~


~~~~~~~~


Form 2439


OtherForm 4136 Total   |


. Add lines 44a through 44g ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Estimated tax penalty (see instructions). Check if Form 2220 is attached | ~~~~~~~~~~~~~~~~~~~


. If line 45 is less than the total of lines 43 and 46, enter amount owed ~~~~~~~~~~~~~~~~~~~ |


|


|


 If line 45 is larger than the total of lines 43 and 46, enter amount overpaid ~~~~~~~~~~~~~~


Enter the amount of line 48 you want: |


At any time during the 2011 calendar year, did the organization have an interest in or a signature or other authority over a financial account


(bank, securities, or other) in a foreign country? If YES, the organization may have to file Form TD F 90-22.1, Report of Foreign Bank and


Financial Accounts. If YES, enter the name of the foreign country here |


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~


Enter the amount of tax-exempt interest received or accrued during the tax year      $|


|


Inventory at beginning of year


Purchases


~~~ Inventory at end of year ~~~~~~~~~~~~


~~~~~~~~~~~  Subtract line 6


Cost of labor~~~~~~~~~~~ from line 5. Enter here and in Part I, line 2 ~~~~


Additional section 263A costs


Other costs (attach schedule)


~~~ Do the rules of section 263A (with respect to


property produced or acquired for resale) apply to


the organization?


~~~


 Add lines 1 through 4b ��� �����������������������


Signature of officer Date Title


Print/Type preparer's name Preparer's signature Date Check


self- employed


if PTIN


Firm's name Firm's EIN


Firm's address Phone no.


(see instructions)


Enter method of inventory valuation


Form (2011)


Tax ComputationPart III


Tax and PaymentsPart IV


Statements Regarding Certain Activities and Other InformationPart V


Schedule A - Cost of Goods Sold. 


Sign
Here


Paid
Preparer
Use Only


 990-T


 


   


         


 
   


 


   
 


= =


99
9


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


847.


847.


847.


847.


21.
868.


X
X


N/A


X


CEO
X


LU ANN TRAPP LU ANN TRAPP 01/23/13 P01506476
PLANTE & MORAN, PLLC 38-1357951
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL 60606 (312) 207-1040
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Description of property


   Rent received or accrued


    Deductions directly connected with the income in
columns 2(a) and 2(b) (attach schedule)         From personal property (if the percentage of


 rent for personal property is more than 
10% but not more than 50%)


       From real and personal property (if the percentage
of rent for personal property exceeds 50% or if


the rent is based on profit or income)


Total Total


Enter here and on page 1,
Part I, line 6, column (B)


   Deductions directly connected with or allocable
to debt-financed property    Gross income from


or allocable to debt-
financed property


    Straight line depreciation
(attach schedule)


 Other deductions
(attach schedule)


Description of debt-financed property


     Amount of average acquisition 
debt on or allocable to debt-financed


property (attach schedule)


    Average adjusted basis
of or allocable to


debt-financed property
(attach schedule)


   Column 4 divided
    by column 5


    Gross income
reportable (column


2 x column 6)


     Allocable deductions
(column 6 x total of columns


3(a) and 3(b))


Enter here and on page 1,


Part I, line 7, column (A).


Enter here and on page 1,


Part I, line 7, column (B).


  Name of controlled organization Deductions directlyPart of column 4 that is
Employer identification


number
Net unrelated income


(loss) (see instructions)
Total of specified
payments made


included in the controlling
organization's gross income


connected with income
in column 5


Taxable Income Net unrelated income (loss) Total of specified payments Part of column 9 that is included Deductions directly connected
in the controlling organization's


gross income
made(see instructions) with income in column 10


Add columns 5 and 10.


Enter here and on page 1, Part I,


line 8, column (A).


Add columns 6 and 11.


Enter here and on page 1, Part I,


line 8, column (B).


123721  02-24-12


3


1.


2.
3(a)


(a) (b)


(b) Total deductions.(c) Total income.


3.
2.


(a) (b)1.


4. 7.5. 6. 8.


Totals


Total dividends-received deductions


1. 2. 3. 4. 5. 6.


7. 8. 9. 10. 11.


Totals


990-T 


Form 990-T (2011) Page
(see instructions)


 Add totals of columns 2(a) and 2(b). Enter


here and on page 1, Part I, line 6, column (A) ������� | � |


%


%


%


%


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


 included in column 8 ��������������������������������� |


����������������������������������������


Form (2011)


(1)


(2)


(3)


(4)


(1)


(2)


(3)


(4)


(see instructions)


(1)


(2)


(3)


(4)


(1)


(2)


(3)


(4)


(see instructions)


Exempt Controlled Organizations


(1)


(2)


(3)


(4)


Nonexempt Controlled Organizations


(1)


(2)


(3)


(4)


Schedule C - Rent Income (From Real Property and Personal Property Leased With Real Property)


Schedule E - Unrelated Debt-Financed Income


Schedule F - Interest, Annuities, Royalties, and Rents From Controlled Organizations


J


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


0. 0.


0. 0.


0. 0.
0.


0. 0.
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    Deductions
directly connected
(attach schedule)


    Total deductions
and set-asides


(col. 3 plus col. 4)


   Set-asides
(attach schedule)


Description of income Amount of income


Enter here and on page 1,
Part I, line 9, column (A).


Enter here and on page 1,
Part I, line 9, column (B).


Description of
exploited activity


Gross
unrelated business


income from
trade or business


Expenses
directly connected


with production
of unrelated


business income


Net income (loss)
from unrelated trade or


business (column 2
minus column 3). If a
gain, compute cols. 5


through 7.


Gross income
from activity that
is not unrelated


business income


Expenses
attributable to


column 5


Excess exempt
expenses (column
6 minus column 5,
but not more than


column 4).


Enter here and on
page 1, Part I,


line 10, col. (A).


Enter here and on
page 1, Part I,


line 10, col. (B).


Enter here and
on page 1,


Part II, line 26.


Gross
advertising


income


Direct
advertising costs


Advertising gain
or (loss) (col. 2 minus


col. 3). If a gain, compute
cols. 5 through 7.


Circulation
income


Readership
costs


Excess readership
costs (column 6 minus
column 5, but not more


than column 4).


Name of periodical


Gross
advertising


income


Direct
advertising costs


Advertising gain
or (loss) (col. 2 minus


col. 3). If a gain, compute
cols. 5 through 7.


Circulation
income


Readership
costs


Excess readership
costs (column 6 minus
column 5, but not more


than column 4).


Name of periodical


Enter here and on
page 1, Part I,


line 11, col. (A).


Enter here and on
page 1, Part I,


line 11, col. (B).


Enter here and
on page 1,


Part II, line 27.


     Percent of
time devoted to


business


      Compensation attributable
to unrelated businessTitleName


123731
02-24-12


4


3. 5.4.1. 2.


Totals


1. 
2. 3. 4. 


5. 6. 
7. 


Totals


2. 3. 
4. 


5. 6. 
7. 


1. 


Totals


2. 3. 
4. 


5. 6. 
7. 


1. 


Totals from Part I


Totals,


3. 4.
2.1.


Total. 


 


Form 990-T (2011) Page


������������������������������


����������


 (carry to Part II, line (5)) ��


 Part II (lines 1-5)�����


%


%


%


%


Enter here and on page 1, Part II, line 14 �����������������������������������


(see instructions)


(1)


(2)


(3)


(4)


(see instructions)


(1)


(2)


(3)


(4)


(see instructions)


(1)


(2)


(3)


(4)


(For each periodical listed in Part II, fill in
columns 2 through 7 on a line-by-line basis.)


(1)


(2)


(3)


(4)


(5)


(see instructions)


(1)


(2)


(3)


(4)


Form  (2011)


Schedule G - Investment Income of a Section 501(c)(7), (9), or (17) Organization


Schedule I - Exploited Exempt Activity Income, Other Than Advertising Income


Schedule J - Advertising Income
Income From Periodicals Reported on a Consolidated BasisPart I


Income From Periodicals Reported on a Separate BasisPart II


Schedule K - Compensation of Officers, Directors, and Trustees


990-T


9


9


9


9


9


STMT 3  


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


0. 0.


MAILING LIST
RENTAL 70,204. 40,430. 29,774.


70,204. 40,430. 0.


AND - TIMES 142,775. 49,201. 322,525. 564,422.
DPG NEWSLETTER 78,046. 15,538. 124,734. 295,225.


220,821. 64,739. 156,082. 447,259. 859,647. 156,082.


220,821. 64,739. 156,082.


220,821. 64,739. 156,082.


0.
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~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
FORM 990-T     DESCRIPTION OF ORGANIZATION'S PRIMARY UNRELATED STATEMENT 1


BUSINESS ACTIVITY
}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}


PUBLICATION ADVERTISING INCOME AND MAILING LIST RENTAL


TO FORM 990-T, PAGE 1


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
FORM 990-T                      OTHER DEDUCTIONS STATEMENT 2
}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}


DESCRIPTION                                                         AMOUNT
}}}}}}}}}}}                                                     }}}}}}}}}}}}}}
TAX PREPARATION FEE 1,000.


}}}}}}}}}}}}}}
TOTAL TO FORM 990-T, PAGE 1, LINE 28 1,000.


~~~~~~~~~~~~~~


~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
FORM 990-T     SCHEDULE I - EXPENSES DIRECTLY CONNECTED WITH STATEMENT 3


PRODUCTION OF UNRELATED BUSINESS INCOME
}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}


ACTIVITY
DESCRIPTION                               NUMBER      AMOUNT         TOTAL
}}}}}}}}}}}                              }}}}}}}} }}}}}}}}}}}}}} }}}}}}}}}}}}}
LIST RENTAL EXPENSES 40,430.


- SUBTOTAL - 1 40,430.
}}}}}}}}}}}}}


TOTAL OF FORM 990-T, SCHEDULE I, COLUMN 3 40,430.
~~~~~~~~~~~~~


ACADEMY OF NUTRITION AND DIETETICS                                36-0724760
}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}                                }}}}}}}}}}


STATEMENT(S) 1, 2, 3
14050123 145594 100271        2011.05020 ACADEMY OF NUTRITION AND DI 100271_1
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Department of the Treasury
Internal Revenue Service


File by the
due date for
filing your
return. See
instructions.


123841
01-04-12


| File a separate application for each return.


 Automatic 3-Month Extension, complete only Part I


 Additional (Not Automatic) 3-Month Extension, complete only Part II


Electronic filing . 


Type or


print


Application


Is For


Return


Code


Application


Is For


Return


Code


1


2


3a


 b


 c


3a


3b


3c


$


$


$


Balance due.


Caution. 


For Privacy Act and Paperwork Reduction Act Notice, see Instructions. 8868


www.irs.gov/efile e-file for Charities & Nonprofits.


All other corporations (including 1120-C filers), partnerships, REMICs, and trusts must use Form 7004 to request an extension of time
to file income tax returns.


Form


(Rev. January 2012) OMB No. 1545-1709


¥ If you are filing for an  and check this box ~~~~~~~~~~~~~~~~~~~ |


¥ If you are filing for an  (on page 2 of this form).


you have already been granted an automatic 3-month extension on a previously filed Form 8868.


You can electronically file Form 8868 if you need a 3-month automatic extension of time to file (6 months for a corporation


required to file Form 990-T), or an additional (not automatic) 3-month extension of time. You can electronically file Form 8868 to request an extension


of time to file any of the forms listed in Part I or Part II with the exception of Form 8870, Information Return for Transfers Associated With Certain


Personal Benefit Contracts, which must be sent to the IRS in paper format (see instructions). For more details on the electronic filing of this form,


visit and click on 


A corporation required to file Form 990-T and requesting an automatic 6-month extension - check this box and complete


Part I only ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


Name of exempt organization or other filer, see instructions. Employer identification number (EIN) or


Number, street, and room or suite no. If a P.O. box, see instructions.


City, town or post office, state, and ZIP code. For a foreign address, see instructions.


Social security number (SSN)


Enter the Return code for the return that this application is for (file a separate application for each return) ~~~~~~~~~~~~~~~~~


Form 990


Form 990-BL


Form 990-EZ


Form 990-PF


01


02


01


04


05


06


Form 990-T (corporation) 07


08


09


10


11


12


Form 1041-A


Form 4720


Form 5227


Form 6069


Form 8870


Form 990-T (sec. 401(a) or 408(a) trust)


Form 990-T (trust other than above)


¥ The books are in the care of |


Telephone No. | FAX No. |


¥ If the organization does not have an office or place of business in the United States, check this box~~~~~~~~~~~~~~~~~ |


¥ If this is for a Group Return, enter the organization's four digit Group Exemption Number (GEN) . If this is for the whole group, check this


box . If it is for part of the group, check this box and attach a list with the names and EINs of all members the extension is for.| |


I request an automatic 3-month (6 months for a corporation required to file Form 990-T) extension of time until


, to file the exempt organization return for the organization named above. The extension


is for the organization's return for:


|


|


calendar year or


tax year beginning , and ending .


If the tax year entered in line 1 is for less than 12 months, check reason: Initial return Final return


Change in accounting period


If this application is for Form 990-BL, 990-PF, 990-T, 4720, or 6069, enter the tentative tax, less any


nonrefundable credits. See instructions.


If this application is for Form 990-PF, 990-T, 4720, or 6069, enter any refundable credits and


estimated tax payments made. Include any prior year overpayment allowed as a credit.


 Subtract line 3b from line 3a. Include your payment with this form, if required,


by using EFTPS (Electronic Federal Tax Payment System). See instructions.


If you are going to make an electronic fund withdrawal with this Form 8868, see Form 8453-EO and Form 8879-EO for payment instructions.


LHA Form  (Rev. 1-2012)


Do not complete Part II unless  
 (e-file)


Part I Automatic 3-Month Extension of Time. Only submit original (no copies needed).


8868 Application for Extension of Time To File an
Exempt Organization Return


 


 


 


 


 


   


 
 


   
 


X


ACADEMY OF NUTRITION AND DIETETICS X 36-0724760


120 S. RIVERSIDE PLAZA, NO. 2000


CHICAGO, IL  60606


0 1


PAUL MIFSUD
120 S RIVERSIDE PLAZA, SUITE 2000 - CHICAGO, IL 60606


312-899-4730


JANUARY 15, 2013


X JUN 1, 2011 MAY 31, 2012


0.


0.


0.
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Department of the Treasury
Internal Revenue Service


File by the
due date for
filing your
return. See
instructions.


123841
01-04-12


| File a separate application for each return.


 Automatic 3-Month Extension, complete only Part I


 Additional (Not Automatic) 3-Month Extension, complete only Part II


Electronic filing . 


Type or


print


Application


Is For


Return


Code


Application


Is For


Return


Code


1


2


3a


 b


 c


3a


3b


3c


$


$


$


Balance due.


Caution. 


For Privacy Act and Paperwork Reduction Act Notice, see Instructions. 8868


www.irs.gov/efile e-file for Charities & Nonprofits.


All other corporations (including 1120-C filers), partnerships, REMICs, and trusts must use Form 7004 to request an extension of time
to file income tax returns.


Form


(Rev. January 2012) OMB No. 1545-1709


¥ If you are filing for an  and check this box ~~~~~~~~~~~~~~~~~~~ |


¥ If you are filing for an  (on page 2 of this form).


you have already been granted an automatic 3-month extension on a previously filed Form 8868.


You can electronically file Form 8868 if you need a 3-month automatic extension of time to file (6 months for a corporation


required to file Form 990-T), or an additional (not automatic) 3-month extension of time. You can electronically file Form 8868 to request an extension


of time to file any of the forms listed in Part I or Part II with the exception of Form 8870, Information Return for Transfers Associated With Certain


Personal Benefit Contracts, which must be sent to the IRS in paper format (see instructions). For more details on the electronic filing of this form,


visit and click on 


A corporation required to file Form 990-T and requesting an automatic 6-month extension - check this box and complete


Part I only ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ |


Name of exempt organization or other filer, see instructions. Employer identification number (EIN) or


Number, street, and room or suite no. If a P.O. box, see instructions.


City, town or post office, state, and ZIP code. For a foreign address, see instructions.


Social security number (SSN)


Enter the Return code for the return that this application is for (file a separate application for each return) ~~~~~~~~~~~~~~~~~


Form 990


Form 990-BL


Form 990-EZ


Form 990-PF


01


02


01


04


05


06


Form 990-T (corporation) 07


08


09


10


11


12


Form 1041-A


Form 4720


Form 5227


Form 6069


Form 8870


Form 990-T (sec. 401(a) or 408(a) trust)


Form 990-T (trust other than above)


¥ The books are in the care of |


Telephone No. | FAX No. |


¥ If the organization does not have an office or place of business in the United States, check this box~~~~~~~~~~~~~~~~~ |


¥ If this is for a Group Return, enter the organization's four digit Group Exemption Number (GEN) . If this is for the whole group, check this


box . If it is for part of the group, check this box and attach a list with the names and EINs of all members the extension is for.| |


I request an automatic 3-month (6 months for a corporation required to file Form 990-T) extension of time until


, to file the exempt organization return for the organization named above. The extension


is for the organization's return for:


|


|


calendar year or


tax year beginning , and ending .


If the tax year entered in line 1 is for less than 12 months, check reason: Initial return Final return


Change in accounting period


If this application is for Form 990-BL, 990-PF, 990-T, 4720, or 6069, enter the tentative tax, less any


nonrefundable credits. See instructions.


If this application is for Form 990-PF, 990-T, 4720, or 6069, enter any refundable credits and


estimated tax payments made. Include any prior year overpayment allowed as a credit.


 Subtract line 3b from line 3a. Include your payment with this form, if required,


by using EFTPS (Electronic Federal Tax Payment System). See instructions.


If you are going to make an electronic fund withdrawal with this Form 8868, see Form 8453-EO and Form 8879-EO for payment instructions.


LHA Form  (Rev. 1-2012)


Do not complete Part II unless  
 (e-file)


Part I Automatic 3-Month Extension of Time. Only submit original (no copies needed).


8868 Application for Extension of Time To File an
Exempt Organization Return


 


 


 


 


 


   


 
 


   
 


X


ACADEMY OF NUTRITION AND DIETETICS X 36-0724760


120 S. RIVERSIDE PLAZA, NO. 2000


CHICAGO, IL  60606


0 7


PAUL MIFSUD
120 S RIVERSIDE PLAZA, SUITE 2000 - CHICAGO, IL 60606


312-899-4730


APRIL 15, 2013


X JUN 1, 2011 MAY 31, 2012


0.


0.


0.
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File by the


due date for


filing your


return. See


instructions.


123842
01-06-12


2


 Additional (Not Automatic) 3-Month Extension, complete only Part II


Note. 


 Automatic 3-Month Extension, complete only Part I


Enter filer's identifying number, see instructions


Type or


print


Application


Is For


Return


Code


Application


Is For


Return


Code


STOP! Do not complete Part II if you were not already granted an automatic 3-month extension on a previously filed Form 8868.


4


5


6


7


8a


8a $


$


$


 b


8b


 c Balance due.


8c


8868


Under penalties of perjury, I declare that I have examined this form, including accompanying schedules and statements, and to the best of my knowledge and belief,
it is true, correct, and complete, and that I am authorized to prepare this form.


Signature  | Title  | Date  |


Form 8868 (Rev. 1-2012) Page 


¥  If you are filing for an  and check this box ~~~~~~~~~~ |


Only complete Part II if you have already been granted an automatic 3-month extension on a previously filed Form 8868.


¥  If you are filing for an   (on page 1).


Name of exempt organization or other filer, see instructions Employer identification number (EIN) or


Number, street, and room or suite no. If a P.O. box, see instructions.


City, town or post office, state, and ZIP code. For a foreign address, see instructions.


Social security number (SSN)


Enter the Return code for the return that this application is for (file a separate application for each return) ~~~~~~~~~~~~~~~~~


Form 990


Form 990-BL


Form 990-EZ


Form 990-PF


01


02


01


04


05


06


Form 1041-A 08


09


10


11


12


Form 4720


Form 5227


Form 6069


Form 8870


Form 990-T (sec. 401(a) or 408(a) trust)


Form 990-T (trust other than above)


¥ The books are in the care of |


Telephone No. | FAX No. |


¥ If the organization does not have an office or place of business in the United States, check this box~~~~~~~~~~~~~~~~ |


¥ If this is for a Group Return, enter the organization's four digit Group Exemption Number (GEN) . If this is for the whole group, check this


|box  | . If it is for part of the group, check this box and attach a list with the names and EINs of all members the extension is for.


I request an additional 3-month extension of time until .


For calendar year , or other tax year beginning , and ending .


If the tax year entered in line 5 is for less than 12 months, check reason: Initial return Final return


Change in accounting period


State in detail why you need the extension


If this application is for Form 990-BL, 990-PF, 990-T, 4720, or 6069, enter the tentative tax, less any


nonrefundable credits. See instructions.


If this application is for Form 990-PF, 990-T, 4720, or 6069, enter any refundable credits and estimated


tax payments made. Include any prior year overpayment allowed as a credit and any amount paid


 previously with Form 8868.


 Subtract line 8b from line 8a. Include your payment with this form, if required, by using


EFTPS (Electronic Federal Tax Payment System). See instructions.


Form  (Rev. 1-2012)


Part II Additional (Not Automatic) 3-Month Extension of Time. 


Signature and Verification must be completed for Part II only.


Only file the original (no copies needed).


 


 


 


 


   


   
 


X


ACADEMY OF NUTRITION AND DIETETICS X 36-0724760


120 S. RIVERSIDE PLAZA, NO. 2000


CHICAGO, IL  60606


0 1


PAUL MIFSUD
120 S RIVERSIDE PLAZA, SUITE 2000 - CHICAGO, IL 60606


312-899-4730


APRIL 15, 2013
JUN 1, 2011 MAY 31, 2012


THE INFORMATION NECESSARY TO FILE A COMPLETE AND ACCURATE RETURN IS NOT
YET AVAILBLE.


0.


0.


0.


ENROLLED AGENT
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Caution:  Forms printed from within Adobe Acrobat products may not meet IRS or state taxing agency
specifications.  When using Acrobat 5.x products, uncheck the "Shrink oversized pages to paper size" and
uncheck the "Expand small pages to paper size" options, in the Adobe "Print" dialog.  When using Acrobat
6.x and later products versions, select "None" in the "Page Scaling" selection box in the Adobe "Print" dialog.


STATE COPY
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100021
05-01-11


~~~~~~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


~~~~~~~~~~~~~


Total Estimated Tax


Less credit from prior year


Less amount already paid on 2012 estimate


Balance due


Payable in full or in installments as follows:


$


$


$


$


Installment Amount Due Date


No. 1


No. 2


No. 3


No. 4


$


$


$


$


FOR THE YEAR ENDING


Prepared for


Prepared by


Amount of tax


Make check
payable to


Mail voucher
and check (if
applicable) to


Special
Instructions


2012 ESTIMATED TAX FILING INSTRUCTIONS
ILLINOIS ESTIMATED TAX


MAY 31, 2013


PAUL MIFSUD
ACADEMY OF NUTRITION AND DIETETICS
120 S. RIVERSIDE PLAZA NO. 2000
CHICAGO, IL  60606


PLANTE & MORAN, PLLC
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL  60606


720
0
0


720


NOT APPLICABLE
NOT APPLICABLE
NOT APPLICABLE


720   MAY 15, 2013


ILLINOIS DEPARTMENT OF REVENUE


ILLINOIS DEPARTMENT OF REVENUE
P.O. BOX 19045
SPRINGFIELD, IL 62794-9045


MAIL EACH INSTALLMENT ON OR BEFORE THE DATE INDICATED ABOVE.
ENCLOSE A CHECK FOR THE SPECIFIED AMOUNT.  INCLUDE THE
ORGANIZATION'S EMPLOYER IDENTIFICATION NUMBER AND "2012
IL-1120-ES" ON THE REMITTANCE.
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This form is authorized as outlined by the Illinois Income Tax Act. Disclosure of this information is REQUIRED. Failure to provide 
information could result in a penalty. This form has been approved by the Forms Management Center.149423


12-27-11
IL-492-0037


1


2


3


4


1


2


3


4


55


1


2


3


4


5


Total


1


2


3


4


5


6


7


8


9


10


11


1


2


3


4


5


6


7


8


9


10


11


stop


ID: 2BX


Complete this worksheet to compute your 2012 estimated tax. Keep this record for your files.


Write the amount of Illinois net income expected in 2012.


Multiply Line 1 by 9.5% (.095) and write the result.


Write the amount of Illinois tax credits and pass-through entity payments expected in 2012.


Subtract Line 3 from Line 2 and write the result. This is the amount of unpaid estimated tax for 2011. If $400


or less, stop. You do not have to make estimated tax payments. If more than $400, continue to Line 5.


If your income changes during the year, complete the Amended Estimated Tax Worksheet in the


instructions.


Divide Line 4 by 4. This is the amount of each of your estimated tax payments.


Your 2011 overpayment credited to 2012 should be used to reduce the first estimated tax payment


and any subsequent tax payments until the entire credit is used.


Complete the voucher. Fiscal year filers see "When should I file and pay?"


Verify your federal employer identification number (FEIN) and tax year ending.


Verify your name and address.


Write the amount you are paying from Step 1, Line 5, or Step 4, Line 9 or Line 11, if you amended your original estimated tax.


Detach the voucher and enclose a check or money order for the amount you are paying. 


Write your FEIN, tax year, and "IL-1120-ES" on your payment.


Mail your completed voucher and payment to the address shown on the voucher.


Complete Step 3 below.


Voucher
amount


Voucher
date


Check or
money order


number


Write the amount of Illinois net income expected in 2012.


Multiply Line 1 by 9.5% (.095) and write the result.


Write the amount of Illinois tax credits and pass-through entity payments expected in 2012.


Subtract Line 3 from Line 2 and write the result. This is the amount of unpaid estimated tax for 2012. If $400 or less,


. You do not have to make estimated tax payments. If more than $400, continue to Line 5.


Divide Line 4 by 4.


Write the amount of estimated tax payments made with 2012 Forms IL-1120-ES, including any


2011 overpayment credited to 2012 tax that was used to reduce your estimated tax payment.


Multiply Line 5 by the number of previously due estimated payments.


Subtract Line 6 from Line 7 and write the result. This amount may be negative.


Add Lines 5 and 8 and write the result. If positive, this is the amount due on your next payment due date. If zero or negative,


the amount due on your next payment due date is zero. If Line 9 is negative, continue to Line 10. Otherwise, stop here.


If Line 9 is negative, write that amount as a positive number.


Subtract Line 10 from Line 5 and write the result. This is the amount due on the following due date.


IL-1120-ES (R-12/11)


Note


Note


Step 1: Complete the estimated tax worksheet.


Step 2: Complete the estimated tax voucher.


Step 3: Record your estimated tax payments.


Step 4: Complete the amended worksheet if a change occurs in your original estimated tax.


Estimated Income and Replacement
Tax Payments for CorporationsIL-1120-ES 2012


c
c
c
c


ACADEMY OF NUTRITION AND DIETETICS 36-0724760


720.


720.


ESTIMATE INSTALLMENT DUE DATES:


09/17/12
11/15/12
02/15/13
05/15/13 720.
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¥  15th day of the 4th month
¥  15th day of the 6th month
¥  15th day of the 9th month
¥  15th day of the 12th month


Month Year


Illinois Department of Revenue


ID: 2BX Illinois Department of Revenue,


P.O. Box 19045, Springfield, IL 62794-9045. Estimated tax payment due dates


Print your payment amount on this line.


Official use only


Return this voucher with check or money order
payable to "Illinois Department of Revenue."


Official use only


IL-1120-ES (R-12/11)


Mail to 


Tax year ending


Estimated Income and Replacement
Tax Payment for CorporationsIL-1120-ES


$


11111111111111111111111111111111111111111111111111111111111111111111
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¥  15th day of the 4th month
¥  15th day of the 6th month
¥  15th day of the 9th month
¥  15th day of the 12th month


Month Year


Illinois Department of Revenue


ID: 2BX Illinois Department of Revenue,


P.O. Box 19045, Springfield, IL 62794-9045. Estimated tax payment due dates


Print your payment amount on this line.


Official use only


Return this voucher with check or money order
payable to "Illinois Department of Revenue."


Official use only


IL-1120-ES (R-12/11)


Mail to 


Tax year ending


Estimated Income and Replacement
Tax Payment for CorporationsIL-1120-ES


$


11111111111111111111111111111111111111111111111111111111111111111111
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¥  15th day of the 4th month
¥  15th day of the 6th month
¥  15th day of the 9th month
¥  15th day of the 12th month


Month Year


Illinois Department of Revenue


ID: 2BX Illinois Department of Revenue,


P.O. Box 19045, Springfield, IL 62794-9045. Estimated tax payment due dates


Print your payment amount on this line.


Official use only


Return this voucher with check or money order
payable to "Illinois Department of Revenue."


Official use only


IL-1120-ES (R-12/11)


Mail to 


Tax year ending


Estimated Income and Replacement
Tax Payment for CorporationsIL-1120-ES


$


11111111111111111111111111111111111111111111111111111111111111111111
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¥  15th day of the 4th month
¥  15th day of the 6th month
¥  15th day of the 9th month
¥  15th day of the 12th month


Month Year


Illinois Department of Revenue


ID: 2BX Illinois Department of Revenue,


P.O. Box 19045, Springfield, IL 62794-9045. Estimated tax payment due dates


Print your payment amount on this line.


Official use only


Return this voucher with check or money order
payable to "Illinois Department of Revenue."


Official use only


IL-1120-ES (R-12/11)


Mail to 


Tax year ending


Estimated Income and Replacement
Tax Payment for CorporationsIL-1120-ES


$


11111111111111111111111111111111111111111111111111111111111111111111


36-0724760 000 2


5 13


ACADEMY OF NUTRITION AND DIETETICS
120 S. RIVERSIDE PLAZA, NO. 2000 720.00
CHICAGO, IL  60606


112060513 1 360724760 000 2
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100941
05-01-11


~~~~~~~~~~~~~~~~~


FOR THE YEAR ENDING


Prepared for


Prepared by


Amount due
or refund


Make check
payable to


Mail tax return
and check (if
applicable) to


Return must be
mailed on
or before


Special
Instructions


TAX RETURN FILING INSTRUCTIONS
ILLINOIS FORM IL-990-T


MAY 31, 2012


PAUL MIFSUD
ACADEMY OF NUTRITION AND DIETETICS
120 S. RIVERSIDE PLAZA NO. 2000
CHICAGO, IL  60606


PLANTE & MORAN, PLLC
10 S. RIVERSIDE PLAZA, 9TH FLOOR
CHICAGO, IL  60606


BALANCE DUE OF $593


ILLINOIS DEPARTMENT OF REVENUE


ILLINOIS DEPARTMENT OF REVENUE
P.O. BOX 19053
SPRINGFIELD, IL 62794-9053


MAY 15, 2013


THE RETURN SHOULD BE SIGNED AND DATED BY AN AUTHORIZED
INDIVIDUAL.


INCLUDE THE ORGANIZATION'S EMPLOYER IDENTIFICATION NUMBER AND
"2011 FORM IL-990-T" ON THE REMITTANCE.


ALSO ENCLOSE ILLINOIS FORM IL-990-T-V, PAYMENT VOUCHER, WITH
THE RETURN.
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198031
12-17-11


IL-990-T-V (R-09/11) ID: 2BX


WRITE YOUR FEIN ON YOUR CHECK


Print your payment amount on this line.
Preparer's Phone Number


Mail to Illinois Department of Revenue, P.O. Box 19053, Springfield, IL 62794-9053


FEIN


Make sure the Business Name, FEIN,


and Payment amount are correct.


Tax year ending


Month Year


Illinois Department of Revenue


Payment Voucher for Exempt Organization
Income and Replacement Tax


Illinois Department of Revenue


Payment Voucher for Exempt Organization


Income and Replacement Tax


IL-990-T-V 2011


IL-990-T-V 2011


$


11111111111111111111111111111111111111111111111111111111111111111111


36-0724760 000 2


ACADEMY OF NUTRITION AND DIETETICS 05 12
120 S. RIVERSIDE PLAZA, NO. 2000
CHICAGO, IL  60606


593.00


(312) 207-1040


990200512 8 360724760 000 2 00000059300
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month day month day year


mm dd yyyy


198021  12-27-11


D


E


F


G


H


I


A


B


C


1


2


3


Attach 1


2


3Base income or loss. 


If the amount on Line 3 is derived only from inside Illinois or if you are an Illinois resident
trust, skip Step 3 and go to Step 4; otherwise complete Step 3.


4


5


6


7


8


9


10


11


4


5


6


7


8


Net income or loss allocable to Illinois. 


9


10


11


12


13


14


15


16


17


12


13


14


15


16


17


Attach 


Attach 


Net replacement tax. 


ID: 2BX


NS DR


Form IL-990-T Page 1 (R-12/11)


Due on or before the 15th day of the 5th month (4th month for employee trusts) following the close of the tax year.


If this return is not for calendar year 2011, write your fiscal tax year here. Write the amount you are paying.
Tax year beginning 2011, ending 20 $


Write your federal employer identification no. (FEIN).


Write your complete legal business name.


If you have a name change check this box.


Check if you are taxed as a corporation.


Name:


Check if you are taxed as a trust.


If you have an address change or this is a first return, check this box and


complete the following information. Provide the nature of your unrelated trade or


business.C/O:


Mailing address: Check the box if you attached Illinois


Schedule 1299-D, Income Tax Credits.


City: State: ZIP:


Write your North American Industry Classification


System Code (NAICS), if applicable. See instructions.Check the box if one of the following apply.


first return final return (If final, write the date. )


Unrelated business taxable income or loss from U.S. Form 990-T, Line 34.


a copy of Page 1 of your U.S. Form 990-T.


Illinois income and replacement tax deducted in arriving at Line 1.


.00


.00


.00Add Lines 1 and 2.


Trust, estate, or non-unitary partnership business income or loss included in Line 3.


Business income or loss. Subtract Line 4 from Line 3.


.00


.00


Total sales everywhere. This amount cannot be negative.


Total sales inside Illinois. This amount cannot be negative.


Apportionment factor. Divide Line 7 by Line 6 (carry to six decimal places).


Business income or loss apportionable to Illinois. Multiply Line 5 by Line 8.


Trust, estate, or non-unitary partnership business income or loss apportionable to Illinois.


Add Lines 9 and 10.


.00


.00


.00


Base income or net loss from Line 3 or Line 11. .00


.00


.00


.00


.00


.00


Replacement tax. Corporations multiply Line 12 by 2.5% (.025); trusts multiply by 1.5% (.015).


Recapture of investment credits. Schedule 4255.


Replacement tax before investment credits. Add Lines 13 and 14.


Investment credits. Form IL-477.


Subtract Line 16 from Line 15. If the amount is negative, write "0."


Illinois Department of Revenue


Step 1:  Identify your exempt organization


Step 2:  Figure your base income or loss


STOP


Step 3:  Figure your income allocable to Illinois


.


Step 4:  Figure your net replacement tax


Exempt Organization Income and Replacement Tax Return


2011 FORM IL-990-T


 
 


 


 


 


   


JUN 1, 2011 MAY 31 12 593.


36-0724760
X


X
ACADEMY OF NUTRITION AND DIETETICS


SEE STATEMENT 1  


120 S. RIVERSIDE PLAZA, NO. 200


CHICAGO IL 60606


541800 900004


5,645
593


6,238


N/A


6,238
156


156


156
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198022  12-27-11


This form is authorized as outlined by the Illinois Income Tax Act. Disclosure of this
information is REQUIRED. Failure to provide information could result in a penalty.


18


19


20


21


22


23


18


19


20


21


22


23


Corporations:


Trusts:


Attach 


Attach 


Net income tax. 


24


25


26


27


28


29


30


31


32


Total net income and replacement taxes. 


24


25


26


a


b


c


d  Attach


27a


27b


27c


27d


Overpayment. 


credited to 2012.


Refund. 


28


29


30


31


32


Tax Due. 


Make your check payable to "Illinois Department of Revenue" and attach to the first page of this form.


Write the amount of your payment on the top of Page 1 in the space provided.


not Illinois Department of Revenue, P.O. Box 19009, Springfield, IL 62794-9009


Illinois Department of Revenue, P.O. Box 19053, Springfield, IL 62794-9053


ID: 2BX


IL-990-T Page 2 (R-12/11)


Net income or loss from Line 12. .00


.00


.00


.00


.00


.00


Income Tax.


 multiply Line 18 by 7% (.07).


 multiply Line 18 by 5% (.05).


Recapture of investment credits. Schedule 4255.


Income tax before credits. Add Lines 19 and 20.


Income tax credits. Schedule 1299-D.


Subtract Line 22 from Line 21. If the amount is negative, write "0."


Net replacement tax from Line 17.


Net income tax from Line 23.


Add Lines 24 and 25.


.00


.00


.00


Payments


Credit from 2010 overpayment.


Total estimated payments.


Form IL-505-B (extension) payment.


Gambling withholding.  Form(s) W-2G.


.00


.00


.00


.00


Total payments. Add Lines 27a through 27d.


If Line 28 is greater than Line 26, subtract Line 26 from Line 28.


Amount to be 


Subtract Line 30 from Line 29. This is the amount to be refunded.


.00


.00


.00


.00


.00


If Line 26 is greater than Line 28, subtract Line 28 from Line 26.


This is the amount you owe.


Under penalties of perjury, I state that I have examined this return and, to the best of my knowledge, it is true, correct, and complete.


Date PhoneTitleSignature of authorized officer


Signature of preparer Date Preparer's Social Security number or firm's FEIN


Preparer firm's name (or yours, if self-employed) Address Phone


If a payment is  enclosed, mail this return to: 


If a payment is enclosed, mail this return to: 


Special Note


Step 5:  Figure your net income tax (see instructions)


Step 6:  Figure your refund or balance due


Step 7:  Sign here


J §


J


J


;< ;<


)


6,238


437


437


437


156
437
593


593


CEO


01/23/13 P01506476


PLANTE & MORAN, PLLC CHICAGO, IL 60606 (312) 207-1040
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~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
FORM IL-990-T             NATURE OF TRADE OR BUSINESS STATEMENT 1
}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}


PUBLICATION ADVERTISING INCOME AND MAILING LIST RENTAL


TO FORM IL-990-T, PAGE 1


ACADEMY OF NUTRITION AND DIETETICS                                36-0724760
}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}}                                }}}}}}}}}}


STATEMENT(S) 1
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.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


Write the amount of credit carried forward
from the prior year, any pass-through
entity payment, and any gambling
withholding shown on Form W-2G.
See instructions.


Skip this line for Quarter 1.


149441
12-27-11


IL Attachment No. 19


1


2


3


4


2


3


4


Form IL-1120 filers only A


This year


B


Last year
5


6


7


8


9


10


11


12


13


14


net 


5


6


7


8


lesser


Quarter 1 Quarter 2 Quarter 3 Quarter 4


9


10


11


12


13


14


15


16


15


16


17


a


b


16a


16bForm IL-1120 filers only: 


greater 


17


 


 


For original returns only.


all taxpayers


ID: 2BX


(If you used the annualized income installment method, see instructions.)


Attach to your Forms IL-1120, IL-1120-ST, IL-1065, IL-1041, IL-1023-C, or IL-990-T


Do not use this form with any amended return filed after the extended due date of the return.
We encourage you to let us figure your penalties and send you a bill, instead of completing this form yourself.


We will waive the late payment penalty for underpayment of estimated tax if you timely paid the lesser of 100 percent (rather than 150 percent, as previously published)
of the prior year's tax liability or 90 percent of the current year's tax liability. If you elect to complete Form IL-2220, this form reflects that waiver.


This form is for 2011 calendar year or for fiscal year beginning , and ending


Write your FEIN as it appears on your annual return.


Write your name as it appears on your annual return.


If your prior year return was filed under a different FEIN


than the one shown on Line 2, write that number here.


Write the total income and replacement tax from Form IL-1120. See instructions.


If prior year's tax was zero or you filed a short year return, write "N/A" in Column B.


Multiply Column A, Line 5, by 90% (.9).


If Column A, Line 5, is $400 or less, write "0" and go to Step 3. Otherwise, write


the  of Column A, Line 6, or Column B, Line 5. See instructions.


Divide the amount on Line 7 by four. This is the amount of each required


installment. 


Write in Quarters 1 through 4, the


installment date that corresponds


with the 15th day of the 4th, 6th, 9th,


and 12th month of your tax year.


Write the required installment.


See instructions.


Subtract Line 11 from Line


10. If the amount is negative,


use brackets.


If the amount on Line 14 of the


previous quarter is negative,


write that amount as a positive


here. Otherwise, write "0."


Subtract Line 13 from Line 12.


If the amount is negative,


use brackets.


Write your total net income and replacement tax. See instructions.


Write the total amount of all payments made on or before the original due date of your tax


return. Include your credit carryforward from the prior year, total estimated payments


made this year, 505-B payments, any pass-through entity payments made on your behalf,


annual payments made with your tax return or "V" vouchers, electronic payments and any


gambling withholding shown on Form W-2G.


Write the total of all Columns, Line 10. All others, write zero.


Write the of Line 16a or Line 16b here.


Subtract Line 16 from Line 15. If this amount is


write that amount here. Continue to Step 4 and write this amount in


  Penalty Worksheet 2, Line 21, Column C.


write that amount here and, if negative, use brackets.


IL-2220 (R-12/11) Page 1


 


-positive,


-zero or negative,


Illinois Department of Revenue


Read this information first - 


Step 1:  Provide the following information


Step 2:  Figure your required installments - 


Step 3:  Figure your unpaid tax - 


2011
Computation of Penalties for BusinessesIL-2220


JUNE 1, 2011 MAY 31, 2012


36-0724760


ACADEMY OF NUTRITION AND DIETETICS


N/A


FROM FORM IL-990-T, STEP 6, LINE 26


593


0
0


593
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149442  12-27-11


  


18


Amount Date paid Amount Date paid Amount Date paid


i


j


k


l


a


b


c


d


e


f


g


h


Number of days late Penalty rate


19


A B C D E F G H I


Qtr. 1


Qtr. 2


Qtr. 3


Qtr. 4


20 late-payment penalty for underpayment of estimated tax.


20


21


A B C D E F G H I


Return


22 late-payment penalty for unpaid tax.


22


ID: 2BX


You follow the instructions in order to properly complete the penalty worksheets.


If you paid the required amount from Line 14 by the payment due date on Line 9 for each quarter, do not complete this worksheet.


You may apply any remaining overpayment from the 4th quarter, in Column E above to any underpayment when figuring
Penalty Worksheet 2, only if the payment date in Column F is after the original due date of the return.


Use Penalty Worksheet 1 to figure your late-payment penalty for underpayment of estimated tax.


Use Penalty Worksheet 2 to figure your late-payment penalty for unpaid tax.


Write the amount and the date of each payment you made. See instructions.


~~~~~~~


~~~~~~


Write the unpaid amounts from Line 14, Quarters 1 through 4, on the first line of the appropriate quarters in Column C below.


Due
date


Unpaid
amount


Payment
applied


Balance due
(Col. C - Col. D)


Payment
date


No. of
days late


Penalty rate
(see above)Period Penalty


Add Column I, Quarters 1 through 4. This is your 


Write the total amount here and on Form IL-1120, Step 8, Line 53.


Write any positive amount from Line 17 on the first line of Column C below.


Due
date


Unpaid
amount


Payment
applied


Balance due
(Col. C - Col. D)


Payment
date


No. of
days late


Penalty rate
(see above) Penalty


Add Column I. This is your 


Write the total amount here and on Step 5, Line 26.


Page 2 IL-2220 (R-12/11)


Note must


.02


.10
1 - 30


31 or more


Note


Note


Step 4:  Figure your late-payment penalty


Penalty rates


Penalty Worksheet 1 - Late-payment penalty for underpayment of estimated tax


Penalty Worksheet 2 - Late-payment penalty for unpaid tax


)


)


)


N/A


0.
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.00


.00


.00


.00 .00 .00


.00 .00 .00


.00 .00 .00 .00


.00 .00 .00 .00


.00


.00


.00


.00


.00


.00


.00


.00


.00 .00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


.00


This form is authorized as outlined by the Illinois Income Tax Act. Disclosure of this
information is REQUIRED. Failure to provide information could result in a penalty.149443


03-13-12


23


24


25


26


27


28


late-filing penalty.


23


24


25


26


27


28


late-payment penalty for unpaid tax 


Beginning with Column A, complete Lines 29 through 45 of each column.


A B


First 3 months


C


First 6 months


D


First 9 months


29


30


31


32


33


34


35


36


37


38


39


40


41


42


43


44


45


net 


29


30


31


32


33


34


35


36


37


38


39


40


41


42


43


44


45


net First 3 months First 5 months First 8 months First 11 months


ID: 2BX


See instructions for the correct line references for all tax returns.


¥ you are filing your return after the extended due date; and


¥ your tax was not paid by your original due date.


Write the amount of your tax due from your annual return. See instructions.


Multiply the amount on Line 23 by 2% (.02).


Write the lesser of Line 24 or $250. This is your 


Write your from Line 22.


If you have an overpayment on your tax return*, write that amount as a <negative number>.


If you have an amount due on your tax return*, write that amount here.


Add Lines 25, 26, and 27. If the result is positive, this is the total amount you owe. If the result is negative, this is the


amount you are overpaid (before any amount applied to next year's estimated payment).


This amount  may not match your overpayment or tax due on your original tax form. Pay the amount on Line 28


if you wish to pay your penalties at this time. Otherwise, we will send you a bill.


your income was not received evenly throughout the year and you choose to annualize your income.


Write your Illinois income


for each period.


Annualization factors


Multiply Line 29 by Line 30.


For Column A
only: Go directly to


Line 32
4 2 1.33333


Write your Illinois income


for each period.


Annualization factors


Multiply Line 32 by Line 33.


4 2.4 1.5 1.09091


In Column A, write the amount


from Line 34, Column A. In Columns


B, C, and D, write the lesser of


Line 31 or 34 for each period.


Net income and replacement tax


for the period. See instructions.


Applicable percentage 22.5% (.225) 45% (.45) 67.5% (.675) 90% (.9)


Multiply Line 36 by Line 37. This


is your annualized installment.


Add the amounts on Line 45 of


each of the preceding columns


and write the total here. Do not write on this line.


Subtract Line 39 from Line 38.


If less than zero, write "0."


See instructions.


Write the amount from Line 44


of the preceding column.


Add Lines 41 and 42.


Do not write on this line.


If Line 43 is greater than Line


40, subtract Line 40 from Line


43. Otherwise, write "0."


Write the lesser of Line 40 or 43


here and on Step 2, Line 10. This


is your required installment.


Go to Column B, Line 29 Go to Column C, Line 29 Go to Column D, Line 29


IL-2220 (R-12/11)


Page 3


Note Complete Lines 23 through 25 to figure your late-filing penalty only if


*Note


Note


Complete this worksheet only if Note


Step 5:  Figure your late-filing penalty and your total penalties


Step 6:  Complete the annualization worksheet for Step 2, Line 10


L


)


)
)
)


593


593.00


593.00


N/A
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OMB No. 1545-0687


Form


Department of the Treasury
Internal Revenue Service
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71. Your 4 free product coupons have arrived from Kroger!

From: Kroger <kroger@krogermail.com>

To: dmartin@burke.k12.ga.us

Sent Date: Feb 08, 2013 17:31:59

Subject: Your 4 free product coupons have arrived from Kroger!

Attachment:

To ensure receipt of your Kroger emails, please add kroger@krogermail.com to your address

book.  

If you are having trouble viewing this email, please click here.  

 

As a special thank you for shopping with us, we've picked these exclusive offers on some of your

favorite things. It's our way of showing you just how much we appreciate you. Enjoy and happy

Valentine's Day!  

 

Thanks for shopping with us! 

 

All the best,  

Bruce Lucia  

President, Kroger Atlanta FREE FREE ONE (1) Kroger Large Eggs 1 dozen while supplies last  

ONE (1) Lay's(R) or Ruffles(R) Potato Chips 6 - 15 oz.  

expires 04/21/13expires 04/21/13 FREE FREE ONE (1) Doritos(R) Tortilla Chips 6 oz. - 17 oz.  

ONE (1) Jimmy Dean Sausage 12 - 16oz. Roll  

expires 04/21/13expires 04/21/13 Save $1.00 Save $0.40 off any 1 package of Emerald  

 

DIAMOND FOODS, INC.on the purchase of TWO (2) Kroger Cream Cheese Bars, 8 oz., any

variety  

expires 04/21/13expires 04/21/13 Save $0.50 Save $0.40 when you purchase two (2) 20oz bottles

of any Coca-Cola product  

(C)2012 The Coca-Cola Companyon the purchase of ONE (1) Fresh Selections by Kroger(R)

Salads  

expires 04/21/13expires 04/21/13 Save $1.25 Save $2.00 when you buy (2) 8pk 7.5oz cans of any

Coca-Cola Products  

(C)2012 The Coca-Cola Companyoff Any Nature Made Product  

expires 04/21/13expires 04/21/13 Save $0.50 Save $2.00 on any ONE (1) Formula 409(R) product

 

on any ONE (1) Nature's Bounty Vitamin or Supplement  

expires 04/21/13expires 04/21/13 Save $10.00 Save $3.00 on any ONE (1) alli(R) product  

(C)2013 GlaxoSmithKline. Read and follow label directions. on any 2 Maybelline New York

products  

expires 04/21/13expires 04/21/13 Save $3.00 Save $2.00 on TWO Pantene(R) 25.4oz or larger

Page 199



(excludes trial/travel size)  

(C)2013 P&Gon any Advil(R) 120ct or larger OR Advil(R) PM 80ct or larger Use products as

directed  

(C) 2012 Pfizer Inc. expires 04/21/13expires 04/21/13 These coupon offers expire 04/21/13.  

 

The offers in this email have been assigned to the Kroger account associated with this email

address only. These offers are nontransferable as they are specially picked just for you.  

 

Must use rewards Card or Shopper's Card to get savings. Each coupon may only be redeemed

once per household. Do Not Double. Offer Valid only in Kroger Enterprise Stores, excluding Food

4 Less.  

 

*Required purchase is after all discounts are applied and excludes Alcohol, Tobacco Products,

Fuel, Money Orders, Taxes, Postage Stamps, Gift Cards/Certificates, Lottery, Promotional Tickets,

CRV, Prescriptions and Customer Care Center Services. Exclusions apply; see Store for complete

list. Limit ONE Coupon per Customer for this offer. Void if Reproduced, Transferred or where

Taxed, Prohibited or Restricted by Law. DO NOT DOUBLE.  

 

You're receiving this private communication because you're a valued Kroger customer. This email

was sent to: dmartin@burke.k12.ga.us. If you prefer not to continue receiving these emails, or if

you feel you have received this message in error, please click here to unsubscribe.  

 

If you wish to create or edit your online Kroger profile, please click here.  

 

The Kroger Co.  

1014 Vine Street  

Cincinnati, OH 45202  

 

To Contact Kroger:  

· Email us by clicking into our customer comments form 

· Call us at: 1-866-221-4141  

 

© Copyright 2013 The Kroger Co. All Rights Reserved. Please read our terms and conditions and

privacy policy. 
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72. Invitation to attend 4URheart tweet chat

From: Arlene Murrell <amurrell@sedairy.org>

To: ann@dunawaydietetics.com, Amy Roark <Amy.Roark@ngdc.com>, Angelo

Capozzoli <angelo@renalreserve.com>, Anita Marie Nuucci

<anucci@gsu.edu>, Antonio_Cain_2000@yahoo.com, Arlin Lannu

<adlannu@yahoo.com>, Audrey Decker <adecker@rabun.k12.ga.us>, Audrey

Taylor <audrey1.taylor@fultoncountyga.gov>, Barbara Grossman

<bgrossma@uga.edu>, Barbara Stahnke <bjstahnke@dhr.state.ga.us>,

Belinda Barron <belinda.barron@hughstonhospital.net>, bkitchin@uab.edu,

Bethany Smith <bsmith@goodmeasuremeals.com>, Beverly Lucier

<blucier@centene.com>, Beverly Hester

<beverly.hester@fultoncountyga.gov>, Blanche DeLoach

<badeloach@dhr.state.ga.us>, Brenda Lindahl

<lindahl.brenda@lee.k12.al.us>, Brent Gibbs <bdgibbs@dhr.state.ga.us>,

cait@mindspring.com, cjones2@dhr.state.ga.us, Carol Darsey

<cdarsey@liberty.k12.ga.us>, carolyn@carolynoneil.com, Catherine McCarroll

<nadcsm@langate.gsu.edu>, youngjcm@dhec.sc.gov, Cheryl Orlansky

<cheryl.orlansky@laureatemed.com>, christine@dietitiansondemand.com,

Rachel Quiles <rquiles@coca-cola.com>, ccrawley@uga.edu, Cristina Caro

<criscaro@hotmail.com>, dafesperman@dhr.state.ga.us, David Orozco

<davidr_orozco@yahoo.com>, dkibbe@gsu.edu, ish0@cdc.gov,

dpdecaille@dhr.state.ga.us, Donna Marie Plummer

<donna.plummer@life.edu>, DMartin@Burke.k12.ga.us,

wellnesscoach100@bellsouth.net, mark.anderson@cobbk12.org,

trstormant@dhr.state.ga.us, hhammer@dhr.state.ga.us, Jeanne Lee

<jlee@uh.org>, Jennifer De Luca <jdeluca95@hotmail.com>, Jessica A

<jess.avasthi@gmail.com>, Jill Mccoy <jemfit@gmail.com>,

klogr8@yahoo.com, Kelley Toon <Kelley.Toon@cobbk12.org>,

kcrane@gaaap.org, whitema7@memorialhealth.com,

leskent2002@yahoo.com, Linda Silverman <IMCEAEX-

_O=SUDIA_OU=FIRST+20ADMINISTRATIVE+20GROUP_CN=RECIPIENTS

_CN=Lsilverman@sedairy.org>, lorine.bizzell@fns.usda.gov, Lynn Ometer

<lynne.ometer@emoryhealthcare.org>, Marcy Pugliese

<marcylm80@hotmail.com>, Marcy Pulosky <marcypug@gmail.com>,

Mariagrazia Cunto <gatorgraz@gmail.com>, marie@mariespano.com,

marisa.moore@comcast.net, Marisa Moore (Business Fax) <IMCEAFAX-

Marisa+20Moore+40+2B1+20+28404+29+20639-4075@sedairy.org>,

mplester@nowbewell.com, Meredith Johnson

<johnson.meredithleigh@gmail.com>, mickelamitchell@gmail.com,

mmcody50@gmail.com, Zelman, Kathleen <kzelman@webmd.net>, Patricia

Jones <pmjones@dhr.state.ga.us>, Rachel Quiles <rquiles@na.ko.com>,
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Rachel Tran <rachel.tran@southernregional.org>, cculver@marietta-

city.k12.ga.us,  Diane Elder <dr_nutmeg@yahoo.com>,

beckymullis@gmail.com, reganmillerjones@gmail.com,

rrlandrum@dhr.state.ga.us, Roop Jeannot <nonadiene@yahoo.com>,

cstorey@greenville.k12.sc.us, Sherry Coleman Collins

<dietitiansherry@gmail.com>, Sonya Crutchfield <scrutch@uga.edu>,

BAXTER, SUZI <SBAXTER@mailbox.sc.edu>, tamara@tsmnutrition.com,

Terry Charles <tcharles@sedairy.org>, Terry Kaley <tkaley@uga.edu>,

Theresa Hedrick <theresa.hedrick@gmail.com>, Palmer, Wendy

<Wendy.Palmer@choa.org>

Sent Date: Feb 05, 2013 16:56:12

Subject: Invitation to attend 4URheart tweet chat

Attachment: FB_foryourheart_E-vite_R5.jpg

Hi Everyone, 

We are gearing up  for our first tweet chat with Quaker Oats for heart health month. Please see

invitation attached.  We would love for you to join us.  

 

Arlene Murrell, MS, RD, LD, CLE

Nutrition Affairs Program Manager

Southeast United Dairy Industry Association, Inc.

5340 West Fayetteville Road

Atlanta, GA 30349

1.800.343.4693 . Direct: 770.994.5832 . Cell: 770.842.2046 . Fax: 770.996.6925
www.southeastdairy.org . Find us on Facebook . Follow our blog . Follow us on Twitter
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73. Report on Sponsorship

From: Patricia Babjak <PBABJAK@eatright.org>

To: Becky Dorner <becky@beckydorner.com>, dwheller@mindspring.com

<dwheller@mindspring.com>, DMartin@Burke.k12.ga.us

<DMartin@Burke.k12.ga.us>, Elise Smith  <easaden@aol.com>, Ethan A.

Bergman <bergmane@cwu.edu>, Evelyn Crayton <craytef@auburn.edu>,

Glennacac@aol.com <Glennacac@aol.com>, Joe Derochowski

<joe.derochowski@nielsen.com>, Linda Farr  <linda.farr@me.com>, Lucille

Beseler  <lbeseler_fnc@bellsouth.net>, Marcia Kyle

<bkyle@roadrunner.com>, Margaret Garner <mgarner@cchs.ua.edu>,

peark02@outlook.com <peark02@outlook.com>,

Nancylewis1000@gmail.com <Nancylewis1000@gmail.com>, Patricia Babjak

<PBABJAK@eatright.org>, Sandra Gill  <sandralgill@comcast.net>, Sylvia

Escott-Stump <escottstumps@ecu.edu>, Trisha Fuhrman

<nutrisha50@earthlink.net>

Cc: Executive Team Mailbox <ExecutiveTeamMailbox@eatright.org>, Ulric Chung

<UChung@eatright.org>, Chris Reidy <CREIDY@eatright.org>, Susan Burns

<Sburns@eatright.org>, Alison Steiber <ASteiber@eatright.org>, Doris Acosta

<dacosta@eatright.org>, Karen Lechowich <KLechowich@eatright.org>

Sent Date: Jan 23, 2013 13:22:46

Subject: Report on Sponsorship

Attachment: Screen shot 2013-01-23 at 4.40.18 AM.PNG
AND_Corporate_Sponsorship_Report.pdf
Report Questions Nutrition Group’s Use of Corporate Sponsors -
NYTimes.c....pdf

You have probably seen that Michele Simon this morning released her report on the Academy’s

corporate sponsorship program and an article on the program has appeared in today’s New York

Times. Copies of the report and the Times article are attached to this email. This is the report and

article that we discussed in our January 18 email to you.

 

 

As we anticipated, the report is a mixture of facts – most of which were obtained from publicly

accessible pages on the Academy’s website – and opinion and speculation on Ms. Simon’s part. 

 

There is one indisputable fact in the report about the Academy's sponsorship program: We have

one. The majority of the report consists of these publicly available facts filtered through Ms.

Simon’s opinions, many of which she has previously written about. She is of course entitled to her

opinions.
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By any measure, the nation is currently 
suffering from an epidemic of diet-
related health problems. According to 
the U.S. Centers for Disease Control 
and Prevention,1 chronic diseases – such 
as heart disease, stroke, cancer, and 
diabetes – “are among the most common, 
costly, and preventable of all health 
problems.” 


Against this backdrop, we must ask: what 
is the role of the Academy of Nutrition 
and Dietetics (AND)—the nation’s largest 
association of nutrition professionals—in 
preventing or at least stemming the tide 
of diet-related health problems? What 
responsibility does this influential group 
of registered dietitians bear to be a 
leading advocate for policy changes to 
make eating healthfully more accessible? 
Does forming partnerships with the food 
industry compromise such a group’s 
credibility? And what does the food 
industry gain from such partnerships?


Why does it matter? As this report 
will show, the food industry’s deep 
infiltration of the nation’s top nutrition 
organization raises serious questions not 
only about that profession’s credibility, 
but also about its policy positions. The 
nation is currently embroiled in a series 
of policy debates about how to fix our 
broken food system. A 74,000-member 
health organization has great potential 
to shape that national discourse – for 
better and for worse.


Findings:


• Beginning in 2001, AND listed 10 food 
industry sponsors; the 2011 annual report 
lists 38, a more than three-fold increase. 


• The most loyal AND sponsor is the 
National Cattleman’s Beef Association, for 
12 years running (2001-2012).


• Processed food giants ConAgra and 
General Mills have been AND sponsors for 
10 of the last 12 years. 


• Kellogg and the National Dairy Council have 
been AND sponsors for 9 of the last 12 years.


• Companies on AND’s list of approved 
continuing education providers include 
Coca-Cola, Kraft Foods, Nestlé, and PepsiCo.


• Among the messages taught in Coca-Cola-
sponsored continuing education courses are: 
sugar is not harmful to children;  aspartame 
is completely safe, including for children over 
one year; and the Institute of Medicine is too 
restrictive in its school nutrition standards.


• At AND’s 2012 annual meeting, 18 
organizations – less than five percent of 
all exhibitors – captured 25 percent of the 
total exhibitor space. Only two out of the 18 
represented whole, non-processed foods. 


• Based on square footage, only about 12 
percent of the expo floor was taken up by 
fruit and vegetable vendors, using AND’s 
own generous classification. 


• The AND Foundation sells “nutrition 
symposia” sponsorships for $50,000 at the 
annual meeting. In 2012, Nestlé presented a 
session on “Optimal Hydration.” 


Executive Summary
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• The Corn Refiners Association (lobbyists 
for high fructose corn syrup) sponsored 
three “expo impact” sessions at the AND 
2012 annual meeting.


• Roughly 23 percent of annual meeting 
speakers had industry ties, although most 
of these conflicts were not disclosed in the 
program session description.


• In an independent survey, 80 percent 
of registered dietitians said sponsorship 
implies Academy endorsement of that 
company and its products.


• Almost all RDs surveyed (97 percent) 
thought the Academy should verify that a 
sponsor’s corporate mission is consistent with 
that of the Academy prior to accepting them.


• A majority of RDs surveyed found three 
current AND sponsors “unacceptable.” 
(Coca-Cola, Mars, and PepsiCo.)


• The AND lobbying agenda reveals 
mostly safe issues benefiting registered 
dietitians. To date, AND has not supported 
controversial nutrition policies that might 
upset corporate sponsors, such as limits on 
soft drink sizes, soda taxes, or GMO labels.


• AND’s sponsors and their activities appear 
to violate AND’s own sponsorship guidelines. 


• In 2011, AND generated $1.85 million in 
sponsorship revenue, which represents 
about 5% the total revenue. This is down 
from 9% in both 2010 and 2009.


• For the AND Foundation, corporate 
contributions were the single largest source 
of revenue in 2011: $1.3 million out of a total 
of $3.4 million or 38 percent. 


• In 2011, the AND Foundation reported 
more than $17 million in net assets, more 
than six times its expenses for that year.


Recommendations


1) Greater Transparency: AND should make 
more details available to the public (or at 
least to members) regarding corporate 
sponsorship—far beyond what it currently 
provides in its annual reports.


2) Request Input from Membership: Trade 
group policies should reflect the desires of 
its members. Many RDs object to corporate 
sponsorship but don’t know how to make 
their voices heard.


3) Meaningful Sponsorship Guidelines: 
AND should implement much stronger and 
more meaningful sponsorship guidelines, 
possibly looking to the Hunger and 
Environmental Nutrition Dietetic Practice 
Group’s stricter guidelines as a model.


4) Reject Corporate-Sponsored 
Education: AND should reject outright 
corporate-sponsored continuing 
education, as well as corporate-sponsored 
education sessions at its annual meeting. 
AND should also consider placing more 
distance between its credentialing arm and 
the main organization.  


5) Increased Leadership on Nutrition 
Policy: In recent years, AND’s leadership 
has taken important steps to improve 
its policy agenda and create a positive 
presence in Washington. However, while 
the staff in the D.C. office is lobbying on 
behalf of AND’s membership, “education 
sessions” are being taught to RDs by Coke 
and Hershey’s. This disconnect will continue 
to undermine AND’s credibility on critical 
policy issues until the conflicts are resolved.
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Introduction


By any measure, the nation is currently 
suffering from an epidemic of diet-
related health problems. According to 
the U.S. Centers for Disease Control and 
Prevention, 1 chronic diseases – such 
as heart disease, stroke, cancer, and 
diabetes – “are among the most common, 
costly, and preventable of all health 
problems.” The numbers are stunning: 
133 million Americans – almost half of 
all adults – have at least one of these 
chronic diseases, which cause seven out 
of 10 deaths each year. In addition to 
factors such as smoking and excessive 
alcohol consumption, poor diet plays a 
major causal role in chronic disease.


There is also irrefutable evidence that 
the food industry’s incessant marketing 
of unhealthy foods, especially to 
children, is at least partly to blame for 
America’s poor eating habits. It’s nearly 
impossible for “eat healthy” messages 
to compete with an industry that spends 
billions of dollars a year marketing 
“dollar menu meals” to adults and Happy 
Meals to children.


Against this backdrop, we must ask: what 
is the role of the Academy of Nutrition 
and Dietetics—the nation’s largest 
association of nutrition professionals—
in preventing or at least stemming the 
tide of diet-related health problems? 
What responsibility does this influential 
group of registered dietitians bear to be 


a leading advocate for policy change to 
make eating healthfully more accessible? 
Does forming partnerships with the food 
industry compromise such a group’s 
credibility? And what does the food 
industry gain from such partnerships?


Formed in 1917, the American Dietetic 
Association changed its name in 2012 
to the Academy of Nutrition of Dietetics 
(AND). The organization’s 74,000 
members are mostly registered dietitians 
(RDs), among other health and nutrition 
professionals. (It’s incorporated as a 
501(c)(6), the IRS tax designation for 
“business league” or trade group.) 
The organization’s stated mission 
is “empowering members to be the 
nation’s food and nutrition leaders;” 
and its vision is: “optimizing the nation’s 
health through food and nutrition.”2 The 
group seems to do well financially. In 
2011, AND enjoyed close to $34 million 
in revenues, from a mix of membership 
dues, sponsorships, and other sources.3


Controversy surrounding the group’s 
relationship with the food industry is 
hardly new. In 1995, New York Times 
reporter Marian Burros wrote about 
criticisms of the group for taking funding 
from industry groups such as the 
Sugar Association, the Meat Board, and 
companies such as McDonald’s, Coca-
Cola, and Mars.4 According to Burros: 
“Nothing negative is ever included in 
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materials produced by the association, 
a fact that critics attribute to its link to 
industry.” In that same article, veteran 
sustainable food advocate and Columbia 
University Professor Joan Gussow noted 
that giving money to registered dietitians 
is how industry silences its critics. 


In her seminal 2002 book, Food 
Politics, New York University Professor 
Marion Nestle documented the 
American Dietetic Association’s (its 
name then) troubling ties to the food 
industry. For example, Nestle cited 
a 1993 collaboration between ADA 
and McDonald’s to develop “Food 
FUNdamentals” Happy Meal toys as part 
of a shared “commitment to nutrition 
education.”5 Equally worrisome, Nestle 
found industry advertisements in the 


ADA journal, along with a 20-page 
“educational” insert from the Dannon 
Institute in the April 2000 issue.6


Little has changed since then—except 
that things have gotten even worse. As 
this report will show, the food industry’s 
deep infiltration of the nation’s top 
nutrition organization—the Academy 
of Nutrition of Dietetics—raises serious 
questions not only about that profession’s 
credibility, but also about its policy 
positions. The nation is currently 
embroiled in major debates and disputes 
about how to fix our broken food system, 
from agricultural subsidies to GMO 
labeling to marketing to children. A 
74,000-member health organization has 
great potential to shape that national 
discourse – for better and for worse.
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A Decade of Loyal Food Industry Sponsors


An examination of AND annual reports 
from 2001 to 2011 reveals a sharp rise in 
the number of food industry sponsors. 
Beginning in 2001, AND listed 10 food 
industry sponsors. The 2011 annual 
report listed 38, a more than three-fold 
increase. Although in later years some 
companies are listed more than once 
for different forms of sponsorship, the 
figures suggest a marked increase in 
sponsorship opportunities. (See table.)


According to an article published in the 
Journal of Hunger and Environmental 


Nutrition, the Academy implemented 
a new corporate relations sponsorship 
program in 2007, including “partners” for 
the first time, which confers an ongoing 
relationship, sometimes over several years.7 
The first Academy partners were Aramark, 
GlaxoSmithKline Consumer Healthcare, 
the National Dairy Council, and Unilever, 
with PepsiCo and Coca-Cola Company 
becoming partners shortly thereafter.


Certain food companies and industry 
trade groups have become especially 
loyal sponsors over the years, suggesting 


TABLE 1: Number of food company / trade group
sponsors of AND over 10 years
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a deeper relationship of cooperation 
and influence. The top loyalty prize 
goes to the National Cattlemen’s Beef 
Association, which has sponsored 
AND for the past 12 years (2001-2012). 
NCBA is a large and powerful lobbying 
organization representing the nation’s 
beef producers. Most notoriously, NCBA 
has flexed its lobbying muscle over 
the years to influence federal nutrition 
guidelines to ensure that beef remains a 
dietary staple.8  


Other loyal AND sponsors include 
processed food giants ConAgra, General 
Mills (for 10 of past 12 years), and 
Kellogg, along with the marketing group, 
the National Dairy Council, each listed for 
nine of the past 12 years. 


Over the past five years, AND’s most 
loyal Academy Partners (for all five years) 
have been Aramark, Coca-Cola, and 
the National Dairy Council. During that 
period, the following companies were 
listed as either “Partners” or “Premier 
Sponsors:” PepsiCo, Kellogg, Mars, 
General Mills, and Abbott Nutrition. 


On its promotional web page where 
AND solicits corporate sponsorships, 
the group offers its justification for 
these relationships: “We think it’s 
important for us to be at the same table 
with food companies because of the 
positive influence that we can have on 
them.”9 They continue: 


For the Academy, relationships with outside 
organizations are not about promoting 


Academy Sponsors 2001-2012


12 years 10 years 10 years 9 years 9 years


Academy Partners 2008-2012


Partners or Premier Sponsors 2008-2012


TABLE 2: Most Loyal Corporate Sponsors
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companies’ products; they are about 
creating nutrition messages that people can 
understand and act upon to improve their 
health and that of their families.


The top level of corporate sponsorship, 
“Academy Partner,” garners a nice 
collection of perks, mostly buying 
access to educate nutrition professionals 
on how their particular products are 
conducive to a healthy lifestyle.10 For 
example, partners can co-sponsor “all 
Academy Premier Events,” conduct a 
90-minute educational presentation at 
AND’s annual meeting, and host either a 
culinary demo or media briefing also at 
the annual meeting. 


Partner status also confers this benefit: 
“The right to co-create, co-brand 
an Academy-themed informational 
consumer campaign.” Examples include 
the Coca-Cola “Heart Truth Campaign,” 
which involves fashion shows of women 
wearing red dresses and is also promoted 
by the federal government.11 


Another instance of partner/sponsor co-
branding is the National Dairy Council’s 
“3-Every-Day of Dairy Campaign,” which 
is a marketing vehicle for the dairy 
industry disguised as a nutrition program.
The partnership consists of several 
fact sheets that bear the AND logo, 
demonstrating the value of the group’s 
seal of approval.12 The National Dairy 
Council does not disclose that they paid 
for the right to use the AND logo. 


It’s important to view these materials as 
opportunities for positive and free publicity 
under the guise of “education” for both 
RDs and consumers. Dietitians working 
in clinical settings or as independent 
practitioners are an important vehicle 
through which many consumers become 
educated on how to eat healthfully. By 
putting its seal of approval on materials 
developed by Coca-Cola and the National 
Dairy Council, the Academy is sending a 
strong message that these are legitimate 
sources of health and nutrition information, 
using its members to then educate the 
general public. In reality, these materials 
are little more than public relations 
messages for food companies and trade 
associations to sell more products.


PAST ACADEMY PRESIDENT SYLVIA ESCOTT-STUMP 
AT COCA-COLA HEART TRUTH CAMPAIGN EVENT
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The Best Nutrition Education 
Money Can Buy


One of the most important ways that 
food companies promote themselves 
to RDs is through the Academy’s 
credentialing agency, the Commission 
on Dietetic Registration (CDR). The 
agency, housed within AND, oversees 
the credentialing process for RDs 
and numerous other credentials 
and awards. The CDR also approves 
“accredited providers” for Continuing 
Profession Education” (CPE) for RDs.13


To teach RDs, one must pay a $250 
non-refundable application fee, along 
with an annual $300 “maintenance 
fee.” The AND Commission promotes 
the “benefits” of becoming an 
accredited provider of CPE by 
emphasizing “marketing opportunities” 
such as exposure to Academy 
members, promotion of CPE activities, 
and being listed on the Commission’s 
website.14 Judging from the list of 
providers, (about 200) quite a few food 
companies are taking advantage of 
this opportunity—including Coca-Cola, 
Kraft, Nestlé, and PepsiCo, often under 
the guise of the company’s “institute.”15


Accredited continuing education 
providers include:


•	General	Mills	Bell	Institute	for		 	
 Health and Wellness


•	Calorie	Control	Council		 	 	
 [industry group]


•	ConAgra	Foods	Science	Institute


•	Coca-Cola	Company	Beverage	Institute		
 for Health and Wellness


•	 Institute	of	Food	Technologists		 	
 [leaders tied to industry]


•	 International	Food	Information	Council		
 Foundation [industry group]


•	Kraft	Foods	Global


•	National	Pasteurized	Eggs	


•	Nestlé	HealthCare	Nutrition


•	PepsiCo	Nutrition


The following continuing education 
session is available for purchase by 
RDs directly from AND’s website: 
Restaurant Menu Labeling: Impact 
on the Environment of Nutrition and 
Dietetics.16 The two presenters are from 
the National Restaurant Association, 
the powerful lobbying organization for 
the restaurant industry, which fought 
for decades against menu labeling; 
thus having them present on this topic 
seems especially disingenuous. 


Also available are two sessions 
presented by the public relations 
group, International Food Information 
Council, which only puts out 
information that favors its food 
industry members and funders: 


• Agricultural and Food Production 
Practices17 


• Translating the 2010 Dietary Guidelines 
to Consumer Acceptance and Action.18
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Industry-spun Science is Not 
Continuing Education 


Allowing industry representatives 
to provide continuing education is 
problematic on several levels. For 
example, the food industry is not in the 
education business: it’s in the selling-
more-food business. Just because Coca-
Cola and Hershey’s launch their own 
branded “institutes” does not change this 
reality. Likewise, inventing a group called 
a “council” 
does not 
automatically 
mean your 
information is 
science-based.


The point of 
continuing 
education is to 
keep nutrition 
professionals 
abreast of 
their field’s 
cutting-edge 
research and 
other trends. 
The food 
industry does 
not monitor 
research: they select it; they spin it; and at 
times, fund it to get favorable outcomes. 
Often these companies rely on outside 
“experts” to teach their sponsored 
webinars, but while these instructors give 
the illusion of objectivity, the information 
can still be biased. Coca-Cola is not 
going to select (and pay) an expert 
who has anything bad to say about 
their products. These experts are hand-
picked by companies precisely because 


the messages they bring are in line with 
corporate goals to sell more. As a result, 
RDs are getting a very biased education 
on numerous critical health issues. 


For example, Ronald Kleinman is an 
MD who teaches continuing education 
webinars for Coca-Cola. From a quick 
look at his bio, his credentials are 
impressive: professor at Harvard, chief 
physician at Massachusetts General 
Hospital, etc.19 But his resume also reads 


like a who’s 
who of the 
corporate 
food industry. 
In addition to 
Coca-Cola, 
Dr. Kleinman 
consults for 
Burger King 
and General 
Mills. Kleinman 
was also 
tapped by 
Monsanto 
last fall to be 
one of the 
numerous 
“experts” 
speaking 
out against 


Proposition 37 in California, which would 
have required labeling of genetically-
engineered food in that state.20 


Then it may not be surprising that one 
take-away message from his Coke-
sponsored seminar is how sugar is just 
fine for our kids. The goal was to assuage 
parents’ concerns about sugar’s impact 
on their children. He dismissed such 
ideas as being (in his words) “urban 


SLIDE FROM CONTINUING EDUCATION WEBINAR ON “BUILDING BETTER 
BONE HEALTH” SPONSORED BY GENERAL MILLS, MAKER OF KIX, YOPLAIT.21
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myths” and “misconceptions.” Because 
the message is coming from a well-
credentialed MD, it carries weight; but 
that message was still bought and paid 
for by Coca-Cola. (See Table 2, p. 11.)


What’s Missing from    
RD Continuing Education?


Equally concerning, if RDs are getting 
their continuing education units from 
the food industry, what messages are 
they missing? Coca-Cola or General 
Mills are not going to sponsor sessions 
on the harmful impacts of marketing to 
children despite the numerous studies 
demonstrating the connection. Nor will 
they hire a scientist to explain why excess 
sugar consumption raises the risk of 
heart disease, despite that growing body 
of evidence. Where else, other than their 
own trade group’s approved providers, 
will RDs get exposed to such information 


while getting continuing education 
credits they need to further their career? 
Moreover, most of industry’s sessions are 
free, thereby furthering the RD’s incentive 
to choose these over other options. 


Also, these companies not only have 
their own large budget for marketing 
these sessions, but also gain access to 
70,000-plus RDs on AND’s email list. By 
comparison, an advocacy group such as 
the Institute for Agriculture and Trade 
Policy, which does excellent webinars, 
does not have such access; as a result 
most RDs don’t know about them. 


Finally, the messages being conveyed 
through the continuing education system 
by definition have the Academy stamp 
of approval. In fact, in some sessions, the 
Academy is cited as an authority on the 
issue being discussed, thereby closing 
the loop on corporate-sponsored public 
relations disguised as science.
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Addressing Questions About Aspartame and Stevia Sweeteners
Presenters:	Bernadene	Magnuson	and	Marianella	Herrera	


Coke-friendly messages:


•	 Aspartame	is	completely	safe,	including	for	children	over	one	year


•	 Aspartame	allows	enjoyment	of	sweet	taste	without	raising	blood	sugar	levels


•	 Aspartame	and	stevia	can	help	with	weight	loss


Understanding Americans’ Approach to Weight Management
Presenters: Adam Drewnowski and Robyn Flipse 


Coke-friendly messages:


•	 Low-calorie	sweeteners	(LCS)	do	not	overstimulate	taste	receptors,	provoke	hunger,			
cause overeating, or increase body weight


•	 Use	of	LCS	may	be	index	of	healthier	diets	(“Diet	soda	consumers	had	better	diets!”)


•	 LCS	intake	reduces	total	calories	consumed	and	improves	palatability	of	foods


Children’s Dietary Recommendations
Presenter:	Robert	Kleinman


Coke-friendly messages:


•	Majority	of	studies	have	not	found	link	between	sugar	and	behavior	in	children		 	
 Despite the evidence, parents continue to believe sugar leads to behavioral problems  
 in children due to their perceptual biases


•	 The	safety	of	low-calorie	sweeteners	are	supported	by	numerous	peer-reviewed		 	
	 studies	and	major	regulatory	agencies


•	 Institute	of	Medicine	is	too	restrictive	in	its	school	nutrition	standards


Source: Coca-Cola Beverage Institute for Health and Wellness website.22


TABLE 2: Sampling of Continuing Education Sessions



http://www.beverageinstitute.org/en_US/pages/cpe.html
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AND Annual Meeting Infused 
with Corporate Messages


Known as the “Food and Nutrition 
Conference and Expo” (FNCE) the 
Academy’s annual meeting brings 
together as many as 10,000 registered 
dietitians and other health professionals. 
AND offers the food industry a dizzying 
array of sponsorship opportunities for 
the organization’s flagship event. Those 
groups already designated as either 
“partner” or “premier” automatically get 
numerous perks at the conference. In 
addition, for $15,000 one can become a 
“FNCE event sponsor.” If all you can afford 
is $10,000 you can always be a “breakfast 
sponsor;” or any combination of the above. 
(See Table 3, p. 13.) 


There are yet more sponsorship 
opportunities available through 
workshops, education sessions, and 
other presentations. Attendees at the 
AND annual meeting could sign up for 
a “Pre-FNCE Workshop” sponsored by 
Hershey’s, in which RDs could “take a trip 
to Hershey, PA, to experience the science 
of chocolate at the Hershey Company’s 
Chocolate Lab… [and] visit the Hershey 
Story Museum.” But to cover up the fact 
that nutrition professionals were visiting 
a candy store, the event was called 
“From Nature to Nutrition: A Hands-
on Exploration of Natural Cocoa from 
the Bean to Health Benefits,” and was 
listed in the program as “Planned with 
Academy Partner: Hershey Center for 
Health & Nutrition.” To ensure maximum 


participation, RDs earned four continuing 
education units for this full-day field trip.


Meanwhile, the Academy’s nonprofit, tax-
exempt Foundation offers “Foundation 
Nutrition Symposia” for a cool $50,000 
plus travel expenses for speakers. The 
three companies that took advantage of 
this in 2012 were Ajinomoto (maker of 
many food additives including aspartame 
and MSG), Abbott Nutrition Health 
Institute (maker of Ensure), and Nestlé 
Nutrition Institute. Nestlé is a leading 
“maker” of bottled water and sweetened 
beverages aimed at children, including 
juices and chocolate milk. Their session 
was called “Optimal Hydration: New 
Insight” (to stress the “importance of 
maintaining good hydration in children”).


Each company offered two-hour sessions 
for which RDs could earn two continuing 
educational units. The name “Foundation 
Nutrition Symposia” and the way the 
sessions are set off in the program imply 
an endorsement by the Foundation. 


Then there was the “Kids Eat Right 
Breakfast Series,” all three of which were 
industry-sponsored. Those sessions:


• Breakfast in the Classroom: Convictions 
& Controversies.	Sponsored	by:	Premier	
Sponsor	PepsiCo	


• Shaping up America’s Breakfast: 
RDs and Consumers Choose MyBowl. 
Sponsored	by:	Premier	Sponsor	The	
Kellogg	Company	
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• Choose MyBowl: Tools and Resources for 
Building A Better Breakfast. Sponsored	by:	
Premier	Sponsor	The	Kellogg	Company.	


Both Kellogg and PepsiCo (owner of 
Quaker Oats) manufacture numerous 
child-friendly cereals that have 
come under fire for being too high in 
sugar. Through this sponsorship, the 


companies are attempting to counter 
any potential criticism by positioning 
their products as being healthy for 
children. “Choose MyBowl” is Kellogg’s 
version of the federal government’s 
“MyPlate” educational icon for optimal 
eating habits. (Kellogg’s booth also had 
copious MyBowl materials.)


Foundation Nutrition Symposia – $50,000


Breakfast Series – $10,000 Foundation Photo Shop – $10,000


Foundation Kids Eat Right Gala


Foundation Gold FNCE Sponsor Package – $20,000


Yoga – $15,000


Foundation Silver FNCE Sponsor Package – $10,000


Foundation Bronze FNCE Sponsor Package – $5,000


(Maker of many food additives 
including aspartame)


TABLE 3: Sponsorship Opportunities at 2012 Meeting
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Next came numerous opportunities for 
industry to educate RDs on the expo 
show floor. “Expo Impact Sessions” took 
place in the exhibit hall; of five offered, all 
were corporate-sponsored:


• Corn Refiners Association (three)


1) Added Sugars and Sweeteners 


2) Fructose, Sucrose, and High 
Fructose Corn Syrup: Danger or 
Distraction?


3) High Fructose Corn Syrup: 
Myths vs. Science


• General Mills: Zeroing in on the Whole 
Grain	Definition


• PepsiCo:	Social	Nutrition	Solutions:	
Inspiring	Lifestyle	Changes	through	Peer-to	
Peer	Motivation.


The Corn Refiners Association has been 
spending millions of dollars on a marketing 
campaign it calls “Sweet Surprise” to 
disabuse consumers of any negative 
impressions they have about high fructose 
corn syrup. General Mills makes dozens of 
child-oriented sugary cereals and is trying 
to hide that fact by putting “whole grain” 
labels on brands such as Reese’s Puffs 
and Cookie Crisp. PepsiCo is the nation’s 
largest food company and in addition 
to soda, owns the Frito-Lay, Gatorade, 
Quaker Oats, and Tropicana brands, so has 
much at stake in the national conversation 
about healthy eating.  


Next came “Culinary Demonstrations” in 
the exhibit hall; all six were corporate-
sponsored: 


• Cracking the College Code: Fabulous 
Food Deconstructed.	Presented	by	
Academy	Partner:	ARAMARK


• In the Kitchen and Outside the Box: 
Cooking Lactose-free.	Presented	by	
Academy	Partner:	National	Dairy	Council	


• Think Inside the Box: Increase Fiber with 
Food Ingredients.	Presented	by	Premier	
Sponsor:	Kellogg	Company


• Taste, Versatility and Health: Soy as a 
Nutritious Kitchen Staple.	Presented	by	
Premier	Sponsor:	SOYJOY	


• Seductive Nutrition: How to Make 
Healthier Foods Appealing to Your Clients. 
Presented	by	Premier	Sponsor:	Unilever


• Diabetes in a New Light: Diabetes-
Friendly Fare with Flavor.	Presented	by	
Premier	Sponsor:	Novo	Nordisk	(with	TV	
chef	personality	Paula	Deen).


Finally there were “Education Sessions,” 
the main event. Seven out of 136 total 
sessions listed corporate sponsorship:


• From Evidence to Practice: 
Understanding Dietary Fructose - Intakes, 
Research and Implications.	Presented	by	
Academy	Partner:	The	Coca-Cola	Company	


• Kids Are Drinking What?!	Presented	by	
Academy	Partner:	National	Dairy	Council	


• Advancing Practice through Outcomes-
Based Research.	Presented	by	Academy	
Partner:	ARAMARK	


• You Have the Coolest Job! – RDs in the 
Food Industry. Presented	by	Academy	
Partner:	Hershey	Center	for	Health	&	
Nutrition


• Food Additives: Impact on Consumers 
and Clients.	Planned	with	the	Academy	
of	Nutrition	and	Dietetics,	the	American	
Society	for	Nutrition,	the	Institute	of	Food	
Technologies	and	the	International	Food	
Information	Council	


• Call to Action: Elevating Your Role 
in Patient Care.	Presented	by	Academy	
Partner:	Abbott	Nutrition


• Hot Topic: Germ Warfare – The Impact 
of Home Food Safety™ on Safe Eating. 
Planned	with	ConAgra	Foods	and	Academy	
of	Nutrition	and	Dietetics.
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But session sponsorships tell only part 
of the story of corporate influence, as 
many of the speakers also had industry 
ties. Out of more than 300 speakers, 
26 were directly employed by the food 
industry, with another 44 speakers 
who had current or past ties to food 
or pharmaceutical companies. All told, 
roughly 23 percent of the FNCE speakers 
had industry ties. Most importantly, this 
potential conflict of interest wasn’t always 
made clear from the session description. 
Keep in mind that RDs could earn 
continuing education units by attending 
these sessions. (See Table 4, p. 16.)


Also at the annual meeting, each “dietetic 
practice group” (DPG) or “member 
interest group” (MIG) holds its own 
event(s). The following are examples of 
meetings with corporate sponsorships:23


• Filipino Americans in Dietetics and 
Nutrition.	Member	Meeting	and	Reception	
Sponsored	by	Butter	Buds	Foodservice			


• Medical Nutrition Practice Group. Gluten	
Intolerance	Session	Sponsored	by	General	
Mills	and	Schar	(gluten-free	products)


• Nutrition Educators of Health 
Professionals.	1)	Member	Reception	
Sponsored	by	Distilled	Spirits	Council	
of	United	States;	2)	Member	Breakfast	
Sponsored	by	Corn	Refiners	Association			


• Sports Cardiovascular and Wellness 
Nutrition.	1)	Member	Breakfast	Sponsored	by	
Gatorade;	2)	Member	Breakfast	Sponsored	
by	Egg	Nutrition	Center;	3)	Member	
Breakfast	Sponsored	by	Cranberry	Marketing	
Committee;	4)	Member	Reception	Sponsored	
by	Unilever;	5)	Member	Meeting	Sponsored	
by	Solae


• Weight Management.	Member	Breakfast	
Sponsored	by	Corn	Refiners	Association.	


Council Sounds Better    
Than Industry Front Group 


Even more insidious is the influence 
of the International Food Information 
Council (IFIC), an industry front group. 
A front group is an entity set up and 
controlled by other groups, without its 
actions being attributed to the funders. 
In other words, when companies don’t 
want to take responsibility for certain 
activities, they fund a front group instead.  


IFIC presents itself as a legitimate 
research authority, and sponsors 
numerous education sessions at FNCE—
but it’s funded by the food industry. On 
its board of trustees24 sit representatives 
from Coca-Cola, General Mills, Kraft 
Foods, and Mars, while its funders25 
include the likes of PepsiCo, Hershey’s, 
McDonald’s, Nestlé, and Monsanto. 


IFIC’s stated mission is “to effectively 
communicate science-based information 
about health, nutrition and food safety 
for the public good.” So what sort of 
“science-based” information was IFIC 
communicating to thousands of nutrition 
professionals at the AND gathering? 


One of IFIC’s sessions at the 2011 annual 
meeting was: “How Risky is Our Food? 
Clarifying the Controversies of Chemical 
Risks.”26 The Academy did not see fit 
to mention IFIC’s role in the session—
despite the moderator, Marianne Smith 
Edge, being the group’s senior vice 
president of nutrition and food safety. 
At no time during her remarks did 
she disclose IFIC’s corporate funding, 
although AND’s rules require speakers 
to disclose any conflicts of interest. 
The two panelists were Julie Miller 
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Table 4: 2012 Annual Meeting Speakers Employed by
Either the Food or Pharma Industries


NAME TITLE


Elizabeth Arndt, PhD ConAgra Foods Director R&D


Sara Baer-Sinnott, MRP President, Oldways 


Susan Borra, RD SVP, Food Marketing Institute (grocery store trade group) 
Susan Crockett, PhD, RD, FADA VP Health and Nutrition, General Mills 


Amy DeMage, MS, RD Dietetic Internship Director, ARAMARK 


Cheryl Dolven, MS, RD Director, Health and Wellness,     
  Darden Group (owns restaurant chains such as Olive Garden) 


Sylvia Emberger, RD, LDN Corporate Nutritionist, Ahold USA


Sylvia Geiger, MS, RD Consultant Dietitian, Price Chopper (supermarket chain) 
Marianne Gillete, MS, MBA VP Applied Research, McCormick and Company 
Cynthia Goody, PhD, MBA, RD, LD  Senior Director - Nutrition, McDonald’s Corporation


Mary Hise, PhD, RD, CNSD Director, Baxter Healthcare


Glenna Hughes, MS Research Scientist, Solae (owned by DuPont)


Beth Johnson, MS RD Consultant to leading food companies    
  and lobbying groups


Bonnie Johnson, MS, RD PepsiCo Global Nutrition Senior Principal Scientist


Kim Kirchherr, MS, RD, LDN, CDE SUPERVALU/Jewel-Osco Corporate Dietitian;   
  Advisory board for Facts Up Front   
Jess Kolko, RD, LD Healthy Eating RD, Whole Foods Market


Idamarie Laquatra, PhD, RD Director, Global Nutrition, H.J. Heinz Company


Elizabeth Pivonka, PhD, RD Produce for Better Health Foundation


Erin Quann, PhD, RD Director Regulatory Affairs, Dairy Management Inc.


Janice Raymond, MD, RD, CD Clinical Nutrition Manager, Sodexo


David Schmidt President and CEO, International    
  Food Information Council (industry-funded)


Marianne Smith Edge, MS, RD, LD, FADA SVP, International      
  Food Information Council (industry-funded)


Lori Stockert, MS, RDH Clinician, Pfizer, Inc.


Lisa Sutherland, PhD Consultant to Walmart, others 


Sara Swiderski, MBA, RD, LDN Director of Patient Services, ARAMARK


Lindsey Toth, MS, RD Nutrition Communications, PepsiCo


Additional	speakers	consulted	with	the	following	companies:	Sara	Lee,	Monsanto,	McDonald’s,	Ocean	Spray,	Nestlé,	Coca-Cola,	
Hershey’s,	and	Burger	King,	among	others.	
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Jones and Carl Winter, both academic 
researchers, apparently hand-picked by 
IFIC for their industry-friendly positions. 
Each speaker downplayed the risks of 
chemicals such as pesticides, food dyes, 
and other additives in food, while poking 
fun at the value of organic production 
and dismissing the Environmental 
Working Group’s “Dirty Dozen” report on 
pesticides on produce. It was a one-sided 
presentation, without any disclosure 
that the session sponsor had a conflict 
of interest that informed their panelists’ 
biased information. 


IFIC was back in action at the 2012 event 
with multiple presentations,27 including 
one on food additives, again downplaying 
any concerns RDs might have, such as 
the connection between food dyes and 
child behavior problems. One panelist 
explained that additives are safe because, 
after all, strawberries and coffee contain 
“chemicals” responsible for their taste 
and aroma. So, why should we fear 
controversial preservatives such as BHT 
and BHA? The Center for Science in the 
Public Interest recommends28 avoiding 
BHA because even the U.S. Department 
of Health and Human Services considers 
BHA to be “reasonably anticipated to be 
a human carcinogen.”29


Here is how registered dietitian Andy 
Bellatti described this session:


Panelist	Dr.	Roger	Clemens	enthusiastically	
defended chemical additives while 
mocking survey results that showed how a 
significant	portion	of	the	public	mistrusts	
the Food and Drug Administration. When 
I	asked	him	why	other	countries	have	
banned	additives	that	the	FDA	has	not,	I	
was	told	it	is	simply	a	result	of	“a	different	


group	of	scientists”	arriving	at	“a	different	
conclusion.”	How	convenient.	What	
concerned me even more was how most of 
the	audience	appeared	to	find	Dr.	Clemens’	
defense	of	additives	humorous.	Sadly,	it	
appeared	that	Dr.	Clemens	did	not	have	to	
work very hard to convince many dietitians 
that chemical additives were safe.30


Dr. Clemens’ bio includes being past 
president of the Institute of Food 
Technologists (whose leadership31 has 
numerous ties to the food industry), and 
21 years as Nestlé’s scientific advisor.32 
But the RDs at this IFIC panel wouldn’t 
have learned of this expert’s conflicted 
background at this biased presentation. 


Another industry group that AND 
associates with is the International Life 
Sciences Institute (ILSI). While the name 
sounds innocuous, the group’s board of 
trustees (listed in its 2010 annual report) 
includes representatives of Coca-Cola, 
Monsanto, PepsiCo, and Kraft Foods; the 
Institute’s members are a who’s who of 
the food industry.33 And yet AND has 
deemed it appropriate to plan continuing 
educational seminars with this group.34


Even more disturbing and ironic: AND 
accepted funding from ILSI for a research 
study, “to determine whether the funding 
source (specifically industry) results in a 
difference in study quality,” according to 
ILSI’s 2011 annual report. For its research, 
ILSI relied on articles provided by AND’s 
own library. Not surprisingly, the resulting 
article— published online only—found “no 
evidence of bias…that could be attributed 
to industry funding sources in food and 
nutrition research.”35


Although the article states that the 
“funders had no role in study design, data 
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collection and analysis, decision to publish, 
or preparation of the manuscript,” the 
outcome certainly benefits the industry 
group that funded the effort. That AND 
saw no conflict of interest in using industry 
money to study the potential bias of 
using industry money is troubling to say 
the least. Moreover, there is already a 
significant body of research demonstrating 
a clear bias in the outcome of studies 
funded by industry. For example, studies 
funded by the food industry on the health 
effects of soft drink consumption have 
been shown to have biased outcomes.36


Dairy Industry Marketing   
Disguised as Science 


As an “Academy Partner,” the National 
Dairy Council is a prominent presence 
at FNCE. But there is significant debate 
about whether dairy products are a 
necessary part of our daily diet. In recent 
years many top health experts have begun 
to question this nutrition dogma that 
has long been promoted by industry and 
government alike. In her books and on 
her blog, New York University Professor 
Marion Nestle has written about how:


[D]airy lobbying groups, aided and abetted 
by	the	USDA,	convinced	nutritionists	that	
dairy foods were equivalent to essential 
nutrients and the only reliable source 
of dietary calcium, when they are really 
just	another	food	group	and	one	high	in	
saturated fat, at that.37


In other words, we can get the same 
required nutrients from other, healthier 
foods; there is nothing unique about 
dairy that makes it essential. Professor 
Walter Willett, chair of the nutrition 
department of the Harvard School of 


Public Health, goes further, arguing that  
consuming dairy products is not only 
unnecessary,  it can even be harmful. “By 
now there’s quite a body of data showing 
a higher risk of fatal prostate cancer 
associated with milk,” he told WebMD in 
2011.38 Even if one doesn’t give up dairy 
altogether, “it’s also important for people 
to know that they don’t have to drink 
milk to be healthy,” he added.


But no one at the dairy-sponsored 
sessions at the 2012 AND conference 
heard anything close to that message—
quite the opposite. The “consume dairy” 
message was ubiquitous at the AND 
conference, throughout the expo hall 
(yogurt was everywhere) and in the 
breakout sessions.


Here is how registered dietitian Andy 
Bellatti described a National Dairy 
Council session he attended:


A session on children and beverages 
titled	“Kids	Are	Drinking	What?”	was	
essentially	an	hour-long	advertisement	
for	milk.	The	dairy	reps	acknowledged	
how	they	target	African-American	and	
Hispanic	communities	with	a	“drink	more	
milk”	message,	which	I	found	particularly	
disturbing as both ethnic groups have high 


The Academy is 
heavily sponsored 


by the National Dairy 
Council and their 


biases show in their 
recommendations.
– HEIDI TURNER, MS, RD, CD
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rates	of	lactose	intolerance…Even	more	
disturbing	was	all	the	hand-wringing	over	
children’s	high	intake	of	sugar-sweetened	
beverages, as if the dairy council really 
cares	about	kids’	health.	This	alleged	
concern	disappeared	when	I	asked	about	
the	added	sugar	in	chocolate	milk.	The	
panelists’ – all of whom were employed by 
the	National	Dairy	Council	—	answer	was	
that	chocolate	milk	is	a	“nutrient-dense”	
beverage.	Never	mind	how,	with	three	
teaspoons of sugar per cup, one serving 
of	chocolate	milk	supplies	the	maximum	
daily amount of added sugar for children 
ages four to eight, as recommended by the 
American Heart Association.39


More disturbing were the sessions with 
dairy industry influence that was not 
disclosed in the program. For example, 
the session description for “Beyond Belly 
Aches: Identifying and Differentiating 
Food Allergies and Intolerances,” did 
not mention that all three speakers had 
ties to the dairy industry. This could 
explain how the panelists pushed dairy 
consumption, even for those who are 
lactose-intolerant. Apparently some 
RDs were having none of it and even 


walked out of the session. One tweeted: 
“Encouraging Latinos to purchase 
increasing amounts of cheese? No 
thanks.” And: “NO I won’t recommend 3 
dairy servings a day to someone who is 
lactose-intolerant.”40


It’s too bad these RDs weren’t able to 
get a refund on their registration fee. 
They came to their professional trade 
group’s conference for scientifically 
sound information on allergies and 
instead got an infomercial from the 
dairy industry. 


Registered dietitian Elizabeth Lee was 
also bothered by the dairy industry spin 
and what she called a “lack of regulation 
from the Academy on the content of 
some presentations.” (It was her first 
FNCE experience.) She reported: 


I	was	shocked	at	some	of	the	
recommendations for dairy consumption 
even if the individual has evidence of 
lactose	intolerance.	To	me,	that	wasn’t	
sound dietetic evidence and advice 
and shouldn’t have been shared at a 
professional gathering.
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Nutrition Trade Show or 
Junk Food Expo?


A major component of AND’s annual 
meeting is the expo, where more than 
300 vendors have booths to sample 
their products and share information. 
It’s certainly the most dramatic and 
disturbing indicator of the extent to 
which the food industry has permeated 
the largest gathering of dietitians. 


An examination of the expo exhibitors 
confirms what was all-too easy to see 
walking though the hall: major junk food 
companies dominated the show floor. 
Based on the pricing of the booths, 
exhibitor payments represent big money 
for the conference: about $1.5 million. 


(This figure does not include AND 
sponsors that received a “free booth” 
as part of their “partner” or “premier” 
sponsorship status; seeTable 6, p. 22.)


When sorted from largest booths to 
smallest, 18 organizations – less than 
five percent of all exhibitors – captured 
25 percent of the total exhibitor space 
(17,200 square feet out of 68,820). 
Only two out of the 18 trade groups—
Hass Avocado Board and the California 
Strawberry Commission—represented 
whole, non-processed foods. Moreover, 
based on square footage, only about 12 
percent of the expo floor was taken up 


Organization Square Footage Booth Fee
Nestlé        2,500 $47,200
Abbott Nutrition 2,000 $47,200
PepsiCo       1,600 $38,000
Unilever       1,200 $28,800
General Mills       900 $21,900
Cargill        800 $19,600
Hass Avocado Board       800 $19,600
Hormel Health Labs/Diamond Crystal Brands        800 $19,600
Kraft Foods (2 booths)    800 $19,600
McNeil Nutritionals       800 $19,600
Safeway        800 $19,600
Biothera        600 $15,800
California Strawberry Commission      600 $15,800
Cambro Mfg. Co.      600 $15,800
Campbell Soup Company      600 $15,800
Chobani        600 $15,800
Coca-Cola Refreshments       600 $15,800
ConAgra Foods       600 $15,800
Totals 17,200 $411,300.00


Table 5: Largest Expo Vendors
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by fruit and vegetable vendors, using 
AND’s own very generous classification. 
For example, AND put the following 
vendors in the fruit and vegetable 
category: 


•	Meatless	Monday	campaign	(educational)


•	Monsanto	(biotechnology)	


•	Organic	Valley	(dairy,	juice,	eggs)


•	Publications	International	(cookbooks)


•	Stonyfield	(dairy)


•	Supermarket	Savvy	(educational)


•	Suzanne’s	Culinary	Tours	


•	Walmart	


The largest booth, sprawling 2,500 square 
feet, was occupied by Nestlé, which might 
reflect that Nestlé is the largest food 
company in the world. The booth was laid 
out like a house, complete with a rooftop. 
In each room one could find different 
products on display, usually in giant 
coolers. In the kitchen one could watch 
a chef demonstration, while in the dining 
room participants sat around the table 
while a rep described various processed 
food products. At the dining table, the 
company conducted a “water tasting.” 
Nestlé Waters is the world’s largest seller 
of bottled water. The “Nestlé house” 
cost the company $47,200 in booth fees, 
plus the expense of staff covering all the 
rooms and other expenses.


What’s Wrong with Having Corporate 
Sponsors at the Annual Meeting?


Some RDs don’t seem to mind the 
corporate sponsorship, saying it’s easy 
to avoid those booths and sessions and 
just take advantage of other aspects of 
the conference. Other RDs insist they 


are smart enough to not be fooled. But 
that misses the point: AND is sending 
the wrong message to its profession 
by allowing its annual meeting to 
be heavily influenced by the very 
companies that are undermining good 
nutrition and public health. 


Also, FNCE is attended by many students 
and future RDs, thus exposing upcoming 
generations of professionals to this 
corporate influence. As RD Andy Bellatti 
notes: “Since the issue of corporate 
sponsorships is rarely – if ever – brought 
up in the RD curriculum, there is no 
reason to believe RD students attend the 
annual conference with skeptical minds 
or even a cautious attitude.” Bellatti also 
disputes the claim that RDs can just 
ignore the industry PR:  


If	RDs	are	smart	enough	&	know	to	
ignore these corporate sponsors, why 
is	the	Pepsi	booth,	for	example,	always	
so	full	of	RDs?	And,	why,	in	sessions	
about processed foods, are there so few 
comments where RDs acknowledge they 
are	“on	to”	these	companies?


Registered dietitian Elizabeth Lee 
reported being “quite taken aback by 
the number of attendees who lined up 
for product samples from McDonalds, 


How can consumers 
trust us when 


our professional 
organization 


partners with junk 
food companies?  


– CARLA S CACCIA, RD, LDN
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2012 Partners


2012 Premier Sponsors


2012 Event Sponsors


TABLE 6: 2012 AND Corporate Sponsors


PepsiCo, and Coca Cola just to name a 
few.” She “expected a lot of cold shoulders 
from attendees to these companies but it 
was definitely not the case.”


Lee was also disappointed by the 
content presented at some of the 
sessions. At one session titled, “Can 
Government and Industry Work Together 


for the Public Good?” Lee said she 
“expected to come away with thought-
provoking info but the industry presenter 
was practically reading from a very dry 
script. The most useful portion of that 
session was the Q&A where a few RDs 
challenged the speakers and pushed the 
envelope a little bit.”
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It’s a truly surreal experience just to 
walk into the expo hall. You know it’s 
supposed to be a nutrition conference 
and yet it feels like a food industry 
event. Junk food expo is really the best 
descriptor. As you walk in, all you can see 
are the massive booths of companies like 
Coca-Cola, Hershey’s, and PepsiCo. 


Once you get past those, you have to walk 
toward the back to see any “real food” 
booths, which are much smaller, such as 
the California Walnut Board. Then further 
back, tucked away in a special pavilion, are 
the organic and “natural” companies, such 
as Amy’s Kitchen, Mary’s Gone Crackers, 
and Manitoba Harvest (hemp seeds). 


Other positive signs were the truly 
educational booths such as the American 
Cancer Society, Meatless Mondays, 
and several journal publishers. And the 
Center for Science in the Public Interest 
(a nutrition advocacy group) was given 
a free booth to promote its annual Food 
Day event. Another good booth was 
Corporate Accountability International, 
but it was stuck in the last aisle where 
there was far less foot traffic, as was 
the nonprofit Food and Water Watch. It 
seemed that vendors with more money 
to pay AND got better placement.


One interesting experience occurred at 
the Monsanto booth, where I struck up 


a conversation with Wendy Reinhardt 
Kapsak, MS, RD, senior manager of 
public affairs for Monsanto. Apparently, 
she had only been with the company for 
a few months and told me she was the 
first RD Monsanto had ever hired. I asked 
her why she thought Monsanto hired a 
dietitian and she said it was because the 
company wanted someone to address 
any concerns RDs might have. She 
explained that her role at this event was 
to talk to her fellow RDs, find out what 
their concerns were about Monsanto, 
ask them how the company could better 
address those concerns, and then share 
that information with her superiors.


I interpret her role (as she described 
it) as this: to gain trust from fellow RDs 
and find out what negative impressions 
of Monsanto they might have, try to 
change that impression, then relay the 
conversations back to company HQ so 
they can come up with better public 
relations talking points to counter them. 
That Monsanto would engage in this sort 
of intelligence-gathering to improve its 
PR is not surprising. What’s disturbing 
is how the Academy of Nutrition and 
Dietetics provided the biotech giant with 
the venue and opportunity to conduct 
this critical research. Based on the 
size of its booth (200 square feet), it 
appears Monsanto paid $4,600 for the 


Eat Drink Politics President
Michele Simon’s Experience
at AND 2012 Annual Meeting
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privilege, a small price to pay compared 
to expensive focus groups. 


In another conversation at the Monsanto 
booth, I asked a different rep about 
the company’s trademarked Frescada 
lettuce, which apparently was created 
through “traditional breeding” (not 
genetic engineering) in which iceberg 
was crossed with romaine lettuce. When 
I asked why this was even needed, 
the company rep explained that some 
people like the “crunch of iceberg, but 
want the nutrition of romaine.” OK. 
Monsanto also had a sign on display 
showing how their new version had 
more nutrients than iceberg. Again, that 
Monsanto would do this is not surprising, 
but having the product promoted at a 
nutrition conference gives it legitimacy. 
In contrast, plain old lettuce from a 
local farmer was not on display. (See 
Monsanto’s “Biotechnology Quiz” in 
Appendix 4, p.46, for more spin.)


I also chatted with reps from the 
Corn Refiners Association, which was 
promoting high fructose corn syrup, 
apparently attempting to counter any 
negative information RDs might have 
heard. (The Corn Refiners also sponsored 
three “expo impact” sessions during the 
conference – see above.) I talked to John 
White, PhD, who told me he was hired as 
a consultant to the CRA because of his 
decades of experience researching the 
science of sweeteners. (His business card 
says he is president of “White Technical 
Research, The Nutritive Sweetener 
Experts.”) White had lots of fancy charts 
and scientific articles at the ready to 


show why HFCS is perfectly safe and no 
different than regular sugar. 


As I approached the booth, I noticed two 
RDs leaving with the material that White 
gave them; one of them remarked, “We 
like corn.” While I was there, two others 
approached and we got into a discussion 
about the economics of HFCS. (I noted 
it was cheaper than sugar, so that’s why 
companies use it.) White explained that 
HFCS is also used for its specific properties 
like browning. When one RD tried to argue 
that HFCS is harmful, White opened up his 
slick materials with the charts and graphs 
to try to convince her otherwise.


Reasonable people can disagree 
about the science of HFCS versus 
other sweeteners, but the problem is, 
the rep at this booth was not sharing 
impartial research. Rather, he was a paid 
consultant only telling one side of the 
story. This scene was repeated over and 
over at booth after booth. The companies 
with booths at FNCE weren’t just there 
to promote their food products and spin 
them as good for you; many of them 
were also there to spin the scientific 
research in their favor. For example, 
the American Beverage Association, a 
lobbying group representing companies 
such as Coca-Cola, had a booth 
promoting its PR campaign called “Clear 
on Calories.” The trade group also had 
numerous “fact sheets” on how sugary 
soft drinks don’t contribute to obesity. 
There is plenty of research countering 
this view, but where were those fact 
sheets? The ABA is not a scientific or 
academic institution: its mission is to 
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lobby on behalf of its clients. Again, we 
can have a reasonable scientific debate 
on this issue, but it’s highly problematic 
that RDs were exposed to plenty of 
public relations disguised as science at 
their own profession’s annual conference. 


I was also struck by the booths that 
promoted various breakfast items to RDs 
to get them to come 
to their booths first 
thing in the morning. 
For example, Kellogg 
was giving away 
processed cereal at its 
“truck,” which is ironic 
given that the recent 
food truck trend is 
mostly a symbol of 
independent food 
purveyors. 


Among the most 
successful at 
this strategy was 
McDonald’s. But 
they weren’t serving up the company’s 
common breakfast items like the Egg 
McMuffin or Sausage Biscuit. No, it was 
all about oatmeal; to visit the McDonald’s 
booth, you’d think the fast food giant 
only sold oatmeal and smoothies. As I 
approached, a McDonald’s rep offered 
me some oatmeal, insisting that I just try 
it. (I declined, explaining that I make my 
own at home.) I asked a few RDs why they 
were there and they just said they were 
hungry. Fair enough, but it was clear that 
McDonald’s had succeeded in positioning 
itself as a purveyor of healthy food while 
feeding RDs breakfast. 


While visiting the very large booth for 
the National Pork Board (the industry’s 
marketing arm) I noticed they had 
educational handouts, including a pad 
of tear-off sheets showing federal 
recommended serving sizes on a plate—
with pork displayed as a sample meat 
serving. I watched as an RD took a bunch 


of these handouts and 
I asked her why she 
was doing so. She said 
she wanted to educate 
her clients about 
serving sizes. When I 
pointed out that the 
material was from 
the Pork Board, and 
asked if that bothered 
her, she just said, 
oh, they don’t have 
to know. (The Pork 
Board logo was on the 
back of the sheets.) 
So, people who are 
paid to promote pork 


succeeded in getting an RD to use their 
materials to promote pork to their clients. 
And where did this happen? Not at a 
meat expo, but at a nutrition conference, 
where almost no countering information 
could be found about how a meat-
centered diet can lead to chronic disease. 
(See Appendix 5, p. 47 for FNCE prizes.)


Industry PR Presentations Disguised 
as “Education Sessions”


I attended several sessions that were 
either officially sponsored by the food 
industry or had industry representatives 


MCDONALD’S BOOTH ADVERTISED OATMEAL, BUT 
FAILED TO MENTION THE 32 GRAMS OF SUGAR. 
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as speakers. Each one was more 
surreal than the next. The first session I 
attended, called “Making a Difference: 
Improving Nutrition at QSRs,” was not 
listed in the program as being sponsored 
but consisted of two representatives 
of the fast food industry. (QSRs are 
quick service restaurants.) One was a 
consultant to numerous fast food chains 
who goes by “Dr Jo®” – yes, she actually 
trademarked her name. The other was 
Cindy Goody, director of nutrition for 
McDonald’s. Goody introduced the 
“McDonald’s nutrition team” (most were 
wearing red jackets, like a sports team), 
including several RDs and chefs. 


This session was a 90-minute infomercial 
for the fast food giant. In fact, when 
I turned to an RD sitting next to me 
afterward, that’s exactly what she called 
it. She told me she was disappointed 
because she came to the panel 
expecting substantive information 
about what chain restaurants were 
doing about nutrition. Instead, we saw 
slide after slide about how wonderful 
McDonald’s is for posting calories on its 
menus (never mind how they lobbied for 
decades against laws to require menu 
labeling) and for adding apple slices to 
Happy Meals. Goody touted McDonalds 
“commitment to children’s well-being...
Now parents feel better feeding their 
kids Happy Meals.” But not a word 
about how the Happy Meals still contain 
hamburgers or fried chicken, and are 
marketed to young children. 


When it came time for questions, I was 
the only one willing to challenge what we 


just heard. I asked Goody why McDonald’s 
continued to market to children as young 
as age two, despite calls from public 
health professionals and others to stop 
exploiting kids.41 She simply repeated 
the same PR line about alleged nutrition 
improvements, without addressing the 
ongoing problem of marketing to kids. 


Later I had a troubling conversation with 
an RD friend about this session. As I 
began to tell her about it, she countered 
that McDonald’s did not “have a session” 
at FNCE. I had to insist that I had 
witnessed it myself to convince her. This 
exchange demonstrated the problem with 
how the sessions are listed in the program. 
Because this particular panel did not say 
“Sponsored by McDonalds,” this RD had 
no idea it was in fact a McDonald’s-run 
session. Moreover, because the speakers’ 
affiliations are only listed at the very 
end of the printed program, it’s easy for 
attendees to be misled about the sources 
of information presented.   


Another panel, “Policy into Action in the 
Real World,” consisted of three industry 
reps. This seemed odd; I was expecting 
actual policy experts or policymakers 
(like from government) or maybe even 
lawyers. But in this upside-down scene, 
policy is being made by corporations, in 
this case the food industry. Presumably 
the “real world” is where industry replaces 
governmental policymaking with its own. 


The three panelists represented Darden 
Restaurants (owner of Olive Garden 
among other chains), Disney, and 
Walmart. One by one, they glowed about 
the wonderful ways their companies are 
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being responsible corporate citizens. For 
example, Darden is improving its menu 
options for children. But no mention of 
the myriad labor violations the chain 
has been accused of.42 Next, the Disney 
rep boasted about that company’s new 
food marketing policy for kids: using its 
characters to market only “healthy food.” 
Finally, Walmart’s rep spoke about how 
the retail chain was helping by opening 
stores in food deserts and putting little 
green man stickers onto its food products. 


Again, I was alone in challenging these 
corporations’ claims. I asked Walmart 
to explain the research showing how 
communities have actually suffered as a 
result of Walmart stores, resulting in less 
(not more) access to healthy food.43 The 
rep (Lisa Sutherland, an independent 
consultant) claimed not to know what 
I was talking about, and declined to 
answer except to say I should ask 
someone at Walmart. Sadly, the session 
was listed in the program as being 
planned by AND’s Legislative and Public 
Policy Committee and Government 
Relations Team, indicating that this idea 
of public relations disguised as policy 
was endorsed by AND’s lobbying arm. 


After the session, several RDs stopped to 
thank me for my question, prompting a 
very healthy and constructive conversation 
about the role of corporations at FNCE. 
These RDs were genuinely bothered by the 
public relations they had just witnessed 
and were generally unhappy with the 
infiltration of junk food companies at 
the event. This type of conversation was 
repeated numerous times over the three 


days. I came away with the impression that 
while many RDs do not like the corporate 
sponsorships, their voices are not being 
heard by the AND leadership. (See 
Appendix 1, p. 42, for more from RDs.)


Of course there were numerous other 
sessions that I did not attend and I am 
sure many of them were worthwhile. But 
my experience in attending just a few 
of the many industry-influenced panels 
was that the information RDs were being 
exposed to was biased, non-scientific, 
and little more than industry PR. 


On the positive side, I connected with 
many truly dedicated RDs who reject the 
conflicted corporate sponsorships, are 
embarrassed by it, and are actively trying 
to change it. 


For example, the dietetic practice group 
(specialties into which AND members 
organize themselves) called Hunger 
and Environmental Nutrition offers 
an inspiring vision: to “optimize the 
nation’s health by promoting access to 
nutritious food and clean water from a 
secure and sustainable food system.”44 
I attended their evening film and panel 
discussion on fracking, during which I 
learned more than I had during the rest 
of the entire conference. I know many 
RDs come to FNCE to connect with their 
colleagues within their practice groups 
or specialties and are grateful for the 
opportunity to do so. I also heard from 
some RDs who come only to meet with 
their interest groups and avoid the rest 
of FNCE altogether, a sign of the growing 
disconnect between what AND offers 
and what members want.
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Does Sponsorship Impact AND 
Lobbying and Policy Positions?


To its credit, AND has a political action 
committee, ANDPAC. More health 
groups should have PACs to be an 
effective political player. However, 
AND’s policy positions remain mostly 
self-serving, relatively safe and non-
controversial. While there is no way 
to know for sure if the corporate 
sponsorships are playing a role, it’s 
disturbingly clear the group is not  
showing leadership on the most pressing 
nutrition policy issues of our day. 


A look at the most recently reported 
activity for 2012 reveals that ANDPAC 
spent $106,375 on campaign 
contributions to political candidates, 
with 86 percent going to Democrats 
and 13 percent to Republicans.45 In 2012, 
ANDPAC spent $86,250 lobbying on the 
following federal legislation:46 


•	Affordable	Care	Act	–	Prevention	and	
Nutrition	Reimbursement


•	Federal	Agriculture	Reform	and	Risk	
Management	Act	(Farm	Bill)


•	Medical	Foods	Equity	Act	-	Nutrition	
Coverage	and	Reimbursement


•	National	Diabetes	Prevention	Program


•	Preserving	Access	to	Life-Saving	
Medications	Act


•	Preventing	Diabetes	in	Medicare	Act


•	Older	Americans	Act	Amendments


These are all certainly legitimate policies 
for a nutrition trade group to lobby on. 


Most of them are about getting the 
profession insurance reimbursement 
of their services and expanding 
opportunities for nutrition services. One 
encouraging sign is ANDPAC’s lobbying 
on the farm bill in favor of assistance 
programs such as food stamps. 


Additional research shows that AND 
also has filed regulatory comments 
to several federal agencies including 
the U.S. Department of Agriculture, on 
improving nutrition standards on school 
meals (AND also lobbied for passage 
of the Child Nutrition Reauthorization 
Act, the underlying bill). It was also 
very encouraging to see that AND 
filed supportive comments to the 
Federal Trade Commission on the very 
contentious issue of junk food marketing 
to children. Inquiries to various nutrition 
advocates revealed that AND has been 
taking much more positive steps in 
recent years on these issues.  


But much more remains to be done. 
The Academy remains either silent or 
counter-productive on too many pressing 
issues, as discussed below. The following 
table shows AND’s own stated policy 
agenda over the next several years. 
Again, most of these issues are either 
internal to the profession or fairly safe 
territory politically—nothing that might 
ruffle the feathers of the likes of Coca-
Cola or Hershey’s.
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There is one encouraging sentence in the 
document: “The Academy has identified 
sustainable food systems as a priority in 
their commitment to helping individuals 
enjoy healthy lives.” But it’s unclear how 
AND intends to promote this goal. 


Historically, the Academy has never been 
much of a leader on nutrition policy 
and at times, quite the opposite. For 
example, in 1999, the Academy actually 
opposed mandated labeling of “trans 
fats” on food packaging.48 Looking back, 
this seems shocking and yet, similar 
examples exist today. 


One of the most pressing public health 
and nutrition issues is that of excess soda 
consumption. New York City is taking a 
commonsense and public health-oriented 


approach to this problem by proposing 
reasonable cup-size limits served at food 
service establishments. Of course, this 
proposal has garnered much controversy. 
However, public health leaders such as 
Harvard’s Walter Willett, Yale’s Kelly 
Brownell, and New York University’s 
Marion Nestle, along with nutrition 
advocacy groups such as the Center for 
Science in the Public Interest, and many 
others, are all strongly in favor.


Where then, does AND come down? 
Silence would be bad enough, but in May 
2012, they put out a press release, titled: 
“In Wake of New York Soda Ban Proposal, 
Academy of Nutrition and Dietetics 
Encourages Education, Moderation.”49  
Arguing that the New York proposal 
was “based on theoretical models,” AND 
called for evaluation of such measures 
and said they had “convened a working 
group to examine the effectiveness 
of measures like proposed bans and 
taxes that are designed to influence 
consumers’ purchases and their potential 
impact on people’s health.” Evaluation 
sounds reasonable, but why not 
recommend studying the policy while it’s 
in effect? The release goes on to say that 
“even after we have more science-based 
information about measures like New 
York’s, it is vital that we as registered 
dietitians educate consumers about the 
components of a healthful eating plan 
and help people make informed decisions 
that will positively affect their health.” 
This last comment is stunning, especially 
for a “science-based” organization, 
which AND claims to be. The nutrition 
profession must face the reality that 
our nation’s chronic disease epidemic 


AND’s Public Policy Priority Areas 
(2012-15)47


Consumer and Community Issues 


1.	Prevention	and	treatment	of	chronic	
disease, including health care equity 


2.	Meeting	nutrition	needs	through	the	
life	cycle:	Maternal	and	child	nutrition	to	
healthy aging 


3.	Quality	food	and	nutrition	through	
education, production, access and delivery 


4.	Nutrition	monitoring	and	research	


Professional Issues 


1.	Licensure:	Protection	of	the	Public	


2.	Workforce	demand:	Assuring	the	Public	
has access to nutrition services delivered 
by	qualified	practioners	


3.	Outcome	driven	nutrition	services	in	
changing health systems 
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has worsened because educational 
measures have failed miserably. One 
can’t help wondering how much Coca-
Cola’s sponsorship plays a role in AND’s 
position on this issue. 


The Academy’s startling response to 
the soda ban initiative lost the group at 
least one member. (See Appendix 1, p. 
42 for more from RDs.) Aaron Flores, an 
RD who decided to not renew his AND 
membership partly as a result of the 
organization’s position on the New York 
City policy, explained:


When	Mayor	Bloomberg	proposed	his	ban	
on large sugary beverages, it was such 
a controversial topic and everyone had 
an	opinion	on	one	side	or	the	other.	But	
instead	of	taking	a	stand,	AND	had	no	
position. How could they have no position 
on	such	a	topic?	I	felt	that	it	was	their	
partnerships	with	Coke	and	Pepsi	that	
prevented them from taking a stand even 
if they wanted to.  


During the 2012 election, AND 
inadvertently became part of the 
California Proposition 37 fight over the 
labeling of genetically-engineered foods. 
The No on 37 campaign claimed that 
AND was opposed to GMO labeling, 
apparently relying on an out-of-date 
position paper the organization had 
once published. While AND made clear 


this is no longer its position, many RDs 
and others were disappointed that 
the leadership chose to take a neutral 
position instead of speaking out in favor 
of the consumer’s right to know.50 The 
group is currently conducting a review of 
the issue, which it says will be released 
in 2013. While it’s admirable that AND 
positions itself as an “evidence-based 
organization,” and many of these issues 
are complex, not every policy issue or 
decision can wait for months (or years) 
of committee review and analysis. 
One also must wonder why AND ever 
opposed labeling GMOs in the first place, 
and why only now is it working to clarify 
its stance on this long-controversial 
issue of genetically engineered food. 
(See Appendix 2, p.44 for what food 
companies say about sponsoring AND.)


I think the 
partnership 


with big food 
companies ruins 
our credibility as 
nutrition experts.


– AARON FLORES, RD
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The Academy’s Money – Does AND 
Even Need Corporate Funding?


Data collected from the most recently 
available four years (2008-2011) of annual 
reports show the Academy in relatively 
decent financial health. (See Table 7.)


In 2011, AND enjoyed close to $34 million 
in revenues and $20 million in net assets, 
allowing the organization to spend a 
little more than it took in – $34.8 million 
in expenses. While AND reported about 
$1.8 million in “sponsorships,” it’s unclear 


if that figure reflects all of its revenues 
from corporate sources; for example, a 
separate line item under “programs and 
meetings” ($5.2 million in 2011) likely 
includes expo booth income. 


Still, just looking at the “sponsorship” 
category, AND generated $1.85 million, 
which represents only about 5% the 
total 2011 revenue. This is down from 
9% in both 2010 and 2009. It’s also 


AND 
 2008 2009 2010 2011
Net Assets $16,230,127 $12,516,187 $15,978,484 $19,960,306
Expenses $31,366,596 $32,911,641 $31,669,141 $34,815,498
Total Revenue $31,869,801 $32,967,588 $31,901,696 $33,941,396


Revenue Sources (not all)    
Membership dues (net) $10,703,454  $10,860,030  $11,076,602  $11,159,656 
Sponsorships $2,703,736  $2,949,786  $2,771,453  $1,854,316 
Sponsorships as % of Revenue 8% 9% 9% 5%
    
CEO Compensation  $240,339  $368,583  $368,583 
CFO Compensation  $212,654  $229,348  $229,348 
source - IRS 990 forms    
    
AND Foundation 
 2008 2009 2010 2011
Net Assets $12,365,008 $12,068,402 $15,098,945 $17,322,148
Expenses $1,823,939 $1,963,456 $2,588,722 $2,668,653
Total Revenue $2,299,142 $3,224,696 $4,213,720 $3,430,902


Revenue Sources (not all)    
Member Contributions $1,016,409  $2,136,804  $1,354,006  $926,184 
Corporate Contributions $1,032,764  $541,132  $991,339  $1,258,858 
Corporate Donations as % of Revenue 45% 17% 24% 38%


All data from annual reports, except compensation, which is from 990 forms. 


TABLE 7: AND Financial Statements
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possible that some corporate funding is 
coming from other sources than just the 
“sponsorship” category. 


Since 2008, AND has been operating 
at more or less break-even, meaning 
expenses closely matched revenues. 
Since 2009, however, AND’s net assets 
have increased from $12.5 million to $19.9 
million, a nearly 60% increase. These 
increases have come primarily from gains 
in investment returns, which totaled 
$4.2 million in 2011 alone. In its annual 
report, AND acknowledges its investment 
reserves are strong and are ready to be 
invested in “new member programs and 
services.” Perhaps that money could 
replace corporate sponsorships instead? 


The financial picture of the AND 
Foundation is more troubling because 
of the enormous sums of unspent funds. 
In 2011, the AND Foundation reported 
revenues of $3.4 million with more than 
$17 million in net assets. Given expenses 
ranging from a low of $1.8 million in 2008 
to a high of $2.7 million in 2011, this is an 
unusually tidy sum to keep in the bank.  
The general rule of thumb is to have on 
hand between six months and two years 
of operating expenses.51 ADAF currently 


holds net assets of more than six times 
its highest annual expenses.


Furthermore, since 2008, the Foundation 
has enjoyed an excess of revenue minus 
expenses ranging from $475,000 in 2008 
to $1.5 million in 2010. Added to that 
surplus, the Foundation posted investment 
gains of $2.1 million in 2011. This healthy 
financial picture raises the question: why is 
ADAF setting aside so much of its revenue 
year after year? The annual report does not 
appear to offer any explanation. Corporate 
contributions were ANDF’s single largest 
source of revenue in 2011:  $1.3 million out 
of a total of $3.4 million, or 38 percent. 


Taking a closer look at expenses, the 
main priority the 2011 annual report 
identifies is for “the Foundation to 
continue its investment in scholarships, 
awards and research to support the 
dietetics profession.” However, of its $2.7 
million budget in 2011, the Foundation 
spent around $500,000 on scholarships, 
and less than $35,000 on research. Both 
seem quite low given ANDF’s stated 
intention of “bringing more registered 
dietitians to the forefront and arming 
consumers with the most relevant and 
accurate food and nutrition information.”
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Discussion


What Do RDs Think About  
Corporate Sponsorship?


At least two surveys of RDs give us some 
clues about what the AND membership 
thinks of corporate sponsorship. One, from 
the dietetic practice group Hunger and 
Environmental Nutrition (HEN), showed 
that overall its members had a negative 
opinion of corporate sponsorship. 
Respondents felt strongly that corporate 
sponsorship has a “negative impact on 
the public’s perception” of the Academy, 
their profession, and even their “personal 
credibility.” 52


The survey also showed that a majority 
of respondents would be willing to pay 
higher membership fees to offset the 
need for corporate sponsorship. The 
authors acknowledge several limitations 
of their survey, including the small 
sample size (370) and self-selection bias: 
That those choosing to take the survey 
may have stronger views on the matter. 
It’s also likely that the HEN membership 
does not reflect the views of the AND 
membership as a whole. 


In 2011, independent researchers 
conducted a survey of close to 3,000 
AND members on this issue.53 The results 
were published in the Journal of Hunger 
and Environmental Nutrition. Notably, 
AND leadership did not cooperate with 
the researchers on the study, as nutrition 
science blogger Colby Vorland explains: 


Oddly,	the	Academy	of	Nutrition	and	
Dietetics	declined	to	offer	[the	researhcers]	
a list of members to make the survey 
representative	of	the	membership….That	
the Academy could not assist in research 
on	a	question	that	is	beneficial	for	them	to	
know	is	unfortunate.	So	instead	they	had	to	
contact state or district affiliates, most who 
agreed to send out emails to members.54


Survey results included: Only 13 percent 
disapproved of corporate sponsorship 
outright but 68 percent said it depends 
on who those sponsors are. The vast 
majority of respondents, 83 percent, 
agreed that members should have a say 
in deciding who the Academy sponsors 
are, which is certainly not the case now. 


Almost everyone surveyed, 97 percent, 
felt the Academy should verify that a 
sponsor’s corporate mission is consistent 
with that of the Academy prior to 
accepting them, something that would 
be hard to do for most current sponsors. 
A majority surveyed said they would 
be willing to pay more dues if it meant 
having fewer sponsors. 


Perhaps most revealing, 80 percent of 
registered dietitians said sponsorship 
implies Academy endorsement of that 
company and their products, despite the 
lack of an explicit endorsement.


However, the opinions regarding 
acceptability of specific corporate 
sponsors were somewhat disheartening. 
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An overwhelming majority found 
sponsors such as the National Dairy 
Council, Kellogg, General Mills, and the 
maker of Splenda, acceptable. This could 
partly be the result of AND allowing these 
companies to be sponsors over the years, 
creating an accepted status quo. It’s also 
a sign of how well these companies have 
succeeded in becoming a normal part of 
the American food experience. 


Still that a majority of those surveyed 
thought three current top AND sponsors 
(Coca-Cola, Mars, and PepsiCo) were 
unacceptable should give the organization 
pause. The survey authors noted: 
“These results are inconsistent with the 
information e-mailed by an Academy staff 
member who stated that their internal 
survey results show approval of corporate 
sponsorship by Academy members.”


The authors also singled out AND’s 
partnership with Hershey’s as a notable 


conflict with the group’s vision “to 
optimize the nation’s health through 
food and nutrition:”


When	the	Hershey	Center	for	Health	&	
Nutrition	became	a	partner	of	the	Academy	
to collaborate on their new campaign titled 
“Moderation	Nation,”	the	announcement	
stated that they would be working with 
the Academy to provide resources for 
the American public to achieve a healthy 
balance	in	terms	of	food	(including	
sweets)	and	exercise.	The	partnership	with	
Hershey’s is touted by the Academy as 
one	example	of	pairing	with	companies	
that	have	strong	research-based	data	on	
their programs and help the Academy 
to accomplish its mission for promoting 
healthy	eating.	Many	survey	respondents	
would question the validity of this claim.


The article concludes that the “entire 
membership needs to have the 
opportunity to make their voices heard,” 
and that since age was a factor in the 
responses, “the growing membership 


TABLE 8. What Dietitians Think About Corporate Sponsors55


SPONSORS 2009 PRODUCTS ACCEPTABLE/
UNACCEPTABLE


Abbott Nutrition Pediasure, Ensure, Similac, Nepro 85% / 15%


Aramark Food service & facilities management 83% / 17%


National Dairy Council Milk, cheese, yogurt 83% / 17%


McNeil Nutritional Spenda, Lactaid, VIACTIV 81% / 19%


Kellogg Company Corn Flakes, Eggo, Fruit Loops, Pop-Tarts, Special K 79% / 22%


General Mills Bisquick, Cheerios, Larabar, Pillsbury, Trix, Yoplait 79% / 21%


Soyjoy Snack bars 78% / 23%


CoroWise Brand Smart Balance, VitaTops, Minute Maid Heart Wise 76% / 25%


Truvia Stevia-based sweetener 72% / 28%


Unilever Slim-Fast Ben & Jerry’s, Bertolli 68% / 32%


Mars M&M”s Dove, Pedigree, Uncle Ben’s 45% / 55%


Coca-Cola Danani, Powerade, Sprite 34% / 66%


PepsiCo Frito-Lay, Quaker, Gatorade 34% / 66%
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will continue to have strong opinions 
on this matter.” Finally, because AND is 
a membership-based institution, “the 
Academy needs to reevaluate the current 
role of sponsorship and how it fits within 
the values of Academy.”


Do Corporate Sponsorships Conflict 
with AND’s Own Guidelines?


The Academy does have “Guidelines for 
Corporate Relations Sponsors,” but  it 
does not appear they are being followed. 
For example, AND says it is “mindful 
of the need to avoid a perception of 
conflict of interest and to act at all 
times in ways that will only enhance the 
credibility and professional recognition 
of the Academy and its members.”56 
The Academy also lists the following 
specific criteria under the header, 
“General Requirements for Acceptance 
of Corporate Relations Sponsors:”


•	Fit	with	Academy	strategic	goals


•	Scientific	accuracy


•	Conformance	with	Academy	positions,	
policies and philosophies


•	Academy	editorial	control	of	all	content	in	
materials bearing the Academy name


•	Clear	separation	of	Academy	messages	and	
content from brand information or promotion


•	No	endorsement	of	any	particular	brand	
or company product


•	The	inclusion	of	relevant	facts	and	
important information where their 
omission would present an unbalanced 
view of a controversial issue in which the 
sponsor has a stake.


For good measure, AND posts this 
disclaimer-like note below the guidelines:  
“If consumed in moderation with 


appropriate portion size and combined 
with regular physical activity, all foods 
can fit into a healthful diet.” 


Despite some clear conflicts between its 
policies and sponsorships, the Academy 
continues to defend its corporate 
funding.  Consider this 2008 quote from 
past president Martin Yadrick, posted on 
a page titled, “Why Become an Academy 
Sponsor:” “We think it’s important for 
us to be at the same table with food 
companies because of the positive 
influence that we can have on them.” 
How this “positive influence” manifests 
itself isn’t at all clear, unless you count 
self-serving public relations. The former 
president’s explanation continues:


For the Academy, relationships with outside 
organizations are not about promoting 
companies’ products; they are about 
creating nutrition messages that people can 
understand and act upon to improve their 
health and that of their families.


But the question remains: How can 
companies that promote junk food possibly 
“fit with Academy strategic goals,” unless 
those goals include furthering the nation’s 
diet-related disease epidemic?


These two criteria from the guidelines 
seem especially questionable:


•	Clear	separation	of	Academy	messages	
and content from brand information or 
promotion


•	No	endorsement	of	any	particular	brand	
or company product


Yet on a consistent basis, AND’s sponsors 
promote their brands, whether at the 
annual meeting or during continuing 
education sessions. Moreover, as 
the survey discussed earlier notes, 
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80 percent of AND members think 
sponsorship carries with it implicit 
endorsement, even if AND does not. 


Another AND criterion—“inclusion 
of relevant facts and important 
information where their omission 
would present an unbalanced view of a 
controversial issue in which the sponsor 
has a stake”—would apply to almost 
every corporate-sponsored continuing 
educational session. 


For example, Coca-Cola has a stake in 
all of its continuing education sessions 
and yet the information presented was 
completely one-sided. Similarly, the 
information presented by the National 
Dairy Council, that even those who are 
lactose-intolerant should consume dairy 
products, is not only controversial—it’s  
contrary to good health and common 
sense. And yet, RDs who attended 
the dairy industry sessions received 
very biased information with no 
counterbalancing views or facts. 


Can AND Redeem its   
Tarnished Reputation? 


Numerous health experts and 
commentators have criticized AND 
for its corporate sponsorships, 
further diminishing its reputation. For 
example, Michael Siegel, professor at 
Boston University School of Health 
explains how Coca-Cola is buying the 
Academy’s silence: “I defy anyone to 
find information on [AND’s] web site 
about the billions of dollars that Coke is 
spending annually to market its sugar-
laden products.”57 He goes further, 
saying that silence would be preferable 


to AND giving the soft drink giant its 
explicit endorsement: 


Concurrent	with	its	acceptance	of	money	
from	Coca-Cola,	[AND]	has	actually	become	
an enemy of critical public health measures 
to reduce obesity, not merely an innocent 
bystander,	and	at	the	far	extreme	from	being	
a leader in the nutrition policy movement.  


Harsh words, but it’s hard to argue with 
them. It seems clear that this is exactly 
what Coca-Cola is seeking to accomplish: 
silencing potential criticism within the AND 
leadership while using the organization as 
a vehicle to spread its public relations. 


AND says as much in its own words. 
In a 2008 press release announcing its 
new partnership with Coca-Cola, AND 
described the significant benefits to 
the company, saying how it provided 
“a national platform via ADA events 
and programs with prominent access 
to key influencers, thought leaders and 
decision makers in the food and nutrition 
marketplace.” [Emphasis added.]58 


Food Politics author Marion Nestle 
has long criticized the Academy for 
its corporate sponsorship. (Nestle and 


I feel like there should 
be some sort of 


internal boycott against 
supporting AND until 


they represent our views 
but no one is really doing 


that, so I am.
– DENISE JULIA GARBINSKI, MBA, RD
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other experts also criticize other health 
groups for similar conflicts, but AND 
is considered particularly conflicted.)  
Nestle has implored RDs to speak out in 
defense of their profession: “As long as 
your organization partners with makers 
of food and beverage products, its 
opinions about diet and health will never 
be believed independent (translation: 
based on science not politics) and neither 
will yours…Is the goal of [AND] really the 
same as the goal of the sponsors–to sell 
the sponsor’s food products?”59  


Positive Signs of Change 


Many RDs active within AND recognize 
this history of problems, but report 
that small positive changes have been 
afoot in recent years. Two years ago, 
the leadership cleaned house at the 
D.C. office, bringing in several new staff. 
Previously, the D.C. staff had strong 
ties to the food industry and not much 
background in nutrition or health, and 
operated with a lack of transparency. 


Now most of the D.C. staff are RDs, 
and two vice presidents are members 
of the progressive HEN practice group. 
This change that has made a significant 
difference for AND’s presence in the 
nation’s capital. For example, now AND 
has relationships with key government 
agencies and well as nutrition and health 
advocacy organizations.  


Some positive changes have been 
occurring at the group’s national 
headquarters in Chicago as well. For 
example, the CEO, Patricia Babjak, 
is more available and visible to 
members. In addition, HEN members 
are having one-on-one meetings with 
AND leadership. As a result of these 
constructive conversations, the Academy 
sent the more stringent HEN corporate  
sponsorship guidelines to all affiliates and 
dietetic practice groups as an example of 
“best practices.”


One minor change regarding corporate 
sponsorship at AND’s “House of 
Delegate” meetings demonstrates the 
leadership’s improved flexibility. After 
some delegates sent a letter asking 
to remove corporate sponsors from 
the two HOD annual meetings, AND 
changed the format so that the sponsor 
presentations would come at the end 
of the meeting, when delegates could 
choose to leave. This was apparently 
the only option because of current 
contractual obligations. As those 
obligations expire, it will be important 
to see if AND takes the next step and 
removes corporate sponsorships from 
these meetings altogether. 


Based on survey results, there is still 
significant concern within the AND 
membership about how current sponsors 
reflect poorly on the organization.
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Recommendations


1) Greater Transparency


In 2009, Senator Chuck Grassley of 
Iowa sent letters to 33 groups including 
AND, requesting information about the 
financial backing they received from 
the pharmaceutical, medical device, 
and insurance industries.60 Grassley’s 
main interest was transparency. He said: 
“Letting the sun shine in and making 
information public is basic to building 
people’s confidence in medical research, 
education and the practice of medicine.” 


AND responded to that inquiry two 
years later with a long list of sponsorship 
funding from pharmaceutical and medical 
device companies.61 Senator Grassley 
then sent AND another letter, this time 
requesting that the Academy “improve 
transparency and accountability” by 
making these materials available on 
its website.62 (It’s not clear how AND 
responded, but to date those materials 
are not publicly available.)  


Perhaps the time has come for Senator 
Grassley or other members of Congress to 
renew that call for greater transparency, 
this time asking AND and other health 
groups for full disclosure and greater 
transparency of the food industry’s role in 
financing these organizations. 


Barring a congressional inquiry, AND 
should on its own make more details 
available to the public (or at least 


to members) regarding corporate 
sponsorship—far beyond what is 
currently provided in its annual reports. 
For example:  


•	How	much	money	each	individual	
company	gives	to	AND	in	the	form	of	
sponsorships, continuing education fees, 
and Foundation donations; 


•	How	much	money	AND	makes	on	the	
annual meeting from corporate sponsors 
versus registration and vendor fees; 


•	How	much	the	“partner”	and	“premier	
sponsor”	levels	cost;


•	What	is	the	connection	between	
sponsorship	and	continuing	education?	


2) Request Input from Membership 


The 2011 survey authors were correct 
when they said that the entire AND 
membership should be heard on the 
issue of corporate sponsorship. Trade 
group policies should reflect the 
desires of its members, not just the 
leadership. It was clear at the annual 
meeting that while many RDs object 
to corporate sponsorship, they had no 
idea how to make their voices heard. 
Some had never even considered 
speaking out, a sign that AND is 
failing to offer adequate and readily 
accessible opportunities for members 
to give their feedback. Also, gathering 
input should not take the form of a 
one-time survey. Rather, there should 
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be easy access to AND leadership so 
that members have clear channels of 
communication about ongoing policy 
matters. AND recently sent a survey 
to some RD members about corporate 
sponsorship, a positive sign.


3) Meaningful Sponsorship 
Guidelines


Once the membership has been 
surveyed for its views, AND should put 
that information into action. This could 
take different forms, depending on the 
members’ views. For example, AND 
could implement much stronger and 
more meaningful sponsorship guidelines. 
As mentioned above, the Hunger and 
Environmental Nutrition Dietetic Practice 
Group has its own set of sponsorship 
guidelines, which could be a model.63 
Perhaps as other practice groups take up 
this issue, AND will be moved to reconsider 
its own sponsorships and guidelines. 
Other organizations’ guidelines may be 
useful as well. For example, the American 
Public Health Association has relatively 
robust guidelines64 and its annual meeting 
is a completely different experience than 
FNCE. For example, in the expo hall are 
mostly government agencies, publishers, 
schools, and other educational booths.  


Another approach would be to do away 
with industry sponsorships altogether. 
Based on the financial information provided 
in the 2011 annual report, sponsorships 
currently comprise only five percent of 
AND’s annual revenues—so why risk your 
profession’s entire reputation for such a 
small amount? Not to say that a larger 
amount of money would be OK. Usually 
the reason given to justify corporate 


sponsorship is that it’s desperately needed 
to subsidize a group’s activities, but that 
does not appear to be the case here. Still, 
more information is needed about where 
corporate sponsorship money is going.


4) Reject Corporate-Sponsored 
Education 


AND should reject outright corporate-
sponsored continuing education, as well as 
corporate-sponsored education sessions at 
its annual meeting. Continuing education 
units should not be tied to any business 
interest, as it diminishes the value of the 
credential. No sponsorship guidelines can 
change this simple truth: The food industry 
does not educate, it markets. Even when 
the companies hire “outside” experts to 
teach the session, the information is still 
biased, and the company still gets its 
brand name promoted. 


Also, when corporations influence and 
control so much of the educational 
agenda, there is less room for learning 
about other important issues that might 
go against industry interests. Along these 
lines, AND should do more outreach 
to health, environmental, and nutrition 
advocacy groups that offer webinars on 
substantive and controversial issues to 
encourage them to apply for CEU approval 
to encourage more diverse viewpoints.


AND should also consider placing more 
distance between its credentialing arm 
and the main organization. One possible 
model is the Accreditation Council for 
Continuing Medical Education, which 
oversees continuing medical education 
for physicians. That body is comprised 
of seven member organizations,65 which 
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seems to offer more checks and balances 
than AND’s internal approach. 


5) Increased Leadership on  
Nutrition Policy 


As discussed above, in recent years, 
AND’s leadership has taken important 
steps to improve its policy agenda and 
create a positive presence in Washington. 
However, there is still a significant image 
problem that cannot be ignored. While 
the staff in the D.C. office is lobbying on 
behalf of AND’s membership, “education 
sessions” are being brought to you by 
Coke and Hershey’s. This disconnect will 
continue to undermine AND’s credibility 
on critical policy issues until the conflicts 
are resolved.


Moreover, as long as AND remains on the 
sidelines on the most controversial issues 
of the day, there will be a perception 
that the organization has a conflict of 
interest. No guidelines will help shake that 
perception. AND will only truly become a 
leader on nutrition policy once it cleans 
up its reputation that has been damaged 
by being overly friendly with the junk food 
industry. Then, when the organization 
claims that it’s not endorsing a certain 
policy based on scientific grounds, 
that claim can be taken more seriously. 
By rejecting corporate sponsorships 
from junk food companies and industry 
lobbyists, AND will become freer to make 
truly science-based policy decisions. 


It’s also unclear how strong AND can be 
on such a contentious issue as junk food 
marketing to children, given that all its 
top sponsors engage in this practice, not 
to mention lobby to undermine public 


policy. As mentioned above, it was good 
that AND submitted comments to the 
FTC on the issue. However, by promoting 
industry-sponsored educational 
programs such as “Kids Eat Right,” which  
provide zero information for parents 
about how to protect their children 
from predatory marketing (or engage 
in advocacy on the matter) AND sends 
the message that it’s not serious about 
children’s health. (See Appendix 3, p. 45.)


As long as the Academy and its foundation 
allow the food industry to sponsor a 
children’s healthy eating program, it will 
remain in a conflicted position regarding 
junk food marketing to children.


A Call to Action


To conclude this report are the powerful 
words of registered dietitian and 
Academy member Andy Bellatti who 
believes his profession deserves better: 


Now	more	than	ever,	members	of	the	
Academy who recognize the insidious 
nature	of	partnering	with	Big	Food	must	
speak up and let the leadership know how 
and why these partnerships are detrimental 
to the profession. We cannot allow 
ourselves to be steamrolled by the notion 
put forth by many in power that partnering 
with	the	likes	of	PepsiCo	and	McDonald’s	
benefits	our	profession	and	the	health	of	
Americans.	It	is	simply	untrue.	We	will	never	
be	taken	seriously	as	nutrition	experts	when	
our	messaging	and	credential	is	co-opted	
by	junk	food	companies	who	think	we	are	
just	an	easy	sell.	I	urge	my	colleagues	to	
think critically, ask tough questions, and 
relentlessly defend the ideas of healthful, 
real	food.	It	is	up	to	us,	as	registered	
dietitians, to take back our credential.
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APPENDIX 1


Overheard: Former AND 
Members Speak Out


Carla S Caccia, RD, LDN
I	am	not	a	member	of	AND.	I	am	so	upset	
over their relationships with certain food 
manufacturers and lack of support for 
certain	food	policies,	such	as	GMO	labeling.	
However,	I	was	thinking	of	checking	into	[the	
progressive	dietetic	practice	group]	HEN	and	
seeing	if	it	would	be	worth	it	to	join	AND.


[Corporate	sponsorship]	is	unethical.	Some	
of the food companies’ products are full of 
questionable	and/or	harmful	ingredients.	The	
food companies are taking advantage of the 
whole	“variety,	moderation,	balance”	theme.	
They	say	“all	foods	fit.”	Well,	I	used	to	think	
that.	But	now	I’m	not	so	sure.	Are	GMOs	
safe	in	moderation?	I	don’t	know.	Caramel	
coloring?	High	fructose	corn	syrup?	Is	lean	
meat still the healthy choice even though 
the	animal	was	given	general	antibiotics?	
Is	grilled	chicken	still	the	healthy	choice	
even though it ate feed contaminated with 
arsenic?	I	don’t	know	and	I’m	supposed	to	
be	the	expert!	I	would	like	to	turn	to	AND	for	
these	answers	but	I	can’t	trust	them	because	
they are in partnership with food companies 
whose products are full of these things.  


There	are	great	handouts	from	AND.	Also,	
the	Nutrition	Care	Manual	is	a	great	resource,	
but some of the sample menus list brand 
names:	i.e.,	Quaker,	Nature’s	Own,	Hot	
Pockets	and	I’m	not	OK	with	that	because:	
1)	it	indicates	that	those	brands	paid	their	
way	into	the	menus	(I	don’t	know	if	they	did	
but why else would those brands and not 
others	be	listed?)	and	2)	those	brands	aren’t	
the	healthiest	and	I	wouldn’t	necessarily	
recommend	them	to	my	clients.	If	I	did	
provide these handouts, my clients might 


think those brands are somehow better or 
more nutritious because it came from me, an 
RD,	and	has	the	“AND	stamp	of	approval.”	


AND	says	RDs	are	the	food	&	nutrition	
experts	and	I	like	to	think	we	are.	There	are	
many	informed,	professional	RDs.	Also,	AND	
does a lot of great work. However, it sends 
a message of corruption when we have 
relationships with food companies whose 
products are incredibly unhealthy. That 
can put all RDs under a cloud of suspicion. 
How can consumers trust us when our 
professional organization partners with 
junk food companies?  


Aaron Flores, RD
I	was	an	ADA/AND	member	from	2002	
(when	I	started	school	to	become	an	RD)	to	
this	year	2013.


For	the	past	few	years	I	have	really	struggled	
with	whether	or	not	I	should	renew	my	
membership.	I	do	not	like	the	fact	that	AND	
partners	with	organizations	like	Coca-Cola,	
Hershey’s,	Mars,	General	Mills	and	Kellogg’s.	
I	think	that	it	sends	the	wrong	message	
about	our	organization	as	a	whole—whose	
primary	goal	is	to	promote	good	nutrition—
while taking money from companies whose 
products are mostly thought of as not 
healthy.	This	year	I	have	decided	I	will	no	
longer be a member of the Academy. 


What really disturbs me is that by partnering 
with	agribusiness,	I	feel	it	dilutes	our	
credibility as nutrition professionals. What 
really	highlighted	that	to	me	was	when	[New	
York	City]	Mayor	Bloomberg	proposed	his	
ban	on	large	sugary	beverages.	It	was	such	
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a controversial topic and everyone had an 
opinion	on	one	side	or	the	other.	But	instead	
of	taking	a	stand,	AND	had	no	position.	How	
could	they	have	no	position	on	such	a	topic?	
I	felt	that	it	was	their	partnerships	with	Coke	
and	Pepsi	that	prevented	them	from	taking	a	
stand even if they wanted to.   


I think the partnership with big food 
companies ruins our credibility as nutrition 
experts. The perception is that because we 
partner with companies like Coke, PepsiCo, 
Mars, and Hershey’s that we act on their 
behalf or in their interest. Even though 
that might not be the case, that is the 
perception and unfortunately, perception is 
everything. 


I	think	it’s	important	to	note	that	I’m	not	
anti-AND.	I	am	proud	to	be	a	RD.	There	
are	some	great	people	in	AND	who	are	
doing	some	important	work.	I	feel	though	
that until they change this policy, that the 
biggest	statement	I	can	make	is	to	vote	with	
my	pocket	book.	Some	of	my	colleagues	
do	not	agree	with	me	and	what	I	hope	for	
is	that	this	conversation	continues.	I	want	
RDs	to	talk	about	this	issue.	If	more	people	
start	talking	about	it,	AND	might	start	to	
listen.	If	AND	were	to	change	its	corporate	
sponsorship	policy,	I	would	happily	re-join.	


Denise Julia Garbinski, MBA, RD 
[current member re-considering]


AND’s	ongoing	demonstration	of	being	
in bed with agribusiness big food and 
its	‘neutral’	(but	obviously	not	neutral	
stance)	on	Prop	37	[labeling	GMO	foods]	
just	disgusts	me	to	the	point	where	I	am	
choosing to vote with my dollars against 
supporting	AND.	I	don’t	attend	their	
functions and am seriously considering 
withdrawing	my	membership	next	year.	So	
many	of	the	good	folks	in	the	HEN,	DIFN	
and	Veg	DPG’s	[dietetic	practice	groups]	
keep	up	their	AND	memberships	because	
it’s	mandatory	in	order	to	join	the	DPG.	


And	they	pay	to	attend	FNCE	when	all	
they	really	want	to	do	is	attend	their	DPG	
meetings.	AND	doesn’t	hear	their	battle	cry	
in	this	case,	as	AND	still	gets	their	money.	
I feel like there should be some sort of 
internal boycott against supporting AND 
until they represent our views but no one is 
really doing that, so I am.


Heidi Turner, MS, RD, CD
I	left	AND	for	a	few	reasons.	One	was	
its	focus	on	mainstream	dietetics.	The	
recommendations they make to patients 
are	industry-driven	and	out	of	date.	If	I	
was told one more time that dairy is the 
primary	way	to	get	calcium	into	patients	I	
was	going	to	scream.	In	this	particular	case,	
they	are	heavily	sponsored	by	the	National	
Dairy	Council	and	their	biases	show	in	their	
recommendations.	Their	overall	philosophy	of	
what types of foods and diets to recommend 
to patients was not consistent with my own.


Also,	I	got	tired	of	the	fact	that	they	
continued to accept corporate dollars for 
advertising	in	their	journals/conferences	
from	what	I	would	consider	to	be	“junk”	
food	companies.	They	seem	to	accept	and	
celebrate	the	idea	that	Coca	Cola,	Hershey’s,	
Pepsi,	General	Mills	and	others	can	be	part	of	
a healthy diet, completely ignoring the fact 
that these very companies are creating other 
products that are at the core of our obesity 
epidemic.	I	suppose	they	need	to	get	money	
from somewhere, but, come on. If you’re 
trying to be at the forefront of changing 
what people eat, then at least accept 
funding from sponsors who truly share that 
vision, and aren’t just looking to appear 
“healthy” via their association with AND.  


That	said,	AND	has	lobbied	hard	to	ensure	
that RDs like me are considered a critical 
part of the health care picture and for that 
I	am	grateful.
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APPENDIX 2


From the Mouths of Big Food


The Academy is not shy about promoting 
its corporate sponsors. Following is a 
sampling from a web page called, “What 
Our Corporate Sponsors Think.” 66 The 
theme throughout is the power this 
large group of nutrition professionals 
holds and why sponsorhip is so valuable. 
(American Dietetic Association is the 
previous name.)


Coca-Cola
“We	are	proud	to	partner	with	the	
American Dietetic Association, one of 
the country’s leading authorities in health 
and	nutrition	education…	Like	ADA,	Coca-
Cola	understands	that	a	healthy	lifestyle	
involves	balancing	many	different	elements	
—	staying	physically	active,	consuming	a	
balanced	diet,	getting	enough	rest	—	and	
even	keeping	a	positive	attitude.”


General Mills
“ADA	members	play	a	valuable	role	in	
educating the public about nutrition and 
health, and we are pleased to support 
the American Dietetic Association as a 
Premier	Sponsor.”


Hershey’s
“The	Hershey	Center	for	Health	&	Nutrition®	
recognizes	the	significant	role	that	
registered dietitians can play in empowering 


consumers with the information, tools and 
resources they need to achieve a balanced 
lifestyle. We are thrilled to be an Academy 
Partner	in	the	Academy’s	sponsorship	
program	and	are	excited	to	help	people	
enjoy	a	well-balanced	life.”	


Kellogg
“When	it	comes	to	helping	people	
understand how to make informed 
decisions about healthy lifestyles, ADA’s 
members are the most influential source 
of	food	and	nutrition.	Kellogg	Company	
is proud to continue its longstanding 
relationship	with	ADA	to	benefit	
consumers.”


Mars
“We’re	proud	to	collaborate	with	the	
American Dietetic Association, the 
largest organization of food and nutrition 
professionals, to support ADA members’ 
missions to improve the health and 
wellbeing	of	our	nation.”


PepsiCo
“PepsiCo	believes	we	have	a	responsibility	
to ensure the health and wellness of the 
communities we serve. We rely upon 
the	expertise	and	commitment	of	ADA	
members to provide unique insight into 
the health and nutritional challenges 
people	face	every	day.”
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APPENDIX 3


Kids Eat Right: Pennies from    
Corporations Making Billions in Profits


The AND Foundation loves to tout “Kids 
Eat Right.” The annual conference makes 
a big deal about how the fundraising gala 
that benefits the program. What is it? 


AND says the mission67 of Kids Eat Right 
is “to support public education projects 
and programs that address the national 
health concern of obesity among our 
children by assisting 
Academy members in 
working with schools 
and communities to help 
kids eat better and move 
more.” But how?


The Kids Eat Right 
website contains 
mostly banal nutrition 
information and recipes 
that could be found in 
many other places, with 
zero information about 
the problem of junk food 
marketing to children, or 
even tips for parents on 
this issue. Perhaps that 
has something to do with the project’s 
sponsors. Kids Eat Right started in 2010 
with funding from the National Dairy 
Council. Additional sponsors include 
Coca-Cola, PepsiCo, and General Mills. 


The program relies on RDs to volunteer 
to implement “tool kits” and other 
educational programs in schools and 
communities. RDs are encouraged to 


sign up to volunteer to participate. 
General Mills sponsored the development 
of a toolkit for cooking workshops with 
parents, hardly an innovative approach. 
AND announced these small grants: 
“Congratulations to the 30 RDs selected 
to receive a Kids Eat Right Family 
Champions, One Change at a Time RD 


mini-grant! Each RD will 
receive $250 to lead 
one parent cooking 
workshop from the 
Family Champions toolkit 
in their communities.”


A cookbook was created 
as a part of the “Kids Eat 
Right Shop-Cook-Eat 
Summit” held in Napa, 
California in March 2012, 
which raised $350,000. 
The “cookbook” features 
17 recipes, each one 
industry sponsored: 
the page features the 
corporate logo while 


the recipe contains a processed food 
product. Sponsors include: National 
Dairy Council, Kellogg’s, The Coca-
Cola Company, ConAgra Foods, and 
PepsiCo. For example, Coca-Cola’s 
page is a pork recipe with Minute Maid 
orange juice and the PepsiCo pages 
require Quaker Oats in recipes that 
would never otherwise call for them, 
like pasta and meatball soup.
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At the 2012 AND annual meeting, RDs 
could take this quiz at the Monsanto 
booth to enter a sweepstakes for a Coach 
handbag. (Sampling of questions.)


Which tools or techniques does Monsanto 
use to develop innovative products to help 
the farmer feed, fuel and clothe the world?


a. Plant breeding
b. Biotechnology
c. Chemistries and equipment improve-
ments to develop agronomic solutions
d. All of the above


Answer: All of the above. Biotechnology is 
only part of what we do. We also use tools 
such as plant breeding and agronomics 
solutions including crop protection 
chemistries and equipment technologies.


Reality Check: “Feeding the world” is 
a familiar refrain of biotech companies; 
however we don’t need more technology 
to feed people; we have enough food.


Is there a difference in the nutritional 
value of organic crops compared to 
conventionally grown crops?


a. Yes
b. No


Answer: No. The evidence shows no 
significant differences among organic, 
conventional or biotech crops in terms of 


nutrition and safety.


Reality Check: There is research on both 
sides of this debate; also the question 
ignores the safety concerns of consuming 
pesticides, described euphemistically as 
“conventionally-grown.”


Foods and crops derived from plant 
biotechnology are thoroughly tested 
for safety.


a. True
b. False


Answer: True. Biotech crops have been 
reviewed by FDA, USDA and EPA; are tested 
more than any other crops in the history of 
agriculture; and have been shown to be as 
safe as their conventional counterparts.


Reality Check: Extremely deceptive. No 
federal agency requires biotech crops 
undergo human safety testing prior to 
approval. We have no long-term safety 
testing of these crops.


What are some benefits of modern plant 
science techniques, such as biotechnology?


a. Improved yields
b. Decreased tillage to protect soil and 
water resources
c. Decreased use of fossil fuels resulting 
from fewer pesticides
d. Improved nutrition
e. All of the above


Answer: All of the above. Modern plant 
science contributes to sustainable 
agriculture by helping farmers increase 
yields, decrease pesticide use and improve 
on-farm management, while also improving 
nutrition with healthful oils or vegetables 
with increase phytonutrients. 


Reality Check: Much research exists to 
dispute each of these claims. For example, 
studies have shown increased herbicide 
use as a result of weed resistance to 
Monsanto’s Roundup product.


APPENDIX 4


Monsanto Biotechnology Quiz
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APPENDIX 5


Annual Meeting Food Industry Giveaways, 
Raffles, Prizes promoted via Twitter


Lindsey Toth, MS, RD @NutritionTalk 
[PepsiCo]


There’s	still	time	to	win	a	$100	gift	card	
today!	Stop	by	@PepsiCo’s	Social	Showcase	
of	Innovation,	booth	#901,	for	the	chance	
to	win!	


Bell Institute @GenMillsBellIns   
[General Mills]


Before	the	expo	ends,	be	sure	2	stop	by	
our	booth	(618)	for	the	#FNCE	Foodie	
Challenge.	Test	your	food	knowledge	&	
enter	2	win	an	e-reader!


Laura’s Lean Beef @laurasleanbeef


Stop	by	booth	557	and	visit	the	team	@
laurasleanbeef	during	#FNCE…	Scan	your	
badge	to	win	an	iPad!


Pork @allaboutpork [National Pork Board]


Congrats	@theguidedbite	&	Courtney	L.	for	
winning	today’s	Pork	prize	packs	at	#FNCE!	
Stop	by	our	booth/DM	us	2	claim	prizes.	
#LeanerThanEver


National Honey Board @NationalHoney


Only	24	hrs	left	to	visit	booth	670	and	let	
us know at what age honey can be given to 
children.	You	might	win	something!	


CA Cling Peaches @CalClingPeach


Fill out our short survey and be entered to 
win	an	anthropologie	apron!		


SherryColemanCollins @PeanutRD


Visit	booth	119!	‘Like’	us	&	draw	to	win.	MT	
@LeanGrnBeanBlog:	I	need	one!!	MT	@
steph_espo:	Thx	4	t-shirts!!


Del Monte @DelMontebrand


Play	#FlavorBoom	at	our	booth	for	a	
chance	to	win	a	knife	set!	It’s	fun	you	won’t	
want	to	miss!	


Kristen Carlucci, RD @simplysavor 


Stop	by	#unileverfnce	at	1130,	1215	or	1pm	
2day	for	risotto,	bfast	pizza,	spaghetti/
meatballs	+	chance	to	win	$100	!	


FoodInsight.org @FoodInsight    
[IFIC – industry group]


We would love to meet our twitter follower 
in	person!	Pls	visit	us	@	booth	325	to	say	hi	
and	enter	to	win	an	AMX	gift	card!


California Walnuts @CaWalnuts


#FNCE	begins	this	weekend!	Don’t	forget	
to	stop	by	our	booth	#852	to	learn	about	
heart-healthy	@CaWalnuts	and	a	chance	to	
win	an	iPad	3!


HealthEd On Demand @HEOnDemand


We’re	almost	ready	to	pack	up	for	#FNCE.	
Stop	by	our	booth	for	a	chance	to	win	an	
iPad.


Walmart Healthy @WalmartHealthy


ATTENTION	#FNCE	attendees:	Stop	by	
our	#GreatForYou	Booth,	#107,	&	enter	our	
raffle	for	a	new	#iPad!	


Frito-Lay N. America @Fritolay


#FNCE	attendees	-	Look	4	#ChipMyth	
quiz	@	#Fritobooth1011	4chance2win	
KitchenAid®	Stand	Mixer	or	t-shirts!	
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January 22, 2013


Report Faults Food Group’s Sponsor
Ties
By STEPHANIE STROM


A new report by a public health advocate criticizes the Academy of Nutrition and Dietetics, a
trade group presenting some 74,000 dietitians, for allowing corporate sponsorships of its
organization.


The report, by Michele Simon, a lawyer who specializes in legal issues involving the food
industry, raises questions about the role big food companies play in the continuing
education of the nation’s nutrition experts and the ability of the group to challenge the
industry on matters of health and nutrition.


Among her findings were that the number of food companies and trade groups that are paid
sponsors of the academy more than tripled between 2001 and 2011 — to 38, from 10 — and
that roughly 23 percent of about 300 speakers at its annual meeting had undisclosed
financial ties to the food industry.


Ryan O’Malley, a spokesman for the academy, said the organization could not comment
without seeing the report, which was to be published on Ms. Simon’s Web site late Tuesday.


ConAgra, the National Cattlemen’s Beef Association, Kellogg’s, General Mills, Aramark,
Mars and the National Dairy Council are among the organization’s major sponsors.


Some sponsors become an “Academy Partner,” which entitles them to educate nutrition
professionals about the health benefits of their products, co-sponsor events and conduct
educational sessions at meetings. They also can use the academy’s logo in marketing
campaigns.


Ms. Simon, author of “Appetite for Profit: How the Food Industry Undermines Our Health
and How to Fight Back,” said she decided to study the relationship between the food
industry and the academy after hearing complaints from dietitians.


Questions about corporate influence have bedeviled the organization for years. In 2007, it
revamped its corporate sponsorship program to address concerns among its members.


Report Questions Nutrition Group’s Use of Corporate Sponsors ... http://www.nytimes.com/2013/01/23/business/report-questions-...
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In its 2011 annual report, the latest available, the academy said corporate sponsorships
accounted for $1.85 million, or about 5 percent of its roughly $34 million in revenue, down
from 9 percent in each of the previous two years. Whether that figure accounts for all of its
corporate and trade group support is unclear.


Margo Wootan, an academy member who is director of nutrition policy at the Center for
Science in the Public Interest, said leadership and other changes the organization had made
had helped curb the influence of companies. “Ten years ago, the academy was really very
closely tied to the food and beverage industry,” Ms. Wootan said. “But they really have
cleaned up their act.”


The academy is conducting a survey among some members to gauge their opinions about
corporate sponsorship. In a survey of 2,968 members two years ago published in the
Journal of Hunger and Environmental Nutrition, 80 percent of the respondents said that
the group was endorsing its corporate sponsors by allowing the sponsorships.


Aaron Flores, a dietitian in Los Angeles, dropped his membership because of the
organization’s ties to industry. “By taking money from companies like Coke and Pepsi and
Hershey, I think it makes us seem like a partner in their message,” Mr. Flores said.


Report Questions Nutrition Group’s Use of Corporate Sponsors ... http://www.nytimes.com/2013/01/23/business/report-questions-...
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While the Academy will not engage in point-by-point rebuttals to the report, we will make it clear

that the Academy does not tailor its messages or programs in any way due to influence by

corporate sponsors and that Ms. Simon's report does not provide evidence to the contrary.

 

 

The “recommendations” in the report consist mainly of things that we are already doing. For

example, we are transparent. We post our Annual Report to the website, after the financial

statements are approved by independent auditors. 

 

A great deal of Ms. Simon’s report is based on HEN’s 2011 survey, which was not statistically

representative of our entire membership. This is misleading. The fact is, each year the Academy

utilizes Performance Research, an independent, third-party research company, to examine a

random selection of members that is a statistically sound representation of the Academy

membership as a whole. The results from these representative surveys have shown an increased

awareness and continued support of the sponsorship program.

 

 

The callout to HEN in the recommendations and references sections also indicates HEN members

were sources. 

 

Much of the report is drawn from the Academy’s own public materials – a testament to our

commitment to transparency in candor in all our actions, including corporate sponsorship. Of the

67 references at the end of Ms. Simon’s report, at least 24 (more than one-third) are information

from the Academy and the Foundation’s websites; the Commission on Dietetic Registration’s

website; and research articles published by Academy members. Many of the references are to

previous blog postings by Ms. Simon herself. 

 

We understand that members will have questions about this report and the Academy’s reaction to

it. It is important that we remind members to not take all information they see at face value, but to

consider the source (in this case, an advocate who is predisposed to find fault with the Academy)

and seek out the facts. 

 

This afternoon, we will post a statement to our website that will include excerpts from Ethan

Bergman’s March Journal President’s Page, which is on an especially timely topic: the need for

members and the entire Academy to be leaders in disseminating accurate information to the

public. To quote one paragraph from President Bergman’s column: 

The Academy’s Media Spokesperson Policy requires those who speak on the Academy’s behalf to

“provide – and when necessary, seek out – accurate information when acting as a source for the

media, the public and Academy members or any other audience.” This is good advice for us all.

Another pertinent old saying comes from the field of journalism: “If your mother says she loves you

– check it out!” 
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We have planned and will implement a social media strategy incorporating Facebook, Twitter and

other platforms to encourage all members to “check it out” and draw their own conclusions,

separating fact from opinion. Spokespeople will be front and center on the outreach. As a note, we

have already seen online comments in which RDs are taking issue with the opinions expressed by

Ms. Simon and her supporters. We anticipate more of this fact-checking and support for the

Academy to continue. We will also send a link to the statement to the affiliates, DPGs and MIGs. 

 

Finally, if you are contacted by anyone from the news media for comment on this report, please

politely decline to comment and refer the caller to the Academy’s Strategic Communications Team

at media@eatright.org.

 

 

Thank you and please let me know if you have any questions or comments.

 

 

Pat

 

Patricia M. Babjak

 

Chief Executive Officer

 

 

Academy of Nutrition and Dietetics 

 (formerly the American Dietetic Association)  

NEW NAME, SAME COMMITMENT TO PUBLIC’S NUTRITIONAL HEALTH

 

120 South Riverside Plaza, Suite 2000

 

Chicago, IL  60606

 

Tel:  312/899-4856  

E-mail:    pbabjak@eatright.org
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