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What We Know...

• International Agency for Research on Cancer

• History of negative rulings

• Ruling on glyphosate anticipated as early as
March 9/10

• Negative ruling likely to get media coverage
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You control ...
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Get the message down
Boi it down to a few key points

• Simple, direct words

c-- Repeat and emphasize the points
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Protection Research
ights
ers understand pesticides are necessary but are
y're used
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h e

concerned about

Many assume they are being used excessively and as a result, are
potentially unsafe

Putting pesticides in the context of all the things farmers do to produce
healthy harvests addresses this perception head on and makes CP use
sound precise and judicious

Currently, consumers view the majority of farmers as a part of large
corporations and generally distrust that farmers have the consumers
interest at heart.
- However, qualifying farmers as certified and trained in pesticide use greatly enhances

the credibility ofi the farmer and, in turn, the perception of pesticides in general.

In terms of a message that provides "umbrella coverage" for Monsanto's
future plans with respect to CP, the idea of precision appeals; precision
means:

n The right protection: more prescriptive by field and moving beyond just
chemicals

n In the right amount: not in excess
n At the right time: audiences acknowledge that part of precision is timing, so in

"certain seasons, the need for pesticides will be higher
MONSANTO
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