Lucido, Sal (CDC/ONDIEN/NCCDPHP)

PR
From: bbb8@cdc.gov
Sent: Friday, june 24, 2016 7:45 AM
To: Lucido, Sal (CDC/ONDIEH/NCCDPHP)
Subject: Fwd: Note

Sal, poor connectivity here, found one last night, attached.

Barbara

Begin forwarded message:

From: "Bowman, Barbara (CDC/ONDIEH/NCCDPHP)" <bbb8@cdc.gov>
Date: October 26, 2015 at 12:19:41 PM EDT

st PHP}" <ragd@cdc.gov>, "Alex Malaspina
(b)(6) (B)6)

Cc: Deborah Kowal (b)(6) , “"Home (B)(6) ! (b)(6) >
Subject: RE: Note

Hi Alex, Rick, and Debbie,
This is to Just share e-mail addresses/coordinates for all of us, my home e-mail is on the CC line.
Again, what a lovely time we had on Saturday nights, many thanks, Alex, for your hospitality.

Best wishes to all,
Barbara

From: Gocdman, Richard A. {CDC/ONDIEH/NCCDPHP)

Sent: Sunday, October 25, 2015 10:20 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.govs
Cc: Deborah Kowal (b)(6)
Subject: Note

Barbara;

Following links from the Chicago Tribune are Mathon's seafood restaurant in Waukegan (no longer
exists} and are for you and Alex - please pass along to him, as | don’t have his e-mail address.

1967 {contains feature on search in Greece for missing arms of Venus de
Milo) http://archives.chicagotribune.com/1967/06/25/page/100/article/missing-arms-of-venus-call-
again-io-waukegans-mathon

1986 - htip://articles.chicagotribune.com/1986-12-19/entertainment/8604050006 1 restaurant-fresh-
fish-selections-statue

1994 - htip://articles.chicagotribune.com/1994-04-24/features/2404240088 1 fishing-boat-
commercial-fishing-planked




Rick



Lackio,5al (CDC/ONDIEH/NCCRFHE)

From: Bowman, Barbara (CDC/ONDIEH/NCCDPER
Sent: Thursday, September 18 2014 5:28 PM
To: Alex Maiaspinal (b)(6) |
Subject: (b)(6)
Dear Alex,

(b)(6)
Barbara

Barbara Bowman



i
From: Alex Malaspina <:| (b)(6) I»
Sent: Saturday, September 20, 2014 10:08 AM
To: Bowman, Barbara (CDC/CNDIEH/NCCDPHE
Subject: (b)(6)
Attachments:
(b)(6)

chw have you been? With my warmest regards. Alex
----- Original Message--—--
From:. Bowman, Bar NCCDPHPY (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina (b)(6) 4 (b)(6)

Sent: Thu, Sep 18, 2014 5:27 pm
Subject

Dear Alex,

(b)(6)

Barbara

Barbara Bowman




Page 005

(b)(6)
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(b)(6)




From: Bowman, Barbara {(CDC/ONDIEH/NCCDPHP}
Sent: Monday, September 22, 2014 4:24 PM
To: (b)(6) |
Subject:
Attachments: (b)(6)
(b)(6)
B

From: Alex Malaspina [maitt: (b))
Sent: Saturday, September 20, 2014 10:08 AM
To: Bowman. Barbara (CDC/ONDIEH/NCCDPHP)
Subject: (b)(6)

(b)(8)

How have you been? With my warmest regards. Alex

---~Qriginal Message-----
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHPY (CDC/AONMIE

H/INCCDPHP) <bbb8@cdc. gov>

To: Alex Malaspina | ___(b)®) i (b)(6)
Sent: T 014 5:27 pm
Subject: (b)(6)
Dear Alex,

(b)(8)
Barbara

Barbara Bowman




Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Wednesday, September 24, 2014 12:34 PM
To: Alex Malasnina

Subject: RE: (0)E)

Dear Alex,

I'd love to see you and to meet Wamwary Waichungo!

Generally weekends are best for me (Friday, Saturday or Sunday), anything but Monday or Tuesday usually can work
too. At the moment, | don't have any travel scheduled in October, most unusual.

Looking forward to getting together.

Warmest personal regards,
Barbara

(b)(8)

From: Alex Malaspina [mailtd
Sent: Wednesday, September 24, 2014 6:08 AM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Re: (b)(6)

Dear Barbara:

(b)(6) |I was very impressed with all you have accomplished and your new
mues . Talways had such taith in your abilities and your great knowledge in nutrition. | would very much like to
see you again and also introduce you to a very delightful and intelligent young lady from Kenya , who for the last year
has had my old job at Coke, as Head of SRA. Her name is Wamwary Waichungo. How is your schedule? If you agree,
give me some dates and | will arrange for a nice dinner for the three of us at a Fish Restaurant, either the "Atlanta Fish
Market " or a Greek one called Kyma [means Wave in Greek} that | am sure you will like. . Warmest personal regards.
Alex

----- Original Message-----

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina {(b)(6) |

Sent: Mon, Sep 22, 2014 11:27 am

SUbjECtZ RE: (b)(6)
Dear Alex,

(b)(6)

I'm doing well, am now the Director of the Division for Heart Disease and Stroke Prevention at CDC, our
budget doubled this year to about $155 million. | cannot tell you how often | think of how much | learned from
you at Coca-Cola, and how often | think to myself, “How would Alex handle this?”

With warmest regards (b)(6)
Barbara

From: Alex Malaspina |GJ)(6)
Sent: Saturday, September 20, 2014 10:08 AM




To: Bowman _Barbars
Subject: Re; (b)(6)

DC/ONDIEH/NCCDPHP)

(b)(8)

| With my warmest regards. Alex

-—--Original Message-—---

From: Bowman, Barhara ({CDCONDIEHACCHPHPY (CHRC/OND

EH/NCCDPHP} <bbb&@cdc.qov>
To: Alex Malaspina (b)(6) 4 (b)(6) !
Sent: Thu, Sep 18 2014 5:27 pm
Subject] (b)(6)
Dear Alex,
(b))
Barbara

Barbara Bowman




Lucido, Sal (CDC/ONDIEH/NCCDPHP)

Lt oo
From: Alex Malaspina 4 (b)(6) |
Sent: Wednesday, September 24, 2014 £:08 AM
To: Bo ara (CDC/ONDIEH/NCCDPHF)
Subjeact: Rel @ |
Dear Barbara:
(b)(6) | was very impressed with all you have accomplished and your new

responsibities . T always had such 1aith I your ablities and your great knowledge in nufrition. | would very much like 10
see you again and also introduce you te a very delightful and intelligent young lady from Kenya , who for the last year
has had my old job at Coke, as Head of SRA. Her name is Wamwary Waichungo. How is your schedule? If you agree,
give me some dates and | wili arrange for a nice dinnar for the three of us at a Fish Restaurant, either the "Allanta Fish
Market * or a Greek one called Kyma [means Wave in Greek] that | am sure you will like, . Warmest personat regards.
Alex

-----Qriginal Message----
From: Bowman, Barbara {(CDC/ONDIEH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina[((6) |

Sent; Mon, Sep 22, 2014 11:27 am

Subject: RE: (b)(6)

Dear Alex,

(b)(8)

I'm doing well, am now the Director of the Division for Heart Disease and Stroke Prevention at CDC, our
budget doubled this year to about $155 million. 1 cannot tel you how often 1 think of how much | learned from
you at Coca-Cola, and how often | think to myself, “How would Alex handie this?”

With warmest regards (b)(6)
Barbara

From: Alex Malaspina (b)(6)
Sent; Saturday, September 20, 2014 10:08 AM

To: Bowman DC/ONDIEHNCCDPHP)
Subiject: Re: (b)(6)

Dear Barbara:l
(b)(6)

How have you been? With my warmest regards. Alex

-—--0riginal Message-—--—

From: Bowman, Barbara {CDC/ONDIEH/N HINCCDPHP) <bbb8@cde.gov>
To: Alex Malaspinal (b)(6) ] (b)(6)

Sent: Thp_Sen 18 2014 5:27 pm

Subject: (b)(6)

Dear Alex,




(b)(6)

Barbara

Barbara Bowman




Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

—
From: Alex Malaspina { (b)6) b
Sent: Wednesday, September 24, 2014 4:13 PM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Cc: wwaichungo@coca-cola.com
Subject: Fwd: dinner with Wamwari Waichungo

Dear Barbara : Is next Thursday , Oct. 2nd OK? if so , we could meet at the Kyma at 5;45. It gets very busy later.. Kyma
is on Piedmont Three blocks or so before Peachtree, | am really looking forward to seeing you and for getting you
to meet Wamwary.. Warmest personal regards. Alex

From: Mary Stewart <marystewart@coca-cola.com>
To: malaspina (b)(6)

Cc: Wamwari Waichungo <wwaichungo@coca-cola.com>
Sent: Wed, Sep 24, 2014 3:49 pm
Subject: dinner with Wamwari Waichungo

Hello Dr. Malaspina,

Wamwari asked me to come back to you with a date for dinner. Unfortunately, she has commitments this
weekend that are long standing, but she is available next Thursday evening for dinner. Please let me know if
this works for you and Mrs. Bowman.

Also, | wanted you to know | have thought of you often and hope you are doing well.

Kind regards,

Mary

Mary Stewart

Global Scientific and Regulatory Affairs |The Coca-Cola Company |Office: 404.676.2014

Mobile: 404.556.6121 |Fax: 404.598.2014
e-mail: marystewart@coca-cola.com
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From: Wamwari Waichungo

Sent: Wednesday, September 24, 2014 3:38 PM
To: Mary Stewart

Subject: Fwd:

Wamwari



Begin forwarded message:

From: Alex Malaspina <>
Date: September 24, 2014 at 12:43:23 PM EDT

To: <wwaichungo@coca-cola.com>
Subject: Fwd:l ©)(6)

DCear Wamwary; Barbara wouid love fo meet you. How about this Friday evening or next Friday evening. if
you are not available, we could do it on a Saturday evening. Please ley me know. Warmest regards. Alex

From: Bowman, Barjam-LC-D-ﬂD-ND-IEHA CCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina it

Sent: Wed, fan24 2014 12:33 pm

Subject: RE (b)(6)

Dear Alex,

'd love fo see you and to meet Wamwary Waichungo!

Generally weekends are best for me (Friday, Saturday or Sunday), anything but Monday or
Tuesday usually can work too. At the moment, | don’t have any travel scheduled in Ociober,
most unusual.

L.ooking forward to getting together.

Warmest personal regards,
Barbara

From: Alex Malaspina [maiitol i |

Sent: Wednesday, September 24, 2014 6:08 AM
To: Bowman _Barbara (CODC/ONDIEH/NCCDRPHP)
Subject: Re: (b)(6)

Dear Barbara:

(b)(8) || was very impressed with all you have accomplished
and your new responsibilities . | always had such faith in your abilities and your great knowledge in
nutrition. | would very much like to see you again and also introduce you to a very delightful and
inteligent young lady from Kenya , who for the last year has had my ald job at Coke, as Head of SRA.
Her name is Wamwary Waichungo. How is your schedule? if you agree, give me some dates and | will
arrange for a nice dinner for the three of us at a Fish Restaurant, either the "Atlanta Fish Market " or a
Greek one called Kyma [means Wave in Greek} that { am sure you will like. . Warmest personal regards.
Alex

----- QOriginal Messageg«----

From: Bowman, Barb D CDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina < (b)(6)

Sent: Mon, Sep 22, 2078 1127 am

Subject: RE: )6)

Dear Aiex,




I'm doing well, am now the Director of the Division for Heart Disease and Stroke Prevention at
CDC, our budget doubled this year to about $155 million. | cannot tell you how often | think of
how much | learned from you at Coca-Cola, and how often | think to myself, “How would Alex
handie this?”

With warmest regards and sympathy,
Barbara

From: Alex Malaspina (b)(6)
Sent: Saturday, September 20, 2014 10.08 AM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: | (b)(6)

Dear Barbara:l

(b)(6)
JHow have you been? With my warmest regards. Alex

----- Original Message-——-

From: Bowman, Barbara (CDC/ONDIEH/NC H/NCCDPHP} <bbb8@cdc.gov>
Ta: Alex Malaspina { (b(6] ) < (b)(6)

Sent: Thu, S 14 5:27 pm
Subject: (b)(6) |

Dear Alex,

(b)(8)

Barbara

Barbara Bowman

CUNFENTIAL T Y NG TEE
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Lucido, Sal gE'DC/ON DIEH/NCCDPHP)

s AR g
From: Alex Malaspina <I (0)®) |
Sent: Wednesday, September 24, 2014 £:31 PM
To: Bowman, Barbara {CDC/ONDIEH/NCCDPHP)
Cc: wwaichungo@coca-cola.com
Subject: Re: dinner with Wamwari Waichungo

Dear Barbara: | will make the reservation for three at 5:45 at kyma for Thursday October 2nd.. Looking forward to
seeing you and Wamwary again. Warmest personal regards. Alex

----- Original Message--—-

From: Bowman, Barbara (CBC/ONDIEH/NCCDPHP) {CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina { (b)(6) |

Cc: wwaichungo <wwaichungo@coca-cola.com>

Sent: Wed, Sep 24, 2014 4:41 pm

Subject: RE; dinner with Wamwarl Waichungo

Dear Alex and Wamwari,
That will be wonderful!l [ lock forward to meeting vou next Thursday evening at Kyma.,

Best regards,
Barbara

From: Alex Malaspina Imailto] (£)©) |
Sent: Wednesday, September 24, 2014 4:13 PM
To: Bowman, Barbara (COC/ONDIEHINCCDPHP)
Ce: wwaichungo@coca-cola.com

Subject: Fwd: dinner with Wamwari Waichungo

Dear Barbara : Is next Thursday , Oct. 2nd OK? if so , we could meet at the Kyma at 5,45. 1t geis very busy later.. Kyma
is on Piedmont Three blocks or o before Peachtree, | am really locking forward to seeing you and for geiting you
to meet Wamwary.. Warmest personal regards. Alex

—--Qriginal Message---—-

From: Mary Stewan <marystewar -cola.com>
To: malaspina <| (b)(6) |
Co: Wamwart Waichungo <wwaichungo@coca-cola.com=

Sent: Wed, Sep 24, 2014 3:48 pm
Subject: dinner with Wamwari Waichungoe

Hello Dr. Malaspina,

Wamwari asked me to come back to you with a date for dinner, Unforfunately, she has commitments this
weekend that are fong standing, but she is available next Thursday evening for dinner. Please let me know if
this works for you and Mrs. Bowman.

Also, | wanted you to know | have thought of you often and hope you are doing well.

Kind regards,

Mary



Mary Stewart

Global Scientific and Regulatary Affairs |The Coca-Cola Company |Office: 404.676.2014 .

Mobile: 404.556.6121 |Fax: 404.598.2014
e-mail; marystewart@coca-coia.com
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From: Wamwari Waichungo
Sent: Wednesday, September 24, 2014 3:38 PM

To: Mary Stewar
Subiect: (b)(6)
Wamwari

Begin forwarded message:

From: Alex Malaspina <>
Date: September 24, 2014 at 12:43:23 PM EDT
To: <mww_:ir‘hlmnnfﬁ‘mnr‘:= cola.com>

Subject: (b)(6)

Dear Wamwary; Barbara would love to meet you. How about this Friday evening or next Friday evening. If
you are not available, we could do it on a Salurday evening. Please ley me know. Warmest regards. Alex

..... Original Message
From: Bowman, Bar]

CDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@ecdc gov>

To: Alex Malaspina (b)(6)
Sent: Wgd—San 24 2044 12:33 pmn
Subject: (0)(6)

Dear Alex,

I'd love to see you and to meet Wamwary Waichungo!

Generally weekends are best for me (Friday, Saturday or Sunday), anything but Monday or
Tuesday usually can work too. At the moment, | don't have any travel scheduled in October,
most unusual.

Looking forward to getting together.

Warmest personal regards,

Barbara

(b)(6) |

From: Alex Malaspina [maiito:l
Sent: Wednesday, September 24, 2014 6:08 AM

To: BOWDC/ONDIEH!NCCDPHP)

Subject: (

Dear Barbara:



(0)6) | was very impressed with all you have accomplished
and your new responsibilities . | always had such faith in your abifities and your great knowledge in
nutrition. | would very much like to see you again and also introduce you to a very delightful and
intelligent young lady from Kenya , who for the last year has had my old job at Coke, as Head of GRA.
Her name is Wamwary Waichungo. How is your schedule? if you agree, give me some dates and | will
arrange for a nice dinner for the three of us at a Fish Restaurant, either the "Atianta Fish Market " or a
Greek one called Kyma [means Wave in Greek} that 1 am sure you will like. . Warmest personal regards.
Alex

----- Originat Message-——--
From: Bowman, Barbara {CDC/ONDIEH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
Toa: Alex Malaspina |[(h)(6) |

Sent: Mon, 1:27 am

Subject: RE (b)(8)

Dear Alex,

I'm doing well, am now the Director of the Division for Heart Disease and Stroke Prevention at
CDC, our budget doubled this year to about $155 miilion. | cannot tell you how often [ think of
how mugch | learned from you at Coca-Cola, and how often i think to myself, “How would Alex
handle this?”

With warmest regards e

Barbara

From: Alex Malaspina (mailto] (b)6) |
Sent: Saturday, Sepiember 20, 2014 10:08 AM

To: Bowman _Barhars (CDC/ONDIEHINCCDPHP)
Subject: Re: (b)(E)

ra.

(b)(8)
___|How have you been? With my warmest regards. Alex

----- Original Message-----

From: Bowman, Bar, CCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina (b)(6) (b)(6) b

Sent: Thu, Sep 18, 2014 527 pm
Subject

Dear Alex,

Barbara

Barbara Bowman

CONFIDENTIALITY NCTICE ) ) ) N
NOTICE; This message is intended for the use of the individual or entity to which it is addressad and may contain information that is confidential, privileged and

3



exempt from disclosure under applicable law. If the reader of this message is not the intended racipient, you are hereby notified that any printing, copying,
dissemination, distribution, disclosure or forwarding of this communication is strictiy prohibited. If you have received this communication in arror, please contact the
sender immediately and delete it from your system. Thank You.




From:
Sent:
To:

Cc:
Subject:

Dear Barbara, Is this change OK ? [ hope it does not inconvenience you. With my warmest personal regards. Alex

Alex Malaspina 4 (b)) |
Friday, September 26, 2014 1:53 PM
Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
wwaichungo®coca-cola.com

Fwd: dinner

----- Original Message -
From: Mary Stewart <marvstewart@enea-cola.com>

To: malaspina 1

(b)(E)

Sent: Fri, Sep 26, 2014 12:51 pm

Subject: dinner

Dear Dr. Malasping,

Unfortunately, Dr. Waichungo has to go to Washington, DC next Thursday, can we reschedule the dinner for the following
week, Thursday, October 8. t am so sorry it cannot take place on the 2. Please let me know if this is possible.

Kind regards,
Mary

Mary Stewart

Global Scientific and Regulatory Affairs [The Coca-Cola Company |Office; 404.676.2014

Mobile: 404.556.6121 |[Fax: 404.5988.2014
e-mail: marystewari@coca-cola.com

@’m% Technical
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CONFHIENTIALITY NOTIGE

NOTICE This message i inended Tor the use of the wdividual or enbty (o which it agdmssed avd magy Cortain mbformation that s confdenbn nmessed wr
eaernpt frim diselosure under apglicabke law I the reader of this miessage 13 ngt the intended recpient. you ye hereby ruabfied that aey proin
dissenniabon. datibation. dizsioowe or furwarding of ths cotrenunication 15 sty protibited 1 yor have teceivad His commenicabon oo e A

sandei simrradiately a

ref dededa it from your system. Tnank You




i
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent; Friday, September 26, 2014 1:57 PM
To: Alex Malaspina
Cc: wwaichungo@coca-cola.com
Subject: RE: dinner
Dear Alex,

{’m 50 sorry, but the 9" would not work for me. You know, locking in a date so easily seemed too good to be true! Will

hope we can find another time soon. 1'm mostly out for the rest of October.

Best,
Barbara

(b)(8)

From: Alex Malaspina [maifto
Sent: Friday, September 26, 2014 1:53 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Ce: wwaichungo@coca-cola.com

Subject; Fwd: dinner

Dear Barbara, s this change QK ? | hope it does not inconvenience you. With my warmest personal regards. Alex

----- Original Message--—-

From: Mary Steig@g cma[gszgmaﬁ@g]qca-colacom>
To: malaspina (b)(6)

Sent; Fri, Sep 26, 2014 12:51 pm

Subject: dinner

Dear Dr. Malasping,

Unfortunately, Dr. Waichungo has fo go to Washington, DC next Thursday, can we rescheduls the dinner for the following

week, Thursday, October 9. | am so sorry i cannot fake place on the 2°¢. Please let me know if this i3 possible.
Kind regards,

Mary

Mary Stewart

Global Scientific and Regulatory Affairs [The Coca-Cota Company [Office; 404.676.2014
Mobite: 404.556.6121 |Fax; 404.598.2014

e-mail: marystewart@coca-cola.com

(o &/ ¥ Technical
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CONMIDENTIALITY MOTRIE
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From: Alex Malaspina 4 (b)(6) b

Sent: Friday, September 26, 2014 2:07 PM

To: wwaichungo@coca-cola.com; marystewart@coca-cola.com
Cc: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

Subject: Fwd: dinner

_Dear Wamwary and Mary: FYI. We will have to find a date in November. | am so sorry. Alex

----- Original Message-----

From: Bowman, Barja;a.LC.D.C.LQLLD.LEH.LMFCDPHP) {CDC/ONDIEH/NCCBPHP) <bbb8@cdc.gov>
To: Alex Malaspina __oe

Cec: wwaichiingo <wwaichungo@coca-cola.com>
Sent: Fri, Sep 26, 2014 1:57 pm
Subject: RE: dinner

Dear Alex,

I'm so sorry, but the 9" would not work for me. You know, locking in a date so easily seemed too good to he
true! Wil hope we can find another time soon. I'm mostly out for the rest of October.

Best,
Barbara
From: Alex Malaspina [maitto] (b)(6) |

Sent: Friday, September 26, 2074 1.53 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP}
Cc: wwaichungo@coca-cola.com

Subject: Fwd: dinner

Dear Barbara; Is this change OK ? | hope it does not inconvenience you. With my warmest personal regards. Alex

----- Original Message-----

From: Mary St < hca-cola.coms>
To: malaspina (b)(6)
Sent: Fri, Sep 26, 2014 12:57 pm
Subject: dinner

Dear Dr. Malaspina,

Unfortunately, Br. Waichungo has to go to Washington, DC next Thursday, can we reschedule the dinner for the following

week, Thursday, October 8. | am so sorry it cannot take place on the 2. Please fet me know if this is possible.
Kind regards,

Mary

Mary Stewart

Global Scientific and Regulatory Affairs |The Coca-Cota Company |Office: 404.676.2014
Mobile: 404.556.6121 |Fax; 404.598.2014

e-mail: marystewart@coca-cola.com
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CONFIDENTIALITY NOTICE
NOTICE: This message is intended for the vse of the individual or entity to which it is addressed and may contain information that is canfidential, privileged and
exempt from disclosure under applicable law. If the reader of this message is not the intended recipient, you are hereby notified that any printing, copying,

dissemination, distribution, disclosure or forwarding of this communication is strictly prohibited. i you have received this communication in error, please contact the
sender immediately and delete it from your system. Thank You.




Lucido, Sal (_(:-.DC/ON DIEH/NCCDPHP)

Fromy: Bowman, Barbara (CDC/ONDIEH/NCCDRPHP)

Sent: Friday, September 26, 2014 2:15 PM
To: Alex Malaspina
Subject: RE:

Dear Alex, I'd love to see you next week, thanks a million.

Best,
Barbara

From: Alex Malaspina [mailto| (b)(6) |
Sent: Friday, September 26, 2014 2:14 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject:

Dear Barbara: How about you and | having this dinner together. It has been so long since | last saw you! Let me know.
We could meet at Kyma ,same time, 5:45. Warmest personal regards. Alex



Lucido, Sal (CDC/ONDIEH/NCCDPHP)

From:
Sent:
To:
Subject:

Alex Malaspina < (b)(6)
Friday, September 26, 2014 2:18 PM
Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Re:

This is great ! See you next Thursday. Alex

----- QOriginal Message-—--

From: Bowman, Barhaca (CDCINNNERNCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
=

To: Alex Malaspina (b)(6)

Sent: Fri, Sep 26, 2014 2:15 pm
Subject RE:

Dear Alex, I'd love to see you next week, thanks a million.

Best,
Barbara

From: Alex Malaspina [mailto

(©)6) |

Sent: Friday, September 26, 2072 2.14 PM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

Subject:

Dear Barbara: How about you and | having this dinner together. It has been so long since ! last saw you! Let me know.

We could meet at Kyma ,same time, 5:45. Warmest persenal regards. Alex



e W intnEn ik
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Thursday, October 02, 2014 908 AM
To: Alex Malaspina
Subject: RE: News Digest - October 2, 2014
Dear Alex,

Thank you for this, | read about it in today’s paper, this is just great. t will never forget meeting Mr. Keough as he walked
through the employee cafeteria one day, he definitely inspired confidence in the ranks!

I’'m very much {ooking forward to seeing you this evening.

Best,
Barbara

From: Alex Malaspina [mailto] (B)6) |
Sent: Thursday, October 02, 2014 7:46 AM

Teo: Bowman, Barbara (COC/ONDIEH/NCCDPHP)
Subject: Fwd: News Digest - October 2, 2014

Dear Barbara: | thought you might be interested In this email. | am looking forward to seeing you this evening. Warmest
regards . Alex

-—--Original Message-----

From; Alex Malaspina D)(E
To:
(b)(6)
James Hill <James. Hill@ucdenver.edu>;| _ (b)(6) | john.black <john.black@viu.ca>;
| (b)(6) sharris <sharris@iisi.org>] DI ]
(b)(G)

ent; Thu, octZ, 2074 /10 am
Subject: Fwd: News Digest - October 2, 2014

Please see last article in "the News Digest" on my former boss [ and mentor ] at Coke , Mr. Keough's gift to Notre Dame
entitled "Notre Dame to name first school in a century after ex- Coke executive Donald Keough. | am so proud at what
Mr. Keocugh has been doing . Alex

----- Original Message-—--

From: Glenn Cooper <gcopper@coca-cola.com>
To: Undisclosed recipients:;

Sent: Thu, Gct 2, 2014 5:02 am

Subject: News Digest - October 2, 2014

(]
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New Pepsi Goes To Amazon
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Reuters, October 01, 2014, By Anjali Athavaley



Cola wars are back: Pepsi takes aim at Coke with 'copycat’ stevia product Pepsi True
BrandRepublic.com {UK), October 04, 2014, By Sara Spary

New Pepsi True Rolling Out on Amazon
CNBC 'Squawk on the Sireet', October 01, 2014
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Coca-Cola's Times Square Sign Goes Pink in Sthow of Support for Breast Cancer Awareness
ARC 'Good Morning America’, Getober 01, 2014

We're Going Back To Counting Calories... And Here's Why That's A Good Thing
HuffingtonPost.com, Octaber (12, 2014, By Hank Cardello

Coca-Cola and rivals promise health changes but are profits the real reason? Soda giants pledged to market bottled water,

diet drinks and push for smaller sizes. Are they just what’s good for business? (Opinion)
TheGuardian.com (UK}, Oclober 01, 2014, By Siri Srinivas

Singapore: New rales curb junk food ads aimed at kids
Straits Times (Singapore), October 01, 2014, By Kash Cheong
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Notre Dame to name first schoel in a century after ex-Coke executive Donald Keough
Allanta Joumal-Constitution, October 02, 2614, By Christopher Saward
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Coca-Cola Revises Equity Pay Plan
CNBC 'Squawk Box', October 0OF, 2014

Link to broadcast segment [2:20] ... htipy/iwww.36Bmediawatch.comivideos/videos/48350/PavPlian SquawkBox CNBC Nativnal [0-01-
14 8a.wmy

- Broadcast Transcript

Andrew Ross Sorkin, Host; Okay, we have some breaking news righl now from Coca-Cola. Coca-Cola changing its pay plan which came under some
seruliny and criticism from David Winters of Wintergreen Advisors, an activist invester who said the plan would dilute sharchoiders loo much. There's
been a lol of debate about this. Of course Warren Buffett had abstained on this vote which some people was effectively a no’ vote. Others did as well
though the equity plan itself was approved by sharcholders.

They. (hough, have come back and now changed the plan after consulling with shareholders including Warren Buffett this morning. That plan pow is
effectively the same plan to some degree in terms of the amount given out but here’s what's changing about il. There will be a lot less shares that arc
going to be distributed to employees, Instead, there’s going to be a lot more cash that's geing to be distributed to employees.

So previously under the plan, all empleyees reccived a mix of sixty percent stock options, farty percent performance shares. Beginning in 2015, a
substantial majority will receive a hundred percent performance cash so the stock options will go away for most employees at Coca-Cola. What will
change is that by 2016, the mix of those that ave getting shares in cash, I’ be two-thirds what are calied performance shares, and one-third stock options.,

Performance shares effectively means that you will gel certainly like restricted shares but you will only get them over a three-year pericd if you hil certain
benchmarks, not about what happens to the stock price but actually what happens to the performance of the company. So we will...

Rebecea Quick, Host: This looks like this is a real move for Coca-Cola, That was what David Winters had been pushing for as you mentioned Warren
Buffett abstained from that vote. Didn’t want to vole against Coca-Cola but clearly had some problems with that plan as well and this looks like this is
real move to address some of those concerns.

Andrew Ross Sorkin: And it really does on thal dilution issuc. Just to give one {ast point, the 2014 grants, in terms of shares outstanding, would have been
3



one-point-seven percent of the shares were going to go to employees, By 2015, thal zoes down to point-eight percent and then laler on it goes down to
point-four percent on average. So, we will try 1o reach cul fo David Winters and maybe Warren Buffetl and see what they have to say about this this
morning.

Back o top

Coca-Cola, bowing to pressure, amends employee equity plan
Reuters, October 01, 2014, By Devika Krishra Kurmar and Anjaki Athavaley

Coca-Cola Co, lacing eriticism from Warren Buffett and other investors for its outsized employee share rewards, said it had adopted new guidelines (hat
would limit its stock compensation plan and improve transparency.

The company said its new guidelines would extend the number of years award shares will last, formalize ils practice of share repurchases io mininiize
dilution and renew commitments to open dialogue with shareholders on compensation matters.

About 83.16 percent of sharehotders voted for the company's 2014 equity plan when it came up for renewal in April. according to a Coca-Cola filing
loliowing the company's annual meeting.

However, the approval figure included a significant nutber of shareholders who had abstained from the vote, according Lo Reuters calculations.
Bulfett, whose Berkshire Hathaway Inc holds 9.1 percent of Coca-Cola and is the cofnpany’s biggest sharcholder, was among those who abstained.

The billionaire said in an interview with Bloomberg thai while he considered the plan to be "excessive” he did not vote against it out of loyalty 1o the
company.

Bul it has been Wintergreen Advisers, which owns less than 1 percent of Coca-Cola on behalf of clients, which has been the most vocal critic of the
company's equity plamn, saving it greatly diluted the holdings of currant sharcholders.

"Coca-Cola has finally conceded that the equity compensation plan it put Lo a vote of shargholders in April was outrageously excessive and inconsistent
with past plans," Wintergreen Chief Exceutive David Winters said in an emailed statement on Wednesday.

“No amount of backiracking by the Coca-Cola board of directors can hide the fact that we believe it tried 1o sneak one by sharcholders in Coca-Cola’s
proxy materials and statements at the April shareholder meeting,” he added.

Wintergreen said in September that proxy filings with the Securities and Exchange Commission showed that funds managed by State Strect, Fidelity and
Capital Group voted against the plan.

"It looks to be a very unique approach to tell sharcholders how the shares under this equity plan will be used with a great deal of responsibility, while
addressing the crilicisms about the plan from Berkshire as well as the other shareholders," Frank Glassner, chicl exceutive of Veritas Executive
Compensution Consutiants, {0id Reuters.

Under the new guidelines, Coke's compensation committee will limit the grants under the equily plun to an annua! "purn rate” of no more than 0.8 percent
in 2015. The burn rate refers 1o the number of shares granted as a pevcentage of outstanding shares.

The guidelines will also lacilitate a shilt toward performance shares and be less heavily weighted toward stock oplions,
"We consider the shift positive in that it mcans lower "automatic” payout of equity.” Stifel analysts wrole in a note.
Coca-Cola said it expected shares authorized under the equity plan to last the full term of 10 YCATS,

Coca-Cola shares closed up 0.2 percent at $42.74 in trading on the New York Stock Exchange.

Back to top

Coke Scales Back Executive Equity Compensation, Bowing To Pressure
Wall Strect Jowrnal, October 02, 2014, By Mike Esterl And Joann 8. Lublin

Coca-Cola Co. is overhauling its executive-compensation plan before it goes into effect nex( year, scaling back conitroversial stock options and shifling to
more cash-based performance awards,

The dramalic reversal by the world's larpest beverage company--which championed the original plan at its April sharcholder mesting-+follows criticism
from billionaire investor Warren Buffeu and other Coke sharehelders who ealled the equity plan excessive.

it also coincides with growing etforts by Chairman and Chief Executive Muhtar Kent and other board members to mollify investors impatient with
Atlanta-based Coke's recent performance. Coke failed to meet its tevenue growth (argets last year. pulled down by weak soda sales in the 1.8, and
elsewhere, and could fall short again this year.

Coke said Wednesday thal it isn't altering long-term incenlive fargets for 6,500 managers and that compensation could remain similar in dofiar terms.
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depending on the company's performance, But it will issue fewer shares to managersieni, replacing equity awards with cash awards for all but about 1,000
managers, or a bit less than 1% of Coke's staff,

Annual share dilution will stay below 1% under the new plan, similar to other companies, according to Coke. Exceutives who reccive long-lerm cquity
awards will get mostly performance-based share awards, not siock oplions, it added. Performance-share units are a form of stock in which individuals
earn shares based on performance measures.

The shift from options to performance shares has beer: & growing trend in recent years, according to Mark Reilly, head of the excoutive compensation
practice fur Verisight Inc., a human-resources consultancy. Coke directors, he said, "are late to the party.” Nairowing the number ol exccutives who
qualily for equity awards also makes sensc because lower-level executives have less impact on share performance, he added,

Coke's equity-campensation plan passed easily at the anaual shareholder meeting in April, with 839 of votes cast in favor. Bul "yes" votes representcd
Just under half of shares outstanding, after including abstentions and non-votes. Two ef the top five shareholders, State Streel Global Advisors and
Capilal Group, voted against the plan.

Mr. Buffelt, whose Berkshire Hathaway Inc. is Coke's largesi shareholder, with a 9% stake, abstained from voting in April but called the plan “excessive”
afterward. Mr. Bulliett has frequently criticized pay plans that rely heavily on steck options as “lollery tickets” that uilen generate outsize rewards.

Mr. Buffett went public with his concerns after a smaller shareholder, David Winters, chief cxecutive at Wintergreen Advisers 1.LC, began a public
campaign against Coke's equity plan in March. Mr. Winters argued the plan, including issuing 340 million new shares and options over four years, couled
dilute shareholders by up to 16.6% and was more generous than the expiring plan approved in 2008,

Coke director Maria Elena Lagomasino, ehair of the corapensation committee, said in a statement W ednesday thal sharcholder input "has directiy led” to
the revised guidelines, which she said “are in line wilh the long-term interests of sharcowners.”

Coke said equity grants will have an annual "burn rate” of no more thar 0.8% in 2015 and an average of .4% lor the remainder of the |0-year plan, That
compares with 1.7%4 so far in 2684, Buen rates refer to the number of shares granted as a pereentage of shares outstanding. Two thirds of equity awards
will be performance shares by 2016, up from 40% currently.

Under the revised plan, Coke would poteatially issue about 200 million shares to managers over |0 years, compared with as many as 340 million over as
lew as four years under the April version, The company says the reworked plan ranslates into a potential dilution of tess than 5% over Lhe life of the plan
for shareholders.

Mr. Buffett didn't respond Wednesday to requests for comment but he is pleased with the altered plan afier Coke briefed him on the changes, according to
a person [amiliar with the situation.

State Streel and Capital Group declined to comment. Each of the investment firms owns between 3% and %o of Coke's shares outstanding, according to
regulatory filings.

Mr. Winlers eriticized Coke for moving slowly and said he still wants o see more details about changes to the plan and how they will be implemente.
"At this poinl it's vague and it's just promises. We view this 5s just more red glitter in the air,” said Mr. Winters, [lis Wintergreen {und owns 2.5 million
Coke shares, or 0.06% of shares outstanding.

He said the board and management "haven't done a great job" running Coke and that Mr. Kent should personally apologize to sharehoiders for the
original equity plan and "probably announce his retirement.”

The State Board of Administration of Florida, which voicd againsi the cquity plar in April. praised the changes. "The changes to Coke's plan are very
responsive to investors' prior concerns," said Michael MeCauley, who oversees corporate governance isstes at the fund, which owns 5.9 million Coke
shares, according to regulatory filings.

There are no signs that Mr. Kent has lost the support of Coke's board. He also hasn't signaled any plans 1o step down anytime soon.

Mr. Kent said Coke "will conlinue to provide long-term incentive awards to 2 broad-based group of employees with parformance metrics that drive line-
of-sight accountability directly to business results.”

htip:J’z‘online.wsj.com)’articles!coca-coia-hvcaim-exccutivc-compensationnp]an- 14121704487 KEY WORDS=coca-cola
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Coca-Cola, Yielding to Criticism, Revises Iis Plan for Executive Pay
New York Times, October 02, 2014, By Peter Eavis

Coca-Cola, facing sharp sharchoider criticism of its executive pay. on Wednesday announced changes to the compensation plan that set off the squail.

The big qucstion that now hangs over the company is whether the adjustments will satisfy the shareholders who had voiced their concerns over the plan.
including Warren E. Buifett of Berkshire i lathaway,

Just over 83 percent of Cocs-Cola’s shareholders approved the so-called 2014 equity plan af its annual meeting in April. Despite that support, discomtent
about the plan remained strong. On Wednesday. Coca-Cola’s board said that it had taken shareholders” voices into account when devising the changes.



“Share awner input on this impoitant topic has directly led to (he development of these new guidelines, which are in line with the long-term intcrests of
share owners,” Maria Elena Lapomasino, chairwoman of the beard’s compensation commnittee, said i a staternent.

One criticism was that the plan issued too many new shares. Shareholders often resist the issuance of new shares because il can dilute the value of their
existing stake in the company. The critics also said that the plan left oul toe many of Lhe company’s employees,

David §. Winters of Wintergreen Advisers, an asset management 1irm, spoke out liercely against the plan when it was announced. "it's a capitulation,” he
said of the changes announced on Wednesday. ~But there nceds to be a lot more detail.”

In recent months, Coca-Cola has reaped the benefits of a surprisingly successful marketing campaign that puts specilic first names on Coke cans and
bottles. Even so, shares in the company have risen less than the overall stock market this year. Investars are concerned that it will struggle to post selid
sales when consumers uppear to be moving away from sugary drinks.

Al a time of such challenges, Coca-Cota’s compensalion was probably going to come under closer serutiny, Mr. Winters’s compaign struck a nerve. Mr.
Buffctt did not vole against the compensation plan at the annual meeting, choosing to abstain instead. He did, however, describe the plan as “excessive.”

Mr. Buffett did nol return a calt on Wednesday seeking comment on whether the changes were sufficient.

Notably. Coca-Cota is net actually reducing the number of shares it intends to fssue under the plan, [nstead, it is substantially lengthening the period over
which it expects 1o issue those sharcs, The company is going to secuce the amount of stack-based compensation that it pays oul in the form of stock
options.

Coca-Cola is also going to pay cash io mest employees in the plan, and focus the stock-based compensation on a much smaller number of employees.
Before, all 6,500 employees included in the plan were elipible for stock awards. Now, ewer than 1.000 employees will be receiving stock, Petro Kacur, 2

Coke spokesman, said.

But the shift to cash may draw new criticism. Some stockholders back compensation packages that include & Tol of stock, belicving, that it aligns the
interests of shareholders with (hose of cmployees, Cash awards inay weaken that Hink, they assert.

Mr. Kacur, however, defended the shift to cash payments. “They are stilt designed to atiract and retain world-class talent, and align their pay with
performance,” he said,

But Mr. Winiers said that he needed mere informatien. “Who's really getting this money and what is the criteria?" he said.

http:!!www.nviim;_s.cum!?.ﬂI-'Ul{)!ﬂthusincssfcnca-.cnla‘-viclding-m-criticism-n:vises-its-nl_:y:-fm'-cwculi\'c-na\-‘.hlml‘.’ =i
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Coca-Cola yields to investor pressure on pay
Financial Times, Octoher 02, 2014, By Schelierazade Daneshkhu, Consumer Industries Editor

Coca-Cola has yielded to activist pressure by watering down a controversial pay plan for senior executives. described as “excessive” by Warren Buifett,
the US drinks company’s biggest shareholder.

The Atlanta-based company said on Wednesday that it would issue fewer shares and increase ransparency about equity awards, The pesy suidelines
wauld “further align compensation Lo the long-term interests of shareholders™, said Muhtar Kent, chief cxecutive,

David Winters, chief executive of Wintergreen Advisers, who has been the most ocutspoken investor against the share award plan, said: “Coca-Cola has
finally conceded that the equity compensation plan it put o a vote of shareholders in April was outrageously excessive and inconsistenl with past plans.™

The equity pay plan to award 340 million shares, worlh $13 billion, to senior management garnered the required approval level from shareholders who
voted al the groun’s annual meeting in April. despite fierce campaigning against the scheme by Mr Winters. He argued that it was overly dilutive t0

existing sharcholders.

Mr Buffett, who holds a 9.} per cont stake in Coke, abstained from the vole byl saic the plan was “excessive”. He did not vole against it because he had
not wished to signal disapprovai of the management. ™1 could never vole against Coca-Cola, but 1 couldn’t vote for the plan either.” he said at the time.

Maria Elena Lagomasing, chairman of Coca-Cola’s compensation cotnmittee, said the beverage group had “heard mauny points of view™ about the plan.

“Wi heard positive feedback, not so positive feedback, and everything in between. We know thal not all of our shareowners agree on every issue,” she
said in a staternent on Wednesday.

“Shareowner inpul on: this important topic has directly led to the development of these new guidelines.” she said. which would lead to the issue of
“gubstantially fewer shares for long-tevm equity awards overall. We will also be signficantly reducing the use of stock options.”

But she said there was “'no queslion of changing or reducing eligibility of long-term awards.”

Mr Winters. whe has criticised Mr Kent as being over-paid given recent performance, said the group’s about-tum “calls inio question the competence and
lcadership of the board of directors and management. Much more work has to be done to revitalise Coca-Cola and restore trust in the company.”



Coca-Cola's sales and net profit fell in (he second quarter as it battled fiat sales of its fizzy sodas in the US, its biggest market. Consumers have been
turning away from such drinks and from the artificial sweeteners uged in diet drinks.

Mr Kent hus vowed to return the business te growth and has been investing in new product launches, coffee, and natural sweeteners. it paid $2.2 billion to
acquire a 16.7 per cent stake in Monster, the energy drink maker, in August.

hittp:Aiwww. fL.com/intiems/s/0/751d9878-498¢- 1 Led-80Fh-00 L d4feah Tde. htm o xrr 3 Fay ToierS
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Coca-Cola to revise executive pay plan
Associated Press, October 01, 2014

Coca-Cola is revising its pay plan for extecutives after shurcholders including Warren Buffett expressed disapproval and called il excessive.

The world's largest beverage maker says iis long-term ingentive program will now distribute the company's shares to a smaller group of executives, while
the rest will be rewarded with cash instead. That will mean he total shares authorized to be awarded under the plan wiil last longer.

The Atlanta-based company also said il would increase transparency about its equity swards and formalize its praclice of share repurchases to keep
stockholders' stukes from being diluted.

Coca-Cola's pay plan had come under scrutiny afler Wintergreen Advisers toek issue with it earlier this year, calling it a “raw deal” for sharcholders.
Butfett also said he discussed his concerns with Coca-Cola CEO Muhtar Kent.

B‘ufﬁ:lt, whose Berkshire Hathaway is Coke's biggesi sharehelder, has been a longtime critic of excessive pay packages. Bul he said Berkshire Hathaway
didn't vote against the plan at Coca-Cola's annual meeling in April because he didn't want to publicly express disapproval of the company's management,

Afterward, however. Buffeu said he discussed his concemns about the pay plan with Coca-Cola CEO Muhtar Kent.

Last year, Kenl was given a pay package worth $18.2 million, according to an Associated Press calculation, That was down 16 percent from the previous
year becanse Coca-Cola fafled to meet its own growth targets,

Back wiop

Coca-Cola Trims Stock Compensation Plap After Criticism
Bloomberg News, October 81, 2084, By Craig Ginmmona

Coea-Cola Co., whose equity-compensation plan was called excessive by billionaire Warren Buffeit and other investors, said it would rein in the
program,

Fewer shares will be issued, and more transparency into how the program works will be provided, the Atlanta-based company siaid today in a stalenent.
The number of shares granted will be no mere than 0.8 percent ol total outstanding stock in 2015 and an average of 0.4 percent for the remainder of the
plan.

Coca-Cola investor Wintergreen Advisers LLC, run by David Winters, railed against the compensation plan this year. calling it a “raw deal” for
shareholders that was too generous and diluted the stock, Warren Buffett, Coca-Cola’s largest sharcholder, also spoke out against the program, though
only after the plan passed when he abstained from voting on it at Coca-Cola’s annual meeting in April.

“Sharcowner input on this important topic has dircetly led (o the development of these new guidelings, which are in line with the long-term interests of
sharcowners,” Maria Eiena Lagomasino, chairman of Coca-Cola’s compensation committee, said in today’s statement,

Buffett didn’t immediately respond to a request for cominent sent to an assistant, Richard Mahony. a spokesman Tor Wintergreen who works for Bryant
Park Financial Communications, had ne immediale comment.

In April. Buffett said his loyalty to Coca-Cola prevented him from voting against the program, even though he didn™t approve of it,

I couid never vote against Coca-Cola, but I couldn't vote for the plan cither,” he said in an interview at the time. *“That's just the way | feel about the
people there.”

Wintergreen exited its stake in Buffett’s Berkshire Mathaway [nc. afier BulTett’s abstention. A regulatory filing in August showed the firm held no shares
in Omaha, Nebraska-based Berkshire at the end of June. Wintergreen had held 1.2 million Class B shares of Berkshire on March 31, when the stake was
valued at aboutl $151 miltion.

*As a longtime shareholder of Berkshire, Mr. Buffett’s words and actions {or more aptly, inactions) regarding Coke’s 2014 equity plan did not sit well
with us,” Winters said in an e-mailed statement in August. “We no longer folt that Warren Buffett was looking oot for his shareholders™ interests.™



Winters had said Coca-Cela’s equity plan, in addition 10 ones already enacted, could dilute sharcholders by 16.6 peveent and transfer $29.8 biilion to
managers. Coca-Cola had already granted long-term equity compensation to about 6,400 employees in 2013,

The invesior also criticized Coca-Cola Chief Executive Officer Muhtar Kent, saying he was paid excessively despite recent underperformance.

Coke disputed Wintergreen™s calenlations, and Buffett said in May that he declined to join the investors campaign in part because he didn’t want to
endorse assertions thal were “wildly inaccurate.”

Coca-Cola rose 6.2 percent to $42.73 at £0:28 a.m. in New York. The shares bad risen 3.3 percent his year throughi yesterday, compared with a 12
pereent gain for PepsiCo Ine. and a 6.7 percent advance for the Standard & Poor's 500 Index.

http:/fwww.blvomberg.com/news/2014-184H /caca-cola-reins-in-stoel-com pensation-plan-in-wake-of-criticism. htmi
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Buffett Gets His Wish: Cole Is Revising Executive Pay Plan
Forbes.com, October 01, 2014, By Maggie McGrath

It’s been 4 good week for billionaire investors: on Tuesday, Carl Icahn got his way when eBay announced that it and PayPal will £a their separate ways.
And on Wednesday. Coca-Cola announced that il will revisc the executive pay structure that Warren Buffell recently called “excessive.™

Coke announced Wednesday morning that going forward, it will provide more transparency into how its equity compensation plan works, and (hat the
plan will use fower shares each year, According to the new guidelines, equily shares given through the plan will consist of no more than 0.8% of all
oulstanding stock in 2013 and 0.4% for the remaining life of the plan.

Coke also said that while it will continue to provide long-term incentive awards to a broad group of employees, thosc awards will skift from stock to cush:
employees who are stitl eligible for equity awards will see a heavier weighting of performance shares and fewer stock options. By 2016, Coke says the
mix will be two-lhirds performance shares and one-third stock eptions.

“Further (o the approval of the 2014 Equity Plun in April of this year, we have developed guidelines thal further align compensation to the long-terni
interests of sharcowners,” Coca-Cola chairman and CEQ Muhtar Kent said in a statetnent Wednesday morning, relerencing the push-back he received
from Buffett and other sharcholders earlier in the year.

In April, Butfeu called Coke’s compensation plan “excessive™ and was open about the fact that he thought it awarded too many shares of stock. At the
time, he chose Lo abslain from a vele on the compensation plan in an attempt to “make a statement™ but not go to war with (the company.

Evidenily, his statement got through Lo Coke.
“Shareowner engagement has produced positive resulls for our company on a variety of fronts, including on compensation matters,” Maria Flena
Lapomasino, the chair of Coke’s compensation committee, said in a statement Wednesday. “Shareowner inpul on this impartanl topic has dircetly led to

the development of these new Guidelines, which are in line with the long-term interests of shareowners.”

Following the news of Coke's revised compensation plan, shares of the beverage giant were relatively unmoved, down just 0.2% in early Wednesday
trading. Year-to-date, the stock is up 4.9%.

luip:/fs w. forbes.comisitesfmagptemegrath/2014/10/0 1 /huffett-gets-his-wish-coke-is-revising-exec ntive-pav-plan/
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Coca-Cola pours cold water on executive stock plan; Company yields tc Warren Buffett and aetivist investor
Fortune.com, October 01, 2014, By Phil Wahba

Coca-Cola has given in to criticisin from investors. including Warren Buffett, and is scaling back ils executive equily compensation plan,

The beverage company’s nev guidelines for a plan already approved by shareholders at the annval meeting carlier this year mean it will issue fewer stock
awurds each year, addressing concerns that the plan would dilute their investments and was too genarous,

Coke will also replace equity awards for lower-level executives with cash bonuses, and replace stock options with shares tied to performance as the main
form of fong-term equity compensation for its executives.

The change is a win for Wintergreen Advisers LLC, a firm run by activist investor David Winters, who despite a tiny slake in Coke, has loudly agilated
againsl the stock-compensation plan, saying it was a “raw deal™ for investors. Winters, whose firm holds 2.5 million Coke shares. or 8.06%, had said that
Coke’s plan could could dilute shareholders by up to 16.6%.

Warren Bullelt’s Berkshire Hathaway, Coke™s larpest sharcholder, alse eriticized the plan, saying in April, it was “excessive.” but abstained from voting,
on the plan at Coca-Cola’s annual meeling in April, citing loyalty to the company.

The plan breezed through but with all the abstentions, fewer than half of Coke’s outstanding shares were voted, Buffett owns 9.1% of Coke’s shares.
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{Wintergreen sold its shares in Berkshire in August in anger at BuffetC's inaction on the Coke campensation plan. Many were surprised at Buffet’s stance
given that he has often slammed executive stock plans as being tantamount to giving away winning lottery tickets.)

The number of shares Coke will grant as a perceniage of total outstanding stock will be no more than 0.8 pereent in 2015 and an average of 0.4 percent
for the remainder of the 10-year plan, {That compares to 1.4% so Tar in 2014, according to the Wall Street fournal )

Coke aiso said it would formalize its current practice of sharc repurchuses o lower the impact of dilution, and that it was renewing its commitments to
*an open dialogue™ with invesiors on compensation issues.

“Further 1o the approval of the 2014 Equity Plan in April of this year. we have developed Guidelines that further align compensation to the long-lerm
inlerests of shareowners,” said Multar Kent, Coke’s C EQ, in a statement,

Coke will give performance-related shares {(stock given (o an exccutive for meeling certain goals) more weight in (he long term awards, moving the ratio
to two-thirds shares. one-third stock eptions, by 2016, compared to 60% in options and 40% in performance-shares now:,

httpy://foptune.com/2014/1 0/ /coca-cola-execulive-compensatinn/

Back to top

Coca-Cola changes executive pay plan
Atlanta Business Chroricle snline, October 01, 2014

The Caca-Cola Co. has changed ils exccutive pay plan following pressure from shareholders, including hillionaire investor Warren Buffett,

In & press release, Atfanta-based Coca-Cola (NYSE: KO) said it will now distribute shares to a smaller group of exceutives and give cash rewards {o
others,

"The majority of employees currently eligible for lonp-terms awards will begin receiving long-term incentives as performance cash awards in 2013, which
will continue to provide competitive incentives consistent with the company's pay-lor-performance philosophy." il said.

For execulives receiving shares, "the mix of equity awards will be adjusted 1o be more heavily weighted to performance shares and less heavily weighted
lo stock oplions. After a one-year transition, by 2016, the mix is expected to be approximalcly 2/3 periormance shares and 1/3 stock oplions."

A breakdown of the new paymeni guidelines here,

Maria Elena Lagomasino, chair The Coca-Cola Co.'s Compensation Committee, senl a letter to sharcholders to diseuss the new suidelines, Her full fetter
follows;

-- Dear Fellow Shareowners,

"Today. the Compensation Committec of The Coca-Cola Company's Board of Directors announced Equity Stewardship Guidelines for the Company’s
existing 2014 Equity Plan, which was approved by shareowners at the Company's 2014 Annual Meeting in April. View Press Release and Guidelines. |
wart lo lake a moment to tell you morc about this announcement.

When the existing 2014 Equity Plan was up lor approval earlier this year, and even afier it was approved al our Annual Meeting of Shareowners, we
heard many points of view. We heard positive feedback, not so pasitive leedback, and everylhing in between. We know that not all of our sharcowners
agrec on cvery issue, especiatly on a topic like equity compensation where views can vary greatly. The Compensaiion Committee thinks this kind of
debate is healthy and constructive, and welcomes Lhe views of all shareowners — alter all, we rCpresent you.

Throughout this process of reviewing the existing Equity Plan, "stewardship” was at the forefront of our minds. By approving the Equily Plan in April,
our shareowners authorized the Compensation Comnittee to manage something preciots — shares of The Coca-Cola Company. The Compensation
Committee and entire Board of Directors of this great Company continue to take very seriously this responsibility. This simple concepl guided our
adaption of the Fquity Stewardship Guidelines.

The existing Equity Plan was designed to provide significant flexibility in how and to whom long-term equily awurds are made, These Guidelines are
designed to be clear and simple, driven by our desire o enhance transparency with our sharcowners. While the Guidelines and the announcement include
some technical terms like burn rate and dilution, the key point is that, starting in 2015, we will be using substantially fewer shares for long-term equity
awards overall. We will alse be significantly reducing the use of stock oplions.

lmportantly, we are not changing or reducing eligibility for long-term awards: it is important to the Compensation Committee to keep Lhe long-term
incentive program broad-based, In addition, we are not changing or increasing any of the award ranges for lang-term incentive compensation.

Our Continued Commitment to You

The Compensation Commitice will continue to encourage open dialogue with our shareowners about compensation. In addition, the Compensation
Comimittee will continue 1o review how we use cquity compensation and the mix of awards at least annually, When making determinations aboot
compensalion, we listen to sharcowner feedback, and also ook at market trends, how best Lo attraci and retain world-class taient and most effectivel ¥
align pay with performance. We commit (o you that we will continue to approach these decisions with great care and be mindful of our stewardship role.

As always, (hank you for the trust that you have placed in us to oversee the compensation programs of The Coca-Cola Company.” --
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Mel Lagomasino

hitp:/www. bizjournals.com/atanta/news/ 201 4/10/01 /coca-cola-cha nges-exeektive-pay-plan.himt?pare=all
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How Wili Coca-Cola (KO) Stock React Today to Its Equity Stewayrdship Guidelines?
TheStreet.com, October 0F, 2014, By Kurnmi Fukushima

Shares of The Coca-Cola Company are up 0.16% 10 $42.73 alter the beverage company anncunced it adopted equity stewardship guidelines for its
existing 2014 equity plan this moming.

The guidelines include burn rate, transparency, share repurchases and open diajogue.
Under the existing equity plan, the annual burn rale is a maximum of 0.8% in 20 i35, and an average of 0.4% for the remainder of the plan.

Share repurchases under the equity stewardship guidelines arc separate from its normal share repurchase program. All of the proceeds from the stock
option will be used to repurchase shares, minimizing dilution.

"We will continue to provide long-term incentive awards 1o a broad-based group of employces with performance metrics that drive linc-of-sighit
accountability directly Lo business resuits," said Chairman and CEQ Muhtar Kent.

Separately, TheStreel Ratings team rates COCA-COLA CO as a Buy with a ratings scorc of A, TheStreel Ratings Team has this to say about their
recomnendation: .

"We rate COCA-CQOLA CO (KO a BUY. This is based on the convergenee of positive investment measures, which should help this stock outperform the
majority of stocks that we rate.

The company's strengths can be seen in mulliple arcas, such as its expanding profit margins, reasonable valuation leveis, increase in stock price during the
past year and notable return on equity. We feel these strengths outweigh the fact (hat the company has had generally high delt management risk by most
measures that we evaluated.”

Highliglis from the analysis by TheStreet Ratings Team goes as follows:

* The gross profit margin for COCA-COLA CO is rather high: currently it is al 65.60%. It has increased from (he same quarter the previous year. Along
with this, the nel profit margin of 20.63% is above that of the industry average.

* COCA-COLA CO earnings per share [rom the most recent quarter came in stightly below the year earlicr quarter. The company has suflered a
declining pattern of camings per share over the past year. However, we nnticipate this trend reversing over the coming year. During the past fiscal year.
COCA-COLA CO reported lower earnings of $1.90 versus $1.96 in the prior ycar, This year, the market expects an improvement in earnings ($2.08
versus $1.90).

* KC, with its decline in revenue, slightly underperformed the industry average of 4.7%. Since the same quarter one year prior, revenues slightly dropped
by 1.4%. The declining revenue appears to have sceped down to the compary's boltom line. decreasing earmings per share.

* The change In net income from the same quarter one year ago has significantly excecded that of the Beverages industry average, but is less than that of
the S&P 500. The net income has decreased by 3.09 when compared to the same guarter one year age, dropping from $2.676.00 million to $2,595.00
million,

http:/Awww. thestreet.comistorv/12898964/1 Mow-will-coca-cola-ko-stack-react-today-to-its-cqu itv-stewardshin-
gaidelines btml?em ven=R5SFeed&uim source=feedburncrdutm medium="Feed& utm campaign=Feed %3 A+ise %2k leeds %2 Fros %2 Flatest-
stories+%28 TheStreet.com+Latest+ Headlines2629
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Warren Buffett Will Discusss Coke's Equity Pay Plan on CNBC Thursday Morning
CNBC 'Squawk Box', October 01, 2014

Link to troadcast segment [0:48] ...
ntip:iwww 360mediawatch.com/videos/videos/d8353/Pavlan SquawkBox CNBC National 10-01-14 8havmy

- Broadeast Transcript -

Rebecca Quick, Host: Welcome back everybody. Earlier this half hour we had news out from Coca-Cola, Looks like Coca-Cola i? actualiy: te}king hu;at
from what it has heard from its investors over the course of the last several months, It is going to be cutting back on the stock options that it is handing

out ta its officers.
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This, again, was somcthing that David Winters had been first advocating for carlier this year back round March or some point. 1t was something thal was
defeated in a shareholder proposal at the Coke annual meeting this year but ihere were a number of abstentions including Warren Buffett wiho decided he
wasn't thrilled with that plan but did not want to vote against Coca-Cota.

Programming note for you. Tomorrow [ Thursday]. Warren Buffett will be joining us live right here on set. He'll be here starting at eight AM Eastern
Time. We'll get the chance 10 talk to hitn about Coca-Cola, what he thinks about this move and many other things as well.

Rack to top

Soft Drink Makers Are The Toast Of Defensive Stocks
investor's Business Baily, October 02, 2014, By Ken Hoover

The stock market is having trouble, se it might be a good time to propose a toast to Lhree dividend-paying soft-drink makers trading near highs,
Raise your glass to Coca-Cola, PepsiCo and Dr Pepper Snapple,

The stronpest performer of the three is Dr Pepper. lis stéck is performing better than about 9% of stocks over the past year.

‘The company has reported four straight quarters of double-digit carnings growth, with a 26% increasc in the most recent report.

Analysts forecast a 1%6 drop in the next repeort,

On Friday, Dr Pepper will pay a 41-cent quarterly dividend to shareholders of record Scptember 25. The divitlend works out to an annualized yield of
2.6%. Dr Pepper has raised its dividend every year since Britain's Cadbury Schweppes spun it off in 2008.

It has a five-year annvalized growth rate of 13% and an Earnings Stability Factor of 5 on 2 0 10 99 scalc, where low numbers correspond to stable growth.

PepsiCo announced Wednesday the release of a new drink called True in a green can. i contains stevia and reai sugar, although less sugar than traditional
Pepsi. The drink debuts exclusively on Amazon.com.

Earnings per share grew 19%in the most recent quarter, and analysts expect a 4% increase in the next report,
Pepsi paid oul & 63 .5-cent quarterly dividend on Tuesday. That works out to an annualized vield of 2.8%.
Pepsi has an Earnings Stability Factor of 3.

Coke has been 2 slower mover than Dr Pepper or Pepsi, but it has 5t slightly outperformed the S&P 500 over the past year, Coke shares hit a 32-week
high Wednesday.

On Wednesday, Coke paid a 30.5-cent quarterly dividend, which works out to 2 2.9% annualized dividend. Coke's Earmings Stability Factor is 3.

http:/fnews. investors.com/nyesting-The-Income-lnvestor/ [00] 14-719807-stock-murket-today-soft-drin k-coke-
pepsthtm?ven=rss&utm source=feedburner&utm medium=fepd&utm campaign=Feed%3A+Investing Res+%28Investing + RS %20
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Pepsi True, a stevia-sweetened cola, to launch on Amazon
CNBC.com, October 0f, 2014, By Sara Eisen

Meet Pepsi True, the {atest attempt by PepsiCo Lo sweeten soft drink sales with a midcalorie cola.

By using sugar and steviu. the new drink contains 30 percent less sugar than a regular Pepsi, bul no artificial sweetenars or high-fructose com syrup. It's
also the first cola under the flagship Pepsi brand since Pepsi Next 234 vears ago, and il will be among the first colas in the U.S, te use stevia, a plant native
to Paraguay, as its primary sweetencr.

Rival Coca~Cola is also in the process of a gradual and targeted taunch of its own reduced-calorie, stevia-sweetened Coca-Cola Life. a cola that has 35
percent fewer calories than its flagship Coke. Like True, Coca-Cola Life mixes the stevia with sugar 1o achicve its sweet taste, and it ulso sporis green-
hued packaging.

The stevia cola war comes as Pepst and its pecrs {ight a multiyear slump in U.S. soda sales and a seismic shift in consumer attitudes and tasies toward
healthier and more natural baverages.

Stevia was approved by the Food and Drup, Administration nearly six years ago, and since il comes from the leaves of a plant and has no calories, it has
led the charge in the search for more natural alternatives to sugar. It {s now being used in everylthing from flavored water to energy bars, candy 10 cookies
and yogurt.

But stevia can be tricky to work with as i oflen comes with a bitter aftertaste, and it has taken beverage makers some Lime (o nail down the right recipe Lo
maintain a familiar and sweet cola taste.
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Simon Lowden, chief marketing officer at Pepsi Beverages North America, said the product captures the "tme tastc of the cola” and hearkens back 10 a
time when colas used real sugar.

But in a departure from the past, True will be launched in a novel way: it will be sold exclusively on Amazon.com in mid-Octeber and Pepsi will
compensate its bottlers for purchuses made in their respective regions.

"It's 2 brand-new product proposition with 2 brand-new media platform. and we want to make sure the launch reflects a right-size approach,” Lowden
said.

Coke also is releasing its stevia cola gradually, Coca-Cola Life began 10 roll out in the U.S. al Fresh Market stores in the Seuth in late Anpust, after
launching in Argentina, Chile, the U.K. and Mexico.

The slow roliout signals a cautious appreach by the two beverage giants, whose previous atlempts to market "midcalorie” colas in the LS. were
unsuceessiul.

"While we do not believe that either of these new sweeleners/flavoring agents will be the natural, preat-tasting and calorie-free silver bullet' that (he
industry has been waiting for, we believe it is possible that they will be able to drive intercst, engagement and polentially sales growth because of the
massive consumer/societal need Lo reduce sugar and enhance healthiness,” Ali Dibadj, an analyst at Sanford Bemstein, said in a note last December that
previewed sweetener innovations expected this year from Coke and Pepsi.

The launch follows a nine-year decline in U.S. carbonated soft drink sales. Increased concerns about, health and wellness, along with rescarch linking
sodas lo obesity and health problems, have driven the drop.

Making matters worse, dict sodas that use no-calorie and iow-calorie artificial sweeteners like aspartame are losing fans fast. lndustry newsletter
Beverage Digest reported that U.S, volumes last year for Dist Coke and Diet Pepsi tumbtled nearly 7 percent from the prior year, worse than the 4 percent
slump in U.S. soda volumes overall.

But it remains to be szen if consumers seeking natural and bealthy products will find Pepsi True and Coca-Cola Life appealing.

In a recent ULS. consumer survey, Jefferies analysis found that "health concerns, particularly around artificial swecteners continue to plague the 1.8, diel
carbonaled sofl drinks industry,"

However, 45 percent of those drinking less diet sofi drinks suggested they would possibly consume more "if they were healthier” and 30 percent said lhey
would de so "if they were made with a natural sweetencr like sievia." However, 34 percent of those drinking less suggested nothing would get them Lo
boost their consumption.

Consumers also will need te be convineed that the Laste is warth the calorics in these so-called midealorie beverages,

Pepsi thinks it's achieved that. "t's taken us three years to et to a place we feel good aboul.” Lewden said about the development process. "No one is
willing to give up on taste, Taste is king."

But calorie-conscious consumers have found the concept of atidcalorie drinks lough to swallow in the past. In 2004, when sucralose, or Splenda, wias the
hot sugar alternative, Coke and Pepsi launched the short-lived brands, €2 and Pepsi Edge. Pepsi Next also is a midealorie drink, but unlike True, it
contains artificial swecteners in the U.S. market,

"When it comes (o soda, people want cither the taste of a full-sugar product and arc willing to accept 140 calories per can, or they want a zero-calorie
solution and are open to a product that doesn't taste exactly like a full-sugar soda. There really isn't mueh in between,” said Paddy Spence, CEO of
Zevia,which makes naturally sweetened, zero- and low-valorie sodas using stevia.

Spence, formerly head of sales and marketing for Kashi, said his company adds monk fruit, another zero-calorie natural sweetener to its mix "o boost
sweetness without adding afiertaste.”

According Lo John Sicher, CEQ of Beverage Digest, it's oo early to tell whether stevia-based drinks will be the way forward.

"I think il will take three (o five years to see how much better the [bigger) beverage companies will get working with stevia," Sicher said. "I think
consumers will go for a sweetener that is natural, low and zero calories and lastes close 1o sugar, but the industry is not there yer."
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New Pepsi Goes To Amazon
Wall Street Jourazl, October 02, 2014, By Tripp Mickle

PepsiCo Ine. is going to the Web to launch its newest soft drink, a mid-calorie soda called Pepsi True. The soda will be sokl exclusively through
Amazon.com Inc.

The product, slated for release in mid-October, will be made with sugar and stevia, a natural sweetener. Pepsi True will be the sceond big-name soft drink
sold exclusively online. Coca-Cola Co. began selling Surge on Amazon last month.

Pepsi True is also copying Coke in another respect. Coke last year in Argentina introduced its own naterally-sweetened, mid-calorie soda, Coca-Cola
Lifc, which also is sweetened with sugar and stevia, [t introduced that drink to the U.S. in August.

A Pepsi spokeswoman said distributing Pepsi True through Amazen.com will give it a chance to raise consumer awareness for the product and gauge
consutmer response before it begins putting the new soda on shelves at convenience siores, supermarkets and retail outlets like Walmarl.

"Both Coke and Pepsi are experimenting with new ways to launch beverages," said fohn Sicher, editor and publisher of Beverage Digest. "The bottling
systems do better with more eslablished products. I they [Coke and Pepsi] launch a product and build scale with Amazon before expanding o retail
presence and it works, that's a good move."

Pepsi True and Coca-Cola Life are hitting the market at a time when sales of diet soda are declining and concerns about soft drink consumption and
obesily are rising. L8, consumption of diet sode fcll 6.3% last year while regular soda fell just 1.7%. according to Beverage Digest.

The decline comes amid concern about artificial sweeteners, which have been identified as a potential cause of weighl gain in recent health studies. Both
Briet Coke and Diet Pepsi are sweetened with aspartame.

"There appears to be a growing sel of consumers who graduate loward natural and want natural sweeteners in their beverages.” Mr, Sicher said. "There's
also a growing number of consumers concerned about obesity and health and weliness, so reduced calorie beverages with natural sweeleners would seem
to be samething that would appeal to consumers al this time."

Pepsi True is the fifth brand to carry the company's name. It will come in a 7.5-punce cans containing 60 calorics. The company plans to market it
through digital advertising, primarily on Amazon.com, and sampling. Coca-Cola Life comes in 8-ounce glass bottles containing 60 calorics each,

Back to top
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Pepsi to launeh soda sweetened with stevia
Assaciated Press, October 01, 2014

There's Pepsi, Diet Pepsi and now, Pepsi True, a midealorie version of the soda made with natural sweeleners.

PepsiCo Ine. said Wednesday the latest version of ils flagship soda will have 30 percent fewer calories than regular and be made with a mix of sugar and
stevia, a natural sweetener with no calories.

The drink will go on sale later this month on Amazon.com belore eventually being rolled out to supermariets and other traditional outlets, according to
the company. It will come in 7.5-ounce cans. each 60 calories.

As Americans keep cutting back on soda, Coca-Cola and Pepsi have beea looking for ways to win back customers by addressing concemns abeut the high
fructoss corn syrup in regular soda as well as the artificial sweeteners in diet sodas.

Executives have pushed to come up with formulas with fewer calories using only nalural sweeiencers. But the bitter aftertaste of some natural sweeleners
like stevia has made thatl a struggle. The solution so far has been to add at least some sugar — and, therefore, some calories.

Diet sedas, by contrast, have no calories, but use artilicial sweeteners like aspartame thal are seen as processed and fake.

In the meantime, Coca-Cola also is testing a version of iis soda in the southeastern U.S. that's made with sugar and stevia. That drink. called Coca-Cola
Life, comes in 8-ounce glass bottles and has 60 calorics per bottle.

Ali Dibadj, a Bernstein analyst, said in a nole Wednesday that interviews with stors managers indicated sales of Coca-Cola Life so [ar seem
"satisfactory.”

It's not clear what type of dernand there will be for midcalorie sodas like Pepsi True and Coca-Cola Life over the long tenm. Both companics have tested
midealorie versions of their flagship sedas in the past, but those were made with different sweetencrs, In 2012, PepsiCo also rolled out Pepsi Next, which
has about haif the calorics of reguiar Pepsi.

Pepsi Next, which is still on shetves, is made with a mix of ihree artificial sweeleners and high fructose com syrup.

This product image provided by PepsiCo Inc. shows the company’s new product, Pepsi True. PepsiCo [nc. says Pepsi True will have 30 pereent fewer
catories than the rcgular version and be made with a mix of sugar and stevia, a natural sweetener with no calorics.

Back o top

Pepsi {o launch naturally sweetened soda on Amazon, bypassing stores (Pepsi True)
Reuters, Qetober 41, 2004, By Anjali Athavaley

PepsiCo Ine for the first iime is introducing a product exclusively through Amazon.com Inc as the snack and soft drink maker aims 1o expand ils footprint
in e-conunerce.

The product, a naturally sweetened soda called Pepsi True, will be available on Amazon in mid-October in 24-packs of 7.5-ounce cans, the company said.
1t will not be in brick-and-moriar outlets, though Pepsi said it plans to eventually sell True in grocery stores.

By introducing True through Amazon, Pepsi says it can better assess demand and gain insight into where people are buying it ahead of & wider launch.
Industry insiders said the move iliustrales how the food and beverage industry is expanding into non-traditional distribution channcls like e-commerce as
it scarches for growth,

Krafl Foods Greup Inc recently started selling Jell-O molds of university mascots and logos througlh Amazon and grocery stores. And other companies
arc using Amazon to test the waters when reintroducing a product. Coca-Cola Ca said recently it would bring back Surpe, a seda it discontinued 12 years
ago, through Amazon,

"While it scoms there s still demand for the product, we aren't sure how much or how guickly it will s¢ll." a Coca-Cola spokesman said in an email.
"Working with Amazon allows us Lo determine whal the market for Surge really is."

Amazon says the consumer goods space is one ol its fastest-growing catepories. Last spring it introduced Prime Pantry, where its Prime members can
shop lor hundreds of Lhouselold items including soft drinks, laundry detergent and cereal.

At Pepsi, “ontine selling is a relatively new endeavor," said Simon Lowden, chief marketing officer at Pepsi Beverages Morth America. "You should
expect online commerce to be a much bigger part of our propesition going forward.”

The e-commerce space comes with risks as well as opportunitics. Amazon could put downward pressure on prices in Lhe consumer packaged goods
category, as it did with e-books, analysls at Sanford Bernsiein said in a rescarch note in April. And Amazzon's vast arvay of preducts could make it harder
Tor brands to stand out.

A Pepsi spokeswoman said prices for its other producets sold on Ainazon have been stable. The company says it decided to introd_ucc True through ‘
Amazon after noling the success of other products such as its Starbucks Double Shot Light, Pepsi's top-selling item year-to-date in e-commerce. Pepsi
sclls the product through a joint venture with Starbucks Corp.
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Still, e-commerce is especially tricky for soda companies because of their agreements with bollling pariners, which have exclusive distribution rights in
cerlain regions. Lowden said that although Pepsi True will not be distributed through Pepsi's botiler system, bottlers will be compensated for revenue they
would have received when purchascs are made through Amazon in their territories.

SOFTER SALES
Pepsi's move comes against the backdrop of nearly a decade of declining sales of carbonated soft drinks in the United Stales, aceording to the trade
publication Beverage Digest, as consumers have become more health-conscious. More recently, consumers have also shified away from diet soda because

of health concerns about artificial swesteners.

Pepsi True is a "mid-calorie” offering sweetened by sugar and sievia, a plant-based sweetener. I is aimed at people who want a naturally sweetened cola
with fewer calortes. A 7.5-ounce can of True conteins 60 calories, That compares with 100 calories for the same-size can of regular Pepsi,

Stevia doesn't appeal to all palates. and soft drink makers have been trying to eliminate its bitier afiertaste. Pepsi said it spent three years developing True,
drawing from its knowledge of stevia-sweetened colas in overseas markets and tweaking the formula for the 1.5, consumer.

It is not the first company to faunch soft drinks containing the sweetencr in a measured way. Coke recently launched Coca-Cola Li fe, a sugar- and stevia-
sweetented soda, in Fresh Market, a premium grocery chain, in four states. It said it plans to make the drink available in other locations across the Uniled
States by next month.

Pepsi plans to market True mainly through digital content such as videos on Amazon. 1t will also offer opportunities where consumers can sampie the
soda in certain markets.

"We recognize at the moment that Pepsi True is a niche product in our portfolic,” Pepsi's Lowden said. "We want to be at the right size and the right scale
to accommedate (he 'mid- calorie’ segment, which is still small today.”
Back 1o top

Cola wars are back: Pepsi takes aim at Coke with "copycat' stevia product Pepsi True
BrandRepublic.com (UK}, October 01, 2014, By Sara Spary

PepsiCo has unveiled Pepsi True, a new stevia-sweetened Pepsi drink that will be available online through Amazon in the US later this month,

The food and drink giant announced today in the US it would launch the drink mid-QOctober exclusively through Amazon ahead of a wider launch. Under
the phans, it will eventually roll out to grocery stores.

The brand, Pepsi True, comes in a green coloured can, echoing Coca-Cola's Coke Life brand, which launched in Sepiember with 2 multimillion pound
marketing campaign.

Reuters reported the drink had been designed to ilarget the 'imid calorte segment'. The drink is set 10 contain 60 calories.

Brands have increasingly been using stevia in sweet products over the past few years in a bid to reduce caloric and sugar conient as consumers become
increasingly health conscious.

Al the launch of Coke Life, marketing director Booby Brittain told Marketing: "We know exactly whe our Coke Life will appeal 10, It's 20 and 30
somethings who have begun 1o realise they’re not completely immortal and that they do have a sense of responsibility about what they consume”,

Chris Arnold, creative director of agency and founder of Creative Orchestra said Pepsi True had 'copyeatted' Coke Life, owing to the similar branding.

"You could say that Pepsi have 'copycaited Coke by using green branding for Pepsi True but they are both trading ofT the whole ethical green image and [
think this further devalues green messaging,” he said.

PepsiCo and Ceca-Cola were contacted but had not responded at the time of writing.

hitp:/fwww.brandrepublic.com/go/newsfarvticle/1 31530 ek -wars-back-pepsi-takes-aim-coke-copyeat-sievia-product-pepsi-truc/

Back to 1op

New Pepsi True Rolling Qut on Amazon
CNBC "Squawk on the Street’, Octeber 01, 2014

Link to breadcast segment {3:54] ... http:/www J60mediawateh.com/videos/videos/48363/Pepsilrue_SquawkStreet CNBOC National 10-01-
13 10 wmy

- Broadcast Transcript -

Sara Eigen. Anchor: Pepsi is rolling out a new drink. [t's called Pepsi True. You actually will kot see this on the shelves because it's launching it
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exclusively on Amazon.com in the middle of October, certainly a cautious and measured way o launch a new Pepst.

This is the {irst time that Pepsi’s faunching 2 new cola under its brand in & (ew years since Next and it is a whole new approach because it has Stevia and
real sugar. Jt's using real sugar to balance out what is often a bitter taste and aftertastc of Stevia but this is the first Stevia-based drink in the United States
from Pepsi.

It's taken three vears to develep it and says that True has Lhirty percent less sugar than a repular Pepsi. The bottom line here is that it has no artificial
sweeteners and no high-fructose com syvup, both of which are not in favor from consumers right now. Just to mention, the big competitor, Coca-Cota, is
out with Coke Life. [t's also taking a very measured approach here 1o (he launch. only being refeased at the fresh markets in southern states right now
after some debuts in the U.K. and Argentina. Also has Stevia in it

And the problem here, overarching problem for the industry, is that soda sales have been in decline for the last nine years. People are increasingly worried
aboul health, they 're worried about obesity. Studies have increasingly been linking these problems to sugary drinks and also diets are now (alling faster
than the overal! carbonated drinks category.

So beverages, Diane, here are (rying to keep up, they’re wying to release new drinks with alternative sweetencrs like Stevia. But remember, back in 2004,
Splenda was the sort of sugar alternative du Jour. Both Coke and Pepsi launched C2 and Pepsi Ldge.

They didn’t go anywhere and now they're trying it out with Stevia so we'li sec, The key is it has to appeal to consumers, 1t has to laste sweet, be natural
and be low calories. This can, this is the first time you're seeing it by the way. and it is green so you get the real true all-natursl sense. Coca-Cola Lifc is
also Green,

Simaon_Hebbs, Anchor: it also says it’s sixty catories, sixty calories a can.

Sara Fisen: Which is thirty percent less overall sugar. 1 mean it has real sugar.
Simon Hobbs: But it depends on what your comparison is. [f my comparison is a water, which is what the kids are drinking, or a Vitamin Water.
Sara Eisen: Well, this is nol an alternative to water: it's an alternative to, say, Diet Pepsis or regular Pepsis for people who jusl want low-cal.

Carl Ouintanilla, Anchor: Diet Pepsi has no calories.

Sara Eisen: Correct, but people are increasingly fed up with Aspartame, kind of the artificial sweeteners.

Simon Hobbs: We also had—did you scc this study that came out in Nature two weeks ago that 2ctually the artificial sweeteners may increase your blood
sugar lcvel. 1t's research from Istael because of what il does to the gut. That's a game changer for this category. They need to pel people buying this and
off (he artificial if they rc zoing to save the catcgory.

Dravid Faber, Anchor: What is Stevia?

Sara Lisen: It comes from a Paraguyan shrub.

Carl Quintgnilla: You cver secn Breaking Bad?

David Faber: § have.

Carl Quintanitla: Stevia played a big role in the finale. No?

Sara Bisen: Yeah, yeah, yeah... No, 0o, no. it did.

Carl Quintanilla: Oh veah,

Sarn Eisen: Thal sort of launched it into the mainstream. 175 used in alf sorts of foods. It comes from this plant in South America. They use the leaves, the
extracl. Tt was approved by the FDA several years ago but the problem is the beverage makers have had trouble really finding the right mix and the right
recipe.

Simon Hobbs: Producer says you need to laste it

Sara Eisen: Alright, we got to taste il guys.

Carl Quintamilla: T've alrcady had some!

Simon_Hobbs: Was it nice?

Carl Quinignilla: 1 could totally get used to it

Simon Hobbs: I usually have mine with Jameson. Tt's a bil carly for me.

David Faber: 1 didn’t get one, 1 don’t know why.

Simen Habbs: Here you are. You can have mine.
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David Faber: I"m sorry; 'l take the unopened one.
Sara Eisen: F'm not a diet drinker, uh, but it’s close to regular. You have Lo have il cold.

Bavid Faber: Tastes like soda.

Sara Eisen; Will you taste this? Does it tasle artificial?
Carl Quintanilia: Yes.
Sara_Eisen: Docs it taste like artificial sweetener to you?

Simon Hobbs: Does it to you?

David Faber: 1 don’t drink sodas at all. Tastes like soda.

Sara Eisen: Anyway, first time you'li see it, Pepsi True.

Simon Hobbs: Bo you want to mention Coke?
Sara Eisen: Sure. Coca-Cola. Out with a revised equity ptan. Thank you for bringing this up.
Simon Flobbs: Revised pay plan for the senior management,

Sara Eisen: Exactly. They're nol doing anything with the terms. in terms of who gets it and how much they get. bul they are shifting away from the
dilution problem and issuing less stock options to appease somg of their shareholders.

Simon Hobbs: Did Warren Buffett like it?

Sara Eisen: Warren Buffett, they did taik to him during this. We'll see. We'll wait for a comment from him but they™re trying to appease shareholders.

Back W top

Coca-Cola's Times Square Sign Goes Pink in Show of Support for Breast Cancer Awareness
ABC "Good Morning America’, October 01, 20i4

Link to broadeast segment [1:38] ... (http:/mww.368medimvatch.com/videos/videos/#8372/Coca Cola Times Square Goes Pink Good Morning
Americs ABC National 10012014 0700-0908AM Length (H130.wmv)

- Breadcast Franscrips -

Qeorge Stephanopoulos, Anchor: Goed morning, Americal Let's go back outside to Times $quare. Look at all that pink everyw here here this morning in
Times Square. Everyone going pink for this very big—as you said—very special day here, Robin, at GMA.

Robin Roberts, Anchor: October first, it launches (he month of brzast cancer awareness and we have every shade of pink covered this morning.

Ginger Zee. Weather Anchor: We do.

Robin Roberts: You should see the crew members, these big burly men wearing pink, They look great as well.

IEEEEN

Lara Spencer. Anghgr: Alright, coming up on GMA everybody, you might have noticed that GMA is going pink, We have some important new research
on breast cancer lhat you need to know right now. And Angelina Jolie's doctor is with us live.

ok & k¥ ¥

Ginger Zee: And we’d like to thank our wonderlul neighbors here in Times Square (or going pink with us starting with Bank of America, it's right there
aext to our jumbotren, And ©'m going to have Sherri belp me with the next couple.

Sherri. Fan in Times Square: Thank You to Aeropostate, Best Buy Theater, Coea-Cola, Hard Rock and Byundai.

Unidenlified Fan in Times Square #1: Thank you to LG, Lion King, M&M, Nasdaq and Qakley.

Unidentified Fan_in Times Square #2: Thank you to Prudential, Reuters, Sony and Samsung.
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Unidentified Fan in Times Square #3: And thank vou to Toshiba, TDK, The United States Military Recruitment Station and Walgreens.

Ginger Zge: And we are celebraling everybody out here and are very grateful for ail those who support us. Robin,

i

bin Roberts: Well done! They could take our jobs. They're great like that.

Lara Spencer: Hold on, ladies.

Robin_Reberts: [.ooking good, Ginger,

Back o top

We're Going Back To Counting Calories... And Here's Why That's A Good Thing
HuffingtonPost.com, Gctober 02, 2014, By Hank Cardelio

When we are talking about cfforts to reduce obesity rates, the calories we buy, and consequently eat, do matter. Obesity is a supply problem: there are
simply oo many calories tooking for too few mouths. Since the 1950s, the number of calories available for daily consumption per person has increased
by a whopping 25 percent.

Who is best equipped Lo deal with reducing this overabundance of calories?

Certainly not the policymakers. Governiment programs to reduce consumption and educate consumers about healthy eating have been woefully
inellective. Since nutritional labeling on packaged gocds was introduced in the carly 1990s, the rate of obesity has more than doubled from 14 percent to
over one-third of the aduit population.

What about consumers? Shoutdn’t they be responsible for their health and well-being? Certainly. Bul repeated atiempts to stick with diets and excrcise
regimens have proven challenging for families and individuals. Qur Cullure of Convenience demands food that is quick to heat and eat. More
importuntly, we have demonstrated an inabitity (o say no to great tasting (od at a greal price.

That lcaves the load companies. But unleashing the full power of the food industry to reduce America’s dependence en high calorie foods and beverages
demands a major shift.

That’s why 16 of the largest food and beverage companies (think PepsiCo, Nestle, Coca-Cola) have committed to reducing caloties as Lheir pledge to the
Healthy Weight Commitment Foundation (HWCF). The companies did a number of things to reach this goal, including developing new produets. using
smaller portion sizes and changing product recipes.

The result: Their success was not only counted in sales, but in reaching their goal of reducing 1.5 triltion calories from the marketplace. In fact. the
HWCF member companies surpassed the goal reducing 6.4 irillion calories three years ahead of their commyitment date.

In remeving these calorics from the marketplace, the Hudson [nstitute measuted the sales impact of over 52,000 foods on shelves in 40.006-plus retail and
grocery steres across the counley, comparing sales of lower calorie loeds to higher caloric foods.

A study by the Hudson Institule shows companies meeting consumer demand tor lower-calorie products, with increasing availability in stores. This
means selling an increased amount of iower-calorie products on display (up nine percent), and sustaining fower-calorie products on store shelves with a
14.1 percent net increase al the conclusion of the S-year study.

As lower calorie products meet demands and drive sales growth, the real question is “what’s next?” The impact of these companies’ elforts is impressive.
Becausc of the calorie cuts, we're cating 78 fewer calorics per person per day,

But we can’t stop culting calories there — as individuals or industry. The beverage industry has just made a new commitment to reduce calorics 20 percent
per person by 2025, an effort that will help make choosing the lower calorie choice the easier choice.

hitp:/fwwe huffingtonpost.com/hank-cardello/courting-calories_b_S5876130.htmi?utm_hp_ref=business&ir=Business

Back to top

Coca-Cola and rivals promise health changes but are profits the real reason? Soda giants pledged to market bottled water,

diet drinks and push for smaller sizes. Are they just what’s good for business? (Opinion)
TheGuardian.com (UK), Qcteber 01, 2014, By Siri Sririvas

- Opinio -
What's in a name? Or 250 names? For Coca-Cola, it’s massive profits.

Coke’s dramatic turnaround in fortuncs — a reverse in an 1 |-year slide in profits — has been 2 stunning development. What drove it was its global,
personatized run of Coke bottles with names.

This summer, you could buy Coke cans blaring a number of inlemational names suggested by customers, including Jake, Al Juan, Laotoya, Maddy and
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Cassandra. Other bottles announced the drinker a “BFF” or a “slar™. The idea was a socizl media and sales hit, bringing in 2 2,4% increase in sales afler
[} conseculive years of sales decline, according to Wells Farpo.

Gimmicks, however, don’t keep global behemoths afloat forever.

Beverage companies including Coke have other plans to curry favor with consumers, including physical makeovers and new sweeteners.

At the Clinten Global Initiative last week, Coke, Pepsi and Dr Pepper pledged to manufacture smaller sizes of bottled water amd diel drinks. Pepsi
introduce a new diel sweetener, called Sweetmyx. The companies are also lobbying aggressively against “sin taxes™ on beverages. The American

Beverage Association has spent over $2m in an advertising blitz to convince people to vote “no”™ on such a tax that is on the ballol in Berkeley, California.

“1t's unbelievable how much money Is going into a small town,”™ says Claire Wang, a professor of public health at Columbia University of the flood of
money inlo Berkeley politics for the soda tax.

The beverage gianls won’t go without a fight — that much is clear. The quesiion lor consumcers, however, is whelher the allempis of the cola industry to
redeem itself may come too late. They could even backfire,

Super-size me — or don't

The drinks companies’ pledge to create smatler bottles harkens back to their glory days. Older Coke consumers will remember that the single-serve
bottles were onee only 6,50z in the 1950s. For decades now. those bottles have been 120z or 160z.

*Now the kid size is 12, says Wang about McDonald’s serving size. “The portion size has become ridiculous.”

The recent pledge to sell smaller-sized drinks may scem like a reasonable solulion. American consumers particularly tend to stockpile food, explains
Harikesh Nair, a professor at Stanford Business School,

Selling smaller container sizes may reduce overall consumption in the long run, making it a business decision that will keep both soda businesses and
health experis happy.

Al the Clinton Global Initiative. Coke, Pepsi and Dr Pepper vowed not just to cut down on beverage size, but to reduce the calories Americans get from
drinks by 20% cver the next decade.

That scunds like a generous contribution to public health. But while nulritionists and health experls welcomed the move from soft drink companics (o
back away from super-sizing, they doubt it comes from rcal concem for growing national waistlines.

Many experts suspect that companies may be pulling a positive spin on a global decling in sales of sugary drinks. The math is simple: selling lesser
quanliiies of sugary beverapes allows companies to charge higher prices for less product.

‘Innovation” in sugary additives

Another headwind: consumers seem to have lallen out of love with cola, regardless of the bottle size.

“The consumption of sugary beverages worldwide, and especially the US, has declined, even hefore the pledge.” says Wong.

Many health-conscious consumers have slarted to pay attention to the kinds of sweetcners in cola,

The popularity of cane-sugar based “Mexican Coke™ in Los Angeles and New York is driven by a preference for more natural forms ol sugar, Other
Americans are showing an increased affinity for diet drinks, Coca-Cola already uses Acesulfame-K and aspartame for Diet Coke besides high fructose
corn syrup in non-diet drinks.

PepsiCo’s Indira Nooyi among other scda company chiefs admit that the industry refies heavily on innevation. This translates Lo a scramble for nower —
and cheaper — flavour and sweetness enhancing cheniical agents,

While many health experts say that dict drinks are considerably better than sugar- or syrup-based drinks, even dict colas are not ideal for health, many
believe.

The search for the perfect coia sweetener has, however, driven advancements in biotech.

Pepsi recently announced that it would start to use Sweetmyx, a flavor enhancer in its drinks starting this year, Sweetmyx is a (tavor enhancer that tricks
your taste buds to register drinks as sweeter than they truly are.

‘The ingredient was developed by San Diego-based biotech firm Senomyx, which claimed it had oblained *gencrally recognised as safe’ approval from the
Food and Drug Administration, meaning thal it was safe to consume.

But what many don’t know is that FDA issued a correction explaining that it does nol regulate such additives. The safety assurance on Sweelmyx came
not from the FDXA, but a panel sponsored by the industry that manufactures these chemicals.

This conilicl of interest has experts worried. <“The people that create these flavour modifiers get to decide if they’re safe,” says Rebeeca Solomon, director
of clinicat nutrition at New York’s Mount Sinai Beth Israel.

She is concerned that these products may not get the smine rigorous testing that standard FDA approval requires.
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She says that while anificially sweetened drinks arc healthier replacements for digbetics, using diet drinks 1o replace excess consumption of sugary drinks
is bound to be harmful.

Why soda companies hate taxcs
Amother faclor that allows prolific consumplion is how these drinks are priced.

Carbonated drinks such as Coke and Pepsi are are sipnificantly cheaper when bought in higher quantities. And so the consuer always benefits
economically, if nol physicaily, when she buys more.

“There was this chart { ofien cite,” Wang suys of how the Consumer Price Index explains price rise over several years. Fresh food and vegetables have
become increasingly expensive. “Over time, soda has become cheaper,”™ she says.

Enter the sin tax. Some cities have proposcd taxes on soda that charges the producer by ounce.

The sin tax would replace the corrent sales tax on containers of soda, In states (hat tax s0da, he average sales lax on the fizzy beverages was more thun
%a, with a maximum of 7%, according to the Robert Wood Johnson Rescarch Foundation,

But soda companies vehemently dislike the sin tax because il is profitable for them to sefl smaller cans and bottles of soda at current prices. It prices for
consumners rise due to higher taxes, sales volimes are likely to fall, denting profits again.

Su opposed 1o the idea of a sin tax are beverage companies that the “aggressive marketing” they promised at the Clinton Globa! Initative is going towards
political fobbying — not bottled water.

Ask Solomon what cola companies could do to promote healthier drinks, and expect a laugh in return. “What they could do that isn’t a conflict of interest
to their own business?” she counters,

The nutritionist believes that appropriate labelling of calories consumed and smailer portion sizing would make a genuine difference.
She also wishes there would be more honest advertising. “1 think commercials need Lo indicate this is a treal. That this is a high-calorie beverage.”
Cake alone has alse increased its marketing budget overall by $1bn over Lhe next three YEars.

Ullimately, Solomon said there needs to be more awareness about what it means when someone is consuming 300 calories in a single drink. A few
educated consumers may understand the consequences. “But, to the majorily of people buying that drink, the labeling isn’t helping.” Solomon said.

Nair agrees that transparent labeHing is important: “That i3 for firms and regulation to fix.” he says. Bui he points thal consumers need 1o make
responsible choices as well. “The haalih consequences are for the informed consumer [to consider and] to make a decision.™

http:/fwww.theguardian, com/maonevius-monev-blog/2M 4/0ct/01/coca-cola-rivals-promise-chan 12es-health
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Singapore: New rules curb junk food ads aimed at kids
Straits Times (Singapore), Octeber 01, 2014, By Kash Cheong

Parenis pestered for sweets, soft drinks or fast food by their children will get a helping hand to give the children a healthier diet,

New guidelines restricting advertisements of unheaithy food to children here will start in J anuary. I'romolion of sugary freats such as soft drinks and
chocolate will be hanned in media aimed at children aged 12 and below.

Drawn up by the health authorities and advertising and food industry representatives, the guidelines cover all child-largeted media, such as chiidren's
television channels and publications, and ads at bus stops within 50m of primary schools. They will be included in the Sinpapore Code of Advertising
Practice administered by the Advertising Standards Aulhority of Singapora (ASAS).

The idea of curbing ads of unhealthy food was mosted (wo vears ago by Heallth Minister Gan Kim Yong. A poll by the health authoritics found that nine
in |0 parents or guardians beught their children food or drink if the children asked for it after secing an ad.

Parliamentary Secretary lor Health Muhammad Faishal Ibrahim said: "Perhaps this is how we think we show love to our kids... but we must cuitivate
healthy dietary habits among them.”

From next year, products advertised to children aged 12 and below have to meet the Common Nutrition Criteria endorsed by the Health Promotion Board.
meaning they have to limit unhealthy ingredients such as sodium, sugar and saturated fat, and have more healthy ones like [Tbre and whole grain.

Companies musl get a Mutrition Criteria Compliance Certificate and sabmit this to media ewners befcre their child-targeted ads can be ran. [f an
advertiser flouts the rules, the ASAS may ask it or media owners to pull the ad.

To determine if an ad is aimed al children. the ASAS wil look at where it is placed and if advertising techniques are aimed al kids, Fpr online gds. only
children's websiles with a Web address ending in ".sg" will be affected, The guidelines do not cover product packaging and ordinary in-store displays.
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Countries such as Britain, Denmark and South Korea also restrict such ads.
In 2012, 14 major companies including Coca-Cola and McDonald's pledged rot to advertise ur:healthy food to children aged under 12,

Said Professor Ang Peng Hwa of the Wee Kim Wee School of Communication and Information: "In the short lerm, ad companies may lose out a little,
but recipes will get reformulated and there will be a level playing field to advertise healthier products.”

ASAS will hold workshops next month to help companies comply with the new guideiines,
Construction firm owner Sam Chew, 36, who has two children, said; "It's not only aboul what kids see in the media. Parents must also set ap cxample and

eat a healthy diet,”

Back to top

Notre Dame to name first school in a century after ex-Coke executive Donald Keongh
Atlanta Journal-Constitution, October 02, 2014, By Christopher Seward

The University of Noire Dame announced Wednesday it is establishing its first college or school in nearly a century and naming it for Donald Keough,
former president and chief operating officer of Atlanta-based Cecu-Cola Co.

The Donald R. Keough School of Global Affairs will conduct research on international development, peace. human rights and governance, The school
will offer a master’s degree in global alfuirs and support dual-degree programs and wndergraduate programs.

The university said creation of the schoot is made possible by gifts of more than $50 million by Keough and his wife, Marilyn.

A year ago the Indiany university announced the Keoughs donated $30 million for a new imornational institutes building, Jenkins Hall, named for Notre
Dame’s president, the Rev. John Jenkins. The Keough School of Global Affairs will be housed in Jenkins Hall. The new building will also house the
Keough-Naughton Institute for Irish Studies, Liu Institute for Asia and Asian Studies and other cniities.

Construction is expected to begin in spring 2015 and be completed by the start of the 201 7- 18 academic year.

Donald Keough serves on the university's board of trustees, The Keough children are Notre Dame graduates, and one, Shayla Keough Rumely, is alsoa
member of the board.

Keough scrved as president and COO of Coca-Cola from 1981 (0 1993. He is cumrently chairman of the board of Allen & Company Tnc.. a New York
investment banking fiem.

hitp:/Avww.ajc.com/news/husiness/natre-dame-to-ngme-lrst-schonk-in-a-centu ry-after/nhZ0n/
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Lucido, Sal (CDC/ONDIEH/NCCDPHP)

s ]
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Monday, October 06, 2014 4:34 PM
To: Alex Malaspina
Subject: RE:
Dear Alex,

Thanks, what an interesting resume. Is he able to relocate? Would definitely suggest that look at universities that have
established programs in international relations and in China {Duke?), also business schools, seems like he’d be a great
candidate for development work at a university or foundation work.

Best,
Barbara

From: Alex Malaspina [mailto] (b)(6) |
Sent: Monday, October 06, 2014 7:51 AM

Te: Bowman, (CDC/ONDIEH/NCCDPHP)
Subject: Fwd] (©)(6) |

Barhara:
©® i ®06) |orother in- law. Any ideas where to apply for a job? The U. of Pennsylvania reorganized and he
was let go. He'1S a very nice person. Warmest regards. Alex

----- Original Message
From: Alex Mataspina i (B)6) |
To: sharris <sharris@ilsi.org>

Ce:| (b)(6) |

Sent: Mon, O¢t 8. 2014 7:47 am
Subject: Fwd| ®)6)

Dear Suzie :
i received a revised CV for]  ®®  |husband. It now stresses his Chinese experience and knowledge. Any ideas where
1o apply? | am going to write 1o Judy Rodin to see if The Rockefeller Foundation has any openings. Warmest regards.
Alex

From (b)(6) |
To: Alex Malaspina | (b)(6) |
Sent: Sun, Oct 5, 2014 10:28 pm

Subject

(b)(8)

As we have discussed pdated his resurne and added more emphasis/details to his work in China. Let me know if this
look better to you. Thanks again for thinking of us.

(b)(8)

[



From:; Bowman, Barbara {(CDC/ONDIEH/NCCDPHP)
Sent; Friday, October 10, 2014 9:36 AM
Ta: Alex Maiaspina
Subject: RE: dinner
Dear Alex,
{b){(E) mld-

November and would love to get together then.
I hope you and yours are doing well,

Best,
Barbara

From;: Alex Malaspina [mailtol (0)6) |
Sent: Thursday, October 09, 2014 6:33 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Fwd: dinner

Dear Barbara:

Finally | get a response. | think that everyone at Coke s under a lo t of Pressure. Do you have any dinner openings? Do
you want to stick to the weekends: This is fine with me . How are Thursday evenings. Kyma would not be so crow ded.
Warmest Regards. Alex

----- Qriginal Message---—

From: Mary Stewart imanstauaa@mcaﬁw>
To: Alex Malaspina (b)6)

Sent: Thu, Oct 8, 2014 4:56 pm

Subject: RE: dinner

Helle Dr. Malaspina,
Could you get some dates that you and Barbara are available, and 1 will make it work?
Mary

From: Alex Malaspina [maiito] (o)) |
Sent: Saturday, September 27, 2014 12:48 PM

To: Mary Stewart

Subject: Re: dinner

Dear Mary: Why don't we let Barbara tell us what fits her, provided alt these possibilities are OK with Wamwary. If the
are , | wilt ask Barbara what is best for her. For me , all three possibilities are fine .Lat me know . All the best wishes Alex

--—-QDriginal Message-——--

From: Mary Stewaﬂfman&tﬂnm@.cm.E_M>
To: Alex Malaspina 8

——
Sent: Sat, Sep 27, 2014 12:36 pm
Subject RE: dinner

What would be your preference



Sent from my Verizon Wireless 4G LTE smartphone

-------- Original message
From: Alex Malaspina 4 (b)) |
Date:09/27/2014 6:10 AM (GMT-05:00)

To: Mary Stewart <marystewart@coca-cola.com>

Ce: Wamwari Waichungo <wwaichungo@coca-cola.coms
Subject. Re: dinner

Dear Mary: Thursday , November 6th is not good for me. Just fo be more certain , may | suggest Friday November 14th
7 Barbara has indicated that Fridays ,Saturdays or Sundays, are better days for her. Maybe lunch on Saturday the 15th or
lunch on the 16th, couid also fit Barbara. At this late stage | | prefer to offer alternatives, as | gather that Barbara

is extremely busy. Warmest personal regards. Alex

From: Mary Stewart <marystewa -cola.com>
To: Alex Malaspina { (b)(6) |

Sent: Fri, Sep 26, 2014 3:25 pm

Subject: RE: dinner

Dr. Malaspina, | can offer Thursday, November 6 if this is agreeable,

Mary

(b)(8)

Froni: Alex Malaspina [maiitol
Sent: Friday, September 26, 2014 2:07 PM
To: Wamwari Waichungo; Mary Stewart

Cc: bbh8@cdc.gov

Subject: Fwd: dinner

Dear Wamwary and Mary: FY]. We will have to find & date in November. | am so sorry. Alex

----- Original Message-----

From: Bowman, Bar CDPHP) {CDC/ONDIEH/INCCDPHP) <bbb8@cdc.gov>
To: Alex Maiaspina (b)(6)

Cc: wwaichungo <wwalchungo@coca-cola.com>
Sent: Fri, Sep 26, 2014 1:57 pm
Subject: RE: dinner

Dear Alex,

I'm so sorry, but the 8 would not work for me. You know, locking in a date so easily seemed too good to be
true! Will hope we can find another time soon. I'm mostly out for the rest of October.

Best,
Barbara

From: Alex Malaspina [maitto] i’ |

Sent: Friday, September 26, 2014 1:53 PM

To: Bowman, Barbara {CDC/ONDIEH/NCCDPHP)
Cc: wwaichunge@coca-cola.com

Subject: Fwd: dinner

Dear Barbara; Is this change OK ? 1 hope it does not inconvenience you. With my warmest personal regards. Alex



----Original Message-----

From: Mary Steiiuaﬂsmmwi%m>
To: malaspina (b)(6)

Sent: Fri, Sep 26, 2014 12:51 pm
Subject: dinner

Dear Dr. Malaspina,

Unfortunately, Dr. Waichungo has fo go to Washington, DC next Thuraday, can we reschedule the dinner for the foilowing
week, Thursday, October 9. | am so sorry it cannot taks place on the 2™, Please let me know if this is possible,
Kind regards,

Mary

Mary Stewart

Global Scientific and Regulatory Affairs |The Coca-Cola Company [Office: 404.676.2014
Mobile: 404.556.6121 {Fax: 404.598.2014

e-mail: marystewart@coca-cola.com

s 3
(Wi x Technical
C Scientific and Regulatory Afairs
Tan.

CONFIDENTIALITY NOTICE

NOTICE: This message is intended for the use of the individusl or enity to which it is addressed and may contain information that is confidential, privileged and
axernpt from disclosure under applicable law. if the reader of this message is not the intended recipient, you are hereby notified that any printing, copying,
dissemination, distribution, disclosure or forwarding of this communication is strictly prohibited. If you have recaived this communication in error, please contact the
sender immediately and delete it from your system. Thank You.
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sender immediately and delete it from your system. Thank You,
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sender immediately and delete it from your system. Thank You.
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SRR SN S o sy
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Friday, October 10, 2014 14:19 AM
Tao: Alex Malaspina
Subject: RE: dinner
Dear Alex,
Thanks so much for your kind words, vour support and encguragement, (0)(6)
(b)(6)
Best,
Barbara
From: Alex Malaspina [mailtd (0)(6) |

Sent: Friday, October 10, 2014 9:49 AM
To: Bowman, Barbara (COC/ONDIEH/NCCDPHP)
Subiject: Re: dinner

[ Barbara: i i
|With all my very best wishes. Your friend Alex

----- Original Messagg-----

From: Bowman, Bar CDPHP) {CDC/ONDIEH/NCCDPHP) <bbb8@Ecde.gov>
To: Alex Malaspina (b)(6)

Sent: Fri, Oct 10, 2014 9:36 am

Subject: RE: dinner

Dear Alex,

(b)(8)

mid-November and would love to get together then.
! hope you and yours are doing well.

Bast,
Barbara

From: Alex Malaspina [mailto} (b)6) |
Sent: Thursday, October 09, 2014 8:33 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Fwd: dinner

Dear Barbara:

Finaily t get a response. | think that everyone at Coke ts under a lo t of Pressure. Do you have any dinner openings? Do
you want to stick to the weekends: This is fine with me . How are Thursday evenings. Kyma would not be so crow ded.
Warmest Regards. Alex

----- Original Message-—---
From: Mary Stewart <marystewart@coca-cola.com>
To: Alex Malaspina (b)(6)




Sent: Thu, Oct 8, 2014 4:56 pm
Subject: RE: dinner

Hello Dr. Malaspina,
Could you get some dates that you and Barbara are available, and | wiil make it work?
Mary

From: Alex Malaspina [mailto] (B)(E) |
Sent: Saturday, September 27, 2014 12:49 PM

To: Mary Stewart

Subject: Re: dinner

Dear Mary: Why don't we let Barbara tell us what fits her, provided all these possibilities are OK with Wamwary. If the
are , | will ask Barbara what is best for her. For me , all three possibilities are fine .Let me know . All the best wishes Alex

----Original Message-----

From: Mary Stewart <marystewarti@coca-cola.com>
To: Alex Malaspina 4 (b)(6)

Sent: Sat, Sep 27, 20T 72736 pm

Subject: RE; dinner

What would be your preference

Sent from my Verizon Wireiess 4G LTE smartphone

-------- Original messag
From: Alex Malaspina J ————
Date:09/27/2014 6:10 AM (GMT-05:00)

To: Mary Stewart <marystewart@coca-cola.com>

Cc: Wamwari Waichungo <wwaichungo@coca-cola.coms
Subject: Re: dinner

(b)(6) |

Dear Mary: Thursday , November 6th is not good for me. Just to be more certain , may | suggest Friday November 14th
? Barbara has indicated that Fridays ,Saturdays or Sundays, are better days for her. Maybe lunch on Saturday the 15th or
iunch on the 16th, could also fit Barbara. At this late stage , | prefer to offer alternatives, as | gather that Barbara

is extremely busy. Warmest personal regards. Alex

----- QOriginal Message--—---

From: Mary Stewart <marystew -cola.com>
To: Alex Malaspina 4 (b)(8)

Sent: Fri, Sep 26, 2014 3:25 pm

Subject. RE: dinner

Dr. Mataspina, | can offer Thursday, November 6 if this is agreeable.

Mary

From: Alex Malaspina {mailtol o
Sent: Friday, September 28, 2014 2:07 PM
To: Wamwari Waichungo; Mary Stewart

Cc: bbb8@cde.gov
Subject: Fwd: dinner

Dear Wamwary and Mary: FY]. We will have to find a date in November. | am so sorry. Alex
i



From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.govs
To: Alex Malaspina 4 (b)(6) |

Ca: wwaichungo <wwaichungo@coca-cola.com=

Sent:. Fri, Sep 26, 2014 1:57 pm

Subject; RE: dinner

Dear Alex,

I'm so sorry, but the 9" would not work for me. You know, locking in a date so easily seemed oo good to be
true! Will hope we can find another time soon. 1'm mostly out for the rest of Qctober.

Best,
Barbara

From: Alex Malaspina [maittol—— . 0®_ i
Sent: Friday, September 26, 2014 1:53 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Ce: wwaichungo@coca-cola.com

Subject: Fwd: dinner

Dear Barbara; s this change OK ? | hope it does not inconvenience you. With my warmest personal regards. Alex

-—-~Originai Message----—-

From: Mary Stewart <marystewart@coca-cola.com>
To: mataspina 1 (b))

Sent: Fri, Sep 26, 2014 12:51 pm

Subject: dinner

Dear Dr. Malaspina,

Unfortunatety, Dr. Waichungo has to go to Washington, DC next Thursday, can we rescheduie the dinner for the following
week, Thursday, October 8. | am so sorry it cannot take place on the 2", Please let me know if this is possible.
Kind regards,

Mary

Mary Stewart

Global Scientific and Regulatory Affairs [The Coca-Cola Company [Office; 404.676.2014
Mobite: 404 556.6121 |Fax: 404.598.2014

e-mail: marystewart@coca-cola.com
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CONFIDENTIALITY NOTICE

NOTICE: This message fs intended for the use of the individual or entity to which it is addressed and may contain information that is confidentiaf, privileged and
exempt from disclosure under applicable law. If the reader of this message is nof ihe intended recipient, you are hereby notified that any printing, copying,
dissemination, distribution, disclosure or forwarding of this communication is strictly prohibited. If you have received this communication in error, please contact the
sender immediately and delete it from your system. Thank You.
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exempt from disclosure under applicable iaw. If the reader of this message is not the intended recipient, you are hereby notified that any printing, copying,
dissemination, distribution, disclosure or forwarding of this communication is strictly prohibited. i you have received this communication in error, please contact the
sender immediately and delete it from your system. Thank You.
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sender immediately and delete it from your system. ThanX You.
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From: Alex Malaspina <| (0)(6) |
Sent: Wednesday, October 15, 2014 7:23 AM
Ta:

Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

Dear Barbara;

How are you? (B)(©) Please send me your news. As you predicted the E. problem is getting worse.
I hope we can get a handle on this. Warmest wishes forl (b)(6) | Your Friend. Alex




Lucido, Sal {CDC/ONDIEH/NCCDPHP)

e R ST
From; Bowman, Barbara (CDC/ONDIEH/NCCBPHP)
Sent: Monday, October 20, 2014 2:51 PM
To: Alex Malaspina
Subject: Re: Institute of Medicine Elects 70 New Members, 10 Foreign Associates
Attachments: ~WRD000jpg; ~WRD000,jpg; image001.jpg; image001,jpg; imagel0l.jpg;

image001.jpg; imagel0l.jpg

Thanks, Alex!!

Best,
Barbara

Sent from my iPhone

On Oct 20, 2014, at 1:38 PM, Alex Malaspina <malaspina@aol.com> wrote:

Dear Barhara:
(b)(6)
(0)6) MWarmest Regards, Alex
----- Original Message-----
From: Suzanne Harrjs < is@ilsiorg>
To: Alex Malaspina (b)(6) (b)(6) |

Sent: Mon, Oct 20, 2014 11:00 am
Subject: FW: Institute of Medicine Elects 70 New Members, 10 Foreign Associates

Jim Hill has been elected as a member of the institute of Medicine — a big deal.

Suzie

From: IOM News [mailto.iomnews-list@newsletters.nas.edu]

Sent: Monday, October 20, 2014 10:38 AM
To: Suzanne Harris
Subject: Institute of Medicine Elecis 70 New Members, 10 Foreign Asscciates

IOM Elects 70 New Members,10 Foreign Associates




The Institute of Medicine (IOM) today announced the names of 70 new members and 10 foreign associates
during its 44th annual meeting, Election to the [OM is considered one of the highest honors in the fields of
health and medicine and recognizes individuals who have demonstrated outstanding professional
achievement and commitment to service.

"It is with great enthusiasm that we welcome our esteemed colleagues 1o the Institute of Medicine," said
tOM President Victor J. Dzau. "These leaders' tremendous achievements have contributed significantly to
advancing heaith and medicine. The expertise and knowledge they bring to the IOM will encourage and
enhance its success.”

New members are elected by current active members through a sclective process that recognizes individuals
who have made major contributions to the advancement of the medical sciences, health care, and public
health. A diversity of talent among IOM's membership is assured by the Institute's charter, which stipulates
that at {east one-quarter of the membership is selected from outside the health professions, for example,
from such fields as the law, engineering, social sciences, and the humanities. The newly elected members
raise [OM's total active membership to 1,798 and the number of foreign associates to 128, With an
additional 86 members hoiding emeritus status, FOM's total membership is 2,012,

"Read maore >:»

<;age(}02. jpg=



Lucido, Sal (CDC/ONDIEH/NCCDPHEY

From: Alex Malaspina <:| (b)(6) I»

Sent: Thursday, October 23, 2014 2:01 PM

To: sharris@ilsi.org; | (b)(6) | Bowman, Bar
boonyee@ilsisea.org.sa; egeromel@coca-cola.com; (BX6)
| (b)(6) |wwaichungo@coca-cola.com

Subject: Fwdi (b)(6) |phot0

Attachments: | (6)®) |

-—-Original Message

From: Alex Malaspina I (b)(6) >

(b)(6)

Sent: Thu, Oct 23 2014 1-53 pm

Subject:

(b)(8)

—Origi
From;
To;

Sent: Thu, Oct 23, 2071

T35 pm

Subject

(b)(8)

DPHPY;
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(b)(6)




Lucido, Sal (CDC/ONDIEH/NCCDPHP)

IR

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Thursday, October 23, 2014 3:20 PM
To: Alex Malaspina
Subject: Re:

(b)(8)
Warm regards,
Barbara
Sent from my iPhone
On Oct 23, 2014, at 2:00 PM, Alex Malaspina < (b)) wrote:

From: Alex Malaspina 4 (b)(6)

o]

(b)(8)

Sent: Thu, Oct 23, 2014 1:53 pm
Subject: (B)(6)

----- Criginal Message-----

From: (b)(6) |
To:| (0)(6) |

Sentl Thu, Oct Z3 2074 1.4 pm

Subject: (b)(6)

[Py



Lucido, Sal (CDC/ONDIEH/NCCDPHP)

e =i s = v
From: Goodman, Richard A. (CDC/ONDIEH/NCCDPHP)
Sent: Monday, October 26, 2015 12:43 PM
To: Bowman, Barbara (CDC/QNDIFH/NCCDPHP): Alex Malaspina (I (b)(6)
Cc: Deborah Kowal; Home (b)(8)
Subject: RE: Note

Barbara = Many thanks for e-mail connecting.
Alex = Hope you enjoy the Chicago Tribune pieces on Mathon’s and on his quest for the lost arms!

Rick

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Monday, October 26, 2015 12:20 PM

To: Goodman, Richard A. (CDC/ONDIEH/NCCDPHP) <ragd@cdc.gov>; Alex Malaspina d (b)(6)
i (b)(6) b
Cc: Deborah Kowal q (b)(6) } Home | (b)(6) l

Subject: RE: Note

Hi Alex, Rick, and Debbie,

This is to Just share e-mail addresses/coordinates for all of us, my home e-mail is on the CC line.
Again, what a lovely time we had on Saturday nights, many thanks, Alex, for your hospitality.

Best wishes to all,
Barbara

From: Goodman, Richard A. (CDC/ONDIEH/NCCDPHP)

Sent: Sunday, October 25, 2015 10:20 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
Cc: Deborah Kowal s (b)(6)
Subject: Note

Barbara:

Following links from the Chicago Tribune are Mathon’s seafood restaurant in Waukegan (no longer exists) and are for
you and Alex — please pass along to him, as | don’t have his e-mail address.

1967 (contains feature on search in Greece for missing arms of Venus de
Milo) http://archives.chicagotribune.com/1967/06/25/page/100/article/missing-arms-of-venus-call-again-to-
waukegans-mathon

1986 - http://articles.chicagotribune.com/1986-12-19/entertainment/8604050006 1 restaurant-fresh-fish-selections-
statue

1994 - http://articles.chicagotribune.com/1994-04-24/features/9404240088 1 fishing-boat-commercial-fishing-planked




Rick



Lucido, Sal (CDC/ONDIEH/NCCDPHP)

L BN
From: Alex Malaspina 4 — 0O |
Sent: Thursday, November 20, 2014 6:24 AM
To: Bowman, Barbara {CDC/ONDIEH/NCCDPHP)
Ce: wwaichungo@coca-cola.com
par Barbara:
(b)(6) | hope you are feeling welf enough to go 1o dinner . May be you prefer to do

this after the helidays, Warmest wishes and regards. Alex



Lucido, Sal (CDC/ONDIEH/NCCDPHP)

B T Y i e s 2

From: Alex Malaspina 4 (B)(6) b
Sent: Friday, November 21, 2014 8:23 AM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: RE:
Dear Barbara.

(b)(8) |
The evenings of December 16 and 17 are OK for me. Wamwary will be onl (0)6) | you agree, we could

have dinner together and have a second dinner around January 10th, when Wamwary will be back. If we do have dinner
in December. is it OK with you, if | also invite two close friends, who would like to meet you:: One is Clyde Tuggle, Senior
VP in charge of Public Affairs. The other is; Ed Hays, who is in charge of Science. If you agree, | will check to see if they
would be available. It will be great to see you again/ With my very warmest personal regards. Alex

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8(@cdc.gov>
To: Alex Malaspina { (b)6) b

Ce: wwaichungo <wwaichungo(@coca-cola.com>

Sent: Thu, Nov 20, 2014 12:49 pm

Subject: RE:

Dear Alex,

How nice to hear from you! | (b)(6) It would be wonderful to get
together, perhaps the week before Christmas if that could work for you both. I wish you a wonderful Thanksgiving and
look forward to gettting together.

Very best regards,
Barbara

From: Alex Malaspina [mailtol (0)6) Jl
Sent: Thursday, November 20, 2014 6:24 AM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Ce: wwaichungo(@coca-cola.com

Subject:

Dear Barbara:

(b)(6) | hope you are feeling well enough to go to dinner . May be you prefer to do this after
the holidays. Warmest wishes and regards. Alex

-



Lucido, Sal (CE'C/ONDIEH/NCCD& P}

e £ DAL
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Friday, November 21, 2014 3:28 PM
To: Alex Malaspina
Cc Home (| (b)(6) b
Subject: RE: RE;
Dear Alex,

The 17" would work for me, it will be wonderful to see you again, and of course, anyone else you'd like to include.

Please change to my home e-mait address above (b)(6) your messages will get to me a little faster. &

i wish you and yours a very happy Thanksgiving.

Best,
Barbara

From: Alex Malaspina [maiitol (b)) |
Sent: Friday, November 21, 2014 8:23 AM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

Subject: RE:
Dear Barbara;
(b)(6) |
The evenings of December 16 and 17 are OK for me. Wamwary will be | (b)(6) li¢ you agree, we could

have dinner together and have a second dinner around January 10th, when Wamwary will be back. if we do have dinner
in December. is it OK with you, if | also invite two close friends, who would like to meet you:: One is Clyde Tuggie, Senior
VP in charge of Public Affairs. The other is: Ed Hays, who is in charge of Science. If you agree, | will check to see if they
would be available. It will be great to see you again/ With my very warmest personal regards. Alex

-----Original Message-----

From: Bowman, Barbara (CDC/OND CCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb84icdc.gov>
To: Alex Malaspina (b)6) .

Ce: wwaichungo <wwaichungof@coca-cola.com>
Sent: Thu, Nov 20, 2014 12:49 pm
Subject: RE:

Dear Alex,

How nice to hear from you! (B)(6) it would be wonderful to get
together, perhaps the week betore Christmas 1f that could work for you both. 1 wish you a wonderful Thanksgiving and
look forward to gettting together.

Very best regards,
Barbara

From: Alex Malaspina [mailto:l (B)©) |
Seni: Thursday, November 20, 2014 6:24 AM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)




Ce: wwaichungof@coca-cola.com
Subject:

Donr Barbarg-

(B)6) I hope you are feeling well enough to go to dinner . May be you prefer to do this after
the holidays. Warmest wishes and regards. Alex




Lucido, Sal SCDC/ONDIEH/NCCDPHP)

e
From: Alex Malaspina 4 (£)6) I
Sent: Sunday, Novemnber 23, 2014 5:46 PM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Fwd: Dinner

Dear Barbara:
[ am not sure if my email with you new emait address reached you. Please let me know. Warmest regards. Alex

----- Original Message--
Frcm g?nv hﬂﬂlnenign'\ (I (b)(6) I,

To (b)(6) =
Sent: Sun, Nov 23, 2014 7:28 am
Subject: Fwd: Dinner

-—Qriginal Message---=
From: Alex Malaspina < —_(0)E)
To: ™\"Barbara Bowma (b)(8) <"Barbara Bowman>|
Sent: Sun, Nov 23, 2014 7:25 am

Subject: Dinner

Dear Barbara:

Both Clyde and Ed are flying out on the 16th and can not be available on the 17th, It is a pity because | wanted them to
meet you. s it possible that you are free for dinner on the 15th? It will be wonderful to see you again whether it is the 15th
or the 17th. Warmest personal regards. Alex



Froem: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Monday, November 24, 2014 6:56 AM

To: Alex Malaspina

Subject: Re: Dinner

Hi Alex, 1did receive your message, had to check something last night. The 15th would be fine, I look forward
to seeing you!

Best,

Barbara .

Sent from my iPhone

On Nov 23,2014, at 5:45 PM, Alex Malaspina 4 (5)6) b wrote:

Dear Barbara:
| am not sure if my email with you new email address reached you. Please let me know. Warmest
regards. Alex

----- Qriginal Message---:
From_dlay balacning fl (b)(6) L

To: ©)6) |
Sent: Sun, Nov 23, 2014 7:28 am
Subject: Fwd: Dinner

—-Qriginat Message
From: Alex Malaspina 1{ (0)6) |
To: "\'Barbara Bowman|___ (6 __| <'Barbara Bowmans| (b)6)
Sent: Sun, Nov 23, 2014 7:25 am

Subject: Dinner

Dear Barbara:

Both Clyde and Ed are flying out on the 16th and can not be available on the 17th. Itis a pity because |
wanted them to meet you. is it possible that you are free for dinner on the 15th? It will be wonderful to see
you again whether it is the 15th or the 17th. Warmest personal regards. Alex



Lucido, Sal (CDC/OND!EH/N_ECDPHP)

R S s
from: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Wednesday, November 26, 2014 3:07 PM
To: Wamwari Waichungo
Ce: | (b)(6) |
Subject: RE: Dinner Meeting

Dear Wamwari,

Thank you very much for your kind note, | wish you safe travels and a wonderful time with friends and family over the
holidays back home and a very happy new vear.

At this point, January 8" looks fine. i look forward to meeting you, all best wishes for the Thanksgiving holiday.,

Sincerely,
Barbara

(b)(8)

P.5. Please change to my personal e-mail addressl your messages will arrive a little bit sooner (@),

From: Wamwari Waichungo [mailto:wwaichungo@coca-cola.com]
Sent: Tuesday, November 25, 2014 8:22 PM

To: C/ONDIEH/NCCDPHP)
Ce: (©)(6)

TITTOr T ™

Subject: RE: Dinner Meeting

Barbara,

(b)) |

= L= T

| hope this message finds you well. I am glad to hear thatl

()6 land therefore will not be in the US the week before Christmas. Perhaps we

can plan to meet the in early January when 1 am back in Atlanta. 1 am free January 8%, 12% or 13,

I very much look forward to meeting with you and aiso want to take this opportunity to wish you and your family a
happy and safe holiday filled with abundance and memorable moments.

Regards,

Wamwari Waichunge, PhD
Vice President, Scientific & Regulatory Affairs
The Coca-Cofa Company

From: Bowrhan, Ba.rba.ra .(CDC/ONDIEH/N.C.CDPHP) [maiito:bbb8@cdc.qov]
Sent: Thursday, November 20, 2014 12:50 PM .
To: Alex Malaspina




Cc: Wamwari Waichungo
Subject: RE:

Dear Alex,

How nice to hear from you! (b)) It would be wonderful to get

together, perhaps the week before Christmas if that could work for you both. | wish you a wonderful Thanksgiving and
look forward to gettting together.

Very best regards,
Barbara

From: Alex Malaspina [mailtd) (b)(6)
Sent: Thursday, November 20, 2014 6:24 AM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Cc: wwaichungo@coca-cola.com

Subject:

rhars:

(b)(6) i hope you are feeling well enough to go to dinner . May be you prefer to do
this after the holidays. Warmest wishes and regards. Alex

CONFIDENTIALITY

This mes

1 that any
Unication in errar, please contact the

pri




Lucido, 5al(COC/ONDIEH/NCCOEHE)

N
From: Alex Malaspina <| (b)6) |
Sent: Tuesday, January 13, 2015 7.08 AM
To: gh.wuertzen@post.tele.dk; gchng@coca-cola.com;| (0)(6) ]
kathleenjaynes@ucdenver.edul (b)(6) ____|hsteele@ilsi.org;
(6)(6) ] ©)(6) W (0)(6)
C D16 ] bbrueggemeyer@ilsi.orgil (b)(6) ]
malcolmhudson@coca-cola.com; | (b)(6) ]
Jerryj.hjelle@monsanto.com| (b)(6) } Bowman, Barbara
(CDC/ONDIEH/NCCDPHP); echoa@coca-cola.com; egeromel@coca-cola.com;
[ Bl H (b)(6) Il (b)(6) |
david_miller@carleton.ca; dewing@coca-cola.com; | (b)(8) ]
eljefe@hgbfoundation.org
Subject: Fwd: Dr. Malaspina Video

Hi: | thought you may be interested in this video, which describes why | founded ILSL Best regards. Alex

»»»»» Original Message-----

From: Wamwari Waichungo <wwaichungo@coca-cola.com:>
To:l (b)(6)

Sent: Mon, Jan 12, 2045 12:28 pm

Subject: RE: Dr. Malaspina Video

Dr. Malapsina,
Below is a link to the video. Please confirm that you can view it.

hiin://cocacola.studionow.com/w/12469e77aa3ce/

Looking forward to your feedback.
Regards,
Wamwari Waichungo, PhD

Vice President
T: (404)676-8017 M: (404)709-0274
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Lucido, Sal (CDC/ONDIEH/NCCDPHP)

From: Alex Malaspina 4 (b)(6) |
Sent: Wednesday, January 14, 2015 9:24 AM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Fwd: News about Edison

Dear John : Bad News? did you know about this? Warm regards. Alex

-—--QOriginal Message-----
From: Kay T. Nichols <knichols@coca-cola.com>
To: malaspina <l (0)(®) ]

Sent; Wed, Jan 14, 20'15 8?_1‘8 am
Subject: News about Edison

Hi I'm at my desk till about2-A0
Just found cutfromone of ®©®  |peopie that he announced his retirement yesterday — at the end of April,

Regards,
Kay

is happy to Share a Coke. with you
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Lucido, Sal (CDC/ONDIEH/NCCDPHP)

From: Alex Mataspina 4 (b)(6) |
Sent: Thursday, January 15, 2015 7:19 AM
To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP) (b)(8)

Hi Julia and John:

I'hepe you are both well. | thought you will get a kick with some brief remarks | will make at the ILSI meeting hanoring
some young guest scienti ng forward to our luncheon some time next month. ! will coordinate with John.
John what do you think ol (b)6)  Hecision to retire . | thought he was siill much younger than 60.

With love and affection .

Alex




Lucido, Sal (CDC/ONDIEH/NCCDPHP)

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Thursday, Jan S 311 PM

To: Hornel (b)(6)

Subject: Fw:

From: Alex Malaspina {mailtol (0)®) |
Sent: Wednesday, October 15, 2014 7:23 AM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject:

ID_er-ar Barhara:
] (b)6) | As you predicted the E. problem is getting worse.
i hope we can get a handle on this. Warmest wishes 0)6) | Your Friend. Alex




Lucido, Sal {CDC/ONDIEH/NCCDPHP)

R
From: Alex Malaspina <| (b)6) L
Sent: Monday, January 26, 2015 1:41 PM
To: Bowman, Barbara (COC/ONDIEH/NCCDPHP)

Dear Barbara: Did you get my email about having dinner? Warm regards. Alex



Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

—
From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Monday, January 26, 2015 1:58 PM
To: Alex Malaspina
Subject: RE:
Hi Alex,

I'm so sorry for the delay in my reply, unfortunately the dates just don’t work for me this time, I'm in DC next week then
traveling again March 2-6.

Hope you're doing well, am sure the ILSI meeting was terrific.

With best regards,
Barbara

From: Alex Malaspina [mailto (b)(6) |
Sent: Monday, January 26, 2015 1:41 PM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject:

Dear Barbara: Did you get my email about having dinner? Warm regards. Alex



Rt RN
From: Alex Malaspina <I ‘ (b)(6)
Sent; Friday, January 30, 2015 7:14 PM
To:
(b)(8)
Subject: Fwd: RESEND: Thank You

Some pictures from Phoenix. The last 2 are me with some of the young awardees Alex

-~—-Qriginal Message---—--

From: Wamwari Waichungo <wwaichungo a-cola.com>
Tol (b)(6) ]

Cc: Suzanne Harris {sharris@ilsi.org) <sharris@ilsi.org>
Sent: Wed, Jan 28, 2015 4,40 pm
Subject;: RESEND: Thank You

Some files have been sent to you via the YouSendlt File Delivery Service.

Download the file - _MG 4219.jpg; MG 4487.jpg; MG 4529 JPG: MG 4535.JPG;
MG 4343 JPG; MG 4615.JPG

Your files will expire after 14 days,

RESEND

Dr, Malaspina,

| hope this message finds you well.

Thank you very much for the kind words. It was a privilege to host this event honoring you and your ILSI
legacy. Indeed, we have received many positive comments from those who attended the event. In particutar,
they were very pleased to have the opportunity to spend time with you and to reflect on the ILSI journey. Thank
you for being so gracious and giving us the opportunity to continue your legacy to engage emerging scientists
globally.

[ have attached a few pictures from the event. More {o follow.

Have a great weekend.

Regards,
Wamwari

From: Alex Malaspina [mailio] (b)) |

Sent: Thursday, January 22, 2015 5:28 PM

To: Wamwari Waichungo

Cc: Ed Hays; Clyde Tuggle; sharris@ilsi.org; Arti Arora; Mary Stewart
Subject:

Dear Wamwary; :



You arranged with grace and style for me to have a most outstanding and unforgettable evening. | cannot remember a
time that | was s0 happy and so inspired. | am so grateful to you for initiating this event and bring it to such a successful
conclusion. | was alse most impressed with the young scientists that were selected. Many, many thanks again. With
warmest personal regards. Alex

COMNFILEMTIALITY 2 THCE
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iimsmnmnatian, distribution, desciasgre or fanwarding of this commuinsation 1 strcty protitited I you have tecesed (s camemurseaton i ergso please ot e
senden guniediatoly and delte d from your systeni Thank You




Lucido, Sal (CDC/ONDIEH/ I'ECCDPH 2}

i R
From: Alex Malaspina J (b)(6)
Sent: Monday, February 02, 2015 212 PM
To:
(b)(8)

Eowman. Barbara

; CDPHP); James.Hill@ucdenver.eduy; | (b)(6)
(b)(6) zhangh@email.chop.edu} (b)(6)

Subject: Fwd: FYL: Coca-Cola Honors Promising Scientists

FYI. Best regards. Alex

--—---QOriginal Message-----

From: Wamwari Wai < i -cola.com>
To: (b)(6)

Cc: Ed Hays <ghays@coca-cola.com>; Arti Arora <artiarora@coca-cola.com:
Sent: Mon, Feb 2, 2015 1:23 pm
Subject: FYI: Coca-Cola Honors Promising Scientists

Alex,

Geod afterncon. Below is a story posted on myKQ.

Coca-Cola Honors Promising Scientists
Posted on: Jan 30 2015

Coca-Cola has given out the first in a new series of awards for young
scientists, which were established to honor the fegacy of Dr. Alex
Malaspina, a tang-time Coca-Cota Scientific & Regulatory Affairs
leader and founder of the International Life Sciences Institute (ILS).
The inaugural ILSI Malaspina International Scholars Trave! Awards
were presented to 10 young scientists from across the globe at the
2015 ILSI Annual Meeting in Phoenix, held Jan. 16-21,

Dr. Malaspina founded ILSI in 1978 as a nonprofit organization to advance scientific understanding of nutrition, food safety, toxicology,
risk assessment and the environment. He envisioned prominent reseaichers from indusiry, government and academia would jointly
lead the organization, guiding its work to conduct research, harmonize the use of science and encourage scientific dialogue.

Dr. Malaspina began {8 to spearhead an effort to unite the food industry. Before retiring as president of ILS! in 2001, Dr. Malaspina
wanted to ensure a good endowment was in place to fund a research foundation to support the iLS| mission.

Coca-Cola senior leaders were instrumental in supporting Dr. Maiaspina as he established a $22 million endowment for the foundation.
More than 35 years later, iLS! is still defivering on its promise. Itis now a truly global organization, with 15 regional branches that help
ensure food safety and nutrition science advancement in various regions around the world.

To honor Dr. Maiaspina's passion for nurturing promising scientific talent, Coca-Cola established the Malaspina International Scholars
Travel Award. For the inaugural awards, individual iLS| branches submitted nominations of qualified academic scientists in their
regions.




A selection committee, comprised of five members of the ILS| Board of Trustegs and Dr. Arti Arora
from Coca-Cola, reviewed each of the nominations.

4| Ata special dinner event hosted by Coca-Cola, Dr. Alex Malaspina personally recognized each of the
promising young scientists, Dr. Malaspina sees the awards as a “step in not only educating young
scientists, but also providing them with the impulse ¢ go back to their own country and start doing
innovative, charitable work.”

The awards support travel for early-career, academic scientists — in the areas of nutrition, food safety,
toxicology, risk assessment or the environment — to the ILS! Annual Meeting, a scientific forum held each January.

The 10 honerees were:
Bani Tamber Aeri, Ph.D., Assistant Professor, University of Dethi, India
Clinton Alired, Ph.D., Associate Professor, Depantment of Nutrition & Food Science, Texas A&M University, U.S.
Marisa Armeno, M.D., Pediafrician in the Nutrition Department, National Pediatric Hospital, Buengs Aires, Argentina
Graham Fintaynson, Ph.D., Associate Professor, University of Leeds, UK
Benjamin Kumah Mintah, M.Sc., Food Safety Educator, Department of Nutrition and Foed Science, University of Ghana, Ghana
Siti Muslimatun, Ph.D., Faculty Member and Researcher, The Indonesia International Institute for Life Sciences, Indonesia
Yukiko Nazkanighi, Ph.D., Professor, Department of Health and Nutrition, University of Human Arts and Sciences, Japan
Zvonimir Satali¢, Ph.D., Assistant Prafessor, Faculty of Food Technology and Biotechnology, University of Zagreb, Croatia
Anderson de Souza SantAna, Ph.D., Assistant Professor, Department of Foad Science, University of Campinas, Sao Paulo, Brazil

Krisia Varady, Ph.D., Associate Professor, Department of Kinesiology & Nutrition, University of lllincis at Chicago, U.S.

The Malaspina schoiars actively participated in the scientific sessions at the ILSI Annual Meeting, presented their research, and met
with academic, government and industry researchers from around the world, They were also paired with mentors from the ILSI Board of
Trustees, who infreduced them to the crganization. {L.S| will maintain contact with the awardees following the annua! meeting and
encourage them to participate actively in future I1LS] activities at the regional tevel.

Dr. Wamwari Waichungo, Vice President, Global Scientific and Reguiatory Affairs, said, "It was a privilege to establish these awards
and host this event honoring Dr, Malaspina and his ILS! legacy.”

Find out more about B.S1 and Dr. Malaspina in fhis video.

Wamwari Waichungo, PhiD
Vice President
T: (404)676-8017 M: {(404)709-0274

. Technical
MW Global Scisntific
and Regulalory Affairs

O DR RGALITY WO TR

NETINE This messags s infenden for the vae of the ndedual o ertity to which it s addiessed ared may cantalr inkarmatasn dm\.».m'ﬂ\ entiad prosiene o
exetnipt rom disciosure under anphzable law I the resder of this moessane g not the intended recipiont. you are hereby nolite: ;
dissEninatan, distncution decicsure o fanwarding of thes commuonicaton is sinchy probibted. IF you bave recewed this conenunoation mecgi plesss oo masl e
sender imredialely and direte  fram your syslam Thank Yo




Lucido, Sal {(CDC/ONDIEH/NCCDPHP)

L
Fromm: Alex Malaspina 4 e |
Sent: Monday, February 23, 2015 6:46 PM
To: scohen@unmc.edu; beauchamp@monell.org; James Hill@ucdenver.edu;
john.c.peters@ucdenver.edu; fergc@foodsci.umass
Subject: Fwd: UPDATE: IFIC Foundation’s 2015 Dietary Guidelines Media Call

Mike makes some good points. Any ideas how we can counteract recommendations not based on science but mainly on
anectodal

evidence. This matier is now becoming very critical with the latest dietary recommendations. Many thanks. Best
regards. Alex

----- Original Message-----
From: Michael Ernest Knowles d (b)(6) }

To: Alex Mataspina (0)(6) |

Sent; Mon, Feb 23, 2015 7:52 am

Subject: Re: UPDATE: IFIC Foundation’s 2015 Dietary Guidelines Media Call!

Alex ,

This IFIC media call is a great example of how the industry should respond te biased , non-scientificaily-
based recommendations . [f's after the event of course but will no doubt he successful in ensuring that they do not get
adopied as written . it hopefully will also demonstrate to governments that they must have credible scientists in their
advisory commitiees , or else they risk being made to ook foolish .

| think that IFIC should follow with further media calls on the key issues raised with again former panel members
but reinforced with recognised experts in the subject of the call - for us it would be a cali on aspartame to rebut the
aspartame allegations .

As to the generation of credible , consensus science on the issues hitting the industry - ohesity and causative
factors , sugar , low/no calories sweetener safety - in particular we have to use external organisations in addition to any
work we directly commission ( and that needs to be very carefully reviewed in light of the BMY article ! ) ; examples are :

>1LSl ; as | said in my comments to the RF Director and Board , the RF must establish both safety outside GM
foods and nutrition programmes or centres ; this has been strongly supported by another RF Board member who also
added that they should add ' risk - benefit' communications to the public .ILSI was formed by you for the very reason that
such contentious issues need to be addressed by ail stakeholders i.e.. under the tripartite procedure . The ' One ILS}
strategy currently being developed should do this but it's too slow these issues need to be addressed now in the
traditional manner of IL.S] - in a transparent manner with the best international experts and the fuii proceedings published
and further publicised by IFIC . The LS| Branches ¢an buitd on this for their own countries .

> Scientific Societies : we all belong to one or more of these and we should have leadership roles in the key anes
and push for individual issues to be addressed by public conferences / warkshops in the manner of ILSI above .

> Medical Associations : we do have good contacts in some and we should encourage them to address public
health matters and ' suggest ' appropriate topics - | belong to the Apothecaries Society ( it's a very old , traditional medical
- 90% medics - organisation in the City of London ) and they may be interested - they give courses in ' catastrophe
medicine ' 50 perhaps our issues qualify | | will tatk fo my friend Sir Colin Berry who's a Past President of the Society and
has advised us on several issues in the past , worked with ILS!| and Tex Forum - a vg toxicologist and medic .

> Nationai Academies of Science : in EU we do have an association of these hodies and the UK's , The Royal
Society , has recently opened a ' food science ' theme and we can talk to them through the (FST , of which I'm a Fellow |
to suggest some form of debate on the issues , ensuring of course that the debaters are balanced !

1



> EU / Govt. research : this is longer term of course but we should look ahead and proposed work in those which
could become ' issues ' and we have vehicles through FDE and ETP Food For Life Board in Europe . The EU Commission
is pressing for greater international collaboration with the US at the top of the preferred collaborator list | so we should
encourage this through ILSI and our academic contacts .

That's just a selection of ways we can address the issues we currently have and ameliorate future ones and thay
require an SRA / PAC coliaborative approach to be successiul .

Hope that helps ; always happy fo discuss .
Kind regards

Mike

On 22 Feb 2015, at 16:37, Alex Malaspina 4 (©6) | wrote:

----- Criginal Message--—--=

From: Alex Malaspina (b)(6) |
To: ehays <ehays@coca-cola.com>; ctuggle <ctuggle@coca-cola.com>; hlaman <hlaman@coca-
cola.com>

Sent: Sun, Feb 22, 2015 841 am
Subject: Fwd: UPDATE: IFIC Foundation's 2015 Dietary Guidelines Media Call

Dear Ed and Clyde: IFIC is coming through for industry. | am looking forward fo our visiting them on
March 4th. Warmest regards. Alex

From: Dave Schmidt

To: Alex Mataspina (b)(6)

Sent: Fri, Feb 20, 20T59:TT pm

Subject: Fwd: UPDATE: IFIC Foundation's 2015 Dietary Guidelines Media Call

Fyi
Sent from Dave's iPhone
Begin forwarded message:

From: Marianne Smith-Edge <smithedge@ific org>

Date: February 20, 2015 at 5:53:26 PM EST

Ce: Dave Schmidt <schmidt@ific. org>, Kimberly Reed <reed@ific.org>, All International
Food Information Council Employees <allstaff@ific.org>

Subject: UPDATE: IFIC Foundation's 2015 Dietary Guidelines Media Cail

To: {FIC Board of Directors
IFIC Foundation Trustees
AH IFIC Committees
IFIC Media Relations Program

From: Marianne Smith Edge



Ce: Dave Schmidt
Kimberly Reed
AH IFIC Staff

Date: February 20, 2015
Subject: UPDATE: IFIC Foundation’s 2015 Dietary Guidelines Media Call

This morning we had 40+ journalists participate in our DGAC report conference call {see
resulting media coverage and bulleted overview below). Participants included the
Associated Press, Politico, WBEZ-Chicago, Capitol Press, and trade press as well as
nutrition columnists and bloggers. The former DGAC panelists included Dr. Cheryl
Achterberg, Dr. Joanne Lupten, Dr. Linda Van Horn, Dr. Theresa Nicklas, Dr. Connie
Weaver and Dr. Roger Clemens. This hour-long webcast was recorded and has been
posted to our website, We also live tweeted and heavily promoted our new Dietary
Guidelines Infographic during the call. Today’s combined Dietary Guidelines
communication activities have resulted in more than 393,500 total impressions.

In addition to the media call, we have compiled a list of 204 experts with content-
specific expertise in DGAC “hot-button” issues (Added Sugars, Aspartame, Caffeine,
Sustainability, Cholesterol, Red vs. Lean meat, etc.) who have agreed to be available for
media inguiries.

My special thanks to Matt Rayrnond and Kris Sollid for coordinating the media
participation and DGAC panelists, respectively.

RESULTING MEDIA COVERAGE

Politico filed a story this afternoon based on today’s call. The author, Chase Purdy, was
the most inquisitive reporter in attendance. If you'd like the full text of his story emailed to
you, let us know as it is anly available io Politico Pro subscribers at this time. We also
anticipate an article to be posted by the Associated Press.

Members of the 2015 Dietary Guidelines Advisory Committee aren’t just catching
grief from the meat and soda industries for their report. On Friday, members of two
former dietary advisory panels piled on, as well.

“1 think it’s good that the new guidelines contained recommendations for action, but
it’s not clear that all of thern are science or evidence based,” said Cheryl Achterberg,
a nutritional deveiopment scholar at Ohio State University who served on the 2010
committee. “I’m not sure a demonization of any food group is going to be
productive.”

Achterberg was one of five former panel members, from both the 2005 and 2010
committees, to participate in the hour-long event organized by the International Food
Information Council. There’s little doubt the Ohio State professor was talking about
the way the 2015 panel suggested reducing the consumption of red meat, a
recommendation that received swift rebuke from the meat industry.

To view the full story online:

hitps://www.politicopro.com/qo/?id=43972




.3

MEDIA CALL OVERVIEW
SCIENCE REVIEW VS, POLICY RECOMMENDATIONS

Did the 2015 DGAC overstep their bounds? The 2015 evidence review process was
discussed with emphasis on how it differed from previous DGA's,

o 2010 DGAC members nhoted that they were clearly restricted to providing
only and evidence-based review. 2015 seemed to go outside of this
guidance in crafting their recommeandations.

o 2015 DGAC has too much emphasis on public policy—specifically with
sugars, taxes and labeling—and not encugh on evidence-based
scientific review.

Question from reporter asked for reasens for “trendy foodie” recommendations.

o Responses cited: DGAC selection process; no DGAC agriculture
expertise, food regulation or food science members; unbalanced view of
presentations made to subcommittees.

MEAT

The science behind the “lean” and limiting red meat recommendations is conflicting.

Recommendations should be based on totality of evidence as cultural bias exists when
making recommendations about red meat and processed foods. There is no evidence for
this recommendation in foreign cultures.

SUSTAINABILITY

Recommendations on sustainzability do not take into account the entire beef food
system.

They give a “soft” definition of sustainability.

ADDED SUGARS AND LCS

Added Sugars recommendation was based on insufficient evidence to change from a
limit of 25% to 10% of calorie intake.

Evidence about restricting SSB and Added Sugars should be held to the same rigor of
evidence as other recommendations.

Conflicting recommendations about sugar and nen-nufritive sweeteners based on
different use of epidemiclogical evidence.

o The LCS recommendations will likely confuse consumers.

FOOD REFORMULATION

Will the 2015 DGAs drive reformulation and what are the implications? Will it spur
meaningful palate and behavior change?

Cuesticnabile effectiveness of changing the food supply to lower sodium. Instead, there
needs to be an increase in appeal of heaithful foods like fruits, vegetables and dairy.
DEMONIZATION OF FOODS

All panelists concurred that the demonization of certain food groups is not productive.
Potatoes cited as a prime example.

DGAC VS. DGA

This peint was made very clear—the DGAC recommendations are not the Dietary
Guidelines.

CHOLESTEROL

There will be concern and confusion with the public regarding dietary cholesterol. This
should be carefuily communicated.

Regards,

Marianne Smith Edge, MS, RD, LD, FADA
Senior Vice President, Nutrition & Food Safety

international Food Informatien Council
1100 Connecticut Ave, NW Suite 430



Washington, DC 20036
202-296-56540 (office)
202-293-1860 (office direct dial}
270-316-2118 {celi)
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Luaido, Sal (CDC/ONDIEH/NCCDPHP)

ST
From: Bowman, Barbara (COC/ONDIEH/NCCDPHP)
Sent: Friday, March 06, 2015 11:17 AM
T Alex Malaspina
Subject: Fwd: Vital Signs
Dear Alex,

Thank you so much for your interest in gur work in heart disease and stroke prevention at CDC.
Each year, we do a speciail report in CDC's Vital Signs series to highlight important prevention issues
and opportunities. Here are graphic fact sheets that summarize the most recent reports on
salt/sodium intake in children and adults, preventable CVD deaths, and high blood pressure. | would
appreciate your thoughts and commenis.

Best regards,

Barbara

g

> hitp:/lwww.cde.govivitalsigns/pdf/2014-09-vitalsigns.pdf
> hitp:/iwww.cdc.govivitalsigns/pdf/2013-09-vitalsigns. pdf
> hitp:/www.cde.govivitalsigns/pdf/2012-09-vitalsigns.pdf
> hitp:/iwww.cde.govivitalsigns/pdf/2012-02-vitalsigns. pdf
> http:/iwww.cdc.govivitalsigns/pdf/2011-02-vitalsigns. pdf

=

-
=
e



Lucido, Sal (CDE/ONDIEH/NCCDPHP)

From: Alex Malaspina I(b)(é) |
Sent: Tuesday, March 10, 2015 8:36 AM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Re: Vital Signs

Dear Barbara:

| like all your bulletins. Very clear ,concise and very understanding. | wish you a great success.

Is it OK if | send them to Suzie Harris and Jim Hill and also to Wamwary and Clyde Tuggle. Maybe you prefer to wait until
finally published

Warmest Personal regards. Alex

From: Bowman, Barbara {CDC/QNDIEH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.gov>
To: Alex Malaspina 1(b)(6)
Sent: Fri, Mar 6, 2015 11:18 am
Subiject: Fwd: Vital Signs

Dear Alex,

Thank you so much for your interest in our work in heart disease and

stroke prevention at CBC. Each year, we do a special report in CDC's Vital
Signs series to highlight important prevention issues and opportunities. Here
are graphlc fact sheets that summarize the most recent reports on salt/sodium
intake in children and adults, preventable CVD deaths, and high blood pressure.
I would appreciate your thoughts and comments.

Best regards,

Barbara

>

s
http://uww.cde.gov/vitalsigns/pdf/2054-09-vitalsigns.pdfl
=

hrtp://waw, cde.gov/vitalsigns/pdf /2013-09~vitalsigns . pdr
>
hhtp://www.cde.gov/vitalsigns/pdf/2012-09-vitalsigns.paf
ped

http://wow. cde.gov/vitalsigns/pdf/2012-02-vitalsigns.pdf
pd
http://www.cde.gov/vitalsigns/pdf/2011-02-vital=igns.pdf
>

>
>
>



Bowman, Barbara (CDC/ONDIEH/NCCDPHP)

From: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Sent: Tuesday, March 10, 2015 9:18 AM

To: Alex Malaspina

Subject: RE: Vital Signs

Dear Alex,

Many thanks, glad you like the Vital Signs releases. They are all published, so wonderful if you'd like to distribute, we do
one every year for heart disease and stroke prevention. These Fact Sheets accompany a scientific/ technical report in
our weekly publication MMWR (Morbidity and Mortality Weekly Report). CDC's nutrition Division also does one every
year.

Best regards,
Barbara
From: Alex Malaspina |(b)(6) |
Sent: Tuesday, March 10, 2015 8:36 AM

To: Bowman, Barbara (CDC/ONDIEH/NCCDPHP)
Subject: Re: Vital Signs

Dear Barbara:

I like all your bulletins. Very clear ,concise and very understanding. | wish you a great success.

Is it Ok if | send them to Suzie Harris and Jim Hill and also to Wamwary and Clyde Tuggle. Maybe you prefer to wait until
finally published

Warmest Personal regards. Alex

-----Original Message-----

From: Bowman, Barbara (CDC/OND|EH/NCCDPHP) (CDC/ONDIEH/NCCDPHP) <bbb8@cdc.qgov>
To: Alex Malaspina [(b)(6)
Sent: Fri, Mar 6, 2015 TT T8 am
Subject: Fwd: Vital Signs

Dear Alex,

Thank you so much for your interest in our work in heart disease and

stroke prevention at CDC. Each year, we do a special report in CDC's Vital
Signs series to highlight important prevention issues and opportunities, Here
are graphic fact sheets that summarize the most recent reports on salt/sodium
intake in children and adults, preventable CVD deaths, and high blood pressure.
I would appreciate your thoughts and comments.

Best regards,
Barbara
>

W




Peters, John €

From: Afex Malaspina o

Sent:  Tue 5/19/2015 4:45 PM (GMT-07:00)

To: sharris@ilsi.org; pjulkunen@gcoca-cola com —

Cc: Peters, John C; Hill, James:|(h)(6) fergc@loodsci.umass.edy;

beauchamp@monell.org; schmidt@ific.org; rowe@srstrategy.com; rwilkinson@coca-cola.com;
B 10O I(b)(6)
Subject: Fwd: Policy brief launched to curb giobal sugar consumption

FYl.Alex

----- Qriginal Message~——

From: Herve Nordmann <herve.nordmany agg.ajinomofe.com>
To: Alex Malaspina [(b)(6) _?

Sent: Tue, May 18, 2015 12:18 pm

Subject: RE: Policy brief faunched to curb global sugar consumption

Thank you Alex for sending this to me. It seems that WHO is forgetting about the
importance of sweet taste in the whols issue. Thay never speak about sweeteners
as alternative to sugar to satisfy sweet craving without the calories... to

imagine going from 120 g sugar a day to 25 g a day in less than one generation
is absurd ... the sugar containing recipes are so plenty and sc deeply in rooted
fn our daily cuising that we would have to change nearly everything we do, for
something we may like much less! My view is that sugar has to stay in solid
applications and that it should be substituted In tiquid applications whare |.CS
can do the job from the taste point of view but also from the public health

point of view.., that only change could save billions in public health

expenditures and preserve millions of people from unduly suffering from
obestity, diabetes and metabolic syndrome.

Yours sincerely

Hervé

P.S.
Thank you for the good news from Paivil

From:
Alex Malaspina |(b)(6)

Sent: lundi 18 mai 2015 15:24

Tao:

Herve Nordmann

Subject: Fwd: Policy brief launched to curb global sugar




consumption
FYl. Alex

----- Original Message---—

From: Barbara Bowman

e |

To: Alex Malaspina [(H)(6) |

Sent: Mon, May 18, 2015

922 am

Subject: Fwd: Policy brief launched to curb global sugar
consumplion

Sent from my iPhone

From: World Cancer
‘Research Fund International < international@weri.org>

Dale:
May 18, 2015 at 5:40:28 AM EDT

Subject  Policy brief launchad to
curb global sugar consumption

Reply-To: World Cancer Research Fund
Internationat < international@werf.org>



The latest news from WCRF Intei’naﬁonal

View this email in your browser

W



Ul



Policy brief launched to curb global sugar
consuamption

Today, World Cancer Research Fund International has launched a

policy brief to help reduce the amount of sugar consumed worldwide. The brief -
Gurbing Global Sugar Consumption — is the first to provide an analysis of the
effectiveness of sugar policies that have been implemented around the world.



Published to coincide with the World Health Assembly, the policy brief comes at
a time when sugar consumption is on the rise and is designed to help countries
meet the new sugar Guideline, which was published by the World Health
Qrganization (WHO) in March of this year.

The WHO sugar Guideline

recommends that adults and children restrict their sugar intake to less than 10%
of total daily energy intake - the equivalent of around 12.5 teaspoons of sugar
for adults - and suggests a further reduction to below 5% of total daily energy
intake for additional health benefits.

In addition Lo providing concrate
examples of efiective policy actions - from scda taxes to a vending maching ban
—and speaking to the experts who were involved in the development and
implementation of the policies, the brief identifies the four key areas where
action is needed to reduce the amount of sugar consumed: availahility,
affordability, acceptabiiity and awareness.

Full details are avallable in
the policy brief or you can read a blog by Bryony Sinclair, our Policy and



Public Affairs Manager, or the guest biog by Professor Barry Popkin, one of the
world's leading experts on dietary behaviour.

)



Facebook

Twitter

Blog




Thank you for subscribing to receive updates from
World Gancer Research Fund Interational, the cancer preventicn organisation
that leads and unifies a network of cancer charities dedicated to the prevention
of cancer through diet, weight and physical activity.

If you have besn
forwarded this eNews by a friend and would like to receive your own copy in
future please subscribe hare.

If you would prefer not to receive futire
WOCRF International eNews please unsubscribe here.



waw.werf.org



Peters, John C

From: Alex Malaspina
Sent:  Fri 6/26/2015 4:44 PM I(GMT«D?:OO)

To: | (b)(6)
Cc: sharris@itst.org
Bce:

Subject: Re: Daily European News Flash - 25.06.15

Dear Barbara: Thanks for your advice, (b)(6) |t jked that

lady so much. She did make the (LS| focal Point a Star (b)(6)
However, | had a similar idea and have asked Junshl Chen his advise. | do not know the Group you

mentioned but | will Check with Suzie.
| hope you are having a great summer,
Warmest personal regards. Alex

—-Qriginal Message---—

[From: Barhara Bowman )(6)
To: Alex Malaspina [(h\(A)__ |

Sent; Fri, Jun 26, 2015 9:07 am
Subject: Re: Daily European News Filash - 25.06.15

Dear Alex,

Sorry for the detay in my reply, | have been off this week and away

from e-mait until now.

Am wondering whether anyone with ILSI China, perhaps

Madame Chen, might have ideas. Another thought, perhaps someane with
connections to the PEPFAR program. Or Gates and Bloomberg people, many have
close connections with the WHQ regional offices. Perhaps an issue of defining
legacy.

Best,

Barbara

Sent from my iPhone
= On Jun 26, 2018, af 8:28 AM,
Alex Malaspina |(b)(6) fwrote:

=

> Dear Barbara: How are you? Are

you having a nice summer?

> Any ideas how we can have a conversation with WHO?

Now, they do not want to work with industry. Who finds all the new drugs. Not
WHQ-, but industry. She is influenced by the Chinese Govt and is against US.
Something must be done.

> Warmest regards, Alex



Peters, John C

From: Alex Malaspina

Sent:  Sat 6/27/2015 1:39 AM (GMT-07:00)

To:

Ce: ctuggie@coca—cola.com; chays@coca-cola.com; adrewnow@fredhutch.org; sharris@ilsi.org;
nwilkinsen@caoca-cola.com; fergc@foodsci.umass.edig; Hill, James; Peters, John C;
scohen@unmec.edu; beauchamp@monell.org; hzhang@coca-cola.com

Beg:
Subject: Re: Daily European News Flash - 25.06.15
TR .----——_-_._.__\- e R Soieny s 7 " =t : 2 .
Dear Barbara : e
You gave me some very good leads, | like the dne especially about having Mr. Bill Gates help, Our y
trrarrknows hism-well, | will e j ith Clyde A uld want WHO to start working with'

ILS! again ,with the GEBN and with the food industry in general to resolVE TSslEsoffoed-sat fid
nufsition and for WHO  to not only consider sugary foods as the only cause of obesily but to consider also

the life style changes that have been ocourring through out the Universe.

Since WHO ,as you stated has been helped by the pharmaceutical industry to combat HIV/AIDS, why not
work closely with the food industry to contbat obesity. The Food industry is very willing to come to the
table,

Letus have dinner soon. After the 4th of July , | am free until the 22nd. Then Free again From July 26 to
August 24.

Warmest personal regards, Alex

—-Criginal Message—-—-
From: Barbara Bowfﬂ.a.u_l.ﬁlﬁﬁﬁj_l_l

To: Alex Malaspinal(b)(6)

Sent: Fri, Jun 26, 2015 8:57 pm

Subject: Re: Daily European News Flash - 25.06.15

Dear Alex,

Very sorry to hear about Madame Chen, she was absolutely

remarkable.

FEPFAR is the US government-sponsored program that makes HIVIAIDS
drugs available throughout sub-Saharan Aftica, a great success in saving lives.
WHQO is key to the network. Will be in touch about getting together, all best
wishes,

Barbara

Sent from my iPhone

> 0n Jun 2%&2&%%
Malaspina {(b)(6) wrote:
>

> Dear Barbara: Thanks for your




(b)(8)

advice liked that lady
so much. She did make the ILSI focal Point a Star| (b)(6)
(b)(6)

> However, | had a similar idea and have asked Junshi Chen his advise. |
do not know the Group you mentioned but | wilf Check with Suzie.

> | hope you

are having a great summer.

> Warmest personal regards. Alex

>

>

Y

----- Original Message——
> From: Barbara Bowman|(b)(6)

= To: Alex

Malaspina (b)(6) |

> Sent: F, Jun 28, 2015 9:07 am

> Subject: Re:

Daily European News Flash - 25.06.15
=

=

> Dear Alex,

> Barry for the

delay in my reply, | have been off this week and away
> from e-mall until now.

> Am wondering whether anyone with ILS] China, perhaps
> Madame Chen, might

have ideas. Ancther thought, perhaps someone with

= connections to the PEPFAR

program. Gr Gates and Bloornberg psople, many have

> close connections with the

WHCQ regional offices. Perhaps an issue of defining

> legacy.

> Best,

-

Barhara
-7

> Sent from my iPhone
-

=== 0n dun 26, 2015, at 8:28 AM,
e

Alex Malaspina |(b)(6) | wrote:

]

»> Dear Barbara: How are you?
Are

> you having a nice summer?




>> Any ideas how we can have a conversation

with WHQO?

> Now, they do not want to work with industry. Who finds all the new
drugs. Not

> WHO-, but industry. She is influenced by the Chinese Govi and is
against US,

> Something must be dane,

>> Warmest regards. Alex

)

=

i

~~~~~ Original

> Message----
>> From: Alex Malaspina {(b)(6) |

el .

To: ctuggle

> <cluggle@coca-cola.com>; ehays <ehays@coca-cola.com:>; sharris
>

<sharris@ilsl.org>; ferge <fergc@foodsel.umass.edu>

> Cor James. Hill

=g

<James Hill@ucdenver.edu>; jamesrbehnke |(b)(6)

john.c.peters

> <john.c.peters@uecdenver.edu>; john 4 (b)(6) =5
jshchen

> <jshchen@ilsichina.org>; hzhang <hzhang@coca-cola.com>
== Sent: Thy,

Jun 25,

> 2015714 am

>> Subject: Fwd: Daily European News Fiash -

25.06.15

> Please see report on WHQ. This is getting a lot of publicity.
-

We must find

>a

>> way of some one such as a famous scientist arange to pay
her a visik .

> May bhe

== Jim Hill or some one of similar stature or a US

Government scientist
=0,

=

i Ag

=> the President of ILSI | had a special
and productive luncheon

> with the formear

o



=> DG ,Dr, Nakajima in 1995 at his
private dinning room in the

> WHQ Geneva

>> Headquriers 1o tell him about
ILS| and how the two organization
> could work with

>> each other,
=3

el

In 1999 | visited  with the new DG Mrs,

> Brutland in Geneva,

=>when|

invited her ,on behalf of The World Economic

> Forum, to come fo the Daves

=

meeting of 1999, and be the Keynote Speaker at

> the Food Governars

special

=> dinnar,where she discussed that GMO foods are not
> only safe bul

could be very

>> useful in feeding a hungry worid. By the way ,the
> future

Coke President ,Mr,

>> Neville Isdell attended thal dinner with me.
>

> {n

summary [ am suggesiing that

>> collectively we must find 2 way to start
>a

dialogue with Dr. Chen. If not, she

>> will continue to blast us with

>

significant negative consequences on a glcbal
>> basis. This threat to our

-

business is serious,

>>Wamest regards.

> Alex

-

e

>

~~~~~ QOriginal

> Message--—--

>> From: Susanne Keltler
33



<skeltler@coca-cola.com>
>> To: Alex

> Malaspina |(b)(6)

>> Sent:

Thu, Jun

>> 25, 2015 3:24 am

>> Subject:

> Fwd: Daily European News Flash -
25.06.15

»>

b8

>

e

o

b

S

>> Sent

> from my iPhone

pb=]

>

>> Begin forwarded message:
> From: Coke Email <
CokeEmail@bluerubicon.com>
=> Dale: 25 Jun

>> 2015

> 08:42:42 CEST

]

To: Undisclosed reciplents:;
=> Subject:

> Daily European News Flash -
25.06.15

>

b=

>

x>

e

D

]

b

== Key

> Highlights: in

the UK, marketing title Thedrum.com quotes Wendy Clark,
> President of

Sparkling Brands & Stralegic Markeling at Coca-Cola North
= Amarica,

AVAN




>>who

addressed the audience at the Cannes Lions festival. She is
= cited as

saying

>> that Coca-Cola aligns Its markeiing Lo the passion poinls of
>

teenagers and young

> adults to stay relevant. Media in Spain, Ireland,
Denmark

> and UK discuss the

>> negative impact of products with a high sugar
content an

> dental health. Finally,

= media in Belgium, UK and France

continue to report

> that celebyrity chef Jamie

>> Oliver will implement a

‘sgda tax’ on all

> sugar-sweetened beverages available in

>> his restaurants

in the hope that the

> UK government will also implement such a

> tax.

2

p-3
g
=> All other

> coverage shared as background.
2

=
E-
el

=> Coca-Cola News
-

=> Coca-Cola and Cannes Lions (UK}
]
DIx
=
pe-e-

=> Thedrum.com — “When

= you get the relevance right the consistency
pays

=» off in spades' - Coca-Cola's



> Wendy Clark on keeping the brand
fresh’, 24.08.15
i

P
>> By Seb Joseph
]

]

=>

=> Reports cn

Coca-Cola’s President of

>> Sparkling Brands &

> Strategic Marketing at

Coca-Cola North America, Wendy Clark,

>> and her address

> to the audience at

Cannes Lions. Ms Clark is cited as saying

== fhat

> “consistency, times

relevance, done at scale and done over fime - those
== four

> things have been

at the core of what Coke has done...” It is noted that to
»> stay

= relevant the

brand looks to the passion points that appeal o teenagers and
= young adults

and wraps its marketing around those elements.

B3-S

== (KO

> mention)

B

== Blog Authority: 5

e}

»> Shares: Twitter 12, Linkedln 1,
> Facebogk

.I

e

>> Readership: 25,000

b

== Action: FY|

> Coeca-Cola HBC Annual

General Maeting (UK, Greece}

> Shares.telegraph.co.uk — ‘Coca-Cola HBG

resolutions passed at AGM’, 24.06.15
-



e

b33

=

>= Reports that

Coca-Cala HBC has confirmed that all of the

> proposals

>> set out in the

notice of the annual general meeting were passed by
> shareholders

=

yesterday. Itis also noted that Coca-Cola HBC AG confirmed the
> glection

of

»> Qlusola {Sola} David-Borha and Alexandra Papalexopoulou as
-

non-gxecutive

=> directors at the annual general meeting vesterday.
>

>

Also

> repored:

>> Halifaxmarketwatch.co.uk, Investing.thisismoney.co.uk,
=

Stockmarketwire.com,

=> Moneyam.com, Shares telegraph.co.uk (2),
Uk.advin.com,

> Hl.co.uk, lii.couk,

>»> Sharewatchglobal.digitallook.com,

Lse.co.uk,

> Bullbearings.co.uk, Capital.gr,

== Uk finance.yahoo.com,

Capital.gr (2),

> Livester.gr

-3-3

>> (KO mention)

>

>

>> Authority:

10

S

=> Shares: N/A

]

»=> Readership: ©.1,371,000

-

-

== Action:



Fyl

b

b

-]

>>» Coca-Cola

> Hilltop Parody (Spain)
S

>

o

-

>> Marketingdirecto.com — “Change the

> tung”; el remake de “Hilltop”

para

>> concienclar sohre el consumo excesivo de
> refrescos’, 24.06.15

>%

=l
b
b

>> Reporis an a new video from the

> Center for Science in the

Public Interest,

»=> which parodies Coca-Cola’s famous
= 1971 advert known as

Hilltop. Itis noted that

>> the advert recently made an

> appearance in the

Mad Men TV show finale. The parody
>> varsion claims to draw

= attention {o

illnesses such as hypertension, diabetes and

>>» obesity said to be
=

associated with overconsumption of fizzy drinks.

>
=

>> Also

reported:

> Horizont.net, Gasironomiaycia.com
e

>> (KO mention)

b

]

0




=» Authority:

>2

=

>> Shares: Google+ 1, Twitter 68, Facebook 10
>

g
>> Readership: ¢.
> 22,300

-

>» Action: Spain PAC team to monitor

e ]

b

53

=5

=> Mad Men

> Finale {UK)

P

=>

2

>

Dailymail.co.uk — ‘Hard to get the 'real

=> thing'l

> Jon Hamm says it took

Mad Men creator Matthew Weiner "a couple of years'
== ta

> persuade Coca Cola

to lat him use their ad in the finale’, 24.05.15
> By Rachel McGrath

-

>

P

>> Repaorts that Mad Men star, Jon Harmm, said

> that it took Mad Men

creator Matthew Weinar two years to persuade The Coca
> Cola

>>» Company to use

its 1971 I'd Like To Buy The World A Coke commercial to
= end the

== AMC

series finale in May this year. It is noted that after the finale
= gired,

a

>> spokesperson from Coca Cola told People Magazine that “no money



=

exchanged hands”

>>in the agreement between AMC and the fizzy-drink
company.

=

>> Also reported:

»> Dailymail.co.uk (2}, Dailymail.co.uk (3)

=

>> (KO

> mention)

>

=

== Authority: 10
=2

>> Shares: Sharad
31, Comments 49
> Readership: c.
>> 2 912,000

>

>> Action: FYI

=de-3

i

Pl

»> Industry

> News

e

e

o

e

=>> Nutritional Measures
-

b

=

=> US Fizzy Drink Tax

> Propaosal {France)

prde ]

b3

>

-

e

Mytimes.com — ‘Republicans Push Back
> Against Proposed Dietary
e



Guidelines’, 24.06.15
-

b33

>

>> Reporis an

> political debates in the

us

>> House and Senate regarding nutrition and diet
> regulations. It is noted

that an

>> advisory pane! of independent doctors and
> nutrition experts have

suggested a tax

»> on sugar-sweetened drinks and snacks

> as means to

encourage better eating habits.

>> The publication underscores that

> the idea

angered beverage companies and

>» conservatives in Congress,

o

»> (No

> KO

mention)

-

=> Authonty: 10

=

5=

>> Shares: N/A

-

>> Readership:

c.
= 3,072,000
e

== Action: FYt
>

]

»>

>

=> VAT Increasa

{Greece)
=S

-

>> Madata.gr — "To TwpoidvTa ke ol
>> uninpedieg TOU Bu

axpiBdvouy pe 1o vEQ

|



= QAA, 24,06.15
-3

-

e

>> Reports

>> gn the new

VAT regime in Greece,

> which will increase the rate to 23 per cent. It
=5

noted that the increase

= will affect goods such as soft drinks and juice,
b=l

sugar, coffee, chocolates as

> well as all processed and canned foods.

-

>>

»> Also reported: Lay-out.gr,
> Newpost.gr, Karfitsa.gr,
l.efimerida.gr,

>> Skaipatras.gr, Aftedioikisi.gr
> (No KO mention)

>

=

Authority: 2

>

e

=> Shares: Twitter 1, Facebook 2
-3

»> Readership: c.

12,600

e

>> Action:

== FY|

e ]

>

e

»= Jamie Oliver's

> Sugar Tax

(Belgium, UK, France)

o

>

S

>

>> Nieuwsblad.be — ‘Jamie
> Oliver



heft belasting op fisdranken’,

»> 2406.15

-

=

>

»> Reports

> that

British celebrity chef Jamie Oliver is

=> going to implement a “soda tax”

> on

all sugary drinks available In his

»>> restauranis in hopes lhat the

>

government will also implement such a tax. Itis -

>> stated that the extra

=

revenue from the price increass will be invested in

>> {eaching children

about

> healthy eating. A UK publication repotts that a Tory
>> backbencher

has

> commented on Oliver's mave, noting that he is against a sugar
>> tax and

that

> there are “far more dangerous white powders.” Another publication
s

reports

> that the Food and Drink Federation has welcomed Oliver's commitment
to

> improving public health, but has insisted that a real sugar tax would fail
as

> such measures have reportedly proven ineifective,
»>

>> Also

reported:

> Meityfood.fr, Atabula.com, Homemadebyyou.co.uk,
Foodmanufacture.ca.uk,

=

>> Atabula.com, Nisuws.be, Hbvl.be,
Foodmanufacture.co.uk, Lexpress.ir,

> Agripress.be,

PR

»> Standaard.be,

Planst.fr, Bristolpost.co.uk,

> Foodmanufacture.co.uk

E




>

>=> {No KO
mention)

>

>> Authority: 3
> Shares: 11
-3

=> Readership: ¢. 70,400
e

»> Action: Local Pac teams to
> monitor

e 4

>

9

>>WHO Proposals on

Soft Drinks (UK, Spain)

b3

=

== Jusi-drinks.com — Waorld Health
Qrganization calls for full-sugar
> soft

>> drinks regulations’, 24.06.15
)

»> By Keith Nuthall

e

>> Reports that the Director General of the World
Health Organizafion (WHO)

> has

»> accused marketers of full sugar
non-alcoholic heverages of contributing
> o

=> 1ising obesity rates amongst
children globaily, especially in

> developing

»> countries. Dr Margaret Chan

is also backing regulations that would
> restrict the

>> consurnption of full

sugar soft drinks, noting that voluntary
> initiatives are

>> lgss likely to

be enough. A Spanish publication reports that
> the infroduction of

>> a tax



an sugar-sweetened drinks in Mexico has resulted in

> a2 per cent

e

reduction of consumpficn of these beverages. It is also nated
> thatin 2012,

the

>> Gatalonian Pariiament approved a bill mandating a tax on
-

sugar-sweetsnad drinks,

>> hut it was never implernentad,

e ]

>> Also

reparted:

» Consalud.es,

>> Cronicanarie.es

A

>> (No KO mention}
>

== Authorily:
=1
>»
e
>> Shares: 9
2>

>» Readership: c. 1,400
-

>> Actior: Local PAG
> teams to
=>> monitor
>

=

-4

=> Sugar and
Sweateners
e ]

e ]

pe e

>> Sugar

> and

>> Health {Spain, France)
e
-3

el



>> Consumer.es — '3 Cudnla aziicar
> (debemos

>> consumir?', 24.06.15
e}

>> By [sabel Megias

> Reports that

>> sugar is becoming maore pravalent in
our diets due to quantities

> now found in

== gveryday praducts. The article
also mentions guidelines on daily

> sugar intake

>> from the World Health
Organization (WHQ} for adults and

> children. {llnesses

=> gssociated with

overconsumption of sugar, such as

> phesity, hypertension, high

>> cholesterno!

and vascuiar diseases, are also

> discussed. Additional coverage also
-

discusses the prevalence of hidden sugars

> in everyday foods.
e

b
Also

>> reported: Femmeactuelle fr
n

>> (No KO

> mention)

>3

b=

Autharity: 5

>

=g=

>> Shares: 0

-]

>> Readership: .

> 28,400

]

B

Action: FY!

e

e

17



-

=

>> Soft Drinks and Health

-

-

e

Cooa-Cola Life (Germany)

]

>

e

3

>> Badische-zeitung.de —

> 'Ist

griine Coke gestinder?’, 24.06.15
>

- By

=> Claudia Fiiller

>

>> Discusses

Coua-Cola Life, noting that even
>> though the drink is partly

> sweetened

with stevia, has a lower calorie cantent
>>than regular Coke and is

-

marketed as a healthier alternative, it still contains

=> more sugarin a
-

halHitre botlle than the daily limit recommended by the World

> Health
=

Qrganization, A nutritfonist is cited as commenting that Coca-Cola Life

]

is

> still a “sugar bomb” despite its fower sugar content,
>

=> (KO

mention:

> Coca-Cola Life)
]

>> Authority: N/A
>

>> Shares: 0

=]

]

Readership: c.




> 19,100

-

=> Action: Gernlany PAC team to monitor
-

P

B
> Fizzy

> Drinks and Health (Spain, lreland, Denmark, UK)
-3

Eleconomista.es — ‘La erosidn dental aumenta en verano por ef consumo de

-3
bebidas azucaradas y 1a exposicion al cloro’, 24.06.15

> Reports on factors

that can negatively impact dental health during the summer
> months, inctuding

consumption of carbonated soft drinks and other products
> with

= high sugar

content such as ice-cream. It is claimed that these products
> increase

>> the

risk of dental cavities. An Irish publication reports that

> despite the

e

allaged health benefits of smoothies, they may alse have a
> detrdmental effect

to

=> human health, Cetebrity dentist, D Uchenna Qkoye is
> guoted as arguing

that

>> fructose found in most fruit damages toath enamal,

> which in tum

leads fo decay.

=> A Danish source comments on the negative effect

> of

phosphoric acid contained in

>> cola drinks does to calcium in bones. A UK

-

publication quotes Professor Calin

>> Hill, a microhiologist at University

=

College Cork in Ireland, as stating that

== “no intervention will overcome

-

someone drinking fots of fizzy drinks.”




-

-

>> Alsa reported:

=

Diariosigloxxi.com, Larazon.es, Her.ie, Samvirke.dk,
== Dailymail.co.uk

= (No

KO mention)

e e

>> Authority: 4

>

>> Shares: 3

]

>

=> Readership:

C.

> 128,000

D

>> Action: L.ocal PAC teams to monitor

> Methodology
e ]

]

=]

>> Authority — Authority score is provided by

> Sysomos. Each data

source is assigned a score between 0 (lowest) — 10

= {highest}).

>> Authority

is measured using a number of factors including in-link
> count and

>> reach

for traditional media and in-link count, comments, reach and
= bookmarks

for

>> blogs. Where a specific source is retriaved using anothar
> platform

‘N/A will be

>> assigned.

S

e ]

el

=> Shares - This daia is taken

=

from the publication
>> itself, and includes the number of shares across

oh



=

platforms. Shares include

== recommendations on FacebooK and Twitter and
-]

comments on the article in question.

>> When this information is not

provided,

> 'N/A' is shown. The type of shares wiil

>> ba broken down by

platficrm when the

> total sum is greater than 10.
i

2>

>

A

D

Readership — Readership gives
> an indication of the size of audience
reached

=> gnd is based on a unique

> visitors estimate by
Siteworthtraffic.com, which uses
»= daia by web analysis

= platform Alexa.
>

» CONFIDENTIALITY

NQGTICE

>> NOTICE: This message is intended for the use of the

= Individual or

entity o which it is addressed and may contain information

= that

=g

confidential, privileged and exempt from disclosure under applicable
> law.

iy

> the reader of this message is not the intended recipient, you are
>

hereby

>> notified that any printing, copying, dissemination, distribution,

-

disclosure or

>> forwarding of this communication is strictly prohibited. i

you

> have received

== this communication in error, please contact the

2



sender
> immedizately and delete it

>> from your system. Thank You.

=




"
-

> ——-Original
Message-—-
> From: Alex Malaspina o (b)(ﬁ)
> To: cluggle
<ctuggle@coca-cola.com>; ehays <ehays@coca-cola.com>; sharrs
<sharis@ilsi.org>; ferge <fergc@foodsci.umass.edu>

> Cc: James.Hill
<James. Hill @ucdenver.edu>; jamesrbehnke 1 (b)(©6) |; john.c.peters
<john.c.peters@ucdenver.edu>; john| (b)(B) }; jshchen
<jshchen@ilsichina.org>; hzhang <hzhang@coca-cola.com>

= Sent: Thu, Jun 25,

2015 7:14 am

> Subject: Fwd: Daily Eurcpean News Flash - 25.06.15
e

=
=

Please see report on WHO. This is getting a lot of publicity.

> We musl find

a

> way of some one such as a famous scientist arrange to pay her a visit ,
May be

> Jim Hill or some one of similar stature or a US Govemnment scientist

>

= Asg

> the President of ILS! | had a special and productive Juncheon
with the former

> DG ,Dr. Nakajima in 1995 at his private dinning room in the
WHO Geneva

> Headqurters fo tell him about ILSI and how the two organization
could work with

> gach other,

=

> In 1899 | visited  with the new DG Mrs.

Brutland in Geneva,

> when | invited her ,on behalf of The World Ecenomic

Forum, to come to the Davos

> meeting of 1999, and be the Keynote Speaker at

the Food Governors special

> dinnar,where she discussad that GMO foods are not

anly safe but could be very

> usefut in feeding a hungry warld, By the way ,the

future Coke President M.

> Neville Isdell attended that dinner with me.



= ln summary | am suggesting that

> collectively we must find a way to start

a dialogue with Dr. Chen. If nat, she

> will continue to blast us with

significant negative consequences on a global
> hasts. This threat to our

business is serious,

= Warmest regards.

> Alex

-

-

» ———-Qriginal

Message--—-

> From; Susanne Kettler

» <skettler@coca-cola.com>

> To: Alex
Malaspina I(b)(é)

= Sent: Thu, Jun

> 25, 2615 3:24 ami

> Subject;

Fwel: Daily European News Fiash - 25.06.15

V VY ¥ v Vv

=

> Sent

from my iPhone
-3

>

> Begin {orwarded massage:
=

Vv VvV v v v

Fram: Coke Email « CokeEmail@bluerubicon.com>
> Date: 25 Jun

> 2015

08:42:42 CEST

> To: Undisclosed recipiants:;



> Subject:
=

Dally European News Flash - 25.06.15

VYV OV VY Y Y Y

-

> Key

Highlights: In the UK, marketing title Thedrum.com quotes Wendy Clark,
=

President of Sparkiing Brands & Strategic Marketing at Coca-Cola North
America,

> who addressed the audience at the Cannes Lions fastival. She is
cited as saying

> that Coca-Caola aligns its marketing to the passion points of
teenagers and young

> adults to stay relevant, Media in Spain, irefand, Denmark

and UK discuss the

> negative impact of products with a high sugar content on

dental health. Finally,

> media in Belgium, UK and France condinue to report

that celsbrity chef Jamie

> Oliver will implement a 'soda tax’ on all

sugar-sweetened beverages available in

= his restavrants in the hope that the

U governmaent will also implement such a

> tax,

>

-

el

> All other

coverage shared as background.
>

=
>
=
> Coca-Cola News
>
>
-

> Coca-Cola and Cannes Lions {UK)



VoV

3

> Thedrum.com — “When

you get the relevance right the consistency pays

> off in spades’ - Coca-Cola’s

Waendy Clark on keeping the brand fresh’, 24.06.15

=
>

> By Seb Joseph

=

=]

]

> Reports on Coca-Cola's President of

> Sparkling Brands &

Strategic Marketing at Coca-Cala North America, Wendy Glark,

> and her address

to the audience at Cannes Lions. Ms Glark is cited as saying

> that

“cunsistency, times relevance, done at scate and done over time - those
> four

things have been at the core of what Coke has done..."” It is noted that to
> stay

relevant the brand Iooks to the passion points that appeal to teenagers and
=

young adults and wraps its marketing around those elements.
o

> (KO

>

mention}

-3

> Blog Authority: 5

>

> Shares: Twitter 12, Linkedin 1,
-

Facebook 1

=

> Readership: 25,000
-

> Action: FYI
=

=
>
-



=
Coca-Cola HBC Annual General Meeting (UK, Greece)

V ¥V ¥V Vv

Shares.telegraph.co.uk — ‘Coca-Cola HBG resclutions passed at AGM’, 24.05.15
>

-

=

b

> Reports that Caca-Cola HBC has confirmed that all of the
proposals

> sel outin the notice of the annual general meeting were passed by
shareholders

> yesterday. it is also noted that Coca-Cola HBC AG confirmed the
election of

> Oluscla (Sola) David-Borha and Alexandra Papalexopoulout as
non-executive

> directors at the annual gensral meeting yesterday.

=

> Also

reported:

> Halifaxmarketwatch.co.uk, Investing.thisismoney.co.uk,
Stockmarketwire.com,

> Moneyam.com, Shares.telegraph.co.uk (2}, Uk.advfn.com,
HLco.uk, lil.co.uk,

> Sharewatchglobal.digitaliook.com, Lse.co.uk,
Bulibearings.co.uk, Capital.gr,

> Uk finance.yahoo.com, Capital.gr (2),

Livester.gr

=

> (KO mention)

=

-

= Authority: 10
>

= Shares: NfA
=Y

> Headership: ¢.1,371,000
>

=
> Adtion: FYl



=

-

-

= Coca-Cola

Hilllop Parody {Spain)

=

=

-3

>

> Marketingdirecto.com — “Change the
tune”; el remake de "Hilitop™ para

> concienciar sobre el consumo excesivo de

refrescos’, 24.06.15
>

-

-

s

> Reports on a new video from the

Center for Science in the Public Interest,

> which parodies Coca-Cola's famous

1871 advert known as Hilltop. It is noted that

> the advert recently made an

appearance in the Mad Men TV show finale. The parody
> version claims to draw

attention to illnesses such as hyperienston, diabetes and
> obesity said to be

associated with overconsumption of fizzy drinks,
=

>

> Also reportad;

Horizont.net, Gastrenomiaycia.com
>

> (KO mention}

>

=

= Authority:

2

=

> Shares: Google+ 1, Twitter 68, Faceboolk 10
=

]

> Readership: c.

22,300

=

> Action: Spain PAC team to menitor
=



=

-]

-

> Mad Men

Finale (UK}

>

-

=

> Dailymail.co.uk —~ ‘Hard to get the 'real

> thing'!

Jon Hamm says it took Mad Men creator Malthew Weiner 'a couple of years'
> o

persuade Coca Cola to let him use their ad in the finale’, 24.08.15

>

=

=

By Rachel McGrath

=

>

-

> Reports that Mad Men star, Jon Hamm, said

=

that it took Mad Men creator Matthew Weiner two years to persuvade The Coca
Cola

> Company to use its 1971 I'd Like To Buy The World A Coke commercial {o
end the

> AMC series finale in May this year, It is noted that after the finale

aired, a

> spokesperson from Coca Cola fold People Magazine that “no money
exchanged hands”

> in the agreement between AMG and the fizzy-drink campany.
=

> Also reported;

> Dailymail.co.uk (2), Dailymail.co.uk (3)
-

> (KO

mention)

=

=

> Authority: 10

-

> Shares: Shared 31, Comments 49
=3

-

Readership: ¢




> 2,812,000
>

> Action: FYI
=

-3

>

> Industry

Naws
-

=
>
>
> Nutritional Measures
=
-
=

> US Fizzy Drink Tax

Proposal (France)

>

-

>

>

> Nytimes.com — ‘Republicans Push Back
Against Proposed Distary

> Guidelines’, 24.06.15

-

b

-9

> Reports on

palitical debates in the US

> House and Senafe regarding nutrition and diet
regulations. It is noted that an

> advisory panel of independent doctors and
nutrition experts have suggested a tax

= on sugar-sweetened drinks and snacks
as means to encourage better eating habits.
> The publication underscores that

the idea angered beverage companies and
= conservatives in Congress.

=

> (No

KO mention)

=]

> Authority: 10

-

>

“



> Shares: NfA

>

> Readership: c.
3,072,000

-3

> Action: +Y1

=

=3

>

>

> VAT Increase (Greece)
=

=3

-

> Madata.gr — ‘T wpdidvTa Kt €I

> UTTNpecieg TTou Ba arkpIBUvowy Jg 1o vED
$IA’, 24.06.15

=

-}

=

> Reports

> oh the new VAT regime in Greece,

which will iIncrease the rate to 23 per cent. It
> is noted that the increase

will affect goods such as soft drinks and juice,
> sugar, coliee, chocolates as

wel! as all praocessed and canned foods.
=

=
> Also reported: Lay-cut.gr,
Newpost.gr, Karfitsa.gr, Lefimerida.gr,
> Skaipatras.gr, Aftodioikisi.gr
=

=

(No KO mention)

-

> Authority: 2

]

™

> Shares; Twilter 1, Facebook 2
-]

> Readership: c. 12,600
=3

> Action:



> FYl
>

]
]

> Jamie Oliver's

Sugar Tax {Belgium, UK, France}
=

3

>

=

> Nieuwsbiad.be - "Jamie

Oliver heft belasting op frisdrankes’,
> 24.06.15

=

>

=

> Reporis

that British celebrity chef Jamie Qliver is

> going fo implement a “sada tax”

on all sugary drinks available in his

> restaurants in hopes that the

government will 2lso implement such a tax. ltis

> siated that the exira

revenue fram the price increase will be invested in

> teaching children about

healthy eating. A UK publication reports that a Tory

> backbencher has

comniented on Oliver's move, noting that he is against a sugar

> tax and that

there are “far more dangerous white powders.” Another publication
> reports

that the Food and Drink Federation has welcomad Qliver's commitment to
>

improving public health, but has insisted that a real sugar tax would fail as
>

such measures have reportadly proven ineffective.
>

> Also reported:
-

Meltyfoad.fr, Atabula.com, Homemadebyyou.co.uk, Focdmanufacture.co.uk,
-]

>

> Atabula.com, Nieuws.be, Hbvl.be, Foodmanufacture.co.uk, Lexpress.fr,
=

Agripress.be,



=

> Standaard.be, Planet.ir, Bristolpost.co,uk,
b

Foodmanufacture.co.uk
-2

> (No KO mention}
-

> Authority: 3

>

=

-

Shares: 11

>

> Readership: ¢. 70,400

=

= Action: Local Pac teams to
=

monitor

-

=

-3

> WHOQ Proposals on Soft Drinks (UK, Spain)
=

>

-3

]

> Just-drinks.com — ‘World Health Organization calls for ful-sugar
soft

> drinks regilations’, 24.06.15

=

> By Keith Nuthall
-

-9
b
=

> Reports that the Director General of the World Heatth Organization (WHO})
has

> accused marketers of full sugar non-alcoholic beverages of contributing

to

> rising obesity rates amongst children globally, especially in

developing

> countries. Dr Margaret Chan is also backing regulations that would

restrict the

> consumption of full sugar soft drinks, noting that voluntary

%




initiatives are

> fess iikely to be enough. A Spanish publication reports that
the intraduction of

> atax on sugar-sweetened drinks in Mexico has resulted in

a 12 per cent

> reduction of consumption of these beverages. It is also noted
that in 2012, the

> Gatalonian Parliament approved a bill mandating a tax on
sugar-sweetened drinks,

> but it was never implemented.

=
> Also reported:
Consalud,es,

> Cronlcanorte.es

-

> (No KO menlion)

=3

> Authority:

1

>

a

> Shares: 9

=

> Readership: ¢. 1,400
=

> Action: Local PAC
teams to

> monitor

>

=

=

> Sugar and Sweeteners
=

=

>

= Sugar

ang

> Haalth (Spain, France)
e

-

-

> Consumer.es — ‘; Guanta azlcar
debemos

> consumir?, 24.06.15
-

> By |sabel Meglas




v N v Y

Reports [hat

> sugar is becoming more prevalent in our diets due to quantities
now fotnd in

> everyday products. The article alsc mentions guidelines on daily
sugar intake

> from the World Health Organization (WHOQ) for adults and
children. tinesses

> associated with overconsumption of sugar, such as
obesity, hypertension, high

> cholesterol and vascular diseases, are also
discussed. Additional coverage also

> discusses the prevalence of hidden sugars

in everyday foods.

-

> Also

> reported: Femmeactuelle.fr

=

> (No KO

mention)

]

> Authority: 5

=

>

> Shares: 0

-]

> Readership: c.

28,400

=

> Action: FYI

>

=

]

-]

> Soft Drinks and Health

™

=

=

> Coca-Cola Life (Germany)
=

b=

>



-

> Badische-zeltung,.de ~

‘Ist griine Coke gesiinder?’, 24.06.15
-3

> By

= Claudia FUBler

-

]

-3

> Discusses Coca-Cola Life, noting that even

> though the drink is partly

sweetened with stevia, has a lowsr calorie content
= than regular Coke and is

marketed as a healthier alternative, it still contains
# more sugarin a

half-litre boftie than the daily limit recommended by the World
> Health

Organization. A nutritionist is cited as commenting that Coca-Cala Life
>is

still a “sugar bomb” despite its lower sugar content.
>

> (KO mention:

=

Caca-Caola Life)

>

= Authority: NfA

=

> Shares: ¢

=

> Readership: c.

=

19,100

=

> Action: Germany PAC team to monitar

=

]

=

> Fizzy

=

Drinks and Health {Spain, Ireland, Denmark, UK)
>

v v vV Y



Eleconomista.es — ‘La erosién dental aumenta en verano por el consumo de
]

bebidas azucaradas y la expasicién al dlore’, 24.06.15

VvV OV v oYY

Reports on factors that can negatively impact dentat health during the summer
=

months, including cansumption of carbonated soft drinks and other products
with

> high sugar content such as ice-cream., It is claimed that these products
Increase

> the risk of dental cavities. An Irish publication reports that

despite he

> alleged health benefits of smoothies, they may also have a
detrimental effect to

> hurnan heaith. Gelebrity dentist, Dr Uchenna Okoye is

quoted as arguing that

= fructose found in most fruit damages tooth enamel,

which in turn leads to decay.

> A Danish source comments on the negative effect

of phosphaoric acid contained in

> cola drinks does to calcium in bones. A UK

publication quotes Professor Colin

> Hill, a microbiologist at University

Coliege Cork in Ireland, as stating that

> “no intervention will overcome

someone drinking lots of fizzy drinks.”
>

>
> Also reported:
Diariosigloxxi.com, Larazon.es, Her.ie, Samvirke.dk,

> Dailymail.co.uk
=

=

{No KO mention)
=

> Authority: 4

-

> Shares: 3

-

=

> Readership: c.
126,000



>

> Action: Local PAC teams to monitor
>

VY vV v v

Methodology

>

=

=

> Authority — Authority score is provided by

=

Sysomos, Each data source is assigned a score between 0 {lowest) - 10
{highest).

> Authority is measured using a number of factors including in-link
count and

> reach for traditional media and in-fink count, comments, reach and
hookmarks for

> blogs. Where a specific source is retrieved using another
platiorm 'N/A” will be

> assigned.

>

=

>

> Bhares - This data is taken

from the publication

> itself, and includes the number of shares across

platforms. Shares include

> recommendations on Facebook and Twitter and

comments on the article in question.

> When this information is not provided,

‘NIA is shown. The type of shares will

> be broken down by platform when the

total sum is greater than 10.
=

-

=

>

> Readership — Readership gives

an indication of the size of audience reached

> and is based on a unique

visitors estimate by Siteworthtraffic.com, which uses
> data by web analysis

platform Alexa,

=

|+



V V¥V YV VY vy

>

-

=

CONFIDENTIALITY NOTICE

> NOTICE: This message is intended for the use of the

-

individual or entity to which it is addressed and may contain infarmation
that

> is confidential, privileged and exempt from disclosure under applicable
law, If

= the reader of this message is not the intended recipient, you are
hereby

> notified that any printing, copying, dissemination, distribution,
disclosure or .

> forwarding of this communication is strictly prohibited. If you

have received

> this communication in error, please contact the sender

immediately and delete jt

> from your system. Thank You.

=

L

V VvV Vv vy v



